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Promising signs
abound for a—knock
on wood—good year
for the music
business,

FEATURES

DANCE DANCE EVOLUTION
Skrillex, Diplo and A-Trak are at the forefront

of EDM's resurgence.

MUSIC

ALL HEART The
Fray broadens its
sound on new album
Scars & Stories,

6 Questions: David
Bisbal

Reviews

Happening Now

OM THE COVER: Diplo, Skrillex and A-Trak
photographad by Justin Stephens for Billooard,
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DECENT A-TRAN SHIRT &Y WESC

LCOM EXCLUSIVES

"“TMI; The Music Insider"

15 live on Billboard.com
on Thursdays at 3 p.m. ET.
Watch each week as host

Downtown Julie Brown

interviews hitmakers, riffs

on the latest music news

and counts down the
Billboard Hot 100 top 10.
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SUPER BOWL XLVI

As Super Bow! XLVI hits
Indianapaolis on Feb. 5,
Billboard.com spoke with
members of U2, the Who
and more about their
halftime experiences and
asked Lil Wayne, Nelly
about the big game.
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INDIE TO MAJOR TONE DEAF NICE TO SHARE SUDS AND SONGS GOING TO CHURCH

>>>WMG WILL
FIGHT UMG/EMI
MERGER

On his last day as
chairman of Warner
Music Group, Edgar
Bronfman Jr. promised
that WMG will fight
Universal's purchase
of EMI “tooth and nail,”
adding that it strikes
him as “hubris particu-
larly for Universal to
think it's going to be
easy to buy EMI, and
frankly to think they
can buy EMl at all.” A
combined Universal-
EMI “would create

D=

SIS BY GLENN PEOPLES
what | call a super-
major that would con-
trol not only the future I
of recorded music but Tl I rn o n T e J ets
the future of all digital

media."” he said during
the D: Dive Into Media
conference in Dana

Promising signs abound for a—knock on wood—good year for the music business

Point, Calif. ne month into 2012 past trends, distribution execu-
might seem like an  tives say that thev don't antici-
B 2 )
>2>>VEVO odd moment to take  pateanv nearterm reductions by
| ] )
GENERATED a look back. big-box merchants in the space
$150M IN 2011 But it's hard to ignore the theydevote to music, something
RE?EHUE numbers: By many key mea-  that has typically occurred after
:';?UT EEE T:IhCErEIEH sures, the music business ap-  thev're finished evaluating the
scioseda L : 5 ’
A ' years to be opening the new  sales performance of music dur-
D: Dive Into Media P | 1p ‘LT[. . [}E holid
vear by extending positive signs  ing the holidavs.
conference that the Jear Dy exiending positive signs —ing the ROaays
N D T wlbcos e = = ¥ s b . .
Universal Music Group- of progress posted in 20 I_!. Tn:lun ing also appears to be X
Sony Music Entertain- U.S. recorded-music sales are  tending its J'vf'cmfmj:]'n 2011, Lve
ment joint venture off to a promising startatter post-  Nation won't report full-vear 2011

generated $150 million
in revenue in 2011, He
also said that Vevo has
paid out $100 million
in licensing fees during
the last two years.

ing their first annual increase in
album sales since 2004, Through
Jan. 29, album sales are up 2.4%
from the same period a vear earlier,
digital album sales are up 17.4%6,
and digital track sales are up 6.3%,
according to Nielsen SoundScan,

earnings until Feb. 23. But the
company posted an 8.6%6 increase
in North American concert reve-
nue durimg the first nine months
of the year and recently disclosed
that its global ticket sales were up
1496 Jan. 1-24 from a year earlier.

>2>2>S0ONY’S = Sl :
HIRAI NAMED T'hose gains follow encouraging Meanwhile, on-demand
gains of 149, 195%and 8.5% for  subscription services keep dis-
A & P |
1 albums, digital albums and tracks, laving signs of growing con-
Sony Corp.'s Kazuo g playing sig 5 8
Hirai, head of the com- respectively, last vear, sumer acceptance. Leading the

pany's core consumer
products business,
will succeed Howard

More good news: CD sales
continue to show surprising re-
silience after dipping only 5.7%

charge is Spotify, which said in
late January that it had 3 mil
lion subscribers worldwide, up

zgg?‘e;aﬁ :‘ilr;tﬁl:ﬂﬂﬁtf in 2011 following annual declines  from 2.5 million in November.
n ril. atringer - el . el . ;
g 9 of 18%-20% in recent vears, CD  Rhapsedy, which has contin-
remains chairman of les 1l h I 29 : d dt b o . |
gales through Jan. 29 were down  ued to enjoy steady organic sub-
Sony Corp. until June, S : R TG
when he'll become arelatively modest 6.4%6, suggest-  scriber growth, tinally topped 1
chairman of the board, ing that a feared proverbial clift — million U.S. subscribers in Oc
a position less involved in sales won't happen this vear. tober with its acquisition of Nap-
in daily operations. A key reason why is the rela-  ster from Best Buy, continuing  premature, however. First, there  operating income rose 3%. log titles were up 14%.
The 51-year-old Hirai, tive stability of the U.S. brickcand-  its role as the subscription mar-  isn't any evidence of a irnaround Another concern is today's Sales of current releases indi-
currently executive mortar account base. Following  ket's leading consolidator. Muve  inmajor music companies’ most  mixof current and catalog sales,  cate labels’ ability to break new
deputy president, was the iquidation of Circuit Cityin - Music, the unheralded subserip-  recent earnings releases. Inthe  Sales of current albums—ti acts. But sales ot current albums
WIdE|‘I_|I’EKn-ErCtEd to 2009 and Borders in 2011, there  tion service launched by wire- 12 months ended Sept. 30, the  tles released within the last 18 and track-equivalent albums (or
succeed Stringer. Sony RS S aiaks s e s T o) f i bo aeicldes tile thatse:  “T'B O R e
aren't any such gut-wrenching  less carrier Cricket in January  most recent period for which  months, or older titles that re-  TEA, where 10 digital tracks equal
Corp. also reported a

net loss of ¥159 billion
($2.1 billion) in its third
fiscal quarter ended
Dec. 31 and more than
doubled its projected
loss for its fiscal year,
which ends in March.

events on the near-term horizon.
The retail sector typically discov-
ers problem accounts just as the
holiday selling season 1s about
to start, or upon its conclusion
in mid-January when bills come
due tor product bought during the
holidays, Both dates have passed

2011, ended the year with more
than 500,000 subscribers.
Digital performance royal-

ties have been another source of

growth, .‘jm:m|]-'.:-|:n:_'|'|zi1t!_rl-i:_'. which
collects and distributes royalties

for the digital transmission of

sotind rn?;‘t‘:r'dil‘:gﬂ. distributed a

financial results are available,
the three leading majors experi-
enced a mix of gains and losses
in revenue and earnings. Uni-
versal Music Group's revenue
increased 1.29% while earnings
fell 15%. Sony Music Entertain
ment's revenue inched up 0.7%,

main in the top half of the Bill-
board 200 or are active at radio—
were down 4% in 2011 compared
with a 9% increase in catalog
sales, according to SoundScan.
The story 1s the same in the first
four weeks of 2012: Current al-
bums were down 8% while cata-

at album) dipped 2.19%6 m 2011 to
234. 6 million units. The direction
of sales for current titles will be
another barometer for the indus-
try to watch. .

Additional reporting by Ed
Christman,

21 e nrf‘mg by the without incident, a senior distri-  record $292 million in 2011, up  while operating income surged

< Associated Press bt Lo ot f; 82 \hsisiare Musie Grrun's OB Fior SN e el sl i s satlihion

= : oution executive says. 1/% from 2010, 21.6%. Warner Music Group’s Hz MOBILE: For 24/7 news and analysis on vour celiphone or
= and Billboard staff. : i ; R e e mabile deivce go to: mobile.billboard.biz

= In another departure from Calls for celebration would be  revenue fell 42, and its adjusted
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AUESTIONS

with LYNN HAZAN

by ED CHRISTMAN

ynn Hazan, who started working

on Jan, 3 as the new CFO/GM at

Epic Records, has been in either
the Sony or EMG family for the last 15
years. In her latest position, she'll handle
finance, business and legal affairs, and
contract administration for the label.

Hazan, who attended the Massa-
chusetts Institute of Technology and
received her MBA from the Wharton
School, worked with BMG's international
finance group from 1994 to 1996, then
joined RCA as CFO from 1996 through
2002, In 2005, she joined RED as CFO
and eventually became executive VB/GM
of RED and then, simultansously, took on
the same role at the Independent Online
Distribution Alliance (IODA).

Prior to joining BMG, Hazan, named
one of Billboard’s Women in Music in
20M, was an intern at management com-
pany RZ0 and a tour accountant for Lol-
lapalooza. In her new role at Epic, she re-
ports to COO Mark Shimmel.

This isn't the first time you've

worked at a major as a CFO. As you walked in the door,
what did you find? Has Epic chalrman/CEO Antonio "L.A."
Reid finished building his team?

There is quite a difference now because | am GM/CFO, so the
job 18 more broad-based. | will work with all of the operations
and all the processes to help how we work together and execute
efficiently. Most of the team is solidified, and it's very focused
and moving forward. He brought in great executives. He has
signed amazing talent, and he still has the Epic roster—so
we're ready to go.

What percentage of releases will be new signings,
versus titles coming from the roster?
It's about 50/50. We had a successful launch of Lamb of God,
we have four from “X Factor” from the U.5.—Melanie Amaro,
Chris Rene, Marcus Canty, Astro—and one from the U.K.,
Cher Lloyd. Melanie Amaro will have a single out following
the Super Bowl. We're looking to get out almost 30 releases
this year.

With Reid running the label while serving as a judge
on “The X Factor,” how are his dual roles affecting Epic?
He is here, and even when he’s hilming he's back and forth.
L.As goal, when he's on the show, is to attract great talent, and
it's working.

Will Epic be in all genres?
It's a full-service label. He wants to sign career artists who have
hits. And that can come from anywhere,

When you agreed to take the job, what goals or jobs
did Reid lay out for you?
When |

label so that evervone knows what’s going on, so there are no

first methim, he said he wanted an informed, efficient

surprises. In order to make sure that people are working et-
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fectively and efficiently, they have to understand the impact
of their decisions. So I am working with them on [profit and

loss statements).

It's not my job to challenge the creative vision. [ like to do a
collaborative appreach to a budget, where | want the process
to be led by the creative team and then we get a plan together
and go back and work together on how to price it out. When
the plan is set in motion, I will be able to tell them where they
stand. But [ will let the team know the financial implications
of all the choices. | have to be creative and present them with
choices and options on the business side on how it gets done.
| don't want to just say “no” to something; it's got to be a col-
laborative effort.

How is the transition back to a label from distribution
going, and what skills did you pick up that'll help you at Epic?

The independent community is robust with ideas and new

ways of operating and breaking bands to bring amazing
music to market. Watching and learning some of the ways
[the labels distributed by RED] have done things has been
interesting, as was the way we did things at [RED market-
ing team)| 'stache. Independents are very nimble, creative
and are social-media-marketing savvy. Plus, we can all
learn from the changes the industry is facing. [ was lucky
to start in the majors, then have the indie experience, and
then bring all of that back together at a major led by L.A.
Reid. How lucky am I? "o

FOR THE RECORD

B Inthe Jan. 28 issue, an item in the charts section about
LK, vocal group One Direction misstated the release
date of its debut album, Up All Night. It's due to arrive
March 13 on Syco/Columbia.
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LATIN BY JUDY CANTOR-NAVAS

Cuban Jazz Goes Hollywood

‘Chico & Rita’ story of the musical hybrid lands Oscar nom

panish director Fernando True-
ba's animated film “Chico &
Rita" tells the story of the 20th-
cantury romance between American
and Cuban musicians that gave birth
to Latin jazz. A seductive underdog
nominee in a 2012 Academy Award
animated feature field that also in-
cludes “Rango,” "Puss in Boots" and
"Kung Fu Panda 2," it's a love song
to the music. Cuban jazz carries the
movie—featuring cameos by Dizzy
Gillespie, Chano Pozo, MNat “King" Cole
and Tito Puente, among other musical
icons—from Havana to New York and
Paris throughout six decades.

“l see the music as nothing less than
a main character in this movie,” says
Anthony Gonzalez, A&R manager of
commercial music for Sony U.5. Latin,
which released the soundtrack on Jan.
3 on Trueba's Calle 54 label. The film
starts its U.S5. commercial run on Feb.
10 in New York, opening in other cities
on March16.

Central to the soundtrack is Cuban
pianist Bebo Valdes. He's the basis of

the character of Chico, who falls for
the sultry young singer Rita. Chico,
as Valdes did, rides high while playing
with American jazz musicians in Ha-
vana’s clubs in the "40s and tours in-
ternationally before he finds his des-
tiny altered by the Cuban Revolution.

“Bebo was our first and main inspi-
ration,” Trueba says. “[He and Chico]
share some things, especially a beau-
tiful third act.” Valdes began a spec-
tacular comeback in his 70s, resulting
in nine Grammy and Latin Grammy
Award wins to date, mostly due to al-
bums released on Calle 54 by Trueba
and Miami producer Nat Chediak.
That this is likely the last release for
the 93-year-old Valdes, who has since
retired to his home in Sweden, makes
the film’s story even more moving.

Freddy Cole, singer Idania Valdes
and Rolando Lun—a young Cuban pi-
anist currently touring with the Buena
Vista Social Club—are also featured
on the soundtrack, performing clas-
sics like "Besame Mucho” and “Man-
teca,” as well as original songs.

“We are committed to using the
film as a platform to help introduce
art-house audiences to a wonder-
ful new history of music,” says Dave
Jesteadt, head of distribution for U.S.
distributor GKIDS/LumaFilms.

Trueba is a past best foreign lan-
guage film Oscar winner for 1994's

All that jazz: A still from
Academy Award nominee
“Chico & Rita."

Oscar’s Out Of Tune

“Belle Epoque.” Javier Mariscal, cre-
ator of Olympics mascot Cobl, was
charged with the film's animation.
Last year “Chico & Rita" won
Spain's Goya Award for best ani-
mated film. Still, the producers strug-
gled to have it distributed stateside
until LumaFiims acquiredit in fall 2011,

“It was an eye-opening film for
me,"” Jesteadt says. “‘Chico & Rita’
provides a postage-stamp view of
what transpired in that time, the cul-
tural exchange between Afro-Cuban
music and jazz. You don't have to be
a die-hard Cuban or jazz fan to find
that interesting.” .o

Rule changes finally have an impact that insults the creative community

Confusion led to outrage, concern and disdain,

This after the announcement of the Acad-
emy Award nominations revealed that only two
songs—Brett McKenzie's "Man or Muppet”
and "Real in Rio" by Sergio Mendes, Carlin-
hos Brown and Siedah Garrett—would be
competing for the Oscar. The knee-jerk reaction
was, “Why don't they just eliminate the category?”
Others sought out the rule book.

Plain and simple, the revisions in the rules and
procedures created in 2009 aren’t working. The
Oscars can no longer go on without another revi-

slim pickings: BRE
McKENZIE'S “Mai
Muppet” is one
two nominees tp
the original son

sion—the status quo insults musicians working
in film and the people who work on the business
side, whether they be studio executives or music
supervisors who still don't receive recognition
from the Academy of Motion Picture Arts and
Sciences. AMPAS seemingly looks at music as if
things haven't changed in the last 40 vears, and
considering the tradition-bound nature of this
year's score nominees, there’s little on the table
to refute that notion.

Since the rules were revised, voters have had
to watch clips of films where songs are placed,
and then rate the music with a numerical score
of between six and 10. This year, since only one
song had an average of more than 8.25, it became
a l'wo-sang race. Seeing as how AMPAS wouldn't
ask voters to enly watch scenes in which a poten-
tial supporting actor nominee appears, this out-
of-context presentation seems ludicrous,

The system has made the category mostly a col-
lection of songs from animated films and perfor-
mance pieces. Such end-credits songs as Melissa
Etheridge’s Oscar winner "1 Need to Wake Up"
have been shut out since the change was made,

It’s quite possible (AMPAS will never say) that
once end-credits tunes, rap songs and Jorge
Drexler’s Spanish-language “Al Otre Lado del
Rio” won Oscars, a jolt went through the voting
membership of AMPAS" musgic branch, which
18 older than one might suspect. The abuse
heaped on the Grammys—too many old, out-
of-touch voters—generally doesn’t touch the Os-
cars, which controls its membership through an
invite-only systermn. AMPAS members tell me

that an older constituency makes up the music
branch, many of them no longer active in the
music or film business. An Oscar winner once
told me that his frustration with
organizations like AMPAS is the
number of people who wish they
were still honoring such "greats”

Sound
+Vision

are needed in the new roles of music consultants
for the Oscars. Beyond Ludovic Bource’s spir-
ited score for “The Artist” and a “Muppets" tune,
AMPAS needs much more musical
firepower to make the 84th edition
of the awards interesting,

as Henry Mancini, Sammy Cahn
and Elmer Bernstein. For these
voters, even Randy Newman was
a stretch.

Honestly, though, it wasn't a good
vear for songs in films. In December,
when [ was paolling studio executives
and music supervisors for thoughts about the year
in film music, that was the general consensus. Not
one tune or film soundtrack penetrated the public
consciousness and no film soundtrack did particu-
larly well in sales.

Moving to scores, the category is a collection

of five old-fagshioned orchestral scores, two of

which—“War Horse" and “The Artist"— reflect
the eras in which they're set. Contrast that with
the smart collection of nominations during the last
three years of scores that have placed a premium
on experimentation in styles, tones, approaches,
instrumentation and composers’ experience in
fields beyond film scoring, This should have been
a crowing vear for Alexandre Desplat, whose
impressive scores for “The King's Speech” and
“Fantastic Mr. Fox" rightfully received nomina-
tions the last two years.

With the noms released, 1t seems to make
sense why Hans Zimmer and Pharrell Williams

ALSO: The Feb. 12 Grammys tele-
cast will have 17 or 18 musical pro-
ductions featuring about 22 songs,
Grammy executive producer Ken
Ehrlich says. One presentation he's
looking forward to is Paul McCart-
ney singing his new "My Valentine.”
“It's exquisite,” Ehrlich says. “Vocally, vou hear
“Yesterday'—that's what thisd song is. | want to
shoot from a perspective that harkens back toa
classic look, single camera. No. 1 it fits the song,
and two it adds impact to the song. It's a chance to
do something I can’t do with Nicki Minaj”. .. Two
films about musicians won prizes at the Sundance
Film Festival. Malik Bendjelloul's tilm about for-
gotten early-'70s rocker Rodriguez, "Searching
for Sugar Man,” won the world cinema jury spe-
cial prize (documentary) and the audience award
(world cinema documentary). Andres Wood’s
biopic about Chilean musicianfolklorist Violeta
Parra, “Violeta Went to Heaven,” received the world
cinema jury prize (drama). Also at Sundance, In-
domina Group acquired worldwide rights to lce-
T's documentary “Something From Nothing: The
Art of Rap” . . . The Guild of Music Supervisors
will hold its second awards brunch the morning
of Feb. 12 before the Grammiys.
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ERIKA JAYNE wants

to convey "glitz,

glamour and fun" in

her songs. é
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rika Javne says that her music centers

on "glitz, glamourand fun,” and one
listen to her latest luxurious single,
“Party People (Ignite the World),"
confirms that description.

As effortless as Jayne’s pop stylings can sound,
however, the singer has worked tirelessly to estab-
lish her brand, from launching her own label to
honing her stage show to ruling Billboard's Hot
Dance Club Play chart with her intoxicating tracks.

After Jayne's single "Rollercoaster” topped the
chart in 2007, four more tracks duplicated that
achievement during the next four years before
“Party People (Ignite the World)" became her lat
est chart-topper on the Jan. 14 tally. Jayne has es-
tablished hersell as a consistent hitmaker in the
clubs, and with more singles and a new album
expected for 2012, Jayne could turn that hard work
into long-lasting mainstream success.

“1 just enjov what | do so much, and there's
so much more to do," Jayne says. "1 feel blessed
every day, because the creative process is great.
But | always want more—there’s always more to
do to continue to spread the global awareness of
Erika Jayne."

The singer had a penchant for performing at
an early age, when she learned about music from
her mother, a classically trained pianist, and ab-
sorbed influences like Michael Jackson, Madonna
and Prince. After “Rollercoaster” was released as
a single and took off on the Hot Dance Club Play
chart in 2007, “Stars,” “Give You Evervthing” and
“Pretty Mess" quickly followed suit.

The tracks were soon collected onto Pretty
Mess, Jayne's debut album released in August
2009, which featured production by Peter Ratel-
son (Madonna) and Eric Kupper (Usher, Shakira).
Prince protégée Sheila E. also bestowed Jayne with
a carneo on the track "Time to Realize.”

After supporting the release of Pretty Mess with
scattered tour dates and appearances at festivals
and clubs across the country, Jayne announced the
creation of her own label, Pretty Mess Records, in
November 2010, Its first release, the single “One
Hot Pleasure,” produced by Grammy Award nomi-
nee Dave Audé, became the singer's fifth No. 1
hit. Jayne says that forming Pretty Mess Records
let her deliver her songs to fans in the most effi-
cient wav possible,

Dancefloor

L0OKS BEYON
NG CLUB HITS

“Being able to put out the music you want to
put out, on your own, is great freedom,” she says.
Pretty Mess Records packaged Jayne's “One Haot
Pleasure” single with remixes by Audé, Sultan &
Ned, Mr. White and Ralphi Resario, a move that
Jayne says was “ahead of the curve” and helped
raise awareness of the single release.

For “Party People (Ignite the World),” Jayne
worked with Swedish hit maestros Andreas Carls-
son, Niclas Kings and Kalle Engstrom to sculptan
infectious hook and pulsating beat. With “Party
People” notching Jayne another chart-topper, the
singer is eveing an eventful 2012, “United,” the
follow-up single to “Party People,” is expected
lo drap this spring, and Jayne savs the song will
carry “a message of hope and unity” and include a
remix package. A new album is also in the works
with executive producer/music mogul Vassal Ben:
ford, through a joint venture with Pretty Mess
Records and his New Nation Live label distrib-
uted by Universal.

Aside from Jayne's upcoming releases, Or-
lando Puerta, Jayne's project manager, says that
the singer is ratcheting up her live shows and radio
plays to ensure a big year.

“It's been a process of finding the song that
we can 2o to radio with, and I think we've
started the process and started to build through
her shows and appearances,” he says. "Once you
see her show and once you meet her, you're in-
stantly smitten,”

Meanwhile, Javne believes that the content of

her pop hits is also maturing, with the kid-friendly
feel of “Party People (Iznite the World)" netting
a wider audience than her sexually charged past
hits. “Cellege kids, high school kids, moms,
dads—not everybody could relate to 'Oné Hot
Pleasure’ or 'Pretty Mess,” but evervbody can re-
late to ‘Party People,”” she says,

Although Jayne's music may be slightly chang-
ing, the elated atmosphere of her live show has
remained constant during her career. Costumes,
choreographv and singalongs all highlight Jayne's
favorite part of her job, and she can't wait to get
back on the road.

“I've been fortunate encugh to tour all aver the
country,” she says. “I'm always going to be over
the top—1'm a showgirl at heart, so that’s what
vou can expect.” .o
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() PRETTY MESS RECORDS

e congratulates

on her 6th consecutive
#1 Billboard Dance single

PARTY
PEOPLE

(IGNITE THE WORLD)

Produced by Niclas Kings for CAVE
& co-produced by Andreas Carlsson
and Kalle Engstrom

Remixed by Bimbo Jones,
Jody den Broeder, Hector Fonsecaq,
Whiiite, & Cory Enemy
Available everywhere on
Pretty Mess Records

erikajaoyne.com PARTY
prettymessrecords.com PEP'I_E

Twitter: @erikajayne




Discovery Channels

Splash.fm and Herd.fm devise new ways to find and share tunes online

y now, there are count-

less ways to find music

online. But popular
services like Pandora and Spo-
tify have hardly crowded out
innovation. Two new digital ser-
vices, Splash.fm and Herd.fm,
are trying to improve and ang-
ment the way listeners discover
and share music.

Splash.fm co-founders Jason
Fiedler (@jfeedler) and Alex
Gatof (@agatof11) say they cre-
ated the service after finding it
difficult to discover new music,
Though they like music blog
aggregator the Hype Machine,
keeping up with individual
music blogs wasn't always casy.
And they noticed that the music-
sharing behavior of their friends
seerned rooted in popular social
media platforms. “People were
tweeting song titles at each
other,” Fiedler says, “and post-
ing YouTube links on Facebook.”

The duo started building in
July and launched in limited
private beta mode in early Janu-
ary. The result, a simple product
with potentially broad appeal,
suggests a Twitter for music.
The Splash.fm home page
shows a reverse chronological
list of songs shared by the user
and his or her followers. There
are tabs to follow
everyone's shar-
ing activity, too.
Users can hear
a 30-second clip
of shared songs
(through iTunes)
or an entire song
if it was uploaded
by the artist.

Fiedler and
Gatof are following Twitter's
monetization strategy, too.
They plan to sell promoted
“splashes” that can be specif-

Sharing is caring: Splash.fm's JASON FIEDLER and ALEX GATOF (above, from left)

and DAVID NAM of Herd.Im.

ically targeted, based on users'
activitv. A label or artist could
market a song with a very nar-
row focus in a manner that,
thanks to Twitter, is already fa-
miliar to advertisers and con-
sumers. Splash.fm also plans
to sell its analytics to artists,
labels and managers who want
to find a song's most active in-
fluential fans. “We really see
this as a way for labels and
artists to connect back to core
consumers,” Fiedler says.
Herd.fm, meanwhile, wants
to turn mobile devices into bet-
ter music discovery tools. The
Toronto-based
startup originally
used location as
the basis for en-
abling music dis-
coverv. Bul good
recommenda-
tions aren't nec-
essarily tied to
the proximity of
other fans. Twe
neighbors might like the same
bakery but could have drasti-
cally different tastes in music.
So a new update to Herd.fm's

annual NAMM conven-
tion in Anaheim, Calif
It costs $49.99 at
Korg.comand is avall-
able at many ornline
and brick-and-
mortar retallers.
—GP
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ANALOG A RHYTHM

Here's a new way to sound old: The Monotron Dueo from
Korg has two osclllators to deliver a rich analog sound. The
device Is small—just 4.7 inches by 2.8 inches by 1.1 Inchas—
and weights a mere 3.4 ounces without two AAA batter-
ies. But it has a big sound. One circuit comes from Korg's
Mono/Poly, an analog synthesizer made from 1981 t0 1984,
Along with the Monotron Delay, another product in Korg's
Monotron Series, the Duo was recently showed off at the
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108 app now takes into con-
sideration a person'’s top songs
at iTunes and the most recent
song shared on Facebook. Then
Herd.fm uses Last.fm's music
information database and a pro-
prietary algorithm to generate
song recommendations.

Herd.fm CEO David Nam
(@davidnam) was head of mar-
keting at Last.fm and later con-
sulted at MX P4 when the com-
pany shifted to social gaming,
He joined Herd.fm as a strategic
constiltant in June 2011 before
becoming the small startup's
CEQ, and "discovery” is a word
he doesn't take lightly. “Every-
one uses that term,” he says.
“But tor it to work discovery
needs to be relevant and valid.”

And though people share
and discover music on com-
puters all the time, the mobile
experience requires unigue
solutions, Nam says. “Cur-
rently ona mobile phone it's
isolated and it's broken,” he
says—though he does point
to the popular music iden-
tification app Shazam as an
example of how a mobile app
can enable discovery.

Both Splash.fm and Herd.
fm add a twist to music dis-
covery by treating it as a
game. Splash.fm tracks
users' Splash “scores”™—rat-
ings of their influence on
the site, reflecting their shar-
ing activity, how often their
shares are reshared and how
many followers they have, A

splash that doesn't go
over so well gets a low
number; il followers
reshare a song, the
number is higher.
Fiedler and Gatof
hope artists and
DJs will eventu-
ally look to their

Splash scores as an indicator
of popularity and influence.
Similarly, a Herd.fm user's
influence score increases each
time a shared song is reshared
by the recipient. Herd.fm also
has a feature called Trak Jour-
ney that allows a user to fol-
low a shared song—through
Google Maps—as it gets passed
from cne person to another.

Judging from a study con-
ducted by TargetSpot, a pro-
vider of advertising for Inter-
net radio services, Splash.fm
and Herd.fm aren’t focusing
on music discovery in vain,
The more listeners are en-
gaped—discovering and shar-
ing music—the more they pay
attention to ads, says Target-
Spot CEO Eval Goldwerger (@
goldwerger). So the company
commissioned a study by Parks
Associates to quantify the shar-
ing activities of Internet radio
listeners. Thirty-eight percent
of listeners surveyed sav they
receive recommendations
from friends and colleagues
at least once per month, and
10% from a social networking
site. (Broadcast radio was the
top method of discovery, with
42% of respondents.) These lis-
teners also like to share: 38%
of people say they recommend
a station, artist or song at least
once per month.

Goldwerger believes Targel-
Spot’s study and the existence
of new services like Herd.fm
and Splash.fm are signs that
recommendations and discov-
ery will play a major role in
tomorrow's digital music ser-
vices. I feel increasing valida-
tion that the revolution is only
beginning,” he says.

For 24/7 digital news

and analysis, see
billboard.biz/digital.

BITS AND BRIEFS

ARTISTS AGAINST
SOPA AND PIPA

While movie studios, record
labels and other corporate
interests backed anti-piracy
legislation, some indepen-
dent artists were singing a
different tune, A survey at
the blog of TuneCore, which
digitally distributes music by
such artists, asked its read-
ers what they thought of the
Stop Online Piracy Act and
the PROTECT IP Act. Just
M% of 435 respondents sald
they were in favor of the leg-
islation. Another 17% admit-
ted they didn't understand
the topic, and 72% voted
for the “they will likely kill
the music industry” option.
But lawmakers have since
abandoned the bills amid a
nationwide revolt.

LYRICFIND COVERS
THE GLOBE

LyricFind has signed a global
deal with the four major
music publishers (EMI, Uni-
versal, Warner/Chappell
and Sony/ATV). The deals
cover nearly 2 million tracks
within 20 countries inciuding

RINGTONES"™
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the United States. LyricFind
powers the lyrics in digital
services like Microsoft’s Bing
search engine, the Shazam
Internet radio service and
music identification app
Shazam, The company has
licensed content from 2,700
publishers worldwide and
has a global licensing deal
with Kobalt.

COLLEGE STATIONS
JOIN IHEARTRADIO
Clear Channel Media and En-
tertainment has added aslew
of college radio stations toits
iHeartRadio Internet radio
service. Among those join-
ing are Appalachian State’s
WASU, Temple University's
WHIP, Dartmouth College’s
WFRD, Emerson College’s
WERS and Stanford Univer-
sity's KZ5U. In addition to
streams of 800-plus radio
stations from more than 150
cities, iHeartRadio offers per-
sonalized music streaming.
Listeners can stream audio
at iheart.com or through a
mobiie app for the iPhone,
iPad, Android, BlackBerry
and Windows Phone 7.
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Internacional
Opportunities

At home and abroad, potential brand partnerships abound

Artists eager to partner with
sponsors and brands are find-
ing that while such ventures
may seern more natural to ac
quire athome, many opportuni-
ties can be found abroad.

This isn't news to crossover
stars like Ricky Martin and Sha-
kira, who have run major, pan-
regional carmpaigns across Latin
America. Butincreasingly, other
big-name acts are honing in on
NATTOWET, more
specific mar-
kets and niches
that previously
would've been
the realm of
local acts,

Last fall, for
example, Mexi-
can crooner
Cristian Castro
starred in a memorable Pepsi
ad in Argentina timed with the
release of his album Mi Amigo
el Principe: La Historia Conti-
nua (Universal Music Latin
Entertainment). The TV spot,

THE
)

In 2008, when Manuel Moran
joined Live Nation as VP
of Latin programming and
touring, focusing on North
American clubs and theaters
(including House of Blues
and Fillmore locations), he
booked some 60 shows.
In 2011, he booked 135 in
1,000- to 1,500-seat ven-
ues. The growth has largely
come from alternative Latin
acts like Enrigue Bunbury
and Hombres G that have
followings in Latin America
but scant airplay and album
sales stateside. Moran’s
knack for knowing what the
market wants can be traced
to his time as a touring musi-
cian. For seven years he was
in regional Mexican group
Banda MR7, playing 100-plus
shows per year. Moran spoke
to Billboard about new pos-
sibilities for Latin touring in
the United States.

BILLBOARD

shotin Buenos Aires, featured
Castro morphing from classic
balladeer to heavy metal singer,
and was a significant departure
from the other messaging sur-
rounding the album, his sec-
ond set of covers popularized
by Mexican singer José José,

Most recently, urban star
Don Omar, who is Puerto
Rican and whose core fan base
spreads across the Umited States,
Puerto Rico and
South America,
signed a spon-
sorship deal with
Mexican beer
brand Sol. The
company hired
Omar to write
dn upltempo
song tied to Sol
(which means
“sun”) and the Veracruz Car-
nival, which the beer company
sponsors. So although Omar
himself'isn't performing at the
event, which takes place Feb.
14-22 in Veracruz, his “Hasta

it’s challenging to turn a
profit in smaller venues, yes?
The difference is the number of
shows we can produce—and it
helps that we own the venues.
We can compensate the artist
well enough so they can stay
on the road, and pay their real
value. It depends a lot on the
artist's desire to work in the
U.5. This is the hardest part.
We have artists who sell 10,000
tickets in their home country—
and in the U.S. that translates
te 1,000, And secondly, doing
an incredible promotion to sell
the biggest number of tickets,
Facebool and Twitter area huge
support. .. and we can measure
market reaction immediately.
Weexplorealladvertising tools,
including posting fliers on the
corner store.

You don't do many pop
tours. Why?
In the U.5. pop is very reactive

Que Salga el Sol” (Until the
Sun Comes Up) 18 being used
to promote both the beer and
the festival, The songis featured
in radie, TV, Facebook and Twit-
ter campaigns, multiple videos
and spots that began airing in
January and will run for three
months in Mexico, Several spots
feature the carnival queens—
Mexican stars Ninel Conde
and Aylin Mujica and TV host
Cecilia Galliano—dancing to
the song and teaching viewers
dance steps.

“Hasta Que Salga el Sol”
hasn't been released on any of
Omar’'s albums, and it's riot yet
available tor sale in any format,
although Sol made it available
as a free download for the first
10,000 fans who “liked” the
Carnaval Scl 2012 Presenta:
Don Omar Facebook page. But
the track has received plenty of
play. A YouTube video posted
by Omar that merely plays the
song over a picture of himn has
already garnered more than 1.7

to radio. And for some reason,
stations right now aren't play-
ing much pop and many pop
acts disappear from radio after
one or two vears. A ticket buver
wants to see a 90-minute show
and recognize all the songs.
It's different trom buying an
album. We've worked well with
Belanova, Carnila, Reik and oth-
ers. But there'san open field for
pop that can be developed, 1t
radio retakes the genre.

What is vour biggest
challenge?

Ticket prices. People are keep-
ing close tabs on their money
and are very sensitive to $1-52
increases, The challenge is
international acts . . . flying
them over here increases
the price by $5-510, and that
makes a difference.

How have you done with
merchandising, which is still
a growing field for Latin?

Sometimes it's nonexistent due
to logistical reasons: The artist
arrives from overseas and can't
bring the merchandise with
hirm. We're now working with
U.S.-based companies to pro-
duce merchandise so the art-
ist doesn't have to worry about
lugging around, say, 7,000 T-
shirts. But people are very pas-

Cheers: DON
OMAR wrote a
song for Mexican
beer brand

Sol and its

sponsorship
of the Veracruz

Carnival.

million views, while a second
clip has nearly 1 million views,

Undoubtedly, Omar’s widely
reported online appeal was an
important incentive for Sol. At
the same time, Omar is using
the campaign to help raise the
profile of Sayko “El Terror,”
who produced the song and
is signed to Omar’s fledgling
label, Orfanato Music Group.

Sayko isn't the only act get-
ting a push from his mentor,
Omar’'s new single, “Dutty
Love," features another Orfa-
nato act, Natti Natasha. The
track is No. 2 on Billboard's
Latin Rhythm Songs chartand

MANUEL MORAN

sionate when it comes to Latin
artists’ merchandise. I've been
atshows for 1,000 people where
they sell 300, 400 T-shirts,

What big plans do you have
for 2012?

We're working on a double bill
with Miguel Mateos and Mikel
Erentxun... We're also bring-
ing Enanitos Verdes, Hom-
bres G, and we want to invite
Charly Garcia and Fito Paecz,

No. 14 on Hot Latin Songs, and
Omar has been performing it
live with Natasha in shows
warldwide. On YouTube, videos
of the track superimposed over
still images have accumulated
7 million-plus views,

“Dutty Love” will be offi-
cially released by Universal
Music Latin Entertainment as
a single for sale in February.
Although Omar is signed as a
Universal artist, his Orfanato
acts have vet to sign deals with
any major label. .o

For 247 Latin news

and analysis, see
billboard.biz/latin.

And we're producing two big
festivals—one in Los Ange-
les and the other in Miami—
where we want to bring devel-
oping artists from different
countries, Artists like God-
wana or No Te Va who are
making fresh, new music. We
want these festivals to become
a platform [for us| to begin
working with these acts and
develop tours with them in
several cities. —Leila Coba

EN ESPANOL: All the great Latin music coverage

you've come to expect from Billboard—in Spanish.

Go to billboardenespanol.com.
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TR35 NEW SHOWS

Bilingual cable network Tr3s: MTV,
Musica y Mas has announced a
slate of original programming for
2012 including the aspirational
series “Amigas, Inc.” produced by
Jennifer Lopez, Simon Fields and
Jane Startz. Additionally, former
RED star Dulce Maria will star in
her own series, "Dulce Maria: Ex-
tranjera,” a documentary-style
program that will follow the art-
ist as she moves to Hollywood
as part of her next career move.
Tr3s will produce 10 episodes of
that show airing in July, while the
scripted Lopez project, about
the lives of four entrepreneurial
Miami teens, has been scheduled
for eight English-language epi-
sodes in the fall. Actor/producer
Wilmer Valderrama will produce
the docu-series “The Ricardo La-
guna Project,” which will feature
BMX champion Ricarde Laguna
as he tries to break three world re-
cords, Episodes are scheduled to
air in March. —Justino Aguila

PALENCIA GOES
UNIVERSAL
Horacio Palencia, winner of the
songwriter of the year award at
the first Billboard Mexican Music
Awards last fall, has signed as a
singer with Universal-owned re-
glonal MeXican imprint Fonovisa.
“I always wanted to record my
own album and produce it, with
my songs and in a studio of my
choice,” says Palencia, who first
sang professionally on the track
*Mala Mujer” by tribal guara-
chero group 3BallMTY. However,
Palencia's album will feature the
romantic tracks he's known for. Ti-
tled Mis Canciones, Ustedes y Yo,
it includes 10 songs arranged for
banda, but with touches of guitar.
—Teresa Aguilera

SALSA'S GENTLEMAN
TOURS WITH LADIES
Salsa star Gilberto Santa Rosa
will launch a series of special con-
certs titled “Ellas" {The Women)
featuring D'Cache, an all-female
salsa band from Cali, Colombia.
The first shows will take place Feb.
10-T at the Centro de Bellas Artes
in San Juan, Puerto Rico, and will
be the starting point of a tour
called Damas y Caballero (Ladies
and Gentleman) in a nod to Santa
Rosa's nickname, the Gentleman
of Salsa. D'Cache has already per-
formed with Santa Rosa in several
Latin American cities. Additional
dates for the tour haven't vet been
announced. —Leila Cobo

www.billboard.biz n
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He Did It His Way

Eric Church—through rock clubs and a Seger tour—
finds himself at home in arenas

Burning up: ERIC
CHURCH performing
at the Dow Event
Center in Saginaw,
Mich., on Jan. 27,

hese are good times for artist develop-

ment in country touring, and male acts
are particularly strong. Each story is dif-
ferent, but with Eric Church, country's newest
member of the arena-level headlining club, the
bricks were laid through old-fashioned market-
building—with a rocl'n’roll edge. Ticket counts
for Church's 45-date first leg of the Blood, Sweat
% Beers tour are proving already that thisis a road
machine built to last.

Case in point; Madison, Wis.,
where Church was prepping for a
capacity crowd of more than 7,500
at the Alhant Center. Church’s

OnThe
Road

by early believer Frank Productions, based
in Madison.

“When Eric was a baby act and the busi-
ness manager was reviewing his budget,
he said, 'Eric, we have looked at halfa
dozen artists that are on the same track
you are, and you are paying more for your
band members than any other baby act
in this building,'” Logan recalls, "Eric's
it." He's always been willing to make a
little less money to put on a great show.”

On his first single in 2006, Church
found a hit and nailed down a support-
ing slot on the Brad Paisley tour. “[Debut
single] "How "Bout You' was running up
the charts, we were in front of all these
people on the Paisley tour, and we were
the next ‘it’ thing," he recalls, "Then [sec
ond single] "Two Pink Lines' came out,
we took the Rascal Flatts tour, got fired
from the Flatts tour and things got a little
squirrelly there, because "Two Pink Lines' didn't
do that well."

The consensus is Church was pulled off the
Flatts tour for plaving beyond the allotted time.
In the aftermath, Church says, “Nobody would
touch us. We got a pretty bad reputation that we
didn’t play well with others. Some of that was
industry-related and some of it was people had
agendas and motives,” he says, "What they didn't
know is by banishing us to those clubs, that's
where we found out who we were,”

Then came a chance to open for
Bob Seger, which was "a great
gift,” WME’s Williams says. It

first Madison play was a radio
show in March 2006, followed by
B8 tickets sold at $10 a pop at the
Majestic Theatre in August of that
year. In 2007, he sold 454 tickets
in Madison at the High Noon Sa-
loon at $15, then in April 2009 it
was 915 sold at §18.50 at the Barrymore. A vear
later, he came back as headliner on the Jager
meister Country tour and did 1,713 $15 tickets
at the Orpheum. With fair dates and a few sup-
port slots along the way across Wisconsin, this
year Church blew Madison wide open.

Madison isn't atypical. “That's been our tem-
plate and the way we've built our career,” Church
savs. With or without airplay, Church says the
plan is the same: “Just go in, empty the tank and
put on the best show we can, and then come back
and do it again pretty quickly. At the ime it was
really just survival. We were just trying to scrap,
get in front of people.”

Church 1z booked by Jay Williams at Wil-
ltam Morris Endeavor (WME) and managed by
Q Prime South in Nashville (the Black Keys,
Sara Watkins), where manager Fielding
Logan deals primarily with touring for all QPS
acts. The philosophy: Don't chase the money,
choose each play with care, and have faith in the
act to win over fans. When and if radio suppor
comes, the foundation is laid, and now, on his
third record, Chief, the airplay is there. The bulk
of dates on Blood, Sweat & Beers are promoted

RAY
WADDELL

broadened Church's audience.
“Eric skews really young, but
vou'll see plenty of people in the
audience [today| that could be ata
Seger show, too,” he says.

But after Seger, Church was
back in the clubs, many of them
rock clubs, and having to win fans over, many
of them not country fans. But the rock clubs,
with their focus on the stage as r_:-ppmml to dang:
ing, were a good fit for Church's show. “There
were some country places that wouldn't book us,
they thought we were too rock'n'roll, and they
wanted people to be able to dance on the tloor
and I'd never let people dance on the dancetloor,”
Church says. "1 didn't come for them to dance.
We came to put on a show.”

That’s not to say Church didn’t play country
rooms, but in some markets they simply don't
exist. “We didn't use that as a reason not to play the
market,” Williams says. And they suited Church,
as the rock clubs are a “more intense experience,”
Logan says, adding, “Thev're places where there
ig apt to be less other shit going on in the venue.”

Now Church is the main attraction in the big
rooms, a move he was ready to make, “1 knew it
was time, based on Chiefdebuting at No. 1," he
zays, “At some point vou've got to step up and be
the guy.” .os

w For 24/7 touring news and analysis,
. see billboard.biz/touring.

response was, ‘And I'm damn proud of
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ARTIST(S) ﬁ!:tn__!'ldﬂm:r:

Venue, Date nacity Bromoter

RIHANNA, CALVIN HARRIS

02 Arena, London, Noy. 12-15, TIE4TF 120435
Dec 12622 = 7 oy - Falis Live Matlon

The Coloss=um at Caesars Palace, Las 6,715 Concerts West/AEG Live, Caesars
Vegas, Jan, 10-11,14-15, 1718, 20-22 ming seliout Entertainment

JAY-Z & KANYE WEST

Alr Canada Centre, Toronto, 30,503 i ;
Mov, 23-24 buis walicnite Live Mation

sty e Machair, 8765, LiveNaion, M concer
E‘I‘%l;ﬂl‘::;lﬁ:lﬁlrgﬂai Manchester, I:':E_Eg:-, ARe Gt The Kerb

CAPITAL FM'S JINGLE BELL BALL: RIHANNA, JESSIE J & OTHERS

02 Arena, London, Dec. 3-4 B 420304 TAEG LI

PAUL McCARTNEY
02 Arena, Londan, Cec. 5

1"'-,'.3',"'.5 Marshall Arts

| s aal |

RED HOT CHILI PEPPERS, FOOLS GOLD

Manchester Arena, Manchester 26,536 701145 2
i oy 63 i siinedel Kiiimanjaro Live/AEG Live

PAUL McCARTNEY

Manchester Arena, Manchester, 14, 800
England, Dec. 19 15 254 Marshall Arts

CHILDREN IN NEED ROCKS MANCHESTER: LADY GAGA & OTHERS

Manchesier Arena, Manchester, 13,307
England, Nov. 17 X A SJM Concerts, BBC

COLDPLAY, MARINA & THE DIAMONDS

Manchester Arena, Manchester, 18,103
England, Dac. £ 8T SJIM Concerts

KASABIAN, MILES KANE
02 Arena, London, Dec. 14-15

L h
==

28 847 32 20050
i) o ardr

COLDPLAY, MARINA & THE DIAMONDS

€2 Arena, Londan, Dec. 8 i SJM Concerts

LAURA PAUSINI

Credicard Hall, 530 Paulo; 11,475 11 75k T&F-Time For Fun
Jan. 21-23 thraa sho

CALIBASH 2012: WISIN Y YANDEL, AVENTURA & OTHERS

Etnnlﬂ- Cantor, Los Angeles, 16,028 Goldenvolce/AEG Live
art. | cant

JAY-Z & KANYE WEST

Live Mation

BankAtlantic Center, Sunrise, 11,826 Elva Malich

Fla:, Nov. 14 1.R37

UNDER 1 ROOF: COLDPLAY, TINIE TEMPAH, EMEL| SANDE & OTHERS
02 Arena, London, Dec. 10 :31,“,3 5JM Concerts

DURAN DURAN, COCKNBULLKID

O2 Arana, London, Dec. 12 1,”',55 5JM Concerts

JAY-Z & KANYE WEST

Tacoma Dome, Tacoma, Wash.,  10,86) Live Nation

AIDA NIGHT OF THE PROMS: SEAL, ALISON MOYET & OTHERS

02 World, Hamburg, Nov, 25-26 12030 20652 Funke Media

BRYAN ADAMS

o2 Areng, London, Dec. B

RIHANNA, CALVIN HARRIS

02 World, Hamburg, Dec. 4 TB"IWH Karston Jahnke Konzertdirektion

RAMMSTEIN

02 World, Hamburg, Nov, 28 ]Pj‘_" e FKP Scorpio Konzertproduktionen

INA MULLER
02 World, Hamburg, Dec. 15-16 #2523 24972 gunke Media

Euarr sl

Y100 JINGLE BALL: PITBULL, KELLY CLARKSON & OTHERS

BankAtlantic Center, Sunrise, 12,622 Bralco Group, Clear Channel Radia
Fla., Dec. 10 = el J

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY

Xcol Energy Centar, 5t, Paul, 14,338
Minn., _larEy'M i Live Mation

15,818

6 GOA

Live Mation

BOB SEGER & THE SILVER BULLET BAND, FRANKIE BALLARD
Efar?lkﬁt#_l?glc Center, Sunrise, “3,43-2 Live Mation

BRYAN ADAMS

o e T

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY

Sprint Center, Mansas City, Mo, 13,785
Jan; 19 o, e Live Mation

MANIC STREET PREACHERS
02 Arana, Londan, Dec_ 17 16,007 Live Nation

165 A1)

DEF LEPPARD, MOTLEY CRUE, STEEL PANTHER

Manchester Arena, Manchester, 10,004 Live Natian
England, Dec. 11 O35

KASABIAN, CHASE & STATUS, ZANE LOWE
02 Arena; Londan, Dec 31 ]_‘_‘._:."'_"_',2 Live Nation, In-house

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

Amway Canter, Oflando, Fla., 16,014
Jdan. 23 Y Live Mation

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

Bi-Lo Center, Gresnyille, 5.C., 14,4886 Live Nation
A, i lla i

DEEP PURPLE, CHEAP TRICK
s

[ i

|

L
B
o

02 Arena, Londan, Mawv, 30 Live Mation

OK ALREADY.
WE GET IT.

Please send your license
requests, by e-mail, to:
licensing@wixenmusic.com  Wixen Music Publishing
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Three the hard
way: DIPLO,
A-TRAK and
SKRILLEX

HITIIR T IHL B0 AYHBIZ AIMTAS
AE DM LS MAHIE 1Y O3HdYHDO0L0OHA
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VOLUTIO!I

SEVEN 2012 GRAMMY NODS AMONG THEM. THREE RECORD LABELS. BIG-TIME SYNCHS. BIG BRANDS
ONBOARD. AT LEAST ONE EXECUTIVE PRODUCER CREDIT—FOR SNOOP DOGG’S FORTHCOMING ALBUM.
COLLABORATIONS WITH EVERYONE FROM KANYE WEST TO KORN. AND STEP
FROM BEHIND THE DECKS TO LEAD EDM’S BIG PUSH TOWARD MAINSTF{EAM GLOBAL DOMINATION.

JIL SAMDER;

BY KERRI MASON

PHOTOGRAPHY BY JUSTIN STEPHENS

STYLING CREDITS: DIPLD: SHIRT BY G-5TAR, JACKET BY

A-TRAK: SHIRT BY WESC
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HE THREE GUYS stand shoulder to
shoulder, backs tothe wall, attermpt-
Ing to balance their varying heights
with staggered stances.

Diplo is the tallest and most
camera-trained, tilting his head
and adjusting his hot-professor
olasses. He has, after all, modeled
tor a GQ magazine spread, making
multicolor turtlenecks look some-
how hip. "EDM!” he shouts, in place of “cheesc.”

A-Trak sports his trademark short-brim hat with a waist-tied

gingham button-down, and looks into the camera with purpese
and patience. His pose belies the practical joke of his Grammy
Award-nominated hit, “Barbra Streisand”—and the fact that he
just returned from a shoot with the ladies of Sports Illustrated
for its storied swimsuit issue,

And then there’s Skrillex. Short but not slight, Sonny Moore
is a study in monochrome, pale skin playing off the pitch black
of hig hair, slouchy clothes and skinny satin tie. ("I'm going to
steal this fancy tie!” he'd tweet later.) He dutifully keeps his chin
up, craning to get his full face into the same stripe of light cast
over that of his photo mates and friends.

There aren't any hustling assistants trying to fulfill extreme
riders. No one retreats to a side room in a huff, or crowds the
photographer to critique shots. The trie seems more concerned
with finding the espresso machine and discussing MegaUpload's
demise.”l just bought a premium to that thing,” Skrillex says.
But despite the lack of pomp, inside the room stand three of the

most powerful—and arguably, revolutionary—figures to hit pop
culture in years, let alone the music business. They've come to
liberate fans and artists from hierarchy, conformity and general
boringness.

“I know one thing—the major labels, the A&Rs, are very fright-
ened now,” says Diplo, born Wesley Pentz. “They see that things
are in our hands in a lot of ways."

“It’s a time where all of us are able to rewrite the rules,” says
A-Trak, aka Montreal-born Alain Macklovitch. “Not to sound too
cocky, but it's like there are no more rules, There is a captive audi-
ence, and it's hungry, It's our time to be creative in how we feed it."

Last year at this time, these three were doing what D]/producers
always did: Putting out off-the-dial music for small andiences,
trying to get gigs, and graciously taking occasional calls from
the mainstream’s parallel universe. Now, they form a powerful
consortium: Together, they boast more than 1.2 million Twitter
followers and 3.9 million Facebook fans, seven 2012 Grammy
nominations, their own trendsetting record labels with rosters
that major-label A&R reps relentlessly scout, the love and support
of powerful brands, and influential friends and collaborators who
loolk to them tor what's next.

There's Diplo, the gentlernan scholar-meets-rude boy, and
charismatic head of the Mad Decent imprint, known for pro-
ducing unexpected collaborations, like “C'mon” with Tiésto and
Busta Rhymes, and flights of experimentalism like M.I.A's
Grammy-nominated "Paper Planes.” He's also a BlackBerry
spokesman, Vanity Fair colummnist, Usher and Chris Brown col-
laborator—he's nominated for best rap song for Brown's 2011
track “Look at Me Now." And—in news first revealed here—
executive producer of the next Snoop Dogg album, set for re-
lease this summer.

A-Trak is a former teenage DMC World D] Championship
turntablist, half of team Duck Sauce (with New York-based pro-
ducer Armand Van Helden), Fool's Gold label proprietor, D] and
electronic adviser to Kanye West and kick-starter of the electro-
rap movement, “Barbra Streisand” (Fool's Gold/Downtown) hit
No. 1 in 13 countries, has 67 million YouTube views and place-
ments in shows like HBO's "How to Make It in America” and
Fox's “Glee,” and has sold 417,000 copies, according to Nielsen
SoundScan. Duck Sauce’s current hit, “Big Bad Wolf,” sits at 4.8
million YouTube views,

And Skrillex, the 24-vear-old wunderkind of the dubstep revo-
lution, who at 16 was touring and recording with eme hardcore
band From First to Last, before turning his attention to "music
| could make alone on my laptop.” His first year in the spotlight
vielded sold-out international tours, collaborations with Korn and
16 |
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TEAM A-T'RAK

LABEL: Fools Gold (co-founder)

BIG DEALS: Bushmills (ad campaign),
“Barbra Streisand” in Fox's “Glee" (synch), Tommy Hilfiger
(ad campaign; Europe, Asia)

SITES: DJATrak.com: Facebook.com/atrak;
Myspace.com/atrak; Instagram: atrak

MANAGEMENT: Kevin Kusatsu at Teamwork (tmwrk.net)

AGENTS: sam Hunt at the Windish Agency (North America),
Cris Hearn at Primary (rest of the world)

LEGAL: Craig Averill at Serling Rooks Ferrara McKoy & Worob
PUBLISHING: self-published

PUBLICITY: Dana Meyerson and Kathryn Frazier at Biz3
(biz3.net)

TYWEETS: @atrak

the Doars, and five 2012 Grammy nominations, including best new
artist and best electronic album for an EP—Scary Monsters and
Nice Sprites (Mau5Strap/Big Beat/Atlantici—which has sold 239,000
copies and 600,000 of its title track, according to SoundScan.

“I never would've thought that would ever happen in my whole
entire life, ever, because of the music | make," Skrillex says about
the Grammy nods. “I still don't understand. [ play in Las Vegas
and there are guys spending $50,000 on tables to see me. What
| do is just weird music.”

Despite their disparate interests and styles, the three are close,
“These are two of my best friends,” Diplo says. “It’s cool we're
doing this together.” Diplo and A-Trak metat a D] gig almost a
decade ago. The two hunted down Skrillex online after his music
caught their ears.

They also share a philosophy—a self-driven spirit that's part
individualistic artist, part entreprencur. Their rallying cries are
as antithetical to the purist underground that birthed them as
they are to the traditional industry: Mainstream acceptance is

gratifving, not demeaning. Sales don't matter; give it away, If

it's dope, put it out. Pop music can be cool. The best marketing
i5 free. And most important: Do it yourself. Every last bit of it.
“What's happening with music now reminds me of when peo-
ple talk about the Afrika Bambaataa days, the early days of DJ'ing
when it wasn't about what style a record was,” A-Trak says. “It
was just, ‘Is it funky? Does it have a beat? Will people dance?'™

WEEL

SHIRT A%

STYLINvG CRERIT: A-THAD



No one will deny it: 2011 was the vear of the DJ. Once an
insular scene with a fixed number of established stars, events
and media outlets to its name, electronic dance music, or EDM,
burst the dam last year, flowing into every corner of culture,
regardless of its subgenre. “On blogs, vou find everything,” A-
Trak says. “This new generation of kids doesn't really label stuff
as much anyvmore.”

“EDM is sort of a silly word, but we take a lLittle bit of every-
thing,” Diplo says. “We love music in every form.”

HE HIGH roIiNTs of the scene have been well-docu-

mented: Dutch trance D] Tiésto selling out Home
Depot Center in Carson, Calif. Three-man crew
Swedish House Matha selling out New Yorl's Madison
Square Garden—innine minutes flat, Dance-focused
festivals like Las Vegas' Electric Daisy Carnival and Miami's Ultra
Music Festival drawing hundreds of thousands of attendees and
selling out 2012 dates before even announcing the rosters,

Perhaps the most definitive news came in January, when Simon
Cowell announced that his Syco Entertainment would bring D]
culture to prime-time TV, in the form of an “X Factor™-style talent
competition. “DJs are the new rock stars,” he said in a statement
about the program. “It feels like the right time to make this show."

But for Diplo, Skrillex and A-Trak, being “rock stars” is only the
beginning. They're all significant live acts: Skrillex's Mothership
tour is seld out at every stop. Diplo plays hard-ticket venues all
over the world (Beirut, Abu Dhabi, Greece and Spain in January
alone), and A-Trak opened for Swedish House Mafia at its Gar
den gig. Tom Windish (@secretagent21), head of the Windish
Agency, which books both Diplo and A-Trak, savs that thisisn'ta
particularly new situation for EDM artists. “1 booked Daft Punk
at a rave 15 years ago and there were 10,000 people there," he
savs. "Cultures of dance music have been huge for a long time.”

But to Craig Kallman, chairman/CEO of Atlantic Records
Group, which acquired his influential dance imprint Big Beat
in 1991, the real storv isn't about sellouts or even sales,

“These individuals aren’t just terrific D]s, producers and hit-
makers,” he says, “they’re curators. Cultural trendsetters and
musical pacesetters who have an ability to spot talent, as well as
build brands that are meaningful to consumers, and speak to a
really special and unique point of view, When vou buy into them
as a D] or label head, you're peeling away layers of an onion, re-
vealing other facets of their strengths and talents, because their
tastes are akin to why you like them in the first place. Their abil-
ity to be breeding grounds for new talent is a fascinating side to
this new space.”

[he historv of the D] as influencer is a long one: In the late
'70s and early '80s, R&B WBLS New York PD Frankie Crocker
often added tracks he'd hear on D] Larry Levan's dancefloor at
the legendary Paradise Garage nightclub, among them Taana
Gardner's 1981 “Heartbeat” (which eventually hat No. 10 on Bill-
board's R&B chart). Madonna often enlists D]s-of-the-moment
to produce her albums: William Orbit for 1998's Ray of Light,
Mirwais for 2000’ Music and 2003's American Life, Stuart Price
for 2005's Confesstons on a Dance Floor and, early on, Jellvbean
Benitez and Junior Vasquez for seminal remixes. "Over the years,
there are artists who have known the secret, that you've got to go
to the DJs," A-Trak says.

But apart from charting tracks or adding production credits
to their résumés, D]s rarely had the platforms on which to capi-
talize sixth senses for what's next. Until now,

Through their self-founded and -run labels, dance artists are
able to not only control their own careers—collaborating at will,
putting out music the way they want it and controlling its even:
tual destiny—Dbut also bring new acts into the fold, giving them
instant platforms and audiences, “The entire Internet is our focus
group,” Diplo says. “We just go for it.”

Angd it's not limited to just today's three: Tiésto, Swedish House
Mafia, Calvin Harris, Steve Acki, Deadmau5 and countless oth-
ers are all following the self-owned-label model, forever chang-
ing what it means to get “discovered,” and shifting the balance
of power to the creative class' side,

Mad Decent, the label fculture lab that Diple founded in 2005,
is home to artists like Blagstarr, Rusko and Major Lazer, Diplo’s
own reggae/punk project with London-based producer Switch.

A tollow-up to its 2009 debut, Guns Don't Kill People .. . Lazers

TEAM SKRILLEX

ALBUM TITLE: Bangarang (EP)

LABEL: Owsla (co-founder)/Big Beat
WORLDWIDE RELEASE: Dec. 23,20M

SITES: Facebook.com/skrillex; Myspace.com/skrillex

MANAGEMENT: Tim Smith at Blood Company
(bloodcompany.net)

AGENTS: Lee Anderson at AM Only (North America, South
America, Asia, Australia), Simon Clarkson at Mainstage Artists
(rest of the world)

PUBLISHING: Copaface (ASCAP), allrights exclusively adminis-
tered by Kobalt Songs Music Publishing

PUBLICITY: Clayton Bahaand Kathryn Frazier at Biz3 (biz3.net)
TWEETS: @skrillex

Do, 15 due this year, teaturing singles with Amber Cottin from
the Dirty Projectors and Wyclef Jean, and additional tracks with
Sean Paul, Vampire Weekend and Santigold.

The label is “a place where vou can find the weirdest things
on the outskirts of the Internet,” Diplo says. “1 just put a record
up...called ‘Ima Read’ by Zebra Katz. It's like the weirdest gay-
vogue-house meets “The-Shining-Jack-Nicholsen track. But that's
my job, to put stuff like that out. People look at me to be the guy
who's exposing those new sounds. That's my passion.”

A former anthropology major, Diplo takes the study of scenes
serigusly. His 2008 documentary, “Favela on Blast,” got inside the
Brazilian baile funk underground. And “128 Beats Per Minute,”
an upcoming coffee-table bool¢ published by Rizzoli New Yorl,
collects photos from his international travels, with a forward by
designer Alexander Wang. Diplo also has a monthly photo fea
ture on VanityFair.com, each installment focusing on a different
subculture or micro-movement. “I'm fascinated with document-
ing what’s happening,” he says, “because I don't think a lot of
people are doing it. That's why | got into music in the first place.”

Seduced by Diple’s obsession with the bleeding edge—not to
mention his fashion-friendly profile and inherent reliance on
technology—RIM featured the artist in a national TV campaign
for BlackBerry, after being approached by his (and A-Tralc’s) man-
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TEAM DIPLO

RECENT SINGLE: "slight Work” by Wale featuring

Big Sean (Warmer/MMG)
LABEL: Mad Decent (co-founder)

BIG DEALS: BlackBerry (ad campaian),
Gap (ad campaign; Asia)

SITES: MadDecent.com; Facebook.com/diplo;
Myspace.com/diplo

MANAGEMENT: Kevin Kusatsu at Teamwork (tmwrk.net)

AGENTS: Sam Hunt at the Windish Agency (North America,
South America, Asia), Belinda Law at Elastic (rest of the world)

LEGAL: David Rappaport at Davis Shapiro

PUBLISHING: | Like Turtles Music administered by
Downtown Music

PLUBLICITY: Dana Meyerson and Kathryn Frazier
at Biz3 (biz3.net)

TWEETS: cdiplo

ager, Kevin Kusatsu. "At the time, we thought to look for some-
thing in mobile, but didn’t know 1t it was a carrier or a device,”
he says. “I pursued BlackBerry, and [creative agency] Leo Bur-
nett and RIM took that information and added Diplo to a short
list of influencers.”

Fool's Gald, the label A-Trak founded in 2007 with partner Nick
Catchdubs (@catchdini), is styled after the great imprints of hip-
hop’s past—and like Mad Decent, it’s a joint venture with Down-
town Music (which is distributed by Universal Music Group's Fon-
tana, and sometimes by Alternative Distribution Alliance). “We've
really tried to maintain the lineage of classic labels, from Mo" Wax
to Stones Throw to Rawlcus. Labels where you kmow anything they
gign, it's going to be up to a certain standard,” A-Trak says.

The label has also served as something of a crystal ball. Im-
pressed by his DMC champ skills, in 2004, Kanye West appointed
A-Tral as his ofticial touring D). A-Trak used the opportunity to
champion the dance cause to his headliner, slowly turning him
on to the sounds that eventually found their way into his own
work. “1 played him Daft Punk. The next thing you know, he
made ‘Stronger’ |which samples Daft's “Harder, Better, Faster,
Stronger”],” A-Trak says. “Because he's such a great producer,
he was able to incorporate it into his music, and a lot of people
followed suit.”

In 2007, West appeared on Fool's Gold's “Pro Nails,” a sassy bit
of party rap by Chicago’s Kid Sister. A few years later, Dr. Luke
introduced the world to KeSha, a similarly pottymouthed speal-
singer. A-Trak also points to the Crookers mix of Kid Cudi’s “Day
‘N’ Nite" as seminal to the electro-rap trend.

Even a few vears ago, that was still the way; With the exception
of David Guetta, who bypassed the label structure by befriend-
ing the artists themselves, a dance artist would male something
cool and a mainstream producer would happily borrow it. Diplo
uses the example of “Pon De Floor,” the spastic and undemable
Major Lazer track that formed the base of Beyoncé's “Run the
World (Girls)."

“For two years, so many A&Rs were going to |other producers|
and playing that record for them. I know this for a fact,” Diple
says. “Flo Rida's A&R would always play that record like, *We
need this record for Flo Rida. Why wouldn't you just come to us?”
18 |
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Eventually, that's exactly what started to happen. Even the A&R
reps admit it. *1 beat people over the head with Swedish House
Matia and [SHM member| Steve Angello for two years straight,”
says Dave Rene, an A&R representative at Interscope and Jimmy
lovine's right-hand man. Rene gave Skrillex his first remix work
and the two remain friends. "Tt wasn't until Steve started produc-
ing records for us that people were like, ‘Oh, wow, there’s a real
difference from a studio producer trving to make dance music
to Steve actually doing it."

Angello eventually produced tracks for Interscope acts iSquare,
Rye Rye and Nicole Scherzinger, and just completed an upcoming
collaboration with Will.i.am and Alicia Keys. Last year, Skrillex
helped Korn (@korn) develop the sound for its dubstep-focused
The Path of Totality (Roadrunmer), and cut “Brealan’ a Sweat” with
the surviving members of the Doors, which appears on his new
EP. Bangarang, U.K. dubstep star Rusko (@ruskootticial) is cur-
rently working with "90s hip-hop group Cypress Hill. And Diplo
is in the studio with Usher, and in writing sessions with Snoop
Dogg, who enlisted Major Lazer to executive-produce his next
album, which Diplo says will be focused on reggae.

“When | talk about barriers breaking down, that includes who
can be heard by whom,” A-Trak says. “Betfore, if you were just an
up-and-coming D) or producer, or even an established D] or pro-
ducer, it was still this unknown world, like, ‘How can | get these
big-name artists to hear my stuff?’ But now it's all connected.
Now every artist is turning to DJs for new sounds.”

For Diplo, whao points to Timbaland and the Neptunes as his
models, it's been a gratifving ride, “1 was in the studio with Usher
and he was playing me the Monsters of Folk album—I don't even
know what thal was

and Bon Iver," he says with admiration.
“I'm working with these people and they're trusting me, they're
fans of my music, and they're also amazing in the studio. I'm
just super-happy.”

HE jov aND PRIDE of all three artists is palpable through-
out the day that Billboard spentwith them. There'sa
sense that this story, this mement together, is repre-
sertative of even greater things to come.

But none would deny that Skrillex is the star. De-

spite his goth-kid appearance, his disposition iz positively sweet:
He's even a hugger. But he practically pulsates with the energy of
his cause, with the utter conviction that what he's doing and mak-
ing—nothing less than the first truly new music, perhaps since
Kraftwerk—is valuable and right. “People paint this picture of a
hyperactive screamo kid jumping on the dubstep bandwagon,”
he says, more disappointed than angry. "Like there’s no talent,
like it's just noise chopped together. But thev're not actually in-
vestigating and making their own opinions,”

The backlash is undeniable, and almost inevitable given his
meteoric rise and the extreme qualities of his music. But Skril-
lex's peers see something completelv different. *1've never met
Skrillex, but he has music in his soul, I hear it in everything he
does,” says Stuart Price, who produced Scissor Sisters, the Kill-
ers and Seal after his stint with Madonna. “What will see him
through evervthing is his music, because he lets it do the talking.”

“He added the elements of mixing, mastering and song struc-
ture, which didn't exist in dubstep and house records,” Diplo says.
"He helped everyone step their game up.”

Skrillex enjovs a positive relationship with Big Beat/Atlantic,
which his team says is changing with him. “Other labels would
have reacted completely differently to Skrillex telling us two days
before Christmas that he was putting [Bangarang] out,” says Kath-
ryn Frazier, founder of PR firm Biz 3, which represents Skrillex
and is a partner in his Owsla label. “Were they psyched? No. But
they went with it. They were like, “The world does work differ-
ently now, and we support vou. Let's do it.”” Bangarang, which
came out on Owsla/Big Beat, has sold 68,000 copies, according
to Nielsen SoundScan,

For his part, Skrillex's focus is absolute. "Artists sometimes
will change because of the response. I would never do that. But
['m always trying to do things better, make things sound better,
and then outdo myself in my own eyes. | want to build upon what
| already have and do it naturally, and try not to think about it,"
he savs, "This music is for everyvone. If vou don't like it, then go
find something else you like. And if you like it, enjoy it, and just
let it do what it does.” ‘oo

Kerri Mason |@hotwatering) is a New York-based freelance writer,
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NINE OF EDM’S MOST INFLUENTIAL BUSINESS CREATIVES

KEVIN KUSATSU

TEAMWORK
(wkevinkusatsu

Manager to the new breed of multifac-
eted EDM artist, Kusatsu's company
Teamwork (with partner Andrew Mc-
Innes, @ captainmcinnes) boasts Diplo,
A-Trak, Duck Sauce and dubstep pio-
neers Skream and Benga on its growing
roster. “The [artists’] diversity makes
the management role more fun, be-
cause you're learning new businesses, discovering new ways
to conduct business and meeting new artists in all mediums
weekly,” he says. “But the main focus is always on the core of
what spawns the business: the creative.” Kusatsu's persistence
and vision got Diplo his BlackBerry partnership (yes, both he
and the artist use the devices), and his work ethic makes it pos-
sible for him to maintain his senior VP of A&R post at Warmner
Bros. while building his Teamwork artists.

GARY RICHARDS

HARD EVENTS
(edestructohard

A three-day dance party on a boat?
HARD Events founder Gary Richards
saw only opportunity, not adversity.
Holy Ship! set sail from Fort Lauder-
dale, Fla., on Jan. &6 with 2,500 revelers
and more than 30 artists (including this
issue’s cover stars), forever changing
the idea of what a multi-day festival
could be. Richards, a former music executive (he was an

AER rep at A&M, and for Rick Rubin at Def American, before
founding his own label, Nitrus) and current DJ (he spins
under the name Destructo), is taking his yen for artist dis-
covery and development to the event circuit, using his many
annual shindigs to launch new faces. That includes the HARD
Festival, which drew 30,000 attendees in Los Angeles last
year and will add Miami and Mew York events in 2012.

DONNIE ESTOPINAL

INSOMNIAC EVENTS

(mrealdiscodonnie

Veteran event promoter Donnie Estopi-
nal specializes in bringing dance music
to the world outside of the major cities—
i.e., the majority of the United States. “If
anartist can sell 2,000 tickets in Colum-
bus, Ohig, then you know the guy's big,”
he says. In addition, Estopinal books all
of iInsomniac’s festivals {except Electric
Daisy Camival in Las Vegas and Los Angeles), including Be-
yond Wonderland in San Bernardine, Calif., and Seattle; Elec-
tric Forest in Rothbury, Mich.; Audiotistic in Southern Califor-
nia; Noctumal Wonderland in Texas; and Electric Daisy Puerto
Rico. “On Halloween 2010, Skrillex played a festival for me for
$1,500," Estopinal says. " Three months later he sold out the
Austin Music Hall, which holds 4,000 people, with no radio air-
play. As a promoter, that's the most exciting stuff for me.”

DAVE RENE

INTERSCOPE
(@dwrene

Jimmy lovine's "right-hand man" made
an EDM name for himself by lobbying
for dance acts in the halls of the majors,
first in the remix department, and then
in the promised lands: the roster and
the studio. "l started in remix commis-
sioning three years ago. Normally that
position’s parent is the promo depart-
ment, so it was all more need-based, where some mixshow
DJs would say, ‘I need this track in uptempao, four-on-the-floor
commercial,"" he says. "l thought, 'Man, | would love to have
producers who are doing this correctly start doing our remixes
and make it more of an A&R exercise." Skrillex's first remixes—
for Lady Gaga's “Bad Romance” and La Roux's “In for the Kill,”
commissioned by Rene—resulted, according to his manager
Tim Smith, in “putting him on the map.” Now, Rene has placed
DJ/producer Laidback Luke and Swedish House Mafia’s

Steve Angello in the studio with artists like Willi.am and Ni-
cole Scherzinger, and just added Skrillex associate Zedd (@
zedd)—that's Rene’s voice on recent single “Shave It"—to the
Interscope roster, joining dubstep band Nero (@ nerouk).

SEAN CHRISTIE

WYNN LASVEGAS
@christiesean

As co-owner/managing partner of two
of Wynn Las Vegas’ elegant nightlife
venues —Encore Beach Club and Sur-
render Nightclub—veteran promoter
Sean Christie commands one of the
most powerful and lucrative platforms
for DJs in the country. The clubs don't
just boast residencies with some of the
world's top talent, including Tiésto (who just announced an ex-
clusive joint deal with Encore, Surrender and additional Wynn
venue XS), Skrillex and Deadmaus, they've also become a
central part of EDM's creative process. DJ/producers and resi-
dents R3IHAB and Sidney Samson have named remixes after
Surrender, and Christie built a studio in the Wynn to accom-
modate all the impromptu collaborations that the destination
city inspired. “l watched Afrojack and Steve Aoki make [their
207 collaboration] 'No Beef' in our studio,” he says. “They'd
try edits out on the crowd, then go back to tweak it more.”
Plus, the Surrender podcast is one of iTunes’ top 10 most-
downloaded music shows.

STEPHANIE LaFERA

ATOM EMPIRE
@lafera

Foryears, DJ/producer Kaskade's
longtime manager Stephanie LaFera
was a one-woman show, as evidenced
by her company name: Little Empire.
Butin 20M, she gave up the single

life and joined a pretty rarefied crew:
Atom Factory, Troy Carter's manage-
ment company, built around Lady
Gaga but rapidly expanding to include other artists (like
Q-Tip) and initiatives—|ike Atom Empire, an electronic music
division founded by LaFera and Kaskade. “It's been an edu-
cation process going both ways," she says. "“We're teaching
them about a culture and kind of music that's not known

to big pop-music entities. And we get access to people
who've been through this process on a much bigger scale,
who can help us transition from being at the top of the elec-
tronic music game to the top of the music game.” LaFerais
also charged with signing new talent, but isn’t “in a frenzy,”
she says. "Whoever we sign has to be able to perform on

all fronts for the long term. | wouldn't work with an artist |
couldn't see myself managing in 10 or more years."

AFROJACK

(mdjafrojack

Influence doesn't always come in busi-
ness packages: DJ/producer Afrojack,
born Nick van de Wall, has caught a lot
of recent press for linking up with Paris
Hilton—and not just to (reportedly)
executive-produce her next album.
The pair has partied its way through
Las Vegas, Miami and Ibiza, planting
the DJ's jet-setting, celeb-posse lifestyle in the mainstream
tabloids. Afrojack’s production star is rising too: He co-
produced four tracks on David Guetta's Nothing But the
Beat and Pitbull's mega-hit “Give Me Everything.” And after
winning a Grammy Award In 2011 (for his and Guetta's remix
of “Revolver™), he's nominated for two more this year, for his
remix of Leona Lewis' “Collide” (best remix, non-classical)
and his songwriting work (with Diplo) on Chris Brown's
“Look at Me Now" (best rap song). But what fans really want
to know: Will he bring Hilton to the ceremony?

ASH POURNOURI

ATNIGHT
@ashpunani

The man behind 22-year-old sensation
Avicii is Ash Pournouri, a Swedish law-
yer who discovered the then-18-year-
old DJ/producer while moonlighting as
a nightciub owner. Under his guidance,
Avicll, born Tim Berg, got so big so fast
that he was able to donate $1million—
part of the proceeds from his January
House for Hunger tour —to charity Feeding America. Pourn-
ouri’s legal prowess has also served the young star well: A fight
over a sample used without permission in Leona Lewis' “Col-
lide" ended out of court, with Avicil receiving equal billing on
the track. And Pournouri cut a worldwide deal with Universal
to release Avicii's Etta James-sampling anthem “Le7els,” the
most omnipresent dance track of last year, with no options—a
particular point of pride for him. "“We did all of this without
signing any long-term deals with major labels,” he says. The
charismatic manager makes it a point to get his own name in
press releases and on production credits, building his profile
along with his artist’s. Just call him the Scooter Braun of EDM.

PAUL MORRIS

AMONLY
(wamonlypaul
The longtime leader in DJ booking
became even more dominant this
year. Paul Morris forged a joint ven-
ture between AM Only, the booking
agency he founded in 1996, and Para-
digm, home to Dave Matthews Band,
Phish and the Black Eyed Paas. The
partnership gives AM Only accessto
Paradigm’s connections in TV, film, publishing and endorse-
ments, supporting its long-stated desire to develop clients
as brands, not just touring properties. And Paradigm gets
instant heft in dance music, through what New York event
promoter Rob Fernandez calls “the most powerful roster
in EDM,” including such established names as Tiésto, David
Guetta and Skrillex, and kinetic upstarts like Dada Life, Porter
Robinson and Zedd. "Paul doesn't make the quick-and-easy
decision,” says Fernandez, who books Pacha New York and
Governors Island. “He's always thinking about the long term
for his artists, which sets him apart from other agents.” —KM
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ITSEEMS ASINGLE STREAM
OF ASONG HAS AN ALL-IN
VALUE TO RIGHTS-HOLDERS
OF 0.33 CENTS. IT TAKES 275
STREAMS FOR STREAMING
ROYALTIES TO EQUAL ONE
DOWNLOAD. BUT IS THIS THE
WHOLE STORY?

BY GLENN PEOPLES

2011 WAS THE YEAR SUBSCRIPTION SERVICES brought
exciternent back to the U.S. record industry, Spotify arrived. Rhap-
sody topped 1 million subscribers. Cricket’s Muve Music topped
500,000 subscribers. Rdioand MOG innovated and rode the surge
of enthusiasm for the business model. Not since iTunes launched
was legal music getting so much attention,

It was a brief honeymoon.

Subscription services are the wedge issue of 2012,

The Web is awash in stories about the tiny royalties being paid
to artists, Some big-name acts—~Coldplay, Adele, the Black Keys,
Tom Waits—have raised eyelrows by withheolding recent releases in
favor of CD and download sales. And a handful of small labels have
pulled their catalogs from streaming services, among them Century
Media, Mode Records, Projekt Records and Prosthetic Records.

The rise of subscription services brings up issues of artist con-
trol, of money, of perceived fairness—and the lack of information
that inevitably comes with a new business model. It's a nuanced
issue in which artists, managers, distributors and rights owners
are making their best decisions with the information available to
them., Bottom line: Moving an entire industry isn't easy,

The Black Keys (@theblackkeys) made headlines when their
latest album, El Caminoe, was a no-show on subseription services.
[t wasn't a knee-jerk decision, says band manager John Peets of Q
Prime Management. He deliberated with the group and weighed
how to use the tools in the band's kit—for this particular case. “All
these things are contextual. Does your band need the exposure
over the money? Are you going to get enough exposure? Are you
being compensated tairly for what you're bringing?”

The Black Keys have grown mainly through touring and an
artistic progression spanning seven albums in 10 years. In that
sense it's a traditional rock band with a traditional formula. But
the act has made use of other cutlets, too. It has licensed its songs
to TV commercials (2004's "Girl Is on My Mind” was usedin a
Zales ad) and 15 1in fact Warner Bros." most licensed band. The duo
has also performed on known sales-booster “Saturday Night Live."

“Subscription services lacked a sense of faimess,” Peets says. The

economics of streaming were out of synch with the investment of

instruments, studio time, personnel and sweat equity. "A lot of skilled
people in that room making this art toil over it to put it out, and
only when it comnes to the end do people expect you to hand 1t over”

Another noticeable holdout from streaming services is Bad As
Me, Waits' seventh alburn for Epitaph imprint Anti-. Waits (@
tormwaits) is an exception to the rule at Epitaph, however, "We're
advocates of paid, monetized services,” GM Dave Hansen says.
The label tends to use free streaming as a promotional tool, often
streaming an entite album the week before its release. “Streaming
has not been used for prior Waits releases on Anti-” Hansen says.
“|So| subscription services didn't play into the release strategy.”

Holding back a new release may be a temporary strategy, By
creating windows of availability, the artist directs fans to buy the
music or search elsewhere. Coldplay's Mylo Xyloto appeared on
streaming services on Feb. 1, 100 days after its release, by which
point it had sold 1.1 million units and 1.8 million tracks in the
20 |
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THE BLACK KEYS' |atest
release, Ef Camino, Isn't
available on any streaming
sarvices due to the services’
lack of “a sense of fairness.”

“‘Does your band need the exposure over
the money? Are you going to get enough
exposure? Are you being compensated
fairly for what you're bringing?”

—JOHN PEETS, Q PRIME MANAGEMENT (THE BLACK KEYS)

United States, according to Nielsen SoundScan. Some windows
are longer than others, however. Adele’s 21 still isn't on Spotify a
vear after its release, although it can be found on other services.

As subscription services force the industry to rethink how
people consume music, 1t has caused artists and their teams
and labels to evaluate how they're compensated—and how they
take advantage of those platforms. Known: A consumer can pay
to access music rather than purchase and own a recording in
perpetuity. Known: Rights owners and artists get paid based on
listening activity, not purchasing activity. Known: Rather than
rights owners and artists recetving a lump of money upfront,
they're paid in much smaller increments, when people listen.

Almost unknown: Access models are relatively new to sound
recordings, but they're not news,

“Sound-recording owners are facing a future that looks like
that of publishers,” says David Touve, assistant professor of bus:-
ness at Washington & Lee University in Lexington, Va. Music
publishers have long monetized listening through broadcast radio

and other public pertormances. Each time a composition is per-
formed, the business—e.g., radio station, music venue—reports

to a callection society and money is daled out to the songwriter,
The amount of the rovalty for any one person hearing any one of
those public performances 1s actually quite small.

Touve, who has been studying the music business since 2007
and was a digital music entrepreneur back in 1998, has calculated
that a song broadcast to a single person in the United States is worth
between 0,019 and 0.037 cents. That means radio rovalties are at best
about one-tenth of the 0,33 cents per stream Touve estimated for
the single-play value of subscription rovalties. Radio makes up for
small rovalties—on an individual basis—with its laroe audiences.
More than 241 million Americans ages 12 and older listen to broad-
cast radio each week, according to Arbitron. This compared with
the 1 million who are signed up for Spotify in the United States.

But while professionals still view radio as promotional, sub-
scription services are widely perceived to be threatening to pur-
chases. A small rovalty is considered to be harmless if the format
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Epitaphimprint Antf-
broke from its usual.
promotional strateqay
when it decidednot to
stream TOM WAITS'
newalbum, Bad As Me, .-

provides promotion. A service that appears to some to cannibalize
purchases is ripe for criticism.,

Compare a track download with multiple streams of that song on
a subscription service. A download priced at $1.29 returns an all-in
value to the rights-holders of $1 at roughly the time of purchase. A
single stream of that song has an all-in value to rights-holders ot
about $0.0033, or 0.33 cents. It would take 275 streams of that song
for streaming rovalties to equal the value of just one download (51 rov-
alty on a $1.29 download minus 9.1 cents for the mechanical rovalty).

Album-oriented artists face an even more difficult equation,
While accumulating 275 on-demand streams of a hit song can
take a relatively short amount of time, album tracks would take
tar longer. The ninth or 10th track of, say, an album's 10 songs
could each take a decade or two to amass 275 listens. A band like
the Black Keys, who Peels says “lives ar dies a bit by traditional
record sales,” won't necessarily share the same view on subscrip-
tion services as an artist who builds a career on individual songs.

Calculations like these are rooted in the assumption—and

it's only an assumption—that consumers will choose either
purchasing or subscribing,

THERE ISN'TANY EVIDENCE (atleast not yet) that subscrip-
tion services ave replacing purchases atthe industry level, accord-
ing to major-label executives who have analyzed the sales data.
Russ Crupnick, VP/senior industry analyst at market research
firm NPD Group, says he hasn't yet seen signs of cannibalization.
Last year's Nielsen SoundScan numbers don't show evidence
of cannibalization, either. While a host of new services added
more than 1 million subscribers, total album sales rose 1%, digi-
tal album sales rose 1996 and track sales pimped 8%. Similarly,
recorded-music revenue fared better in the first seven Furopean
countries with Spotify than those countries without it, according
to Billboard’s analysis of IFPI revenue figures (Billboard, Aug, 8,
2011). The year after Spotify's 2009 launch, its seven countries
had an average growth in digital revenue of 43% compared with
just 9.3% for seven comparable countries without the service.

M N

How The How Artists

Industry May View

May View Subscription

Subscription Services

S ervices ® Royalties are fractions

of a penny per stream.

® 13.4 million subscribers At 0.33 cents per stream,
worldwide in 201, up 275 streams equal one
from B.2 million in 2010.* digital download and

@ A legal alternative 1,845 streams equal one
to file sharing and digital album.
part of industry’'s anti- ® Other revenue streams
piracy efforts. are far more important:

® Growth in subscriptions touring, merchandise,
coincided with a resur- licensing for commer-
gence in music sales: cials and TV, download
In 201 the U.5. industry and CD purchases.
saw album sales increase ® Then again, making
1%, digital album sales music available on them
increase 19% and track may have promotional
sales increase 8%."" value and increase

® No evidence that awareness.
subscription services ® It’s important to adapt to
are cannibalizing changes in how people
purchases. listen to music.

SCURCE: *IFPI's "Digital Music Report 20127, *“*Nislzen SoundScan

How exactly can subscription services grow as overall sales
arow, too? Executives have long hoped the services could bring
file-sharers back into the legal marketplace.

“Ifanything, it's cannibalizing piracy,” Rhapsody president Jon
[rwin says. Subscription services could also lure firsttime digital
consumers into the fold. Cricketis targeting such an andience with
its Muve Music. 1fa subscriber hadn't been buying music, then there
are few—if anv—sales to be cannibalized in the first place. So rather
than split the recorded-music pie in different ways (as consumers
choose one formiat over another) subscription services could make
the pie larger (because there isn't a trade-oft between products).

But NPD's Crupnick believes there hasn't been any cannibal-
ization to date because heavy music buyers have been the earliest
adopters of subscription services. Later adopters—who buy less
music than early adopters—might use subscription services as
a substitute for purchases. "It's also going to depend on device
evolution, as Android users buy less than 108 users,” he adds.

Until there's strong evidence that subscription services are af-
fecting purchases, people may want to consider their promotional
value. With socal networks playing promninently in how people share
and discover music, it stands to reason that more ubiquitous music
will be shared more often than music that's unavailable on some
services. In other words, let the fans listen and share on their plat-
forms of choice. “The fans are going to figure out what they want to
use,” Glassnote Records head of new media Jerma LoMonaco says,

Since iTunes' launch in 2003, many acts have rejected selling
individual tracks enline, including Radichead, Kid Rock and the
Beatles. Either for artistic or commercial reasons, they wanted to
keep albums intact, The incentive is understandable: Why sell 299
cent track when you're doing brisk business selling §15.99 CDs?

Fewer than eight vears have passed and there are new debates
about how best to make money from recorded music, After eight
vears of iTunes, artists are working with good histarical data. They as
yet have far less knowledge about subscription services to worl with.

Peets says this is a time “of great change” in the music industry.
“Time will tell if we're right or wrong. Or maybe not. But we're all
trying to do the right thing for the artist in their situation.”  «»
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Blazing a new trail:
SIMON HOSSELL,
founder/CEO of

German startup Pipe,
makes a presentation
during the midemlab
pitch session for the mar-
keting and social engage-
ment category.

(it YEAR Or REINVENTION

From Facebook to Vodafone, YouTube to
WildChords, fresh ﬁwffs— and brands—

push MIDEM to a risein attendance,

mlo the future

and

t took several years of transition (and shifts in attendance),
but MIDEM really started to look hike the modern music
industryin 2012, Now in its 46th year, the annual Cannes
conference took a stripped-down approach to what has
traditionally been a more showy affair.

Gone were the large MidemNet sessions and 3,000-seat audi-
toriums in the Palais des Festivals et des Congres—this in favor
of music hack sessions, breakout panels and global brand fad
agency pitches that could only take place at MIDEM. Attendance
topped 200 people at each.

Label and publishing CEOs used to be the big draws at MIDEM,
but this year it was executives from companies like YouTube and
Facebook, brands like Coca-Cola and Vodafone, and a litany of
smart startups that were among the most popular speakers. There
were even a few concerts, something MIDEM has only recently
ermbraced, as acts like the Ting Tings, Brigitte and Alison Balsom
made the trip to Cannes as part of the inaugural MIDEM Festival.

One 25-year-old veteran told Billbeard that this year's MIDEM
“finally caught up with the realities of the music business,” and
that was evident in the programming composition alone. Roughly
one-third of the sessions were brand- or ad agency-related, reflec
22 |
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tive of the fact that brands are now among the music industry's
biggest underwriters—Coca-Cola alone will spend well more than
$200 million on music through various event-, advertising- and
especially Olympicrelated programs in 2012. And three different
ad agencies (Euro RSCG, Ogilvy and Grey) hosted open music-pitch
sessions to give attendees a peek behind the curtain at what goes
into securing that one big synch,

Then there was Billboard's breakfast honoring Seymour Stein
with the Industry lcon Award, widely cited as one of the most
successful events in recent MIDEM history. The room was filled
with a veritable whe's who of Sire and Warner Music Group execs
from past and present (Sire co-founder Richard Gottehrer, WMG
chairman/CEQ of recorded music Lyor Cohen among them) as
well as a handtul of Billboard's Power 100 honorees {Coca-Cola's
Emmanuel Seuge, Kobalt Music Group's Willard Ahdritz, BMG
Rights Management CEO Hartwig Masuch and the A
Asen. of Independent Music’s Richard Bengloff).

Even at a sprightly 69 years old (he turns 70 in April), Stein,
in many ways, represents the history and the future of MIDEM.

merican

“l signed Sire's first million-selling band, the Dutch band
Focus, here in Cannes,” he said during his acceptance speech.

“They actually kept our doors open for quite a while. Walk-

ing the halls of the Palais over the years, we discovered great
music: Plastic Bertrand, the great Israeli singer Ofra Haza.
My personal favorite was ‘Scatterlings of Africa’ by Juluka, a
mixed-race band from South Africa in the last days of apart-
heid—very, very important.”

And on the tech front, Midemlabs and MIDEM Hack Day are
quickly becoming the new benchmark for hit music startups.
SoundCloud, Kickstarter and Root Music are among the com-
panies that first made their mark at MIDEM, with this year's
Midemlab contest winners MPme, CrowdSurfing, WildChords
and Webdoc sure to join their ranks in the near future,

For these reasons and more, it's no surprise that MIDEM gained
its first spike in attendance in five years. Bruno Crolot, who pro-
gramrhed his tirst MIDEM s

director of music markets in early 2011, told Billboard that atten-
dance was up 129 to 6,900, "It's the year of reinvention," Crolot
said. "For us, that [attendance figure] is a great result. We're very

ince joming the company as its new

happy with that."

But beyond the halls of the Palais, the economics of MI-
DEM’s attendance told a slightly different story. Guest regis-
tration at several of the Rue de la Croisette’s signature hotels
was down as much as 40% this year, with at least one—the
Majestic—threatening to deny MIDEM guests next year and
another—the Carlton—believed not to be available for 2013.
The steep price of drinks—a shot of top-shelf whiskey still
sets you back a cool €20 ($25)—certainly doesn't help cash-
strapped music execs’ wallets, even after the first vear of in-
creased music sales since 2004,

But in spite of all the change, at least one constant remained—
the lobby of the Carlton was still the place to be every night until
last call around 2 a.m.—after which many revelers headed over
to La Chunga for drinking and dancing well into the wee hours.
It was during those moments that the spirit of MIDEM's past
was very much alive,

See vou next vear, Cannes. —Andrew Hampp

Adaditional reporting by Lars Brandle and Louts Hau.

PHOTOGRAPHS © 360 MEDIAS/IMAGE & CO./MIDEM EXCEPT WHERE NOTED.



THE NEW ROI?

It wouldn't be a marketing festival in Cannes
(hometothe Cannes Lions International Festival
of Creativity) without at least one ad agency exec
declaring the death of some commeon practice.
At MIDEM's Visionary Monday (Jan. 30), Saal-
chi & Saatchi worldwide CEO Kevin Roberts
was that executive,

“Marketing is dead,” he said in his opening
keynote speech at Debussy Auditorium. “We
have got a much higher calling now. Your role
is not to market stuff at people, but to create a
movernent. You'vegottocreate armovementand
inspire people to join your movement, whether

STREAM-BOOK

[n just four months, Facebook has become a
major player in music streaming. Since the
launch of Facebook Music in September,
the social-networking giant has helped Spo-
tify skvrocket to more than 3 million users
in the United States and significantly raise
the profiles of services like Rdio and MOG.
Andwith 5 billion songs shared on Facebook
since Septemberalone, the site’s data reveals
a few trends that even Nielsen SoundScan
doesn't always pick up,

“When we looked at the top 100 songs
shared on Facebook, it was a lot of the same
songs vou would discover if yvou looked on a
Billboard chart,” Facebook VP of partner-
ships Dan Rose (right) told Billboard edito-
rial director Bill Werde ina keynote Q& A on
Jan. 30. “Some artists aren’t as famous glob-

that's an artist ora venue."

Other terms Roberts is tired of? “Return on
investment” (“something Guy Hands neverun-
derstood,” he joked), which he believes should
be dubbed “return on involvement.” He also
discussed Saatchi’s rich history in music, with
clients like T-Mobile and Tovota experienc-
ing major sales and awareness gains in recenl
maonths due to their respective music initia-
tives. “We're using music now in every way,
shape or form. We're innovating, working with
startups, having writers write, having artists
approach us, directors approach us, big stars
wanting todo stuff for us,” Roberts said. —A H

ally but [they have local| pockets of fans, One
example is Skrillex. [He's| not necessarily a
top 10 artist, but two of [his] songs [were on
our chart|. 5o that's one of the really power-
ful things about this. It's not justreinforcing

the same songs everybody's listening to, but
enablingartists to be discovered in ways that
were never possible before at scale.”
Facebook is also a booming marketplace
for apps, particularly in Europe, where the
app economy helped create 232,000 jobs in
2011. Casual-gaming companies like Zynga,
Wooga, Playfish and King.com are among
Facebook's top developers worldwide, “At
a time when everyone is talking about jobs,
the companies | just mentioned are grow-
ing their companies and their employees by
taking the categories they arein and making

>

them social,” Rose said. —AH

Singer Joss Stone (left)

and her manager Brian
Nelson, co-founders
of Stone'd Records,
discuss going the DIY
route since Stone parted
ways with EMI. The pair
were also launch partners
of Guestlist, a new music-
licensing service from
Getty Images Music.

Anne de Kerckhove,

director of Reed
MIDEM's entertainment
division, announces the
winners of the midemlab
pitch sessions.

Participating in a panel

discussion about de-
velopments in the digital
music market were (from
left) Universal Music

Group global digital
business president Rob
Wells, TAG Strategic
managing partner and
moderator Ted Cohen,
Merlin CEQ Charles Cal-
das, Google director of
content partnerships for
Android Zahavah Levine
and Amazon director of
music content acquisition
Craig Pape.

COKE GOES FORTHE GOLD

[fK'naan’s “Wavin' Flag" setthetemplate forwhat
Coca-Cola could do with musicin 2010 (the track
was selected as Coke’s theme for the FIFA World
Cup), just brace vourself for Mark Ronson's
“Move to the Beat” campaign. Ronson (center)

s the production whiz behind anew Olympican-
themn forwhich he's collaboratingwith five Olym:-
pic global ambassadors to incorporate signature
sounds from their respective sports—table ten-
nis, hurdling, sprinting, archery and tae kwon
do—and tfeaturing differentvocalists to activate
the song across 100 countries,

Beginningin February, Katy Bwillbe featured
as the lead vocalist on the track as it debuts in the
United Kingdom, the United States and other
territories where Ronsonis well-known. A global
commercial starring Ronson and Katy B, as well
as a feature-length documentary on the song's

FEBRUARY 1, 2012 |

creative process, will roll out closer tothe summer
games. Ronson is currently collaborating with
Music Dealers, a global music-licensing firm in
which Coke has a minority stake, to select vocal-
ists for other territories. Inspired by the success
of “Wavin' Flag,” Ronson 18 keenly aware of the
pressure to seta new precedent.

“It uged to be, "I it doesn't do well, don't worry
aboutit,” he told Topspin's lan Rogers (right) dur-
inga Jan, 30 keynote. “Now it's, "‘We need to have
a banger.” For Coke's Wendy Clark (lettj, senior
VP of integrated marketing communications and
capabilities, the campaign will be measured im its
virality. “We wanteverythingto beshare-worthysa
thatitcanspread,” she said. "We're luckyto have 37
million fans on our Facebook fan page. [fwe don'l
take advantage of that, give them content or things
to spread, shame on us. It's a built-in opportunity
tor ustodo better.” —AH
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Who said whal al MIDEM

“Spotify has yvet to become popular with artists because
artists don't see the financial benefit. That's partly the fault
of the labels—because the |abels partly own Spotify—and
there is insufficient transparency.”
—Paul McGuinness, U2 manager/managing director
of Dublin-based Principle Management, at the "Commerce
of Chaos: Why Copyright Still Matters Online” panel

Shit, when aig | become an entrepreneur? When dig | become
the CEQ of my company?”
—|rish singer/songwriter Michelle Phelan
at a panel on direct-to-fan tactics

“It's the most shocking unshocking thing I've cdone. It's not like |
got my eyeballs pierced.”

—Topspin CEO lan Rogers, whose newly shorm locks received

good-natured ribbing by fellow members of the

American Assn. of Independent Music

At a consumer...the models like Rdio are far more preferable
because | don't have to do anything."
— Merlin head of business affairs/general counsel
Charlie Lexton talking about cloud services

“We'll see more diversification both territorially and in terms
of specialization. Unlike the physical market wherg we've
come from a world of neighborhood and mom-and-pop
stores to megastores, | think the digital evolution is
happening in reverse, We started with the megastores and
we're Just seeing increased specialization around genre,
around territory, around local repertoire.”

—Merlin CEO Charles Caldas at the “Future of Digital Music" panel

“It Is incorrect and inaccurate to assume that there is too much
choice for consumers in the marketplace, How can there be too
much chotce for consumers in the marketplace when still a ma-
|ority of consumers use illegal services to consume music?™
—Universal Music Group global digital business president
Rob Wells at the “Future of Digital Music" panel

“We've moved from interruption to interaction.
—Saatchi & Saatchi worldwide CEO Kevin Roberts

“Is important we create a return for the artist commu nities,
for the players in the music industry. That's a value-for-value
partnership.”
—Emmanuel Seuge, Coca-Cola head of global
entertainment and sports marketing

have to do

—Tim Quirk, Google head of global content
programming for Android and former singer for
Too Much Joy, at a panel focused on direct-to-fan tactics.
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COPYRIGHT AVENGERS

From left, entertaimmentlawyer Pierre-Marie Boury, U2 man-
ager Paul McGuinness, moderator Roxanne Frias, former
Billboard editor/“Free Ride” author Robert Levine and Qobuz
founder Yves Riesel talk piracy issues at the "Copyright or
Chaos?" press conference, Perhaps most top of mind was the Stop
Online Piracy Act, which failed to reach legislation the week before

MIDEM. Hollywood—and the music industry in particular—

McGUINNESS VS. ISPs, PART TWO

The last time U2 manager Paul McGuinness [center) spoke at
MIDEM in 2008, it set off a firestorm debate on the role of In-
ternet service providers in piracy solutions. McGuinness—pic
tured here with entertainmentlawyer Pierre-Marie Boury and
moderatorRoxanne Frias—maintained hisstance, broadening
his request to the technology at large to reconsider its labbving
role. “Though there is some improverment in the digital environ-

I

BRANDS BOOST MUSIC BIZ

Coca-Cola will be music’s biggest global sponsorin 2012, with
an estimated spend of $200 million on music programs and ad
campaigns. Music Dealers co-founder and president/CEO Eric
Sheinkop (left) and Coca-Cola head of global entertainment
and sports marketing Emmanuel Seuge spoke about how the
two companies are tearmning up with artists around the world—
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ultimately failed to make a dent because of how greatly outnum-
bered theyarein thetechand Internetservice provider communmity,
Levine posited. *1f you look at the big companies, the big com-
panies were really on the other side of this issue, Google made
twice as much in the U.S. last vear as all four of the major labels
combined,” he said. But perhaps music’s quietest—and most
powerful—allyis Apple, which Levine characterized as “tough

bastards who respect copyright.” —AH

ment in terms of people getting paid, the vast majority of content
distributed through [the ISPs'] pipes is not paid for. That’s, in my
view, utterly, utterlywrong. Idon't think we can relyon politicians
who are afraid of being unpopular to accomplish this without
some real willingness—as 1 say, generosity—on the part of the
technology areawhich . . . has shown thisin the last tew weeles to
e verywell able to makeitscase ina popularway. Neverunderes-
—AH

timate the ability of a monopolv to defend itsel .

»

withacormmon goal to contribute to the music biz’s bottorn line,
“We'reveryintrigued by the business model of Spotify, very in-
terested inastrategic partniershipwith Spotity,” Seuge said. "Four

vearsagowe had anaccelerated plan for music, Nowwe have 10of

our global brands that leverage music in some capacity. How do
we think in a more innovative way about partnership from a real

value-for-value perspectiver” —AH
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Winners circle, from left: Thibaud Morin, Vivendl senlor VP of
business innovation; Ovelin co-founder/CEQ Christoph Thiir;
Mational Digital Council chairman Gilles Babinet; LiveOne
Group principal Tim Ganschow; Music Ally CEC Paul Brindley;
GlgaOM CEO Paul Walborsky; Apsmart founder Rahul Powar;
Anne de Kerckhove, director of Reed MIDEM's entertainment
division; and Topspin CEQ lan Rogers

b

Meel the 2012 midenilab winners

Internet radio, online social networls and
music-related game apps have long since
entreniched themselves inthedigital enter-
tainment landscape. But each of them got
ingenious makeovers courtesy of the win-
ners of the second midemlab pitch sessions,
in which 30 startups competed in three
categories of music-centric products and
services. Sponsor Vivendi also presented
a Coup de Coeur Award to Webdoc (web
doc.com; @webdoc), which enables users
to create interactive multimedia posts that
can be embedded on websites and blogs
and shared on social networks,

CATEGORY: MUSIC DISCOVERY,
RECOMMENDATION AND
CREATION

Winner: MPme by Apsmart

Based: London

Website: MPme.com

Rahul Powar {@rahulpowar), a former
Shazam technical architect who helped
develop the company’s music-identifica-
tion software, launched maobile incubator
Apsmarl in 2009 with the financial back
ing of DN Capital. The company's iPad
app MPme, which debuted on iTunes” App
storeduring MIDEM, tracks thousands of
Web radio stations and recommends those
that match users' tastes based on their
music library, listening habits and what
their friends like. “We're using a combina-

tion of technology and algorithms to try to
create an experience that allows people to
discover what's happening on each ofthese
stations and why it's relevant to them,”
Powar said, "One of the most impressive
aspects of MPme isits implementation and
user interface,” said judge Paul Brindley,
CEO of Music Ally, “This app is very slick
and well thought-out. The strong team
behind the app also inspires confidence.”

CATEGORY: MARKETING AND
SOCIAL ENGAGEMENT

Winner: CrowdSurfing by LiveOne
Group

Based: Chicago

Website: LiveOneGroup.com

LiveOne founder Tim Ganschow notes thal
while the live-streaming market continues to
expand rapidly, it remains hamstrungin one
ley respect. “Concerts and other forms oflive
entertainmentin the real world are mosten-
jovable when they're shared experiences,” he
said at MIDEM. “We watch with friends, talk
with friends.. . Buttoday the feelingone has
when consuming content online is thatwe're
watching alone.” LiveOne’s CrowdSurfing
app rests adjacent to a live stream, displaying
otherviewers/listeners and enabling them to
communicate, It also provides ganmification
and monetization opportunities for brand-
ing partners. Judge Alex White, co-founder/
CEO of Next Big Sound, one of the winners

INNOVATION ON THE FLY

Developers unleash imaginations al

MIDEM HACK DAY

of 2011's midemlal competition {see story,
right), says the company is well-positioned
to capitalize on the growth m live streaming
and real-ime social interaction around live
events. "I like that it's at the intersection of a
lotof trends,” White said.

CATEGORY: DIRECT-TO-
CONSUMER SALES AND
CONTENT MONETIZATION
Winner: WildChords by Ovelin
Based: Tampere, Finland

Website: WildChords.com

Ovelin co-founder/CEO Christoph Thiir
charmed the judging panel with his enthu-
siasm for Ovelin's 1Pad app WildChords. The
app creates a game out of learning guitar
chords. The premise: Animals have escaped
the Ovelin city zoo and the user must coax
them back by striking the right chords on
an acoustic or electric guitar; each animal
responds toaspecificchord (e.g., A chord for
apes, C chord for crocodiles). Since theapp's
wortldwide release in November, Thiir savs
the company has received messages from
users asking that Ovelin adapt the game for
other instruments. Judge Paul Walborsky,
CEO of GigaOM, said he was impressed by
bath WildChords and Thiir's passion for his
product. “When you listen to these pitches,
do they make you think about different op-
portunities and possibilities?” Walborsky
asked. "He definitely did that."—Louis Hau

MOVING ONUP

Calching up with last years big hils

The 2071 winners of what was then called the MidemNet Lab
competition have built on products and services that won
themacclaim a year ago. Here's what they've beenup tosince.

NEXT BIG SOUND

CATEGORY: business-to-business

Data-tracking and analytics company Next Big Sound used
MIDEM as a springboard to a larger marketplace, says co-
founder/CEO Alex White (iashalek). “People know about
the company, what we do and why we're doing it,” White
says. During the past year, it raised $6.5 million in funding
and doubled its staff. Canadian Music Week named Next Big
Sound hottest tech startup, and White was named to Forbes’
30 Under 30: Music executive ranking.

FILTER SQUAD (FORMERLY JAMMBOX)
CATEGORY: mobile apps

When its music-discovery app Discovr won last year, startup
Jammbox consisted of just its founder, Australian recording
artist David McKinney ((@davidmckinney). Since then, he
has rechristened the company Filter Squad, which now has
a staff of five, and raised an additional $1.1 million in October
2011. Filter says that Discovr has been the top music app in
52 countries and the top entertainment app in 28 and that all
Discovr apps (there are versions for movies and games) were
downloaded 1.5 million times in 2071. “We're based in Perth,
Australia, so we're pretty disconnected from the rest of the
world," he says. “MIDEM broke that barrier for us.”

SHUFFLER.FM

CATEGORY: business-to-consumer

A mix between music blog aggregator and Internet radio ser-
vice, Shuffler.fm made a big impression last vear with its “lean
back" way to discover new acts and the blogs that love them.
Shuffler.fm named Spin magazine as its exclusive advertising
partner in 20T and debuted a “shuffle this site” button on all
Spin network sites. It also released an iPad app—"the world's
first real audio magazine" and "Flipboard for music," referring
to the popular app that aggregates Web content to create a
personalized magazine. —Glenn Peoples

Tourrent Plans suggests a tour itinerary based
on the metro areas where an artist generates the
most peer-to-peer interest and anartist’s touring
history. It uses application programming inter-
faces (APlg) from Musicmetric and Songkick.

ARTISTIFY
Created by developer Syd Lawrence (@sydlaw-
rence), Artistify is a Spotity app that can display

About 30 developers participated in the second
MIDEM Hack Day, which was organized by Six
Two Productions CEQ/creative technologist
Martyn Davies and SoundCloud VP of business
development Dave Haynes.

During a launch presentation, Havnes said
that the old gatekeepers of the music business
“are slowly being moved out of the picture” and
that while they're still important, new gatekeep-
ers—developers—are building new ways to ex-
perience music. Davies noted that developers
have access to more information and data than
ever before—event listings, news feeds, chart

data, recommendations, tags, acoustic analysis,
lyrics and audio identification technology.

The participating developers created 18 hacks
in 48 hours. In addition to the official entries,
German developer Johan Uhle worked with
cellist/composer Zo& Keating to fulfill her re-
quest for an easy way to package and upload the
cello samples she creates during her live pertor:
mances. Uhle whipped up a batch process that
did the trick, much to the delight of a grateful
Keating, who wants to make the samples avail-
able to fans to download and remix.

“It's great because | have had fans ask me

for this for ages,” she enthused. “Every music

conference should have hackers.” Davies said
MIDEM's support has been impartant for the
Music Hack Day movement. "In terms of the
prominence that MIDEM has given us, it's been
Fantastic,” he said. “It just shows how much
meaning there is for Music Hack Day in the
industry as a whole.”
Some of the best hacks:

TOURRENT PLANS
Created by developer Ben Fields (@alsothings),

FEBRUARY 1, 20712 |

anartist’s music, news, photos and videos, using
APIs from YouTube and Twitter. “I fully expect
to see that out there being used by the labels,”
an impressed Davies said.

MIDEM MUSIC MACHINE

Created by developer Mr. Doob (@mrdoob)
and Echo Nest director ot developer plattorm
Paul Lamere (@plamere), the MIDEM Music
Machine turns a piece of music into an abstract
3-D animation. Ituses APls and tools from the
Echo Nest, EMI Music and Mr. Doob's threejs
3-D library. — Lowis Hau
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HOEM 202
MIDEM WINNERS:

Vielen dank: Christoph
Bornschein, founder

of German ad agency
TLGG, took home the
inaugural MIDEM
Marketing Competition
award on behalf of
client Vodafone.

(LGE VODAFONE TAKE: THiE GAKE

Winners of MIDEM s first Marketing Campaign Compelition

German ad agency Torben, Lucie und die gelbe Gefahr GmbH
(TLGG) was named the surprise winner of MIDEM’s first Market.
ing Campaign Competition on Jan. 30, winning on behalf of client
Vodafone, TLGG was one of 10 competitors selected by Contagious
magazine and presented during a two-hour pitch session on Jan, 28.

The global finalists included Airtel in South Africa, France's
Carte Musique with agency Euro RSCG, Converse's Rubber Tracks
in Brooklyn, Anomaly's Instagram music video for the Vaselines
and American Express and Digitas’ global “Unstaged” program.
They were then judged by a panel consisting of AKQA Amster-
dam executive creative director Nick Bailey, Saatchi & Saatchi
U.S. music producer Ryan Fitch, Hennessy international com-

SOUNDS LIE APARTY

Where the industry moved and shook in Cannes

munications manager Julie Nollet, Brand-e-biz content director
Steve Mullins and Universal Music Group U.K. global head of
new business Olivier Robert-Murphy:.

For TLGG, the task was to create a social-media campaign for
Vodafone that matched the company's super-fast mobile networl:
with music, So the agency tapped German band Bakkushan to
participate in a crowd-seurced studio session in which it cre-
ated micro-songs out of fans’ tweets that included the hashtag
“#tweetlied” or comments on Facebook, often with a turnaround
of five minutes or less. The session extended across 11 real-time
hours and was live-streamed, generating 62,000 video views and
17,000 new fans of Vodafone day-of alone.

Kobalt Music Group Kicking back at AZ2IM's

threw a cocktail party
on Jan. 30 at the Sirocco
Room of Cannes’ Carlton
Hotel, where newly ap-
pointed Kobalt president
Richard Sanders (left)
paused for a photo with
Tommy Boy Records
founder Tom Silverman
{center) and Kobalt
founder/CEO Willard
Ahdritz.

Attending a Jan. 30

party held by the
American Assn. of Inde-
pendent Music at Riviera
Hall were (from left)
TAG Strategic managing
partner Ted Cohen, A2IM
director of member ser-
vices Jennifer Masset and
Topspin CEQ lan Rogers.
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Jan. 30 party were
SoundExchange claims
department director
Scott Berenson (left) and
label relations manager
Shane German,

Hobnobbing at the

Carlton Hotel bar on
Jan. 29 were (from left)
Merlin CEQ Charles Caldas,
Spotify licensing director
Ellas Raam, European head
of licensing Guillaume Arth
and labor relations director
Sung-kyu Chol.

FEBRUARY M, 2012

I
The Orchard took over A i

the fifth-floor penthouse
of Cannes’ Villa d’Estelle on 3
Jan. 28 for a festive gather-
ing that included (from left)
Orchard CEO Brad Mavin;
Collean Thels, managing
director of the United King-
dom and Europe for the Or-
chard; National Geographic
Music VP Jeffrey Clyburn:
and Liz Eve, international
client relations director for
the Qrchard.

All smiles at the
Orchard’s party are
Deirdre O'Hara, manager
of producer Mark Batson
and Bat Music Future, and
Bob Doyle, manager of

Garth Brooks and the
Band Perry.
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What set TLGG apart? Robert-Murphy told Billboard that the
Vodafone campaign best represented the three most important
traits—artist value, brand value and sustainability, “The cases we
saw were mostly one-oft campaigns,” he said. “When today it's all
about long-term strategic marketing partnership, it you want con-
zumer engagement you need repetition, a long-term plan. That's
the best way to create benefits from a brand.”
—Andrew Hampp
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Great arrangement: JORGE
CALANDRELLI conducts

a session for Tony Bennett
in New York. Inset: A young
Calandrelli at work at CBS
Records in Buenos Aires.
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Jorge Calandrelli: Celebrating
A Master Of Musical Versatility

BY CRAIG ROSEN

respect for a master
musician. Perhaps
no one is more de-
serving of it than

COMPOSET, A TATISET

A

Calandrelli, During his three-decade career, he

and producer Jorge

has worlked with a diverse collection of artists
ranging from Tony Bennett, Arture Sandoval
and Yo-Yo Ma to Dixie Chicks, Elton John and
John Legend. And his work has been heard in
films, including “The Color Purple,” “Tron" and
"Crouching Tiger, Hidden Dragon.”

His excellence has certainly been recognized.
Calandrelli is a five-time Grammy Award winner
who's earned 26 total nominations, along with
two Academy Award nominations. His most re-
cent achievement: a Grammy nomination for
best instrumental arrangement accompany-

aestro—it'sa btleof

ing vocalist(s) for his work on “Wheo Can | Turn

To (When Nobody Needs Me)” by Bennett and

Queen Latitah from Bennett's Duets 11 album.

Calandrelli arranged and conducted the
strings on the album, which debuted atop the
Billboard 200 following its release in September
with first-week sales of 179,000, according to
Nielsen SoundScan, making Bennett the oldest
living artist to debut at No. 1. The album’s suc
cess was fitting, as it marked the 25th anniver:
sary of Calandrelli's work with Bennett over nine
albums. Duets IT has sold more than 550,000
copies, according to SoundScan.

He also worked on that album’s prequel,
20006"s Duets: An American Classic, which
reached No. 3 on the Billboard 200, has sold 1.5
million albumas (according to SoundScan) and
earned Calandrelli a Grammy for best instru-
mental arrangement accompanyving vocalist(s)
tor Bennett's duet remale with Stevie Wonder

of his “For Once in My Life.”

Jorge Calandrelli is a master arranger,”
Bennet! says, "and it has been a pleasure to
have worked with him on so many recordings
throughout my career.”

Barbra Streisand, who also has worked with
Calandrelli, offers similar praise: “From the be-
ginning of my career, I've had the good fortune to
work with a select group of supremely gifted ar-
rangers who each bring their unique sensibility to
the music—Peter Matz, Don Costa, Johnny Man-
del, Claus Ogerman and William Ross, to name a
few—all musical geniuses, and Jorge Calandrelli
is defimitely a member of that exclusive club.”

Noted producer Phil Ramone, who helmed
both of Bennett's Duels sets, has worked with
Calandrelli numerous times during the past 15
vears, He says Calandrelli has a unique touch.

"He accompanies the songs the way they
should be accompanied.” Ramone, who has
also worked with Calandrelli on sorne of Monica
Mancini's albums, including 2009's ['ve Loved
These Days, adds, “He has the sensitivity to stay
out of the way of a singer, but at the same time
gives you the warmth that he's capable of bring-
ing. He's one of the best.”

Calandrelli's success with Bennett bookended
his 2010 triumph at the Latin Grammys, where
he won producer of the year—along with Gregg
Field

work on Arturo Sandoval's A Time for Love. San-

and best instrumental album for his

doval is currently collaborating with Calandrelli
on a new project, a tribute to legendary Mexican
composer Armando Manzanero, Sandoval con-
curs with Ramone about Calandrelli's masterful
Knack for writing accompaniment with restraint.

“He writes just the right amount of music that
never gets on top of the singer, but provides nice
support to the soloist,” Sandoval says. “That’s a
skill that really makes a difference.”
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Shelton Berg, dean of the University of Miami's
Frost School of Music, co-arranged several selec-
tions on A Time for Love with Calandrelli. “Jorge’s
work doesn't scream at the audience, *Hey, check
me out, with virtuosic and hip devices for their
own sake,” Berg says. “The listener is almost
unaware, as Calandrelli’s music exponentially
amplifies the emotion and intent of the music.”
Aside from his own work with Calandrelli,
Sandoval 1s a fan of arrangements he's done for
other artists, particularly his work on The Five
Seasons by his friend and frequent collabora

tor Eddie Daniels, which earned Calandrelli a
Grammy nomination in 1997 for best instru-
ment arrangement. Sandoval was especially
knocked out by the piece titled
“The Fitth Season,” based on
“The Four Seasons” by Vivaldi.
“That's a masterpiece that peo-
ple are still tallang about, That's
when I knew that this guy had a
special skill for writing.”

Born in Argentina, Calandrel-
li's mother was a skilled pianist
who played often in the family
home. His father and grandfa-
ther, however, were both doc-
tors and he was expected to
follow suit, but he fell in love
with music. He started plaving
piano by ear at age 4, and by 8,
he began taking formal lessons.
At first his father balked at the
idea of his son pursuing music
as a profession, but once he ac-
cepted it, he encouraged Ca-
landrelli to dive headlong into
music and learn everything he
could. By his late teens and early
205, he traveled to Europe and was immersed
1n jazz and bossa nova.

Gregg Field, a partner at Concord Music Group
who co-produced A Time for Love with Calandrelli,
notes that Calandrelli’s Argentine roots and tango
influence “give a romanticism to his writing,”

Calandrelli went to Los Angeles in 1968,
where he collaborated with noted arranger/com
poser Clare Fischer. He was amazed by watch
ing one of his heroes perform with his big band
and conduct recording sessions. And although
he was impressed with Fischer’s skill and the
musicians he worked with, he realized he wasn't
ready tor the big time in the United States. In-
stead, Calandrelli returned to Argentina to hone
his craft for a decade before returning stateside.

Upon his return to the States, armed with rec
ommendation letters from the record companies
he worked with in Argentina, Calandrelli had
little trouble finding work, landing a gig record-
ing Andre Kostelanetz and a 65-piece orchestra
at CBS' New York studio.

While Calandrelli became a much in-de-
mand arranger, it wasn't until 1981, with his
hirst Grammy nomination—for best instru-
mental arrangement on Daniels’ "Forget the
Wornan"—that he began to receive notice from
the public at large. Five years later, he'd earn an
other Grammy nomination for the same song,
this time for best instrumental arrangement ac-
companying vocalist(s) for Bennelt's version of
the tune,

Perhaps the greatest testarnent to Calandrel-
li"s virtuosity is the diverse list of artists and
genres he has worked with in his career. It's
an exhaustive tally that features many of the
biggest artists in pop, jazz, Latin and classi-
cal, including Barbra Streisand, Josh Groban,
Quincy Jones, Michael Bublé, Elton John, Paul
McCartney, Billy continued on >>p32
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megatraxe

The Sound of Entertainment

Congratulates..,

Jorge Calc.md;elli .

Congratulations Jorge on your remarkable musical career!
It has been a great pleasure and dn honor 1o work
with you. Wishing you much confinued success!

Your friends Roh Mendelsohn & JC Dwyer
and the entire Megatrax feam

Dear Jorge,

Congratulations for such
a well deserved tribute.

We love you,
te queremos,

Arturo y Marianela

‘Creating

A Dream’

Jorge Calandrelli Reflects On

The Art Of Recording And A Musical Life

BY LEILACOBO

n the ocean of contemporary
music, Jorge Calandrelli's music
stands outlike a sleek sailboat—
elegant, finely tuned and un-
failing in its sense of direc
tion—whether it's navigating
the waters of classical, pop, jazz,

Latin or R&B.

Indeed, if you've been listening to any
music in the last 30 vears, you've most cer-
tainly heard the sounds of Calandrelli.
Whether it be his compeositions, produc-
tions, arrangements or scores, he has made
his mark across contemporary music, from
Andrea Bocelli's Vivere: Live in Tuscany (which
he arranged and conducted), to the score of
“The Color Purple” {for which he composed
and orchestrated two cues, earning an Acad-
emy Award nomination), to the closing-title
song of “Crouching Tiger, Hidden Dragon”
(which he composed, arranged and produced).

Calandrelli has worked with an array of
artists, producers and composers, including
Barbra Streisand, Wynton Marsalis, Placido
Domingo, Luis Miguel, Marc Anthony, Julio
Iglesiag, Paul McCartney and Quincy Jones.
He has also amassed five Grammy Awards,
26 Grammy nominations and two Academy
Award nominations. Most recently, the Ar-
gentine-born Calandrelli capped his 25-year
agsociation with Tony Bennett by arranging
and conducting the erchestral arrangements
of Berinett's Duets [1, which debuted at Na. 1
on the Billboard 200 last fall, and earning an-
other Grammy nomination for arranging the
duet by Bennett and Queen Latifah.

Here, Calandrelli reflects on his career
with Billboard.

Is there a Jorge Calandrelli sound?
That's a very interesting question. My signa-
ture sound, especially when it comes to the
recording industry, is precisely not to have a
signature sound. If 1 were todoan album with
an R&B artist, and another with a pop artist,
and another with another artist and they all
sound the same, I'm in trouble.

My signature is not to repeat myself and
to create different sounds according to the
project. My signature is being able to do so
many different genres for so many different
artists and each one of those be completely
true to the stvle and to myself. And [ write
the best possible music within the param-
eters of that project.

| take a long time to do things. My theory
is there’s no such thing that classical music
is better than pop or jazz is better than rock.
For me a mediocre symphony is no better
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Dynamic duo: ELTON JOHN greets
JORGE CALANDRELLIIn 2006

at Capitol Studios in Los Angeles,
where John sang on Tony Bennett's
album Duets: An American Classic.

than a good rock track. And 1 put a lot of time
into what 1 do, and what I'm deing now is
not something I've done before, Not even in
film music do [ use orchestrators. Everything
from the very first to the very last note [ do
mysell. That's why it takes such a long time,

So how do you approach a new project?
[ listen to the song, and then | take my time,
make some coffee, tallk with friends, walk the
dogs, listen to Bach and Ravel, and when I'm
ready I sit down and it cornes out naturally. |
den't have to squeeze my mind. When [ start
[ know exactly what I'm doing. It's as if some-
body is dictating what notes to write. And it's
all based on good taste and common sense.

You’ve been producing albums for three
decades. Given the changes in the indus-
try—including budgets—have you had to
downsize the scope of your projects?
I'm one of the lucky musicians that still gets
to work frequently and almost always with
large orchestras. I've never really done synthe-
sizer projects for budget reasons. I do use the
technology to do a MIDI sequence for myself
with all the best sounds, and then when | go
to the sessions | already know how everything
18 going to sound.

In some cases, the artist wants to know
what I'm doing, and with the technology we
have now, we can do a preview of the arrange-
ments, so we're all on the same page and there
are no delays, [ program the arrangement and
assign to the musicians the library sounds that
are available today, which are amazing. And
many times—actually, it's interesting—after
| record with a live orchestra, at the mixing
process, we add to the mixing the synthesizer

sounds dub- continued on >>p30
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With much love to all who have and will
walk the path of music with me!...
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JoAnn L€LTG

music service

3526 Hayden Avenue / Culver City / CA / 90232
310.231.9733 / www.joannkanemusic.com

Congratulations, Jorge!

Mark and the staff of JoAnn Kane Music Service

To Jorge,

With love from your friend

and greatest admirer.

Johnny Mandel

A labor of love: JORGE
CALANDRELLI (center)

is joined by PLACIDO
DOMINGO (left) and JOSH
GROBAN at Westlake Studios
inLos Angeles in 2008 during
the production of Domingo’'s
album Amore Infinito: Songs
Inspired by the Poetry of John
Paul Il (Karol Wojtyla).

from >>p28  bing the orchestra, and even
a little bit opens it up and makes it sound
very contemporary. The archestra, even ifit's
the best orchestra in the world, sounds like
it could have been recorded in the '70s, but
it you add these pads it brings it into the 21s
century immediately,

Do the orchestra musicians worry you
may replace them?

It's the other way around. I'm not replacing
anything. I'm just adding to what they did.
What they don'tlike i3if, instead of hiring the
74-piece orchestra, we would do the thing with
electronics. That would be terrible. Good art-
ists like Barbra Streisand, Tony Bennett and
Luis Miguel, theydon't replace live musicians
with synthesizers,

What does the orchestra bring to the
recording that technology doesn’t?

You cannot imitate a 50-piece string orches-
tra. Because when the musicians are playing
among each other there’s a magic that has to
do, probably, with a technical and spiritual
combination, There's a magic with the har-
monics that when they play a note, each one
playsadifferent note. You hear that chord and
thatchord is just gorgeous—there’s no way you
can imitate that, because every one of those
players has vears and years of experience, and
all of them combined create this magical thing,
You can enhance that, but vou cannot imitate
that. Impossible.

You've said in interviews that composer/
arranger/pianist Clare Fisher was a big
influence on you. Why him in particular?
When I met Clare Fisher | was 27 vears old,
and he came to Buenos Aires and | was very
impressed with his beautiful harmonies. At
that moment it was very important to me be-
cause | was more into jazz than commercial
music. And in that sense it changed my har-
monic conceptand opened up a wide spectrum
of possibilities. Later, when | started working
more in pop and jazz and in conducting and
arrangernent, that remained forever |inside
me}, even though those harmonic concepts
don't apply to everything. But everything is
always there.

You are a planist and have performed for
years. Why did you go to the other side?
When [ started, in my 20s, 1 went to Europe
with a very good Brazilian trio, We toured
Europe for three vears, and that's when [ real-
ized that was not my life, [ didn’twant to be a
pianist performing all my life. I wanted to be
an arranger, a conductor, acomposer. And I've
conducted live a lot. But more than anything,
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[ enjoy being in the studio with the best pos-
sible musicians and recording,

Live performance is so imperfect. When
we record an album we're almost creating a
dream. It's like when a director does a movie
with the perfect sound and the perfect pitch,
and that's why it takes so long, When the proj-
ect comes out people listen to itand go to a
different place. And that's what we're doing;
constructing a dream. If you do a live con-
cert, it's a completely different emotion, but
it's not perfect.

You're from Argentina, where you pro-
duced all of your early work. It's difficult
as a Latin producer to cross over into the
mainstream. What allowed you to do so?
My jazz roots are very good in the sense that
the jazz musician is the musician of musi-
cians. 1f vou start with the Beatles, you're far
mare limited than ifyou start with Bill Evans
or Miles Davis, which gives you a far wider
range of possibilities,

Alter working the jazz scene | started worle-
ing as a composer, arranger and producer in
Argentina. And during the '70s I composed
music for films, I did TV shows; | conducted,
I had a lot of hitalbums as a preducer and ar-
ranger. | worked with the top Argentine pop
artists, from A to Z. And when | came to the
States | came with recommendations from
all the labels—they wrote letters to CBS, to
RCA—and when [ got here, they immediately
gave me huge projects.

Is there a “before and after” project
for you?
One of the most important projects was the
very first album | did with Tony Bennett,
[1986's| The Artof Excellence, which | recorded
in London. It was when Tony relaunched his
career. That album was beautiful. Then | did
the Breakthrough album for|clarinetist]| Eddie
Daniels for GRP. And |after that] I was con-
tacted by a lot of people, even Quincy Jones,
who contacted me to do “The Color Purple.”
Those three were very important moments
that marked a betore and after.

After that, some of the very important

things were the symphonic series | did—/in-
cluding| Symphonic Tango, Symphonic Bossa
Nova—and the albums I did with Yo-Yo Ma,
like Obrigado Brazil. Those were huge state-
ments in a way. But every project has been
important. Doing the Madonna/Ricky Martin
duet|“Be Caretul (Cuidadoe Con Mi Corazon)”|
was verv important too.

You have such a variety of scope. How
do you approach such different projects?

Like adifferent continued on >>p32
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Dear Jorge,

A song never had a better ﬁjend than you.
Thank you so much ﬁr many years gf your
beautiful arrangements.

With love,
Tony Bennett

Congratulations, Jorge!

Your many friends and fans at Berklee College of Music are happy to join the
chorus in singing your praises.

You richly deserve this honor, not only for your beautiful music, but also for

providing generous and inspiring mentorship to our students as Berklee’s
Herb Alpert Visiting Scholar.

Gracias y saludos, maestro!

Berklee
college of
Music




UERIDO JORGE!

CONGRATULATIONS ON
THIS WONDERFUL TRIBUTE!

YOU ARE A TREASURE
AND WE LOVE YOU...

ABRAZOS Y BESOS!

GREGG FIELD &
MONICA MANCINI

KRISTINA
AGLINZ

singer, pianist, composer

from >>p30 language. In my mind | have
different hard discs and according to the proj-
ect I'm doing | probably go to that hard disc.

Has any project been a particularly dif-
ficult challenge?

Probably the three-movement concerto tor
clarinet and orchestra, which was on Eddie
Daniels’ Breakthrough album. It premieredin
1985, was recorded in 1986, and 1t's been [per-
formed] all over the world for years. Last year
they premiered it in Buenos Aires and as we
speak they're plaving itin the Czech Republic.

So you have this clarinet concert that
you composed, and you've also com-
posed pop songs and film themes.
That's a pretty wide gamut.

Songwriting is another part of my thing. It's
not my No. 1 priority, but I've been doing it
all along,. The very first of my songs that was
recorded was “When Love Was All We Had,"
which Tony Bennett recorded in London. 1 did
"Tuy Yo" with Luis Miguel, and 1 composed
the end song for “Crouching Tiger, Hidden
Dragon.” | composed two songs for Placido
Domingo for the album that I produced with
lvrics by the Pope. On the Yo-Yo Ma tango
album, 1 composed a song called “Tango Re-
membrances” where, using technology from
today, | used some outtakes of [Argentine
tango composer| Astor Piazzoila and | had
Yo-Yo Ma play a duet with him. And they're

all completely different. If you put those songs
together, vou would never say the person who
wrote them is the same persen. That's part of
the multifaceted personality | have.

When | was a kid I always played jazz and
bossa nova, but my family loved classical music,
When | came to the U.S., my main problem
was no one knew if | was a jazz musician, a
pop arranger or what, So | decided to keep on
working in different styles, and |since] | was
very successful in all of them, | kept getting
called tor completely ditferent things. That’s
why | have in my brain little hard discs.

Given all this, what is still left undone?
[n my spare time, which unfortunately is very
limited, I'm finishing my piano concerto. I'm
writing a serious, two-movement piano con-
certo called “Dyptic for Piano and Qrchestra.”
[t's very beautiful, very contempaorary, very
maodern, Thal might be the Pulitzer Prize
which ['ve never gotten so far. It takes a lot of
time and I'm hoping to have it premierein a
couple of years.

The other thing is, I would like to write
a memoir. And | have sketches of a boolk,
because a lot of people ask me, “Maestro,
why don't you write a book on arranging?”
[ could definitely do it. This is going to be
kind of my legacy. I've found an enormous
satisfaction giving these master classes.
Then you feel like everything you know

vou're passing to them. .o

HUNGER LISTENS
TO MUSIC,
TOO.

1IN 6 AMERICANS NOW STRUGGLES WITH HUNGER. T‘:’GEJEEE
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from >»p27 Joel, S5ting, Elvis Costello,
Tim MecGraw, Barry Manilow, Dave Grusin,
Ella Fitzgerald, Regina Carter, Al Jarreau,
Julio Iglesias, Shakira and the London Sym
phony Orchestra. In fact, two of Calandrel-
li's Grammy wins were in the best classical
crossover album category, for Yo-Yo Ma's Ob-
rigado Brazil in 2003 and for his collaboration
tribute with Ma on Soul of the Tango—The
Music of Astor Prazzolla in 1998,

Concord's Field says, “What makes Jorge
so ¢ffective as an arranger and producer is
his incredible musicality across many genres
and his intuitive way of finding exactly the
right musical frame for the artists he works
with. Jorge 1s unique in being equally at
home with Tony Bennett or Celineé Dion as
he is with Yo-Yo Ma or Placido Domingo. He
creates definitive arrangements for artists
much like Nelson Riddle or Don Cesta dad
tor [Frank| Sinatra.”

He also isn't afraid to take on the chal
lenge of reworking iconic material. In 2007,
Calandrelli co-produced, arranged and played
piano on Love Letters From Ella, in celebra-
tion of what would have been Fitzgerald's
90th birthday. The collection of outtakes and

virtual collaborations included a version of

“Cry Me a River,” which stunned co-producer
Field, who also engineered, mixed and played
drums on the set.

“It was an unusual challenge to write to
an existing track, especially with an artist as
iconic as Ella," Field savs, “It was a minefield
of challenges to write the arrangement to be
contemporary and still make sense with Ella's
vocal. Jorge nailed it."

Calandrelh has the rare talent of adapting
to material he's unfamiliar with and some-
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how improving it. Monica Mancini recalls that
such was the case when Calandrelli worked
on her 2010 album | Love These Days.

"It was a collection of '60s and '70s pop
and rocl covers, which was not necessarily
Jorge's wotld, but he came into it not know-
ing Jackson Browne's ‘'These Days,' and he
made this little tweak to the arrangement that
it 5o current. He has a way of taking what vou
thinlk is a great piece of music and making
it a little nicer.”

Apart from his work as producer, ar-
ranger and composer, Calandrelli served as
executive music director of Concord Music
Group from 2006 to 2010, Field notes that
Calandrelli had been involved in a number
of the label’s releases as an arranger and
producer, and it made sense to have him
play a greater role at the label based on his
musical expertise by developing new art-
ists and projects.

Although he no longer holds that title with
Concord, he continues to be involved in proj-
ects for the label and has developed lasting
friendships with such executives as Field and
artists like Mancini,

[n fact, one of Calandrelli’s best features
may be his easygoing personality. “He's a lotof
fun to be around,” Mancini says. "He loves to
cat and drink good wine. He loves nature and
traveling, We're sympatico across the board.”

His personality also works well in the stu-
die: “He has a good sense of humor and he
has patience,” Ramone says. “Not everything
works right away, but he's always positive and
very sensitive to the mix and enjoys hearing
his work. He doesn't just finish the arrange-
ment and disappear. When you get a note from

Jorge, vou pay attention.” .o
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The Fray broadens its sound,
maintains emotional center, while
looKing to grow on new release

he Fray (@thefray) has seen its influence spread since its
days as a local Denver band. After breaking out in 2006,
the group’s self-titled 2009 sophomore set hit No. 1 on the

total, according to Nielsen SoundScan, as well as notching spots
on multiple international charts. Today, the group is a force to be
reckoned with in the pop-rock universe, and is setting its sights
on an ¢ven bigger target for its newest effort, Scars  Stories, due
Feb. 7 on Epic: the whole world. Well, almost,

"We're going to tour this record on six out of seven continents,”
lead singer/pianist 1saac Slade savs. *1 looked into Antarctica, [but|
apparently it costs about $50,000 per person, and there’s a distinc|
possibility vou'll get stuck there for eight to nine months. So six
out of seven itis.”

Fittingly, Scars & Stories, recorded at Nashville's celebrated
Blackbird Studio with producer Brendan O'Brien (Pear] Jam,
Bruce Springsteen), takes cues from worldly influences while
introducing a bigger, bolder sound for the historically piano-led
group. Slade savs the new songs were influenced by listening
to powerful, hook-heavy rock acts like AC/DC and Queen, as
well as his own travels. First single "Heartbeat,” for instance,
was inspired by a visit to Rwanda. *We spent some time with
the president at his palace. We visited the genocide museum,”
Slade says. “1 got this almost palatable sense that the country is
coming back te life. It's a rad place. And a rad song.” "Heartbeat”
debuted at No. 43 on the Billboard Hot 100 chart, and this weel
it's No. 11 on Adult Top 40.

As the band members have matured as musicans, the songs
have followed suit, drummer Ben Wysocki says. “We've grown
from bovs into men alongside each other. We've pushed and pulled
each other into adulthood, and challenged each other to pursue
ourselves and our ambitions,” he says. "Every record we've made
has sounded more and more confident as a result.”

The Fray formed in 2002 atfter Slade and guitarist/vocalist Joe
King met at a local Denver music shop. The band began gaining
traction at local radio with the song “Over My Head (Cable Car),”
which appeared on the group’s 2005 Epic debut, How te Save a
Life, and peaked at No. 8 on the Billboard Hot 100. The song closed
2006 as the year's third-most-downloaded song with sales of more
than 1.5 million, according to SoundScan. But 1t was the album’s
titie track that brought the Fray true mamstream success.

A
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SUPER "TRAMP"

UNPLUGGED

o @

“TV is the new radio. It
used to be a selling-oul
thing to synch with a
Chevy commercial, and
then Bob Dylan and the
Shins were both sighing
on the dotted lines.”
—ISAAC SLADE, THE FRAY

“How to Save a Lite” featured heavily in a promotion tor

ABC's “Grev's Anatomy" and peaked at No. 3 on the Hot 100,
spending 53 weeks on the chart and tying it with Santana's
“Smooth” as the chart's eighth-longest-charting single. The
zong has sold 3.9 million downloads, according to SoundScan,
and both it and *Over My Head” received nominations at the
Grammy Awards in 2007: the former for best rock performance
by a duo or group with vocal and the latter for best pop pertor-

CULTURAL MAVERICK

BALLADS BARRIER

Synching and
swimming:
THE FRAY

mance by a duo or group with vocal.

That success set the stage for the chart-topping bow of the band's
second album. The set's lead single, “You Found Me,” reached
No. 7 on the Hot 100 and No. 1 on Adult Top 40, and the Fray
was nominated for the best pop vocal album Grammy in 2010,

“TV is the new radio,” Slade says of how the band has been
using the medium to be heard. “It used to be a selling-out thing
ta synch with a Chevy commercial, and then suddenly Bob Dylan
and the Shins were both signing on the dotted lines. 50 Radiohead
and Tom Petty and the Fray all followed suit.”

“The Frav's music can be very emotional, and has shown it can
synch really well with similarly emotional scenes in movies and
TV shows,” Epic Records VP of marketing Scott Carter says. “So
many of their songs, musically and lyrically, can fit in so perfectly
to a particular scene and resonate with a viewer.”

Yet, despite the chart-topping precedent set by The Fray, Carter
says the label isn't holding Scars & Stories to a No. 1 standard. “1t
sounds cliché, but it's really about where vou end up, not where
vou start,” he says, “The Fray's first album sold a little more than
5,000 copies its first week, and went on to sell 3 million copies.
We want to be working this album for a long time. That's what
we're most focused on.” . -
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Get your shine on: Hard
rock act Shinedown will
headline the second Ava-
lanche tour with support
from Adelitas Way, New
Medicine and Art of Dying
along the way. The tour
kicks off at the Grove in
Anaheim, Calif.,, on March
27 (the same day Shine-
down’'s fourth album, Ama-
ryilis, arrives on Atlantic)
and thunders to a close at
Baltimore’'s Ram's Head
on April 25 ... Return of
the Mac: Rostrum Records
road warrior Mac Miller is
heading back out—also

on March 27—for the Mac-
adelic tour. Miller, the Cool
Kids and the Come Up will
crash campuses across the
country, including West-
ern Michigan (April 5),
Wright State (April 14) and
Clarion (April 27) before
closing the run at the Bam-
boozle Festival (Asbury
Park, N.J.; May 18). Then, a
swing through Europe for a
quick Blue Slide Park tour

... The invasion: On March
22, Strange Music owner
and flagship artist Tech
M9ne kicks off the Hostile
Takeover tour. Billed as

the longest trek in hip-hop
history—90 stops in 99
days—the marathon begins
inthe rapper's hometown
on March 24 at Kansas
City, Mo.'s Midland Theater
by AMC, Bad Boy Re-
cords' Machine Gun Kelly,
Strange's Krizz Kaliko and
others will also join the tour
...4AD Records' buzzing
Canadian singer Grimes
(born Claire Boucher) will
take her talents through
Morth America and Europe
on a lengthy spring swing
that includes stops at
London’s Field Day (June
2) and Dublin's Forbid-
den Fruit Festival (June 3)
... Australian for “tour”?
Gotye returns to the United
States for a string of dates
starting at South by South-
west and including Wash-
ington, D.C."s 9:30 Club
(March 22), Minneapolis’
Varsity Theatre (April 4)
and closing at the Indepen-
dent in San Francisco (April
12). Warner Bros. singer
Kimbra, who recently
stopped by “Jimmy Kim-

mel Live!" to assist Gotye

perform new single “Some-

body That | Used to Know,"

will support. Cheers!
—Maria Sherman

Medicine men: DR. DOG

s{elei @l BY PHIL GALLO

BREEDING
GROUND

Dr. Dog heads home, works together

on new album

or their second Anti- album,
the members of Dr. Dog (@
drdogmusic) had as clear a

vision as they did its prede.
cessor Shame, Shame, the only project
the band recorded in a studio outside
its Philadelphia base. Having used an
outside producer for Shame, Shame, the
band returned to self-producing at its
own Meth Beach studio in Philly.

The result is Dr. Dog’s seventh album,
Be the Void (Feb. 7), a passionate rock'n'roll
collection that emphasizes guitars, easily
remembered refrains and a punchiness
more in line with the band's live shows
than Shame, Shame. Some of that owes to
the group's new members, drummer Eric
Slick and percussionist/guitarist Dirmitii
Manos (who also handles electronics), and
some of it owes to lessons learned,

Guitarist/vacalist Scott McMicken says
that he and bassist Toby Leaman “write
really complete demos, but this time, more
than ever, evervthing was moare collab-
orative, We had run out of ideas [before
Shame, Shame] . . . [Once] we were writ-
ing together instead of letting one person
guide things, it was wide open.”

McMicken pinpomts the catchy “How
Long Must 1 Wait,” with a plinky seven
note motif, over-miced drums and the
steadfast pleas of a wooer, and the T. Rex-
derived “Warrior Man" as two songs that
erupted from bare-bones niffs and chords.

Having passed the decade mark as a
band, Dr. Dog has built its reputation
on a rustic, almost unfinished raw
sound that takes classic pop melodies
and concepts from the '60s and filters
thern through an indie-rock perspective.
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An opening slot on a 2004 My Morning
Jacket tour opened doors for the band,
and Dr. Dog made its Billboard 200
debut in 2008 with Fate, which peaked
al No. 86 and has sold 70,000 copies, ac-
cording to Nielsen SoundScan. Shame,
Shame, which Reb Schnadf produced,
hit No. 44 and has sold 48,000 copies.

Prior to recording Be the Void, Dr.
Deog updated a fair amount of the equip-
ment in its studio, from compressors
to installing a new 24-track recorder.
Working with Schnadf, McMicken says,
gave him new insights on recording that
the band implemented at sessions last
surnmer. And throughout the recording
process, McMicken says, the band was
keenly aware of how the songs would
sound live. A tour for the new album
began Feb. 1 and wraps in the band’s
hometown with shows at the Electric
Factory on March 24 and 25.

“l appreciate when a song takes on its
own life,” McMicken says of the changes
that invariably cccur after an album is
finished, noting *1 Only Wear Blue”
and “Shadow People” as songs that have
separate lives in concert than on record.
“Seeing how malleable a song can be
has always been a big part of this band.

“Omne trick in our bag is to start a song
slow and end it on a high note with no
sudden shift,” he adds. “It's an ascension
so the dvnamics are not just soft and
then loud. You find something happen-
ing that's compelling in the midtempo
and when you travel through all of those
tempo shifts] it really feels great when

vou hit that bombastic end. It's a really
cool journey.” "oe
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The Beyond

French duo Air turns a score for art house film
into a full album, with unexpected results

The first track on French electronic duo
Air'snew album, La Voyage Dansla Lune,
is 18 seconds long and the perfect sonic
accompaniment to reaching the pearly
gates. Yet the band's label, Astralwerks/
EMI, thinks Air's 10th release will grab
the attention of lapsed followers.

“The people that were into Air early
on and then maybe drifted away are very
likely to corme back now,” Astralwerks
senior project manager Nick Clift says,
“We have an incredible press story be-
hind the album. We have very strong
NPR support across the board to tell the
story [including a “First Listen” album
strearn the week before release] and sup-
port from SiriusXM satellite radio, too."

The duo, Jean-Benoit Dunckel and
Nicolas Godin, came out of the gate
strong in 1998 with Moon Safari, an
album that became an electronic clas-

sic, eventually selling 386,000 copies
stateside, according to Nielsen Sound
Scan. But more recent releases, includ-

Moon walkers; AIR

ing 2007 Packet Symphony (77,000, ac
cording to SoundScan) and 2009°s Love
2 (24,000}, have seen diminishing com:-
mercial returns. Perhaps it's only fitting,
then, that things are now coming full
circle with another album inspired by
the moon: La Voyage Dans la Lune (A
Trip to the Moon) arrives Feb. 7.

The project, which takes its cues from
French director Georges Méliés and his
16-minute silent film of the same name,
sprang from another; the score to the
restored version of the 1902 movie. (“La
Voyage Dansg la Lune” plays a storied
role in film history; it also serves as a
central plot point in this year’s Acad-
enty Award-nominated "Hugo.") Only

aae

tilm was ever produced, long gone until

its rediscovery in 1993, French organi-
zations Fondation Groupama Gan and
Fondation Technicelor later took on the
restoration of the film’s color version,
and a few months before it was set to
premiere at the 2011 Cannes Film Fes-
tival, the foundations approached Air
about scoring the film.

The band, which was already in the
studio at the time and has a slate of
soundtrack work to its credit—including
“The Virgin Suicides,” “Lost in Trans-
lation” and just recently, a short film
tor jeweler Cartier (“Painted Love”)—
shifted its attention to the 16-minute
score, a theme upon which a 31-min-
ute, 11-track album would grow.

Aided by vocals and lyrics from Beach
House’s Victoria Legrand and indie-pop
act Au Revoir Simone, the results are
weirder and woozier than one might
expect from a score accompanying a
film from 1902, Air chose to channel
the druggy psychedelia of Paris in the
early 20th century, as well as
incorporate inspiration from
the sound eftects and scores of
"Planet of the Apes” and "Rose-
mary's Baby.,” Animal noises
are used to represent the deaf:
eriing chatter of village idiots
in one scene, quickly shifting
gears to more celestial sounds,

“Tt was just so unexpected,
the best we could have ever
dreamed of," Dunckel says of
being asked o score Mélies’
film. “Plus,” he adds with a
langh, “now we don’t have to
make any videos for thisalbum.”

As for the unique sound of
the finished project, Godin
says, "It would have shown a
lack of respect for us to cre-
ate something that sounded
purposefully old. Méliés really
conceived this movie to entertain—to
watch in the theater, not to become a
part of a museum,”

With the film and music contextually
linked, a crucial aspect of the album’s
rollout involves art house screenings in
the United States and a limited edition
of the album (70,000 copies worldwide)
that includes the CD and a DVD of the
film. Additionally, three clips from “La
Voyage Dans la Lune” have been offered
for free, through iTunes, NPR and the
band’'s Facebook page, respectively, in
the last several months,

"Air's core foundation is primar-
ily peaple in the design, film, art and
fashion communities,” Astralwerks’
Clift says. “We've found such a fit with
this project.” ..

A IF: WEND'Y BEVAN
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efore Sharon Van Etten (@sharon-
vanetten) became your favorite band's
favorite singer, before she recorded three

deeply personal, haunting albums and
definitely before she played “Late Night With immy
Fallon," her best reasen for playing music was just
getting out of her parents’ New Jersey house.

“I'would travel 30 miles just to take a nice drive,
smoke a cigarette and play open-mic nights,” Van
Etten says. But her first fan, discovered after play-
ing at an Easton, Pa., dive, changed all that. “Seme-
one came up to me crying after my set. She said,
“You must keep playing.” It was the first time |
realized I could affect somebody, | realized why |
was doing what | was doing.”

Today, Van Etten has more than just one fan
awaiting her third album, Tramp, due Feb. 7 on
Jagiaguwar. In fact, since releasing Because I Was
i Love in 2009 and Epic in 2010, her fan base
has kept swelling, as names like Bon Iver's Justin
Vernon, TV on the Radio’s Kyp Malone and the
National's Aaron Dessner (who produced Tramp)
1oin the fold.

While her lyries are as heartbreaking as ever
(Good luck holding it together when she cries,
"Who is my man? The memory or you?" on "All 1
Can"), her music has never sounded as fierce. Re-
corded mostly in Dessner’s Brocklyn garage studio,
Tramp is more worthy of its predecessor's title—
tense, full-band tracks loud enough to qualify as
rock instead of foll, all densely lavered with waves
of harmony.

Language of Stone released Because 1 Was in
Love while Van Etten was handling PR at indie
label Ba Da Bing (which later released Epic). After

- L D
[

'
i 1 ._.:."." '-I:! !:-l £ '.'?-' B i :-:'.

. |
e by LEILA COBO

David Bisbal (@ davidbisbal) catapulted to fame in 2001 with “Op-
eracion Triunfo,” a music reality TV competition that was the top-
rated show in Spain at the time. Bisbal was the runner-up, but his
piercing, strong tenor; sexy, athletic dance moves; and signature
curly hair and winning smile made him the most successful reality
show winner in Latin music, and eventually, an international star
who blended Spanish sensibility with uptempo Latin pop beats.
Now, nearly a decade later, Bisbal, 32, has dramatically shifted
gears for Una Noche en el Teatro Real {An Evening at Teatro Real),
anacoustic album recorded live at Madrid's venerable Teatro Real.

The album, out Jan. 31 on Universal Music Latin Entertainment,
highlights an introspective, elegant Bisbal who forgoes dancing
for exquisite new arrangements of his hits and for new renditions
of Latin American standards, Originally envisioned as the final

with DAVID BISBAL
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road-testing songs that ended up on her sepho-
maore set, she heard Dessner and Vernon covering
her “Love Mare" together. Intrigued, she emailed
Dessner about collaborating,

He was interested, but the timing was off since

2 But this is more than just
the album, right?
- It started as an acoustic tour in
. - April in my homeland of Al-
meria. | wanted to record an
acoustic DVD but I didn't wanl
to simply do it as part of the tour
and forget about it. In the be-
ginning we worked on the ar-
rangements and [ thought we
heeded a tour to take advantage
of that format and then end on
a high point with the recorded
show. The idea was to show a
completely different Bisbal,
one that wasn't as commercial.
For the first time, ['ve recorded
a project without thinking if
radio and TV would like it or not.
So | started the tour with great
doubts of how people would
react to it.

show of an acoustic tour of Spain, Una Noche en el Teatro Real

has become the foundation for not only a new Bisbal sound but a
65-date tour booked by GTS, Universal's management arm.

3 Is there aradio single?
In Spain we released "Ave Maria"
because it was the first single of

Sharon Van Ette:

1 Whatled youtorendering
your work in this manner?
[ always discuss my career with
[Universal Music Latin America
chairman/CEO] Jesus Lopez. I
love being a popact and defend-
ing the genre. But I'll alwavs
make little parentheses to do
different tvpes of albums, [ told
Jesus years ago that [ wanted
to do a tour with only a grand
piano and a flamenco guitarist,
to bring a touch of respectto the

music. And he thoughtitwas a
good idea but that | was too new
an artist and we needed to de-
velop my brand. What pushed
everything forward was the
song “Mi Princesa,” which 1
wrote with Amaury Gutierrez
and Sebastian Krys, produced
with only a string quartet. That
song allowed me to connect
very closely with the audience.
That's when [ said, “My next
project will be acoustic.”

my career, and the arrangement
18 very different. In Latin Amer-
ica they worked “Adoro.” Keepin
mind that the concert is me with
the entire band, but sometimes |
sing a cappella, sometimes with
just flamenco guitar, with jazz
arrangements, soit’s noteasy to
find a radio single,

4 What happens if you're
not able to get airplay?
What | wanted was to get peo-

Super-sad love songs are taking

e top

ndie rock and
SHARON VAN
ETTEN

he was working on the National's High Violet. The
two keptin touch, and when Van Etten was ready

to record Tramp, she took Dessner up on his offer.
“] plaved him some demos, and he was laughing,”
Van Etten says. “He said, “The demos are done.

ple to talk about this change in
me, In the beginning, this proj-
ect was a 20-concert mini-tour
in Spain that would end with a
DVD taping. But it's expanded
bevond what anyone thought.
['ve had to postpone recording
my new studio album because
the tour is now through Septem-
ber. It's wonderful.

S The whole vibe is very
Frank Sinatra, no?

| wanted to present myself in
a different way, not just musi-
cally butalso in attitude. | didn't
want to be as active onstage as |
usuallvam. I wanted todress el-
egantly and give my musicians
elegant arrangernents and play
on an elegant stage.

B Did you feel you had
something to prove?

My fans have been great to me
but the opinion of my fellow
artists and the industry in gen-
eral 15 very important to me,
Of course, these shows take
10 times more effort than a
normal, electric show. I end
up exhausted. The musical
arrangements are harder, it re-
quires far more concentration,
and it demands that I go on-
stage and just concentrate orn
the music and on the silence
between the notes, which, of
course, is also music. .o
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We might as well just record your whele album.’
I thought, “You've got to be kidding me.™

During the following 14 months, between
tours, Dessner and Van Etten cut Tramp. First,
the two set a few ground rules. “Aaron and [ were
very conscious of it not sounding like a National
record, and I didn't want it to sound like Epic,”
she says. 1 wanted to try new things. I just didn't
know what that would translate to.”

No longer working alone, Van Etten didn't stop
with Dessner, Beirut's Zach Condon was invited
to add vocals; Matt Barrick of the Walkmen, Wye
Dald’s Jenn Wasner, Julianna Barwick, Dovernan’s
Thomas Bartlett and Dessner's brother and Na-
tional bandmate Bryee all “did what they had to
do” as well, Van Etten says. “It was like a musical
playground, instruments laying everywhere, Lry-
ing out different things."

To Jagjaguwar co-owner Darius Van Arman,
Tramp’s rough, varied sound may help achieve his
goal for Van Etten. “We don't want her in the Joni
Mitchell light or the Patti Smith light. She has her
own identity,” he says. *[Jagjaguwar] works with great
songwriters: Justin Vernon, Will Sheff [of Okkervil
River|, Spencer Krug |of Sunset Rubdown]. She's not
just a fernale singer/songwriter, She's one of them.”

Van Etten made her TV debut last month on
“Fallon," and Tramp's vicious first single, "“Ser-
pents,” tore through music blogs in late 2011. But
professional pressure seems to slide off Van Etten,
She knows she's already pleased those who re-
ally count. “My parents are happy that the record
sounds more hopeful,” she says. “They worry that
I'm depressed all the time. But | write these sad
songs so that I'm not.” ’os
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FUN. FEATURING
JANELLE MONAE

We Are Young (4:10)

Producer: Jeff Bhasker

Writers: Fun., [ Bhasker
Publishers: WE Music/FEBR Music/

Fueled by RamenysAtiantic

With “We Are Young,” New York indie pop group Fun.
takes its warm retro sound into soaring ballad territory.
Careful arrangements layer sharp, bright piano melodies
with big, booming drums and multiple vocal harmonies, but
frontman Mathan Reuss' vocal dexterity shines through as
the track's strongest component. Reuss shifts from vulner-
able verbal tumbling in the song's sonically sparse intro to
the grandiose declaration, “Tonight, we are young/So let's
set the world on fire," in the massive chorus. Unfortunately,
Janelle Monae's guest spot is a missed opportunity, as the
budding R&B star Is relegated to background harmonies
instead of adding something soulful and special to an
already powerful hook. Still, “Young” finds Fun.'s sound
growing immensely, and the track is a bold statement—and
possible breakout hit—from this quirky pop group.—~./C

ED SHEERAN

The A Team (4:22)
Producer: Jake Gosling
Writer: £ Sheeran
Publisher: Sony/ATV Music
Fublishing

Warner Music UK.

No, British singer/songwriter
Ed Sheeran’s latest single,
“The A Team,” doesn't dis-
cussthe exploits of Mr. T's fa-
mousganaofcrime-fighters,
Instead, the song is a dark
vet overwhelmingly tune-
ful slice of jazz-folk. Built on
palm-muted guitars and a
simmering string arrange-

SLEIGH BELLS
Comeback Kid (3:00)
Producer: Derek Miller
Writers: D. Miller,

A, Krauss

Publisher; SONGS
Mom+Pop

With few choruses in sight
and beats so assaulting they're practically metal, Brooklyn
duo Sleigh Bells earned unexpected buzz for their 2010 debut,
Treals, For a band that wrote about brace-face tweens on its
first album, Sleigh Bells offer up refreshingly self-aware com-
mentary on “Comeback Kid," the first proper single from their
upcoming sophomore LP, Reign of Terror. “You got to try a
little harder, you're the comeback kid," Alexis Krauss sings

ment, Sheeran chronicles a
yvoung girl’s descent into an
endless web of drug addic-
tion and prostitution; "Stuck
in her daydream ... Lately,
her face seems slowly sink-
ing, wasting, crumbling like
pastries,” he sings. A song-
writing prodigy—he released
his first two albums while
stifl in high school—and up-
and-coming phenom in his
native Britain, Sheeran has
an unflinching eye for subtle

details and colorful imagery,
and his music is full of soulful
vocal runs and patient atmo-
sphere. Although the subject
matter of "The A Team" isn't
exactly radio-friendly, the
hook sure is.

COBRA STARSHIP
FEATURING MAC
MILLER

Middle Finger (3:33)
Producer: Stargate

Writers: Cobra Starship,
Stargate, M. McCormick,

N Waika

Publishers: various

Fueled by RamensAtlantic
Cobra Starship has devel-
oped a knack for crafting
emo-tinged synth pop that
cannects with young, hy-
peractive listeners. On the
group's new single, “Middle
Finger,” which features
rapper-of-the-moment Mac
Miller, the band goes for a
less-is-more approach with
a staccato guitar riff on top
of a kick drum and comput-
erized claps. When the cho-
rus hits, however, the build
was hardly enough, and the
suddeninfiux of synthesizers
and singer Gabe Saporta's
chant, “Throw your cups in
the air/ We so fly/Middle fin-
ger up to the sky,” falls flat,
Meanwhile, Miller's contri-

- -

in a sugary-sweet tone atop bratty hardcore riffs and drum
machines that fire like shotguns. Yet Sleigh Bells' abrasive side
is slightly at rest here, with lyrics that suggest some concern
about a sophomore slump and bursts of distortion mellowing
the harshness. Being a buzz band can be trying, but Sleigh
Bells rise above the pressure of expectation to create another

bizarrely catchy track.—.JM™

SPRINGSTEEN
We Take Care of Our
Own (3:53)
Producers: Ron
Anvello, Brice
Springsteen

Writer: B Springstesn
Publishers: Bruce
Springsteen/on
Landau Management
{(ASCAR)

Columbia

An albumtitie like Wreck-

ing Ball certainly implies a little muscle, and Bruce Springsteen isn't pulling any punches on his
first single from the set. “Where's the promise from sea to shining sea?" he asks amid a richly
orchestrated wall of sound built on echoing drums, a galloping melody and a rich keyboard
blend that nods to the Born to Run era. This is Springsteen in his populist, wide-view mode,
hitting on subjects like the economy and New Orleans in the wake of Hurricane Katrina (“There
ain't no help, the cavalry stayed home,” he sings), but mostly looking at a nation whose state
is challenged but, as the title indicates, resilient. As a calling card for Wrecking Ball, cansider
“We Take Care of Our Own" a battle cry that's less about tearing things down and more about
rebuilding the love, faith and hope that have always been central to Springsteen's message.— &0

bution comes up short—the
Pittsburgh rapper sounds
too detached when the song
I5 1n need of a seriocus shot
of energy. "Middle Finger”
is Cobra Starship's attempt
at crafting a steady, subtle

banger, and though the po-
tential is there, the group
can't stick the landing.—J¢

SHINEDOWN

Bully (4:01)

Producer: Rob Cavallo
Writers: 8. Smith,

0. Bassett, £, Myers
Publishers: Driven by Music/
EM! Blackwood Music, Curse
of Zach Music (BMI), EMI
April Music o/b/o itself/
Bassett Songs (ASCAR)
Atiantic Records

“Seems |'ve crossed the line
again,” Shinedown singer
Brent Smith laments on
“Bully," "for being nothing
maore than who |l am.” On the
first single to the forthcom-
ing album Amaryllis, the
veteran hard-rock group
juxtaposes the theame of

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: FJ Cubarrubia,
Chuck Dauphin, Andy Gensler,

Gary Graff, Jason Lipshutz, Jillian
Mapes, Ryan Read, Mikael Wood

powerlessness with avenge-
ful chorus filled with crashing
guitars and venomaous senti-
ments. As a children’s chaoir
sings the refrain, “We don't
have to take this/We can
end it all,” Smith lets loose at
his tormentors and declares,
"No one's going to cry on
the very day you die/You're
a bully.” Shinedown's power
resides in its fine-tuned in-
strumentation, showy solos
and epic hooks, and all three
components are ondisplay in
“Bully." Howewver, the lyrics,
while affecting, slightly miss
the point: The band's fight
against the epidemic of bul-
lyingamong U.5. adolescents
is commendable, but the vio-
lent attitude adopted in that
crusade scundstooextreme,
even for a group as hard-
hitting as Shinedown.—J!

CLEGEND & CREDILS

All albums commercially avail-
able in the United States are li-
gitble. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd,, Suite 500,
Los Angeles, CA 90036 and
singles review coples to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New

PRINGSTEEN:

Yorlk, NY 10003, or to the writers
in the appropnate bureaus.
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've spent my recent years runring away
from them like theyhad the plague,” Don
Cornelius said to Billbeard in 2005 about
receiving awards for his storied accom-
plishments, "However, 1 get thought of

every now and then.”
In the wake of his death on Feb. 1 at the age of

75, Cornelius triggered an avalanche of tributes
and fond memories for his trailblazing impact
on African-American music, culture, TV, style,
business and beyond as creatorfexecutive pro-
ducer of “Soul Train.” Starting off as a local Chi-
cago program on WCIU-TV in 1970, Corneliug'
nationally syndicated “Soul Train” chugged its way
into mainstrearn success—hitting more than 100
markets during its peak—and pop culture history.

As the longest-running, uninterrupted, first-
run syndicated TV show, “Soul Train” remains
an enduring brand after more than 40 years, The
innovative dance show became a beacon for black
culture and creativity while simultaneously provid-
ing a national platform ftor both established stars
and up-and-coming R&B/hip-hop acts.

“Don made it cool and hip to be black in Amer-

ica to the masses.” SAVS Michael Mitchell, VP of

marketing and strategic partnerships at Time-Life,
which 1ssued the 40th-anniversary DVD set The

Best of Soul Train in 2010, “*Soul Train’ is one of

the most enduring and culturally relevant shows
in television history. From the '70s to the "90s, the
show was not only must-see TV in black households
across America, it also had strong crossover appeal.”

“Without ‘Soul Train,’ there 18 no *106 & Park’
or BET Awards,” BET president of music and spe-
cial programming Stephen Hill adds. “Don's show
was the first weekly exposure of young black cul-
ture in its purest form, There's a direct line be-
tween "Soul Train’ and BET and the acceptance
of true black culture, entertainment and music
in a general market."

For an African-American man staking a claim
on the historically white turf of TV production,
Cornelius was an unlikely success storv. But that
was Cornelius: brash, cantankerous, no-nonsense,
protective and, above all, ambitious.

“If the media was dong its job, it would serve all
the people,” Cornelius told Billboard two months
after "Soul Train" debuted as a black-and-white live
local Chicago program on Aug, 17, 1970, Its spon-
sor was Sears, Roebuck and Co. "We're just trying
to give black people something to identify with."

Fifteen months after its debut, “Soul Train"
jumped the rails into national syndication. Pre-
miering Oct. 2, 1971, the show—which moved
to Los Angeles that year—had a new sponsor in
Johnson Products, the world's largest black-owned
manufacturer of hair and facial cosmetics prod-
ucts, but only seven stations. Cornelius remained
38 |
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Don Cornelius
1936-2012

“There are few in this business like him’

undaunted, and within eight months, all 25 mar-
kets that he had targeted were onboard.

"My experience of producing the show in Chi-
cago gave me the confidence of almost knowing
what the viewer reaction to the svndicated ver-
sion would be even befere it aired,” Cornelius told
Billboard in a Sept. 28, 1974, interview. “Because
of Chicago, | knew something that most of my
doubters didn't know and when they smirked, 1
smiled. As 1look back, 1 realize that my insistence
on perfection occasionally annoyed people.”

Born in Chicago on Sept. 27, 1936, Cornelius
was raised on the city's South Side. After graduat-
ing from DuSable High School, he joined the Ma-
rines and served in Korea. Returning to Chicago
in 1956, he sold tires, cars and insurance to support
his two sons and then-wife. Compliments about his
baritone voice prompted his enrollment in a broad-
casting course. And that, in turn, led to gigs as an
announcer, D] and news reporter at local station
WVON beginning in 1966. When his boss/men-
tor segued to WCIU-TV, Cornelius followed—as
did his germinating idea for an African-American
counterpart to Dick Clark's “American Bandstand.”

“We didn't try to imitate Dick Clark. Others
did, and they failed,” Cornelius recalled as a pan-
elist discussing “Rock on Television: Stepchild or
Starmaker” in 1975. “*Soul Train' doesn't differ
from any other dance show, except that it has a
character of its own, which is the single thing that
makes it successful.”

In fact, several elements made the hour-long
show must-see TV every Saturday morning at 11.
There was the Soul Train line, a sweat-inducing
fixture in which dancers—aka the Soul Train
Gang—were given free rein to cut loose and un-

leash the hottest dance move of the day from the
Funky Chicken to the Robot. There was the Soul
Train Scramble board, a segment in which two
contestants were given 60 seconds to unscrambie
letters that formed the name ot a notable person
in African-American history. And then there
were the iconic performances: Curtis Mayfield,
Al Green, James Brown, the Jackson 3, Michael
Jackson, Marvin Gaye and Aretha Franklin, and
in later years, Run-D.M.C., Public Enemy, Ervkah
Badu and Backstreet Boys.

It was as its mantra proclaimed: “The hippest
trip in America.” And a dapper Cornelius, micin
hand, commandeered it all. There was of course
also his now-gignature line, "As always in parting,
we wish you love, peace and soul!”

omparing Cornelius to another game-
changing pioneer, Motown founder Berry
Gordy, record and publishing executive
Chris Hicks savs, “For him to create his own indi-
vidual television platform where performers like
David Bowie and Elton John wanted to cross back
and touch the urban marketplace was incredible,
‘Soul Train’ wasn't just for African-American peo-
ple. It was being watched by everybody.”
Grammy Award-winning soul singer Betty
Wright, who performed on “Soul Train” during
the "70s, says that Cornelius doesn't get enough
credit as a door-opening TV change-agent. (He
owned the syndication rights to the show, an ab-
erration for an African-Arerican.) “What Don
did was unheard of," Wright says. “No one could
imagine that there would be a show with black
people dancing as the primaries and not the sec-
endaries, and that it would practically last forever.”

Michael Bivens of New Edition recalls Corne-
lius" cranky side. "He would hang up in my face,
but 1 would be booked on the show,” Bivens says.
"That was Don's way of showing me he liked me.”

Helping the show last forever was a series of

popular franchises and other successes. The Soul
Train Awards were launched in 1986, followed n
1995 by the Soul Train Lady of Soul Awards and the
Soul Train Christmas Starfestin 1998. The show’s
theme song, produced by Kenny Gamble and Leon
Huff, MFSB's “TSOP {The Sound of Philadelphia),”
became a No: 1 R&B/pop hit in 1974, Cornelius
and the late Dick Griffey, the former promoter/
talent coordinator for “Soul Train,” launched Soul
Train Records. Distributed by RCA, the label's ros-
ter hosted among others Shalamar, a group that
included former “Soul Train" dancer Jody Watley.
“His impact on black pride and aspiration in
vouth like myself was immeasurable,” Watley says,
“He built and created a door of hope and oppor-
tunity for dancers and artists to walk through, It
was Don who hand-picked me for Shalamar when
forming Soul Train Records, and he remained
supportive throughout my solo career.”
Cornelius, who underwent brain surgery in
1982, retired as “Soul Train” host in 1993, He noted,
“| stepped down before people said, “When will that

old brother get his butt oft TV?'" The show itself

enided its broadeast during the 2005-06 season. In
2008 publishing vet Kenard Gibbs, now Soul Train
Holdings CEOQ, and his partners purchased the
rights to the Soul Train library. Since then, classic
episodes have found a home on BET sister chan-
nel Centric, as has the Soul Train Awards, which
returned in 2009 after a two-vear hiatus.

“In terms of the impact Don has had on the
sheer number of people’s lives both as entertain-
ers and the viewing public, he touched everyone,”
Gibbs says. “So many artists and business execu-
tives have been very clear about the impact; he was
huge for evervone's careers. There are few in this
business like him."

Through the ensuing years, the honors-averse
Cornelius received a star on the Hollvwood Walk
of Fame, was inducted into the Broadcasting and
Cable Hall of Fame and was presented with the
Recording Academy's prestigious Trustees Award
in 2005, Divorced two vears ago after a troubled
marriage, Cornelius was reported to be suffering
from serious health issues. Found at his Mulhol-
land Drive home early in the morning on Feb. 1,
he was pronounced dead of a selfintlicted gun-
shot wound at Cedars-Sinai Medical Center in
Los Angeles. At press time, funeral arrangements
hadn't vel been announced. oo

Additional reporting by Fred Bronson and
Keith Murphy.
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Slow
Going

Despite recent inroads,
ballads aren’t fast-tracking
onto pop radio

hen Bruno Mars' “It Will Rain” as-
cended to the top of Billboard’s Main-
stream Top 40 chartin the Feb, 4issue,

the song arguably marked the first ballad to com-
mand the survey since Rihanna's "Take a Bow™ in
July 2008, The coronation ended aspan of three years,
six manths and three weeks (and 61 No. 1) since a
slow song had last led the list.

This issue, Christina Perri's ballad "A Thousand
Years” (like "Rain,” it's from the soundtrack to “The
Twilight Saga: Breaking Dawn: Part 1”) debuts at No.
40 on Mainstream Top 40. “Years” and “Rain” join
recent downtempo chart entries by Adele ("Some-
one Like You,” a No. 2-peaking hit in October), Lady
Antebellum ("Just a Kiss,” No. 21) and Avril Lavigne
(“Wish You Were Here,” No. 30),

Even a ballad that has yet to reach the survey has
shown indications of mamnstream adulation: Jason
Mraz's love song “1 Won't Give Up" bowed atop the
Hot Digital Songs chart three weeks ago. The song
has sold 427,000 downloads since its release, accord-
ing to Nielsen SoundScan,

So amid an extended boom of dance/pop domina-
tion by the likes of David Guetta, Lady Gaga, LMFAQ,
[Katy Perry and Rihanna, could ballads find a greater
level of acceptance at pop radio?

Radio and record executives believe that, despite
recent chart ascents, slow songs will remain an ex-
ception at the format whose roots date back to Bill

Haley & the Comets' “Rock Around the Clock™—
long before modern-day pop audiences shimmied
to “Party Rock Anthem.” Tempo, industry members
2ay, is simply too synonyrmous with mainstream top
40 for ballads to make more than cameo appear-
ances on playlists.

“A ballad is always a touchy area for me,” SirtusXM
VP of music programming/Hits 1 PD Kid Kelly says.
"A song has to be an abselute killer of epic propertions
to get my attention,” he notes, adding, “There is no
shortage of great R&B and ‘adult hip-hop’ crossover
songs [that are essentially] used as “today’s ballads."™

WFLZ (93.3 FLZ) Tampa, Fla., PD Tommy Chuck
echoes Kelly's assertion that pop radio could die a
slow death, literally, if it overdoses on ballads. "Up-
tempo songs have helped top 40 stations land sorne
incredible ratings over the last few vears,” he says.
"“We'd seen some downtempo songs peek their heads
up but none had been so mass appeal that they made
it all the way to the top. Top 40 is at its best when we
have a variety of hit songs to choose from . . . Great
slow songs will always get a look. However, the au
dience has the final sav.”

Clear Channel VP of digital music programming
Guy Zapoleon notes that “more rhythm- and R&B-
bazed radio stations have joined the mainstream

Breaking tradition:
gl BR O MARS

top 40 format.” Such relatively newer pop outlets
as WXRK {92.3 Now) New York and KAMP (97.1
Amp Radio) Los Angeles focus on tempo, help-
ing the format to relegate ballads to an even more
niche standing.

Responding to pop radio’s mind-set, label execu-
tives are cautious about releasing ballads as singles.
When they do, they seek adventurous programmers
for support.

Columbia Records senior VP of promotion Lee
Leipsner credits mainstream top 40 panelists WXXL
(XL1067) Orlando, Fla., and KHKS (106.1 Kiss FM)
Dallas, for instance, as early believers in Adele’s
"Someone Like You." Leipsner says, “Kiss is a con-
sistently top-rated station. What a huge statement
[PD Patrick Davis| made in adding it quickly, There's
a purity and honesty to Adele’s music that creates an
emotional connection. People need that realness in
music, and she provides that.”

Ultimately, however, it appears that mainstream
top 40 audiences will, for the most part, continue
to want to just dance,

“I'd like to think that pop radio hasn't blacklisted
lallads as a rule,” KHOP (@95-1) Modesto, Calif,
PD Mojoe Roberts says. "But it's no secret that the
format has a love affair with tempo.”

PIAS in the United Kingdom. The

REACH OUT AND TOUCH

U.K. act Enter Shikari returns to indie roots
to score homeland, U.S. success

During its eight-year history, British
post-hardcore electro-punk band
Enter Shikari has experienced both

sides of the major-label-vs.-inde-
pendent coin toss and knows exactly
which side it prefars.

“The main thing is to be able to have

an idea and run with it,"” bassist Chris
Batten says. "Sa it definitely suitsusa
lot more to be independent.”

Enter Shikari's 2007 debut, Take
to the Skies, was released on its own
Ambush Reality imprint in conjunc-
tion with PIAS and debuted at No.

Coin toss:

4 on the Official Charts Co. (OCC)
album list. In the United States, Skies
and 2009 sophomore set Common
Dreads were licensed to Interscope.
However, Enter Shikari's tenure with
the major wasn't a happy one, says
Batten, who started the band in 2003
with singer Rou Reynolds, guitar-
ist Rory Clewlow and drummer Rob
Rolfein 5t. Albans, England.

“No one at the label really knew
what to do with us,”" he recalls. “We'd
go weeks without actually hearing
from them. It was a very frustrat-
ing period.” U.5. sales for Skies and
Dreads stand at 31,000 and 8,000,
respectively, according to Nielsen
SoundScan. Total worldwide sales
are approximately 200,000 and
100,000 units, respectively, accord-
ing to band manager lan Johnsen.

For its latest studio set, A Flash
Flood of Colour, Enter Shikari re-
verted to its indie roots, licensing the
record to California-based Hopeless
Records for North America and re-
leasing it through Ambush Reality/

move paid off: Colour debuted at No.
4 on the U.K. albums chart with first-
week sales of 19,000, according to
the OCC. The 11-track set also gave
the band domesticdebutsat No. 5 on
Hard Rock Albums and No. 67 on the
Billboard 200 with first-week sales of
6,000, according to SoundScan.
Johnsen credits the group’s heavy
touring presence during the past two
years for driving sales. “With this sort
of music, broadcast mediais only a
vary small part of the job," he says.
“It's about going out on the road and
kids being able to touch you directiy.”
Touring again dominates the band's
2012 plans. Australian, European and
U.K. treks are scheduled for the next
two months, booked by London-
based X-Ray Touring. A headline trek
of 600-to1,000-capacity U.5. ven-
ues, booked by Los Angeles' Agency
Group, follows in April and May.
“America started off very slow for
us. But we've seen a massive uptick in
people coming to our shows,” Batten
says. Johnsen adds: “You can defi-
nitely sense the excitement the band
is generating.” —Richard Smirke

SWAN SONG

David Crowder Band
ends six-~album run
on a high

David Crowder Band fans were
stunned last year when the mod-
ern worship act announced it was
disbanding. But faithful followers
received a parting qift in the form
of Give Us Rest (A Requiem Mass in
C [The Happiest of All Keys]), the
band's 24-track, double-disc swan
song on sixstepsrecords/EMI Chris-
tian Music Group (CMG). In turn, the
act was rewarded with a No. 1debut
on Billboard's Christian Albums chart
and a No. 2 bow on the Billboard 200
after the set’s Jan. 10 release,

“"We had a three-record contract
and we went in for another threes,"
frontman Crowder says. "But we got
toward the end of things and could
never see past record six. We all felt
that we had done what we were sup-
posed to do: use music to connect
people to God."”

Those six albums—beginning with
2002's Can You Hear Us?—account for
1.3 million in sales, according to Nielsen
SoundScan. Rest has sold €9,000.
Lead single “Let Me Feael You Shine”
rises 25-23 on Christian Songs this
week and has sold 21,000 downloads.

“Since their first record in 1999 [indie
release All/ Can Say], the band has built
a very loyal fan base,” EMI CMG VP of
marketing David Sylvester says,

The band played its last show at At-
lanta’s Georgia Dome during the Pas-
sion 2012 conference in January. But
Crowder is still busy promoting the
project. He hit the road Jan, 30 with
the K-LOVE radioc network maorning
team, visiting Charlotte, N.C.; Knoxville,
Tenn.; Memphis; and Indianapolis, and
partnering with local food banks for the
Souper Bowl of Caring campaign. Fans
who donate food will receive tickets to
anacoustic concert by Crowder.

As for the future, Crowder says he
wants to pursue other passions, in-
cluding bluegrass, and that other band
members are already writing new
music, Might a reunion tour unfold?
“As far as we can tell, we're done,”
he says. “But in the words of Justin
Bieber, 'Never say never."

—Deborah Evans Price

A parting gift;
DAVID CROWDER
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com

HELP WANTED

Lonette McKee’s Actor’s Workshop

At the City College of New York
Continuing and Professional Studies
This ten-week workshop will cover character exploration and
development, in-depth scene study and development,
backstage and onstage etiquette, the differences between acting
techniques for film, television and stage, and the do's and don'ts of the

industry. Students will also get the basics of mounting a production as they

prepare an “Evening of Scenes” which will be showcased ina small
professional performance with an invited
audience at the end of the workshop.
This course will be taught by producer, director, screenwriter,
composer, actress, and singer, Lonette McKee,
Spring Section
Tuesdays, 6:00pm - 9:00pm
February 21 - April 24, 2012
10 Sessions; 30 Hours total
$609
212-650-7312
Www.cps.ccny.edu

MUSIC
PARALEGAL

Greenberg Traurig seeks a Music Paralegal with 5+
years of Music Publishing experience, including;
publishing catalogs, publishing and master
clearence, fee negotiation and preparation and
review of licenses. Knowledge of songwriter and
sub-publishing agreements, and an understanding
of copyright laws including termination issues, is
required. Experience with recording, producer and
mixer agreements important.
PLEASE SUBMIT RESUME TO:
LAResumes@gtlaw.com

FREE

(Advice)
HOW DOYOU MAKEYOUR
CLASSIFIED AD PAY?

By running it consistently—
consecutive weeks—for impact!!

Rarely does a prospective customer reply to an ad the

very first time it appears. When that customer is ready

to buy. Remember, the very week he or she is ready
your advertisement should be in position.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 212-493-4199
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REAL ESTATE

MAGNIFICENT 60 ACRES WITH WORKING WINERY
AND LAVENDER FARM SOUTHEAST OF TULSA

Vineyard

LA pmm———

Guest Cabin

* 3 bed/3 bath 4,000+ SF Custom built main house
» 2 cabins * Fully fenced

* 8+ acre fully stocked lake with rock/concrete dock &
fishing boat
* Working lavender farm & winery
* Vineyard has approx. 1600 vines
* Equipment, winery, & gift shop all included!

L wiery s SrasTiveChveel TSRERpSVAOWEls o0
Abdalla of Atlanta Inc. Cell: 404.558.2222  nassocaton wih

1 1 Martin E. Higgenbotham
For details contact Michael Abdalla mjasr@abdallaauctions.com  suker#144221 RE Cons 74074

REAL ESTATE

Huge House forrent. 5

CGALHU SETODAYJAN DJA'S KVABOUTETH E

BILLBOARDIGI"ASSIEIEDS bedroom, 4 baths, huge yard.

INTIRODUGTORYj Located in Midwood,
Brooklyn. One block from
Brooklyn College.
Great for filming,

performances, community
SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

services, etc. 718-974-9958

PROFESSIONAL
SERVICES

MAKE THEHUMSTOR LLC—

ADDICTION RECOVERY COACHING

BE CREATIVE « KNOW YOUR OPTIONS
ADVERTISE WISELY

BI"bOIFd JEFF SERRETTE SseN0R ACCOUNT MANAGER

PHOME: 212-493-4189/800-223-7524 EMAIL: JEFFREY.SERRETTE@BILLBOARD.COM

AND COMPANIONSHIPS. FOR

INFORMATION ABOUT OUR SERVICES

PLEASE CALL 702-4089-4458 OR EMAIL




A 'WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

‘TURN ON’ AT NO. 1

JOBE'S BIGGEST

WORLD DOMINATION
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Seven Debuts Arrive In Billboard 200°sTop 10

Asis usually the case in January, few
major albums are released in the first
few weeks of the year. Now, as things
return to normal—post-holidavs—an
influx of seven new albums penetrates
the top 100fthe Billboard
200. That's the most de-
buts within the top 10
since the May 21, 2011,
chart, when eight new ti-
tles arrived in the region,

But before we get to
the debuts, the chartis
still crowned by Adele’s
21. It sits tight at No. 1 for
an 18th nonconsecutive
week (116,000; up 229%, ':t:‘:'ﬂr'di'ﬂi_h to
Nielsen SoundScan). The set's sale
gain is owed in part to a deluxe version
of the album that reissued at Target
stores last week and carried an adver-
tised price of $13.99.

2118 now in its 34th nonconsecutive
weelk of selling 100,000 copies or more.
The last s¢t to earn that many weeks
of such sales was Creed's Human

Clay, which wrapped its 49th week of

100,000-plus sales on the Feb, 3, 2001,
Billboard 200.

Only nine albums in SoundScan
history (since 1991) have racked up as
many 100,000-plus weeks as Adele.
The others: Alanis Morissette’s
Jaggea Littie Pl (64 weeks in 1995-
97), Britney Spears’ ... Baby One
More Time (50; 1999-2000), Creed's

Dion's Falling Into You (43; 1996-97),
Shania Twain’s Come On Over (42;
1997-2000), Hootie & the Blowfish's
Cracked Rear View (40; 1995-96),
Santana’'s Supernatural (39; 1999-
2000) and Backstreet
Boys' Millennium (34;
1999-2000).

One more week at No,
1 for 21 (which seems
likely) and it will be-
come ane of the 11-big-
gest No. 1 albums in his-
tory. Only 10 sets have
spent at least 19 weeks
atop the chart. Next up
in 21 sights: the soundtracks to “The
Bodyguard” (20 weeksin 1992-93) and
Elvis Presley’s “Blue Hawaii” (20 as
well, in 1961-62).

GRAMMY MOMENT: Following bows
from Tim McGraw and Lamb of God
at Nos. 2 and 3, respectively, the 2012
Grammy Nomineescompilation album
enters at No. 4 with 52,000, marking
the 11th top 10 for the long-running
series. The franchise launched with
the 1995 Grammy Nominees set, Col
lectively, the albums {excluding the
occasional Latin- or rap-themed off-
shoot) have sold 7.7 million copies in
the United States. The last three sets
have moved between 220,000 and
281,000 each—making it safe to as-
sume 2012will also ultimately shift

GOOD WORKS: Just putside the top
10, the all-star charity compilation
Chimes of Freedom: The Songs of Bob
Dylan debuts in two different slots on
the list this week. The 73-track physi-
cal version (the digital edition con-
tains 76 songs) debuts at No. 11 with
22,000 while the Starbucks-exclusive
31-track version starts at No. 39 with
10,000, Sales of the albumsand thein
dividual song downloads benefit Am-
nesty International.

The album is both a tribute to Bob
Dylan and to the international char-
ity, as both celebrated 50 vears of good
works in 2011. Dvlan launched his
professional careerinearly 1961, play-
ing clubzin New York. Meanwhile, in
London that same year, Peter Ben-
eson organized what would become
Ammnesty International.

Featuring contributions from such
names as Adele, Miley Cyrus, Darren

Criss, Ke$ha and Maroon 5, the two
Chimes sets chartseparately onthe tally
because of the volume of extra material
on the 73-track edition.

REY'S THE WAY: Lana Del Rey’s
Born to Die album is on track to debut
at No. 2 on the Billboard 200 nextweek.
Industry prognosticators say the set
will perhaps sell between 60,000 and
70,000 copiesbvtheend ofthetracking
week on Feb. 5.

That could mark the highest entry
for a female artist’s full-length major-
label debut since Jackie Evancho's
Dream With Me bowed at No. 2 on July
2, 2011. Not teo shabby for an artist
many were writing off a few weeks ago
after an extremely polarizing perfor-
mance on NBC's “Saturday Night Live,”

Horn to Die will be Del Rey's second
visit to the Billboard 200 in a month.
Her self-titled four-song digital EP
howed at No. 20 three weeks ago, sell-
ing 14,000, according to Nielsen Sound-
Scan. This weelk, it moves 51-162 with
3,000 (down 56%6). [thas shitted 24,000
copies to date,

Other albumsheading for big debuts
next week include Leonard Cohen's
Old Ideas, which could sell upwards of
40,000 copies. It should bring the vet-
eran artist his first top 10 album and
highest-charting set ever. Also doing
well is the Nick Jr.
TVsoundtrack, asit'seyeballingastart

Fresh Beat Band”

Human Clay (49; 1999-2001), Celine  aboutas many copies. ofaround 20,000-25,000. .o
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>>Paul McCartney celebrates 30
40-plus years of appearing on 11

he AC tall l t,
the tally as a solo act, as " ALBUM SALES "2

"My Valentine" debuts at No.
n mlmi"hn'

28. Following the Beatles' 1970
20 - 2072 12

CURRENT ALBUM SALES

10.8 million

9.9 million

breakup, McCartnay first
appeared as a soloist with
“Another Day"” the week of March

CATALOG ALBUM SALES

21.3 million’

13,1971, marking the first of his 15 "M

n2 11.4 million

38 chart visits {including those

with Wings). He has added seven
AC entries as a member of 10
the Fab Four, beginning with
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I1°s the third top 10
album (52,000) for
the rock band,
following its last
studio effort,
2009's Wrath,
which debuled and
peaked at a career-
high No. 7 with
68,000.

It's the highest-
tharting set yet
(20,000 for the
acl, which
previously went lo
Mo, 16 with 2008
Shallow Life
(21,000 in its debul
frame). The band
also achieves a new
high on Active
Rock, as the single

“Trip the Darkmess™

hullets 25-25.

The Targel-
exclusive deluye
edition of his
album—which
came with his
single “Foolloose™
and a T-shit—was
offerad for 515.94,
In twrm, it"s up

iy B5%.

The latest
permutation in the
Now That's What

{ Call Mirsic series
[aumnches with
6,000.
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Jan. 22 and has collected more than 20,000 plays. Hs offidal music
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Katy Perry's “The One That Got Away™ advances 2-1 on Mainstream
Top 40 1o become the record-exiending sixth Mo. 1 from her albom
Teepage Dream on the survey. No previous album had yielded more
tham four leaders.

Capitol Records executive VP of marketing and promotion Greg
Thompson views the song’s coronation as “tremendous recognition
for one of the most talenbed artists in the world. We couldn’t be
happier for Katy,” he says.

With Perry having pocketed two Mairstream Top 40 toppers from
her prior album Jne of the Boys—"Hol N Cold™ (2008) and “Waking
Up im Vegas” (2009)—her sum of eight tolal leaders places her within
one of Rihanna (nine) for the most No. Ts in the list's 19-year Iﬂih:nr

“One” concurrently o
lifts 3-1 on Aduit Top 40,
marking the record-
extending fifth No. 1
from Dream and Perry's
record-hreaking sixth
reigning fitle on the list.
Perry passes Nickelback
and Ptak, each with five
Adult Top 40 Na. 1s.
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SEAL CLAIMS FIRST NO. 1 ALBUM

Seal gets his first No. 1 on the Top R&B/Hip-Hop Al-
bums chart as Soul 2 steps in with 27,000 sold, according
to Nielsen SoundScan. It's only his second to chart on the
survey and follows his 2008 Seul album, which debuted
and peaked at No. 4. (Seal generally doesn't chart on the
tally, as his albums are primarily pop-oriented.) The two
Soul sets feature covers of classic R&B tunes, and the lat-
est boasts reworkings of “Oh Girl,” “Back Stabbers” and
“Love Don't Live Here Anymore.” The new album, which
was first released in the United Kingdom last November,
arrives at a challenging time for the singer. On Jan. 22,
two davs before Sowl 2 was released, he and Heidi Klum (his wife of nearly seven years and
one-time duet partner) announced their separation.

—Karinah Sanliago
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neatly eight years on radio-driven Christian straight lop 0 start on Gospel Albums, as Wk
Songs with “Where | Belong™ (3-Z), which Worship bows at No. 4 with 3,000 coples

is alsg the band’s first leader on Christian sold. He achieved his best rank so far when | '

Digital Songs (see charl, page 47). The rock Stronger arrived at Mo. 2 in 2007, and i

quartet spent four weeks atop the radic debuted at No. 6 wilh Revealed: Live in Be n‘

chart with “Glory Defined” in 2004. Dallas two years ago. -
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Paulina Rubio earns her fifth Mo. 1 on Hot =
Latin Songs as “Me Gustas Tanto” catapulls . .
from the No. 10 slot in its 12th week on the |
tharl. The track is the first single from her
newest album, Brava/ The song gained 2.5
million audience impressions (up 30%) for
a weekly total of 10.7 million.
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Victor Manuelle returns to Top Latin Albums
after nearly two years as Busco un Pueblo
enfers al No. 4. The sel is his 11th top 10 on
the chart and comes 14 years after he first
made the upper tier with A Pesar de Todo
in January 1998, Puebip sold 3,000 copies,
according to Nielsen SoundScan.
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BANDA EL LIMON'’S BIG WEEK

La Arrolladora Banda el Limon de Rene Camacho earns its second No.
.. 2012 debuts with 9,000 sold,

according to Nielsen SoundScan, It's the act’s best sales week and the

1 on Top Latin Albums as Irreversible

second-largest sales frame for a regional Mexican album since 2011,
Only Gerarde Ortiz's Entre Dios y el Diablo moved more when it bowed
with 15,000 on Sept. 24, 2011. This is La Arrolladora’s second No. 1,
following 2009°s Mas Adelante,

—Karinah Santiago
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RECORD COMPANIES: Epic Records appoints Benny Pough
executive VP of urban music. He was senior VP of urban pro-
motion at Island Def Jam Music Group.

Sony Music Entertainment names Dennis Kooker presi-
dent of global digital business and U.5. sales. He was execu-
tive VP of operations/GM.

ABKCO Music & Records names Christopher Libenson VP.
He was director of music publishing royalties.

Island Def Jam Music Group promotes Gabe Tesoriero to
senior VP of media and artist relations. He was VP.

Universal Music Group International in London appoints
Wim Jenkins director of digital, classical and names Liz Chew
international marketing and promotions manager, core clas-
sical. Jenkins was international marketing manager, and
Chew was international marketing manager at EMI Classics.

TESQRIERO

PUBLISHING: Universal Music Publishing Group Nashville names
Kent Earls executive VF‘fGM. He was senior VP of creative.
Kobalt Music Group taps Richard Sanders as president. He
was chairman of Sony Music Intl.
BMI promotes Marissa Lopez to director of Latin writer/
publisher relations. She was associate director.

TOURING: Philadelphia-based sports and entertainment
firm Comcast-Spectacor appoints Brock Jones VP of
bookings. He was VP of bookings at Bridgestone Arena
in Nashville.

AEG Facilities promotes Rob Reed to COO/CFO. He was
CFO/senior VP.

Palace Sports & Entertainment in Detroit—which oversees
the Palace, DTE Energy Music Theatre and the Meadow
Brook Music Festival—names Lucinda Kinau Trea executive
VP of business operations and strategy. She was executive
VP/general counsel of Madison Square Garden.

—Edited by Mitchell Peters

WORKS

PRINCE DRUMMER ORGANIZING BENEFIT
Former Prince & the Revolution drummer Bobby Z feared the
worstafter a heart attack caused by three blocked arteries lefthim
im eritical condition in Januarv 2011,

“My familv came in and we had a prayer vigil and said goodbye,”
recalls 56-vear-old Bobby Z, whose real name is Robert Rivkin.
“There were some serious moments before fcametoand recovered.”
Doctors were able to open the blockages with stents and Rivkin has
since made a full recovery, including a return to his drum kit.

To commemorate the one-year anniversary of his near-fatal
heartattack, Rivkin hasorganized the Benefit 2 Celebrate Lifel con-
cert to promote heart-health awareness at Minneapolis® First Av-
enueon Feb. 19, A portion of the proceeds from the event—which
will feature former Revolution members Wendy Melvoin, Lisa
Coleman, Brown Mark and Dr; Fink—will be donated to Rivikan's
MyPurpleHeart.organd the American Heart Assn.

The comeert will be the Revolution's lirst performance together
since 2003. But a question remains: Will Prince appear at the con-
cert to support his friend?

“1 don't know it he's free that night, buthe's obviously welcome
to come and play ‘Purple Rain,"™ Rivkin says, noting that Prince
showed immense support for him during his recovery, which in-
cludeddedicatingthe song “Nothing Cormpares 2 U" duringa 2011
concertat New York's Madison Square Garden. "Asofnow, there's
nothing planned. But First Avenue is his house; we're just house-
sitting. He knows where itis and we'll be there.”

Tickets are available at First-Avenue.com.  —Mitchell Peters
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SAMSUNG

NAMM SHOW

Billed as the largest gathering for music instruments,
apps, producers and gear in North America, the

MOth NAMM Show was held Jan. 19-22 at the Anaheim
(Calif.) Convention Center. The National Assn. of Music
Merchants' four-day trade show welcomed 95,709
registered attendees—a 6% increase from 201 and a
new NAMM record—as well as 1,441 exhibitors from
more than 90 countries.

ABOVE: Miles Dawvis Estate representatives Vince Wilbum Jr. (left;
Davis' nephew) and Ern Davis {Davis’ son) hit the NAMM Show in
support of the Miles Davis Trumpet high-performance in-ear
headphones by Monster, The U.S. Postal Service and France's La
Poste recently announced the jaint issuance of Forever stamps
honoring Davis and singer Echith Piaf im June, FRoTol EARL GlBsom i

LEFT: The day before the NAMM Show officially opened, singer/
songwnter John Mayer (center) exclusively unveiled Martin Guitar's
John Mayer Stagecoach Edition. Sharing the spatlight with Mayer
are (from |eft) NAMM president/CEC Joe Lamond and chairman
Kevin Cranley. Also during NAMM's media preview day, Beach

Boys maestro Brian Wilson was presanted with the organization's
prestigious Music for Life Award. Among other artists on hand were
Michelle Phillips (the Mamas & the Papas), Kenny Wayne Shephard
and Mike Huckabee, FHoTO DAVD LIVINGSTON/SETTY IMAGES
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BILLBOARD
HONORS
SEYMOUR STEIN

Music business pioneer and Sire Records co-founder
Seymour Stein received Billboard's inaugural Industry
lcon Award at a Jan. 29 breakfast at the Carlton Hotel in
Cannes during MIDEM. The event was attended by

an audience of industry luminaries, colleagues and
family members, including longtime friend and Sire
co-founder Richard Gottehrer, U2 manager Paul
McGuinness, Warner Music Group chairman/CEQO of
recorded music Lyor Cohen and Stein’s daughters
Mandy and Samantha Stein Wells.

§ A

2012
Billboard

Shortly before Seymour Stein received the Billboard Industry Icon Seymour Stein (second from left) worked as a Billboard chart department assistant when he was a teenager, an experience he INDUSTRY

Award, Spotify GM of distribution and partnerships Gerrit Meler recalled in his gracious acceptance speech upon his receipt of Billboard's Industry lcon Award. "Thank you, Billboard,” Stein ICON

{left) chats with Deirdre O’Hara, manager of producer Mark Batson =aid, "not just for today but for taking me in when | was 14 years old, where [music editar] Paul Ackerman and [charts head] Tom

and Bat Music Future, and Billboard editorial director Bill Werde. Noonan first taught me Music Business 101." From left: Billboard associate publisher (and former Sire artist) Tommy Page, Stein,
Billboard editorial director Bill Werde and Reed MIDEM director of music markets Bruno Crolot, sHota: MirEM

SEYMOUR STEIN

From left: BMG Rights Management CEC Hartwig Masuch chats with
Lavrent Hubert, COO of Morth America for BMG, and Lyor Cohen,
Wharner Music Group chairman, CED of recorded music

Billboard's breakfast honoring Seymaor Stein drew attendess from throughout the music business, Fareground, from left; Billboard European
advertising sales representative Frederic Fenucci; Mike Carden, president of North American operations for Eagle Rock Entertainment; American
Assn, of Independent Music president Rich Bengloff; and Mark Chung, chairman of German independent music trade group VUT

Foreground, from left; Entertainment attormey Howard Hertz chats with
Vince Bannon, VP of entertainment partnerships and development for
Getty Images, Behind them Kabalt Music Group founder/CEQ Willard
Ahdritz (leff) speaks with Jens-Markus Wegener, managing director of
Hamburg-based music publishing company AMY Talpa

Reed MIDEM LUK . /Ireland sales manager Javier Lopez (left) spaaks
with Music Dealers co-founder and president/CEC Eric Sheinkop. The
latter spoke about his company’s partnership with Coca-Cola during

a MIDEM panel featuring Coke's music chief Emmanuel Seuge.

Lyor Cohen, chairman/CEC of recorded music at Warner
Music Group (left), with Mike Bebel head of global music
mitizbives at MNokia
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REGISTER TO ATTEND

sxsw.com/attend

HUNDREDS OF BANDS ANNOUNCED!

Bruce Springsteen to deliver keynote March 15, 2012.
Showcases now on Tuesday night! For the latest panels,
bands and more, go to: sxsw.com/music

MUSIC GEAR EXPO
March 14th - 17th

EXPERIENCE MORE

Visit us at: youtube.com/sxsw
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Yet another milestone
in an unprecedented career.

[ony Bennett

| LEFT MY HEARI N AN FRANGIOL
and ONGE UPON A TIME ol

Congratulations on the 50th anniversary of your signature song.

From your Columbia and Legacy family
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