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At Round Hill, we believe getting more value from your copyrights comes
from people, not computers.

We deliver a VIP experience to our songwriters and publishers with
personalized service. We are not a technology company. Algorithms cannot
get you a sync placement. Algorithms cannot fix registration issues at
the societies or come up with a marketing plan for your new release. Only
experienced, dedicated and networked people can.

Our team i1s now divided into 5 divisions to better serve our clients:

Round Hill Sync - sync placement

Round Hill BLB (Big Loud Bucks) - our royalty administration machine

Round Hill Records - our label services division

Round Hill Nashville - catering a bespoke experience for the A-level
Nashville writer

Bosshouse Music — offering only the highest quality production music

I’'m proud of what we’ve built in these first five years. We are the #I
independent music publisher in country music. We are consistently in the top
10 music publishers overall. Our success in the sync world is unparalleled.
We are the label home to some of the best selling artists of all time. None of
this would have happened if we didn’t have the best team in the business.
Thank you to the Round Hill team and all of our songwriters and artists for
an amazing beginning.

— Josh Gruss
CEO

— oo roundhillmusic.com
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~ TARGET FIELD-- JULY 28, 2017
" ATTENDANCE - SOLD OUT (38.964)
" GROSS SALES - $4,753,087
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Fonsi (right) and

Daddy Yankee have
now spent the most
weeks atop the Hot 100
by any act this year.
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HE DOMINATION OF
“Despacito” continues
as Luis Fonsi, Daddy
Yankee and Justin
Bieber rule the Billboard Hot 100 for
a 13th week with the longest-leading
No. 1 0f 2017. The song’s chart-
topping run surpasses Ed Sheeran’s
12 weeks (January-April) on top with
“Shape of You” and is the longest
rule since Mark Ronson’s “Uptown
Funk!” (feat. Bruno Mars) reigned
for 14 weeks in 2015.

“Despacito” also smashes the
record for most weeks at No. 1 on
the Digital Song Sales chart with a
14th stay at the top, dating back to
the tally’s launch in 2004. It eclipses
the previous mark of 13 weeks shared
by three songs: Flo Rida’s “Low,”

"

featuring T-Pain (2007-08); “Uptown
Funk!”; and The Chainsmokers’
“Closer,” featuring Halsey (2016).
“Despacito” sold 84,000 downloads
in the week ending Aug. 3, according
to Nielsen Music, down 17 percent.
The song had broken the 100,000
sales barrier in each of the previous
12 weeks.

With the Digital Song Sales record
conquered, the Streaming Songs
No. 1 mark appears to be next for
Fonsi, Daddy Yankee and Bieber.
“Despacito” leads the latter for a
13th frame, earning 49.8 million
U.S. streams for the week ending
Aug. 3 (down 6 percent) and is one
week shy of the record 14 weeks that
Desiigner’s “Panda” claimed in
2016. TREVOR ANDERSON

Buddh Despacito Luis Fonsi & Daddy Yankee rex jcin siever

‘Despacito’

Topples
Digital
Song Sales
Record
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Billboard Hot 100

GOLDLINK
FEAT. BRENT
FAIYAZ &
SHY GLIZZY
Crew

Hot 100 debut and
alsoreaches No. 16
onRap Airplay.

You've said you're inspired by go-go
music, but the beat on “Crew” is more
minimal. What inspired the shift?

The music video is set at a big party.
What was the energy llke on set?

Guccl Mane put out a remix of “Crew.”
What makes him a good fit for this track?
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Fromleft: Graham,
Sydney and Noah
Sierota of Echosmith
photographed Aug. 2in
Los Angeles. Watch an
exclusive video of the
bandmembers revealing
five things to know
about their newalbum at
Billboard.com.

“-.\ o

o

B e me’
(X

=

XL AN

a - s .

X X LA

‘*
L X
4‘@“A)," w“ >

'Y X

ALY
\ "’1"-‘:9‘4 3

L
e @ i

PR
o
XY L

ol
s Pe

Do ReNy
Ve

e

B © 4
@

"B el
2 at ".

RS
) w“

'3
Q> 8 v
Y .
Sow
L AAAL AN

'

_rl £
»
'. e
SoPed -

P -

- ‘-\\"

.~

THIS WEEK

Volume 129 / No. 19

—— —
e e

TO OUR READERS «

Biflboard will publish its
next issue on Aug. 24. For
24-7 music coverage, go to
Billboard.com.

ON THE COVER

Zedd photographed July 24
n Malibu. Styling by Jeffery >
John Lewis. Zedd wears a :
- hrist OF
jacket and Vitaly necklac®
For an exclusive video of
Zedd discussing how “Get
Low" came togethet,goto
Billboard.com,
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FOR MAKING US THE
MUSIC PUBLISHER FOR YEARS

BASED ON THE QUARTERLY U.S RADIO MARKET SHARES

From and everyone / "\\ ?
at Sony/ATV Music Publishing. i?ﬂ!!é:‘.!

No. 1 publisher based on Nielsen Music’s quarterly rankings of the top 100 radio airplay songs.
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Scott,
Congratulations

from your #1 fan...
Love, Sandi
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New Friday

Kobalt's
A&R Guru

Balvin, on tour this
summer, is one of many
Latin artists growing

a global audience.

Behind Latin Musice’s World Takeover

“Despacito” and “Mi Gente” are leading a surge of Spanish-language songs
on the charts as mainstream artists and labels getin on the action

ATIN AMERICA WAS HIT
harder by piracy than
nearly any other music
market, seeing record sales
decimated in the early 2000s, but
Universal Music Group nonetheless
decided to up its investment in the
battered region about a decade
ago. Just as Spotify was launching
in Sweden, the record company
beefed up its digital teams from
Mexico to Brazil, invested in brand
partnerships, laid groundwork
for Latin festivals and launched a
management division to
develop Latin stars.
Now, those bets
made in the bleakest
of times are paying
off, as two of the acts
that UMG co-manages
— Luis Fonsi and J Balvin —
reign supreme on Spotify’s global
streaming chart, which is now fed by
over 60 million paying subscribers.
Fonsi’s “Despacito,” featuring
Daddy Yankee and remixed by
a team including Justin Bieber,
had been Spotify’s No. 1 since late
April, but the rise of Balvin and

7

Number of Spanish-
language songs on the
Aug. 12 Billboard Hot 100

BY LEILA COBO

Willy William’s mostly Spanish “Mi
Gente” to No. 1 on Aug. 1 — without
the remix of a mainstream pop star
—1s an even clearer sign that Latin
music’s fan base has expanded far
beyond the region’s borders.

“ *‘Mi Gente’ has gone so far
[almost] 100 percent in Spanish —
that’s what’s really special about it,”
says Alejandro Duque, GM for
Universal Music Latino, Machete
and Capitol Latin. “Before, Latin
music revenue was concentrated in
Spanish-speaking markets.”

As Balvin, a 32-year-
old from Medellin,
Colombia, travels the
world on his Energia
Tour this summer,
there are seven
predominantly Spanish-
language tracks on the Billboard
Hot 100 dated Aug. 12, including
“Mi Gente,” a remake of William’s
“Voodoo Song,” owned by Scorpio
and sublicensed in some territories
by UMG. Comparably, in all of 2016,
just five Spanish-language songs
graced the chart in total.

RCA is working a Spanglish remix

of Enrique Iglesias’ “Subeme la
Radio, featuring Sean Paul, to

top 40 and rhythmic radio, while
there’s also a new Balvin-assisted
Latin remix of French Montana’s
top five Hot 100 hit “Unforgettable,”
featuring Swae Lee. Other
mainstream acts are piling in, with
Camila Cabello issuing “Havana”
in August, Jax Jones releasing a
Brazilian Carnival-inspired video
for “Instruction” (featuring Demi
Lovato and Stefflon Don) and
Dillon Francis working on several
Spanish singles that could appear on
an upcoming album.

“How crazy is that?” says
MLKMN, a Mexican rapper who
collaborated with Francis earlier this
year and helped design the smiley-
faced, lightning-eyed emoji that
decorates Balvin’s merch.

Latin music crazes have come and
gone, but with streaming now driving
the industry’s growth and Latin
fans proving to be some of the most
engaged music streamers on the
planet, the market looks increasingly
promising. Though Latin America
generated just $598 million of the

Marlon *Suge” Knight |s

arraigned for allegedly threatening
F. Gary Gray, the director of
Straight Qutta Compton.

Bruce Springsteen announce

t syt
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world’s $16 billion in recorded-music
revenue in 2016, according to IFPI,
the growing ranks streaming Latin
tunes from other countries are “even
getting the U.K. labels to reach out
and ask for collabs — that’s a first,”
says Lorenzo Braun, senior vp/GM
of Sony Music U.S. Latin.

Streaming is both revealing
new pockets of Latin music fans
(“Despacito” is huge in Japan) while
squeezing revenue from known
fans who hadn’t necessarily been
paying for music before. While
paid services generate the highest
per-stream payouts for labels, even
ad-supported, free services such as
YouTube are monetizing listeners
who in the past made due with
pirated tunes. Earlier in August,
“Despacito” became YouTube’s
most-seen video of all time, but
there were four other Spanish-
language videos among the top 10

“We can finally see

the global traffic
ol people that
support us.”

Daddy Yankee

and 27 among the top 100 for the
week of Aug. 4.

“Streaming is helping great music
come from anywhere and translate
everywhere,” says Stu Bergen,
Warner Music Group CEO
of international and global
commercial services.

Daddy Yankee says that
before streaming took
off, mammstream executives .
“couldn’t understand why we
sold [out] arenas around the world,”
with U.S. sales so slim. “Now, we
can finally see the global traffic of
people that support us,” he says.

Indie publisher Pulse Music has
made inroads into the Latin market
during the past 18 months, signing
writers including MLKMN and
Marty James, who collaborated
on the English translation of the
“Despacito” remix. But Pulse
president Marla Egan says she’s
more focused on “music that
makes a global impact” rather than
traditional Latin fare.

“Thanks to ‘Despacito,’ ” says
Fonsi, “all eyes are not only on me,
but Latin music in general.” ©

1
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Def Jam Bets On Rosenberg

“Paul is a bold guy, and he's going to make a difference,” says Jimmy lovine of
Eminem’s manager, who will replace current CEO Steve Bartels in January

BY ANDY GENSLER

chairman/CEO Lucian Grainge's h

Def Jam Records CEQO Steve Batrtels in

January 2018. The Aug. 3 announcement
surprised the industry — not only because
of Bartels’ unexpected departure, but also
because Rosenberg's history as a maveric

Yet that's exactly why lovine is applaud
appointment of the 46-year-old attorney,

PUBLISHERS QUARTERLY

ucian did a great thing, and | bet it wasn't
easy,” says Apple Music executive Jimmy
lovine of Universal Music Group (UMG)

of Eminem’s manager Paul Rosenberg to replace

entrepreneur does not necessarily translate to
running a music label within a global entertainment
corporation that employs about 7,500 people.

addition to Eminem manages Danny Brown and
The Alchemist as the CEQO of Goliath Artists and co-
heads Shady Records, among other ventures. “Paul

iring

k

Rosenberg

ing the
who in

is a bold guy, and he's going to make a difference,”
says lovine, "Lucian wants him to take risks, or he
wouldn't have brought himin.”

Insiders tell Billboard that Grainge had to do a
bit of wooing to convince Rosenberg to take the
gig. Despite successes like lustin Bieber, Def
Jam’s market share — including streaming
data —is 2.6 percent, down from 2.8 percent
in 2016 but up from 2.5 percentin 2015,
according to Nielsen Music.

Running a label for the world's largest music
group will almost certainly require adjustment on
Rosenberg’s part. “You're dealing with alot more
people reporting to you every day.” says John Janick,
chairman/CEQ of UMG-owned Interscope Geffen
A&M, whose career began at the indie label he
founded, Fueled by Ramen. “It's about adapting
without losing what got you there in the first place.”©

UMPG Closes In On Sony/ATV

With help from Bruno Mars, Q2’s No. 2 music publisher scores its highest market share since
Jody Gerson became CEO, pulling within two percentage points of the longtime market leader

, BY ED CHRISTMAN

Fourtop 10 music
publishers shared
apieceofthe
quarter’s No. 1 radio
song,Mars “That's

What| Like.” shA

8.3%

Kobailt Music
B.9%

Other
12%

Warne

smnedwenma -t'-li--ql!‘ill-‘gg-.”!‘-.(!f‘.

SONG

41 “That'sWhatlLike" Bru

3 “Something JustLike This

5 “ItAin'tMe"

7 “lssues”

9 “Despacito”

the perigd of Apnil 1-lune 30
3 and/ar controlling party,
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ChappellMusic
17.2%

|
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Kygox Selena Gomez
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SONGS
Music
Publishing 2.2%
-‘ Reservoir
Sony/ATV Media
Music Management
Publishing ol Y
23.3% B words &
Music/Big Deal
Universal Music 1.9%‘
Muaic Big
Publlshhg Machine Music
B Black River
Entertainment
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TOP 10 SONGS

ARTIST

no Mars

The Chainsmokers & Coldplay

Julia Michaels

Luis Fonsi & Daddy Yankee feat. Justin Bieber

Sony/ATV Music Publishing continued
its five-year reign as the No. 1 publisher
in Billboard's quarterly assessment of
the top 100 radio songs, but got some
serious second-quarter competition
from Universal Music Publishing
Group. UMPG was just two percentage
points shy of-Sony/ATV’s winning
23.3 percent and placed 53 songs in the
top 100, up from 40 in the first quarter,
to win its highest market share since
former Sony/ATV co-president lody
Gerson became UMPG chairman/CEO
in 2014, and its highest sihce 2007.
Warner/Chappell dropped from
second to third, but remains the No. 1
publisher of the top 100 country radio
songs for the third consecutive quarter.
BMG, at No. 5, has narrowed
No. 4 Kobalt's lead to just half a
percentage point and has a piece —
along with Sony/ATV, UMPG and
Warner/Chappell — of the quarter's
top radio song, Bruno Mars’ “That's
What | Like,” which had eight writers.
Benny Blanco was not one of them,
but he was the second quarter’s top
songwriter, placing four titles {n the
top 100, including lulla Michaels’
“Issues” (No. 7) and Ed Sheeran’s
“Castle on the Hill" (No. 13).

1,870 U.5. radio statians electronically monitored by Nislsap BDS 24 haurs a day, seven days a weak during
1a5 buen igentified by The Harry Fox Agency (HFA). A *publisher” is defined a5 an adminstrat

copyright owner
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TOP OBAMA ECONOMIC
ADVISER TURNS FOCUS

TO THE MUSIC INDUSTRY

Alan Krueger predicts study of
entertainment business will yield
broader economic answers at first
MIRA conference in Los Angeles

BY ROBERT LEVINE

During the past decade, Alan Krueger — a
Princeton University economics professor who
served as chairman of the White House Council
of Economic Advisers under President Barack
Obama as been turning more attention to an
unlikely subject that he believes can enrich
the field of economics: music fans.

After writing a NMew York Times column
about the economics of Super Bowl tickets
in 2001 ("If the price is set artificially
low, a secondary market will develop.,” he
wrote), Krueger began studying concert ticket
pricing, and now has helped organize the
Music Industry Research Association (MIRA)
which wi old its inaugural conference
Aug. 10-11 at the University of California,
Los Angeles.

By bringing together economists from
around the world to discuss copyright
royalty payments and streaming, Krueger is
hoping to shed light on not only the music
business but the broader economy as well. “We
can make some breakthroughs,” he says, noting
that a variety of businesses could learn from
how the perception of “fairness” can act as
a "restraint” on live-music pricing. (It
doesn’t in most sectors.)

Artists care about their image,” he says.
“There’s a tension between that and charging
what the market will bear. The question is,
how do you create that sense of fairness?”

A lifelong Bruce Springsteen fan who
met The Boss at Obama’s farewell party at
the White House, Krueger says the live
industry is moving in the direction of
tiered pricing. “If you look at the secondary
market, consumers are willing to pay much
higher prices for the best seats. And why
should scalpers make that money — why not
performers?” he says, adding that fans’
attitudes may change over time. “When Uber
started surge pricing, they almost faced a
rebellion. Now it’s understood as a way of
matching drivers to customers, and a more
efficient allocation of resources.”

Krueger (left) sng
Obamain 288

From left: Cyrus, Major
Lazerand Huntare
among the actsthat
have been releasing new
tunes betore Friday.

Thank God It’s Thursday

Why some artists are breaking the industry’s Friday-release rule: “It's a little bit
less about the chart game, a little bit more about the global reach game”

BY STEVE KNOPPER

AJOR LAZER’S
single “Know

No Better” has
racked up over
119 million streams on Spotify
since the six-song EP of the
same name was released

June 1. But the EP sold only
1,000 copies in its first week,
according to Nielsen Music.

The reason for the tepid start;
It was released on a Thursday,
an increasingly popular yet
risky tactic that artists and their
labels are using to maximize
exposure and stand out from
the Friday pack.

“It’s a little bit less about the
chart game, a little bit more
about the global reach game,”
says Zack Gershen, executive
vp at mTheory, a digital
consultancy that advises Major
Lazer and advocates violating
the Friday-release rule.

Though Friday has been the
global industry’s official day
for new music for the past two
years, star acts are jumping the
gun with increasing frequency.
The strategy can help cut

through the noise while giving

the Australian, Asian and

European markets more time

to drive music up the global

streaming charts and through
social media, since Australia’s

Friday is well underway by

the time New York’s officially
begins. The year’s biggest hit,

the Justin Bieber-assisted

remix of “Despacito, arrived

119M

Spotify streams of Major
azer's "Know No Better”

on a Monday.
Going early
1s a gamble for
several reasons.
First-week sales
of a Thursday
release appear
puny (because the
music has been
on the market
for only a sliver
of the Friday-to-

First-week sales of Major
Lazer's Know No Better EP

Friday week), while an early
release that might have been
No. 1 could start slipping on
the charts by the time Friday
competitors enter the race.

Early releasers also risk
getting overlooked by fans

who are used to searching for

new tunes on Fridays.

Tom Corson, president/COO
of RCA Records, which recently
put out Kesha's “Praying” and
Miley Cyrus’ “Malibu” on
separate Thursdays, supports
the strategy but notes that it
requires a lot of extra work,
and “the streaming services
and platforms don’t always
like it either.”

But for stars
such as Sam
Hunt, who
released “Drinkin’
Too Much” on a
Sunday and “Body
Like a Back Road”
on a Wednesday,
breaking the rule
appears to be
paying off.

“You're
separating yourself from
everything else that’s coming
out on Friday,” says Hunt’s
manager, Brad Belanger.
“Anybody can pop up big sales
for one or two weeks. It’s where
are you at week 16 — that’s what
I'm interested in.” @

since Jung
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i Helming a o‘ that has signed Zayn Malik,

Lionel Richie and MikeWILL Made-It, the A&R veteran welcomes
the return of angiyflyrics and recalls advice from Prince

e

IRED AS KOBALT MUSIC
Group’s first employee,
Sas Metcalfe recalls that
she and founder/CEO
Willard Ahdritz “started in 2001 with
a plain piece of paper and an idea” of
pursuing Ahdritz’s vision of a digital-age
publishing company. Since then, she says,
“the world has come our way a bit.”
Fueled by its data-centric, real-time
royalty tracking technology, the privately
held independent music publisher closed
out 2016 with estimated revenue of
$320 million, a 30 percent boost over
2015. Armed this year with $75 million in
funding, led by Hearst Entertainment and
such 2016 acquisitions as publisher Fintage
House and the Nettwerk publishing
catalog, Kobalt stands at No. 4 in Billboard’s
new Publishers Quarterly (see page 16)
with close to 8.9 percent of U.S. airplay.
From her flower-filled fourth-floor office
with sweeping views of West Hollywood,
Metcalfe, 56, oversees a global creative
team housed in nine additional cities: New
York, Miami, Nashville, Atlanta, London,
Sydney, Stockholm, Berlin and Hong
Kong. Under her watch, it has secured
such recent high-profile signings as Zayn
Malik, Lionel Richie, producer Mike
Will Made-It,deadmau5, Banks and
the Elvis Presley estate.
A native of North Wales, Metcalfe
has been “mad about music” since her
first post-college gig in the early '80s as
a marketing assistant at CBS Records in

Al
4
CHIEF C%‘ﬁ EOFFICER, KOBALT MUSIC GROUP
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1 "l dolove reading music
books,” says Metcalfe,
whose collection
includes the Rolling
Stones and David Bowie
books from Taschen
gallery.2 A concert
poster from the Pet Shop
Boys’ 2016 Los Angeles
show atthe Microsoft
Theater. The printwas

a gift fromthe group’s
management; Kobalt
added the Boys' catalog
toits rosterlast year.

London. A lesser-paying job as a scout for
a startup label/publishing firm, Rocking
Horse Records, with former CBS boss/
mentor Jeff Gilbert, gave her the A&R
itch. After three years with Arista Records
(which bought Rocking Horse) as an A&R
manager, she segued to Warner/Chappell
for nine years as head of A&R, where she
signed acts such as Radiohead and Dido.
Metcalfe took a similar post at EMI Records
in 1998 before joining Kobalt in 2001.

What are the biggest changes you've
witnessed in A&R?

That A&R is not just being done necessarily
within record companies. There are many
small boutiques comprised of very talented
managers, producers and publishers that
are working early on to help develop artists.
And artists also have a lot more freedom

these days. People are more into the art: the
voice and the song. And there are no rules
as to how the two are put together.
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Metcalfe photographed
July 10 at Kobalt Music
in West Hollywood.

What music trends are you seeing?
Obviously, R&B/hip-hop is growing, and
that’s something we’re expanding upon
at Kobalt. It’s also happening in the UK,
where Afrobeat is the big scene and acts
like Stormzy are coming through. I'm
also enjoying the melting pot of artists
from Sweden, Australia, New Zealand and
elsewhere all working together. All of the
barriers are being broken down, which
ultimately is good for art.

And I'm beginning to hear more anger,
lyrically, from the youth. I've been hearing
it in hip-hop, but you have to dig deep to
find it in indie rock. But now it’s starting to
come through, which I'm pleased about.
I'm like, “Come on, kids, do something.
Where are you all?” We have a UK. band
called Wolf Alice whose latest single is
called “Yuk Foo.” It's angry and quite great.

What artists have made an enduring
impression on you?

I spent an afternoon
with Prince at Paisley
Park several years ago.
We put out a couple
of singles on his label.
He was exactly like |
thought he would be:
very nice, very funny.
One thing he kept
saying was, " It’s all in
the eyes. Always look
in the eyes of singers
to see the passion.”©
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David Israelite
congratulate
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In Memoriam

GLEN CAMPBELL

1936-2017

Talent manager TK Kimbrell befriended
Glen Campbell in the early 1980s

and took him on as a cltent in the final
years of the singer-songwriter’s life. He
remembers the good times.

To quote Merle Haggard: “If the good
Lord put too much talent in one human
being’s body, that would be Glen
Campbell.” There are only a handful of
singersin his league, and even fewer
guitar players. He had a photographic
memory for music, It's so strange that it
was his memory that let him down.

Glen came from humble beginnings
— he was the seventh son of a
sharecropper — but he had an aura about
him; not just with everyday people, with
his peers as well. When Glen walked
into a room, the whole room changed.
Soit was no accident that when The
Smothers Brothers put him on their
summer replacement show in 1968, the
world was smitten.

One morning in 2011, he
and | were playing golf at
the Malibu Country Club.
Afterward, we were going to
meet our wives and daughters

at a little Italian joint nearby. Kimbrell

He and | got to the restaurant early
and it hadn't opened yet, so we went
into the John Varvatos store next door
to kill some time. In the middle of the
store, John had a living-room setup
complete with a rare D'Angelico guitar,
and there were probably 50 photos

of artists on the walls. Glen pointed
at one of the pictures. *Who's that?”
he asked the saleswoman. “That’s
Bruce Springsteen,” she said. “| know
him,” Glen said. The saleswoman
looked at him skeptically and said,
"Yeah.” | should tell you that it was

Chester Bennington was laid
torestin a private funeral

- service in Palos Verdes
Calif. Those in attendance
were given wristbands and
memoeorial cards designed to
resemble backstage passes.

07-29
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cold that morning. Glen was wearing
a hoodie pulled up over his ball cap,
and there were ketchup and mustard
stains on the hoodie because he had
eaten a hot dog earlier. He wasn’t
just unrecognizable. He could have
passed for homeless.

Then Glen saw the guitar and
picked it up. The saleswoman
said, “Sir, you can't play that.”

He didn't hear her. She told him
again, “Sir, you can't play that
guitar.” And | said, “Well, actually
he can,” And Glen started
playing boogie-woogie and wailing
these amazing lead guitar breaks.

“Wow," the saleswoman said. “Are
you in a band?” At this point, he was in
the mid- to late stages of Alzheimer’s,
and his memory often was back in the
'60s, where he started. “Yes, | am,” Glen
said. “The Wrecking Crew.” She had
never heard of them. “Is that the only
band you've played in?” she asked. “The
Beach Boys,” he replied. "My God, who
are you?" And just like on his TV show, he
smiled and said, “I'm Glen Campbelll”

—AS TOLD TO FRANK DIGIACOMO

Adele signed a deal with
SESAC for performing-
rights representation in the
United States. She formerly
was signed to BMI

/<31

Bruce Springsteen signed a

WorldRadioHistory

08-07

Adele

worldwide administration
deal with Universal Music
Publishing Group. Previously,
his catalog was split among
Downtown Music Publishing
in the United States, Sony/
ATV inthe United Kingdom
and others.

Superfly, the promoter behin
Bonnaroo and Qutside Lands,
received approval for a new
three-day music festival in
Denver. The event will launch
in September 2018

Eminem signed on to produce a
battle-rap comedy film, Bodied,
with music video director
Joseph Kahn.

The owner of the Bowery
Ballroom and Mercury Lounge
parted ways with the booking
team at The Bowery Presents

The John F. Kennedy Center
for the Performing Arts
announced the recipients of
the 2017 Kennedy Center
Honors, which include

LL Cool ], the first hip-hop artist
to be honored.

Paradigm Talent Agency
acquired Monterey
International, a 23-year-old
agency that represents nearly
200 artists, including Buddy
Guy, Van Morrison, Joss Stone
and Mavis Staples.

Lorde, Perry Farrell,

Tommy Chong and Tom
Waits, alongside industry
heavyweights Seymour Stein,
lohn Esposito and Afo Verde,
have been named panelists
for the 2017 International
Songwriting Competition

Tidal hired Richard Sanders as
its fourth CEQO. He is a longtime
Sony Music executive and
former president of Kobalt.

MAZUR/WIREIMAGE.

TTY IVAGES. LL COOL I MWETTE SECKMEWGEITY IWAGES, ADELE X
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i From left: Apple Music executive Jimmy lovine,
Carpool Karaoke producer James Cordenand
CBS CEQ Les Moonves atthe Apple Music
launch party for Carpool Karaoke: The Series
hosted by Corden in West Hollywood on Aug. 7.
2S5noop Dogg at the fourth annual Athletes vs.
Cancer celebrity flag football game in Burbank,
Calif.,on Aug. 6. 3 Jason Aldean and wife Brittany
Kerrat Aldean’s Triple #1 Party at Wildhorse
SalooninNashville on Aug. 2.4Lady Gagabegan
her Joanne World Tour at Vancouver’s Rogers
Arenaon Aug.1.5LeBron James (left) and

Drake at a pool party they threwin Torontoon
Aug. 5. 6Fromleft:Ernielsley, Cindy Blackman
Santana, Carlos Santana and Ronald Isley at
New York's Electric Lady Studios on Aug. 1,
7BET Holdings president/C0OO Debra Lee (left)
and Blackishactress Yara Shahidi atBlack Girls
Rock!in Newark, N.J.,on Aug.5.
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For Chancethe Rapper’s
hometown headlining set
atLollapaloozaon Aug.5,

hebroughtout fellow
Chicago MC Vic Mensa
and later performed with
Francis & The Lights on
"Mayl Have This Dance.”
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7 DAYS on the SCENE

Cam

Hunter Hayes Bushee

Billboard Country
Power Players

NASHVILLE, AUG. 1
PHOTOGRAPHED BY JOHN SHEARER

“I’'M SO PROUD OF QUR LITTLE COUNTRY MUSIC FAM,” SINGER- !
songwriter and Nashville local Cam said of the close-knit country
music community attending Billboard’s inaugural Country Power
Players event. While walking the rooftop red carpet of the Westin
Hotel in downtown Nashville, she also spoke about female country ~
artists specifically: “We’ve worked so hard to get here, and I'm }
proud of all of us who are cracking the ceiling.” That sentiment
pervaded the night as Music City’s finest celebrated female and
male artists and executives alike — from Grammy-nominated
songwriter busbee to former Voice contestant and rising singer
Raelynn — as well as the genre’s overall influence. History-making
honoree Kelsea Ballerini received an award for becoming the

first female musician to have three consecutive singles debut at

No. 1 on Billboard’s Country Airplay chart, while Country Music
Association CEO Sarah Trahern was honored as Executive of the
Year. Billboard senior vp content Mike Bruno introduced Trahern
by applauding her strides. “[She] has been a uniting force in country
music, giving all its creative forces, regardless of style or sound, one
big tent where they can grow and succeed.” SHIRA KARSEN

Raelynn *‘\. \,
r‘*‘*"

-

Ballerini
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Luke Combs

1Risingartist Jade Bird with producer Dave Cobb. 2 Warner Music Nashvillle
director of publicity Mary Catherine Rebrovick and senior vp publicity Wes
Vause. 3 Trahern giving her acceptance speech.4From left; Billboard president
John Amato with Capitol Records executive vp A&R/staff producer Mike Flynn
and Universal Music Group Nashville chairman/CEOQO Mike Dungan. 5 Bruno with
Country Music Association director of digital strategy Meryl Johnson. 6 Big Yellow
Dog Music co-owner Carla Wallace (left) with singer/reality TV star Jessie James
Dacker.7From left: Sony Music Nashville executive vp promotion and artist
development Steve Hodges, iHeartMedia senior vp programming/country brand
manager Rod Phillips and Sony Music Nashville executive vp/COO Ken Robald.
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Congratulations to

MATT PINCUS

Founder& CEO

and

RON PERRY

President

on being named to the

2017 BILLBOARD
INDIE POWER PLAYERS

From your family at
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THE PULSE
OF MUSIC
RIGHT NOW

THE'CO

The siblings of Echosmith broke through on
radio; then their older brother left the band.
How their dad, and Ryan Tedder, helped them
move forward with “a little bit of swag”

eml]uswewdeoofthe BY PHOEBE REILLY

band discussing new o ey TP AT ¥ PHOYOGRAPHED BY NATE HOFFMAN
album Inside a Dream at " A p

Biliboard.com.
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“WHAT IS SUMAC?"” ASKS ECHOSMITH
frontwoman Sydney Slerotq, 20, scanning the
diverse menu at Manuela, an eatery in Los Angeles’
Arts District. “A Middle Eastern spice, replies her
brother Neah, the band’s 21-year-old bassist. “It
has a tartness, but with earthy undertones.” Noah
can’t decide between the fried quail and the elk loin,
so he orders both for the table,

Sydney and Noah are disarmingly mature: The
latter recently celebrated turning the legal drinking
age by marrying his childhood sweetheart and
moving to the L.A. suburbs. Only Graham, the
band’s drummer and youngest sibling, betrays
his age (18) — but just barely. “Do you have hot
chocolate?” he politely asks the waiter, unfazed by
the stifling August humidity.

The trio has neither the palate nor demeanor
typical of its top 40 peers, a fact that somewhat
contradicts the chorus of “Cool Kids,” Echosmith’s
2014 breakout single: “I wish that I could be like
the cool kids/’Cause all the cool kids, they seem to
fit in.” Three swummers ago, the new wave nugget
was inescapable on pop radio, climbing to No. 13
on the Billboard Hot 100; it was synched on MTV'’s
Awkward and sung by Taylor Swift when the
superstar invited Echosmith onstage at a June 2015
show during her 1989 Tour.

With its new album, Inside a Dream (out Sept. 29),
Echosmith will end the four-year wait for a follow-
up to the band’s 2013 debut, Tatking Dreams. “It has
been a beautiful, challenging, rough experience,”
says Noah. Last November, the act announced
that 24-year-old Jamie Sierotq, the group’s eldest
brother and lead guitarist, had dropped out to stay
home with his wife and baby. “I was speechless,”
says Sydney, who recalls Jamie breaking the
news on tour in late 2015. “In a personal way, it’s
heartbreaking. In a business way, it’s tough. Who is
Echosmith without Jamie?” But there are no hard
feelings. “It has been a positive thing for me and

the rest of the band,” says Jamie. “We still have a
greal relationship as a family.”

Echosmith has been a family affair since the
Sierota brood started playing music together in
Southern California 11 years ago. In their earliest
incarnation, the private-school students performed
at farmer’s markets as The Water Bottles, with
their father-manager, Jeffery David, presiding
over their career. David also co-wrote “Cool Kids,
has worked with Zedd and Goo Goo Dolls, has
over 350 commercial synchs and spent 15 vears as
a music director and worship leader at a Christian
church in Los Angeles.

“They want to write songs that can win at
radio,” says David, who introduced his children to
The Smiths and Talking Heads when they were
kids, and later brought them into jam sessions with
artists like Seal. “I'm trying to keep the vision of a
great act that can tour forever.”

At this point, none of the Sierota children seem
eager to work with anyone other than family (their
mother, Linda, also serves as tour manager). Qver
churros and blueberry meringue, Sydney describes
being produced by her dad as “life-changing.”
Noah concurs: “We can be so honest with each

1

From left:
Noah,Jamieg,
Sydney and
Graham
Sierotain 2010,

other —it’s scary to tell someone who had 29 hit
songs, ‘We didn’t really like that.” "

That said, Echosmith made an exception and
recruited Ryan Tedder to help finish “Crazy Love,”
a dance track that highlights Inside a Dream. The
group tweaked the song with Tedder’s help after
sending Warner Bros. some demos last summer
that it had cut in the backyard studio of the family’s
home in the Valley. The label’s response was not
enthusiastic. “They weren't sure if they had the
singles, or if the sound was right,” recalis Sydney.
“We were caught by surprise.”

The group struggled to forge ahead as a trio and
recapture the magic of its signature hit. “ ‘Cool
Kids' was one of the last songs we wrote for the first
record,” says Noah. “We wanted to continue that
[sound], but Jamie was a big piece of the equation.”
Instead, the bandmembers doubled down on the
synth-driven moments of their first album. For
Noah, the set’s post-Jamie breakthrough came on
lead single “Goodbye,” which features a finger-
picked acoustic intro and a samba-esque chorus.

“I don’t mean this in a lame way, but it has a little
bit of swag to it,” he says. “It’s like how Echosmith
would interpret a Drake song.” Other tracks, like
“Get Into My Car” and “Lessons From a Love
Song,” proudly brandish their '8os influence.

The Sierotas’ parents will join them for their fall
headlining tour, which begins Oct. 4, and although
they avoid politics — the band once played a
Hillary Clinton rally without realizing it until
later — they hope to spread positivity on the road
during an admittedly contentious period in the
United States. The group does not make religious
music, but David’s influence as a church leader
comes across when the members discuss the
ultimate goal of Echosmith.

“We believe that we're on this earth to help make
a difference,” says Sydney. “Music is just a vehicle,
but our purpose is to bring hope.” @

PAGE-TURNERS

MAN FROM MARS MUST-READS: WHICH BOWIE BOOK IS FOR YOU?

With so many angles to consider,
the Thin White Duke is the
subject of five literary works
slated for release in the coming
months. Edward Bell, author of
the upcoming David Bowie book
Unmade Up, believes that the
music legend spent his life not

as a circus act, but as the entire

circus itself. "He was a clown,

tightrope walker, lion tamer, DYLAN JONES, SEPT 12
snake charmer, acrobat and Clocking in at 544 pages,

Jones’ Bowie opus serves
as the ultimate oral
history of the artist’s life
and musical journey.
“ldiscovered things
about himinthe "70s that
shocked me,” says Jones.
“His sexual and narcotic
extravagance makes

The Rolling Stones look
like amateurs.”

ringmaster,” says Bell, the visual
artist behind Bowie's album
covers for 1980's Scary Monsters
(And Super Creeps) and Tin
Machine in 1989. A year-and-a-
half after Bowie died at the age of
69, Bell's book and four others try
to capture Ziggy Stardust’s life,
career and influence.
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Unmade Up
EDWARD BELL, SEPT. 15
Collaborator and
photographer Bell had
both a front-row seat and
aclose hand in Bowie's
evolution. Through
images and mematries,
he looks back at his
creative and personal
assoclation with the icon,
and each page includes a
mix of classic shots and
thoughtfulinsight.

to Earth
PAUL DUNCAN, QCT. 7

Bowie's landmark film,
1976's The Man Who Fell
to Earth, is revisited in a
2 |b., 500-page tome that
plumbs the archives of
unit photographer David
lames as he chronicled
the movie's production.
The resulting imagery
includes candid shots of
Bowie atwork.

SUSAN COMPQ, OCT. 24
Another peek into the
making of The Man Who
Fell to Earth, Compo's
Earthbound draws on
extensive research and
showcases the juiciest
tidbits of the production
— like the time Bowie
promised director Nicolas
Roeg that his cocaine
addiction wouldn’t
impede filming,

Me Gay

DARRYL W. BULLOCK, NOV. 21
Not so much a Bowie

book as alook back at a
century of LGBTQ music,
the history lesson serves
as a primer of a movement
in which Bowie was key.
As Bullock writes: “For
many people, the death of
the man born David lones
signaled the end of an
era.” —~ROB LEDONNE
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THE ‘LOSE YOURSELF’ OF 2017

Macdonald (right)
raps alongside
Siddharth Dhananjay
in Patti Cake$.
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Patti Cake$’ star and director break down the indie film's crucial performance scene

BY STEVE DOLLAR

rom 8 Mile to Hustle & Flow, hip-hop dramas

often hinge on a performance that makes

(or breaks) the MC at the story's center.

Patti Caked is no different: The underdog
drama, which stars Australian newcomer Danlelle
Macdonald and was a smash at the Sundance
Film Festival, pivots on a scene in which aspiring
rapper Patricia Dombrowski
(aka Patti Cake$) takes the
stage at a talent showcase to
perform the anthem “Tough
Love.” In the film, Cake$is a
scrappy rhymer from the New
Jersey suburbs who imagines
herself as a superstar, despite
being mocked as “Dumbo”
by her detractors; “Tough
Love” was written by director
Geremy Jasper, a former musician and music video
director, and performed by Macdonald following
two years of rapping lessons. Before the film opens
wide on Aug. 18, Macdonald and Jasper dissect the
climactic sequence filmed at Brooklyn's Masonic
Templein May 2016.

MACDONALD It was very intimidating to me,
because it was my first time performing [the rap]
— and for a crowd of 200 people. | knew that was
where | had to be good. It was a lot of pressure,
and | felt like | wasn't getting it at first. And then
we started shooting it. | did it once, and | was
like, "OK! | did it. | can do it again.” After that first
time, it got a lot easier.

JASPER We didn't have any time to rehearse, and we
had just finished writing the song two days earlier.
If that scene didn’t work, the whole film would fall
apart. We were throwing a concert, and it was like
"Oh, my God, is this going to work?”

MACDONALD We shot that toward the end [of
filmingl. | was just like

Patti — figuring it out, and
getting to this place where |
was confident performing. It
was really great having [the
performance scene] at that
point in the shoot. Earlier
on, | don’t know that | could
have done that.

Macdonald before her big performance.

JASPER It was a very
emotional day. We had this tough-as-nails assistant
director who was always yelling at people. We shot
that scene, and she was hysterically crying. She
came up to me and hugged me. | thought, “Wow, if
this is breaking her down, this is working.”

MACDONALD When | first read the lyrics to

“Tough Love,” before Geremy put the music to it, |
remember crying. | don’t want to spoil it, but | was
like, “Wow, you really encapsulated Patti in this one
song, and really found the truth of her life.” It helped
me understand Patti so much more. The scene is
very focused on the lyrics — you want people to
hear those lyrics. It was all about the emotion, the
intensity and keeping it very raw. ©

BACKSTREET’S
(THROW)BACK —
ALRIGHT!

Y.

Backstreet Boys used to refer
to the United States as “ho-
fan-land”; the Orlando, Fla.,
quintet blew up in Europe long
before developing a stateside
fan base, On Aug. 12, 1997,
however, BSB's U.S. self-titled debut
helmed by a 1ittle-known producer
named Max Martin — arrived, and an
American pop phenomenon was horn. For
the album’s 20th anniversary, the Boys
reminisce about their earliest hits.

“Quit Playing Games With

My Heart”

KEVIN RICHARDSON “’Quit Playing Games”’
was kind of an afterthought, and the
last one we had [recorded]. All the
other guys had gone back to the hotel,
so Brian [Littrell] and I did that song
all by ourselves — then the label heard
it and wanted it on the record. Nick
[Carter] wasn’t even on the song at all
until it was a single.”

“As Long As You Love Me"
LITTRELL "It was June 15,
1997, the first day of this 4
video shoot. I had the
headshots of the young
ladies that were going

to be in the video. The
last picture was Leighanne
Wallace, and she was just

' Littrell (left)
stunning. She showed up, we  apndWallace

hit it off, and we’'ve been
together ever since.”

“We’ve Got It Goin’' On”

AJ McLEAN “When we were cutting it,
they were working out the rap section
[in the studio] at 2 a.m. I go, “I'm
laying down in the lounge.’ I woke

up and I had this rasp in my voice,
but Max was like, 'That's perfect.’ I
sounded like poop, but we kept it — it
was random, but it worked.”

“Everybody
(Backstreet'’'s Back)”
CARTER “The ‘Am I sexual?’
lyric would be weird from
my perspective now. At the
time, I didn't care = I was
like, ‘I'11 sing it, I don't
give a damn.” Maybe it was
fitting because our fans
were younger when it came
out. It struck a chord with
them.” TAYLOR WEATHERBY

Carterinthe
“Everybody”
video.

From left: Richardson, Littrell, Carter, Howie
Dorough and McLean of Backstreet Boys.
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The King And I

On the 40th anniversary of Elvis Presley’s death, the legend's
personal jeweler recalls a loyal friendship (and lots of bling)

BY BROOKE MAZUREK

PHOTOGRAPKHED BY ERIC RYAN ANDERSON

HE MEMPHIAN

Theater was mostly

empty when Lowell

Hays walked in and
took a seat behind Elvis
Presley on Christmas Eve
1969. The rock’n’roll icon
had gathered some friends
for a private movie screening
at the gilded Art Deco venue
on Memphis’ Cooper Street
— but Hays, the city’s most
respected jeweler, wasn't
vet one of those trusted
companions, He was there
on business.

“Come on with me,” said
Presley, ushering Hays into
the men’s room, where
Presley took aseatona
toilet. “You can put your
briefcase right here on my lap.” He
gestured to the brown leather bag
Hays had stocked with jewelry.

“So that’s exactly what I did,”
the jeweler, now 78, recalls nearly
five decades later at a rib joint near
Presley’s Graceland home. In what
was the first of almost 200 purchases
from the brown leather case that sits
next to Hays today, Presley picked out
three large diamond pieces that night.

“I could tell you stories like these
for hours,” says Hays, whose father
began repairing jewelry from the
family’s home attic in Memphis in
1937. “Our nickname for Elvis was
‘Crazy’ ... You never knew what he
was going to do next,” It’s a moniker
Hays would ultimately engrave onto a
gold ID bracelet for the star.

But on the occasions when Hays,
who grew the family business to
include a women’s fine jewelry store,
couldn’t get away to join Presley on
the road, he would send the briefecase
filled with precious stone pieces to
wherever the star was. “Elvis knew
the combination to the lock, so
whenever he wanted something, he
would [take it] and tear the tag off
and leave it for me.”

For every piece Presley kept for

Above Presley onstage
at Hawaii's Honolulu
International Center in
1973. Inset The “Aloha
Horseshoe,” which
Presley wore for the
Honolulu performance.
Itwas auctioned off by a
private seller for $204,800
in March. Right Hays photographed June 13 at
Marlowe’s in Memphis with the hrown leather
briefcase he used to carry all of the star’s jewelry.
Onthetable are replicas of Presley pleces thatare
available tor purchase at Graceland.

himself, however, he gave nearly
just as many away. Ata 1975 show
in North Carolina, Hays remembers
Presley onstage summoning for the
bag: “He just started handing jewelry
to people in the front row, which really
upset me.” The sparkling baubles,
many of which have surfaced at
auctions around the world in recent
vears, make their way back onto
Hays’ radar when he is contacted for
certificates of authenticity. Pieces like
the ruby-and-baguette diameond ring
that Presley gifted his nurse will be
auctioned at Graceland on Aug. 12
and could fetch $10,000 to $15,000.
Other creations have brought in
upwards of $200,000.

Among the pieces Presley never
parted with is the “TCB” ring Hays
crafted out of 56 diamonds, including

’o' R S ™
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1 An engagement ring for Presley’s girifriend,
Ginger Alden, which he asked Hays to make in
the middle of the night using the original TCB
diamondin 1977 2 Known as “The Last Concert
Ring,” this plece with four blackstar sapphire
stones was another Hays creation. 3 The original
TCBring, Hays' and Presley’s favorite piece.
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Above A ruby, sapphire and diamond American flag pin
that Presley wore to the White House to meet President
Richard Nixon in 1970. Below Presley wearing a lion's-
head pendant necklace that Hays fashioned from a
brooch at Presley’s request while they were on the road
together.Bottom A replica of the emerald, ruby and
diamond lion"s-head pendant necklace.

an 11.5 carat solitaire. Intended to be
a show ring — “something that would
immediately make people think
‘Elvis Presley’ " — it incorporated
Presley’s “Taking Care of Business”
catchphrase that also doubled as his
backing band’s name. To this day,

the ring remains identifiably Presley,
who was so thrilled with the design,
he paid the $35,000 asking price,
then handed Hays the keys to his
Lincoln Mark III Cartier edition as an
additional token of gratitude.

But beyond the jewelry itself,
time also has revealed the extent of
how pioneering Hays and Presley’s
collaborative partnership was.
Though it’s now the norm for high-
fashion jewelers like Ben Baller and
Lorraine Schwartz to customize
jewel-drenched statement pieces
specifically for a musician’s ensemble,
Hays and Presley helped launch that
aesthetic for male artists.

At the suggestion of his and
Presley’s lasting influence, Hays goes
silent. Maybe it’s out of modesty, or
maybe it’s a quiet admission that his
work with the icon comprised only a
portion of a 50-year-plus career that
also attracted clientele ike Al Green
and Isaac Hayes. “Elvis and I were
like that,” says Hays, crossing his
fingers. “We were like brothers.”

It would seem that way. While
Presley’s entourage (also known
as the Memphis Mafia, who all
wore golden lightning-bolt “TCB”
necklaces) were actually salaried
employees, Hays was not a paid
attendant. “I could come and go as
[ pleased,” he says. When Presley,
who struggled with an addiction to
prescription drugs, died on Aug. 16,
1977, the jeweler had a career and
life separate from his departed friend.

Which isn’t to say he never stepped
mn to protect The King.

A few years before Presley died,
during a show at the since-renamed
International Hotel in Las Vegas,
Hays remembers sitting in one of
the circular booths when he noticed
a man trying to sneak onstage.
“Elvis is pointing at the man but
the bodyguards weren’t paying any
attention, so I bailed out of my seat
and took care of it.” After the show,
Presley ripped into the guards. “Then
he looked at me and said, ‘Lowell,
you have any TCBs?' ” Hays fetched
his briefcase and handed a necklace
over. “It’s about time you had one
of these,” Presley said to him. It still
rests on Hays’ neck today. @

"\
AN

Puthand alove / WV > :

interestinthe .‘-'“/f

music video for |

the top 10 hit. o \

ANATOMY OF A HIT

- COMMANDING
‘ATTENTION’

Since kick-starting his career as the
singer on Wiz Khalifa's “See You Again,”
Charlie Puth has scored top 40 hits
alongside Selena Gomez and Meghan
Trainor. But with "Attention,” from his
upcoming sophomore LP, VoiceNotes,
Puth honed his self-produced R&B-pop
sound — and collects his biggest solo
single to date. How did a song jotted
down in a Tokyo hotel room reach No. 9
on the Billboard Hot 1007 The talents
behind the track explain

THE ARTIST:

CHARLIE PUTH

"I hummed the melody in

Asia while traveling —

it was this sad ballad,

s0 I decided to keep the

Puth topline and put this

groovy beat under it. ‘You just want
attention’' — people say this sentence all
the time, so when they hear this music,
I want the sensation of ‘I feel like
I’'ve heard this before.’ If they can be
emotionally attached to something and
dance to it, that’'s a hit record.”

B¥ THE CO-WRITER:

JACOB KASHER

“Charlie and I were in

a session, and nothing

good was coming out. The

other two writers stepped

Kasher out, and Charlie played

me ‘Attention.’ I was like, ‘Bro, do not
play this for anyone else.’ I feel like
anyone who has been in a relationship or
has a friend who does the most can own
those lyrics. It means just as much to me,
as someone who‘s singing it in their car,
as [it does to] the person that wrote it.”

Y THE EXECUTIVE:
ARTIST PARTNER GROUP
VP A&R MILES BEARD

“*Attention” is his

first solo song with

nobody else on it. It

Beard feels like it’'s pulling

the pieces together. People knew who
Charlie was, they knew the songs, but
they didn't exactly know who he was in
those songs. I think that when you have
a great song. you can steer the ship
whatever way you want, especially if
you're writing and producing it. The
real struggle 1s just making sure you're
picking the best one.” —TATIAMA GIRISANO
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Xit Sandman.,
Enter Movie Fan

A new exhibit spotlights Metallica guitarist Kirk Hammett's
main love outside of music: classic horror film posters

BY JASON LIPSHUTZ

located in Spain; meanwhile, the artwork

for 1932's The Mununy was so influential for

Hammett that he had its design replicated

on the body of one of his guitars (left). “The

posters from the "20s and ’30s have a certain

romanticism,” says Hammett, “and from a

graphic point of view, they’re really striking.”
Hammett, who scored another No. 1 album

with Metallica on the Billboard 200 with

accumulating memorabilia,
mncluding vintage posters

of his favonite scary flicks,
after becoming Metallica’s
lead guitarist at age 20, and
his expansive collection will
be on display for the first
time during an exhibit at the
Peabody Essex Museum in

Hammett onstage
in2011.He
appreciates the
“romanticism” of
vintage posters.

Y THE TIME THAT METALLICA’S
Kirk Hammett became a record-
collecting, guitar-toting hard rock

fan at the age of 13, the Central
Califorma native had already spent half of his
life focused on another cultural obsession.

Salem, Mass., begining Aug. 12.

With 9o artifacts ranging from original
worlks from sci-fi artist Frank Frazetta to
the Wolfman head from 1948’s Abbott and
Costello Meet Frankenstein, the show will be

Hardwired... To Self-Destruct in 2016, will

stop by the exhibit, in between arena dates,
on Aug. 18, and teases a special “musical

accompaniment” for the event. The guitarist
says he still spends time tracking down

“I’'ve been a huge horror fan since Twas §
years old — that’s when 1 saw my first horror
movie, and I started buying horror comic
books and monster magazines when [ was
6, recalls the s4-year-old, Hammett kept

Left:the posterfor
Hammett's exhibit at the
Peabody Essex Museumin
Salem, Mass. Right: Movie
posters featured inthe
showinclude 1921 The
Cabinet of Dr. Caligari,1954's
Creature From the Black
Lagoon, 1932's The Mummy,
1931's Draculaand 1922°s
Nosfaratu.“They'rereally
eye-popping,” says Hammett
ofthe posters, whichcanrun
for up to $500 online.

ARTIST ON THE VERGE

DOWNTOWN BOYS
OFFER A REBEL YELL

IN THE AGE OF TRUMP

Since 2012, bowntown Boys
have been battling racism,
sexism and capitalistic
greed with bilingual rock?
their 2015 album, Full
Communism, focused on
unrest in Ferguson, Ma. Cost
of Living idue Aug. 11) is the
multiracial, mixed-gender
Pravidence, R.l., quintet's
first LP with Donald Trump
in the White House. "In

this political moment, we

need to feekurgency,” says
bandleader Victoria Ruiz,

What specific events were
you thinking about when
writing this album?

JOEY LA NEVE DEFRANCESCO,
guitarist We recorded it

in late January and early
February, in the first days

of the new administration.
The Muslim ban first came
to realjzation while we were

THE cnamsr OF

R.CAL;
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in the studio. It was a very
heavy context.

Thenthere's lead singte
“A Wall,” which seems
self-explanatory.

highlighted by Hammett’s horror poster
collection, which includes hard-to-find
artworks approaching a century in age.
Hammett cherishes a poster of the 1922 him.

fright-flick posters and frequenting comic
book shops — although he has yet to convince
any of the other Metallica members to join
“[Bassist] Rob Trujillo will dig the
occasional horror movie,” says Hammett,
“but they’re not genre freaks like me.” ©

German classic
Nosferatu that he

1N
A
" g,

Downtown Boys’
Costof Living will
be their first release
on Sub Pop.

DEFRANCESCO [t comes from
the Assata Shakur poem
"Affirmation™: “A wall is just
awall.” Right now, itcarries
the mare literal meaning of
Trump's border wall. That

needs to be fought and
arganized against, but the
metaphorical meaning is
any wall inside your own
mind, between different
parts of yourself, you and
your family, you and your
community. They can, and
have to be, torn down.

Victoria, what inspired you
to wear a Colin Kaepernick
jersey at a recent show?
RUIZ [Kaepernick] took
direct action against racism
and allowed the publjc

to see him become more
radical. Foothall sucks and
promotes toxic masculinity,

but Kaepernick is saying
and doing something. He
doesn’t have a job anymaore,
but he has himself.

Have you noticed other
artists becoming more
politicized since January?
RUIZ It's clear that so many
hands do have something
to say. People think of us
as this "protest music”
band, but that doesn't make
us unigue. Major-label
musicians like Beyoncé ox
Solange are putting out
protest messages, and so
are bands Jike us.

CHRIS PAYNE
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THE DAMN TOLIR IN BROOKLYN

\! /

Kend T Amar

TRAVIS SCOTT & D.R.A.M.

WITH SPECIAL THANKS TO
LIVE NATION, WME AND TOP DAWG ENTERTAINMENT
FOR CREATING MEMORIES WITH US.

BARCLAYS HOME OF
ek HIP-HOP

A BROOKLYN SPORTS & ENTERTAINMENT VENUE
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“I've never made bro-y music,” says 7, E D D, the winningly affable D.J-producer
behind top 10 smashes from Ariana Grande and Alessia Cara.
a Kesha comeback hit and a massive protest concert against Trump’s travel ban

By CHRIS MARTINS +« Photographed by RAMONA ROSALES
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« Zedd photographed

o July 24 in Malibu.

. - Styling by Jeffery John

. Lewis.Zedd wears a

- Christian Dior T-shirt,

sl art g jacketand pants;
Chan Luu bracelets;

and Vitalyrings,



HEN ZEDD HOSTS POKER
night at his place, an impeccably
decorated $4 million home high
in the Hollywood Hills, there are
no cigars smoldering in ashtrays, no clinking
tumblers full of brown liquor. Instead,
there’s chill jazz wafting from speakers at a
modest volume, and the host standing in the
kitchen holding some rectangular blue foil
packages, asking, in his polite Teutonic way,
“Does anyone want a Rice Krispies treat?”

The ensuing three hours of Texas Hold
"Em — held on a late-July Monday with
27-year-old Zedd, born Anton Zaslavski; his
jokester older brother, Arkadi; DJ-producer
Alvin Risk; Tim Smith, the manager Zedd
shares with Skrillex; and other pals — are
replete with nerdy flair: bad puns galore, a
“Bohemian Rhapsody” singalong, deep-
tactical poker talk, and the shrill, birdlike
cry that Zedd and his brother make each
time the dealer “burns and turns” the cards
on the table (“Byuuurrm and tyuuurrr™).
The stakes are low at $40 a pop, and the
competition is stiff but friendly: When Risk
eventually knocks Zedd out, everyone claps
for their fallen foe, who compliments his
executioner: “Perfectly played.”

“Sometimes we will just play board
games all day and go to bed and be super
happy about it,” says Zedd the next day. He
and his pals are particularly “obsessed,”
he says, with Settlers of Catan, a strategy
game in which players take over and
develop an island. It’s a fitting hobby for
the guy who — starting in 2012, with the
Grammy-winning No. 8 Billboard Hot 100
hit “Clarity,” featuring U.K. singer Foxes
pioneered the pop-conquering DJ-producer
of today, the dance dude who smartly allies
himself with a female star.

Cashmere Cat, Kygo and the Skrillex
Diplo team-up Jack U have since made
careers on the formula, And The
Chainsmokers might not even exist were
it not for Zedd (and his similar-minded
friend, Calvin Harris). From the start, says
Interscope chairman/CEQ John Janick,
Zedd was “forward-thinking, creating his
own lane while changing radio.”

Zedd, who was born in Russia, reared
in Germany and only mastered English
n 2014, delivered his biggest hit as a lead
artist this year: the simultaneously moody
and bouncy “Stay,” featuring Alessia Cara.
The track topped Billboard’s Hot Dance/
Electronic Songs and Mainstream Top 40
charts and reached No. 7 on the Hot 100 In
May. He followed that in July with the sultry
“Get Low,” featuring One Direction’s Liam
Payne in his most grown incarnation yet.

Like more and more artists these days,
Zedd has no immediate plans for an album,
just a series of event-level singles, which
shouldn't be a problem for him. (He's also
headlining a North American tour this fall,
and holding down a Las Vegas residency
at four related clubs.) Looking out from his
Zedd-branded PokerStars table at all the
ultra-modern light fixtures, geometric art
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pieces and bespoke furniture —including a
$13,000 side table that casts rainbows when
the sun hits it — you'd think you were in
the living room of a silver-haired executive
instead of a 20-something artist, and the
names on the record plaques in the hall
reinforce that impression: Lady Gaga, Justin
Bieber, Ariana Grande, Selena Gomez.
Except Zedd's not the paternal higher-up
minding these artists’ income streams
he’s the collaborator pushing them to some
of their greatest commercial heights, Zedd
says he’s “slow and picky” with the singers
he invites onto his songs. “Oh, he’s definitely
a perfectionist,” says Payne, though “it felt
like I was [recording] with a bandmate or
friend.” Hailee Steinfeld, who worked with
Zedd on the top 20 Hot 100 hit “Starving,”
agrees that he’s a “perfectionist,” but adds,
“Most importantly, he cares about the
people in the room.”

7 N
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“When | make music

I need eight hours of
sleep,” says Zedd. "l can't
work any other way.”
Above:Zedd wears aJohn
Varvatos shirt, jacketand
pants. Opposite page,
middle: Zedd around
5years oldin Germany.
Bottom, from left:
Zedd,Caraand Payne
performed on Good
Morning Americain July.

“I've never met somebody so particular
in the studio,” testifies Julia Michaels,
who worked extensively with him on his
2015 album True Colors, and also calls him
“an awesome dude.” “He’d make me sing
[lines] in, like, three different keys, over
and over and over.”

Or as his friend Jared Leto, who
collaborated with Zedd on a to-be-
released 30 Seconds to Mars song (and
has also taken him rock climbing), puts it:
“He is a relentless worker and really puts
in the time. He is not someone who just
shows up and takes selfies all day.”

EDD’S FIRST PLACE IN THE
United States was a cramped
Santa Monica apartment with
walls so thin he’d be woken
by the neighbor’s cellphone vibrating
at night. The spot had one advantage,
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though: It was paid for by Lady Gaga, who
wanted Zedd to have somewhere to crash
while drafting songs for her Artpop LP,
often with no more to go on than an email
of word cues like “dark” or “metallic.”
Now Zedd puts up his brother Arkadi, 30,
who 1s working on his own music. (Arkadi
just produced a song for Bryan Adams, a
gig that Zedd handed off to him.) From
age 1210 20, Zedd drummed in Arkadi’s
metalcore band Dioramic, which was big
enough in Germany that the boys often
skipped class to tour. Dad was a guitarist
and schoolteacher. Mom was a piano
instructor. When Zedd was 3, they moved
from a Russian port city to a woods-
encircled village in southwest Germany
called Dansenberg, population 3,500.
“There is one store there,” says Zedd, “if it
is still open.” He started on piano at 4, and
by 9 — well, you can watch him on YouTube

in a too-big navy sport coat crushing Chick
Corea’s “La Fiesta” at a competition he was
technically too young to win. “I wanted

to prove I could do it, so [ gave my sheet
music to the judges,” says Zedd, who
played the song by memory. When I meet
his parents — they’re in town, staying at
Zedd’s house — they're petite and friendly
like their sons. Zedd keeps a second house
near them, in Kaiserslautern (it boasts “a
vard, a parking space and a shed”), and
always spends Christmas back home.

Although he is a handsome multi-
millionaire who constantly tours the world
and hobnobs with talented and beautiful
women, Zedd is not a playboy, and he
doesn’t party hard. (“I drink neither vodka
nor beer,” says the Russian-German,
well aware of the irony.) The one time
his romantic life went public, it did so in
a huge way. In 2015, word got out he and
Selena Gomez were dating. (Zedd’s song
featuring Gomez, “I Want You to Know,”
reached No. 17 on the Hot 100 in March
of that vear.) “Reporters were calling my
parents. People were hacking my friends’
phones. I was pissed. [Though] I kind of
knew what I was getting myself into,” he
says. “She is one of the most talked about
people in the world, but I had no idea how
much that would change my life.” He won't
say if he’s dating anyone currently.

Being gentlemanly is kind of Zedd’s deal.
In early 2016, after reading about Kesha'’s
legal struggles over her record contract,
he tweeted this at her: “very very sorry
to hear about the whole situation. I'll be
happy to produce a song for you if you want
my help.” She took him up on the offer,
and they redid his song “True Colors,”
assuming that due to Kesha'’s battle with
Dr. Luke and her label they wouldn’t be
able to release the track. “It was just a
therapy thing,” says Zedd, “making music
with someone to help them feel better.” But
when Dr. Luke, a fan of Zedd’s, heard about
it, he gave them his blessing. It was the
singer’s first release since 2013’s “Timber.”
“Zedd reaching out was such a kind
gesture,” says Kesha. “It resonated with my
heart and soul and really touched me.”

Zedd made a much bigger and more
politically pointed gesture this year, after
President Donald Trump announced the
travel ban, He put together an April ACLU
benefit called “Welcome” with a wide-
ranging bill — everyone from Halsey to
Incubus to Macklemore to Skrillex. He had
trouble getting corporate sponsors and even
faced resistance from a few artists’ teams,
so he called people directly, asking them to
donate a performance. Imagine Dragons
singer Dan Reynolds was expecting twins
that day, and his wife still told him to doiit.

“No matter how big the scandal is, no
matter how insane a [Trump] tweet is, it just
keeps going. You feel powerless, and that’s
terrible to me. Take that to a bigger scale and
you end up in North Korea, where people are
slaves of their own country,”’ says Zedd of life
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Watchthe latestepisode of How it
Went Down, with Zedd telling the
story of making “Get Low” with Payne,
at Billboard.com.

“No malter how big
the [Trump [ scandal
is, it just keeps going.

You feel powerless.”
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under the current administration. (He’s in
the United States on an O-1 nonimmigrant,
which is to say temporary, visa.) He thinks
his peers in dance music censor themselves
too often. “They don’t want to lose fans. [
understand where they are coming from,

E a P HOT 100 PEAK
but I disagree with that being a good reason

not to speak up.” 2

Where the DJs don’t hold back, however, \
1s in good-naturedly roasting Zedd on X0 iy | '
Twitter. While the merciless harasser Diplo | a e M|
is the “one person” Zedd admits he has o . m
beefwith, Harris, deadmaus, D] Snake and 7 v o %
Dillon Francis (who tells Billboard Zedd is o S— ! 17 20
“fucking awesome”) have all taken shots. hg:z I:,:'f,;'t:], "Until Selena

40 cameinto

Here’s deadmaugs while actually defending
Zedd against Diplo, who called him out for a
song he recorded for M&M’s: “We all know -
Zedd’s shit sucks. But we love him.” Porter
Robinson, one of Zedd’s first DJ-producer
pals, guesses “people tease because he’s
always had a boyish sweetness to him, polite,
mild-mannered, funny.” He is different, in
other words, than the average beatmaking
bro. He doesn’t even use headphones during
his performances because he plans them to

‘Clarity."He
saiditreminds
himofgoing to

thedentist,”

says Zedd.

60 "Max
Martin and
70 lessentially
went syllable
L by syllable
80 to build
the song.”

my world,”
says Zedd, he

did not know
truefame.

a0

Hayley Ariana Selena

ZEDD’'S A-LIST

When it comes to making Hot 100 hits, the DJ-producer has a simple formula: Work with a charismatic singer
(usually a woman) and let her shine: “l want everyone who sings on my songs to feel like it is their song”

"I thinkthe
chorusin
‘Stay’is
actually much
stronger than
thedrop,
' emotionally.”

"It resonated
lyrically —|
loved the
message,”
says Kesha.

Hailee

Jon ' Steinfeld Alessia

a T and “just [doesn’t] know why it would be Fores EEBUNNIISns ENNNNSSISNENS Gomez W Bellion [IESSENEsN SN e
SO important to tell pe ople [didn't prepare “Clarity” “Stay the “Break Free” “IWantYouto  “Beautiful "True “Starving” “Stay”

"y et s Aug. 17,2013 Night” feat. Zedd Know"” Now"” Colors” feat. Zedd May 6,2017
s set.” His next WAL MfYOu can call it Jan.25,2014  Aug.30,2014 March 14,2015 Sept.12,2015 May21,2016 Dec.17,2016

that, will be Jeff Buckley’s haunting head
trip “Dream Brother”; he has the original
tracks and outtakes and is just waiting for
an open week where he can “light some
candles” and dig in.

Zedd made his inaugural dance song at
age 18, when he was eliminated early from
a poker tournament in Germany and had a
few hours to kill while his friends finished.
He spent his first year out of school trying to
invent a new genre — “extremely complex
songs you can still groove to” — until he
came across “this weird-looking dude doing
the same thing, but much better.” That dude,
Skrillex, took him under his wing — they are
best friends to this day — kicking off Zedd’s
incredibly fast rise: signing to Interscope,
moving to the United States, working with
Max Martin, producing A-listers, touring
five continents. “When I got a nomina-
tion for a Grammy, I was like, ‘Wait, these
people actually know my music?’”

“It’s really refreshing when you see
someone who works hard and has earned
[recognition],” says Leto, “and not be a total
fucking asshole while doing it. We have
plenty of those [people]. You can take your
pick.” Even now, Zedd hates blowing money
and doesn’t get status signifiers — he drives
a Tesla because it’s green, avoids private
jets because they're costly and wore plaid
button-downs for the first two years of his
career because “a T-shirt wasn’t enough,
but a jacket was too much.”

When Zedd invited Kesha to per-
form with him at Coachella in 20186, she
found him to be “the true definition of a
gentleman”: “I’ve been going to Coachella
for over 10 years and this was the first time
I got to sing there,” she says. “I got there
two hours before we took the stage and 1

just remember him being so concerned
with me being comfortable. He even came
to the car and helped me carry my bags. |
hope we're friends forever.”

EDD’S POSTURE IS CHARM-
school perfect as he sits at his
electric piano, fingers spanned
out over the keys, playing an
original piece that in vacillating waves calls
to mind Nine Inch Nails, The X-Files and
Elliott Smith. Sometimes he’ll get so lost
in moments like these he forgets that an
artist is waiting for him on the couch. More
often it’s like what happened in a recent
session with a young, multiplatinum singer-
songwriter: “He was singing and I turned
around and started improvising,” says Zedd.
“He’s like, ‘T didn’t know you could play
piano.’ Iwas like, ‘How am I going to make
music if [ don’t know how to play music?’ ”
Zedd’s home studio is a mini-facsimile
of the one at Interscope, where he made
his last two albums. He actually hired the
guy who built that one to do his, but, he
says, ‘I realized way too far into it that his
ears didn’t work very well anymore.” The
studio was under construction for months
last summer and fall, so Zedd, who plays
up to 200 shows per year, tried some-
thing he had never really done: taking a
vacation. He flew a few old friends out
from Germany, laid down some mattresses
and had a month-long sleepover. They
swam, hiked, played video games (Zedd
owns “every console possible”) and stayed
up having salon-style discussions about
ideas. For instance: If you had a button that
could turn off the internet for the entire

WorldRadioHistory

world, would you press it? (Zedd would.)

“I was overworked and uninspired,” he
says. “By the time they were gone, I actually
wanted to do something new.” The first song
he made was the runaway hit “Stay,” and
he’s still in that relaxed space. As Zedd plays
me unreleased material in the gorgeous
wood-paneled room, a diffuser in the corner
puffs out botanically infused mist. He’s
wearing a black tee and tapered sweatpants
to match, a few rings and gray slippers that
somehow look design-y and sleek.

First up is “The Middle,” where “Stay”
co-writer Sarah Aarons sings a big vocoder-
ed hook over pop-rock guitar, kalimba
clicks and dolphin-y squeals. “Are You
Happy Now,” which will feature Norwegian
upstart Sigrid, opens on melancholy guitar
before becoming a bounding, chiming pile
of percussion. An untitled, vocal-less track
is summery and super funky. He even cues
up a raw soul vocal from Texas teen Khalid
that'll wind up on a “mellow” duet with
labelmate K.Flay. “As you can tell, the music
I’ve been making is very far from the bro-y
side of things,” he says. “But I've never
made bro-y music, in my opinion. I don’t
think I'm good at it.”

As we leave the studio, I notice Zedd’s
abysmally stocked wine rack. “I just bought
the $5 bottles that had the best-looking
labels,” he says. I suggest he pick up some
Ace of Spades, aka Armand de Brignac, the
Instagram-ready champagne that comes
in distinctive, metallic-gold bottles. “Is
that just a baller thing?” he asks earnestly.
“That’s a different type of world. I would
be ashamed of that, personally. If T had
that, I would try to hide it.” @
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With his magnetic,
modern take on
retro soul, Gallant
isn't afraid to mix
styles into one that's
completely his own
— and he’s equally
at ease taking on
fashion’s foremost
fall trends: “dad”
sneakers and bold.
offheat suiting

IERE AR

PHOTOGRAPHED BY OLIVIA MALONE ’
STYLED BY TASHA GREEN
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Thispage: DRIES VANNOTEN pinstripesuit, $1,550, and "Charly” plaid wrap shirt, $610, Barneys New York, Beverly Hills, 310-276-4400;
ADIDAS ORIGINALS ClimaCool 02/17 sneakers, $100, adidas.com; M.COHEN necklace, $190, Magasin, 213-458-8424. Opposite page:
OLDERBROTHER “Blazemono" jacket, $299, and "Forty-Five" pants, $249, olderbrother.us; LACOSTE turtleneck sweater, $200, lacoste.com;
PUMA Tsugl Shinsei "Raw"” training shogs, $120, puma.com







COUPLE OF HOURS FROM
now, Christopher Gallant
will be in a Los Angeles
loft, looking thoroughly at
home in a mix of vibrantly
patterned jackets and
trousers and an array
of high-fashion dad sneakers, the
throwback look of the moment. But right
now, as he slides into a red vinyl booth at
a downtown L.A. diner, the 25-year-old
singer is wearing a fuzzy, chestnut-
colored tracksuit with white piping. “I
look like a fucking '7os couch,” admits
Gallant. “But it feels so good. I like the
way shit feels. I like comfort.”

When it comes to music, Gallant is
quick to step out of his comfort zone.
Following his roundly acclaimed 2016
debut, Ology, which was nominated
for a best urban contemporary album
Grammy (he lost to Beyoncé), he'’s now
at work on LP No. 2, with a wide range
of producers including D] Mustard,
Salaam Remi and Max Martin.

Ology showcased Gallant’s elastic
voice — an arresting tenor that swoops
from gossamer falsetto to guttural
wail — and his genre-blind approach to
mixing vintage soul, glistening modern
pop and futuristic electronica. “When [
was a kid, 1 literally thought, ‘If you're
black, you’re only allowed to make
certain types of music, ” says Gallant.
“Then I saw Seal's ‘Crazy’ video. He
showed me there are no rules.” The
admiration is now mutual: “When
Gallant opens his heart and sings, I
don’t hear R&B — I hear him,” says
Seal. “He knows exactly who he is but
remains open.”

That means expanding his horizons
both in and out of the studio. “It has
felt so right with Max since day one,
which I wouldn’t necessarily expect,”
says Gallant of working with Martin.
He’s filming new episodes of In the
Room, a series of acoustic duets that has
included Andra Day, John Legend (with

l

THECLOTHES From Balenciaga to Dries Van Noten, major designers are introducing nontraditiona
silhouettes in unconventional fabrics — this fall. The key to making it look effortless and not ridiculo

en’s suiting — bold hues, layered prints, loose
? Ground the looks in retro-inspired kicks.

This page: SAINT LAURENT metallic striped blazer, $2,790, Barneys New York, Beverly Hills, 310-276-4400; AMIRI1 tie-dye T-shirt, $325,

rporter.com; LACOSTE cavalry pant, $240; BALENCIAGA Speed Trainer sneakers, $595, balenciaga.co

.Opposite page: ALEXANDER

MCQUEEN velvet jacket, $1,895, and gold-striped pants, $1,145; SAINT LAURENT fuzzy sweater, $750, all from Barneys New York, Beverly

Hills, 310-276-4400; VERSACE "The Trek” hybrid boot/sneakers, $975, versace.com,
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whom Gallant toured this past spring),
Sufjan Stevens and, coming soon, Moby
and Dua Lipa. He also happens to have
a runaway hit in South Korea: “Cave Me
In,” with K-pop mavericks Tablo and
Eric Nam. (With 5.3 million YouTube
views, it bests even “Weight in Gold,”
Gallant’s biggest hit on his own.)

“Idon’t know if Gallant is capable of
singing a bad note,” says Moby, who
found the singer after asking a friend to
point him to today’s “Sam Cookes and
Otis Reddings.” And while he exudes a
sophistication and raw energy onstage
that recalls those legends, Gallant is a
man of quieter pleasures when at home
in the San Fernando Valley: reading
non-fiction (recently Dreamland, about
opiate addiction), playing Nintendo
Switch (“I called all the stores when it
came out — I love having the console
first”) and watching Cartoon Network.
“I'm pissed I'm missing Comic-Con
right now,” he says with tangible
FOMO. He recently voiced a character
for Cartoon Network’s We Bare Bears
and plans to do more voice acting
soon. “It makes me feel like a kid,” he
confesses with a rare grin.

Later in the afternoon, Gallant is
grooving, eyes closed, to Brandy’s
eponymous 1994 album, his lanky
frame draped in bold prints, baggy

R pants and a tailored blazer. “I like the

R et - . ”»
This page: ETRO Prince of Wales suit, $2,920, etro.com; LACOSTE fleece sweatshirt with Ron Miller print, price upon request, lacoste.com; NIKE way it’s loose, unpretentious,” says
NikeLab Air Max Plus sneaker, $170, nike.com. Opposite page: BLUE BLUE JAP,lv\:J “Atelier” coat, $535; SASQUATCHFABRIX kimono shirt, $440; Gallant, a fan of eclgy su,iting who has
DRIES VAN NOTEN micro-pattern pants, $592; TS(S) Indian print scarf, $150, all from Magasin, 213-458-8424; NEW BALANCE 1400v5 sneakers, $99, } y . .
newbalance.com.Gallant photographed July 21 at Hudson Loft in Los Angeles. For a behind-the-scenes look at the singer’s fashion, go to Billboard.com. wor l} normco.re de_hberately Ordmary
looking, that is — Adidas on the red

carpet. “I could be part of 112 — that'd

be tight.” He’s nostalgic for that R&B
quartet’s heydey. “I wish I was born in
'82 501 could grow up in the mid-"90s,”
he muses — and for a moment, like when
he’s singing, he seems like a man who
has slipped free of history. “When I'm
onstage it feels like I'm jumping out of
space into this other reality where I can
manipulate the fabric of time. It feels like
I could do anything.” —CHRIS MARTINS

GROCWING BY TARA COPELANOD AT KENSERBOZE,[OM USING SUMBLE AND BUVWBLE. SETOESIGH BY 4L) A LLAGHER 47 SONES MEMT, TAILORING BY KIMBERLY WaCKI%
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“It made sense
for us to control
the direction of

our artists,” says
Borchetta.

Indie Power Players 2017

The 51 masters of the independent music business, led by the California-born owner
of race cars — who has driven Taylor Swift and Florida George Line up the charts

SCOTT BORCHETTA, 55

wo years ago, the possibility of an honor as

Billboard's indie executive of the year was

almost off the table for Borchetta.

While the Burbank, Calif., native was

the owner of Big Machine Label Group

— the prerequisite for recognition as an

independent — he was actively seeking a
buyer for the company that he launched in Nashville 12 years
ago this September. Apple, Snapchat, Warner Music Group
and Sony Music Entertainment were reportedly among those
interested in the House That Scott Built, offering $185 million
to $200 million, sources said.

But instead of selling, Borchetta decided to renew his
distribution agreement with Universal Music Group. Under
that deal, he picked up full ownership of Republic Nashville
(Big Machine’s sister label under UMG distribution, of which
BMLG already owned 50 percent). And he doubled down on the
entrepreneurial spirit that has made superstars of BMLG acts
like Taylor Swift, Florida Georgia Line and Thomas Rhett

Borchetta expresses “the utmost respect, admiration and
splirit of partnership” for his major-label colleagues: UMG
chairman/CEQO Lucian Grainge, executive vp Michele Anthony,

* Declined to reveal age

Republic Records chairman/CEO Maonte Lipman and Republic
president/COO Avery Lipman,

“They continue to treat us like family, but they give us enough
rope to be us,” he says of BMLG's continued independence. “It
just made more sense for us to be able to control our direction
with all our artists.”

Borchetta (who says his 20-car collection, including race
cars, is the "biggest splurge” for himself and wife Sandi), says
BMLG now is “transitioning at 200 miles per hour, to gofrom a
physical-based content company to a digital-based company.”
The car analogy is apt for the auto enthusiast.

Since June 2016, BMLG has landed multiple acts atop
the Country Airplay chart, including Rhett, Florida Georgia
Line and breakout Brett Young — his first. Tim McGraw (who
recently moved from BMLG to Sony) also scored three top three
hits, and newcomers Midland and Carly Pearce had top 10 and
top 20 hits, respectively. Not bad for a label that hasn't had new
product from Taylor Swift in nearly three years.

“It never gets easier to break a new act,” says Borchetta, “When
you look at the traction Brett Young, Carly Pearce, Midland have
the artist development curve is a constant. It's not anything where
we ever lean back and go, ‘OK, we're good."” ANDREW HAMPP

BACKSTAGE PASS

DISTRIBUTORS

TIFFANY PHILLIPS COUCH, 46

DIRECTOR OF SALES, SELECT-O-HITS

JOHNNY PHILLIPS, 69

CO-OWNER/VICE PRESIDENT, SELECT-O-HITS
Select-O-Hits is a
family affair with quite
the pedigree. It was
founded in 1960 by
Sam Phillips of Sun
Records, the first man to record Elvis Presley, and
his brother Tom. Now Tom’s son, Johnny Phillips,
and his brother Skip Phillips run the firm, while
Skip's daughter Tiffany Couch heads sales.
Select-O-Hits still does substantial distribution for
CDs and vinyl for major retailers like Amazon and
Walmart, as well as dealing directly with 750
independent record shops. But Couch says the work
of “upgrading and updating our digital systems” is
the company's priority, with digital sales accounting
for 60 percent of its revenue in the past year.

AMY DIETZ, 47

EXECUTIVE VP/GM, INGROOVES

pr h “The definition of a distribution
company is changing rapldly,” says
Dietz, a Minneapolis native. “It's no
longer about getting things from
Point A to Point B." INgrooves, with
minority ownership by Universal Music Group, has
made investments under Dietz in music discovery,
customer engagement, data mining and new tools
for marketing and royalty accounting for its client
base of iIndependent labels. Those moves have paid
off for legacy artists like Tech N9ne and Joe
Bonamassa, and rising acts like Young M.A, whose
new album, Herstory, has earned 176,000 units since
its release in April, according to Nielsen Music.

PIERO GIRAMONTI, 52

JIACQUELINE SATURN*

GMs; CAROLINE, HARVEST RECORDS

Asked how she and
Giramonti, both GMs
of Harvest Records,
adjusted to also
running distributor
Caroline, the independent services division of
Capitol Music Group, Saturn responds that it was
like tackling Los Angeles’ famous Culver City
Stairs. “You can’t skip a step; that’s how |'ve looked
at this entire experience,” she recalls of their
late-2015 appointment. “It's no secret we were
given a whole different job, so there was certainly a
learning curve.” But the climb has been worth it,
The two have continued Caroline’s commitment to
artists including Halsey, whose sophomore album,
hopeless fountain kingdom, debuted at No. 1 on the
Billboard 200 in June. “We want to focus on the
hest possible music and working with the best
possible [label] partners,” adds Giramonti.

BOB MORELLI, 62

PRESIDENT, RED MUSIC

B  Under Morelli, RED Distribution in
2016 had the largest market share of
all independent distributors

(3.96 percent), moving albums like
Kelsea Ballerini’s chari-topping debut,
The First Time. In June, Sony Music Entertainment
announced the merger of the two indie distributors
that it owns, RED and The Orchard, under the
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Orchard brand. Morelli, a New York native, says he
has made a “seamless shift” to head RED Music
which offers label services, marketing and radio
promotion to indie labels. He's also guiding Sony
joint ventures with artist-owned labels.

BRAD NAVIN, 46
CEO, THE ORCHARD
COLLEEN THEIS, 48
COO, THE ORCHARD
of owner Sony Music,

|
(Q
- E‘ The Orchard has

grown into the largest indie distributor, with a
global presence and revenue Billboard estimates at
$500 million. In the last year, The Orchard has
absorbed its sister indie distribution company RED,
as well as three European distributors. “We have
been planning for this for a while; it is obviously a
big responsibility,” says Navin. Making sure all
client labels continue to get top-shelf service
during this transition is Theis’ task. “We need to
have a global focus and market locally,” she says,
“to make sure that every release gets to market and
has the level of attention that it needs.”

Under the leadership
of Navin and Theis,
and with the backing

ELIAH SETON, 35

PRESIDENT, ALTERNATIVE DISTRIBUTION ALLIANCE
WORLDWIDE

A global deal with BMG and the
expansion of Q Prime's pact to
include Metallica's recent No. 1
album, Hardwired... To Self-Destruct,
helped Alternative Distribution
Alliance, under Seton, increase its U.S. market
share by 18 percent in the past year. For ADA,

—

Shami (left} joined
SnoopDogginthe
studioinMarch.

which is owned by Warner Music Group, such
growth affords the "opportunity to invest in the
future,” says Seton, a Brooklyn resident. With the
future including voice-activated speakers like
Amazon's Echo, Seton is “super psyched” those
devices are drawing fans of ADA’s adult-leaning
genres into music streaming.

GHAZI SHAMI, 40
CEO, EMPIRE
)‘ - Since launching EMPIRE in 2010 as

> an independently owned distributor,
Shami has watched music streaming
emerge as a game-changer for the
indie hip-hop community. The
Bay Area native points to Fat Joe and Remy Ma’s "All
the Way Up.” a No. 5 hit on Hot Rap Songs in June
2016, and D.R.A.M.’s “"Broccaoli,” which reached
No. 5 on the Billboard Hot 100 last November, as
being among EMPIRE's notable recent successes.
He forecasts that "Broccoli” will be “our first song
ever to reach 1 billion streams across all platforms.”

DEAN TABAAC*

HEAD, AMPED DISTRIBUTION; ALLIANCE
ENTERTAINMENT

AMPED picked up over 40 labels
after Entertainment One Music
closed its physical distribution arm
in October. Yet even before these
companies were acquired, AMPED
had revenue grow 25 percent during its fiscal year
ending June 30, reports Tabaac, who is based in
Delray Beach, Fla. AMPED offers digital
distribution through Kobalt’s streaming label
AWAL, but expertise in physical sales remains its
strong suit. “We work nimbly and quickly,” says
Tabaac. “If someone says, ‘We need to get this out
in two weeks,” we will get it done in two weeks.”

LABELS & PUBLISHERS

GLEN BARROS, 5]

COO, CONCORD BICYCLE MUSIC

SCOTT PASCUCCI, 58

CEO, CONCORD BICYCLE MUSIC

TOM WHALLEY*

CHIEF LABEL OFFICER, CONCORD MUSIC GROUP
JAKE WISELY, 47

CEO, THE BICYCLE MUSIC COMPANY

[ALLLD

Concord Bicycle Music's acquisition in June of
Imagem Music Group, in a deal reportedly valued
at $600 million, has reshaped the independentiy
owned recording/publishing company. “It’'s hard to
top a massive acquisition that doubles your size,”
says Barros, a 22-year veteran of Concord.
Pascucci adds that the deal, which gives Concord
control of copyrights by composers from Rodgers
& Hart to Justin Timberlake, "dramatically
increases our publishing business and gives us a
significant presence in London and Berlin,” two
global music capitals. Under Wisely, Bicycle Music
becomes the sixth-largest music publisher with the
inclusion of Imagem’s copyrights, and also has
added administration of Andrew Lloyd Webber's
and George Harrison's Harrisongs catalogs.
Whalley's role gives him oversight of the company's
record labels: Fantasy, Fearless, Concord, Rounder,

WHAT MAKES A
COMPANY INDIE?

Record labels and
publishers in this
report are defined as
independent by their
ownership through
entities other than the
major music groups:
Sony, Warner and
niversal.

Distributors are
defined as independent
through the repertoire
they market, largely from
labels not under the
major umbrellas.

Three of the
distributaors included
here — Select-0O-Hits,
EMPIRE and Alliance
Entertainment — are
both independently
owned and market indie
repertoire.

However, five other
distributors here qualify
only by the repertoire
they market. The
Orchard and RED are
owned by Sony, ADA
by Warner and Caroline
by UMG, which also
has a minority stake in

Ngrooves.

(The criteria above
differs from how
Billboard and Nielsen
Music classify titles
tor the Independent
Albums chart, where
albums distributed
by both independent
distribution companies
and the independent
distribution arms of the
majors are included, but
independently owned
labels distributed
directly by the majors
are not.}

Richard Burgess,
CEQ of A2IM, the
independent-label
trade group, defines
"independent” by
ownership. He disagrees
with Biflboard's
recognition of the major-
owned independent
distributors. “ These are
great organizations,” he
says, "butdon’t call them
independent.”

Billboard, however
has chosen to recognize
executives from these
companies due to
the high volume of
independently owned
repertoire that they
market. THO

Morelli (left) with independent country artist
SaraEvansin April.

Razor & Tie and Whalley’'s own Loma Vista
Recordings. Concord Music Group is home to
veteran artists such as Paul Simon and James
Taylor, as well as younger stars St. Vincent and
Lukas Nelson & Promise of the Real. “We are
creating a real destination for independent-minded
artists who feel empowered to follow their own
instincts,” says Whalley.

KEN BUNT, 47

PRESIDENT, DISNEY MUSIC GROUP

With 1.2 million followers, the
Disney Hits playlist is the biggest
non-Spotify-owned playlist on the
streaming service, with Disney
Music stars like Sabrina Carpenter
and Sofia Carson driving that digital traffic. “We're
constantly moving songs up and down, and adding
new songs and focusing on what’s working and
what's not,” says Bunt, a California native and a
father of two. The playlist draws from Disney
repertoire including the Moana soundtrack, which
reached No. 2 on the Billboard 200 in January,
while music from Descendants 2 debuted at No. 6
on the Aug. 12 Billboard 200,

TAYLOR CHILDRESS, 37

VICE PRESIDENT/GM, THE CURB GROUP

Curb's acquisition of a majority stake
in Word Entertainment from Warner
Music Group in early 2016 was more
than a vote of confidence for Word's
Christian repertoire, says Childress,
whose label has a history of success in bath
country and contemporary Christian music. “Any
time an indie label can make an aggressive move
to grow catalog and increase size, it's a win for all
indie labels,” says the Nashville father of two. This
summet, Curb artist Dylan Scott's “My Girl" hit

No. 3 on Hot Country Songs and cracked the

top 40 on the Billboard Hot 100. “We knew what
we had,” says Childress, "and did not let up.”

LS

JON COHEN, 48

EXECUTIVE VP U.S, RECORDED MUSIC, BMG
ZACH KATZ, 46

PRESIDENT OF U.S. REPERTOIRE AND MARKETING,
BMG

"We're increasingly
going toe-to-toe with
the more established
traditional labels,”
says Cohen of BMG's
success as both a publisher and record label since
the launch of the company, in its current
incarnation, nearly nine years ago. "BMG launched
the same week as Spotify” in October 2008, adds
Katz. "We are the only international music
company to be born in the streaming age. It's in
our DNA." BMG act Nickelback hit No. 5 on the
Billboard 200 with Feed the Machine, and as a
publisher, BMG had shares of the top five songs on
the Billboard Hot 100 dated July 22, including the
smash No. 1 "Despacito,” co-written by BMG
writer Jason “Poo Bear” Boyd.
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The marathon has
just begun...

Congratulations
DANIEL & CHRIS

From Your Glassnote Family.
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TOMAS COOKMAN, 56
PRESIDENT, NACIONAL RECORDS;
CEO, INDUSTRIA WORKS
To transform his “smart, small indie
company into a medium-size smart
.ﬁ . 3 indie campany,” Cookman last fall
- \ brought in new investors to form
X FIN \ndustria Works, an umbrella firm for
his label, Nacional Records; his publishing and
management roster; and for live events, including
the Latin Alternative Music Conference. Cookman,
who is based in Los Angeles, says Nacional is on
target to increase the amount of music it streams
120 percent this year compared with 2016. “It's an
exciting time in the Latin market,” he says.

DANIEL GLASS, 60

PRESIDENT/FOUNDER, GLASSNOTE
ENTERTAINMENT GROUP

CHRIS SCULLY, 50

GM/CFO, GLASSNOTE ENTERTAINMENT GROUP
Glassnote celebrates
its 10th anniversary in
August with Childish
Gambino’s "Redbone”
having reached No, 12
on the Billboard Hot 100, thanks to the “passion,
dedication and tenacity” of the team that has
worked the single for the past 12 months, says
Glass, a Brooklyn native and father of three, His
eponymous company, which brought Mumford &
Sons to superstardom in 2015, broke

The Strumbellas (No. 1 for two weeks on
Alternative Songs with “Spirits™} in 2016 and
launched Phoemix’s "Ti Amo” to alt-rock radio In
June. Glassnote's expanding publishing arm, says
Scully, will allow repertoire to be “licensed quickly
to respond to the new [streaming] marketplace.”

JOSH GRUSS, 43

CEO, ROUND HILL MUSIC

With Round Hill Music, Gruss is
helping to bring private equity into
the music publishing business, and
he invested the company’s first

$200 million fund into songs by
Lennon & McCartney, the Offspring and others (see
story, page 55}). Now, with the company's annual
net publisher's share approaching $20 million,

50 BILLBOARD | AUGUST 19, 2017

Gruss, a Tribeca resident, is raising money for
another fund — which will go toward master
recording rights, as well as publishing. "There's
maore interest in this space,” says Gruss, who still
plays in the hard rock band Rubikon. “People are
expecting a lot of growth.”

MATT HARMON, 45

PRESIDENT, BEGGARS GROUP USA

MARTIN MILLS, 68

CHAIRMAN, BEGGARS GROUP

PATRICK NORTH, 36

HEAD, XL RECORDINGS U.S.

Radiohead's decision
in 2016 to move its
entire catalog
worldwide to XL
Recordings was a
coup for the label, which is co-owned by Beggars
Group, one of the globe’s mast influential indie
music companies, with roots in the British punk
explosion. But North, in his second year as XL head
in America, is equally proud of XL's new artists,
including electronic producers Kaytranada, Arca
and Powell, who he says are “unequivocally the
best at what they do.” For Harmaon, a high point of
the past year for Beggars in the United States was
mare logistical: The company opened its new
18,000-square-foot headquarters in Manhattan’s
Soho district. "It quickly has become a creative hub
for the label group,” he says. Mills, who founded
Beggars Banquet Records in London in 1877, s
widely considered a godfather of independent
music, consistently looking beyond his own
company to the collective needs of the indie
community. Four decades on, he says, his
philosophy hasn't changed. "Do it for the love, not
the money,” he says, “and the money may follow.”

ANDREW KAUTZ, 48
COO, BIG MACHINE LABEL GROUP

1 BMLG founder Scott Borchetta hired
Kautz as one of his first employees
when he launched his company in
2005. Although the label group has
repeatedly topped the Country
Airplay chart in the past year with its powerhouse
roster of young acts (Florida Georgia Line, Thomas
Rhett, Brett Young), Kautz is just as proud of the
company's recent chart-toppers from veteran

Glass (fourth from left)
with Glassnote band
Phoenix and associates.

From left: Gilberto

Cerezo of the band Kinky,

Cookman, Ana Tijoux
andKinky’s Ulises
Lozanoin 2012,

artists Reba McEntire and Rascal Flatts. "It shows
you can still climb to No. 1 with the power of a
song,” says the Michlgan native.

ROBERT OTT, 53
CO-FOUNDER/CHAIRMAN/CEO, OLE

- ~3 "Majorly indie” is the slogan of ole,
which represents writers from rock
legend Rush ta hitmaker Timbaland.
Among the firm's recent successes,
Ott cites the cover of “Can’t Help
Falling in Love” sung by American idol alumna Haley
Reinhart. BBDO chose her version for a viral spot far
Wrigley gum — which drew 78 million Facebook
views within a week of its October 2015 release. “On
the back of that, we self-released a single and an
album of hers,” says Ott. “It's a great example of what
our company c¢an bring to the table for our artists.”

JEANNETTE PEREZ, 38

GLOBAL PRESIDENT OF SYNCH AND BRAND
PARTNERSHIPS, KOBALT

LONNY OLINICK, 36

CHIEF STRATEGY OFFICER, KOBALY

I Under Perez, Kobalt not
only led independent
publishers with nine
Super Bowl LI synchs,
it beat all but one
major, ranking second only to Sony/ATV Music. In
the past year, the company has closed over 10,000
licenses worldwide, increasing revenue by double
digits, a feat Perez has managed each year since
joining Kobalt in 2014. Synch, says Perez, "is the
service every client wants or needs, from a revenue
perspective and to serve as a marketing tentpole.” In
his strategic role, Clinick has focused on expanding
AWAL, Kabalt's digital distribution and streaming
service, and strengthening AMRA, its digital perform-
ing-rights organization. “We've built out a service
infrastructure that allows artists and rights-holders
to stay independent their entire careers, collecting
every dollar they're entitled,” says Olinick.

DARIUS VAN ARMAN, 45
CO-OWNER/CO-FOUNDER, SECRETLY GROUP
Under Van Arman, Secretly Group
found that rare balance of
commercial and critical success with
Bon Iver’s 22, A Million, which bowed
il at No. 2 on the Billboard 200 with
71,000 units earned in October 20186, according to
Nielsen Music. More important, says Van Arman,
the father of an infant son, Secretly Group proved
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Paris Hilton
(lefthand Bryan
“Birdman”
illiamsin 2015.

with 22, A Million that it has become “ane of a few
[independent] music companies that can release
records worldwide and not rely on licensing
partners or a big multinational corporation.”

FRED CROSHAL*
FOUNDER/CEDQ, CROSHAL ENTERTAINMENT
GROUP

Croshal provides management and
marketing services for the DIY labels
of both developing acts and
established stars, including Graham
Nash, Bonnie Raitt, Herb Alpert and
TLC. The longtime Sony Music executive and
former Maverick Records GM, who founded Croshal
Entertainment Group in 2003, reports his firm billed
9 percent more in 2016 than in the previous year. As
fans of veteran acts discover new digital services, he
says, “we are certainly focusing on the streaming
platforms more than ever.”

ANGEL DEL VILLAR, 37

FOUNDER/CEQ, DEL RECORDS

Angel Del Villar bets on the best in
new Mexican music. With stars like
Ulices Chaidez and Régulo Caro, Del
Records had seven albums debut in
the top 10 of the Top Latin Albums
chart since lanuary 2016, including Gerardo Ortiz

at No. 1 in June. Regional Mexican music is
“underestimated” by the music industry, says Del
Villar, a native of Mexico who grew up in Los
Angeles. To illustrate his point, he describes a recent
label promotion that asked fans to upload videos
with songs from their favorite Del artists. The
campaign generated over 23 million impressions and
drew maore than 20,000 submissions, says Del Villar,

LUIS DEL VILLAR, 38

FOUNDER/CED, GERENCIA 360

There's a reason for that number in
the name of Luis Del Villar's label
Gerencia 360. Artists sign all-
encompassing 360 deals and are
developed in areas like modeling and
acting as well as music. Like his brother, Del
Records founder Angel Del Villar, Luis contrals his
label’s copyrights, and has signed a roster of
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bilingual talent that includes Adriel Favela, Jonathan
Sanchez and Helen Ochoa. With two top 10 debuts
on Top Latin Albums in the past 12 months,
Gerencia is looking beyond a regional Mexican base.
“Consumers today are all over the world,” he says.

ROGER GOLD, 47
CO-FOUNDER, 300 ENTERTAINMENT
KEVIN LILES, 49
CO-FOUNDER/CED, 300 ENTERTAINMENT

1 In the first weeks of
the year, 300
Entertainment had a
No. 1 song and album
with Migos' Culture

and “Bad and Boujee,” on the Billboard Hot 100

and Billboard 200, respectively. “| don't think
there's one way to break an artist,” says Liles. For
Migos, viral memes inspired by "Bad and Boujee”
led the song ta became the third-most streamed
track of 2017 so far, with 679.1 million combined
audio and video on-demand streams, according to
Nielsen Music. Up next: The trioc Cheat Codes is
scaling the Hot 100 with "No Promises” (featuring
Demi Lovato) after Gold signed the act. “They
needed the right partner,” he says, “but weren't
finding it in the major-label system.”

ROBERT JOHN*

CO-OWNER/CREATIVE HEAD; MEGAFORCE
RECORDS, MRI, PALMETTO

In a volatile music climate, John
points to a constant for Megaforce
Records: “the continued success of
Anthrax,” the veteran metal band,
with sales of 3.2 million units during
the Nielsen Music era. The group has released the
majority of its albums since 1984 on Megaforce,
which in 2016 issued its latest, For All Kings. John
(whose wife, Missi Callazzo, is chief operating
officer of Megaforce's distribution arm, MRI) also
notes the success of Third Eye Blind's summer
tour, with 10,000 fans at the Northwell Health at
Jones Beach Theater in Wantagh, N.Y. “The
numbers are crazy,” he says, “proving that this
band is a rite of passage for young people.”

ALLEN KOVAC, 62
CEOQ, ELEVEN SEVEN MUSIC GROQUP
. Kavac has been an advocate for both
his own acts (Maotley Crie, Papa
Roach, Hellyeah) and the broader
_ indie community. His 2016 meetings
L with Spotify were followed by the
streaming giant’s hiring of an executive specifically
designated as "a funnel for the hundreds of indie
labels to be able to get through the Spotify
system,” says the Manhattan resident. Kovac also
has joined those critical of YouTube's payment
rates to artisis and encouraged talent, including
Nikki Sixx, Nelly Furtado and Deborah Harry, to
maobilize their fans to call for fairer deals. So far,
YouTube hasn't "changed its basic stance” of
underpaying artists for video streams, he says.

LOUIS POSEN, 46

FOUNDER, HOPELESS RECORDS

Hopeless Records act All Time Low
achieved gold album certifications in
) May for 2009s Nothing Personal and
2007's So Wrang It's Right, and Posen
says his Van Nuys, Calif.-based label

STREAMING PAY
LEAPS FOR INDIES

Merlin, the global digital
rights agency for the
independent label sector,
recently announced

that royalty payments to
its 700-plus members
for audio streaming hit
$£353 million for the 12
months ending March
2017 — a 52 percent
jump over the previous
year. The numbers
reflect the streaming
boom shaping the music
business overall.

Under CEO Charles
Caldas, Merlin
represents indies
that account for over
12 percent of the
global digital recorded-
music market. In April,
Merlin announced a
new multiyear glabal
licensing agreement
with Spotify. It now has
partnerships in place
with 20 digital music
services. D

Posen {fourth from right)
and colleagues with
Hopeless Records group
Yellowcardin March.

is posed for a “huge release” on Aug. 18 with Neck
Deep's The Peace and the Panic. As part of the
Haopeless nonprofit offshoot Sub City, Posen, the
father of a 10-year-old daughter, this summer
presented the first $10,000 grant to be given to "a
fan or band who wants to make a difference in the
world through music.”

CHRIS TAYLOR, 51

PRESIDENT, ENTERTAINMENT QONE MUSIC

When Taylor was named president
of Entertainment One (eOne) Music
in February 2016, he moved to shut
down the company's distribution
arm to focus on its record label
division, management arm and international reach.
"We now have 40 artists under management,” says
the Windsor, Ontario, native, whose company is
based in Toronto. One of those management
clients, Arkells, sold out Toronta's 16,000-capacity
Budweiser Stage amphitheater in June. "We set
the table for the band to achieve that level of ticket
sales,” says Taylor, “and we haven't hit the ceiling
yet for them.”

BRYAN “BIRDMAN" WILLIAMS, 48
RONALD “SLIM” WILLIAMS, 49
CO-CEQs, CASH MONEY RECORDS
Despite a three-year
public spat over
‘:“ contract discrepancies

l' E with their marquee

. artist Lil Wayne, the
New Orleans-raised, Miami-based Williams
brothers have kept Cash Money hot on the charts,
two decades after founding the label. Drake's
playlist album More Life, released in April,
shattered his own record for most U.S. streams in
one week, clocking 384.8 million streams for its
songs, according to Nielsen Music, and exceeded
1 billion in just three weeks, while Nicki Minaj
passed Aretha Franklin's total of 73 for the most
Billboard Hot 100 hits by a woman in April. “l like
the challenge of being creative,” says Birdman of
their success. “We've been fortunate enough to
just keep putting up big numbers.”
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PUBLISHERS

CAROLINE BIENSTOCK, 59

PRESIDENT/CEO, CARLIN AMERICA

When the Songwriters Hall of Fame
bestowed its top publisher award to
Caroline Bienstock in June, the
moment was poignant. The same
honor had been presented in 1996 to
her father, Freddy Bienstock, who founded Carlin
America — and named it for his daughter. Working
out of the same midtown Manhattan brownstone

Fromleft: Chromeo's
Patrick Gemayel and
David Macklovitch
with Pincus in 2015,
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aMartin Banc

Fromright: Renzer

with Universal Music
Publishing Group’s
EvanlLamberg, artist
Aloe Blacc, music
attorney Doug Davis and
Electronic Arts’ Steve
Schnurin 2015,

office once occupied by her dad, Bienstock
oversees Carlin’s catalog of traditionally classic
songs recorded by artists like Billie Holiday, Frank
Sinatra and James Brown. But recently, Carlin
signed rising composer-artist Valerie Broussard.
Says Bienstock: "The most traditional thing
publishers do is develop their writers.”

GOLNAR KHOSROWSHAHI, 45
PRESIDENT, RESERVOIR MEDIA MANAGEMENT

7 ‘ Khosrowshahi doesn’t have to look
back far to cite a highlight of the
past year. In June, Reservoir had 12
songs on the Billboard Hot 100,
co-written by six of the company’s
writers: Ali Tamposi, Ina Wroldsen, 2 Chainz,
Jamie Hartman and Migos’ Offset and Takeoff.
The most successful was Migos’ “Bad and Boujee,”
which topped the Hot 100 for three weeks. But
her songwriters also have created hits for Kygo
(with Selena Gomez) and Calvin Harris.
Khosrowshahi, who lived in Iran and Britain
before settling in Canada, says Reservoir “has
established itself as a creative force fostering
opportunities for its songwriters.”

MARY MEGAN PEER*

DEPUTY CEO, PEERMUSIC

RALPH PEER II*

CHAIRMAN/CEO, PEERMUSIC

Peermusic is
celebrating its 90th
anniversary, and
founder Ralph S. Peer
— who recorded
Jimmie Rodgers and The Carter Family — won a
posthumous trustees award at the Grammy
Awards in February. But the company, a family
business over three generations, is going strong,
signing of-the-moment writers like The Audibles
and growing its net publisher's share, or gross
profit, by an average of over 5 percent per year.
Much of that growth comes from streaming, where,
Ralph Peer Il points out, “We don't control pricing.”
Even so, the publisher’s U.S. streaming revenue
grew by 25 percent in 2016, according to Mary
Megan Peer. "I'd like to see that same level of
growth next year,” she says.

RON PERRY, 38
PRESIDENT, SONGS MUSIC PUBLISHING
MATT PINCUS, 45
FOUNDER/CED, SONGS MUSIC PUBLISHING

= i For the first quarter of
2017, SONGS’
4.6 percent share of
the top 100 radio
songs ranked it sixth
among all music publishers. But since SONGS
achieved that ranking only with co-publishing
pacts and no administration deals (unlike its
competitors), “l do feel we punch above our
weight class,” says Pincus, whose company
represents Diplo and The Weeknd. In June,
SONGS writer Lorde followed up the blockbuster
success of her 2013 debut, Heroine, by debuting at
No. 1 on the Billboard 200 with<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>