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TV On DVD A Strong Sales
Driver If KeptIn Check

BY MARK HIGGINS

For all of our infinite wisdom, who could
have ever anticipated that one of the
strongest categories on DVDwould be TV?

[ witnessed the power of TV on DVD
one rainy weekend as [ became all-
consumed in the Fox-TV action series
“24.7 I had caught only an episode or
two near the end of the show’s first sea-
son on TV, so I eagerly had been antic-
ipating the arrival of the “24: Season
One” DVD boxed set from 20th Century
Fox. The studio timed the release per-
fectly to coincide with the TV hype and
marketing efforts for the airing of the
second season.

Needless to say, I spent that weekend—
and Monday and Tuesday night—finish-
ing up the series on DVD. I enjoyed
certain aspects of the package that you
cannotget from TV, including the lack of
commercial interruptions and the abil-
ity to control where and when I watched
each episode. The added content was an-
other incentive.

The TV on DVD category has grown to
become an important revenue stream for
studios and retailers alike. Since its in-
ception, this category has been instru-
mental in increasing the average retail
price of DVDs, while creating many hours
of entertainment value for consumers.

To generate this additional and incre-
mental revenue stream, senior manage-
ment at such studios as Fox and HBO
have challenged the traditional mold and
compressed release windows, shorten-
ing the lag between a show’s airing and
its release on DVD.

Thanks to them, the TV category has
created a boom in the overall DVD retail
market. Hollywood has recognized the
revenue potential of this category and al-
most every hit TV series—from classic to
contemporary—is now available on disc.
Billboard recently acknowledged the im-

HONORING THE ORIGINALS
| was saddened to hear of the death of
Freddie Gorman of the classic Motown
group the Originals. The obit in the July
8 issue of Billboard didn't mention my
favorite Originals songs: “Baby I'm for
Real” and “The Bells,” as well as the disco
classic “Down to Love Town.”

The Originals also worked with Mar-
vin Gaye and he was inspired by their har-
monies to use his own voice in layers on
the album “What's Going On.” They even
recorded a few of the songs for “Let’s Get
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portance of the category with the intro-
duction of a Top TV DVD Sales chart,
which it publishes every other week (see
chart, page 57).

Of course, the category is not without
its problems, including a glut of product.
From the start of 2003, we saw an increase
of TV titles of more than 1,000% for 12
running quarters. However, retail shelf
space for DVD has not increased propor-
tionately. Retailers have forced suppliers
to streamline packaging in order to max-

dow yet. Conversely, the longest window
of a contemporary show was “Seinfeld.”
Despite these different strategies, the “Se-
infeld” and “Friends” franchises are
highly successful for Sony Pictures and
Warner Bros., respectively.

Going forward, [ have a mild concern
that we will face an even greater chal-
lenge as some studios turn to the TV cat-
egory to drive their digital initiatives.
Although downloading a show to view
on a three-inch screen may not be a sat-

The TV category has
created a boom in the
overall DVD retail market.’

~MARK HIGGINS, TRANS WORLD ENTERTAINMENT

imize shelf space. We are now forced to
measure inventory turn more closely and
make quicker and sometimes hasty de-
cisions regarding which TV products
should remain in the mix.

The “window” of opportunity for this
category is in the hands of Hollywood.
It is my belief that as long as there is a
steady stream of new shows and new sea-
sons this category will continue to thrive
for retailers and drive customers into
our stores.

The marketing opportunities are broad
—and different strategies can be em-
ployed to maximize DVD sales. Some stu-
dios time a new DVD release with the
marketing hype centered on the new sea-
son. Others have shortened windows.
Warner Bros. released a DVD of the final
episode of “Friends” within 10 days of
that show airing. It was the shortest win-

1t On” produced by Gaye before he recut
them for his album.

Also, one correction: The Originals did
not disband for good in 1982. Just a few
years ago I saw them in concert at the HP
Center in San Jose, Calif., where they

isfactory experience for all consumers,
some will be attracted by the convenience
factor. We must be careful of cannibal-
ization. Digital downloading the day after
ashow airs could resultin reduced view-
ership, affecting both the DVD category
and broadcast TV.

As the industry feels its way through
this dilemma, 1 am confident Hollywood
will strike a balance that maximizes rev-
enue potential for TV advertising, retail
sales and profit for all parties involved re-
gardless of iow the content is delivered.
With the marketing creativity of studios
and retailers, we will continue to maxi-
mize the potential ofthe TV on DVD cat-
egory for years to come. oo

Mark Higgins is VP of merchandising,
DVD, games, consumer electronics and
trend for Trans World Entertainment.

FEEDBACK

thrilled the huge crowd with their pow-

erful lead vocals and gorgeous har-

monies. This time they had a female
member. They were wonderful.

Steve Kamins

San Francisco

WRITE US. share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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>>>GOO0OGLE
PARTNERS WITH
NEWS CORP., MTV
Google has partnered
with News Corp. to
provide search and
advertising services
for MySpace and
more than a dozen
other Fox Interactive-
controlled sites.
Under terms of the
multiyear agreement,
revealed Aug. 7,
Google will be the
exclusive search and
keyword-targeted
advertising sales
provider for Fox
Interactive Media’s
network of sites. In
exchange, Google
will pay $900 million
in guaranteed
minimum revenue
share payments to
Fox Interactive,
based on Fox
achieving certain
traffic and other
commitments.

Google has also.

enlisted Viacom’s
MTV Networks in an
ambitious expansion
of its advertising
network and video
portal, the
companies revealed
Aug. 6. The plan will
integrate clips from
Viacom-owned
programs with
Google’s targeted
advertising system,
AdSense. The clips
will essentially
promote shows and
be embedded with
mini-ads as well that
MTV Networks will
sell to third parties.

>>>MYSPACE
LAUNCHES IN
FRANCE

MySpace has quietly
launched its first
non-English version
in France. A
disclaimer on the
site at
fr.myspace.com
explains that the
French versionis in
development and
many of the current
artist pages are still
in English. In June,
CEO Chris de Wolfe
said the service was
eyeing expansion in
Europe with 1
countries targeted.
MySpace revealed
this week that it had
signed up its 100
millionth member
worldwide.

continued on >>p8
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SuzukiFuels Kutless Tour

Sponsorship A First In Automakers Supporting Christian Acts

NASHVILLE—This fall, Kut-
less’ Hearts of the [nnocent
tour will be fueled by a spon-
sorship deal with American
Suzuki Motor Corp. The deal is
ajoint effort between ASMC'’s
automotive and motorcycle di-
visions that makes Suzuki the
exclusive title sponsor for the
BEC/Tooth and Nail/EMI rock
band’s upcoming tour.

Though Christian rock act
Third Day has had a regional
deal with Chevrolet for several
years, this marks the first time
a major automaker has en-
gaged in a national campaign
with such an act. It is also
Suzuki's first foray into the
music industry.

“Jon Micah Sumrall, the lead
singer of Kutless, expressed an
interest in our finding a spon-
sor that fit their lifestyle, and
motorcross riding is something
the band is enthusiastic about,’
says Kathy Armistead, a com-
mercial agent at the William
Morris Agency. She credits
Laura Hutfless in the
William Morris Nash-
ville office with
researching poten-
tial partners and
coming up with
Suzuki. Wil-
liam Morris,
in conjunction
with Kutless’ Plat-
form Management,
brokered the deal
with the automaker.

“They were very
interested in the
fansand the demo-
graphic that Kut-
less could deliver
to them,” Armis-

tead says, adding that the
band’s interest in extreme
sports and its sales stats also
appealed to Suzuki.

“We came to the table with
solid research to show that be-
yond Kutless’ great rock’n’roll
image and music, the band
brings a track record of build-
ing a sophisticated young fan
base that buys records, con-
cert tickets and merchan-
dise,” says Chance Hoag,
partner in Platform Artist
Management.

“They’ve really emerged as
one of the hottest bands
around,” says Gene Brown,
VP of marketingat ASMC Au-
tomotive Operations. “And
they have a real appreciation
for the same kind of lifestyle
Suzuki promotes.”

Some corporate sponsors shy

KUTLESS
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Music Fusion

Ninter do showcases
new bands on tour

n

JpFIro

away from involvement with
Christian acts. “Itdidn’t give us
pause, because we're notalign-
ing with taeir faith,” Brown
says. “We obviously have cus-
tomers of 1l faiths and respect
all of their personal beliefs, but
this was really more about the
attitude of liv.ng life to its fullest
and bringir g excitement to your
day that fit so well with the po-
sitioning of our brand. We saw
a brand fit more than anything
to do with personal beliefs.”
Sumrall says the band is
thrilled to be involved with a
major manufacturer like
Suzuki. ‘For us, it really
brings us legitimacy in the
eyes of the mainstream com-
munity,” he says. “Christian
music is often looked at as
the baby brother of main-
stream masic. When major

7

www americanradiohicetorv com

I
Model Behavior

lggy Pop sports
Varvato brand

16

On National Scene

manufacturers like Suzuki
take notice, it brings legiti-
macy to what we do.”

The Hearts of the Innocent
Tour Powered by Suzuki kicks
off Aug. 25 in Birmingham,
Ala. The 21-city trek is in sup-
port of the Portland, Ore.-based
quintet’s fourth BEC/Tooth and
Nail release, “Hearts of the In-
nocent,” which debuted at No.
2 on Billboard’s Top Christian
Albums chart and No. 45 on
The Billboard 200.

In addition to providing
tour support, Suzuki is spon-
soring an online sweepstakes
in conjunction with the tour.
Starting mid-August, fans
can go to kutless.com/tour
for a chance to win one of
three Suzuki vehicles—a
2007 Suzuki SX4
compact sport X-

i
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over, a 2007 Suzuki RM-Z450
ard a 2007 Suzuki DR-
Z=00SM.

“Right now, we're dis-
cussing options to license
muasic,” Armistead says of
ta’ks between William Morris
and Suzuki about using a Kut-
lezs song in a future promo-
ticnal campaign.

Armistead thinks the Kut-
less/Suzuki deal will pave the
wey for similar ventures involv-
inz Christian acts.

“We are pitching our con-
temporary Christian depart-
meant and getting enthusiastic
reception from companies
and ad agencies. [Whether it's
a Christian act] is really sec-
ordary to them. They are re-
ally interested in sales stats
ard how many people they
m ght be able to market to,
hcw many dates [are] on the
tour and if the educational
and marketing message
W they are trying to get
out can be delivered

through this artist.
Whether or not they
are a Christian
artist really hasn’t
been much of a
discussion.”
Sumrall thinks
other companies
may start to align
themselves with Chris-
tian acts for another
reason. “In the past few
years, there’s been a
real recognition that
faith and family values
are considered valu-
able to much of the
American public,” he
says.

&
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>>>MTV ACQUIRES
ATOM

MTV Networks has
agreed to acquire
Atom Entertainment, a
developer of casual
games, short films and
video, for $200
million. Atom is home
to Shockwave.com
and
AddictingGames.com,
a pair of leading
casual gaming Web
sites that offer nearly
1,500 free and
downloadable games.
The acquisition is the
latest in a string of
Web content
purchases by MTV
Networks, which in the
last year has also
acquired XFIRE, Y2M,
GameTrailers.com,
iFilm and Neopets.
The acquisition is
expected to close in
the third quarter of
2006.

>>>ITUNES OFFERS
VINGLES

Apple’s iTunes Music
Store is expanding its
experiment offering
digital singles free with
the purchase of select
music videos. The store
is currently running a
promotion, which
began Aug. 8 and runs
for two weeks, offering
more than two dozen
digital tracks and their
corresponding videos
together, in a special
combo bundle known
as avingle, for $1.99—
the price of the
average music video.
Vingles featured in the
promotion include
AFI’s “Miss Murder,”
the Raconteurs’
“Steady As She Goes”
and Dem Franchize
Boyz “Ridin’ Rims.”

>>>DYLAN, iTUNES
TEAM

Bob Dylan has teamed
with Apple’s iTunes
Music Store to offer fans
who pre-order his new
album through the
retailer first crack at
tickets for shows on his
fall tour. Dylan’s
“Modern Times” is due
Aug. 29 via Columbia.
Pre-order participants
will receive a ticket
presale code the
following day, giving
them a jump on the Sept.
9 general public onsale.
The presale will be run
through Ticketmaster;
tour dates have yet to be
announced.

continued on >>p9%

Tower On Shaky Ground—Again

Retailer On The Verge Of Another Chapter 11 Reorganization

Tower Records is facing an im-
minent Chapter 11. That’'s a
certainty, according to top
major-label distribution and fi-
nancial executives, all speaking
on condition of anonymity.
But what kind of filing will it
be? A prepackaged Chapter 11
deal with an equity sponsor in
tow to take over ownership of
the company that also has the
blessing of the creditors® A
Chapter 11, 363 asset-purchase
agreement, with the “stalking
horse” bid setting the floor price
for other suitors to bid against?
That kind of filing would
leave the creditors to fight over
the proceeds from the asset sale
and wrangle with their emo-
tions about whether they will
support a new owner going for-
ward. Or could the filing turn
into an outright liquidation?
Most industry executives be-
lieve it will be one of the first two
options. Butas the second week
in August came to a close, they
were still waiting to see if
Tower’s bank—CIT Financial,
the senior secured lender—
would support the retailer
through a Chapter 11 process or
force the chain into liquidation.
Tower, which has been up for

sale since February, met with
CIT Aug. 8, according to label
executives, some of whom say
that CIT is pushing for a liqui-
dation, but will wait roughly two
weeks to close a pending deal
with a private equity firm.

All four majors placed the
chain on credithold on the eve
of NARM’s annual convention.
When word leaked out at the
beginning of the event on Aug.
3, most other suppliers fol-
lowed suit, and that means
Tower can only buy product
with cash upfront.

“Deep down, the industry is
pulling for Tower, but a lot de-
pends on how patient the bank
is,” one major-label financial
executive says. “If they start
sweeping the cash [ from Tower
stores’ nightly deposit out of the
company’s account] and say ‘lig-
uidate,” then there is nothing
we can do.”

Tower Records has already
been through one Chapter 11
filing, in March 2004, when a
prepackaged, 35-day long
process resulted in the retailer
becoming majority-owned by a
consortium of bondholders.

Label sources trace Tower’s
current predicament to shori-

ing one of the majors by about
$1 million on July payments,
with the promise to pay by Aug.
1. Some time during that period,
adeal for an unnamed suitor to
acquire Tower fell through,
sources say. Ataround the same
time, CEO Allen Rodriguez was
replaced by new interim CEO
Joe D’Amico from FTI Palla-
dium, a financial consulting
firm, after the former’s contract
ran out.

Sources say D’Amico’s first
move was to stop the $1 million
payment. His second? He gave
word to all four majors that the
chain would not make August
product payments, which were
due starting Aug. 10. Sources
say Tower owes product suppli-
ers approximately $90 million.

Sources suggest that Tower
has drawn down the maximum
amount available from its $100
million revolving credit facility,
supplied by CIT Group/Busi-
ness Credit.

Now the majors will have to
see a signed deal sheet or cash
before they agree to work with
Tower again.

While the majors awaited
word on how the meeting with
CIT went, Houlihan Lokey

Howard & Zukin was working
behind the scenes to bring in an
equity sponsor. The Los Ange-
les-based investment bank had
already conducted two rounds
of bidding, which yielded two
letters of intent to buy the trou-
bled chuin, sources say. One of
those suitors was said to be HM
Capital; the other is unknown.
But the deal broke down
when the Tower board appar-
ently told the bidder that it was
looking elsewhere for a higher
bid. Six weeks later when the
board was ready to do a deal, the
bidder’s check of the chain’s
books revealed Tower was close
to insolvent. That prompted that
bidder to rescind its offer.
According to sources, that
marks the second time the
Tower board has had the chain
sold, but either turned down the
sale or blew the deal. When
Tower was up for sale in the
summer of 2004, the board re-
portedly refused a bid for about
$180 million in cash and debt.
Since this most recent bid was
withdrawn, Tower’s investment
bank has been trying to convince
that bidder to become an equity
sponsor for a prepackaged Chap-
ter 11 filing, sources say. Mean-

while, amid speculation that
Trans World Entertainment is
already looking at Tower, sources
say that’s untrue. However, in
the event of a Chapter 11 filing
and a subsequent asset sale,
Trans World is expected to sit at
the table.

Another interested suitor
with financial backing from a
foreign private equity firm says
that group would also come to
a bidding party, should it be
conducted by the court. In ad-
dition, sources say another
well-known retail executive
backed by a private equity firm
also wants to bid on the chain
but so far has been kept at bay
by Houlihan Lokey.

With all that interest in Tower,
executives from two different
majors-—who were both furious
when Tower won the NARM
large retailer of the year award—
said they would support a Chap-
ter 11 sule despite the pain it
would inflict on suppliers.

“Of course 1 want somebody
toget in thereand buy the chain,”
one major-label distribution
president says. “Can you imag-
ine the blow to the industry if
Tower Records on Sunset Boule-
vard became boarded up?” -«

e

360 DEGREES OF BILLBOARD

BILLBOARD PARTNERS
WITH CLEAR CHANNEL
Billboard and Clear Channel
Radio have partnered to broad-
cast online and on demand the
2006 Billboard R&B/Hip-Hop
Awards show, taking place
Sept. 8in Atlanta.

The star-studded event will
pay tribute to music legends
Otis Redding, with the inaugu-
ration of the Otis Redding
Excellence Award, and Etta
James, who will receive the Bill-
board R&B Founders Award.
The event caps the three-day
Billboard R&B/Hip-Hop Con-
ference, being held Sept. 6-8,
which will feature Ludacris and
other guests to be announced.
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The webcast—available for
on-demand viewing via Bill-
board.com and more than 50
Clear Channel radio station Web
sites—will feature the awards
show, artist performances and
behind-the-scenes red carpet
and green room moments.

“Our partnership with Clear
Channel will make this year’s
Billboard R&B/Hip-Hop Awards
show bigger and better than
ever,” says Tamara Conniff, Bill-
board executive editor/associ-
ate publisher.

Jamie Foxx leads the pack
this year as a finalist in eight cat-
egoriesincluding top R&B/hip-
hop albums, top R&B/hip-hop
songs and top R&B/hip-hop

artists. Mary J. Blige,
Mariah Carey and
Kanye West are finalists
in seven categories,
while rapper Young
Jeezy is up for four awards.

Leading up to the event, the
participating Clear Channel sta-
tions will offer on-air promo-
tion including recorded pro-
mos, live DJ mentions and
flyaway contest tie-ins.

“Now millions of music fans
can experience the R&B/Hip-
Hop Awards performances on-
line and on demand,” says Evan
Harrison, executive VP of Clear
Channel Radio. “This is a key
event in the R&B/hip-hop com-
munity, and we’re extremely
proud to be a part of it.”

Now in its seventh year, the
Billboard R&B/Hip-Hop Con-
ference & Awards attracts more
than 700 industry players in-

www americanradiohistorvy com

cluding agents, artists, man-
agers, producers, press and
record label executives. The
event is packed with confer-
ence sessions, artist showcases,
networking opportunities and
the awards show.

WE HAVE A WINNER
Laurel Dammann, a 16-year-old
high schooljunior from Arcata,
Caiif, is the winner of the 2006
Songwriting Contest for Teens
sponsored by Billboard and
USA Today.

Written to the theme “come
together,” Dammann’s song
“Through the Fall” beat out
more than 5,000 other student
entries from across the coun-
try. Her song was chosen unan-
imously by the panel of
celebrity judges—Alicia Keys,
Damian Marley, Bow Wow,
Hoobastank and Sara Evans—

as the best of 10 finalists. It was
the first unanimous vote in the
contest’s five-year history.

“It’s about prejudices and
stereotypes. Everybody has
them,” Dammann says of her
song. “The problem is, some
don’tiook past the differences
to see the person and, if they’re
in trouble, help them out.”

As the winner, she receives
a trip for two to the Billboard
Music Awards in December in
Las Vegas, where she’ll hang
out backstage; a $1,000 U.S.
Savings Bond; and a Sony
CD/DVD burner and produc-
tion software. Runner-up
Nathan J. Campbell, 14, of
Brooklyn, NY., wins a $500 Sav-
ings Bond and Sony software.

Perhaps the biggest prize,
Dammann says, is having her
words printed in a national
magazine. oce
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BY LEILA COBO

LAMC Seeks
Alternatives

Panels, Performances Ask: Who Is This Music For?

[n its seventh consecutive year, the Latin Alter-
native Music Conference looked for new ways
to promote and market a genre that has yet to
break in a major way in this country. Marketing
to assimilated, bilingual or English-speaking
Latinos was a focus of discussion during the
four-day gathering that took place Aug. 2-5 in
New York.

Artist showcases, always an LAMC draw, were

their most varied and impressive to date. But
this time around the Latin alternative industry
took a hard look at itself and pinpointed some
things that the eclectic genre—ska, rock, rap
and almost every other style that doesn’t fall into
the Latin pop category—is doing wrong.

Hot topics included a reliance on the Span-
ish language and treating Latin alternative music
as a genre to be marketed exclusively to Latins
instead of the mainstream.

During a panel discussion regarding the lan-
guage lo use to reach U.S. Latinos, Manny Gon-
zalez, VP/managing director for Hill Holliday
Hispanic/abecé, suggested, “It's not what lan-
guage to use to speak to Latinos, but what's the
best way to engage them in a culturally relevant
manner.” Virgin Records chairman/CEO Jason
Flom added, “Sometimes the language is not as
important as the feel [of the music] and the
melodies.” As he then he pointed out, “Some-
times with American bands you can’t even un-
derstand the words.”

Miami’s hip-hop bilingual crunkster Pitbull,
who was part of the diverse performance sched-
ule at LAMC, proved to be equally entertaining
on a panel. “I'm glad that we’re so pro-Latin,
pro-Latin, pro-Latin,” he said. “But sometimes

we gotta stop boxing ourselvesin . .. Don't
getme wrong, I’'m very proud to be Latino,

} ! but every time I hear, ‘You're a Latin rap-
'/

per?’ Isay, ‘Nah, I'm just a rapper who hap-
pens to be Latin.””

With dozens of unsigned bands and
artists listening intently, Flom offered fur-
ther advice on breaking beyond the Latin
alternative niche: have somebody that
_ believes in you, whether a program
.  director or an executive, he said.

Of course, given the wide repre-

sentation of Spanish-speaking
artists in the audience, the LAMC
might consider translation during panels.

Musically speaking, while festivals like
Coachella tend to be a good forum for vastly di-
verse acts, LAMC’s efforts yielded fractured re-
sults. LAMC'’s Central Park SummerStage show,
forexample, featured electronica fusionist Mex-
ican Institute of Sound; Puerto Rico's reggaeton
boundary pusher Calle 13; and Argentine rock
royalty, Gustavo Cerati. Though all three acts
enjoyed a filled-to-capacity crowd, an exodus
followed each set, suggesting that broad stroke
marketing geared toward “Latin alternative” afi-
cionados could prove disastrous.

Other notable performers included Barcelona’s
electronica cultural ambassadors the Pinker
Tones, unsigned Puerto Rican crowd pleaser Su-
peraquello and newcomer Allison, which has al-
ready topped Mexican sales charts. e

Cuban-Americanrapper PIT BULL captured a
mood at the LAMC when he said, ‘I'mjust a
rapper who happens to be Latin.’

' UpFront

LONDON-—Nokia is marking
its battle Iines with Apple Com-
puter, and the gloves are about
to come off. The Espoo, Fin-
land-based mobile technology
giant has agreed to buy Loud-
eye for about $60 million in
what analysts say amounts to
another challenge to the Apple
iPod’s market supremacy.
Inajoint statement issued
Aug. 8, Loudeye president/
CEO Michael Brochu said its
platform would be used to

“Now with
Loudeye,
we can
offer the
whole
end-to-
end
solution.”

—ILKKA RAISKINEN,
NOKIA

deliver “a comprehensive
mobile-music experience to
Nokia device owners all over
the world.” In theory, the new
service could allow users to
buy music from an Internet
site, download it to their
handset and pay for it on their
phone bill.

“Now with Loudeye, we can
offer the whole end-to-end so-
lution, which allows us to focus
on ease of use,” says Ilkka
Raiskinen, Nokia VP of multi-
media experiences. “If this
deal goes through, this is the
type of scenario we'd like to
build.” The transaction, which
will require regulatory ap-
proval, is expected to be com-
pleted this year.

London-based consulting
company Ovum noted that the
potential Nokia-Loudeye com-
bination of “the content, the
platform, the convergent
broadband/cellular channel

www americanradiohistorvy com

MOBILE BY LARS BRANDLE

NOKIA BUYS
LOUDEYE

Company Poised To Tap iPod Market

AUGUST 19, 2006 |

and the device would position
this offering as a strong con-
tender to the iTunes
[online]/iPod [offline] offering.”

Jupiter Research analyst
Michael Gartenberg says that
he expects to see more compa-
nies come to market with end-
to-end strategies, systems and
devices, but was skeptical re-
garding their prospects. “The
market simply won’t bear a
multitude of different devices
tied to proprietary services and
stores offering about the same
level of functionality.”

An Apple representative de-
clined to comment. The Nokia
move comes on the heels of
confirmation that Microsoft is
readying its own Zune portable
music player and integrated
music service.

Nokia boasts more than 15
million sales of its music-
enabled devices in the second
quarter alone, making it one
of the leading players in its
field.

Seattle-based Loudeye ag-
gregates rights and content of
more than 1.6 million tracks li-
censed from all the major
labels and hundreds of inde-
pendent labels. It powers 60
services in more than 20 mar-
kets, predominantly across
Europe, South Africaand Aus-
tralasia, and employs about 130
people. In the second quarter
0f 2006, the firm generated net
income of $5.4 million (includ-
ing the sale of its discontinued
Overpeer subsidiary) versus a
net loss of $6.9 million in the
same period in 2005.

Under the terms of the pact,
Loudeye shareholders will re-
ceive $4.50 per share in cash
for each share of common
stock. The offer represents
more than double the closing
price of $1.77 in U.S. trading
the day prior to the announce-
ment. As previously reported,
Loudeye divested various U.S .-
based operations to digital en-
tertainment firm Muze in May
for $11 million.

Loudeye beefed up its busi-
ness in mid-2004 when it
agreed to buy then-privately
held OD2 in a deal worth about
$38 million. ae
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>>>WARNER PACTS
WITH RUSSIAN
MOBILE SERVICE
Warner Music
International has
clinched a major deal
in Russia’s nascent
legal mobile music
market with network
operator VimpelCom
and its new music
platform. For the new
VimpelCom service,
scheduled to launch
later this month on
mobile entertainment
portal Beeline, WMI
will supply music
recordings from its
extensive catalog for
full-track downloads
and other related
content such as
ringtones, real tones
and videoclips. WMl is
supplying the new
mobile-music service
with Madonna content
on an exclusive basis
for the five months.
Beeline is the headline
sponsor of Madonna’s
first show in Russia on
Sept. 11 at the
Vorob’evy Gory venue
in Moscow.

>>>BMI TO HONOR
DAVIES

Kinks frontman and co-
founder Ray Davies will
be honored with the
prestigious BMl Icon
award during the
performing rights
organization’s annual
London gala, to be held
Oct. 3 at the Dorchester
Hotel. The lcon
accolade is bestowed
to BMI songwriters and
artists who have had “a
unique and indelible
influence on
generations of music
makers,” BMI says.
Through a career
spanning more than 40
years, Davies has
accumulated a wealth
of songwriting credits
to his name, including
Kinks classics “You
Really Got Me,”
“Waterloo Sunset,”
“Sunny Afternoon” and
“Lola.” Previous
recipients of the BMi
fcon award include
Steve Winwood and
Van Morrison.

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Susan
Butler, Jonathan Cohen,
Brian Garrity, Juliana
Koranteng, Aymeric
Pichevin and Reuters.
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BY SUSAN BUTLER

INDIESHOWDOWN

Promo Flap Prompts Hawthorne Heights To Sue Victory

Hawthorne Heights is putting
an indie-label deal memo to
the test. The platinum-selling
band sued Victory Records
and label head Tony Brummei
to get out of its recording
commitment after a falling out
over the label’s promotional
methods. Whether the three-~
page contract, which outlines
little more than financial
terms, will tie the band to Vic-
tory or allow it to walk away
with allits recording, publish-
ing and merchandising rights
is the multimillion-dollar
question—literally.

The document states that
the band would deliver four
albums during a certain time
period if the label exercised
certain options. The deal also
lists the royalty percentages
and advance payments that
the label promised to pay for

record sales, a “publishing
deal” and merchandise. It
does not specifically say that
the band granted any rights
to Victory—excilusive or
nonexclusive. It does not say
who owns or controls any
rights in the physical master
recordings or in the copy-
rights to the recordings or the
compositions.

“It’s become the norm for
majors as well indies to exe-
cute short forms [i.e., deal
memos], wait to see what
happens [with the band] and
sign a long form with defini-
tions and other important
points later,” says attorney
Ron Bienstock with Bienstock
& Michael in New York. Al-
though he does not represent
Hawthorne Heights, Bien-
stock notes that the risk for
bands in working only under

BY MOLLY BROWN

Web Generates Southbeat Heat

a short form is being locked
into deal points that they re-~
ally did not intend for the
long term; labels risk losing
interest in present or future
recordings if the terms are
not clear or enforced.

The lawsuit follows a pro-
motional stunt that landed
Hawthorne Heights, Victory
and Brummel in the media
spotlight in March. As the
band and Island Def Jam’s Ne-
Yo were vying to enter The
Billboard 200 at the top spot,
an e-mail from someone at
Victory appeared on Absolute-
Punk.net that suggested
street promotions teams es-
sentially hide Ne-Yo CDs at re-
tailers and move Hawthorne
Heights CDs to more promi-
nent places in the stores. The
ensuing controversy and
media coverage did not gen-

erally paint Victory or the
band in a flattering light.

In the suit, the band claims
that Brummel’s “overlv ag-
gressive, unethical and ille-
gal schemes and tactics”—
including physically threatening
the band’s manager and
radio station personnelwho
refused to increase airplay
of the band’s recordings—
have severely damaged
the band’s reputation and
its relationship with fans.
It charges Brummel with
disseminating statements
falsely attributed to band
members that said the group
believed there was “some
type of war with artists in the

Miami Beach Label Uses Its Links With Video And Adult Sites For Exposure

Miami Beach-based Southbeat
Records has only signed six
artists and released eight singles
since launching in 2004. But the
label's alliances with an adult en-
tertainmentcompany and adat-
ing company—thanks to
president Gregory Frankel's
childhood friends—holds the
potential to link an estimated 10
million-14 million people to its
acts through the Web.

“We're trying to break artists
through the Internet to open the
door to mainstream outlets,”
Frankel says. “If we can drive
enough people to see the videos
it creates alot of hype, so maybe
a PD getting 50 CDs a day will
pay attention to it.”

Southbeat’s strategy seems
simple—shoot a video and link
it to as many online outlets as
possible. In May, the label
launched hip-hop act Mayday!’s
song “Groundhog Day” featur-
ing Cee-lo. They uploaded the
video to YouTube.com, sent e-
mail blasts to their subscriber
lists and placed links on web-
date.com and its affiliates, which
combined have 6 million sub-
scribers, and nastydollars.com,
an online aggregator that leads
to more than 30 adult sites that,
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combined, pull in 4 million-8
million visitors a day.

To date, Mayday! has received
approximately 2.4 million hits,
according to YouTube’s tally.
Frankel says that about 10% of
those came from adult sites. “It’s
the uitimate demographic, 18-
to 35-year-olds, mostly men,”
says a Nastydollars source, who
requested anonymity.

Now Southbeat plans a simi-
lar attack with R&B artist ]-Shin’s
video, “Send Me an E-mail” fea-
turing T-Pain, which will hit the
Web Aug. 17. “We're hoping to

double what we did with the May-
day! video,” Frankel says. “We
want to create the perfect storm "

In addition to uploading J-
Shin’s video to YouTube, South-
beat will embed it in a network
of friends’ MySpace pages (one
of whom, model/aspiring pop
star Tila Tequila, has more than
1.2 million friends and also ap-
pears in the video). Yahoo Music
will feature the clip on its Video
Premiere page, which gets more
than 100,000 views daily.

“Both J-Shin and T-Pain have
done very well for us in the past,”

YouTube’s Greatest Guerrilla Marketing Hits cusanasorbands arenow

using YouTube to promote their careers. Though the site doesn’t track how many acts are posting, in total, 65,000 new videos
are uploaded aday—andthesite gets 100 million views. “The bands are getting more and more creative inorder to market
themselves,” says Julie Supan, YouTube senior director of marketing. “When you see them showcasing their personalities
throughvideo, it connects with the audience more.” Here, Supan breaks downsome of the best. —MB

| OKGO

| LABEL: Capitol

| TRICK: Credible wackiness.

| The band dances on
treadmills, divulges secrets
to becoming a ping-pong

| master and, of course,
performs choreographed
numbers to super addictive,

| bouncy rock.

says Jay Frank, head of program-
ming and label relations for
Yahoo Music, adding that the
daily featured video, is “based
on the artists’ potential success
with our viewers .~

Webdate and Nastydollars will
again post links to the J-Shin
video. In fact, Webdate may delve
further into the music realm. The
company has a database loaded
with subscriber demographics
and selling music such as ring-
tones could be a viable fit, says
chief executive Abe Smilowitz.
“It's obviously been a successful

hip-hop and R&B music
genres, leading many to
brand the band as racist.”

Brummel and Victory deny
these claims. “The lawsuit filed
by Hawthorne Heights has no
merit whatsoever,” read a
statement issued by the label.
“Victory Records fully expects
Hawthorne Heights to honor
their commitment to deliver
two additional studio albums
to Victory pursuant to their
recording artist agreement
with Victory.”

Band members Eron
Bucciarelli-Tieger, Casey
Calvert, Micah Carli, Matt Ri-
denour and JT Woodruff
want a federal court in

combination for other
sites,” he says. “We defi-
nitely see the potential for
the relationship.
Meanwhile, Southbeat
is still working on how to
best turn viral video expo-
sure 1nto cash. The May-
day! track may have been exposed
to millions, butithas sold only a
handful since being made avail-
able for sale in mid-June, and the
album, like J-Shin’s, won’t be
available for sale until Sept. 26.
“With the Mayday! record,
there’s certain things we did

CSsSs

LABEL: Sub Pop

TRICK: Brazilian rockers
take to theroadona
U.S./Canadian tour and
keep a video diary to give
fans between-gig shots of
food scavenging and
looking for Cat Power in
Atlanta.

DAMONE

LABEL: Island

TRICK: Pretty-but-lethal
rock band from Boston
gets dropped by RCA,
records a public service
announcement about
saving starving rock acts,
then gets picked up by
Island.

PATENT PENDING
LABEL: We Put Out Records
TRICK: The Long Island,
N.Y., punkers have filmed a
parody of MTV’s “Real
World” series called “Band
World,” which features
Benny the Whale drinking,
stealing groupies and
cheating at cards.

www.americanradiohistorv.com
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Chicago to treat the deal as
if it never existed. They want
to sever their relationship
with the label and receive
monetary damages. Despite
sales of nearly 1.5 million
units of the band’s multiple
recordings and videos, the
suit alleges that Victory’s
“egregiously fraudulent ac-
counting practices” show
that the band owes Victory
in excess of $1 million.
Rhonda Trotter, Anthony
Stamato and Robert Spald-
ing with Kaye Scholer are
representing the band mem-
bers. Robert Meloni in New
York is representing Victory
and Brummel. 0

well with the first time around
and certain things caughtus by
surprise,” Frankel says. “We
weren’t 100% prepared to cap-
italize on that on a financial
level—have ringtones, digital
downloads there—and that was
our mistake.”

In June, the label inked a deal
with the Alternative Distribu-
tion Alliance to release both
Mayday! and ]-Shin ringtones
and digital sang downloads,
which will be available Aug. 17,
in step with the online promo-
tion. Yahoo Music will feature
the J-Shin single as a download
on Aug. 22, Frankel says.

And although Frankel says
two major labels are sniffing
around Southbeat’s marketing
and acts, he declined to give
more details. “They know we're
the cutting-edge of what's going
on here,” he says. “We're going to
be a real model moving for-
ward.”«-«

HAWTHORNE HEIGHTS: EDDIE MALLUK/WIREIMAGE.COM
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BY RAY WADDELL |

NINTENDO FUSES
GAMES, BANDS, FANS

Fusion Fall Trek Features Hawthorne Heights, Wii Console

Nintendo has found that
gamers, eager to jump on new
gaming technology, are also
often the first music fans toem-
brace emerging bands.

With that in mind, the tech-
nology and videogame giant will
launch its fourth Nintendo Fu-
sion tour this fall, showcasing
both the exploding Hawthorne
Heights and Nintendo’s latest
and greatest.

Produced by Live Nation, the
Fusion bill includes Relient K,
Emery, Plain White T’s and the
Sleeping. In addition, each
venue will allow fans to check
out new Nintendo games, in-
cluding a firstlook at Nintendo’s
Wii console, to be launched for
the holidays.

The tour begins Sept. 27 in
Columbus, Ohio, and includes
approximately 40 dates, with
tickets going for about $20.
Rich Levy, senior VP of custom
sponsor events for Live Nation,
oversees the tour, booking the
talent, orchestrating the pro-
motion and coordinating the
routing with agents Jeremy
Holgerson and Michael Mori
at the Agency Group.

Nintendo is involved in spon-
sorships on several tours, but Fu-
sion is the company’s baby.
Previous headliners include
Evanescence (2003}, Story of the
Year (2004) and Fall Out Boy
(2005). “We wanted something
that we owned, and for us it was
about emerging markets and
emerging bands and tapping into
those that are just on the cusp of
making itinto the mainstream,”
says Perrin Kaplan, VP of mar-
keting for Nintendo of America.

RELIENT K will head
out on Nintendo’s
Fusion tpur this fall.

Forty markets are typical for
the tour. Venues are mostly in
the 2,000-4,000 capacity range,
including such rooms as Rose-
land in New York, Electric
Factory in Philadelphia, the
Tabernacle in Atlanta and the
Wiltern in Los Angeles. “We
try to get places that have a
good-sized lobby or space that
lends itself to the gaming
expo,” Levy says.

U.S. Concepts, the agency
that executes the interactive side
of the tour, gave producers are-
view of all the venues on past
tours, basically which ones
worked and which ones didn't.

The onesthat work aren’t nec-
essarily Live Nation venues. “We
try to do as many of them as we
can in [our] venues because for
me internally it’s a little easier
to execute,” Levy says. “But
whatever the right place s, that’s
where we try to go.”

Similarly, Live Nation pro-
duces every show, but works
with other promoters in some
markets. “In a place like
Phoenix, Ariz., where somebody
like Tom LaPenna [of Lucky Man
Concerts] has a history of four
plays deep with the band, we
may be involved as a partner on
the date,” Levy explains. “While
we think it's important to be in-
volved because we’re in a spon-
sorship, we're notlooking to cut
anybody out. We want to make
sure we do what's right by the
band, go to the right venues, do
what we need to do.”

Previous tours have come in
ator near sellout levels, and Levy
expects the same this year.
“That’s a testament to both the
artists we’ve chosen and how

UplFront

much Nintendo does behind the
tour,” he says.

This year, the debut of Wii is
like having another “buzz” band
on the bill. “People are really
anxious to get their hands on
that console. I've been here a
long time, and this is one of the
more exciting launches I’ve
been a part of,” Kaplan says.

Levy agrees. “This console
launch is going to be huge. We'll
have people coming out to the
tour just for the opportunity to
experience the console.”

Which, of course, is the goal
for Nintendo, which a few years
ago left traditional marketing
efforts behind in favor of more
interactive marketing. “We
know for a fact that a lot of peo-
ple wholisten to different kinds
of music, especially emerging
music, are really into video-
games,” Kaplan says. “It’s all
sort of one big form of entertain-
ment or lifestyle for them.”

But do these tours quantifi-
ably sell Nintendo products? “It's
difficult because it's a little bit of
art, notscience,” Kaplan says. “I
do think the cumulative effect of
letting people experience prod-
ucts for themselves—not justas-
sociating with the bands but us
literally putting on a tour that
supports them—is recognized
and appreciated by people.”

And it seems that this type of
strategic multi-act touring is
breaking bands. “In this genre,
especially this kind of punk pop
and harder rock, tours like Jager-
meister, Ozzfest, Nintendo,
Warped, Taste of Chaos haveall
become really valuable promo-
tional tools in terms of launch-

ing bands,” Levy says. oce
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BY ANTONY BRUNO
Web Brings Audience Closer To Acts

Artists Tap Fan Power In Videos, Promotions, Even Customized Songs

No matter where you look these
days, artists are tapping their
fans to contribute not only their
dollars, but also their talent, in
support of their career.

The Beastie Boys allowed 50
fans to shoot the footage for
their concert video “Awesome;
I Fuckin’ Shot That!” Janet Jack-
son just changed the name of
her upcoming album from “20
Years Old” to “20 Y.O.” as a re-
sult of a contest giving fans the
chance to design the album’s
cover art.

What’s next, letting them
write the songs, too? Jessica
Simpson just did that with her
single “A Public Affair,” which
lets those buying the track from
Yahoo Music choose to include
a personalized “shout out” of
their name in the song.

The trend stems from the
popularity of such Web sites as
MySpace and YouTube, which
have attracted millions of users
simply by giving people the tools
to easily express themselves on-
line. Music, more often than
not, has become a de facto stan-
dard on both.

YouTube, for instance, is

packed with user-submitted
videos of fans lip-syncing to
their favorite songs, most fa-
mously popularized by two Chi-
nese students doing renditions
of Backstreet Boys tunes.

The initial reaction by pub-
lishers and record labels is to
seek a licensing fee for the use
of their artists’ music. But
slowly, others are realizing the
broader promotional implica-
tions of this phenomenon and
have taken steps to embrace it.

Take TVT Records. In May,
the label's flagship artist Lil Jon
conducted a contest on Yahoo
Music that asked fans to submit
videos of themselves dancing to
the song “Snap Yo Fingers.” The
campaign was one of several sim-
ilar contests that Yahoo Music
has sponsored via its FansOnly
program with such artists as
Shakiraand Christina Aguilera.

The artist himself selected
the top 10, which Yahoo then ed-
ited into a special fan video and
posted to its music-streaming
site. The fan video proved al-
most as popular as the original,
generating 2.2 million streams

ROKR FUN IN THE SUN

Oakley and Motorola have
teamed together again for the
next generation of MP3 player
sunglasses, dubbed the O ROKR.

In addition to the pure Plutonite
lenses (yes, they made that up),
which block 100% of virtually every ray
of harmful sunlight, these shades kick out the jams
by doubling as a set of Bluetooth wireless head-
phones. Users can stream music through the ear-
buds mounted in the sunglasses’ arms when con-
nected to a Bluetooth-enabled MP3 player or
mobile phone. Controls on the frame stop, start
and rewind music as well.

The O ROKR is available at Oakley retail stores,
Sunglass Hut locations and via the Motorola Web
site for $250. —Antony Bruno
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Stills from LIL JON video, center, and fan videos.

to the original’s 2.7 million.

According to Christina
Zafiris, senior director of new
media for TVT, user-generated
content is an easy and cheap way
to maintain momentum behind
a single in the face of increas-
ing competition for attention.

“When it comes to content
in general, it doesn’t stay fresh
for long on the Internet,” she
says. “So having new content
coming out all the time and
showing all different aspects
of your artist and their music
is very important to building
the entire picture now.”

This rise in user-generated
content comes at a time when
traditional advertising and mar-
keting methods are in decline.
Desperate for new ways to cap-
ture the public’s attention,
brands see user-generated pro-
motions as a cheap and effec-
tive medium.

Several online startups have
emerged to capitalize on this
concept. Earlier this month, two
new online karaoke services
emerged—SingShot, an audio-
only virtual karaoke club, and
Bix, a still-in-beta video contest
site. Along with an existing
service called KSolo—ac-
quired by News Corp.
in May—these sites
want to become a

promotional plat-
form for the mu-
sic industry.

Bix founder Michael Speiser
says heis working with a “huge
artist” to sponsor a karaoke con-
test on Bix in conjunction with
the release of the artist’s upcom-
ing album. Fans would be in-
vited to submit videos of
themselves singing karaoke-

style to the artist’s single, with
various prizes for winners.

The X-factor is convincing
users to actually create and sub-
mit something interesting. Ac-
cording to Zafiris, only 100 of
the 600 fans who registered to
submita video for “Snap Yo Fin-
gers” actually did so. Far more
people visit YouTube to watch
the videos than to contribute
anything themselves.

Licensing provides an addi-
tional challenge. YouTube does
not license any content at all
and simply removes unlicensed
content upon request. Bix,
KSoloand SingShotdo license
from publishers, but their cat-
alog of available music is very
limited as a result. Bix offers a
little more than 2,000 songs,
KSolo 4,000 and SingShot
2,500—and whatis available is
mostly older music, as gaining
licenses for new music is
pricier and difficult.

Yet it is new music that will
drive the use of these services.
Should these services ever
demonstrate their value to the
music industry, the licensing
process will likely become
much smoother, just as it did
with ringtones.

“We don’t want to see legal
killing the user-generated video
star,” Zafiris says. “There are
looming licensing issues be-
hind any user-generated con-
tent site. It's very early right
now [but] it’s very important to
always focus on the things that
are fun. Allow the users to par-
ticipate and have more of a pres-
ence on the artist’s Web site or
video. That’s part of increasing
that bond between the artists
and their fans.” “ee
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AN EPIC REVELATION
As part of an ongoing partner-
ship between Epic Records
and Xbox, Audioslave will be
the featured artist of the
month on the Xbox Live gam-
ing community for August. The
service’s 3 million members
can download a free version
of the band’s video for the sin-
gle “Original Fire,” off the up-
coming album “Revelations,”
as well as behind-the-scenes
footage of the band recording
and traveling. In addition, fans
can registerto win the chance
to play “Madden NFL 07” with
the band via the Xbox Live
service. The title track of the
Revelations CD is featured on
“Madden NFL” as well.

YAHOO, MUSICMATCH
MERGE

Yahoo Music has combined the
Yahoo Music Engine with the
Musicmatch Jukebox, finally
merging the software behind
the two online music services.

I BITS & BRIEFS

According to the company,
the move is an effort to trans-
fer its Musicmatch sub-
scribers to a system also us-
able by subscribers of its
flagship Yahoo Music Unlim-
ited service. The new Yahoo
Music Jukebox adds improve-
ments to managing playlists,
an audio equalizer and rip-
ping/burning CD capabilities.

PIRACY OK?

Analyst group IDC published
a report confirming that the
CD swapping service La La in-
deed is most likely a growing
source of piracy, as members
rip music from the discs
traded via the postal service.
But the firm also says the
problem does not warrant
any legal or other action by
the music industry, as the
threat is largely insignificant.
Instead, IDC recommends de-
veloping the service as a mar-
keting and distribution part-
ner for new releases.

Top Songs

1 RIHANNA

Unfaithful " SRP/DEF JAM/IDIMG

2 CASSI
The duet is
Janet’s 39th top
40 hit on the Hot
R&B/Hip-Hop
Songs chart. Her
album, “20 Y.0.,”
drops Sept. 26.

SexyBack JIVE

5 BEYONCE

I i3
- !
—

E
Me & You BAD BOY/ATLANTIC
3 JUSTIN TIMBERLAKE

Deja Vu COLUMBIA

6 THE PUSSYCAT DOLLS
Buttons ABM/INTERSCOPE

7 JESSICA SIMPSON
A Public Affair EPIC

483,180

432,434

413519

4 NELLY FURTADO
Promiscuous MOSLEY/GEFFEN

380,654

329,301

324,305

312,940

— 8 PANIC! AT THE DISCO

9 SHAKIRA

.

—
.

The tune is the
lead track from
the “Step Up” film
soundtrack, which
also features
Kelis, Chris Brown
and Sean Paul.

1 RIHANN

2 SHAKIRA

7 CASSIE

9C

11 AOL Sessions

—~a I Wrte Sins Not Tragedies " DECAYDANCE/FUELED BY RAMEN
Hips Don't Lie** EPIC

« 10 JANET & NELLY -
Call On Me VIRGIN

A
Unfaithful # SRP/DEF JAM/IDJMG

Hips Don't Lie** EPIC

Me & You BAD BOY/ATLANTIC

8 PARIS HILTON
Stars Are Blind WARNER BROS.

1ARA
Get Ui LAFAGE/IVE

10 CHAMILLIONAIRE
Ridin" UNIVERSAL MOTOWN

276,993
224,409

220,259

Top Videos

3,049,886

1,714,103

3 CHRISTINA AGUILERA
Am't No Other Man RCA

4 NELLY FURTADO
Promiscuous MOSLEY/GEFFEN

5 THE PUSSYCAT DOLLS
Beep " ARM/INTERSCOPE

6 FIELD MOB
S0 What DTP/GEFFEN

1,377,134

1,361,505

1,095,112

1,094.257

1,087,434

1,060,652

1,027,500

973,773

Al versions {i.e. AOL Sessions. Network Live, etc.) of a video or song are combined
into one entry. * First ListervFirst View ** Network Live t Breaker Artist

Saurce: AOL Music for the four weeks ending Aug. 4
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The end of the beginning.

This week, on Aug. 15, 1965, the Beatles played
Shea Stadium

It was the first time a rock’n’roll band did any-
thing that big. The Rolling Stones wouldn't start
the arena era until 1969.

The Beatles had flown in two days earlier to
tape five songs for Ed Sullivan on the 14th, and
he would come along to introduce them to the
unprecedented sellout of 55,000 fans. They’d
make $160,000 for 30 minutes’ work. Good bread
in those days.

DJ Murray the K was also acting as MC and
openingacts included the King Curtis Band, Can-
nibal & the Headhunters, Brenda Holloway and
Sounds Incorporated.

The band traveled with an NYPD escort from
the Warwick Hotel to the Manhattan East River
Heliport, flew by helicopter to the Worlds Fair
building’s roof in Flushing Meadows Park, and
then driven to the stadium in a Wells Fargo ar-
mored van. The driver gave each Beatle a Wells
Fargo agent badge, which you can see them wear-
ing in the video footage, thusly inventing rock-
'n’roll product placement.

The stage was erected at second base with no
seats in between the band and the stands, so it's
hard to imagine how bizarre that must have been

THE BEATLES

to play for an audience so far away, and by the ‘

way, with no monitors.

It would be the peak of their live perform
ance career.

I attended the Beatles’ second Shea Stadium
show on Aug. 23, 1966, and it was still incredi-
ble. From where me and my friend Mark Roman-
ski sat in the second balcony, the meager P.A.
system must have been pointing right at us, be-
cause they came through loud and clear through
the still-screaming audience, and they sounded
amazingly close to the records, again in spite of
no monitors.

It would be many years before we’d find out
there were 15,000 unsold seats at the second show,
which, along with other factors, would signal the
end of their touring career.

The Beatles would surprise the world and
bounce back, securing their place in history a
year later with “Sgt. Pepper,” but they’d never
tour again.

Butch Walker is known as a writer/producer/
mixer/whatever but we like him as an artist. His
tribute to Marc Bolan is as good a place to startas

any, never forgetting in Garageville, you're only
as cool as who you steal from.

Arthur Lee R.I.P. Your legacy is Love. l

See you next week.
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TOURING BY DAVID GREENWALD

Depeche Mode Always In Fashion

Longtime Band Notches Its Biggest World Tour

While many quarter-century-
old bands have been relegated
to the county fair circuit, De-
peche Mode has been sellingout
arenas throughout the world on
the biggest tour of its career.
Thanks to a devoted fan base,
the Touring the Angel world
outing has established the al-
ternative rock band once again
as alive act to be reckoned with.
The band played 39 shows dur-
ing the tour’s North American
leg, selling out at least 13 of
them in venues ranging from
Los Angeles’ Staples Center to
New York’s Madison Square
Garden—an impressive achieve-
ment for a 26-year-old group
whose last No. 1hit on the Mod-
ern Rock chart was in 1993.
Still, “off of every record that
they’ve ever released, they al-
ways have one or two signature
songs that do quite well,” says
Carole Kinzel, the Creative
Artists Agency agent responsi-
ble for the North American tour.
The band’s latest album,
2005’s “Playing the Angel,” has
sold a respectable 395,000
copies in the United States, ac-
cording to Nielsen SoundScan,
on par with sales of 425,000
for previous effort “The Ex-
citer.” Two songs from “Play-
ing the Angel” landed on Bill-

On The Road

board’s Modern Rock chart.
Depeche Mode’s continued
presence on rock radio as well
as its enduring influence on
newer bands and a headlining
performance at the taste-mak-
ing Coachella festival this
spring have helped pitch the
group to younger audiences.
“Certain artists, you’ll see
their audience has matured
with them,” Kinzel says. “With

DEPECHE MODE grossed
$23 million from its North
American leg.

RAY WADDELL rwaddell@billboard.com

Depeche [Mode], it’s different
.. .They’re not an oldies band.”
However, much of Depeche
Mode’s continued successis due
to aloyal fan base that the band
has spent years cultivating.
With ticket prices topping
out at $85 and as cheap as
$19.96 on certain dates, Kinzel
credited the band’s “relatively
conservative” pricing policy as
one of the secrets to its

longevity. But the real secret
might be the sales boost pro-
vided by audiences hungry to
see the band more than once.

“If we play two nights in a
market, [the fans] will see two
nights. You would see the same
people every night,” Kinzel
says. Steve Kirsner, director of
booking and events at the San
Jose (Calif.) HP Pavilion, which
hosted the band last Novem-

Live Nation Ups The Ante

Company’s Sponsorship Arm Promotes Ford, Wallach

Live Nation’s recent promotions
within its local and national al-
liances divisions would seem to
indicate a renewed commit-
ment by the world’s largest
venue operator toward its spon-
sorshiparm. Maureen Ford was
promoted to the position of pres-
ident of local alliances at the
company, and Russell Wallach
was named president of na-
tional alliances. Both will con-
tinue to report to Live Nation
president/CEO of global venues
and alliances Bruce Eskowitz.
Eskowitz says there is no “re-
newed focus” on sponsorships,
but rather the personnel bumps
are about expanding the respon-
sibilities for Ford and Wallach.
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“We’ve always been commit-
ted to providing opportunities
for companies that want to tie
into live entertainment, and
that’s not changing,” Eskowitz
says, adding that Live Nation
would continue to be “very ag-
gressive” on the national and
local sponsorship fronts.

Beyond venues, Live Nation's
sponsorship-friendly assets in-
clude music tours, motorsports,
action sports, theatrical tours,
and online and digital proper-
ties. Eskowitz sees the live
entertainment sponsorship
market as healthy.

“We have hundreds of compa-
nies that work with us on a daily
basis both nationally and locally

in terms of tying in with live en-
tertainment,” he says. “As tradi-
tional media has become more
fragmented, corporations con-
tinue to look to the experience and
value of live entertainment to take
totheir customrers. Whether they
want to do something at a venue
or whether they want to doa tour
with an artist or have something
created from the ground up, we
do that all over the world.”

As amphitheater attendance
has flattened, have shed spon-
sorships lost value? “It has re-
ally to do more with the quality
and quantity of talent that comes
through there.” Eskowitz says.
“It goes up and down, some
years there are more shows,

some less. But companies real-
ize whether they want to do
something in one market, five
or 30, this is a unique way to cre-

ate programs built around live

entertainment.”

Eskowitz says most of these
venue sponsorship deals are not
justbuilt around the attendance
of the show, but the promotion
in support of it. “It’s not about
the 10,000 people at the show,
it's about the hundreds of thou-
sands of people that you do a
promotion with before the show,
the people who are at the show
and how you follow itup.”

‘PERFECT MARRIAGE’:
The Lynyrd Skynyrd/3 Doors

WwWWwWWwW.americanradiohistorv.com

ber, says, “They’ll go see them
anywhere.”

The North American leg
wrapped May 21. From 31shows
reported to Billboard Boxscore,
the band drew 402,568 for a
gross of $23 million.

The U.K. band’s popularity
extends well beyond its U.S. au-
dience. The tour’s highest-
grossing shows were a two-
night run in Mexico City that
earned more than $4.5 million.
The band played to capacity
crowds of more than 50,000
each night.

The North American tour,
which started Oct. 28, 2005, al-
ternated with European dates.
It was the band’s “biggest tour
yet by far,” says Jonathan
Kessler, Depeche Mode’s long-
time manager.

“We started out on the first
[European] leg of the tour with
52 shows, which were all are-
nas, many multiple nights,
which was different thanin the
past,” Kessler says.

After the North American
portion of the tour wrapped up
in the spring, Depeche Mode
returned to such countries as
Spain and Germany, perform-
ing at 11 festivals and 25 head-
lining open-air shows, for the
summer. The last date on the

Down co-headlining tour has
wrapped for the summer, and
all concerned consider the pair-
ing of legendary and contempo-
rary Southern rockers a success.
The tour grossed about $5 mil-
lion from just 27 dates.

“The shows went great, atten-
dance was great, the promoters
did very well, and ! think the
bands enjoyed each other’s com-
pany all summer,” says Ken Fer-
maglich, agent for 3DD at the

tour, slated for Aug. 3 in Tel
Aviv, was canceled because of
the Middle East conflict.

One of the tour’s obvious
draws was the opportunity to
hear music from the band
members’ latest projects, in-
cluding material from lead
singer Dave Gahan’s 2003 solo
album “Paper Monsters.” “So
that adds an extra element that
was never in the band before,”
Kinzel says.

Though Depeche Mode
doesn’t tour often—in the last
decade, it has done only two
other extensive outings—the
band makes an effort to stay on
fans’ minds even when it isn’t
onthe road.

“Ithinkit’s their Internet pres-
ence,” Kirsner says. “It’s very
big. Their fans are ravenous
about them—anything they can
buy onthe Internet, they go for.”

The band’s extensive Web
site features an array of unique
content in its archives; each of
the group’s past tours is docu-
mented, with more recent shows
including setlists, photos and
video. “We try to keep it fresh,
keep it current,” Kessler says.
“Qurfans are very Web-savvy.”

In addition, each of this
tour’s shows is being sold in CD
and digital formats. [

LYNYRI‘ SKYNYRD wrapyits
tour with fellow Southerhers
3 Doors Down. The tour
grossed about-$5 million.

Agency Group.

Skynyrd agent Greg Oswald
was equally enthused. “Busi-
ness was great, it was a perfect
marriage.” But the real highlight
had to be Skynyrd and 3DD at
the grand reopening of the Mis-
sissippi Coast Coliseum in
Biloxi, 3DD’s home area. That
show grossed $435,000 from a
battered market, and it goes
without saying that a hell of a
lot of beer was sold. e

DEPECHE MCDE. LYNRYD SKYNTYRD: KEVIN MAZUR/W!IREIMAGE.COM



www.americanradiohistory.com

GROSS/

TICKET PRICE(S) Venue, Date

$11,352,051
$125/$95/365

$3,988,455
$125/$95/365

$3,384,804
$127.50/$97.50/
$67.50

$2,483,840
$85/$65

$1,576,419
$72.50/$38.50

'$1,532,672

$259.50/$48.25

$1,483,759

($1676:648 Canadan)

$110.29/$78.96

$1,424,257
$89/564

$1,413,926
$72,50/$38.50

$1,202,620
$72.50/$38.50

$1,157,235
$248/$30.50

$1,099,302
$72.50/$38.50

$963,486
$89.50/$59.50

$901,215
$87/$57

- $817,667

$151/$33 50

$791,159
$72.50/$38.50

$773,655
$68.50/$38.50

$764,910
$45

$763,248
$72.50/$38.50

$741,448
$147/$32

$731,774
43

$730,981
$77.50/$49.50

$723,293
$49/$25

$720,068
$72.50/$38.50

$703,403
$54/$28

$693,054
$49/%25

$682,027
$134.07/$25

$659,351
$77/$49.50

$657,719
$49/%28

$654,494
$72.50/$38.50

$647,110
$85/$25

$632,566
$68.50/$38 50

$625,359
($707628

- $615,051

$68.50/$38.50

$610,195
$96/$30.50

Bopyright 2006, VNU-Business Media,
nc. All rlgghl:; reserved, Boxscores should
be submitted to: Bob Allen, Nashville
Phone: 615-321-9171. Fax: 615 321-0878.
For research and pricing. call Bob Allen.
FOR MORE BOXSCORES GO TO:
BILLBOARD.BIZ

ARTIST(S) Attendance

pacity

Promoter

BON JOVI, NICKELBACK

G.ants Stadium, East Puthertord, 164,975
three sellouts

Concerts West/AEG Llve, Live Nation

NJ.. July 18-19, 29
BON JOVI, NICKELBACK
Swldier Field, Chicago, July 21

52,612
seI{c‘u:

Concerts ‘West/AEG Live, Jam Productions

BON JOVI, NICKELBACK
Gillette Stadium, Foxboro, Mass,
July 27

45,874

Concerts West/AEG Live
sellout

TIM McGRAW & FAITH HILL

D=Ita Center, Salt Lake Clty,
Aug. 4-5

AMERICAN IDO..S LIVE

Continental Alrlines Areng, East
utherford, N.J., July 3-14

30,060 two shows i
30,426 ore sellout Outback Concerts, AEG Live

29,332
two sellouts

NASH & YOUNG

17,439
seliout

AEG Llve

pel
-
=
—hi
-

CROSBY, STILLE,

Holiywood Bowl, Hallywood,
Calif.,, July 3

BION JOVI, NICKELBACK

Parc Jean-Drapeau, Montreal,
July 13

The Next Adventure,
Sllva Presents

Andrew Hewitt Co./Bilt

Concerts ‘Nest/AEG Live, Glllett Entertainment
Group

21,150
sefiout

Canadian) $4816  Aug 2

TIM McGRAW & FAITH HILL
Pepsi Center, Denver, Aug. 2 gﬂg}t House of Blues Concerts, AEG Live

AMERICAN IDOL_S LIVE

Nas:au Coliseum, Unianidatz,
NY., July 15-16 two sellouts

AMERICAN IDO_S LIVE

. DCU Center, Worcester, Mass., 20,863
~ July 7-8 two sellouts

CROSBY, STILLE, NASH & YOUNG

zon Wireless Amphitheater, 12,699
e, Calif,, July 30 S,

AMERICAN IDO-_S LIVE

Verizon Wireless Arena,
Manchester, N.H., July 5-6

25,332 AEG Live

AEG Live

The Next Adventure

18,937
two sellouts
DiIXIE CHICKS, BOB. SCHNEIDER

Madison Siuare Garden, New 12,828
York, Aug. seflout

TIM McGRAW & FAITH HILL

1daho Center, Nampa, |daha, 1,345
Aug 6 sellout

CROSBY, STILLS, NASH & YOUNG

A nphltheater in Clarkc County, 11,805
Ridgefield, Wash., July 28 17169

AMERICAN IDOLS LIVE

Wachovia Center, Fhiladelphia,
July 22

AMERICAN iDOLS LIVE

Greensboro Collseum,
Greensboro, N.C,, July 30

WIDESPREAD PANIC

Winier Park Resort. Winter Park, 17,960
Colo., July 22-23 26,000 two shows

AEG Live

Concerts West & The Messina Group & Moore
Entertalnment/AEG Live

AEG Live, Bravo Entertainment
The Next Adventure
AEG Live

14,839
15.499

15,337

saliout AEG Live

Live Nation, BIll Bass Concerts

AMERICAN I1DOLS LIVE

Verizon Center, Washington,
DL.. July 28

CROSBY, STILLS, NASH & YOUNG

White Rlver Amphitheatre, 13,266
Auburn, Wash,, July 27 16.576

RADIOHEAD, DEERHOOF

Hearst Greek Theatre, Berkziev, 17,012
Calit, June 23-24 two sellouts

DIXIE CHICKS, BOB SCHNEIDER

TD Banknorth Ga’den, u 10,582
July 29 sefiout

RASCAL FLATTS, GARY ALLAN, THE WRECKERS

14,006
seflout

14,180
14.484 AEG Live

The Next Adventure

Another Planet Entertainment

Concerts West & The Messina Group & Moore
Entertainment/AEG Live

Philips Arena, Atlanta, July 30 Live Nation

AMERICAN IDOLS LIVE

Boardwalk Hall, Atlantic City
NJ., July 23

RASCAL FLATTS, GARY ALLAN, THE WRECKERS

Cwors Amphitheatre. 17,410
Ernglewood, Coio., July 25 sellout

12,343

seflout HEELLS

House of Blues Concerts, Live Nation

RASCAL FLATTS, GARY ALLAN, THE WRECKERS
f«’;‘ﬁ:x"ar:ﬁ Ca’é‘ﬁ," 'C‘:Ieli.,hledly 20 l?r,g&g
KELLY CLARKSON, ROONEY
First Midwest Bank Amphitheatre, 19,260
Tialey Park, H., July 22 seftout

DIXIE CHICKS, ANNA NALICK
Wachovia Center, Philadelphia. 9,108
July 25 seliout
RASCAL FLATTS, GARY ALLAN,
Ceo’s Amphitheatre, Chula 16,658
Vista, Calit, July 22 seliout
RICAN IDOLS LIVE

Hartford Clvic Center, Har:forc,
Conn,, July 9

Live Nation

Live Nation

Concerts West & The Messina Group & Moore
Entertainment/AEG Live

THE WRECKERS

House of Blues Concerts, Live Nation

12,029

e AEG Live

LEPPARD, JOURNEY, STOLL VAUGHAN

DTE EnergpMusic Center, 15,846
Clarkston, Mich.. Julv 24 seflout

AMERICAN IDOLS LIVE

Charlotte Bobcats Arens,
Charlotte, Aug. 1

SYSTEM OF A DOWN, AVENGED SEVENFOLD, HATEBREED & OTHERS

Parc Jean-Drapesu, Montreal, Giliett Entertainment Group, Greenland
Productions

Live Nation

12,556
14930 AEG Live

12,926
15.000
AMERICAN IDOLS LIVE

Colonial Center, Colambia, 5.C., 11,373
Aug. 2 12.C79

AEG Live

EM OF A DOWN, DISTURBED & OTHERS ‘

Dari2n Lake Performance Arts 16,886
Center. Darien Centes, NY, July 27 21,200

Live Nation

|
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Varvatos’ LineTo Pop

Designer Taps Rock lIcon lggy For Fall Campaign

Slowly but surely, the images of John Varvatos’
fall 2006 campaign are making their presence
known on the streets of New York and onthe in-
ternet. Gloriously shot in black and white, the
photographs featured in the menswear de-
signer’s campaign are sleek and stylish, sligntly
edgy, with dollops of humor. Such elements
make perfect sense, given that the campaign
stars rocker lggy Pop—fully zlothed at that.

With Pop in the spotlight, the Varvatos brand
has been injected with a playful quality missing
from past campaigns that featured Chris Cor-
nell, Joe Perry and Ryan Adams.

This is not lost on the designer himseif who
had a strong desire to infuse tve campaign—and
his brand—with a fun sensibility. “l wanted to
bring a more playful, tongue-in-cheek attit.ide
to the brand,” Varvatos says. ‘1 wanted the brand
to evolve. | thought we could make that hap sen
withlggy.”

During the
shoot, which

IGGY POP is the latest rocke-
to wear John Varvatos’
menswear line.
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was lensed by rock documentarian Danny
Clinch, Pop was just being himself, Varvatos re-
calls. “When'we were shooting in Central Park,
it started to rain, and instead of ducking for cover,
lggy jumped up on a park bench and started
dancing and boxing. | looked over at Danny, who
said, ‘This is epic.’”

The campaign, which also launches John Var-
vatos Eyewear (produced by eyewear company
Base Curve), revolves around print (consumer
magazines like GQ and Vanity Fair), outdoor

(bus shelters and billboards) and Internet plat- |

forms. The brand’s Web site (johnvarvatos.com)
receives about 250,000 hits per month, accord-
ing to Varvatos. And Pop is all over it.

For this campaign, Varvatos once again col-
laborated with Stephen Niedzwiecki, director
of brand strategy/ad agency Yard. Sharon Ains-
berg of Starworks handled casting duties.

Niedzwiecki views this growing campaign as
a great way to expose the soul of Varvatos and
to connect with musical artists who want to be
part of the brand’s overall concept.

For Varvatos, the best musical partner must
beinterestedin his brand. Likewise, he must be
interested in the artist.

“If they’re just doing it to promote a new CD
or something, it’s not going to work,” he says.
“It’s important that we connect on a personal,

human level as well as on a brand level.”

Varvatos has wanted to work with Pop for quite
some time. Growing up inthe Detroit/Ann Arbor,
Mich., area, like Pop, Varvatos fondly recalls see-
ing the Stooges live when he was in high school.

Varvatos also appreciates how Pop has
maintained his edge and “bad boy” image over
the years. “I’m not interested in straight-laced
rock’n’roll guys,” he notes. “l love the idea of
mixing elegant clothes with such a personality”
Epic Records president Charlie
Walk fully understands

why such iconic rock-

ers want to be involved
with the Varvatos brand,
which he describes as timeless
and classic.
“By partnering with Iggy,
John brings an elegant rock’n’roll
feel to his brand,” Walk says.
“Iggy’s coolness redefines the very
meaning of ‘cool’ in fashion. With
John and lggy, it becomes one plus one
equals three.”
Whether this latest campaign—or the
previous ones, for that matter—results in
sales remains unclear. Varvatos acknowl-
edges that it’s tough to truly measure
the success of these campaigns. And
that’s just fine with him.
“It’s about building an interesting
image, one that remains John Var-
vatos, but with arock edge,” he says.

Sales are almost beside the point,

Varvatos adds. “It’s more important
that they create an aura.” oce

Putting Mobile,

Digital

arkets First

Sony/ATV, Jamster Sign Ringtone Co-Publishing

Deal In Germany

It seems that Sony/ATV and Jamster heard those
who have criticized the music industry for not
offering consumers new musical experiences
through ringtones. The publisher and the dig-
ital content provider sealed a ringtone co-pub-
lishing deal in Germany to develop and promote
new songwriters so ringtone customers won’t

| simply hear music already released on CDs.

What makes this deal rather unique is the de-
velopment, marketing and revenue-sharing
model between publisher and content provider

| that targets the mobile and digital markets first.

Top 10 Publisher |
Airplay Chart |

Second Quarter 2006 Market Share |

1. EMI Music Publishing 19.75%
2. Warner/Chappell Music 13.76%
3. Sony/ATV Music Publishing 10.52%
4. Universal Music Publishing 10.23%
S. BMG Music Publishing 7.30%
6. Windswept Holdings 3.44°_A
7. Famous Music Publishing 3.12%
8. Arthouse Entertainment 2.30%
9. TVT Music Publishing 2.28%
10. Music Sales Corp. 1.64% |

Percentage calculations are based on the overall top 100 detecting
songs from 1.290 radio stations electronically monitored by Nielsen
BDS 24 hours a day, seven days a week duting the period April 1-June
30 Publisher information for compositions has been identified by
the Harry Fox Agency. A “publisher” is defined as an admunistrator,
copyright owner and/or controlling party.

The two companies will work together to
sign new writers, record their songs, distribute
the music digitally and co-brand the songwriters.

Some members of the music community may
be leery of acompany outside the industry hold-
ing an equity stake in music. Jamster is a sub-
sidiary of VeriSign, which provides infrastructure
services for Internet and telecommunications
networks. But Markus Berger-de Leén, CEO
of Jamster/Germany, says not to worry.

“There’s a very fundamental difference be-
tween a technology company, a telco company
and Jamster,” Berger-de Le6n says. “We don’t use
premium content to sell hardware or phone con-
tracts. We generate more new content and give
incentives for generating new content every day.
The more content there is, and the better I can
sellit, the more the whole industry—and partic-
ularly the artists—will profit. They shouldn’t be
afraid of us. They should make more use of us.”

Indeed, Jamster wants an industry with a lot
of music. “I live from the Long Tail,” he says, re-
ferring to the theory that the more music that's
available, the more revenue for the industry.

| “Everybody else is about selling the charts . . . We

www americanradiohistorv com

make our money from having hundreds, mil-
lions of songs that we sell.”

Even though Jamster and Sony/ATV will
record the music, they are not side-stepping
record labels or other traditional distribution
channels entirely. Patrick Strauch, managing
director of Sony/ATV Germany, says that record
labels could become part of individual projects.

The project will initially launch in Germany
and later branch out to other territories; Jamster
services are available in more than 30 countries.
Sony/ATV will administer the songs and Jam-
ster’s existing copyrights worldwide.

The two companies came together after pub-
lishers and digital music providers clashed over
licensing rights during the last couple of years.

German copyright law, unlike American law,
recognizes an author’s “moral right” to maintain
the integrity of his or her work. Some digital serv-
ices believed that they could simply record com-
positions for ringtones by securing a license from
the appropriate collecting society in Europe with-
out special permission from the particular pub-
lisher. Publishers took the position thata ringtone
changed the composition—it was a derivative
work—subject to a different license that had to
be secured directly from a publisher. As a result,
some digital companies recorded songs without
the appropriate license.

“We could sue them or do business with them,”
Strauch says. Even though Jamster could have
been viewed by publishers as a potential enemy,
Sony/ATV did not elect to sue Jamster. Instead
they are now making music together. Time will
tell if it's beautiful.

CRUNCHING NUMBERS: Warner Music
Group (WMG) has reported its latest financial
information for investors. In the nine months
ending June 30, Warner/Chappell’s revenue
(unaudited) was $410 million, down from $456
million (calculated on a constant currency basis)
during the same period the previous year. Its op-
erating income was $47 million, down 13%.

During the most recent quarter ending June
30, revenue was down 2% to $150 million com-
pared with the prior-year quarter. Digital revenue
totaled $4 million, which amounted to 3% of total
publishing revenue for the quarter.

Operating income before depreciation and
amortization (OIBDA) for the quarter was $23
million, down 18% from $28 million in the prior-
year quarter. Operating income for the quarter
was $9 million, down 31% from $13 million in
the prior-year quarter. WMG reported that these
decreases were due to lower revenue and a pickup
in investments to drive long-term growth.

“Turning the music publishing business
around remains a top management priority,” the
group says in its report. v

1GGY POP: THEQ WARGPO/WIREIMAGE.COM
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BY JULIANA KORANTENG

Mobile Music Moves

Wireless Carriers Offer Uninterrupted Channels

LONDON—For Europe’s next
big sound in mobile music, dial
up radio.

Consumers across the conti-
nent could soon have a virtually
limitless choice of streamed
music to listen to via mobile
handsets with dedicated music
channels from such carriers as
the United Kingdom’s Vodafone
and France Telecom’s Orange.

The channels are uninter-
rupted by ads or DJs and allow
users to browse and interact
with content by skipping songs.
Some also offer the option to
download and pay for a track,
album, ringtone or a related con-
cert ticket, as well as hear the
same content via computer.

Performance rights are col-
lected through blanket li-
censes from the appropriate

=
o O

Chrysalis’ four Galaxy-branded
dance/R&B terrestrial stations
in England. Users of U.K.-based
mobile network 3 can get con-
tent through a Galaxy-branded
wireless access protocol site on
3’s entertainment portal.

Rival network Vodafone is
working with digital service
provider Sony Network Ser-
vices Europe (SNSE) to offer
Vodafone Radio DJ, which
consists of streamed radio
channels accessible via high-
speed, wide-bandwidth third-
generation devices.

Via the Vodafone Live mobile
portal, subscribers can listen to
predefined genre-, mood- or
theme-based channels, or com-
pile playlists for their own per-
sonal channels.

SNSE has licensed current

‘We had to convince
the labels about the
security and
effectiveness, and
they wondered if it
might distract from

download sales.’
—ED KERSHAW, VODAFONE

collecting societies.

“It’s a bit early to have viable
results, but most executives
have been too focused on full-
track downloads so far,” says
Paris-based Thomas Husson,
mobile analyst at Jupiter Media.
“These streamed offerings en-
able customers to discover new
songs in line with their own per-
sonal tastes.”

“In terms of offering music
audio on our mobiles, ringtones
were the first, full-track down-
loads were the second—radio is
the next,” says lan James, busi-
ness development director of
London-based Chrysalis Group,
one U.K. radio-station operator
that is creating content for mo-
bile listening.

Chrysalis’ mobile division is
initially developing one-and-a-
half-minute music documen-
taries targeting listeners of

and back-catalog repertoire
from the four major labels and
several independents.

The service has been avail-
able commercially since Decem-
ber 2005 in France, Italy,
Portugal, Germany, Romania,
the United Kingdom and Ire-
land. Spain and Greece are due
to come aboard soon, Vodafone
Group’s London-based head of
music Ed Kershaw says. The
Vodafone service costs about
€10 ($12.80) a month, depend-
ing on local operators’ tariffs.

“Initially, we had to con-
vince the labels about the se-
curity and effectiveness,”
Kershaw says, “and they won-
deredif it might distract from
download sales. But we’ve in-
tegrated the service with our
full-track downloads service,
and the labels get a share from
both the streamed subscrip-

tion and download sales.”
Paris-based Albin Serviant,
chief marketing officer at mo-
bile-music service provider
Musiwave, suggests that its
Smart Radio product will also
help labels generate income.
Uninterrupted interactive
music-radio service Smart
Radio is branded as Orange
Music Cast in France through
the Orange network, which has
plans for a European rollout.
“(Smart Radio] is about gen-
erating recurring revenues on
amonthly basis,” Serviant says.
“Then, it's about cross-selling
opportunities via a la carte
downloads. It is also about in-
troducing new songs from es-
tablished artists to the listener,
and enabling labels to see how
customers respond before re-

leasing albums.

Although emphasizing these
are still early days for such serv-
ices, Kershaw and Serviant ex-
pect pricing models to evolve
according to consumer usage.

U.S.-based MusicStrands
has started approaching Euro-
pean carriers with its music-
recommendations technology.
“MusicStrands tries to under-
stand how people listen to and
organize music, and passes
the knowledge of some users
to other users,” Oregon-based
MusicStrands VP of commu-
nications Gabriel Aldamiz-
Echevarria says. Users share
their taste in songs, but also
inform the system of the con-
text in which they listen and
organize playlists. The tech-
nology then recommends
tracks to other users who may
have similar tastes.
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Available in miwsigal and digital formats
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GILOBAL BY MARK RUSSELL

PENTAPORT SHOWS
BANDS NEW KOREA

Festival Brings Acts Back To South Korean Stage

INCHEON, South Korea—The
last time promoter Steven Kim
was involved with organizing a
summer rock festival in Korea,
it was a washout. Literally.

In 1999, a passing typhoon
lashed the Triport Festival
here, causing the stage to sink
into the mud and the event to
be abandoned.

So when torrential rains
swept through Incheon on day
one of Pentaport—Korea’s first
attempt at a summer rock fes-
tival since that doomed effort
seven years ago—Kim could
have been forgiven for feeling
a bit of déja vu.

This time, however, he was
prepared for the worst.
Strengthened staging provided
by Australian constructor
World Stage International and
free rainwear supplied to festi-
valgoers allowed the show to
beat nature’s assault.

YEAH YEAH
YEAHS
singer
KAREN O
performs at
South
Korea’s
Pentaport.
It’s the first
time a rock
festival was
put onin
that country
since a
typhoon
destroyed
the last r
eventin 4
1999. ;
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“The weather was our biggest
worry, so we did all we could to
make sure the festival could
withstand anything,” says Kim,
president of leading Seoul-based
promoter Yellow 9 Entertain-
ment. Y9 co-produced Pentaport
at Incheon’s seaside resort of
Songdo with Seoul-based pro-
duction company iYesCom.

“The funny thing is,” Kim
adds, “each year at this time I've
checked the weather, and be-
tween 1999 and this year, not
once was there rain.”

Running July 28-30, the Pen-
taport rock festival featured the
hippest lineup yetto grace a Ko-
rean stage. The Strokes, Snow
Patrol, the Yeah Yeah Yeahs,
Placebo, the Black Eyed Peas
and Franz Ferdinand were
among the 50-plus acts playing
the event, which spread across
three stages.

Kim worked for iYesCom

when he was involved in organ-
izing the 1999 Triport event,
whose bill included Deep Pur-
ple, Rage Against the Machine,
Dream Theater and the Prodigy.

An enthusiastic
Pentaport audience

4.9

ary, with Metallica and Tool fol-
lowing in August.

“More and more acts are
coming to this part of the
world,” Kim says. “It started
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He left to set up his own com-
pany in 2002.

Pentaport was organized with
financial and logistical assis-
tance from Incheon city coun-
cil (Incheon is about 20 miles
west of South Korea’s capital
Seoul). “We're still incubating,
so we need that kind of sup-
port,” Kim says. Sponsors in-
cluded Pepsi and Hite Beer.

Kim describes the 2006 event
asaqualified success. “We'll lose
some money this year, but next

year we'll definitely do it again,”
he says.

Some 25,000
tickets were sold
for Pentaport, with

a one-day pass cost-

ing 80,000 won ($83)

and a three-day pass 150,000
won ($155).

“The Korean promoters
were incredibly hospitable
and very organized,” the
Strokes manager Richard Priest
says. “They made the smart de-
cision to keep the dressing
room facilities out of the mud
backstage and in a clean, dry
hotel nearby with working bath-
rooms—something that’s never
to be underestimated.”

Pentaport is not the only
game in town, however, as South
Korea opens up to Western acts.

Y9 promoted shows for Oasis
and the Bravery earlier this year,
having organized shows for
Sting, Avril Lavigne, Suzanne

*% Vega, Elton John and Alicia

Keys in 2004-05. Korea’'s

other leading rock pro-
moter, Access Entertain-
ment, brought James
Brown to Seoul in Febru-

with Japan, but with China and
Korea, Asia is becoming part of
the touring scene.”

INDUSTRY ANCHOR?
Aninvigorated live sector would
be welcomed by the South Ko-
rean music industry after a dif-
ficult decade. According to the
IFPI, the country’s music in-
dustry peaked in 1996, when re-
tail sales were valued at 415.6
billion won ($437.5 million at
today’s exchange rate).

Since then, battered by file-
sharing, physical sales have
plummeted to 113.8 billion won
($118 million) in retail value in
2005, with local artists taking
63% of the market.

That slump has been partly
offset by Korean's appetite for
digital music, with retail sales
of legal downloads and mobile
music totaling 200 billion won
($207 million) last year, accord-
ing to digital collecting society
the Korean Assn. for Phono-
gram Producers.

According to the Samsung
Economics Research I[nstitute,
which analyzes industry trends
and business environments, the
value of the performance indus-
try has soared in recent years
from 91.3 billion won ($96.6
million) in 2000 to 241.1 billion
won ($255.1 million) in 2005.

SERI says musicals have ac-
counted for the majority of
that rise.

The success may reflects a
growing appetite for Western
music. “The live concert cul-
ture is getting bigger and big-
ger in Korea,” local DJ Sung
Ki-hwan says. e
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NEWS

>>>WMI ADOPTS AMERICAN ACCENT
Warner Music International has forged a deal with Rick
Rubin’s American Recordings imprint that binds the
companies on a worldwide basis.

WMl is now distributing (or otherwise administering the
rights to) recordings from such acts as Johnny Cash, the
Black Crowes and Slayer that were previously handled
outside North America by Universal Music. They include
Cash’s Grammy Award-winning records “American
Recordings,” “Unchained” and “Solitary Man.”

In North America, Warner Bros. Records has handled
distribution for the label since 2005. As part of the new
deal, WMI will make much of the American Recordings
repertoire available in digital formats for the first time in a
phased rollout running until Christmas. —Lars Brandle

>>>0Z MARKET SET FOR GROWTH

A report on the Australian entertainment and media sector
predicts that recorded-music revenue is set to substantially
climbin the next five years.

The Sydney-based Australian arm of accountancy firm
PricewaterhouseCoopers published the 208-page report,
“Australian Entertainment & Media Outlook 2006-2010,”
Aug. 2. PWC director Matthew Liebmann estimates that
the recorded-music market will be worth $956 million
Australian ($730 million) at retail by year’s end. But by
2010, he forecasts that value will have risen to $1.13 billion
Australian ($864 million), fueled by digital sales. “After a
couple of years of negative growth,” he says, “the declines
in the physical CD area will be offset by growth in legitimate
downloads and ringtones. Going forward, we see positive
growth returning to the sector.” —John Ferguson

>>>HMV GOING MOBILE

Entertainment retailer HMV has introduced mobile phone
contracts and hardware to its product range in 21 of its U.K.
stores, effective Aug. 5. The retailer will initially sell only
Vodafone and Orange services, with handsets supplied by
Samsung, Sony Ericsson and Nokia in its biggest outlets. All
the handsets will feature music players.

HMV head of digital Mark Bennett says, “We’re not trying
to get into the mobile phones business here—the key point
of differentiation for us is that all the phones that we will be
stocking will feature music players.”  —Juliana Koranteng

>>>0ORCHARD ADDS STEALTH

U.S.-based independent digital distributor the Orchard has
signed a distribution deal with Amsterdam-based
independent Stealth Records, the label founded by U.S.
DJ/producer Roger Sanchez.

The Orchard will release the digital version of Sanchez’s
new album “Come With Me” Sept. 11. The CD version will be
simultaneously released internationally through U.K.-based
distributor Pinnacle. “Come With Me” appeared July 3 in
the United States on New York-based label Ultra Records.

The album features Sanchez as DJ, producer and
singer/songwriter supported by guest vocalists including
Spain’s Alejandro Sanz and U.K. urban artist Omar.

The recording is Sanchez’s first solo album on Stealth,
which he launched in 2002. Its previous releases have been
compilation series’ under the “Release Yourself” and
“Afterdark” titles. Sanchez was previously signed to Sony
Music Entertainment. —Juliana Koranteng

>>>MORE HEINEKEN FOR BENICASSIM
Heineken has extended its sponsorship deal with Spain’s
leading summer music event, the Benicassim International
Festival (FIB), for a new three-year term.

The extension of the agreement, which is for an undis-
closed sum, followed the 12th annual FIB, held July 20-23 at
the Mediterranean beach resort of Benicassim. This was the
sixth year Heineken sponsored the event; in Spain it is
branded as FIB Heineken. FIB co-director José Luis Moran
says the Dutch beer company’s sponsorship has allowed
festival organizers to improve and expand the services they
provide to fans. “When Heineken began its sponsorship six
years ago,” he says, “it meant a big boost to the FIB; this
type of union is important to guarantee the survival of
cultural events, such as music festivals.” —Howell Llewellyn

YEAH YEAH YEAHS PHOTO: HAN MYUNG GU/WIREIMAGE COM
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BY HOWELL LLEWELLYN

Rocks End Role
ForIP Champion
Ramoncin

MADRID—When rocks began to rain down on
his band at a recent festival gig, one-time Span-
ish punk star Ramoncin began to reconsider his
role as the figurehead for the local music indus-
try’s pro-intellectual property rights campaign.

Ramoncin, whose real name is Ramon J.
Mirquez, has been a board member of authors
body SGAE since 1993 and recently has been
the body’s most high-profile, vocal defender
of IP rights.

However, following personal attacks by activists
opposed to copyright payments and a recently in-
troduced levy on blank recording media and dig-
ital players, Ramoncin says he has told SGAE’s
board, “that’s it—no more front-line campaign-
ing from me.”

His move came despite the July 20 publication
by SGAE of an open letter supporting Ramoncin
with more than 300 signatories from across the
industry including Spanish singer Alejandro Sanz
(Warner Music), flamenco-pop group Ketama
(Polydor/Universal) and SGAE executive presi-
dent Teddy Bautista.

According to the letter: “For some months,
SGAE and other collecting societies have been [at]
the center of a virulent campaign of harassment
and discredit, which has used violent methods as
well asinsults. Whatis worse, it has been person-
alized in . . . Ramén J. Marquez.”

Two key events preceded Ramoncin’s decision.
In April, the singer and his band were forced to
flee the stage at April’s Vifia Rock festival in Al-
bacete when members of the 80,000-strong crowd
began hurling stones. Then on June 29, 60 ac-
tivists wearing Ramoncin masks temporarily oc-
cupied part of SGAE’s Madrid headquarters during
a week of nonviolent protests organized by “anti-
system” movement Rompamos el Silencio (Break
the Silence}.

The SGAE occupation was by an RES element
called Free Culture. Activists hung banners say-
ing “Culture Is Defended When Shared” outside
the building and caused disruption inside while
scattering phony €100 notes around the offices.
According to the group, the notes represented
“false money for a false culture.”

The masks were worn to reflect Ramoncin’s
status as “the self-appointed standard-bearer of a
campaign to support a ‘digital tax’ and other pro-
SGAE policies that many people who work in cul-
ture oppose,” Free Culture spokesman Josua
Serrano says.

The digital levy was introduced in new IP leg-
islation that became law July 29 in Spain.

Ramoncin emerged as Spain’s leading punk
rock artistin 1977 and has released 13 albums for
EMI and several independent labels. In March,
he received a “diamond disc” award from SGAE
marking career shipments in excess of 1 million
units. His latest album, “Canciones Desnudas,
Vol. 1,” was released in 2003 on Spanish indie Pro-
ducciones Impertinentes.

The 51-year-old artist claims he has simply had

UplFront

enough of the activists’ harassment. “If [am con-
fronted on the street by a group of people wear-
ing Ramoncin masks, I'll end up in hospital orin
jail,” he says.

“I am top of their blacklist,” he continues, “be-
cause | have made myself visible as a defender of
IP rights—the only protection we have as creators
and artists. The open letter gave me strength, but
I have had enough and will now limit myself to
campaigning for Greenpeace and against ill-treat-
ment [of women and children).”

Ramoncin says he will remain on the SGAE
board, but “ifanybody asks me to speak out against
piracy or in favor of the digital tax, I'll say, ‘Forget
it. It's the turn of [successful Spanish acts] La Oreja

RAMONCIN

De Van Gogh or Amaral.” ”

Ramoncin’s anger extends to his peers who he
says do little to defend artists’/authors’ rights.
“There were 80 artists playing the [Vifa Rock] fes-
tival,” he says. “I have spent part of my life speak-
ing for the other 79. Where were they after [ was
forced offstage? If I were one of them, I would not
have played.”

Free Culture’s Serrano dismisses Ramoncin’s
claims that he has been victimized as “absurd.”

“This ‘tearful victim’ stance does not reflect the
level of belligerence he has shown until now,” he
says. “Our problem was never with Ramoncin as
a person, but with what he symbolizes. We wait
with interest to see who takes up the baton.”

SGAE has yet to comment on Ramoncin’s
decision.

Serrano insists that the Vifia Rock incident was
not connected to RES, which favors civil disobe-
dience and nonviolent direct action.

“Qur SGAE action was perfectly organized,” he
says, “and designed to make a social conflict vis-
ible by condemning the digital tax and attempt-
ing a radical remodeling of the idea of intellectual
property. Nobody owns culture.” o
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Top: ‘Digital is the revolution, said DARRELL TUCKER,
VP of merchandise fcr Target Stores, during the ‘State
of Music Retail' panel Above: Discussing independent
licensing are host DON ROSE of AAIM, right, and
panelists, from left, ROB WEITZNER, AAIM; AMAECHI
UZOIGWE, World’sFair; ADAMSEXTON, Groove
Mobile; and BOB FRENCH, Mix & Burn.
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Retail Track

From Retail’s
Biggest Confab:
Business, Bands
And All The Booze
That’s Fit To Print

SoTjustgotback from NARM’s
annual convention that was held
Aug. 2-5in Kissimmee, Fla., and
you would think that the pall
cast by the fiscal problems of
Tower Records and the subse-
quent negative national media
coverage would overwhelm the
vibe of the convention. But you
would be wrong.

NARM was surprisingly up-
beat, despite the usual com-
plaints, i.e. crummy geographic
location; a hotel, the Gaylord
Palms, without a central place
to be, and a very unpopular busi-
ness center.

Also, the hotel’s bar facilities
were surely lacking in the esti-
mation of most attendees, in-
cluding Retail Track whose
ability to scoop up RGI (rumor,

gossip and innuendo) is de-
pendent on a thriving conven-
tion bar scene. If you think
Track simply spends too much
time thinking about bars, listen
to the conclusions of two re-
spected industry vets and long-
time NARM attendees after
touring the roughly half-dozen
bars at the hotel and settling on
Augie’s (very noisy) piano bar
as being the only one large
enough to accommodate the
convention. “If this becomes
the bar at the convention,” said
one, with the other finishing,
“then we got problems.”

Still, these are minor nui-
sances when offset by the pro-
ductive meetings taking place
around the convention, accord-
ing to most participants.

The optimism there was fu-
eled by a super strong fourth-
quarter release schedule, which
one distribution president said
was even better than 2004’s,
which is considered one of the

ED CHRISTMAN echristman@billboard.com

NARM Notes

strongest in recent
years.

In addition, distri-
bution and sales exec-
utives said they were
surprised by the will-
ingness of retail to
move forward and try
to deal with problems

Not all, however,
feel that way.

One senior distri-
bution executive called
the convention “very
depressing. Everyone
is trying to assess the
challenges to the in-
dustry but the bottom

and maximize oppor- Google’s CHRIS  line is traditional re-

tunities created by the SACCA gives
NARM keynote

onslaught of digital
distribution.

One executive in the label
camp irreverently commented
that maybe retail realized that
whining and complaining at the
last few conventions got them
nowhere, so they all came to the
convention with a new attitude
about the future. But be that as
it may, there was a newfound
willingness by retailers to part-
ner on ways to stim-
ulate physical and
digital sales, label
and distribution ex-
ecutives say.

address.

tail is winding down.
[ am rooting for tradi-
tional retail, but 1
would have felt better if | heard
plansabout what they are going
to do to deal with the changes.”

That executive says it is clear
that the decline of physical sales
will keep accelerating and music
will continue to go back to the
stores that sell many other
things, kind of like how the in-
dustry started out. “Itis coming

One of the things that Retail Track
misses most about the NARM conven-
tion is the product presentations. For
years NARM auditoriums and ballrooms
were transformed into temporary con-
certs and music demos, a practice that
began to die out four or five years ago as
labels decided it was no longer worth
the money.

Thankfully, Universal Music Group Dis-
tribution still uses that format. This year’s
presentation, flawlessly staged by UMGD
senior VP Cliff O’Sullivan, went from
Peter Frampton to 50 Cent, and you can’t
ask for better than that. Frampton, who
had his greatest successes on A&M,
kicked off the presentation with his clas-
sic “Do You Feel Like | Do.” The high point
for Track was an introduction to James

G-Unit signing HOT

GD’s NARM show,
other guests.

and 50 CENT. At left:

The Band Beat Track Rates Tunes

Hunter, who laid down some old-soul in-
spired tunes. Along the way, there was
plenty of other great music, too, includ-
ing short sets by Hinder, Tanya Stephens,
Jibbs, Chrisette Michele and Young Hot
Rod. The last of which laid the ground-
work for the presentation’s climax, with
the arrival to the stage of 50 Cent, who
worked it up with Young Hot Rod.

Word is that the Music Video Distributors
suite was the place to be for late-night fes-
tivities. One night power-pop band Dr.
Dog played two sets even though hotel
security do what it does best—annoy—
trying to shut down the performance. In
arare case of justice, it failed.

The second night featured a perform-
ance art event by Gen, frontwoman for
renowned fetish band the Genitortur-
ers, who was there in support of the
band’s new forthcoming DVD, “Live in
Sin.” Rumor has it that a who’s who of
retail executives were in attendance;
the distributor’s salesman posed as
priest, taking the confession of mer-
chants who hadn’t bought enough MVD
product; and Gen and two lovely assis-
tants dressed in fetish nun drag admin-
istered penance.

But that’s all hearsay, 'cause Track
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wasn’t there. It’s probably for the best
as track has aspotty history with drunken
confessions.

Wednesday night, Track wenttothe an-
nual indie retail dinner that Wind-up throws.
Label head of sales Derek Graham always
picks great restaurants for the event and
makes sure only the finest wines are served,
which are much appreciated by a Pabst
Blue Ribbon connoisseur like myself.

This year the dinner featured an im-
peccable acoustic set from Canadian
band Pilot Speed, which will have an
album out Oct. 3.

Afterward, | hurried back for the WEA
Zone, but still managed to miss Paclo Nu-
tini, who everybody was still buzzing about
long into the night. But | did get there in
time to see legendary songwriter P.F. Sloan
turnin a sterling set that included folk ver-
sions of some of his best-known songs, in-
cluding “Secret Agent Man.”

Also, Puerto Rican hip-hop and reg-
gaeton star Tego Calderon scored with
the crowd that night.
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full circle,” he sald
While some mer-

chandisersstill petitioned

the labels to stimulate CD
sales—like Arrow/ATM Dis-
tributing, which gave out “Fuck
the whale, save the CD” pins at
the convention—other mer-
chants urged manufacturers to
evolve music in the physical
medium to the next format.
But Darrell Tucker, VP of mer-

d-ront

IN OTHER NARM NEWS

A new slate of officers and board of directors was an-
nounced at the convention. Sue Peterson (Target) was
elected chairman, Scott Wilson (Handleman) is vice
chairman, Bob Schneider (Anderson Merchandisers)
is treasurer and Rachelle Friedman (J&R Music World) is
secretary. Best Buy’s Gary Arnold, Homer’s Mike Fratt,
Circuit City’s Leigh Ann Moore and Value Music Con |
cepts’ Rob Perkins also join the board of directors, which

Peter Faricy and Baker & Taylor’s Richard Willis.

chandise for Target,saidinan L
different 10 years from now,”

opening day retail panel that
it's time to forget evolution, be-
cause “digital is the revolution.
We are in a revolution and re-
tail has to embrace it and move
forward.” And even though the
marketplace is going through
a cultural shift, whatever has
happened so far,
“will look very

he added.

Left: Umversal/Motown Records Group presented SCISSOR SISTERS
during the awards dinner finale; sophomore set “Ta-Dah” will hit stores
Sept. 26. Above, left: Capitol’s CORINNE BAILEY RAE made her U.S. debut
at NARM. Above, right: GRAND FUNK RAILROAD performed for EML.

Friday night, EMI Live was a hit again with
the Summer Obsession and the Starting
Line making a fine showing on behalf of Vir-
gin, while Amos Lee displayed his acoustic
blues chopsina nicely delivered set. But as
most dedicated Track readers know, Grand
Funk Railroad delivered Track to the prom-
ised land.

In one of the most crowded events ever
at a Club NARM show, GFR played all its
hits, a new song and in general completely
won over the crowd with a triumphant set.
The personal highlight, though, is an early
rock radio staple, now forgotten in time—
the band’s version of the Animals’ “Inside
Looking Qut.”

It’s the all-time favorite | often use to
prove to young rockers how popular the
song was back in the day. I’ll quote the open-
ing line (“l am sitting here lonely like a bro-
ken man”) whenever anyone else in my age
group (50) happens to be present. And only
once (at this year’s NARM by a senior exec
who had claimed to be a big GFR fan) in the
last 10 years has it failed to produce are-

Later in the panel, Best Buy
senior VP of entertainment retail . . .
Gary Arnold added that al-
ready, “you can make the case
that it is an iPod nation.”

And that’s why the distribu-

includes Newbury Comics’ Mike Dreese, Amazon.com’s l

tion executive described the con-
vention as depressing. “Don’t
get me wrong, [ am rooting for
but I didn’t hear one
thing there from anybody that
gave me hope that something is
coming from them that can
challenge Apple.”

sponse of the second line, “Serving my time
the best i can.”

Other musical performances | caught dur-
ing the NARM convention include the amaz-
ing set turned in by Capitol Records’ Corinne
Bailey Rae. Her real-deal, old-time soul per-
formance made it clear that | would have to
own this record. On closing night, | also
learned that | may have missed out on the
Scissor Sisters while they were on the way
up, but | am going to make sure | am in at-
tendance going forward. The first song |
thought they were Rod Stewart and the
Faces, and the second song | thought they
were the Sparks meet Wham! They were
funny, and they were good.

The cheeky band, though, went a little bit
too far by picking out FYE to give them the
FY!that $20 is too high a price to charge for
CDs. While the observation clearly came
from the Universal band’s own volition, |
joked to other executives that it could have
been a veiled message from JumpStart au-
thor and UMGD president Jim Urie to his
peers at the other majors. ecs
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Whan cable netwoerk mun2 debuted in 2001, it represented a revolutionary concept in

Latin TV.

At the time, mun2 was alone in its bilingual presentation, its music-driven, youth-oriented
content and its focus on reggaetén and urban Latin music. But while the network was
much-publicized, its reach and viewership were hampered by limited distribution and

programming shartcomings.

Owned since 2001 by NBC’s Telemundo Cable Networks, mun2 moved last year from
Miami to Los Angeles and was relaunched last fall. Since then, it has seen a surge in ratings
as measured by Nielsen Media Research’s National Hispanic Television index.

Increasingly, mun2 is considered a key factor in Latin artist development in the
United States. That has made an important player out of GM Alex Pels, who has been
at the helm of mun2 since January. Using in-depth audience research, Pels has put a pro-
gramming strategy in place that seeks to reflect the diversity of the mun2 audience and

its range of tastes.

A producer and director, the Argentina-born Pels, who previously served as a consult-
ant to the network, was one of the founding members of MTV Networks Latin America

Latin Network mun2 re-emerged
last fall to a surge in ratings—and
influence. Now it’s GM Alex Pels’
job to make it the channel of
choice for a new generation.

and launched the network’s “Unplugged” series.

What was your objective for mun2
when you first came onboard?

I was brought in as a consultant by
Antoinette Zel, who was the person
responsible for proposing the
changes within the channel. It was
the first time I saw a project target-
ing the second-generation [His-
panic] demographic in a serious
way, with the possibility of not re-
peating formulas and without a pre-
established notion of what the
market is.

One of the things I liked best
was the me2 study [of second-
generation Hispanics]. And I
thought it was logical to try to dig
into the tastes of the audience you
want to reach. Also, the team that
was being built, the emphasis was
a creative background.

Who is your audience?

It goes from 12- to 34-year-olds,
with the average at 20 years old.
Young Latino Americans—that’s
how we called them in the study.
People who live between two cul-
tures, but are born and raised here.
Our studies indicate this is a large
percentage of our viewership. Not
exclusive, because we have other
Latins who haven’t been born here.
But it also has to do with language
preference, because part of our pro-
gramming is in English. We try to
go back and forth in the most or-
ganic way possible, but we've de-
cided that the first programming
language is English.
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Since this audience is born here,
and speaks English, how do you
get it to watch mun2 instead of,
say, MTV?

We believe we add something. We
are creating an environment where,
aside from hip-hop, urban [and]
everything that falls under main-
stream pop, we also include 50% of
music in Spanish, which MTV
doesn’t have. We really believe our
audience lives in two worlds. They
can watch both. They come to us
when they need their fix of some-
thing that has to do with their cul-
ture—Latin pop, reggaetén, call it
what you want—that’s part of the
general market but that MTV
doesn’t acknowledge at all.

So you are betting that young
Latino Americans will always have
alink to their Latin culture?

We believe that very strongly. That
this is not an issue of language, but
culture. Many of them don’t want to
feel less Latin simply because they
don’t master Spanish. They feel
many of their traits come from Latin
culture, and they are going through
a metamorphosis of who they are.
They are raised in two worlds.

How important is music to your
programming?

At this moment, we are very music-
centric, approximately 70% of all we
air, and we feel it will always be a
very important element of our pro-
gramming. Our plan is to launch

AT

more lifestyle properties, not nec-
essarily music-driven. But music
will be at least 50% of our program-
ming. Atthe end of the day, we're a
music channel.

Music is often cited as a strong
cultural reference point for
Latins. Is that why you put the
emphasis there?

It’s one of the reasons. The other
is that the Latin music market is
the one that registered most growth
in 2005. That is a real indicator of
how much music is consumed by
Latin culture.

But I want to go a bit more be-
yond what is musical or not. We are
aspiring to be a television model,
where we can re-create a kind of mir-
ror for this audience. I think the sec-
ond-generation audience has yet to
find a place that mirrors it. If you
watch MTV or mainstream TV,
you'll find Latins, but not in main
roles. This is a channel that wants
to give starring roles to those faces.
If others also want to watch, so
much better.

In addition to Latin alternative
and urban music, you also play
Latin pop and even have a show
dedicated to regional Mexican.
That’s quite a unique program-
ming strategy, wouldn’t you say?
Part of our strategy to move to the
West Coast is because we feel that
inthe previous incarnation of munz,
Los Angeles wasn't represented. Like
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‘If you
watch MTV
Oor main-
streamTV,
you'll find
Latins, but
notin main
roles. This
iIsachannel
thatwants
togive
starring
roles to
those
faces.

it or not, this is the city with the
biggest number of Latins in the
United States. And the Mexican in-
fluence on Latin cultureis huge. We
don’t want to puta flag on the chan-
nel, but we do want to address real-
ity. And not acknowledging that
regional music is the biggest-
selling Latin genre in this country
is a big, big mistake. We try to do it
with a youth sensibility. We try to
showcase artists in the genre that
make music for our demographic.

Labels are talking more about the
importance of mun2. Do you feel
you can really make a difference
in breaking an act or an album?
Yes, and I say that based on the fact
that we’re very conscientious of how
we program. We Dbelieve there has
to be a discipline in the video rota-
tion, in precisely how and when a
video is played. We try to make pro-
gramming decisions based on facts,
using many elements of radio pro-
gramming, but expanding on that.
We mix in artists who we think help
create the channel’s identity. We
support them whether or not radio
supports them,

What’s next for mun2?

We feel we’ve done our homework,
and we are in a position to grow in
2007. We are planning new prop-
erties, we are finishing our new
transmission center at Universal
City Walk in Los Angeles, and we're
going to produce new shows and
new specials.

This is mun2’s fifth year, and one
in which it seems it will attract a
lot of attention. What has made
the difference?

Ithink the original project was per-
haps a little ahead of its time, a lit-
tle pioneering. It's taken a long
time for what we call the old-school
media who haslong handled Latin
information in this country to ac-
cept that it’s time for a change.
Generationally, too, 20 years ago
we weren’tin the same position. At
this point in time, you can no
longer deny the reality of a bicul-
tural Latin culture, .
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These Mexican rock
heroes have conquered
the Latin world.
Now, MANA, the
press-shy foursome,
is actually going to
promote itself.
BY LEILA COBO

PHOTOGRAPH BY BLASIUS ERLINGER AUGUST 19,2006 | www.billboard.biz | 25
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“Labios Compartidos” debuted at No. 1 on
Billboard’s Hot Latin Songs chart in July, be-
coming the first track to do so since Ricky Mar-
tin’s “Tal Vez” in 2003.

And shipping orders of “Amar Es Combatir”
have surpassed the 1 million mark for the United
States, Spain and Latin America combined, ac-
cording to Mana’s management.

“It is the most important release of our fis-
cal year,” Warner Music Latina president Ifiigo
Zabala says.

Mand is Gonzalez, singer Fher Olvera (whose
raspy voice is often compared to Sting’s), gui-
tarist Sergio Vallin and bassist Juan Calleros.
The group plays what could be described as trop-
icalized rock, often imbued with reggae and
salsa, eminently melodic and with vast inter-
national appeal. Together since the 1980s, Mana
broke ground internationally with 1992’s
“Dénde Jugardn Los Nifios,” which has sold
nearly 700,000 copies in the United States alone.

In the States, Mana’s albums consistently sell
upwards of half a million copies, according to
Nielsen SoundScan, making it by far the most
successful Latin rock band on record.

Beyond the music, Mani has been success-
ful at establishing itself as a symbol of Latin
rock and social activism. Its members are United
Nations goodwill ambassadors, and their Selva
Negra ecological foundation (selvanegra.org.mx)
has worked for environmental and educational
causes since 1995, earning them a Billboard
Spirit of Hope Award in 2000.

Mana’s social concerns seep heavily into its
music, with hits like “Vivir Sin Aire” (Living
Without Air) juxtaposing a topic like mundane
love with environmental concerns.

Promotion of the group’s albums has tended
to follow a pattern: Mana hunkers down in Mex-
ico to write songs, albums are recorded for the
most part in Los Angeles and releases are quickly
followed by lengthy world tours, whose imme-
diacy has always limited promotional efforts.

This time, Mana took a longer break than
the usual two- or three-year rest between al-
bums, and the group has returned with a
different mentality.

“Being on a bullet train for 12 years helped us
position Mana where we are now,” says Gonzalez,
who joined his bandmates for an interview with
Billboard in Miami. “And there was a cost. We
were tired, physically and mentally. So we de-
cided to halt everything in 2004. We just rested
and did things that had nothing to do with Mana.
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And that woke in us again the desire to create.”

While “Amar Es Combatir” retains much of
Mana’s traditional sound, there is a wealth of va-
riety in the production, including a cha cha and
a collaboration with bachata star Juan Luis
Guerra. The band also tempered its social con-
tent here; there isn’t one openly social or polit-
ical track. However, it preserved the spirit
of social conscience via the album’s title, which
translates to “Love is fighting.”

“It comes from a poem by [Mexican poet] Oc-
tavio Paz titled ‘Rock in the Sun,” ” Olvera says.
“It says: ‘Love is fighting, when two kiss, the
world changes, slaves get wings,” and a lot of
eloquent things like that, which is what we think
life is. Life is a daily fight, from the moment you
getup. From the moment you're created—we’re
little spermatozoids fighting for that egg—to
the moment you die, you do it fighting.”

In that spirit, Olvera says, the group sought
out Angelo Medina, Ricky Martin’s former
manager.

“He’s a warrior, a fighter,” Olvera says, not-
ing that the band had
worked locally for
years with Medina in
Puerto Rico. “He has
faith in us as artists.
We give him the
music, and then he’s
in charge of making
sure everyone in the
world listens to it.”

Conversations be-
tween Medina and
Olvera began when
Medina, who is also
a concert promoter,
came up as a possi-
bility to book the
group’s U.S. tour.

Now, Medina,
whose offices are in
Puerto Rico and
who had not han-
dled an interna-
tional client since
Martin, hasjoined
the Mana team

SAMSUNG

ast month, Mexican rock act Mana premiered its new single, “Labios Compartidos,”
on the Univision network’s highly rated Premios Juventud awards show. Such a pro-
motional move would seem run of the mill for a band that, according to label Warner
Music Latina, has sold nearly 20 million albums worldwide. @ But premiering a sin-
gle on TV was a first for Mana, which in its 20 years of existence has limited its TV
appearances to the bare minimum, preferring instead to let the music do the talking
via extensive concert tours. @ There will be a lot of promotional firsts for Mana
around the release of its new album, “Amar Es Combatir,” due Aug. 22. The quartet
hopes to take its music to broader audiences worldwide, both consolidating the
band’s natural markets and expanding them farther into Europe and the Far East. ®
“The most important thing is that people know that we're back after four years,”
drummer Alex Gonzalez says, citing the band’s biggest break from
recording in its career. “This is not just any release; it’s an event. After
working for such a long time in one way, we felt it was time to make
positive changes for the band.”e So far, the strategy is paying off.

working from the band’s offices in Guadalajara,
Mexico; Charman Music, which is still involved,
had been internally handling Mand’s affairs for
the past five years.

Mana’s mandate, Medina says, is to “main-
tain and reinforce their main markets, and to-
gether develop international territories that have
already shown signs of interest.”

To that end, the group has made some
changes. It recorded in Miami for the first time,
near its label’s headquarters, allowing for a
closer working relationship.

Promotion launched in June, anchored by a
multiplatform campaign with Univision that
included spots that aired during the network’s
World Cup coverage and Internet promotions
on univision.com. They were build around
“Labios Compartidos” and the new album.

To date Mana has skipped typical Spanish-
language TV promotion, except for its per-
formance at the Premios Juventud awards.

“They will never appear in any media or TV
show that compromises their integrity as in-
dividuals or goes against the ideals of the
group,” a source close to the band says. “They

Sprint courts national Latin
market by inking large-scale
sponsorship deal with Mana

In 2005, Sprint inked a sponsorship deal with
Bon Jovi to coincide with the launch of the
carrier’s partnership with Nextel. The deal
was unprecedented in its breadth, incorpo-
rating mobile, touring and album compo-
nents. Now, Sprint has announced a mirror
deal for the Latin marketplace with Mana.
“We were looking into getting into the His-
panic market, and we were talking about
aligning with an artist that would resonate
with that market on a national scale,” says
Steve Rogers, manager of entertainment
marketing for Sprint.
Enter Mana, which had been seeking a

mobile sponsor.

Partnerships between Latin acts and
carriers are not new, but this deal may
be the most comprehensive to date,
spanning a full year and covering Mana’s

album release and the U.S. portion of
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prefer to keep their private lives private.
They’re musicians, and they like to share their
music, not their intimacy.”

In a coup for exposure in the United States,
the band inked a long-term sporisorship deal
with Sprint, unparalleled for a Latin act and
comparable orly to the carrier’s endorsement
of Bon Jovi in 2005 (see story, belcw). Deals are
also locked inta place with carriers in every Latin
market. According to Alfonso Pérez-Soto, di-
rector of new media for Warner’s Latin opera-
tion, this is the first time the label has designed
a simultaneous, integrated mobile and digital
campaign for every Latin territorv.

In Mexico alone, Pérez-Soto says. carrier Telcel
registered 20,000 downloads of “Labios Compar-

A RINGING ENDORSEMENT

the group’s tour, which kicks off in 2007.

Sprint’s Mana campaign includes many com-
ponents. In August, the carrier will have exclusive
mixes of two previous Mana nits, “Justicia, Tierra
Y Libertad” and “Sabanas Frias,” available on
Sprint Vision. The video for Mana’s current sin-
gle, “Labios Compartidos ” made its mobile
debut Aug. 2 on Sprint, and a Sprint TV spot will
feature the song.

Plus, when “Amar Es Ccmbatir’”’ streets, each
physical album will include a Sprint card that
promotes the Sprint Vision service.

When the tour kicks in, Mana will appearin a
TV spot. Beyond that, Sprint will focus on inter-
activity to “enhance the fan experience,” Rogers
says. Among other things, fans will be able to
send messages from their phones to screens in
the venues and will have the opportunity to
stream Mana’s concert live on their handset.

“We willdo TV, radio, retail and print,” Rogers
says. “It’s a fully activated partrership. We did
many of these tactics with Bon Jovi, and it was
incredibly successful in driving new consumers.”

—Leila Cobo
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tidos” in its first week alone, a record for Warner.

While the United States, Mexico and Latin
America are Mana’s natural markets, Warner
has plans to broaden the group’s entry into
other regions.

“They sold over 100,000 copies in Germany
and Italy without any plan in place,” Medina
says. “Initially we will tackle those existing mar-
kets, and then expand.” Medina is already look-
ing at Asia and Australia.

Mand previously tested international waters
via collaboration on Carlos Santana’s “Supernat-
ural” album and a slot on his 2000 tour (Santana
was subsequently a guest artist on the group’s
2002 album, “Revolucién De Amor”), as well as
a pairing with [talian star Zucchero. But in Eu-
rope, atleast, there wasn’tany serious follow-up.

Now, Medina says Warner has labeled Mana
an “international priority.”

“This is probably the first time we are bring-
ing the concerted global organization into this
one,” says John Reid, executive VP of market-
ing for Warner Music International.

“Given the access to the artist, we have a
record here that we can more aggressively mar-
ket than any Latin record we’ve had in the last
number of years.”

Warner's strategy is multitiered. “Amar Es
Combatir” is set for release in all European mar-
kets starting at the end of August and continu-
ing through September, when the group will
spend two weeks promoting in Europe. The first
single, “Labios Compartidos,” will be worked
in the fall, but Reid is planning for at least two
more singles after that, coinciding with subse-
quent promotional trips and tours.

When Mana returns to Europe next spring, the
planis to have a second single on the air, very likely
what Reid terms a more “crossover” track, such
as “El Tiburdn,” which is a danceable cha cha.

In the past year, several Latin artists, most
notably Juanes, have had major radio success
in several European markets with Spanish-
language tracks.

“Thereis always alanguage issue,” Reid says.
“But. . .Ithinkagreatrecordand an artist that
is going there to work it will make it break.”

As for Man4, despite its international ambi-
tions, singing in English is still not on the agenda.

“Those things have to come naturally, and we
haven’tfelt an overwhelming need,” Olvera says.
“If we were to do it one day, it would be to share
amessage. We have positive messages to share
with people.” “ee

'MANA ON MUSIC
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‘We would
- SIing at
NiIgnt, ana

- from the
window see
a full moon
_ reflected
ike a string
of silver on
the back of
the ocean’

—ALEX GONZALEZ

Twenty-year rock vets discuss
their new album, old-school
chacha. . .andsharks

As combative as the title “Amar Es Combatir”
(Loving Is to Fight) may be, Mané’s newest
album has a fresh sound and a string of posi-
tive, often happy-go-lucky lyrics. During a stop
in Miami, Mana—singer Fher Olvera, drummer
Alex Gonzalez, guitarist Sergio Vallin and
bassist Juan Calleros—spoke with Billboard
about “Amar Es Combatir,” the Mexican
group’s first album in four years.

In general, this is a very positive album.

it’s positive from beginning to
end and very versatile musically speaking. It’s
also our riskiest album in musical terms, and
the most entertaining and relaxed we have
ever recorded,

Why the most “entertaining and relaxed”?

1. We didn’t record.in Los Angeles
but here in Miami, and that changed everything.
We recorded vocals in a hotel, 10 meters away
from the beach, from a beautiful beach with a
blue ocean, a symphony of blues. We would
sing at night, and from the window we could
see a fullmoon reflected like a string of silver
onthe back of the ocean. It was amazing. And
itwasalotof fun. . .We wrote some 50 tracks
but chose the 13 we felt represented this mo-
ment in Mana. When we arrived in Miami we
knew exactly what we were going to do.

The album includes a duet with bachata star
Juan Luis Guerra, but instead of simply trad-
ing verses, the vocals are very well-integrated.
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How did the collaboration come about?

1. Sergio wrote the music, | wrote the lyrics,
and when we finished we said, “This has a Juan
Luis Guerra vibe.” We admire him greatly, and
we invited him. And the arrangements were
mostly his idea. It was very spontaneous.

How is “El Tiburén” a departure for you?

Fher called me and said, “Alex, |
have a tune that’s really different from any-
thing we've done.” And suddently, he starts to
play this cha cha, but old-school cha cha. It
was a challenge as a drummer to maintain that
percussive, Cuba-like swing, but incorporat-
ing contemporary percussion like contempo-
rary bands such as Los Van Van do.

This song was written for a friend of
mine. He’s the guy who loves women. But | wrote
two bridges. In one he says, “I’m going to de-
vour you here in the ocean.” But also, the shark
has his little heart, no? So | added a line that
says, “l amthe shark that always seeks, but never
finds.” It’s harsh. Many people are like that.

Is “Combatiente” the heart of the album?
“Combatiente” is our story and the story
of many of our friends. You’re in school, you’re
a musician, teachers tell you you’re going to
starve. But you thought different from every-
one else. That happens to alot of young people.
But what’s interesting is to see people who
are in their 40s, their 50s, their 60s, and they still
fight for their ideals, for what they think and
dream. This album is more about dreams, illu-
sions, love. But “Combatiente” can fall into the
social issue category, because the fact that peo-
ple can be faithful to themselves is one of the
first steps we have to take as men. —Leila Cobo
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AD AGENCIES LOOK

FOR THEIR CUT IN MUSIC
DEALS—AND THE LABELS
ARE READY TO LISTEN
BY MICHAEL PAOLETTA

~the
light

Monte Lipman 1S a busy man. As president of Universal
Republic, he oversees an artist roster that includes Hinder, Jack Johnson, 3 Doors
Down, Godsmack, Damien Marley and Nina Sky. ® Like others in similar shoes,
Lipman is navigating a forever changed and continually evolving music industry.
Indeed, “conversations on how to expand our business model are taking place,”
he says. ® One such conversation is currently revolving around one of his acts
and a major brand. “We're in discussions right now with a company regarding a
strategic partnership,” Lipman says. Part of the deal involves profit sharing. ®
The brand is asking Universal for a cut of the artist’s CD sales. In return, the
brand is “giving us the value of exposure” that comes with a multimillion-dollar
media buy, Lipman says. ® He acknowledges that two years ago, his response to
such a request would have been, “How dare you?”
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In fact, in the not-too-distant past, it was awkward for a
conversation involving money in such a manner to take
place. In 2006, however, Lipman is more apt to wonder aloud,
“What do you want to do?” and “How can we work together?”

For Lipman and others like him, changing revenue
streams in the world of branded entertainment is a hot
topic. “We talk about this changing landscape all the time,”
he notes. “The music business is healthy. It’s the record
industry that's in crisis mode. So, conversations on how
to expand our business model are taking place.”

Still, for a record label to give up some of its profit mar-
gin on content it's paying for, there must be measurable and
incremental opportunities in which to share in profits.

The bottom line, for all parties involved, in discussions
taking place is “What’s my ROI?” says Joe DiMuro, exec-
utive VP/GM of Sony BMG Strategic Marketing Group.
“It must be measurable and impactful, whatever the new
business model.”

David Lubars, chairman/chief creative officer of BRDO
North America, the fourth-largest global agency network,
sees this happening more and more. “Labels are looking
for new channels to monetize what they have,” he notes.
“Nobody is threatened.” Instead, Lubars says, each side
is seeking “new ways to generate and share in revenue.”

Though they remain works in progress, such commu-
nication and discussions point to a new revenue model,
with the pie being sliced into more bite-size pieces.

Revenue splits have yet to occur between agency/client
and record label/artist, but there is plenty of related prece-
dent. If/when such deals are cut, they will follow in the
footsteps of revenue-sharing deals between label and artist,
such as those between EMI and Robbie Williams or Korn.
They will also follow in the shadows of profit-sharing pro-
grams between agency and client (see story, page 29).

Jeff Straughn, VP of strategic marketing at Island Def
Jam, says, “We will see a breakthrough within the label
business in the next 18 months that will create a new
model” for revenue sharing in branded entertainment.
He adds, “Madison Avenue and labels are coming together,
with labels acting more like entertainment agencies.”

arlier this year, in an effort to win over the teen
E market, Snickers tapped the Black Eyed Peas to

star in an online platform, InstantDef (bill-
board.biz, May 30). The quartet is featured in a five-part
webisode series at instantdef.com.

BBDO New York created the concept with Form TV and
Black Eyed Peas member Will.i.am. The latter also cre-
ated the campaign’s theme song and mixed the music for
the webisodes. “Instant Def” by InstantDef is available
for sale at the iTunes Music Store. According to Nielsen
SoundScan, the track has sold less than 1,000 downloads.

If all goes according to plan, InstantDef merchandise
(games, clothing, dolls, DVDs, ringtones) will follow, with
different payment plans being discussed. In this scenario,
in addition to receiving a standard, upfront fee for creat-
ing and developing the campaign, BBDO would share in
merchandise profits derived from branded, integrated
content. This could be a royalty rate based on units sold
or a predetermined percentage.

While nothing is yet etched in stone, Lubars says,
“Stones are currently being etched.”

According to Lubars, Snickers owns most of the In-
stantDef concept, so its investment is to minimize its own
risk. And of course, he adds, “If there’s back end, we can
all get more.”

Though BBDO was “the connecting tissue” between all
involved parties, Lubars notes that the agency must al-
ways protect its client. And “clients want the agency to put
their skin in the game.” The agency shares upfront costs
with its client, with both parties putting money in to cre-
ate a clothingline, dolls or other merchandise. Which has
the potential to pull profits from the artist and label, de-
pending on the terms of the deal.

This is fine by record-label executives—as long as the
partnership is fair. “Will Snickers be sharing its profits

ILLUSTRATION BY STEVEN SALERNO
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with the Black Eyed Peas—and vice versa?” Lipman asks.
“If so, brilliant. The partnership must be fair.”

Ron Fair, chairman of Geffen Records and president of
A&M and Interscope, agrees, adding, “The whole spirit of
bartering is healthy as we all look at our assets. We're in
the Model T stage of what the music industry will becomne.”

Agency creatives are also asking questions. “Is the cam-
paign selling lots of Black Eyed Peas music or Snickers
bars?” Deutsch L.A. president/chief creative officer Eric
Hirshberg asks. “It might be nice for the agency, but per-
haps not the core goal of the client.”

What happens if Snickers does not see a bump in sales?
A secondary revenue stream, created as a marketing com-
ponent, and without direct correlation to the client, can be-
come funky. “First and foremost, an agency must succeed
in selling more product for the client,” Hirshberg notes.

Snickers parent company Mars declined to discuss com-
pensation splits for this story.

Hunter Murtaugh, senior VP of creative advertising
and business development at EMI Music Publishing, likens

adapt
Dt

The explosion of media platforms—TV is no longer the
only game in town—has had an interesting effect on ad
agencies. In the age of consumer choice, agencies are
compelled to create campaigns that consumers want to
seek out, to experience firsthand.

In days gone by, a consumer could simply switch chan-
nels to avoid commercials. Now it’s about creating some-
thing “that consumers will voluntarily go to,” BBDO North
America chairman/chief creative officer David Lubars
says. “Cool songs, cool people and cool entertainment
help us to connect with people.”

Cool entertainment value has been at the core of
Burger King’'s Subservient Chicken and Coq Rog cam-
paigns, created by Crispin Porter + Bogusky (CP+B).

In April, the Miami-based agency was tapped by
Haggar Clothing to reinvigorate and reinvent its
sagging brand. But this is no conventional client/
agency transaction.
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the changing revenue streams to the early days of after-
noon soap operas, which agencies created and their clients
paid for as a show’s sponsor.

“If you're helping to create content, there is no reason
why you should not share in profits,” Murtaugh says.

Because today’s campaigns cross many platforms, room
exists for profit sharing among agency, client and, when
appropriate, label and artist. Which is why, many say, the
discussions are happening with such frequency and force.

In the publishing world that Murtaugh inhabits, this
could extend to the creation of an original song by an
agency. “If it becomes a hit, the agency could say, ‘We want
a share,” ” Murtaugh says. “This would be a valuable dis-
cussion to have.”

Enter Old Navy, which launched its new back-to-
school/fall campaign a couple of weeks ago. New music
is at the center of the initiative, which was created by Old
Navy's broadcast agency of record, Deutsch.

Two of the three TV spots in the campaign feature a dif-
ferent piece of original music by a different emerging artist,

»»

TODAY’S AD AGENCIES TAKE
OWNERSHIP OF THEIR WORK

The strategic and creative marriage incluces new
business development, marketing (digital and viral) and
aspects of product development. As added inzentive,
CP+B also received a minor equity position in Haggar—
recalling the deal it arranged three years earlier with
another one of its clients: Method, maker of home-
cleaning products.

As advertising has changed, agencies have been
forced to adapt or die. This helps to explain why
an agency like CP+B has branched out into product
design, the creation of point-of-purchase materials and
company uniforms.

What do people wear in Volkswagen dealerships?
What music is being played there? What music is played
on the phone when you call Burger King headqarters?
These are the types of questions that CP+B president
Jeff Hicks asks himself daily.

“Advertising is not a service business,” Hicks says.
“We're a product business, like publishing and other
businesses that deal with intellectual property. \We don’t
track time. We don’t charge by the hour.”

Pausing, Hicks adds, “So, how do we engineer things
so we're at equal with our client? If you’re not cevelop-
ing original content and more impressions, then you’re
not playing on par with the industry.”

—Michael Paoletta

www americanradiohictorv com

according to an Old Navy representative. Incorporated into
each song is Old Navy’s new tag line, “Get your fash on.”

The first TV spot features the sounds of Tommy Boy
electro-pop act Fannypack.

With this campaign, Old Navy is seeding pop culture
with original content. “It will be a real chicken-and-egg
thing for viewers,” Hirshberg says. “What came first? The
song or the tag line?”

Consider this a true blurring of commercial content
and artistic content.

Deutsch did not negotiate ownership of the featured
songs. Instead, it is Deutsch’s hope that, by permitting
the acts to retain full ownership, the artists will want to
include the songs on their upcoming albums as well as
perform them live.

“The more the tag line seeps into the public con-
sciousness, the more it helps our client,” says Hirsh-
berg, who equates the strategy to “playing chess a couple
moves ahead.”

Last year, Deutsch injected marketing smarts into the
world of music with the video it created for Bon Jovi's
“Have a Nice Day.” Hirshberg and his creative team de-
signed the pissed-off smiley face that was central to the
video, the band’s CD cover and merchandising.

Though it ended up being a traditional agency/client
deal (a fixed fee), Hirshberg says discussions were had re-
garding the sharing of merchandise revenue.

Discussions like these are not going away, particularly
with more and more people playing in the same sandbox.
Which presents a dilemma: How big is the pie? At what
point do such branding deals become so diluted that no-
body sees a return on investment?

“If new brand content is being created, then all revenue
streams must be exploited,” Sony BMG’s DiMuro says.
“Ifan ad agency is producing content, they should be par-
ticipants. It goes both ways.”

For all involved, today’s revenue landscape is akin to
the Wild West, notes Croshal Entertainment Group’s Fred
Croshal, who manages Collective Soul.

“What happens if a brand wants an exclusive Collective
Soul track and it wants to also own and control the mas-
ter recording?” Croshal asks. “Well, I've got to figure out,
with the band, if it’s better to retain ownership of the song
or get involved with a $10 million ad campaign.” He ac-
knowledges that the latter is closer to reality.

“Let’s give the brand a track they own and control for
perpetuity,” Croshal adds. “And perhaps, if sales of the
brand increase by X amount during the campaign, we get
a bonus from the brand.”

Everything is negotiable today, Croshal notes. “There
is a willingness, openness and need to create different
business models.” .o
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BBDO North
America
chairman/chief
creative officer
DAVID LUBARS,
left, spearheaded
a Snickers/Black
Eyed Peas
campaign
(promotion-only
CD in the middle)
that could result
in shared revenue
with the artist.

At right is Deutsch
L.A. president/
chief creative
officer ERIC
HIRSHBERG,
whose client Old
Navy has struck
some innovative
promotional deals
with Fannypack
and other artists.
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Adkins’ new album
and the joy of ditties

m BY CHRISTA TITUS

The Fall OF Classical

A ceasDn’s slate of
upccmng hits

Three 6 Mafia

An Oscar w n means
a windfall of work

Stone Sour Returns

Slipknot Members’ Other Band Brings New Album, As Metal Act Goes On Hiatus

Hard-edged rock band Stone Sour’s self--itled 2002 lebut
generated two rock hits (including crossover hit “Botaer”},
was certified gold and earned two Grammy Award nomina-
tions. So, after making such a great stert, what does Stonz
Sour do next?

It goes on hiatus for nearly four years.

That's because the Roadrunner act shares two memlers-
guitarist James Root and singer Corey Taylor——with mult -
platinum-selling metal group Slipknot The latter retarnel
to the studio to record its next album (2004’s “Vol. 3: Th= Sul:-
liminal Verses”). Now that the record’s cycle is comple-e, the
two can pick up where Stone Sour left cff.

The group hit the ground running: “Through Glass,” the
first single from new album “Come Wha-(ever) May,” zcomed

into the top 10 of the Mainstream Rock chart in three weeks’
time, and the album’s release date was pushed up from Aug.
15 to Aug. 1 due to radio’s eager reception. The song is No. 2
this issue. The album has sold 81,0C0 copies, according to
Nielsen SoundScan, and debuts at No. 4 on The Billboard 200
this issue.

“Ido one, and I do it specifically, and then I do the other.
That’s really the best way to do it,” Taylor says of how he co-
ordinates working in both bands. He considers Stone Sour
as important as Slipknot and is dedicating all his time to
“Come What(ever) May” for the next two years.

Taylor and Root will return to Slipknot in late 2008/early
2009. Putting the act on hiatus isn’t problematic, he says, not-
ing, “I think everybody feels it’s gooc to get away from it for

wwWwW americanradiohistorvy com
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Let’s Make A Deal

hree bands, ripe for
the signing
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Knowles’ Way Out

The 2xec talks life
after Senctuary
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a while.” (Other Slipknot
members are involved in sep-
arate projects: Drummer M.
Shawn Crahan plays in To My
Surprise and launched his Big
Orange Clown imprint on
Sanctuary last year.)

Such activities find Slipknot
regularly contending with
speculation that the group has
disbanded. Taylor denies a
split, saying, “Rumors have
just been constant. But we take
it in stride. We do our thing.”
For an act like Stone Sour
which was just gaining mo-
mentum in the mainstream, a
long time has passed between
albums. But Taylor says “that
just means we have to spend
a little extra time [telling peo-
ple about it], but at the same
time, we've got a lot of fans
that do that for us.
Roadrunner VP of product
management Bob Johnsen
concurs: “We let those fans
hear Stone Sour's music in ad-
vance so they maintain ownership. We take care of those fans
early. Th2 band made a video of ‘Reborn’ in the studio that
they put on YouTube in May, and it was huge. It was a great
calling card from the band to the fans.

Jchnsen says reigniting interest in Stone Sour has not been
d:ffcult, and that in the second week “Through Glass” was
on the radio, sales for its first album jumped 65%.

Roadrunner is promoting “Come What(ever) May” by focus-
ing on both Stone Sour and Slipknot fans, but the label does
not -ry to force the bands on either demographic, Johnsen says.

The centerpiece of Roadrunner’s marketing push is the
Family Values tour, which began July 27 in Virginia Beach,
Va. Stone Sour joins Korn, Deftones, Flyleaf and Dir en Grey
on the road until the end of September. To spread the word
about Family Values, the label is taking advantage of other
tours currently on the road. For example, it is running a trailer
featuring Stone Sour on Jumbotrons during Ozzfest dates and
advartising in Ozzfest’s tour program. It is also passing out
s-ic<ers and postcards at Ozzfest, Sounds of the Underground,
the Vans Warped tour and Slayer’s Unholy Alliance jaunt.

“Really, our priority is to make sure every rock fan knows
the record is coming out,” Johnsen says.

‘STONE SQUR
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>>AlKEN UNDER
COVERS
Clay Aiken will release
his third album, a
collection of covers,
Sept. 19. “A Thousand
Different Ways” includes
Aiken’s versions of such
tunes as “Here You
Come Again,” “Sorry
Seems to Be the Hardest
Word,” “Without You”
and “When | See You
Smile.” The RCA title
also includes four
originals.

—Melinda Newman

>>EVIL VIRGIN
DAUGHTERS

Virgin Records has
signed metal/hard rock
band Daughters of Mara.
The band, which was
signed by A&R exec Ken
Blaustein, takes its name
and concept from Mara,
the Buddhist
personification of evil,
and her three daughters.
The band will enter the
studio in October with a
release slated for early
2007. —Melinda Newman

>>CRAY’S LIVE PLAY
“The Robert Cray Band:
Live From Across the
Pond,” set for Sept. 12,
will be the band’s first
live album and the
inaugural release for
Cray’s new independent
label, Nozzle Records,
which will be distributed
by Vanguard Records.
The two-CD live set was
recorded over the
course of seven shows in
May at London’s Royal
Albert Hall while Cray
was on tour with Eric
Clapton. The band will
do another series of
dates with Clapton this
fall. —Courtney Lear

>>MATHIS TO
RECEIVE ELLA
AWARD
Burt Bacharach, Patti
Austin, Dionne Warwick,
Dave Koz and Take 6 are
among the acts that will
salute Johnny Mathis
when the singer is
honored with the
Society of Singers’ 15th
annuatl Ella Award. The
event, which takes place
Sept. 12 at the Beverly
Hilton in Beverly Hills,
Calif., salutes a singer
whose musical
accomplishments are
matched by his or her
humanitarian work. Past
recipients include Frank
Sinatra, Elton John,
Barry Manilow and Ella
Fitzgerald, for whom the
award is named.
—Melinda Newman

(o o]0\ J)2A41 BY PHYLLIS STARK

Adkins Hits
A Home Run
With ‘Swing’

Country Singer Scores With Single, MLB Deal

NASHVILLE—At 6 feet 6 inches tall, one would think
basketball would be a natural fit for Trace Adkins. But
it’s a deal with Major League Baseball and a hot single
titled “Swing” that are generating the hits for Adkins
this summer.

“Swing” uses baseball lingo to rate barroom pickup
lines. So Capitol Records Nashville and Vector Man-
agement, the country star’s label and management
firm, respectively, saw an obvious tie-in. They struck a
deal with MLB that is paying off with exposure and op-
portunities for Adkins.

The song has been airing on the MLB Web site, at
baseball stadiums and on MLB’s affiliate TV partners
for months. Adkins recently recorded customized ver-
sions for each MLB team, along with personalized
“Swing” ringtones.

Capitol hired New York-based sports marketing com-
pany Pro Sports Music to seek out additional opportu-
nities for Adkins and “Swing.”

Adkins related to the message of the song, written
by Chris Stapleton and Frank Rogers. “I liked what it
was saying [about] how women are in control of the
whole game and we’re constantly striking out and just
trying to get on base,” he says.

“Swing” is the first single from Adkins’ new album,
“Dangerous Man,” which drops Aug. 15. It’s his
eighth album, including a 2003 greatest-hits set, and
comes on the heels of last year’s “Songs About Me,”
which has sold 1.5 million copies, according to
Nielsen SoundScan.

Adkins knows expectations are high for the new
album, but he’s not concerned. “I feel real comfortable

and confident in this new proj-
ect,” he says. “It’s as good as any-
thing I've ever done.”

While the label would nor-
mally not have released another
“ditty” single on the heels of Ad-
kins’ massive previous hit,
“Honky Tonk Badonkadonk”
(see story, this page), Capitol
Nashville senior VP of market-
ing Fletcher Foster says the label
wanted to take advantage of the
timing of “Swing” going into
baseball season.

Country radio has largely em-
braced the single, which is No.
21 on Billboard’s Hot Country Songs chart this issue.

Mike Kennedy, director of programming for KBEQ
Kansas City, says Adkins “brings a unique voice and
unique flavor to the format. He’s areal man’s man with
a strong voice that stands out.”

Meanwhile, Adkins has reached an unusual mile-
stone in this volatile business. This year he’s celebrat-
ing his 10th anniversary as a Capito! Nashville artist.
In fact, he’s the only artist on the roster who was on it
10 years ago.

“I had somebody tell me when I first got a record
deal that the average life span of an artist in Nashville
is somewhere between five and seven years,” Adkins
says, adding that experience has taught him it's usu-
ally a lot less than that.

So what accounts for Adkins’ longevity? WCOL

Columbus, Ohio, PD John Crenshaw savs, “Trace keeps
up with the times and has access to gcod songs. That's
why he still garners airp.ay.”

KIIM Tucson, Ariz., P D Buzz [ackson counts in Ad-
kins favor his “great presence” and “instantly recogniz-
able voice.”

With this new albam. Adkins hes tulfilled the obli-
gations of his Capit> contract, ar.d h= says, “That’s
more important to me t-xan how loag it took to do it.”

But don’t look for ackins to leave Capitol anytime
soon. His label and mar agemen- a-e sutting together
a new contract that w.ll keep Ad<inas ai the only label
home he’s ever knowr .

“This cowboy rides “or the brar d ” sa¥s Adkins, who
jokes that the only war Capitol czn get rid of him now
is to “run me off.” .or

Fluff And Fun: Adkins Defends Ditties

In the mid-"90s, Joe Diffie
earned the nickname “Ditty
Diffie” thanks to a string of
fun but lightweight hits that
included “John Deere
Green,” “Pickup Man” and
“Bigger Than the Beaties.”

Now such tunes are back
in a big way on country radio,
with Capitol Nashville artist
Trace Adkins leading the
charge.

Many of these uptempo
songs have quickly zoomed

shut my mouth, slap your
grandma”). On its heels,
Capitol released “Swing”
from Adkins (sample lyric:
“Swing batter batter/Swing
batter batter/Swing
batter
batter/Swing”).
‘Swing” has
been joined on
the chartinrecent
months by such ti-
ties as Steve Holy’s
“Brand New Girlfriend”

up the airplay chart, indicat- (“Playing kissy kissy,
ing that they are strikinga smoochy smoochy, talking
chord with listeners. mushy mushy about

Adkins had a huge hit ear-
lier this year with “Honky
Tonk Badonkadonk” (sam-
ple lyric: “Got it goin’ on, like
Donkey Kong/And ooch wee,

nothin’ ”) Jake Owen’s “Yee
Haw” (“If you know what I'm
talkin’ about y’all/How 'bout
a yee haw”) and Rascal
Flatts’ “Me and My Gang”

(“We live to rock/We rock
to live”), among others.
Adkins says such songs,
which he calls “fluff,” are “just
for fun... People just want to
be able to take a mental
time-out these days
and just listen to
something that will
put a smile on their
face and is not going
to bring them down.”
Radio programmers
like WYRK Buffalo, N.Y., PD
Wendy Lynn agree. “My lis-
teners have had a more pos-
itive reaction to the upbeat
and light message songs,”
she says. “With the current
tone and state of the world
right now, | tend to enjoy the
lighter side myself.”

But KIIM Tucson, Ariz., PD
Buzz Jackson has some con-
cerns about the ditties’ last-
ing impact on the format.
“Noveity songs sell records,”
Jackson says, “but they don’t
make long-term radio hits.”
He worries that such songs
may be “preventing abetter
record from getting heard.’

While plentiful right now,
ditties have not entirely taken
the place of more meaningful
songs. Such titles as Big &
Rich’'s “8th of November,”
Gary Allan’s “Life Ain't Always
Beautiful” and Rodney Atkins’
“If You're Going Through Hell
(Before the Devil Even
Knows),” all of which carry a
message, are becoming hits.

1t’s that mix of “fiuff” and

sibstance that tas always
tee 1 a hallmark of the coun-
try bormat. Even Adkins has
tied to balace tis output, in-
terspersing hit ditties like “Hot
vana,” “Chrome” and “Rough
% R2ady” with more lyric-
d-ie2n offe-irgs like “Then
Taev Do” and "Arlington.”

But XM Satellite Radio PD
Jor Anthony savs program-
mess are sti |l sometimes
surzrised by what the audi-
enca likes.

‘Many timet programmers
will make so me rat onal deci-
sion on a song’s ‘1Q’ value
wthout putting i to their au-
dienze to find out ” he says.
“Comnetimes it’s just entertain-
ing, and that’s as s mple as it
neexs to be -o be ¢ hit.”” —PS
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Irish Ad Boost For South
Africa’s Parlotones

Fujifilm-Featured Song Leads To More Expcsure In Europe

South African indie-pop/rock
quartet the Parlotones are de-
veloping a European profile
thanks to a TV commercial for
Fujifilm in Ireland that features
the track “Beautiful” from their
July 2005 sophomore album
“Radiocontrolledrobot” {Sover-
eign Entertainment).

The commercial was shotin
South Africa for Cape Town-
based Orange Films. At pres-
ent, it is airing only in Ireland,
but the band will gain TV expo-
sure at home in September by
providing the theme song for
reality show “Survivor South
Africa” on pay-TV channel M-
Net. The band’s publishing is
through Randburg, South
Africa-based Sovereign.

According to Universal Mu-
sic-distributed Sovereign, the
album has shipped 10,000
copies domestically. Sovereign
managing director Raphael Do-
malik says the Irish exposure
for “Beautiful” has led to “Ra-
diocontrolledrobot” being li-
censed to Universal in the
United Kingdom and Ireland
for release later this year.
“Beautiful” will appear as an
Irish single during September,
he adds.

“We’'ve always believed the
Parlotones have the songs to
make an impact internation-
ally,” Domalik says.

The band is booked in South
Africa through Powerzone. Do-
malik says a November British
tour is being set up through
London-based Metropolis
Music. —Diane Coetzer

BIRD BAND: Alternative
pop-rock quartet Guillemots is
rising up the pecking order in
its U.K. homeland as debut set
“Through the Windowpane”
(Polydor) takes off.

The July 10 release entered
the Official U.K. Charts Co.
sales listingat No. 17 one week
later, and on July 18 was short-
listed for the annual Mercury
Music Prize.

“Press reaction has been su-
perbacross the board,” London-
based Polydor marketing
manager Joe Munns says, “and
consumer interest has backed
this up.”

The band, which takes its
name from a British seabird,
will follow U.K. summer festi-
val appearances with Septem-
ber headlining dates. A U.S.
album release is penciled in
after a September European roll-
out, Munns adds.

Lead singer/songwriter Fyfe
Dangerfield says a mix of back-
grounds and influences fuels
Guillemots” quirky creativity;
Dangerfield hails from Birm-
ingham, England, the other
members coming from Canada,
Brazil and Scotland.

“We want to make the sort of
music that reveals something
new about itself each time you
listen to it,” he says, “but that

doasn’t need to be at the expense
of being accessible.”

The band is published by Uni-
versal Music Publishing, with
live bookings through London-
based GAA.  —Steve Adams

SPEED MERCHANT: Ban-
ga ore-based session guitarist
Apernit Singh has been rack-
ing up press coverage in India
as the subcontinent’s swiftest
fret-mangler.

The 22-year-old Singh has
been clocked at a remarkable 25
nozes in 1.6 seconds, hence the
title of his June debut album for
Mumbai-based indie Crescendo,
“India’s Fastest Guitarist.”

‘It's not just about playing at
high speed,” Singh says, “it’s
also about maintaininga tempo
and making the notes [dis-
tinctly] audible.”

The album features Singh
sirging his own 12 Crescendo-
published Hindi-lyric composi-
tions. Domestic shipments are
at 3,000 units, says label man-
aging director Suresh Thomas,
who confirms Crescendo will be
open to international licensing
offers. Album track “Dhund-
hoon Kahaan” is already picking
up playson MTV India, he notes.

Singh says he has been pas-
sicnate about the guitar since
age 7 and counts Joe Satriani,
Steve Vai and John Petrucci
arrong his idols. “I am proud of
my Indian heritage,” he says,
“even though the guitar is seen
as a Western instrument. My
songs are in Hindi, but I am
open to [various] genres.”
—Nyay Bhushan
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JDI Feels The ‘Joy’

Label Celebrates 10th Year; Founder Releases Debut Album

In today’s competitive climate many startup la-
bels don’t make it past the first few rough
years, so a 10th anniversary is definitely cause
for celebration.

As JDI Records hits the 10-year bench-
mark, founder James Roberson is proud of
the label’s past but is keeping his focus on
the roster’s future. And after a decade be-
hind the scenes, he steps into the spotlight
with his own debut album, “Joy Unspeak-
abie,” out Aug. 15.

“I started the label with just $7 in my bank
account,” Roberson says of the early days.
“QOur first record was Norman Hutchins’ ‘Bat-
tlefield,” which took off for us and became a
big seller. It sold hundreds of thousands of
copies, and from that time on, it's been a real
blessed journey.”

Roberson started the label after earning

go back to school and get my MBA,” he says.
“I’ve always been a creative person and the
music part has always been easy for me . . .
but I needed to learn marketing, promotion,
how to do financials, strategic planning,
things like that.”

He says his pastor also gave him good ad-
vice: “ ‘Don’t eat your seeds.’ When you make
money, you have to replantitinto the ground
for a harvest next year. | took that to heart.”

Roberson has also been tithing, donating
a portion of his proceeds to his church. In
turn, when he kept dragging his feet about
doing his own album, the church called him
on it. “They decided they were going to in-
vest in the album for me and they gave me a
check and said, ‘Go do it,” ” he says. “That’s
how the record came about.”

He’s produced many artists over the years

‘Don’t eat your seeds. When you
make money, you have to
replant it into the ground for a
harvest next year.’

—JAMES ROBERSON, JDI RECORDS

his master’s degree in business administra-
tion at the University of California, Los An-
geles and working at Capitol Records. Though
his future looked bright at Capitol, he says he
felt God calling him to start his own venture,
a move encouraged by his pastor. “l told my
pastor | was having a hard time finding basic
church music,” says Roberson, who has also
been a music professor at UCLA for the past
13 years. “He said, ‘Why don’t you do some-
thing about it? Why don’t you start a gospel
label that focuses on providing music that is
suitable for church?’ *

So Roberson launched JDI, which stands for
“Just Do It.” He started with Hutchins, who re-
mains the Los Angeles-based label’s flagship
act. His most recent release, “Where | Long to
Be,” debuted at No. 12 on Billboard’s Top
Gospel Albums chart. The JDI roster also in-
cludes DeNetria Champ, Chester T. Baldwin,
Minister Timothy Britten, Pastor Woodrow Hay-
den and the UCLA Gospel Choir.

JDI artists have ranked among Billboard’s
top-selling independent gospel acts. The label
is distributed to Christian retail via a long-
standing relationship with Nashville-based
Central South Distribution and to mainstream
retail by Sony Red.

Roberson’s advice to others looking to
start an indie label is to be prepared and be
willing to reinvest. “I'm glad | took time to
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and was continually asked about doing his
own project, but admits he was hesitant. “|
love ministering, but | never really thought
about being a gospel artist,” he says, “but my
pastor thought my ministry should be heard
outside the four walls of our church.”

Roberson will debut his solo effort during
the annual Gospel Music Workshop of
America gathering in August in Dallas. He's
already getting calls from people who want
to book dates, butisn’t sure how many con-
certs he'll do because the label remains his
first priority. He’s still planning ways to cel-
ebrate the its 10th anniversary and says he
may do a commemorative album involving
JDUI’s entire roster.

In the meantime, he wants to stay focused
and manage JD!’s growth. “My vision has al-
ways been to have a boutique label with good
quality music and good quality artists,” Rober-
son says. “If | have 10 artists that sell 100,000-
200,000 units versus a label that has 40
artists, then you have five or six that are sell-
ing and then there’s {a] whole bunch of dis-
gruntied artists because they don’t feel like
they are getting a fair shake. That’s not my
paradigm. | want to have a maximum of 10
artists, then | canreally concentrate and build.
That’s definitely one of our challenges. . . to
manage our growth, to make sure we don’t
get away from the vision.” .oe
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Success

For Three 6 Mafia, An Oscar Means Big Business

Memphis-based rap trio Three
6 Mafia won more than an
Oscar for best original song
(“1t’s Hard Out Here for a
Pimp,” from 2005’s “Hustle &
Flow”) at the 78th Academy
Awards in March. The actalso
took home a golden new lease
on its career.

The group’s latest feat is a
just-signed three-year produc-
tion deal with Warner Bros.
Under the joint venture,
Warner Bros. will market, dis-
tribute and promote artists and
other ventures (films, video-
games) on Three 6 Mafia’s
label, Hypnotize Minds Produc-
tions. Now a duo (member
Crunchy Black exited to pursue
a solo career), the act will also
produce records for such
Warner Bros. artists as Mike
Jones, Lil’ Scrappy and Trillville.

“This deal is big for us be-
cause it gives us the opportu-
nity to grab new talent and
work them through Warner
Bros.” heavy duty machine,”
says Three 6 member Jordan
“Juicy J” Houston, who wrote
“Pimp” with bandmate Paul
“DJ Paul” Beauregard and
Cedric “Frayser Boy” Cole-
man. “[Warner Bros.] has a
good formula, they under-
stand the South sound, and
they know how to market and
break records over there,”
Houston adds. “The music
business is down . . . as far as
sales so you need that label to
push you platinum.”

Meanwhile, the Academy
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Awards gave the group’s ninth
album, 2005’s “Most Known
Unknown” (Hypnotize Minds/
Columbia) a dramatic boost.
Initially sold on the strength of
lead single “Stay Fly,” the
album bowed at No. 3 on The
Billboard 200 and has shifted
913,000 copies in the United
States, according to Nielsen
SoundScan—224,000 of which
came after the Oscar win. All
prior albums (excluding 2003’s
“Da Unbreakables”) have
pushed less than 500,000 units.

“[The Oscar]| let people know
we could write a good song for
amovie,” Houston says. “We've
been working for over 15-16
years and it’s like the hard work
is paying off. People actually
want us to act in their movies
[in addition to] doing music.”

Naim Ali, VP of urban A&R
at Warner Bros., says the Acad-
emy Awards elevated the group
members from underground
stalwarts to national media
stars. “They were always big in
the urban community and in
the South,” says Ali, a fellow
Tennessean. “I grew up listen-
ing to Three 6 so I've followed
them from them being an indie
operation. But the Oscar made
people all over the world focus
on how well-rounded and mul-
titalented they are.”

Now the group finds itself
developing projects by artists
who, frankly, might have pre-
viously thought twice before
collaborating with Three 6
Mafia (Paris Hilton, Justin

Timberlake). The Warner deal
won't affect Three 6’s rela-
tionship with Sony BMG,
which distributes the group’s
artist releases.

For Warner, Hypnotize is
expected to release upcoming
records from Lil’ Wyte and
Chrome.

In addition to recording
tracks for the soundtrack to
Sylvester Stallone’s upcoming
“Rocky 6,” Houston and Beau-
regard have also met with
numerous TV and movie com-
panies (Columbia Pictures,
Paramount, 21st Century Fox)
and their feature film “The
Streets of Memphis” is in the
works. They recently finished
the script for “Choices I11:
The Return of Big Pat"—the
third installment in their
DVD series “Choices,” which
will be distributed through
Warner Bros.—and will be
appearing in episodes of
HBO’s “Entourage,” VH1's
“Flavor of Love” and E's
“Girls Next Door.”

Three 6 Mafia is only the sec-
ond rap act to win an Academy
Award. In 2002, Eminem won
in the best song category for
“Lose Yourself,” from his film
debut “8 Mile.” While Jamie
Foxx was not musically in-
volved with the Oscars, his
2005 win for best actor (“Ray”)
certainly spurred sales of his )
debut “Unpredictable,” which
in January bowed at No. 2 on
The Billboard 200 and has sold
1.9 million copies. e
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A Fall Full

Of Potential

Fleisher, Grimaud, Shostakovich Among Season’s Highlights

hile more and more classical

labels are releasing top priority

albums in the spring lo avoid the

expense and noise of the pre-

holiday, retail run-up, many of

classical music’s biggest stars and most ac-

claimed musicians are still poised to have po-
tential chart-toppers this fall.

After muking headlines worldwide in 2004
for regaining use of both his hands after suf-
fering for four decades from a neurological
disease called focal dystonia, legendary pianist
Leon Fleisher offers “The Journey,” an album
featuring music by Bach, Mozart, Chopin,
Stravinsky and Beethoven {Vanguard Classics,
Sept. 19). The recording package comes with
a special interview disc with Fleisher und XM
Satellite Radio host Bob Edwards.

Fleisher’s aptly titied comeback
album of two years ago, “Two
Hands,” garnered chart success in
part due to the intense media cover-
age surrounding his recently recov-
ered use of his right hand. However,
it remains to be seen whether this
extremely fine artist who has men-
tored generations of musicians can
achieve the same level of sales once
the mainstream media spotlight has
swung elsewhere.

There's another potentially big
piano recital album being released at
almost the same time as Fleisher’s.
“Reflections” features Helene Gri-
maud performing works by Brahms
as well as Robert and Clara
Schumann (Deutsche Grammophon,
Sept. 12). Nearly simultaneous with
the release of “Reflections” comes
Grimaud’s memoir “Wild Har-
monies: A Life of Music and Wolves”
(Riverhead Books, Sept. 7). Already
a best seller in France, the book
chronicles Grimaud’s twin passions
as a musician and the co-founder of
the Wolf Conservation Center in up-
state New York.

With the centenary anniversary
marking the birth date of Dmitri
Shostakovich fast approaching on
Sept. 5, most labels have already released or
reissued a small flood of recordings featuring
his music. However, a late entry is also one of
the finest: the St. Lawrence String Quartet’s
finely detailed and thoughtfully wrought per-
formances of Shostakovich’s String Quartets
Nos. 3, 7 and 8, released Aug. 1 on EMI Clas-
sics. (It's worth noting that the Hagen Quar-
tet released its own recording of the exact same
pieces in July on DG.)

There are a few newcomers this fall, how-
ever. Among them is 14-year-old composer Jay

Greenberg who has signed an exclusive con-
tract to have his music recorded by Sony BMG
Masterworks. Following in the footsteps
of other Sony BMG prodigies as the quintet
of sibling pianists the 5 Browns, Greenberg
will release a recording of his Symphony No.
5, performed by the London Symphony Or-
chestra and conductor Jose Serebrier, as well
as his String Quintet, played by the Juilliard
String Quartet and cellist Darrett Atkins (Sony
Classical, Sept. 12,
D Deutsche Grammophon
is bringing Rene ?ape onboard. The famed
42-year-old German bass has signed an ex-
clusive contract w th the “Yellow Label.” His
first recording, which will be made this fall,

FLEISHER

will be a collection featuring some of his sig-
nature roles frormr operas like Mozart’s “Don
Giovanni” and Gounod's “Mephistopheles.”

This will not be Pape’s first outing with
DG. In June, the ‘abel released a critically ac-
claimed recording of Mozart’'s “Die Zauber-
flote” with Pape singing the role of Sarastro.
In addition, Pape released a recording for
DG’s “20/21” n=2w-music series of “Mein
Herz Brennt,” « song cycle by composer
Torsten Rasch based on the music of metal
band Rammsteirn.
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NoJoke

The opening track of Tiziano
Ferro’s new album is titled
“Tarantula de Africa” (African
Tarantula), where the deadly
spider on display inside a Plex-
iglas cage is a metaphor for the
celebrity, trapped by fame,
revered, despised and above
all scrutinized.

Ironically, the 26-year-old
Ferro wrote the song months
before his jesting comments
about Mexican women on Ital-
ian TV last spring unleashed a
media frenzy in Mexico, result-
ing in an informal boycott of
his recordings and requiring a
formal apology.

“It was prescient,” he now
says ruefully. “You go on TV
after three years, and you have
10 minutes to show everyone
that you're super smart, super
interesting, super intelligent
and you can make everyone
laugh. In these situations, those
who are timid are the most dan-
gerous. They're so introverted,
they say stupid things.”

Way beyond the comments
and the subsequent apologies
(“1 am human. I make mis-

A™ A GAIL MITCHELL gmitchell@billboard.com

takes, and I apologize, and 1
have the honor and courage to
do s0,” a crestfallen Ferro says),
whatis clear is this: Ferro sells
records. His two previous al-
bums have sold more than 1
million units each worldwide,
according to EMI, and his
newest, “Nessuno é Solo” (EM]
Capitol Nisa), remains at No.
1 in Italy since its June 23 re-
lease. The Spanish-language
version, “Nadie Esti So6lo”
(EMI Televisa), has sold more
than 30,000 copies in Mexico
alone, according to the label.
In the Latin world, among
the handful of Ttalian acts that
have successfully crossed over
into Spanish, Ferro stands
alone as the only one who
writes all his material in Span-
ish and is the most adept at
speaking the language, even
above the fluent Laura Pausini.
Ferro’s language skills, a
product of living and studying
three years in Mexico, have pro-
vided him an unique entrée
into the Latin market. It has
also allowed for a lyrically pro-
found album (musically speak-

Knowles Moves Forward

With Music World Entertainment’s Reins Back In His Hands, CEO Shares His Plans

Keep it moving. That’s what Mathew Knowles is doing after re-
gaining control of Houston-based Music World Entertainment
from Sanctuary Group.

Founded by Knowles, management firm MWE was acquired
by Sanctuary Group in 2003 for $10 million. A-the time of the ac-
quisition it was also announced that Knowles would serve as pres-
ident of a new Sanctuary urban and gospel d vision.

I caught up with MWE’s CEO last week on his way to Houston
for a red-carpet screening of “Bring It On: All or Nothing.” The
third installment in the film series features his daughter Solange.

Knowles calls his $5 million buyback of MWE (billboard.biz,
July 6) a “win-win for everyone.” Never accused of press-shy-
ness, Knowles weighed in on Sanctuary and cther topics during
his drive from the Houston airport.

MWE’s closure with Sanctuary: “I negotiated with the old regime
but it appears the new regime has a totally different outlook.
Could | have made a much better deal if I’'d waited? But then |
couldn’t move forward with the label, my management clients
and other ventures.”

Lessons learned: “[Sanctuary] gave me a grezter understanding
of the financial picture in running a record label.”

The most negative experience: “It was disappointing and insult-
ing to my staff—plus an absolute lie—when Sanctuary executives
were quoted as saying the urban division lost $250 million and
brought the company down. We didn’t even los2 $2 million. . . Any
day that Sanctuary wants to open the books fcr an open audit, I’li
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be more than happy to make it a public event.”

Former Destiny’s Child member LeToya’s No. 1 debut: “|
couldn’t help but smile. I’'m proud of her and her work ethic,
something | know comes from DC’s early boot camp days.”

With distribution partner Fontana/Universal Music Group Dis-
tribution in tow, Knowles is readying a bunch of releases. Coming
in September is Sunshine Anderson. Also in the pipeline: proj-
ects by MWE acts MoJoe, Lil J Xavier, Mason Rhodes, Dionne
Farris and Yo-Yo. Besides Rhodes, Xavier, Michelle Williams and
Kelly Rowland, Knowles’ MWE management division includes
gospel act Trinity 5:7 and Def Jam newcomer Mic Little.

Knowles has also signed two Spanish-singing females,
Miredys and Leslie Gonzalez. MWE'’s production division has
inked hot production duo the Underdogs. The company is also in-
volved with a new reality show launching in Europe called
“Chances,” and has plans to reissue the MWE catalog, enter the
urban festivals business and shortly announce a new strategic al-
liance linked with MWE’s merchandising division. Of course,
there’s also the Sept. 5 bow of management client/daughter Be-
yonce's “B-Day” sophomore set and December’s “Dreamgirls”
soundtrack, both of which will bear the MWE logo.

While his full plate may belie this, Knowles says he’ll be taking
it a little slower (pending knee surgery notwithstanding). Espe-
cially when it comes to plotting MWE’s release schedule—a prob-
lem many felt hampered the label at Sanctuary.

“The schedule won’t be dictated by financial budgeting to
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ing, Ferro has always been
complex and innovative)
within a pop sound that breaks
away somewhat from his pre-
vious, more R&B inclinations.
‘When you work with
music, you have the possibil-
ity of doing something incred-
ible, which is manipulating
and mixing sounds,” says
Ferro, speaking on the phone
in Spanish from England. “You
can change without ignoring
what has come before.”
“Nadie Estd Solo” (No One
Is Alone), is often lovely and
melancholic, and full of unex-
pected touches from the up-
beat first single “Stop” and the
playful “Y Rafaella Es Mia,” an
homage to Italian diva Rafaella
Carrd, to the hidden track at the
end of “Mio Fratello”; wait pa-
tiently and you'll hear a record-
ing of Ferro at 7 years old
singing his own compositions.
Indeed much of the content,
Ferro says, is deeply personal,
dealing with feelings of alien-
ation, growth and loss. And the
title, taken from a phrase ut-
tered in one of the songs, is

KNOWLES

Italian Artist Ferro Returns With Regret
For Wisecracks, And A Great New Album

about the necessity and bene-
fits of solitude.

“I wrote the album because
I was afraid of being alone,”
Ferrosays. “But no oneis alone
if they don’t want to. Almost all
of uscan open up and see soli-
tude as a friend.”

While Ferro’s first album,
2001’s “Rojo Relativo,”
translated into Spanish by
someone else, for his 2003 fol-
low-up, “111,” he translated
everything himself. “Nadie” is
the first album he conceived
entirely in two languages.

“I love to speak in Spanish,
sing in Spanish, and [ want to
continue the process. It’s too
important,” Ferro says. “If the
lyrics change, the most impor-
tant thing is that the message
remains. That was my main
concern with doing it myself.’

Ferro is slated to visit the
United States and Latin
America for promotion begin-
ning in October. In the mean-
time, he’s already thinking of a
nextand totally opposite album.

“I see it electronic, fun, to-
tally uptempo.” oee

was
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GET FACE-TO-FACE WITH
INDUSTRY LEADERS! JUST ANNOUNCED!

KEYNOTE SPEAKERS Billboard DJ Meet-n-Greet
‘» sponsored by Marian Records

CONFIRMED SPEA'(ERS SUBJECT TO CHANGE

Paul Anthony, CEO, Rumblefish

John Babbitt, Talent Manager & Marketing Consultant, Tsunami Entertainment
Brandon Bakshi, Director of writer publisher relations for Europe, BMI
Chuck Barrett, Executive Producer, Promo Only

Maurice Bernste n, CEO/President, Giant Step

SuzAnn Brantner, General Manager, 3 Artist Management

Geoffrey Colon, Manager of Marketing and Merchandising, The Orchard
Lainie Copicotto, President, Aurelia Entertainment

Patrick Doddy, VP of Brand tmaging, Armani Exchange

Bonny Dolan, VP/Music Producer, Leo Burnett

Simon Dunmore, A&R Director, Defected Records

Shane German, Manager-Artist & Label Relations, SoundExchange

Alex Greenberg, Senior Account Executive, Mitch Schneider Organization
Gregory Grene, Music Producer, Draft/FCB

Hosh Gureli, VP of ATR, RCA Music Group

Eric Hirshberg, President/Chief Creative Officer, Deutsch LA

Jedd Katrancha, Creative Manager, Spirit Music Group

Jennifer Masset, U.S. Label Manager, K7 Records

John Melillo

Chris Murphy, Founder, Petrol Records

John Peake, Program Director, KNGY San Francisco

Gary Salzman, President, BIG Management & Entertainment

Ricky Simmonds, CoFounder/Director, Audiojelly.com

Jeffrey Straughn, VP of Strategic Marketing, Island Def Jam

Cary Vance, VP of Promotions, Promo Only

David Waxman, Senior Director of A&R, Ultra Records

« Jared Willig, Director of Music Programming & Industry Refations, AOL Music

ﬁf b - ~Jht LAS VEGAS' PREMIERE, CITYWIDE DANCE MUSIC EVENT
e yrllg :l . Party each night at the hottest clubs during Vegas' premiere citywide dance music event!

ALL DANCE MUSIC SUMMIT BADGEHOLDERS WILL BE ADMITTED AS sl

MARIO D'AMICO ERIC HIRSHBERG
VP MARKETING PRESIDENT/CC
CIRQUE DU SOLEIL DEUTSCH LA

DANIELLE BOLLINGER

PLUS.-. JOI CARDWELL, LUCAS PRATA, KASKADE

. VIP GUESTS TO THESE EXCLUSIVE PARTIES WITH THE HOTTEST DJs! ghOstbar. T{{ST VooDoo RUwgwE 'TEO
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THE BILLBOARD DANCE MUSIC SUMMIT where the “heart . m f‘
and soul” of the dance music industry gathers. Join Billboarc at this I r |D ﬂn __S
must attend event attracting an international and domestic contingency of over 500

attendees to discuss the latest trends in dance music. Highlights include DHﬂCE mUS|C SUmmlT

4 nights of parties in Vegas' 1ottest clubs, 3 days of informative panel sessions, - PRESENTED BY
networking events, Billboard DJ Meet-n-Greet ard more! MA}IAN

For more info includin

Register Today! Semeneamse WWW. BillboardEvents.com
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>>>FLOREZ

Inits short career, rock outfit Florez has found plenty
of industry cheerleaders.

The still-unsigned band has linked with BMG
Songs North America for a co-publishing agree-
ment, and the photogenic five-piece has found a
booking partner in Los Angeles-based talent agency
Creative Artists Agency.

And despite having only a self-released effort
to its name, veteran producer Ed Cash signed on
for the act’s first proper full-length, last year’s “In
Flight.” Cash is perhaps best-known for his work
in the Christian market, having produced efforts
for the likes of Caedmon’s Call, Kathy Mattea and
Bebo Norman.

Yet despite the Cash association, as well as a
street team called the Army of Angels, the faith-in-
flected band isn’t planning to target the Christian
world. “l don’t think that we have a specific fan base
that is Christian,” manager Scott White says. “We
haven’t played at churches consistently or anything.”

That being said, the band certainly isn’t going
to turn down any help. “it’s been great to see s0
many people who are invested in what we’re doing,”
guitarist Dana Brewster says. “We live together,
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FLOREZ

WHEARTHIS

YOUR GUIDE TO UNSIGNED BANDS

we’re doing it full-time, and it’s cool to see it start
to come together.”

Along with Brewster, bassist Erik Huffman, multi-
instrumentalist Dusty Emerick, drummer Josh
Robinson and band namesake Alex Florez (guitar,
vocals), the act claims to have already written more
than 1,000 songs. If “In Flight” is any indication, Flo-
rez isn’t afraid to draw from a variety of genres, in-
cluding sugary-pop, Latin-rock and hip-hop.

Even without any label support, White says the
band has moved nearly 6,000 copies of “In Flight.”
Sales have come from the band’s own Web site and
such online retailers as AwareStore.com. While
Nielsen SoundScan numbers peg the sales total for
“In Flight” much lower, at about 1,000 copies, a rep-
resentative for AwareStore says the Web site has
sold more than 2,000 copies of the album, and
White says the band has sold “easily” more than
3,500 on the road.

The band has been performing in front of a fair
number of eyes. Florez has shared stages with the
likes of Gavin DeGraw, Better Than Ezra and Will
Hoge. Next year the band hopes to target colleges
and in January will be a part of the Rock Boat VI

cruise. The latter will leave Jan. 11 from Fort Laud-
erdale, Fla., and also features Aslyn, Better Than
Ezra, Carbon Leaf and Ingram Hill, among others.

The band has drawn interest from labels and
met with Atlantic last year. White says talks dis-
solved when the band’s A&R champion left the
label. Looking back, he feels the timing wouldn’t
have been right.

“We realized then that we had all these different
sounds and textures going on and that it would be
harder to market,” White says. “This past year has
been spent working on our best qualities and
strengths—namely going the pop-rock route.”

Brewster says the band isn’t compromising in the
hopes of finding broader appeal. Instead, he says, a
more rocking Florez is what everyone in the band is
most comfortable with.

“With our next move, we’re going to keep it that
way,” he says of the act’s more stripped-down sound.
“No rapping, no Latin or Spanish. We can always
move on and do something else later.”

Contact: Scott White, tscott@florezmusic.com

—Katie Hasty
EDITED BY TODD MARTENS tmartens@billboard.com
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>>>KEN

OAK BAND

The Ken Oak Band calis its
music “cello rock.” With an
acoustic setup based around
a folk guitar, soulful cello
work and calming lyrics, the
band landed a spot on the
March soundtrack to “She’s
the Man,” which featured an
instrumental cut of the act’s
song “Inda.” The track first
appeared as a version with
vocals on the band’s first
album, “Symposium,” self-

released on its own label
Unknown Rockstars.
According to lead singer/
cellist Ken Oak
“Symposium” has sold
6,000 copies, largely at the
act’s shows. Theduoisin
the studio recording its
second effort. For now, the
two are enjoying their indie
status. “We’re not in a rush
to sign,” Oak says. “We're
selling enough to support
ourselves and what we need
to do. It's not like we’re
about to starve or get day
jobs. But if the right deal
came along, we've got to
expand at some point.”
Contact: Ken Oak,
ken@kenoakband.com
—Courtney Lear

>>>LEWIS
& CLARKE
With a sound that recalls
Elliott Smith and Bonnie
“Prince” Billy, Lewis & Clarke
has carved out its own niche
thanks to the lush
arrangements of its debut,
2005’s “Bare Bones and
Branches.” Essentially the
brainchild of singer/
songwriter Lou Rogai, the
Delaware Water Gap-based
group’s sophomore effort
“Blasts of Holy Birth,” is
slated for a fall/winter
release on his self-
distributed imprint, La
Société Expéditionnaire. In
Europe, it will be issued on
indie Delboy Records. Rogai
recently completed a DIY
tour of New England,
avoiding venues that
wouldn’t complement Lewis
& Clarke’s quiet sound. “I
booked all the dates myself
through co-ops and art
spaces and friends who may
have worked at theaters,”
Rogai says. He also gained
encouragement from the
popularity of several live
tracks he posted on the
band’s Web site in April,
which he says were
downloaded nearly 8,000
times in a three-day span.
Contact: marty@la-soc.com
—David Greenwald
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LYFE JENNINGS

The Phoenix
Producers: Lyfe
Jennings, Rhemario
“Rio” Webber
Columbia/Sony Urban
Music

Release Date: Aug. 15
Lyfe Jennings is definitely making the most
of his second chance. The former inmate
earned critical acclaim for his 2004 debut,
“Lyfe 268-192,” chronicling his
incarceration and subsequent release.
Named after his son, the equally strong
“The Phoenix” also doubles as Jennings’
own rise from a once-dark life, from the
temptations of “S.E.X.” to the life-affirming
message in a retooled version of 2Pac’s
“Keep Ya Head Up.” In between, Jennings
draws on R&B/soul, gospel and rock to tell
his various stories. Standouts include “Slow
Down” featuring Doc Black and Young Buc;
the gospel-fused “The River”; and “Still
Here” with Three 6 Mafia. But Jennings'
rough-edged vocals truly hit home on the
bittersweet “Goodbye” and the exuberant
“Radio,” where he talks about hearing his
record on the air. This urban griot is a talent
to be reckoned with.—GM

e

LEIGH NASH

Blue on Blue
Producer: Pierre
Marchand

One Son Recoras
Release Date: Aug. 15

&,
A ~ s | e
% Pixie-ish former
Sixpence None the

Richer singer Leigh Nash steps out on her
own with the album you hoped she would
make: sweet, buoyant, optimistic and packed
with one melodic masterpiece after another.
Nash was in a bright space during the

RIHANNA We Ride
(3:58)

Producer: Stargate
Writers: M. Riddick,

T. Hermansen,

M. Ericksen
Publishers: ASCARP/
BMI

Island Def Jam

The third single from Rihanna’s
sophomore set, “A Girl Like Me,” packs a
much better radio punch than her
preceding solemn ballad “Unfaithful.” In
“We Ride,” the Barbados-born singer
again strays from her customary
reggae-flavored jams (“Pon De Replay,”
“S.0.5.”) with a sheer pop cut that is
good enough to drive up album sales.
On the surface the song seems like a
stick-with-you anthem, but it’s really
about past promises and memories of a
fading relationship. With the thumping
staccato rhythm baiting you
throughout, including the arresting
bridge, this should make a run to the
top of the charts.—CH

sessions for “Blue cn Blue”: an amicable split
with her band of 13 years after draining label
drama, a new baby and an ideal recording
environment in a barn in Montreal with
producer Pierre Merchand (Sarah
McLachlan). Most songs here are jangly
midtempo gems, tut the extremes offer the
most fun, like the summer splash “Cloud
Nine,” an ideal driv ng tune; and its polar
opposite, the almost melancholy “Between
the Lines.” The best song is clearly the set's
first single, "My Idea of Heaven,” which is
consummate Nask . All perfectly crafted. —CT

ELIANE ELIAS
Around the City
Producers: Eliane
Elias, Andres Levin,
Lester Mendez

RCA Victor

Release Date: Aug. 22
On “Around the City,"
pianist Elias assigns the keys a back seat in
support of her alluring, sensuous vocals
sung in English ard Portuguese. The Brazil-
born, New York-based Elias has played the
singer card before in her 18-album career,
but nothing like this outing, where she

delivers a spellbir ding meld of pop, Brazilian &

and Latin music with a jazz sensibility. Her
pianistic excursions arrive sporadically and
deeper into the 1Z-song collection, including
afine runin “A Vizinha Do Lado.” But upfront
is where “Around the City” enraptures,
beginning with the spirited original
“Running,” and continuing with a bossa-
steeped take on Tito Puente’s “Oye Como
Va” and later a sultry swing through Beck’s
“Tropicalia.” Standout track: Elias’ jazzy spin
on Bob Marley’s ‘Jammin’ ” with loops,
trumpet ornamentation and a piano sprint,
all girded to earth with speedy grooves by
two drummers.—DO

EVANESCENCE Call
Me When You’re
Sober (3:34)
Producer: Dave
Fortman

Writers: A. Lee,

7. Balsamo
Publishers: Professor
Screweye/Dwicht Frye/Sweet T 666
Wind-Up

Grammy Award winner Evanescence
returns, with all eyes watching to see if the
rock-cum-pop act can break the best new
artist curse and make good the second time
around. Dominatrix lead Amy Lee serves up
a wonderfully compelling title, “Call Me
When You're Sober,” an anthemic grinder
that musically t lis familiar ground, though
this time at 3:34 it’s hardly the usual epic-
length middle-finger send-off. Lee’s vocal is
other-worldly end the song’s overall impact
is strong; however, there’s really nothing
new going on. Perhaps that’s good enough
for now, but soon Evanescence needs to
prove its versatility. we'll find out Oct. 3
with release of “The Open Door.”—CT

4+

Al

CHAM

. Ghetto Story
I Produczr: Dave Kelly

Atlantic

+ Release Date: Aug. 715

Or the heels of

Cram’s 2004 hit,
“Vitam n S,” Atlantic
traveled to Jamaica to
sign th= artist up. And
thougt Cham's first album
for the label does include
oldies ike “Vitamin S,” it
also offers new tracks like
“Boon Boom” featuring
crossower songstress
Rihanr a and “Rudeboy
Pledge.” Cham is, as ever,

- all abcus the ladies,

boasting of his wicked
foot rubs on “Talk to Me.”

. But th=2 sweet talkis

balanced by the gritty but
flawless first single,
“Ghet-o Story” featuring

I both 4kon and Alicia Keys

deperding on which remix
you caop. With longtime

. producer Dave Kelly

behind the boards,
“Ghetzc Story” does a

| good ob balancing

. comrrercial with riddim.

- Smarlly, Cham appeals to
. the rudaboys and the hot
' gals that actually buy

records.—HC

PSALY ONE
The Death of Frequent

~ Flyer

Producers: various

. Rhymesayers

Release Date: July 18

* I-’s (another) time of
| vely restlessness in

Chicego hip-hop. While

- well-connected names like

Lupe Fiasco and
Rhymefest are making
publicized noise in the
papers, in the
underground local all-
stars like Diverse, Qualo
and All Natural work to
bring their own simmers to

. boils Add to that list the

gifted Psalm One, a sharp-
tongued chemist-turned-
MC who drops her debut
here As her sound would
indicate—part Lauryn Hill,

| part De La Soul—she
| invests her gritty rhymes

with a sense of concrete

. female pride, calling out

juiceless starlets in
“Rapger Girls,” sneering at
her reality-TV-obsessed
boss in “The Living” and
searching for a moment’s
quiet in “Rest in Peace.”
Psaim's dedication is
corrpelling, and her smart
cho c= of banging, old-

www americanradiohietorv com
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school-Jeaning beats lend
her power as one of
Chicago's new forces to
watch.—JV

NINA GORDON
Bleeding Heart Graffiti
Producer: Bob Rock
Warner Bros.
Release Date: Aug. 8
* Former Veruca Salt
singer Nina Gordon
dished out one of 2000’s
most memorable songs
with “Tonight and the Rest
of My Life.” “Bleeding
Heart Graffiti” has been a
long time coming with
good reason. Apparently,
the concept album about
being alone, finding
oneself and moving
forward was a done deal
in 2004, but Gordon
ultimately decided it
sounded too maudlin. So
it was back to producer
Bob Rock, who worked on
her solo launch and with
Salt, to give it a more
uplifting aura. Among the
best tracks are the
deliciously bitter single
“Kiss Me Til It Bleeds” and
the devastating ballad
“When You Don’t Want Me
Anymore.” Success is
going to depend on
robust promotion from
Warner Bros., but those in
the know will be wholly
satisfied. Worth the
wait.—CT

UNEARTH

11l: In the Eyes of Fire
Producers: Terry Date,
Unearth

Metal Blade

Release Date: Aug. 8
Following the release of
2004’s excellent “The
Oncoming Storm,” New
England's Unearth
became a band to watch in
the increasingly generic
metalcore genre. Co-
produced by Terry Date
(Pantera, Deftones), “llI" is
its best-sounding album
yet. Tracks like “Giles,”
“Unstoppable” and
“Sanctity of Brothers”
deliver on the promise of
the highly anticipated
album, crammed with dual
guitar harmonies,
punishing breakdowns
and frontman Trevor
Phipps larynx-shredding
vocals. Fans of the band
and metalcore in general
will eat thisup as a
powerful, streamlined

AUGUST 19, 2006

example of the genre.
Ultimately though, “lll" is a
sideways move. While it's
a decent record, there’s
nothing particularly
groundbreaking to
advance the band past its
admittedly already high
standing in the realm of
newer metal acts.—8T

PEPE AGUILAR
Enamorado
Producer: Pepe Aguilar
EMI] Televisa
Release Date: Aug. 15
After dabbling in pop
with touches of rock,
Aguilar returns to what he
does best: romantic
ranchera music.
“Enamorado” (In Love) is
not titled for a track but
after the mood of the
album, made up of original
tracks as well as covers of
ranchera and pop
standards from the likes of
Manuel Alejandro and
Enrique Guzman Yanez
(aka Fato). Aguilar made a
name for himself as a
purveyor of stylized
ranchera, and he sticks to
that successful formula.
Repertoire ranges from the
traditional-leaning “Esta
Triste Guitarra” to the more
pop-tinged “Espejo,” which
incorporates electric and
acoustic guitars. There are
also big pop hits of yore,
like Alejandro’s “Todo Se
Derrumbd.” Aguilar pulls it
off with his blend of styles,
and because he has his own
distinctive sound and
voice—more velvety than
dramatic, more soothing
than piercing.—LC

TRACE ADKINS
Dangerous Man
Producer: Frank Rogers
Capitol
Release Date: Aug. 15
Nevermind that his
biggest hit was that
“badonkadonk” nonsense—
Trace Adkins remains one of
country music’s most
expressive baritones. Still,
new songs like the rockish
title cut, the predictable
“Ladies Love Country Boys,”
the Big & Rich wannabe
“Southern Hallelujah” and
the silly baseball/hookup
analogy “Swing,” however
cleverly penned and
expertly produced, have a
shelf continued on >>p40
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life of about a nanosecond.
That said, Adkins gets to
show off his vocal chops on
the R&B-tinged "Ain't No
Woman Like You,” and the
set holds some solid ballads
in“l Came Here to Live,”
“The Stubborn One” and
the very strong "l Wanna
Feel Something.” But as
soon as we start to take
Adkins somewhat seriously,
he gives us a new “video
remix” (uh, this is audio) of
“Honky Tonk
Badonkadonk,” a triumph of
commerce over art. —RW

GUITAR SHORTY
We the People
Producers: Wyzard, Brian
Brinkerhoff
Alligator
Release Date: Aug. 75
Bluesman Guitar
Shorty has been
cutting sides since 1957, yet
it's difficult to imagine that
he ever tracked a better
album than “We the
People.” His latest project
bristles with the sort of
galvanizing guitar work
that defines modern, top-
of-the-line blues-rock,
while his vocals remain as
forceful as ever. Drop in on
the original tune “Who
Needs it?” for a taste of
Shorty’s incisive lead guitar
and the answer to the
question, “Who needs a
woman that acts like you?"
In a downtempo mood, “A
Hurt So Old” and “"Down
That Road Again” are
virtually lick-by-lick primers
in how to put the feverin
slow blues. “Fine Cadillac”
unfolds in a righteous
shuffle, punctuated by
blistering, sinuous guitar
solos. A tour de force.—PVV

[ WORLD |

HARRI STOJKA

A Tribute to Gypsy Guitar
Producers: Harri Stojka,
Rudi Mille, Christoph Moser
Zoho

Release Date: Aug. 15

CEEGEND & CREDITS

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Leila Cobo, Hillary Crosley, Clover

* Harri Stojka is a Roma

Gypsy bornin Vienna
and raised with a guitar in
his hands. His “Tribute to
Gypsy Guitar” immediately
brings to mind Django
Reinhardt and his Quintet of
the Hot Club of France.
Stojka and his quartet, with
guest violinist Eva Berky, do
cover several tunes
associated with Reinhardlt,
including “Avalon,”
“Nuages” and "Limehouse
Blues.” The album, however,
is a valentine to a guitar
style, not simply to

Reinhardt. Among the many

treats are an elegant version
of Sidney Bechet’s “Petite
Fleur” and the delightful
cover of Sammy Cahn's “Bei
Mir Bist Du Scheen.” Stojka
is a fluent, agile guitarist
with a flair for arranging and
the sense to work with
superb sidemen.—PVV

THE KLEZMATICS
Wonder Wheel—Lyrics by
Woody Guthrie
Producer: GoodandEvil
JMG
Release Date: July 25
* Where does klezmer
meet American folk
music and social activism?
Thanks to the Klezmatics,
we discover common
ground on Brooklyn'’s
Mermaid Avenue, where
Woody Guthrie lived in the
late 1940s. Working with
Guthrie's daughter Nora to
uncover some |lesser-
known gems from the
pioneering balladeer, the
band confounds
expectations by tapping
into a bluegrassy vibe
(“Gonna Get Through This
World”) and 1950s-style
pop (on “Mermaid’s
Avenue”) as well as into its
iconic klezmer energy on
such tunes as "Goin’ Away
to Sea” and “Wheel of
Life." Regardless of what
flavor a particular track
takes on, however, the
Klezmatics prove
themselves to be sensitive

interpreters of any artistic
language they choose,
shapeshifting their sound
around vocalist Lorin
Sklamberg’s lithe and
heartfelt lead. While the
trip along Mermaid Avenue
is off the beaten
Klezmatics path, it's a
welcome diversion.—AT

SUBLIME

Sublime—10th Anniversary
Edition

Producers: various
Gasoline Alley/Skunk/UME
Release Date: Aug. 15
Purists are going to have a
field day with the first disc

of this two-disc re-creation |

of one of rock history's
most tragic albums (which
became a hit in the year
following singer Bradley
Nowell's fatal heroin
overdose). Disc one of this
new “Sublime” scrambles
the original track listing,
inserting Nowell's so-so
acoustic version of Bob
Marley's “Trenchtown
Rock” (flubbed lyrics and
all) and “Doin’ Time” in the
leadoff and on-deck slots,
and throwing
“Garden
Grove” all the
way at the
end. For
Sublime nuts,
this album is
no less than
their
“Revolver” or *Under the
y Influence of
Houses of

COIl

ADDITIONAL
REVIEWS:

* Comets On

{Sub Pop)

the Holy,” and  the I_nflue"nce i
the switch is of Giants
g (Istand)
!nflnltgly * Nomadic,
irritating. “Back to the
Disc two is a Beat: Old-

. School
mixed bag. Classics
There are Remixed”
jewels {Nomadic Trackz)
(Nowell’s

acoustic treatment of
Marley's “Zimbabwe" and
“I Saw Red”) and there is
coal (five remixes of
"Doin’ Time,” four instru-
mentals). Surely there
were other tracks worthy
of remixes, too.—WO
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NICK LACHEY [ Can’t Hate

- You Anymore (3:55)

Producer: Rob Wells
Writers: N. Lachey, R. Wells,
J. Cates, L. Robbins

| Publishers: various
| Jive/Zomba

* Nick Lachey finally
achieved the solo
stardom he has toiled long
and hard for with “What's
Left of Me,” the lost-love
ballad that entrenched him
inthe top 10 in sales and

1 airplay. Amid much
1 mainstream press that has

cast him as a whimpering

- puss, healing ballad “l Can’t

Hate You Anymore” is a
slight step forward, though
there are more universal,

. optimistic songs on his

album (such as uptempo
“Beautiful”). That said,

{ “Can't Hate”is an ace—

beautiful, simple,
performed with finesse and
tenderness—but the
question remains: Will radio

| wrapits arms around
. another melancholy ballad

by an artist who is hardly a
staple at top 407 Sadly,

. Lachey may be again facing

his usual uphill climb.—CT

- LUDACRIS Money Maker

the chart in the corresponding format.

CRITICS’ CHOICE *: A new release, regardless of chart

Hope, Gail Mitchell, Wes Orshoski, Dan Ouellette, Sven

Philipp, Deborah Evans Price, Chuck Taylor, Bram
Teitelman, Christa L. Titus, Anastasia Tsioulcas, Philip

Van Vleck, Jeff Vrabel, Ray Waddell

PICK »: A new release predicted to hit the top half of

40 | AUGUST 19, 2006

potential, highly recommended for musical merit.

All albums commercially available in the United States
are eligible. Send album review copies to Jonathan

Cohen and singles review copies to Chuck Taylor (both
at Billboard, 770 Broadway, Sixth Floor, New York, NY.

10003) or to the writers in the appropriate bureaus.

(3:52)

Producers: the Neptunes
Writers: C. Bridges,

P Williams

Publishers: ASCAP/BMI
Disturbing Tha Peace/
Def Jam

Ludacrisis a master of
comedic misogyny and
“Money Maker,” from the

. upcoming “Release

Therapy,” finds the Atlanta
rapper up to his usual skirt-
chasing antics. But even
with his bravado on full
display, the song lacks the
wit that makes his normally
derogatory lyrics easier to
digest. Alternating between
his normal flow and his
“jumbo” voice, LLuda
delivers bland metaphors
and puns ("l just wanna take
a little ride on your curves”)
while Pharrell prompts
ladies to “shake ya money
maker like somebody 'bout
to pay ya." The raunchy
imagery, alongside the
Neptunes’ booming bass

. and Congo drums, makes

- this a fun strip club cut. But

i

without the humor, it is just
low-grade rap with a
bouncy beat.—CH

WWW.americanradiohistorv.com

ALAN JACKSON Like Red
on aRose (3:31)
Producer: Alison Krauss
Writer: R.L. Castleman,
M. Castleman
Publishers: Farm Use Only
Music, Cassamel Music
ASCAP
Arista Nashville

The lead single from

Jackson’s forthcoming
Arista set is a gorgeous,
understated ballad that
perfectly showcases the
warm timbre of that
amazing voice. Penned by
Robert Lee and Melanie
Castleman, the lyricis a
beautiful tribute to a loving
relationship and Jackson'’s
voice caresses every line in
this sultry, romantic
number. This single does,
however, represent a
departure for this veteran
traditionalist. Up to this
point, he's always recorded
with producer Keith Stegall,
but this time bluegrass star
Alison Krauss takes over
the helm on Jackson'’s
upcoming album. if this fine
single is any indication, it’s
a match made in hillbilly
heaven.—DEP

HINDER Lips of an Angel
(4:21)

Producer: Brian Howes
Writers: Hinder, B. Howes
Publishers: Hinder/High
Buck

Universal

Feeding voraciously on
'80s pop metal, Oklahoma
newcomer Hinder dishes up
a mix of giant hooks, buzz-
saw guitars and high-
testosterone vocals. Like
any good power ballad,
“Lips of an Angel” begins
with acoustic guitars and
crescendos into a soaring
widescreen chorus, a tight

script that once turned
bands like Poison and
Warrant into household
names. Indeed, frontman
Austin Winkler's powerful
rasp delivers this song like
someone who believes that
grunge never happened
and “Smells Like Teen
Spirit” was just a bad
dream. More than a guilty
pleasure, “Lips” is a well-
crafted, Gber-melodic
anthem that revives old-
school fun with fresh
energy. “| guess we never
really moved on,” Winkler
howils in the Nickelback-on-
steroids chorus; we should
thank him for that.—SP

JORDAN KNIGHT &
DEBORAH GIBSON Say
Goodbye (3:38)
Producer: Aaron Accetta
Writers: A. Accetta,

M. Goodman, J. Timmons,
M. Fechter

Publishers: various
Transcontinental

What year is this? in another
era, “Say Goodbye” would
have been worthy of a pop
spotlight. New Kids’ Jordan
Knight and Debbie Gibson
singing together . . . heaven,
right? All these years later,
this throwback is a novelty,
but for those who thrived
on the pop revolution of 20
years ago, the AC release is
areminiscent jewel. Fact is,
the two sound perfectly
aligned (albeit overly
processed) with a well-
executed, craftily written
ballad. And let's remember,
they're hardly graying
dinosaurs (both are barely
in their mid-30s). Radio is
unlikely, but iTunes could
propel this into a sales hit. If
you were there then, this is
absolutely worth searching
out.—~CT

THE KIN See (3:47)
Producer: David Maurice
Writers: /. Koren, T. Koren
Publisher: Alethia, BM/
Alethia Records

Soulful is the word critics keep repeating to praise the
talents of Isaac and Thorry Koren, who front rock/pop act
the Kin. These Australian siblings have a radiant gift for
songwriting and performing that infuses their live shows
and is winning believers in clubs across the United States,
including their recent gig at the Billboard Underground at
New York's Core Club. Spirited guitars and softly
humming Wurlitzer animate midtempo track “See” and
buffer its dreamy, free-falling melody. The Koren brothers’
trump cards are their vocals and dual harmonies—
unaffected and quietly passionate. Hearing their
partnership is a humbling experience.—CLT



www.americanradiohistory.com

HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

i

CISOUE DR SoLTSE

"

RAZOR SHARP

>>

THREESOME

>>

>>

CHART
BEAT

EVERY WEEK AT
BILLBOARD.COM/FRED

>>London, Lisbon, Paris,
Glasgow—no, it’'s not a new
version of M’s “Pop Muzik.”
It’s a partial list of Iinter-
national cities mentioned in
the titles of No.1songs on The
Billboard Hot 100. More than
50 years after Nelson Riddle’s
“Lisbon Antigua” reached the
summit, London finally earns

top ink, thanks to Fergie’s
“London Bridge.” Fred
Bronson lists all the No.1non-
American cities and updates
affected chart stats: it’s
A&M’s 27th No. 1and the 13th
this calendar year.

>>Also in Chart Beat: how
DMX ruined his perfect
record, Buck’s up on Top
Country Albums and it’s
“Crazy” how Gnarls Barkley
seems to have the first No. 2
single of 2006.

e, 8L

2

=3 Over the Counter

Until now, rapper DMX might have
wondered why we print The Billboard
200 as deep as we do. You see, each of
his first five albums bowed at Nc. 1,
making him the only act to do so in the
chart’s 50-year history.

This week, by a gap of less than 2 000
copies, his perfect streak comes to an
end, as “Year of the Dog . . . Again” en-
ters the big chart at No. 2 with 126 000
copies. That falls just shy of the 127.000
that hits compilation “Now 22" sells in
its fourth week, as it returns to Mo. 1
despite a 16% decline.

Sony BMG Music Entertainment
Sales wins either way, as it is distribut-
ing label for both albums.

DMX finds consolation on Top
R&B/Hip-Hop Albums, where “Dog”
becomes his sixth straight No. 1 album.

Italso enters billboard.biz char: Top
Rap Albums at No. 1, his first ace on
there since Billboard assumed manage-
ment of this list in 2004,

This isthe firsttime DMX moves less
than 200,000 copies in an album’s open-
ing week. His previous low had been
251,000 when first album “It's Dark and
Hell Is Hot" arrived in 1998.

His next two sets arrived in the high
sixes: 670,000 later in 1998 for “Flesh
of My Flesh, Blood of My Blood” and a

Weekly Unit Sales

s | st
This Week 9,156,000 63,000
Last Week 9,131,000 72,000
Change 0.3% -12.5%
This Week Last Year 10,560,000 118,000
(hange -13.3% -46.6%

Weekly Album Sales

35 million units

30

2005
25 M 2006
20

— " R
bl GEOFF MAYFIELD gmayfield@billboard.com

career-best week of 698,000 for “. ..
And Then There Was X” in 1999
Before this new album, DMX’s aver-
age sum for an opening week had been
474,385, which makes him the latestex-
ample of the Mayfield mantra, “It's hard
to stay hip in hip-hop.” But will any other
artist or band match DMX’s record of
five No. 1 bows in the first five tries?
Britney Spears did it on her first four,
but her next one started at No. 4 Keep
your eye on Alicia Keys, who bowed at
No. 1 with each of her first three al 5ums.

LIKE A STAR: Thisisacolumr about
business, and | am not a music critic. [
can admire a successful marketing
breakthrough even if I can’t stand a par-
ticular act’s music because I know how

Year-To-Date

DIGITAL

1S

Streak Ends For DMX; Healthy Start For Rae

much the odds are stacked against any
new artist.

Every once in a while, though, a note-
worthy success story happens to an
album I enjoy so much that I can’t seem
to remove it from the CD player, as is
the case for the self-titled debut by U.K.
rookie Corinne Bailey Rae.

In its seventh week on The Billboard
200, the Capitol album falls out of the
top 20 for the first time (No. 29, 223,000
to date). Scoring six weeks in the top
20 may not sound like much, but com-
pare her run with the other 42 first-
timers who have bowed in the top 20
since the start of 2005, and Rae’s show-
ing is downright impressive.

On the current chart, Yung Joc
notches nine consecutive weeks in the
top 20 (No. 15), the best showing by any
newcomer in the class of 2006. Of those
who bowed in the top 20 last year, the
only ones who started with longer
streaks than Rae’s were “American Idol”
champ Carrie Underwood (23 weeks),
multi-Grammy Award winner John
Legend (15) and teen sensation Chris
Brown (10).

Note, too, that each of the four above-
mentioned artists who saw longer top
20 starts than Rae—and several of the
ones who could only hang there for a

e ——

For week ending Aug. 6. 2006. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

week or two—had significantly bigger
radio hits than Rae has mustered to this
point. Of the various radio charts that
appear in this magazine and in new sis-
ter publication Radio & Records, her
best showings so far have been a No.
10 peak on Smooth Jazz Songs for “Put
Your Records On,” atrack that hasalso
peaked at No. 11 onTriple-A, No. 28 on
Adult Contemporary and this week bul-
lets 24-20 on Adult Top 40.

Certainly VH1’s “You Oughta Know”
campaign has been key. Through Sun-
day, Aug. 6, the video channel had
played the video 209 times.

Media attention here for her No. 1
bow in the United Kingdom weeks be-
fore “Corinne Bailey Rae” hit U.S. stores
planted the seed. It helps that she has
invested more time in the States than
many British acts will, proved by her
itinerary the week that began July 31: a
packed concert at House of Blues in Los
Angeles, followed by showcases for re-
tailers at the NARM convention in Or-
lando, Fla.,and programmers at R&R’s
Triple A Summit in Boulder, Colo.

The foundation built thus far and
her willingness to work make her
album a promising candidate for the
gift-shopping season. All that and great
nmusic, too. e

I\. Nielsen

SoundScan

Distributors’ Market Share:

TRACKS 2005 2006 CHANGE
10,749,000 OVERALL UNIT SALES 07/09/06-08/06/06
10,917,000 Albums 334,547000 316,119,000 -5.5%
“1.5% Digital Tracks 190,858,000 332,957,000 74.5% ® UMG @ Sony BMG @ WMG @ Indies EM!
i o o,
6,820,000 Store Singies 3,366,000 2,482,000 26.3%
57.6% Total 528,771,000 651,558,000 23.2%
= Albums w/TEA® 353,632,800 349,414,700 -1.2%
'Inciudesl:)rack equivalent élbum sales (TEA) with 10 track downloads equivalent
to one album sale. TOtal Albums
DIGITAL TRACKS SALES
05 191.0 million |
SALES BY ALBUM FORMAT Current Albums
(] 324,235,000 297,387,000 -8.3%
Digital 7,881,000 17,395,000 120.7%
(assette 1,729,000 792,000 -54.2%
o N D Other 702,000 545000 -22.4%
Go to www.billboard.biz for complete chart data | 41
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-See Charts Legend for rules and explanations. © 2006, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights rese-ved.
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

4 VARIOUS ARTISTS

SONY BMG G STRATEGIC MARKETING GROUP/EM/UNIVERSAL/ZOMBA 83563/SDNY MUSIC (18.98)

DMX
COLUMBIA 80742/SONY MUSIC. (18.98) @

Title

NOw 22

Year Of The Dog...Again

KIDZ BOP RIDS
RAZOR & TIE 89124 (18.98)

Kidz Bop 10

| STONE SOUR
ROADRUNNER 618073/DJMG (18.98)

Come What({ever) May

LETOYA
CAPITOL 97136 (12.98)

LeToya

IM?f:‘I’(l}AiiI;‘rEIYWARNER BROS. (16.98) Highway Companion
Slwrﬁ?wﬁogﬁaﬁhﬁc/(wee) St. Eisewhere @
rviynflcigsarf;ﬁ:ﬂmﬁnur, (18.98) Two Lights
Er:ﬁrﬁx?«itsgswmsnscope (13.98) In My Mind

NICKELBACK
ROADRUNNER 618300 1D.MG (18.98)

All The Right Reasons |

SOUNDTRACK
WALT DISNEY 861426 (12.98)

High School Musical

MOSLEY/GEFFEN 006300 /iINTERSCOPE (13.98)

E;:r\css?nls\é E?o?e;rrlfwwooo (18.98) Me And My Gang
e e pco M
?ﬁ%ét‘mﬁomes- 10JMG (13.98) A Girl Like Me _.
BYLLJC':‘E;DJB?VCSOUTH 83937+/AG (18.98) New Joc City
NELLY FURTADO =X

PANIC! AT THE DISCO
DECAYDANCE 077/FUELEQ BY RAMEN (13.98)

A Fever You Can't Sweat Qut ‘Ml

DIXIE CHICKS
COLUMBIA 80739 SONY MUSIC (18.98)

Taking The Long Way [l

RED HOT CHILI PEPPERS
WARNER BROS 49996 (22.98) @

Stadium Arcadium g‘-

HINDER
UNIVERSAL REPUBLIC 005390/UMRG (9.98)

Extreme Behavior

NE-YO
DEF JAM 004934°/IDJMG (13.98)

In My Own Words

TIM MCGRAW
CURB 78891 (18.98)

Greatest Hits Vol 2: Reflected

THE FRAY
EPIC 93931/S0NY MUSIC (18.98)

How To Save A Life

INDIA.ARIE
UNIVERSAL MOTOWN 005141/UMRG (13.98)

Testimony: Vol. 1, Life & Relationship

JOHNNY CASH
AMERICAN LOST HIGHWAY 002769*/UMGN (13.98)

American V: A Hundred Highways

CARRIE UNDERWOOD
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98)

Some Hearts

JOSH TURNER
MCA NASHVILLE 004744/UMGN {13.98)

Your Man

RODNEY ATKINS
CURB 78945 (13 98)

If You're Going Through Helt

CORINNE BAILEY RAE
CAPITOL 66361 (12 98)

Corinne Bailey Rae

AFI
TINY EViL 006854 /INTERSCOPE (13.98)

Decemberunderground

18 n SOUNDTRACK
WALT DISNEY 861349 {18.98)

Cars

2 n LOS LONELY BOYS

Sacred

THE WRECKERS

OR EPIC 84194 SONY MUSIC (18.98) @
40 n MAVERICK WARNER 8ROS. (NASHVILLE) 48980 WRN (18.98) ®

o

Stand Still, Look Pretty

44 gregggssg;?slfvlfnsw (12.98) Eye To The Telescope @
38R O o soesaans 0.2 Foiled

28 imgfsﬁm MUS(C (18.96) Oral Fixation Vol. 2 Il
32 n AB;#insM.l;ﬁi onogavslg!vlw’ﬁnscope (13.98) The Big Bang |

3 lﬁ%/;'sgﬂﬁugﬁﬂmsgmsuslc,zomsA 006201/UME (18.98) PO &

G. LOVE
3RUSHFIRE/UNIVERSAL REPUBLIC 007201/UMRG (13.98)

G. Love's Lemonade |

35 TOBY KEITH
SHOW DOG NASHVILLE 006270 (18.98)

White Trash With Money

3 u 3UCKCHERRY

15

30 SECONDS TO MARS

SLEVEN SEVEN 001 ATLANTIC (13.98)
€7
MMORTAL 90992/VIRGIN {12.98)

A Beautiful Lie

. - -

Band, f-onted
by Slipknot's
Corey Tayla,
fas its Jest

Act notches
its first top 10
abum
(£2.00

video for “Tre
Rddle” mos:-
lyed on
VH1 [ast
w3k,

Ser's sixth
coasecutve
canand oest
viek since
Apil. He
plaved “CMT
Crcss
Contry” an
Aug. 11.

Twewve years
aftes his debut
relzzse, the
Sirg2r/song-
wrter nabs
his frst top
40 abum
(19,800
Copies).

«[

JURASSIC 5
‘5 4& 15/ = TERSCOPE 006906° (11.98) Feedback
ALAN JACKSON . .
a4 a2z CRARISTA NASHUILLE $0281/SBN (18.96) Precious Memories :
o ~HE RED JUMPSUIT APPARATUS g Singte-disc T
@;5__. 45 25 E VIRGIN 62629 (12 98) Don't You Fake It hits sat L: G 90
DASHBOARD CONFESSIONAL g -
46 2 3 H \AGRANT 00606 /INTERSCOPE (13.98] Dusk And Summer COVES entire 86 91
oA~ ~HOM YORKE caree’, ;
“r‘ail 3 8 n ¥ 200°/BEGGARS GROUP (16.98) heJEreeT incluces two L.
; TooL trac«s from
7 MRl n TOOL DISSECTIONAL/VOLCANG 81991/20MBA (18.98) 10,000 Days B recen Giant
oz = IZE CUBE .
. IR LENCH MOB 65939 (16.98) Laugh Now, Cry Later a'f;)d Feprise
~ FIMP C 1 - dIDUITss.
50 ¥ % VAODD WHEEL/RAP-A-LOT 4 LIFE 63634/ASYLUM (18.98) Pimpalation
: ANDREA BOCELL! ... .. 87 NN CREED . ... % DISTURBED . ... 99
‘THE BILLBOARD 200 ARTIST INDEX BONE THUGSA- i R— 35 DOE CHICKS 18
HARMI A ianoi173 RS DM . ... .. .. -~
30 SECCNDS TOMARS -2 ANGELS AND ARWAVES . .78 P BONJOVI . ... DRAGONFORCE ......
- VARC ANTHONY ... 118 NATASHA BEDINGFELD . 111 BRODKS & DUN 68  CASTING CROWN
RACE .aOKIN 2 30DNEY ATKINS . B BEEGEES ... .....183 CHRIS BROWN 70 CELTIC WOMAN .
AR ... AWOD ADRENALINE 103 MICHAEL BUBLE . CHAMILLIONAIRE
JASON _LDEAN .. . f=4 AVANT . ... .. . . 13 .41 KENNY CHESNEY THE EARIY RCVEMBED 368
THE ALEANERICAM VENGED SEVENFOLD 124 77 ERICCHURCH .. ... 00 91 EMINEM ... ... 124
REJEC™S . . 2 --95 ANTHONY BURGER .. .155 KELLY CLARKSON .61 DEM FRANCHIE BOYZ .1
GARY A LAY Qe MARY J. BLIGE 58 BUSTARHYMES ....... 37 COLDPLAY ... 11 DIAMONORIO ... 154
ALY & A .8 BLUE DCTOBER ... ... 35 xzvsmcou ....... 116 THE DIPLOMATS PRE-
KEITH AJDERSON g SAMESBLUNT ... 59 00K 86 JENTS.BWRITER  .1£%
42 Go to »v/w.billboard.biz for complete chart data

="

o m ARTIST
2 % IMPRINT 2-NUMBER / DISTRIBUJING LABEL {PRICE)
Tl

GRAND HUSTLE/ATLANTIC 83800°/AG (18.98) @

4zn

SALES DATA CONILZT BY

:0

2d
Niesen
SoundScan

Title

King

JOHNNY CASH

LEGACY/COLUMBIA (NASHVILLEYAMERICAN/ISLAND 005288/UME (13.98)

© W ceRT

The Legend Of Johnny Cash

THREE DAYS GRACE
JIVE 83504/20MBA (18.98)

One - X

% CHAMILLIONAIRE

The Sound Of Revenge

UNIVERSAL MOTOWN 005423°/UMRG (13.98)
75

Eyes Open

Move Along |

The Road To Here @

The Breakthrough I

D
&
o
x
g
D
®
[
o
3

That's How They Do It In Dixie: The Essential Collection

Breakaway

The Road And The Radio

EQUITY 3010 (13.98)

8 m CUSTARD/ATLANTIC 97250%/AG (18.96)
RCA 64491/RMG (18.98)

58 m LYRIC STREET 165049 HOLLYWOOD (18.98)

Feels Like Today

SNOW PATROL
POLYDOR/A&M 006675 INTERSCOPE (13.98) &
51 THE ALL-AMERICAN REJECTS
DOGHOUSE 004791/INTERSCOPE (13.98}
« [
MARY J. BLIGE
MATRIARCH/GEFFEN 805722~/INTERSCOPE (13.98/8 98)
47 HANK WILLIAMS JR.
CURB 78881 (18.98)
.
KENNY CHESNEY
BNA 72960/SBN (18 98)
69 GUNS N' ROSES
GEFFEN 001714/INTERSCOPE (16.98)

Greatest Hits

LITTLE BIG TOWN
« [

JAMES BLUNT

KELLY CLARKSON
« 0]

RASCAL FLATTS

MICHAEL BUBLE

N 78

59 &1

105 i

JIVE 82876/Z0MBA (18.98) ©®

143/REPRISE 48846/WARNER BROS. (18.98) @ preali 2
:I(AEI!‘ILF:NF%EV?LLAE)NNGBB (18.98} Selices B
ECLTZNLEESOAOOFS (9.98) s
83 ﬂggﬁﬁuﬁ ggggw (18.98) Hillblly Deluxe [
e A o Endasi
‘94 P™ CHRIS BROWN Chris Brown

JAKE OWEN
RCA NASHVILLE 81172/SBN (11.98)

Startin' With Me

64 DIERKS BENTLEY
CAPITOL (NASHVILLE) 66475 (18.96) @

Modern Day Drifter B

39 MUSE
WARNER BROS. 44284 (15.98) ®

Black Holes And Revelations

76 E-40
SICK WID' IT/BME 49963 WARNER BROS. (18.98)

My Ghetto Report Card

13 SQUNDTRACK
WALT DISNEY 861447 (18.98)

Pirates Of The Caribbean: Dead Man‘s Chest

73 a SEAN PAUL
VP/ATLANTIC 8378B*/AG (18.98)

The Trinity

52 RISE AGAINST
GEFFEN 006976/iINTERSCOPE (11.98)

The Sufferer & The Witness

&0 n_AﬁG_EI:S_AND AIRWAVES
SURETONE/GEFFEN 006759/INTERSCOPE (13.98)

We Don't Need To Whisper |

TAKING BACK SUNDAY

53 B WARNER BROS. 49424 (18.98)

e

Louder Now

UNDEROATH
SOLID STATE 42653°/TO0TH & NAIL (15.98) @

(LI VARIOUS ARTISTS
[LEILA I SiDEoNEQUMMY 1291 (9 98)

g

80

Vans Warped Tour 2006 Compilation

Define The Great Line

« ENI

DON OMAR
VI 006662/MACHETE {15.98)

-

King Of Kings

THE RACONTEURS
THIRD MAN 27306°/v2 (16.98)

81

Broken Boy Soldiers

THE PINK SPIDERS
SURETONE/GEFFEN 006477/ INTERSCOPE (9.98)

Teenage Graffit!

KEANE

54 INTERSCOPE 006855 (13.98)

Under The Iron Sea

DANE COOK
COMEDY CENTRAL 0034 (18.98 CD/DVD) @®

w (3

Retaliation

ANDREA BOCELLI

93 SUGAR/OECCA 006068/UNIVERSAL CLASSICS GROUP (13.98)

]

Amore

WOLFMOTHER
oy n MODULAR 041/INTERSCOPE (11.98) Wolfmother
¢ Wl eis T What's Left Of Me

JIVE 83257/Z0MBA (18.98)

VARIOUS ARTISTS
UME 89129/RAZOR & TIE (18.98)

Buzz Ballads

JACK JOHNSON

JACK JOHNSON BRUSHFIRE/UNIVERSAL REPUBLIC 004149° /UMRG (13.98)

In Between Dreams 1

STEELY DAN
GEFFEN/CHRONICLES 006752/UME (13.98)

The Definitive Collection

89

«[J

BRUSHFIRE UNIVERSAL REPUBLIC 006116/UMRG {13.98)

KORN g i
VIRGIN 45889 (18 98) See You On The Other Side !
GODSMACK v e
UNIVERSAL REPUBLIC 006548/UMRG (13.98)

THE BLACK EYED PEAS -

A&M 004341°/INTERSCOPE (13.98/8.98) Monkey Business Hl
JACK JOHNSON Curious George (Soundtrack) 'l

CHEYENNE KIMBALL
DAYLIGHT/EPIC 81126/SONY MUSIC (11.98)

36

The Day Has Come

VARIOUS ARTISTS
WALT DISNEY 861453 (18.98)

Disneymania 4: Music Stars Sing Disney ...Their Way!

Data for week of AUGUST 19, 2006

www americanradiohistorvy com

DISTURBED X
REPRISE 49433/WARNER 8ROS. (18.98) & Ten Thousand Fists 1
ERIC CHURCH ! .
CAPITOL (NASHVILLE) 60745 (18.98) Sinners Like Me
FAMHHILL . 125 TR  KiLLHANNAH
ALL OU HILLSONG . 476 ALAN JAGRSON - - - 44 CHEYENNE KMBALL . 97
FELDMOB. ... ... .. GRARLS BARKLEY .7 HINDER WEL .. 180 KING ...
FIVE FOR FIGHTING GDDSMACK 94 JACKIOFNSON 9109 MARK KNDPRLER ao
FLOGGING MOLLY GOD GOO DOLLS DONELL JONES . ... 133 EMMYLOU HARRIS .
GORILLAZ . I : JURASSICS. ... 43 KORN
FORT MINOR GREEN DAY INDIAAREE .. ..
JAMIE FOXX GUNS N'ROSES THE ISLEY BROT
KIRK FRANKLIN ... .. 145 GYM CLASS HEROES . FEATURING RONALD
MICHAEL FRANTIAND ISEY ... ... 129 TOBYKET 411 LETOWA e
SPEARKEAD...... AMMY HAGAR AND TH KIDZBOP K.DS . . 3,150
23 WABOS ... . ...
‘JQE_LL_YFURTPOO. HEATHER HEADLEY .. 193

| CHARTS LEGEND on Page t6
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LEGEND FOR HOT 100 AIRPLAY LOCATEP BELOW CHART. HOT DIGITAL SONGS: fo

is used to compile bath The Billboard Hoj 100 and Pop 10!
electronically monitored 2|

SALES DATA COMPILED BY
N
Nielsen
SoundScan

TITLE
ARTIST {(IMPRINT / PROMOTION LABEL)

ME & U

CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
PROMISCUOUS
NELLY FURTADO FEAT. T|MBALAN_D_ MOSLEY/GEFFEN}
(WHEN YOU GONNA} GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA CDLE (VP‘ATLANT\C)
SEXY LOVE
NE-YO {OEF JAM/IDJMG)

CRAZY

GNARLS BARKLEY (DOWNTOWN,LAVA)

IT’S GOIN' DOWN

YUNG JOC {BLOCK/BAQ BOY SOUTH/ATLANTIC)
UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)
U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WD IT/BME/REPRISE}
SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATL ANTIC)
SNAP YO FINGERS
LIL JON (BME/IV1)
DO ITTOIT
CHERISH (SHO'NUFF/CAPITOL)
BUTTONS
__THE PUSSYCAT OOLLS (A&M/INTERSCOPE
SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN
PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)
BOSSY
KELIS FEAT. T00 SHORT J(VE/ZOMBA
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA
DEJA VU
BEYDNCE FEAT. JAY-Z (COLUMBIA}
| KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SQUTH/ATLANTIC)
AIN’'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
TORN
LETOYA (CAPITOL
RIDIN’
CHAMILLIONAIRE (UNIVERSAL MOTOWN)
CALL ON ME
JANET & NELLY (VIRGIN)

comprised of top 40, adult contemy,

lly moritored 24 hours

WEEKS
ON CHT

~

13

6
12
23

23

L]

14

day:

TITLE
ARTIST (IMPRINT / PROMOTION LABEL]

CERT.

LONDON BRIDGE
I FERGIE (A&M/INTERSCOPE)

CRAZY

GNARLS BARKLEY (DOWNTOWN/LAVA)
PROMISCUOUS

NELLY FURTAQO FEAT. TIMBALANO (MOSLEY/GEFFEN)
DEJA VU

BEYONGE FEAT. JAY-Z (COLUMBIA)

BUTTONS
THE PUSSYCAT DOLLS FEAT SNOOP 00GG (ASM/NTERS S0P

AIN’T NO OTHER MAN

CHRISTINA AGUILERA (RCA. RME)

A PUBLIC AFFAIR

JESSICA SIMPSON (EPIC

ME & U

CASSIE (NEXTS ELECTIQI\' BAD BOY/ATLANTIC)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

| WRITE SINS NOT TRAGEDIES
PANIG! AT THE 0ISCO (DECAYDANCE/FUELED BY RAMEN/ _AVA}
HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

(WHEN YOU GONNA) GIVE IT UP TO VIE
SEAN PAUL FEAT, KEYSHIA COLE (VF/ATLANTIC)
MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOF F‘,
IT'S GOIN' DOWN

YUNG JOC (bt OCR BAD BOY SOUTH/ATLANTIC)
DAN! CALIFORNIA

RED HOT CHILI PEPPERS (WARNER BROS )
BOSSY

KELIS FEAT. TOD SHORT (JIVE/ZOMBA)
SHOULDER LEAN

YOUNG DRO FEAT. T.. (GRAND HUSTLE/ATLANTIC)
UNFAITHFUL

RIHANNA ¢ \RF'DEF JAM/IDJMG

INVISIBLE

ASHLEE SIMPSDN (GEFFEN}

FAR AWAY

NICKELBACK {ROADRUNNER/IDJMG)
CHASING CARS

SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

s

RIDIN’
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN)
STARS ARE BLIND
PARIS HILTON (WARNER BROS.)
DOITTOIT

CHERISH (SHO'NUFF/CAPITOL)

SNAP YO FINGERS
LIL JON (BME/TVT)

s : 00 000 B
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©
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31
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39
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61
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37

g3
gz
17
3
12
12
33

13

15

18
16
4
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12
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4
6
16
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12
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8

4
37
3
11
18
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30
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TITLE

ARTIST (IMPIINT / PROMOTION LABEL
WHY YOU WANNA

1.1 (GRAND +USTLE/ATLANTIC)

LONDOM BRIDGE
FERGIE (A&M INTERSCOPE)

IF YOU'RE GOI G THROUGH HELL (BEFORE THE OEVIL EVEN KNOWS)

RODNEY ATKIyS (CURB)

BLACK IHORSE & THE CHERRY TREE
L TUNSTALL (RELENTLESS/VIRGIN)

UNWRITTEN
NATASHA BEL INGFIELD (EPIC)

A LITTLIZ TOO LATE
TOBY KEITH (SHOW DIst: NASHVILLE)

LEAVE THE PIECES
THE WRECKE 15 (MAVERICK/WARNER BROS )

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

BAD DAY
DANIEL POW[ER (WARNER BROS

DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER BROS

WHAT'S LEFT OF ME
NICK LACHE) (JIVE/ZOMBA)

GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA

ENOUGH CRYIN
MARY J BLIE FEAT. BROOK-LYN (MATRIARCH/GEFFEN)

LIFE AIN'T ALWAYS BEAUTIFUL
GARY ALLAN (MCA NASHVILLE)

SAVIN' ME
NICKELBACK (ROADRUNNER/IDJMG)
S.E.X.

LYFE JENNI# GS (COLUMBIA)

BRAND NEW GIRLFRIEND
STEVE HOLY (CURB

THE WORLD
BRAD PAISL:Y [ARISTA NASHVILLE

BRING IT ON HOME
_LITTLE BIG "OWN (EQUITY

SUMMERTIME
KENNY CHE 3NEY (BNA

ME AND MY GANG
RASCAL FLATTS (LYRIC STREET)

GIMME THAT
CHRIS BRO'WN FEAT. LIL WAYNE (JIVE/ZOMBA)

I CALL IT LOVE
LIONEL RIC {IE (ISLAND I0JMG

TEMPERATURE
SEAN PAUL (VP ATLANTIC)

DOING TOO MUCH
PAULA DEA#DA FEAT, BABY BASH (ARISTA/RMG)

' TITLE

ARTIST (IHPRINT PROMOTION LABEL)
LIFE IS A HIGHWAY

RASCAL FLATTS (WALT DISNEY)

THE RIDDLE

FIVE FOR FIGHTING (AWARE/COLUMBIA
SOS i
AIHANNA ({RP/DEF JAM/IDIMG)

BLACK HORSE & THE CHERRY TREE
KT TUNSTA .L (RELENTLESS/VIRGIN)

BAD DAY

CERT.

i

SEXY LOVE
NE-YO (DE) JAM iDJMG)
| KNOW YOU SEE IT

YUNG JOC (BLOCK BAD BOY SDUTH/ATLANTIC)

U AND DAT

E-40 FEAT T PAIN & KANDI GIRL (! K WiI0" |1/BME/REPRISE)
THE D ARY OF JANE

BREAKING BENJAMIN (HOLLYWOOD)

SAVIN ME

NICKELBA[ K (ﬂDADRUNNEl’ DIMG

ABOUT US i
_BHOOKE }jﬂ‘iAN FEAT PAUL WALL (SMC 3E/W

HATE VIE

BLUE OCTHBER (uNlVERSAL MOTOWN)

HOW O SAVE A LIFE

THE FRAY ::.D".l

WAITING ON THE WORLD TO CHANGE
‘JOHN MAYER (AWARE CDLUMBIA

MISS VURDER

_AF[ {TINY EVIL INT
SUDDZNLY | SEE

KT TUNSTALL (RELI S

UNWRITTEN

NATASHA 3EDINGFIELD (EPIC)

LIPS OF AN ANGEL

_HINDER (IINIVERSAL MOTOWN

LEAVE THE PIECES

THE WRECKERS {MA RN NASHV N
WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET
MAKEDAMNSURE

TAKING BACK SUNDAY (WARNE
TEMPERATURE
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HUSTLIN’ (REMIX) 1
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RTIST (IMPRINT / PROMOTION LABEL)
BLACK HORSE & THE CHERRY TREE
A KT TUNSTALL (RELENTLESS/VIRGIN) _
SAVIN' ME
MICKELBACK (ROADRUNNER/IDJMG
CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA) -
OVER MY HEAD (CABLE CAR)
_THE FRAY (EPIC)
DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER BRDS
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)
WALK AWAY
KELLY CLARKSON (RCA/RMG)

OCK: 75 aduit top 40 s

STAY WITH YOU
GO0 GOO 0OLLS (WARNER BROS.)

Internet sales reports colected and provided by Nielsen SoundScan. This data

tations, 83 adult contemporary stations and 74 modern rock stations are
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HIT

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTER

"BAD DAY
DANIEL POWTER (WARNER BROS.)

THE RIDDLE

 FIVE FOR FIGHTING (AWARE/COLUMBIA)
EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)

o

UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

HATE ME
BLUE OCTOBER (UNIVERSAL MOTOWN)

WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA}

WHAT HURTS THE MOST
AASCAL FLATTS (LYRIC STREET/HOLLYWOOD)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)

FAR AWAY
NICKELBACK (ROAORUNNER/IDIME)

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

r

Tr

1S IT ANY WONDER?
KEANE (INTERSCOPE)

THE REAL THING
B0 BICE (RCA/RMG)

S0S
RIHANNA (SRP/DEF JAM/IDJMG)

HOW TO SAVE A LIFE
THE FRAY (EPIC)

HIGH
JAMES BLUNT (CUSTARD/ATLANTIC)

TITLE

ARTIST (IMPRINT / PROMOTION LABEL}
CRAZY BITCH

BUCKCHERRY (ELEVEN SEVEN/LAVA)
WHAT'S LEFT OF ME

NICK LACHEY (JIVE/ZOMBA)

FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)

F YOURE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)
RODNEY ATKINS (CURB)
ENTER SANDMAN
_METALLICA (ELEKTRA ATLANTIC)
STEADY, AS SHE GOES
THE RAGONTEURS (THIRD MAN-V2)
BRAND NEW GIRLFRIEND
STEVE HOLY (CURB

CERT.

CHAIN HANG LOW
JIBBS (GEFFEN)

EVERYTIME WE TOUCH
CASCADA (ROBBINS)

NOT READY TO MAKE NICE
DIXIE CHICKS (COLUMBIA)

100 YEARS
FIVE FOR FIGHTING (AWARE/COLUMBIA)

PULLIN' ME BACK
CHINGY FEATURING TYRESE (SLOT-A-LO 8]

DIRTY LITTLE SECRET

THE ALL-AMERICAN REJECTS (OOGHOUSE/INTEF

' GIMME THAT
CHRIS BROWN FEAT. LIL" WAYNE (JIVE/ZDMBA

SUMMERTIME
KENNY CHESNEY (BNA)

DON'T CHA
THE PUSSYCAT DOLLS (A&N/INTERSCOPE,

WALK AWAY
KELLY CLARKSON (RCA/RMG)

I LOVE MY B****
BUSTA RHYMES FEAT. WILLLAM & KELIS (AFTERMAT

STAY WITH YOU

600 GOO DOLLS (WARNER

IN THE AIR TONIGHT
NONPOINT (ATLANTIC)

THE KILL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN}

PUMPIT
THE BLACK EYED PEAS (A8/INTERSCOPE)

HANGING ON
CHEYENNE KIMBALL (DAYLIGHT/EPIC)

BEST OF BOTH WORLDS
HANNAH MONTANA (WALT DISNEY)

SOMEWHERE OVER THE RAINBOW
JSRAEL KAMAKAWIWO'OLE (B1G BOY/MOUNTAIN APPLE)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

BAD DAY
DANIEL POWTER (WARNER BROS )

UNWRITTEN
NATASHA BEDINGFIELD (EPIC)

U Business Media Inc. and Nielsen SoundScan, Inc. All rights reserved.
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WHAT’S LEFT OF ME

2 NICK LACHEY (.l F ZOMBA)

YOU'RE BEAUTIFUL

52 JAMES BLUNT (LLLTARD/ATLANTIC)

BECAUSE OF YOU

a3 KELLY CLARKSON (RCA/RMG}

YOU AND ME

59 | iFenouse (GEFFEN)

EVER THE SAME

3 ROB THOMAS (MELISMA/ATLANTIC)

26 BON JOVI {ISLAND IDJMG)

WHO SAYS YOU CAN’T GO HOME %

% CHRIS RICE (INO/COLUMBIA)

30 MICHAEL BUBLE {143/REPRISE)

WHEN DID YOU FALL (IN LOVE WITH ME)

T

SAVE THE LAST DANCE FOR ME

BLACK HORSE & THE CHERRY TREE

i KT TUNSTALL {RELENTLESS/VIRGIN}

o

LIKE WE NEVER LOVED AT ALL
_FAITH HILL (WARNER-CURB WARNER 8R0S.)
THE RIDDLE

FIVE FOR FIGHTING (AWARE COLUMBIA
MAKING MEMORIES OF US
KEITH URBAN (CAPITOL {NASHVILLE} BLUE NOTE)
WHAT HURTS THE MOST

o

RASCAL FLATTS (LYRIC STREET/HOLLYWOOD)

45

CRAZY IN LOVE
NICOL SPONBERG (CURE)

T
1

i

SO LONG SELF
MERCYME (INO COLUMBIA)

1

| CALL IT LOVE
LIONEL RICHIE (ISLAND/DJM

WALK AWAY
KELLY CLARKSON (RCA RMG)

1 THE REAL THING
BO BICE (RCA RMG)

)4

T

3 - WHEN THE STARS GO BLUE
TIM MCGRAW (CURB REPRISE
11 DO | MAKE YOU PROUD
TAYLOR HICKS (ARISTA RMG)
, WAIT FOR ME
BOB SEGER (HIDEQUT/CAPITO
13 OVER MY HEAD (CABLE CAR)
O THE FRAY (EPIC) y
g FREE

JON SECADA (BIG3!

o
& TITLE
2Z ARTIST (IMPRINT / PROMOTION LABEL)

16 MISS MURDER
AR (TINY EVIL/INTERSCOPE

ANIMAL | HAVE BECOME

B THREE DAYS GRACE (JIVE ZO0MBA

BT
PREDICY

ORIGINAL FIRE
AUDIOSLAVE [INTERSCOPE EPIC)

THE KILL (BURY ME)

.o DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER B

0S.}

4 WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)

STEADY, AS SHE GOES

2 THE RACONTEURS (THIRD MAN/V

g THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYWOOL

19V MAKEDAMNSURE
TAKING BACK SUNDAY (WARNER B

TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BRO

g THROUGH GLASS
STONE SDUR (ROADRUYNER IDJME

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/

,qﬁr

VICARIOUS

T

16 TOO {TOOL DISSECTIONAL/VOLCAND/ZOMBA)
KNIGHTS OF CYDONIA
MUSE (WARNER BROS }
1o ROOFTOPS (A LIBERATION BROADCAST)
LOSTPROPHETS (CDLUMB!
15 CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)
17' CRAZY BITCH
BUCKCHERRY ‘:L‘-V'Ei E '[L |, ——
28 HATE ME
BLUE OGTOBER (UNIVE! WK
20 THE ADVENTURE
ANGELS AND AIRWAVES (SURE 1 ONE

2 COMING UNDONE

22 yomN (ViR

CALL ME WHEN YOU'RE SOBER

d EVANESCENCE {WIND-UP)

pH{

IS IT ANY WONDER?

8 eane {

READY TO FALL
RISE AGAINST (GEFFEN}

b4

LAND OF CONFUSION
DISTURBED (REPRISE)

WOMAN
WOLFMOTHER (MODULAR/INTERSCOPE)

Go to www.billbcard.biz for complete chart data
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HOW TO SAVE A LIFE
THE FRAY (EPIC)

BREATHE (2 AM)
ANNA NALICK (COLUMBIA)

SUDDENLY | SEE

1 15 KallPrROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN;
: Tl
: CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA) KT TUNSTALL (RELENTLESS/VIRGIN/EMI)
 ME&U =S MAKEDAMNSURE
| _CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC) + TAKING BACK SUNDAY (WARNER BROS')

LONDON BRIDGE
FERGIE ‘A&M/INTERSCUPE)
., BUTTONS LEAVE THE PIECES
el THE PUSSYCAT DOLLS FEAT. SNOCGP 0OGG (ASM/ANTERSCOPE) THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN)
E ! WRITE SINS NOT TRAGEDIES PULLIN' ME BACK
PANIC! AT THE DISCO (OECAYDANCE/FUELED BY RAMEN/LAVA CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

- AIN'T NO OTHER MAN HUSTLIN'

" _CHRISTINA AGUILERA (RCA/RMG) RICK ROSS (SLIP-N-SLIDE/DEF JAM/IOJMG)
OVER MY HEAD (CABLE CAR) HANGING ON
THE FRAY (EPIC) CHEYENNE KIMBALL (DAYLIGHT/EPIC)
UNFAITHFUL CRAZY BITCH

BUCKCHERRY (ELEVEN SEVEN/LAVA)

CHAIN HANG LOW

JIBBS (GEFFEN)

FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)

NOT READY TO MAKE NICE

DIXIE CHICKS (COLUMBIA)

IF YOURE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)
RODNEY ATKINS (CURB)

STEADY, AS SHE GOES

THE RACONTEURS (THIRD MAN/V2)

BRAND NEW GIRLFRIEND

STEVE HOLY (CURB)

LET U GO

ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOWN)
STAY WITH YOU

GO0 GOO DOLLS (WARNER BROS )

MS. NEW BOOTY
BUBBA SPARXXX (NEW SDUTH/PURPLE RIBBON/VIR 3IN)

| _RIHANNA (SRP/DEF JAM/IDJMG)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
A PUBLIC AFFAIR
JESSICA SIMPSON (EPIC)
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)
DOIT TO IT
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPTOL)
MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA CDLE (VP/ATLANTIC)
RIDIN'
CHAMILLIONAIRE FEAT. KRAYZIE SONE (UNIVERSAL MOTOWN)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

STARS ARE BLIND CALL ON ME

PARIS HILTON (WARNER BROS.) JANET & NELLY (VIRGIN)

FAR AWAY THAT GIRL

NICKELBACK (ROAORUNNER/IDJMG) FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (CCLUMBIA)
SEXYBACK SUMMERTIME

2
- 8 . _JUSTIN TIMBERLAKE (JIVE/ZOMBA)

2 .' U AND DAT
il E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE)
{

WHERE'D YOU GO
FORT MINOR (MACHINE SHOP/WARNER BROS .}
DANI CALIFORNIA
REO HOT CHILI PEPPERS (WARNER BROS )
14 SNAP YO FINGERS
S TR LIL JON FEAT E-4D & SEAN PAUL OF THE YOUNGBLOODZ (BME/TVT)
26 T BLACK HORSE & THE CHERRY TREE
i KT TUNSTALL (RELENTLESS/VIRGIN[
SAVIN' ME
NICKELBACK (ROADRUNNER/IDJMG)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)
sS0S
AIMANNA (SRP/DEF JAM/IDJMG)
. WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA)
BAD DAY
DANIEL POWTER (WARNER BROS.)
CHASING CARS
SHOW PATROL (POLYDOR/AM/INTERSCOPE)
SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN)
SHOULDER LEAN
= YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC)
| INVISIBLE

KENNY CHESNEY (BNA)
| LOVE MY B****
BUSTA RHYMES FEAT. WILLJAM & KELIS (AFTERMATHANTERSCOPE)
WHY YOU WANNA
T.\. (GRAND HUSTLE/ATLANTIC)
DO | MAKE YOU PROUD
TAYLOR HICKS (ARISTA/RMG)
IN THE AIR TONIGHT
NONPOINT (ATLANTIC)
THE KILL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN)
BEST OF BOTH WORLDS
HANNAH MONTANA (WALT DISNEY)
. ME AND MY GANG
~RASCAL FLATTS (LYRIC STREET)
ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE/ZOMBA)
WOULD YOU GO WITH ME
JOSH TURNER (MCA NASHVILLE)
SINGLE
NATASHA BEDINGFIELD (EPIC)
| DARE YOU
SHINEDOWN (ATLANTIC)
WHEN THE STARS GO BLUE
TIM MCGRAW (CURS)
NUMBER ONE
PHARRELL FEAT. KANYE WEST (STAR TRAK/INTERSCOE)
I CAN'T HATE YOU ANYMORE
NICK LACHEY (JIVE/ZOMBA)
SWING
TRACE ADKINS (CAPITOL (NASHVILLE))
THROUGH GLASS
STONE SOUR (ROADAUNNER/IDJMG)
- UPSIDE DOWN
~_JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)
. WHO SAYS YOU CAN'T GO HOME
BON JOVI (ISLAND/IDJMG)
PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)
SCOTTY DOESN'T KNOW
= LUSTRA (XOFF)
~ SOMEWHERE OVER THE RAINBOW
KATHARINE #CPHEE (RCA/RMG)
. WHO SAID
HANNAH MONTANA (WALT DISNEY)
MIRACLE
CASCADA (RDBBINS)
IS IT ANY WONDER?
KEANE (INTERSCOPE)
THE WORLD
~_BRAD PAISLEY (ARISTA NASHVILLE)
TORN
LETOYA (CAPITOL)
HONESTLY
CARTEL (THE MILITIA GROUP/EPIC)
FOR YOU | WILL (CONFIDENCE)
TEDDY GEIGER (CRED./COLUMBIA)

COMING UNDONE
KOAN (VIRGIN)

F ASHLEE SIMPSON (GEFFEN)
HATE ME

- n AT Biue octosen (UNIVERSAL MOTOWN)
I GALLERY

MARIO VAZQUEZ (ARISTA/RMG)
LIFE IS A HIGHWAY
RASEAL FLATTS (WALT DISNEY/LYRIC STREET)
THE RIDDLE
FIVE FOR FIGHTING (AWARE/COLUMBIA/SONY BMG)
| KNOW YOU SEEIT

YUNG JOG FEAT. BRANDY MS. B’ HAMBRICK (BLOCK/BAD BOY SOUTHATLANTIC)
DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/AMG)
ABOUT US
BROOXE HOGAN FEAT. PAUL WALL (SMC/SOBE/WARNER BROS )
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET)

-5 GIMME THAT
~_CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)
CROWDED
JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD)
THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYWOOD)
MISS MURDER
| _AFI (TINY EVIL/INTERSCOPE)

LIPS OF AN ANGEL

~_HINDER (UMIVERSAL REPUBLIC)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

TOO LITTLE TOO LATE
__J0.J0 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN

:
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o 5
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Business Meca, Inc. and Nielsen SoundScan, Inc. All rights reserved. PP 120 ARR=LAY: Legend located below chart, SINGLES
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and HitP-edictor are trademarks of Think Fast LLC.
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15 Al PROMISCUOUS
hus B NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)

- 1 WRITE SINS NOT TRAGEDIES

PANICT AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)
BUTTONS
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
CRAZY
GNARLS BARKLEY (OOWNTOWN/LAVA)
UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)
LONDON BRIDGE
- _FERGIE (A&M/INTERSCOPE)
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)

MOVE ALONG

RIDIN'
CHAMILLIONAIRE (UNIVERSAL MOTOWN)
(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC}
WHERE'D YOU GO

FORT MINGR (MACHINE SHOP/WARNER BROS.)
U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WIDY /BME/REPRISE)
STARS ARE BLIND A
PARIS HILTON (WARNER BROS.)
WHAT'S LEFT OF ME
NICK LACHEY ({JIVE/ZOMBA}

~ A PUBLIC AFFAIR
JESSICA SIMPSON (EPIC)

SAVIN' ME

NICKELBACK (ROADRUNNER/IDJMG)
BOSSY

KELIS FEAT. TOO SHORT (JIVE/ZDMBA)
FAR AWAY

MICKELBACK (ROADRUNNER/IDJMG)
I BLACK HORSE & THE CHERRY TREE

- KT TUNSTALL (RELENTLESS/VIRGIN)

GALLERY

MARIO VAZQUEZ (ARISTA/RMG

= N PSS P
117 mainstream top 40 stations are electronically monitors
7 days a week. This data is used to compile the Pop 100.

D0 | MAKE YOU PROUD/TAKIN T TO THE STREETS
TAYLOR HICKS (ARISTA/AMG
SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
BUTTONS
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
ME & U
__CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
STARS ARE BLIND
PARIS HILTON (WARNER BROS.)
DOWN HOME GIRL
OLD CROW MEDICINE SHOW (NETTWERK)
DO IT TOIT
CHERISH (SHO'NUFF/CAPITOL)
UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHEUS)
SHOULDER LEAN
YOUNG DRO FEAT. T.i. (GRAND HUSTLE/ATLANTIC)
GET TOGETHER
MAOONNA (WARNER BROS.)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BDY SOUTH/ATLANTIC)
CURSED SLEEP
BONNIE "PRINCE* BILLY (DRAG CITY/PALACE)
PROMISCUOUS
~ NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
SYMPHONY OF BROTHERHOOD
MIRI BEN-ARI (MIRIMODE PRODUCTIDNS/STREET PRIDE)
WANNA BE HAPPY
~_ADRIENNE FEAT. A, LUNA (GLOBAL VILLAGE)
ROCKY TOP
THE BROTHERS (OECCA/MCA NASHVILLE/UMGN)
SOLDIER SONG
SAPQ (TEE-N-TEE)
HEAD LIKE A HOLE
| NINE INCH NAILS (RYKODISC)
GOOD VIBRATIONS
THE BEACH BOYS (CAPITOL)
SWING LOW
SILVIA JAGUAR FEAT. FREODY P (SILVA JAGUAR/RPM CONSULTING)
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)
LAY BACK RELAX {THE MASSAGE SONG)
P'TA MON (OKTOPUS)
GET EM, GOT EM
WILLIE JOE (WATABOY)

DOROTHY AT FORTY
CURSIVE (SADDLE CREEK)

Data for week of AUGUST 19, 2006 |
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THE ALL-AMERICAN REJECTS (OOGHOUSENTERSCOPE) =

AIRFLAY MONITORED BY SALES DATA COMPILED BY
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Nielsen Nielsen
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TOD LITTLE TOO .ATE
J8J0:1DA FAMILY/BLACKGROURD, JNIVERSAL MOTOWN)
IT'S GOIN' DOWN
* YUNC JOC (BLOCK/BAD BOY 3QUTH/ATLANTIC)
SO WHAT
FIELL MOB FEAT. CIARA (DTPSEFFEN)
SEXY LOVE
~ NE-Y® (DEF JAM/IDJMG)
SNAP YO FINGERS
LI JON (BME/TVT)
SOS
RIHANNA (SRP/OEF JAM/IDJMG.
DO NG TOO MUCH
| PAULA DEANDA FEAT. BABY BASH (ARISTA/RME)
CROWDED
JEANAIE ORTEGA FEAT. PAPOCSE (HOLLYWODD)
THAT GIRL
FRANME J FEAT. MANNIE FRESH & EHaMILLIONAIRE {COLUMBIA)
BAD DAY
DANIEL POWTER (WARNER BROS )
HATE ME
BLJE JCTOBER (UNIVERSAL 0" OWN)
> DANI CALIFORNIA

RED HDT CHILI PEPPERS (WARNER BROS )
LET U GO
~ ASHLE™ PARKER ANGEL (BLACKGRRLSD/UMVERSAL MOTOWN)
GIMME THAT
. CHAUS BROWN FEAT. LIL' WAYSE JIVE/ZOMBA)

BREATHE (2 AM)

| ANNA 4ALIEK (COLUMBIA)
q DEJA VU
_SEYONCE FEATURING JAY-Z (COLL MBIA)
| DARE YOU
SHINEBOWN (ATLANTIC)
CH2SING CARS
SNOW PATROL (PDLYDOR/A&MINTERSCOPE)
CALL ME WHEN YCL'RE SOBER
EVANE SCENCE (WIND-UP)
I CAN'T HATE YOU ANYMORE
NIC LACHEY (JIVE/ZOMBA)

WHAT HURTS THE VIOST
RASCA- FLATTS (LYRIC STREET)

MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PSR °LE RIBBONAVIRGIN)

HANGING ON
CHEYEBNE KIMBALL (DAYLIGHT'E *IC)

GET UP
CIARA BEAT. CHAMILLIONAIRE ( _ABACE/JIVE/ZOMBA)

VANS
THE PASK (UP ALL NITE/JIVE/ZZMBA)

, .’.ﬁ-iﬂ-d-

r HITPREDICTOR

promosquad

MCKELBACH
JOJC
¥ EVANESCENCE

NICK LACHEY
RASCAL FL2TT

TASCADA
TEDDY GEIGLR

IASCAL FLATTS
MCKZLBACL
¥ EVANESCENCE

T TUNSTALL
RASCAL FLA™TS
* TiM MCGRAW
BOB SEGER

PANIC! AT TME DISCO
LOSTPROPH ©1
& EVANESCENCE

RESE AGAINST
(ISTURBED

HINDER

ENGE .S ANL AIRWAVES

¥IOk
CEATH CAB FOR £ UTIE

TZULLET FOR MY VELENTINE

CROSSFADE
ALYLEAF

HEAD AUTOMATIC
SNOW PATRCL
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SALES DATA COMFILED BY
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SoundScan

TOP

@ R&B/HIP- H( P ALBUMS.

|
o «or \I(-l

3l DMX
QL3 COLUMBIA 80742/SONY MUSIC (18.98) @

Year Of The Dog...Again

LETOYA

CAPITDL 97136 (12.98) LeToya
PHARRELL

. STAR TRAK 005698 /INTERSCOPE (13.98) in My Mind ..
T s New Joc City

.- BLOCK/BAD BOY SOUTH 83937 */AG (18.98)

Testimony: Vcl. 1, Life & Relationship

GNARLS BARKLEY
DDWNTOWN 70003*/ATLANTIC (13.98)

INDIA.ARIE
UNIVERSAL MOTOWN 006141/UMRG (13.98)

St. Elsewhere !.

NE-YO
DEF JAM 004934 /IDJMG (13.98)

RIHANNA
SRP/DEF JAM 006165*/1DJMG (13.98)

A Girl Like Me .

BUSTA RHYMES
AFTERMATH 006748*/INTERSCOPE (13.98)

The Big Bang.

PIMP C
WOOD WHEEL/RAP-A-LOT 4 LIFE 68634/ASYLUM (18.98)

Pimpalation ..

ICE CUBE
LENCH MDB 65939 (18.98)

GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) ®

Laugh Now, Cry Latej
King l

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrougj.

CHRIS BROWN
JIVE 82876/20M8A (18.98) ®

Chris Brown

E-40
SICK WID' IT/BME 49963/WARNER BROS. (18.98)

o

My Ghetto Report Card

SHAWNNA
DTP/DEF JAM 006909*/IDJMG (13.98)

Block Music !.

DEF SOUL CLASSICS/OEF JAM 004812*/10JMb (13.98)

THE ISLEY BROTHERS FEATURING RONALD ISLEY

Baby Makin‘ Music

DONELL JONES
LAFACE 52138/Z0MBA (18.98)

Journey Of A Gemini ..

THE DIPLOMATS PRESENTS JR WRITER
DIPLOMATIC MAN 5839/KOCH (17.98)

History In The Making

| KEYSHIA COLE
A&M 003554'/INTERSCDPE (13.98)

The Way It Is

SEAN PAUL
VP/ATLANTIC 83788*/AG (18.98)

See Srunts —agend for rules and explanations. @ 2006, VNU Business Media. Inc. and Niglsen SoundScan. Inc. Al nghts reserved

VARIOUS ARTISTS
NO LIMIT 69554/PRIORITY (25.98)

§

+

No Limit Greatest Hits

MOB8 DEEP
G-UNIT 006376*/INTERSCOPE (13.98)

Biood Money .

CHRISTINA MILIAN
ISLAND 006481*/IDJMG (13.98)

So Amazin' .

VARIOUS ARTISTS
VP 1759* (16.98 CO/DVD) &

Reggae Gold 2006 .

KEM
UNIVERSAL MOTDWN 004232/UMRG (13.98) ®

Atbum Il

PRINCE
UNIVERSAL REPUBLIC 006296/UMRG (13.98)

SOUNDS OF BLACKNESS
SLR 54693/LIGHTYEAR (17.98)

TONY TERRY
STUDIO 25/JEG 5912/KOCH (17.98)

YOLANDA ADAMS
ELEKTRA/ATLANTIC 83789/AG (18.98)

JAHEIM
Bl DIVINE MILL 48B802/WARNER BROS. (18.96)

Ghetto Classics ..

SMOKEY ROBINSON
NEW DOOR 006641/UME (13.98)

Timeless Love ..

FORT MINOR
MACHINE SHOP 49388/WARNER BROS. (18.98) ®

P UNCLE LUKE
J LUKE 11120/URBAN BOX OFFICE (11.98)

The Rising Tied .
My Life & Freaky Times

LLCOOL J
OEF JAM 006158*/IDJMG (13.98)

Todd Smlth

PAUL WALL
SWISHAHOUSE/ATLANTIC B3808/ASYLUM (18.98)

The Peoples Champ.

DESTINY'S CHILD

COLUMBIA 97765/SONY MUSIC (18.98) ®

35 PACE RAJYIN

} 9% EYIRRILY KONVICT MUZIK/JIVE 73200/Z0MBA (18.98)

B

Rappa Ternt Sanga @ 8

| REMY MA
SRC/UNIVERSAL MOTOWN 005122*/UMRG (13.98)

There's Something About Remy: Based On A True Story

DJ DRAMA & YOUNG JEEZY

4/
1o CORPORATE THUGZ 93038/STARZ (14.98)

Can't Ban The Snowman .

FIELD MOB
DTP/GEFFEN 006790*/INTERSCOPE {13.98)

TRAE
| G-MAAB/J PRINCE/RAP-A-LOT 4 LIFE 68640/ASYLUM (17.98)

HEATHER HEADLEY
[ RCA 64492/RMG (18.98) ®

CHAMILLIONAIRE
UNIVERSAL MOTOWN 005423*/UMRG (13.98]

PASTOR TROY

MONEY AND THE POWER/FAST LIFE 5304/KOCH (17.98)
il JAGGED EDGE

COLUMBIA 93616/SONY MUSIC {18.98)

By Chonce Or By Force..

Jagged Edge 2

MAGIC JOHNSON/GEFFEN 005875*/INTERSCCPE (13.98)

Director

MARY MARY
1Y BLOCK/COLUMBIA 77733/SONY MUSIC (13.98)

Mary Mary .

JURASSIC 5
INTERSCOPE 006906 (11 98)

Feedback

5 LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)

Tha Carter 1l .

THREE 6 MAFIA
HYPNOTIZE MINDS/COLUMBIA B4400/SONY MUSIC (18.98) ®

Most Known Unknown

RAY CASH
GHET-0-vISION/COLUMBIA 92685/SONY MUS C (11.88)

Cash On Delive;y..

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/Z0MB8A (18.98)

BONE THUGS-N-HARMONY
B RUTHLESS 25423 (18.98)

UnprednctaLleE
Greatest Hlt

URBAN MYSTIC
SOBE 49998/WARNER BRDS. (13.98)

Hero
Ghetto Revelations: I ..

ANTHONY HAMILTON
SO SO DEF 74278/20MBA (18 .98)

Ain't Nobody WorM.

SOUNDTRACK
§ UNIVERSAL MOTOWN 006212/UMRG (13.98)

Tyler Perry's Madea's Family Reuﬂ..

CAM'RON
DIPLOMATIC MAN 6B589/ASYLUM (18.98)

Killa Season '.

TEENA MARIE
CASH MONEY CLASSICS/UNIVERSAL MOTOWN 006468/UMRG (13.98)

Sapphire.

THA DOGG POUND
B DOGGYSTYLE 5919/KOCH (17.98)

Cali 1z Active

MARIAH CAREY
ISLAND 005784*/IDJMG (13.98) ®

The Emancipation Of Mimi

DJ KHALED
TERROR SQUAD 4118/KDCH (17.98)

Listennn: The Album

YO GOTTI
MOUTH OF THE SOUTH/INEVITABLE 2680*/TVT (17.98)

Back 2 Da Basics

RAHEEM DEVAUGHN
JIVE 53723/20MBA (11.98)

The Love Experience

DEM FRANCHIZE BOYZ
S50 S0 DEF 53423*/VIRGIN (18.98) ®

On Top Of Our Game

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/IDJMG (13.98)

Let's Get It: Thug Motivation 101

CHARLIE WILSON
JIVE 63429/20MBA (18.98)

Charlie, Last Name Wilson

VARIOUS ARTISTS
8 UNIVERSAL/EMI/SONY BMG MUSIC/ZOMBA C06201/UME (18.98)

NOW 21

RHYMEFEST
ALLIDO/J 70371*/RMG (11.98)

Blue Collar

THE BLACK EYED PEAS
AM 004341*/INTERSCOPE (13.98/8.98)

Monkey Business

™ , } ;35' EMINEM
i i SHADY/AFTERMATH 005881*/INTERSCOPE (13.98/8.98)

Curtain Call: The Hits

5 < 1
b 51z

KIERRA KIKI SHEARD
EMI GOSPEL 32483 (17.98)

This Is Me

500 I8

BUBBA SPARXXX
NEW SOUTH/PURPLE RIBBON 47163*/VIRGIY (18.98)

Datz for week of AUGUST 19, 2006 |

The Charm“

For chart reprints call 646.654.¢633

SEAN PAUL

] VP/ATLANTIC B83788°/A6

The Trinity W

MATISYAHU
| OF/EPIC 97695*/SONY MUSIC

Youth

DaMIAN "JR. GONG" MARLEY
GFETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416*/UMRG

Welcome To Jamrock

VARIOUS ARTISTS
YF 1759* @

Reggae Goid 2006

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLANO/CHRONICLES 004008/UME

Gold

MATISYAHU
OF/EPIC 96464/SONY MUSIC

Live At Stubb's

BOB MARLEY AND THE WAILERS
5-AND/TUFF GONG 005723/UME/I0JMG

Africa Unite: The Singles Collection

VRRIOUS ARTISTS
JF1760* @

Soca Gold 2006

DJ SPOOKY
TFOJAN 80558/SANCTUARY

In Fine Style: 50,000 Volts Of Trojan Records

—_

BOB MARLEY
VI «DACY SPECIAL PRODUCTS 51850/MADACY

Golden Legends: Bob Mariey

. BOB MARLEY
E MADACY SPECIAL PRODUCTS 50501/MADACY

Bob Marley Collection

BLAN
| KMGSBURY 006384/INTERSCOPE

Together As One

BEDOUIN SOUNDCLASH
SDEONEDUMMY 1267

Sounding A Mosaic |

L. VARIOUS ARTISTS
RRING SPECIAL PRDDUCTS 21089/TIME LIFE

Irie Reggae Hits: Best of Dancehall

PAPA SAN
GASPO CENTRIC 71280/Z0MBA

B=TWEEN “HE BULLETS rgeorge@billboard.com

RIPPINGTONS EARN

T>e 2-poingtons climb their way to No. 1 on
T=p Cor—erporary Jazz Albums with the ret-
yosp=ctire “20th Anniversary.” Debuting at
ho. ® ast week, the six-piece
cdle-tive earns its fifth No. 1
trrle -ying the group with
v-eorg2 Benson and Fourplay
te s200~d dn the all-time list.
Zenmy G leads all with 10.
Mast y instrumental, the
/D VD ombo features the
~-ca tzlents of Jeffrey Os-

IHE RIPPINGIUNY

Real & Personal

FIFTH NO. 1

borne, Brian McKnight and Patti Austin.
Further down, tours help chart veterars
Richard Elliot and Rick Braun re-enter. At

No. 22, Elliot’s “Metro Blue”
ends a four-month absence
with 81% improvement and
its best sales week since it de-
buted in July 2005. Two steps
back, Braun’s “Truly Yours”
returns after two montks
with a 78% gain.

—Raphael George

Go to www.billboard.biz for complete chart data | 47
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@ Hor
A R&B/HIP-HOP AIRPLAY.

P4 ll SHOULDER LEAN
[ Al YOUNG ORO FEAT, T.F gGRAND HUSTLE/ATLANTIC)
SEXY LOVE
NE-YO (OEF JAM/IDJMG)
ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)
SNAP YO FINGERS
& LIt JON (BME/TVT)}
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
TORN
L, LETOYA (CAPITOL)
CALL ON ME
JANET & NELLY (VIRGIN)
| KNOW YOU SEE IT
YUNG JOC FEAT. BRANDY ‘MS. 8.” HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC)
WHY YOU WANNA
T.. (GRAND HUSTLE/ATLANTIC)
ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS.)
S.EX.
LYFE JENNINGS (COLUMBIA/SUM)
BOSSY
KELIS FEAT. TOO $HORT (JIVE/ZOMBA)
UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)
BE WITHOUT YOU
~MARY J. BLIGE (GEFFEN/INTERSCOPE)
CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)
DO IT TOIT
CHERISH (SHO'NUFF/CAPITOL)
| CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

ENTOURAGE
OMARION (T.U.G./EPIC/SUM)

Hor R&B/HIP HOP
SINGLES SALES.

| UNTIL THE END OF TIiME
p 8 FREDDIE JACKSON (ORPHEUS|

LOOKING FOR YOU
KIRK FRANKLIN {FO YO SOUL/GOSPO CENTRIC/ZOMBA)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

EVERYTIME THA BEAT DROP
MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)

FEELS SO GOOD
REMY MA FEAT. NE-YO (SRC/UNIVERSAL MOTDWN)

DJ PLAY A LOVE SONG
JAMIE FOXX FEAT. TWISTA (J/RMG)

SHINE
LUTHER VANDROSS (J/RMG)

MONEY MAKER

'\ LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

NEED A BOSS

" _SHAREEFA FEAT. LUDACRIS (DTP/DEF CON 1)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

STUNTIN’ LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

WHEN YOU’RE MAD
NE-YO (DEF JAM/IDJMG)

. GHETTO STORY CHAPTER 2

CHAM FEAT. ALICA KEYS (MADHOUSE/ATLANTIC)

I LOVE MY B*#***
BUSTA AHYMES FEAT. KELIS & WILL.LAM (AFTERMATH/INTERSC OPE)

GIMME THAT
CHRIS BROWN FEAT. LI WAYNE (JIVE/ZOMBA)

DUTTY WINE
TONY MATTERHORN (VP)

ME TIME
HEATHER HEADLEY (RCA/RMG)

SHE DON'T
LETOYA (CAPITOL)

WHAT YOU KNOW
T.. (GRAND HUSTLE/ATLANTIC)

NUMBER ONE
PHARRELL FEAT. KANYE WEST (STAR TRAK/INTERSCDPE)

HUSTLIN’
RICK ROSS (SLIP-N-SLIDE/OEF JAM/IDJMEG)

GOOD LUCK CHARM
JAGGED EOGE (COLUMBIA/SUM)

S 2BEBRR SR2SS 2RSB BB

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

HMM HMM
BEENIE MAN (SHOCKING VIBES/VIRGIN)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

SYMPHONY OF BROTHERHOOD
MIRI BEN-AR! (MIRIMODE PRODUCTIONS/STREET PRIDE)

SOLDIER SONG
SAPO (TEE-N-TEE)
SWING LOW
SILVIA JAGUAR FEAT. FREODY P (SILVA JAGUAR/RPM CONSULTING)
| PHONE TALK
ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP)
LAY BACK RELAX (THE MASSAGE SONG)
P'TA MON (OKTOPUS)
BING BING BAM BAM!I!
2 GUTTA (OKTOPUS)
OH
KAYO FEAT. ALEXANDRIA HEARD (MALOUF)
REGRETS
HEAVEN DAVIS (WILDCHILD DAVIS)
PUT ’EM UP KNUCK BUCK
r DA KASHMERE (BITTA)
ME & U

CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
PICK IT UP

KPRIS (OPHIR)

DUMP TRUCK
J-MIZZ (T2/STREET PRIDE}

PROMISCUOUS
" NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)
I KNOW YOU SEE IT

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

| REMEMBER...

MELI'SA MORGAN (LU ANN/ORPHEUS)

BOOM DRAH

¥.6.0. (NEGRIL WEST/ORPHEUS)

WHAT THE LICK READ?
| TRIPLE J (BIG SCALE)

DO IT WITH NO HANDS
SUGA SUGA (N ZONE)

| LIKE THAT
CONCRETE SOULJA (KANTA/STARVING ARTIST REKORDS)
GET UP
CIARA FEAT, CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/IAM)

LOLLIPOP
& BRANDY MOSS-SCOTT (HEAVENLY TUNES/ROCKVIEW)

' RUN IT!
CHRIS BROWN (JIVE/ZOMBA)
- REMEMBER
§ RENA SCOTT (AMOR/K.ES.)

48 | Go to www.billboard.biz for complete chart data

CHAIN HANG LOW
J1BBS (GEFFEN/INTERSCOPE)

CASSIE (NEXTSELECTION/BAD BDY/ATLANTIC)

PROMISCUOUS

~_NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

U AND DAT

" E-40 FEAT. Y-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS.)

IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAO BOY SOUTH/ATLANTIC)

PULLIN’ ME BACK )
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

SNAP YO FINGERS
LIL JOR (BME/TVT)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

DOITTOIT
CHERISH (SKD'NUFF/CAPITOL)

SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

UNFAITHFUL
RIKANNA (SRP/DEF JAM/IDJMG)

| BOSSY
1 KELIS FEAT. T00 $HORT (JIVE/ZOMBA)

SO WHAT
FIELO MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)

I KNOW YOU SEE IT
YUNG JOC FEAT. BRANDY "MS. B." HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC)

BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE)

GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)

LONDON BRIDGE
FERGIE (A&M/INTERSCOPE)

DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

VANS
THE PACK (UIP ALL NITE/JIVE/ZOMBA}

TORN
LETOYA (CAPITOL)

GIMME THAT
CHRIS BROWN FEAT. LIL WAYNE (JIVE/ZOMBA)

. WHY YOU WANNA

T.I. (GRAND HUSTLE/ATLANTIC}

CALL ON ME
JANET & NELLY (VIRGIN)

www americanradiohietorv com
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ADULT R&B ..

"I R FLY LIKE A BIRD
= MARIAH CAREY (ISLAND/IDJMGY

CAN'T LET GO

ANTHONY HAMILTON (SO SO DEF/ZIMBE)
FIND MYSELF IN YOU

BRIAN MCKNIGHT (UNIVERSAL MDTDWN

SHINE

LUTHER (J/RMB)

| CALL IT LOVE

LIONEL RICHIE (ISLAND/IDJMG)

BE WITHOUT YOU

MARY J. BLIGE (GEFFEN/INTERSCOE)

ENOUGH CRYIN

MARY J. BLIGE FEAT. BROOK-LYN (V ATRIRCH/GEFFEN/INT RSCOPE)

| REFUSE

URBAN MYSTIC (SOBE/WARNER BROS.)

OOH WEE

TEENA MARIE (CASH MONEY CLASSICS/JNIVERSAL MOTOWN)

JUST CAME HERE TO CFILL

THE ISLEY BROTHERS (DEF SOUL C.ASS<S/DEF JAN/IDJAG)

ME TIME

HEATHER HEADLEY (RCA/RMG)

PRETTY BABY

ERIC SENET (FRIDAY/REPRISE/WARNER 3R0S.)

i NO WORDS
CHARLIE WILSON (JIVE/ZOMBA)

* LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CESTRIC/ZOMBA)
I'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)
YESTERDAY
MARY MARY (MY BLOCK/COLUMBIA/SUN)
THERE'S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)
' TORN

LETOYA (CAPITOL)
CALL ON ME
JANET & NELLY {(VIRGIN)
THE FACT IS (I NEED YOU)
JILL SCOTT (EPIC/HIDOEN BEACH)
UNTIL THE END OF TIME
FAEDOIE JACKSON (ORPHEUS)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
SATISFIED
PRINCE (UNIVERSAL REPUBLIC)
. TAKE CARE OF U
© SHANICE {IMAJAH/PLAYTYME)

i IMAGINE ME
KIRK FRANKLIN (FO YO SOUL/GOSPO CEMTRIC/ZOMBA)

¥r HITPREDICTOR

Fromosquad

CHINGY FEAT. TYRESE
SEAN PAU .. FEAT KEYSHIA COLE

JANET & NELLY

YUMG JOC FEAT. BRANDY HAMBRICK
LYFE (ENNINGS

RIHANNA

CGARA FEAT. CHAMILLIONAIRE
VORICA FEAT. DEM FRANCHIZE BOYZ
LJDACFIS FEAT. PHARRELL
SHAREEFA FEAT. LUDACRIS

W LE"Cva

J BES

SaMM =

THREE & MAFIA

MiLa . FEFT. MARQUES HOUS

* MESAN ROCHELL

CHINGY FEAT. TYRESE
NZYO
SZAN JAUL FEAT. KEYSHIA COLE

YUNG JOC FEAT. BRANDY HAMBRICK
THE PUSSYCAT DOLLS FEAT. SNOOP 0JGG
> ARA FEAS. CHAMILLIONAIRE
FERSIZ

LUDACRIS FEAT. PHARRELL
OVI£RON

BRODKE HDGAN

FRANKIE J

BROW S BCY

SHAIEEFA FEAT. LUDACRIS

MDNICA FEAT. DEM FRANCHIZE BOY2
Jises

LYFE JEHN NGS

ADULT R&8 AND RHYTHMIC AIRPLAY: 67 adut R&B stations and 65 rhythmic stations are
elactronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 a week.
© 2006 VNU Business Media, Inc. and Nielsen Soundscan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006,
Promoseuad and HitPredictor are trademarks of Think Fast LLC.
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THEWITT (S.TATE,A.TATE,D.BERG)

IMPRINT & NUMBER / PROMDTION LABEL
IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)

Artist

Rodney Atkins 1
© CURB

s

A LITTLE TOO LATE
o T.KEITH,L WHITE (T.KEITH,S.EMERICK,D.DILLON)

@ S40W DOG NASHVILLE

Toby Keith 33 34

LEAVE THE PIECES
J.SHANKS M.BRANCH (J.HANSON 8. AUSTIN)

©® MAVERICKWARNER BROS./WRN

The Wreckers |

Fourth single

g
s

from “Some

. LIFE AIN'T ALWAYS BEAUTIFUL Gary Allan |. . 39 40 . TIM MCGRAW Taylor Swift
B M.WRIGHT.G.ALLAN (C.GOODMAN, TL JAMES) © MCA NASHVILLE i Hearts D50 N.CHAPMAN (T.SWIFTL ROSE) © BIG MACHINE
THE WORLD Brad Paisley "B reaches new m 4 AMARILLO SKY Jason Aldean
F.ROGERS (B.PAISLEY.K.LOVELACE.L. T.MILLER) €) ARISTA NASHVILLE peak p:)siﬁon b | M.KNOX {J.RICH,B.KENNY,R.CLAWSON,B.PURSLEY, ©® BRDKEN BOW
. SUMMERTIME Kenny Chesney * ininc 1.4 ) 37 38 ' NOTHIN’ BUT A LOVE THANG Darryl Worley
,—"I B.CANNON K .CHESNEY (S.MCEWAN.C WISEMAN) ® BNA gf’-‘.'n'ng : i 2" FROGERS (C.STAPLETON,S.LESLIE,D.WORLEY) © 903 MUSIC
ME AND MY GANG Rascal Flatts mition 40 39 GET OUTTA MY WAY Carolina Rain
D.HUFF.RASCAL FLATTS {J STEELE,T.MULLINS.J.STONE) © LYRIC STREET | audience = A C.BLACK,CARDLINA RAIN (R.E.ORRALL,C.WRIGHT) © EQuITY

- BRAND NEW GIRLFRIEND
{50 L.MILLER (S.MINOR.B.ALLMAND.J.STEELE)

BRING IT ON HOME
W.KIRKPATRICK LITTLE BIG TOWN (W.KIRKPATRICK,G.BIECK,TH.BIECK)

Steve Holy i i 38
2L IMEressions. i '38 8 44 43
Little Big Town [
©® EQUITY S "2 ‘

1 E
=

~ DON'T FORGET TO REMEMBER ME

Cairie Underwood
@ ARISTA/ARISTA NASHVILLE

=

BUILDING BRIDGES

! M.BRIGHT {M.HAYES K.LOVELACE.A.GORLEY)
T.BROWN,R.DUNN.K.BROOKS (H.DEVITO,L. WILLOUGHBY)

Brooks & Dunn With Sheryl Crow & Vince Gill |

€ ARISTA NASHVILLE |

- GIVE IT AWAY
T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON.J. JOHNSON):

George Strait
© MCA NASHVILLE

SUNSHINE AND SUMMERTIME
B.GALLIMORE FHILL {J.RICH.R CLAWSON K SACKLEY)

Faith Hill
© WARNER BROS./WRN

44 15 ||| WOULD YOU GO WITH ME

Josh Turner

| FAOGERS (S.CAMPJ.S SHERRILL) © MCA NASHVILLE L Singer's
B IR /Y. Wiy, wHY Billy Currington | seventh
L (5Ol C.CHAMBERLAIN (B.CURRINGTON, T MARTIN,M.NESLER) ® MERCURY charted single
17 9 || YEE HAW Jake Owen i . g Py—
: q, J.RITCHEY (J.OWEN,C.BEATHARD,K MARVELL: ® RCA . apheves 2 DEBUT
18 18 FEELS JUST LIKE IT SHOULD Pat Green Airpower;
= S D.GEHMAN (PGREEN,B.JAMES, J.POLLARD) BNA . takes chari's
[LEN EVERY MILE A MEMORY Dierks Bentley l ; ;
B .BEAVERS (D.BENTLEY,B.BEAVERS,S.B0GARD) © CAPITOL 18 blggestlgaln
8TH OF NOVEMBER Big & Rich (3.9 mllion

50 B.KENNY,J.RICH.PWORLEY (B.KENNY,J.RICH)

© WARNER BROS./WRN | impressions).

8 2

FINDIN’ A GOOD MAN Danielle Peck 50 !
i | J.STOVER (J.STOVER B.D MAHER.C KOESEL) © BIG MACHINE b 3 V-
g B SWING Trace Adkins 47 46
) | | EROGERS (C.STAPLETON.FROGERS) ® CAPITOL : 4
[ | LOVED HER FIRST Heartland = |y }
]E 261132 L | ALDRIDGE (W.ALDRIDGE.E PARK) © LOFTON CREEK DZ ‘
~i; LIKE RED ON A ROSE Alan Jackson | loa
it A.KRAUSS (R.L.CASTLEMAN,M.CASTLEMAN) © ARISTA NASHVILLE 0
MOUNTAINS Lonestar | pg
m %4 M.BRIGHT (R MCOONALD, L BOONE PNELSON) BNA 2"’
1‘. %5‘ 1 DON'T KNOW WHAT SHE SAID Blaine Larsen 'ﬂ
] ) GIANTSLAYER/BNA [

! T.JOHNSON,R.L.FEEK (C.BATTEN.K.BLAZY.L.TURNER)

31 a7 LIFE IS A HIGHWAY
' % D.HUFF,RASCAL FLATTS (T.COCHRANE)

© WALT DISNEY/LYRIC STREET

Rascal Flatts

25 i] CALIFORNIA GIRLS
G.WILSON,J.RICH,M.WRIGHT (G.WILSON.J.RICH,M WRIGHT}

]

‘-’-, LOVE YOU
J.STOVER (J.KNOWLES,T.SUMMAR)

Gretchen Wilson seconc chart
© coLumBia ERERE week draws
Jack Ingram i
T 6.2 milion

SOME PEOPLE CHANGE
M.WRIGHT,T.GENTRY,E. MONTGOMERY (M DULANEY.J.SELLERS.N. THRASHER)

Monlgomery Gentry |

impressions
at 88 moni-

GOLUMBIA |

WANT TO
B.GALLIMORE K.BUSH (J.NETTLES,K.BUSH,8 PINSON)

Tr HITPR

HODNEY ATKINS
TOBY KEITH

THE WRECKERS
GARY ALLAN
BROGKS & DUNN
GEORGE STRAIT
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Artist
IMPRINT & NUMBER ; PROMOTION LABEL |

Miranda Lambert
® EPIC/COLUMBIA &

TITLE
PRODUCER (SONGWRITER)

NEW STRINGS
FLIDDELLM WRUCKE (M.LAMBERT)

. IN TERMS OF LOVE
"4 J.SHANKS (K.OSBORN.D.SCHLITZ)

SheDaisy
©® LYRIC STREET

D

Emerson Drive
® MIDAS/NEW REVDLUTION |

A GOOD MAN
8.ALLEN,K FOLLESE (K.FOLLESE,A FOLLESE V.SHAW)

" BEFORE HE CHEATS
Wt M.BRIGHT (C.TOMPKINS.J KEAR)

Carrie Underwood
@ ARISTA/ARISTA NASHVILLE

IT’S TOO LATE TO WORRY Jo Dee Messina

34 33'

P I

LeAnn Rimes
© ASYLUM-CURB

SOME PEOPLE
D.HUFF (D.MATKOSKY.0 BROWN,J COTTEN)

DO WE STILL
B8.CHANCEY.T.BROWN,K LAW (R.LYNNE,R.CROSBY,W.RAMBEAUX)

Rockie Lynne
©® UNIVERSAL SOUTH

M.BRIGHT.J.0.MESSINA (D.WELLS A.L.SMITH,R.HARBIN} © CurRB I
. GOD ONLY CRIES Diamond Rio
._M.D.CLUTE DIAMOND RIO (T.JOHNSON) @ ARISTA NASHVILLE
UNBROKEN GROUND Gary Nichols i
S.HENDRICKS,J STROUD (J.PWHITE,J.LEBLANC.K. G.NICHOLS) © MERCURY I
- ONE WING IN THE FIRE Trent Tomlinson
| L REYNOLDS,T.TOMLINSON (T.TOMLINSON,B.PINSON) © LYRIC STREET |
TENNESSEE GIRL Sammy Kershaw
B.CANNON (B.DIPIERO,C WISEMAN) @ CATEGORY 5 &
AIN'T MY DAY TO CARE Bomshei 4
C.HOWARD, E PITTARELL! (BUF.E.PITTARELLI,A.RUSSELL) ©® CUR8 b ©
KiSS ME IN THE DARK The Randy Rogers Band =
RFOSTER (R.FOSTER,G.DUCAS) ©® MERCURY '
FINDING MAY WAY BACK HOME Lee Ann Womack 46
8 GALLIMORE (C.STAPLETON.C.WISEMAN) MERCURY
YOU SAVE ME Kenny Chesney
8 CANNON,K.CHESNEY (B.JAMES . TVERGES) BNA
LIVE TO LOVE ANOTHER DAY Keith Urban "8.
D.HUFF.K. URBAN (0.BROWN K.URBAN) @® CAPITOL L
WHY ME The Lost Trailers
B.CHANCEY (S.NtELSON.J.HINSON} BNA
50
52

. THE REASON WHY vince Gill
V.GILL,J HOBBS,J NIEBANK (V.GILL.G.NICHOLSON) MCA NASHVILLE -
MY LITTLE GIRL Tim McGraw j
B.GALLIMORE,T.MCGRAW (T.DOUGLAS,TMCGRAW) ® CURB 5" -3

~ INNOCENCE Sarah Buxton | ;
" D.HUFF.C. WISEMAN (S.BUXTON,J.STOVER,D.BERG,G.MIDDLEMAN) LYRIC STREET ¢ A

LITTLE BIT OF LIFE Craig Morgan
K STEGALL.PO'DDNNELL (TMULLINS,D.WELLS) © BROKEN BOW |
THE WOMAN IN MY LIFE Phil Vassar ;
| FROGERS PVASSAR (PVASSAR.J.WODD-VASSAR) © ARISTA NASHVILLE o
CHEAPEST MOTEL Tracy Byrd
M GEIGER, TBYRO (M.GEIGER, T MATTHEWS,C.OEGGES) © BLIND MULE/NEW REVOLUTION SRR
I'LL WAIT FOR YOU Joe Nichols 5;
B.CANNDN (H.ALLEN,B.ANDERSON) © UNIVERSAL SOUTH !
I'VE GOT FRIENDS THAT DO Tim McGraw
| B.GALLIMORE,T.MCGRAW,D.SMITH (B.BEAVERS,B. WARREN,B.WARREN,T.MCGRAW) ® CURB

~ YOU DON'T KNOW A THING

Steve Azar
© DANG/MIDAS/NEW REVOLUTION

dg,h

$.AZAR (S.AZAR.R FOSTER)

promosquad

BLRAINE LARSEN

BETWEEN THE BULLETS w]essen@biilboa-d.com

RASCAL FLATTS
GRETCHEN WILSON

1r MONTGOMERY GENTRY
JASON ALDEAN

TRENT TOMLINSON

LABEL CHANGE PUTS WOMACK IN FAST LANE

After being reassigned from MCA Nashville to
sister imprint Mercury, Lee Ann Womack
-0sts her fastest start an Hot Country Songs.
Arriving with 1.2 million audience impres-
isions at No. 46, Womack's first outing on her
‘1ew label is “Finding My Way Back Home.”
Her previous career-high debut came in the
Dct. 21, 2000, issue when “Ashes by Now”
opped on at No. 49. That song peaked at No.
4in March 2001. Womack’s new album is due
n the fall.

For chart reprints call 646.654.4633

www americanradiohietorv com

High atop the chart, Rodney Atkins dom-
inates for a second week with “If You're Go-
ing Through Hell.” Atkins is the third artist
this year to hold more than one week with an
inaugural appearance atop the chart. Carrie
Underwood spent six weeks with “Jesus,
Take the Wheel” in January, and Bon Jovi
(with Jennifer Nettles) logged two weeks in
May with “Who Says You Can’t Go Home.”
Atkins is the sixth artist this year to ring the
top bell for the first time. —Wade Jessen

Go to www.billboard.biz for complete chart data | 51
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L S= 32 S8/ PRODUCER (SONGWRITER) IMPRINT / PROMDTION LABEL &S ~Z 3 & PRODLCER (SONGWRITER IMPRINT / PROMOTION LABEL B'E
4 LABIOS COMPARTIDOS Mana CHA CHA Chelo
= 1_ — § FHER A GONZALEZ (FHER . . WARNER LATINA 1 _JEEVE {JEEVE.J.0.MEJIA,N.SEROUSSI) - B SONY BMG NORTE L]

e 2 4 HIPS DON'T LIE Shakira Featuring Wyclef Jean 1 31 38 DETALLES h B Yahir 27
W.JEAN.J DUPLESSIS,S. MEBARAK R. (W JEAN 4 DUPLESSIS S MEBARAK R.0.ALFANND,L PARKER} EPif; /SONY BMG NORTE G.GRASA MELLO (R.CAR LoS: o - o WARNER INA
a -0 DOWN Rakim & Ken-Y 1 = « 23 18 ALGUIEN TE VA A HACER LLORAR Intocable 17
MAMBO KINGS (G.CRUZ K.VASQUEZ.J.NIEVES) PINA /UNIVERSAL LATING RMUNDZ.R.MARTINEZ (L.PADILLA) EMI TELEVISA &
ANGELITO Don Omar U T ES ME ¥OY "~ Julieta Venegas
% ulieta g
b Cise W.O.LANORON (WOLANDRON.ELIND) V1 MACHETE 1 most weeks, 290 28 WL ¢ Loper,J VENEGAS (4 VEN GaS 7 soNvBuG noATE 8
5 4 5 CAILE Tito El Bambino 2 14, at No. 1 @ 34 40 FLOW NATURAL Tito El Bambino Featuring Beenie Man & Ines 30
LUNY TUNES. TINY {TITO EL BAMBINO _ EMITELEVISA on Latin TINVLUNY TUNES, ) GOMEZ NALES (TITD €L BAMBINO, M DAVIS) —— EMI TELEVISA
MAS ALLA DEL SOL Joan Sebastian NUESTRO AMOR BE HA VUELTO AYER Victor Manuelle Featuring Yuridia
o gty J.SEBASTIAN (J SEBASTIAN) MUSART /BALBOA O ZhyglmWs‘ Bl 27 M .LUBO (C.BRANT,A.LERNER B SONY BMG NORTE | O
o 1 10 5 [AZMER ESTOY CON EL Y PIENSO EN TI Anais rpiay. wisin o CHEVERE Voltio Featuring Notch 'pg
(L1 5 GEORGE.B BENOZZO (A MONTALBAN) ___ UNMISION__ " & Yandel's TINY (LRAMOS,M.E.MASIS A HOWELLAOTCH) WHITE LION/EPIC /SONY BMG NORTE
9 17 LA BOTELLA Mach & Daddy o BREEELECH 33 2 14 ESTE CORAZON RBD 40
G.COUSIN (M.MACHORE) HNIVERSAL LATING that chart for A.AVILA (A.AVILA) B EHMI TELEVISA
NO. NO, NO Thalia Featuring Anthony 'Romeo” Santos :@ ME IMATAS Rakim & Ken-Y
° i A.PENA (A ZANTDS EMI TELEVISA 4 12 weeks. b 53 MYZTIKO (K.VASQUEZ.J. NIEVES PINA /URIVERSAL LATING &
0 8 9 ALIADO DEL TIEMPO Mariano Barba g e 8 36 NO QUIERE NOVID Nejo Featuring Tego Calderon ¢
_M.BARBA (M.BARBA) FHREE SOUND. _NELY (YEJOJ DE LA CRUZ.TCALDERON - FLOW /UNIVERSAL LATIND
o 15 26 PAM PAM Wisin & Yandel 44 ‘36 25 » HERE WE GO YO Hector 'El Father" Bambino Featuring El Presidente 45
LUNY TUNES, TAINY (WISIN.YANDEL,F SALDANA,M.E MASIS) = MACHETE Bk & HDELCADO.S C CARTER,A CALO,A. PEMA (HDELGADO.SC.CARTER)  ROC-LA-FAMILIA/DEF JAM IDUMG
12 10 6§ DIGANLE Conjunto Primavera ¢ @ 50 - POR TI Belanova g9
i J.GUILLEN ! GARCIA) FONOVISA set bows on C.LOPEZ (D GUERRERO.E HLERTA R.ARREOLA) UNIVERSAL LATINO
2 20 TE COMPRO Duelo 13 Electronic @ 41 38 NO ES UNA NOVELA Monchy & Alexandra 2
O.LTREVING.0 LOPEZ JR. (E.PAZ) UnavISioN Albums (No. E .DEL- ON (D CRU7 SANL JaN
DE RODILLAS TE PIiDO Alegres De La Sierra 4, @ VOY A LLORAR POR TI Los Rieleros Del Norte
i 2 A GARCIA IBARRA (PSOSA) VIVA INIVERSAL LATING i 19), and Top 5] &2 LOS RIZLEROS DEL NORTE :B.GONZALEZ MORA) — Fonoviss (20
14 19 ATI Ricardo Arjona 4, Latin Albums @ 49 - REENCUENTRO Banda Pequenos Musical 49
C.CABRAL *JUNIOR",R ARJONA (R.ARJONA) SONY BMG NORTE (No. 71). R.GAR:1A (G.FRANCO) FONOVISA
18 47 TENGO UN AMOR Toby Love Featuring Rakim & Ken-Y 4o @ 42 - DONDE ESTAS? Alacranes Musical 4
£.PEREZ (6.CRUZE.PEREZ.J FONSECA.O.RIVERA.J NIEVES K VASQUEZ) SONY BMG NORTE 0.URBINA JR..R.URBINA.R.AVITIA (S.GUZMAN.J.ORTEGA ROMO) U

- DEJALE CAER TC' EL PESO
_TINYH DELGADO (H.DELGABO.J TORRES,NALDQ)

ADIOS A MI AMANTE
TERRAZAS (J VELAZQUEZ AGUILAR

{(WHEN YOU GONNA) GIVE IT UP TO ME Sean Paul Featuring Keyshia Cole 13
_D.BENNETT (E.P.HENR_‘OL'E( HENRIQUES.D.BENNETT,N.STAFF.R.FAIR.K.COLE) VP /ATLANTIC

16 15 MACHUCANDO Daddy Yankee 5
LUNY TUNES (R AYALA.E.DAVILA Et CARTEL !NTERSCOPE

Yomo Featuring Hector “El Father® 13
GOLD STAR /MACHETE

Grupo Montez De Durango 18
15A

r-y
N

00

21 30 PAYASO LOCO Patrulia 81 19 ANTES DE QUE TE VAYAS Marco Antonio Solis m
NOT LISTED () L.RODRIGUEZ) ) DISA M.A.SCLIS (M.A SOLIS) i _ ___FONOVISA

12 12 UN BESO Aventura g a5 39 UNA CANCION QUE TE ENAMORE Servando Y Florentino 43
L.SANTOS A.SANTOS (A SANTOS) PREMIUM LATIN | NOT LISTED (S.PRIMERA, YHARRUFO) VENEMUSIC

17 2 VOLVERTE A AMAR Alejandra Guzman 6 Mach & @ R ne-entay ME & U Cassie 3%
_L.CERONI (A GUZMAN,M 00MM SONY BMG NORTE Daddy, at ; R LESLIE (R LESLIE = NEXTSELECTION/BAD BOY /ATLANTIC
COMO DUELE (BARRERA DE AMOR) Noelia ! TE MANDO FLORES eca

& 2 A.POSSE M.L ARRIAGAJ.E MURGIA (M L ARRIAGA,J.E.MURGIA PRS- No. 8, enter e 80854 (J FFONSECA B _ EwTeevisa 2

2 3 SALIO EL SOL Don Omar 2 Heatseekers a8 47 48 QUE PRECIO TIEME EL CIELO Marc Anthony 43
ECHO THE LAB (W.0.LANDRON,ECHD THE LAB) VI /MACHETE chart at No. _S.GEOHGE (A.MATHEUS) SONY BMG NORTE %

LAS NOCHES SON TRISTES PRGMISCUOUS Nelly Furtado Featuring Timbaiand 36

®
(14
©
o
[17 JRERED
[19)
®
(23)
(24)

Noriega Featuring Angel & Khriz & Divino o,
37 28 N.NORIEGA (A.RIVERA,PJ.ORTIZ ARVELO.F.CRUZ MORA.J.J ALVAREZ SOT0 MAJOR) LA CALLE /UNIVISION u 41 (Up 226) 49 3% 4% TIMBA/.AND,DANJA (N FURTAOO, T.V.MOSLEY.N.HILLS T.CLAYTON) ___ MOSLEY /GEFFEN
19 24 MARIPOSAS Enanitos verdes g B0 48 DETRAS DE LA PUERTA El Chapo De Sinaioa 44
1 ENANITOS VERDES G BORNER (F.STAIT) UNIVERSAL LATIND g e £.PEREZ (A.CEJUDD) DISA
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1 11 12 DON OMAR King Of Kings 2 @ LOS ACOSTA Para Ti...Nue-stra Historia 54 JOSE JOSE La Historia Del Principe 12
L e N | VI 006662 MACHETE (15.98) = ] - | _FONOV SA 35267/UG (10.98) | SONY BMG NORTE 77517 (15.98) @
MARC ANTHONY Sigo Siendo Yo RBD FBD: Live in Hollywood CUISILLOS Amor Gitano
Bl 2 3 SONY BIMG NORTE 81251 (18.98) z 27 % B _EMI TE_EVISA 56122 (13.98) @ O o7 SR MUSART 3777/BALBOA (11.98) - %
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_EL CARTEL 007035/INTERSCOPE (12.98) & | FONOV SA 352622/UG (10.98) FONOVISA 351480/UG (13.98) .
VARIOUS ARTISTS  Hector Bambino "B Father’ Present: Los Rompe Discotekas DUELO Relaciones Conflictives FRANKIE J Un Nuevo Dia
g 3 2 ROC-LA-FAMILIA'MACHETE/GOLD STAR 006888°/IDJMG {13.98) 1 23 2 2 _UNIVIS ON 310764/UG (12.98) @ 7 R 2| %6 COLUMBIA 95494/SONY BMG NORTE (18.98) g
WISIN & YANDEL Pa’l Mundo ANDREA BOCELL! Amor g e LOS TIGRES DEL NORTE Historias Que Contar
P 5 5 W0 MACHETE 561402 (15.98) & E1 t?o % % " SUGAR/VENEMUZIC 006144/UNIVERSA LATING (18%8) S 2 e 10 45 FONOVISA 352290/U6 (14.98) @ 2
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THE BV CROUPANERSALZOMEYSONY GG RORTE T2440SONY G STRATEB MARKETIG GROLP 1696) _ SONY EMG NORTE 77124 (15.98) ® [ ! SONY BMii NURTE 84244 (47 98
o - LDS TIGRES DEL NDRTE La Banda Del Carro Rojo 8 37 71 3 X443 MACH & DADDY Jesde Abajo 33 88 50 51 LA OREJA DE VAN GOGH Guapa 5
FONOVISA 352631/U6 (15.98 CD/DVD) @ L RIINLA UNILERSAL LATING 008717 (12.98) L | SONY BMG NORTE 79923 (18.98) ®
9 7 RAKIM & KEN-Y  Masterpiece: Nuestra Obra Maestra O 2 f: JOAN SEBASTIAN Mas Alla Del Sol B 59 58 40 ALICIA VILLARREAL Orgulio De Mujer O s
PINA 270183/UNIVERSAL LATING (15.98) ) | ¥ MUSAFT 3771/BLBOA (13.98 % _UNIVERSAL LATINO 006605 (14.98) o
CALLE 13 Calle 13 (UIL1I34] | & MAFIA  La Historia De La Mafia..Los Exitos REIK Reik ()
1_° e WHITE LION 96875/S01Y BMG NORTE (15.98) O s _° LU veock & ROLL 85600/SoNY BMG hDF °E (13.98) @ E ] e 52 |53 SONY BMG NOATE 96680 (14.98) >
AVENTURA God's Project | s $ DON OMAR Da Hitman Presents Reajaeton Latino < JENNI RIVERA Parrandera, Rebelde Y Atrevida
0 g _PREMIUM LATIN 94082/SONY BMG NORTE (13.98) O's h j 28 28 \|_VYMACHETE 005550/UMRG (13.98) 1 61 63 62 FONOVISA 352165/UG (13.98) & O 1
12 10 13 RBD Nuestro Amor [ 4 @ 44 GLORIA TREVI Ea Trayectoria 61 LOS HURACANES DEL NORTE Puro Pa' Arriba 2
EH TELEVISA 35902 (14.98) ¥ UNIVIS ON 310879'UG (16 98 CD/DVD) & i UNIVISION 310858/UG (13.98) ®
a3 10 DIANA REYES Las No. 1 De La Reina = 38 35 LUNY TUNZS & BABY RANKS Mas Flow 2 ] @ ' RIGO TOVAR La Historia De Un Idolo 4
MUSIMEX 708502 UNIVERSAL LATINO (13.98) MAS FLOW 2300 17 MALHETE (14.98) — X FONDVISA 351938 UG 114.98)
14 1117 JUAN GABRIEL La Historia Del Divo 4 0 LOS TUCANES DE TIJUANA  En Vivo - Sie npre Contigo 57 ENANITOS VERDES Pescado Original 37
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: ALACRANES MUSICAL A Paso Firme e TITO EL BAMBINO To= Of The Line | GISSELLE Libre
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‘24 26 3 ANA GABRIEL Historia De Una Reina 5 34 RBD Rebelde [z 56 GRUPO BRYNDIS as anticos 55
o
25 22 23 SHAKIRA F 1@ 4 @ 84 ANA GA_BFI!S-Zsl: Dos Ameres Un Amante () ANAli

52 Go to www.billboard.biz for complete chart data
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Nielsen Nielsen

Broadcast Data SoundScan
Systems

T LATIN AIRPLAY

& TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
- LABIOS COMPARTIDOS
. MANA (WARNER LATINA)

HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)

- RICARDO ARJDNA (SONY BMG NORTE)
~ VOLVERTE A AMAR
| ALEJANDRA GUZMAN {SUNY BMG NORTE)
; COMO DUELE (BARRERA DE AMOR)
~ NOELIA (EM! TELEVISA}
E g MARIPOSAS
| ENANITOS VERDES (UNIVERSAL LATIND}

i
- "NO, NO, NO

" THALIA FEATURING ANTHONY "ROMEO" SANTOS (EMi TELEVISA)
10 DETALLES
YAHIR (WARNER LATINA)
g ME vOYy
- JULIETA VENEGAS (SONY BMG NORTE)

9 ESTE CORAZON
RBO (EMI TELEVISA)

PORT

'~ BELANOVA (UNIVERSAL LATINO)

ESTOY CON EL Y PIENSOENT!
ANAIS (UNIVISION)

- . LA BOTELLA

!": J; MACH & DADDY (UNIVERSAL LATIND)

14 QUE ME ALCANCE LA VIDA

SIN BANDERA (SONY BMG NORTE)

. DE QUE NOS VALE
-~ GISSELLE (UNIVERSAL LATINO)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
. NO ES UNA NOVELA
i . MONCHY & ALEXANORA (J&N)

CAILE

TITO EL BAMBINO (EMI TELEVISA)
nl."u' ANGELITO

L

- DDN OMAR (VI/MACHETE)

E ; USTED ABUSO
| MARLON FEATURING INDIA (SGZ/UNIVISION)

ESTOY CON EL Y PIENSO EN T!
- ANAIS (UNIVISION)
10 NUESTRO AMOR SE HA VUELTO AYER
i VICTOR MANUELLE FEATURING YURIDIA (SONY BMG NORT:)
's UNA CANCION QUE TE ENAMORE
1 . SERVANDO Y FLORENTINO (VENEMUSIC)
‘47 LABOTELLA
4 MACH & OADDY (UNIVERSAL LATINO}
14 QUE PRECIO TIENE EL CIELO
| ) MARC ANTHONY (SONY BMG NORTE)
42, MACHUCANDO
" DAUDY YANKEE (EL CARTEL/INTERSCOPE)
., DOWN
RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)
LA AVISPA
~ ZACARIAS FERREIRA (J&N)
. LOS INFIELES
- AVENTURA (PREMIUM LATIN)

131 AY AMOR, CUANDO HABLAN LAS MIRADAS
GUAYACAN (SONY BMI NORTE)

= NO QUIERE NOV!IO
€% NEJO FEATURING TEGO CALDERON (FLOW/UNIVERSAL LAT.NO)

k9 13

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

MAS ALLA DEL SOL

4 JOAN SEBASTIAN (MUSART/BALBOA)

TE COMPRO

~ DUELOD (UNIVISION)

DIGANLE

| CONJUNTO PRIMAVERA (FONO\/!SA)

' DE RODILLAS TE PIDO

ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATING)
ALIADO DEL TIEMPO

~ MARIAND BARBA (THREE SOUNO)

PAYASO LOCO

fh. _ﬂRULLA 81 (DISA)

-' ALGUIEN TE VA A HACER LLORAR

INTOCABLE (EMi TELEVISA)
O -

VOY A LLORAR POR TI
¢, REENCUENTRO
2 BANOA PEQUENOS MUSICAL (FONOV|SA)
10}

L0S RiELEROS DEL NORTE (FONOVISA)
DONDE ESTAS?

ALAGRANES MUSICAL (UNIVISION)
ADIOS A MI AMANTE

" GRUPO MONTEZ DE DURANGO (015A)
DETRAS DE LA PUERTA
EL CHAPO DE SINALOA {DISA)

" TE QUIERO ASI

VALENTIN ELIZALDE (UNIVERSAL LATING)
. FUE MENTIRA

4 LOS HURACANES DEL NORTE {UNIVISION)

QUE LASTIMA
ALFREQO RAMIREZ CDRRAL (UNIDOS/0iSA)

Data for week of AUGUST 19, 2006 |

For chart reprints call 646.654.4633

en SoundScan, Inc. Al rights reserved,

CLUB PLAY.

L
s TITLE
== ARTIST §MPRINT & NUMBER / PROMOTION LABEL

PARIS HILTON WARNER BROS. 42967
FACE THE MUSIC
| _CONJURE ONE NETTWERK PROMO
1 PROMISCUOUS
NELLY FURTADO FEAT, TIMBALAND MOSLEY PROMO/GEFFEN
7? HIGHER
*© SANNY X FEATURING TINA CHARLES WIZARD 0006
JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE)
__INDIA 562 PROMO/UNIVISION
. LOST
._ROGER SANCHEZ STEALTH PROMO/ULTRA
HE'S A PIRATE (TIESTO/FRISCIA & LAMBOY MIXES)

VARIOQUS AHTISTS

5 RBD
~ NUESTRO AMOR (EI TELEVISA)
7 " JUAN GABRIEL
" LA HISTORIA BEL DI¥0 (SONY BMG NORTE)
5 EMMANUEL
HISTORIAS DE TODR LA VIDA...LOS EXITOS (SONY BMG NORTE)
" "RICARDO ARJONA
ADENTRO (SONY BrG NORTE)
JULIETA VENEGAS
LIMON Y SAL (SON' BMG NORTE)

- ANA GABRIIEL HANS ZIMMER WALT OISNEY PROMO
m 1_“; HISTORIA DE UNA REINA (SONY BMG NORTE) |~ LET ME HEAR THE MUSIC
= SHAKIRA 3 " | LEX. FEATURING NIKI HARIS 3MP PROMO
7 FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC) - UNFAITHFUL

AIHANNA SRP DEF JAM PROMO/IDJMG
. UNDERGROUND BABY
ADAM FREEMER TWISTED 50056

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA PROMO/RNMG

- RBD

© RBD: LIVE IN HOLLY ¥0OD (EMI TELEVISA)

. ANDREA BCCELLI

_ AMOR {SUGAR/VENEMUSIC/UNIVERSAL LATINO)

~ ROCIO DURCAL

~ AMOR ETERNG: LOS EXITOS (SONY BMG NORTE) STRUT
GLORIA TREVI KEVIN AVIANCE LiZa PROMO
" LA TRAYECTORIA (UNIVISION/UG) | THE TIME
. JUANES CHRIS THE GREEK PANAGHI DJG PROMO
" MI SANGRE (SURCC/UNIVERSAL LATINO) TURN IT UP

PARIS HILTON WARNER BROS. 42902

THE GLAMOROUS LIFE

T-FUNK FEAT. INAYA DAY SILVER LABEL 2506/TOMMY BOY
- TO CALL MY OWN

~ BAATON NETSPHERES PROMO

- MOVIN ON

~ DYNAMIX FEATURING JASON WALKER KULT PROMO/JVM
YOU CAN TURN ME ON

- MUZZAIK FEAT. MIA SILVER LABEL 2500/TOMMY BOY
BUTTONS

THE PUSSYCAT DOLLS FEAT SNOOP 00GG A&M PROMOANTERSCOPE
CAFE CON ALEGRIA

TONY MORAN + DEEP INFLUENCE SILVER LABEL 2499/TOMMY BOY
" | FEEL FOR YOU

~ JOHN KANO PROJECT FEAT. GIA 7 LIVE 011°MUSIC PLANT
WORLD, HOLD ON (CHILDREN DF THE SKY)
' B0B SINCLAR YELLOw SILVER LABEL 2505, TOMMY BCY

A.8. QUINTANILLA 11T PRESENTS KUMBIA KINGS
KUMBIA KINGS LIVE (EMI TELEVISA)

TREIK

kL SESION METRDPOLITANA (SONY BMG NORTE)

ARTIST
TITLE (IMPRINT / [4STRIBUTING LABEL}
"'I: MARC ANTHONY
~SIGO SIENDO YO (S INY BMG NORTE)
- AVENTURA
G00’S PROJECT (PFEMIUM LATIN/SONY BMG NORTE)

': MONCHY & ALEXANDRA

~ EXITOS Y MAS (J&I/SONY BMG NORTE) SOMEBODY
- VICTOR MANUELLE RICHARD VISSION FEAT. STRANGER DAYS SOLMATIC 1079/SYSTEM
DECISION UNANIME (SONY BMG NORTE) - T WILL

- GISSELLE ' 'S DOLCE PURCHASE PROMO
. LIBRE (UNIVERSAL LATINO)

- MONCHY & ALEXANDRA
~ HASTA EL FIN (J&N SONY BMG NORTE)
"% ANDY ANDY
~ IRONIA (WEPA URBAN BOX OFFICE)

; VARIOUS ARTISTS

5 30 BACHATAS PEGADITAS. LO NUEVO Y LO MEJOR 2006 (MOCK & ROLL/SONY 8MG NORTE)
t GILBERTO $GANTA ROSA
¥ DIRECTO AL CORAZIN (SONY BMG NORTE)
@ g GILBERTO SAFTA ROSA & VICTOR MANUELLE
DOS SGNEROS, UN/ HISTORIA (SONY BMG NORTE)
;'(': VARIOUS ARTISTS
 PUTUMAYQ PRESENTS: BAILA A LATIN DANCE PARTY (PUTUMAYO)
INDIA

-
g 10 Soy niFerenTe INIVISION
4 VARIOUS ARTISTS
=4 30 SOMDERAS PEGADITAS 10 NUEVO Y LO MEJOR 2006 (MOCK & ROLL/SONY BMG NORTE)
12 ANDY MON“ANEZ
€ SALSA CON REGGALTON (SGZ/UNIVISION/UG)

‘L VARIOUS ARTISTS
ﬁ. 30 SALSAS PEGADITAS L) NUEVD Y L0 MEJGR 2006 (MOCK & ROLL/SONY BMG NORTE)

“§-0sE0E

GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN 70003 VATLANTIC
2 .'89 GORILLAZ

DEMON DAYS PARLOPHONE 73B38*/VIRGIN

/ARTIST
TITLE {MPRINT & NUMBER / DISTRIBUTING LABEL
®

MADONNA
7 CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460° 50
SHE WANTS REVENGE ;

SHE WANTS REVENGE
IMOGEN HEAP ﬁ
£ : SPEAK FOR YOURSELF RCA VICTOR 72532
5 24 CASCADA

EVERYTIME WE TOUCH ROBBINS 75064

. FATBOY SLIM el
THE GREATEST HITS: WHY TRY HARDER SKINT 563 14/ASTRALWERKS =
4 4 SOUNDTRACK

- ~ THE DEVIL WEARS PRADA FOX 443B3/WARNER BROS.

OAKENFOLD .iﬁ
19

ik

| A LIVELY WIND MAVERICK 49900/WARNER BROS.
ZERO 7
THE GARDEN ULTIMATE DILEMMA/ATLANTIC 63380/AG ~ +
PET SHOP BOYS -
4O FUNDAMENTAL RHINO 79525 wl
13 10 DJ LIL' CEE/TREVOR SIMPSON
_ "' ULTRA.WEEKEND 2 ULTRA 1411
PEACHES

ﬂ IMPEACH MY BUSH Xt 201*/BEGGARS GROUP

14' 1p VIC LATINO
o ~ THRIVEMIX 02 THRIVEDANCE 90748/ THRIVE

", CUT CHEMIST 853
| THE AUDIENCE'S LISTENING BEATDOWN 48559/WARNER BROS. @

17 15’ TIESTO
| IN SEARCH OF SUNRISE 5: LOS ANGELES SONG BIRD 0Y/BLACK HOLE

4 LOUIE DEVITO g
DANCE FACTORY: LEVEL 4 DEE VEE 0016 =
n 18 1a THIEVERY CORPORATION
Wb " ' VERSIONS EIGHTEENTH STREET LOUNGE 095 S
BELANOVA :-;}

m OULCE BEAT UNIVERSAL LATINO 006301 =
19 45 VARIOUS ARTISTS
i DISNEYREMIXMANIA WALT DISNEY 861354

21 GOLDFRAPP ﬁ
SUPERNATURE MUTE ® -
OT CHIP ;
B THE WARNING ASTRALWERKS 62814 E
DEPECHE MODE
LAYING THE ANGEL SIRE/REPRISE 49348 WARNER BROS. @

GOTAN PROJECT
LUNATICD XL 195*/BEGGARS GROUP

ARTIST
. TITLE (MPRINT / WISTRIBUTING LABEL)

5 | _ | LOS BUKIS
| 30 RECUERDOS (FONOVISA/UG)
LOS TIGRES DEL NORTE
LA BANDA DEL CAR 30 R0JO (FONOVISA/UG)
', DIANA REYI:S
{ k LAS NO. 1 DE LA REINA (MUSIMEX/UNIVERSAL LATING)
VICENTE FERNANDEZ
THE LIVING LEGENL {SONY BMG NORTE)
f GRUPO MONTEZ DE DURANGO
= BORRON Y CUENTA NUEVA (DISA)
~ ALACRANES$ MUSICAL
A PASO FIRME {UNIViSION/UG}
'~ RAMON AYAL/ Y SUS BRAVOS DEL NORTE
-F
- _ANTOLOGIA DE UN TIEY VOL. 2 (FREODIE)
4 VARIOUS ARTISTS
| ALFREDO RAMIREZ CORRAL: LIBRES (DISA)
'~ LOS ACOSTA
.f‘i_'\: PARA TI..NUESTRA HiSTORIA (FONOVISA/UG)
_ LOS ANGELES DE CHARLY
PARA TI..NUESTRA HISTORIA (FONOVISA/UG)
- DUELO
é- RELACIONES CONFILICTIVAS (UNIVISION/UG)
- LOS CAMINANTES
- TESOROS DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY BMG NORTE)
- JOAN SEBASTIAN
o5 MAS ALLA DEL SOL (MUSART/BALBOA)
16 LA MAFIA
j . LA HISTORIA DE LA MAFIA._LOS EXITOS (MOCK & ROLL/SONY BMG NORTE)

LOS TUCANES DE TIJUANA
. EN VIVO - SIEMPRE CONTIGO (UNIVISION/UG)

s5-g0s0

KNIFE ﬁ
~ SILENT SHOUT RABID/BRILLE 9326/MUTE 3

www americanradiohistorvy com

) s+ 9 EANCESTLAVIE I
ARTIST 1 WK KIM ENGLISH NERVOLS PROMO
TITLE (IMPRINT / | ISTRIBUTING LABEL) 3 8 - STARS ARE BLIND

See crhartlegend for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. & 2006, VNU Business Media. inc.
and Niels¥n SoundSean, Inc. Al rights reserved. HOT DANCE AIRPLAY. 3 dance stations are electronically monitored by Nielsen
Brossicast Data Systems. See chart legend for rules and explarations. @ 2003, VNU Business Media, Inc. All rights reserved

ICLE
‘ L

AUG
19
2006

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

=

| _GNARLS BARKLEY DOWNTOWN 70002/LAVA
SANCTUARY

|_SYLVIA TOSUN SEA TO SUN PROMO

LOOK ON THE FLOOR (HYPNOTIC TANGO)
__BANANARAMA THE LAB IMPORT/FUEL 2000

FREE YOUR MIND

OHSHA KAI ACT 2 012/MUSIC PLANT

39 3,: | CALL 1T LOVE
> ~ LIONEL RICHIE ISLAND PROMU/IDJMG

E " SUPERMODEL (REMIXES)
ﬂ,,inumut FEATURING SHIRLEY 0. LIQUOR RUCO PROMD
25 7 CALLING
T KOISHII & HUSH FEAT. SUZANNE SHAW CORDLESS PROMO

; A PUBLIC AFFAIR

*  JESSICA SIMPSON EPIC PROMO

MAS QUE NADA

SERGIO MENDES FEAT THE BLACK EYED PEAS HEAR PROMO/CONCORD
| MY FREEDOM

© CHRIS WILLIS PEACE BISQUIT PROMO/CURVVE

I WILL STAND

CLAUDJA BARRY DONNAJEAN PROMO

' FAITH

* Leana SWEDISH DIVA 0003

I'M WITH STUPID
PET SHOP BOYS RHINO PROMO
- BOSSY
€ KELIS FEATURING TOO SHORT JIVE PROMU/ZOMBA
. FOREVER
LAKE STREET PROJECT FOREVER SOUL 2011/ESNTION
LEAVIN' U {CHICO.MIKE DA WIZARD TWISTED DEE MIXES)
. CHICO FEATURING ASHLEE RIZZ-ONE 001/FLAVA MUSIC
GET TOGETHER
MADONNA WARNER BROS. 42935
2 a DISCOTEKA
. STARKILLERS STAR 69 1321
i PRIDE (IN YOUR SOUL)
ALKEBULAN FWE PROMO
JOHN THE REVELATOR
DEPECHE MODE SIRE/MUTE PROMO/REPRISE
CHELSEA
STEFY WIND-UP PROMO
DESTINATION
| JACINTA CHUNKY PROMO
5 CUBICLE
RINOCERCSE V2 PROMO
MAKE A MOVE ON ME
JOEY NEGRO SILVER LABEL 2503/TOMMY BOY

TITLE

ARTIST (iIMPRINT / PROMOTION LABEL)
UNFAITHFUL J
RIHANNA SRP'DEF JAMNDIMG

AIN'T NO OTHER MAN

CHRISTINA AGUILERA RCA RMG

PROMISCUOUS

NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN

' CRAZY

GNARLS BARKLEY OOWNTOWN/LAVA

LOOK ON THE FLOOR {(HYPNOTIC TANGO)

BANANARAMA THE LAB FUEL 2000

| WHAT'S LEFT OF ME

NICK LACHEY JIVE/ZOMBA

"GET TOGETHER

MADONNA WARNER BROS

A PUBLIC AFFAIR

~ JESSICA SIMPSON EPIC

" TRACKING TREASURE DOWN

GABRIEL & ORESDEN ORGANIZED NATURE

cuT
PLUMB CURB

THE ONE THAT GOT AWAY
| NATASHA BEDINGFIELO EPIC

STARS ARE BLIND
PARIS HILTON WARNER BROS
SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA
FASTER KILL PUSSYCAT
_ DAKENFOLD FEAT. BRITTANY MURPHY MAVERICK/REPRISE

CALL ON ME

JANET & NELLY VIRGIN

~ WORLD, HOLD ON (CHILDREN OF THE SKY)
_ BOB SINCLAR YELLOW. SILVER LABEL/TOMNY BOY

] HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN EPIC
~ IT'S TOO LATE
- EVERAMORE WARNER BROS.

E MAKE A MOVE ON ME

. JOEY NEGRC SILVER LABEL TOMMY BOY
94 2 WHAT A FEELING
: -~ PETERLUTS & DOMINICO NERVOUS

PIECE OF HEAVEN
AKIRA SASSO

3 ALIVE

= DA BUZZ AIRUS

WHO KNEW

| PINK LAFACE/ZOMBA
SATELLITES
SEPTEMBER ROBBINS

Go to www.billboard.biz for complete chart data | 53
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Hits of the World is compiled at Bitlboard/London. RE=Re-Entry

--\-(-)

JAPAN a

SINGLES

(SDUNDSCAN JAPAN)
ANSWER (PAPER JACKET)

GLAY FT. KYDSUKE HIMURD TDSHIBA/EMI

4 HOT WAVE (CD+DVD)

KUMI KODA AVEX TRAX

AOZORA PEDARU (FIRST LTD VERSION A)
" _ARASHI J-STORM

AOZORA PEDARU (FIRST LTD VERSION B)
ARASHI J-STORM

y ANSWER (TALL CASE)

GLAY FT. KYDSUKE HIMURD TOSHIBA/EMI

YUME KUI (CD+DVD)

Al OOTSUKA AVEX TRAX

HAVA RAVA (FIRST LTD VERSION)

WAT UNIVERSAL

SHAMROCK (FIRST LTD VERSION)
UVERWORLD SONY

TOU

BANK BAND TOY'S FACTORY

AOZORA PEDARU (ORIGINAL VERSION)
ARASHI J-STORM

AUGUST 8, 2008

FRANCE ]

SINGLES

| s
i 5
== 53 (SNEP/IFOP/TITE-LIVE)

l; 1 COUP DE BOULE
LA PLAGE UP MUSIC
f FACON SEX
2_ ¥ pE TRIBAL KING ULM

ZIDANE Y VA MARQUER

AUGUST 9, 2006

" CAUET ULM
a® ROC
‘4_ 4 NADIYA COLUMBIA
5 CRAZY
AAAAAAAA GNARLS BARKLEY DOWNTOWN/LAVA
i & 3 SUNNY

CHRISTOPHE WILLEM VOGUE

- DIRAS QUE ESTOY LOCO
|_MIGUEL ANGEL MUNOZ GLOBOMEDIA

@ g CCHO, CABRULE (RAI'N B FEVER 2)
f MAGIC SYSTEM COLUMBIA
~ WE ARE THE CHAMPIONS (DING A DANG DONG)

CRAZY FROG MACH1 RECORDS

1 ON EST LA

10 | 10" Gaby we HoP WAGRAM

ITALY

SINGLES

—2
@l
S= (FIMI/NIELSEN) JuLy 30, 2006

1 SIAMO UNA SQUADRA FORTISSIMI
CHECCO ZALONE UNIVERSO
R SEI PARTY DI ME
; ZERO ASSOLUTO UNIVERSO
4 CRAZY
" GNARLS BARKLEY DOWNTOWN/LAVA
a4 NEW SEVEN NATION ARMY
3

THE WHITE STRIPES XL
CUORE AZZURRO
POOH ATLANTIC

& ¢ HIPSDONTLIE

R SHAKIRA FT. WYCLEF JEAN EPIC

§ STOP! DIMENTICA
- _TIZIANO FERRO CAPITOL

5 5 AN EASIER AFFAIR
GEDRGE MICHAEL AEGEAN/EPIC
7 SVEGLIARSI LA MATTINA
" _ZERO ASSOLUTO UNIVERSO

20 o STARS ARE BLIND
EEA PARIS HILTON WARNER BROS.

SWITZERLA

SINGLES
55
g; {MEDIA CONTRDL) AUGUST 7, 2005
1 CRAZY
= GNARLS BARKLEY DOWNTOWN/LAVA
: i’ g UNFAITHFUL
o Tl RIHANNA SRP/DEF JAM

COUP DE BOULE
LA PLAGE UP MUSIC

3 MANEATER
NELLY FURTADD MOSLEY/GEFFEN

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC

ALBUMS
ﬂ 3 TIZIANO FERRO

NESSUNO E' SOLO CAPITOL
4 NELLY FURTADO

i ' LOOSE MOSLEY/GEFFEN
Bl

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.
Al 1 MUSE
2 BLACK HDLES AND REVELATIONS HELIUM 3
7‘; PINK FLOYD
_° ' PULSEtMI

54 |

UNITED KINGDOM 34

. ! (THE DFFICIAL UK CHARTS C0.)

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC

AUGUST 6, 2008

UNFAITHFUL
RIHANNA SRP/DEF JAM

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA

EVERYTIME WE TOUCH
CASCADA ALL AROUND THE WORLO

STARS ARE BLIND
PARIS HILTON WARNER BROS.

YOU GIVE ME SOMETHING
JAMES MORRISON POLYDOR

SMILE
LILY ALLEN REGAL/PARLOPHONE

VOODOO CHILD
ROGUE TRADERS COLUMBIA

LAST REQUEST
PAOLO NUTINI ATLANTIC

EMPIRE
KASABIAN CDLUMBIA

AUSTRALIA =

SINGLES

. (ARIA)

HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
BUTTONS

THE PUSSYCAT DOLLS FT. SNOOP DOGG A&M/INTERSCOPE
MISTAKE

STEPHANIE MCINTOSH UMA

PROMISCUOQUS

NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN
UNFAITHFUL

RIHANNA SRP/DEF JAM

AIN'T NO OTHER MAN

CHRISTINA AGUILERA RCA

THIS TIME | KNOW IT'S FOR REAL
. THE YOUNG DIVAS SONY BMG

WHO KNEW

PINK LAFACE/ZOMBA

- TEMPERATURE

SEAN PAUL VP/ATLANTIC

WHAT'S LEFT OF ME

NICK LACHEY JIVE

AUGUST b, 2006

SPAIN

SINGLES

(PROMUSICAE/MEDIA) AUGUST 8, 2008
VIVIR PARA CONTARLO B/W HACIENDO LD
VIOLADORES DEL VERSO BOACOR
WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MAGH1 RECORDS
DIABULUS IN MUSICA
MAGO DE 0Z DRO
BLOOD ON THE DANCE FLOOR
MICHAEL JACKSON EPIC
GET TOGETHER
MADONNA WARNER BROS.
SUMMER LOVE
DAVID TAVARE VALE MUSIC
. HIMNO OFICIAL DEL SEVILLA FC

£L ARREBATO CAPITOL
7 STRANGER IN MOSCOW

MICHAEL JACKSON E£PIC

AUTOMATIC IMPERFECTION

©_MARLANGO SUBTERFUGE RECORDS

BILLIE JEAN
MICHAEL JACKSON EPIC

FINLAND

SINGLES

(YLE) AUGUST 9, 2006

VAPAUS JONTAA KANSAA
CMX/KOTITEOLLISUUS/51 KOOOIA EMI
MIKA KESA
_ VALVOMO UNIVERSAL
AWAY
RUST 92 DAWN RECORDINGS
SHE'S THE QUEEN
BLUEBORN MAGNUM

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA

ALBUMS
m 2 JUANES

MI SANGRE UNIVERSAL

SLAYER
2 NEW CmST ILLUSION WARNER BROS.

ERI ESITTAJIA
mngw_ TILKKUTAKKI WARNER BROS.
4 LORDI
THE AROCKALYPSE RCA

1
E g VON HERTZEN BROTHERS
APPROACH DYNASTY

Go to www.billboard.biz for compiete chart data

L ’A A‘( . €]
GERMANY

-
-
§§ (MEDIA CONTROL) AUGUST 8, 2005

, '54,'74,'90, 2006
SPORTFREUNOE STILLER VERTIGO
" CRAZY
GNARLS BARKLEY DOWNTDWN/LAVA
; BUTTONS
THE PUSSYCAT DOLLS FT. SNOOP DOGG A&M/INTERSCOPE
New AINT NO OTHER MAN
~ CHRISTINA AGUILERA RCA
HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
MANEATER
NELLY FURTADO MOSLEY/GEFFEN
ZEIT DASS SICH WAS DREHT
HERBERT GRONEMEYER FT. AMADOU COLUMBIA
STARS ARE BLIND
PARIS HILTON WARNER BROS
LIKE THE WIND
VIBEKINGZ FT. MALIQ URBAN

| DANKE
XAVIER NAIDOO NAIDOO RECORDS
2"
4

IIT
E!B

10 INEW

DIGITAL SINGLES

{SOUNDSCAN) AUGUST 19, 2008
SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE JIVE/SONY BMG
5 LONDON BRIDGE (EXPLICIT VERSION)
FERGIE A&M/INTERSCOPE/UNIVERSAL
, CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC
, PROMISCUOUS
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN/UNIVERSAL
AIN'T NO OTHER MAN
. CHRISTINA AGUILERA RCA/SONY BMG MUSIC
4 HIPS DONT LIE
SHAKIRA FT. WYCLEF JEAN EPIC/SONY BMG MUSIC
BUTTONS
THE PUSSYCAT DDLLS FT. SNOOP DOGG A&MANTERSCOPE/UNIVERSAL

g DEJA VU (ALBUM VERSION)
BEYONCE FT. JAY-Z MUSIC WORLD/COLUMBIA/SONY BMG

mm:w SUDDENLY | SEE
KT TUNSTALL RELENTLESS/VIRGIN/EMI

A

2
a
& s
d

6

‘9 \new WAITING ON THE WORLD TO CHANGE
JOHN MAYER AWARE/COLUMBIA/SONY BMG

MEXICO o!

| {BIMSA)
ALLISON
ALLISON SONY BMG

2 | ZOE
MEMO REX COMMANDER Y EL CORAZON ATOMICA EM|
VARIOUS ARTISTS
SECTOR BEAT 100.8 VOL. 3 WARNER MUSIC/MAS
a4 4 SHAKIRA

A ORAL FIXATION VOL. 2 EPIC

; THE BLACK EYED PEAS
MONKEY INTERSCOPE

& g BELANOVA
DULCE BEAT UNIVERSAL
GLORIA TREVI
LA TRAYECTORIA UNIVISION
@ 5 JULIETA VENEGAS

2 LIMON Y SAL SONY BMG
" DIVISION MINUSCULA
.. DEFECTO PERFECTO UNIVERSAL
MADONNA
I'M GOING TO TELL YOU A SECRET WARNER BROS.

AUGUST 8, 2008

POLAND ™=

(ZWI.ZEK PRODUCENTOW AUDIO-VIDEQ)
VIRGIN
FIGCA MERGURY

3 VARIOUS ARTISTS
ESKA HITY NA CZASIE 7 - LATO 2006 IZABELIN

2
@ 5 VARIOUS ARTISTS
i RADIO ZET PRZEBOJE NA LATO 2006 MAGIC
a4
L3
6

AUGUST &, 2006

5 VARIOUS ARTISTS
THE BEST SMOOTH JAZZ.. EVER! vOL.3 POMATON
g KATIE MELUA
PIECE BY PIECE DRAMATICO
PIOTR RUBIK
RUBIKON MJM
+ 4 VARIOUS ARTISTS
l-' o BRAVO HITS LATO 2006 MAGIC RECORDS
VARIOUS ARTISTS
RMF FM NAJLEPSZA MUZYKA NA WIOSNE SONY BMG
g VARIOUS ARTISTS
__TU ES PETRUS - TY JESTES SKALA MAGIC
MIECZYSLAW SZCZESNIAK
IWYKLY CUD POLSKI RADIO

Data for week of AUGUST 19, 2006 |
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(NIELSEN SOUNDSCAN INTERNATIONAL)
" HIPS DON'T LIE
SHAKIRA FY. WYCLEF JEAN EPIC
SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE JIVE/ZOMBA
~ AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA
YOU GIVE ME SOMETHING
. JAMES POLYDOR
CRAZY (SINGLE VERSION)
GNARLS BARKLEY OOWNTOWN/LAVA
UNFAITHFUL
RIKANNA SRP/DEF JAM
5 MANEATER
- NELLY FURTADO MOSLEY/GEFFEN
o VOODOO CHILD
ROGUE TRADERS COLUMBIA
.~ STARS ARE BLIND (ALBUM VERSION)
.__PARIS HILTON WARNER BROS.
CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE
MAS QUE NADA
*  SERGIO MENDES FT. THE BLACK EYED PEAS HEAR/CONCORO
PROMISCUOUS (ALBUM VERSION)
NELLY FURTADO FT. TIMBALANO MOSLEY/GEFFEN
WHO KNEW
- PINK LAFACE/ZOMBA
SMILE
LILY ALLEN REGAL/PARLOPHONE
' SHE MOVES IN HER OWN WAY
. THE KOOKS VIRGIN
LAST REQUEST (ALBUM VERSION)
PAOLO NUTINI ATLANTIC
, | DON'T FEEL LIKE DANCIN'
SCISSDR SISTERS POLYDOR
~ IN THE MORNING
-, _RAZORLIGHT VERTIGO
SMILEY FACES
GNARLS BARKLEY DOWNTOWN/LAVA

MANEATER (ALBUM VERSION)
" NELLY FURTADO MOSLEY/GEFFEN

AUGUST 19, 2006

(PROMUVI)
COUP DE BOULE
LA PLAGE UP MUSIC
CRAZY
GNARLS BARKLEY DOWNTOWN/LAVA
ROC
NADIYA COLUMBIA
WE ARE THE CHAMPIONS (DING A DANG DONG)
CRAZY FROG MACH1 RECORDS

MANEATER
NELLY FURTAOD MOSLEY/GEFFEN

ALBUMS

1 LAURENT vOULZY
LA SEPTIEME VAGUE RCA

2 MUSE

BLACK HOLES AND REVELATIONS HELIUM 3
RENAUD
100 CHANSONS EMI
3 RAPHAEL

CARAVANE CAPITOL

4 GRAND CORPS MALADE
2 MIDI 20 AZ

HUNGARY

SINGLES

AUGUST 9, 2006

Al
z

Tai
: =

B

—

(MAHASZ)
RECORD STRAIGHT
NEQ MAGNEOTON
2 3 ANEASIER AFFAIR
GEORGE MICHAEL AEGEAN/EPIC
a 4 GET TOGETHER
MADONNA WARNER BROS.
STARS ARE BLIND
- pad PARIS HILTON WARNER BROS.
5

NEW JOHN THE REVELATOR/LILIAN
""" DEPECHE MODE MUTE

ALBUMS
fﬁ- 1 RUSZA MAGDOLNA

i A OONTOKBEN ELHANGZOTT DALOK UNIVERSAL

FULES MACKO

AUGUST 4, 2006

2 4 FULES MACKO ENEKEL SONY BMG
h-r 3 RIHANNA
A GIAL LIKE ME SPR/OEF JAM
a 5 ZENEOVI
ZENEOVI SONY BMG
i ] TANKCSAPDA

5

MINDENKI VAR VALAMIT CLUBSOLUTIONS

CHARTS LEGEND on Page 56
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EUROCHARTS

SIN

SALES CHARTS OF 20 EUROPEAN COUNTRIES.

I HIPS DON'T LIE
. SHAKIRA FT. WYGLEF JEAN EPIC

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM

AUGUST 9, 2006

o CRAZY
GHARLS BARKLEY DOWNTOWN/LAVA

AIN'T NO OTHER MAN
| CHRISTINA AGUILERA RCA

COUP DE BOULE
LA PLAGE Lii* MUSIC

]
! 16 STARS ARE BLIND
e PARIS HILTON WARNER BROS.

5 UNFAITHFUL
RIHANNA SRP/DEF JAM

BUTTONS
THE PUSSYCAT DOLLS FT. SNOOP 00GG A&M/INTERSCOFE

'@ g DANKE
XAVIER NAIBOO NAIDOO RECORDS

3 MANEATER
HELLY FURTAOQ MOSLEY/GEFFEN

FACON SEX

10 NEW TRIBAL KING ULM

EVERYTIME WE TOUCH
CASCADA ALL AROUND THE WORLD

!ﬂ; sal

ZIDANE Y VA MARQUER
CAUET ULM

»—,

| 0 CRAZY FROG MACH1 RECOROS

WE ARE THE CHAMPIONS (DING ~ DANG DONG)

ROC

14 4 NADIYA COLUMEIA

'54, '74, '30, 2006

1l
I.,F_‘__' 15 SpoRTFREUNDE STILLER VERTIGO

AUGUST 9, 2006

| ;‘ o RED HOT CHILI PEPPERS
| STAOIUM ARCAOIUM WARNER BROS
'.' 4 NELLY FURTADO
Tk LOOSE MOSLEY/GEFFEN
T SHAKIRA
® 0 DRAL FIXATION VOL. 2 EPIC
& 1 MUSE
BLACK HOLES AND REVELATIONS HELIUM 3
j' 5 SEMINO ROSSI
- {CH DENK AN OICH KOCH
. JAMES MORRISON
-' NEW UNOISCOVEREO POLYDOR
. 7  GNARLS BARKLEY
— ST. ELSEWHERE DOWNTOWN/LAVA
LAFEE
8 13 LAFEE CAPITOL
= RAZORLIGHT
’,& " 6 RAZORLIGHT VERTIGO
i PHARRELL
,'Il 15|\ v minD vicin
ﬁ g SNOW PATROL
! EYES OPEN FICTION/POLYOOR
42 17 THE PUSSYCAT DOLLS
AL PCD AGM/INTERSCOPE
] “ 7 RIHANNA

_AG GIRL LIKE ME SRP/DEF JAM

"JUANES
14 16 i\ SaNGRE UNIVERSAL/SURCO

KOQOKS

] Er 18 \\SIDE IN/iNSIDE OUT VIRGIN
7 N
RADIO AIRPLAY Nielzen
Music Control
B RADIO AIRPLAY INFORMATION FROM 17 EUROPEAMCOUNTRIES AS MONITORED AND
\ TABULATED BY NIELSEN MUSIC CONTROL
I
e <= AUGUST 9, 2006
:—" " 3 HIPS DON'T LIE
" SHAKIRA FT. WYCLEF JEAN EPIC
2 2 CRAZY

GNARLS BARKLEY DOWNTOWN/ATLANTIC

3 7 SMILE
LILY ALLEN REGAL/PARLOPHONE

BOB SINCLAR YELLOW PRODUCTION

a4 3 UNFAITHFUL
RIHANNA SHF DEF JAM
e { 4 MANEATER
T NELLY FURTADO MOSLEV/EFFEH
6 5 WHO KNEW
PINK LAFACE/ZOMBA
I‘T’- I 8 WORLD HOLD ON

MAS QUE NADA
SERGIO MENDES FT. THE BLACK EYED PEAS HEAR/CCNCORD

= DEJA VU
‘E 1 Gevonce F1.avz coLumeia

40 12 AINT NO OTHER MAN
CHRISTINA AGUILERA RCA

| 43 STARS ARE BLIND
- PARIS HILTON WARIWER BROS

DANI CALIFORNIA
RED HDT CHILLI PEPPERS WARNER BROS.

i 15 BECAUSE OF YOU
KELLY CLARKSON RCA

17 DANCE!
GOLEQ VI/PLUMIDEE/FATMAN SCOOP MACH1/MOS

gg LOVE DONT LET ME GO
1. " DAVID GUETTA VS. THE EGG GUSTO

Data for week of AUGUST 19, 2006 |

See Chart _egend for rules and explanations. @ 2008, VNU Business Media, Inc. and Nieisen SoundScan, Inc. All rights reserved

SALESIDATA COMPILED BY
N
Nielsen
SoundScan

ARTIST
| TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MICHAEL BUBLE
IT'S TIME 143/REPRISE 48946/ WARNER BRCS. &

' CHRIS BOTTI
by TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ®
ELVIS COSTELLO & ALLEN TOUSSAINT
4 THE RIVER IN REVERSE VERVE FORECAST 006660/VE @

',‘g‘l NAT KING COLE

it . THE VERY BEST OF NAT KING COLE CAPITOL 59324
KATIE MELUA
PIECE BY PIECE DRAMATICO/UNIVERSAL MOTOWN 0 6838/UMRG
ﬁ MICHAEL BUBLE
§ CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BR0S. @
CHRIS BOTTI
WHEN | FALL IN LOVE COLUMBIA 92872/SONY MUSIC @&
[ DIANA ROSS

BLUE UNIVERSAL MOTOWN 005694/UMRG

JOHN MCLAUGHLIN
INDUSTRIAL ZEN VERVE 007066/VG
; —;’r“ THELONIOUS MONK WITH JOHN COLTRANE
THE COMPLETE 1957 RIVERSIOE RECORDINGS RIVERSIOE/FANTASY 30027/CONCORD
MADELEINE PEYROUX
CARELESS LOVE ROUNDER 613192
THELONIOUS MONK QUARTET WI™H JOHN COLTRANE |
| AT CARNEGIE HALL THELONIOUS 35173+/BLUE NOTE
YELLOWJACKETS
TWENTY FIVE HEADS UP 3112 &
~ JOHN PIZZARELLI WITH THE CLAYTON-HARILTON JAZZ ORCHESTRA
* DEAR MR. SINATRA TELARC 83638
CASSANDRA WILSON
BLUE NOTE 63398
LOUIS ARMSTRONG
(€% THE DEFINITIVE COLLECTION HIP-O/VERVE/CHRONIGLES 004893/UME

FRANK CATALANO
| MIGHTY BURNER BRIGHT 501 &
' DR. JOHN
| MERCERNEV BLUE NOTE 54541
VARIOUS ARTISTS i
LEGENDS OF JAZZ WITH RAMSEY LEWIS: SHOWCASE LRSMEDIA 968700 @
.9 42 DIANNE REEVES
~ " GOOD NIGHT, AND 00D LUCK. (SOUNBTRACK) CONCORD JAZZ 2307/CONCORD
o BRAD MEHLDAU TRIO
HOUSE ON HILL NONESUCH 79911/WARNER BROS.
'; GORDON GOODWIN'S BIG PHA™ BAND
| THE PHAT PACK IMMERGENT 284404
NINA SIMONE
~ THE DEFINITIVE COLLECTION HIP-O/VERVE 001628/TME
JOE LOVANO
STREAMS OF EXPRESSION BLUE NOTE 41092
DEJOHNETTE/GOLDINGS/SCORELD
TRIO BEYONO: SAUDADES ECM 0002/UNIVERSAL C ASSICS GROUP

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABE

JENNY OAKS BAKER
| THE BEST OF JENNY 0AKS BAKER MORMON TABERJACLE CHOIR 70008

THE 5 BROWNS

THE 5 BROWNS RED SEAL 66007/SONY BMG MAS EFWORKS ®

{'I VARIOUS ARTISTS

LIEBERSON: RILKE SONGS, SIX REALMS, HORN CONZERTO BRIDGE 9178

YO-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE)
Y0-YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 13456/SONY BNG MASTERWORKS ®
ANDRE RIEU

- THE FLYING DUTCHMAN DENON 17570

ANDRE RIEU

TUSCANY DENON 7431

~ YO-YO MA/THE SILK ROAD ENSEMBLE

SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SONY BMG MASTERWORKS
VARIOUS ARTISTS i
THE INSTYLE WEDDING COLLECTION DM( 7B034

ESTONIAN PHILHARMONIC CHAMBER EHOIR (HILLIER)

RACHMANINOV: ALL-NiGHT VIGIL HARMONIA MUNBDI 07384

SOUNDTRACK

SCOO0P DECCA 007341/UNIVERSAL CLASSICS GROU?

RENEE FLEMING

SACRED SONGS DECCA 005193/UNIVERSAL CLALSICS GROUP

ANDRE RIEU -
HEW YEAR'S IN VIENNA DENON 17572

" "DAWN UPSHAW/ATLANTA SYMPHONY ORCHESTRA {SPANO)

GOLISOV: AINADAMAR: FOUNTAIN OF TEARS DG 00BB29‘UNIVERSAL CLASSICS BROUP

SOUNDTRACK
MATCH POINT MILAN 36145
GIULIANO CARMIGNOLA/VENICE BAFOQUE (MARCON}
. VIVALOI DG 006504/UNIVERSAL CLASSICS GROBP
LILY AFSHAR
_ HEMISPHERES ARCHER 31926
LANG LANG
MEMORY DG 005827/UNIVERSAL CLASSICS BREUP
DANIEL BARENBOIM
BACH THE WELL-TEMPERED CLAVIER BOOK 1 WARNER CLASSICS/FNC 61553WARNER STRATEGIC MARKETING
- JUAN DIEGO FLOREZ
S SENTIMIENTO LATINO DECCA 006295/UNIVERSA CLASSICS GROUP
g 'a MITSUKO UCHIDA
BEETHOVEN: PIANO SONATAS PHILIPS 006379/UNIVERSAL CLASSICS GROUP
MORMON TABERNACLE CHOIR WITH ORCHESTRA AT TEMPLE SQUARE (JESSOP)
CHOOSE SOMETHING LIKE A STAR MORMON TAB' RNACLE CHOIR 0005
2 l“ GORAN SOLLSCHER
| THE RENAISSANCE ALBUM DG 006497/UNIVERSaL CLASSICS GROUP
42 CHRISTOPHER PARKENING
" GEMINI: GRACE LIKE A RIVER EMI CLASSICS 5621 8/ANGEL
SOUNDTRACK
THE CHORUS NONESUCH 61741/WARNER BROS

3

=or chart reprints call 646.654.4€:3

www americanradiohistorv com

EMPORARY JAZZ

TITLE IMPRINT & NUMSER / DISTRIBUTING LABEL
THE RIPPINGTONS
20TH ANNIVERSARY PEAK 30000/CONCORD &
T‘ PAUL HARDCASTLE
JAZZMASTERS V TRIPPIN 'N' RHYTHM 90522/V2
WAYMAN TISDALE e
WAY UP! RENDEZVOUS 5118 4
| PETER WHITE
. PLAYIN' FAVOURITES LEGACY/COLUMBIA 94992/SONY MUSIC
MARION MEADOWS |
DRESSED TO CHILL HEADS UP 3106
MINDI ABAIR
LIFE LESS ORDINARY GRP 006222/VG
HERBIE HANCOCK ]T
POSSIBILITIES HEAR/HANCOCK 70013/VECTOR
JAMIE CULLUM
CATCHING TALES VERVE FORECAST/UNIVERSAL 005478/VG/UMRG @
KENNY G [
THE ESSENTIAL KENNY G LEGACY/ARISTA 754B87/RMG I
MICHAEL FRANKS
~ RENDEZVOUS IN RI0 KOCH 9964
DAVID BENOIT o
FULL CIRCLE PEAK 30015/CONCORD &l
ROB WHITE
LET IT RIDE E2 90953/0RPHEUS
GERALD ALBRIGHT
NEW BE PEAK 8540/CONCORD
16 'I BRIAN CULBERTSON
'i IT'S ON TONIGHT GRP 004535/VG
# EVERETTE HARP I
IN THE MOMENT SHANACHIE 5140

20 22 l SPYRO GYRA
! _|_| WRAPPED N A DREAM HEADS UP 3107

ey

WILL DOWNING I

THE BEST OF WILL DOWNING: THE MILLENNIUM COLLECTION HIP-O 004869/UME L

RAMSEY LEWIS

WITH ONE VOICE NARADA JAZZ 60699/NARADA
GEORGE DUKE

IN A MELLOW TONE PIZARREPLANET 5103/8PM

ia PIECES OF A DREAM

PILLOW TALK HEADS UP 3105

KENNY G -

AT LAST... THE DUETS ALBUM ARISTA 62470 RMG e |

RICHARD ELLIOT

METRO BLUE ARTIZEN 10010

EUGE GROOVE ;

JUST FEELS RIGHT NARADA JAZZ 60499/NARADA i

RICK BRAUN

YOURS TRULY ARTIZEN 10011

DJ LOGIC il

ZEN OF LOGIC ROPEADOPE 606* 1}

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

ANDREA BOCELLI
’w»\s AMORE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP

ea ILDIVO -
IL DIVO SYCO/COLUMBIA 93863/SONY MUSIC ® =

9 IL DIVO
ANCORA SYCO/COLUMBIA 76914/SONY MUSIC

n ANDREA BOCELLL!

l " AMOR SUGAR/VENIMUSIC 006144/UNIVERSAL LATINO -
5 g3 ANDREA BOCELLI i
1 | ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP 5
6 .n SOUNDTRACK
! F PRIDE & PREJUDICE DECCA OOSGZOIQNIVERSAL CLASSICS GROUP
- MORMON TABERNACLE CHOIR
: | THEN SINGS MY SOUL MORMIN TABERNACLE CHOIR 70236 1
, ‘as SOUNDTRACK
" STAR WARS EPISODE Il REVENGE OF THE STTH SONY CLASSICAL 94226/SONY BAMG MASTERWORKS &

Y 'Z,’ | JOHN WILLIAMS YO-YO MA/ITZHAK PERLMAN i
% MEMOIFS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 74708/SONY BMG MASTERWORKS |

10 I& SOUNDTRACK
THE DA VINCI CODE DECCA 006479/UNIVERSAL CLASSICS GROUP

,;l 4 |i CHLOE §
i WALKING IN THE AIR MANHATTAN 42961
m 1 'u‘i MORMON TABERNACLE CHOIR
LOVE 1$ SPOXEN HERE MORMON TABERNACLE CHOIR 0017
12 H HAYLEY WESTENRA x

s ODYSSEY DECCA 00544 UNIVERSAL CLASSICS GROUP =
15 .« SARAH BRIGHTMAN
- LOVE CHANGES EVERYTHING. THE ANDREW {L0YD WEBBER COLLECTION VOL. 2 DECCA DOSSTOUNMERSAL GLASSICS GROUP
1 KLAZZ BROTHERS & CUBA PERCUSSION
) MOZART MEETS CUBA SONY CLASSICAL 84453/SONY 8MG MASTERWORKS
ﬁ 20 l‘, BRAD MEHLDAU AND RENEE FLEMING
= LDVE SUBLIME NONESUCH 79952/WARNER BROS.
fkd " BOND ;
EXPLOSIVE: THE BEST OF BOND MBO/DECCA 004748/UNIVERSAL CLASSICS GROUP ® f
.n  VARIOUS ARTISTS !
" STRING QUARTET TRIBUTE T0 FALL OUT BOY VITAMIN 9085
' VARIOUS ARTISTS
" STRUNG OUT ON PANIC! AT THE DISCO VITAMIN 9155
 SARAH BRIGHTMAN
= LIVE FROM LAS VEGAS NEMO STUDIO 57801/ANGEL
NIGEL HESS FEATURING JOSHUA BELL i
LADIES IN LAVENDER {SOUNDTRACK) SONY CLASSICAL 926389/SONY BMG MASTERWORKE 3 ]
. THE IRISH TENORS
" SACRED: A SPIRITUAL JOURNEY RAZOR & TiE 82929
AMICI FOREVER
OEFINEQ RCA VICTOR 68883/RMB
EDGAR MEYER
EOGAR MEYER SOMLASSICAL 96505/SONY BMG MASTERWORKS

RONAN TYNAN
RONAN DECCA 003863/UNIVERSAL CLASSICS GROUP

s
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SALES DATA COMPILED BY
N
Nielsen
SoundScan

ALBUN CHARTS S —

Sales data compiied from a comprehesive pool of U.S. musit merchants by Nieisen

SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen el = 4
ScundScan from a national subset of ccre stores that specialize in those genres. 5\’:‘4'!53 ARTIST = I '56' ARTIST Title ﬁg =
'3! Eé TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = <z : IMPRINT / DISTRIBUTING LABEL = B
@ Albums with the greatest sales gains this week. 1 1 45 DANE COOK @ jmiVE FOR FIGHTING Two Lights 8
- HARMFUL IF SWALLOWED COMEDY CENTRAL (0017 116.98 CD/DVD} & H AWARE/COLUMBIA /SONY MUSIC
; i di ; ! 5 THE BEACH BOYS | : i i E
m ] :V::::;n;::(::i:;:vﬁ': il:cd::::;s inenfie £ i 3 165 THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.98) ® 2 1 ) Iﬁsﬂc;'ﬂ;nﬁ BROS Highway Companion 8§
’ "ﬂ 1e14 PINK FLOYD | G. - Love's
Where included, this award indicates the title with - ! 15”~DAR':£ ;0; Tg%"-wnm 46001" 18.96710.96) N !'I.m—”“"sl-“gxgu—"”m‘“ BERURIIG. MRS ]
the chart's biggest percentage growth. f 2 145 ;lrgmcssr HITS LEGACY/COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98) 2} 4 3 2% ;EESENBQZSIC How To Save A Life @
TOM PETTY AND THE HEARTBREAKERS i W GN C ewhere & &
inth:tesbalbum ent@;:dhiop 1H00 :’f TT:(e Bil‘l::r)i:d 200 : ] 5 598 GREATEST HITS MCA 110813/UME (18.98/12.98) - 0 iﬁ[ 5 7‘7" S,%’;&f A?Lﬁ,ﬁ,‘él'iv & Else\fvhere =) .
and has been remov ofm Heatseekers chart. 0: 9 204 I;XIEgEI%F::UAR:vnsn 5] 6 SOUNDTRACK Miami Vice yae
A 97¢ {18.98/12.98) o ATLANTIC /AG
PRICING/CONFIGURATION W § 192 MICHAEL BUBLE B B DMX o= Year Of The Dog...Again
CD/Cassette prices are suggested list or equivalent prices, which are projected =i MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS. (18.98) i 7 COLUMBIA /SONY MUSIC ® 2
from wholesale prices. ® after price indicates album only available on DualDisc. 8 § 7% THE BEATLES o 8 2 2 PHARRELL In My Mind 9
CD/DVD after price indicates CD/DVD combo only available ® DualDisc avail- [LrARRLE:29325/CARITOLY(18:98/12:06) L | STAR TRAK /INTERSCOPE
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and 7 11 BOB SEGER & THE SILVER BULLET BAND a —5 4 3 JURASSICS Feedback s
vinyi LP availability are not included on all charts. - GREATEST HITS CAPITOL 30334 (16.98) - 3 S INTERSCOPE |
= [3€ |30 4 Q?@me LEGACY/EPIC 802077/SONY MUSIC (18.96) ® 9 10 mfdﬁfﬁ?ﬂ?& Come What(ever) May 4
SINGLES CHARIS | 11 |2 04 CREEDENCE CLEARWATER REVIVAL B [ s <TTUNSTALL EyeTo The Teescone g i@
RADIO AIRPLAY SINGLES CHARTS e N ETALLICA = - ’ -"E{"“Efs’vﬂ- S —
Compiled from a national sampie of data supplied by Nielsen Broadcast Data 12 1762 A CLecTRA 6111 3*/AG (18.98/11.98) < 93 9 |82 I'J)Ec:\‘/é&:ﬁcé\, IUEL?OEBP;SAES A Fever You Can't Sweat Out S
Systems. Charts are ranked by number of gross audience impressions, comput- T " IYNYRD SKYNYRD 3
ed by cross-referencing exact times of airplay with Arbltron fistener data. The : I‘id' 15l Ea ALLYLr;II':ER GEEEQM%EA 112229/UME (18.98/12.98) L m s 4 XTL'-/{BOEG“(,;'A:SOG?;EJE The Eraser g
exceptions are the Rhythmic Top 40, Adeh Top 40, Adutt Contemporary, Modern 14 14 gg ORIGINAL BROADWAY CAST RECORDING o 14 WINDIA.ARIE ~Testimony: Vol. 1, Life & Relationship |, igh
Rock and Adult R&B charts, which are ranked by total detections. i WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98) ] UNIVERSAL MOTOWN /UMRG -
.. BON JOViI 4 faan NOW PATROL es Open 1
@ Songs showing an increase in audience (or detections) i -’g:;\ 3 _ CROSS ROAD MERCURY 526013/UME (18.98/11.98) - .'_1’ 121 PSOLYDOR/A&M /INTERSCOPE @ Eves Op %5
- 1 DEF LEPPARD
b e g G 16 76 400 — GREATEST HITS 1980-1995 MERCURY 528718/UME (16.98/11.98) o
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously - GREATEST VL) - s |-
if they have been on the Hot 100 for more than 20 weeks and mnk below 50. Songs c I A INER THE BEST OF 1960.1890 {SL AND52461 3/1DJMG /18.98/12:98! l / \ b
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts U QUEEN e " W‘_
simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more R B8R -, ot s HOLLYWOOD 161265 (18.98/11.98) a = =
than 20 weeks and rank betow 50. Songs are removed from tha Pop 100 and Pop 1= JACK JOHNSO?\T_ — .;E Eﬁ ARTIST Title 8% =
100 Airplay charts simuitaneously if they have been on the Pog100 for more than 30 205 B 14 ) N0 ON JACK JOHNSON/UNIVERSAL REPUBLIC 075012*/UMRG (18.98) . | SZ 23 IMPRINT & NUMBER / DISTRIBUTING LABEL B2 =,
weeks and rank below 30. Titles are removed from Hot Country Songs it they have I'"""i-r & 5 "THE BABY EINSTEIN MUSIC BOX ORCHESTRA ® 1 KIDZ BOP KIDS Kidz Bop 10 4
been on the chart for more than 20 weeks and rank below 15 in detections or audi- b =9 BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98) : b RAZOR 8 TIE 89124 :
ence, provided that they are not still galning enough audience points to buliet. Songs @ * 136 EVANESCENCE o 6] 2 1 TOM PETTY Highway Companion 6
are removed from the Adult Top 40, Adult Contemporary, Aduft R&B, and Hot Dance b FALLEN WIND-UP 13063 (18 98) ; = AMERICAN 44285/ WARNER BROS. =
Airplay charts if they have been on the chart for more than 20 weeks and rank below ;25' » 209 KEITH URBAN a 3 mﬁi/&%’;&' g:ﬂ;‘s’:’g | Usic Two Lights fig
15 (20 for Modern Rock and Latin) or if they have been on the ehart for more than 52 i GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98) s S - = == g
voahe Bnal oA o 10! 24 .2 153 LED ZEPPELIN = a 2 12 DIXIE CHICKS Taking The Long Way . |
EARLY DAYS & LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUMES ONE AND TWO ATLANTC BI85 (1996) COLUMBIA 80739/SONY MUSIC . _
i ey Ameenh it .(l?nldg'?gz;usr HITS LEGACY/COLUMBIA B5889/SONY MUSIC (18.98/12.98) 1 = . ! - e %w’ﬁ‘:b"sm%éfmb‘ixc St Eseurers 17 8
The top selling singles compiled from a national sample of retail store, mass - _ JACK JOHNSON . > = = "JOHNNY CASH ~ American V- A Hundred Highways | n
LGN, B8l e S207 (RS @l i), eemilsl, E oo ils) oy @ 2% 173 Lo SHFIRE FAIRYTALES ENJDY/UNIVERSAL REPUBLIC 860994°/UNRG (18.98 = BN BB ERICANLOST higHwaY 002769*/UNGN e
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales cata is compiled T FIVE FOR FIGHTING 2 n STONE SOUR Come What(ever) May iy
from a national subset panel of core R&B'Hip-Hop stores by Nietsen Soundscan. @ -FEB THE BATTLE FOR EVERYTHING AWARE/COLUMBIA 86186/SONY MUSIC (12.98) © ® LRS- | ROADRUNNER 618073/1DMG o
@ Singles with the greatest sales gains. Bl NORAH JONES : 8 & 15 MARKKNOPFLER AND EMMYLOU HARRIS Al The Roadrurining 433
E¥€ COME AWAY WITH ME BLUE NOTE 32088 (17.98) o _ NONESUCH 44154*/WARNER BROS : |
CONFIGURATIONS L JOHNNYCASH @ e o 13 RED HOT CHILI PEPPERS Stadium Arcadium 1o g8
® CD single available. ® Digital Download availabie. @ DVD single available. (29 25 188 iy CASHAT FOLSOM PRISON LEGACYCOLLMEIA (VASHVILE G555S/50NY MUSC (11987 %) gl WARNER BROS. 49996 ® =
© Vinyl Maxi-Single available. @ Vinyl Single available. € CO Maxi-Single 30 2 135 STEVIE WONDER u 10 § 4 THOI\A YORKE The Eraser 42
available. Configurations are not included on all singles charts. . THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 066164/UME (18.98) [ XL 200°/BEGGARS GROUP
Bl 2oy DoN Jovi W B sl g9
HITPREDICTOR N SLIPPERY WHEN WET MERCURY 538089/UME (11.98/6.98) ® L v _ o
1Y Indicates title earned HitPredictor status in that particular tormat based on 32 2% 121 NICKELBACK 3] g2 19 19 .ﬁ{s»}?e’;‘ss;%/bmsm Eye To The Telescope g4 g
research data provided by Promosquad. Songs are tested online by Promosquad THE LONG ROAD ROADRUNNER 618400/1D.MG (18.98/12.98) = — @l LINDA RONSTADT ANN SAVOY ‘Adieu False Heart
using muttiple listens and a nationwide sample of carefully profiled music con- __33 2 79 gqrglacoAlxgc%CAGO‘s GREATEST HITS RHIN 73229 (12.98) i 13 7 2 VANGUARD 79808/WELK 166
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi- e ROB ZéMBIE = —_— — "VARIOUS ARTISTS — NOW 22
tives. Songs with a score of 65 or more (75 or more for countrv) are judged to 34 3 52 PAST, PRESENT & FUTURE GEFFEN 001041/UME (12.98 CO/OVD) @ o ey 13 & SONY BMG STRATEGIC MARKETING GROUP/EMVUNIVERSALZOMBA 83563/SONY MUSIC t
have Hit Potential; although that benchmark number can fluctuate per format 1 . COLDPLAY — - i '35 17 7 NELLY FURTADO Loose g
based on the strength of available music. For a complete and updated list of cur- @ 4% 203 720 o L00D TO THE HEAD CAPITOL 40504 (18.98/11.95) ﬂ S B MOSLEY/GEFFEN 006300+/INTERSCOPE
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- = RASCAL FLATTS T 2
dictor.com. 36 3z 181 MELT LYRIC STREET 165031/HOLLYWOOD (18.96/12.98) _
DANCE CLUB PLAY 37 3w #H?E?S?N]?AZJ(%@YSC};HLMMMWWM%WWW) n TOP ;
Compiled from a national sample of reports from club DdJs. @ 4@ 43 JOSH TURNER " \A’o '2 ' ') AI '3 [, M g
@ Titles with the greatest club play increase over the previous week. LONG BLACK TRAIN MCA NASHVILLE 000974/UMGN (16.98/8.98) = [ - LY
EAGLES : == =
’ﬁ\‘l‘lﬁ‘ :‘ bxq H :‘ - . n“ d m_ e e THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98) a = ARTIST
J RED HOT CHILI PEPPERS ] TITLE (iMPRINT [ DISTRIBUTING LABEL,
ALBUM CHARTS GREATEST HITS WARNER BROS. 48545 (18.98) = N o CELTIC WOMAN
@ Recording Industry Assn. Ot America (RIAA) certification for net shipment of 5 gngIBM?(:Y\'SEOLINE ALLEV/MCA 111413/UME (18.98/12.98) a = _ REEES] CELTIC WOMAN (MANHATTAN) ——
500,000 albums (Gold). @ RIAA certification for net shipment "DAVID BOWIE B Gz 2 2 2 GAELIC STORM
tor 1 million units (Platinum). €> RIAA cerfification for net shigment of 10 mlilion @ BEST OF BOWIE ENI 41929/VIRGIN (18.98 CD) E = - BRING YER WELLIES (LOST AGAIN) L e .
units (Dlamond). Numeral within Platinum or Diamond symbol indicates album’s g B SOUNDTRACK T | .' Qﬁumgﬁﬁjc{f%; BROS
multi-platinum level. For boxed sets, and double albums with a running time of | THE CHEETAH GIRLS (EP) WALT DISNEY 860126 (6,98) - — - ( WAR -
100 minutes or more, the RIAA multiplies shipments by the number of discs and/ = = -GREEN DAY o . o 16 Xjélﬁwk?ognszs‘éﬁggg;ss PUTUMAYD
or tapes. O Certification for net shipments of 100,000 units {Oro). [ Certification @ - g INTERNATIONAL SUPERHITS! REPRISE 48145/WARNER BROS. (18.98) - > CIRQUE DU S.OLEI‘L
of 200,000 units (Platino). & Certification of 400,000 units (Multi-Platino). ds C "SHERYL CROW T a _nl N o DU SDLEIL)
& THE VERY BEST OF SHERYL CROW A&M 001521/INTERSCOPE (16.98) il - "GOTAN PROJECT
SINGLES CHARTS 46 39 g3 L/ONEL RICHIE = Q } 8 17 [ UNATICO (XL/BEGGARS GROUP)
@ RIAA certification for 100,000 paid downloads (Gold). Bl RIAA certification for . THE OEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 068140/UME (18.08) = prct CAMILLE
200,000 paid downloads (Piatinum). Numera within platinum symbol Indicates song's a7 17 19 DISTURBED 3] ° o  LEFIL (NARADA) - o
muttiptatinum level. O RIAA certification for net shipment of 500,000 singles (Gold). - THE SICKNESS GIANT 24738/ WARNER BROS. (11.98/17.96) &3 i SEU JORGE
TR JIMMY BUFFETT 2] 188 W ne AQUATIC STUDID SESSIDNS (HOLLYWOOD
MUSIC VIDEO SALES CHARTS . MEETMEINMAmmAvuiJln_nMVwrmmEuLwWECOU.ECnuNmmArWOGﬂBIAME(ZS.w; 9‘, I CIRQUE DU SOLEIL - —
@ RIAA gold certification for net shipment of 25,000 units for video singles. ] ‘sjol:cﬂsbvnoz K'?Ox ;is;rzwm BUFFETTS GREATEST HT(S) VCA 325633 LI (1548126) 17 L4 __DELIRIUM (CIRQUE DY SOLEIL)
O RIAA gold certification for net shipment of 50,000 units for shortform or JIMI HENDRIX G — 10 10 45 VARIOUS ARTISTS )
longform videos. ll RIAA platinum certification for net shipment of 50,000 units 50 -4 180 EXPERIENCE HENORLX. THE BEST OF i) HENDRIX EXPERIENCE HENDRX 111671/ LIVE (18.98/1296) a E - PUTUMAYD PRESENTS: ACOUSTIC BRAZIL (PUTUMAYO
for video singles. [ RIAA platinum certification for sales of 10,000 units for ALl 10 yu‘T\lﬁﬂlx?DL:’EESlE\SJEIASA AT DANGE PARTY (PUTURAYD
shortform or longform videos. — = : = S —
TOP POP CATALOG: Catalog Albums are 2-year old tilles that have fallen below No. 120 14 ) PATRIZIO :
DVD SALESIVHS SALES/VIDEO RENTALS e Ml B8 o o e o ok coun eflecs | OB R e By LTRICIO R TES AR
@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 2?Imnlls ch)ygelNSTIIEF?NET: Rpe‘fjlzcts physical allbur?\srorderednthrol?gh Irpnernet rrgler- U R BOULEVARﬁ DE LINDEF (NONESUCH/WARNER BROS.}
suggested retail price. Il RIAA platinum certfication for sales of 100,000 units or $2 chants, hased on data collected by Nielsen SoundScan. Catalog titles are included. SKA CUBANO =
million in sales at suggested retail price. C IRMA gold certification for a minimum :S,ECZFﬁt};%e}\eﬁseaﬁgl%35;\%%0&‘2%?:?5? ggg ?(I; ::'I'g: g:dd Ieg:ﬁlaggrivgrlgad @ = [FLAYCARAMEALCUMBANCHA/PUTUMAYD
ot ee Il oriajdoliar volumelo!i$s millonjat restalifCgiintricallyireleased © 2006 YNU Business Media, Inc. and Nielsen SoundSean, Inc. Al rig?\ts reserved. 15 g 2 PUFFY AMIYUMI
programs; or of at least 25,000 units and $1 million at suggested retait for non-the- o SPLURGE (TOFU)
atrical tities. [ IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles. 56 Go to www.billboard.biz for complete chart data Data for week of AUGUST 19, 2006

www americanradiohietorv com


www.americanradiohistory.com

See Chart Legend for rules and explanations. € 2

6. VNU Business Media, Inc. arc

Nielsen SqundScan, Inc. All nghts reserved,

SALES DATA/C@NPILED BY

Nielsen
\ideoScan

TITLE Principal Performers &£
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE}) s
) il THE BENCHWARMERS Rob Schnelder/David Spade

ER/C8 SONY PICTURES HOME ENTERTAINMENT 13869 (28:98}
FINAL DESTINATION 3

JEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 10372 (29.38)

CHAPPELLE'S SHOW: THE LOST EPISODES UNCENSORED Dave Chappelle |
SOMEDY CENTRAL/PARAMOUNT HOME ENTERTAINMENT 889074 (24.98) :
SHE'S THE MAN

2ARAMOUNT HOME ENTERTAINMENT 117804 (29.99)
ATL

NARNER HOME VIDED 76371 (28.98)

PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL
WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAIYMENT 31663 (19.98)

THE BOONDOCKS: THE COMPLETE FIRST SEASON
E SONY PICTURES HOME ENTERTAINMENT 14613 (49.98)
i FAILURE TO LAUNCH
PARAMOUNT HOME ENTERTAINMENT 344914 (29.99)
e ; EIGHT BELOW
© WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT $0425 (29.98)
HIGH SCHOOL MUSICAL: ENCORE EDITION
BUENA VISTA HOME ENTERTAINMENT 49549 (26.98)
ANIMANIACS: VOL. 1
WARNER HOME VIDEQ 4049 (44.98)
SPIDER-MAN 2 (SPECIAL EDITION)
COLUMBIA TRISTAR HOME ENTERTAINMENT/SONY PICTURES HOME =NTERTRINMENT 05149 (29.98)
M PINKY AND THE BRAIN: VOL. 1
- WARNER HOME VIDEO 4050 (44 98)
JAG: THE COMPLETE FIRST SEASON
CBS VIDEQ/PARAMOUNT HOME ENTERTAINMENT 038474 (58.98)
~ PRIDE & PREJUDICE
~ UNIVERSAL STUDIOS HOME VIDED 28072 (29.98)
THE 40 YEAR-OLD VIRGIN (UNRATED VERSION
MCA HOME VIDED, INC./UNIVERSAL STUDIOS HOME VIDEQ 28706 (79.98)
SPIDERMAN
i COLUMBIA TRISTAR HOME ENTERTAINMENT 01540 {24.98)
5 THE TYLER PERRY COLLECTION: MADEA GOES TO JAIL
_LIO_NS GATE HOME ENTERTAINMENT 19330 (19.98)
- THE PINK PANTHER
MGM HOME ENTERTAINMENT/SONY PICTURES HOME ENTERTAINMEMT 11780 (28.98)

HOW TO LOSE A GUY IN 10 DAYS
PARAMOUNT HOME ENTERTAINMENT 56814 (14.98)

UNDERWORLD: EVOLUTION
SONY PICTURES HOME ENTERTAINMENT 14438 (29.98)

SNATCH
| COLUMBIA TRISTAR HOME ENTERTAINMENT 6253 (27.96)

P UNDERWORLD: 2 DISC UNRATED EXTENDED QUT
COLUMBIA TRISTAR HOME ENTERTAINMENT 13293 (34.98)

WHITE CHICKS (UNRATED)
COLUMBIA TRISTAR HOME ENTERTAINMENT 08659 {28.98)

MUNICH
UNIVERSAL STUDIOS HOME VIDEO 21823 (29.98)

VD SALES.

LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)

CHAPPELLE'S SHOW. THE LOST EPISODES UNCENSORED |
L. COMEDY CENTRAL/PARAMDUNT 883074 (24.98) ;

Mary Elizateth Winstead/Ryan Merriman

Aranda Bynes/Channing Tatum

Tip “T.| * Harris/Antwan Andre Patton |

Johnny Depp/Oriando Bloom

Animated
-

Matthew McCo 1aughey/Sarah Jessica Parker

Paul Walker/Bruce Greenwood 'x

Zac Efron/Vanessa Anne Hudgens

Tobey Maguire/Kirsten Dunst

Animated

David James Elliott/Tracey Needham

Keira <nightley/Matthew MacFadyen

Steve Carell/Catherine Keener

Tobey Maguire/Kirsten Dunst |

Tuler Perry/Cheryl "Pepsii® Riley f

Steve Martin/Kevin Kline

Kate Hudson/Matthew McConaughey = =

Kale Beckinsale/Scott Speedman |

33

Benicio Del Toro/Brad Pitt

Shawn Wayans/Marlon Wayans

Eric Bana/Danie! Craig

TITLE
. LABEL/ DI.TRIBUTING LABEL

PR THE BENCHWARMERS

1 WK _S_O_IV_PICTURES HOME ENTERTAINMENT

Kate Beckinsaie/Scott Speedman = |

RATING

X

Animated o

L2

P13

=

THE BOONDOCKS: THE COMPLETE FIRST SEASON
SONY PICTURES 14613 (49 98)

FINAL DESTINATION 3
NEW LINE H JME ENTERTAINMENT/WARNER HOME VIDEC

HIGH SCHOOL MUSICAL: ENCORE EDITION
BUENA VISTA 49549 (26.98)

SHE'S THE MAN
PARAMOUNT HOME ENTERTAINMENT

ANIMANIACS: VOL. 1
WARNER 4048 (44.98)

FAILUFE TO LAUNCH
PARAMOUN T HOME ENTERTAINMENT

PINKY AND THE BRAIN: VOL. 1
WARNER 4050 (44.98)

ANNAFOLIS

TOUCHSTONE HOME VIDEGBUENA VISTA HOME ENTERTAINMEMT (5

JAG: THE COMPLETE FIRST SEASON

6 EIGHT BELOW L]
5 CBS VIDEQ/PARAMOUNT 038474 (58 98) WALT DISNEY HME VISTA HOVE
3 f;z © THE SUITE LIFE OF ZACK & CODY: TAKING OVER THE TIPTON 5 4 THE MATADOR i
_ - s WALT DISNEY /BUENA VISTA 50859 |19 99) THE WEINSTEIN COMPANY s
| r* BABY EINSTEIN: BABY'S FAVORITE PLACES g g SYRIANA B
X WALT DISNEY/BUENA VISTA 50389 (19 98) WARNER HOME VIDEO
4 15 GREY'S ANATOMY: SEASON ONE 4 a BAsIC INSTINCT 2 L3
== = TOUCHSTONE/BUENA VISTA 4173503 (29.98) = SONY PICTJRES HOME ENTERTAINMENT
il- TALES FROM THE CRYPT: THE COMPLETE FOURTH SEASON ] 30 (12 ATL 652

= WARNER 75385 (39.96)
“ 3 E RENO 911!: THE COMPLETE THIRD SEASON

PARAMOUNT 889124 (26.98)
I .
B -

] WARNER HDME VIDEO

] ! 0
Provides By Home Essentials, CII06 Aentragk

MIND OF MENCIA: UNCENSORED FIRST SEASON
COMEDY CENTRAL/PARAMOUNT 889114 (26 98)

- SPONGEBOB SQUAREPANTS: KARATE ISLAND

SALES DATA COMPILED 8Y
x
Nielsen
SoundScan

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

19 |
2006

TOP
# HEATSEEKERS

ARTIS 4
TING LABEL (PRICE)

& LABEL & NUMBER /
HOT SHET

JEANNIE ORTEGA
oEBut HOLLYWOOD 162532 (18.98)

No Place Like BKLYN

7 1z AARON SHUST

£ BRASH 0017 (13.98) Anything Worth Saying

NS

United We Stand

THE MILITIA GROUP/EPIC 83850/SONY MUSIC (15.98

e 45 14 HILLSONG

RINER HILLSONG/INTEGRITY 80535/SDNY MUSIC (18.98 CD/DVD) ®
7 LOS BUKIS

FONDVISA 352638/UG (11.98)

SRR KILL HANNAH

ATLANTIC 83972/AG (13.98) Until There's Nothing Left Of Us

[ SHOWBREAD
TOOTH & NAIL 52479 (13.98)

RAKIM & KEN-Y

PINA 270183/UNIVERSAL LATING (15.98)

- CALLE 13

' _WHITE LION 96875/SONY BMG NORTE (15.98)

27 5! NICOLE C. MULLEN

The Line Between The Two

. WORD-CURB 86569/WARNER BROS. (t4.98)
Lo Ll

MICHAEL FRANTI AND SPEARHEAD — BE
E €800 BOO WAX/ANTI- 86807/EPITAPH (16.98) Yell Fire! T
7 DRAGONFORCE
T 7 GANCTUARY/ROADRUNNER 618034/1DJMG (17.98) Inhuman Rampage
CARTEL

g
Chroma e

30 Recuerdos g E’-

‘S
Age Of Reptiles Eﬁ

Masterpiece: Nuestra Obra Maestra d

Calle 13 @

Redeemer: The Best Of Nicole C. Mullen

&

MARK HARRIS
- 4 2 STELLAR KART We Can't Stand Sitting Down

AVENTURA

INQ/EPIC 93827/SONY MUSIC (18.98)
- WORD-CURB 86526/WARNER BROS. (13.98)
b
-g |_PREMIUM LATIN 94082/SONY BMG NORTE (13.98]

God's Project |

FM STATIC

TOOTH & NAIL 39954 (15.98) Critically Ashamed

DIANA REYES
"% _MUSIMEX 708502/UNIVERSAL LATING (13.98)

Las No. 1 De La Reina |

19 THE ACADEMY IS...

FUELED BY RAMEN 071 {11.98) Almost Here

Slave To The Machine

LYNAM
DRT 438 {12.98

8 | 6 EMMANCIEL Historias De Toda La Vida...Los Exitos

SONY BMG NORTE 84971 (15.98) &

VICENTE FERNANDEZ
i SONY BMG NQRTE 84243 (15,98}

The Living Legend |

IMOGEN HEAP

RCA VICTDR 72532 (11.98) Speak For Yourself

BULLET FOR MY VALENTINE

TRUSTKILL 74 (13.98) The Poison

CHELO

SONY BMG NORTE 79145 (15.98) 360 Degrees

DANIELLE PECK
BIG MACHINE 010160 (11.98)

Danielle Peck |

. NATALIE GRANT

| CURB 78860 (17.98) Awaken

EVANS BLUE

THE POCKET 162585/HOLLYWOOD (11.98) The Melody And The Energetic Nature Of Volume

REGINA SPEKTOR

SIRE 44112/WARNER BROS. (15.98) Beginilofiione

NEW YORK DOLLS

ROADRUNNER 618045/10MG (17.98) @ One Day It Will Please Us To Remember Even This

. ALACRANES MUSICAL

UNIVISION 310839/UG (13.98) ® A Paso Firme

BURY YOUR DEAD Beauty And The Breakdown

L_VICTORY 300 (15.98)
MONCHY & ALEXANDRA

J&N 50078/SONY BMG NORTE (16.98) © Exitos Y Mas
71| JULIETA VENEGAS ]
ﬁ . SONY BMG NORTE 83420 (14.95) Limon Y Sal

- RAMON AYALA Y SUS BRAVOS DEL NORTE

" FREDDIE 1940 (16 98 Antologia De Un Rey Vol. 2

e
& . ANA GABRIEL Historia De Una Reina

% _SONY BMG NORTE 95902 (15.98

LOS ACOSTA
FONOVISA 352675/UG (10.98)

Para Ti...Nuestra Historia

LOS ANGELES DE CHARLY

FONOVISA 352622/U6 (10.98) Para Ti...Nuestra Historia

9' DUELO

UNIVISION 310724/UG (12 98) & Relaciones Conflictivas

. URBAN MYSTIC
A Y SOBE 49998/WARNER BROS (13.98)

Tesoros De Coleccion: Lo Romantico De Los Caminantes

.'37 ,- LOS CAMINANTES

SONY BMG NORTE 95637 (9.98)

Desde Abajo

2 8 JOAN SEBASTIAN

MUSART 3771/BALBOA (13.98 Mas Alla Del Sol

HURT

MACH & DADDY
A UNIVERSAL LATINQ 005717 (12 98)

Ghetto Revelations: Il |

Vol 1 |

NICKELODEON VIDEQ/PARAMOUNT 88997 (16.98) RE-ENTRE
24 13  TOM AND JERRY'S GREATEST CHASES I
- WARNER 65306 (9.98) | RE-ENTRY E Cut & Move
B CHAPPELLE'S SHOW- SEASON 2 (UNCENSOREDY) == 25 TITLE ESSENTIAL 10794 (12.98) __
= COMEDY CENTRAL/PARAMOUNT 87904 (39.98) 5= MANUFACTURER RE-ENTRY SHAWN MCDONALD Ripen
e LA FEMIE NIKITA: THE COMPLETE FOURTH SEASON 4 713 FSP: NCAA FOOTBALL 07 ¢ L SPARAQY 11658 12.80
3 WARNER 73341 (99 98) £\ SPOATS 8 NICHOLE NORDEMAN BFave
n THREE'S COMPANY: SEASON SEVEN 151y, XBOX: NCAA FOOTBALL 07 : . ;Pg‘c":l‘fi";g:“'
ANCHOR BAY 13620 (29.98) 1S EA SPORT.; | Civilian
m THE VENTURE BROS: SEASON 1 g PS2: CARS e T VERTIGOSLAND 007080 1DMG 19.96) -
L NEW LINE'WARNER 7526 (29.98) 3 | THO | 4 g WAYMAN TISDALE Way Up! |
! = o SYBIL: 30TH ANNIVERSARY SPECIAL EDITION PS2; GRAND THEFT AUTO; LIBERTY CITY STORES 1 S - JCLVOUS 5118 (17.99)
> .| WARNER 70145 (24 98) ROCKSTAF GAMES 5 gﬁ RAUL MALO You're Only Lonely
‘"o~ . . RENG& STIMPY: THE LOST EPISODES 3 '3 X360: NCAA FOOTBALL 07 ¥ =5 SANCTUARY 84752 (18.9)
> PARAMOUNT 88162 (26.98) & EA SPORT 5 g KEB MO Suitcase
. : WEEDS: SEASON ONE =3 X360: PREY
a3 LIONS GATE 18805 (39.98) %E 6 2 HUMAN HEAD STUDIOS/VENOM GAMES/2K GAMES

CHAPPELLE'S SHOW: SEASON ONE (UNCENSORED!)
COMEDY CENTRAL/PARAMOUNT 87991 (26.98)

f

”m PS2: MONSTER HOUSE
THO

PS2: NEED FOR SPEED: MOST WANTED
EA SPORT 3

ROBOT CHICKEN
WARNER 07490 (29.98)

T

| PS2: FITMAN: BLOOD MONEY

')ﬂi ® 3 ENTOURAGE: THE COMPLETE FIRST SEASON
L | EID0S

HBO 92431 (39.98)

. 2 AVATAR: THE LAST AIRBENDER: BOOK 1: WATER - VOLUME 4
= NICKELODEON/PARAMOUNT BB999 {16.98)

PS2: KINGDOM HEARTS Il
EA SPORT3

B PEYRE

Data for aeek of AUGUST 19, 2006 |

For chart reprints call 646.654.4633

I3

BREAKING & ENTERING
Nashville-based rock band Pink Spiders enter The Billboard 200 at:No. 84 with their
major latel debut, produced by original Cars frontman Ric Ocasek. Discover developing
artists making their inaugural Biilboard chart runs each week in
Breaking & Entering on billboard.com.
200. If a Heat:eekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the
All rights reserved.

Go to www.billboard.biz for complete chart data |

wwWwwW americanradiohistorvy com

The best-sellirg albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard

Mgt

Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nieisen SoundScan, Inc.
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SINGLES & T

CKS

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

AUG

2006

T

8TH OF NOVEMBER (Eig Love Music, BMI/WE,
ASCAP/Rich Texan Music, ASCAP), WEM, CS 19

ABOUT US(Cecu ¢ Barker Pubfis!1| r@ ASCAPE
Apnll\ usic, ASCAP/Paul Wall, ASCAP, Klﬂ pms
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CONNIECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

e MV ARICETPLACE

For ad placement 'write to classifieds@billboard.com or call 800-223-7524

Considered to be one of the finest estates In North East
Arkansas (Ozarks), Just at the edge of town, on sixty-four acres,
this home has It all sitting in Randolph county with 5 rivers and
pienty of fishing, duck and deer hunting. 28,000 sq. ft. showrcom.

5 Bed, 3 Bath - 4,208 sq ft on 64 acres!

Features a sunken exercise room. The 2nd ba. has
a Jacuzzi tub and marble surround. Spacious
cathedral ceilings throughout, and lots of natural
lighting. Recently remodeled custom kitchen inc.
all new build in appliances, including smooth cook
top, and quartz counter tops, and island and
access to a huge deck area. Dining rm has a gor-
geous blt - in china hutch, and lots of cabinets. Two ™™

large brick fplcs both with vent free logs installed, one in the huge living room
and the other in the large den with hrdwd flooring. Lots of light and vaulted ceil-
ings. Home is made for entertaining with most of the rooms accessing the huge
covered patio through French doors overlooking a beautifully landscaped back-
yard with built in low maintenance in ground pool, and privacy masonry f2nced
area with a wonderful view of 64 acres with private stocked pond, and rolling
meadows. Includes professional landscaping and out door lighting as vrell as
an automatic iron gated brick entrance for privacy and attractive wood fencing.
Property includes a large shop/horsebarn as well as 28,000 sq. ft. building that
could be a theatre or retail operation. Current owner had a recording studio and
television production studio as well as retail furniture showroom. This property

NJ] GOLD COAST

West New York, r:ll—lz cobs Ferry Corner. Panoramic NYC view
... 3 BR, 2. 5 Bath. Cathedral Ceilings, Priv. Elevator, 2400 sq.

fi. Garage, Gourmet Eitchen.

FT o=

REAL ESTATE

el @R

West New York, NJ-Harbor Place Mansion—4110 sq. fi.. 2 Car
Garage, 3 BR, 3.5 Bath, Private Elev, 3 Balconies, Custom
Woodwork Throughout. $2,500,000

has too many extras to list, making this home a must see. $1,500,000

Contact: Jack Wells
Home: 870-892-96£9
Cell: 870-219-720(
e-mail:
graphics@richwelladv.com

HELP WANTED

KOCH RECORDS

The #1 Independent Record Label in the
U.S. for the last 5 Years

Jazz/Adult Label Manager

5+ years Jazz record label experience.
Strong marketing/promotion/A&R
experience & contacts. Must have the
ability to construct & execute marketing
plans and have a dynamic knowledge of
the jazz/adult/Broadway music scene/
community. Also, must be able to handle
multiple projects and tight deadlines and
be able to leap over tall buildings in a
single bound. Perfect spot for someone
ready to grow who is looking for a
fast-paced, dynamic and entrepreneurial
environment.

Email your resume and cover letter to:
hrnyc@kochent.com - or fax to:
212-353-3346 - EOE

EMPLOYMEN

SERVICES

L'Agence - limited visa®
With unlimited job opportunities.....2

What is L'Agence? LAgencs is a
company which provides imrnigrants
working in the beauty and fashion
industry in the United States with the
freedom and opportunity to have choice
and diversification in thei- field.
L'Agence does not employ bookers or
agents to find artists jobs but gives them
liberty to secure proper 01 and 02 visas
enabling artists to have more than one
job. email at .agence01@gmai .com for
more info or call at 917-459-1263

Please call me if any questions.
Eveline
917-414-4274

EDUCATION

OPPORTUNITIES

SOUNDMUSICINDUSTRYEDUCATION
HARRISINSTITUTE.COM ||

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 830-6000.

Fax (609) 890-0247 or wriie
Scorplo Muslc, Inc.
P.O.Box A Trenton, N.J. 0869-0020
emalt: scorpiomus@aol.com

W—eehawken, NJ-Port Imperial Brownstones: 4 Story - 4000
sq.ft. Townhome with Ciirect East Views.Private Elev. & Garage,

Gourmet Kitchen Great Outdoor Space.

Weehawken, N}—Exclusive Kings Bluff area, Palatial entry hall Starcase in this 14 room
Georgian style home. Library, 2 Dens. Breathtaking NYC and river views. Best of every-
thing. Crown Moldings, Sub Zero Refrigerator, Viking appliances. $2,650,000

www.-.NJGoldCoastCribs.com

1 Marine Plaza, North Bergen, NJ

Toll Free 888-801-0005

Create your own RECORDING STUDIO
GEORGIAN SEAFRONT ESTATE
IN WEST CORK, IRELAND FOR SALE

an artist with a desire to take up temporary or permanent residence in
Ireland - perhaps retrace roots - and combine luxury living with work

in an idyllic setting, whilst enjoying the tax advantages that Ircland

offers artists.

Accommodation includes: Main flouse, Barn Conversion, Cottage and 4

beautiful apartments. I‘or more information and to discuss price contact:

www.kitchen-cove.com
Helen Palmer
kitchencove@eircom.net

Telephone 00353 27 67982

Magnificent cluster of 18th
century Georgian house,
cobbled courtyard, converted
barn, guest apartments and
cottage set in a private Cove on a spectacular shoreline of West Cork,
Ircland. The beautifully manicured grounds of circa 5 acres also contain a

paddock, stables, greenhouse, fish pond and walled flower gardens.

= This property would suit

Mobile 0044 7787 563 117
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FULFILLMENT & SHIPPING SUPPLIES

Speed up your shipping. ﬂ 2

T~
( Print shipping labels and packing slips or invoices—on the same sheet. Say goodbye to
printing and matching separate labels and packing lists. And you can do this using your

own printer, with no special equipment needed and no monthly fees. Visit us today at
www.pcform.com or call 1-800-982-FORM (3676) to see why an ever "/‘
growing number of music publishers and sellers are using Peel Out! EEL /

- = ovUTE s

Shipping Label Sheets™ www.pcform.com e e Teeer i

\ Burris Computer Forms

PUBLICATIONS

FATHER'S RIGHTS!"
Protecting fathers locally,
nationally and internationally.
Call attorney Jeffery Leving
for consultation at:
312-356-DADS or visit

www.dadsrights.com

CONCERT INFO

™Bilbeard

GOMPLETE
DIREGTORY
OF MUSIC |
INDUSTRY §
CONTACTS A A

ONLY $15.95 -  Ordar Now! s

includes shipping ($18.95 overseas)

to touring & promotion

40 years after the Beaties.
b - foursames are sti the
3 heart of rock(nrol

o \7'-&

NEW

Includes: « City-by-city club directory * Tape/disc sarvices » A&R directory » Music
services directory « Music industry websites ¢« PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ rolf « And much more!

ORDER BY PHONE: 800-526-2706 "
OR ORDER ONLINE: www.orderbillboard.com

Need a Private/Invitation-Only
Concert Venue? Tiny theatre
in Philadelphia, Pennsylvania
Theatre seats 80. Stage 25'x15’
1930s converted 1764 barn has seen

historical use as community theatre.
Contact Edi: 619-944-5260

HERITAGE
Auction Galleries

DUPLICATION/
REPLICATION

£0S - 0v0i - SNHP!U MSes - 5PtLIHU¥PHCKHbIHG EHSSH"S

G ermmantown NEED CDs ? e cuoce s
"Theatre CRYSTALCLEAR b
Cenlre DISC RND TAPE
CHZCH VYL VYR CYRRZINT SP3000152
1000 CDs « S”E
BILLBOARD :000 :3:"0 :D PACK « §
000 s «§)
CLASSIFIEDS TRUSTED EXPERIENCE
D150 AT0-8o FOR OVER 35 YEARS!

for more info call: 800-223-7524

WWW.CRYSTALCLERRCOS.COM - 1-800-880-0073

LEGAL SERVICES AUCTIONS LEGAL NOTICE

NOTICE TO CREDITORS AND
OTHERS REGARDING THE
WINDING UP OF PASQUA
MUSIC LTD.

Pasqua Music Ltd., was incorpo-
rated pursuant to the provisions of
the Ontario Business Corporations
Act on February 5, 1986. On May
17, 2006, the shareholders of
Pasqua Music Ltd., at a meeting
called for that purpose, by special
resolution, voted to wind up the
corporation voluntarily pursuant to
the provisions of the Ontario
Business Corporations Act. David
Marcovitch was appointed
Liquidator of the estate and effects
of the Corporation. Anyone having
a claim against Pasqua Music Ltd ,
shall deliver proof of such claim to
Liquidator, David Marcovitch, at
the address below, on or before
October 15, 2006, thereafter. the
liquidator will distribute the assets
of Pasqua Music Ltd. having
regard only to the claims then filed.
David Marcovitch, Liquidator of
Pasqua Music Ltd., Suite 201,
3199 Bathurst St., Toronto, ON.,
MBA 2B2, Canada

REACH OVER (14,000 RESPONSIVE
REAL-ESTATE READERS IN OVER
110 COUNTRIES!" WANT TO BE
PART OF OUR FALL 2006

LUXURY REAL-ESATE SPECIAL?
WRITE TO:
CLASSIFIEDS@BILLBOARD.COM
OR CALL - 646-654-4636

NOTICES/ANNOUNCEMENTS

HAVE A POSITION TO FILL?

SERVICES
1,000CDs

in full-color iackets for iust

FIED PEOPLE FAST?

LOOK NO FURTHER
CALL

ILLBOAR

Call today for :
your free catalog!

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS®

1800-223-7524

The Law Firm of Anthony Verna:
Trademark law at
NYCTrademarks.com
and Copyright law at
NYCCopyrights.com.

Call 212-618-1210.

OR CALL

ARKADY FRIDMAN

646-654-4636

ADAM GROSS

STORES FOR SALE

646-654-4691

SUCCESSFUL Los Angeles
JEFF SERRETTE

CD/DVD/LP store for sale - $1.2 B 654 -4 68 7

million revenue, asking $575K -
OR EMAIL US AT

email Steve at cdtrader@aol.com classifieds@billboard. com

WANT TO REACH HIGHLY QUALI-

LASSIFIEDS|

PERFORM LIVE at:
BI"bOCIrd

Get maximum exposure by performing
live in front of A&R reps, label executives,
radio conference attendees, Billboard
Editors and press! For more information
go to www.billboardevents.com or

email Dave Moser at:
showcases@billboard.com

UNSIGNED BANDS &
SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR
ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD’S CLASSIFIED SECTION
BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE/PRINT
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY.
LET’S TALK TODAY! - classifieds @billboard.com

Volunteers Needed

Interested in volunteering at
the most important music
industry events?

Please contact: Courtney Marks
Cmarks@billboard.com
646.654.4652

Billboard MECCA @ CTIA,
September 9-12, Los Angeles, CA

Billboard Dance Music Summit,
September 15-20, Las Vegas, NV

Billboard Touring Conference &
Awards, November 7-12,
New York, NY

For more information please visit:
www.BillboardEvents.com

BILLBOARD CLASSIFIEDS

MOVE LUXURY REAL ESTATE
TO THE STARS
REACH THE HIGH-POWERED
WORLD OF MUSIC & ENTERTAINMENT

Call Mark Wood
Real Estate Manager
661-270-0798
Fax: 323-525-2395
classifieds@billboard.com

Reach all the movers & shakers every week
through the pages of Billboard, a force in
the music/entertainment industry for over
100 years.
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Conni#f, left,
and Tony Bennett

Tomy

Bennett

poses with Fis
80ch

birthday cale.
PHOTO: KEVIN MAZLR/
WIREIMAGE COM

HAPZY 80TH, TONY BENNETT!

The lecendary singer ce ebratec his birthday
at the Mluseum of Natural Histo-y Aug. 3 in
New york Bennett’s friends zame out in
droves to honor him inc:udire .ohn

. Travcita, Bruce Willlis, Katie Couwric, Elvis

Coszellp, Diana Krall and Harty Belafonte.
Dur rg the event, which was hosted by
Tarcet, Billboard's Tamara Conriff

anndJr ced that Bennet: would receive the
coveted Century Award in D2zember during
thz Eilbboard Music Awerds in Las Vegas.
Adci-iznally, executives from Zolumbia and

Sony BEMG presented Benne:t with a plaque
ccrr memorating more than 39 million
albLre scld over 50 years.

—

Bruce

Williis, left, and
Tony Bennett
PHOTO: KEVIN MAZUR/
WIRE MAGE.COM

Diana
Kralt, left,
argd Elvis
Costello

AUGUST 19, 2006

From left are
Colurabia's Tom
Donnaramma and
Stewe Barnett,

manager and son
Danny Bermett, Tony
Benrett and Sony’s Rob
St-inger and

John Ingrassia.
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album whose drum- and beat-heavy flavors merge fluently

BEYONCE RINGS THE ALARM ; -ye (\ thl\’e
It's a rockier, edgier Beyoncé who will greet fans when “B- 4 = (N (4

‘ day” hits the streets Sept. 5. Track got a first listen to the P "
with Beyoncé’s I’'m-my-own-woman stance. She’s singing

] N mgm l—I o
" \ = R
I A I loud and saying something, especially on the Tina Turner-

esque funk/rock fest “Suga Momma,” produced by Rich Har- i RECORD COMPANIES: New Door Records in Santa
EDITED BY MICHAEL PAOLETTA

s

e

rison, and the sly, slick and wicked “Kitty Kat,” co-helmed by Monica, Calif, names Richie Gallo executive VP. He
Pharrell. While listening to the album, it’s easy to imagine Be- was senior VP of sales and marketing at Universal
yoncé struttin’ her stuff onstage to these jams. The 10-track set Music Enterprises.
also features hidden tracks. Meanwhile, emotive ballad “Resent- Atlantic Records in Los Angeles elevates Kevin
ment” calls to mind the '60s- and "70s-era girl groups—not surpris- '} Weaver to senior VP. He was senior VP of strategic mar-
ing, given Beyoncé's “Dreamgirls” movie stint. At press time, editing [ Kketing and soundtracks for the company’s Lava division.

on the video for second single “Ring the Alarm” (a Swizz Beatz and Sean Snivensal MoftownkRgcords I [NEw Ygrk WPs Katina
Garrett collaboration) is in its final stages. Bynum to VP of marketing. She was senior director.

Category 5 Records in Nashville names Shari Roth
director of Midwest regional promotion. She is based in
Chicago. Roth was director of Midwest promotion at
Midas Records.

Rust Records in Cleveland taps Joe Carroll as
Southeast regional director. He was Midwest regional
director of promotion at Equity Records.

St. Clair Entertainment Group, an independent music
and video company, has named Lupe De La Cruz VP/GM
of the Latin division. De La Cruz was formerly senior VP
of national marketing for Univision Music Group, a post
he held since the creation of the company.

awe mEL

a
For more INSIDE TRACK go ml)l'
www.billboard m

NEED-A-MAN BLUES

Soul singer Candi Staton invited Track to stop by Eupho-
ria Productions where she was rehearsing for her Aug. 9
show at Bowery Ballroom in New York. Throughout, Sta-
ton effortlessly marched in step with her band. Her voice
remains a strong musical instrument, at turns filled with
hurt and anger, love and happiness. The woman has truly
experienced life’s effervescent ups and rock-bottom
downs. Her new album, “His Hands,” revels in this push
and pull.

During her Bowery performance, Staton could do no
wrong. It was her first New York performance in more
than 20 years, after all. For such a special occasion, she
covered much musical terrain, from blues to Southern
soul to disco. Staton injected new sass into her late-

'60s/early-"70s top 10 hits “I'd Rather Be an Old Man’s ¢, jeft, Billboard’s RAPHAEL GEORGE and MICHAEL
Sweetheart (Than a Young Man’s Fool)” and “Stand by PAOLETTA, KELLY PRICE and Billboard’s CHUCK TAYLOR

LUl g . PUBLISHING: EMI Music Publishing has appointed
From the new album, “When Will 1?,” “I"ll Sing a Love tertainment industry’s stance that said, ‘No one wants to Robert Flax as its first worldwide vice chairman. Flax

Song to You” and “His Hands” took on added poignancy  look at a fat girl sing, no matter how good she sounds.” ” | was president of U.S. operations for the company. He

in a live setting. Staton saved her disco classics, “Young Girl proved 'em wrong then and intends to prove 'em remains based in New York.

Hearts Run Free” and “Victim,” for the end. And yes, there  wrong again. Work! ;

was not a still body to be found. Actress Rosie Lopez was f LEGAL: Simon Barsky becomes special counsel to

especially charmed by it all. ~  Motion Picture Assn. of America chairman/CEQ Dan
Apparently, Staton was not prepared for an encore, as SRC/Universal Motown is set to distribute the riew label '_ Glickman and president/COOQO Bob Pisano. He was exec-

she returned to the stage and sang “Victim” again. Track headed by Devyne Stephens, executive producer of ! utive VP/general counsel for the MPAA and its overseas

was wishing and hoping for “When You Wake Up Tomor- Akon’s multiplatinum 2004 debut “Trouble.” Atlanta- . ! counterpart MPA.

row” and/or “You Got the Love,” the song heard in the based Upfront Entertainment’s first release will be by rap
final scene of the final episode of “Sex and the City.” Next  group FA. Next up will be male R&B group Red Dirt. MANAGEMENT: S.L. Feldman & Associates in
time, perhaps. Stephens, who brought Upfront Entertainment client ©  Vancouver names Derrick Ross VP of contemporary
Akon to Steven Rifkind’s SRC label, is currently wrapping music. He was VP of national promotions and media
WEIGHING IN WITH PRICE up Akon’s sophomore CD. Stephens also brokered a deal . relations at EMI Music Canada.
Fans of Mariah Carey will remember the name for Akon’s Kon Live Music with Interscope Records.
Ke]]y Price as the show-stopping 18-year-old Also signed to Upfront: singer/songwriter Kandi
backup vocalist on Carey’s early albums and Burruss of Xscape fame and a Philadelphia
world tour. Price went on to record her newcomer, singer/musician Rod Michaels.
own platinum solo CDs, and had such
hit singles as “Friend of Mine,” which
spent five weeks at No. 1 on Hot
R&B/Hip-Hop Songs in 1998. Now,
Price is returning to her roots with a
gospel CD “This Is Who I Am,” which
arrives Oct. 24 on Gospocentric
Records through Zomba Gospel.
The New York-born Price says
the project was a labor of love: “I
am a church kid. 1 was raised on
gospel musicand both my par-
ents were preachers. | see this
album as an expansion of my
God-given talentsand I hope
my fans will treasure these
very special songs.”
Throughout her career,
Price has battled with her
weight, prompting her to

| TOURING/VENUES: Live Nation in Los Angeles pro-
motes Maureen Ford to president of local alliances. She
was executive VP of Live Nation Alliances.

|
f
{ MEDIA: NBC Universal Television Music in Burbank,
| Calif, promotes Alicen Schneider to VP of music super-

Talks are heating up between ]SM Music i vision. She was director

and Brave St. Productions over a possi-
ble reality show that will revolve around [
the inner workings of the cavernous

JSM Music facility. As one of the I' - VAN I Es{;ﬁ‘
largest commercial music produc- | : \ I g -
;“ — e W W e v 7 B U D e

N ';

tion houses in North America, JSM
must come up with new music, ¢
day in and day out, forsomeof & FRAMPTON AND HIS GUITAR
the most successful commer- £ Peter Framptonand C.F. Martin & Co. will donate a portion of
cial ad campaigns in the :' the proceeds from the sale of each D-42 Peter Frampton “Framp-
world. (Think Kelly Clarkson ton’s Camel” Signature Edition guitar to the MusiCares MAP
and Ford.) “No one would be- Fund. For more info, visit musicares.com.
lieve what goes on here,”
JSM president Joel Simon
tells Track. “Commercials
never stop and neither do
we—even if that means

i

INSTRUMENTS FOR ALL

One year after Hurricane Katrina, the Tipitina Foundation
will—atan Aug. 29 ceremony at the revered New Orleans venue
Tipitina’s Uptown—donate $500,000 of new instruments to

S R N

K

BEYONCE: JEMAL COUNTESS/WIREIMAGE COM

become an outspoken pulling all-nighters and ' nearlyadozen New Orleans school music programs. This do-
. “« 1. g 3 ol . . .
critic of the “skinny” face Ay b sleeping on the couches. 1 nation is a result of the fifth annual Instruments A-Comin’
of the music biz. “I spent . e 1 ; It really is a case of you . Benefit Concert that was presented by Popeye’s Chicken and
o - | 3 b 5 oy B %: . . . .
many years battling the en- BEYONCE z gottasee it to believe it. | Biscuits this past spring.
£ Copyright 2006 by VNU Business Media Inc. All rights reserved. No part of this publication may be reproduced, stored inany retrieval system or transmitted, in any form or by any means, electronic, mechamical, photocopying. recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE (155N
0D06-2510; USPS 056-100) is published weekly except for the first week in January. by VNU Business Publications USA, 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, gn Park, Market gh, Leicestershire, Eng-
land LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, N.Y,, and at additional malllng offices. Postmaster: Please send changes of address to Billboard, P.0- Box 15158, North Hollywood, CA 91615-5158. Current and back copies of Billboard are available on microfilm
from Kraus Microform, Route 100, Mitlwood, N.Y. 10546 or Xerox University Microfilms, P. 0. Box 1346, Ann Arbor, MI 48106. For reprints contact: Kristin Hadari, khadarie fosterreprints.com, 1-866-879-9144. Under Canadian Publlcation Mail Agreement No. 40031729 return undeli Canadian adk to Deutsche Post Global Mall,

4960-2 Walker Road, Windsor, ON N9A 613. Vol. 118 Issue 33. Printed in the U.5.A. For group subscription information, call 646-654-5863. For subscription information, call 800-562-2706 (outside U.S.: 818-487-4582) or e-mail billboard o espcomp.com. For any other information, call 646-654-4400.
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CONFIRMED SPEAKERS
Greg Ballard, CEO, Glu Mobile

Ted Cohen, Partner, TAG Strategic
Kristin Lindsey Cook, Dir. of Multi Pletform, Fuse
Stephen Davis, President, InfoSpace

Rajesh Khera, Director of Mobile Solutions, RealNetworks
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Steve Glagow
Dir. Partners &
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Mike Gaumond
VP & GM Digital
Media Services
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Michael Grossi _ John Harrobin
VP of Business VP Marketing
Development Verizon Wireless

Brian Hurst
CEOQ
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Jeremy Laws, SVP, Universal Pictures Mobile Division

Steve Lerner, CEQ, Wind-up Entertainment

Anil Malhotra, Chief Alliance Ofticer, 3ango

Brian McGarvey, VP & GM-Americas. Vivendi Mobile Games

John Najarian, Senior VP, New MMediz at E! Entertainment Television
Paul Palmieri, Acta Wireless
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Adam Sexton, Groove Mobile
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THE JFFICIAL ENTERTAINMENT CONFERENCE FCR CTIA
- MECCA 2006 FALL wili shed new ligh- on the evolving mobile
entertainment industry. Network with over 800 key influenczers and
gain development, marketing and consumer insights frorr leading
analysts and end users from all corners of the ccnverging mobile
and entertainment fields.

Learn the latest trends, innovetions and insights through
MECCA's compelling programming, guided by Billboard's erpert edi-
torial team and an advisory board panel representing carrers, con-
tent providers, developers and more!
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EXTRA VALUE! MECCA FOR GAMES Nhat's
Next for Mob le Games? All MECCA attendees
get access to this definitive mobile gaming track,
consisting of three concurrent sessions. Get
connected with industry professionals s they
present their knowledge of the exploding mobile
gaming sectar
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A WIRELESS L.T. & Entertainment 2006
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One Shcw. Two Personalities. The largest wireless data event in
the indust -y zhat truly embodies the ever-changing, dynamic and inmovative
werld of wireless date in Enterprise and Entertainment.

Septemer 12- 11’ 2006 | Los Angeles Convention Ceater

shoz

A

GREYSTRIPE

-z e —

Grous

mobihv’

@oWaQ@_n_gliqg

ADAMIND

COREMEDIA G
thumbglay

= gracencte. MXtelecom

MVYW americanradiohistory com


www.americanradiohistory.com

COME WHAT(EVER) MAY

TOP 5 DEBUT!
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THROU‘G‘H GEA«SS 1S+ #2 AT“ROCK" #3 AT Ac*nvE’nocx
#10 AT ALTERNATIVE COMBmED AUDIENCE 20 Ml]..].l%)N ANQ CLIMBINC FAST

“It’s ar intense, taut piece of work where every song could be a single.”
-BILLBOARD

“In a better America, STONE SOUR would be the face of American Rock.
- ALTERNATIVE PRESS

“(STONE SOUR) demonstrate a dynamic range equaled by few of their peers.”
- REVOLVER
“Corey Taylor isn’t afraid to show is vulnerable side... and that makes

STONE SOUR’s sophomore effort a leap forward
- BLENDER

THE NEW ALBUM | b m- ADD!
COME WHAT(EVER) MAY | .

B . 'me NO. 1 COUNTDOWN

SEE STONE SOUR ON THE 5AM|-,S mmm ROCK SHOW

m-! STONESOUR COM ROADRUNNERRECCRDS.ZOM

drunner Records, Inc.
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