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                 After years away from music — and escaping 

‘energy sucker’ The Voice — Christina Aguilera 

                        is blazing back with help from Demi and Kanye, and 

    inspiration from women ‘not taking the things we used to’

Remembering

Avicii
1989-2018



YOU ROCKED IT!

CONGRATULATIONS 

HARRY    

Thanks to:
Harry Styles (of course) 
Jeffrey Azoff and Fullstop Management
Mike Greek, CAA
Michael Harrison and all the Frontier Team
And Denis Handlin and Sony Australia

‘WE DON’T WAIT FOR THE PERFECT MOMENT, WE TAKE THE MOMENT AND MAKE IT PERFECT’
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RIANA GRANDE AND 

J.  Cole  combine for a 
historic shake-up in the 
top 10 of the Billboard 

Hot 100 as four songs simultaneously 
debut in the bracket for the irst time 
in the chart’s 59-year history.

Grande bursts in at No. 3 with 
“No Tears Left to Cry” — tying 
2014’s “Problem” (featuring Iggy 

A zalea) for her best bow. Her ninth 
top 10 premieres at No. 1 on the 
Digital Song Sales chart (100,000 
 downloads sold,  according to Nielsen 
Music), where Grande earns her 
third leader; No. 5 on the Streaming 
Songs list (36.9  million U.S. streams); 
and No. 35 on the Radio Songs tally 
(27 million in airplay audience). 
Notably, “Tears” is the irst song 

to crack six igures in weekly sales 
since Drake’s “God’s Plan,” which 
launched with 127,000 (Feb. 3).

Meanwhile, Cole sets a precedent 
by having three songs  concurrently 
debut in the top 10 of the Hot 100: 
“ATM” at No. 6 (a personal best), 
“Kevin’s Heart” at No. 8 and “KOD” 
at No. 10. They start at Nos. 2 
(42.6  million), 3 (39.7 million) and 6 
(33.2 million) on the Streaming Songs 
chart, respectively. The rapper adds 
his second, third and fourth Hot 100 
top 10s, all from his new album, 
KOD, which opens at No. 1 on the 
Billboard 200 (see page 70). He irst 
reached the Hot 100’s top tier in 2016 
with the No. 7- debuting and  -peaking 
“Deja Vu,” from his  previous release, 
4 Your Eyez Only. —GARY TRUST

Grande ties her 

personal best debut 

with new single “No 

Tears Left to Cry,” 

which bows at No. 3.

Double Trouble: 
Ariana Grande, 
J. Cole Make 
Top 10 History
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E L L A  M A I 
Boo’d Up

The 23-year-old 

London native also 

holds at her No. 6 

peak on R&B Songs 

for a second week.

How did posting cover songs on  Instagram 

get you signed with DJ Mustard?

I was thinking, “My friends know I can sing, 

but what am I doing for the world to know?” 

So I recorded the Fetty Wap “679” cover [in 

2015]. [DJ Mustard] reached out through 

[direct messages], like, “What’s your 

situation?” I had no situation; [I was] singing 

in my bedroom! He wanted to get me to Los 

Angeles, but I didn’t see any of L.A. — we 

just worked.

What inspired you to create the 

 romantic stor yline for “Boo’d Up”?

I was in the mind state when you’re in love 

with someone and no one else matters. 

Sometimes [love songs] can be cheesy like 

Christmas songs, so you have to find that 

happy medium. Somebody tagged me [in 

a video] of “Boo’d Up” playing at a wedding, 

and it made my whole morning.

R&B is having somewhat of a  renaissance 

right now. Why is that?

You can’t deny something that’s in your 

face. In London, you had to go into pop to 

be commercial, but now it’s different. I think 

people are starting to realize that talent 

comes in all forms — it doesn’t just have to 

be pop. —TATIANA CIRISANO

Following the EDM star’s death 

on April 20 (see story, page 22), 

his biggest hit re-enters the 

Hot 100, up 718 percent to 

16.4 million U.S. streams.

AV I C I I

Wake Me Up!34
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Sugarland ’s “Babe,” featuring 

Taylor Swift , debuts at No. 72 on 

the Billboard Hot 100 and vaults 

48-8 on the Hot Country Songs 

chart with 4.2 million streams 

and 38,000 sold (good for a No. 2 

launch on the Digital Song Sales 

list) in its first week of streaming 

and sales tracking. The single, 

which Swift co-wrote with Train ’s 

Pat Monahan , is the 12th Hot 

Country Songs top 10 for the newly 

reunited Sugarland and first since 

“Stuck Like Glue,” which peaked at 

No. 2 in 2010. Swift scores her 20th 

top 10 on Hot Country Songs and 

first since 2013. —G.T.
72

S U G A R L A N D 

F E A T U R I N G 

T AY L O R  S W I F T

Babe

The Panamanian producer 

arrives with his viral hit, which 

enters the top five of Hot Latin 

Songs (6-5). The meme-assisted 

track bounds by 26 percent to 

10.4 million U.S. clicks.

The pairing is Murphy ’s sixth 

top 10 on Country Airplay (12-

10) and first since his No. 5 hit 

“Loco” in 2004. Chesney adds 

his 54th top 10, a sum that 

includes at least one such title 

every year since 1995.

E L  C H O M B O

Dame Tu 
Cosita

DAV I D  L E E  

M U R PH Y  &  

K E N N Y  C HE S N E Y

Everything’s Gonna  
Be Alright

81

95
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IN LOVING MEMORY OF

A MUSICAL GENIUS AND INNOVATOR
1989-2018



O N  T H E  COV E R

Christina Aguilera 

photographed by Miller  

Mobley on April 10 at 

Line 204 in Los Angeles. 

Aguilera wears Soul Jewelry 

hoop earrings. Watch 

Aguilera reflect on her 

Mickey Mouse Club days 

and more at Billboard.com.

TO OUR READERS

Billboard will publish its 

next issue on May 19. 

For 24-7 music coverage, 

go to Billboard.com.

Aguilera wears a 

Vivienne Westwood 

jumpsuit.

F E AT U R E S

42  ‘ I  Was Longing For Freedom’ 

Ten years since her last 

tour and six since her last 

album, Christina Aguilera 

— now completely over 

The Voice (“It’s not about 

music”) — is working with 

Kanye, Demi and more 

for a comeback she’s 

comparing to Stripped, but 

in the #MeToo era.

4 8  Atlanta W isdom Nearly 

30 years into a pioneering 

hip-hop career, Big Boi 

has plenty to say about 

next-gen rap, our “pimp” 

president and why he’s 

still “slinging that yang” on 

stages around the world.

52  How Neko Case Freed Her 

Inner ‘Expert’  The singer-

songwriter on the personal 

epiphanies and evolving 

process that led to writing 

and producing her first 

album in five years.

B I L L B OA R D  H OT  1 0 0

1  Ariana Grande and 

J.  Cole combine for four 

simultaneous debuts in the 

top 10.

TO P L I N E

13  Taylor Swift is on track to 

have one of the biggest 

tours of the year but faces 

the prospect of not selling 

out most dates, changing 

the way the industry looks at 

success in touring and the 

secondary ticket market.

22  Remembering Tim Bergling , 

the Swedish DJ known as 

Avicii who died April 20 at 

age 28.

7  DAYS  O N  T H E  S C E N E

28  Billboard Latin Music Week 

and Awards, ASCAP Pop 

Music Awards

T H E  B E AT

35  Festival Takeover: This year, 

Cardi B , Beyoncé and Janet 

Jackson exemplify the 

power of booking women 

across festival lineups. 

Plus: four new artist-

T H I S  W E E K

Volume 130 / No. 12
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curated festivals, must-see 

sets and more.

B AC KS TAG E  PA S S

55  From Vancouver to Quebec 

City, superstars swept 

through these 10 top venues 

driving the $278 million 

Canadian concert business.

65  The Music Business 

Association’s 60th annual 

conference spotlights how 

businesses have adapted to 

the industry’s evolution.

CO DA

88  In 2007, Avril  Lavigne ’s 

”Girlfriend” topped the 

Hot 100, her first and only 

No. 1 on the chart.
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A
S TAYLOR SWIFT’S 

team negotiated with 
Ticketmaster last fall to 
power the Taylor Swift Tix 

platform for her Reputation Tour, 
there was a sticking point: Her 
camp didn’t want the ticketing giant 
to  display tickets resold by scalpers 
alongside her primary tickets when 
she put them on sale to the public.

But Ticketmaster, which reaps 
bigger margins from secondary 
sales on its platform than it does on 
 primary sales, argued 
that  showcasing resale 
seats out of the gate 
would increase  traic 
and lead to more 
primary ticket sales, 
prevailing on a deal point that 
 ultimately allowed season ticket 
holders, brokers and fans with early 
ticket access to resell thousands of 
seats on the same platform where 
Swift would sell tickets to fans who 
hadn’t participated in her music- 
and merchandise-boosted presale.

B Y  D A V E  B R O O K S

Are Scalpers Getting Too 
Close For Comfort?

This summer’s biggest touring acts are grappling with whether to allow Ticketmaster to hawk 

brokers’ tickets alongside their own. How Taylor Swift’s camp’s bet may have backfired

Having buyers visit Ticketmaster’s 
website, only to ind a show is sold 
out with no ticketing inventory 
available, is akin to “putting up a 
Closed sign and telling them to go to 
StubHub,” said Michael Rapino, 
CEO of Ticketmaster parent Live 
Nation, in a January interview 
with Billboard.

But as Swift gears up to take the 
stage at University of Phoenix 
Stadium in Glendale, Ariz., on 
May 8, none of her shows have sold 

out, with thousands of 
tickets still available in 
some locations. Under 
 pressure from her team, 
Ticketmaster reversed 
course on April 27, 

 turning of the resale ticket  listings 
for her irst nine shows and   
reducing prices in many  markets as 
part of an efort to sell  remaining 
 inventory. The tour has since seen a 
signiicant lift in primary ticket sales, 
sources tell Billboard. (Ticketmaster, 
tour promoter AEG and Swift’s  

camp declined to comment.)
The reversal comes as Live Nation 

faces increasing scrutiny over its 
market power as the world’s largest 
concert promoter; its Ticketmaster 
unit has steadily increased its share 
of North American music  ticketing, 
inking a deal on April 30 with venue 
operator SMG Europe’s U.K.  venues 
including Manchester Arena, the 
site of the May 2017 attack on an 
Ariana Grande  concert. An April 1 
New York Times article alleging 
 possible antitrust violations sent Live 
Nation’s stock tumbling 13 percent, 
prompting a race between attorneys 
to certify a class-action lawsuit on 
behalf of shareholders. (Live Nation 
denied the allegations, and in a 
blog post, Ticketmaster president 
Jared Smith  said that his company’s 
 dominance “is the result of Live 
Nation’s ongoing commitment to 
invest hundreds of millions of dollars 
into Ticketmaster.”)

As for Swift, her 51-date  stadium 
run will still be one of the top 
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Post Malone ’s new album 

beerbongs & bentleys earns a 

record-smashing 78.7 million global 

Spotify streams in its first day.

Sony Music Entertainment CEO 

Rob Stringer wraps a $7 billion  

year for Sony’s music operations, 

where operating income tripled.

Victor Manuelle apologizes for  

the lyrics to his and Farruko’s 

“Amarte Duro” that reference Chris 

Brown’s 2009 assault of Rihanna.

$300M
Projected value of 

Reputation Tour ticket sales

JAY-Z 

onstage in 

New York in 

2017; Swift 

in 2015.
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tours of 2018 and the highest-
grossing one of her career, with 
more than $240  million worth of 
tickets already sold. But the lack 
of sellouts has given other  artists 
pause about utilizing a similar 
 strategy,  highlighting the  growing 
 competition between acts and 
 scalpers on the same seating charts.

“Artists are seeing the money 
Taylor is bringing in, but they’re also 
seeing the  negative headlines,” one 
national promoter tells Billboard. “If 
it’s a choice between making more 
money or avoiding bad press, some 
artists will take less just to ensure 
tickets quickly sell out and there isn’t 
any chatter about soft demand.”

JAY-Z  faced such chatter on his 
4:44 Tour in December 2017, with 
high-priced tickets generating 
record grosses for the rapper, but 
no sellouts — likely a product of 
 scalpers  skipping the show because 
they couldn’t make a proit. JAY-Z 
and Beyoncé’s upcoming On the 
Run II Tour also is seeing some soft-
ness in the stadiums it’s playing this 
summer, with plenty of tickets still 
available for the tour’s U.S. opening 
in Cleveland (July 25) and thousands 

of seats still up for sale for second-
night shows in cities with two 
performances, including New York, 
Chicago and Washington, D.C.

Artists have tried a range of 
tactics in recent years to get their 
 tickets directly into the hands of 

fans before  scalpers, who make 
the most money when the demand 
for  tickets  outweighs the supply 
of tickets  available to the  public. 
Garth Brooks  often plays enough 
shows at each venue to exhaust 
demand, believing that if there’s 
always a ticket available on the 
primary market, fans won’t have to 
buy from brokers to attend. Bruce 

Springsteen, Harr y Styles, Dead 

& Company  and Ed Sheeran  all 
recently utilized Ticketmaster’s 
Veriied Fan platform to reduce the 
resale of their tickets; Eric Church 
has his managers at Q Prime 
 regularly comb ticket-sale reports to 

identify and cancel tickets believed 
to be held by scalpers.

Live Nation has increasingly tried 
to contain the proits of companies 
like StubHub and bought Tickets 
Now in 2008, eventually rebranding 
it TM+ as a way to increase its share 

of the $8 billion secondary market, 
and Ticketmaster and Live Nation 
have been lumping primary and 
resale tickets together. Often, when 
consumers log into an on-sale, they 
immediately ind tickets listed by 
 brokers, season ticket  holders and 
others with early access to tickets.

But Live Nation’s  listing 
of  secondary inventory on 
Ticketmaster when primary tickets 
are still  available has irritated some 
 promoters, who take a inancial 
hit if the primary seats don’t sell, 
and worry that resale tickets 
could  cannibalize sales to their 
events. (Live Nation can mitigate 

losses on tours it promotes with 
the resale fees that it charges on 
Ticketmaster.)

Artists don’t earn money directly 
from the reselling of seats, but in 
an April meeting with Billboard, 
Smith said that some of the 
income  generated from secondary 
 tickets was used for search engine 
 optimization, which lifts primary 
ticket sales. Because margins are 
so small in primary ticketing, he 
said, the only revenue available 
for  marketing  tickets comes from 
the fees the  company charges for 
 secondary  tickets. Secondary sales 
also ofset the costs of Veriied 
Fan, slowing ticket sales over 
 multiple days to root out  scalpers 
and  resellers. Monitoring sales 
 transaction by transaction takes 
signiicant resources, said Smith.

David Marcus, who oversees 
Veriied Fan, said in January that the 
goal of the program was not for a 
Swift show to  sell out seconds after 
going on sale, “but to sell the last 
ticket to her  concert when she takes 
the stage each night.” Whether her 
tour will be able to achieve that goal 
now remains to be seen. 

 Not offering resale tickets on Ticketmaster 
“is like putting up a Closed sign and telling 
them to go to StubHub.”—Michael Rapino, Live Nation

B Y  E D  C H R I S T M A N

With Ed Sheeran remaining the top songwriter for the second quarter in a row, the 

market leader flexes its muscles again with its 22nd victory of the past 23 frames

Big Lead For Sony/ATV At No. 1

After reclaiming the top spot 

in Billboard’s rankings of 

the top 10 publishers in the 

fourth quarter of 2017, Sony/

ATV Music Publishing stays 

at No. 1 in Q1 2018 after 

turning in its best market 

share since Q3 2016, with 

26.24 percent of the top 100 

radio songs. Sony had a stake 

in 58 of the top 100 tracks, up 

from 49 in the prior quarter.

Ed Sheeran ’s “Perfect” 

was the top song for Sony/

ATV and No. 1 overall. That 

is, well, perfect for the Brit, 

helping make him the No. 1 

songwriter for the second 

quarter in a row with four 

songs in the top 100. Sheeran 

also co-wrote “Shape of You” 

(No. 31); Taylor Swift ’s “End 

Game,” featuring himself 

and Future (No. 51); and Liam 

Payne ’s “Strip That Down” 

(featuring Quavo) at No. 60.

Warner/Chappell 

continued its third straight 

year of strong showings, at 

19.68 percent and a share 

of 55 of the top 100 songs, 

down from 57 in Q4 2017 

(20.53 percent). Warner/

Chappell’s top track was 

Camila Cabello ’s “Havana” 

(featuring Young Thug).

Universal Music Publishing 

Group pulled a 17.59 percent 

share — its fourth quarter in a 

row above 17 percent — with 

48 top 100 songs, up from 

46, despite a slight drop 

from its 18.21 percent 

share in Q4 2017. Its 

top song was Bruno 

Mars ’ “Finesse” with 

Cardi B.

Kobalt grew to 

11.68 percent from 

10.03 percent as it placed 37 

songs (including “Havana”) 

in the top 100, up from 

33, while BMG scored a 

5.93 percent share, up from 

5.17 percent. Reservoir and 

Round Hill/Big Loud Shirt 

earned back-to-back top 10 

rankings while Pulse did a 

three-peat; ole made its first 

top 10 appearance since Q4 

2016; and Downtown landed 

its second slot in the last 

three quarters. 

SOURCE: The rankings measure the market share of publishing administrators and are based on Nielsen Music rankings of the top 100 radio airplay songs for the quarter and song 
splits compiled by The Harry Fox Agency. Nielsen detected play on 1,889 pop stations and 296 country stations between Jan. 1-March 31, 2018. For the songwriter rankings, the 
number of spins each song received during the quarter is divided evenly among its songwriters, then the total spins for each top 100 song in which a songwriter has a share are tallied.

TOP 10 PUBLISHERS BMG 5.93%

Reservoir 

2.08%

 Round Hill 

Music/Big Loud 

Shirt 1.71%

Ole Media 

Management 

1.47%

Pulse Music 

Group 1.21%

Downtown 

Music Publishing 

0.97%

Warner/

Chappell Music 

19.68%

Sony/

ATV Music 

Publishing 

26.24%

Universal 

Music 

Publishing 

Group

17.59%

Kobalt  

Music Group

11.68%

Other  

11.44%

TOP 10 SONGS

ARTIST

Ed Sheeran

Camila Cabello feat. Young Thug

Bruno Mars & Cardi B

Dua Lipa

Halsey

Bebe Rexha & Florida Georgia Line

NF

Charlie Puth

G-Eazy & Halsey

MAX

SONG

“Perfect”

“Havana”

“Finesse”

“New Rules”

“Bad at Love”

“Meant to Be”

“Let You Down”

“How Long”

“Him and I”

“Lights Down Low”

1

2

3

4

5

6

7

8

9

10

PUBLISHERS QUARTERLY

Mars
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.
On April 30, the Time’s Up movement’s Women of Color unit 

mounted its first music-world campaign: to silence R&B 

star R. Kelly.

Joining forces with an existing #MuteRKelly effort 

that has collected nearly 70,000 supporters, the 

organization in an open letter called for support 

from Kelly’s label, RCA, as well as Spotify, Apple 

Music, Ticketmaster and Greensboro (N.C.) Coliseum 

Complex, which is hosting Kelly’s May 11 show, one of 

the stops on the singer’s Memory Lane Tour that began 

last November. Representatives for all five of those 

business partners haven’t commented.

“We demand appropriate investigations and inquiries into 

the allegations of R. Kelly’s abuse made by women of color 

and their families for over two decades,” the letter stated.

Kelly, 51, who was acquitted of child pornography 

charges in 2008, responded in a statement from his 

management that he “supports the pro-women goals of the 

Time’s Up movement. We understand criticizing a famous 

artist is a good way to draw attention to those goals — and 

in this case, it is unjust and off-target.”

The furor over Kelly has grown louder since last summer, 

when BuzzFeed reported about a group of parents 

who alleged that the singer was holding their 

daughters hostage in a sex cult, allegations Kelly 

denied. Protesters picketed outside Kelly’s show 

at Little Caesars Arena in Detroit in February, 

and RCA artist-producer Jack Antonoff tweeted in 

March that he had asked the label multiple times 

to drop Kelly. Also that month, BBC 3 released its 

documentary R. Kelly: Sex, Girls and Videotapes. 

Kelly was removed from the lineup for the Love Jam concert 

at UIC Pavilion in Chicago on May 5. But the artist’s 

management argues that his “music is a part of American 

and African-American culture that should never — and will 

never — be silenced,” stating it would “vigorously resist 

this attempted public lynching of a black man who has made 

extraordinary contributions to our culture.”

Diversifying The Biz: 
The Battle Plans
Executives share ideas for getting the industry’s leadership 

to look more like the artists making the most popular music

O
ne thing that might 

motivate the music 

industry to promote 

more executives of 

color to top jobs: star 

musicians demanding the change.

“Companies don’t think they need 

black executives if artists don’t 

complain about it,” says a former 

major-label executive, advising acts 

and their managers to “look around 

as you walk through the halls” before 

signing, or re-signing, a record 

contract.

The idea is one of several potential 

solutions that executives shared with 

Billboard following the April 14 article 

“Who’s Rising As Hip-Hop Booms?” 

that examined the experiences of 

black executives outnumbered in the 

music industry’s C-suites — even as 

R&B/hip-hop dominates popular 

music and drives the business’ brisk 

resurgence.

“Know your worth!!! If any of you 

kings and queens wanna mob and 

unify let me know!!! We must own 

our culture! It’s not negotiable!!! 

The culture that we created will 

be our first real opportunity to 

gain economic wealth as a people,” 

read an all-capped Instagram post 

by veteran label executive/industry 

entrepreneur Sean “Diddy ” Combs , 

in response to the Billboard story.

Some ideas are already in motion. 

A month ago, Capitol Records 

launched a new after-school 

program called Bonus Tracks in 

partnership with the Compton 

(Calif.) Unified School District 

and Dominguez High School in 

Compton, aimed at developing 

future executive talent. The 10-class 

program lets juniors and seniors 

interact with Capitol executives as 

they learn about the basic workings 

of a modern record label, offering a 

“network to students that previously 

wouldn’t be able to access those 

types of possibilities,” says program 

co-creator/Capitol senior vp Brian 

B Y  G A I L  M I T C H E L L

Nolan . Republic Records, meanwhile, 

has been running since 2017 regular 

meetings of what it calls its “Urban 

Collective,” the people who work 

with the label’s R&B/hip-hop artists 

like Drake and Nicki Minaj . “The 

conversations are about what urban 

music means, effective marketing 

strategies, how we can superserve 

the artists and what things can we do 

better,” Republic senior vp marketing 

Katina Bynum told Billboard at the 

time. But 300 Entertainment CEO 

Kevin Liles , who has been president 

of Def Jam Recordings, executive vp 

of Island Def Jam Music Group and 

executive vp of Warner Music Group, 

argues that “in order for those issues 

to change, it’s not going to take a 

program. It means empowering a 

diverse person with the opportunity. 

Leadership should come in all 

different genders and colors. Marvel 

empowered a director and cast in 

Black Panther; look at the result. I 

challenge not just the music industry 

but any company that’s living and 

breathing off the hard work of our 

culture to not just talk about diversity 

— give somebody the rock.” 

Protesters outside Kelly’s concert at Little 

Caesars Arena in Detroit on Feb. 21.

From left: Combs, 

Liles and Bynum.
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Time’s Up Takes On R. Kelly
The group asks Kelly’s label, ticket partner, streaming services and a venue to help. Will they?
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T
HERE ARE FEW OFFICES THAT 

document a life well lived  better 
than that of Alex Hodges 
at Nederlander Concerts in 

Hollywood. His sprawling “old school” 
space above the Pantages theater is chock-
full of gold records from his days managing 
Stevie Ray Vaughan  and serving as an 
agent for acts like The Allman Brothers 

Band, big black-and-white photos 
 including one with concert promotion 
legend Bill  Graham  and mementos from 
the dozens of artists Hodges has assisted 
during his six-decade career in music.

The building, and much of the 
land around it, was purchased by 
Jimmy Nederlander Sr.’s Nederland 
Organization in the 1970s, and marked 
a westward expansion for the Broadway 
scion that now includes its concert 
 division, which promotes shows across 
80-plus venues around the country. It 
also houses the former personal oice of 
Howard Hughes.

“I keep wondering if I’m going to run 
into Howard’s ghost in the hallway, but we 
haven’t met yet,” jokes Hodges, 76, from 
his executive suite overlooking Hollywood 

Boulevard and the developments that 
arose from Nederlander’s land-buying 
spree. Hodges, who spent six years as a vice 
president at Nederlander in the late ’80s 
and early ’90s, returned to the company as 
COO in 2007, and was promoted to the top 
job four years later. Lately, the company 
has thrived: In 2017, Nederlander grossed 
$23.7 million, up 39 percent over the year 
prior, according to Billboard Boxscore.

After decades operating out of his 
Macon, Ga., hometown where he helped 
launch the career of Otis Redding, who 
died in a plane crash in 1967, Hodges has 
seen it all in live music. “There’s an old 
saying: ‘When it’s too loud, you’ve gotten 
too old,’ ” says Hodges. “For me, it hasn’t 
gotten too loud yet.”

This year marks the 50th anniversary 

of the release of Otis Redding’s last 

record, “(Sittin’ On) The Dock of the 

Bay.” What do you remember about 

him recording that track?

We were supposed to leave on a Friday for 
Memphis, but he decided to ly Sunday 
instead to work on some overdubs and 
clear up the vocal tracks. I didn’t make 
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Alex Hodges
The live-music maestro is keeping indie promotion alive and well
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FROM THE DESK OF
“We just want to be the 

best, however you define 

it, wherever we go,” says 

Hodges, photographed 

March 14 at the 

Hollywood Pantages 

theater in Los Angeles. 

“One city at a time, one 

show at a time, one ticket 

at a time.”
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small promoter in the world. We’re not 
necessarily in the festival  business; where 
we might do that, we don’t know. But we do 
know that the small arenas and small music 
halls need attention.

After this season, the city’s three years 

running The Greek expires. What do 

you think will happen next?

Various promoters, really only three 
 typically, are illing the calendar. The Greek 

the trip because I had other bands on the 
road and I felt I needed my landline. Otis 
told me he’d see me Monday. But his plane 
never made it to Memphis.

What did you think when you first 

heard the song?

I remember Otis playing it for me once 
with his whistling on it, and he wasn’t 
sure if he should keep that part. I told 
him, “You’ve got to — it’s the coolest extra 

1 An autographed poster by  

Stevie Ray Vaughan for a 1989 

benefit concert in Austin. 

2 A thank-you present from 

Mike Tyson after Nederlander 

produced his Spike Lee-directed 

live show, Undisputed Truth. 

3 Voodoo dolls from New Orleans. 

4 A hand fan from An Evening of 

Respect to Celebrate Otis Redding, 

held at the Apollo Theater in 

Harlem in January. 5 Pollstar 

Awards for The Greek Theatre.

4

2 0  B I L L B O A R D   |   M A Y  5 ,  2 0 1 8

T O P L I N E

 “We know that the small arenas and small 

music halls need attention.”

an environment where we all produce as 
many shows as we can at The Greek.

What’s the most promising career path 

for a young person today?

The management side is tricky; you 
have to be fearless in making decisions 
and  having that dialogue with the agent 
and the record company, but it’s really 
 tremendous fun, especially when you and 
the artist are on the same wavelength. 
For Stevie Ray Vaughan, when I was his 
manager for four-plus years, we deinitely 
were. Otis Redding and I were the same 
age when we were working together, and 
our relationship was incredible.

But if you’re looking to get enough 
 feeling of accomplishment with less 
 downside, I would go with being an agent. 
As an agent, I was closely involved with the 
artists and a part of the decision-making 
team all the time. As a manager, I called 
all the shots. As a promoter, you’ve got a 
diferent level of competition today and 
you’re not in the decision-making seat like 
an agent or manager. The mistake young 
people make is to come in thinking there’s 
a show every night and it’s a big party. We 
have fun, trust me. But this is real work.

Do you think you’ll ever retire?

I feel great. I just want to be sure I get to 
Georgia this summer to water ski. If I can 
still get up on one ski, I’m in good shape. 

piece and will become the signature of the 
song.” There’s also a line on the song that 
says, “I can’t do what 10 people tell me to 
do, so I guess I’ll remain the same.” Stevie 
Ray and I used to talk about that line all 
the time — it’s about staying true to who 
you are and your vision for your music. 
The song is poetic and beautiful, and has a 
continued relevance today as we grow and 
make decisions about our lives.

Nederlander has changed a lot, 

ceding control of The Greek Theatre as 

the city of Los Angeles made it an open 

venue. How has your mission evolved?

At one time, the Nederlander  family 
owned a number of amphitheaters 
across the country. They sold them, and 
today our mandate is diferent. We still 
partner on a number of shows at The 
Greek, but now we’re  booking maybe 
as many shows, if not more, than a few 
years ago. But the shows are up and down 
the California coast as the market has 
changed. At Nederlander, we  concentrate 
on smaller L.A. venues like The Theatre 
at Ace Hotel, The Orpheum, the Dolby, 
The Greek and Pantages. We’ll do 270 to 
300 shows this year, mostly in the small 
halls. It’s about being much more lexible 
and mobile now.

What new plans are you working on?

We just made a deal a year ago at a soccer 
ield at Cal Expo [in Sacramento, Calif.], 
which was the site of an amphitheater Bill 
Graham used to operate. We’ve already 
expanded the capacity three times for an 
upcoming concert by Slayer, set to take 
place on Mother’s Day. What could be a 
better way to spend the day with the family 
than on Slayer’s farewell tour, right?

You’ve always described Nederlander 

as a “boutique promoter.” Do you still 

think of yourselves that way?

Absolutely. The best boutique, independent, 

has a great legacy and history. It is going 
to live on with that fantastic reputation. 
Where it will end up, who knows?

What has changed since Nederlander 

left the building as exclusive promoter?

The city wants to have every possible 
bit of revenue, so they’ve expanded the 
box seats and the non-manifested seats 
in front of the boxes have increased. 
And that’s not really that good for the 
 promoter, because we don’t get paid 
on those tickets. But we’ll be there on 
 opening day, and we’re going to co-
promote or independently promote as 
opportunities arise. There’s no shortage 
of shows, and the promoters don’t want to 
give up any market share, which creates 

1 2 3
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The industry mourns the loss of a dance-music 

pioneer and melody-writing savant  

who broke down barriers between genres  

and took DJs to new heights of success

B Y  M A T T  M E D V E D

T O P L I N E
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M
any dance artists can’t be bothered with making 

an album. But Avicii — always more comfortable 

in the studio than the spotlight — remixed his 

entire debut just for kicks. Even while playing 

main stages at massive festivals, the Swedish DJ-producer 

sometimes seemed to be deeper in the music than the moment: 

eyes closed, mouthing lyrics without a microphone, his fingers 

flailing in chord progressions over phantom instruments.

The death of Avicii (real name: Tim Bergling) at age 28 

in Muscat, Oman, on April 20 left a worldwide fan base 

struggling to come to terms with the loss of one of dance 

music’s brightest stars and bravest trailblazers.

Contemporaries were quick to canonize the Stockholm 

native. Skrillex hailed Avicii as “truly a genius and an 

innovator, yet sensitive and humble.” Hours before 

performing “Without You” on Coachella’s main stage in 

tribute, Kygo bade farewell to “my biggest inspiration and the 

reason why I started making electronic music.”

But Avicii’s influence extended well beyond his electronic 

counterparts: Imagine Dragons called working with him “one of 

[our] favorite collaborative moments,” while Charlie Puth hailed 

him as “the man who really opened my eyes as to what my 

productions could one day sound like.”

In many ways, Avicii’s rise was emblematic of the modern 

electronic-artist model. Unlike previous generations of DJs 

who spent years climbing the club-residency ranks, Avicii 

began as a bedroom producer who quickly built an online 

audience for his music and only learned to DJ once touring 

demand forced his hand. At age 18, he met Arash “Ash” 

Pournouri , who would become his longtime manager and a 

guiding force in his career. ”My ambition level was to make him 

not a DJ or a producer, but an artist,” recalled Pournouri in the 

2017 Netflix documentary Avicii: True Stories.

The single “Seek Bromance” put Avicii on the map in 

October 2010, topping Billboard’s Dance Club Songs chart. 

“You made me want to try and make dance music when I first 

heard ‘Seek Bromance,’ ” posted Diplo on Instagram in tribute 

to Avicii. “And then you kept making me feel like shit ’cause 

you kept getting better and I couldn’t even mix a snare right.”

But many fans’ introduction to Avicii came in the form of 

“Levels,” the then-21-year-old’s ebullient 2011 hit that achieved 

ubiquity to the point of parody. Showcasing his ability to 

channel euphoria into instantly iconic chord progressions 

and unmistakable melodies, “Levels” earned Avicii his second 

Grammy nomination and lifted his career to new heights. In 

2012, he played festivals like Coachella, Lollapalooza and Ultra, 

where Madonna joined him on the main stage, and embarked 

on what Coachella founder Paul Tollett describes as one of the 

“first all-arena North American tours by an electronic artist.” 
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And in September 2012, he became the first DJ to headline New 

York’s Radio City Music Hall.

Avicii embraced taking stylistic risks at a time when many 

of his contemporaries were more hesitant. He weathered fan 

criticism over his polarizing Ultra 2013 main-stage set, which 

featured material from his forthcoming debut album, True, 

played with a live bluegrass band complete with 

banjos, fiddles and soul/country singers Aloe 

Blacc , Audra Mae , Mac Davis and Dan Tyminski. 

Avicii was unapologetic in an open letter 

published shortly after, doubling down that True 

“is about experimentation and about showing 

the endless possibilities of house and electronic 

music... people will soon see what it’s all about.”

The album’s strong commercial debut 

(No. 5 on the Billboard 200) vindicated his 

sentiment, producing three Billboard Hot 100 

singles, including global smash “Wake Me Up!” 

Masterfully fusing electronic, country and folk 

elements and paving the way for future cross-

genre collaboration, the song topped charts in 

22 countries and reached No. 4 on the Hot 100. (It remains the 

most Shazamed track of all time.) Another single, “Hey Brother,” 

hit No. 16 on the Hot 100 and rode an understated remix to 

country radio crossover (No. 59 on the Country Airplay chart).

True’s triumph also transformed Avicii into one of pop’s 

most in-demand producers. In 2014, he co-produced three 

songs for Madonna’s Rebel Heart album, as well as Coldplay ’s 

Grammy-nominated single “A Sky Full of Stars.” “He did a 

lot for pop music,” says collaborator Andy Sherman of Dutch 

trio Shermanology.

Avicii appeared to be on a trajectory to the top — the 

freshest hitmaker in a scene that fetishizes youth and thirsts 

for crossover. But performing up to 250 shows per year had 

taken a toll on his health. He was diagnosed 

with acute pancreatitis, in part due to heavy 

drinking, and was forced to cancel shows 

in 2014 for the removal of his gallbladder 

and appendix. After returning to the road in 

2015, Avicii struggled with severe anxiety 

and canceled all remaining tour dates before 

releasing his sophomore album, Stories, that 

fall. The LP did not match its predecessor’s 

commercial success, peaking at No. 17 on 

the Billboard 200.

Avicii: True Stories painted a harrowing 

portrait of the artist’s saga during this period. A 

particularly haunting scene shows him venting 

about getting resistance from his management 

and agency for canceling his tour dates: “I have told them this: ‘I 

won’t be able to play anymore.’ I have said, like, ‘I’m going to die.’ 

I have said it so many times. And so I don’t want to hear that I 

should entertain the thought of doing another gig.”

Avicii’s retirement from touring in March 2016 shocked the 

world, but few believed he would never return to the stage. He 

seemed to reluctantly acknowledge as much in an emotional 

open letter to fans, writing, “One part of me can never say never. 

I could be back... but I won’t be right back.”

Collaborator Nicky Romero remembers him as “such a 

talented guy that was not ready to perform for so many people. 

He was the one that wanted to make the music but not so much 

the one who wanted to be onstage all the time.”

“To me, it was something I had to do for my health,” Avicii 

told The Hollywood Reporter of his decision in April 2016. 

“The scene was not for me. It was not the shows and not the 

music. It was always the other stuff surrounding it that never 

came naturally to me.”

Avicii parted ways with Pournouri in December 2016. In 

August 2017, he released Avīci (01), the first of three EPs 

intended to constitute his third album, including collaborations 

with Rita Ora , AlunaGeorge and Billy Raffoul , who raved about 

his work ethic: “He wanted to make sure every word was right.”

“Everybody thought he was in a better place, especially the 

last two months,” says Romero. “It was a shock to everyone 

because it felt like he was picking up, making music and back 

in the studio again.”

Industry players remember Avicii as a singular talent with 

a far-reaching impact. “As a dance-music icon, he touched 

the lives of millions around the world and broke down 

barriers between genres like dance music and country,” says 

Insomniac Events founder Pasquale Rotella. Adds LiveStyle 

CEO Randy Phill ips: “It is impossible to replace such great 

and unique talent.”

Despite the toll the scene took on Avicii, his outlook on 

electronic music stayed optimistic until the end. Even as he 

pulled back from the public eye, he remained committed to 

pushing the genre forward. “The music is still growing, it’s 

still evolving,” he told The Hollywood Reporter. “That’s why, 

in a way, I had to make the decision I did. Because I don’t feel 

that EDM is going to stop.” 

Additional reporting by Dave Brooks and David Rishty.

“He 

touched 

the lives 

of millions 

around 

the world.”
—Pasquale Rotella

Clockwise from opposite page: Avicii in 

2017; at his Stockholm studio in 2011; his 

Billboard cover in 2013; with Madonna at the 

Ultra Music Festival in Miami in 2012.
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The annual ASCAP “I Create Music” Expo 

will descend upon the Loews Hollywood 

Hotel in Los Angeles May 7-9 for three 

days of panels, workshops, master 

classes, keynote speeches, one-on-one 

sessions and live performances. This 

year, the presentations once again 

cover a wide variety of concerns for 

songwriters and producers, including 

sessions on writing across genres, 

sorting out royalty and revenue streams, 

and navigating relationships with 

publishers, brands and other writers.

The event will also bring together 

plenty of big names, including 

headliner Meghan Trainor. The pop star 

will deliver a keynote at the Expo 

in conversation with Grammy Award-

nominated producer JKash, who along 

with producing Trainor hits such as “No” 

and “Me Too” has worked with artists 

including Selena Gomez (“Sober”) and 

Charlie Puth (“Attention”). The Expo 

will also play host to master sessions 

with Jermaine Dupri and Ne-Yo, and 

talks between St. Vincent and rising 

artist King Princess and between Billie 

Eilish and songwriter-producer (and 

older brother) Finneas O’Connell, among 

others. Three panels to watch:

”WE CREATE MUSIC PRESENTED BY BILLBOARD” 

Panelists such as Jason Mraz, 

ASCAP president/chairman 

(and Grammy-winning 

songwriter) Paul Williams 

and celebrated film 

composer Junkie XL will 

discuss the triumphs 

and challenges that 

come with being a 

career songwriter.

“HOW TO MAKE IT 

IN THE NEW MUSIC 

BUSINESS”

The switch to 

streaming has led 

to a paradigm shift 

in how the music 

industry operates, 

with new rules 

seemingly being 

invented overnight. 

This panel will 

discuss ways to navigate 

the changing landscape.

“BREAKING THROUGH ON  

SOCIAL MEDIA”

Artists just want to get 

heard, and in a social 

media era, experts from 

the worlds of streaming, 

labels and management 

will discuss the best 

ways to leverage such 

platforms to help build a 

music career.

Lil ’  Kim ’s New Jersey mansion 

headed for the auction block, with 

bids starting at $100, though it’s 

likely to go for millions.

Yodeling meme star Mason 

Ramsey signed with Atlantic 

Records and Big Loud.

LL Cool J and others were honored 

at Nile Rodgers ’ We Are Family 

Foundation gala in New York.

Lea Michele announced her 

engagement to Zandy Reich .

Bob Dylan launched whiskey 

company Heaven’s Door.

Burning Man co-founder Larr y 

Har vey died at age 70.

*NSYNC received a Hollywood 

Walk of Fame star.

Charli  XCX signed with 

Full Stop Management.

Blueprint Group Records 

named Jean Nelson president.

Chantel Jeffries signed to Celine 

Joshua ’s 10:22pm.

Warner Bros. promoted Jeff 

Sosnow to executive vp A&R.

Donald Glover inked a worldwide 

publishing deal with Kobalt.

NOTED

Kanye West parted ways with 

manager Scooter Braun and 

lawyers Peter Paterno and Howard 

King after they declined offers to 

work for him full time.

Phil  McIntyre was named Roc 

Nation president of management.

Republic Records promoted Lucas 

Romeo to vp top 40.

Downtown Music Publishing 

elevated Steve Markland to senior 

vp A&R in Nashville.

Indonesian star Agnez Mo signed 

to 300 Entertainment.

The Music Modernization Act 

unanimously passed the U.S. House 

of Representatives.

It was revealed that publicity vet 

Kenneth Reynolds died April 18.

Universal Music Group entered a 

distribution deal with EMPIRE.

Neville Brothers 

saxophonist Charles 

Neville died at age 79.

Universal Music Group 

named Dave Rocco 

executive vp creative.

Sonos reportedly filed for a summer 

initial public offering.

Paradigm Talent Agency appointed 

Liz Morentin executive vp 

communications.

Viacom upped Nina L .  Diaz to 

president of programming and 

development for MTV, VH1 and 

Logo Group.

M E G H A N  T R A I N O R  TO 

H E A D L I N E  AS C A P  E X P O

The artist tops three days of panels 
and conversations in Los Angeles

B Y  D A N  R Y S

4-24

4-25

4-30

5-1

4-27

4-28

4-26

From left: Chris 

Kirkpatrick, Lance 

Bass, JC Chasez, Joey 

Fatone and Justin 

Timberlake of *NSYNC 

received a star on 

the Walk of Fame in 

Hollywood on April 30.

Mo

Charli XCX
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Rodgers (left)  

and LL Cool J

Neville

Trainor









Latin Music 
Week 
L A S  V E G A S ,  A P R I L  2 3 - 2 6 

P H O T O G R A P H E D  B Y  S A M I  D R A S I N

THE 2018 BILLBOARD LATIN MUSIC 

Conference, part of Latin Music Week, 
was full of revealing moments as star after 
star made their way to The Venetian in 
Las Vegas for three days of panels, show-
cases and concerts. Maluma  shared 
that he wants to collaborate with Justin 

Timberlake, Ozuna  explained how he got 
Cardi B  the rapper to become Cardi B the 
singer on “La Modelo,” and Pitbull  teased 
he will be releasing music “of the grid” 
ahead of going on a motivational tour with 
Tony Robbins  in 2019. The star quotient 
balanced the more serious business of the 
Latin music industry, which is celebrating a 
second year of revenue growth and a degree 
of global  attention not seen since the 1999 
“Latin  explosion.” Pandora CEO Roger 

Lynch  underscored the huge potential of 
Latin music in the coming years during the 
“Streaming for the Latin Fan” panel, while 
“Women in the Lead” highlighted the scar-
city of female talent in Latin music. But, as 
Pitbull put it and the panels proved, “music 
brings everybody together.” —LEILA COBO

1 Descemer Bueno at The Venetian in Las Vegas. 2 “I always 

dreamt of living this moment,” said Maluma. 3 Ozuna. 

4 Bad Bunny said that being a trailblazer of Latin trap “is a 

responsibility” and that he “makes music because it’s my life.” 

5 Alex González (left) and Fehr Olvera of Maná. 6 From left: 

Karol G, Becky G and Yuridia, all of whom spoke on the “Women 

in the Lead” panel. 7 Motiff. 8 From left: RedOne, Steve Aoki, 

Mauricio Rengifo and Andres Torres. 9 J. Alvarez. 10 Pitbull.
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Billboard Latin 
Music Awards
L A S  V E G A S ,  A P R I L  2 6

BUOYED BY A SLEW OF PREMIERES AND CROSS-GENRE 

collaborations, the 2018 Billboard Latin Music Awards, which 
aired live on Telemundo on April 26, dominated Spanish-
language TV’s primetime,  delivering 2.2 million total viewers, 
according to Nielsen. With a  simulcast on Telemundo sister 
network Universo, the show (produced by Tony Mojena) 
reached a cumulative  audience of 4.6 million total viewers. 
Key  performances included artist of the year  winner Ozuna 
singing “La Modelo” with a pregnant Cardi B; Jennifer 

Lopez  debuting her new single, “El Anillo” (The Ring); 
J  Balvin  and Nicky Jam’s live premiere of their hit “X”; 
and Daddy Yankee’s remix of “Dura” featuring Becky G 
and Bad Bunny. Maná, which received the band’s lifetime 
 achievement award from Carlos Santana, also performed. 
As for the accolades, Daddy Yankee was the big winner with 
eight awards, followed by Luis Fonsi  and Justin Bieber  with 
seven and Shakira  with ive. —L.C.

1, 2, 7: ERIC JAMISON/INVISION/AP IMAGES. 3: DAVID BECKER/GETTY IMAGES. 4: JOHN PARRA/TELEMUNDO. 

5: ISAAC BREKKEN/GETTY IMAGES. 6: JOHN PARRA/TELEMUNDO/NBCU PHOTO BANK/GETTY IMAGES.
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1 Banda MS members Oswaldo Silvas (left) and Alan Ramirez (right), along with 

Billboard executive director of Latin content and programming Leila Cobo, 

presented the award for Latin rhythm artist of the year, solo to Daddy Yankee 

at Las Vegas’ Mandalay Bay Events Center. 2 Lopez debuted her new song “El 

Anillo.” 3 Fonsi (left) and Daddy Yankee accepted a handful of awards together 

for “Despacito.” 4 From left: Yandel, Ricky Martin and Wisin performed “Fiebre.” 

5 CNCO posed after winning the award for Latin pop artist of the year, duo or 

group. 6 Cardi B (left) and fiance Offset backstage. During the show, Cardi 

performed alongside Ozuna. 7 Maluma sang “El Prestamo.”
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7  D A Y S  o n  t h e  S C E N E

ASCAP Pop 
Music Awards
L O S  A N G E L E S ,  A P R I L  2 3

1 From left: ASCAP vp pop/rock membership 

Marc Emert-Hutner and president/chairman Paul 

Williams; Max Martin, one of four 2018 songwriter 

of the year award winners; and ASCAP CEO Beth 

Matthews at the 35th annual ASCAP Pop Music 

Awards at The Beverly Hilton hotel in Beverly Hills on 

April 23. 2 Alice Cooper (center) performed his 1989 

hit “Poison.” 3 Father John Misty covered Lana Del 

Rey’s “Ride” and presented the artist with her Global 

Impact Award. 4 Wyclef Jean. 5 Del Rey onstage.

1 Lil Wayne at the semifinals of the 2018 NBA 

Playoffs between the Houston Rockets and the 

Utah Jazz at the Toyota Center in Houston on 

April 29. 2 Janelle Monáe celebrated her new album, 

Dirty Computer, at Mack Sennett Studios in Los 

Angeles on April 26. 3 Bonnie Raitt performed as 

part of a Fats Domino 

tribute at the New Orleans 

Jazz and Heritage  

Festival on April 28.
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A FULL DAY OF PANELS,  
KEYNOTES AND NETWORKING  
FOR SONGWRITERS AND 
INDEPENDENT MUSIC 
PUBLISHERS 

SUMMIT HIGHLIGHTS as of April 27 

AIMP leadership kickoff address: 

Alisa Coleman – AIMP NY Executive Director 
(ABKCO Music)

Michael Eames – AIMP President, Los Angeles 
(PEN Music Group)

John Ozier – AIMP Nashville Executive Director (ole)

Keynote Conversation with John Josephson, 
Chairman/CEO of SESAC and Larry Miller, 
Director of the Music Business program at NYU 
Steinhardt

CISAC Cross Industry Projects Update:

Teri Nelson Carpenter, AIMP Vice President 
and President & CEO of Reel Muzik Werks, LLC.

Digital Tools of the Trade: 

John Raso, SVP of Client Services at HFA

International State of the Industry:

Teresa Alfonso, CEO of Teddysound, President of 
AEDEM - Spanish Association Of Music Publishers, 
and IMPF Eecutive Board (Spain)

Ger Hatton, EU Copyright and IP Specialist (Europe)

Jennifer Mitchell, President, Casablanca Media 
Publishing/Red Brick Songs (Canada)

Mary Megan Peer, Deputy CEO at peermusic (Asia)

Chris Butler, Group Head Of Publishing & Rights at 
The Music Sales Group, MPA UK, Chair of ICMP & 
Serious Bureau (moderator)

Music Supervision Abroad:

Nicky Bignell, Head of Music Licensing, BBC

Catherine Grimes, Business Affairs Manager, BBC

New Revenue Models for Songwriters 
and Music Publishers:

Chantal Epp, Founder, ClicknClear

Deborah Evans, Tracklib 

Mark Greenburg,  Chairman and Co-President, 
Tresóna Music 

U.S. Music Supervisors panel:

Ricki Askin, Vice is Vice President, Music Services & 
Licensing, Vice Media

Meghan Currier, Music Supervisor, Search Party Music

U.S. State of the Industry:

Amelia Wang Binder, VP, Government Affairs & 
Industry Relations, NMPA

Michelle Lewis, Executive Director & Co-Founder 
of SONA

Mary Jo Mennella, CEO, Music Asset Management 
and Pulse Publishing Administration 

Alison Smith, EVP of Distribution, Publisher Relations 
& Administration Services, BMI 

Kelli Turner, EVP, Operations, Corporate Development 
and CFO, SESAC

Teri Nelson Carpenter, AIMP Vice President 
and President & CEO of Reel Muzik Werks, LLC. 
(moderator)

ASSOCIATION OF  
INDEPENDENT 
MUSIC PUBLISHERS 

SECOND ANNUAL
INDIE MUSIC  
PUBLISHING  
SUMMIT

 AIMP
 INDIE PUB
SUMMIT

JUNE 12, 2018
9AM - 7PM EDT

3 WEST CLUB
3 WEST 51ST ST
NY, NY 10019

Don’t miss it! 
Purchase tickets at:  

bit.ly/aimpsummit
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Cardi B at 

Coachella in Indio, 

Calif., on April 15.
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STEP  
ASIDE,  
BOYS

This year, Cardi B, Beyoncé 

and Janet Jackson exemplify 

the power of booking women 

across festival lineups

B Y  G A I L  M I T C H E L L

FESTIVALS 

2018



the beat
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A

Bentley on the 

Colorado grounds 

where he will stage 

Seven Peaks.

 “For a long time, it seemed 
like male artists [were 
dominating] music. Now, 
the girls are like, ‘Hold 
up, step out the way!’ ”

 —Michelle Williams

As summer-festival organizers began announcing 

their 2018 lineups earlier this year, it appeared that 

female headliners would remain scarce. But as the 

season starts, it’s clear that when female stars are 

booked (as headliners or otherwise), they often steal 

the show. Beyoncé slayed expectations with her 

history-making appearances at Coachella — aka 

“Beychella” — and her Saturday performance on the 

first weekend became YouTube’s most-streamed 

festival set ever with 458,000 live global views. And 

she wasn’t the only big story at the show: A pregnant 

Cardi B made headlines  twerking onstage without 

missing a beat; SZA followed a shaky first weekend 

with a  triumphant set on the second; and HAIM 

opened up for Beyoncé with a visually stunning 

performance featuring  direction from Paul Thomas 

Anderson . Male headliners The Weeknd and 

Eminem ,  meanwhile, arguably  generated less buzz 

than even non-headliner Cardi.

And some of the most promising festival 

 appearances by women 

are yet to come. Cardi B 

canceled her  scheduled 

set at Panorama, as 

well as tour dates, due 

to her pregnancy. But 

Janet Jackson will 

headline Panorama 

on July 28, and also 

close out the Essence 

Festival on July 8 

(ending her eight-year 

festival hiatus), play FYF 

Fest on July 22 and top one of Outside Lands’ three 

nights (Aug. 10-12). Dua Lipa and Sher yl Crow are 

scheduled for Bonnaroo (June 7-10); Florence + 

The Machine will headline Outside Lands, FYF and 

Osheaga (Aug. 3-5); and in Barcelona, Spain, Björk 

will  headline Primavera Sound on May 31 and Lorde 

will take top billing on June 2.

For Jackson in particular, closing out a given 

night of a festival is a notable feat for a legacy 

 artist who hasn’t released an album since 2015. 

Of course, Jackson, who turns 52 on May 16, is 

no stranger to defying convention. She abruptly 

halted her Unbreakable World Tour in 2016 owing 

to her pregnancy with son Eissa Al Mana , then 

picked up where she left off, resuming the tour 

(renamed State of the World) last September to 

critical acclaim and commercial success; it grossed 

an estimated $33.4 million, according to Billboard 

Boxscore. Jackson has since extended the run, with 

new dates starting in July.

“When opportunities arise, she’s so ready and 

wants to stay out there,” says Jackson’s creative 

director, Gil Duldulao , who first started working with 

Jackson 23 years ago as a dancer on the Velvet Rope 

Tour. “These  festivals will keep reminding people 

of what a great artist [she is] and career Janet has 

had. She’s still going —  nothing is going to stop 

her.” And, well aware of the often younger-skewing 

crowds that festivals cater to, Duldulao assures: “Her 

 demographics have no boundaries.”

The same could be said for when Beyoncé 

welcomed Destiny ’s Child onto Coachella’s main 

stage — the reunion sent ripples of excitement across 

the Internet. It was one of many highlights within 

Beyoncé’s black pride/female empowerment-themed 

set that spawned 

countless appreciation 

pieces and remains part 

of the conversation a 

month later.

“There’s a season 

for everything,” says 

Destiny’s Child member 

Michelle Williams . “For 

a long time, it seemed 

like the male artists 

[were dominating] 

music, and [now] the 

girls are like, ‘Hold up, step out the way!’ ”

While Williams acknowledges there are many 

 factors contributing to a triumphant return to 

the stage — new music, time spent on hiatus 

(like Jackson), a long-awaited reunion (Destiny’s 

Child) — artists themselves must capitalize on 

the  opportunities they’re given: “With everything 

going on with various movements as far as women 

are concerned, it’s up to empowered and inspired 

female entertainers to go out there and kill it. We 

have to show up this year.” 

Additional reporting by Lyndsey Havens and Steven J. Horowitz.

Jackson (left) onstage 

in 2017 with Duldulao 

during her State of the 

World Tour.

MUST  

SEE
Reyez
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H
aving played most of the 

major festivals, you learn 

that the same thought 

isn’t put into audiences’ 

and artists’ perspectives — what will 

make this special for everybody,” says 

The National ’s Aaron Dessner , who 

along with Dierks Bentley , photographer-

rocker Danny Clinch and Destructo are 

launching new, large-scale music events 

in the coming months. Here, the artists 

break down how their onstage expertise 

shapes the audience experience.

A RT I ST  A P P ROV E D
Dierks Bentley, The National and more will debut specially 

curated festivals in the coming months

B Y  H I L A R Y  H U G H E S

JESSIE REYEZ

What is the best advice you’ve gotten for how to play to a 

festival crowd?

Just stay present. Don’t let it fly by. I’ve gotten that advice not 

just for shows and festivals, but for life. Sometimes we just 

always think about the carrot that we’re chasing; we don’t think 

about [right now]. A lot of those clichés that we’ve been hearing 

since we were kids are the keys to life. You just hear it so often 

that it almost loses its effect, but it’s legit.

Who have you seen give a standout festival performance?

Frank Ocean [at the 2017 Flow Festival] in Finland — that was 

 DIERKS BENTLEY

Seven Peaks | Buena Vista, Colo. | Aug. 31-Sept. 2

Headliners: Dierks Bentley, Miranda 

Lambert, Brothers Osborne

What to expect A pop-country/bluegrass 

extravaganza in the Rockies, made for 

artists “who think their music would 

sound good bouncing off the mountains that 

surround this place,” says Bentley.

Personal touch He wrote and recorded his 

forthcoming album, The Mountain, nearby, 

but his love for Colorado comes second 

to collaboration. “I’m hoping to play on 

everybody’s set at some point,” he says.

 

 AARON DESSNER

There’s No Leaving New York | Queens | 

Sept. 29-30

Headliners: The National, Jason 

Isbell & The 400 Unit, Future Islands, 

Cat Power

What to expect Less a festival, more 

a tribute to The National’s love for 

the city that started it all. “Playing 

New York is as much a hometown show as 

playing Cincinnati,” says Dessner. 

“The band started in Brooklyn in 1999; 

we weren’t a band in Cincinnati ever, 

so for us, we really cut our teeth in 

New York.”

Personal touch “Inviting a lot of our 

favorite artists to come join us, or 

people we haven’t seen before that we 

want to connect with” — like Phoebe 

Bridgers and Adia Victoria. “It’s 

quite personal.”

 GARY RICHARDS (DESTRUCTO)

All  My  Friends | Los Angeles | Aug. 18-19

Headliners: RL Grime, Gucci Mane, 

Jhené Aiko, M.I.A., Jamie xx

What to expect A smaller, chiller 

experience than Holy Ship!, Electric 

Zoo and other EDM events the HARD 

founder and DJ has had a hand in. “It 

isn’t on ‘10’ the whole time,” says 

Richards. “People can come and relax; 

they’re not wound up from beginning 

to end.”

Personal touch “All the cool people 

in my life, I know through music,” he 

says. “When I started HARD, it was 

just a name: Steve Aoki was like, ‘Why 

don’t you just call it ‘HARD’? That 

sounds cool.’ ‘All My Friends’ really 

has a deep-rooted meaning.”

 DANNY CLINCH

Sea.Hear.Now | Asbury Park, N.J. | Sept. 29-30

Headliners: Jack Johnson, Incubus

What to expect Surfers hanging 10 in 

the distance as rock acts local (Nicole 

Atkins, The Parlor Mob) and beyond 

serenade the Jersey Shore.

Personal touch Shore native Clinch 

will shift gears from shooter to 

manager: “When I go to Bonnaroo and 

they hire me to take photographs, 

I need to show up with my cameras — 

that’s all I got to worry about. Here, 

I feel a bigger responsibility toward 

the community and the artists.”

After her first U.S. festival set at Governors Ball in 2017, the 

R&B singer, 27, is billed on Bonnaroo and Outside Lands

insane. He brought out a huge orchestra, like a symphony, 

strings and everything. It’s an incredible feat when you’re able 

to make something so massive and still secure the intimacy, 

make it feel like we’re in your room. Have your headphones 

on, make it feel like it’s just you, but then have speakers and a 

surround sound system so that no matter how far away you are 

from the stage you can still experience it. Have VHS so it feels 

like a home video. I thought that was incredible. But I could 

sing Frank Ocean’s praises all day.

Do you go out into the crowd after your set and hang?

Hell yeah, I do. Go and say thank you to people. I’m not possible 

without people who care. The dream is not possible. So fuck 

yeah, I walk out, party and take shots.

Flower crowns: Yes or no?

Yeah, fuck it. Who am I to tell you not to wear a flower crown?

If you could see an artist play an album in its entirety live, 

what album would it be and why?

That question is too hard. Bob Marley would be fucked. I’d 

make it a jam session, fuck an album — I’d get Amy Winehouse 

and Bob and Otis Redding all in a room and be like, “Let’s just 

jam.” If you throw Laur yn Hill in there? That’d be crazy. The 

literal definition of litness.

What comes after festival season for you?

More music, more videos, the Halsey tour. Trying to fit in 

laundry and yoga where I can — that sounds like paradise 

to me. In the broader scope of things, it’s still chasing the 

days where I can sell out a stadium, where I can have a shelf 

full of Grammys, when I can make more of an impact with 

my philanthropic efforts and have an orphanage and name 

it after my mom. Then I’ll be straight. And get featured on 

South Park. That would be great. —DAN RYS
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the beat

KHALID

What was the first festival you ever went 

to as a fan?

It was in El Paso, Texas: Sun City, an EDM 

festival. It changed my life. I was 17. I went 

to see my superheroes for the first time. I 

was like, “I want to be a superhero [too], so 

I’m going to make music.” And here I am.

Who have you seen give a standout 

festival performance?

Imagine Dragons was crazy live in Brazil. 

[Lead singer] Dan Reynolds did things 

that I could never see myself having the 

confidence to do, and that inspired me 

because I’m like, “Wow, I don’t have to rush 

myself to be there right now, but when I’m 

ready to be it’s going to be amazing.”

What is the best artist perk you have 

enjoyed?

No lines. I get anxiety from crowds.

What’s the coolest backstage run-in 

you’ve had?

Meeting Lana Del Rey. Meeting Wiz 

Khalifa was a moment. He’s a very nice guy.

If you could see an artist play an album in 

its entirety live, what album would it be 

and why?

Frank Ocean , Blond. He is an exceptional 

artist and an inspiration to everyone. I 

don’t think any artist can say that they 

have not been inspired by at least one 

Frank Ocean song.

Flower crowns: Yes or no?

I like flower crowns. I’ve got to get one. 

Look, if I get one, it’s a yes. If I don’t get  

one, it’s a no.

What’s next after festival season?

After the summer, I definitely want to 

release a lot of new music, collectively and 

in album form. Hopefully, that’s before the 

year is over. I think we’re on a good track 

[to do that]. I’ve said it, so I guess I’ve got to 

stick to my word now. —LYNDSEY HAVENS

“We call it the first taste of summer,” says BottleRock Napa Valley curator 

Justin Dragoo of the Napa, Calif.-based music festival that runs May 25-27. But that 

taste can be one of two very different flavors, depending on your wristband. Ahead  

of the 2018 event, headlined by Bruno Mars , The Killers and Muse , Dragoo breaks 

down how he rolls out the red carpet for VIP guests, drawing inspiration from 

California’s luxury wineries, Los Angeles Lakers games and runway fashion shows.

PRICE

GETTING 

AROUND

WINE & 

DINE

STAGE 

VIEWS

$379 for a three-day pass

“We want GA to feel like VIP, too,” says 

Dragoo, so he urges all VIP food 

and drink partners to cater 

across festival grounds. Brave 

the lines for 40-plus gourmet 

vendors, because “if you have an 

amazing chef in a restaurant, 

why [not bring] those same 

people to a festival?”

Push by sweaty strangers until you 

reach the barricade — atop someone’s 

shoulders, if you’re lucky. “We’re 

careful not to oversell tickets so 

it doesn’t become too crowded,” says 

Dragoo, “but you might have to fight 

your way [forward].”

“Most of our new investment 

buys were put toward GA,” says 

Dragoo. For example: planting  

a brand-new grassy lawn. It’s  

up to you to scavenge for the 

least muddy patch — bonus points 

if there’s shade involved.

$16,975 per couple, including a four-

night stay at Meadowood Napa Valley

“You travel the same path that 

artists do,” entering through a 

private fast lane, zipping among 

VIP lounges by golf cart and 

taking advantage of a secret 

access corridor between the 

main and second stages.

Let Meadowood chef Alejandro 

Ayala handle your meals and wash 

them all down with a wine or 

champagne tasting, like one 

that compares Dom Pérignon 

and Cristal. “There are only a 

few master sommeliers in the 

whole world. Luckily, Napa 

has lots of them.”

Dance it out side stage, watch from 

the soundboard or front-row viewing 

spots, or reserve one of 32 NBA-stadium-

inspired suites. Plus, maybe meet your 

favorite artists in a low-key backstage 

space: Fans aren’t “shoving their way in 

to try and get an autograph.”

Grab an artisanal cocktail (and some AC) 

at the VIP Village oasis, where you’ll 

be treated to acoustic performances and 

DJ sets. “We compare [the VIP package] 

to a luxury vacation,” so don’t forget 

that complimentary spa treatment back at 

the hotel. —TATIANA CIRISANO

V E R S U S

B AT T L E  O F  T H E  W R I ST B A N D S

The BottleRock Napa 

Valley festival in  

Napa, Calif., in 2017.
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MUST  
SEE

The R&B-pop sensation, 20, will 

hit Governors Ball and Lollapalooza

G E N E R A L  A D M I S S I O N V I P

Pack sneakers. With an estimated 35,000 

attendees per day and more than 

34 acres, BottleRock has 

GA concertgoers rushing 

back and forth among 

five stages to catch over 

80 performers.

COOL DOWN
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E
VER SINCE AMERICAN SIGN 

Language interpreter Amber 

Galloway Gallego  went 
viral after  signing Kendrick 

Lamar’s Lollapalooza set in 2013, 
more  attention has been paid to ASL 
interpreters at festivals. But Brooke 

Chambers, the ASL program manager 
for C3 Presents (the promoter 
behind Lollapalooza and the 
Austin City Limits Music 
Festival), asserts, “Really, we’ve 
been there all along.” Ahead of 
Lolla in August, Chambers — 
who graduated with a degree 
in deaf studies from the University of 
Texas at Austin — ofers insight on the 
training and research her team does 
and how the  popularity of hip-hop 
headliners has posed a new challenge.

AS SEMBLING THE TE AM

“Signing music is a niche skill. There’s 

JAMES BAY

Who have you seen 

give a standout festival 

performance?

I got to see The Rolling 

Stones for the first time ever 

[at British Summer Time] 

in [London’s Hyde Park]. I’d 

signed a record deal four 

months before, so I took 

away so much from it. I’d just 

moved to London as well, so 

it was on my doorstep.

MON EY 
MOVES

Though Cardi B canceled her 

Panorama set, the Bronx 

rapper will soon be back 

onstage. Interpreter 

Amber Galloway 

Gallego breaks down 

one of the four 

common ways to sign 

lyrics to Cardi’s 

“Bodak Yellow,” in which 

“I make money moves” 

roughly translates to “Me 

success money get.”

as possible. I take those shows that are 
going to be interpreted and [tell my 
team], ‘Rank them from one to 10.’ I 
base  [assignments] on interpreters’ 
requests; usually that means they’re 
connected to the music. I have people 
who are skilled in hip-hop, so they, by 
default, will be on that [show]. I do 
wish more people were more skilled 
in hip-hop and rap, but it is one of the 
hardest because obviously there is a 
cadence, a rhythm, and it’s very fast.”

PREPARING THE SHOW

“My team researches the last year 
of an artist’s setlist and does a 
 probability equation that says how 
often a song has been played in the 
last year to  determine a pseudo 
setlist. There are other  interpreters 
I’ve come across that do a more 
 spontaneous  interpretation, but I 
think some  practice always makes 
[for]  better work — especially with 
hip-hop. Even some of the old 
rock material is harder. After they 
decide who’s going to do what 
songs, they watch interviews of the 
artist to  facilitate the [intended] 
 communication [so they don’t deliver 
their own] interpretation.”

BAL ANCING THE WORKLOAD

“I used to call Lollapalooza ‘my 
 beautiful beast’ ... We don’t  interpret 
every single act. We average eight to 10 
shows per day. This work is so grueling 
that after a certain  number of acts, the 
quality of work can degrade. I don’t let 
[interpreters] do more than four shows. 
[Now that Lollapalooza] is four days 
[Aug. 2-5], we  average 30 shows [total]. 
My focus has been  providing the 
highest- quality  interpreter  services that 
focus on the deaf-patron  experience. If 
I get one deaf patron smiling, then my 
job is done.” —LYNDSEY HAVENS

Bay

MUST  

SEE

What is the most 

memorable performance 

you’ve given at a festival?

Playing the Glastonbury 

festival [in England in 2015] 

on the Pyramid stage in 

front of 70,000 people, 

which is insane. My debut 

album [Chaos and the 

Calm] had just come out. 

That was one of my first 

big experiences. It’s one of 

those things you tell your 

grandkids [about].

What is the best advice 

you’ve gotten for how to 

play to a festival crowd?

A festival can be a tough 

place for an intimate 

song. At Glastonbury, 

Florence + The Machine 

headlined and she had 

some gorgeous, intimate, 

downtempo moments 

surrounded by lots of high-

energy, uptempo stuff. So 

though she didn’t [give 

me advice], I watched her 

whole set work.

What is the coolest 

backstage run-in you’ve 

had at a festival?

Brittany Howard [of 

Alabama Shakes] and I 

found each other backstage 

at a festival in Scotland, and 

there was a very small tent 

with instruments: guitar, 

bass, amps, drum set. We 

barely said two words to 

each other. She got on 

the drum kit — she’s an 

amazing drummer — and I 

picked up the guitar, and a 

bass player turned up. We 

had about half an hour’s 

worth of jamming out.

If you could see an artist 

play an album in its 

entirety live, what album 

would it be and why?

Stevie Wonder playing 

Songs in the Key of Life. 

That is still something I 

would absolutely love to 

see live — I have seen him 

live before, but he did a big 

setlist of all his greatest 

hits, which was amazing. 

I’m such a big fan of his 

individual records — there’s 

four or five I know front to 

back — and Songs in the 

Key of Life is one of them.

 —TAYLOR WEATHERBY

The British pop-rocker, 27, will return home for U.K. festival 

Isle of Wight and head abroad for Montreal’s Osheaga

an application to submit details 
about work experience and a video 
 submission. I take that video and 
send it to a panel of evaluators that is 
 typically made up of six to eight people 
— deaf people,  working  interpreters 
and also interpreter- training  professors 
— for feedback. I decide who and how 

the team will work. There’s 
everything from an intern level 
that works only a couple of 
shows to maximum nationally 
certiied, highly experienced 
 veterans who can handle 
potentially four shows a day.”

GIVING AS SIGNMENTS

“We determine what shows get 
 interpreted based on patron requests 
[submitted online] — we’ve always 
done headliners unless it’s a DJ who 
doesn’t have words — and after, we ill 
in blanks to provide as much coverage 

“SUCCESS”

“GET”

“MONEY”

“ME”

Cardi B

Sign Of  
The Times

H OW  I T ’ S  D O N E

Interpreter Barbie Parker 

onstage with Lamar at 

the ACL festival in 2013.

Galloway 

Gallego
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‘ I  WAS

FREEDOM’

LONGING  

Aguilera photographed 

April 10 at Line 204 in Los 

Angeles. Styling by Zoe 

Costello. Left: Aguilera 

wears a Helmut Lang trench 

coat. Right: Aguilera wears 

a Helmut Lang jacket 

and Luv AJ rings. Watch 

Aguilera react to video and 

photos from her past at 

Billboard.com.



FOR
Ten years since her last tour and six since her last album, C H R I S T I N A  A G U I L E R A  — now completely over 

The Voice (“It ’s not about music”) — is working with Kanye, Demi and more for a comeback  

she’s comparing to Stripped, but in the #MeToo era     B Y  A L L I E  J O N E S  | P H O T O G R A P H E D  B Y  M I L L E R  M O B L E Y



SHORTLY BEFORE CHRISTINA AGUILERA 

descends the staircase of her Mediterranean-style 
mansion to meet me in the ground-loor  recording 
studio where I have been waiting, her assistant 
 tiptoes in to prepare the room. She carefully sets an 
iced tea on a black, butterly-shaped cofee table, 
next to a dish of Ricola cough drops and a small 
collection of baby-pink crystals. Then she dims the 
lights. It’s a brilliant afternoon outside in Beverly 
Hills, but in here it’s as dark as a womb. By the 
 lickering light of a Diptyque candle, I observe a 
framed copy of Aguilera’s topless 2003 Maxim cover 
casually propped up next to the vocal booth.

“I like to keep it pretty moody and vibe-y,” says 
Aguilera when she materializes. She’s wearing black 
Adidas sweatpants, a black Balenciaga sweater and 
black, child-size Balenciaga slides on her teeny-
tiny feet. She climbs onto a fuzzy 
 oversized couch and explains, “I’m 
not a big daylight girl.”

Lucky for Aguilera, she has been 
working nights in here. Now clear 

of The Voice, a  “churning  hamster wheel” where she spent much of 2011 
through 2016 as a coach, the 37-year-old is preparing to release her irst 
album in six years. Out June 15, it’s a tight, 11-song set titled Liberation, 
and it bends more toward R&B and hip-hop than any of her previous 
eforts. Ty Dolla $ign and 2 Chainz appear on the record, Anderson 
.Paak worked on two tracks, and Kanye West  produced two others, 
including “Maria,” a pulsing, intricately orchestrated piece that includes 
a Michael Jackson sample and an extended introduction in which 
Aguilera sings from The Sound of Music.

“To me, there’s nothing like an amazing 
hip-hop beat,” says Aguilera, taking a sip 
of her tea. Though accusations of cultural 
appropriation have dogged many a pop 
star in recent years, Aguilera — whose 
new album also includes a iery duet with 
Demi Lovato and a song written with Julia 
Michaels — is conident in her material, 
much of which she co-wrote. “At the end 
of the day, I am a soul singer,” she says. 
“When you strip back the words ‘pop 
star’ and the many things that I’ve done, 
 singing soulfully is where my core, my root 
and my heart really is. And as you can see, 
it’s what I’m inspired by.”

She giggles and gestures around the 
 studio, pointing perfectly manicured 
 ingers at framed photos of Etta James, 
Nina Simone and Sarah Vaughan. Hanging 
in the nearby powder room, there’s a 
 portrait of a shirtless 2Pac.

Aguilera giggles a lot. Given her 
 undisputed diva status and distaste for 
daylight, I expected her to be reserved or 

aloof, but she’s warm — touchy-feely, even. 
More than once, she reaches out to grab my 
arm while making a point.

Aguilera’s most recent hits have been 
collaborations, and they were decidedly 
pop: She joined A Great Big World on “Say 
Something,” a piano-driven monster ballad 
that hit No. 4 on the Billboard Hot 100 in 
2013, and Maroon 5 for the massive, and 
massively unhip, 2011 No. 1 “Moves Like 
Jagger.” And her last two albums, 2012’s 
ballad-heavy Lotus and 2010’s electro 
experiment Bionic, weren’t exactly edgy.

But this year’s comeback — which 
will include her irst tour in a decade, an 
eternity for a star of her caliber — calls for 
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“I always drive for some kind of 

integrity,” says Aguilera. “I don’t like to 

be that person that just takes a check.” 

Top left: On The Voice in 2016.

Bottom left: On the Back to Basics Tour 

in 2007. Above right: Aguilera wears an 

Ovelia Transtoto dress and jacket.



the kind of “raw, gritty, grrr” that Aguilera 
says only R&B and hip-hop can give you. 
And not just because in her absence those 
genres came to dominate the charts: After 
ive years devoted to the “energy sucker” 
that was The Voice, she says, “I was  longing 
for freedom.” Coming home from the 
set, she remembers, “I would just take 
 everything of — the makeup, all of it — and 
would blast hip-hop, or Nirvana, ‘Creep,’ 
Slayer. Anything like that to get me out of 
that zone, that TV mode.”

Aguilera’s last album was her worst-
selling, but she’s not concerned with 
reconquering the charts. In the past, she 
says, she has been very unhappy even at 

some of her most successful moments. 
And to measure herself against previous 
 commercial heights — well, “I can’t do 
that to myself,” she says.

Especially right now — with “so many 
diferent marches and people voicing their 
opinions and feeling OK to talk about things 
for the irst time” — Aguilera believes 
 listeners will relate to a woman who found 
herself “sufocated and restricted” and 
 suddenly realized, “What just happened 
here? I need to be woken up for a minute.”

She compares this moment in her career 
to 2002, when she was about to release 
Stripped, on which she shed her  bubble-gum 
image in favor of beats, chaps and bikini 

tops. Back then, she says, “I felt super label-driven and conined 
[being] commercially successful. And as great as it looks on the 
outside, I’m such a truth girl that if I’m not happy with  something, I 
just can’t do it anymore.”

This time, “stripping back” her image means something slightly 
diferent to Aguilera. Known for her elaborate hair and makeup 
(going back to her early-’00s black-and-blond braids), today 
she’s wearing her platinum blond hair pulled back into a bun, and 
just a touch of peony-colored lip gloss. Still, it’s a canny callback 
for Aguilera to make: The Stripped era seems to be the one for 
which the Instagram generation is most nostalgic. On Halloween 
2016, Kylie Jenner shared photos and videos of herself dressed as 
Aguilera in the “Dirrty” music video, complete with chaps and 
a lip ring. One of the videos became the most-watched clip on 
Instagram that year. (Jenner was 5 in 2002.)

Aguilera was so touched by the send-up that she invited Jenner to 

“ I  D IDN’T GET INTO 

THIS  BUSINESS  

TO  BE A  TELEVIS ION 

SHOW HOST.”
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bit, to the beat. Before the last chorus blares, 
she makes a series of notes, in perfect 
cursive, on a small white pad. “There are 
some synthesizer sounds I need brought out 
a little bit,” she explains. “They’re a tiny bit 
pulled out, too weak.”

West produced the track. The two met in 
Rick Rubin’s Shangri La studio in Malibu, 
Calif., a few months before West released 
The Life of Pablo in 2016. He played her 
music of the album, and they talked 
“forever.” They also worked on “Maria,” 
which Aguilera says is her favorite song on 
Liberation. She fell out of touch with him 
when he later embarked on his Pablo tour. 

“There were some personal things that arose...” says Aguilera, 
alluding to West’s  hospitalization for exhaustion in late 2016.

Less than two weeks after our conversation, West riles up the 
internet by tweeting about, among other things, his “brother” 
Donald Trump. But today, Aguilera speaks reverently of him. 
“I’ve always been a huge fan of Kanye,” she says, her pale blue 
eyes  widening. “Outside of, you know, his controversial aspects, 
I just think he’s a great artist and musicmaker and beatmaker. 
The artists that he chooses to pluck from diferent walks of life 
are so interesting.”

The “R&B/hip-hop lavor” of Liberation relects Aguilera’s 
“personal taste,” conirms Keith Naftaly, head of A&R at her 
record label, RCA. “She loves urgent, hard beats.” Still, fans 
can rest assured that the album includes a Christina Aguilera 
empowerment anthem: her duet with Lovato, “Fall in Line.” 

her birthday party that December. “I said, 
‘You have to come dressed in that getup,’ ” 
recalls Aguilera. The party had a “dress as 
your inner child” theme, she adds. “So I 
guess Kylie’s inner child was very dirty. But I 
love it! Because she speaks my language.”

AGUILERA IS BREEZY AND  EXPRESSIVE IN 

conversation, addressing me, and referring 
to herself, as “girl.” In addition to labeling 
herself a “truth girl,” she describes herself 
as a “message-T-shirt girl,” a “cozy girl” 
and, of course, a “girl’s girl.” After chatting 
for a while in her studio — sorry, “girl cave” 
— she decides it’s time to take a drive.

The best way to assess the current mix 
of her album, she says, is to play it in the 
car. So we call up her assistant, who calls 
up her driver, who quickly ushers us into an 
 enormous black Escalade with shades for 
the (heavily tinted) windows. Inside, there’s 
an ice bucket illed with Tito’s vodka and 
white wine, which Aguilera refrains from 
imbibing, because despite how dark she has 
made it in the vehicle, it’s still only 3 p.m.

As we pull out of the driveway and past 
mansions I can barely make out through 
the window, I ask Aguilera if she’s friends 
with any of her neighbors. She grabs my 
hand and rolls her eyes. Some of them. 
But others remind her of “Bewitched’s old 
Mrs. Kravitz, peeking through the windows 
like” — she lowers her voice to a witchy 
whisper — “ ‘What is she doing now?’ ” She 
likes DJ Khaled, who lives up the street. 
“He rides his little golf cart around the 
 neighborhood,” she says.

And Kendall Jenner is moving into 
the neighborhood soon. “I went to [the 
Kardashians’] Christmas party, and the 
mom introduced us and was like, ‘You’re 
neighbors!’ ” she says as she iddles with 
the entertainment system. “So I was like, 
‘Yes, I have allies.’ ”

Perhaps Aguilera’s unnamed snoops in 
the cul-de-sac have a thing against loud 
music. As her driver winds the Escalade 
through the streets of the gated community, 
she pops in a CD (she doesn’t trust other 
“tech stuf ”) and plays “Accelerate.” It’s 
a booming club song featuring Ty Dolla 
$ign and 2 Chainz. Aguilera worries for a 
moment about blowing out the speakers, 
but then she turns it up even louder.

“I love 2 Chainz’s part,” she says, closing 
her eyes and bopping her head, just a little 

“I’ve always picked the 

heavy-handed makeup 

artists. It has been a 

lifelong thing to be like, 

‘Cover the freckles.’ ” 

Aguilera wears a £UV 

PRODUCT shirt, Faith 

Connexion jacket and 

Acne sunglasses.
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Both belt it to the  rafters (“I got a ire in my veins/I wasn’t made 
to faaAAAAaaaaLLL in line”), and in keeping with Aguilera’s 
updated outlook, the  introduction, “Dreamers,” features a group 
of young girls declaring goals like “I want to be a journalist,” “I 
want to be heard,” “I want to be president.”

Lovato credits Aguilera as a major inluence. “I have always 
looked up to Christina,” she says. “I remember being at her concert 
and singing facing the crowd instead of the stage, knowing that 
that was exactly what I wanted to do in life.” She points out that 
there’s more to Aguilera’s legacy than leather chaps and coaching 
reality-show competitors: “She speaks up for what she believes in 
and sends a positive message, which are two things I ind extremely 
important when given the platform we are lucky enough to have.”

Aguilera hasn’t joined forces with a female singer on a single since 
2001’s “Lady Marmalade,” which featured 
Lil Kim, Mya and P!nk. P!nk later said that a 
disagreement during the recording process 
sparked a feud between her and Aguilera, 
but in 2017 she tweeted that the two had 
made amends. Aguilera, for her part, says, 
“I’ve always  appreciated women and have 
hated what this  business can do to pit  people 
against each other.” And she explains that 
she was thrilled when P!nk appeared on 
The Voice in 2016. “I was so excited — even 
she was like, ‘Why is she so excited to see 
me?’ ” remembers Aguilera. “I was like, 
‘Another female! There’s another vagina in 
the room! I’m so excited!’ ”

WHEN I ASK AGUILERA IF SHE’D EVER 

return to The Voice, she scrunches up her porcelain face and says 
she would prefer to discuss “positive things.” Still, she can’t help 
but delve into what was wrong with the show, which was a lot. “It 
became something that I didn’t feel was what I had signed up for in 
season one,” she says. “You realize it’s not about music. It’s about 
making good TV moments and massaging a story.

“I didn’t get into this business to be a television show host and to 
be given all these [rules],” she continues. “Especially as a female: 
You can’t wear this, can’t say that. I would ind myself on that show 
desperately trying to express myself through clothing or makeup 

or hair. It was my only kind of outlet.”
Today, Aguilera’s more excited about 

her career than she has been in years. 
She’s thinking about a Latin album, more 
movie acting, “maybe even Broadway.” 
There’s just one thing hanging over her 
head:  touring. This will be her irst time on 
the road as a mother. She has a son (Max, 
10) with her ex-husband, Jordan Bratman, 
and a daughter (Summer Rain, 3) with 
her iance, Matthew Rutler. “Touring is so 
 frightening to me, because I am a mom 
irst,” she admits. “It’s part of why I stayed 
in the position I was [at The Voice]. It’s easy 

to get comfortable 
and cushy in the 
same place and not 
have to worry about 
 uprooting your kids. 
I’ve been putting 
myself on the back 
burner.” But now, 
she says, “it needs 
to  happen. I’m 
looking forward to 
getting back out and 
actually showing my 
kids what Mommy 
really does!”

Aguilera met 
Rutler, an executive 

at online-education platform MasterClass, 
on the set of the movie-musical Burlesque 
in 2010; he was a production  assistant, and 
she was the star. They got engaged in 2014 
but have yet to marry. (Aguilera is  wearing 
about a dozen rings, including a silver 
one that says “Fuck,” but no  traditional 
 diamond.) Embarking on a second 
 marriage, she says, is not a priority for her 
right now. But she enjoys domestic life.

“When I’m onstage, there’s 
not a bigger high, when I’m 
in connection with my voice 
and my heart and my soul,” 
she says. “But at the end [of a 
 performance], I want to wipe 
it all of, get in my sweatpants, 
make silly noises with my kids 
and have someone comfort 
and cuddle me.”

Lately, of course, that 
domestic life has included 
a lot of riding in the back of 
this Escalade, playing the 
new songs over and over 

again. She would drive herself, except she 
never learned how. “I know,” she says, 
 laughing at the absurdity of it. When she 
was old enough to get her license, she 
moved to Los Angeles to get a record deal, 
and the thought of driving here, with all 
the “road rages,” scared her. By the time 
she released her self-titled irst album in 
1999, hiring a driver was no problem: The 
disc debuted at No. 1 on the Billboard 200, 
 eventually  selling 8.3  million copies in the 
United States, according to Nielsen Music, 
and  produced four top ive singles on the 
Billboard Hot 100, three of them No. 1s.

In the nearly 20 years since then, much 
has changed in music. Aguilera’s personal 
preferences aside, streaming has overtaken 
CDs, and other female stars have found 
great success, struggled with  reinventions 
and, well, taken gigs on The Voice and 
American Idol. Some things have gotten 
better. It’s hard to imagine Eminem getting 
away with a sexually charged attack on 
a 19-year-old woman, as he did in 2000, 
targeting Aguilera on “The Real Slim 
Shady.” When I tell her I can’t believe that 
even  happened, she says, “Yeah, absolutely. 
Things have deinitely changed. What was 
great was how badass I was at such a young 
age to then write ‘Can’t Hold Us Down,’ ” 
her  empowerment anthem from Stripped. 
“We are coming slowly but surely around a 
 corner, not  taking the things that we used 
to.” In fact, after all the years away, this 
might truly be her moment.

Aguilera’s driver pulls back into her 
 driveway, and she squeezes my hand. 
“Write great things about me,” she says, 
before skipping out of the Escalade and 
back into her home to wait for the sun to 
go down. 

CHRISTINA COLLABORATED WITH... AND WISHES SHE’D GOTTEN...

DEMI LOVATO

“We went through 

a few names of 

women. I needed a 

belty singer, and she 

took it to the next 

level. I almost cried 

when I first heard her 

on the record.”

KANYE WEST

“The orchestration on 

‘Maria’ felt cinematic. 

I’m a storyteller, 

a message-T-shirt 

girl. And I just felt 

like, ‘Man, I can tell 

my story through 

this song.’ ”

ANDERSON .PAAK

“He and I connected 

big-time. He was 

like, ‘I used to watch 

you on TRL!’ He’s 

a great lyricist, soul 

singer and rapper. 

And he murders 

the drums.”

CARDI B

“Somebody played 

me an early mixtape. 

And a producer said, 

‘Nobody’s going to 

know Cardi in a year.’ 

I second-guessed 

myself, and it got lost 

in the shuffle.”

CHILDISH GAMBINO

“I wanted him, but he 

had just started on 

Atlanta. He said, ‘You 

can hang out while 

I record music.’ I never 

took him up on it. Now 

I’m like, ‘What was 

I thinking?’ ”

Aguilera with (from left) fiance Rutler, daughter 

Summer Rain and son Max Liron Bratman in 2017.
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Big Boi 

photographed 

with his pet owl, 

Simon, on April 12 at 

Stankonia Studios 

in Atlanta.



Atlanta Wisdom
Nearly 30 years into a pioneering hip-hop career, Big Boi is far from retirement — and has plenty to say 

about next-gen rap, our “pimp” president and why he’s still “slinging that yang” on stages around the world

BY DAVID PEISNER                 PHOTOGRAPHED BY DONTE’ MAURICE



B
IG BOI BLOWS INTO 

Studio A at his Stankonia 
recording facility on 
the west side of Atlanta 
wearing a black hoodie, 
black-and-white striped 
pants and shiny red 
high-tops, carrying two 
Amazon boxes and a 
Chik-il-A bag. “Oh, hell 

yeah,” he says, tearing into the boxes and 
pulling out an assortment of decorative 
patches: snakes, stars, Chinese dragons. 
“These work. This shit’s going to be dope.”

The patches will adorn Big Boi’s stage 
gear for the upcoming third leg of his 
tour supporting his most recent album, 
Boomiverse, kicking of May 17. Released 
last June, Boomiverse is Big Boi’s third solo 
 outing since OutKast, the pioneering rap 
duo he started in 1991 with André 3000, 
was essentially put on ice in the mid-2000s.

Over the course of a decade and a half, 
OutKast’s determined eclecticism, pop 
smarts, vivid wordplay and trunk-rattling 
Southern beats helped turn Atlanta into 
rap’s “third coast,” the genre’s white-hot 
creative center. But Dré gradually lost 
 interest in hip-hop, leaving Big Boi to 
carry the torch for the group (and answer 
 perpetual queries about potential reunions).

Within OutKast, Big (born Antwan 
Patton), 43, was seen as the sharp-tongued 
street ballast to Dre’s exotic bohemian. His 
solo career has often felt aimed at  correcting 
that  reductive perception. He has made 
dirty G-funk (“Fo Yo Sorrows” with George 
Clinton), set tongue-twisting rhymes atop 

psychedelic pop (“Shoes for Running” 
with Wavves), sung earnest  lamentations 
over acoustic soul (“Descending” with 
Little Dragon) and concocted an entire EP 
with indie-pop group Phantogram. With 
its straight-ahead rhymes about women, 
cars and cash, Boomiverse has a more 
back-to-basics vibe, but stealth pockets of 
weirdness remain, including “All Night,” a 
jangly  confection co-written/produced by 
Dr. Luke, which appeared in a recent series 
of Apple ads. Originally put out on Epic, the 
album, which hit No. 8 on Billboard’s Top 
Rap Albums chart, will be rereleased later 
this year by Hitco, the new label founded 
by Antonio “L.A.” Reid, who originally 
signed OutKast.

At Stankonia today, Big Boi’s compact 
frame buzzes with enthusiasm. As he 
 giddily unpacks a chicken-nugget meal, his 
assistant, Shea, needles him: He’s supposed 
to be on a diet. “Chicken is allowed on the 
weekend!” he protests. It’s Thursday. “I 
missed a day,” he says with a grin. Shea 
asks whether his newest pet, an imposing 
eagle owl named Simon, is at the studio 
today. (He is.) “It’s fresh as hell,” says Big. 
“I wanted a bird, but I wanted a big bird. An 
owl is cool as fuck.”

Big’s got the sharp wit and cool, conident 
bearing of the guy at a party who knows he 
has the best stories to tell, along with a work 
ethic that — after selling close to 20  million 
albums in the United States, according to 
Nielsen Music (between his own solo work 
and OutKast’s) — it’s safe to say he hardly 
needs, but which its with the earthiness 
that has always attended his celebrity. Here 

in Atlanta, it’s not uncommon to see Big 
tucking into a plate of hash browns at a 
local Wa�e House, or checking on the pups 
at the bulldog  kennel he founded over 20 
years ago. He still goes to the studio every 
day, even as he has become an investor in 
 startups like Ring, a video doorbell and 
security service acquired by Amazon earlier 
this year for $1 billion. And he’s taking on 
meatier acting roles, including a  supporting 
part in the remake of the blaxploitation 
 classic Superly, out June 15.

Big Boi could be forgiven for treating his 
career as an extended exercise in legacy 
grooming; instead, as was evident in our 
lengthy conversation, he’s still driven to 
explore new territory without losing touch 
with hip-hop’s mainstream — a superstar 
with something to prove.

You’ve now made almost as many solo 

albums as you ever made with OutKast. 

Did it take a  minute for you to figure out 

who you were apart from OutKast?

Absolutely. When you’re a part of  something 
that big, it’s hard for people to distinguish 
you apart from that. No matter what I do, 
I’m OutKast until the day we die. To get 
people reacquainted with me has been 
 challenging but also gratifying.

Do you feel you’re underappreciated 

as a solo artist?

They know. And if they don’t, then they’re 
still learning. With every record, it’s “Holy 
shit, you sound like you’re still hungry.” 
The ailiation with the group is like 
the throne I sit on. The role I played [in 

 “It’s not 

about who 

raps the best 

anymore. It’s 

about who’s 

making the 

best jam. You 

don’t have to 

be rappity-

rap-rap 

rapping all 

the goddamn 

time.”

 —Big Boi

Big Boi outside 

Stankonia with 

his French 

bulldog, Rezzi.
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OutKast], that shit was a yin and yang. And 
right now, you getting all yang! You getting 
some yang in tha thang!

Back in 2010 I talked to L.A. Reid, and 

he said, “As long as I have a job, Big 

Boi will always have a record label.” 

It seems now that as long as he’s got 

a label, you’re ready to be his artist.

We have a lot of history. He’s the guy that 
gets it. I don’t have to explain the music. I 
was only at Epic because he was there. At 
this point I don’t even need a label, but me 
and L.A., what he do and what I do goes 
hand in hand. For a minute I’ve been kind 
of doing things on my own. I’ve been kind 
of following Reid from Jive to Def Jam to 
Epic to now Hitco. I think we’re going to 
 rerelease Boomiverse under this new outit, 
with three or four new records, because 
we didn’t get a fair shake. We put too much 
time into that shit, and we’ve got so many 
songs we want to put visuals to.

When he left Epic, it was following a 

sexual harassment claim.

I don’t know nothing about that.

But did it give you any pause in terms 

of aligning yourself with him again?

Our bond is family. Anything that is 
 sensationalized, I don’t know shit about 
none of that shit.

You’ve been politically vocal in  recent 

years. When you look at what’s 

 happening in the country, do you think 

you have a role to play as an artist?

Yes. If Donald Trump can be the president, 
anybody can be. So, shit, Oprah Winfrey, 
King T’Challa from Black Panther, Rosie 
Perez, Steve Harvey — it’s a popularity 
contest. People just got to be mindful: Put 
somebody in there that’s going to help you, 
not just tell you what you want to hear. 
That’s a pimp: “Bitch, we’re going to take 
over the world. You’re going to go down here 
and sell some pussy, and we’re going to take 
over.” He talks a good game, but you’ve got 
to be careful who you follow.

At some point you even mentioned 

running for mayor of Atlanta one day.

Whenever they legalize marijuana and 
make it clean, I’d be the governor, Killer 
Mike would be the mayor or vice versa. 
(Laughs.) That’s years down the line, but 
it’s not a stretch. I’m all about community, 
 family and helping people. That’s why I 
would do it: to bring the poverty rate down, 
help the homeless, build community centers 
and give kids a chance to focus on what 
they’re doing in the future.

For now, you’re playing a mayor 

 onscreen in Superfly. Were you a fan 

of the original film?

I come from a family of hustlers, so we grew 
up on that shit: Superly, The Mack, Dolemite. 
They called and were like, “We’ve got a 

role for you: You’re going to be the freaky, 
corrupt mayor of Atlanta.” I was like, “Hell 
fucking yeah!” Right now they’ve just got 
to match the music to the ilm. Because the 
original was really driven by the soundtrack.

Future is curating the 

soundtrack. You’ve known him 

for a while, right?

Yeah. He came up in the Dungeon 
[the early-2000s Atlanta hip-hop 
collective named for producer 
Ric Wade’s basement studio]. 
I  remember him from when he 
went by “Meathead.” He was just 
all about the music. The Dungeon 
was like the Xavier School [for 
Gifted Youngsters, from X-Men]. 
Everybody was  special in their own way.

A lot of the people you came up with 

in Atlanta have moved away, but 

you’ve stayed. Why?

I’ve traveled around the world, but there’s 
no other place I could live. Except for 
Jamaica. I love Jamaica. But the vibe 
here — there’s no reason for me to go 
nowhere else. We’ve got a mayor named 
Keisha! Can you beat that shit? I live by the 
Chattahoochee River. It’s peaceful. Not to 
mention the cost of living: For a house in 
L.A. that might cost you $10 million, you 
can get it here for two or three.

Are you a fan of Atlanta, the show?

I love it. Donald Glover is killing it. I like 
that you never know what each episode is 
going to be about — when you do that, it 
keeps motherfuckers on the hook for what 
you’re going to do next. The episode with 
Katt Williams and the alligator? That shit 
was fucking crazy! Actually, I [produce] a 
cartoon called Hotlanta Waxx that they put 
in the barbershop episode.

I gather you don’t need the money at 

this point, so what motivates you to 

still work at the pace you do?

The music. I always want to hear what 
I’m going to do next. I thrive of music. 
If I don’t listen to music, I’m like a plant 
without sunlight: I get down. So I’m always 
trying to search for what’s next.

Are you competitive?

Yeah, but my only competition is myself. 
Where I’m at now, I’ve done so much and 
covered so much ground, I just want to 
outdo myself and not rely on past records. 
I want to sound like something else other 
than what I’ve already done.

Is it important to you that young 

 people are feeling your music too?

Yeah, you want them to. My kids have 
been instrumental in helping turn me on 
to new shit. My daughter turned me on 
to The Weeknd. My sons turned me on 
to Young Thug. They’ve been my secret 
A&Rs for a long time.

Do they listen to anything that you just 

can’t get with?

They’ve got pretty good taste. A lot of that 
shit, though, I can’t get all the way into. I’m 
like, “What’s he saying?”

If you look at what popular hip-

hop was in 1992, 1993, and what 

it is now, it’s almost like two 

different genres of music.

It’s not about who can rap the best 
anymore; it’s about who’s  making 
the best jam. The shit might be 
the simplest shit in the world, but 
 motherfuckers will sing it word for 
word. You don’t have to be rappity-
rap-rap rapping all the goddamn time.

I listen to, say, XXXTentacion and 

think, “Is this really hip-hop?” That’s 

not a dig. But to call that and what Nas 

does the same genre feels simplistic.

Hip-hop is the culture, rap is the genre. Hip-
hop is beats, rhymes, graiti, style. Rap is 
just rapping. Kurtis Blow was rapping. James 
Brown was doing some rapping, too. I’m 
not one of them hip-hop purists. I fuck with 
everybody and  everybody fuck with me, as 
long as it’s got feeling. The XXX guy, I’ve 
seen one video where he was really talking 
about  something. It’s like, “Oh, you’re not 
tricking me. You’re a smart guy.” So some of 
that shit is just lash.

You’ve always loved touring. How 

have you changed as a live performer?

With [OutKast producers] Organized 
Noize, the way they trained us, we had to 
run around the block  hundreds of times, 
reciting our rhymes — so at a Big Boi show, 
you’re not going to hear Big Boi rapping over 
recorded  lyrics. I do motherfucking miles 
and miles on the bike, rapping, to keep that 
breath control. Whatever the crowd gives 
us, we give it back: 90 minutes of cardio, 
dancing,  gyrating, giving them that yang! 
I  fucking tore my patellar [knee] tendon 
onstage, slinging yang.

Popular hip-hop is, by nature, young 

people’s music. Is it hard to find your 

place within that as a 43-year-old dad?

Hell no! My kids keep me young. My face 
look young. I got a strong back. It’s about 
how you feel. We started when I was a 
 teenager. Now I look at it like getting 
 diferent degrees in music. I’m still a student 
because I’m always trying to learn new ways 
of making music and breaking boundaries. 
When you stop is when you get old.

In blues and soul, artists seem to get 

better with age. Why shouldn’t we 

have rappers in their 60s?

Well, I don’t know about that... If you in 
your 60s and you ain’t got to where you 
want to with some rap music, you  better 
try  something else! (Laughs.) I mean, 
60s? (Pauses.) You know what? Never 
 motherfucking say never. 

Big Boi as 

Mayor Atkins in 

Superfly, with 

actress Lex 

Scott Davis.
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Le Boudoir in Brooklyn.
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“IDEAS ARE LIKE RABBITS,” SAYS NEKO 

Case. “They breed like crazy.” In her nearly 
20-year career as one of music’s most wry, 
distinctive singer-songwriters, she has learned 
to trust her instincts — the most important of 
which is not to rush the process. This in part 
explains the long gap between her last solo LP, 
2013’s Grammy-nominated The Worse Things 

Get, the Harder I Fight, the Harder I Fight, the 

More I Love You, and her newest, Hell-On, a 
polished set of elliptical observations and 
pristine hooks out June 1. “I spend a lot of time 
going down rabbit holes,” continues Case, 47. 
“It’s not an eicient way to do things, but I ind 
it serves the songs better.”

Even so, she’s in the middle of a 
 remarkably proliic period. In the lead-up 
to Hell-On, Case found time to record and 
tour two other full-length projects: Case/

Lang /Veirs, the excellent 2016 debut from 
her Americana supergroup with k.d. lang and 
Laura Veirs, and 2017’s Whiteout Conditions, 
her seventh album with Canadian-
American indie-rock stalwarts The New 
Pornographers. She has also been rebuilding 
the 225-year-old Vermont farmhouse where 
she has lived for the past decade after it was 
badly damaged in a ire last September.

Before she settles in to discuss her creative 
process on Hell-On at the downtown Brooklyn 
hotel where she’s staying, Case — who’s 

dressed ultra-comfortably in a well-worn 
Queen T-shirt and what look like pajama 
pants — pops a couple of Advil for a morning 
 headache (“I’m still getting over some Berlin 
jet lag”). “It takes a long time to know what 
you’re doing sometimes,” she says. “I could 
not write my thesis on this album yet, that’s 
for sure. But I feel good about it.”

‘Such A Lovely Sunrise’

Hell-On, which Case produced herself, is her 
biggest, brightest-sounding album ever, full 
of pop melodies sung with a new verve. She 
traces that conidence back to an October 2016 
panel discussion in Brooklyn where she joined 
several other female musicians and  producers 
(Suzi Analogue, Zola Jesus, Cibo Matto’s Miho 
Hatori). “There was so much camaraderie and 
joy,” she says. “I walked out of there feeling 
qualiied as a producer. ‘I’m an expert!’ It’s 
one thing for the world to believe it, and it’s 
a totally diferent thing for you to believe it 
 yourself. It was such a lovely sunrise in my 
mind. It improved my gravity in a big way.”

The Art Of Distraction

Case wrote most of the album at home in 
Vermont, often over “morning cofee with 
animals all around: three dogs, three cats, 
two horses, ive chickens.” She kept the TV 
on in the background, often tuned to an 
HBO drama like Deadwood, in order to lower 
the stakes and keep her imagination going. 
“It’s about  replicating that busy cofee shop 
 feeling,” she says. “Using two parts of your 
brain at the same time can be a thrill.”

On The Road

Other ideas came to her while she was 
 traveling. She jotted down the lyrics to the 
new album’s simmering title track on an 
airplane, sitting “with horrible posture” on the 
 second leg of a cross-country light. “Usually, 
I really have to push the idea for a while, but 
that one was just pure enjoyment,” she says. 
“I had been writing a lot of lyrics and a lot of 
 melodies. I was practiced, I was at ighting 
weight, and I went in and I cleaned up.”

Revise, Revise, Revise

Once she had a critical mass of songs, Case 
took them to WaveLab, a studio in Tucson, 
Ariz., that she likes. She intentionally began 
the recording process with only a quarter of 
the album written, inishing the rest as she 

went along with the members of her longtime 
solo band. “I can never see the songs fully 
formed before I go into the studio,” she says. 
“I like to chase down all the ideas. If we’re a 
ways along and then suddenly I have a new 
idea, I don’t want to miss that, because nine 
times out of 10 the change really beneits the 
song. There are times when that doesn’t work, 
too. But if I hadn’t checked it out, I would feel 
like I hadn’t done my job.”

Stop, Collaborate And Listen

Case co-wrote most of the songs with her 
longtime guitarist, Paul Rigby. One notable 
exception: the Elvis Costello-esque standout 
“Gumball Blue,” her irst-ever co-write with 
fellow New Pornographer A.C. Newman. It 
began as a lyrical sketch about the family-like 
bonds she has developed with her bandmates 
over the years (“I’ve lived singing your songs/
Long-legged mazes and English geometry”). 
“It’s a very intense relationship,” she says. 
“I didn’t really have a family growing up, so 
I’ve learned a lot of lessons about how  getting 
past things does make your  relationship 
stronger.” Struggling to ind the right melody, 
she asked Newman for help (“‘Here, this 
song is about you, can you help me inish it?’ ” 
she recalls saying, with a laugh), and later 
enlisted New Pornographers keyboardist 
John Collins to play on the recording. “I was 
like, ‘Just go ahead and indulge the shit out 
of your love of ’80s synthesizers,’ and he was 
like, ‘Don’t mind if I do!’ ”

Pop Appeal

Toward the end of Hell-On’s recording, Case 
lew to Stockholm to meet with Björn Yttling 
of Peter Bjorn and John, who ended up 
co-producing six of the album’s 12 tracks. “I 
wanted to see where I could go with big 
choruses, so I needed  someone who had an 
incredibly strong sense of melody and hook,” 
she says. She wasn’t aiming for top 40 
 airplay: “These songs still twist a bit 
 diferently than songs engineered for the 
radio.” But the  soaring choruses of “Bad 
Luck,” “Halls of Sarah” and “Last Lion of 
Albion” are, in a sense, her homage to the 
best of 2010s pop. “There are people who nail 
it, and I can only salute them — especially 
women,” she says. “Beyoncé, Lemonade, it’s a 
big fucking deal! I don’t know any women 
who didn’t check it out with tears running 
down their face. What a magniicent thing.” 

How Neko Case Freed Her Inner Expert’
The singer-songwriter on the personal epiphanies and evolving process that led  

to writing and producing her first album in five years

BY SIMON VOZICK-LEVINSON     PHOTOGRAPHED BY DAVID NEEDLEMAN
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Canada’s Hottest Halls

B Y  K A R E N  B L I S S

From Vancouver to Quebec City, superstars swept through these  
10 top venues driving the $278 million Canadian concert business

W
ITH STADIUM TOURS BY COLDPLAY, GUNS N’ ROSES, U2 AND 

Metallica crisscrossing Canada over the past year, and  headliners 
including Bruno Mars, Roger Waters and Lady Gaga packing 
hockey arenas, international stars have recently dominated the 
nation’s concert business.

But homeland favorites — Arcade Fire, The Arkells, best new 
artist Grammy winner Alessia Cara and a tribute in Montreal to the late Canadian bard 
Leonard Cohen — contributed to $277.9 million (U.S.) in Canadian concert grosses for the 
12 months ending March 3.

Canadian artists — including The Weeknd, Broken Social Scene, Tegan & Sara 
and Death From Above — also helped turn the Osheaga Music & Arts Festival, held 
Aug. 4-6, 2017, in Montreal, into the nation’s highest-grossing concert event. The 
 festival,  presented by the independent promotion company Evenko, sold 107,968 tickets 

and grossed nearly $9.3 million (U.S.), 
 according to Billboard Boxscore.

“There is a lot of competition for people’s 
discretionary income,” says Nick Farkas, vp 
concerts and events at Evenko, which also 
operates the Bell Centre in Montreal. “It is 
really important, from festivals to arenas 
to small clubs, that we focus on making the 
fan experience as great as possible.”

These concert halls have succeeded at 
that task. Canada’s top-grossing  venues 
for the 12-month period from March 11, 
2017, through March 3, 2018, are ranked 
by ticket sales that were reported to 
Billboard Boxscore.

1
AIR CANADA CENTRE, TORONTO

Concert capacity 19,800 

Top-grossing acts Roger Waters, Bruno 

Mars, Lady Gaga

Nearly two decades after it opened, the 
Air Canada Centre, locally known as the 
ACC, will be renamed Scotiabank Arena as 
of July 1. It may be hard for Torontonians 
to get used to the change to a downtown 
 landmark that has hosted many major 
concerts, as well as sporting events by 
the NHL’s Maple Leafs and the NBA’s 
Raptors. But the new name will come with 
a  “signiicant revitalization of the  building” 
over the next three years, says Wayne 
Zronik, senior vp music and live events 
at Maple Leaf Sports and Entertainment. 
A new level of suites in the arena has 
already been completed. The venue, which 
recently presented the opening of Justin 
Timberlake’s world tour, also closed a 
tour leg for Montreal’s Arcade Fire, with 
Toronto’s own Broken Social Scene as the 
support act. “It’s not that often that we 
get to host shows like that from a lineup of 
Canadian artists,” says Zronik.

2
BELL CENTRE, MONTREAL

Concert capacity 18,000 (21,000 in the 

round) 

Top-grossing acts Coldplay, Roger Waters, 

Bruno Mars

While Bell Centre drew several 
 international superstars in the past year, 
it also was the venue of choice to stage 
and ilm a tribute to Montreal native 
Leonard Cohen. Spearheaded by Cohen’s 
son Adam, the sold-out Tower of Song 
event held on Nov. 6 featured Courtney 
Love, Lana Del Rey, Sting and Elvis 
Costello, and later aired on CBC. “It was 
incredible to see all the artists and fans 
come together for one special night and 
remember the great Cohen,” says Farkas. 
After two decades of operation, the arena 
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is in the midst of a $100 million upgrade, 
most recently with the addition of new 
seats and the widening of the concourses, 
but work hasn’t  disrupted  bookings or 
hockey matches of its home team, the 
NHL’s Montreal Canadiens.

3 ROGERS ARENA,  VANCOUVER

Concert capacity 18,305 (in the round) 

Top-grossing acts Bruno Mars, Roger 

 Waters, The Weeknd, Lady Gaga

Lady Gaga opened her world tour at Rogers 
Arena, and Roger Waters ended his at 
the Vancouver venue. While both shows 
contained their share of spectacle, the 
most memorable concert moment of 2017, 
according to Jef Stipec, COO of Canucks 
Sports & Entertainment, was the wedding 
that took place onstage at Chris Stapleton’s 
concert, after a couple held up a sign that 
read, “We want to get married. Here. Now.” 
“After a bit of scrambling, we were able to 
track down a minister in the building,” says 
Stipec. The arena itself has  undergone many 
fan-friendly changes. There’s the members-
only Encore Suite, revised music playlists 
in the club areas, an updated wine list and 
“Suite Experience Carts” that ofer craft 
cocktails, cheese and port selections as well 
as a chef-manned dessert cart.

4 ROGERS PLACE, EDMONTON, 

ALBERTA

Concert capacity 18,892 

Top-grossing acts Coldplay, Bruno Mars, 

Ed Sheeran

Since Rogers Place opened in September 
2016 as the new home of the NHL’s 
Edmonton Oilers, the staf “has been  having 
lots of fun learning how to use our shiny 
new building to its full  potential,” says 
Susan Darrington, executive vp of Oilers 
Entertainment Group. While Coldplay 
had the venue’s highest-grossing show of 
2017 and JAY-Z played to a packed crowd, 
Darrington says her “goose bumps” show 
of 2017 was Arcade Fire’s in-the-round 
 performance: “Our  building has a fantastic 
curtain that made our arena feel like a small, 
intimate,  underground music venue.” One 
notable aspect of the new building’s design 
is its security measures, including state-of-
the-art metal detectors at entrances and 
over 350 cameras throughout.

5 ROGERS CENTRE, TORONTO

Concert capacity 55,000 

Top-grossing acts Coldplay, U2, Metallica

Known as the SkyDome when it opened 
in 1989, the Rogers Centre is a Toronto 

$277.9m
Concert grosses in 

Canada for the 12 

months ending March 3

107,968
Attendance at Montreal’s 

2017 Osheaga Music & 

Arts Festival (Aug. 4-6)

$9.3m
Ticket sales at the 

Osheaga Music & Arts 

Festival, the highest-

grossing music event 

in Canada for the 12 

months ending March 3

Source: Billboard Boxscore

All of the music we’ve heard

All of the business we’ve conducted

All of the people we’ve encountered

All of the relationships we’ve solidified

All of the challenges we’ve endured

The introduction of the indestructible 

compact disc

The 8 track and Cassette tape

The Dual Disc, Digital Compact Disc

and Mini-Disc

Digital Downloads and Streaming

The Death of Vinyl and its rebirth

There at every turn, 

The Music Business Association 

We are, and continue to be, 

a proud supporting member for 45 years.

Happy Anniversary!

Your friends at Baker & Taylor

MUSIC BUSINESS 

ASSOCIATION

CONGRATULATIONS 

ON 60 YEARS!



UNIVERSAL MUSIC CANADA

CONGRATULATES LIFETIME ACHIEVEMENT AWARD WINNER

PAUL ANKA AND THE 2018 INDUCTEES TO THE CANADIAN MUSIC

& BROADCAST INDUSTRY HALL OF FAME!
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landmark and home to the city’s beloved 
Toronto Blue Jays baseball team. But 
between ballgames, no fewer than 
three stadium tours — two nights from 
Coldplay and one each from U2 and 
Metallica — played the dome in 2017. 
“Having more than 45,000 fans in 
one place will always be an energetic 
experience,” says Marnie Starkman, vp 
marketing and events for Rogers Centre. 
“But an open roof on a  summer night with 
the views of our city and the  lickering 
lights of our  neighboring condos is truly 
the best.” She adds: “The size of our 
venue and ability to have a full stadium in 
the middle of the city is what makes our 
experience so great for our fans.”

6
BC PLACE STADIUM, VANCOUVER

Concert capacity 54,000 

Top-grossing acts Coldplay, U2,  

Guns N’ Roses

BC Place Stadium, which opened in 1983 
and is home to Major League Soccer’s 
Vancouver Whitecaps, hosted the Winter 
Olympics in 2010. A year later, the venue 

was  extensively renovated and is now “the 
most  technologically advanced stadium 
of its kind in Canada, with  outstanding 
 acoustics,” says BC Place senior director 
of  business Graham Ramsay. Unique to 
the stadium is an exterior architectural 
 lighting system, dubbed the Northern 
Lights  display, which “allows us to engage 
the whole city on event nights.” No wonder, 
then, that in a year when the venue hosted 
tours by U2 and Guns N’ Roses, Ramsay 
says his most memorable show of 2017 was 
Coldplay, which distributed  wristbands to 
the crowd containing red, yellow and blue 
LEDs that were synchronized to the band’s 
music. It was, says Ramsay, “a unique 
production element that had the entire 
audience united — spectacular.”

7
VIDEOTRON CENTRE, QUEBEC CITY

Concert capacity 20,000 

Top-grossing acts Roger Waters, Bruno 

Mars, Ed Sheeran

Videotron Centre is just over two years 
old but has quickly drawn top tours 
to Quebec City. During the three-day 

Canadian Thanksgiving  weekend 
in October, the building hosted 
two shows by Roger Waters 
and one night with Katy 
Perry. “Those three shows 
drew more than 35,000 

fans,” reports venue COO 
Martin Tremblay. Earlier in 

the summer, Bruno Mars and 
Ed Sheeran played sold-out dates. 

Since  arriving at the venue in August, 
Tremblay has made it possible for artists 
to book smaller setups “such as a 3,500-
seat theater,” ofering fans  “intimacy and 
high-quality acoustics.”

8
BUDWEISER GARDENS, LONDON, 

ONTARIO

Concert capacity 10,294 

Top-grossing acts Dixie Chicks, Green Day, 

Eric Church

With the support of local boosters, 
 including the city’s tourism oice, 
Budweiser Gardens has won the rights to 
 present the 2019 Juno Awards — the irst 
time in the 48-year history of Canada’s 

Waters 

played 

Edmonton 

in October.

CONCORD MUSIC IS

MARK RONSON  �  RODGERS & HAMMERSTEIN

DAFT PUNK  �  BOOSEY & HAWKES  �  GEORGE HARRISON

THE REVIVALISTS  �  PHIL COLLINS  �  IGOR STRAVINSKY

PINK FLOYD  �  LEONARD BERNSTEIN  �  MARILYN MANSON

STEVE MILLER  �  CHET FAKER  �  CATHY DENNIS 

NINE INCH NAILS  �  IRVING BERLIN  �  ROBERT JOHNSON

GLEN BALLARD  �  SAMMY CAHN  �  DOLLY PARTON 

CYNDI LAUPER  �  SEAN LENNON  �  THE SOUND OF MUSIC

AND SO MUCH MORE...



Canadian Music and Broadcast 
Industry Hall of Fame Inductee

From your friends at Up

up.ca 
@updotca

Congrats 
Jef 
Craib!

Photo by David Bastedo
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top music awards that London, Ontario, 
will serve as host city. In 2017, the arena 
made a major investment in LED lights 
to reduce energy usage and utility costs, 
and added metal  detectors for improved 
security. In a year that had quite a few 
 international tours play the arena, venue 
GM Brian Ohl says a highlight was a 
November date by the Canadian rock 
band Arkells. “They illed the place,” he 
says. “It is good to see their growth and 
success.” On Ohl’s ambitious booking 
wish list: The Rolling Stones, whose only 
 previous show in the city in 1965 was cut 
short by fan mayhem.

9
THE COLOSSEUM AT CAESARS 

WINDSOR, WINDSOR, ONTARIO

Concert capacity 5,850 (general admission) 

Top-grossing acts Adam Sandler, Lionel 

Richie, Rascal Flatts

The Colosseum proves the potency of the 
casino-concert model in Canada. Despite 
its more modest capacity, the venue’s 40 
shows during the recap period earned it a 
top 10 ranking. Director of  entertainment 
Tim Trombley points to the venue’s audio 
and video upgrades as a draw. During 
Canada’s 150th birthday  celebration 
last summer, the Colosseum hosted an 
all-ages show on July 2  headlined by 
Canada’s Alessia Cara (ahead of her 2018 
Grammy award win as best new  artist). 
“Alessia,” says Trombley, “has that 
rare ability to  connect with her fans in a 
 powerful,  universal manner.”

10
BUDWEISER STAGE, TORONTO

Concert capacity 16,000 

Top-grossing acts Zac Brown Band, John 

Mayer, Iron Maiden

Upgrades at this Lake Ontario 
 amphitheater, which came with 
Budweiser’s new title sponsorship in 
2017, include the refurbished Riverbar, 
which features up-and-coming acts 
before the main concert. “This helped 
establish the venue as more of a 
 destination for the whole evening,” 
says Adrian Walker, GM of venues for 
Budweiser Stage/Live Nation Canada. 
Walker’s favorite shows of last summer 
included the season kickof by Chance 
the Rapper, despite a delayed start due 
to looding from record-high lake  levels. 
“It was a tremendous team efort from all 
staf ” to clean it up and prepare the show, 
he says. Another  standout was Drake’s 
annual OVO Fest, for which the local 
 rapper had a replica of the CN Tower 
built for the stage.

T
he conference sessions of 

Canadian Music Week taking 

place in Toronto May 9-12 

include expansive discussions 

of the concert business during a 

two-day Live Touring Summit, with a focus on 

opportunities in Mexico. During 2017, concerts 

in Mexico grossed over 

$178 million, according to 

Billboard Boxscore.

Sergio Arbelaez 

Ospina, co-founder and 

organizer of Mexico’s 

FIMPro Conference for 

the Latin American music 

industry, will moderate 

an export business-

development session 

involving 15 Mexican music 

and touring executives 

on May 10.“Towards a 

Connected Industry: The Future of North and 

South American Latin Music” is on the agenda 

for May 11, hosted by Felix Contreras of NPR’s 

Alt.Latino.

Neil Dixon, founder of Canadian Music Week, 

acknowledges the growing importance of 

programming devoted to the touring business. 

“Live is definitely where the money is,” he says. 

“There are a lot more festivals now, and that has 

been in the last five years. Venues are multiplying 

as well.”

Dixon notes another key topic on the agenda: 

concert security. Among those booked to 

speak on the safety challenge are Russ Simons, 

managing partner of Nashville-based Venue 

Solutions Group; Robert Smith, president/

CEO of San Diego-based Nightclub Security 

Consultants; Adam Vizza, founder of Ontario’s 

AVNK Security; and 

Michael O’Neill, CEO 

of MSA Security and 

a former commanding 

officer of the New York 

City Police Department’s 

counterterrorism squad.

For the third year, CMW’s 

Live Touring Summit will 

conclude with the Live 

Music Industry Awards on 

May 11, hosted (again) by 

Canada native Paul Shaffer. 

The Ontario rock band 

and arena headliner Billy Talent will receive the 

Legend of Live Award at the event. The group 

— Ben Kowalewicz, Ian D’Sa, Jonathan Gallant, 

Aaron Solowoniuk and Jordan Hastings — is 

marking its 25th anniversary and will play a brief 

set at the awards ceremony. In a statement, the 

band expressed gratitude to APA agents Ralph 

James and Lorraine Webb, “who have been with 

us since the beginning” as the act rose to arena-

headlining status in Canada.

 —KAREN BLISS and THOM DUFFY

TO U R I N G  TA L KS  LO O K  S O U T H  —  TO  M E X I CO

Potential ticket sales of the other North American music market get attention during 
Canadian Music Week; Billy Talent gets Legend of Live Award at CMW event

Luis Miguel was 

one of Mexico’s top 

concert draws in 2017.

Kowalewicz (left) and Hastings of Billy Talent 

performed at the 2017 Juno Awards in Ottawa.



WWW.UNITEDTALENT.COM

WE PROUDLY CONGRATULATE

OUR FRIEND AND CLIENT 

PAUL ANKA
ON RECEIVING THE 2018 
CANADIAN MUSIC INDUSTRY

HALL OF FAME 
LIFETIME ACHIEVEMENT AWARD
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A
t the Juno Awards 

gala dinner in March, 

Arcade Fire received 

the International 

Achievement 

Award, recognizing the success 

of the band’s most recent album, 

Everything Now. Frontman Win 

Butler seized the opportunity, in 

front of 1,500 members of the 

music industry and fellow artists, 

to encourage more philanthropy 

— by gently calling out everyone 

in attendance, including himself. 

“We’re all cheapskates, ultimately,” 

he said.

Back in 2016 at the Junos, 

Arcade Fire received a special award 

for humanitarianism, which this 

year went to media entrepreneur 

and businessman Gary Slaight. On 

May 10, during Canadian Music 

Week, the members of Arcade 

Fire will be honored again for their 

charity work, this time by Slaight 

and his family, who sponsor the 

Allan Slaight Humanitarian Spirit 

Award, named for Gary’s father, the 

founder of radio broadcaster Slaight 

Communications.

Butler and his wife and bandmate, 

Régine Chassagne, will be in Toronto 

to accept the honor on behalf of 

the entire band — rounded out by 

William Butler, Richard Reed Parry, 

Tim Kingsbury and Jeremy Gara — at 

the Canadian Music & Broadcast 

Industry Awards gala dinner.

“Like Mr. Slaight was saying, we 

are the rich people at the table,” the 

American-born Butler said onstage 

at the Juno gala. “Like the country 

of Canada, we are the rich, stingy 

people. We need to give more and 

give as much as we possibly can.”

While Arcade Fire has been 

involved with many causes since 

its formation in Montreal in the 

early 2000s, its primary focuses are 

Partners in Health and Kanpe.

Partners in Health is a renowned 

global health-care organization 

that establishes long-term 

relationships with sister 

organizations based in poverty-

stricken areas. Kanpe — co-

founded by Chassagne and 

Dominique Anglade, both born 

to Haitian parents who fled to 

Canada — works with its partners 

to help Haitian families escape 

poverty. Arcade Fire has raised 

and donated over $4 million, 

trained thousands of outreach 

volunteers and engaged some 

500,000 fans in support of the 

people of Haiti.

In 2004, the band included a 

song called “Haiti” on its debut 

album, Funeral. That same year, 

Arcade Fire played two hometown 

shows and donated the profits 

to Hôpital Albert Schweitzer 

Haiti. In 2006, Arcade Fire started 

donating $1 per concert ticket 

sold to Partners in Health, and 

in 2010 Chassagne co-founded 

Kanpe. Four years later, Plus 1 

was launched (now run by former 

Arcade Fire member Marika 

Anthony-Shaw), which encourages 

other touring acts to add a dollar 

to their ticket price directed to a 

charity of the artist’s choice. So 

far, Plus 1 has raised $6 million for 

numerous causes. Non-Canadian 

acts that have participated include 

Sam Smith, St. Vincent, Chvrches, 

Macklemore & Ryan Lewis and 

The National.

The Allan Slaight Humanitarian 

Spirit Award is now in its ninth 

year. Previous recipients include 

Rush, Sarah McLachlan, Chantal 

Kreviazuk & Raine Maida, Simple 

Plan, Bruce Cockburn, Bryan 

Adams and Nelly Furtado.

 “The Slaight family is proud to 

acknowledge the great deeds that 

Arcade Fire has done for causes at 

home and abroad over the years,” 

says Slaight Communications 

president/CEO Gary Slaight in 

a statement. “My father, Allan 

Slaight, has always stressed the 

importance of giving back, and 

this great Canadian band has 

done so in spades.” —K.B.

‘ W E  N E E D  TO  G I V E  AS  M U C H  AS  W E  P O S S I B LY  C A N ’
Montreal’s Arcade Fire will be honored with the Allan Slaight Humanitarian Spirit Award during 
Canadian Music Week for the band’s support of health care in poverty-stricken nations

 From left: Parry, Butler, Chassagne and 

Kingsbury of Arcade Fire onstage in support 

of their 2017 album, Everything Now.

Paul Anka Enters Canadian Music Industry Hall Of Fame
When he was growing up in Canada in the 1950s, Paul 

Anka might have chosen a different career path. “When 

I was 12 and 13 years old, I was writing in high school,” 

he once told an interviewer. “My dad wanted me to 

become a journalist. I was a cub reporter at the 

Ottawa Citizen.”

Anka instead found his calling as a pop star 

with hits on the Billboard Hot 100, including 

“Lonely Boy” at No. 1 in July 1959, “Put Your 

Head on My Shoulder” at No. 2 that October, 

and “Puppy Love,” his second No. 1, in April 

1960. He returned to No. 1 in 1976 with 

“(You’re) Having My Baby,” recorded with Odia 

Coates. Anka also wrote hits for others, including 

Buddy Holly’s “It Don’t Matter Anymore,” and 

composed the song “Toot Sweet,” which was adapted as the 

theme of The Tonight Show Starring Johnny Carson.

During Canadian Music Week, Anka will receive a lifetime 

achievement award and be inducted into the Canadian 

Music Industry Hall of Fame at the Canadian Music 

and Broadcast Industry Awards gala.

Other inductees this year include Jeff Craib, 

president of The Feldman Agency; David Farrell, 

founder of the now-defunct Canadian music 

trade paper The Record and publisher of the 

online industry site FYI Music News; Patti-

Anne Tarlton, COO of Ticketmaster Canada; 

and veteran broadcaster Robert “Tootall” 

Wagenaar, who retired last September after 40 

years at CHOM-FM Montreal. —T.D.Anka



THANKS TO ALL THOSE THAT MAKE 

TORONTO’S AIR CANADA CENTRE 

THE #1 CANADIAN ARENA AND  

#5 WORLDWIDE IN TICKET SALES

*Top 10 Venues – Capacities 15,001 & More. Ranked by Gross. 

Compiled from Boxscores reported Nov. 8, 2016- Nov. 6, 2017

*

WWW.AIRCANADACENTRE.COM

TRICIA SILLIPHANT | Tricia.Silliphant@MLSE.com

For booking information please contact
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HEN THE MUSIC 

Business Association 
(also known as 
Music Biz) stages its 
60th- anniversary 
conference 

in Nashville May 14-17, the industry 
 organization will honor Ed Sheeran, 
Nile Rodgers, Julia Michaels and the late 
Russ Solomon, the legendary founder of 
Tower Records.

Solomon, who 
died March 4 at the 
age of 92, was once 
the most celebrated 
music retailer in 
the world. He will 
be  posthumously 
honored by the 
 association on 
May 17 as the irst 
inductee into its newly launched Music 
Business Hall of Fame.

Eleven years have passed since Tower 
Records closed its last store in the United 
States, which almost certainly means that 

The Music Business Association Marks 
Its 60th Anniversary And Great Change

B Y  E D  C H R I S T M A N

The conference will spotlight how businesses have adapted to the music industry’s evolution from CDs to streaming

needs us to be in order to conduct 
 commerce,” says Donio.

In the early days, NARM’s annual 
conferences drew independent record 
 distributors and rackjobbers (the 
 wholesalers who stocked records in a broad 
array of retail outlets, from grocery stores 
to truck stops). Later,  wholesalers known as 
one-stops, such as Alliance Entertainment, 
emerged to stock  big-box chains like 
Walmart and Best Buy. Independent 
 retailers like Tower Records grew into 
chains. NARM represented them all.

The association also became an 
 advocate for retailers and wholesalers 
as they parried with the major labels 
over terms of trade. In 2000, NARM 
iled an antitrust suit against Sony Music 
Entertainment for  embedding web links 
in the physical CDs sold in brick-and-
mortar retail stores. When the CD was 
played through a  computer, the links 
took customers to a Sony online store, 
which sought to sell music directly to the 
 consumer, cutting out the retailer. The 
music company later ended the practice.

Clockwise from top 

right: Sheeran on the 

opening night of his 

2018 Australian tour at 

Optus Stadium in Perth, 

Australia; Michaels 

onstage during Live in 

the Vineyard in Napa, 

Calif., in 2017; Rodgers 

and Chic performed at 

the 2017 Glastonbury 

Festival in England.

there are people working in the music 
industry who have not heard of the retail 
chain, known for its endless aisles of 
CDs — and, before that, vinyl LPs — and 
 obsessively  knowledgeable store clerks.

Today, Spotify is the world’s most 
celebrated music merchandiser, and label 
executives maneuver to get their songs 
placed in the service’s prime real estate on 
its popular playlists.

While the music industry has changed 
dramatically in the 
six decades since the 
 precursor of Music Biz 
— the National 
Association of Recording 
Merchandisers, or 
NARM — was founded, 
“the  [organization’s] 
 mission hasn’t changed,” 
says president Jim Donio. 

That mission: “To be a trusted forum for 
all the diferent aspects of the  industry to 
come together and do  business.”

NARM and now Music Biz “have 
always been a mirror of what the  industry 

B A C K S T A G E  P A S S

Solomon 

in 2007.
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“There were times when we were 
more involved in public policy aimed at 
how the industry conducted business,” 
says Donio. “We are [also] a place to ind 
business and a forum to exchange ideas, 
and that hasn’t changed since we were 
formed, 60 years ago. We have always 
been known for commerce.”

With the launch of the iTunes Music 
Store in 2003, NARM embraced digital 
 services, right up to today’s streaming 
giants YouTube, Spotify, Apple Music 
and Amazon, as well as the largest retail 
chains, Target and Walmart. Pandora 
president/CEO Roger Lynch and Sony 
Music Nashville chairman/CEO Randy 

Goodman will discuss the impact of 
streaming at this year’s Music Biz 
Conference.

Alliance Entertainment chairman Bruce 
Ogilvie, who attended his irst NARM 
 convention in 1982, says the annual 
 conference to this day is still the most 
 eicient way and place “to meet with 
 suppliers and accounts in person.”

But the transition from NARM to 
Music Biz wasn’t easy. The  organization’s 
inances took a hit with the decline of 
 physical music sales, and the annual 
 conference had declining attendance.

“For a while we were in inancial 
straits, but John Trickett [who served 
as the  organization’s treasurer until his 
death in 2016] did an amazing job while 
Jim Donio and the board came with a 
solid  transformation,” says Music Biz 
chairman Steve Harkins, who is also vice 
president/GM of book and entertainment 
distributor Baker & Taylor.

That transformation involved  changing 
the organization’s name from NARM 
to Music Biz in 2013 and reaching out 
to engage other  sectors of the industry, 
including business afairs,  copyright and 
legal executives.

“Jim deinitely made lemonade out 
of lemons when most of the brick-and-
mortar retail sector collapsed, and he 
skillfully  pivoted NARM into the digital 
age,  complete with the always-risky name 
change,” says Richard James Burgess, 
president of the American Association 
of Independent Music (A2IM), the 
 organization of indie labels.

Now, Music Biz focuses on helping all 
sectors of the music industry. Over 100 
conference sessions are  scheduled and 
are divided among topics: metadata, 
entertainment and technology law, 
brands and strategic partnerships, music 
and money, and synchronization, among 
other areas.

The organization has also taken one of 
its primary goals — providing information 
and education about industry issues — a 
step further by reaching out to colleges. 
The move helps ensure that young people 
will see the industry as a place to have a 
career and grow into industry leaders, 
according to organizers.

Education “is a bigger part of our 
 mission today,” says Donio, who is also 
an adjunct instructor teaching music 
 business classes at Monmouth College in 
New Jersey. He notes that the association 
now includes some 20 colleges and several 
thousand students among its members.

“We have a responsibility to prepare the 
young people who will one day lead this 

business,” he adds. In 2017, 200  students 
attended the Music Biz Conference.

“Think of that infusion of college 
 students,” says Harkins. “Ten years ago, 
the music industry was the devil to the 
younger generation,” as it sought to block 
peer-to-peer ile sharing that allowed them 
to get music for free.

Another reason Music Biz has enjoyed 
a rebirth? The decision to move its 
 conference to Nashville, which has 
embraced the organization.

“We are now in our fourth  consecutive 
year here, and we will return for at 
least two more years,” says Donio. The 
 location has helped make the  conference 
a draw outside the United States, he 
adds. “With Nashville as a global hub, 
we had  industry executives from 15 to 20 
countries  attending last year.”

Despite the industry’s move toward 
streaming, the Music Biz Conference 
still has a place for the brick-and-mortar 
 business. Wholesalers like Baker & 
Taylor and Alliance Entertainment, and 
 retailers like Newbury Comics and Dimple 
Records, will be in attendance.

As it marks its 60th anniversary, the 
association will look back at its origins in 
1958, which was quite a remarkable year 
for the music business.

“That year, the [Country Music 
Association] was born, as were the 
Grammy [Awards], the RIAA’s gold and 
platinum award program and the Billboard 
Hot 100 — all still ongoing,” says Donio.

“We will be celebrating our milestone 
but will recognize these other milestones 
as well — including Rhino Records and 
Newbury Comics, which will both be 
 celebrating their 40th anniversary — 
in  various ways, through some visual 
 elements and presentations during the 
four days of the conference.” 

Donio (right) presented Maren Morris the Breakthrough 

Artist Award at the 2017 Music Biz Conference.

300
Average number 

of entities that are 

Music Biz members 

(companies, educational 

institutions and 

individual professionals)

$8M
Approximate total 

amount that Music Biz’s 

Scholarship Foundation 

has awarded to  

students since its 

inception in 1966

2,000
Number of attendees 

expected for the 60th 

annual conference

D
ilyn and John Radakovitz of 

Sacramento, Calif., will soon share 

a notable bill with Ed Sheeran. The 

couple and business partners (who 

run Dimple Records, a seven-store 

music retail chain), along with the “Shape of You” 

singer, are among the featured 

honorees and speakers at the 

Music Business Association 

Conference in Nashville 

May 14-17.

On May 15, five prominent 

women in the music business 

will participate in the 

conference session “Music’s Leading Ladies 

Speak Out.” Taking part will be MAC Presents 

president Marcie Allen, Nielsen Music senior 

vp entertainment/GM of music Erin Crawford, 

Republic Records executive vp A&R Wendy 

Goldstein, Billboard senior correspondent Gail 

Mitchell and Wide-Eyed Entertainment owner/

manager Beka Tischker.

On May 16, the Radakovitzes will receive the 

Indie Spirit Award for their family-run record-

store chain during an awards breakfast. RIAA 

chairman/CEO Cary Sherman will be presented 

with the Presidential Award for outstanding 

executive achievement.

At an awards luncheon the following day, 

Sheeran will receive the Artist of the Year 

honor. Nile Rodgers will be presented with 

the Chairman’s Award for sustained artistic 

achievement; Julia Michaels will be honored with 

the Breakthrough Artist Award; and Luis Fonsi’s 

smash hit “Despacito” will be acknowledged 

with the Outstanding Achievement Award.

Also at the luncheon, manager Scooter Braun 

will receive the Humanitarian Award and be 

interviewed in a keynote session by Hilary 

Rosen, former head of the RIAA and a previous 

recipient of the trophy. —E.C.

T H E  M U S I C   B I Z 

2 0 1 8  CO N F E R E N C E 

H O N O R E E S

Scooter Braun, RIAA’s Cary Sherman 
and retail chain Dimple Records are 
among the award recipients

Goldstein
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J. Cole leads the Artist 100 for a 

second total week, and for the 

first time since December 2016, 

as his new set, KOD, launches 

atop the Billboard 200 with 

397,000 equivalent album units, 

according to Nielsen Music (see 

page 70). He also becomes the 

first artist to debut three songs 

in the top 10 of the Billboard 

Hot 100 simultaneously (see 

page 1).

NO. 1
J. Cole
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NCT 
Emerges 
At No. 1
Eighteen-piece K-pop boy 
band NCT (above) rises 2-1 
on the Emerging Artists 
chart, becoming the top 
emerging musical act in 
the United States for the 
first time. The coronation 
is powered by the group’s 
social reach, driven mostly 
by Twitter reactions. 
NCT ranks at No. 4 on 
the Social 50 chart, with 
an 11 percent increase 
in overall activity. The 
act’s debut LP, NCT 2018 
Empathy, places at No. 15 
on World Albums.

British singer-songwriter 
Bishop Briggs re-enters 
Emerging Artists at a new 
No. 4 high as her debut 
studio set, Church of Scars, 
arrives at No. 5 on Top Rock 
Albums and No. 29 on the 
Billboard 200, with 14,000 
equivalent album units, 
according to Nielsen Music.

Plus, country singer-
songwriter Morgan Wallen 
logs a new Emerging 
Artists peak (15-9) as his 
breakout single, “Up Down” 
(featuring Florida Georgia 
Line), hits the top 40 of 
the Radio Songs chart 
(44-39, up 10 percent to 
24.5 million in audience).

 —Xander Zellner
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PRINCE STILL 

INCOMPARABLE
The previously 
unreleased, original 
1984 version of Prince’s 
“Nothing Compares 
2 U” was issued for the 
first time on April 19 
— two days shy of the 
two-year anniversary of 
the icon’s death — and 
arrives on the Hot R&B 
Songs chart at No. 21. 
It bows at No. 8 on R&B 
Digital Song Sales, 
with 6,000 downloads 
sold in the week ending 
April 26, according to 
Nielsen Music. While 
Sinéad O’Connor took 
the song to the top of 
the Billboard Hot 100 
for four weeks in 1990, 
Prince also charted a live 
take, which hit No. 62 
on Hot R&B/Hip-Hop 
Songs in 1994.
 —Gary Trust

Go to Billboard.com for 

full Chart Beat coverage, 

including columns and 

podcasts.

C H A R T  B E A T
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J. Cole Is 
No. 1; Post 
Malone 
Up Next
KOD by J. Cole roars in at 

No. 1 on the Billboard 200 

with the year’s biggest 

week for an album, earning 

397,000 equivalent album 

units in the week ending 

April 26, according to 

Nielsen Music.

KOD is Cole’s fifth 

consecutive No. 1 full-

length studio album 

following his first four 

studio sets: 4 Your Eyez 

Only (2016), 2014 Forest 

Hills Drive (2014), Born 

Sinner (2013) and Cole 

World: The Sideline Story 

(2011).

KOD logs the year’s 

biggest week and largest 

frame since Taylor Swift’s 

reputation launched with 

1.2 million units at No. 1 on 

the chart dated Dec. 2, 2017. 

KOD also snares the third-

biggest streaming week 

for an album, with 215,000 

streaming equivalent 

album units, equaling 

322.7 million on-demand 

audio streams for its tracks 

in its first week.

Chart records will be 

rewritten again on the 

May 12 Billboard 200, as 

forecasters predict Post 

Malone’s second studio 

set, Beerbongs & Bentleys, 

will open at No. 1 with 

both the biggest week for 

an album in 2018 and the 

largest streaming week 

ever. Beerbongs may start 

with 450,000 equivalent 

album units earned in 

the week ending May 3. 

Traditional album sales 

may constitute 150,000 of 

that sum, while SEA units 

could account for most of 

the remaining amount. The 

set should easily surpass 

400 million in on-demand 

audio streams for its 

tracks, breaking the current 

weekly streaming record 

that Drake’s More Life set 

when it debuted atop the 

Billboard 200 on the chart 

dated April 8, 2017, with 

384.8 million.

 —Keith Caulfield
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WOMEN

Join us as we honor extraordinary women who have achieved 
outstanding goals in business, family, home and health. 

Proceeds will benefit the T.J. Martell Foundation’s breast 
and ovarian cancer research programs.

ELIZABETH 
MATTHEWS

CEO ASCAP

DANA MILLER
CMO The Hollywood Reporter
 and Billboard

MARY PIERSON
Senior Vice President of Design

JCrew

MINDY 
GREENSTEIN, 
PH.D.
Clinical Psychologist, 
Psycho-Oncologist, 
and Author receiving the 

DR. JIMMIE HOLLAND 

PIONEER AWARD

RACHAEL RAY
Television Host 

and Philanthropist

HONORING

FRIDAY, MAY 11, 2018 
THE PLAZA, GRAND BALLROOM
11:30 AM RECEPTION • 12:30-2:00 PM LUNCHEON

Melike Ayan • Rayna Bass • Colleen Broomall • Hernando Courtright • Sharon Dastur • 
Laura Ferraro • Patti Galluzzi • Eva George • Ariel Hyatt • Lauren Iossa • Debra Joester • 
Tracey Jordan • Jennifer Justice • Carol Kaye • Terry Lamb • Leslie Leventman • Carrie Liaskos • 
Wendy Lichtenthal • Kerri Mackar • Sharon Mahn • Rose Gross-Marino • Patty Marsibilio • 
Debbie Martell • Laura McManus-Mesia • Allison Morris • Jayne Mountford • Julie Talbott • 
Marilyn Tinter • Heather Vaughan • Mariette Warner • Emily Wittmann

T.J. MARTELL FOUNDATION
Laura Heatherly, CEO
Teresa Gaudio, East Coast Executive Director

For more information, contact
Teresa Gaudio | 646-841-1394 | Tgaudio@Tjmartell.org 

WWW.TJMFWOMENOFINFLUENCE.ORG      

#WOMENOFINFLUENCENY

JULIE MENIN
Commissioner, NYC Mayor’s O�ce 
of Media and Entertainment

MARY CALVI
Anchor, CBS2 News /
This Morning and CBS2 
News At Noon



Following 1989’s hot-pink vinyl 

release for Record Store Day, 

the set rises 111-67 with 9,000 

units (up 39 percent), of which 

3,000 were in vinyl sales (up 

1,156 percent), largely driven by 

sales of the hot-pink edition.

T AY L O R 

S W I F T

1989
67

Kimbra collects her third entry 

on the Billboard 200 as Primal 

Heart steps onto the tally with 

5,000 units. Of that sum, 4,000 

were in traditional album sales, 

prompting the set’s start at 

No. 43 on Top Album Sales.

K I M B R A

Primal Heart179

AC/DC ’s classic 1980 album, Back in Black, re-

enters the Billboard 200 at No. 152 thanks in 

part to sales generated from a limited-edition 

cassette reissue of the album for Record Store 

Day (April 21). (Its cassette has been out of 

print since 2006.) In the week ending April 26, 

the release earned 6,000 equivalent album 

units (up 36 percent), of which 3,000 were 

in traditional album sales (up 105 percent). 

Cassette sales accounted for 45 percent of the 

set’s total sales for the week. —K.C.
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Back in Black





D a t a  f o r  w e e k  o f  0 5 . 0 5 . 2 0 1 87 4  G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a

A
lb

u
m

 S
a

le
s

M
ay

 5
 

2
0

18

Sting, 
Shaggy 
Rock 
Reggae 
Chart
Sting and Shaggy’s team-

up on the collaborative 

reggae/pop album 44/876 

yields the first No. 1 for rock 

legend Sting on the Reggae 

Albums chart and the sixth 

leader for reggae superstar 

Shaggy. The set launches 

atop the list with 10,000 

copies sold in the week 

ending April 26, according 

to Nielsen Music.

It’s another No. 1 in 

Sting’s impressive array of 

genre chart-toppers: He 

has crowned such lists 

as Traditional Classical 

Albums (Dowland: Songs 

From the Labyrinth), 

Classical Crossover Albums 

(If on a Winter’s Night... 

and Symphonicities) and 

Holiday Albums (Winter’s 

Night). For Shaggy, 44/876 

is his sixth No. 1 on the 

24-year-old Reggae Albums 

list, placing him in a four-

way tie for the third-most 

chart-toppers with Beenie 

Man, Christafari and 

UB40. Bob Marley has the 

most, with 18, followed by 

Matisyahu and Rebelution, 

with seven each.

On the Billboard 200, 

44/876 starts at No. 40 

with 12,000 equivalent 

album units (mostly driven 

by album sales). It’s the 

15th top 40-charting set 

for Sting as a soloist and 

the fourth for Shaggy. The 

latter artist hasn’t reached 

that part of the chart since 

Lucky Day debuted and 

peaked at No. 24 in 2002. 

Sting last visited the top 40 

when 57th & 9th opened at 

No. 9 in 2016.

Sting isn’t the first artist 

from outside the reggae 

genre to score a No. 1 on 

Reggae Albums. He follows 

Joss Stone (Water for Your 

Soul), Snoop Dogg (as 

Snoop Lion, Reincarnated), 

Nas (Distant Relatives, 

with Damian “Jr. Gong” 

Marley) and Willie Nelson 

(Countryman).

 —Keith Caulfield
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Record 
Store Day 
Drives Big 
Sales
Record Store Day (RSD) 

once again powered 

historic sales numbers for 

vinyl albums and singles 

in the United States, 

according to Nielsen Music.

The 11th annual festivities, 

staged on April 21, helped 

yield a whopping 733,000 

vinyl albums sold in the 

week ending April 26 — a 

record for RSD week, and 

the third-largest weekly 

sum for vinyl albums since 

Nielsen Music began 

tracking sales in 1991. 

Of that sum, 580,000 

vinyl albums were sold at 

independent retailers — the 

single largest week for the 

format at the retail sector in 

Nielsen Music history.

The one-week sum of 

733,000 vinyl albums sold 

was bested only by the 

weeks ending Dec. 24, 2015, 

with 753,000 sold; and 

Dec. 21, 2017, with 811,000.

Thanks largely to RSD, 

overall album sales grew 

17 percent in the week 

ending April 26 — the 

largest weekly gain in sales 

in 2018, the first time this 

year that volume grew by 

over 10 percent in a week, 

and the biggest weekly 

increase since the frame 

ending Dec. 21, 2017 (up 

32 percent).

The top-selling RSD-

exclusive album title at 

independent record stores 

during the week was the 

red vinyl release of Bruce 

Springsteen’s Greatest 

Hits (5,000). It was followed 

by David Bowie’s Welcome 

to the Blackout (Live London 

’78) and Neil Young’s Roxy: 

Tonight’s the Night Live 

(each selling 4,000). —K.C.
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Brown’s 
‘Heaven’ 
Keeps 
Gaining
Streams continue to 

increase for “Heaven,” the 

latest single by Kane 

Brown (above), logging 

14 million clicks in the week 

ending April 26, according 

to Nielsen Music — his 

best streaming week yet 

for a song. “Heaven” jumps 

8 percent in streams as the 

ranking’s Greatest Gainer 

(though it is pushed down 

39-42 due to an influx of 

J. Cole tracks). Brown’s 

streaming bump comes 

as the song jumps 4-2 on 

Country Airplay.

Meanwhile, Cole launches 

his entire 12-track album 

KOD onto both Streaming 

Songs and On-Demand 

Streaming Songs. It’s 

the second time he has 

done so, following 4 Your 

Eyez Only, whose 10-song 

tracklist made both rankings. 

Five KOD tracks debut in 

the top 10 of Streaming 

Songs, while eight start in 

the top 10 of On-Demand 

Streaming Songs.

It’s the sixth time a rapper 

has had at least five titles 

in the top 10 of Streaming 

Songs in a single week. 

Cole accounts for two of 

those occurrences: He also 

captured five top 10 slots 

with the debut week of Eyez.

 “ATM” leads the album’s 

streaming attack. It racked 

up 42.6 million streams, 

33.1 million of which came 

from on-demand audio 

services. Fellow album track 

“Kevin’s Heart” eclipses that 

on-demand figure with 

34.7 million clicks but has 

39.7 million streams overall.

Also, Ariana Grande 

earns her highest debut 

on Streaming Songs 

with “No Tears Left to 

Cry,” which debuts at No. 5 

(36.9 million). Her previous 

best? “Focus” reached No. 8 

on Nov. 21, 2015. —K.R.

M
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Kanye’s 
Trump 
Tweet 
Spree
A week of seemingly 

unending tweets (and 

corresponding media 

attention) vaults Kanye 

West (below) back onto 

the Social 50 chart, 

re-entering at No. 2. The 

rapper, who reactivated 

his Twitter account on 

April 14, reaches No. 2 — 

his highest ranking since 

hitting the mark in March 

2016 — with 2.5 million 

retweets and 898,000 

mentions in the week 

ending April 26, according 

to Next Big Sound. In the 

process, West announced 

new music and, later, called 

President Donald Trump 

his “brother” and said they 

were both “dragon energy.”

Avicii re-enters the 

Social 50 at No. 3 

following social interaction 

surrounding his death 

on April 20. He was 

mentioned on Twitter 

523,000 times (though his 

account did not post any 

new tweets in the tracking 

week), and his Wikipedia 

page had 3.2 million views. 

An outpouring of support 

for the fallen star filled 

social media, including 

from Martin Garrix (who 

re-enters the Social 50 

at No. 16), who tweeted, 

“thank you for inspiring me 

and millions others.”

Meanwhile, Meek Mill 

returns to the Social 50 

for the first time since 

last August, re-entering at 

No. 15 — his first time in 

the top 20 in nearly three 

years. The rapper was 

released after a five-month 

jail stint on April 24 while 

awaiting the outcome of 

a Pennsylvania Supreme 

Court appeal of his two- to 

four-year jail sentence. He 

earned a 365 percent boost 

in Wikipedia views and 

153,000 Twitter mentions, 

spurred in part by a tweet 

of thanks (on the day of his 

release) to “God, my family 

and all my public advocates 

for their love, support and 

encouragement.”

 —Kevin Rutherford
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Maybe you feel like something’s gnawing at you. Endless negative thoughts and worries 

that dig in and just won’t let go. And you might feel like that’s too weird to talk about. 

something similar. Bring Change to Mind can help you start the conversation. Find out 

more at BringChangeToMind.org.

let’s talk mental health
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Aldean’s 
‘Easy’ 
Does It
“You Make It Easy” by 

Jason Aldean (above) 

ascends 2-1 on Country 

Airplay, up 12 percent 

to 46 million audience 

impressions in the week 

ending April 29 (according 

to Nielsen Music) becoming 

his 18th No. 1.

The track — written by 

Florida Georgia Line’s 

Brian Kelley and Tyler 

Hubbard along with 

Morgan Wallen and 

Jordan Schmidt — is the 

first single from Aldean’s 

new LP, Rearview Town, 

which leads Top Country 

Albums for a second week 

(78,000 equivalent album 

units).

The 14-week journey to 

No. 1 on Country Airplay 

for “Easy” is Aldean’s 

third-fastest trip to the top. 

“Take a Little Ride” made 

a brisk 10-week ascent to 

No. 1 in 2012, and “Burnin’ 

It Down” ignited atop the 

tally in its 13th frame in 

2014. “I felt like this song 

was something special the 

first time I heard it,” he tells 

Billboard. “So to watch it 

take o� the way it has and 

have people respond to it 

so quickly has been really 

cool.”

Aldean first led Country 

Airplay with his second 

entry, “Why,” on May 27, 

2006.

Meanwhile, the 

sophomore set from 

Brothers Osborne, Port 

Saint Joe, arrives at a new 

personal-best, No. 2, on Top 

Country Albums (22,000). 

It follows the sibling duo’s 

first full-length, Pawn Shop, 

which debuted and peaked 

at No. 3 (Feb. 6, 2016). The 

new album’s lead single, 

“Shoot Me Straight,” leaps 

41-29 on Hot Country 

Songs, becoming the 

twosome’s fourth top 30 hit 

on the tally. —Jim Asker
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A Perfect 

No. 1
A Perfect Circle (above) 

debuts at No. 1 on Top Rock 

Albums and Alternative 

Albums with Eat the 

Elephant, the five-piece’s 

first studio LP since 

eMOTIVe in 2004. The 

new set starts with 68,000 

equivalent album units 

(63,000 in traditional album 

sales), according to Nielsen 

Music. Concurrently, the 

band, fronted by Tool’s 

Maynard James Keenan, 

launches four tracks onto 

Hot Rock Songs, led by 

“TalkTalk” at No. 28.

Veteran stoner-metal act 

Sleep enters Hard Rock 

Albums at No. 2 and Top 

Rock Albums at No. 7 with 

The Sciences (11,000 units). 

Sleep’s first full-length 

since 1999 marks the trio’s 

first album to make the 

Billboard 200, where it 

starts at No. 49.

Bad Wolves secure 

their first No. 1 on the 

Mainstream Rock airplay 

chart with their first 

entry: a cover of The 

Cranberries’ “Zombie” 

(4-1). The song, originally 

intended as a duet with late 

Cranberries frontwoman 

Dolores O’Riordan and 

released in her memory 

after her Jan. 15 death, is 

the first remake to rule the 

ranking since Disturbed’s 

“The Sound of Silence” 

(originally by Simon 

& Garfunkel in 1965), 

which led for seven weeks 

beginning in March 2016.

Plus, Coldplay’s “A Sky 

Full of Stars” re-enters 

Hot Rock Songs at No. 17, 

fueled by its 18 percent 

surge to 1.8 million U.S. 

streams. The track, which 

led Hot Rock Songs for six 

weeks during its original 

run beginning in May 

2014, was co-written and 

-produced by Avicii, who 

died April 20 (see pages 22 

and 86).

 —Kevin Rutherford
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J. Cole’s 

Chart 

Takeover
J. Cole (above) scores a 

record five simultaneous 

top 10 debuts on Hot R&B/

Hip-Hop Songs as “ATM” 

(No. 4), “Kevin’s Heart” 

(No. 5), “KOD” (No. 7), 

“Photograph” (No. 9) and 

“Motiv8” (No. 10) start in the 

top tier. The launch bests 

Kendrick Lamar’s previous 

record, with four top 10 

starts on May 6, 2017. With 

his five debuts, Cole ties 

Cardi B, Drake and Lamar 

for the most concurrent 

top 10 titles in a week. Cardi 

and Lamar have notched 

the feat once, while Drake 

has logged eight such 

weeks. All five of Cole’s 

tracks appear on his new 

album, KOD, which blasts in 

atop the Billboard 200 and 

Top R&B/Hip-Hop Albums 

with the biggest week of 

2018 (see page 70).

BlocBoy JB’s “Look 

Alive” (featuring Drake) 

tops R&B/Hip-Hop Airplay 

with a 2-1 climb. The tune 

knocks Drake’s “God’s 

Plan” from the perch after 

nine weeks, making the 

superstar the first act to 

replace himself at No. 1 

since he did it in August 

2016, when “One Dance” 

(featuring Wizkid and Kyla) 

gave way to “Controlla.” 

“Alive” ascends with a 

5 percent gain to 33 million 

in audience in the week 

ending April 29, according 

to Nielsen Music.

Meanwhile, on Top 

R&B/Hip-Hop Albums, 

as Post Malone’s Stoney 

(No. 7) spends a 65th total 

week in the top 10, the 

set surpasses Whitney 

Houston’s self-titled 1985 

debut for the second-most 

weeks in the top 10 in the 

history of the chart. Stoney 

now trails only Michael 

Jackson’s Thriller, with 

76 frames in the top tier. 

Malone is headed for 

another milestone on 

the May 12 charts as his 

April 27 release, Beerbongs 

& Bentleys, could make a 

historic streaming debut 

on the Billboard 200 (see 

page 70). —Trevor Anderson
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‘X’ Marks 
The Spot
“X” by Nicky Jam (above 

left) and J Balvin (above 

right) bumps Luis Fonsi 

and Daddy Yankee’s 

“Despacito” from No. 1 

on Hot Latin Songs as 

the former lifts 2-1 after 

spending four straight 

weeks in the runner-up 

slot. “Despacito” (featuring 

Justin Bieber) spent 52 

nonconsecutive weeks at 

No. 1, including the last 17 

weeks in a row.

“X” is up in all monitored 

metrics: It rose 5 percent 

in radio audience (to 

15.2 million in the week 

ending April 29, according 

to Nielsen Music), 

35 percent in download 

sales (to 6,000 in the 

week ending April 26) 

and 2 percent in streams 

(12.7 million).

“X” is the third No. 1 for 

Nicky Jam and the fifth 

for Balvin. Nicky Jam last 

hit the top with “Hasta el 

Amanecer,” spending 18 

nonconsecutive weeks at 

No. 1 in 2016. Balvin most 

recently led, alongside Willy 

William, with “Mi Gente” 

(featuring Beyoncé).

Nicky Jam sports two 

songs on the latest chart 

as “Te Bote” bows at 

No. 3. The track powers 

onto the list following a 

recently released remix. The 

original version — by Nio 

Garcia, Casper Magico 

and Darell — dropped in 

2017. The remix (and video), 

which includes Nicky Jam, 

Ozuna and Bad Bunny 

on the bill, boosts the 

song onto the chart with a 

96 percent gain in streams 

(rising to 11.3 million) and 

a 226 percent jump in 

audience (to 2.5 million).

Elsewhere on Hot Latin 

Songs, Becky G and Natti 

Natasha each score their 

third top 10 as “Sin Pajama” 

bows at No. 10. In its first 

full tracking week, the 

song collected 2 million 

in audience, 5 million in 

streams and 7,000 in digital 

sales.

Raymix picks up his first 

No. 1 on Regional Mexican 

Airplay as “Oye Mujer” 

climbs 4-1 with a 21 percent 

rise in audience. The song 

holds atop Tropical Airplay 

for a third consecutive week 

and rises 10-5 on Latin 

Airplay. —Pamela Bustios
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Stryper, 
Casting 
Crowns 
Add 
Top 10s
Veteran Christian metal 

band Stryper (above) 

arrives at No. 2 on Top 

Christian Albums with God 

Damn Evil, earning 8,000 

equivalent album units in its 

first week (ending April 26), 

according to Nielsen Music. 

Accumulating nearly all of 

its sum in traditional album 

sales, the set starts at No. 1 

on Christian Album Sales.

Stryper, which formed 

in 1983, earns its 10th Top 

Christian Albums top 10. 

The group first reached 

the region with The Yellow 

and Black Attack, which hit 

No. 10 in June 1985.

A bit of drama has 

surrounded the new set 

because Walmart refused 

to carry it due to its title. 

“It’s confusing to see all 

the music on Walmart 

shelves with explicit labels, 

yet they won’t carry Evil, 

which is a prayer asking 

God to condemn evil,” the 

band’s Michael Sweet tells 

Billboard. “We couldn’t be 

happier with the positive 

response that Evil has 

received. We never take 

anything for granted, and 

it’s always a true blessing to 

be able to continue making 

music and see it reach so 

many people.”

On Hot Christian Songs, 

Casting Crowns notches 

its 25th top 10 as “God of 

All My Days” darts 11-8. 

It gains by 7 percent to 

7.9 million in radio audience 

and holds at its No. 6 peak 

on Christian Airplay. The 

band passes MercyMe 

for the most Hot Christian 

Songs top 10s among 

groups and trails only Chris 

Tomlin, the overall leader 

with 27. —Jim Asker
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Avicii 
Remembered

Following his death on 

April 20, Avicii (above) 

returns to Billboard ’s 

dance/electronic charts 

with several titles. True, 

No. 1 for six weeks in 2013 

and 2014, re-enters Top 

Dance/Electronic Albums 

at No. 1, earning 17,000 

equivalent album units (up 

1,244 percent), according 

to Nielsen Music, while EP 

AVICI (01) returns at No. 2 

(11,000; up 871 percent) and 

Stories reappears at No. 4 

(8,000; up 1,602 percent).

On Hot Dance/Electronic 

Songs, Avicii re-enters 

with three songs in the 

top 10: “Wake Me Up!” 

(No. 2), “Levels” (No. 4) 

and “Hey Brother” (No. 7), 

among 12 total titles on 

the chart. Of that dozen, 

Silhouettes” (No. 23) hadn’t 

charted previously, giving 

Avicii a 30th entry, tying 

him with David Guetta for 

the second-most entries in 

the tally’s five-year history; 

Calvin Harris leads with 

32. “Wake,” No. 1 for 26 

weeks in 2013 and 2014, 

remains a week shy of 

tying The Chainsmokers’ 

Closer” (featuring Halsey), 

which spent the most time 

at the top in 2016 and 

2017. With a 718 percent 

increase to 16.4 million 

U.S. streams, “Wake” also 

returns at No. 2 on Dance/

Electronic Streaming 

Songs, where Avicii sports 

seven titles. Plus, sales 

of 25,000 downloads (up 

1,965 percent) take “Wake” 

20-1 on Dance/Electronic 

Digital Song Sales, where 

Avicii claims nine spots. 

(Both the streaming 

and sales charts are 25 

positions deep.)

On Dance Club Songs, 

VASSY and Afrojack jump 

2-1 with “Lost” (featuring 

Oliver Rosa). Remixed by 

AmPm, Dan Thomas and 

Kue, among others, “Lost” 

is VASSY’s fourth No. 1, 

Afrojack’s second and 

Rosa’s first.

 —Gordon Murray

D
a

n
c

e
/

El
e

c
tr

o
n

ic
M

a
y
 5

 
2

0
18

8 6  G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a D a t a  f o r  w e e k  o f  0 5 . 0 5 . 2 0 1 8

D
 D

IP
A

S
U

P
IL

/G
E
T
T
Y

 I
M

A
G

E
S

S
A

L
E

S
, 

A
IR

P
L

A
Y

 &
 S

T
R

E
A

M
IN

G
  

D
A

T
A

 C
O

M
P

IL
E

D
 B

Y
H

O
T

 D
A

N
C

E
/E

L
E

C
T

R
O

N
IC

 S
O

N
G

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
cu

rr
e

n
t 

d
a

n
ce

/e
le

ct
ro

n
ic

 s
o

n
g

s,
 r

a
n

k
e

d
 b

y
 r

a
d

io
 a

ir
p

la
y

 a
u

d
ie

n
ce

 i
m

p
re

ss
io

n
s 

a
s 

m
e

a
su

re
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 s

a
le

s 
d

a
ta

 a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 s

tr
e

a
m

in
g

 a
ct

iv
it

y
 d

a
ta

 b
y

 o
n

li
n

e
 m

u
si

c 
so

u
rc

e
s 

tr
a

ck
e

d
 b

y
 N

ie
ls

e
n

 M
u

si
c 

a
n

d
 r

e
p

o
rt

s 
fr

o
m

 a
 n

a
ti

o
n

a
l 

sa
m

p
le

 o
f 

cl
u

b
 D

Js
. 

S
o

n
g

s 
a

re
 d

e
fi

n
e

d
 

a
s 

cu
rr

e
n

t 
if

 t
h

e
y

 a
re

 n
e

w
ly

-r
e

le
a

se
d

 t
it

le
s,

 o
r 

so
n

g
s 

re
ce

iv
in

g
 w

id
e

sp
re

a
d

 a
ir

p
la

y
 a

n
d

/o
r 

sa
le

s 
a

ct
iv

it
y

 f
o

r 
th

e
 f

ir
st

 t
im

e
. 

T
O

P
 D

A
N

C
E

/E
L

E
C

T
R

O
N

IC
 A

L
B

U
M

S
: 

T
h

e
 w

e
e

k
’s

 m
o

st
 p

o
p

u
la

r 
d

a
n

ce
/e

le
ct

ro
n

ic
 a

lb
u

m
s,

 a
s 

co
m

p
il

e
d

 b
y

 N
ie

ls
e

n
 M

u
si

c,
 b

a
se

d
 o

n
 m

u
lt

i-
m

e
tr

ic
 c

o
n

su
m

p
ti

o
n

 (
b

le
n

d
in

g
 t

ra
d

it
io

n
a

l 
a

lb
u

m
 s

a
le

s,
 t

ra
ck

 e
q

u
iv

a
le

n
t 

a
lb

u
m

s,
 a

n
d

 s
tr

e
a

m
in

g
 

e
q

u
iv

a
le

n
t 

a
lb

u
m

s)
. 

D
A

N
C

E
/E

L
E

C
T

R
O

N
IC

 D
IG

IT
A

L
 S

O
N

G
 S

A
L

E
S

: 
T

h
e

 w
e

e
k

’s
 t

o
p

-d
o

w
n

lo
a

d
e

d
 d

a
n

ce
/e

le
ct

ro
n

ic
 s

o
n

g
s,

 r
a

n
k

e
d

 b
y

 s
a

le
s 

d
a

ta
 a

s 
co

m
p

il
e

d
 b

y
 N

ie
ls

e
n

 M
u

si
c.

 S
e

e
 C

h
a

rt
s 

Le
g

e
n

d
 o

n
 b

il
lb

o
a

rd
.c

o
m

/b
iz

 f
o

r 
co

m
p

le
te

 r
u

le
s 

a
n

d
 e

x
p

la
n

a
ti

o
n

s.
 ©

 2
0

1
8

, 
P

ro
m

e
th

e
u

s 
G

lo
b

a
l 

M
e

d
ia

, 
L

LC
 a

n
d

 N
ie

ls
e

n
 M

u
si

c,
 I

n
c.

 A
ll

 r
ig

h
ts

 r
e

se
rv

e
d

.



C
H

R
IS

T
O

P
H

E
R

 P
O

L
K

/G
E
T
T
Y

 I
M

A
G

E
S

 

 MK 

B
O

X
S

C
O

R
E

: 
T

h
e

 t
o

p
 g

ro
ss

in
g

 c
o

n
ce

rt
s 

a
s 

re
p

o
rt

e
d

 b
y 

p
ro

m
o

te
rs

, 
ve

n
u

e
s,

 m
a

n
a

g
e

rs
 a

n
d

 b
o

o
ki

n
g

 a
g

e
n

ts
. 

B
o

xs
co

re
 s

h
o

u
ld

 b
e

 s
u

b
m

it
te

d
 t

o
 B

o
b

 A
ll

e
n

 a
t 

b
o

b
.a

ll
e

n
@

b
il

lb
o

a
rd

.c
o

m
. 

D
A

N
C

E
 C

L
U

B
 S

O
N

G
S

: 
T

h
e

 w
e

e
k’

s 
m

o
st

 p
o

p
u

la
r 

so
n

g
s 

p
la

ye
d

 
in

 d
a

n
ce

 c
lu

b
s,

 c
o

m
p

il
e

d
 f

ro
m

 r
e

p
o

rt
s 

fr
o

m
 a

 n
a

ti
o

n
a

l 
sa

m
p

le
 o

f 
cl

u
b

 D
Js

. 
S

e
e

 C
h

a
rt

s 
Le

g
e

n
d

 o
n

 b
il

lb
o

a
rd

.c
o

m
/b

iz
 f

o
r 

co
m

p
le

te
 r

u
le

s 
a

n
d

 e
xp

la
n

a
ti

o
n

s.
 ©

 2
0

1
8

, 
P

ro
m

e
th

e
u

s 
G

lo
b

a
l 

M
e

d
ia

, 
LL

C
 a

n
d

 N
ie

ls
e

n
 M

u
si

c,
 I

n
c.

 A
ll

 r
ig

h
ts

 r
e

se
rv

e
d

.

Timberlake 

Scores 

With New 

Tour
Justin Timberlake earns 

10 slots on the Boxscore 

chart based on ticket 

sales reported from the 

new tour in support of his 

February release, Man of 

the Woods. The world tour, 

booked through January 

2019 — launched March 13 

in Toronto with an opening 

slate of 27 North American 

dates running through June.

Among the first reported 

engagements, the top 

box-o�ice results were 

logged at Chicago’s United 

Center, at No. 3 on the 

chart with a two-night 

gross of $5.3 million. Just 

over 33,000 fans attended 

the sold-out performances 

on March 27 and 28, 

according to tour promoter 

Live Nation. Arenas in Las 

Vegas, Boston and Toronto 

also hosted the pop star for 

two-show runs with over 

30,000 fans in attendance.

The tour marks 

Timberlake’s first major trek 

since his 20/20 Experience 

World Tour that spanned 

14 months beginning 

in November 2013. The 

latter outing visited five 

continents, racking up 

$232 million in revenue 

from 1.9 million sold tickets 

at 128 concerts.

The new tour has already 

earned over $36 million 

from 250,000 sold seats 

at 16 shows. Potentially, 

overall grosses could reach 

as high as $275 million by 

the time the tour wraps 

next winter. With 112 arena 

concerts already booked, 

overall attendance could 

reach the 2 million mark 

based on sold-ticket tallies 

at the venues that have 

already hosted the show.

 —Bob Allen

CONCERT GROSSES
GROSS 
PER TICKET PRICE(S)

ARTIST 
VENUE ATTENDANCE PROMOTER 
DATE CAPACITY

1 $6,245,650 
$257.50/$32.50

KENNY CHESNEY, THOMAS RHETT, OLD DOMINION, BRANDON LAY 
RAYMOND JAMES STADIUM, TAMPA 55,292 MESSINA TOURING GROUP 
APRIL 21 SELLOUT

2 $5,320,560 
$251.45/$151.45/ 

$91.45/$44

PINK, THE BLEACHERS 
MADISON SQUARE GARDEN, NEW YORK 30,286 LIVE NATION 
APRIL 4-5 TWO SELLOUTS

3 $5,304,255 
$275/$55

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
UNITED CENTER, CHICAGO 33,006 LIVE NATION GLOBAL TOURING 
MARCH 27-28 TWO SELLOUTS

4 $5,136,660 
$252/$42

KENNY CHESNEY, THOMAS RHETT, OLD DOMINION, BRANDON LAY 
MILLER PARK, MILWAUKEE, WIS. 43,526 MESSINA TOURING GROUP 
APRIL 28 SELLOUT

5 $5,113,319 
$280/$60

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
T-MOBILE ARENA, LAS VEGAS 30,493 LIVE NATION GLOBAL TOURING 
APRIL 14-15 TWO SELLOUTS

6 $4,604,928 
$275/$55

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
TD GARDEN, BOSTON 30,976 LIVE NATION GLOBAL TOURING 
APRIL 4-5 TWO SELLOUTS

7 $3,463,128 
($4,520,352 CANADIAN) 

$210.68/$42.14

JUSTIN TIMBERLAKE, FRANCESCO YATES 
AIR CANADA CENTRE, TORONTO 32,142 LIVE NATION GLOBAL TOURING 
MARCH 13, 15 TWO SELLOUTS

8 $3,423,081 
$199.50/$149.50/ 

$99.50/$49.50

ROMEO SANTOS 
THE FORUM, INGLEWOOD, CALIF. 28,833 LIVE NATION 
MARCH 30-31 TWO SELLOUTS

9 $3,200,799 
($4,067,864 CANADIAN) 

$196.71/$38.95

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
BELL CENTRE, MONTREAL 29,726 LIVE NATION GLOBAL  
APRIL 8-9 TWO SELLOUTS               TOURING, EVENKO

10 $2,809,918 
$275/$55

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
CAPITAL ONE ARENA, WASHINGTON, D.C. 16,274 LIVE NATION GLOBAL TOURING 
MARCH 18 SELLOUT

11 $2,504,220 
$225/$49.50

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
QUICKEN LOANS ARENA, CLEVELAND 18,237 LIVE NATION GLOBAL TOURING 
MARCH 31 SELLOUT

12 $2,399,988 
$205/$155/$105/$59.50

REBA MCENTIRE & BROOKS & DUNN 
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 18,779 CONCERTS WEST/AEG PRESENTS,  
MARCH 14, 16-17, 21, 23-24 23,542 SIX SHOWS         CAESARS ENTERTAINMENT

13 $2,390,462 
$275/$55

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
PRUDENTIAL CENTER, NEWARK, N.J. 15,645 LIVE NATION GLOBAL TOURING 
MARCH 25 SELLOUT

14 $2,387,530 
(£1,686,355) $77.87

ARCADE FIRE, PRESERVATION HALL JAZZ BAND 
SSE ARENA, WEMBLEY, LONDON 30,661 AEG PRESENTS 
APRIL 11-13 34,779 THREE SHOWS

15 $2,246,777 
$225/$49.50

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
LITTLE CAESARS ARENA, DETROIT 17,131 LIVE NATION GLOBAL TOURING 
APRIL 2 SELLOUT

16 $2,099,540 
(£1,501,355) 

$57.34/$50.34

BON IVER 
EVENTIM APOLLO, LONDON 40,855 LIVE NATION 
FEB. 21-22, 25-27, MARCH 2, 4-5 41,121 EIGHT SHOWS

17 $2,098,916 
$225/$49.50

JUSTIN TIMBERLAKE, THE SHADOWBOXERS 
VIVINT SMART HOME ARENA, SALT LAKE CITY 14,862 LIVE NATION GLOBAL TOURING 
APRIL 12 SELLOUT

18 $1,661,156 
$207.45/$47.45

PINK, KIDCUTUP 
PHILIPS ARENA, ATLANTA 12,441 LIVE NATION 
APRIL 21 SELLOUT

19 $1,323,240 
($1,764,741 AUSTRA-

LIAN) $112.40/$74.91

HARRY STYLES, THE PREATURES 
QUDOS BANK ARENA, SYDNEY 14,263 FRONTIER TOURING 
APRIL 27 14,532

20 $1,205,217 
$549.50/$29.50

BON JOVI, THE HOWLING TONGUES 
PHILIPS ARENA, ATLANTA 12,667 LIVE NATION 
APRIL 20 SELLOUT

21 $946,142 
$146.50/$36

ALABAMA, THE CHARLIE DANIELS BAND 
FOX THEATRE, ATLANTA 13,080 OUTBACK CONCERTS 
APRIL 13-15 THREE SELLOUTS

22 $876,499 
(505,945,000 COLON) 

$129.93/$60.63

THE KILLERS 
PARQUE VIVA, ALAJUELA, COSTA RICA 9,849 MOVE CONCERTS 
MARCH 15 10,287

23 $872,916 
$238/$188/$138/$68

G.E.M. 
MOHEGAN SUN ARENA, UNCASVILLE, CONN. 6,202 IEM 
APRIL 1 7,075

24 $868,854 
(£611,819) 

$67.46/$49.70

THIRTY SECONDS TO MARS 
O2 ARENA, LONDON 14,139 SJM CONCERTS 
MARCH 27 18,634

25 $862,032 
$165/$121/ 

$104.50/$82.50

JERRY SEINFELD 
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 7,256 CAESARS ENTERTAINMENT,  
APRIL 20-21 7,390 TWO SHOWS         AEG PRESENTS

26 $853,879 
$79.75/$59.75

SEBASTIAN MANISCALCO, PAT MCGANN 
CHICAGO THEATRE, CHICAGO 10,582 OUTBACK CONCERTS 
MARCH 2-3 THREE SELLOUTS

27 $844,285 
$285/$22

ERIC CHURCH, STEVE EARLE & THE DUKES, THE TEXAS GENTLEMEN 
CYNTHIA WOODS MITCHELL PAVILION, THE WOODLANDS, TEXAS 15,665 MESSINA TOURING GROUP 
APRIL 27 SELLOUT

28 $839,952 
(15,719,535 PESOS) 

$98.58/$36.87

BEYOND WONDERLAND MEXICO: TIËSTO, MARSHMELLO & OTHERS 
PARQUE FUNDIDORA, MONTERREY, MEXICO 18,474 INSOMNIAC, OCESA-CIE 
MARCH 10 20,234

29 $838,944 
($1,081,497 CANADIAN) 

$115.97/$53.91

ROD STEWART 
BUDWEISER GARDENS, LONDON, ONTARIO 8,078 LIVE NATION 
MARCH 31 8,313

30 $838,410 
(15,838,320 PESOS) 

$300.70/$46.59

PHIL COLLINS, THE PRETENDERS 
AUDITORIO CITIBANAMEX, MONTERREY, MEXICO 5,795 OCESA-CIE 
MARCH 6 6,207

31 $836,352 
$156/$96/$76

BOBBY & PHIL 
CHICAGO THEATRE, CHICAGO 7,072 DGE 
MARCH 10-11 TWO SELLOUTS

32 $835,791 
$129/$99

ROD STEWART 
MOHEGAN SUN ARENA, UNCASVILLE, CONN. 6,779 IN-HOUSE 
MARCH 24 SELLOUT

33 $831,250 
$118/$58

LIT AF TOUR HOSTED BY MARTIN LAWRENCE 
PHILIPS ARENA, ATLANTA 11,717 NORTH AMERICAN  
APRIL 13 SELLOUT                         ENTERTAINMENT GROUP

34 $822,682 
(15,516,600 PESOS) 

$264.57/$18.56

LUIS MIGUEL 
HÍPICO DE JURIQUILLA, QUERÉTARO, MEXICO 8,551 OCESA-CIE 
MARCH 3 8,743

35 $814,786 
(15,079,900 PESOS) 

$269.61/$18.91

LUIS MIGUEL 
EXPO MUNDO IMPERIAL, ACAPULCO 8,630 OCESA-CIE 
MARCH 26 10,278
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     Bullets indicate titles with 
 greatest weekly gains.

Album Charts

0 Recording Industry Assn. of 
America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).

¡ RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album’s multi-
platinum level.

™ RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi-
platinum level.

) Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro).

¢ Latin albums certification for 
physical shipments & digital 
downloads of 60,000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album’s multiplatinum level.

Digital Songs Charts

0 RIAA certification for 500,000 
paid downloads and on-
demand streams where 100 
streams equal 1 download 
(Gold).

¡ RIAA certification for 1 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (PaceSetter for largest % 

album sales gain)
GG (Greatest Gainer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz. 

Visit Billboard.com/biz for 
complete rules and explanations.
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IT TOOK JUST TWO MINUTES FOR AN 

 intoxicated Avril Lavigne to crack the 
 chorus to her irst No. 1 hit on the Billboard 
Hot 100, “Girlfriend,” in 2007.

“I wrote [it] when I was drunk,” the native 
of Belleville, Ontario, told MTV at the time. 
“I was singing the melody, the lyrics were 
 coming out: ‘I don’t like your girlfriend,’ ” 
recalled Lavigne, then 22. “It took nothing.”

That nothing amounted to something — 
big — as the song’s infectious hook and “hey, 
hey, you, you” chants propelled the song to 
No. 1 on the May 5 Hot 100 chart, becoming 
Lavigne’s irst and only chart-topper to date.

“Girlfriend,” the irst single from her 
third LP, The Best Damn Thing, represented 
a slight sonic shift for Lavigne, who traded 
in the  midtempo moodiness that deined 
 previous hits like “Complicated,” which 
reached No. 2 on the Hot 100, and “My 
Happy Ending,” for the kind of high-octane 
pop melody and punk rifs found on her 
2002 top 10 hit, “Sk8er Boi.”

Her success invited legal troubles, 
 however. Tommy Dunbar and James 
Gangwer, two songwriters of The Rubinoos’ 
“I Wanna Be Your Boyfriend,” sued Lavigne, 
producer Dr. Luke and RCA Records, among 
others, for copyright infringement,  claiming 
“Girlfriend” ripped of their 1979 song. 
Though Lavigne disputed the  allegations, 
the parties arrived at an  undisclosed 
 settlement in early 2008.

Post-“Girlfriend,” Lavigne has landed 
10 more Hot 100 hits and released two 
 full-lengths since The Best Damn Thing. 
Lavigne plans to put out her irst album in 
ive years in 2018. —TREVOR ANDERSON

Lavigne on the red carpet 

at the MuchMusic Video 

Awards in Toronto in 2007.

11 Years Ago

‘GIRLFRIEND’ 

FOUND LOVE 

ON THE 

HOT 100
At the age of 22, Avril Lavigne 

scored her first and only No. 1 on 

Billboard ’s premier songs chart
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