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Latin artists like Paulina Rubio
are finding it hard to win back
core fans after success in the
mainstream market.

26 Keep AnE is Guy
Jai Rodriguez of hit TV

series “Queer Eye for the
Straight Guy” prepares his
debut album.

53 Naa Ta DaniamhEssy

Josh Groban earns his first
No. 1 onThe Billboard 200
with “Closer.”

$6.99US 8 99CAN
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New Industry Economics
Spell End to Reid Reign

BY GAIL MITCHELL

The ouster of Antonio“L.A.” Reid at Arista
Records is one more death knell to an era when
free-spending label execs made big bets on ris-
ing stars ir hopes that me3a-album sales would
lead to huge pavoffs.

Reid is highly regarded in the industry and
known to Dossess an astite eye for talent. But
in an era cf declining salzs, a tough economy

(Zontinued on page 65) REID: OLD MATH

BRONEMAN: NEW MATH

Cuts Laying Label Era To Rest

WMG Braces For Slashes
Once New Owners Arrive

BY ED CHRISTMAN

NEW YORK—Warner Music Group is look-
ing to wring as much as $225 million in costs
from the company as a welcoming bouquet
for its new owners.

Roger Ames sent a memo—which was first
reported in The Hollywood Reporter—to the
company’s 5,300 employees Jan. 14, reveal-
ing WMG's efforts “to identify significant

(Continued on page 65)

£\ Sexual
o \ Overload

\  Angst-Ridden Public’s
Mood For Raunch Sours

BY KEITH GIRARD and LIZ SKINNER

Photo: Kevin Winter / Getty Images

Christina vamps like a burlesjue stripper. Britney’s gone
from school girl to slut. Pink is punk.
Many of music’s reigning divas are partyirg ike it's 1999, /
even though -he world has become ¢ darker, more uncer-
tain and more arxious place since Sept. 11, 2001.
With tke economy in a funk and record sales down for
three yezrs running, even established artists are sexing it
up—no doubt encouraged by edgy incustry exzcutives.
The problem is, the public just coesn’t seem to
be in the mood for it, and the racent mediacre
(Contirued on page 63)

Britney Spears, left, and Christina Aguilera vamg it up.
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UE’ JOSH GROBAN __Closer

: ALISON KRAUSS + UNION STATION Live
n JOSHUA BELL Romance Of The Violin =
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< JOSH GROBAN Closer
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MICHAEL JACKSON Number Ones
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THE BEATLES 1
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VARIOUS ARTISTS __Lady Sings The Blues

NORAH JONES Come Away With Me

o

THE CHEETAH GIRLS _ The Cheetah Girls (EP)

LOS TEMERARIOS Tributo Al Amor

Ultimate Yanni

ALICIA KEYS The Diary Of Alicia Keys

Tupac: Resurrection

ARTIST

Hey Ya!

OUTKAST
T g
I e

3 DOORS DOWN

Here Without You

TRAIN

Calling All Angels

KENNY CHESNEY There Goes My Life

Stoned

DIDO

Top Singles

DEBORAH COX___ Something Happened On The Way To Heaven

BRITNEY SPEARS FEAT. MADONNA

Me Against The Music

QOUTKAST Hey Ya! (Radio Mix)

OBIE BERMUDEZ Me Canse De'l'!

" Bilbears

JANUARY 24, 2004 » VOLUME 116, No. 4

Top of the News

5 The United States Trade Rep-
resentative puts South Korea
back on its Priority Watch List.

6 Creative Artists Agency
expands its Latin roster with
Alejandro Fernandez.

Music

11 The Beat: No Doubt’s Tony
Kanal gives '80s songs reggae
beats for Adam Sandler’s new
movie, “First 50 Dates.”

12 Higher Ground: Christ-
ian/gospel music sales rebound,
ending 2003 on a higher note.

13 Legal Matters: The

U.S. Supreme Court reverses
an emergency stay on a Cali-
fornia case involving DVD
descrambling.

14 In The Spirit: Lee Williams
& the Spiritual QC’s win five tro-
phies at the 19th annual Stellar
Gospel Music Awards.

15 Jazz Notes: Jenny

Programming
51 Tuned In—The Tube: Nor-
i R A - way's Kurt Nilsen wins the first
LINKIN PARK World Idol” competition.
State Logic will be the co-recipi- Features
ent of the Technical Grammy at 18 Boxscore
the 46th Grammy Awards. 31 Billboard Picks

Scheinman’s collaboration with a
good friend results in the robust
“Shalagaster.”

16 Touring: Linkin Park’s
Meteora tour confirms the band’s
status as a major road presence.

19 R&B: Stones Throw Records
brings to life the vision of its
founder, Peanut Butter Wolf.

23 Latin Notas: Conflicting
reports show dwindling
shipments of Latin music but
growing sales.

26 Beat Box: Jai Rodriguez
of TV smash “Queer Eye for
the Straight Guy” readies his
debut album.

28 Country: The Country
Music Hall of Fame and Museum
recalls Nashville’s contribution to
R&B with “Night Train to
Nashville: Music City Rhythm &
Blues, 1945-1970.”

50 Studio Monitor: Solid

QUOTE OF THE WEEK

o My thoughts are really irrelevant if |
really want each [label} to be itself . . .

rush to release Japanese product
after the government’s latest
deregulation.

41 Global Pulse: Despite a
glitch in the beginning of her
career, La Mala Rodriguez is
ready for an international launch.

Retail 38 The Bil.lboard BackBeat
. 38 Executive Turntable
33 Universal and Warner are its of World
making selected songs available 40 Hits of the Worl
for download as part of Sprint’s 49 C(lassifieds
Music Tones. 53 Charts
34 The Indies: Rykodisc cele- 53 Chart Beat
brates its 20th anniversary with 53 Market Watch
two-CD set featuring such act:
a two-CD set featuring such acts 66 Last Word

as Soul Asylum.

35 Retail Track: Virgin Enter-
tainment Group and Universal
Music & Video Distribution
resolve their differences over
JumpStart.

36 Home Video: A creative
DVD package can greatly impact
a title’s sales.

Global

39 South Korea’s local labels

| don’t tell Dr. Dre what artists to sign. 9

JIMMY [OVINE { —

J:‘ L

OUTKAST Hey Ya! =
{ : — Page 65 LA MALA RODRIGUEZ
LINKIN PARK Numb =
T o e e 5

|
|

_ You Don't Know My Name

e

ALICIA KEYS

TWISTA FEAT. KANYE WEST & JAMIE FOXX __Slow Jamz
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the first look

between the bullets!

Find out Wednesday what everyone
else finds out Thursday.

Billooa

HART ALERT

Get a jump on the competition
with Chart Alert, Billboard’s
early chart notification system.

Every Wednesday moming, you'll get
the freshest chart data including debuts,
weekly sales, chart news, industry
trends, and progress reports as well as
early chart data for the Bilboard 200,
Country, R&B/Hip-Hop, Digital Tracks,
Heatseekers and more.

KN sin up NOw

[ BILLBOARD EVEN
[E] careER ceNTER

I ABOUT CHART ALERT

&= Billooard CHART ALERT

YOUR FIRST LOOK BETWEEN THE BULLETS |

MARKET WATCH

e

oML e The Billboard 200 - Sales data prvidéd ahd comptied from Nielsen SoundScan
1

4 JAY-Z The Black Album (Roc-
P i i A-Felia/Def Jam ADJIVG)
2003 (Interscope )

3 1 BRITNEY SPEARS InThe
Zone (Jive /Zomba)

*4 18 HILARY DUFF Metamorphosis
{Buena Vista /Hollywood)

*5 8 VARIOUS ARTISTS Now 14
{ColumbiafUniversal/EmMiyZomba

& /Sony Music)

*6 9 TOBY KEITH Shock'n Y'alt
{DreamWorks {Nashville) /
Interscope)

- 7 6 JOSH GROBAN Clioser {143/
Reprise Warner Bros.)
8 2 G-UNIT Beg For Mercy (G-Unit/
Shady /interscope)
1 '9 19 KORN Take A LookIn The
: Mirror (immortal/Epic /Sony
Music)

*10 10 OUTKAST Speakerboxx/The
Love Below (Arista )

I indicates titles with greatest sales gains this week

"

4

' *2 NewNO DOUBT The Singles 1992- *12NewNELLY Da Derrty Versions -

*13 1

*14 18
15 8

16 9

17 6
18 2
*19 19

*20 10

BLINK-182 Blink-182
(Geffen finterscope}

The Reinvention (Fo' Reel/
Universal {UMRG)

MISSY ELLIOTT This Is Not
A Testl (The Gold Mind/
Elektra /EEG)

CLAY AIKEN Measure Of A
Man (RCA /RMG) ;
SHERYL CROW The Very
Best Of Sheryt Crow (A&M /
Interscope)

SOUNDTRACK Tupac:
Resurrection {Amaru /
Interscope)

THE BEATLES LettBe...
Naked {Apple /Capitol)
SARAH MCLACHLAN
Afterglow {Arista )

ROD STEWART As Time
Goes By ... The Great
American Songbook Vol. If (J
RMG)

PUDDLE OF MUDD Life On
Display {Geffen interscope)

Go to billboard.com/chartalert for registration and more information.
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Ronald Isley’s
Mr. Biggs
alter ego
gets fur
clothing line

TOP OF THE NEWS

BY LEILA COBO

In a further sign of its expansion into different genres
of Latin music, Creative Artists Agency (CAA) has signed
pop/ranchera Mexican star Alejandro Ferndndez. Bill-
board has learned that CAA will represent Fernandez

across all areas within the U.S.
| “We wanted to have a panorama that was more open
in every regard,” says Fernandez, who has just fin-
ished filming the movie “Zapata,” in which he plays
the lead role.

“We're no longer going to focus only on concerts,”
adds the singer, who plays more than 100 dates in Mex-

Fernandez Reaches Out

Mexican Star Joins CAA, Eyes Film, Sponsorships

T

FERNANDEZ: THE SINGER HAS JUST FINISHED FILMING THE M6VIE ‘TAPATA

year with his father, Vicente Fernindez. “We’re reach-
ing out to sponsors, film, any of the things that can come
after the movie.”

“Zapata” is Fernandez’s first major foray into films.
The movie was directed by Alfonso Arau (“Like Water
for Chocolate”) and will be released in Mexico in
March. Distribution in the U.S. should be finalized in
the coming weeks.

Fernandez is the second ranchera star to sign to CAA
in the past couple of months. Late last year, the agency
signed Pepe Aguilar, another major star in the genre, who
performs a blend of pop and ranchera music.

“We are expanding in the Latin realm in general, and

8

Country music
mourns the
loss of
acclaimed
writer Max D.
Barnes

DreamWorks
Keeps A&R Staff

BY MELINDA NEWMAN

LOS ANGELES—Despite 100 layoffs
since losing its independence, Dream-

Works Records’ heart
and soul—its A&R staff
—will survive intact.

In an interview with
Billboard, Interscope
Geffen A&M (IGA) head
Jimmy Iovine said he
was impressed with the
label’s “old Warner
Bros. school” of doing
business.

“That’s the heart and
the soul of any record
company,” he says of
A&R. “We're going to
leave it the way it is.

Universal Music Group's benevo-
lence comes even though Dream-
Works’ pop division has suffered
notwithstanding some recent big

sellers.

October to purchase the record division
from DreamWorks SKG for $100 mil-

IOVINE: ‘A&R IS THE HEART
OF ANY RECORD COMPANY’

lion. The layoffs followed the Jan. 9
finalization of the sale.

Departing Dream-
Works principal Michael
Ostin, who ran the com
pany with Mo Ostin and
Lenny Waronker (see
story, page 65), says the
economy played a role in
the sale.

“As a stand-alone
company with no cata-
log and with asset values
declining across the
board, for us to sustain
this given the pressures
of the business was
tough,” he says.

“For the DreamWorks SKG com-
pany and its overall [film] focus, it
makes a lot more sense for the Dream-
Works [music] operation to be part of

a larger entity,” he adds.

UMG reached an agreement last

(Continued on page 65)

USTR Puts S. Korea
On Priority Watch List

(RIAK) GM Yoo Jae Youn says that
being put on the list “is a bad thing
for the recording industry and other

BY MARK RUSSELL
and STEVE McCLURE

SEOUL, South Korea—Understanding,
anger, resigned acceptance—the range

of reaction in South
Korea to once again be-
ing put on the United
States Trade Representa-
tive’s Priority Watch List

for intellectual property

rights runs the gamut.
The USTR placed
South Korea on its Pri-
ority Watch List Jan. 8,
citing the lack of exclu-

sive transmission rights
for phonogram produc- |

ers (meaning improper
trading and streaming
of music online) and

HAHN: CALLS USTR
ANNOUNCEMENT ‘NECESSARY’

cultural industries.
Yoo says that the issue has legal

and practical roots.
‘The problem is that
the copyright amend-
ment law [which would
give greater protection
to rights owners] was
not passed last year,
and online piracy is so
frequent.’

The Washington,
D.C., report also empha-
sized two major areas.
The first is South
Korea’s failure to pass
legislation on transmis-
sion rights for sound

ica alone every year. He went on a U.S. arena tour last (Continued on page 8) rising film piracy. recordings. The second is film piracy.
Recording Industry Assn. of Korea (Continued on page 64)
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Changes At BMG U.S. Latin

BY LEILA COBO

MIAMI—BMG’s Latin operation is
poised to begin a new cycle, with upper-
management changes that will affect
the entire region.

Adrian Posse steps down immedi-
ately as VP of A&R for BMG U.S.
Latin, as well as VP of Latin A&R for
BMG International.

Also departing are Fernando Ramos,
director of national radio and Puerto
Rico marketing, and Rafael Rodriguez,
director of international marketing.

Juan Carlos Bernardez is now COO
of BMG U.S. Latin and VP of the Latin
region. Sources say more changes are
expected in the coming weeks.

As COO, Bernardez will supervise the
day-to-day operations of BMG U.S.
Latin. As VP for the Latin region, he will

supervise the efforts of BMG'’s various
operations in Latin America. He will be
based in Miami and report directly to
Maarten Steinkamp, president of inter-
national for BMG.

Steinkamp, in turn, continues as
chairman of the U.S. Latin organiza-
tion and will also oversee BMG's oper-
ations in the Latin region. He is based
in New York.

Steinkamp took over the Latin oper-
ation last fall, after Rodolfo Lépez-
Negrete stepped down as senior VP of
international/chairman of BMG U.S.
Latin. Since then, BMG has been the
only major label whose Latin opera-
tions report directly to corporate head-
quarters as opposed to a regional head.

Last November, in a conversation
with Billboard, Steinkamp said he was
planning to implement region-wide

changes by this month. The biggest
changes, he said at the time, would take
place in the U.S. Latin operation.

“We need to refocus what the U.S.
Latin company is,” he said. “This is a
perfect moment for [BMG U.S. Latin}
to reorganize itself.”

Among other things, Steinkamp said
he was planning to revise the label’s
roster in an effort to strengthen its
regional Mexican representation. He
also noted that several contracts were
no longer economically viable for the
company and would be examined.

Last year, Posse—a songwriter and
A&R veteran—was named interim
managing director for the label. At the
time, he was BMG’s VP of A&R for the
Latin region and championed such
projects as Brazilian Alexandre Pires’
Spanish-language career.

BRITS {{i-.f-l'l.-’u.I'RHEH PETER JAMIESON,
LEFT, AND GRAINGE: READY TO PARTY

The Brit
Awards
Loosen Up

LONDON—“Raising the bar” is
how the organizers of the 24th Brit
Awards are approaching this year’s
edition of the British music show.

-“This vear, we've looked at all the
aspects of the show and looked at
where things could be improved,”
says Brits co-chairman Ludian
Grainge. who was appointed last
vear for a three-vear term,

“The Grammys or the MTV
Awards have thely ethos and Aavor,
burt what makes the Brits special iS
Lhat it is a UK, show,” Grainge
adds, “Tt is the highlight in the cal-
j;eml:tr in the TLE:: it is the music.
TV event in the LLK." 1

Interest in the show has inten-
sified, judging by the media cover-
age after the Brits nominees were
announced Jan, 12, ~
{Confinued on page 641

Isley’s New Thing:
Fashion Furs

BY MICHAEL PAOLETTA

Hollywood. Paris runways. Hip-
hop clubs. Fur is everywhere. But
long before the arrival of the “bling-
bling” culture, fur was always an inte-
gral part of Grammy Award winner
Ronald Isley's wardrobe.

Fashion, Isley says, has played an
important role in the Isley Brothers’
stage shows and videos. The same is
also true of Isley’s
alter ego, Mr. Biggs.

Now, after
making sartorial
statements for |g
more than four
decades, Isley is
entering into a
three-year part-
nership with
Tendler Furs in
New York for the

This is not lost on Tendler Furs
CEO Larry Marchfeld. “Throughout
the years, Ronald has always em-
braced fur,” Marchfeld says. “And
right now, fur has never been bigger
in the urban scene. The timing for
this partnership could not be better.”

The men’s fur business, particu-
larly in urban markets, has increased
during the past three years, March-
feld maintains. “Currently, 25%
of our business
comes from our
men’s line.”

According to
Tendler director of
sales/marketing
Victoria Bruni, Is-
ley’s first outerwear
line is 50 pieces
strong and includes
chinchilla, sable,
fox, coyote, rex rab-

Ronald Isley aka - bit and mink.
. FROM LEFT, MARCHFELD, ISLEY .
Collection. lection work, Isley

The men's collection—Isley’s first
fashion-oriented endorsement—
debuts Feb. 23-26 at MAGIC, the
annual apparel convention in Las
Vegas. Isley will be on hand to help
launch his line.

“For me, it has always been impor-
tant to maintain a unique style,” Isley
says. “If you look back at old Isley
Brothers albums, you'll see us in
chinchilla. This was long before rap-
pers discovered fur.”

Isley’s Mr. Biggs character only
increases the fur usage. “People always
ask me where they can get the ‘Mr.
Biggs coat,’ " he notes. “There seems
to be great interest in what I wear.”

says it was imperative that each design
reflect his own “sophisticated edge.”

Additionally, Isley says he worked
closely with Tendler's designers as
well as his own designers. “My name
is on this collection,” he says. “It
must be a true reflection of who I am
as Mr. Biggs.”

To ensure that a wide range of peo-
ple will embrace the collection,
which ships in September, suggested
retail prices will range from $795 to
$24,000 per item.

Several specialty retailers, includ-
ing Freshwear in Chicago and Dit-
trich Furs in Detroit, have signed on
to carry the line.

The “American Idol” franchise
continues, with an upcoming co-
headlining tour by 2002 winner
Kelly Clarkson and 2003 runner-
up Clay Aiken.

The Clarkson/Aiken tour will
play cut-down arenas, beginning
Feb. 24 at the Charlotte (N.C.) Col-
iseum and running through April
16. Venue capacity will be reduced,
typically through curtaining sys-
tems, with the ability to expand if
ticket sales warrant.

The entire route of about 30
shows is expected to be announced
Jan. 19, the same day a third edition
of the popular “American Idol” TV
series begins on Fox.

Meanwhile, 2003 “American
Idol” winner Ruben Studdard will
embark on his own headlining tour
this March or April, according to
Jeff Frasco, agent responsible for
the “American Idol -related tours
at Creative Artists Agency.

Frasco says Studdard’s later
start on the road has more to do
with timing than any other factor;
Aiken’s first album, “Measure of a
Man,” dropped Oct. 14, 2003,
while Studdard’s “Soulful” did not

Eup. } L . R A
CLARKSON, LEFT, AND AIKEN; HEADING OUT ON THE ROAD TOGETHER

‘Idol’ Isn’t Idle

Promoters Put More Contestants On Tour
BY RAY WADDELL

(s

hit the streets until Dec. 9. Clark-
son’s “Thankful” came out April 15
last year.

“All three of these artists are
selling records,” Frasco says.
They are also expected to sell tick-
ets, given the success of past
“American Idol”-related tours.
The first American Idols tour in
2002, featuring the 10 finalists,
grossed $8.1 million and drew
258,526 to 30 shows, according to
Billboard Boxscore.

The 2003 tour nearly doubled
that take, at slightly less than $16
million and attendance of 411,005
from 41 shows.

The promoter for the Clarkson/
Aiken tour, which goes on sale Jan.
24, is AEG Live. A third American
Idols tour is planned for this sum-
mer, likely to start in July.

The success of the “American
Idol” brand at retail and the box
office heralds a breakthrough
strategy in artist development,
though Frasco stops short of say-
ing this is the best way to break a
pop artist today.

“This is @ way to break an artist,”
he emphasizes. “We’ll see what
happens if it becomes the way to
break an artist.”

P2P Usage Rises

BY BILL HOLLAND

WASHINGTON, D.C.—New data indi-
cates that illegal downloading in the
final months of 2003 increased slightly.

The NPD Group tells Billboard
that its MusicWatch Digital service
reports that the number of house-
holds downloading digital music files
was up 14% in November 2003 com-
pared with two months before.
MusicWatch Digital monitors house-
hold usage of peer-to-peer services
directly from panelists’ PCs.

This upturn comes after six straight
months of decline in digital file acqui-
sition since April 2003, when the
Recording Industry Assn. of America

began its campaign of going after indi-
vidual file sharers with legal action.
Separate consumer-reported infor-
mation gleaned from NPD's ongoing
MusicLab survey confirms the upward
trend noted by MusicWatch Digital as
well as a long-term decline.
MusicLab reported that 20 million
individuals said they downloaded
music from P2P services in May 2003,
18 million in July and 11 million in
September. But beginning in Novem-
ber, the number of individual file
sharers grew to 12 million. That is
still off 40% from the May numbers.
Last week, the Pew Internet Project
stated that illegal downloading was off
by as much as 50% (Billboard, Jan. 17).
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Award Breaks Borders

EC Partners With Music Bodies To Reward European Talent

BY EMMANUEL LEGRAND

LONDON—A new music awards cere-
mony has been added to Europe’s
music events calendar.

The Border Breakers Awards honor
up-and-coming European talent whose
works have started to travel across fron-
tiers within the European Union.

The project is organized and spon-
sored by the European Commission
(EC)—the EU's executive body—in col-
laboration with music industry lobby-
ing body the European Music Office
(EMO), the International Federation of
the Phonographic Industry (IFPI),
European indie labels association
Impala, European authors rights organ-
ization GESAC and international music
publishers’ organization ICMP/CIEM.

The awards are based on a concept

VAN DER PAS: PROMOTING CULTURES

pioneered by former Billboard Infor-
mation Group publication Music &
Media, which ceased publishing in
2003. Music & Media's Border Break-
ers charts tracked artists and songs that

were selling or picking up airplay out-
side of their country of origin.

The nine winners of the inaugural
awards will be announced during the
MIDEM trade show in Cannes, France,
ataJan. 25 ceremony to be attended by
French minister of culture Jean-
Jacques Aillagon.

The awards recognize debut al-
bums by acts from any EU country
that have been most successfully sold
outside their country of origin be-
tween Nov. 27, 2002, and Nov. 26,
2003. The winners have been selected
based on data supplied by the Bill-
board Information Group.

Brussels-based Nikolaus Van der Pas,
director general at the EC’s Directorate
General for Education and Culture, has
been instrumental in getting the proj-

(Continued on page 63)

Nashville Mourns Max Barnes

BY DEBORAH EVANS PRICE

NASHVILLE—
The country song-
writing commu-
nity lost one of its
most acclaimed
members with
the Jan. 11 pass-
ing of Max D.
Barnes. Barnes,
67, died from
pneumonia.
“Max D. Barnes
and his songs
are part of the
foundation of
Music Row, and his passing is a
tremendous loss,” says BMI presi-

(v

MAX D, BARNES

dent/CEQ Frances Preston, who called
him “a perfect gentleman and a friend
to all songwriters.”

Barnes’ catalog includes such hits
as George Jones’ “Who's Gonna Fill
Their Shoes?,” Vern Gosdin's “Chis-
eled in Stone" and Vince Gill’s “Look
at Us.” The last two songs won the
Country Music Assn.’s song of the year
honors in 1989 and 1992, respective-
ly. Barnes was inducted into the
Nashville Songwriters Assn. Interna-
tional’s Hall of Fame in 1992.

“I'll never forget the time I took
Max my idea for ‘Look at Us,” ”
Gill recalls. “It started out as a
negative song about a relation-
ship. With Max’s great wisdom,
the song turned into a positive

message about love. It was a great
learning experience for a young
songwriter to sit down with one
of the true great country song-
writers of all time.”

Born July 24, 1936, in Hard-
scratch, lowa, Max Duane Barnes
moved to Nashville in 1973 to pur-
sue a music career.

Barnes co-wrote “Chiseled in
Stone” with Gosdin after losing his 18-
year-old son in a car accident. Seeing
his son's tombstone inspired the
memorable line “You don’t know
about lonely 'til it’s chiseled in stone.”

He is survived by his wife, Patsy;
his daughter, Genevieve Kephart;
and son, Max T. Barnes, who is also a
successful songwriter.

Randy VanWarmer, 48, Dies

BY DEBORAH EVANS PRICE

NASHVILLE—From Kenny Rogers to
pop chanteuse Laura Branigan to Ire-
land’s Sandy Kelly, artists across mul-
tiple genres benefited from the song-
writing talents of Randy VanWarmer.
The Nashville-based singer/songwriter
died Jan. 12 in Seattle, where he had
been undergoing treatment for leu-
kemia. He was 48.

“Everyone who met Randy loved
him,” ASCAP senior VP Connie Bradley
says. “He was one of the sweetest people
and a creative genius. He was so loved
and respected.”

Born Randall Van Wormer March 30,
1955, the Colorado native exploded
onto the pop music scene as an artist in
1979 with the hit “Just When I Needed

You Most.” Released on the Bearsville
label, the ballad peaked at No. 4 on The
Billboard Hot 100 and crossed over to
the country chart.

VanWarmer
recorded four al-
bums for Bears-
ville/Warner
Bros. before mov-
ing to Nashville-
based 16th Ave-
nue Records in
the late 1980s. He
charted two more
country singles as
an artist before turning his focus to
songwriting.

VanWarmer penned such hits as Oak
Ridge Boys’ “I Guess It Never Hurts to
Hurt Sometimes,” Alabama’s “I'm in a

RANDY YANWARMER

Hurry (And Don’t Know Why)" and
Michael Johnson’s “I Will Whisper Your
Name.” Numerous artists recorded his
songs, among them Dolly Parton, Chet
Atkins and Conway Twitty.

“Our shows would be empty without
a Randy VanWarmer song,” Oak Ridge
Boy Joe Bonsall says. “More than just a
great songwriter, Randy VanWarmer
was a very dear friend to all of us. My
heart is so very heavy.”

VanWarmer’s music also reached an
international audience. In the 1990s, he
had a deal with JVC Victor that pro-
duced two albums, “Sun, Moon and
Stars” and “Third Child,” in Japan. The
latter was also released in the U.K. on
Elvis Costello’s Demon Records.

He is survived by his wife/manager,
Suzi; his mother; and three brothers.

THE WEEK IN BRIEF

NEVWSLINE .

lights new and developing artists.

and Fox Sports Net.

the label had no comment.

Fernandez

Continued from page 5

we are looking for artists that we feel
are going to have a long career in any
genre,” says Allison Winkler, an agent
at CAA.

Although the agency has long rep-
resented crossover stars Julio Iglesias
and Gloria Estefan, its first solely
Spanish language act was Mexican
rock band Mand, which CAA signed
seven years ago.

CAA’s roster also includes Ricky
Martin, Enrique Iglesias, Alejandro
Sanz, Carlos Santana, Sin Bandera,
Soraya, Inspector, Molotov, Robi Rosa,
Laura Pausini and Julio Iglesias Jr.

Prior to signing with CAA, Fernan-
dez was represented in the U.S. by

MTV Networks is relaunching College Television Network (CTN) Jan. 20 under
the new name of mtvU (Billboard Bulletin, Dec. 22, 2003). The new net-
work will be headed by MTV/MTV2/MTV Films president Van Toffler, who
holds the same title for mtvU. CTN GM Stephen Friedman will continue in
the same role at mtvU, which MTV Networks says is available at more than
720 U.S. college campuses. New York-based mtvU will have a new staff of
VJs and new programming, including “The Cut” promotion, which spot-

Universal Music Germany chairman/CEQ Tim Renner is quitting the Berlin-
based company at the end of January, according to a statement. London-
based Universal Music International (UMI) chairman/CEO Jorgen Larsen
will assume Renner’s responsibilities until a successor is appointed in the
second half of the year. Universal Music Germany president Vico Antippas
continues in his current role. The UMI statement indicated that the deterio-
rating situation in the German market is forcing the company to make
“substantial savings in all areas of the business.”

Federal Communications Commission chairman Michael Powell has asked his
fellow commissioners to overturn a ruling by the FCC's enforcement
bureau. Last October, it found U2 frontman Bono’s use of the word “fuck-
ing” during the January 2003 Golden Globes telecast not to be indecent
because it was used as an adjective rather than as a description of a sexual
function. Since then, there are plans for a House hearing and the introduc-
tion of legislation that would slam the door on indecent talk in any context
{Billboard, Dec. 27). Speaking at a D.C. luncheon Jan. 14, Powell called on
Congress to authorize a ten-fold increase in broadcast fines for indecency
and obscenity. Powell said the present maximum fine of $27,500 is “just a
cost of doing business [to broadcasters]. That has to change.”

Geffen has ended its contract with Rawkus, sources say. The label, home to
such artists as Mos Def and Talib Kweli, was formerly affiliated with MCA
Records before the latter was folded into Geffen. A Geffen spokesperson said

CARLA HAY

LARS BRANDLE

BILL HOLLAND 1

Vivendi Universal has appointed three new executives to lead its Vivendi Univer- l
sal Games unit. Rene Penisson will be chairman, Bruce Hack will be CEQ and
Jean-Francois Grollemund will be CFO. Upcoming releases include its first ’
online multi-player game, “World of Warcraft,” and “Half-Life 2.” [
l

JILLKIPNIS

Seth G. Abraham has left his position as president of Madison Square Gar-
den/Radio City Entertainment. A successor has not been named. Abraham
came to MSG in October 2000. Prior to joining, Abraham spent nearly 24
years at Home Box Office, a division of Time Warner, where his last position
was president of Time Warner Sports, which he held from 1990 until 2000.
MSG is a part of Madison Square Garden LP. Cablevision Systems owns a
majority interest in MSG LP, which includes the New York Knicks (NBA),
the New York Rangers (NHL), the New York Liberty (WNBA), MSG Network

RAY WADDELL

RASHAUN HALL and GAIL MITCHELL

—J

Hauser/CIE, whose president, Ralph
Hauser, died last year.

Fernandez’s manager, Carlos de la
Torre, describes his client’s long-
standing relationship with Hauser
as “wonderful.”

But the CAA agreement, he says, is
the beginning of a “new cycle” for Fer-
nandez in the U.S.

Part of the motivation, de la Torre
says, was Fernandez’s role in “Zapata.”

“CAA has film and TV departments,
and Alejandro has always said he’s
interested in acting.”

Fernandez is set to begin recording
his upcoming album of romantic bal-
lads for Sony with producer Kike San-
tander in the next couple of months.

In the meantime, Fernandez will
promote the single “Lucharé Por tu
Amor,” which is the theme song for
“Zapata” and will be included in the
film’s soundtrack.

]
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Meeting The Digital Future

illboard has long been the fore-

most authority on the music

industry, and our goal is to
continue strengthening our role as the
source for music charts, news, reviews,
interviews, profiles and analysis.

As part of our effort to assist the
industry in meeting its challenges,
Billboard is expanding its coverage on
several fronts and will open a San
Francisco bureau to cover the rapidly
evolving digital music, digital games,
DVD, video and digital home entertain-
ment industries.

The move is part of a realignment of
editorial operations that began last year,
when Billboard and its ancillary opera-
tions were consolidated into the Bill-
board Information Group. The goal was
to integrate our multiple brands under
one roof to meet the needs of readers and
customers in a rapidly changing, 24/7
news environment.

Billboard magazine, Billboard spe-
cials, Airplay Monitor, billboard.com and
billboard.biz—a new Web site designed
especially for the industry—will provide
a powerful platform to deliver breaking
news, analysis and research to the trade

and to consumers around the clock.

Here are some of the other changes:

e Melinda Newman will become Bill-
board talent editor in conjunction with
editor-in-chief Keith Girard. She will
continue her duties as West Coast
bureau chief.

® Ken Schlager will assume responsi-
bility for Billboard’s e-newsletter and
research group in addition to his current
duties as executive editor.

Billboard is expanding its
coverage on several fronts
and will open a San
Francisco bureau.

e Christopher Walsh, Billboard’s pro
audio writer, has been named a senior
writer and will inaugurate regular, full-
time coverage of the musical instrument
industry, including digital audio worksta-
tions and pro audio.

e Chuck Taylor will become top 40
managing editor of Airplay Monitor and
continue as the voice of Billboard Radio.

e Rashaun Hall will become R&B edi-

tor for Airplay Monitor and continue to
write his bimonthly Beats & Rhymes col-
umn for Billboard.

e Gail Mitchell will cover R&B and
hip-hop for Billboard and work with Hall
on R&B coverage in Monitor.

e Carolyn Horwitz, currently manag-
ing editor of Billboard Bulletin, will
become managing editor of billboard.biz.

e Carla Hay will become editor of Bill-
board’s BackBeat feature in addition to
her other duties.

e Phyllis Stark, Billboard’s Nashville
bureau chief, will move from senior
writer to senior editor, with a more
direct role in shaping music coverage.

¢ Michael Paoletta, Billboard senior
writer, will now edit singles as well as
album reviews.

e Deborah Evans Price will take over
our gospel column in addition to her
Christian music column.

The music industry faces many chal-
lenges, but we believe the future is full of
potential. This move ensures that Bi//-
board will remain a key partner as the
industry reinvents itself. This year is our
110th anniversary, and we plan many
more exciting changes. Stay tuned.
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Manatt Phelps
& Phillips CEO
Paul H. Irving
discusses his
firm’s recent
acquisitions

Kanal Reworks '80s Cuts
On Sandler Soundtrack

While No Doubt takes a brief hia-
tus to work on various projects,
bassist Tony Kanal has just complet-
ed work on music for Adam Sandler’s
new movie, “50 First Dates.”

Wonder's tune will be the first sin-
gle from the Maverick Records sound-
track, which streets Feb. 3. The movie
opens Feb. 13.

TOGETHER AGAIN:

By Melinda Newman

mnewman@billboard.com

Wilson Phillips is re-
uniting for its first al-
bum in 12 years. In
May, Columbia Rec-
ords will release “Pacific
Coast Highway.”

The group, which
consists of Carnie and
Wendy Wilson and
Chynna Phillips, will
cover songs first made
famous by the Beach

“The soundtrack is all '80s songs
done reggae style,” says Kanal, who
produced three tracks. “I did the Psy-
chedelic Furs’ ‘Ghost in You’ with
Mark McGrath singing, ‘Hold Me
Now’ by the Thompson Twins with
Wayne Wonder singing and then I did
Bryan Ferry’s ‘Slave to Love’ with
Elan singing.” Kanal is also working
on Elan’s own album.

T v
KANAL: GIVES "B0sTUNES A REGGAE SPIN

Boys—helmed by the

Wilsons’ father Brian—and the Mamas
& the Papas, which included Phillips’
parents, John and Michelle. Also in-
cluded will be classic songs recorded by
Jackson Browne, Linda Ronstadt and
the Eagles. Peter Asher is producing.

“We were more than halfway
through writing our third album when
Sony approached us,” Carnie Wilson
tells Billboard. “We thought, ‘What bet-
ter way to let the public know we are
back together in full force than by
recording songs that people are famil-
iar with and can sing along to.””

Wilson Phillips, which is managed
by Winston Simone and David Simone
of Deston Entertainment, last recorded
together for the now-shuttered SBK
Records. Columbia declined to com-
ment on whether this was a one-off
deal or a long-term record contract.

LICK IT UP: Jessica Simpson has
created her own line of fragrance
(Continued on page 15)
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Lee Williams
& the Spiritual
QC’s collect
five trophies
at gospel’s
Stellar Awards

RUBIQ: EQUALLY HOT IN ENGLISH AND SPANISH

Latin Acts Tread Carefully
With Crossover Bids

BY LEILA COBO

They say you can never go home again.

And while many Latin acts are trying to disprove that
maxim, they are finding a grain of truth in it as they
attempt to return to their initial fan bases after recording
in English.

Conversely, some Latin acts are finding it difficult to
break into the English market after years of success in the
Spanish market.

This year Shakira, Marc Anthony and Paulina Rubio will
all release new Spanish albums following various degrees
of success with English releases. Also, Ricky Martin will
deliver his first English album in a number of years.

But the crossover phenomenon, once regarded as a
slam-dunk to gain broader exposure and bigger audiences

IGLESIAS: "ESCAPE" IN ENGLISH 50LD 3.4 MILLION COPIES

for Latin acts, is treated by labels with more caution in
the face of shrinking budgets and diminished sales across
the board.

That'’s because even when targeting the English audi-
ence, specific care must still be given to the Latin artist’s
original Spanish fan base through additional tracks in
Spanish, music videos and other costly marketing tactics.
“A crossover act has to record twice, film two videos, do
two separate promotions,” says Emilio Estefan, who has
produced albums for Shakira and Gloria Estefan.

Nowadays, he says, with sales slowing, it is harder to jus-
tify that investment in major crossover acts, unless the
label believes the artist can achieve international success.
“You have to be persistent, you have to invest money and
you have to look for artists who not only have a U.S. mar-

(Continued on page 14)
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Gospel/Christian Sales Rebound At Year's End

The music industry continues to struggle
with piracy and a harsh economic climate, but
the waning months of 2003 brought good news
to Christian/gospel music and the industry
overall, as sales showed signs
of rebounding.

At the mid-year point, sales
were down 10.4% from the
first half of 2002. However, at
the end of 2003, sales of Christ-
ian/gospel music were down
only 5.2%, cutting in half the
mid-year decline, according to
Nielsen SoundScan. In 2003,
47.1 million albums were sold,
compared with 49.6 million
the year before.

Gospel Music Assn. presi-
dent John Styll calls the re-
bound “a bit of surprise. Over
the last six months, we would
gain a half a percent here and a half a percent
there, and that all looked good. You never know
if that’s going to dial back again, but the good
news is that [sales] got even stronger, especially
at the Christmas season.”

Styll attributes sales picking up to “an im-
provement in the economy and the fourth quar-
ter, which is a good sales period, and there’s prod-
uct out there that people want to buy. MercyMe is
continuing real strong. Stacie Orrico is real
strong. It’s a combination of everything.”

Christian/gospel music sales rose at main-
stream retail by 6.7% in 2003 over the previous

STYLL: SURPRISED BY THE UPTURN

year, accounting for more than 60% of sales in
the genre. Styll says, “MercyMe, Chevelle and
Stacie Orrico had a lot of visibility in the main-
stream, and it makes sense that the sales would
occur on that side.”

What does Styll see for the
industry in 20047 “I don't see
that we have a particularly
strong first quarter,” he says of
forthcoming releases. “So it
may be the second quarter
before we really have much of
an idea of what’s happening. I
think the music business still
has another year-and-a-half of
3 transition to a new business
T model before things settle out.
| \ I do think the worst is behind
us, though.”

NEW HALL OF FAMERS: The
Gospel Music Assn. will induct the Rev. Al
Green, Sandi Patty, BMI president/CEO Frances
W. Preston and the late Vestal Goodman into its
Gospel Music Hall of Fame Feb. 11 at a special
ceremony. Established in 1971, the Hall of Fame
boasts 125 members, including Elvis Presley,
Amy Grant and the Rev. Billy Graham.

The induction ceremony will take place at
Trinity Music City in Hendersonville, Tenn. Pat
Boone, a 2002 inductee, will host the show,
which will be taped as a one-hour special for
Trinity Broadcast Network. An airdate is not
vet scheduled.

“We really try to represent everybody,” GMA
president John Styll says of the diverse slate of
inductees, adding that the occasion will miss
the participation of Goodman, who died Dec. 27
(Billboard, Jan.

needs were worth her time, my triumphs and
my victories were worth celebrating. She has
literally walked through some of my deepest
valleys with me and my family and cried and
prayed like her life

10). “She’s so
deserving and so
wonderful. I'm
really pleased she
was able to find
out about her
induction before
she passed away.
She was very ex-
cited about it.”

PERSONALLY: Like

Higher iy
Ground |

By Deborah Evans Price
dprice@billboard.com

depended oniit . ..
That powerful
voice was just an
outward manifesta-
tion of the love and
faith that lived
inside of her.”

RED SEA RISES:
Albuquerque, N.M.-
based Red Sea Rec-
ords, a Native

so many in the in-
dustry, I find it hard to believe Vestal Goodman
is gone.

I saw her backstage at a concert just three
weeks before her passing. Someone told her
had been ill, and she immediately hugged me
and prayed aloud that the cancer I had would
never return. Goodman was like that, always
lifting people up.

This world has lost someone very special, and
heaven has gained a precious new resident. [
think this comment from Martins singer Joyce
Martin McCollough best sums up what made
her so loved:

“One of my favorite things about Vestal
Goodman is that she made me feel like family.
She made me feel like my problems and my

American Christian
label that is part of SOAR Corp., is gearing up for
a heavy release schedule this year.

In early March, look for a new disc from
Vince Redhouse titled “Go Unto Every
Nation.” Newcomer Rain Song will issue “Ris-
ing Son,” a praise and worship collection.
Label founder Tom Bee resumed his career as
an artist last year with the Grammy Award-
nominated praise and worship album “Reveal
His Glory.” He'll enter the studio again this
year working with his wife, Vicki, on a project
titled “Songs of Psalms,” as well as a new
release from his Native American rock band
XIT. Their son, Robby Bee, is working on an
instrumental project.

(Continued on page 15)
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Supreme Court Unscrambles
DVD Descrambling Decision

There’s a war raging in cyberspace,
and this time it is the movie industry
that’s feeling the heat.

The U.S. Supreme Court reversed
an emergency stay on a case involving
DVD descram-

“The Supreme Court wisely recog-
nized that there is no need for an
emergency stay to prevent Mr.
Pavlovich from publishing DeCSS,”
Cohn adds.

bling Jan. 3.

In so doing,
the high court
affirmed a deci-
sion of the Cali-
fornia Supreme
Court, which had
ruled that the
entertainment
industry could
not force a Texas
resident who had

Llegadl §
hncﬂucqgi

By Samantha Chang

schang@billboard.com

published DVD
descrambling software on the Internet
to stand trial in California.

This means that the defendant,
Matthew Pavlovich, who posted the
software called DeCSS, is able to dis-
tribute the program online.

To the high court, it is a question
of geography: The court says
Pavlovich cannot be sued in Califor-
nia because he is a Texas resident who
does not have “substantial ties” to the
Golden State.

IRVING: ENHANCING CLIENT-SERVICE ABILITY

Pavlovich’s legal woes began in
1999, when a group of film studios
and consumer electronics makers
sued hundreds of people, including
Pavlovich, for distributing DeCSS
online, citing a violation of Califor-
nia trade secret laws. A state judge
ruled for the plaintiffs and granted
an injunction.

Three years later, the California
Supreme Court ruled that Pavlovich
could not be sued for violating state
trade secrets simply because he knew
that his actions could hurt the state’s
film industry.

In the latest ruling, U.S. Supreme
Court Justice Sandra Day O’Connor
lifted the injunction, saying there was
no need to keep DeCSS a secret.

Internet groups wholeheartedly
support the decision.

“The entertainment companies
should stop pretending that DeCSS
is a secret,” says Cindy Cohn, legal
director of the Electronic Frontier
Foundation.

The decision affects numerous
defendants, but the sole California res-
ident is Andrew Bunner.

Bunner isn't fighting the jurisdic-
tional issue but is arguing that he has
a First Amendment right to distribute
the software.

A California appeals court in 2001
agreed, saying that barring Bunner
from future disclosures of DeCSS
was “a restraint on [his| First
Amendment right.”

Bunner’s case is awaiting an argu-
ment date hefore the California
Supreme Court.

A similar case in Europe has
already been resolved.

Norwegian teenager Jon
Johansen was acquitted Jan. 7 of
criminal charges for writing and
publishing DeCSS.

In 1999, 15-year-old Johansen pub-
lished DeCSS on the Internet. He
used the program to watch his own
DVDs on his Linux computer.

Under tremendous pressure from
the Motion Picture Assn. of America,
the Norwegian Economic Crime Unit
charged Johansen with violating a
Norwegian criminal code that out-
laws breaking into another person’s
locked property to gain access to
privileged data.

The case was the first time the Nor-
wegian government had attempted to
punish an individual for accessing his
own property.

DeCSS, which is distributed for
free, enables people to play DVDs
without technological restrictions,
such as forced watching of commer-
cials imposed by movie studios.

The program widely became popu-
lar shortly after its dubious debut,
being distributed online by thousands
of individuals worldwide the first year
it was posted.

URGE TO MERGE: Manatt Phelps &
Phillips is on a roll.

Through its acquisition last month
of New York litigation boutique
Parcher Hayes & Snyder, Los Angeles-
based Manatt is now arguably the

largest bicoastal entertainment law
firm in the world.

“This move greatly enhances our
ability to serve our clients in New
York and on a national scale,” says
Paul H. Irving, Manatt CEO/manag-
ing partner.

But word in the legal community is
that the buying binge isn't over yet for
this 290-lawyer powerhouse.

With a stunning 40 to 50 lawyers in
its entertainment, media and advertis-
ing law practice, Manatt’s A-Iist client
roster includes the Rolling Stones,
Bruce Springsteen, Barbra Streisand,
Cher, Bob Dvlan, Paul Simon, Eagles,
Michael Douglas, Robin Williams,
Time Warner, Sony, DreamWorks,
Yahoo, ESPN and HBO.

Twelve Parcher attorneys have
joined Manatt: partners Peter
Parcher, Steven Hayes, Orin Snyder,
Cynthia Arato and Gregory Clarick;
counsels Andrew DeVore, Robert
Jacobs and Alen Markowitz; and asso-
ciates Marc Isserles, Avi Weitzman,
Monica Youn and Elise Zealand. The
move boosts Manatt’s New York office
to 65 lawyers.
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Nomantic Dreams

A brand new romantic release from world renowned
flamenco guitarist, Armak.

From beautiful sunsets to romantic nights, Remantic Dreams will
ignite passions in everyone’s heart.

Armik gives all lovers 11 reasons to rejoice in his wonderful new recording.

Experience Armik’s guitar mestery & his captivati
P g ) P

inimitable style.

n
With his third release on Bolero Records, Armif has emerged

]

5
.

by Armik.

~ Also available from Bolero Records,

" .., as one of the leaders >f the lamenco nuevo movement.
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Williams Wins Five Stellar Awards

“Move over, industry, because this
runaway train is coming through”
was the response of MCG Records
president James Bullard after his top-
selling act, Lee Williams & the Spiri-

LEE WILLIAMS & THE SPIRITUAL QC°S

tual QC’s, pocketed five trophies at
the 19th annual Stellar Gospel Music
Awards, held Jan. 10 in Houston.

The group beat out the likes of
Rance Allen and Mary Mary to be
named the year’s top group/duo for
its work on its current CD, “Right on
Time: Live in Memphis.” Williams
was also named traditional male
vocalist of the year.

Bullard insisted that the win helps
bring “modern classic gospel” center
stage. A humbled Williams only said,
“God has shone favor. I'm sure that
the Stellars will have some impact,
and for that I'm grateful.”

Vickie Winans, who led in nomi-
nations with eight, earned four
awards (five if you count the award
her album won for its packaging),
including artist of the year. She
hopes to parlay the momentum

into excitement for her latest
endeavor, a stage play she’ll produce
and star in, titled “Torn Between
Two Lovers,” and

More than 3,000 people attended
the two-hour event, hosted by Kirk
Franklin, Yolanda Adams and Donnie

set to kick off nine
months of touring
March 2 in
Lafayette, La.

Winans said, “As
an artist, I don't
know what I do to
receive an award,
but it feels good
when the industry
at large pats you
on the back.”

nThe g
Splgt

By Lisa Collins »

eyedgospel@aol.com

j

Also among the
night’s big winners was Byron Cage,
who took home four golden-flamed
statuettes, including male vocalist of
the year and song of the year for “The
Presence of the Lord Is Here.”

McClurkin. The show was taped for
broadcast in syndication and will air
between Jan. 26 and Feb. 22. High-
lights included the induction of
Franklin into the Stellar Gospel

Music Hall of Fame, with Smokey
Robinson doing the honors; Patti
LaBelle’s presentation of the es-
teemed James Cleveland Award to
Shirley Caesar, as Adams sang a
hymn-medley tribute; and perform-
ances from CeCe Winans, Mary Mary,
Hezekiah Walker and Tonex, who—
with Sheila E. on percussion—
brought down the house.

A complete list of award winners
may be found at stellarawards.com.

SIGNING OFF: This column will be
my last for Billboard. In signing off,
I want to thank my co-workers at
the magazine, my editor Ken
Schlager (from whom I have
learned so much) and all my friends
and constituents in gospel who
have helped keep me in the spirit.
God bless you all. Peace.

Latin Acts

Continued from page 11

ket but who can be global,” Estefan says.

“Obviously, the possibility of a cross-
over [to English] opens the door to an
American market, and that’s benefi-
cial,” says John Echevarria, president
of Universal Music Latino. “But it’s a
double-edged sword. Do it well, and it's
marvelous. Do it wrong, and it can hurt
your fan base.”

Martin did it well with his 1999 self-
titled English-language debut. Accord-
ing to Nielsen SoundScan, it has sold
7 million units in the U.S. alone.
Enrique Iglesias’ 2001 “Escape,” his
second English-language album, sold
3.4 million copies, while Shakira’s 2002
English-language debut, “Laundry Ser-
vice,” sold 3.3 million. Perhaps more
importantly, all these albums racked up
impressive global sales as well.

“To me, being Latino is an advan-
tage,” Iglesias says. “In the world of
Anglo pop, where there aren’t that
many Latinos, I look at it as an advan-
tage. I think it’s cool. It has opened my
mind musically in so many ways. Even
if my music doesn't sound Latin.”

But buyers are fickle, and success in
one language doesn't guarantee suc-
cess in another.

Iglesias’ most recent English-lan-
guage album, “7,” has sold only 260,000
copies since its release last November,
only slightly more than his 2001 Span-
ish-language release, “Quizds,” which
scanned 241,000 copies. Those numbers
are considered high for a Spanish-lan-
guage release but not for a major Eng-
lish-language artist, and not for an artist
who is supposed to have two fan bases.

Similarly, Thalia’s self-titled Spanish-
language disc scanned 179,000 copies,
while her English debut of the same
name has scanned only 184,000 copies
since its release last summer, although

it debuted at No. 7 on The Billboard
200.

Rubio scanned 480,000 copies of her
2000 Spanish-language album “Pauli-
na.” It was the biggest-selling Spanish-
language album for 2001, according to
the Billboard year-end charts. But her
English-language debut, “Border Girl,”
has scanned 270,000 copies.

LATIN EXPLOSION?

Crossover acts, of course, are not new.
Long before Martin or Estefan, there
were many cases of Latin artists record-
ing in English and vice versa, from Jose
Feliciano, Xavier Cugat and Julio Igle-
sias to Eydie Gorme and Paul Anka.

But the new wave of crossovers from
the late 1990s was dubbed the “Latin
explosion” by the media and garnered
unprecedented worldwide attention.
Even in the best of cases, replicating
that type of buzz and success is difficult.
The current crop of artists is under an
unprecedented media spotlight.

“It was a moment in time and a sen-
timent, and it's something we very con-
sciously and deliberately and by design
tried to create, and it worked,” says
Thomas D. Mottola, chairman/CEO of
Casablanca Records and Champion
Entertainment. Mottola, who until last
year was chairman/CEO of Sony Music
Entertainment, was behind the careers
of many of the most successful
crossovers, including those of Martin.
Anthony and Shakira.

But the term “Latin explosion,” he
says, was simply coined by the media
and used by labels to market their acts.

“There never really was a Latin
explosion,” Mottola says. “It was a
mirage. And two of the biggest stars
[Marc Anthony and Jennifer Lopez|
were from the Bronx, N.Y. But we used
it to take gigantic advantage of it, and
lots of our stars benefited from that.”

In the aftermath of that era, sus-
taining a career in two languages is
absolutely possible, he adds. “The
essence of our business has never

changed. It all depends on the quality

of your material and the records and

the performances the artists give.”
But admittedly, it’s tricky.

TROUBLE AT HOME

There are many reasons why an
album doesn'’t sell as well as expected.
But when it comes to crossover acts,
part of the problem is that the artist’s
core market—the Latin buyer—may
not be buying the English album. And it
isn’t doing so, sources say, because some
artists no longer have time to properly

MARTIN: RETURNS WITH ENGLISH ALBUM

promote in that market because the
artist is trying to serve two masters.
“The Latin market, from radio to
media to the public, feels abandoned,”
one executive says. “They feel betrayed.
There are artists who do nothing with
Spanish media {when they're promot-
ing an English album]. And everyone
who made that artist into a star in the
first place then feels pushed aside.”
Not so fast, says Kevin Lawrie, pres-
ident of Sony Music Norte. “People are
always looking for an excuse to justify
when an album didn’t do well. I think
it has to do more with the music and
the moment than anything else.”
Crossing over, Lawrie adds, can
absolutely be a good thing for any artist
in any language. “The more people you
reach, the better. And as long as the

music isn't compromised or bastardized,
it will work in another language.”

HOW IT WORKS

Traditionally, when Latin artists
record in English, they do so with a
mainstream label, often the affiliate of
the Latin label that signed the act. The
mainstream label assumes all costs and
generally collects all sales revenue.
Likewise, when the act records in Span-
ish, the Latin label releases the album,
assumes all costs and collects revenue.

Shakira, for example, releases her
Spanish-language albums on Sony
Norte and her English albums on Epic.
Iglesias releases in English through
Interscope and in Spanish through
Universal Music Latino.

As noted, when artists record in
English, they typically include at least
one Spanish version of a song to pro-
mote to Spanish-language radio. This is
done precisely to permit promotion in
the Latin market, so as not to abandon
an artist’s core fans.

Labels deal with this in different
ways. But for the most part, the Eng-
lish-language label will give the Latin
label a budget to promote the artist.
The Latin label usually does not profit
financially, but the effort is seen as ben-
eficial to the artist’s long-term career
and the sale of future albums.

“It’s not onerous,” Lawrie says. “It's
good for the [Latin] label, and it's good
for the artist.”

However, many staffers at Latin
labels chafe at having to promote a sin-
gle for an artist who is unavailable to
go to Spanish-language radio or per-
form at Spanish-station shows.

“It's alot of work, and it’s very drain-
ing,” one label promoter says.

Rarely, the pop label will promote the
single to the Spanish market. For exam-
ple, Iglesias’ current single, “Adicto,” the
Spanish version of “Addicted,” is being
worked directly by Interscope instead of
Universal Music Latino. The track ral-
lied this week, rising from No. 21 to No.

9 on the Hot Latin Tracks chart.

Artists who work two markets have
unusually busy schedules, because they
have to promote in multiple markets
and in two languages, regardless of
whether the album they’re promoting is
in English or Spanish.

“No one is ever completely happy,”
says Diana Baron, an independent pub-
licist who worked Shakira’s “Laundry
Service” for English and Spanish press,
explaining the hectic schedule of trans-
continental interviews. “It would take
72 hours a day to make everyone happy.”

Additionally, international artists
tend to be absent for long periods of
time as they promote their albums
abroad. Compound that with promot-
ing an album in an entirely different
language, and you have an act that is
truly out of sight for months, or years.

That’s why it’s necessary to have a
solid fan base in place before crossing
over, in any direction.

Universal’s Echevarria is counting on
that solid fan base and a constant pres-
ence in the media to make Rubio’s
upcoming album, “Pau-Latina” (out Feb.
10), a success among her Latin fans.

“She might not have sold as much
as, say, Shakira in English, but they did
good groundwork with her, and she
didn't abandon her Latin fan base,”
Echevarria says.

Universal has also renewed Rubio’s
contract to record in English, an indi-
cation that, despite the challenges,
bilingual acts won't disappear.

“It's like both my arms,” Anthony
told Billboard in 2001, describing what
it's like to record in English and Span-
ish. “I was born and raised in East
Harlem. The [Spanish| music that my
grandmother and mother would play
at home wasn't the [English] music
that I would hear on the corner when
I would hang out with my friends.
When you say ‘crossover,” that means
you're crossing over and you don’t
belong. I don’t believe that. I am both,
I am both, I am both.”
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Scheinman Collaborates With Pal On ‘Shalagaster’

Forward-thinking, genre-bending
violinist/composer Jenny Scheinman
this week releases “Shalagaster,” her
second superb disc on John Zorn’s
Tzadik imprint and third overall for
the saxophonist’s adventurous under-
ground label (her “Live at Yoshi's” CD
was issued on Avant).

Like the album’s namesake—a
mythical guardian with a dolphin’s
body and bird wings—Scheinman’s
11-track creation is a captivating
improvisational collection built with a
kaleidoscope of musical elements,
from folk to world to avant-garde.

While her band features trumpeter
Russ Johnson, bassist Trevor Dunn
and drummer Kenny Wollesen, the
heart of the CD belongs to the rich
collaboration between Scheinman
and her good friend Myra Melford,

SCHEINMAN: ‘| WROTE ON THE PIANO’

who paints the pieces with piano and
harmonium colors.

“Myra was a friend of a friend I
knew in Berkeley,” says Schein-
man, who moved from the San
Francisco Bay Area to New York in
1999. “I looked her up, and we con-
nected immediately. We became
sandbox buddies.”

Even so, “Shalagaster” is their first
recording together. “I wrote a whole
lot of material quickly for the project,”
Scheinman says. “So we agreed to
have it be under my name, even
though we plan to collaborate on a
joint record in the future.” Still, the
virtuoso violinist, who was a serious
piano player who attended Oberlin
Conservatory, had her keyboard friend
in mind while she was composing.

“I wrote on the piano, which was
exciting. It was a reuniting with an
instrument that I know even better
than the violin.”

“Shalagaster” is part of Tzadik’s
Oracles series, which celebrates
women composers. Scheinman first
hooked up with Zorn when he enlist-
ed her to work on a Cobra date in
San Francisco. “John approached me
to contribute to the Oracles series.
He has always been very open and
interested. When musicians send
him records to consider for his label,
he listens.”

While she will be touring this year
to support the CD, Scheinman also

keeps busy performing with guitarist
Bill Frisell in his Intercontinentals
band, doing duo dates with Norah
Jones’ guitarist Adam Levy and has
recently launched an exciting and
unusual Django Reinhardt covers
band with guitarist Marc Ribot.

(Blue Note) and shared a stage with
Wynton Marsalis in a Jazz Standard
gig led by drummer Ali Jackson.
Osby also continued to foster a rela-
tionship with Phil Lesh & Friends, a
new group fronted by the former
Grateful Dead bassist.

“Phil’'s band is the

By Dan Oucllette

douellette@billboard.com

most liberal environment
I've found myself in,
improvisationally speak-
ing,” Osby told me. “In
between his country,
bluesy, folky tunes are
lengthy improvisations
that are, to me, a lot
more captivating than the
songs themselves. It’s
straight communication

THE OSBY YEAR: Saxophonist Greg
Osby’s new year’s resolution for 2003
was to connect with as many fellow
musicians as possible.

“I decided to dedicate myself to col-
laborating, performing and recording
with a host of people I've had respect
for from afar but end up only relating
to in passing at airports,” Osby told
this reporter last year.

For the first time, Osby recorded
with trumpeter Nicholas Payton on
the former’s “St. Louis Shoes” CD

with a hodgepodge of
activity, movement and motives.”

In the waning hours of last year, at
Lesh’s request, Osby was onstage with
Grateful Dead spinoff band the Dead
for its annual New Year's Eve stand on
Dec. 30 and 31 in Oakland, Calif.

Osby says of the gig, “There was a
strong connection, especially during
the second-set jams.”

Lesh adds, “Having Greg sit in with
us for New Year’s inspired us to play
some of the most outside stuff. For
me, it was probably the best New

Years’ Eve show ever. For sure, it was
the most adventurous.”

THREE DOT LOUNGE: The daughter of
Joao Gilberto and Brazilian singer
Miucha, vocalist Bebel Gilberto
recorded her first album, “Tanto
Tempo,” in 2000. It sold nearly 1 mil-
lion copies worldwide. Her as-vet-
untitled follow-up, produced by Mar-
jus DeVries (Rufus Wainwright,
Madonna, Bjork). will be released in
May by Ziriguiboom/Six Degrees . . .
On Jan. 27, septuagenarian saxo-
phonist James Moody will release his
debut Savoy Jazz album, “Homage,”
produced by Bob Belden and execu-
tive-produced by Steve Backer . . .
Veteran fusion group Jazz Crusaders,
piloted by founding member and
funky multi-instrumentalist Wayne
Henderson, will release its new
album, “Soul Axess,” on True Life
Entertainment. Streeting Jan. 27, the
CD features guest appearances by
smooth jazz aces Philip Ingram,
Everette Harp, Ronnie Laws and Roy
Ayers . . . Contemporary jazz gui-
tarist Peter White will release his
ninth solo album, “Confidential,” on
March 23. The Columbia disc fea-
tures guest spots by Chris Botti,
Brian Culbertson and Mindi Abair.

The Beat

Continued from page 11

and body care products called Dessert.
The perfume, whipped body cream,
bubble bath, body gloss and other
products are supposedly edible and
come in three scents: Creamy,
Dreamy and Juicy. Simpson partnered
with D'lish Fragrance in the deal.

BITS: Justin Timberlake, Christina
Aguilera, the White Stripes and Out-

Kast are among the acts that will per-
form during the 46th annual Grammy
Awards’ Feb. 8 telecast . . . Nikki Sixx
(Motley Criie), Tracii Guns (L.A.
Guns), Scot Coogan and London
LeGrand’s new hard-rock outfit Brides
of Destruction has inked a three-
album deal with Sanctuary Records
through Sixx's company 12-11 Produc-
tions. Its label bow streets March 9 in
North America . . . Peter LoFrumento
is the new senior VP of corporate com-
munications for Universal Music
Group. He replaces Bob Bernstein,
who left the company last December.
LoFrumento is based in New York.

Higher Ground

Continued from page 12

Red Sea is distributed by Hender-
sonville, Tenn.-based New Day Christ-
ian Distribution.

Red Sea artists are nominated in
two Grammy categories this year.
“Red Letterz” by Fresh LE. is nomi-
nated for best rock gospel album, and
“Reveal His Glory” is up for best
Native American music album.

NEWS NOTES: The Christian Country
Music Assn. will hold its 10th annual

Christian Country Music Awards Nov.
4. The show will be broadcast live on
GAC from Nashville’s Ryman Audito-
rium. The awards show concludes the
organization’s week-long annual con-
vention, which begins Oct. 31 at the
Millennium Maxwell House Hotel . . .
Cross Movement Records, an inde-
pendent Christian hip-hop label
based in Deptford, N.J., has signed a
U.S. distribution agreement with
Provident Music Distribution. The
first title to be distributed by Provi-
dent will be the debut release from
T.R.U.T.H. It streets April 6. ..
Spring Hill act the Booth Brothers
have signed with the Harper Agency
for booking.

THE 24 HOUR JAZZ CHANNEL

Ask your local cable operator for BET Jazz:
The only 24 hour Jazz Channel
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Linkin Park Sets 2004 Touring Standard

BY RAY WADDELL

Linkin Park is flexing some serious
box-office muscle on its current Mete-
ora tour, solidifying the band’s stature
as a major arena-level act.

With strong support from P.O.D.,
Hoobastank and Story of the Year,
Linkin Park is headlining the top
hard music package out in the early
going of 2004, demonstrating health
for the genre and the band’s own
staying power.

The tour is named after the band’s
current album, which has sold 3.5 mil-
lion copies, according to Nielsen
SoundScan.

The Meteora tour bodes well for
both. “This is a big-league headlining
tour, no question,” says Michael
Belkin, executive VP of the Midwest
region for Clear Channel Entertain-
ment. “There’s no gray area here—this
is a home run.”

Belkin bases that claim on how well
his own dates have performed. The Jan.
21 show at Cleveland's Convocation
Center sold out in advance, and a Jan.
25 Columbus, Ohio, concert at Nation-
wide Arena is “selling at a healthy clip
on a daily basis,” Belkin says.

The band cut deals with individ-
ual promoters in each market,
including CCE, Jam Productions and
Another Planet. In its best markets,
the tour is not just selling out but

selling out quickly, exceeding already
high expectations.

According to Jim Glancy, executive
VP of CCE in New York, Linkin Park’s
Jan. 18 date at Nassau Coliseum on
Long Island sold out in one day in mid-
December. “We thought it would be
good, and it was fantastic,”

wild,” Perloff says. “When five acts are
playing and you see an act that breaks
out like that, it’s very exciting, and
Linkin Park absolutely did that in front
of 50,000 people.”

Indeed, the story is not so much
that Linkin Park is selling out some

here for some time.”

Glancy agrees. “This feels like the
real deal. We may have a major-
arena headliner in this band for
years to come.”

The tour is also scoring points with
promoters for the way it is routed,
booked and presented.

he says.

That appears to be a
trend. “We're sold out in
almost every market for
the first three or four
weeks of the tour,” says
Michael Arfin, Linkin
Park’s agent at Writers &
Artists Group Internation-
al. “There’s a lot of fire on
this tour.”

STAYING POWER

That holds true on the
West Coast, where Linkin Park will
play HP Pavilion in San Jose, Calif.,
Feb. 16 and ARCO Arena in Sacra-
mento, Calif., Feb. 18. Gregg Perloff,
promoter of both shows as president
of Another Planet, expects two sellouts.

Perloff says Linkin Park’s set on
Metallica’s Summer Sanitarium
tour last summer at Candlestick
Park in San Francisco was a strong
indicator of how well the band could
do in his market.

“When they played with Metallica in
the stadium show, the audience went

LINKIN PARK:

STEADILY DEVELOPING INTO A MMDI.Q.ROAD CONTENDER

large arenas; the band turned that
trick on its first album tour in 2002.
What's more important is that the
band is exhibiting much-valued legs
as a touring entity.

“It’s nice to see this audience con-
tinuing on with unwavering support
for this band,” Belkin says. “These
days, you don’t know from album to
album what kind of support you'll see
[for an act].”

Arfin adds, “It’'s becoming evi-
dent that Linkin Park is develop-
ing into a career band that will be

“This tour is old-school . ..
hands-on agenting by
Michael Arfin and strong
management by Rob Mc-
Dermott [at the Firm] and
of course, a great promot-
er,” says Dave Marsden,
senior VP of CCE Boston,
promoter of the tour’s
sold-out date at the Cen-
trum in Worcester, Mass.

Marsden says a combi-
nation of venue (the Cen-
trum welcomes general-
admission shows), support, a $34.50
ticket and timing are all in the show’s
favor. “This is the first big show of the
new year,” he points out, adding that
great radio support comes from WBCN
and WAAF in Boston.

NICE PACKAGE
From the beginning, Linkin Park
tapped the benefits of prudent packag-
ing and pricing. The band’s debut
arena tour, billed as Project Revolu-
tion, featured Cypress Hill, Aderna and
DJ Z-Trip. That trek grossed more than

$6 million in just four weeks of dates,
with tickets priced at $29.50.

A second Project Revolution tour
last spring—which played mostly
secondary markets with Mudvayne,
Xzibit and Blindside—also performed
well, though not as strongly as the
previous tour.

But this time out, Linkin Park,
P.O.D. and Hoobastank are all riding
hot albums, and Story of the Year is
regarded as a real comer. Even with
such a strong lineup, though, the
package is priced all-in at $34.50.

“A very reasonable ticket price is a
key factor,” Arfin says. “And we really
worked hard at putting together an
amazing package. Linkin Park as a
band are very involved in the process
and in tune with what’s happening.”

The Meteora tour wraps March 6 at
Phillips Arena in Atlanta. Next up for
the band is another Project Revolution
tour for the summer, with the package
currently being put together. Whether
the band will play indoors or out is still
being determined.

Linkin Park will stay mostly state-
side in 2004, after successfully tour-
ing Asia last October. Arfin says the
band sold out three Budokan Hall
shows in Tokyo, drew 9,000 in Korea
and sold out Osaka and Yokohama,
Japan, before playing to 25,000 head-
lining an outdoor fest in Kuala
Lumpur, Malaysia.

Venue Tests Ticket-Forwarding Program

BY SUSANNE AULT

LOS ANGELES—Taking a leap in the
name of customer service, the Jack-
sonville Veterans Memorial Arena will
be the first Ticketmaster venue to
allow its 1,100 elite club seat patrons
to forward their unused tickets for
non-sporting events.

The Feb. 12 George Strait show at
Jacksonville will be the guinea-pig
concert for the arena’s Ticket For-
warding software.

Since January 2002, Ticketmaster
has provided its forwarding option to
any building clients already offering
print-at-home ticketing technology
to patrons.

With the new Ticket Forwarding,
ticket buyers can e-mail their pur-
chased print-at-home tickets to any-
one they choose. The recipient prints
out the bar-code-embedded ticket,
which is scanned at the venue for
entry. Ticketmaster charges $1.95 per
ticket for the forwarding service.

A number of sports season-ticket-
holders can already forward tickets. In
2002, 14,379 Ticketmaster tickets
were forwarded by fans of a number
of basketball franchises, including the
San Antonio Spurs and Utah Jazz.

Yet the possibility of repeat finan-
cial transactions on tickets—where

buyers sometimes resell them for
more than face value—has dogged the
concert industry’s adoption of
advanced ticketing software that steps
into this secondary market (Billboard,
May 24, 2003). Typically, tour organ-
izers and artists reap revenue solely
from the primary ticketing market.

ADDED CONVENIENCE

In Jacksonville Arena’s case, strict
Florida anti-scalping laws—where
buyers are forbidden to resell their
tickets for more than face value—
mandate that club patrons forward
tickets at no cost to their chosen
recipients.

That means “it has nothing to do
with the secondary market,” notes
Glenn Mon, senior VP of stadiums and
arenas for Jacksonville’s management
company, SMG.

Instead, Mon says, the decision to
implement forwarding has every-
thing to do with supporting cus-
tomer needs.

“We're constantly looking at prod-
ucts that will make it easier for
patrons to acquire tickets to our
events. The convenience is what we're
looking for—the more convenient
you make it, the more you'll generate
greater ticket sales.”

Mon is monitoring how the soft-

ware rolls out at Jacksonville to
determine if SMG should introduce
forwarding for concerts at its other
buildings.

“Rather than having to [physically]
mail the ticket, [the club seat-holder]
does so electronically. The portability
of the ticket increases,” Mon says.

If Jacksonville premium seat-hold-
ers are caught trying to forward tick-
ets for extra cash, their season con-
tracts will be revoked, says Nan Coyle,

director of sales and marketing at
Jacksonville Arena. Open since
November, the arena has sold all of its
1,100 club seats in three- or five-year
deals, she adds. These members get
first dibs on purchasing tickets to all
the building’s live events.

“This is really a service to those
folks who have membership with our
club—making it easy for them [by a
simple e-mail] to accommodate
clients they happen to be entertain-
ing,” Coyle explains.

MANAGEMENT DISCRETION

David Goldberg, executive VP of
strategy and business development at
Ticketmaster, says it is up to the venue
manager what rules they want to pin
on their forwarding systems. If a man-
ager approves it, there could be situa-
tions where ticket buyers could for-
ward concert tickets at a price above
face value.

“It's up to the client. We've built the
products to comply with different sets
of regulations that can match differ-
ent client needs,” Goldberg says.

Because Jacksonville is limiting the
forwarding option to its club seat
holders, Mon says, tour organizers—
including those for the Strait show—
were not included in the conversa-
tions to install the software. Extra

revenue attached to premium seats is
usually kept out of promoters’ share
of the gross anyway, according to
Louis Messina, TMG/AEG Live pro-
moter for the Strait concert.

Yet Messina believes that if venue
patrons used ticket forwarding for
financial gain, it would be “morally
wrong.”

“That’s scalping to me. [With repeat
ticket sales], the artist doesn’t partic-
ipate,” he says. “My personal view is
that artists should share in all the rev-
enue that is generated.”

He adds that venues that offer
patrons the chance to scalp tickets
by forwarding may miss out. “The
artist has the option to not play that
building. That’s where you put on a
poker face and say, ‘We're not going
to play’'—it’s like ‘Who’s calling
whose bluff?” ”

Goldberg hopes that Jacksonville’s
Ticket Forwarding launch will spur
more of its clients to embrace the
software.

“We are going to be happy to point
to any successes in the marketplace.
And certainly this is one,” he says.
“With any new technology, there is an
adoption curve that goes along with
it. There will be early adopters and
[there will be] those who wait and see
and follow later.”

16

www.billboard.com

www americanradiohistorv com

BILLBOARD JANUARY 24, 2004


www.americanradiohistory.com

This is an issue we feel strongly about -
You gotta treat your favorite bands
with respect. If you know music, you
know this is the only way to get
real quality. Legal downloads rock.

GOOD CHARLOTTE

Advertising space
provided by Billboard.

Stop Music Piracy!

=
o

g
<
=
©
g
z
bl
Q
a
K
&
>
F3
5
@
g
=]
2
9]
x|
4



www.americanradiohistory.com

MuSIC LET- ——

For Sure: Stones
Were Tops Last Year

Bruce Springsteen and his
mighty E Street Band put up some
huge numbers on the road in 2003.

The record-setting Rising tour
kicked some major stadium-level
tail all over the world. Springsteen
even threw in a world-record stand
in his home state of New Jersey.

At 54, he put together the top-
grossing run of his 30-plus years of
national touring. The Rising tour,
the Jersey stand and

this month. While production will
be lo-fi and venues will be very
small, Chesney will take his full
band with him. Proceeds will bene-
fit local charities.

According to Chesney’s manag-
er, Clint Higham, the tour is
about “getting back to grassroots.
A lot of Kenny’s audience is col-
lege-age kids, and we wanted to
reach them first.”

Springsteen’s remark-
able year of touring
were well-chronicled
in these pages. We
love Bruce.

But Springsteen
was not the top tour-
ing artist of 2003,
despite numerous
media claims to the
contrary. Any way you
look at it, the Rolling

OnThe
Rgaedm

By Ray Waddell

rwaddell@billboard.com

Stones grossed far
more than Springsteen did last
year (Billboard, Dec. 27, 2003).

From start to finish, the Stones’
Licks tour grossed $299,520,230
from 113 shows dating back to
September 2002 (Billboard, Dec.
6, 2002). We lumped the entire
tour into 2003’s Billboard Box-
score stats because we received
them all at once from promoter
Michae] Cohl!’s office at the end of
the tour. We do not estimate.

For the year, Springsteen’s
reported grosses totaled $181.7
million worldwide. If you take away
the $90 million or so the Stones
did in fall 2002, the band still easily
outpaced Springsteen. The Boss’
tour grossed $221.5 million from
121 shows, so tour for tour, the
Stones also topped Springsteen’s
by more than $70 million.

There is no sin in being out-
grossed by the Rolling Stones, par-
ticularly when they charged signifi-
cantly more per ticket than
Springsteen did. The Stones top the
list every time they go out. They are
the No. 1 touring act of all time.

In just about any other year,
Springsteen would have far and
away been the No. 1 touring act.
Clearly, there is more to a tour’s
success than how much money it
makes, like critical acclaim, atten-
dance, creativity and profit margin.
But Billboard ranks tours by box
office. And in 2003, the Rolling
Stones performed better at the box
office than any act in the world.

SEC KEGGERS: With his holiday tan
firmly in place, Kenny Chesney will
tune up for a busy year of touring
with a brief run through South-
eastern Conference (SEC) school
markets paired with Uncle Kracker.

Chesney will play small venues
in SEC markets beginning later

Higham says Chesney met Uncle
Kracker through the latter’s asso-
ciation with Kid Rock, who ap-
peared at Chesney’s Knoxville,
Tenn., Neyland Stadium show last
summer. “They formed a strong
friendship, and Kenny felt like giv-
ing something different to the fans
this year,” says Higham, adding
that Chesney’s audience is open to
all types of music. “I don’t really
think we’re competing with the
Alan Jacksons of the world.”

Uncle Kracker, who is featured
on the title cut of Chesney’s Feb. 3
release, “When the Sun Goes
Down,” will also open Chesney’s
much-anticipated summer tour
with Rascal Flatts (Billboard, Dec.
27, 2003).

p o
MERCYME: HITTING THE ROAD

IMAGINE THAT: The Imagine tour,
featuring MercyMe, Amy Grant
and Bebo Norman, will begin Jan.
30 at the Curb Center and hit
about 25 markets before conclud-
ing March 8 at the Salem (Va.)
Civic Center. The tour was booked
by Third Coast Artist Agency, the
agent for MercyMe.

Dec. 19-20,22-23

GROSS/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
CLOUSEAU Sportpaleis, $7,546,068 243,556 PSE Belgium
Antwerp, Belgium {€6,299,940) 246,612 14 shows
Dec. 2-29 $38.93/$20.96
CHER, KC & THE SUNSHINE BAND, MGM Grand Garden, $3,145,082 21,281 Clear Channel
VILLAGE PEOPLE Las Vegas $236.51/$75.25 23,490 two shows Entertainment, 1n-house
Jan. 2-3
PHISH AmericanAirlines Arena, $3,063,761 74,376 Clear Channel
Miami $49.50/$39.50 four sellouts Entertainment
Dec. 28-31
CELINE DION The Colosseum at Caesars  $2,591,199 18.520 Concerts West
Palace, Las Vegas $225/$175/$127.50/$87.50 five sellouts
Jan. 7-11
SIMON & GARFUNKEL, Philips Arena, $1,783.207 17.161 Clear Channel
THE EVERLY BROTHERS Atlanta $227/$52 sellout Entertainment
Dec. 20
WIDESPREAD PANIC Philips Arena, $1.443.603 30,504 Ciear Channel
Atlanta $48.50 two sellouts Entertainment
Dec. 30-31
SHANIA TWAIN, EMERSON DRIVE America West Arena, $1,120,175 15,736 Beaver Productions,
Phoenix $80/$65/$45 sellout Frank Productions
Dec. 19
TRANS-SIBERIAN ORCHESTRA CSU Convocation Centre, $1.041.190 27,053 Clear Channel
Cleveland $43.50/$30.50 28,298 three shows  Entertainment
Dec. 21-22
AEROSMITH & KISS, Ford Center, $1,041,175 11,259 Clear Channel
PORCH GHOULS Oklahoma City $125/$35 19,459 Entertainment
Dec. 14
DAVE MATTHEWS & FRIENDS, TIM Madison Square Garden. $901.632 18.884 Clear Channel
REYNOLDS, TREY ANASTASIO, New York $48 sellout Entertainment
EMMYLOU HARRIS Dec. 17 :
DAVE MATTHEWS & FRIENDS, TIM FleetCenter. $897.278 17.242 Clear Channel
REYNOLDS, TREY ANASTASIO, Boston $52.50 sellout Entertainment
EMMYLOU HARRIS Dec. 16
TOBY KEITH, WILLIE NELSON, Gaylord Entertainment $870,208 14,336 TBA Entertainment
BLAKE SHELTON, SCOTTY Center, Nashville $77.50/$47.50 sellout
EMERICK, CLEDUS T. JUDD Dec. 31
DAVE MATTHEWS & FRIENDS, TIM Hartford Civic Center. $790,178 15,690 Clear Channel
REYNOLDS, TREY ANASTASIO, Hartford. Conn. $50.75 sellout Entertainment
EMMYLOU HARRIS Dec. 19
TRANS-SIBERIAN ORCHESTRA Giant Center. $737.709 17.724 Clear Channel
Hershey, Pa. $46.50/$35 two sellouts Entertainment
Dec. 14
WGCI BIG JAM 4: BEYONCE, BOW United Center, $702,201 137111 Cilear Channel
WOW, NICK CANNON, MONICA, Chicago $65/$25 19,338 Entertainment
MURPHY LEE Dec. 19
BETTE MIDLER Savvis Center, $686,670 9,931 Clear Channel
St. Louis $150/$39.50 13,147 Entertainment
Dec. 15
BETTE MIDLER Giant Center, $678,570 8,782 Clear Channel
Hershey, Pa. $87.75/$42.25 sellout Entertainment
Dec.29
DAVE MATTHEWS & FRIENDS, TIM Dunkin’ Donuts Center. $665,090 12,770 Clear Channel
REYNOLDS, TREY ANASTASIO, Providence, R.1. $52.50 sellout Entertainment
EMMYLOU HARRIS Dec. 13
MANNHEIM STEAMROLLER Qwest Center, $621,298 17,052 Sound Trak
Omaha, Neb. $70/$23 20,000 two shows
Dec. 26-27
TRANS-SIBERIAN ORCHESTRA Tweeter Center at the $568.972 13,752 Clear Channet
Waterfront, Camden, N.J. $47.50/$38.50 two sellouts Entertainment,
Dec. 27 David Krebs
BETTE MIDLER Bradley Center. $568.885 9,407 Clear Channel
Milwaukee $152/$41.50 13,715 Entertainment
Dec. 17
BETTE MIDLER Wachovia Arena, $562.701 8,146 Clear Channe!
Wilkes-Barre, Pa. $76.50/$41 sellout Entertainment
Dec. 27
MANNHEIM STEAMROLLER Xcel Energy Center, $505.897 12153 Hennepin Theatre Trust
St. Paul, Minn. $75/$23.50 seilout
Nov. 28
-
MANNHEIM STEAMROLLER Charlotte Coliseum, $479.643 8.309 BACI Management
Charlotte, N.C. $85/$36 11,500
Dec.6
COUNTING CROWS, GRAHAM W;rﬁeld Theatre, $463,542 11,226 Clear Cha;el
COLTON, THE WALLFLOWERS San Francisco $46 13,500 six shows Entertainment
Dec. 8-9,12-13,15-16
HARRY CONNICK JR. Murat Theatre, $456,737 7.079 Clear Channel
Indianapolis $71.50/$31.50 7,350 three shows Entertainment
Dec.13-14
kMANNHEIM STEAMROLLER RBC Center, $434,312 7.692 BACI Management
Raleigh, N.C. $85/$36 8,800
Dec. 4
TRANS-SIBERIAN ORCHESTRA Toyota Center, $418,099 11,681 Clear Channel
Houston $49.50/$29.50 19,866 two shows Entertainment
Dec. 14
TRANS-SIBERIAN ORCHESTRA V;n Andel Arena, $401,470 10,161 Clear Channet
Grand Rapids, Mich. $48.50/$29.50 sellout Entertainment
Dec. 18
MANNHEIM STEAMROLLER Toyota Center. $393,809 9,785 Clear Channet
Houston $85/$25 11,456 Entertainment,
Dec. 21 JS Touring
i KMJQ HOLIDAY CONCERT: MAZE Toyota Center, $391,881 7.483 Clear Channel
FEATURING FRANKIE BEVERLY, GERALD  Houston $65/$32.75 11,700 Entertainment
LEVERT, WiLL DOWNING, JAGGED EDGE Dec. 27
MONTGOMERY GENTRY, THE Rupp Arena, $370.625 8,648 Clear Channel
CHARLIE DANIELS BAND, PHIL Lexington, Ky. $48.50/$38.50 9,283 Entertainment
VASSAR, DIERKS BENTLEY Dec. 31
MAZE FEATURING FRANKIE Fox Theatre, $368,607 4,664 Clear Channet
BEVERLY, THE WHISPERS, THE Detroit $89.50/$63.50 sellout Entertainment
O'JAYS Dec. 31
TRANS-SIBERIAN ORCHESTRA Metllon Arena, $367,680 9,879 Clear Channel
Pittshurgh $40.50/$35.50 12419 Entertainment
Dec.23
COUNTING CROWS, GRAHAM Wil!ern Theater, $362.441 8,282 Clear Channel
COLTON, THE WALLFLOWERS Los Angeles $48.50 9,985 four shows' Entertainment

Copyright 2004, VNU Business Media, [nc. All rights reserved. Boxscores shouid be submitted to: Bob Allen, Nashvilie.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM
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Stones Throw Taps L.A. Scene

BY RASHAUN HALL

These days, anyone can start an independent label. All it takes
is a few dollars and a little know-how. Or so it seems.

With more entrepreneurs getting into the music business,
what truly sets an indie label apart from the crowd?

For Los Angeles-based Stones Throw Records, it’s all about shar-
ing the musical vision of its founder/artist, Peanut Butter Wolf,

Founded in 1996, the label serves as a vehicle for Wolf to share
his music and the music of like-minded artists.

“When [ started, 1 felt like I had a lot of experience in all the
different aspects [of the music business]—from working at
record stores and with a record distributor to DJing at a radio
station,” Wolf says. “I just felt like I knew a lot of talented artists
in the Bay Area, and it never really crossed my mind that there
would have to be a plan B. I just really wanted to do this.”

BUILDING THE BRAND

The label’s first release was Charizma & Peanut Butter Wolf's
“My World Premier.” The single paid homage to Wolf’s partner
Charizma, who passed away in 1993.

Once the label launched, Stones Throw quickly made a name
for itself on the DJ circuit.

“One thing that worked to our advantage was that we were
putting out a lot of breakbeat records,” Wolf says. “We did one
with DJ Babu [of Dilated Peoples] called ‘Super Duck Breaks.’
It seemed like every battle DJ was using this record.

“We had the Stones Throw label on the back of every record
we did, so you would see this big Stones Throw label spinning
around on the turntable. Just from that alone, all of the DJs
began identifying with the label, [which] gave us credibility.”

With a firm foundation in the DJ community that was estab-
lished with 12-inch vinyl singles and breakbeat records, Stones

Throw soon began releasing full-length albums.

In addition to his own music, Wolf has used Stones Throw
to introduce acts like Lootpack, Egon, Breakestra and Madlib.

“Idon’t put out anything that 'm not really excited about per-
sonally,” Wolf says. “When you’re in this just as a business, you
can say, ‘Well, I really don't like this, but I know that it will sell.’
I never really take that approach. I guess it’s just my pride in the
catalog and the label. I want it to be [respected] the way that Blue
Note is with jazz or some of the other hip-hop labels I looked up
to in the early years, like Def Jam and Tommy Boy when they first
started releasing stuff.”

Stones Throw’s recent releases include Jaylib’s “Champion
Sound,” which paired Madlib with equally renowned producer/MC
Jaydee, and Wildchild’s “Secondary Protocol.” The albums have
sold more than 16,000 units and 9,000 units, respectively, accord-
ing to Nielsen SoundScan.

In December of last year, Stones Throw also released “Big Shots,”
the first full-length album by Charizma & Peanut Butter Wolf. It
has sold more than 3,000 units.

Next up for the label is the Madvillian project, which com-
bines the talents of Madlib with MF Doom.

As a fan and a label head, Wolf is always encouraging his artists
to experiment and collaborate, and not just for Stones Throw.

Last year, Madlib was allowed to access the vaults of Blue Note
Records to record “Shades of Blue” on Blue Note (Jazz Notes, Bill-
board, July 26, 2003).

“It was my idea for him to do the Blue Note thing,” Wolf says. “1
was speaking to the A&R guy at Blue Note, and 1 said, ‘You guys
should let Madlib go through your vaults and do a remix album.’ He
thought it was a good idea, and [ asked Madlib if he would do it and
he was all for it. For me, it’s really important to get him out there as
much as possible for music’s sake.”

(Continued on page 20)

Goapele Gets

Borrowing a phrase from the
movie “Bull Durham,” independent
artist Goapele is “going to the show.”
That’s thanks to the recently an-
nounced joint venture between her
label, Skyblaze Recordings, and
Columbia/Sony Urban Music.

“We've been growing as much as
we can by ourselves,” the Bay Area-
based singer/songwriter says in her
first interview since the announce-
ment (Billboard Bulletin, Jan. 8).
“But now we have more resources to
expand and finally get international

distribution. We feel good about this
being the right next step.”

Under the terms of the joint ven-
ture, Columbia/Sony Urban Music
will rerelease Goapele’s 2002 Sky-
blaze/RED debut, “Even Closer,”
Feb. 3. The reissued set will feature a
bonus track: a remix of the cut
“Childhood Drama.” Columbia has
also signed a production deal for
future Goapele projects.

“Even Closer” has sold more than
61,000 copies in the U.S., according
to Nielsen SoundScan.

The singer has also wrapped a video
for lead single “Closer.” Directed by
Dave Meyers protégé Dave Dean, the
video is slated to premiere in two
weeks. The single is being serviced to
urban AC stations and is featured on
Elektra’s “Honey” soundtrack. It
reached No. 83 on the Béllboard Hot
R&B/Hip-Hop Singles & Tracks chart
in the Aug. 9, 2003, issue.

This major-label pot of gold is the
end of a rainbow that started with
Goapele’s 2001 EP, “Closer.” Its “cou-
ple-thousand” independently sold
copies paved the way for “Even Clos-
er.” But Goapele vows the joint ven-
ture won't alter her artistic vision.

“I did fear that originally and was
mindful of that issue,” she says. “But
we've been patient regarding who we
wanted to move forward with and

how we wanted to move forward so
that who 1 am [artistically] still
comes across.”

While Skyblaze expects to bow
more acts in the future, it’s all about
Goapele right now. “We've learned a
tremendous amount working inde-
pendently,” Skyblaze chief and
Goapele manager Namane Mohlabane
says. “Now we have a huge learning
curve regarding being independent
and in partnership with a major.”

Future Goapele sightings include
upcoming performances in New
York (Joe's Pub) and a Feb. 14 “Soul
Train” appearance.

ON THE RECORD: As noted earlier in
this column, En Vogue drops its new
album, “SoulFlower,” Feb. 24. Its
lead single is “Ooh Boy.”

The trio (Cindy Herron, Terry
Ellis and new member Rhona Ben-
nett) dropped by Billboard’s Los
Angeles office last week to discuss
the new album and future plans.

The album is on Herron and
Ellis’ label, Funky Girl, in associa-
tion with producers Denzil Foster
and Thomas McElroy’s Beat
Exchange label, distributed
through Bayside.

There will be a promotional blitz
tied to the album’s release, including
an appearance at Super Bowl

Columbia Joint Venture

XXXVIII in Houston. And while orig-
inal member Maxine Jones has been
busy of late with motherhood, she
plans to join the group on its next
studio album.

Producer Jazze Pha (aka Phalon
Alexander) plans to bow his “Big
Love” solo album this spring on
Atlantic. His protégées Jody Breeze

Image Awards. The two-hour cere-
mony is being taped March 6 at
Los Angeles’ Universal Amphithe-
ater. It will air March 11 on Fox.
Leading the list of nominees are
OutKast (with six nods), Beyoncé
(five) and Luther Vandross (four).
Those three acts will compete
against each other in the cate-

working on solo
projects set to
debut this sum-
mer on Pha's

and Ciara are

ings . . . Hidden
Beach Record-
ings’ Jill Scott
returns with her
long-awaited

Arista-
distributed u es
Sho'Nuff Record- ™

By Gail Mitchell

gmitchell@billboard.com

hm

new album this

summer. In the meantime, she
appears in a four-episode arc on
UPN’s “Girlfriends” that kicked off
Jan. 12 ... Cee-Lo Green’s (Goodie
Mob) second solo set, “Cee-Lo Green
Is the Soul Machine,” lands in stores
March 16 through Arista.

AWARDS MANIA: Following the
Feb. 8 Grammy honors, the awards
hoopla on the urban front contin-
ues with the 35th annual NAACP

gories of outstanding song and
outstanding music video.

The National Assn. of Black
Owned Broadcasters’ 20th annual
awards dinner is March 12 at Wash-
ington, D.C.’s Marriott Wardman
Park Hotel.

The fourth annual BET Awards
are locked in for June 29 at Holly-
wood’s Kodak Theater. Returning
for a second stint as host is comedi-
enne/actress Mo’Nique.
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units sold. By doing it for so long, we
have really loyal fans now. We can do a
show here in L.A. at the El Rey The-
atre, which has a capacity of 1,000, and
it can be sold out. There are a lot of
major rock groups on major labels that
can’t sell that place out.”

The label’s influence is even recog-
nized by fellow independent labels
like ABB Records.

“Stones Throw has built a brand
that DJs, artists and music fans alike

appreciate for putting music first,”
ABB Records president Beni

B. says. “Peanut Butter
Wolf, Egon and Mad-
lib have never been
afraid to take
chances with the
creative process.
The end result—
which is good
music and a great
first impression—
speaks for itself.
“Their partners,
FFat Beats Distribution
and Caroline Distribution,
have also been instrumental in
helping their brand reach taste-
makers and fans worldwide,” he
adds. “Most importantly, and cer-
tainly not least, Stones Throw
Records helped bring Madlib’s
musical visions to the world.”

Stones
Throw

Continued from page 19

With his roots firmly entrenchedin
West Coast hip-hop, Wolf has secured
a place for himself and his Stones
Throw label as an institution in the
hip-hop underground.

“I really came out of
the turntable scene in
the mid-"90s, even
though I had been
doing it for a lot
longer than that,”
Wolf says. “In '95,

[ was a big part of
this ‘Return of the
DJ’ record with Q-
bert, and the Beat
Junkies. [ just feel like
[’'m tenured in the whole
West Coast hip-hop movement

from having my first shot in those
early years.

“There are a lot of kids who remem-
ber that record and have grown up on
Stones Throw,” he adds. “We just did
a real slow build and never tried to
compete with the majors in terms of
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Christian King Sets Sights On Secular World

BY LEILA COBO

The name Marcos Witt may not
ring any bells among fans of com-
mercial Latin music, but in Latin
Christian music, he reigns.

The No. 1-selling artist in the
genre, Texas-born, Mexico-raised
Witt has sold upwards of 7 million
copies of his 22 albums, according to
his label, CanZion.

Last year, he won a Latin Grammy
for best Christian album.

Now the secular world will get a
chance to hear what Witt is all about,
thanks to a recently inked deal with
Sony Music Norte.

The three-year agreement covers
the marketing, promotion and distri-
bution of Witt’s albums to secular
outlets worldwide.

The first album to be released
under the Sony banner is “Recor-
dando Otra Vez,” a live disc record-
ed in November last year at the Los
Angeles Sports Arena. It’s slated for
release March 2 in the U.S. and
Latin America.

“It was an opportunity for an
expansion and to get a broader audi-
ence for the music,” Witt says of his
decision to sign with Sony.

This isn’t the first time Witt has
expanded his horizons.

Last year, Houston-based CanZion,
in which Witt is a major shareholder,
struck a deal with Miami-based Vida
Music that enabled Vida/Zondervan to
distribute CanZion’s 15 top-selling al-
bums, both on the Chris-
tian Booksellers Assn. cir-
cuit and in the general
market (Billboard, March
29, 2003).

At the time, Witt's
presence at CanZion was
a major factor in the deal.
But his product was not
distributed beyond the
CBA arena.

Today, Vida/Zondervan
will continue to distribute
Witt’s product on the
CBA circuit, but Sony will
distribute it in the secu-
lar world.

“This is going to be the
first time that non-Chris-
tian accounts will have
Marcos Witt,” Sony Music
Norte president Kevin
Lawrie says. “He will be in
places like Wal-Mart, Tar-
get and Best Buy.”

The Sony agreement,
which also includes four other
CanZion acts, does not cover CBA
accounts.

“We want to extend his secular
reach,” Lawrie says.

Lawrie, who took over the helm of
Sony Music Norte upon its creation
last year, first saw Witt perform at the

WITT: LOOKING FOR BROADER AUDIENCE

Los Angeles concert during which he
recorded his upcoming album.
Lawrie was bowled over. “When you

go to a stadium and you see 20,000
people and you're not part of that, you
want to be involved,” he says.

At first blush, the soft-spoken,
bespectacled Witt does not fit the
superstar mold, much less
that of a Latin superstar.

Born in San Antonio,
Texas, Witt moved to
Durango, Mexico, with his
missionary parents when
he was barely one month
old. Raised and educated
in Mexico, he recorded the
first of 22 albums in 1986.

Although recognized as
the leader in the U.S.
Latin Christian music
field, Witt, who founded
CanZion, had not serious-
ly considered major-label
representation until he
signed a management
deal with Mauricio Abaroa
last year.

EXPANDING REACH

Abaroa, the former
president of Crescent
Moon Records, took Witt
to Sony. Now the label has
plans to aggressively market Witt,
both to his Christian base and to sec-
ular audiences.

“Recordando Otra Vez” will be sup-
ported by a targeted TV campaign
focused on specific regions and not
necessarily exclusive to Hispanic
broadcasters.

Witt will be given major visibility
at retail, and although he’ll be initial-
ly promoted on Christian radio, Sony
also has plans to take him to com-
mercial Spanish-language radio.

Witt, however, does not plan to
change the kind of music he makes to
better fit a non-Christian format. “I
think the music really stands on its
own,” he says. “It’s great music, and
it’s a great message.”

The release of “Recordando Otra
Vez” coincides with Witt’s tour of the
U.S., Latin America and Spain, which
kicks off in February in San Juan,
Puerto Rico. The 10-month stint will
cover 30 concerts.

As is always the case with Witt’s
tours, a percentage of the proceeds
will go toward opening music
schools in Latin America.

The schools, called Instituto
CanZion, fall under the umbrella of
the CanZion group of companies,
which also includes the CanZion,
Pulso Records and Mas Que Musica
labels. Branches of Instituto CanZion
operate in Argentina, Paraguay,
Guatemala, Mexico and the U.S.

Sales Up, Shipments Down: So What's The Story?

It came as a surprise to many that
according to Nielsen SoundScan,
sales of Latin music for 2003 actually
rose from the previous year (Bi/l-
board, Jan. 17).

It’s surprising because shipments
of Latin music, according to the
Recording Industry Assn. of America,
declined.

an increasing number of Latins are
buying their music at general-mar-
ket accounts, and more mass mer-
chants are adequately stocking
Latin music—specifically, regional
Mexican music—in their stores.
That’s reflected in SoundScan num-
bers and, quite frankly, it is cause

To recap, according to
SoundScan, sales of Span-
ish-language albums
(excluding those of Shakira
or Gloria Estefan in Eng-
lish, for example) for the
year ended Dec. 28, 2003,
climbed to 26.1 million
units from 19.5 million
units the previous year.

Total sales of all albums
by Latin artists (this time

Latin
Notas

By Leila Cobo

lcobo@billboard.com

including English albums

by Shakira and Estefan, for example)
rose to 27.5 million units from 23.7
million in 2002.

In comparison—and keeping in
mind that total year-end figures are
not yet available—shipments of
Latin music from January to Sep-
tember dipped to 29.7 million from
31.1 million the previous vear,
according to the RIAA. The drop was
a little more than 4%, narrower than
in previous years.

In any case, the fact remains that

for celebration.

But let’s be clear: As far as Latin
music is concerned, RIAA numbers
and SoundScan numbers are not
always in synch.

In this case, they aren’t even
going in the same direction, for a
variety of reasons.

First and foremost, because so
much Latin music continues to be
sold at mom-and-pop stores and
such nontraditional outlets as flea
markets, SoundScan cannot reflect

all sales of the music.

So, why are SoundScan numbers up?

Because sales of regional Mexican
music have soared, according to both
SoundScan and the RIAA. And that
music is now found in more places
tracked by SoundScan.

Indie Balboa, which does not
report to the RIAA, for example,
more than doubled its market share.
In the Latin market, that jump
makes a difference.

So does the fact that Fonovisa’s
market share climbed by more than
two percentage points. Thanks to its
distribution deal with Universal
Music & Video Distribution, the
label’s product is now available at
mainstream retailers that previously
did not carry it, such as Tower.

Perhaps the most specific example
of a shift to SoundScan accounts is
that of Grupo Montez de Durango.

The group’s first album on Disa,
2002's “El Sube y Baja,” peaked at
No. 43 on the Billboard Top Latin
Albums chart, despite selling more
than 300,000 copies to date, accord-
ing to the label.

Last year, Disa made a concerted
effort to take Montez’s new album,
“De Durango a Chicago,” to main-
stream accounts. As a result, the
album debuted at No. 2 on the Top
Latin Albums chart.

All this does not negate the fact
that the market is under duress
and that sales of Latin music over-
all are down, as reflected by the
RIAA’s shipment figures.

Make no mistake: This is not a
buoyant market. But it’s changing in

of being recorded.

“The purpose is to fight piracy and
to provide a different format that
conforms with people’s changing
consuming habits,” Marcovich says.

Meanwhile, Discos Termita—
which Marcovich founded—is no

GRUPD MONTEZ DE DURANGO: EXAMPLE OF A CHANGING MARKET

ways that were not anticipated.

Here’s to having a year with
numbers that go up, together, in
perfect harmony.

FOR THE RECORD: “Nocturnal,” the
recent, independently released EP
by former Caifanes guitarist Alejan-
dro Marcovich, is the first of three,
each containing four tracks and
retailing for about $5 in Mexico.
The next two EPs are in the process

longer associated with Sony (it was
an amicable split). It will continue to
function independently.

Discos Termita’s first release is
slated for March. Marcovich is not
signed to Discos Termita.

IN BRIEF: Superstar Luis Miguel is
set to launch the second leg of his
world tour Jan. 15 with a series of
21 concerts at Mexico City’s Audito-
rio Nacional.
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7 18 | ESTOYENAMORADA YOLANDA PEREZ 24 | MATAME PESAQD
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CORAZON DE PAPEL Julio Iglesias 35 = 13 DI
b Bl . GLESIAS,RPEREZR LIVI (RLIVIR FERRO GARCIA.J.IGLESIAS) SONY DISCOS 133 1 ;EMQEQ%;OA DANSEBASTIAN - ‘Jﬂiﬁ%’éAL WATIND Tl e
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more stations is placed ‘irst. Records below the top 20 are removed from the chart after 26 weeks. < Videoclip avaliability. ©2004, VNU Business Media. Inc. All FONOVISA L EMLLATIN
rights reserved
BILLBOARD JANUARY 24, 2004 www.billboard.com 25

www americanradiohistory com


www.americanradiohistory.com

MUSIC & s ey | R

A&R Exec ‘Thinks Fink’ For New Launch

BY MICHAEL PAOLETTA

With numerous labels closing,
downsizing or consolidating, two
dance/electronic veterans are opti-
mistically proceeding hand-in-hand
into the future with new game plans.

Gladys Pizarro, former A&R direc-
tor of the defunct Strictly Rhythm
Records, is starting a new production
company, Launch Entertainment.

Launch will work closely with
Strictly Rhythm founder/CEO Mark
Finkelstein, whose repertoire-man-
agement firm, Think Fink, will han-
dle Launch’s business affairs.

“With Launch, I will continue to
do what 'm known for,” Pizarro says.
“I will be looking for all styles of
dance music—from house to trance
and all points in between—that I feel
passionate about. Music that I believe
has a shot of being embraced.”

Launch—which is in the process
of signing talent—will shop its reper-
toire to labels in the U.S. and abroad.
Pizarro says she will be looking to
secure singles deals or license the
music for use on compilations.

With her international contacts
and connections in the dance/
electronic community, many in
the industry acknowledge that
Pizarro has what it takes to get
the music into the hands of deal-

signing executives.

“This is an excellent service for
many DJs, producers and artists,”
says Craig Roseberry, founder of New
York-based management, marketing
and consulting firm Shifty Enter-
tainment. “Because of Gladys’ repu-
tation, Launch is beneficial for new-
comers as well as more established
figures. She can cut through the lay-
ers of bullshit.”

In today’s business environment—
where there is more talent than there
is opportunity—Roseberry and oth-
ers stress the importance of compi-
lations and looking abroad to secure
distribution for dance/electronic
music.

Pizarro should also focus on film
soundtracks, TV ads, satellite radio
and the gaming industry, Roseberry
adds. “Like all of us, she must create
a new model out of the old one—the
one that no longer works. It’s the
only way to remain in business.”

That said, one element from
Strictly Rhythm’s old business
model will remain intact for
Pizarro and Launch. “I'll handle
the A&R, and Mark will take care
of the business affairs,” Pizarro
says. “Sound familiar?”

It should. Throughout the '90s,
Strictly Rhythm provided DJs and
enthusiasts with a non-stop sched-

ule of 12-inch vinyl singles. Many
were international hits, including
Ultra Naté’s “Free” and Reel 2 Real
Featuring the Mad Stuntman’s “I
Like to Move It.”

Along the way, Pizarro discov-
ered, nurtured and guided the
careers of such globally recognized
DJs/producers as Roger Sanchez,
Erick Morillo, Armand van Helden
and others.

After numerous hits—and misses
—Strictly Rhythm created a 50/50
worldwide joint venture with Warner
Music Group (Billboard, Dec. 16,
2000). Two years later, the New York-
based independent ceased operations
(Billboard, Oct. 12, 2002).

Finkelstein remains in litigation
with Warner Music Group. Accord-
ing to Finkelstein, the lawsuit in-
volves disputes arising out of the for-
mation and operation of the joint
venture between Strictly Rhythm
and Warner.

At the end of 2002, Finkelstein
opened the doors to Think Fink (Beat
Box, Billboard, Dec. 21, 2002). He
currently manages the repertoire of
several DJs/producers, including Lee
Cabrerra and John Kano.

Last year, Finkelstein says he
secured more than 20 licensing
deals (encompassing singles and
compilations) for Cabrerra’s cross-
over hit “Shake It.”

In addition to managing reper-
toire, Finkelstein also handles sub-
publishing deals in the U.S. for
such labels as Italian dance im-

print Energy.

Since Strictly Rhythm’s closing,
Pizarro says she has spent time “re-
evaluating things, figuring out
where I'm headed and what [ need
to get there.”

Eschewing the label route—par-
ticularly because of the expenses it
would entail and incur—Pizarro
focused on her A&R abilities.

Today's dance music business is in
licensing, Pizarro notes. And while
today’s licensing fees are definitely
lower than during the late-'90s
licensing frenzy, “with less overhead,
you need less in return,” she adds.

Pizarro also stresses the impor-
tance of utilizing legitimate digital
download services, which she and
Finkelstein firmly believe are replac-
ing the 12-inch vinyl store.

Of course, recent sales figures
from digital download sites point to
a rosy future for singles sales. And
because dance music is predomi-
nantly a singles-oriented genre, the
coming months could be an
extremely exciting and lucrative
time for those in the dance/elec-
tronic trenches.

“There is, and always will be, a
need for dance music,” Finkelstein
says. “The genre will come back real-
ly strong within the next three years.
Digital downloads will show the way.”

TV's Queer Guy Opts For The Musical Life

Jai Rodriguez, the culture
maven of Bravo/NBC hit reality
series “Queer Eye for the Straight
Guy,” is in the studio recording
his debut album. If initial tracks
are any indication, the full-length
will encompass dance (“Love Is
Good”), R&B (“Back to L.A.”) and
pop (“Shining Star”). And don't
fret, Rodriguez can sing.

Prior to “Queer Eye,” he spent
time on Broadway and off-Broad-

RODRIGUET: ‘| WANT TO BE KNOWN AS A PERFORMER’

way, performing in “Rent” and
“Zanna, Don’t!” respectively. Last
March, Arrive at Eleven Produc-
tions issued “Love Is Good.”

The track became a favorite in
New York, prompting a perform-
ance by Rodriguez at the Roxy
club. Then came “Queer Eye.”

“I had been trucking along
quite well before ‘Queer Eye,"”
Rodriguez says. “And while it's
been a huge vehicle for me and |
love working on it, |
want to be known as
a performer, not
solely as ‘the cul-
ture guy.””

Rodriguez says he
wants the album to
be complete by
June. Until then,
he’ll continue
recording, taping
episodes of “Queer
Eye” and shopping
for a label deal.

“A few years ago,
I never would have
thought that a 24-
year-old gay man
could have a
chance in the
world of music,” he
says. But the times

have changed. Now,
anything is possible.”

BEBEL BAUBLE: Fans
of Bebel Gilberto’s
genre-bending “Tanto
Tempo” will be happy
to learn that the
Brazilian artist is put-
ting the finishing
touches on her follow-
up disc, which contin-

Beat
Bo.xm

By Michael Paoletta

mpaoletta@billboard.com

ues to bridge the gap
between electronic and
jazz (see Jazz Notes, page 15).
Scheduled to arrive in spring,
the new Ziriguiboom/Six Degrees
album—recorded in Rio de
Janeiro and New York and mixed
in London—finds Gilberto work-
ing with producers Marius
DeVries (Bjork, Rufus Wain-
wright), Guy Sigsworth (Seal,
Britney Spears) and Pascal
Gabriel (Kylie Minogue, Dido).

COMFORT ZONE: Three years ago,
Indonesian-born singer/song-
writer Astrid Suryanto crafted a
rough demo using audio software
that she had downloaded for free
from the Internet.

The song, “You Give Me
(Love),” ended up in the hands of

Swedish deep house producer
Jonathan Axelsson (aka J. Axel),
who added his own musical sensi-
bilities to the track. Brooklyn-
based label Statra Recordings
released the track in 2002,

Suryanto followed this with a
collaboration with Morgan Page
and Gregory Shiff (“All I Know”
for Bedrock U.K.). Statra will
issue her new single, the breath-
takingly beautiful “Rainwater™—
which was produced by the
singer and Victor Calderone
(with additional production by
Dave Micalizzi)—Feb. 17.

In a surprising and most wel-
come turn, “Rainwater” finds
Calderone eschewing his fondness
for all things tribal. Here,

Calderone mesmerizes with
chilled-out house grooves and
melancholic piano tinklings. Such
a lush foundation provides the
postcard-perfect foundation for
Suryanto’s sweet, yearning vocals.

“Rainwater” precedes the
artist’s debut album, due later this
year. By the way, for those that
absolutely need Calderone’s signa-
ture tribalisms, a Calderone remix
is included on the CD.

CH-CH-CHANGES: Gladys
Pizarro, formerly of Strictly
Rhythm Records, is opening the
doors to new production compa-
ny Launch (see story, above).
She can be reached at 212-844-
9400 or launchentinc@aol.com.

TRACK OF THE WEEK: The Machine
Head rerub of “I Need More Love”
by Robert Randolph & the Family
Band. Remixers Jason Bentley &
Smitty’s have concocted a booty-
licious atmosphere—one that is
equal parts jam band and Sunday-
morning revival, replete with
soulful vocals, powerful handclaps
and roof-raising rhythms. The
original version appears on the
act’s 2003 Dare/Warner Bros.
album “Unclassified.”
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Set Recognizes Nashville's R&B Past

BY JIM BESSMAN

NASHVILLE—Nashville’s central
position in country music history is a
given, but its place in the annals of
R&B is underappreciated.

Now, however, none other than the
Country Music Hall of Fame and
Museum is celebrating Music City's
considerable contributions to the
genre with the Feb. 24 release of
“Night Train to Nashville: Music City
Rhythm & Blues, 1945-1970" on
CMF Records.

The two-disc set will be distributed
through Lost Highway/Universal. It
complements the Country Music Hall
of Fame's exhibit of the same name,
which is slated to open March 15. The
18-month schedule of public programs
includes concerts, panel discussions,
lectures and films.

“A single CD just wouldn't do it,”
Country Music Hall of Fame special
projects director Kira Florita says.

She notes that the recordings were
culled from more than 20 labels
including Bullet, Nashville’s first
notable independent record company,
and Excello, Music City’s most impor-
tant R&B label. The titles were record-
ed mostly in Nashville but also include
outside recordings, such as Nashville
native Bobby Hebb’s 1966 pop smash
“Sunny,” which he cut in his then-
home base of New York.

OUT-OF-TOWN ARTISTS

Other major artists from out of town
are also featured on such local record-
ings as Etta James’ 1963 version of Ray
Charles’ hit “What’d I Say,” taped live
at R&B nightspot the New Era Club,
and Esquerita’s 1958 Capitol recording
of “Rockin’ the Joint.” Esquerita fan

Little Richard is present with his 1956
Royal Crown Hairdressing spot for
one-time Nashville R&B AM radio
powerhouse WLAC.

As music critic Ron Wynn points
out in his liner-note essay, Nash-
ville’s historic importance to
African-American music has hereto-
fore been relegated to awareness of
the Fisk Jubilee Singers, early Grand
Ole Opry star DeFord Bailey and
country music legend Charley Pride.

But “Night Train to Nashville”
brings to the fore such under-recog-
nized local artists as Cecil Gant, whose
“Nashville Jumps” (1946) initiated Bul-
let's “sepia” line of early recordings
from the likes of B.B. King, Wynonie
Harris and Rufus Thomas; New Era
Club house band Kid King’s Combo,
whose cuts like “Skip's Boogie” (1953)
shaped the Excello label sound; Arthur
Gunter, whose self-penned 1954 Excel-
lo hit “Baby Let’s Play House” was cov-
ered that year by Elvis Presley at Sun
for his first chart single; and Christine
Kittrell, who recorded for the Ten-
nessee/Republic Records family and
whose included songs “L&N Special”
(1953) and “Sittin’ Here Drinking”
(1952) place her in the company of
R&B greats James and Ruth Brown.

Brown, meanwhile, is represented
with a 1962 Nashville remake of her
1953 chart-topper “Mama, He Treats
Your Daughter Mean,” produced by
Shelby Singleton and starring coun-
try legends Jerry Kennedy on guitar
and Ray Stevens on piano. Arthur
Alexander’s 1962 hit “Anna (Go to
Him)"—recorded with famed Nash-
ville session musicians Charlie
McCoy, Hargus “Pig” Robbins, Ken-
neth Buttrey and the Anita Kerr
Singers—was soon covered by the

Beatles, while Gene Allison’s 1957 hit
“You Can Make It If You Try” was later
covered by the Rolling Stones.
Robert Knight’s 1967 hit “Ever-
lasting Love™ was arranged and pro-
duced by its writers Buzz Cason and
Mac Gayden and later covered by U2
and Gloria Estefan. Joe Simon’s 1969
R&B and pop hit “The Chokin’ Kind”
was previously Waylon Jennings’
Harlan Howard-penned country hit;
also that year, New Orleans R&B ace
Johnny Adams’ biggest hit, “Recon-
sider Me,” was produced by Single-
ton, again with Kennedy on guitar.

“We originally called it “The Lost
History of Nashville R&B," " Florita
says, “because people know very little
about what went on here in R&B. But
it was a very vibrant scene, and
Nashville's role was integral to R&B in
the South. And obviously, there was a
connection with the country music
industry. So many musicians, song-
writers and studio session players and
producers who worked on R&B rec-
ords went on to become legends in
country music—and vice versa.”

Country Music Hall of Fame asso-
ciate director of museum services

Michael Gray co-produced the set and
also contributed liner notes. He fur-
ther delineates Nashville’s country/
R&B relationship.

“Beginning in the late '40s and into
the '50s and '60s, Nashville was a real
hotbed for R&B,” he says. “That’s over-
shadowed by Nashville's identification
today with country music, but to fully
appreciate its rise as the capital of coun-
try music, you need to look at the con-
text within which that emergence took
place and the important role of R&B in
Nashville becoming a recording center.”

Gray also cites the “A-Team play-
ers” associated with Nashville’s coun-
try music sessions who graced many
of its R&B recordings and holds up
Hebb’s story as particularly illustra-
tive of the intersecting genres.

“The whole Hebb family was one of
the most famous musical families in
Nashville in terms of R&B,” Gray says,
noting that Bobby performed as a
youngster with his older brother
Harold in a tap-dance revue at the
Bijou Theater before playing spoons,
singing and dancing in Roy Acuff’s
band in the early '50s.

“I was singing standards on [leg-
endary Nashville Sound producer]
Owen Bradley's [local variety] TV show
every week, and Roy saw me and liked
my act,” Hebb recalls, noting that
Acuff had previously employed Bailey.

“I sang hits of the time, including
[Hank Williams'] ‘Cold Cold Heart’: 1
remember Hank telling me to keep on
singing it—and believe it or not, I just
recorded it in Germany last year. But
country music in those days leaned a
little closer to gospel: [Pioneering
gospel composer] Thomas Dorsey
wrote ‘Peace in the Valley'—which his
friend Red Foley recorded—and Nash-

ville was a more experimental city at
that particular time.”

WIDESPREAD PROMOTION

As the “Night Train to Nashville” set
precedes the museum’s exhibit, the
Hall of Fame is using it to generate
advance press. “The city of Nashville
and the Convention and Visitors
Bureau will be investing $400,000 to
market the exhibit regionally, and the
CDs will be mentioned everywhere,”
Florita says, announcing a “strong”
local print/radio media buy along with
an “aggressive” outdoor billboard
campaign together with bus benches
and wraps.

“We're working on a media spon-
sorship and local, regional and
national promotions with partners
including the Grand Ole Opry and
CMT,” she adds. “We're exploring new
opportunities with BET and others
and will have an aggressive online
promotional presence.”

Co-promotions with Lost High-
way are still being finalized, Florita
says. “They’ll utilize a point-of-pur-
chase version of an art poster we’ve
created for sale,” she notes, “and
they’ll obviously try to engage the
indie [retail] coalitions, especially in
strong R&B markets.”

In-store promotions and per-
formances are also being planned
for the museum’s store, Florita says,
and possibly at the local Tower
Records outlets, “if we can do them
without competing.”

“Night Train to Nashville” is not
CMF Records’ first foray into black
music. In 1998, the label, through
Warner Bros., issued the three-CD
anthology “From Where I Stand: The
Black Experience in Country Music.”

15 Years Later,

This month marks the 15th
anniversary of Country Cares for
St. Jude Kids, a national fundrais-
ing program for St. Jude Children’s
Research Hospital in Memphis.

The country music
industry has raised
more than $200 mil-
lion for St. Jude since
Randy Owen of the
group Alabama found-
ed the Country Cares
program in 1989. St.
Jude has been
embraced by more
than 200 country
radio stations, nearly
every country record
label and scores of
artists and industry executives as
their charity of choice.

A meeting with actor and St.
Jude founder Danny Thomas
inspired Owen to launch Country

(YWEN: INSPIRED
BY ACTOR DANNY THOMAS

Cares. Thomas persuaded Owen to
carry on his work raising money to
help the hospital research diseases
and treat children with catastroph-
ic illnesses.

“Danny mentioned
to me he was an old
man and he was
tired,” Owen recalls.
“I think a lot of this
was God's way of
using me. He knew he
had a willing servant
to do that. He had one
| in Danny Thomas
I [too], and what a won-
derful legacy.”

Early on, Owen was
a bit reluctant to use
his leverage as the lead singer of a
superstar country act to generate
support for Country Cares at radio.
He thought that “as an artist. I can't
really lean on these people too

Randy Owen Still

much, because I don’t want to
make them mad,” he says. “I finally
made up my mind that we put the
kids first and what I do with Alaba-
ma is second. That's the way I've
done it since the

patients’ families are never asked to
pay beyond what any insurance they
have may cover.

“That always stuck with me,”
Owen says. “The thought of being

time I made that
decision. I'm
sure our career
suffered a little
bit because of
that in some
cases, but I
never did.”

The work
strikes a person-
al chord for
Owen. In junior

Nashville
3cen.e,u

By Phyllis Stark

pstark@billboard.com

high school he

became very ill, but he didn't go to
a doctor because his family couldn’t
afford it. That memory is among
the things that helped Owen make a
connection with a hospital where

a child and not being able to afford
the care that is out there.”

He says his involvement with
Country Cares has “made my life rich-
er. It has made my heart different.”

Cares

ON THE ROW: Arista Nashville
artist Brad Paisley has signed with
Fitzgerald-Hartley for personal
management. He previously was
repped by Jimmy Gilmer of JAG
Management in Nashville.

Cindy Wunsch has closed her
Nashville artist management firm
to return to school to pursue a
master’s degree in education. She
had represented Lyric Street group
Shedaisy, which now shifts to new
manager Scott Welch at Nashville-
based Mosaic Media Group.

Dolly Parton will host the CMT
Flameworthy 2004 Video Music
Awards set for April 21 in Nashville.
Shania Twain will perform on the
show, set to be telecast live on CMT
from 8 p.m.-10 p.m. (ET).

Phyllis Stark is on the industry
advisory board for St. Jude Chil-
dren’s Research Hospital.
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Live At The Charleston Music Hall
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LONG BLACK TRAIN  MCA NASHVILLE 000976/UMGN

Josh Turner
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- ?
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ANI DiFRANCO

Educated Guess

PRODUCER: Ani Difranco

Righteous Babe RBR034

RELEASE DATE: Jan. 20

After last year's impressive full-band
album “Evolve,” Ani DiFranco an-
nounced she was returning to her solo
roots. With “Educated Guess,” on her
homespun Righteous Babe label, the
renegade singer/songwriter/guitarist
makes good on her minimalist promise
by delivering a one-woman set record-
ed with overdubs on vintage reel-to-
reel equipment. She serves up four lit-
erate spoken-word pieces and several
tunes that sound like they were jour-
nal-generated. In her singular style,
DiFranco muses and strikes with
poignancy, humor and political cor-
rectness. There is also the personal
politics: the questioning of love (the
lyrical “You Each Time"), the plaintive
breakup (the gritty, blues/rock-charged
“Bubble”) and the act of independence
(the best track of the collection,
“Swim,” with its clinky-clunky guitar
line matched by the cadence of her
vocals). Overall, DiFranco exhibits a
strong-fingered guitar attack on the
CD that is characterized by production
rawness—for better (the immediacy of
the performance) and worse (traces of
off-key harmonies).—DO

THE CHURCH

Forget Yourself

PRODUCER: the Church

SpinART 134

RELEASE DATE: Feb. 3

It has been a decade since the major-
label heyday of this Australian quar-
tet, but the Church continues to
thrive artistically after nearly a quar-
ter-century at work. The group’s new
self-produced effort sports a grand,
appropriately cathedral-like sound. It
also contains the band's familiar mix
of Steve Kilbey's understated vocaliz-
ing, highly impressionistic lyrics and
spacey pop psychedelia that effort-
lessly melds the supposedly incom-
patible styles of such progenitors as
Pink Floyd and the Beach Boys.
There is a wealth of superior tracks
to select from here, with “Song in
Space,” “Appalatia,” “Don’t You Fall”
and “Reversal” the strongest tunes.
The Church falls between the cracks
of established stateside rock radio
formats, and the group's melodic
trippiness may elude programmers.
But longtime fans will find plenty to
cherish on this very atmospheric and
tuneful sortie.—CM

KATY ROSE

Because I Can

PRODUCER: Kim Bullard

V227170

RELEASE DATE: Jan. 27
Seventeen-year-old Katy Rose certainly
has enviable pipes for her young age.
That said, there is still some room for
this singer/songwriter to grow into her

~XMici

The n.g-rm

AMICI FOREVER

The Opera Band

PRODUCER: Nick Patrick

Victor 82876-52739

RELEASE DATE: Jan. 13

Reportedly signed for £6 million
($11 million), the five good-looking
singers in U.K.-based “opera band”
Amici Forever are the next Three
Tenors-style hitmakers. At least that
is the hope of their label, which has
created a pop-length showcase plat-
form ranging from a thunderous
arrangement of Handel's Sarabande
(now dubbed “Prayer in the Night”)
to a new arrangement of the theme
from the HBO series “Band of
Brothers.” The set aims squarely to
please with the pretty (albeit pretty
bland) crossover that is in such
vogue, jacked up by cloying
arrangements and otherworldly
engineering that makes the singers
sound as if they are coming from
another astral dimension. But
unlike many crossover aspirants,
these performers have had training
and have some vocal maturity,
which are real points in their favor.
Only time will tell if their appeal
crosses the Atlantic.—AT

ESSENTIAL

MINDY SMITH

One Moment More

PRODUCERS: Steve Buckingham,

Mindy Smith

Vanguard 79736

RELEASE DATE: Jan. 27

It seemns the beginning of each year
brings the bow of a bright new female
singer/songwriter. Last year, it was
Canada’s Kathleen Edwards; this year,
it's New York-born, Nashville-bred
Mindy Smith. In October, Smith cov-
ered Dolly Parton’s “Jolene” for Sugar
Hill’s Parton tribute album, “Just
Because I'm a Woman.” She made an
impression among heavy company

el - s g

N s *..1'4

(Norah Jones, Shania Twain, Shelby
Lynne), and her debut is accompanied
by a bright buzz. Smith's bell-like,
slightly tremulous voice is the perfect
vehicle for her introspective, largely
subdued original tunes. “Falling,”
“Train Song™ and “Amazing” are the
most immediately engaging of a con-
sistent package of songs, which
should capture instant attention at
Americana and public radio outlets.
Don’t discount pop prospects,
though. Smith is a winner—CM

REVIEWS

4

YO-YO MA

Obrigado Brazil—Live in Concert
PRODUCER: Steve Epstein

Sony Classical SK 90970

RELEASE DATE: Feb. 10

In this live recording of his successful
and gorgeous “Obrigado Brazil” con-
cept album, cellist Yo-Yo Ma has
brought together most of the musical
cast that accompanied him on the
original studio recording. And that
cast—including clarinetist Paquito
D’Rivera, guitarist brothers Sergio
and Odair Assad, singer Rosa Passos
and percussionist Cyro Baptista—
continues to lend credibility and
interpretative flair to this project.
Classical crossovers are tricky. The
specter of stiffness and triteness lords
over most of them. But the tracks on
“Obrigado”—many not included on
the original recording—are effortless.
Even the opening “Libertango,” ren-
dered a bit stiff with the crisp piano
accompaniment, survives on sheer
beauty. “Obrigado” live is more pop-
ulist than its predecessor and has no
qualms about including Ary Barroso’s
“Aquarela do Brazil.” It is but one
example of how good taste can super-
sede what is overly familiar.—LC

material. Her voice, a soft sound contain-
ing an old soul, is impressively compli-
cated. Yet much of “Because I Can,” the
artist’s debut full-length disc, meanders
into bland pop territory. However, Rose
can be proud of riskier rock-flavored
tracks like “Catch My Fall” and earlier-
released single “Overdrive.” The former
blares to life by way of a screaming Rose,
later settling into a wild but incredibly
accessible beat. And the latter intelli-
gently mixes pop accents into a hard
guitar line. Considering even young
music fans are not embracing teen pop
as they have in the past, it should serve
Rose well to step more heavily on the
rock pedal in the future.—SA

R&B/HIP-HOP

* ROY AYERS

Virgin Ubiquity: Unreleased Recordings
1976-1981

PRODUCER: not listed

BBE/Rapster RR0026

RELEASE DATE: Jan. 27

Jazz vibraphonist Roy Ayers has been
making music for more than three
decades. His classic tracks—*“Every-

body Loves the Sunshine,” “Evolution,”

“Get on Up, Get on Down” and “Run-

ning Away,” among others—have influ-
enced many DJs, producers and artists
in the worlds of R&B, hip-hop, soul
and dance. This collection is home to
13 unreleased gems, many of which
dazzle in a disco-jazz hybrid that was
popular in the mid- to late '70s. “Virgin
Ubiquity” opens with the appropriately
titled “Boogie Down”; featured vocalist
Carla Vaughn does just that. Merry
Clayton, who is responsible for the
voice in the funky “What’s the T?"
proves that she, too, knows how to get
down. In fact, it becomes readily appar-
ent that Vaughn, Clayton and the disc’s
other featured female singer, Sylvia
Cox (“Brand New Feeling”), are gettin’
down for one reason: They were truly
feeling the musically rich landscapes
being created by Ayers and his musi-
cian friends. Put such artistry along-
side today's so-called divas and the
comparisons between then and now
become incredibly far-reaching.
Vaughn and Clayton can also be heard,
separately, on other tracks, including
“Mystic Voyage (Version),” “Sugar,” “I
Really Love You" and “Mystery of
Love.” Rounding out this essential
package are liner notes penned by
Ayers himself. Racked in the U.S. by
Studio Distribution.—MP

DANCE/ELECTRONIC

» DAFT PUNK

Daft Club

PRODUCER: Daft Punk

Virgin 94241

RELEASE DATE: Jan. 27

Perhaps you really cannot have too
much of a good thing. For its remix
disc, “Daft Club,” French duo Daft
Punk {Thomas Bangalter and Guy-
Manuel De Homem Christo) showcas-
es the work of others—specifically,
DJ/producers who reconstructed
songs primarily from the act’s 2001
album, “Discovery.” Two tracks
(“Aerodynamic” and “Harder, Better,
Faster, Stronger”) are revisited more
than once here. Fortunately, the vari-
ous versions work. Slum Village adds
an underground vibe to the originally
ethereal “Aerodynamic.” Guess what?
These opposing forces bounce well off
each other. Jess & Crabbe’s deceptively
simple rejigging of “Harder, Better”
completely reinvigorates a song that
was pretty much perfect to begin with.
In the Neptunes’ hands, “Harder, Bet-
ter” becomes a lounge-styled track;
this, too, strikes a great note. Other
worthy mentions are Boris Dlugosh’s

rerub of “Digital Love” and Basement
Jaxx’s retweaking of “Phoenix” (the
only track here from Daft Punk’s
debut, “Homework™). First released
overseas last December, “Daft Club”
will hopefully help fans forgive the
band for notoriously waiting years
between album releases.—SA

COUNTRY

THE FLATLANDERS

Wheels of Fortune

PRODUCER: Joe Ely

New West 6049

RELEASE DATE: Jan. 27

Thirty years after first collaborating,
the Flatlanders—Joe Ely, Butch Han-
cock and Jimmie Dale Gilmore—ful-
filled decades of pent-up demand with
the release of their only “official” al-
bum, “Now Again,” in 2002. Touring
heavily in support of that critically
acclaimed release, the Flatlanders obvi-
ously stoked a creative fire, with the
result being “Wheels of Fortune.” At
least as great as the sum of their con-
siderable parts, as a group, the Flat-
landers are inspired, shifting songwrit-
ing and vocal duties like powerful
gears. Hancock-penned cuts like the
slow-rollin" “Baby Do You Love Me
Still” and rhythmic “Wishin’ for You™
come off like a Lone Star Traveling
Wilburys. Gilmore pines convincingly
on the title cut and the philosophical
“Once Followed by the Wind,” while
Ely kills on the atmospheric “Neon of
Nashville.” Singer and songwriter are
seldom the same, with one artist inter-
preting another to remarkable effect.
Their instincts are keen, bespeaking
creative synergy and combined genius.
Finally, the Flatlanders are more band
than legend.—RW

WORLD

* PERU NEGRO
Jolgorio
PRODUCERS: Rony Campos, Juan Morilio,
Felipe Pumarada
Times Square 9035
RELEASE DATE: Jan. 20
Peru Negro is the most well-known
Afro-Peruvian music and dance compa-
ny in Peru. Its music is a distinctive
Latin American style, derived from
West African influences that were evi-
dently rediscovered through Afro-
Cuban music. One of the unique Afro-
Peruvian instruments, the cajon (a box
drum), is a dominant percussive voice
throughout “Jolgorio.” Because Peru
Negro is essentially a revivalist move-
ment, bent on recovering the African
cultural heritage of Peru, song lyrics
frequently mock colonial practice. “De
Espana,” for instance, contains the
lyric: “From Spain Christ arrived/But
so did the master/And just like the
master did with Christ/He took blacks
and crucified them.” The stylistic range
here is mostly uptempo festejo. com-
parsa and zamacueca. The Peruvian
tap dancing style—zapateo—is also
featured in “Con Su Toque De Violin.”
Despite the frequent colonial subject
matter, the music is celebratory and
beautifully performed. Racked in the
U.S. by Koch.—PVV

(Continued on page 32)

[:nu'"“ﬂl"'uns. Susanne Ault, Keith Caulfield, Leila Cobo, Deborah Evans Price, Chris Morris, Dan Ouellette, Michael Paoletta, Chuck Taylor, Anastasia Tsioulcas, Philip van Vleck, Ray Waddell. ESSENTIALS: Releases deemed by the review

® editors to deserve special attention on the basis of musical merit and/or Bilfboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or more artists. PICKS (»): New releases predicted
to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (3): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the U.S. are eligible. Send album review copies and singles review copies to Michael Paoletta
(Biltboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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* HABIB KOITE & BAMADA
Foly!—Live Around the World
PRODUCER: Michael De Bock, Daniel Boivin
World Village 468021

RELEASE DATE: Jan. 13

Malian guitarist/singer Habib Koité is
without question one of the most gift-
ed and compelling performers on the
contemporary Afropop scene—and
this joyous, vibrant two-disc set
serves as affirmation of his place of
pride. Fusing gentle, almost singer/
songwriter-like vocals with high-ener-
gy playing that draws its inspiration
from myriad Malian styles, Koité and
his band Bamada soar through a col-
lection of their hits. Highlights
include the gently propulsive currents
of “Ma Ya,” the eminently danceable
beats of “Nanale” and the sly wit of
“Cigarette Abana” (the song that rock-
eted Koité to stardom across West
Africa). This specially priced set lasts
for well more than two hours. Of
course, when spent in such good com-
pany, the time passes in a flash.—AT

JAZZ

* DAVE DOUGLAS

Strange Liberation

PRODUCER: Dave Douglas

Bluebird 82876-50818

RELEASE DATE: Jan. 27

Forty-one years old with 21 albums to
his credit: That is a remarkable résumé
for jazz’s most adventurous trumpeter.
Dave Douglas’ sixth Bluebird outing,
“Strange Liberation,” is a reflective,
whimsical and driving quintet date
with guest Bill Frisell. [t marks the
first meeting of the fellow alchemists.
The pairing is a perfect tonal match:
Frisell's dreamy yet barbed guitar
stylings harmonically mated to Dou-
glas’ trademark bumblebee trills and
high-pitched wails. But the Frisell-
Douglas partnership is only part of the
CD’s success story. Equally vital to its
dynamism is Douglas’ brilliant road-
honed band—tenor saxophonist Chris
Potter, Fender Rhodes stylist Uri Caine,
bassist James Genus, drummer
Clarence Penn—who help cook up
sweetly lyrical tunes (“A Single Sky”),
swinging beauties {the Monk-inspired
“Skeeter-ism”), a rousing rock-tilted
jaunt (the playfully titled “Rock of
Billy”), a tempo-shifting rush (“Seven-
teen”) and a show-stopping ballad
(“Just Say This”).—DO

BLUES

* KENNY NEAL AND BILLY BRANCH
Double Take

PRODUCER: Didier Tricard

Alligator 4894

RELEASE DATE: Jan. 13

Louisiana blues guitarist Kenny Neal
and Chicago harmonica ace Billy
Branch have teamed to create this
excellent acoustic blues record. Both
gentlemen are exceptional players and
vocalists, and they adhere to the origi-
nal premise of the project. This is
nothing but acoustic guitar, harp and
voice. There will always be something
alluring about elemental blues music.
The listener can tap into this vibe on
any of the dozen tracks and find a
righteous tune. Seven of the songs,
including “My Babe,” “Mannish Boy”
and “Don’t Start Me Talking,” are
standards. Neal contributed four orig-

inal numbers, and Branch added his
song “Northern Man Blues.” For a
special moment among many, check
out both takes of “The Son I Never
Knew.” With percussion and
electricity stripped away, this album is
all about feel and mood, and the
tracks are ripe with both. “Double
Take” is a tasty and soulful way to
open blues year 2004.—PVV

CHRISTIAN

» THE CRABB FAMILY

Crabb Fest Live 2003

PRODUCERS: Gerald and Kathy Crabb
Daywind 1418713802

RELEASE DATE: Feb. 10

Southern gospel artists are known for
delivering exuberant performances.
This 17-song collection captures the
passion and enthusiasm that make
Southern gospel gatherings such a
huge draw. It accomplishes this by
showcasing some of the genre’s top
acts doing what they do best. The
Crabb Family is joined by Brian Free &
Assurance, LordSong, Mike Bowling,
the Hoskins Family, Gerald Crabb and
the Perrys. This project was recorded
in Owensboro, Ky., at Crabb Fest, the
Crabb Family’s annual homecoming
event. Bowling’s a cappella rendition
of “The Call” is powerful. LordSong’s
“While I Wait” is a vibrant celebration
of faith. The Perrys’ “Calvary Answers
for Me” is another highlight. And
when Jason Crabb rips into “Through
the Fire,” everyone will want to stand
and shout, “Hallelujah!” Accompanied
by a VHS/DVD release, this recording
is the next best thing to being
there.—DEP

CLASSICAL

NIGEL KENNEDY; MEMBERS OF THE
BERLIN PHILHARMONIC; DANIEL
STABRAWA

Vivaldi, The Four Seasons

PRODUCER: David Groves

EMI Classics 7243 5 57666 0 1
RELEASE DATE: Jan. 13

Way back in the halcyon days of 1989,
classical music’s purported “bad boy,”
violinist Nigel Kennedy, released a
barn-burning version of Vivaldi's Four
Seasons that sold more than 2 million
copies. Fifteen years later, Kennedy is
back to the music that has buttered
his bread—in a recording that offers
disappointingly little new insight.
Supposedly, this latest rendering is
the first (limited-edition) entry in a
whole Kennedy-Berlin Philharmonic
series that will eventually explore
Vivaldi’s lesser-known output, which
is in itself a welcome idea. Unfortu-
nately, though, the A minor and D
Major double violin concertos fea-
tured here (with Daniel Stabrawa)
seem mere window dressing to the
main event. If you have not had quite
enough of Kennedy and the Four Sea-
sons, check out the bonus DVD.—AT

| Billboard.com

e Stereolab, “Margerine Eclipse”
(Elektra)

* Firewater, “Songs We Should Have
Written" (Jetset)

| ® The Wannadies, “Before and
After” (Parasol)

SINGLES

Edited by Michael Paoletta
POP

JC CHASEZ Some Girls (Dance With
Women) (3:54)

PRODUCERS: Riprock ‘N’ Alex G, JC Chasez
WRITERS: JC Chasez, A. Greggs, B. Daymond
PUBLISHERS: JC Chasez Music, Alex
Griggs Publishing, ASCAP; BMG Music
Publishing Canada, SOCAN; Internash
Songs, ASCAP

Jive 57357 (CD promo)

While 'N Sync member Justin Tim-
berlake was ruling pop radio last
year, the group’s other lead vocalist,
JC Chasez, immersed himself in the
dance/electronic scene. In 2003, he
collaborated with BT and Basement
Jaxx and released the under-appreci-
ated, beat-heavy single “Blowin’ Me
Up (With Her Love).” Now, Chasez
has returned with “Some Girls
(Dance With Women),” a simmering,
uptempo hip-pop track. Chasez’s
subtle and sexed-up vocals are cou-
pled with lyrics that are guaranteed
to react with listeners. The song
wears well with repeat plays; by the
the third time around, the chorus is
fully lodged in the brain. Chasez’s
debut album, “Schizophrenic,” is out
next month.—KC

ROCK

P> THE STROKES Reptilia (3:35)
PRODUCER: Gordon Raphael

WRITER: Julian Casablancas

PUBLISHER: the Strokes Band Music, ASCAP
RCA 58274 (CD promo)

“Reptilia” should have been the first
single off the Strokes’ latest album,
“Room on Fire.” Sure, both “Reptil-
ia” and the actual first single,
“12:51,” replicate the somewhat
sloppy—but endearingly so—
nightlife melodies found on the
band’s debut, “Is This It.” However,
the adventurous jolt of a guitar solo
half-way in, coupled with a know-
ing, sinister take on the partying
life, makes “Reptilia” a more memo-
rable song. When frontman Julian
Casablancas drawls “please don’t
slow me down, if I'm going too
fast,” it feels right to root the guy
on in his rebellion. Granted, the
similarity between albums has both-
ered some critics when assessing
“Room on Fire.” Still, “Reptilia”
stands tall as a legitimate addition
to the Strokes’ repertoire.—SA

AC

MELISSA ETHERIDGE Breathe (3:15)
PRODUCER: John Shanks

WRITERS: R. Jordan, M. Wanninger,

A. Dwiggins, D. Randall, B. Armstrong
PUBLISHER: Through the Pink/EM! April/
EMI Music, ASCAP

Island 15969 (CD promo)

Melissa Etheridge returns with
“Breathe,” the lead single from her
eighth album, “Lucky” (due Feb. 10).
The track is a cover of Greenwheel's
minor 2002 hit. It reunites her with
producer John Shanks, who worked
with Etheridge on her 2001 effort,
“Skin,” and in 2003 helmed hits by
Sheryl Crow and Michelle Branch.

HOOBASTANK The Reason (3:54)
PRODUCER: Howard Benson

WRITERS: D. Estrin, D. Robb
PUBLISHERS: Spread Your Cheeks and
Push Out the Music, ASCAP

Island B0001488 (CD promo)

As Hoobastank’s top 10 “Out of
Control” continues to howl loud
and long at rock radio, the SoCal
band tosses out a real left curve
with the beautiful, affecting ballad,
“The Reason,” crafted to give the
quartet its first sip of top 40 suc-
cess. Amid a slow simmer of guitars
and gently driving percussion, the
theme here—regret—is simple and
direct as lead singer/lyricist Dou-
glass Robb laments, “I'm not a per-
fect person/There’s many things I
wish I didn’t do/I've found a reason
for me to change who I used to be/
And the reason is you.” His delivery
is soaked with suffering and the
kind of inventive nuances that
make this a natural for sing-along
crooning. Like No Doubt’s unchar-
acteristic “Don’t Speak,” this record
is far from a sell-out; it showcases a
previously unseen versatility, allow-
ing Hoobastank instant cred. “Rea-
son” enough?—CT

ESSENTIAL REVIEWS

LIZ PHAIR Extraordinary (3:24)
PRODUCER: the Matrix

WRITERS: Lauren Christy, Scott Spock,
Graham Edwards, Liz Phair
PUBLISHERS: not listed

Capitol 7087 6 18260 (CD promo)
With the release of “Liz Phair” last
year, the sexy singer/songwriter sur-
prised many. Unlike previous record-
ings, beginning with the artist’s 1993
debut, “Exile in Guyville,” “Liz Phair”
ditched modern rock mannerisms for
playful pop. The set has already
spawned the biggest hit of Phair’s
career with “I Can’t Stop.” The infec-
tious track was a top 10 hit on the
Billboard Adult Top 40 chart; it also
became the singer’s first top 40 entry
on The Billboard Hot 100. Apparently,
Phair’s surprise musical turn is
being embraced by radio program-
mers and consumers alike. This
should only continue with the ultra-
catchy and oh-so-buoyant “Extraor-
dinary,” which finds Phair telling a
potential new boyfriend that she is
simply “your ordinary average every-
day sane psycho super goddess.”
Such a self-description perfectly cap-
tures the confusion surrounding
Phair’s pop pleasures.—MP

Etheridge’s voice is always a com-
forting sound—warm and familiar
and perfect for radio. The solid, rock-
ing track combines her gutsy vocals
with a killer guitar-driven chorus
(“I'm alright/I'm alright/It only hurts
when I breathe”). Adult-leaning sta-
tions are already onboard, but main-
stream top 40 outlets should take
note as well.—KC

COUNTRY

P> BIG & RICH Wild West Show (3:58)
PRODUCERS: Big Kenny, John Rich,

Paul Worley

WRITERS: Big Kenny, J. Rich, B. Daly
PUBLISHERS: Big Love Music, Songs of
Windswept Pacific, BMI; WB Music, ASCAP
Warner Bros. 101210 (CD promo)
Something that sounds different
always attracts attention, and this
debut single from Warner Bros. duo
Big & Rich has a very distinct vibe
that is unlike anything else on coun-
try radio right now. The song boasts a
hauntingly beautiful melody and lots
of quirky Western imagery. This tale
of a troubled relationship is peppered
with a “hey ya” chant (no relation to
OutKast) that injects the song with a
mysterious, Native American-hued
flavor. John Rich, who previously had
a solo deal on BNA, and Big Kenny
have joined forces to create an
intriguing new act, propelled by
vibrant vocals and an innovative

sound. “Wild West Show” previews
the duo’s forthcoming album, “Horse
of a Different Color.”—DEP

LATIN

P> PAULINA RUBIO Te Quise Tanto (4:06)
PRODUCERS: Emilio Estefan Jr., Archie Pefia
WRITERS: Coti Sorokin, Andahi
PUBLISHERS: Doble Acuarela Son, SGAE
(ASCAP)

Universal (CD promo)

Paulina Rubio’s previous Spanish-
language album, the mega-selling
“Paulina” from 2000, was a mix of
irresistibly fluffy pop and feminist
affirmation—as well as a techno-
mariachi track. Even her English-lan-
guage debut could not match that.
Now, one cannot help but wonder if
her follow-up Spanish recording can
do the trick. “Te Quise Tanto,” the
first single from “Pau-Latina” (due
Feb. 10), follows the instantly catchy
pattern of the “Paulina” tracks: a cho-
rus that gets tattooed on your brain,
thanks to relentless repetition, effort-
less groove and the maddeningly (al-
though in a good way) easy-to-hum
melody. Rubio continues to defy Latin
radio’s tradition of having big ballads
pave the way for a new album. Ac-
companying her are surf-rock guitars
blended with the ubiquitous Spanish
guitar. Post-Ricky, it may not be the
most innovative touch, but it serves
its youthful intent and aim.—LC
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Rykodisc’s
20th-year
two-CD set
features
David Bowie,
among others

PHOTO: KEVIN MAZUR/WIREIMAGE.COM

CROW: FEATURED ON THE SPRINT MUSICTONES SERVICE

Sprint’s Music Tunes To Ring
With UMG, WMG Songs

BY CARLA HAY 1 Both”), Sonny & Cher (“I Got You Ba-e”), the Spinners
(“I'll Be Around”), Yes (“Roundabout”), Grandmaster Flash

NEW YORK—Universal Music Group and Warier Music  (“White Lines”) and Bobby Darin (“Mack the Knife”).
Group are the latest players in Sprint PCS Vision’s blos- UMG’s Music Tones feature songs by Sheryl Crow
soming Music Tones business. (“C’Mon, C’'Mon,” “Over You”), Sting (“Send Your Love”),
UMG and WMG are making select Hoobastank. (“Crawding in the Dark,”
songs available for downloadable “Running Away”), 3lack Eyed Peas
purchase as part of Sprint’s Mus:c m (“Que Dices,” “Fallin’ Up”), Smash
Tones, which are ring tones that use Mouth (“Ycu Are My Number One”)

actual songs instead of simulations. and Andrew WK. (“It’s Time to Party,” “Party Hard”).
Sony music has been available for Music Tenes since But the Sprint deal is “just the tip of the iceberg,”
last July, while UMG songs debuted =arlier this month. says David Ring, UMG e-Labs VP of business develop-
WMG songs will become availablz within two or three  ment and business affairs. “I-’s the first of many such
months, says Nancy Sherrer, Sprint GM of wireless music ~ deals we will be doing with wireless companies. We're
(Billboard Bulletin, Jan. 13). excited to see customers will tuy downloadable ringers,
WMG tunes will include songs from Green Day, Seal and our goal is to bring the best co~tent to as many
and Jet, as well as select tracks from Jason Mraz (“You and (Continiued on page 34}

BMWNG
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Distribution
revamps
its branch

Localism Keeps
Chain Alive

management
structure

Managers Have Loose Rein To Run Cat's/Pop Tunes

BY CHRIS MCRRIS

After a quartar of a century, the
Cat’s/Pop Tunz2s chain keeps on
keepin’ on by ke2ping things local.

The 24-store retail operation is
run by Nashvil e-based Music City
Record Distrbu-ors (MCRD), the 50-
year-old wholesaler.

The lion’s share of Cat’s and Pop
Tunes locations ere in Tennessee, with
Memphis and Nashville its top mar-
kets. Cat’s sh nges can also be found
in Chattanoage, Dixon, Knoxville,
Oak Ridge, Pigeon Forge, Johnson
City and Kingsport.

MCRD purct ased the five-store
Pop Tunes chai 1—including Mem-
phis’ historiz Poplar Avenue store,
where Elvis Fresley used to shop—in
2001. Three (Cat’s stores in the
Charleston, S.C, area were acquired
from Harbor Music in 1995. In early
January, the company acquired Man-
ifest Discs & Tapes’ Charleston loca-
tion (Retail T-ac, Billboard, Jan. 17).

Cat’s and Po> Tunes maintain a
strong hometown flavor by putting
most of the purchasing in the hands
of store manage -s, according to VP of
retail Scott “2erk” Perkins.

“We give them a lot of leeway,”
Perkins says. “"Ne give them quar-
terly budgets. We’ll set an invento-
ry budget, anc then we turn the

managers loose.

“Now, 99% of the time, that works
beautifully for us, 'cause the man-
agers are right there. [Unlike] some-
body in the home office, they can
react quickly to what the customers
are asking for, and they know the per-
sonality of their store . . . They've got
a better feel for that than somebody
at the warehouse.

He continues, “Once in a blue
moon, you get a manager who
doesn’t care or isn’t paying atten-
tion, and it bites you in the butt.
But nine times out of 10, it works.

MANAGEMENT AUTONOMY
Perkins says the stores buy 98% of
their product from MCRD. though
they sometimes use outside vendors
like one-stop Alliance Entertainment
or, in Memphis, indie distributor

Select-O-Hits,

But the home office generally tries

to stay out of the managers’ way.
Perkins says, “There are some
things we feel like we need to allocate
out, or the label requests to make sure
something gets out, or I bring in a
lifestyle item—the incense or beaded
curtains or candles, things we can
actually make money on. Sometimes
we’ll do some [chain-wide] allocation
[on things] like that. If we do a mid-
(Continued on page 35)

THE CAT’S UNION AVENUE STORE, MEMPHIS: IN-STORES ARI_E A REGULAR FIXTURE
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Bilbeare

Billboard’s inaugural Folk & Acoustic
Talent spotlight focuses on the
genre's top acts and labels, and
highlights the most notable releases.
We'll also feature news surrounding
the 16th Annual International Folk
Alliance Conference taking place in
San Diego from February 26-29.

issue date: february 21- ad close: january 27
Joe Maimone 646.654.4694 ¢ jmaimone@billboard.com

T

Billboard’s British Talent spotlight
focuses on the international mar-
kets where UK acts are achieving
success. We'll provide a list of
nominees for The BRIT Awards
2004 and note key UK talent to
watch. We'll also look at the ties
between British music and London
Fashion Week and report on the
latest news and developments in
the marketplace.

issue date: february 21-ad close: january 27
Frederic Fenucci 44.207.420.6075 < f.fenucci@eu billboard.com

EY 1

Billboard’'s Music & Money #1 spot-
" light coincides with the 2004 Music
B Money Symposium and takes an
| indepth look at the business behind
making music. We report on survival
= strategies for distributors and labels

T y i selling into cash-challenged retail
”'_-': == .-'f-g_,___ (= | accounts and the continually rising

m value of music publishing assets.

issue date: march 6 - ad close: february 6
Joe Maimone 646.654.4694 ¢ jmaimone@billboard.com

UPCOMING SPECIALS

DANCE & ELECTRONIC #1 issue date: March 6 « ad close: February 6
ROCK + ROLL HALL OF FAME issue date: March 13« ad close: February 17
PLATINUM STARS #3 issue date: March 13 < ad close: February 17
TOURING SPOTLIGHT #3 issue date: March 13 « ad close: February 17

www.billboard.com
NY 646.654.4691 « LA 323.525.2299 « NASHVILLE 615.321.4294 - LONDON 44.207.420.6075

Reldll ===

Retrospective Celebrates
Ryko's 20-Year Anniversary

Rykodisc will celebrate its 20th
anniversary with a specially priced
two-CD package set for release Feb. 3.

The 36-song collection, priced at
$16.98, ranges far and wide through
the distinctive and highly eclectic
Ryko catalog. It includes selections
from acts signed by the label and
tracks by notable performers who
have been the subject of retrospec-
tive programs.

Featured acts include Sugar; Mor-
phine; Kelly Willis; Kelly Joe Phelps;
the Fire Theft; Josh Rouse; Medeski,
Martin & Wood; Golden Smog; Ali
Farka Toure & Ry Cooder; Cubanis-
mo; Robert Cray; the Joe Jackson
Band; David Bowie; Devo; Frank

%,

BOWIE: INCLUDED ON DOUBLE-CD

Zappa; Mission of Burma; They
Might Be Giants; the Replacements;
Soul Asylum; Nick Drake; Big Star;
Richard Thompson; Yoko Ono; Jimi
Hendrix; Alejandro Escovedo; John
Cale; Mickey Hart; the Jayhawks; and
Bruce Cockburn.

The company promises the col-
lection will include “an unflinching
history of the label’s ups and
downs.” That should make for
interesting reading.

ON THE MOVE: Brooklyn, N.Y.-based
SpinART Records has signed an
exclusive U.S. distribution deal with
Ryko Distribution in New York.
Alternative Distribution Alliance for-

merly handled the label.
The first releases under the agree-
ment will be two titles from Down
Under: the Church’s “Forget Your-
self” (Feb. 3) and Paul Kelly’s two-
CD set “Ways and

recently manager at World Enter-
tainment Group. He began his
career at Glass’ GlassNote Records
in 1998 and was with Artemis from
1999-2002.

Means” (Feb. 24).

The label’s roster
also includes Frank
Black & the Catholics,
the Apples in Stereo
and Clem Snide.

SELECT-O-HITS SCORES
Select-O-Hits in Mem-
phis has inked some
new exclusive distribu-
tion pacts.

Indies.
' O

By Chris Morris

cmorris@billboard.com

The

Houston-based Dope
House Records has joined the distrib-
utor’s posse. The label was previously
with now-defunct Southwest Whole-
sale. Coming March 23 will be a cur-
rently untitled album by rapper
South Park Mexican.

Also on board is Baton Rouge, La.-
based Bogalusa Records, which is the
stateside representative for the Ger-
man label Real Music. Dancehall reg-
gae star Sizzla’s album “Speak of Jah”
arrives Feb. 24 from Bogalusa/Real.

Burbank, Calif.-based rock label
Suburban Noize Records has arrived
at Select-O-Hits. The company will
release a new studio album by former
Capitol act the Kottonmouth Kings.
The Humble Gods’ set “Born Free”
was issued under the new deal Jan 13.

Finally, the distributor has
picked up the World Class Gospel
label. Releases from Tramaine
Hawkins, Walter Hawkins, Ruby
Terry and Moses Tyson Jr. are due
in the first quarter.

BACK ON BOARD: Manny Simon has
rejoined Artemis Records as director
of promotion and international
marketing.

Simon, who reports to Artemis
president Daniel Glass, was most

TRILOKA, ARTEMIS BOND: Artemis
Records in New York has acquired the
assets of Los Angeles-based Triloka
Records/Karuna Music.

The relationship kicked off as a dis-
tribution agreement this summer,
with the release of albums by M Path,
Krishna Das and Samite.

Under the new deal, Artemnis will
market and distribute Triloka’s releas-
es both domestically and internation-
ally. Triloka was previously distrib-
uted by Razor & Tie through BMG.
Prior to that, the company was han-
dled by Gold Circle Entertainment,
through RED Distribution. Gold Cir-
cle exited the music business in 2002.

Triloka president Mitchell Markus
now reports to Artemis
chairman/CEQ Danny Goldberg.

Forthcoming releases under the
new arrangement include albums
by Wasis Diop and Tarika, due in
early 2004.

IN THE MARKET: Scott Haidle exit-
ed his sales position with
Navarre/BCI Jan. 9 and is seeking
other opportunities. Haidle—for-
merly the head of Paulstarr Distri-
bution in the Twin Cities—can be
reached at 952-226-2233.

Sprint

Continued from page 33

mobile customers as possible.”

Sprint says it sold 20 million ringers
and screensavers through PCS Vision
in 2003. Sprint had 2.7 million PCS
Vision customers at the end of third-
quarter 2003.

EYEING HIP-HOP
UMG will make more hip-hop music
available for Music Tones within the
next month, Ring says. He notes that
R&B/hip-hop is UMG’s best-selling

| genre for wireless-phone ringers.

Sprint recently announced that Bey-
oncé’s “Crazy in Love” and “Baby Boy”
have together surpassed 500,000 Music
Tones downloads since they became
available less than six months ago.

Music Tones cost about $1.50-
$2.50 per song—considerably higher
than the 99-cent-per-song downloads
available through such services as
Apple’s iTunes.

Customers are willing to pay more
for Music Tones, Sherrer says, be-
cause they place a premium on being
able to personalize their wireless-
phone ring tones.

“People are relying on their mobile
devices more and more, and people are
looking for their mobile phone to do
more than it has in the past,” Sherrer

adds. “People want their mobile phones
to define their unique musical tastes.”

PROMO OPPORTUNITY

A bonus feature is that Sprint PCS
customers can look up artist photos
and bios on their wireless phones.

A growing trend involves music
companies collaborating with wireless-
phone companies to promote certain
songs and time an album'’s promotion
around its release date or when the
song is serviced to radio, according to
Sprint executives.

“The message that we have to get
out is that we’ve got to make sure that
these home-network and wireless sys-
tems support the legitimate music
services,” Ring says.
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VEG, UMVD Patch Up JumpStart Disagreement

The 24-unit Virgin Entertainment
Group has ended its boycott of the
JumpStart program and will now do
business with Universal Music & Video
Distribution again, sources say.

Although many applauded the theory
behind JumpStart—especially the low-
ering of front-line pricing to $9.09—

BMG

DISTRIBUTION

they also criticized its execution.

While accounts fell into several dif-
ferent camps, each seemingly aligned
behind a different grievance, in the end
nearly 99% of those buying direct from
UMVD signed on to the program. The
sole exception of the top 20 accounts
was VEG, which started buying from
one-stops and banned UMVD product
from prime in-store positions.

Relations chilled between the two
companies after that, with a little tit-
for-tat interplay occurring. But on Jan.
8 they had a détente-type meeting,
which ultimately resulted in a normal-
ization of business relations, sources

say. UMVD executives were unavailable
for comment; VEG did not return calls.
(VEG chief executive Simon Wright
comments on JumpStart

and Len Rokosz, the Seattle branch

manager, are leaving the company.
That leaves in place Tracy

and more. See The Last
Word, page 66.)

RESHUFFLING: Since June
2001, BMG Distribution
has downsized its field staff
by one-third.

In response to dismal
market conditions, BMG
Distribution’s management
has shrunk to six branch
managers from nine.

Retall §
Track |

By Ed Christman

echristman@billboard.com

Mike Tawa, the Boston
manager, will now also oversee the
New York office, replacing Dickie
Zwirn, who left the company a few
months ago.

Washington, D.C., branch manager
Rob Mansfield will add the Atlanta

office to his man-

date, while Los
Angeles manager
Jerry Silhan will
now oversee the
H']"‘Eﬁlwl?dlg# Seattle office too.
As part of the

shuffle, Susan
Luke, the Atlanta branch manager,

Localism

Continued from page 33

line promotion, we'll do some alloca-
tion there. But typically, we give the
managers information [and] just count
on them to buy from Music City.”

He adds, “It’s as close as you can
come to running your own store with-
out it being your capital invested.”

Cat's and Pop Tunes do not
employ district managers but, in
the case of Memphis, one local
manager has a major say in the
stores’ purchasing.

“Steve Walker is the manager at
the Union [Avenue] store and does a
very good job of keeping his ear to
the street,” Perkins says. “He helps
the other Memphis stores. He'll say:
‘Hey, I'm bringing in a consignment
on this piece. I think it's something
that all the stores in Memphis need
to have,” and he’ll get the product
out to the stores.”

LIFESTYLE, URBAN ITEMS IMPORTANT

Not surprisingly for a company
concentrated in the Mid-South and
Southeast, the majority of Cat’s
and Pop Tunes’ business is in
urban music.

“Speaking generally, Memphis is
my predominantly urban market,”
Perkins says. “That said, I do have
some stores where [local rap group]
Three 6 Mafia doesn’t mean that
much in Memphis. In Nashville, I've
got a couple of stores that I consid-

er urban. My Chattanooga store is a
very urban-oriented store. Knoxville
and East Tennessee, I don't really
have an urban store, short of what
crosses over. In the Charleston area,
I've got one store that does real good
urban business.”

The chain is trying to deepen its
business in lifestyle items and in
used product—growth areas for
many indie retailers (Billboard, Nov.
15, 2003).

Concerning lifestyle merchandise,
Perkins says, “The stores that do the
least with it, it’ll be 1% or 2% of their
sales. My better stores will do any-
where between 5% and 7%. I'd love
to see all the stores doing 10% or
more in lifestyles, because the mar-
gins are so sweet.”

Used product is 5%-10% of the
chain’s business. Perkins says, “That’s
something I'd like to see over 10%.”

Like many an indie retailer
squeezed in tough times, Cat’s/Pop
Tunes has signed on with a retail
coalition, the 96-store Music Monitor
Network (MMN) of small chains.

“We recently upgraded our kiosks
out in the stores, which feature the
[MMN’s| 20 picks,” Perkins says.
“They change every two months;
there’s a sampler disc. Now we’ve got
video capability. It’s touch-screen.
They can hear all the songs on the CD
and see promotional videos.

“We have internal contests within
the chains in the network to try to sell
the most of those featured titles,”
Perkins adds. “It tickled the stew out
of me to get Al Green on that thing,
because, hey, that’s Memphis.”

Donihoo, who is still the branch
manager in Dallas; Diane Steffens,
the branch manager in Detroit; and
Mark Van Gorp, the branch manager
in Chicago, who is based in the Min-
neapolis satellite sales office.

All the branch managers report to
Bob Morelli, senior VP of branch
operations and marketing.

HOLIDAY CHEER: Music retail is still
riding high from the strong Christ-
mas selling season, as Trans World
Entertainment announced that it
posted a 4% same-store gain for the

five weeks ended Jan. 3. Accordingly,
the company has raised its fourth-
quarter earnings estimates to 80 cents
per share from 75 cents.

For the 11 months ended Jan. 3,
same-store sales rose 1%, while total
sales rose 3%, to $1.24 billion com-
pared with $1.20 billion last year.

In other Trans World news, the
chain has closed another 19 Where-
house stores, bringing total closures
since its acquisition to 48. This
means that there are now 92 stores
still operating under that logo.

LOOKING AHEAD: Hastings Enter-
tainment has announced estimates
for the year ended Jan. 31. (Final
results will be announced in the
third week of March.) According to a
Securities and Exchange Commis-
sion filing, the company expects to
report pretax income of $6 million
on sales of $511 million.

For the 12 months ended Oct. 31,
2003—which includes three months
of results for the last fiscal year and
nine months from the current fiscal
year—earnings before interest, taxes,
depreciation and amortization were
$46.5 million, or $4.11 per share.

For the fiscal year, the company

expects total revenue to consist of
26% music, 23% books, 20% rental,
17% sell-through video, 7%
videogames, 2% computer software
and 5% other product.

Separately, Hastings said used and

‘{our E m(rn'nmtnt Supers wrog

budget product accounted for about
9% of its total revenue in the 10
months ended Nov. 30, 2003.

LOOKING BACK: Navarre Corp.’s stock
price tripled in value, to $6.08 per
share Dec. 31, 2003, from $2.01 one
vear earlier (Billboard, Jan. 17).

Borders Books & Music’s stock
climbed 36%, to $21.92 from $16.10,
during the same period. Similarly,
Circuit City closed 2003 up 36.5%,
at $10.13 per share, from $7.42 the
previous year.

In contrast, Hastings Entertain-
ment’s share price slid 13.9%, to
$4.23 per share, from $4.91 one
year earlier.
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Glittering Jewel Cases Can Sell More DVDs

BY JILL KIPNIS

LOS ANGELES—Though the proverb
says that you “can’t judge a book by
its cover,” looks do matter when it
comes to consumer purchases.

In the home video industry, a cre-
ative package can increase a DVD's col-
lectibility factor. It can also garner
more sales, home video executives say.

“We are competing for the con-
sumer’s eye and dollar, and if we're
not releasing something like [Disney/
Pixar’s] ‘Finding Nemo,” we have to
have something else to make a title
special,” Artisan Home Entertain-
ment president Steve Beeks says.
“Consumers definitely respond to
packages. A package can have an
impact on sales.”

Vince Szydlowski, senior director of
product for Virgin Entertainment, says
that “95% of the time when a DVD has
unique packaging, it turns into a big-
ger winner than we could anticipate.
Most importantly, it depends on what
the actual content of the DVD is. An
awesome combination is having great
content and a great package.”

UNIQUE DESIGNS

Most DVDs are released in a plastic
jewel case with front and back cover
paper inserts. Increasingly, distribu-
tors are using the more versatile Digi-
pak, which offers multiple DVD trays
and can be covered with graphics on
all parts of the package.

A number of companies—includ-
ing Artisan, Anchor Bay Entertain-

ment and New Line Entertainment—
are moving beyond these options.

For example, Artisan’s June 3,
2003, release of “T2—Extreme DVD”
($29.98) featured a metal sculpture-
embossed package. Anchor Bay
Entertainment released a rubber face
package for “The Evil Dead—Book of
the Dead Limited Edition” (March 5,
2002, $49.98). Artisan’s “Hot
Wheels—World Race”
(Dec. 2, 2003, $19.98)
had a holographic
cover, and New Line’s
Jan. 13 release “Fred-
dy vs. Jason” ($29.95)
featured a mirror-style
package.

The companies
would not provide sales
figures for these titles.

Several upcoming
movies will also include
unique packages. Anch-
or Bay has created special foil design
for “Mirror Mirror” (March 6) and
“Osterman Weekend” (March 23).
(Prices are not yet available.) New
Line's “The Texas Chainsaw Mas-
sacre—Special Edition” (March 30,
$39.98) will feature a metal face plate
on the front and an evidence kit inside.

Not every DVD warrants the extra
expenditure of one-of-a-kind packag-
ing. Companies spend more money
to create them, which often translates
into a higher suggested retail price.

“We do a lot of research before we
do something like this,” Beeks says.
“We will look at consumers’ purchase

intent for that particular product.
Special packages cost special money.
You don'’t do it on every picture. You
do it when the idea makes sense.”
New Line Home Entertainment VP
of marketing Justine Brody says that in
addition to being “fiscally responsible,”
the main factor that comes into play is
whether a more unique package will

y These jewel cases
for “The Evil
Dead—Book of
the Dead Limited
Edition,” left, and
“Crime Story—
Season One” show
the innovative
designs that are
used to transform
titles into
collector’s items

“better communicate the fea-
tures on the DVD,” she explains.

“For example, we think that ‘Blow’
[starring Johnny Depp and Penelope
Cruz] was a great movie, but it did not
get as much attention as it deserved in
theaters. Because its package was so
eye-catching, that really helped people
take a second look and understand the
value of its special features as well.”

“Blow,” released Feb. 4, 2003, on
DVD for $19.98, had a mylar package
that mimicked a mirror.

Anchor Bay Entertainment senior
VP of marketing Sandy Weisenauer
says that whether the company cre-

ates a special package depends first on
the title’s “margin goals.”

Also, the kind of art that is avail-
able helps determine if special pack-
aging is merited. “We have a title
called ‘Crime Story’ with virtually no
art,” Weisenauer says. “We came up
with something more creative. We
did photography to create a crime file

by using real police files
and copying them.”
“Crime Story—
Season One,” a five-
disc set, was released
Nov. 4, 2003, for
$59.98.

CONSUMER DEMAND
Industry executives
say that customers
are going to start
demanding in-
teresting packaging
and that video com-
panies may need to invest more into the
packaging process to stay competitive.
“If you have a rabid niche audience,
you need to deliver for them,” says
Brian Lucas, spokesperson for the
Minneapolis-based Best Buy chain.
“Collectors like the bells and whistles.
More categories are going to start
expanding into specialized packaging.”
Horror and action films have been
the primary beneficiaries of special
packaging since DVD’s debut.

“The horror genre warrants
unique packaging and raises the bar
for it,” Brody says. “More categories
may take advantage of this in the

future, because we have to commu-
nicate that we are just as devoted to
our properties as other companies
are to their properties.”

Lucas predicts that companies will
tap into the competition and offer
multiple packaging choices per title
to consumers.

“When ‘Seabiscuit’ [Universal Stu-
dios Home Video] came out, there
was the basic version and the special-
edition version,” he says. “The spe-
cial-edition version had luxurious
packaging. Consumers who are real-
ly into the movie will get the one
with the cool package, but there is
also another lower-priced choice.
Special packages will never be an
impulse buy.”

DVDs with special packages tend to
take up more space on retail racks
than traditionally packaged discs. This
could become an issue, as more re-
leases are competing for shelf space.

However, retailers are largely wel-
coming them with open arms.

“We are more than happy to display
unique packages,” Szydlowski says.
“We have the fortunate luxury of hav-
ing the space to display them.”

Some mass-market chains are also
creating sections specifically to house
larger packages. At the Best Buy chain,
for example, special DVD packages are
often found in a boxed-set section.

“Those sections have been created
to handle bigger packages,” Lucas
says. “We want to carry these special
packages to give us a lot of DVD selec-
tion for our customers.”

Writers Guild Seeks More DVD Revenue

DVD revenue will play a large
role in upcoming contract negoti-
ations for the Writers Guild of
America.

Before the contract expires May
2, the WGA will be negotiating with
the Alliance of Motion Picture and
Television Producers (AMPTP) to
refine the minimum basic agree-
ment already in place with studios
and TV networks. In a letter sent to
its members in December, the WGA
pointed out that writers received
“less than one-sixth of 1%” of DVD
revenue in 2002. Of the $11 billion
generated that year, the WGA says
that writers got $18 million.

“Members have been bringing
video residuals to our attention
since 1995,” WGA assistant execu-
tive director Charles Slocum says.
“The reason it has become a higher
priority now is that the revenue
from DVDs is so obvious. The profit
margin in the home video area is
higher. There is money to be
shared, in our point of view.”

The current residual formula was
created in the 1980s. Writers get
0.3% from the first $5 million of a

project’s wholesale sales. The per-
centage increases to 0.36% when a
title generates more than $5 mil-
lion in such sales.

The AMPTP could not be reached
for comment by press time.

DVD-COPYING SUIT:
Copy-protection
company Macrovision
has filed a lawsuit
against 321 Studios,
claiming that 321’s
“DVD X Copy” soft-
ware infringes upon
Macrovision’s patent-
ed copy-protection
technology and vio-
lates the Digital Mil-
lennium Copyright
Act (DMCA).

“DVD X Copy” prod-
ucts enable consumers to make a
backup copy of a DVD.

“Everybody knows that the vast
majority of consumers aren’t using
this software to make backup
copies. They are ripping it,” Macro-
vision CEO Bill Krepick says. “The
DVD media itself has a 20-year life-

KREPICK; ‘NO SUCH THING AS
FAIR USE’ FOR DVD COPYING

time, and they are sold on a single-
copy basis. We are very firm that
there is no such thing as fair use or
any requirement to make backup
copies of DVDs.”

Macrovision claims that 321’s
) _ product bypasses

= | its patented copy-
protection process
without authoriza-
tion and that the
DMCA prohibits
bypassing copy-pro-
tection mechanisms.

In a statement,
321 president and
founder Robert
Moore said that
Macrovision’s copy-
protection device
“has absolutely noth-
ing to do with any of
321 Studios’ products. We are con-
fident that 321 Studios does not
infringe on Macrovision’s patents
and intend to defend ourselves vig-
orously and successfully.”

SPRING KICK-OFF: The second quar-
ter already has strong sales poten-

tial, with Warner Home Video’s
announcement that the final Matrix
film, “The Matrix Revolutions,” will
be released April 6 for $29.95 as a
two-disc DVD.

“We found that the timetable of
approximately five

company also reports that “Revolu-
tions” grossed $310 million in its
first 10 days of release.

RETAIL NEWS: The 2004 Home En-
tertainment convention sponsored by

months after theatrical
release works well,”
says Mark Horak, WHV
executive VP of world-
wide marketing. “This
will be supported with
one of the biggest tele-
vision ad campaigns
from Warner that rivals
what you would see for
a major theatrical
release.”

Picture
Th.IS,.

By Jill Kipnis

jkipnis@billboard.com

Horak also says that
“The Matrix” and “The Matrix
Reloaded” will be repromoted prior
to the “Revolutions” release,
though he would not give exact
details. He adds that there are not
any specific plans for selling a
“Matrix” boxed set as yet.

The film trilogy has grossed $1.5
billion in worldwide box-office
receipts, according to WHV. The

the Video Software Dealers Assn. will
return to the Venetian Resort Hotel
Casino in Las Vegas this year. The
event will take place July 14-16.
Retail sales are already starting
out strong this year. Universal Stu-
dios Home Video’s “American Wed-
ding” sold 3 million units in the
three days after its Jan. 2 release,
according to the company.
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BAD BOYS Il Will Smith
NEVER BEEN KISSED Drew Barrymore COLUMBIA TRISTAR HOME ENTERTAINMENT 00618 Martin Lawrence 2
FOXVIDEG 05762 David Arguette PG-13) 14.98 ORDER Heath Ledger | g
FOXVIDED 20204
BLACK HAWK DOWN JOSh Hannen R 1998 @ 1RMA gold cert [ 125,000 dollar volume of 39 mi) I for the ly released f at least 26,000 units and $1 mithan at ested retail for nontheatrical itles IRMA platinum certification for
COLUMEIA TRISTAR HOME ENTERTAINMENT 06768 Ewan McGregor ST R o o SR o s e a3 et ot o SO s 2 o S o om0 1 Bt M, . A1 e s
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People/Places/Events

EXECUTIVE
TURNTABLE. .

PEOPLE ON THE MOVE

SALTZMAN

LUMMEL

PUBLISHING: ASCAP promotes
Lynne Lummel to senior VP and
Seth Saltzman to senior VP of
member management in New
York. They were, respectively, VP
and VP of member management.
ASCAP also names Harry Poloner
VP of membership in New York.
He was VP of creative for EMI
Music Publishing.

DIRECT MARKETING: Herb Agner
is promoted to VP of EMI Music
catalog marketing for EMI Music
Marketing in Los Angeles. He was
senior director of marketing.

EMI Music Marketing also
names Julia Michels VP of sound-
tracks and Kenny Di Dia VP of
marketing in Los Angeles. They
were, respectively, VP of creative
affairs for 20th Century Fox
Music and VP of marketing for
Warner Bros. Records.

RETAIL: Craig Braasch is named
chief marketing officer for Gibson
Guitar in Nashville. He was VP of
global advertising and youth mar-
keting for Burger King.

FILM MUSIC: New Line Cinema in
Los Angeles promotes Jason
Linn to executive VP of music
development. He adds that title
to his current responsibilities as
head of New Line Records.

RADIQ: Irving Der is named man-
ager of publicity and communica-
tions for Radio Disney in Los
Angeles. He was senior publicist
for the DuVernay Agency.

MUSIC VIDEO: MTV in Santa Moni-
ca, Calif., promotes Lois Curren to
executive VP of series entertain-
ment. She was executive VP of
series and movie development.

NorCIh Goes ‘Home, Grammy Award-winning singer Norah
Jones spent time at Sear Sound studio in New York to put the finishing touches on
her new album, “Feels Like Home,” due Feb. 10 on Blue Note Records. For “Feels Like
Home,” Jones once again teamed with producer Arif Mardin and engineer Jay New-
land, who worked with Jones on her breakout debut album,“Come Away With Me.”
Pictured, from left, are Sear Sound owner Walter Sear, bass player Lee Alexander,
Jones, Sear Sound assistant/Pro Tools engineer Steve Mazur, Mardin and Newland.

e 3 o
The People’s Choice
Music stars made their presence known at the
30th annual People’s Choice Awards Jan. 11 at
the Pasadena (Calif.) Civic Auditorium. CBS aired
a live broadcast of the show. Mandy Moore was
one of the awards show presenters. At right,
Reba McEntire congratulates Toby Keith on
winning the favorite music video award for
“I LoveThis Bar.” Other musical winners included
Tim McGraw (favorite male musical performer),
Beyoncé and Faith Hill (who tied for favorite
female musical performer) and Matchbox Twen-
ty, winner of favorite musical group or band.
(Photos: Kevin Mazur/Wirelmage.com)

Winter Season Edgar Winter and his band
visited the studios of syndicated radio program “Rockline” for
an interview and live performance. Winter played some of his
classics, including “Free Ride,” “Dying to Live” and “Franken-
stein.” Pictured, from left, are “Rockline” host Bob Coburn,
Winter, Ventura Distribution product manager Jill Schlesinger
and Winter’s manager, Jake Hooker.

Hit Factory r.keiys

latest studio album of new material,
“Chocolate Factory” (Jive Records), was
recently certified double-platinum by
the Recording Industry Assn. of Ameri-
ca. Kelly was presented with a plaque
commemorating this achievement back-
stage at the 2003 Billboard Music
Awards in LasVegas, where Kelly was a
performer and multiple winner. Pic-
tured, from left, are Jive senior VP of
U.S. record labels Peter Thea, Jive VP
of A&R Wayne Williams, Jive president
Barry Weiss, Jive senior VP of R&B
promotion and marketing Larry Khan,
Kelly, Jive GM/senior VP of sales and
marketing Tom Carrabba, Jive senior
VP of artist marketing Janet Klein-
baum and Kelly’s business manager,
Derrel McDavid of Winkler & David.

Music
Laws

Savoy Jazz artist
Hubert Laws, seat-
ed, recently hung out
in the studio with
record-label execu-
tives during the mak-
ing of his new album,
“Moondance,” which
Savoy will release
March 9. Standing
behind Laws are
Savoy Label Group VP
of A&R Guy Ecks-
tine, left, and Savoy
Label Group presi-
dent Steve Vining.
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Spanish hip-
hop artist La
Mala Rodriguez
is living up to
her ‘Bad Girl’
name

PHOTO: KHAREN HiLL

BY LARRY LeBLANC

TORONTO—Hampered by slow sales in 2003,
Canada’s major music retailers were happy with
strong Christmas gains. However, no retailer
experienced music sales increases over 2002,

“Sales were flat throughout the year, but the
last few weeks were great,” reports Bruce
MacKenzie, senior buyer at Pindoff Record
Sales, which operates the 90-store Music World
chain in Canada.

Other retailers agree. “Sales kicked in and
didn'’t stop. People really wanted to shop this
year,” says Tim Baker of Sunrise Records, which

McLACHLAN: NEW DISC BOOSTED HOLIDAY-SEASON SALES

Catalog Sales Buoy
Canada’s Christmas

has 32 stores in Ontario.

Humphrey Kadaner, president of HMV Cana-
da, which operates 100 stores nationally, adds,
“When kids got out of school Dec. 19, a real uplift
[in sales] really began. DVD had big growth dur-
ing Christmas, but CDs performed well.”

CATALOG IS KING
For the full year, total Canadian album sales
fell 9% to 33.1 million units scanned from
36.7 million one year earlier, according to
Nielsen SoundScan.
For the month of December, Canadian album
(Continued on page 42)
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Major changes
to follow the
departure of
EMI Denmark
president
Michael Ritto

Korea Opens Up

Market Set For Japanese Repertoire Influx

BY MARK RUSSELL

SEOQUL, South Korea—With the new year bring-
ing an end to remaining restrictions on Japanese
culture in South Korea, local labels are rushing
to get releases by Japan’s leading acts to the
domestic market.

release schedules.

Seoul-based SM Entertainment is the South
Korean licensee for Japanese label Avex. Tokyo-
based Avex head of international Haji Taniguchi
says the company plans to release between 20 and
40 albums in South Korea by mid-January, sub-
ject to the approval of the rating

The South Korean govern- [
ment has been slowly loosening
its post-World War Il restrictions |
on Japanese culture in Korea [Fa
since 1998. | &

The latest deregulation, effective |
Jan. 1, was the largest single stepto |
date. It meant that the distribution
of Japanese music, videogames,
movies and TV dramas was no |
longer illegal in South Korea.

“We submitted our Japanese
artists’ [repertoire] to the Korea
Media Rating Board right away on
Jan. 2,” EMI Korea marketing rep-
resentative Jenny Kim says.

The Korea Media Rating Board is a govern-
ment-funded body. Among its responsibilities is
approving and classifying entertainment product
before its release in Korea.

Kim says EMI expects each batch of albums
submitted for scrutiny to take two or three
weeks to be approved.

EMI hopes to have released 12 Japanese al-
bums in South Korea by March, and other
leading labels confirm they have similar

ODA: FIGHTING FOR LAW CHANGE

1 board.

Avex chairman Tom Yoda is also
chairman of the Recording Indus-
try Assn. of Japan. Speaking Jan. 5
at an RIAJ event in Tokyo, Yoda
reiterated the association’s deter-
mination to fight for a change to
existing law that would give its
member companies the right to
ban imports of Japanese product
pressed overseas.

CDs are priced significantly
lower in South Korea than in
Japan, where labels are still able to
set retail prices for a period fol-
lowing release because of the
country’s sazhan fixed-price system.

The imports issue is a major concern on the
part of Japanese labels in the face of Seoul’s
removal of the remaining restrictions on J-pop.

Chris Lee, executive director of South Korea's
music retail market-leading chain Synnara, says,
“We had several trips to Japan and met several com-
panies regarding the opening of Japanese culture in
Korea. Starting February, we will stock a few titles,
(Continued on page 48)

MidemNet To Emphasize
Upside Of Digital Music

BY JULIANA KORANTENG

LONDON—Organizers of the Jan.
24 MidemNet conference in
Cannes, France, are putting a pos-
itive spin on the still-emerging
digital-music sector after a rela-
tively downbeat meeting in 2003.
“Music & Technology: Back on
Track!” is the title of this year’s
MidemNet, whose organizers
urge the music industry to
embrace technology, not fear it.
Or, as the MidemNet program
notes: “If what doesn’t kill you
makes you stronger, then perhaps
technology can finally put the
music industry on the path to success.
MidemNet conference director Stephane

9 “4';"—.
GAMBETTA: POSITIVE OUTLOOK

Gambetta says, “Last year, we addressed pira-
cy and the need to turn consumers into cus-
tomers,” referring to the in-
dustry’s fear that peer-to-peer
technology had persuaded
consumers that music should
be free.

“But this year,” Gambetta
continues, “we wanted to say
we're seeing positive things
about technology.”

He points to developments
| that suggdest technology can
I help as well as hurt the trou-
bled music industry: Apple’s
success with its iTunes Music
Store, Roxio’s resurrection of
Napster as a commercial venture, the

(Continued on page 48)
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JAPAN UNITED KINGDOM FRANCE

|

GERMANY .

{DEMPA PUBLICATIDNS INC.) 01/14/04 {THE OFFICIAL UK CHARTS C0,) 01/12/04 {SNEP/IFOP/TITE-LIVE) 01/13/04 {MEDIA CONTROL) 01/14/04
SINGLES " SINGLES SINGLES SINGLES

SEKAI NI HITOTSUDAKE NO HANA ALL THIS TIME SEXY POUR MOI
SMAP VICTOR MICHELLE McMANUS ~ S/BMG TRAGEDIE UP MUSIC

THIS WEEK
THIS WEEK
LAST WEEK
THIS WEEK
LAST WEEK
THIS WEEK
LAST WEEK

SHUT UP
BLACK EYED PEAS INTERSCOPE

JUPITER MAD WORLD 1 L'ORANGE ET WOT 2 | BEHIND BLUE EYES
AYAKA HIRAHARA DREA MUSIC MICHAEL ANDREWS FT. GARY JULES ADVENTURE/SANCTUARY STARACADEMY3 MERCURY UMP BIZKIT INTERSCOPE
SAKURA DOKUSYOR MILKSHAKE 2 | WEEK-END 3 | FREE LIKE THE WIND
NAOTARO MORIYAMA  UNIVERSAL KELIS " VIRGIN LORIE EPIC ALEXANDER HANSA

SWEET CANDY RIAN CHANGES 3 | ON N'OUBLIE JAMAIS RIEN 4 | LOVE'S DIVINE
YOSHITLOVINSON  TOSHIBA/EMI DZzY & KELLY GSBOURNE  SANCTUARY HELENE SEGARA ORLANDO/EAST WEST SEAL WEA
TENOHIRA/KURUMI SOMEBODY TO LOVE 19 | SI DEMAIN . &TURN AROUND) 7 | MY IMMORTAL

MR. CHILDREN  TOY'S FACTORY BOOGIE PIMPS ~DATA ANTONN KAREEN & BONNIE TYLER EPIC EVANESCENCE WIND-UP/EPIC
TAIYO/KOE I'M STILL IN LOVE WITH YOU LA BAMBA 10 | HEY YA!

OUTKAST ARISTA
5 MUSIC IS THE K

STAR ACADEN?V! MERCURY
11 | IN THE SHADOWS

NAOTARD MORIYAMA UNIVERSAL
| NADA SOUSOU

SEAN PAUL  ATLANTIC
THIS GROOVE/LET YOUR HEAD GO

0V e N AW N -
Ve N B W N =
O ) N AW N =
NN s W N -

RIMI NATSUKAWA ~ VICTOR VICTORIA BECKHAM 19/TELSTAR | THERASMUS UNIVERSAL SARAH CONNOR FT. NATUREAYLV7 X-CELL/COLUMBIA
SAKURA SHUT UP 57 | SO YESTERDAY 16 | DU BIST NICHT ALLEIN
KY0GO KAWAGUCHI WARNER MUSIC JAPAN BLACK EYED PEAS INTERSCOPE HILARY DUFF WEA ZEICHEN DER ZEIT BEATSA
18 | SHIAWASE NI NAROQUYO HEY YA! REVI ENSr&OU TE CACHES-TU?) 11 | IT'S MY LIFE
TSUYOSHI NAGABUCHI FOR LIFE OUTKAST ARISTA GAROU COLU NO DOUBT  INTERSCOPE
10 YUKI NO HANA 10 LEAVE RIGHT NOW 10 C'EST TROP il 15 | POISON
MIKA NAKASHIMA ~SONY MUSIC ASSOCIATED RECORDS WILL YOUNG  S/BMG SINGUILA HOSTILE GROOVE COVERAGE URBAN
ALBUMS _ALBUMS ALBUMS ? ALBUMS
1 MA! KURAKI 1 | DIDO 1 INDOCHINE ] 1 ‘ ROBBIE WILLIAMS
WISH YOU THE BEST  GIZA STUDIO LIFEFORRENT CHEEKY/ARISTA 363 COLUMBIA LIVE AT KNEBWORTH  CAPITOL
2 JYOSHI JUUNI GAKUBOU > - WILL YOUNG 2 1 STAR ACADEMY 3 d 8 DICK BRAVE & THE BLACKBEARDS
BEAUTIFUL ENERGY PLATIA ENTERTAINMENT FRIDAY'S CHILD S/BMG LES MEILLEURS MOMENTS ~ MERCURY OICK THIST WEA
< DREAMS COME TRUE ? 4 BLACK EYED PEAS 3 4 | TRAGEDIE 3 2 \ DIDO
DREAMANIA DREAMS COME TRUE TOSHIBA/EMI ELEPHUNK INTERSCOPE TRAGEOIE UP MUSIC | UFEFOR RENT ARIOLA
4 HITOMI| SHIMATANI 4 3 MICHAEL JACKSON 4 3 CALOGERO 4 3 SEAL
DELICIDUS!—THE BEST OF  AVEX TRAX NUMBER ONES EPIC CALOGERO MERCURY iV WARNER BROS.
S 2 AYUMI HAMASAKI 5 7 EVANESCENCE 5 6 GAROU 5 5 ‘ EVANESCENCE
MEMORIAL ADDRESS  AVEX TRAX FALLEN ~ WIND-UP/EPIC REVIENS COLUMBIA FALLEN ~ WIND.UP/EPIC
6 EXILE [ 5 R.E.M. ) 2 KYO BTN PETER MAFFAY
EXILE ENTERTAINMENT RHYTHM ZONE IN'TIME 1988-2003 WARNER BROS LE CHEMIN  JIVE TABALUGA—ODER DIE REISE ZUR VERNUNFT  ARIOLA
7 SKOOP ON SOMEBODY 7. ) RED HOT CHIL! PEPPERS W 9 M 7/ 6 BLACK EYED PEAS
HELLO MELLOW SONY GREATEST HITS WARNER BROS. QUI DE NOUS DEUX  DELABEL ELEPHUNK INTERSCOPE
8 MIKA NAKASHIMA 8 ) DIDO ;] 5 CELINE DION 8 4 RED HOT CHILI PEPPERS
LOVE SON NO ANGEL CHEEKY/ARISTA UNE FILLE ET4TYPES COLUMBIA GREATEST HITS WARNER BROS.
9 DREAMS COME TRUE Al 22 | KATIE MELUA 9 8 VARIOUS ARTISTS 9 7 SHANIA TWAIN
OREAMAGE—LOVE BALLAD COLLECTION EPIC CALL OFF THE SEARCH DRAMATICO GENERATION RAP & R&B  BARCLAY UP!" MERCURY
10 KEN HIRAI fVl 11 | SUGABABES 10 DIDO 10 %4 1 R.E.M.
KEN'S BAR _DEFSTAR THREE _ISLAND | LIFE FORRENT _BMG IN'TIME 1988-2003 WARNER BROS,
CANADA ITALY SPAIN AUSTRALIA .
¥ ¥ 5 e X I
= £l = s B Bl =
2 B 2} « [ N
< (SDUNDSCAN) 01/24/04 N < {FIMI/NIELSEN) 01/12/04 El < (AFYVE/MEDIA CONTROL) 01/14/04 i < {ARIA) 01/12/04

SINGLES SINGLES SINGLES SINGLES

1 1 EY YA! 1 1 OBSESION 1 3 UNO MAS UNO SON SIETE () il SHUT UP
DUTKAST  ARISTA/BMG AVENTURA PLANET FRAN PEREA GLOBDMEDIA BLACK EYED PEAS A&M
2 5 MEME LES ANGES 2 2 IN THE SHADOWS 2 5 DEVUELVEME EL AIRE 2 2 HEY YA!
AU DE MONTIGNY  VIK/BMG THE RASMUS  EDEL BUSTAMANTE VALE MUSIC DUTKAST ARISTA
3 b4 SOMETHING MORE 3 4 REMIXED & REVISITED k} 1 MOTIVOS DE UN SENTIMIENTO & 3 PREDICTABLE
RYAN MALCOLM ~ VIK/BMG MADONNA  MAVERICK/WARNER BROS. JDAQUIN SABINA  BMG/ARID DELTA GOODREM  EPIC
4 4 BABY BOY 4 5 BROKEN 4 7 PECOS COLLECTION 4 4 BEHIND BLUE EYES
BEYONCE FT. SEAN PAUL  COLUMBIA/SONY MUSIC ELISA SUGAR PECOS SONY LIMP BIZKIT INTERSCOPE
S 3 ME AGAINST THE MUSIC 5 3 HEY YA! 5 9 ROSAS 5 74 BE FAITHFUL
BRITNEY SPEARS FT. MADDNNA  JIVE/ZOMBA OUTKAST  ARISTA LA OREJA DE VAN GOGH  SONY FATMAN SCOOP FT. CROOKLYN CLAN MERCURY
6 7 2+2=5 6 6 LOVE PROFUSION 6 4 NOTHING FAILS [} 5 ME AGAINST THE MUSIC
RADIOHEAD  PARLOPHONE/EMI MADONNA MAVERICK/WARNER BROS. MADONNA  MAVERICK/WARNER BROS. BRITNEY SPEARS FT. MADONNA  JIVE
7 6 TROUBLE 7 8 ME AGAINST THE MUSIC 7/ 8 SON DE AMORES 7 8 IT'S MY LIFE
PINK~ ARISTA/BMG BRITNEY SPEARS FT. MADONNA  JIVE ANDY & LUCAS  ARIOLA NODOUBT INTERSCOPE
8 8 SUNRISE 8 3 | SEXED UP (B 10 | ME AGAINST THE MUSIC BN 10 | BABY
SIMPLY RED  UNIVERSAL RDBBIE WILLIAMS CAPITOL BRITNEY SPEARS FT. MADONNA  JIVE BIG BROVAZ EPIC
9 RUBBERNECKIN’ 9 ALMENTO STAVOLTA 9 i RAINMAKER 9 6 BABY. BOY
ELVIS PRESLEY BMG HERITAGE/RCA/BMG NEK WEA IRON MAIDEN EMt BEYONCE FT. SEAN PAUL  COLUMBIA
10 ME MYSELF AND 1 10 IT'S MY LIFE 10 SLOW 10 i P.LM.P.
NO DOUBT _INTERSCOP! KYLIE MINOGUE _PARLOPHONE 50 CENT INTERSCOPE
’ ALBUMS ALBUMS ALBUMS ALBUMS
1 3 EVANESCENCE 1 f LIGABUE 1 2 ALEX UBAGO 1 2 DELTA GOODREM
FALLEN WIND-UP/EPIC/SONY MUSIC GIRO D'ITALIA  WEA FANTASIA O REALIDAD ORO INNOCENT EYES  EPIC
2 2 SHERYL CROW 2 4 TIZIANO FERRO 2 1 LOS LUNNIS 2 3 RED HOT CHIL| PEPPERS
THE VERY BEST OF SHERYL CROW A&M/INTERSCOPE/UNIVERSAL 111 CENTO ONCE  CAPITOL LOS LUNNIS NOS VAMDS A LA CAMA  SDNY GREATEST HITS WARNER BROS.
3 4 SARAH McLACHLAN 3 2 ELISA 3 3 EUROJUNIOR 3 1 GUY SEBASTIAN
AFTERGLOW NETTWERK/BMG LOTUS  SUGAR EUROJUNIOR FESTIVAL VALE MUSIC JUSTASTAM BMG
4 VARIOUS ARTISTS 4 5 GIG| D'ALESSIO 4 5 BUSTAMANTE 4 5 DIDO
| MUCHDANCE 2004 UNIVERSAL BUONA VITA RCA ASISOY YO  VALE MUSIC LIFEFOR RENT BMG
S JOSH GROBAN S 7 EROS RAMAZZOTTI 5 4 FRAN PEREA | 4 POWDERFINGER
CLOSER 143/REPRISE/WARNER 9 ARIOLA LA CHICA DE LA HABITACION DE ALLADO  DRO VULTURE STREET UNIVERSAL
6 BLACK EYED PEAS é 3 ZERO RENATO 6 7 JULIO IGLESIAS [ 13 | EVANESCENCE
ELEPHUNK A&M/INTERSCOPE/UNIVERSAL CATTURA EPIC DIVORCIO COLUMBIA FALLEN WIND-UP/EPIC
7 NO DOUBT i 8 RED HOT CHILI PEPPERS 7 8 LA OREJA DE VAN GOGH 2 e MICHAEL JACKSON
THE SINGLES 1992-2003 INTERSCOPE/UNIVERSAL GREATEST HITS WARNER BROS. 'LO QUE CONTE MIENTRAS ... EPIC/SONY NUMBER ONES EPIC
-3 10 | DIDO 8 i LE VIBRAZIONI I 14 | ALEJANDRO SANZ 8 6 BLACK EYED PEAS
LIFE FOR RENT  ARISTA/BMG LE VIBRAZIONI  RICORDI NOES LO MISMO  WEA ELEPHUNK INTERSCOPE
9 OUTKAST 9 6 R.E.M, CA 13 | CAFE QUIJANO 9 9 COLDPLAY
SPEAKERBOXXX/THE LOVE BELOW ARISTA/BMG IN TIME 1383-2003 WARNER BROS. QUE GRANOE ES ESTO OEL AMOR  WARNER BROS. ARUSH DF BLOOD TO THE HEAD  PARLOPHONE
10 ROD STEWART (Ol 10 | NEK I 12 | ROSA o 11 | JET
AS TIME GOES BY ... GREAT AMERICAN SONGBOOK VOL H_J/BMG THE BEST OF: LANNO ZERD_WEA AHDRA__VALE MUSIC GET BORN _CAPITOL
THE NETHERLANDS SWEDEN NORWAY SWITZERLAND
{MEGA CHARTS BV) 01/12/04 {GLF 01/03/04 (VERDENS GANG NORWAY) 01/12/04 {MEDIA CONTROL ) 01/13/04
SINGLES SINGLES SINGLES SINGLES
EENS SCHIJNT ... /HEB JEEVEN... STARKARE SHUT uP 1 | SHUT UP
FRANS BAUER S3M SARA LOFGREN MARIANN BLACK EYED PEAS  INTERSCOPE BLACK EYED PEAS INTERSCOPE
2 | AFSCHEID NEMEN BESTAAT NIET SHUT UP HEY YA 2 | MUSIC IS THE KEY
MARCO BORSATO UNIVERSAL BLACK EYED PEAS INTERSCOPE OUTKAST  ARISTA SARAH CONNOR FT. NATURALLY 7 COLUMBIA
3 | SHUT upP 1 | HEY YA! (THERE'S GOTTA BE) MORE TO LIFE 5 | THE VOICE WITHIN
BLACK EYED PEAS  INTERSCOPE OUTKAST ARISTA STACIE ORRICO  VIRGIN CHRISTINA AGUILERA RCA
6 | OBSESION ANDY 12 | TURN ME ON 4 | FREE LIKE THE WIND
AVENTURA WALBOOMERS MUSIC WESTLIFE S/RCA KEVIN LYTTLE GRAND HUSTLE/ATLANTIC ALEXANDER HANSA
4 | NU DAT JIJ ER BENT 7 | TURN ME ON 4 | IT'S MY LIFE 3 | SCHICK MIR NEN ENGEL
CAREL KRAAIJENHOF, TRIJNTJE & JAN JANINE UNIVERSAL KEVIN LYTTLE  ATLANTIC NO OOUBT INTERSCOPE OVERGROUND CHEYENNE
ALBUMS ALBUMS ALBUMS ALBUMS
DIDO CAROLA 3 | SIMON & GARFUNKEL DIDO
LIFE FOR RENT  CHEEKY/ARISTA GULD PLATINA & PASSION—OET BASTA  SONET THE ESSENTIAL SIMON & GARFUNKEL COLUMBIA LIFE FOR RENT  CHEEKY/ARISTA
3 | ALICIA KEYS 12 | SOPHIE ZELMANI R.E.M. 3 | RED HOT CHILI PEPPERS
THE DIARY OF ALICIA KEYS  J/BMG LOVE AFFAIR  COLUMBIA INTIME 1988-2003 WARNER BROS. GREATEST HITS WARNER BROS.
4 | FRANS BAUER 5 | PER GESSLE 9 | SHANIA TWAIN 2 | ALICIA KEYS
DICHT B JOU S3M MAZARIN CAPITOL UP! " MERCURY THE DIARY OF ALICIA KEYS J/BMG
2 | FRANS BAUER NO DOUBT NO DOUBT 4 | SEAL
"N ONS GELUK  SONY MUSIC MEDIA THE SINGLES 1992-2003 INTERSCOPE THE SINGLES 1992-2003 INTERSCOPE IV WARNER BROS.
10 | EVANESCENCE 20 | BLACK EYED PEAS SNAP 14 | BLACK EYED PEAS
FALLEN WINO-UP/EPIC ELEPHUNK INTERSCOPE THE CULT OF SNAP '30-2003  MINISTRY OF SOUND ELEPHUNK INTERSCOPE
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MAMA (ANA AHABAK)
CHRISTINA "UNIVERSAL

SHUT UP
BLACK EYED PEAS  A8M

1

2

4 | BEHIND BLUE EYES
LIMP BIZKIT INTERSCOPE

3

POISON

GROOVE COVERAGE UNIVERSAL
Al

QUTKAST ARISTA

ALBUMS |

RICARDO MUT! & WIENER PHILHARMONIKER

NEUJAHRSKUNZERTZDM UNIVERSAL

CHRISTI

FREIER FALL UNIVERSAL

ROBBIE WILLIAMS

LIVE AT KNEBWORTH CAPITOL

KIDDY CONTEST FINALISTEN

KIDOY CONTEST VOL.8 ARIOLA

RED HOT CHILi PEPPERS
GREATEST HITS WARNER BROS.

SHUT UP
BLACK EYED PEAS  INTERSCOPE

MARCO BORSATO UNIVERSAL

I'VE ONLY BEGUN TO FIGHT
NATALIA  ARIOLA

YOU ARE THE REASON

SARAH & KOEN WAUTERS  EMI

TURN ME ON

KEVIN LYTTLE ~ATLANTIC

ALBUMS
PRING

SPRING  STUDIO 100

RED HOT CHILI PEPPERS

GREATEST HITS WARNER BROS.

R.E.M.

IN TIME 1988-2003 WARNER BRDS.

HELMUT LOTTI

POF CLASSICS IN SYMPHONY  PIET ROELEN

DIDO
LIFE FOR RENT  BMG

AFSCHEID NEMEN BESTAAT NIET

penvARK IR

{IFPI/NIELSEN MARKETING RESEARCH) 01/13/04

SINGLES

TAKING BACK MY HEART
MARIALUCIA CAPITOL

SHUT UP

BLACK EVED PEAS  INTERSCOPE
10 | TURN ME ON

KEVIN LYTTLE  GRAND HUSTLE/ATLANTIC
17 | BEHIND BLUE EYES

LIMP BIZKIT INTERSCOPE

THE MAGIC KEY
ONE-T & COOL-T POLYDOR

ALBUMS

KIM LARSEN & KJUKKEN
7913 CAPITOL

GASOLIN
THE BLACK BOX SONY MUSIC

BIG FAT SNAKE
ONE NIGHT OF SIN CMC

R.E.M.
IN'TIME 1988-2003 WARNER BROS.
BLACK EYED PEAS

PORTUGAL

&
4
g
2

ELEPHUNK INTERSCOPE

(AFP}01/13/04

LOSE YOURSELF
EMINEM INTERSCOPE

REMIXED & REVISITED
MADONNA ~ MAVERICK/WARNER BROS.
KA-CHING

SHANIA TWAIN MERCURY

SING FOR THE MOMENT
EMINEM  INTERSCOPE

UM POUCO MAIS DE AZUL
MODERAOOS DE PARANHOS EMI

ALBUMS

MARIA RITA

MARIARITA WARNER BROS.

RUI VELOSO

0 CONCERTD ACUSTICO  VIRGIN

ROBBIE WILLIAMS

LIVE AT KNEBWORTH  CAPITOL

TONY CARREIRA

AOVIVO NO PAVILHAD ATLANTICO ESPACIAL

TRIBALISTAS
TRIBALISTAS VIRGIN

IRELAND

=

(IRMA/CHART TRACK) 01/09/04

SINGLES

LEAVE RIGHT NOW
WILLYOUNG  S/BMG

SHUT UP
BLACK EYED PEAS  INTERSCOPE

3
2 | MAD WORLD
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More Wave-Makers
For The New Year

The second of a three-part look at
some of the new acts from around
the globe likely to make an impact
in 2004.

BAD GIRL DONE GOOD: Spanish hip-
hop artist La Mala (“bad girl") Rod-
riguez endeavors to live up to her
name. “I lose control sometimes,”

LA MALA: READY FORTHE NEXT STEP

she says, “but never without reason. [
defend what I am and fight for it.”
She began rapping at age 15 on the
streets of Seville, Spain, and released
an album, “Lujo Ibérico,” on indie
label Zona Bruta in 2000. It won criti-
cal approval and

The act’s Victor Entertainment debut
is expected soon. STEVE McCLURE

NEW KID ON THE BLOCK: 2004 could
be the breakthrough year for Simple
Kid, the County Cork, Ireland,
youngster who has already been
widely compared to Badly Drawn
Boy. Jan. 19 sees the UK. release of
new single “Truck On™ (2M Record-
ings), and the following night he
launches a three-night Simple Club
residency at London's 12 Bar Club.
Songs from his intriguing debut
album, “1,” will be performed in five
different styles/personas: as Skiffle
Kid (banjos and violins), Sample Kid
(techno), Simple Kid—Brother
(acoustic with big brother Al Mc-
Feely), Complicated Kid (solo but
plaving a different instrument on
each song) and Karaoke Kid (the fans
sing). He has a refreshingly irvever-
ent attitude to the industry. “A&R?
Marketing? In the real world, nobody
cares.” he says. “They just appreciate
a really good song.” STEVE ADAMS

WINTER WARMER: Take a pinch of the
Pixies, a dose of Serge Gainsbhourg
and a sprinkling of French spite and
you get “Thomas Winter and Bogue”
(Source/Virgin), the seli-titled debut
album from an unlikely pair of urban
poets. Thomas Winter is the elder

sold 50,000 units.
Polydor bought the
rights and waited
for the follow-up.
Instead, La Mala dis-
appeared and went
to work as a wait-
ress. “I wasn’t well,
but I don't talk
about it,” is all she
will say. Now 24, La
Mala’s moment

Globa
Pulse

Nigel Williamson, Editor

nwilliamson@billboard.com
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Danish Execs Form Label

Former EMI Denmark Staffers To Run Copenhagen Records

BY CHARLES FERRO

COPENHAGEN—TFour senior executives from EMI Record-
ed Music Denmark are leaving the company to form a new
independent label, Copenhagen Records (CR).

News of the label's launch came within days of EMI pres-
ident Michael Ritto confirming that he was to leave his
post at the end of February (Billboard Bulletin, Dec. 22,
2003). The new company began trading Jan. 5 from a tem-
porary office in Copenhagen.

Capitol/Medley labels GM Mik Christensen, Medley mar-
keting manager Jakob Serensen, EMI Denmark head of
A&R Nick Foss and A&R manager Christian Bachman are
the co-founders and main owners of CR.

“We'll start up in two phases,” |

press time, Ritto said in a statement that it had “not been
an easy decision.” He added: “I feel the time is right; EMI
Music Denmark is enjoying considerable success at the
moment, even though the market remains difficult.
Moreover, the company has just celebrated its 100-year
anniversary, so in many ways it seems like a good time
to hand it over.”

CR has not yet inked a distribution deal or signed any acts.
However, Christensen says, “we do not plan to take artists
away from EMI. [CR aims] to recruit and develop quality
Danish musicians. Sales of Danish artists have not dipped
nearly as much as international acts [in Denmark].”

Christensen and Foss have worked at Medley for 19 years.
“|Foss] and I have wanted to start a new company for a long
time, but Michael persuaded us to

Christensen says. “Jakob and
Christian are setting up opera-
tions; Nick and I will join them g8
from April 1. Nick and I remain §g
under contract until March 31 and
have some projects to complete.”

Christensen says he will take the
main administrative role in CR, and
the other co-founders will “contin-
ue to do what they're good at
doing.” He declines to elaborate on
the financial details of CR’s struc-
ture and ownership or whether
Ritto might work with CR in some
future capacity.

Ritto founded Danish indie label Medley Records in
1978; EMI acquired it in 1992, Ritto is also chairman of the
local International Federation of the Phonographic Indus-
try affiliate.

EMI is the dominant player in the country, claiming
about a 40% share of the total music market in 2003
through Medley (which concentrates on local repertoire),
Capitol and Virgin labels and special marketing arm CMC.
EMI is acknowledged by industry observers here as being
exceptionally strong in local repertoire.

Although unavailable for comment on his departure at

FROM LEFT, SBRENSEN, FO55, BACHMAN AND
CHRISTENSEN: DEVELOPING "QUALITY DANISH ACTS'

stay,” Christensen says. "EMI
W attempted to get us to stay, but after
12 good years with EMI, it's time to
move on.”

Lars Toft takes over as manag-
ing director of EMI March 1,
reporting to London-based EMI
Music Continental Europe COO
Thomas Hedstrom.

Since 2002, Toft has been exec-
utive VP of sales and marketing at
Danish furniture company Fritz
Hansen. He first joined the EMI-
Medley operation in 1992 as sales
and marketing director, then became BMG Denmark man-
aging director in 1994. He moved to Munich as BMG Clas-
sics managing director Europe in 1998,

EMI Music Denmark commercial director Michael Wer-
muth will oversee the company’s day-to-day operations until
Toft assumes his new post.

The company’s director of international exploitation, Ole
Mortensen, takes over from Christensen as Medley GM. He
will continue in his current role until a replacement is found.

Capitol marketing director Morten Myrup is named Capi-
tol/Virgin GM. Virgin GM Jonathan Fang has left the com-
pany. Further changes are expected.

=
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Canadian
Sales

Continued from page 39

sales were 9.04 million this year vs. the
9.11 million scanned last year in the cor-
responding period, according to Nielsen
SoundScan. That's a decrease of 0.7%.

Canadian retailers report that it was
a catalog Christmas but could not point
to a dominant title.

“Catalog sales in the last two weeks
were like I haven't seen in years,”
MacKenzie says. “Sales were across
the board.”

Several retailers cite Universal Music
Canada’s price-reduction policy for the
sales spikes. The Canadian initiative is
similar to Universal Music Group's
JumpStart program in the U.S. (Bill-
board, Sept. 13).

“Universal's market share with us
has dramatically risen,” Baker says.

According to MacKenzie,“People
shop catalog more [in the week

after Christmas], but once they got
here and started seeing Universal’s
pricing, catalog went nuts.”

New titles boosting the 2003 holiday
season were Universal’s compilations
“MuchDance 2004” and “Big Shiny
Tunes 8" and titles by Sheryl Crow,
Evanescence and Sarah McLach-
lan. “MuchDance 2004” started 2004 at
No. 1 on Nielsen SoundScan’s album
chart. It is the second MuchDance
compilation (after “MuchDance 2000")
to reach the top spot.

‘BEST-OF’ LINEUPS RULE

“The big artist winners were Sarah
McLachlan and Josh Groban,” Mac-
Kenzie says.

Also performing strongly were titles
from international acts Dido, OutKast,
Rod Stewart and Linkin Park and Cana-
dians Fefe Dobson, Michael Bublé and
“Canadian Idol” star Ryan Malcolm.

Crow’s “best-of " was cited by sever-
al merchants as the season’s unexpect-
ed sales winner. “That surprised me,”
MacKenzie says. “It was strong right
through Christmas. Dido was also
unexpected.”

“We did well with Britney Spears,

which I didn’t expect,” says Ken Kozey,
purchasing manager at Handleman Co.
of Canada—which racks the 166-store
Wal-Mart Canada chain and the 302-
store Zellers department chain. “But
we also did well with Ryan Malcolm.”

All Canadian merchants report that
for the third consecutive year, there was
increased public enthusiasm for DVDs
during Christmas. Top sales titles
included “Pirates of the Caribbean,”
“Finding Nemo” and “The Lord of the
Rings (Extended Version).”

“We saw growth in entertainment
software, and it was driven by DVD
movies and gaming; music CDs were
steady,” says Lori Decou, director of cor-
porate communications at Future Shop,
which operates 105 Future Shop out-
lets, and Best Buy's 14 Canadian stores.

“DVDs were huge for us,” MacKen-
zie says. “Even bigger than in 2002.”

Kozey sees music video as the music
industry’s future bright spot.

“Music DVDs like [those from] Cold-
play and Shania Twain played a big role
in our Christmas season,” he says. “DVD
seems to be the software of choice out
there, and we're trying to wake labels
up to get a piece of that action.”

NEWSLINE . . «

THE INTERNATIONAL WEEK IN BRIEF

The U.K. government has formed a task force to support the live-music
industry in England and Wales. Feargal Sharkey, former vocalist with
1970s/1980s U.K. hitmakers the Undertones, will chair the forum.
Representatives of the music industry, the Arts Council, local authori-
ties, small-venue owners and the U.K. government will take part in the
two-year project. The inaugural meeting of the forum is scheduled for
Feb. 3. The group aims to identify barriers to the commercial success
of live music and investigate why some venues thrive while others fail.
British ministers first committed to examining the live-music scene
during the July passage of the 2003 Licensing Act. LARS BRANDLE

Eros Ramazzotti’s “9” (Ariola/BMG Ricordi) was the top-selling album in
Italy of 2003, according to annual listings prepared for labels body
FIML. The year-end charts are based on over-the-counter sales moni-
tored by the Italian arm of research company ACNielsen. Giorgia’s
“Gocce di Memoria” (Dischi di Cioccolata/BMG Ricordi) was the top-
selling single. The multi-artist collection “Festivalbar Blu 2003"
(Columbia) headed the compilation charts, while Vasco Rossi's “@San
Siro 03" (EMI Music) was the best-selling music-related DVD. Billboard
sister company ACNielsen analyzed results from 275 points of sale,
ranging from specialist record stores to hypermarkets.  MARK WORDEN

] Fran Nevrkla has signed a new, three-year contract
as chairman/CEO of British collection society
Phonographic Performance Ltd. The former direc-
tor of commercial and business affairs at Warner
Music U.K. joined PPL in 2000. Nevrkla says he
has more to accomplish at the society. “A lot of
the dirty work has been done in terms of cutting
costs, improving the efficiency of the organization
and creating better systems . . . but there’s still a
lot to do,” he says. Nevrkla says a priority for the
coming years is to improve the collection of rev-
enue from overseas. Also high on his agenda is the collection of per-
formance rights from new-media companies. “There has been a
seven-year window during which they have used our repertoire with-
out paying,” he says. “They have to be disciplined, and they have to
pay us.” EMMANUEL LEGRAND

Dido’s “Life for Rent” (Cheeky/Arista) earned its fourth Platinum
Europe Award from the International Federation of the Phonographic
Industry in December, marking Pan-European shipments of 4 million
units. Christina Aguilera’s “Stripped” (RCA), Evanescence’s “Fallen”
(Wind-up/Epic), R.E.M.’s “In Time: The Best of R.E.M. 1988-2003"
(Warner Bros.) and Robbie Williams’ “Live at Knebworth”
(Chrysalis/EMI) each passed the 2 million European shipments mark
in December. Black Eyed Peas’ “Elephunk” (A&M), Busted’s “A Present
for Everyone” (Universal), Florent Pagny’s “Ailleurs Land” (Mercury),
Michael Jackson's “Number Ones” (Epic), Pink’s “Try This” (Arista)
and Westlife's “Turnaround” (S/BMG) also passed the platinum mile-
stone that month. LARS BRANDLE

The debut DVD by Australian singer/songwriter Delta Goodrem, “Delta,”
has become the country’s biggest-shipping music DVD ever. The title
has shipped more than 165,000 units since its October release, accord-
ing to Sony Music Entertainment Australia. It has overtaken the
Eagles' 1999 Warner Vision Australia DVD release of “Hell Freezes
Over,” which that label says has shipped 157,000 units to date. Ship-
ments of Goodrem’s 2003 debut album, “Innocent Eyes” (Epic), are
approaching the 1 million mark in Australia. The album yielded five
No. 1 singles on the Australian Record Industry Assn. chart in 2003.
Only the Beatles have notched more chart-toppers Down Under in one
calendar year, with seven in 1964. Sony says “Innocent Eyes™ has
shipped 2 million units worldwide. CHRISTIE ELIEZER

As expected. BMG U.K. and Ireland has inked a long-term joint-ven-
ture deal with Hugh Goldsmith, former managing director of Virgin
U.K. imprint Innocent Records (Billboard Bulletin, Dec. 2, 2003).
The currently unnamed 50/50 venture “goes beyond records and
incorporates publishing, management and consultancy,” according
to a BMG statement. Goldsmith was at RCA in the U.K. as marketing
director, then managing director before exiting in 1997 to set up

Innocent, where he has enjoyed success with pop acts Blue, Atomic
Kitten and Billie Piper. LARS BRANDLE |
J
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Technology, Mobile Phone Exhibitors Highlight Growing Revenue Streams

BY EMMANUEL LEGRAND

LLONDON—For international music
executives attending MIDEM 2004
Jan. 25-28 in Cannes, France, the
key topics on the agenda will include
finding new revenue streams, explor-
ing new business opportunities and
taking advantage of technology.

MIDEM, the international music
market, will showcase new music
technology as well as play its tradi-
tional role as a global gathering for
music licensing. Technology com-
panies offering exhibits this year
include Microsoft, OD2, Yahoo,
Real Networks and Roxio. Joining
them will be mobile phone compa-
nies NTT DoCoMo, T-Mobile, Voda-
fone Global, Nokia Entertainment
and Universal Music Mobile.

NEW ATTRACTIONS

MIDEM director Dom:nique
Leguern says organizers putalot o~
effort into attracting companizs with

an increasing involvement in music
‘ “Mobile services, downloading and
| streaming are new [revenue] or the
industry, and all the major players

will be at MIDEM,” she says.

Along with MidemNet on Jan. 24,
which will focus on the digital
music sector, this year MIDEM has
added a Music Mobile Forum on Jan.
26. during which repertoire owners
will be able to meet and tallk with
mobile-services representatives.

Another innovation—and a re-
flection of the development of an
additional new revenue stream for
the industry—is the Music for
Images session that will focus on
music licensing for videogames.
This will include a listening session
of tracks pitched for Electronic Arts’
forthcoming game “FISA 2005."

Leguern says these develop-
ments—along with the decision by
Reed Midem, organizer of the con-
ference, to freeze registration rates
at 2003 prices—offer participants a
cost-effective gathering. The moves
apparently have paid off. Last
month, Reed Midem reported an
increasing number of registrants
and companies compared with

2003, as well as representation from
a greater number of countries.

“This is a vindication of our pric-
ing strategy,” Leguern says. “And it
is also proof that more than ever,
people in this industry need to
meet and do business.”

DENMARK, FINLAND: ON THE RISE
Among MIDEM participants from
outside the U.S.. one country that
exemplifies the spirit of the moment
is Denmark, accoarding to Leguern.
In recent years, this nation of 10
million has become an important
source of repertoire and is aggres-
sively trying to export its artists.
“It’s a small market but a very
dynamic one when it comes to
exporting,” Leguern says. "It has
a very deep expert culture, and |
am very happy that a country
like Dermark irvests so much
into its iccal music scene.”

Denmark will bost the opening-
night party for delegates at the
Martinez Hotel.

During the past year, MIDEM has
hosted numerous collective stands,
presenting companies from a given
country. city or national trade
group. Music Export Finland (MEF)
is an example of a trade group that
will host a national stand this year.

MEF director Paulina Ahokas
reports that the number of Fin-
nish companies attending MIDEM
2004 is at its highest ever, with
more than 24 participating in the
national stand.

“In addition to the companies
that have already attended
MIDEM, we nave some new labels

THE PALAIS DES FESTIVALS |N CANNES, FRANCE, WILL HOST MIDEM 2004

BILLBOARD JANUARY 24, 2004

and entrepreneurs who are quite
fresh in this business but who
understand the need to export,”
Ahokas says.

She admits that “going to MIDEM
is an investment. MIDEM is [an}
expensive platform for business, but
it is the most efficient marketplace
and the only trulv global market.”

Ahokas says that the labels
attending MIDEM cover a wide
range of music genres—from rock
and dance to world and classical.
And she surmises that there is an
increasing interest in Finland's tal-
ent. following recent international
success from such acts as rock out-
fit the Rasmus, hip-hop duo Bom-
funk MC’s and trance act Darude.

(Continued on page 44)
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MIDEM

Opportunities

Continued from page 43

“Of course, success brings more
attention,” she says. “People in the
industry realize now that Finland
covers a wide range of genres and
that there's a vast pool of talent here.”

One of the most notable Finnish
companies present on the MEF stand
will be mobile-phone manufacturer
Nokia. Ahokas says that Nokia's pres-
ence alongside

best local dance product from the
different countries present.

“Our aim is to continue being
Spain’s No. 1 dance company and to
stay in the top 50 worldwide,” Moli-
na continues. “Dance has been our
business base since day one, and we
hope to tighten relations and find
new business alternatives with other
outstanding [dance] labels from
around the world.”

Vale will review its participation
at MIDEM if this year’s fair does not
generate more business, Molina
says. Vale execu-

labels is a clear
sign that “they
want to work with
the music busi-
ness as a part-
ner—it is a state-
ment for them.”
But as the
number of col-

‘“This is proof that
more than ever,
people need to meet
and do business.’

—DOMINIQUE LEGUERN, MIDEM

tives have attend-
ed every MIDEM
since January
1998, following
the creation of
the company the
previous year.
“But as things
stand, we are

lective stands
grows, some companies have decid-
ed to set themselves apart with
their own exhibit. For example,
leading French independent dis-
tributor Wagram will take its own
stand. Wagram president Stephan
Bourdoiseau says it is time to
broaden his company’s profile.

“At a time when the market seems
to be getting even more concentrat-
ed—with major companies restruc-
turing and merging—indies are
more attractive, so it made sense for
us to [have] our own stand,” Bour-
doiseau says.

Bourdoiseau hopes to attract
labels searching for distribution in
France and to add to a stable that
already includes Tommy Boy, SPV,
One Little Indian and Cooking Vinyl.
And he is seeking new artists to sign
recording and publishing deals. “We
launched our publishing unit in
2003 and are now getting ready to
expand,” he says.

Bourdoiseau is also looking for
international partners to release
music from Wagram artist Corneille.
“He is a survivor from Rwanda who
tells his story in a very touching way.”

VALE RETURNS—AT LEAST THISYEAR

Among other MIDEM participants
from Europe, Barcelona-based Vale
Music has grown in recent years
from a tiny newcomer into a heavy-
weight. Vale has released recordings
spun off from “Operacion Triunfo,”
Spain’s “American Idol”-style TV tal-
ent show, including hit CDs from
such artists as David Bisbal, Manu
Tenorio and Rosa.

Vale, however, began as a dance
label. So international exploitation
director Dani Molina says he will
not be pushing its “Operacién Tri-
unfo” artists at MIDEM, as the
label wants to concentrate on its
dance niche.

“Our aim is to present and license
our [dance] products and acquire
the best songs for our compilations,”
Molina says. “MIDEM is not the
place to push our big artists—such
as David Bisbal, Bustamante and
David Civera—but to seek out the

weighing the
possibility of not going next year,
as business opportunities have fall-
en substantially,” Molina says.

SWAT NEEDS TEAM

Former Zomba International man-
aging director Stuart Watson, who
relaunched his SWAT company in
2003 after leaving Zomba, will also
attend MIDEM. Watson has targeted
the emerging ring-tone business,
seeking repertoire and partnerships
for this new revenue stream. “We are
[working with] the telephone com-
panies,” he says, “sourcing songs
from where they want.”

SWAT began in 1994 as an inde-
pendent marketing and promotion
service for independent labels in the
emerging markets of the Asia-Pacific
region. Watson says his contract with
Zomba allowed him to regain control
of the SWAT name. “So I took it back
and relaunched with Tommy Boy and
V2,” he says. “With Tommy Boy, we
put together license deals and helped
with marketing coordination, and for
V2 we do marketing coordination in
Southeast Asia, [excluding] Japan.”

Watson says his goal is “to work for
the repertoire owners—be they man-
agement companies, publishers, soft-
ware companies—who want to con-
centrate their resources on the major
markets of the world and leave the
rest {to independent partners] be-
cause they don't have the staff for the
smaller markets. We are on the spot
in those markets and allow them to
focus on the major markets.”

Watson says the key territories he
focuses on are South Africa, Russia,
China and India. At MIDEM, he adds,
he aims to connect international
companies seeking to do business in
those markets and local operators.

“Recently, an American manager
went to Southeast Asia, and it cost [the
company] $30,000,” he recalls. “We
could have provided the input and
arranged meetings for them at MIDEM
or Singapore, where everyone could
have flown in for a third of the price.”

Additional reporting from Howell
Llewellyn and Adam Howorth.

Confab Boosts U.S. Indies

BY STEVE TRAIMAN

More U.S. independent labels, dis-
tributors and management firms will
have exhibits at this year’s MIDEM,
including several important new par-
ticipants.

The indie label/distribution sector
had a 16.7% total U.S. market share
for 2003, leading all major distribu-
tors except Universal, and up from
16.4% for 2002.

Indie distributors collectively
ranked first in classical, jazz, gospel
and new age. They ranked second in
catalog & music video.

Because of this, “participation
from the independent sector is defi-
nitely up,” says Bill Craig, U.S. mar-
ket sales VP for MIDEM.

Although the Assn. for Indepen-
dent Music (AFIM) will not have a
stand this year, it will most likely be
represented through a member com-
pany, says its chairman, Clay Paster-
nak. He is running the indie group
on an interim basis, along with board
members Duncan Browne (Newbury
Comics) and Bruce Iglauer (Alliga-
tor Records).

The American Dance Labels stand
at MIDEM was put together by Craig
and Jane Rodriguez so the dance
independents could have a significant
presence. Such imprints as Psycho-
baby Records, Robbins Entertain-
ment and Tommy Boy Records are
the first confirmed participants.

“Last year, MIDEM was very suc-
cessful for Psychobaby,” says the
label’s president, Richard Rees. “This
year's goals are to cultivate licens-
ing relationships in foreign territo-
ries for our artists—Morel, D:Fuse,
Blowoff [Bob Mould and Richard
Morel] and Core—and to promote
label and artist representation serv-
ices.”

Robbins Entertainment also had
a good year, president Cory Robbins
notes. “We had a top 40 single with
‘Something’ by Lasgo from Belgium,
and licensed our first game music to
Konami from DJ Sammy for ‘Heav-
en’ and several tracks from Ian Van
Doll,” Robbins says. “We’re very
open to more game opportunities.”

He is going to MIDEM to find
global dance music hits, since about
75% of the records the label releas-
es originate in Europe.

Tommy Boy owner/chairman Tom
Silverman observes, “We're interest-
ed in licensing singles and albums in
the areas of dance, hip-hop and every-
thing in between. We're especially
looking for artists who are stars and
music that pushes the envelope.”

On the distributor side, Koch
Entertainment CEO Michael Koch
reports that the distribution opera-
tion had increased 2003 sales—with
major additions Artemis Records
and Compendia Music Group—and
now has four of the top seven U.S.
indie labels.

Koch Records registered another
year of healthy growth “and further
cemented its position as the No. 1 inde-
pendent label in America,” Koch says.

“MIDEM is the perfect opportuni-
ty for us to meet with our interna-
tional licensees and partners and to
look for licensing opportunities,”
Koch says. “This year, we’ll release
albums in the U.S. by such estab-
lished international artists as the
Cardigans, Junkie XL and Lamb.”

RED Distribution president Ken
Antonelli points to “an unbelievable
year, where we've solidified our hard
rock legacy, diversified with success-
es in country [with Dualtone and
Craig Morgan] and in jazz [with
Savoy and Rendevouz], and exploded
our DVD/home video business.”

Priorities for RED at MIDEM are
to strengthen the distribution ros-
ter and expand further into these
newer areas.

Navarre Entertainment Media’s
contingent is headed by senior
VP/GM Steve Pritchitt, whose pri-
mary goals are to meet with current
European-based label partners and
find new North American distribu-

<

KOCH: “"HEALTHY GROWTH'

tion opportunities. Its overseas ros-
ter includes SVP, 'k7/Raster, One Lit-
tle Indian, Windsong, Raven, Ace, the
Beat Goes On, Snapper, Bear Family,
Escape, United States of Distribution
and JSP.

Along with Navarre Canada man-
aging director Peter Piasecki,
Pritchitt notes, “We’ll especially be
looking for product for our Canadi-
an operation and seek label partners
with both audio and DVD products.”

CROSS-SECTION OF LABELS

Another first-time Midem
exhibitor is Roxio, the company that
recently acquired Napster. CEO
Chris Gorog will keynote MidemNet
Jan. 24. He will share the company’s
plans on re-creating Napster 2.0 with
other music professionals, Napster
worldwide business development VP
Brad Duea says.

The new, legal Napster 2.0 music
service will be introduced, with an
announcement of European market
entry, this year.

In conjunction with business part-
ner Malaco Records, Tiffany Couch
will actively pursue new labels for

ANTONELLI: “UNBELIEVABLE YEAR'

North American distribution and
licensing arrangements for various
proprietary labels. Director Tommy
Couch Jr. will be exploring licensing
deals for Malaco, Select-O-Hits and
40 West and its new jazz group
Voodoo Village. “We're also actively
involved with the Memphis Music
Commission’s delegation,” Phillips
says. Voodoo Village producer/leader
Niko Lyras will be Select-O-Hits rep-
resentative with MMC.

Putumayo World Music CEO Dan
Storper plans to meet with about 40
global distributors at MIDEM to
review the pros and cons of 2003 and
outline a program for the new year
focused on improved international
release schedule coordination and
promotion.

“We’ll announce that, beginning
in April, all our CDs will include liner
notes in English, Spanish and
French,” he says.

Another important goal for the
company is a search for new music,
plus music videos and documentary
and performance footage for a DVD
series to be launched in May.

“MIDEM 2003 was one of our
most productive in years,” Rounder
Records VP Paul Foley claims. “We
closed a deal involving some great
DVD titles that by the end of 2003
contributed to more than 10% of our
total sales.”

As a strong supporter of all legit-
imate digital delivery services, the
company will be working to expand
that strategy in all markets at this
year’s MIDEM. Another priority is to
improve touring opportunities for
its U.S. artists, as the few bands that
have successfully toured outside the
States have proven that their music
will sell.

“We want to identify markets and
promoters that are willing and able
to work with us to make this viable
for more of our artists,” Foley says.

Concord Records GM Gene Rum-
sey reports “a truly remarkable year
in the U.S., as we continue to raise
our profile and build our reputation
for quality adult market music.”

Concord’s focus at this year’s
MIDEM is on fulfilling some distri-
bution needs in key markets and
generating excitement on such
2004 projects as new releases from

(Continued on page 46)
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U.S. Publishers Meet The World

BY JIM BESSMAN

For music publishers, MIDEM
remains the key gathering place
for making and maintaining busi-
ness contacts and relationships
and addressing mutual issues of
concern.

“Our business is quite complex at
the moment, and we need to main-
tain personal contact with all of the
people we work with,” says Wind-
swept Music Publishing CEO Evan
Medow. “Most of the people I need
to see will be at MIDEM, so I can ac-
complish quite a bit in a few days.
Also, I find that by going, 1 put
myself in the stream of traffic, and
something always comes up that I
didn’t expect.”

According to Fox Music senior
VP/GM Mary Jo Mennella, MIDEM
is “the only global music forum of
its kind,” and continued atten-
dance and support by Fox Music
remains crucial.

“Since the [industry] players and
companies are always changing,
MIDEM serves as the marketplace
to meet and establish new relation-
ships around the world,” she notes.
“This is particularly critical for an
independent music publishing
operation [that does not have]
regional offices.”

The priority for pubberies, includ-
ing Universal Music Publishing
Group, then, is for executives to net-
work, negotiate new deals and inter-
act with current clients, “plus have
meetings with societies,” says sen-
ior director of marketing and new
media Rebekah Alperin.

“We're sending various interna-
tional executives to MIDEM, includ-
ing senior VP of international busi-

ness and legal affairs Crispin Evans,
VP of international Kim Frankie-
wicz and managing director of Aus-
tralia Bob Aird,” Alperin continues.
“Evans will be meeting with various
music executives and societies on
industry issues, while Frankiewicz
and Aird will meet with the clients
we represent for sub-publishing
around the world.”
Sub-publishing is commonly
cited among the chief goals of pub-

the company has since signed a sub-
publishing agreement. “We're
always investigating territories
where we don’t [already] have sub-
publishing deals, in hopes of open-
ing up our catalogs to new markets,”
he says.

Bug Music’s executive VP David
Hirshland appreciates the opportu-
nity afforded by MIDEM to “review
in depth” the past year's activities
with its sub-publishers, as well as

(UMIDEM

38TH INTERNATIONAL MUSIC MARKET

lisher attendees.

“MIDEM [is always] a universal
meeting place for all my sub-pub-
lishers from around the world,”
says Roy Orbison Music president
Barbara Orbison. “It saves me lots
of trips because I do a lot of [glob-
al] business.”

Marshall Chess, owner of Arc
Music Group, echoes Orbison’s
goals.

“We always look forward to
MIDEM as a place to meet with our
international sub-publishers,” he
says. “Although many of them
travel to [Arc’s headquarters in]
New York, [some] don’t. It is con-
venient to meet in Cannes, have
everyone trade ideas and network
with each other.”

Chess notes that at last year’s con-
fab, Arc was introduced to India’s
Deep Emotions Music, with whom

Indies

Continued from page 44

jazz phenom Peter Cincotti, Karrin
Allyson and Ozomatli; a much-
anticipated Ray Charles duets CD;
and “Ultimate Mancini,” the rere-
corded collection of Henry Mancini
classics.

Tommy Boy’s Silverman hopes
MIDEM addresses what he calls
“the new realities of the music
business.”

He points to four big questions:
Can digital download sites save the
record labels? With publishing
mechanicals taking a bigger piece of
the revenue pie in the digital domain
and in long-term revenue, if pub-
lishers want to take more, will they
begin to contribute to A&R and mar-
keting costs to reduce risks for labels?
How will mobile-phone revenue
change record label economics? And
what new physical music format will

eventually replace the CD?

For Red’s Antonelli, piracy is the
obvious concern. “How are we going
to get our listeners to not abandon
music for other forms of entertain-
ment?” he asks. “In this era of
megamergers and with the time and
energy it takes to get the govern-
mental approval to close them, how
are key execs going to focus on find-
ing and developing the talent to drive
our business into the future?”

Navarre’s Pritchitt hopes that par-
ticipants get the opportunity to bet-
ter understand the characteristics of
today’s music market “and to focus
on bringing value to the consumer
through great music in a great pack-
age at the right price.”

Rounder’s Foley is in full agree-
ment and would like to see MIDEM
address the stabilization of music
prices. “Our music does not need to
be given away,” he emphasizes, “and
a global campaign to promote the
value of music would be a worthwhile
direction.”

go over expectations for the com-
ing year.

“As usual, this year I will be joined
by our VP of international Mark
Anders, who runs our U.K. office,
and the head of our German office,
Doris Schloesser-Berster,” Hirshland
says. “In addition, Garry Velletri,
who runs our New York office, will
be attending. As Garry has been
focusing on writer-publisher clients
with primarily an international fol-
lowing—particularly in the dance
and electronic genres—he will have
the ability to liaise directly with our
overseas partners whose attention to
these catalogs is essential.”

BUILDING RELATIONSHIPS

Having only recently set up a U.S.
branch of London’s Notting Hill
Music Group in Los Angeles, presi-
dent Peter Chalcraft says he’ll be
looking at sub-publishing opportu-
nities at MIDEM and for European
companies that may need represen-
tation in the U.S. and Canada.

“That [is] one of our big things,
because we have the capacity to
administer ex-U.S. companies
here and work their catalog,”
Chalcraft says.

MIDEM veteran attendee Dan
Ekbick, VP of operations for Blue-
water Music Services Corp., is also
centering on administration mat-
ters. “My main focus this year is to
continue to expand and develop our
administration division by meeting
with attorneys and publishers to
introduce our worldwide adminis-
tration services,” he says.

Ryko Group president Arthur
Mann, whose domain includes its
Rykomusic publishing arm, also
looks to “massage the relationships”
with the company’s administration
clientele. Another interest, one
which he shares with other MIDEM
publisher participants, is in the area
of synchronization.

“It's a big part of our agenda,”
Mann says. “We create a synch

presentation every year with high-
lights of our national TV advertis-
ing campaigns and film and TV
programming placements in both
the U.S. and Europe, and part of
our staff will be focused on meet-
ing with our network of synch
agents and sub-publishers.”

Chess also points to promoting
synch rights at MIDEM.

“This is the second year that I
am traveling with [Arc’s VP of
finance and Latin music opera-
tions] Juan Carlos Barguil to pro-
mote our one-stop shopping of
both masters and synch of our
Latin catalog, which includes Dis-
cos Fuentes, Maria Victoria and
various European acts,” Chess says.

Cherry Lane Music Publishing VP
of marketing and licensing Rich
Stumpf also speaks of “the more tra-
ditional publishing business,”
specifically catching up with sub-
publishers and licensing company-
owned and -administered masters
to international labels and new-
media companies.

Also on the new-media side,
Stumpf expects to be updated on
current events in the international
community regarding digital distri-
bution. “Especially ring tones,
which is a growing market, and
videogames,” he says. “We just basi-
cally want to find out what'’s avail-
able for our compositions.”

Likewise, Mennella seeks to
“monetize our catalog through cre-
ative ventures with wireless and
Internet partners,” she says.

But “the key business issue” that
MIDEM should continue to
address, Mennella says, is combat-
ing piracy and establishing educa-
tional platforms for consumers
about copyright.

Ekbiack adds, “Of course, the
never-ending issues of illegal down-
loads, digital distribution, piracy,
declining sales and centralized
licensing will be on the forefront of
all discussions and panels.”

Orbison is particularly hopeful
that piracy problems will be dealt
with.

“My catalog of masters gets boot-
legged to the tune of 3 million units
a year—and 1 got this [figure] from
a bootlegger!” says Orbison, who
holds the copyrights to her late hus-
band’s classic hits.

“They really don’t address this
issue at MIDEM,” she continues,
referring to piracy of older catalog.
“They always think of current
artists, but now, of course, back
catalog is what everybody tries to
[release]—and now [that is] what
is supporting all those [record]
companies.”

Conceding that “I probably sound
like a broken record,” Hirshland
joins in the anti-piracy charge.
“Piracy is still the industry’s No. 1
problem—both [in] physical [prod-

HIRSHLAND: PIRACY IS STILL THE
INDUSTRY'S NO. 1 PROBLEM

uct] and via the Internet. Since the
marketplace is essentially global,
everyone attending MIDEM needs to
think of global solutions.”

LOOKING AT THE FUTURE

But Hirshland looks beyond the
ever-encompassing piracy problem.

“For years we have all decried the
lack of developing new talent as a
major contributor to the downturn
of the business,” he says. “I would
love to see increased discussion at
MIDEM about creating a more sup-
portive global environment for
young, developing artists.”

Chalcraft adds that since the Inter-
net is now “slowly but surely being
policed in the right way, my main
worry is addressing the fact that
copyright is important. We should be
looking at long-term careers rather
than short-term records, and record
companies should work closely with
publishers because the day of the
record company and the publisher
being one [company] is really frag-
mented now.”

Looking at the long-term, Chal-
craft wonders, “Why worry about
Elvis catalog being sold on the Inter-
net? Shouldn’t we worry about find-
ing the new Elvis?”

To this end, Chess is introducing
“the next generation of the Chess
family” to the world music commu-
nity at MIDEM.

“I am bringing my son Jamar to
present his current projects,” Chess
says. “He’s been developing Ital-
ian/English hip-hop act dropAflo
and Spanish/English female MC
Nahdi, and he will be presenting
their recently finished recordings
and videos.”

Arc will also present music from
Brooklyn producer/artist Burk
Wainright. “He’s begun reinventing
the Arc Music catalog with new ver-
sions of [blues/R&B] classics ‘Boom
Boom,” ‘Suzie Q' and ‘Who Do You
Love,” ” Chess says.
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Continued from page 39

increased use of such alternative disc
formats as Super Audio CD (SACD)
and the ability to listen to music
through gaming consoles.

News that Microsoft and Dell Com-
puters are becoming music vendors
illustrates how symbiotic technology and
music are becoming, Gambetta says.

Representatives of content owners
and technology providers will offer
their perspectives. Scheduled Midem-
Net participants include EMI Music
senior VP of digital development and
distribution Ted Cohen; Charles
Grimsdale, CEO of digital music serv-
ice provider, OD2; Oliver Sichel, CEO
of French Internet service provider
Wanadoo; Julia Miller, director at
Microsoft’s computer games console-
maker Xbox Live; and Nora Rothrock,
senior VP of new media at Clear Chan-
nel Entertainment Europe.

Attendees from the wireless world
include Nokia Mobile Phone’s Timo
Pastila and Kent Thexton from U.K.
cell-phone operator mmO2.

Apple VP of applications and Inter-
net services Eddy Cue and Chris
Gorog, chairman/CEO of U.S. digital
service provider Roxio, will chair two
question-and-answer sessions.

Roxio has acquired and legitimized
Napster, the once-notorious P2P pio-
neer that enabled rampant access to
free, unauthorized music.

MidemNet will feature several
panel discussions. “Sale of the Cen-
tury—A View From the Top” will
examine how digital music is enter-
ing consumers’ mainstream con-
sciousness. “What’s Coming Next:
New Formats, New Products” will
analyze whether the SACD and DVD-
A disc formats have become viable
commercial platforms for music.

And “Technology Face-Off: DRM vs.
Unrestricted Content” will examine
how effective digital-rights manage-
ment systems can encourage con-
sumers to pay for digital music.

BY JULIANA KORANTENG

Three leading music industry exec-
utives participating in MidemNet com-
mented on their business priorities for
this year and the primary issues they
hope to see addressed at the confer-
ence:

¢ Nora Rothrock, senior VP of new
media for concert promoter Clear
Channel Entertainment Europe:
“What I'm focusing on is new-media
consumer marketing. We've a strong
database of customers who are critical
to our future, and we use that to pro-
mote our live entertainment, includ-
ing concerts, via technology.

“Because we work with artists pro-
moting albums while touring, we can
use that database to promote new acts.
I'm also looking for new ways to use
technology to enhance the live-event
experience.”

¢ Charles Grimsdale, CEO of digi-
tal music service provider OD2: “We've
decided to have a fairly sizeable pres-
ence compared to previous years. Our

MidemNet Attendees:
Our 2004 Priorities

main priority is to look for new online
retail partners to sell music on our cat-
alogs.

“We’ve licensed 1 million titles, of
which 230,000 are live [for digital dis-
tribution]. We’re keen to talk to inde-
pendent labels and help them get
their catalogs online. I think [digital]
rights are still restrictive, and we
need to work out the complex pay-
ment landscape in Europe, as not
everyone in Europe carries credit
cards.”

e Jerry Roest, CEO of song-recog-
nition service provider Shazam Entey-
tainment; “This is my first MIDEM,
although the company came last year.
There are several senior head honchos
that I would like to talk to about Shaz-
am’s technology [that enables con-
sumers to use mobile phones to iden-
tify music they hear anywhere|. We
shall also be introducing our new head
of music. The one big problem the
music industry still needs to discuss is
piracy, by creating one consortium that
talks to technology people.”

Korea

Continued from page 39

especially J-Pop and enka [traditional
Japanese hallads]. We have already made
contracts with a few companies.

“Japanese music will not start big,
but [it will] gradually increase,” Lee
adds. “We expect it will take six months
or more to gain popularity.”

Former Warner Music Korea direc-
tor of marketing Catherine Park is

now head of international sales at
movie production and distribution
company Tube Entertainment in
Seoul. Tube holds the South Korean
rights to some 20 Japanese films.

The opening of the South Korean
market to Japanese culture is “a ring-
ing of the bell for the ignorant and lazy”
in the country’s domestic entertain-
ment industry, Park suggests. “Unless
they are competitive and creative, they
will lose ground.”

Additional reporting by Steve McClure
in Tokyo.
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Two Exciting Jobs
with the
Recording Academy
New York and Los Angeles

The Recording Academy, best known for the Grammy Awards®, has two
outstanding opportunities available for Regional Directors in New York
and Los Angeles, in their Member Services organization.

Reporting directly to the Vice President of Regional Management, the Re-
gional Directors will be responsible for building and maintaining member-
ship and sponsorship in their regions. They will also help create and man-
age programs that benefit Academy members and the music industry at
large.

The ideal candidate will have a dynamic, outgoing personality and will
have existing strong relationships in the music industry. Her or his back-
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management experience with P&L and budgetary responsibilities and
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label and artist management
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able, receivables and general ledger
responsibilities. Individual should also
have knowledge of payroll processes
and possess general management
skills for maintaining office functionali-
ty and day-to-day organization. Previ-
ous music industry experience a plus;
3-5 years accounting/bookkeeping
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staircase to 2nd floor gallery. 6 bdrm, 61/
ba, 4 fireplaces, loft in master. Marble
baths, granite Viking Kitchen. All rooms
open to Valley Views and Entertainment
areas including pool, spa, waterfall. Room for Tennis Court, Basketball
court, space for recording studio. Direct entry from 10 car garage, elevator.
New construction, approx. 7000 sq ft.

$3,450,000
Contact Lauren Irell, Bkr. 310.278.6569
Coldwell Banker- website: www.Laurenlrell.com  laurenirell@sbcglobal.net
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Ardent Sees Potential In School Partnership

BY CHRISTOPHER WALSH

Ardent Studios and the Visible
School (both in Memphis) are grab-
bing a trend and running with it.

While some commercial record-
ing studios have recently started

providing education in the recording
arts—or partnering with recording
schools—the recently announced
partnership between Ardent and Vis-
ible goes beyond the traditional
arrangement.

The Visible School, founded in
2000, offers one- and two-year cer-
tificate programs in recording, live
sound production, vocal and instru-
mental performance and songwriting.

Among the Visible School and Vis-
ible Media Group’s existing learning
centers is an independently owned
digital project studio—Sounds Eter-
nal—and 818 Studios, a Web design
and new-media studio.

Ardent Studios, founded by
owner John Fry in 1966, adds con-
siderably to the Visible School’s
offerings. With three recording/mix
studios featuring Neve and Solid
State Logic consoles—plus a mas-

tering studio and a client list that
includes ZZ Top, Led Zeppelin, Ste-
vie Ray Vaughan, Jimmie Vaughan
and Travis Tritt—Ardent adds a
high-end, professional environment
to the Visible School experience.

“We had been talking to them
about two things,” says Fry, who has
taught at the University of Memphis
and serves as vice chairman of the
Memphis and Shelby County Music
Commission.

“One was helping them expand
their program, because it was ini-
tially a one-year program: nine
months of classes plus a three-
month, summer, practical-applica-
tion exercise of some kind. They had
people saying, ‘We want more.’

“Plus, while the Visible School
itself has a uniquely Christian mis-
sion—it’s directed toward people
who want to be in Christian music

—we also wanted to develop an
independent path that would be very
similar to the course content it
presently has, but for persons who
were not directed toward specifically
working in Christian music.”

Ken Steorts, founder of the Visi-
ble School, has a long history with
Ardent. Once an intern at the stu-
dio, Steorts later served as guitarist
in Skillet, a group on the studio’s
Ardent Records label.

Steorts says Ardent “is definitely
a more large-scale music environ-
ment and [is involved with] main-
stream music. We do a lot with
Christian music in our facility, but
there’s a lot more real-world experi-
ence at Ardent.”

First-year students enrolled in
recording programs, Steorts ex-
plains, might spend 30% of their
time at Ardent, with that figure dou-

bling for upper-level students.

In addition to the education that
Visible School students will get in
large-format consoles and profes-
sional music recording at Ardent,
Fry feels that, given the ascendance
of digital audio workstation-based
recording and home or project stu-
dios, education is more important
than ever.

“The fact of the matter is, there
are an awful lot more people that
want to do music recording and var-
ious kinds of video and media work
in settings and for purposes that
didn’t exist in the past.

“These folks really want or need
to be able to do this work them-
selves,” Fry adds, “but they need to
know what it is that they’re doing.
It’s great for this equipment to be
affordable, but it still requires skill-
ful and knowledgeable use.”

Grammys

As reported in this column last
week, Solid State Logic (SSL),
manufacturer of analog and digital
consoles for the music recording,

Recognize SSL's Technical Contributions

film, postproduction and broad-
cast industries, will be co-recipi-
ent of the Technical Grammy at
the 46th Grammy Awards. The
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Oxford, England-based company
joins previously honored equip-
ment manufacturers including
Shure, Apple Computer, AMS Neve
and Digidesign.

Today, there are more than
3,000 SSL-equipped facilities,
from multi-room commercial stu-
dios in major cities throughout
the world to top artists’ private
recording studios.

Founded in 1969 by the late
Colin Sanders, SSL initially pro-
duced solid state switching equip-
ment for pipe organ control. Since
the introduction of its first record-
ing console—the 4000 B Series, in
1977—SSL has grown to its cur-
rent status, employing more than
380 people and maintaining
regional offices in New York, Los
Angeles, Milan, Paris and Tokyo.

The 4000 B Series, SSL manag-
ing director Colin Pringle says,
“came up with this concept of an
in-line channel strip, where you

had all of the equalization and
dynamics in each channel. When
it came out, people thought,
‘That’s decadent, why would any-
body want all that processing on
every channel?’

“Then,” Pringle continues,
“because the

with sounds on which their
careers were based.”

Further, Pringle adds, “the
automation aspects allowed people
to refine their work much more
than they had been able to in the
past, including revisiting a mix.

consoles were
becoming more
sophisticated
along with the
growth in mul-
titrack record-
ing—tape
machines and
the number of
tracks were
growing expo-
nentially—it

By Christopher Walsh

cwalsh@billboard.com

was taking sev-

eral people to stand next to the
console and push faders up and
down. So the company developed
its own computer automation sys-
tem and integrated that as well.
The console really embodied all of
those things that people were
attempting to do as the number of
tracks went up. Signal processing
and automation became available
to them.”

SSLs analog consoles, including
the 4000 G Series, the Super Ana-
log 9000 J Series and, more recent-
ly, the XL 9000 K Series, have dra-
matically influenced the sound of
recorded music.

“Providing all of that signal pro-
cessing allowed people to do
things a bit more radically with
things like drum sounds,” Pringle
says. “A number of well-known
engineers using that dynamics
processing were able to come up

Previously, that was impossible;
suddenly, it became practical to
come back and set up a mix and
take it from where you last were.”

In 2003, SSL introduced the
C200 digital console, based on its
large-format MTP consoles, as
well as the C100 digital broad-
cast console.

At the 115th Audio Engineering
Society Convention, held last Octo-
ber in New York, SSL introduced
the XLogic line of signal process-
ing equipment, allowing the
quality of its console components
to be brought into new settings,
such as digital audio workstation-
based recording environments.

The Technical Grammy, Pringle
says, “is a great honor. For a com-
pany that prides itself on the design
and manufacturing quality of its
products, to get something in that
company is an important thing.”
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‘Worl

The first “World Idol” competition
has come and gone, and Norway's
Kurt Nilsen emerged as the winner.

The TV talent contest featured “Idol”
winners from around the world. Voting
was donebyaudiences inthe various
countrieswhere“World Idol” aired.

Judges gushed over Nilsen'’s per-
formance of U2's “Beautiful Day.”
Some even predicted Nilsenwouldbe
the underdogtowin the race.

The rankings for the other “World
Idol” contestants were as follows:

d Idol’ Names Norwegian No. 1

Kelly Clarkson from the U.S. in sec-
ond place; Peter Evrard from Bel-
gium in third place; Heinz Winckler
from South Africa in fourth place;
Will Young from the U.K. in fifth
place; Ryan Malcolm from Canada in
sixth place; Guy Sebastian from Aus-
tralia in seventh place; Alicja “Alex”
Janosz in eighth place; Germany’s
Alexander Klaws and the Pan-Arabic
region’s Diana Karazon tying for
ninth place; and Jamai Loman from
the Netherlands in last place.

Nilsen's

The international exposure no
doubt helped the contestants,
although at press time, 19 Entertain-
ment (the company behind the “Idol”
franchise) had no comment on
whether there were plans to make the
“World Idel” contestants’ records
available in more countries.

debut album, “I,” went

platinum m Norway (50,000 copies
sold) on the day it was released in
September 2003. It has sold 75,000
units so far in that country, according
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JUVENILE, IN MY LIFE
MARQUES HOUSTON, POP THAT BOOTY
BEYONCE, ME MYSELF AND |
TWISTA, SLOW JAMZ
18 G UNIT, POPPIN' THEM THANGS
1 KANYE WEST, THROUGH THE WIRE
R, KELLY, STEP IN THE NAME OF LOVE
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L NG BOUBT, (T'S MY LIFE

SHEHVL CROW, THE FIRST CUT IS THE DEEPEST
BEVONCE ME MYSELF AND |

MAROON 5, THIS LOVE

NICKELBACK, SOMEDAY

KID ROCK, FEEL LIKE MAKIN LOVE
OQUTKAST. HEY YA

"I 3000RS DOWN, HERE WITHOUT YOU

ALICIA KEYS, YOU DON T KNOW MY NAME
JET, ARE YOU GONNA BE MY GIRL

= CHRISTINA AGULERA, LIL' KIM, MYA & PINK, LADY MARMALADE

QUTKAST, THE WAY YOU MOVE

_: EVANESCENCE, MY IMMORTAL

TRAIN, WHEN ! LOOK TO THE SKY

MATCHBOX TWENTY, BRIGHT LIGHTS

JACK JOHNSON, TAYLOR

GOOD CHARLOTTE, HOLD ON

FUEL FALLS ON ME

CHRISTINA AGUILERA, THE VOICE WITHIN

JAY-Z, CHANGE CLOTHES

STAIND, SO FAR AWAY

COUNTING CROWS, SHE DON'TWANT NOBODY NEAR

< '0100, WHITE FLAG

JESSICA SIMPSON, wiTH YOU

CLAY AIKEN, INVISIBLE

BRITNEY SPEARS. ME AGAINST THE MUSIC
SARAH MCLACHLAN, FALLEN

KELLY CLARKSON, THE TROUBLE WITH LOVE IS
JASON MRAZ. YOU AND | BOTH

DAVE MATTHEWS, SAvE ME

EVANESCENCE, BRING ME TO LIFE

JASON MRAZ. THE REMEDY (I WON'T WORRY)
HOWIE DAY, PERFECT TIME OF DAY

COLBPLAY. CLOCKS

RAPT, HEADSTRONG

MARGON 5, HARDER TO BREATHE
FOUNTAINS OF WAYNE, STACY'S MOM

PINK. OON'T LET ME GET ME

TRAIN, DROPS OF JUPITER

NELLY FURTADQ, POWERLESS (SAY WHAT YOU WANT)

JESSICA SIMPSON, WITH YOU
DAVE MATTHEWS, SAVE ME

to Ariola/BMG,
which released
the album.

So how did
viewers take to
“World Idol”?

The two-part
show got medio-
cre ratings in the
U.S., where it
aired on the Fox
network, but was

Tunedin: @
TheTybe,u

By Carla Hay

chay@billboard.com

a hit in many
other countries.
According to Nielsen Media
Research, the first part of the U.S.

broadcast of “World Idol”—which aired

Dec. 25, 2003-—got a 2.3 rating/7 share,
or 6.5 million U.S. viewers. In TV terms,

v

NILSEN: ‘WORLD’ VICTOR

“share” equals the percentage of TV
viewers tuned in to the program.

Part two of “World Idol,” the results
show that aired Jan. 1, scored a slightly
higher viewing audience: a 2.8 rating/7
share, or 7.7 million U.S. viewers.

According to the respective net-
works that aired “World Idol,” inter-
national ratings for part one of
“World 1do!” included a 22.5 share in
Germany on the RTL network.

In other countries, that “World
Idol” episode was No. 1 in its time slot,
including Poland (28.6 share on the
Polsat network) and the Netherlands
(25.8 share on the RTLA network).

In other countries, part one of
“World Idol” was the most-watched
show of the day, including Belgium (a
whopping 42.1 share on the VTM net-
work), Canada (nearly 2 million view-
ers on CTV) and Australia (2.4 million
viewers on Network 10).

Michelle McManus was named the
winner of the second season of the
U.K.’s “Pop Idol” in the Dec. 20, 2003,
broadcast of the show. McManus’ first
single, “All This Time,” was released
Jan. 5 on S/BMG and went straight to
No. 1 in the UK.

Meanwhile, Singapore will get its
own local version of the “Idol” TV
contest franchise.

“Singapore Idol” will premiere on
MediaCorp TV Channel 5 later this year.
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GREAT AMERICAN COUNTRY

9697 £ Mineral Ave., Englewcod. CD 80112

2

1515 Broadway, New York, NY 10036
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CANADA

299 Queen St West, Toronto, Ontario M5VZZ5

' STDRY OF THE YEAR, UNTIL THE DAY ! DIE

PUOOLE OF MUOD, AWAY FROM ME

_ OUTKAST, HEY YA
TRAPT, STILL FRAME
SWITCHFOOT, MEANT TO LIVE

© GODO CHARLOTTE, HOLD ON
NO DOUBT. IT'S MY LiFE

| CHEVELLE, CLOSURE
OFFSPRING, HIT THAT
SIMPLE PLAN, PERFECT
HOOBASTANK, OUT OF CON1ROL
DISTILLERS. DRAIN THE BLODD
REO HOT CHILI PEPPERS, FORTUNE FADED
FUEL FALLS ON ME
THRICE, STARE AT THE SUN
3DOORS DOWN, HERE WITHOUT YOU
STAIND, SO FAR AWAY
SOMETHING CORPORATE, SPACE
JET, ARE YOU GONNA BE MY GIAL

- EVANESCENCE, MY IMMORTAL
AFL., SILVER AND COLD
SMILE EMPTY SOUL NOWHERE KiDS
STROKES. 1251

LINKIN PARK, FAINT
KORN, RIGHT NOW

ND NEW DNS THIS WEEK

BRANO NEW. SIC TRANSIT GLORIA ..GLORY FADES

| THREE DAYS GRACE. (| HATE} EVERYTHING ABOUT YOU

A PERFECT CIRCLE, WEAK AND POWERLESS
©  WHITE STRIPES, THE HARDEST BUTTON TO BUTTON

S.TU.N., ANNIHILATION OF THE GENERATIONS

= SHANIA TWAIN, SHE'S NOT JUST A PRETTY FACE
L‘ + BROOKS& NN, YOU CAN'T TAKE THE 8ONKY TONK 0L OF THE IRt

| ALAN JACKSON, REMEMBES WHEN
BRAD PAISLEY, LITTLE MOMENTS
TOBY KE'TH, AMERICAN SOLDIER
| CHRIS CAGLE, CHICKS DIG 1T
RODNEY ATKINS, HONESTY
* KENNY CHESNEY, THERE GCES MY LIFE
JOE NICHOLS, COOL 10 BE 2 FUOL
L SARA EVANS, PERFECT
18 TOBY KEITH, | LOVE THIS BAR
- DIERKS BENTLEY, My LAST NAME
| BLUE COUNTY, GOOO LITTLE GIALS
WYNONNA. HEAVEN HELP NME
'+ BILLY CURRINGTON, ! GOT 4 FEELIN

¥

—

4 DIXIE CHIZKS, SIN WAGON (T2 OF THE WORLD LIVEH

B JOSH TURNER, LONG BLACK TRAIN
TRACE ADKINS, HOT MAMA

GARY ALLAN, SONGS ABOUT RAIN
JIMMY WAYNE, | LOVE YOU THIS MUCH

{ BUDOY JEWELL, SWEET SOUTHERN COMFORT

RUSHLOW, | CAN'T BE YOUR FRIEND
JAMES TAY OR & ALISON KRAUSS, KW S THE WOF
BRIAN NICCOMAS, YOU RE iN MY HEAD

RHONDA VINCENT, iF HEAFTACHES HAD WINGS

| MARTINA MCBRIDE, THIS 'JNE'S FOR THE GIRLS
KEITH URBAN, WHO WOULDN'T WANNA BE ME
REBA MCENTIRE. | M GONNA TAKE THAT MOUNTAIN

MONTG IMERY GENTRY. HELL YEAH
~ RASCAL FLATTS, THESE DA/S

) TREATING YOU

| JIM LAUDERDALE & RALPH STANLEY, SHE S LODKING AT ME

KANYE WEST, THROUGH THE WIRE

F8 JET, ARE YOU GONNA BE MY GIRL 3
| SEAN PAUL, I'M STILL IN LOVE WITH YOU ;
ALICIA KEYS, YOU DON'T KNOW MY NAME

JAY-Z, CHANGE CLOTHES

DARKNESS, | BELIEVE IN A THING CALLED LOVE

RYAN ADAMS, SO0 ALIVE
OUTKAST. THE WAY YOU MOVE

© | NELLY FURTADO, POWERLESS (SAY WHAT YOU WANT)
" THREE OAYS GRACE. JUST LIKE YOU

DUTKAST, HEY YA

LINKIN PARK, NUMB

KELIS, MILKSHAKE

MISSY ELLIOTT, PASS THAT DUTCH
BEYONCE, ME MYSELF ANO |

| OUTKAST, THE WAY YOU MOVE

.| ATMOSPHERE, TRYING TO FINO A BALANCE i

OUTKAST, HEY YA

§ KEUIS, MILKSHAKE

LINKIN PARK. NUMB

NO DOUBT, (T'S MY LIFE
TWISTA, SLOW JAMZ
MARY J. BLIGE, NOT TODAY

: OFFSPRING, HIT THAT

COLOPLAY, MOSES

TUPAC FEAT. NOTORIOUS, RUNNIN

© BRAND NEW, SIC TRANSIT GLORIA

GOOD CHARLOTTE. HOLD ON
YING YANG TWINS, SALT SHAKER
SHINS, S0 SAYS |

AFL, SILVER AND COLO

£ SWITCHFOOT, MEANT TO LIVE

POLYPHONIC SPREE, LIGHT & DAY
BLINK-182. FEELING THIS

GOOD CHARLOTTE, HOLD ON
© SAM ROBERTS, HARD ROAD
NO DOUBT, iT'S MY LIFE
FINGER ELEVEN, ONE THING
FEFE DOBSON, TAKE ME AWAY
PILATE, INTO YOUR HIDEOUT
. LUDACRIS, STAND UP

=1 BLACK EYEO PEAS, SHUT UP

DEFAULT, TAKING MY LIFE AWAY

[= T NICKELBACK. SOMEOAY

GLORY FADES

JET, ARE YOU GONNA BE MY GIRL

BRITNEY SPEARS, ME AGAINST THE MUSIC
3 D00RS DOWN, HERE WITHOUT YOU
BILLY TALENT, THE EX

BLINK-182, FEELING THIS

NICKELBACK. FIGURED YOU OUT

~. 1 IGGY POP. LITTLE KNOW (T ALL

STORY OF THE YEAR, UNTILTHE DAY [ DIE

JACK JOHNSON, TAYLOR

SMILE EMPTY SDUL, NOWHERE XIDS
THREE DAYS GRACE, [ HATE) EVERYTHING ABDUT YQU

| NO NEW ONS THIS WEEK

1
<

L

' DARKNESS, | BELIEVE iN A THING CALLED LOVE
EVANESCENCE, MY IMMDRTAL
SWOLLEN MEMBERS. WATCH THIS
GLENN LEWIS, BACK FOR MORE
CHINGY, HDLIDAE IN

INEWONS |

NICKELBACK. FIGURED YOU DUT
TREWS, NOT READY TO GO

Adveriisement

REQUEST TV

OVER THE AIR COMMERCIAL BROADCAST NYC

HIP HOP/R&B

84 Hours Weekl
TWISTA F/ KANYE WEST SLOW .IAMS
CASSIDY fi R. KELLY HOTEL

JAE MIL_Z NO NO NO
BEYONCE/SEAN PAUL BABY BOY

VJ TOP 20

40 Hourst Weekt
SEAN PAUL I'M STILL IN LOVE WITH YOU
TWISTA F/ KANYE WEST SLOW JAM
ASHANT! RAIN ON ME - Remix
JAY Z CHANGE CLOTHES
G UNIT ¢ 50 CENT STUNT 101
ALICIA KEYS YOU DON'T KNOW MY NAME
LUDACRIS STAND UP
BEYONCE/JAY-Z CRAZY IN LOVE
JESSICA SIMPSON WITH YOU
MONICA KNOCK KNOCK
KGM LOVE CALLS
R. KELLY STEP IN THE NAME OF LOVE
KON BELLY DANCER
MARY J/ EVE NOT TODAY
JUVENILE N MY LIFE
ELEPHANT MAN PON DE RIVER
CHRISTINA AGUILERA CAN'T HOLD US DOWN

Y

SHANIA TWAIN SHE'S NOT JUSTA PRETTY FACE
ROSANNE CASH SEPTEMBER WHEN IT COMES

JAGGED EDGE WALKED OUT OF HEAVEN 6-7
ALICIA KEYS YOU DONT NOW MY NAME 56
SEAN PAUL 'M STILL IN LOVE WITH YOU 56
MEMPHIS BLEEK ROUND HERE 58
ASHANTI RAIN ON ME (REMIX} 56
JAY Z ENCORE 66
JOE MORE & MORE 6-6
MARQUES HOUSTON POP THAT BOOTY 56
R. KELLY STEP IN THE NAME OF LOVE 6-7
BUSTA RHYMES F/ N. CANNON SHORTY 5-5
AVANT FEAD YOUR MIND 6-6
MARY J BLIGE/ EVE NOT TODAY 6-5

BOW WOW MY BABY 6-7
KELIS MILKSHAKE 5-5
G-UNIT STUNT 101 56
JA RULE CROWN/CLAP BACK 56

OBIE BERMUDEZ ANTES
LOS CHALCHALEROS DESPEDIDA

COUNTRY/ALT

NYC/Meibourne, FL TV

FAITH HILL CRY
BROOKS & DUNN YOU CANT TAKE THE HONKY
CROSS CANADIAN RAGWEED 17

GARY ALLEN SONGS ABOUT RAIN

KID ROCK/SHERYL CROW PICTURE

TOBI KEITH AMERICAN SOILDER

DIXIE CHICKS SIN WAGON

ALISON KRAUSS EVERYTIME YOU SAY BYE
TRAIN WHEN | LOOK TO THE SKY

RODNEY CROWELL EARTHBOUND

DWIGHT YOAKAM EARTHEOUND

BUDDY JEWELL SWEET SOUTHERN COMFORT
COLDPLAY MOSES

ROBINELLA & THE CC STRING BAND MAN OVER
KEITH URBAN WHO WOULD'NT WANNA BE ME
CLINT BLACK SPEND MY TIME

LeANN RIMES SUDDENLY

LIZ PHAIR WHY CANT |

LATIN

.40 Hours Waeskiy

N
M
X

v
35

LEONARDO FAVIO FOTO DE CARNET
PLASTILINA MOSH PELIGROSO POP
TIGRES DEL NORTE REYNA DEL SUR
ALEXANDRE PIRES QUITEMOSNOS LA ROPA
DIEGO TORRES QUE NC ME PIERDA
LMANA PUERTO DE SAN BLAS
CRISTIAN VIOLVER A AMAR
CHAYANNE AUN SIGLO SIN Tl
DIEGO TORRES QUE NO ME PIERDA
FABULOSOS CADILLAC MATADOR
LOS VISCONTIS VENENO

UMBIA KINGS & OZOMATL! Mi GENTE
HRISTIAN VOLVER A AMAR
SELENA AMOR PROHIBODO
VIRGINIA LOPEZ CARMELO Di LIMON

N
M
X

r E 5 ‘ﬁ INCUBUS, MEGALOMANIAC BA'A TwisTA -ATOO TV LOS IRACUNDOS PUERTO MONT
] 3" HILARY DUFF, COME CLEAN YING YANG TWINS SALT SHAKER 56 BANDA BLANCA SOPA DE CARACCL
é ] 3 " HOT HOT HEAT, TALK TO ME. DANCE WITH ME 26 MENPHIS BLEEK ROUND HERE 3 5 CABA'S LA CADERONA
If ‘- ‘ =1 LIVE CALL REQUESTS FOR DECEMBER / 34,716 CALLS CONTACT : LENN COOPER 212-576-1446
‘? o, %’1‘ BASED UPON VERIZON CALL COUNTS VIA IP 540 SERVICE NY LATA WWW.TV26NEWYORK.COM
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600,000 SPINS

Wherever You Will Go/ /RCA
In The End/ /WARNER BROS
500,000 SPINS
The Middle DREAMWORKS
400,000 SPINS
Bring Me To Life, /WIND-UP
BROADCAST DATA SYSTEMS Unwell/ : JATLANTIC
In Da Club /INTERSCOPE
300,000 SPINS
Dritt Away/ LAVA
Get Busy /ATLANTIC
Headstrong/ /WARNER BROS
; Crazy In Love/ /COLUMBIA
200,000 SPINS
Here Without You/ JUNIVERSAL
= So Far Away/ /ELEKTRA
into You/ /ELEKTRA
: PI.M.P/ INTERSCOPE
19 Somethin'/ /MERCURY
Can't Let You Go/ ! JELEKTRA
Someday/ /ROADRUNNER
All My Life/ /RCA
100,000 SPINS
Hey Ya/ /ARISTA
. The Way You Move/ /ARISTA
Bright Lights/ M , /ATLANTIC
White Flag/ /ARISTA
(There's Gotta Be)More To Life, /VIRGIN
Stacy's Mom/ /S-CURVE
Can't Stop, Won't Stop/ /ISLAND/DEF JAM
I Melt/ /LYRIC STREET
| Love This Bar/ /DREAMWORKS
Walked Outta Heaven/ /SONY URBAN MUSIC/COLUMBIA
Tough Little Boys/ /MCA
Bigger Than My Body/ /AWARE/COLUMBIA
This One's For The Girls/ /RCA
Step In The Name Of Love, /JIVE
Almost Home/ /BROKEN BOW
Stupid Girl, /GEFFEN
Wave On Wave, /REPUBLIC/UNIVERSAL SOUTH
Put That Woman First/ /WARNER BROS.
Never Again/ N ack /ROADRUNNER
50,000 SPINS
Milkshake/ i ; /ARISTA
It's My Life/ N bt /INTERSCOPE
Numb/ /WARNER BROS
The First Cut Is The Deepest/ /A&M
Fallen/ /ARISTA
Perfect/ S /LAVA
Read Your Mind/ /GEFFEN
Breathe/ Mick /MAVERICK
Honesty/ /CURB
You Can't Take The Honky Tonk Qut Of The Girl/ Bro : Du /ARISTA
Stunt 101/ G it /INTERSCOPE
You Don't Know My Name/ J RECORDS
Runnin’, c > /AMARU/INTERSCOPE
Change Clothes/ Jay /ROC-A-FELLA/DEF JAM/IDIJMG
Are You Gonna Be My Girl/ J 'ELEKTRA
There Goes My Life/ K .h /BNA
Drinkin' Bone/ Tra /RCA
Away From Me/ A /GEFFEN
So Yesterday/ Hilary D /BUENA VISTA/HOLLYWOOD
Ofticially Missing You/ T /ELEKTRA
Low/ Kel 1 /RCA
fnvisible/ Clay A /RCA

e et

I\. Nielsen

Broadcast Data
Systems
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Ella Fitzgerald
and company
replace Harry
Connick Jr.
atop lazz list

SALES / AIRPLAY / TRENDS / ANALYSIS

Josh Turner
makes record
slow climb to
Hot Country’s
top 20

Groban Gets
His No. 1

The chilly sales climate of January and a hot promotion at a
major chain of department stores is just the combination Jesh
Groban needed to notch the first No. 1 album of his young
career. And he’s just getting started.

Thanks to juice from a Target Stores campaign, Groban’s
“Closer” scores The Billboard
200's Greatest Gainer award.
More than that, it also
becomes only the sixth album
in the Nielsen SoundScan era
and the first since 2001 to leap
= | from a rank below No. 10 to

| the chart's highest rung (see
Chart Beat, this page).

In this transitional week,
when store traffic continues to
settle from the high torque of
the holiday frames, Groban
and Beyoncé were the only artists of the six featured in the Tar-
get sale to realize actual increases, and his gain is substantially
larger (up 28,000 copies, compared with a 2,500-unit uptick for
her “Dangerously in Love”). Thus, he flies 11-1 with a total for
the week of 111,000, up 34% over the prior chart.

Groban’s ascent to the penthouse comes just prior to the Jan.
22 start of his tour, which begins with sold-out shows in Boise,
Idaho; Seattle; and Portland, Ore.

Amid his road dates comes the high profile of CBS’ Feb. 1 tele-
cast of Super Bowl XXXVIII, where Groban will perform a pre-
game tribute to the crew of the Columbia space shuttle, just
moments before Beyoncé delivers the National Anthem. That
exposure could be especially beneficial, as Groban’s two earlier
albums always soared in the wake of TV appearances.

ON TARGET: Here’s the recipe for the aforementioned Target pro-
motion. Take six popular albums and tout them in a widely dis-
tributed circular. Allow consumers to buy any combination of
two advertised CDs and/or DVDs for $20. Simmer in 1,107 stores
nationwide and watch it cook.

Each of the half-dozen albums in the campaign rank among
the week’s top 12 titles, five move to higher chart positions and
the four that sell less than they did the week before each see
much smaller declines than the album market’s 28.3% erosion
from the prior-week sales.

Target’s scheme helps explain why 70.2% of Josh Groban’s
chart-topping sum comes from mass merchants this week, even
though a majority of his career sales have come from traditional
music stores (50.7% of 1.96 million on “Closer,” 62.4% of
571,000 for the 2002 CD/DVD combo “In Concert” and 59.5% of
his 2001 freshman album).

Similarly, in a week when a 4.6% gain jumps Beyoncé 23-11
on the big chart, the department-store sector accounts for
almost 66% of her current total. That is in contrast to the 53%

(Continued on page 56)

Market Watch

A Weekly National Music Sales Report

WEEKLY ALBUM SALES
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30 available enly as digital downloads
E OVERALL UNIT SALES |
Total 22 547,000 25,580,000 (=13.5%)
22 231,000 25,242,000 (=13.5%)
316,000 338,000 (=7.0%)
- YEAR-TO-DATE SALES BY ALBUM FORMAT
21,422,000 24,635,000 (= 15.0%)
737,000 522,000 (=29.2%)
Other 72,000 85,000 (=18.1%)
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‘Titanic’ Leap
For ‘Closer’

For only the second time this century, an album moves to No.
1 on The Billboard 200 from outside the top 10. Making this rare
leap is “Closer” (143/Reprise), the third album by Josh Groban.
With an 11-1 jump, “Closer” becomes Groban’s first chart-
topping title (see Over the Counter, this page).

The only other 21st century release to move to pole position
from outside the top 10 was Aaliyah’s self-titled 2001 CD. In the
wake of her death in a plane crash, the album took a 19-1 jump.

Before “Aaliyah,” the last album to reach the summit from a
position below No. 10 was the soundtrack to “Titanic,” which, like
“Closer,” made an 11-1 leap. Coincidentally, the “Titanic” move
was made on the chart dated Jan. 24, 1998, exactly six years ago.

Before “Titanic,” the last album to move 11-1 was “Double
Fantasy” by John Lennon/Yoko Ono. That move happened the
week of Dec. 27, 1980, following Lennon’s murder Dec. 8. After
an eight-week reign, “Double Fantasy” moved to No. 2, the spot
it occupied on Feb. 27, 1981, the day Groban was born.

WITCHY WOMAN: Broadway cast albums are infrequent visitors
to The Billboard 200. After a two-year gap where no Broadway
cast albums debuted, there have now been Broadway cast album
debuts for five consecutive years. Keeping the run going is
“Wicked” (Decca Broadway/Universal Classics Group), the musi-
cal that reveals the back story of the Wicked Witch of the West
and Glinda, the Good Witch.

“Wicked” is the eighth Broadway cast album to chart this cen-
tury and the first since the Bernadette Peters version of “Gypsy”
debuted in September 2003. The highest-ranked Broadway cast
album of the past 20 years is “Rent,” which peaked at No. 19 in
September 1996.

Chart
Begt

By Fred Bronson

fbronson@billboard.com

BLACK IS BACK: Next month marks the 15th anniversary of Clint
Black’s debut on Hot Country Singles & Tracks. His first single,
“Better Man,” was a new entry the week of Feb. 18, 1989, and
went on to spend one week at No. 1. This issue, Black has his
first top 20 hit since “Been There” peaked at No. 5 in April 2000.
“Spend My Time” (Equity) moves 23-20.

LIKE IT ‘GOES’: “There Goes My Life” (BNA) is No. 1 on Hot
Country Singles & Tracks for the sixth week. It’s the third Kenny
Chesney song to remain on top for six weeks or more, making
him the first artist since Nielsen Broadcast Data Systems tech-
nology was introduced in 1991 to have three songs stay at No. 1
for six weeks or more.

OBIE ONE: Singer/songwriter Obie Bermudez has two songs in
the top five of Hot Latin Tracks. His “Me Canse De Ti” (EMI Latin)
returns to No. 1, while “Antes” falls 2-4. Bermudez is the first
artist to have two simultaneous top five hits since Jan. 13, 2001,
when Son by Four was No. 4 with “A Puro Dolor” and No. 5 with
“Cuando Seas Mia.” Bermudez is the sixth artist to have two top
five hits at once on this chart. Aside from Son by Four, the others
are Alejandro Fernandez, Selena, Los Bukis and Julio Iglesias.
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Sales data compiled by N . x | ©
KR Nielsen z g |2 z
= : 2 2
= g 3 ARTIST SoundScan Title = E 5 g ARTIST Title = E
< E 3 IMPRINT & NUMBER/DISTRIBUTING LABEL &2 TS IMPRINT & NUMBER/DISTRIBUTING LABEL &2
5 Sy Sz 49 |70 JOE And Then... 26
| s¥: NUMBER 1/GREATEST GAINER S 1 WeekatNunber
1|6 |4 JOSH GROBAN A°* Closer 1 51|62 MEMPHIS BLEEK M.AD.E. 35
= 143/REPRISE 48450/ WARNER BROS. (18.98 CO) ROC-A-FELLAVOEF JAM 003220*/10JMG {8.98/12.98)
212 ALICIA KEYS A* The Diary Of Alicia Keys 1 41158 THE OFFSPRING Splinter 30
J 55712*/RMG (15.98/18.98) COLUMBIA 83026°/SONY MUSIC {18.98 EQ CO)
1(1 @ OUTKAST A’ Speakerboxxx/The Love Below 1 61|71 B COUNTING CROWS Films About Ghosts: The Best Of... 32
a ARISTA 50133" {2298 CO) 5 3 GEFFEN 001675/INTERSCOPE (12 98 CO)
5|8 4 NO DOUBT The Singles 1892-2003 2 ‘B 62 |74 || AUDIOSLAVE A’ Audioslave 7
INTERSCOPE 001495 {312.98 CD) INTERSCOPE/EPIC 86968-/SONY MUSIC {18.98 EQ CO)
913 B TOBY KEITH A? Shock'n Y'alt 1 4537 | LINKIN PARK @ Live In Texas 23
DREAMWORKS (NASHVILLE) 450435/ INTERSCOPE 12.98/18 98} WARNER BROS. 48563 (21 98 CD/DVO)
SHERYL CROW A The Very Best 0f Sheryl Crow 4 56 (26| © THE BEATLES A Let It Be... Naked 5
ABM 001521/INTERSCOPE 12.98 CO} APPLE 95713/CAPITOL 1898 CD}
VARIOUS ARTISTS A Now 14 3 57 1120(145( 1 MAROONS @ Songs About Jane 47
coL AU RSAL/! Y MUSIC (18.98 EQ CD} OCTONE/J 50001/RMG (11.98 CD) [H]
RUBEN STUDDARD A Soulful 1 PUDDLE OF MUDD Life On Display 20
J 54639°/RMG {12.98/18.98) GEFFEN 001080/INTERSCOPE (8.98/12.98)
EVANESCENCE A° Fatten 3 | LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 14
WIND-UP 13063 {18.98 CD) BME 2370*/TVT (13.98/17.98)
JAY-Z The Btack Album 1 5 GOOD CHARLOTTE A The Young And The Hopeless 7
ROC-A FELLA/DEF JAM 001528+/1DJMG (8.38/12.98) DAYLIGHT/EPIC 85486/SONY MUSIC {18.98 EQ CD} |
BEYONCE A’ Dangerousty In Love 1 TOBY KEITH A° Unleashed 1
COLUMBIA B6386*/SONY MUSIC (12 98 £Q/38.98) DREAMWORKS [NASHVILLE] 450254/INTERSCOPE (11.98/18 98]
LINKIN PARK A°® Meteora 1 6 ‘| R.KELLY A The R. In R&B Collection: Volume One 4
WARNER BROS, 48186* {19.98 CD) = = _JIVE 55077/Z0MBA (18.98 CD)
G-UNIT A’ Beg For Mercy 2 BES 66|69 | CHRISTINA AGUILERA A° Stripped 2
G-UNIT 001533*/INTERSCOPE (8.98/12.98} o RCA 68037*/RMG {12 98/18.98)
SARAH MCLACHLAN A Aftergtow 2 64 MICHAEL MCDONALD @ Motown 28
ARISTA 50150 {12.98/18.98) MOTOWN 000651/UMRG (12,98 CD}
MICHAEL JACKSON @ Number Ones 13 5 SOUNDTRACK @ Freaky Friday 19
MJJ/EPIC B3998/SDNY MUSIC (12.98/18 381 HOLLYWOOD 162404 (18 38 €D -
BRITNEY SPEARS A’ In The Zone 1 6 MISSY ELLIOTT A This Is Not A Test! 13
JIVE 53748/Z0MBA (12.98/18.98) THE GOLD MIND/ELEKTRA 62905%/EEG {12.98/18.98)
NICKELBACK A The Long Road 6 Y] YING YANG TWINS Me & My Brother 1
ROADRUNNER 618406/10MG 118.98 CO) || COLIPARK 2080°/TVT (1758 GO}
RED HOT CHILI PEPPERS @ Greatest Hits 18 B 48 |64 | LIMPBIZKIT@® Results May Vary &
WARNER BROS. 48545 {18.98 CO) 3 FLIP 001235"/INTERSCOPE {12.98 GO
ALAN JACKSON A’ Greatest Hits Velume !l And Seme Other Stuff 1 T3 5363 50 CENT A° Get Rich Or Die Tryin' 1
ARISTA NASHVILLE 52097/RLG {12 98/19.98) SHAOY/AFTERMATH 493544*/INTERSCOPE {8.98/12 98)
HILARY DUFF A Metamorphosis 1 '8l 70 | 61 STING A Sacred Love 3
BUENA VISTA 851006/HOLLYWOUD {18.98 COJ . AM 001141/INTERSCOPE {1298 CD}
ROD STEWART A° As Time Goes By ... The Great American Songbook Vol. I 2 71 JOSH TURNER @ Long Black Train 71
J 55710°/RMG {15.98/18.98} MCA NASHVILLE 000974/UMGN 14.98/9.98) [H]
EAGLES A’ The Very Best Of 3 72 DAVE MATTHEWS A Some Devil 2
WARNER STRATEGIC MARKETING 73371 125.98 CO) RCA 55167/RMG (18 98 CO)
WESTSIDE CONNECTION @ Terrorist Threats 16 71 [106] BOB SEGER @ Greatest Hits 2 23
HOO-BANGIN' 24030"/CAPITOL {7.98/18.98) 1 ceprouszm2 (s o)
LUDACRIS A Chicken*N*Beer 1 4 DIXIE CHICKS @ Top Of The-World Tour Live 27
DISTURBING THA PEACE/OEF JAM SDUTH 000930°/IDJMG (8.98/12.98) MONUMENT/COLUMBIA 50794/SONY MUSIC {19.98 £0-CD)
BLINK-182 A Blink-182 3 SWITCHFOOT @ The Beautiful Letdown 57
GEFFEN 001334/INTERSCOPE {12.98 CD) COLUMBIA 71083/RED INK (9.98 CD}
DIDO A Life For Rent 4 = 59 SOUNDTRACK You Got Served 34
ARISTA 50137 (18.98 CD} TU.G/EPIC 90744/SONY MUSIC (18.98 EQ CO}
NORAH JONES A° Come Away With Me 1 63 MARTINA MCBRIDE A Martina 7
BLUE NOTE 32088* {17 98 C0} [M] RCA (NASHVILLE) 54207/RLG {11.98/18.98]
3 DOORS DOWN A° Away From The Sun 8 - 80 MATCHBOX TWENTY A’ More Than You Think You Are 6
REPUBLIC/UNIVERSAL 064336/UMRG (8.96/12.98) MELISMA/ATLANTIC 8361/A6 (12.98/18.98}
CHINGY A Jackpot 2 o 69 | 77 DAVID BANNER MTA2: Baptized In Dirty Water 69
DISTURBING THA PEACE 82976 /CAPITOL {11 98/18 96 SRC/UNIVERSAL 001720/UIMRG (12.98 CO)
JESSICA SIMPSON @ In This Skin 10 VI 65 |91 LIL JON & THE EAST SIDE BOYZ Part Il 37
coLumBIA MUSIC (1298 EQ CO) BME 2378/TVT {11.98 CO/OVD)
JUVENILE Juve The Great 31 82|86 BABY BASH Tha Smokin' Nephew 48
CASH MONEY 001718*/UMRG {12.98 C0) UNIVERSAL 001258/UMRG {12.98 CO)
CLAY AIKEN A* Measure Of A Man 1 3 90 |95 NELLY FURTADO @ Folkiore 38
REA 54638/RMG (18.98 CD) : DREAMWORKS 001007/INTERSCDPE {18.98 CD)
COLDPLAY A° A Rush 01 Blood To The Head 5 JOHN MAYER A Heavier Things 1
CAPIYOL 40504 (12.98/18.98} AWARE/COLUMBIA 86135'/SUNY_MUSIC (18.98 EQ CO}
SOUNDTRACK A Tupac: Resurrection 2 COLDPLAY ® Coldplay Live 2003 13
AMARU 001533°/INTERSCOPE (12 98 CO) CAPITOL 99014 {24.98 DVO/CD)
SOUNDTRACK @ The Cheetah Girls (EP) 33 CHER A°? The Very Best Of Cher 4
WALT DISNEY 860126 {6.98 CD) GEFFEN/MCA/WARNER BROS. 73852/WARNER STRATEGIC MARKETING {18.98 CO}
NELLY A Da Derrty Versions - The Reinvention 12 THE WHITE STRIPES A Elephant 6
FO" REEL/UNIVERSAL 001665°/UMRG {8 98/12.98) THIRD MAN 27148*/V2{18.95 CO}
KELIS Tasty 27 TRAPT A Trapt 42
STAR TRAK 52132*/ARISTA {12 98/18.98) WARNER BROS. 48296 (18.98 C0) [M]
. Musia soulstar 13 LEANN RIMES @ Greatest Hits 24
S| OEF SOUL D01616°/10MG (8.98/12 981 CURE 78829 (18.96 CD)
i . TT SENZ TRACE ADKINS Comin’ On Strong 31
. 7@: PACESE ER 3@: CAPITOL (NASHVILLE} 40517 (12 98/18 98
921173) | THE DARKNESS Permission To Land 39 f
PINK A Try This 2
ATLANTIC 60817/AG 12.98 CO) [W) A e s ¥
36|46 [ 1 SOUNDTRACK The Lord Of The Rings: The Return Of The King 36 THREE DAYS GRACE Three Days Grace 91
REPRISE/WMG SOUNDTRACKS 48521/ WARNER BROS. (19.98 CO) JIVE 53479/20MBA {12.98 CO) [H]
35 [40 f5 SIMPLE PLAN A No Pads. No Helmets...Just Balls 35 JAGGED EDGE @ Hard 3
LAVA B3634/AG (7.98/12.98) [H] COLUMBIA 87017/SDNY MUSIC (12.98 EQ/18.98)
29135 ~ KORN A Take A Look In The Mirror 9 BRAVEHEARTS Bravehearted 75
IMMORTAL/EPIC 90335*/SONY MUSIC {18.98 EQ CD} ILL WILL/COLUMBIA 86712*/SONY MUSIC (12.98 EQ/18.98)
74 113 JET Get Born 43 SOUNDTRACK Cold Mountain 94
ELEKTRA 62892/EEG {12.98 CO} DMZ/COLUMBIA 86843/SONY MUSIC {18.98 EQ GO}
aal — v -7
6444 | = SHANIA TWAIN " Up! 1 3o Brd
‘E MERCURY 170314/UMGN {12.98 CD) HOT SHOT DEBUT
43056 [ | AVANT PrivateRoom | 18 PHANTOM PLANET Phantom Planet | 95
] MAGIC JOMNSON/GEFFEN 001567 /INTERSCOPE (8.98/12.98) DAVUICHTIERIC:a5964/ SONYMUSIC{12.380\CD)
58|65 F" 1 ROD STEWART A’ It Had To Be You ... The Great American Songbook 4 LUTHER VANDROSS A Dance With My Father 1
v J 20039/RMG {12.98/18 98) J 51885/RMG (12 98/18.98}
| HOOBASTANK The Reason 45 3 DOORS DOWN Another 700 Miles (EP) 21
(SLAND 001488/DJMG (12.98 CO) REPUBLIC/UNIVERSAL 001603/UMRG {9.38 CO}
KID ROCK A Kid Rock 8 S8 OBIE TRICE @ Cheers 5
TOP DOG/ATLANTIC 83685 7AG (1&9_3‘50) SHADY 001105*/INTERSCOPE {12.98 CD)
46 (57 | | BIG TYMERS Big Money Heavyweight 21 2 .| BLACK EYED PEAS @ Elephunk 26
5 CASH MONEY 000815°/UMRG {12 98 CD) = A&M 000699/INTERSCOPE (12.98 CD}
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x | @ (=]
EAEY : 4 ! HE z
o | =] = 5 =
G| bl ARTST Title ] 2 § ARTIST Tite | %5
TR E IMPRINT & NUMBER/DISTRIBUTING LABEL 4 = BERE IMPRINT & NUMBER/DISTRIBUTING LABEL &L
+/l8100 | 80 RASCAL FLATTS A Melt 5 ERERM147 18 TI.® Trap Muzik 4
LYRIC STREET 165031/HOLLYWO00O {12.98/18.98) GRAND HUSTLE/ATLANTIC 83650"/AG i9.98/14.98)
Tl 126179 FEFE DOBSON Fefe Dobson | 101 M152]169 GARY ALLAN See lf | Care 17
ISLAND 001244/10JMG (12.98 CD} [W] MCA NASHVILLE 000111/UMGN {8.98/12 98}
WV 94 (81 DAVE MATTHEWS BAND A The Central Park Concert 14 eEkM107 BROOKS & DUNN @ Red Dirt Road 4
BAMA RAGS/RCA 57501/RMG (19.98 CO) ARISTA NASHVILLE 67070/RLG (12.98/18.98}
1031174|199F ALAN JACKSON A? Greatest Hits Volume Il 103 QRELN 161 ELVIS PRESLEY A Elvis: 2nd To None 3
ARISTA NASHVILLE 54860/RLG {18.98 CO) BMG STRATEGIC MARKETING/RCA 55395*/RMG (19.98 CO}
TR 11096 JOHNNY CASH A American IV: The Man Comes Around 22 B JONNY LANG Long Time Coming 17
AMERICAN 063339*/LOST HIGHWAY {12.98 CO} A&M 001145/ INTERSCOPE (8 98/12.98}
=l 117121 [ 5 SEAL @ Seal IV 3 EEY ROB ZOMBIE Past, Present & Future 1
WARNER BROS. 47947 (18 98 CD) GEFFEN 001041/UME (12.98 CD/DVD)
T3 102 |84 MICHAEL BUBLE @ Michael Buble 157 STONE TEMPLE PILOTS Thank You 26
143/REPRISE 48376/WARNER BRDS. (18,98 CD) [H] ATLANTIC 83586/AG {18 98 CD)
B 93 (119 VARIOUS ARTISTS The Source Presents Hip Hop Hits Vol. 7 89 Ik BARBRA STREISAND @ The Movie Album S
DEF JAM 001514/IDJMG {12.98 CD) COLUMBIA 89018/SONY MUSIC {18.98 EQ CD}
¥ 104124 112 Hot&Wet | 22 [159) ELVIS PRESLEY A° Elvis:30#1 Hits | 1
BAD BOY/DEF SOUL 000927*/UMRG (8 98 12.38) RCA 68079°/RMG {12 98/19.98)
18 103(105 | 74 MICHELLE BRANCH A Hotel Paper 2 KELLY CLARKSON A’ Thankful 1
MAVERICK 48426/\WWARNER BROS. (18 98 CD RCA 68153/RMG (18.98 CD)
Wl 96 |112 STAIND A 14 Shades Of Grey 1 EMINEM A°® The Eminem Show 1
FLIP/ELEKTRA 62882/EEG {18.93 CD) WEB/AFTERMATH 443290*/INTERSCOPE (8.98/12.98)
128|87 [L11l] KENNY CHESNEY A° No Shoes, No Shirt, No Problems 1 BON JOVI This Left Feels Right 14
BNA 67038/RLG (12.98/18.98} ISLAND 001540/1DJMG (8.98/12.98)
135(148 [ KEITH URBAN A Golden Road 11 AFl @ Sing The Sorrow 5
CAP{TOL (NASHVILLE) 32936 (10.98/18.98) NITRO/DREAMWORKS 450380°/INTERSCOPE 9.98 CD)
109|115 MURPHY LEE @ Da Skool Boy Presents Murphy's Law 8 BRAD PAISLEY @ Mud On The Tires 8
FO' REEL/UNIVERSAL 001132/UMRAG {12.98 CD) ARISTA NASHVILLE 50605/RLG 12.98/18.98)
10697 SOUNDTRACK @ Love Actually DAVID BOWIE Best Of Bowie 70
Jrﬁl_S@/RMGUB 98 CD) EMI 41929/VIRGIN (18 98 CO)
1154145[153 THE BEACH BOYS @ The Very Best Of The Beach Boys: Sounds Of Summer 16 REBA MCENTIRE ) Room To Breathe 25
CAPITOL 82710418.98 CD} MCA NASHVILLE 000451/UMGN (8.98,12.98)
1164146104 [ L VARIOUS ARTISTS WOW Hits 2004 51 NICK CANNON Nick Cannon 83
PROVIDENT/WORD-CURB/EMI CHRISTIAN 90652/SPARROW {23.98 CO) NICK/JIVE 48500/Z0MBA (18.98 CD)
+174153| — STORY Of THE YEAR Page Avenue 104 LONESTAR @ From There To Here: Greatest Hits 7
MAVERICK 48438/WARNER BRDS. (12 98 CO) [M] BNA 67076/RLG (12.96/18.98)
CRI:) REENTH CECE WINANS Throne Room 32 CYNDI LAUPER At Last 38
PURESPRINGS GOSPEL/INO 90361/SONY MUSIC {11.98 EG/18 98) DAYLIGHT/EPIC 90760/SONY MUSIC {18.98 EQ CD)
A 131122{C MERCYME A Almost There 37 BRAND NEW Deja Entendu 63
| IND 86133 CURB {16.98 CD} [H] TRIPLE CROWN 82896°/RAZOR & TIE {13.98 CD)
VB 118124 | SEAN PAUL A’ Dutty Rock 9 MONTGOMERY GENTRY @ My Town 26
VP/ATLANTIC 83620°/AG (12.8:18.98) COLUMBIA {NASHVILLE} 88520/ SONY MUSIC {11 98 EG/17.98)
87 {136 DMX A Grand Champ 1 YOUNGBLOODZ @ Drankin' Patnaz 5
s RUFF RYDERS/OEF JAM 063363*/10JMG {8.98/12 98) S0 SD DEF 50155"/ARISTA {12.98/18.98)
142117 & TIM MCGRAW A* Tim McGraw And The Dancehall Doctors 2 MARY J. BLIGE A Love & Life 1
CURB 78746 (12 98/18.98) GEFFEN 000956"/)NTERSCOPE {8.98/12.98}
1221149109 BETTE MIDLER ® Bette Midler Sings The Rosemary Clooney Songbook 14 JOSS STONE The Soul Sessions (EP) 128
. COLUMBIA 90350/SDNY MUSIC {18.98 EQ CO) S-CURVE 42234 (9.98 CD) [H]
122 VARIOQUS ARTISTS Just Because I'm A Woman: Songs 0f Dolly Parton 55 CASTING CROWNS Casting Crowns 165
SUGAR HILL 3980 (17 98 CD) BEACH STREET 10723/REUNION {18.58 CD) [W]
A PERFECT CIRCLE @ Thirteenth Step 2 KIDZ BOP KIDS @ Kidz Bop 4 14
VIRGIN 80918* (18.98 COI RAZOR & TiE 89074 {11.98/18.98)
141159 f 4 JAMES TAYLOR @ The Best Of James Taylor 1M VARIOUS ARTISTS @ Totally Hits 2003 13
WARNER BROS. 73837/ WARNER STRATEG.C MARKETING {18.98 CD) BMG STRATEGIC MARKETING/WARKER MUSIC GROUP 55777/RMG {18 94 COJ
1271173164} “4| AL GREEN | Can't Stop JA RULE Blood in My Eye 6
BLUE NOTE 93556 {18.98 CG) MURDER INC/OEF JAM D(1577*/1DIMG {8 98/12.98}
1281181157 | - AVRIL LAVIGNE A° Let Go 2 PEARL JAM Lost Dogs 15
ARISTA 14740 (17.98 CO) EPIC 85738/SONY MUSIC (19.98 EQ CO}
9 ENRIQUE IGLESIAS Seven 31 TORI AMOS Tales Of A Librarian: A Tori Amos Collection 40
T E INTERSCGPE 001711 {12.98 CD) ATLANTIC 83658/AG {1998 CO]
Wi220140]" | JASON MRAZ @ Waiting For My Rocket To Come 55 RAEKWON The Lex Diamond Story 102
= ELEKTRA 62829/EEG {12.98 CD} [W] ICE WATER/UNIVERSAL 061716°/UMRG (12.98 CO} -
131 (.l ROONEY Rooney 131 DIERKS BENTLEY Dierks Bentley 26
: j GEFFEN 000242/t{NTERSCOPZ (9.98 CD) {H] CAPITOL (NASHVILLE} 39814 (12.98/18.98)
129186 | ANTHONY HAMILTON Comin' From Where I'm From 33 KEM Kemistry 90
SO SO DEF 52107/ARISTA {12.98 CD) MOTOWN 067516/UMRG (8.98/12.98) [W]
| 125(83 & BOW WOW @ Bow Wow: Unleashed 3 SOUNDTRACK Pirates Of The Caribbean: The Curse Of The Black Pearl 75
) COLUMBLA 87103/SONY MUSIC {11.98 £0/18.98) WALT DISNEY 860089 (18 98 CO)
1271134 [L¥ R. KELLY A? Chocolate Factory 1 SOUNDTRACK American Wedding 23
L Ve a1s1220MBA (18.98 CD) UNIVERSAL 000744/UMRG {18.98 CO)
123(98 | - JUSTIN TIMBERLAKE A° Justified 2 LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 116
v JIVE 41823°/Z0MBA {12.98/18.98) o ATLANTIC 83619/AG {19.98 CO}
SOUNDTRACK Mona Lisa Smile 134 ORIGINAL BROADWAY CAST RECORDING Wicked 187
EPIC 90737/SONY MUSIC HﬁglE_QCUI DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18 98 CO)
PO.D. ® Payable On Death 9 ELTON JOHN A° Greatest Hits 1970-2002 12
ATLANTIC 83676°/AG (19.98 CD) ROCKET/UTY 063478/UME (19.98 CD)
3 DASHBOARD CONFESSIONAL @ A Mark, A Mission, A Brand, A Scar .| SOUNDTRACK Dirty Dancing: Ultimate Dirty Dancing 14
VAGRANT 0385 (18 98 CO} : RCA 55525/BMG STRATEGIC MARKETING GROUP {18.98 CDI
9 A& STACIE ORRICO @ Stacie Orrico 59 175 ﬁ GODSMACK A Faceless 1
o FOREFRONT 32589/VIRGIN :12.98/18.98) [M]. _‘1'; REPUBLIC/UNIVERSAL 067854/ UMRG {8.98/12.98)
Tl112(103( 1| R.E.M. In Time 1988-2003: The Best 0f R.E.M. 8 : TOO SHORT Married To The Game 49
WARNER BROS. 48381 (18.98 CD} SHORT JIVE 53722/Z0MBA {18.38 CD}
95 [131§ THE STROKES @ Room On Fire 4 VARIOUS ARTISTS Crunk And Disorderly 161
RCA 55497°/RMG (18.98 CD) TVT 2500117.98 CO}
-3 140 | — | SOMETHING CORPORATE North 24 ASHANTI A Chapter i 1
ORIVE-THRU/GEFFEN 001190/INTERSCOPE (12.98 COI MURDER INC./DEF JAM 000143°/10JMG (8 98/12.98}
119|85 KTl BRUCE SPRINGSTEEN A The Essential Bruce Springsteen 14 SOUNDTRACK Honey 105
LEGACY/COLUMBIA 90773/SONY MUSIC (25 98 EQ CD} - ELEXTRA 62925/EEG (18.98 CD)
1443170181} 4 MANDY MOORE Coverage 14 STEVE MILLER BAND Young Hearts: Compiete Greatest Hits 37
- EPIC 90127/SONY MUSIC {12.98 EQ CD} CAPITOL 90509 {18.98 CD)
136|178} -] YELLOWCARD Ocean Avenue 99 FUEL Natural Selection 15
e CAPITOL 39844 (1298 CO} EPIC 86392/SONY MUSIC {18 98 COy
“W162 | — SOUNDTRACK Something's Gotta Give 146 RYAN ADAMS Rock N Roll 33
A COLUMBIA 30911/SONY MUSIC {18.98 EQ CO) LOST HIGHWAY 001376* {14.98 CDI
111|90 <Ll SOUNDTRACK A The Lizzie McGuire Movie 6 GAVIN DEGRAW Chariot | 180
7 WALT DISNEY 860080 (18 %8 CD) J 20058/RMG (11.98 CO} [H]
1481184187 JACK JOHNSON ® On And On 3 JOSH KELLEY For The Ride Home 159
JACK JOHNSON 075012°/UMRG {18.98 COI HOLLYWOOD 162377 {12.98 COI [M]
‘M1551141E-"4 TRAIN @ My Private Nation 6 SOUNDTRACK Blue Collar Comedy Tour: The Movie 200
b COLUMBIA 86593/SONY MUSIC (18.98 EQ CO) WARNER BROS. INASHVILLE) 48424/ WRN (18.98 CD)
150 EN L VARIOUS ARTISTS A Worship Together: | Could Sing Of Your Love Forever 39
EMI SPECIAL MARKETS 63201/TIME LIFE {19.98 CO}

® Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 miliion units (Diamond). Numeral followin Platinum or Diamond
symbol indicates album’s multi-platinum level. For baxed sets, and doubie albums with a runnin?v'nme of 160 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards. © Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A~ Certification of 400.000
units {Multi-Platino). *Asterisk indicates LP is available. Most 1ﬁpe prices. and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M]indicates past or present Heatseeker titie. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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s~z Billboard® TOP INTERNET ALBUM SALES ..

' Sales data and internet sales reports compiled by N . L) G

. | Nielsen & i led by I\. _

= B SoundScan S o Nielsen

= I | £3 '5-:‘ = SoundScan

= K | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title z = :@ B TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

s . B 1 Week At Number 1 ) NUMBER 1 9 Weeks At Number 1

1 | MICHAEL JACKSON @ 115./EPIC 88338/50N Y MUSIC Number Ones 15 1 K . TUPAC: RESURRECTION A AMARU 001533*/INTERSCOPE
2 N | THE BENS crcomssony music The Bens (EP) - 2 E | THE CHEETAH GIRLS (EP)® WALT OISNEY 860126
ERN 10 F-_T EAGLES A? WaRNER STRATEGIC MARKETING 73071 The Very Best 0f 22 1 ! THE LORD OF THE RINGS: THE RETURN OF THE KING REPRISE/WMG SOUNOTRACKS 48521/ \WARNER BROS
L | PETE YORN coiumBia 90897/S0NY MUSIC Live From New Jersey - "% 5 | | FREAKY FRIDAY @ HOLLYWOOO 152404
5 N _' " JOSH GROBAN A? 16/atpaise ssissWaRNER BROS o Closer 1 5 K o YOU GOT SERVED R T.U G/EPIC 90744/SONY MUSIC
4 i : SENSES FAIL oRive-THRU 000155/MCA [H) From The Depths Of Dreams (EP) = DE COLD MOUNTAIN OMZ/COLUMBIA B6843/SONY MUSIC
7 : THE EARLY NOVEMBER  0RIVE-THRU/GEFFEN 001480/INTERSCOPE [H] “The Room's Too Cold 1 - 7 KR LOVE ACTUALLY @ SETB0/RME)
".3’ N 2 | SHERYL CROW A a&M 001521/INTERSCOPE The Very Best Of Sheryl Crow 6 5 KN MONA LISA SMILE = EPIC 90737/SONY MUSIC
7 K SARAH MCLACHLAN A anistasois Afterglow ! 14 n 10 ___ SOMETHING'S GOTTA GIVE COLUMBIA 90811/SONY MUSIC
10 B OUTKAST A’ anisiasnizz Speakerboxxx/The Love Below | 3 '8 7 | | THE LIZZIE MCGUIRE MOVIE a WALT DISNEY 860080
11 & NO DOUBT  InNTERSCOPE 001435 The Singles 1992-2003 4 _‘“ 14 || PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT DISNEY 860089
12 K] e THE STARTING LINE  0RiVE-THRU/GEFFEN 001596/INTERSCOPE [M] The Make Yourself At Home (EP) - m g | AMERICAN WEDDING UNIVERSAL 00G744/UMRG
11 B | sOUNDTRACK REPRISEAWMG SOUNDTRACKS 48521 WARNER BROS The Lord Of The Rings: The Retum Of The King 40 = 13 13 : DIRTY DANCING: ULTIMATE DIRTY DANCING n RCA 55525/BMG STRATEGIC MARKETING GRDUP
14 ER THE EARLY NOVEMBER  o#e.tHAu ts0081MCA [H) For All Of This {EP) N 14 KR | HoNEY = = ELEKTRA 62925/666
15 g EVANESCENCE A° wino-up 13063 _ Fallen 9 21} BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BRDS (NASHVILLE) 48424/ WRN
I8 | EVA CASSIDY @ auxsmeer s Songhird - 16 I CHICAGO A’  cplcammsONY mUsIC
8 12 | | HIDDEN IN PLAIN VIEW onve risuseren ominenscore Hidden InPlain View €P) | - | 82| | BADBOYSIA BAQ 80Y 000716*/UMRG |
18 BB RED HOT CHILI PEPPERS @ waRrNER BROS. 48545 Greatest Hits 15 18 ki CONCERT FOR GEORGE - WARNER STRATEGIC MARKETING 74546
19 & NORAH JONES A® sue note 32088 [H] Come Away With Me v % g7 LOVE DON'T COST A THING - HOLLYWOOD 162396
bl 12 DIDO A amstasois Life For Rent 24 :in-i _ THE LORD OF THE RINGS: THE TWO TOWERS @ WMG SOUNDTRACKS/REPRISE 48379 WARNER BROS
21 ek JAMES TAYLOR @ WARNERBROS 73837/WARNER STRATEGIC MARKETING The Best Of James Taylor 126 22 THICKER THAN WATER BRUSHFIRE 001674/UMRG
22 K4 THE BEATLES A appLe ss713/capiToL Let It Be... Naked ] 22 §i . AWALK TO REMEMBER® - EPIC 86311/SONY MUSIC
21 B SOUNDTRACK  0MZ/COLUMBIA 8843/SONY MUSIC Cold Mountain G4 m- | O BROTHER, WHERE ART THOU? A’ LOST HIGHWAY/MERCURY 17006%/IDJMG
24 CHER A? GEFFEN/MCAWARNER BRDS 73852WARNER STRATEGIC MARKETING The Very Best Of Cher a5 m BIG FISH SONY CLASSICAL 33094/SONY MUSIC
5 o T STING A &M 001141/INTERSCOPE Sacred Love ?.lj 2‘..'!' ' 25 | THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING A REPRISE 48110/WARNER BROS

Top Internet Album Sales refiects physical albums ordered through Internet merchants, based on data Collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. @®Albums with the greatest sales gain this week. ® Recording Industry Assn.
0f America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum}. 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s mutti-platinum level. For boxed sets,
and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Cenrtification for net shipment of 100,000 units {Qro.) A Certification of 200,000 units (Platino). /\? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl
available. [H] indicates past or present Heatseeker title © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

THE BILLBOARD 200 A-I (LISTED BY ARTISTS)

112 108 Brand New 170
3 Doors Down 28, 97 Bravehearts 93
50 Cent 69 Brooks & Dunn 153

Michael Bubte 106
Nick Cannon 167

Ryan Adams 197
Trace Adkins 89

AFl 163 Johnny Cash 104

Christina Aguilera 63 Casting Crowns 175

Clay Aiken 32 Cher 85

Gary Allan 152 Kenny Chesney 111

Tori Amos 180 Chingy 29

Ashanti 193 Kelly Clarkson 160

Audioslave 54 Coldplay 33, 84

Avant 45 Counting Crows 53
Sheryl Crow 6

Baby Bash 81

David Banner 79
The Beach Boys 115
The Beatles 56

The Darkness 39

Gavin Degraw 198

Dierks Bentley 182 Dido 26

Big Tymers 49 Dixie Chicks 74

Black Eyed Peas 99 DMX 121

Mary J. Biige 173 Fefe Dobson 101

Blink-182 25 Hilary Duff 20

Bon Jovi 162

David Bowie 165 FeEmes

Bow Wow 133 issy Elliott 66
Eminem 161

Michelle Branch 109 Evanescence 9

Dashboard Confessional 138

Fuel 196 Kem 183 Memphis Bleek 51
Nelly Furtado 82 Alicia Keys 2 MercyMe 119

Kid Rock 48 Bette Midler 123
e e 60 Kidz Bop Kids 176 Steve Miller Band 195
Al Green 127 Beyonce 11 Montgomery Gentry 171
] Korn 42 Mandy Moore 144
osh Groban 1 J Mraz 130
G-Unit 13 Jonny Lang 155 eson
Anthony Hamilton 132 Cyndi Lauper 169 Musiq 38
Hr(lol;)a?tlan:mléﬂn Avril Lavigne 128 Nelly 36

Led Zeppelin 186 Nickelback 17
Enrique Iglesias 129 Murphy Lee 113 No Doubt 4

Alan Jackson 19, 103
Michaet Jackson 15
Jagged Edge 92

Lil Jon & The East Side Boyz 59, 80
Limp Bizkit 68

Linkin Park 12, 55

Lonestar 168

The Offspring 52

CAST RECORDINGS
Wicked 187

gaIE, Nk Ludacris 24 Stacie Orrico 139
ey OutKast 3

Jet 43 Maroon5 57

Joe 50 matchbox twenty 78 Brad Paisley 164
Elton John 188 Dave Matthews Band 102 Pearl Jam 179

Jack Johnson 148
Norah Jones 27

Dave Matthews 72
John Mayer 83

A Perfect Circle 125
Phantom Planet 95

Juvenile 31 Martina McBride 77 Pink 90
i Michael McDonald 64 PO.D. 137
o) s Reba McEntire 166 Elvis Presley 154, 159

Josh Kelley 199
R. Kelly 62,134

Tim McGraw 122
Sarah Mclachlan 14

Puddle Of Mudd 58
REM. 140

Pirates Of The Caribbean: The
Curse Of The Black Peari 184
Something's Gotta Give 146
Tupac: Resurrection 34
You Got Served 76

Britney Spears 16

Bruce Springsteen 143

Raekwon 181

Rascal Flatts 100

Red Hot Chili Peppers 18
LeAnn Rimes 88
Rooney 131

Seal 105
Sean Paul 120

Staind 110
S Rod Stewart 21, 46
Sting 70

Jessica Simpson 30
Something Corporate 142

SOUNDTRACK
American Wedding 185
Blue Collar Comedy Tour: The
Movie 200
The Cheetah Girls (EP) 35
Cold Mountain 94
Dirty Dancing: Ultimate Dirty
Dancing 189

Joss Stone 174

Stone Temple Pilots 157
Story Of The Year 117
Barbra Streisand 158
The Strokes 141

Ruben Studdard 8
Switchfoot 75

James Taylor 126
Three Days Grace 91

N Tl 151
freslliideves Justin Timberlake 135
onev Rl Too Short 191
The Lizzie McGuire Movie 147 Train 149
The Lord Of The Rings: The Return
Of The King 40 iantm ey

& Obie Trice 98

Love Actually 114

Mona Lisa Smile 136 SeSullioy o)

Shania Twain 44

Keith Urban 112
Luther Vandross 96

VARIOUS ARTISTS
Crunk And Disorderly 192
Just Because I'm A Woman: Songs
Of Dolly Parton 124
Now 14 7
The Source Presents Hip Hop Hits
Vol. 7 107
Totally Hits 2003 177
Worship Together: | Could Sing Of
Your Love Forever 150
WOW Hits 2004 116

Westside Connection 23
The White Stripes 86
CeCe Winans 118

Yellowcard 145
Ying Yang Twins 67
YoungBloodZ 172

Rob Zombie 156

Over The
Counter

Continued from page 53

share that traditional retailers hold of
the 2.6 million copies her solo album
has sold to date.

The percentage declines that the
other four titles in the Target promo-
tion experience from prior-week sales
are the smallest among the big
chart’s top 40 albums. Toby Keith
drops by a scant 2.4% (9-5), No
Doubt by 10.5% (5-4), Alicia Keys by
12% (No. 2), and Linkin Park by
13.6% (16-12).

HAPPY NEWYEAR, PART DEUX: The
upbeat tone of the year’s first frame
continues in the second, as album
sales are 7.7% ahead of the same

week last year, and cumulative sales
from the first two weeks are 13.5%
ahead of the year-to-date pace in
early 2003.

Album sales have now beaten
those of the comparative prior-year
frame in 14 of the past 18 weeks.
Pinch yourself.

The top of The Billboard 200 dis-
plays that vitality, where three titles
beat 100,000 copies, compared with
just one on the same 2003 chart.
Each of this week’s top 10—and in
fact most—albums on the chart sell
more than the titles that were at the
same rank one year ago.

Further, there are 16 titles show-
ing gains over prior-week sales, com-
pared with 13 in the comparative
2003 week.

As we did last issue, with the mar-
ket continuing to shift from the
fourth-quarter blast, our sales charts
award bullets to titles with smaller-
than-average declines from prior-
week sales.

STARTIN’ SOMETHIN’: Sony Music
used CBS’ Jan. 2 telecast of Michael
Jackson’s entertainment special as a
springboard for direct marketing
sales on “Number Ones,” an effort
that yields a 22% gain and a 39-15
jump (47,000).

That’s the album’s highest rank
since it bowed at No. 13 eight weeks
ago amid headlines of the latest child
molestation allegations against him.

Sony says close to 20,000 orders
flowed from the effort, from Inter-
net or phone sales, with most con-
sumers opting for a combo offer in
which they could buy the “Number
Ones” CD and DVD. He thus claims
No. 1 on both Top Internet Albums
(11,000 copies) and Top Music
Videos (26,500).

On another network, rock band
Rooney was all over an episode of hot
night soap “The O.C,” not only hav-
ing four songs played but actually
taking lines in the script, as band
members interacted with characters.

Off that, Rooney’s sales almost
triple, good for a 31-3 jump on Top
Heatseekers and a re-entry at No. 131
on the big chart.

It was not one show but several
that helped Julio Iglesias win Pace-
setter stripes on Top Latin Albums
(up 64%). During the tracking
week, he was seen on “Live With
Regis & Kelly,” “Today,” “The View”
and CNN.

THEN THERE WERE SIX: In the last
Billboard of 2003, TVT made news by
distributing the top five albums on
Top Independent Albums for the sec-
ond time in three weeks (Billboard
Bulletin, Dec. 18, 2003).

Last issue, TVT extended the
chart’s record by one more, locking
up the indie list’s top six slots. Pro-
viding the winning hand: two by Lil
Jon & the East Side Boyz, Ying Yang
Twins, Dashboard Confessional,
Default and multi-act “Crunk and
Disorderly.”

A rerun of “The Oprah Winfrey
Show” helps break up the TVT
party, as the show featuring Dolly
Parton, Shania Twain and Melissa
Etheridge has Sugar Hill’s Parton
tribute album travel 13-4 with a
70% gain.

The multi-act Parton set gets
Greatest Gainer honors on this
chart and Top Country Albums (31-
16) while re-entering the big chart
at No. 124.
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VARIOUS ARTISTS
CAPITOL 80738

1 Week At Number 1
Lady Sings The Blues

DIANA KRALLe®
VERVE 065109/VG

Live In Paris

VARIOUS ARTISTS
CAPITOL 52819

The Definitive American Sengbook A - 1 Vol. 1

VARIQOUS ARTISTS
CAPITOL 92820

The Definitive American Songbook J - K Vol. 2

STEVE TYRELL
COLUMBIA 89238/SONY MUSIC [H]

This Guy's In Love

CASSANDRA WILSON
BLUE NOTE 81860 [M]

Glamoured

PETER CINCOTTI
CONCORD 2159 [H]

Peter Cincotti

ELVIS COSTELLO
DEUTSCHE GRAMMOPHON 000936/UNIVERSAL CLASSICS GROUP

North

HARRY CONNICK, JR.®
COLUMBIA 90550/SONY MUSIC

Harry For The Holidays

AARON NEVILLE
VERVE 055633 V6

Nature Boy: The Standards Album

TONY BENNETT & K.D. LANG @
RPM,COLUMBIA B6734/SONY MUSIC

A Wonderful World

DAVID SANBORN
VERVE 065578/V6

timeagain

LOU RAWLS
SAVOY JAZZ 17284

Rawls Sings Sinatra

17 VARIOUS ARTISTS Jazz After Dark
PLAYBOY JAZZ 7507/CONCORO
PONCHO SANCHEZ Out Of Sight
CONCORD PICANTE t031/CONCORD

VINCE GUARALDI
BLUEBIRD 53900/AAL

The Charlie Brown Suite & Other Favorites

PAT METHENY
WARNER BROS. 48473

One Quiet Night

THE BAD PLUS
CDLUMBIA §7040, SONY MUSIC

These Are The Vistas

DIANNE REEVES
BLUE NOTE 80252

A Little Moonlight

VARIOUS ARTISTS
VERVE 000885V6

Verve//Unmixed2

119

JANE MONHEIT
N-CODED 4249/ WARLDCK

Live At The Rainbow Room

21

THE MANHATTAN TRANSFER
TELARC 83586

Couldn’t Be Hotter

24

BOZ SCAGGS
GRAY CAT 40D/MAILBOAT

But Beautiful: Standards Volume 1

22

STACEY KENT
CANDID 79797

The Boy Next Door

BMG HERITAGE 53015

NINA SIMONE

Anthology
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¥ NUMIBER 1 %% 98 Weeks At Number 1
1 NORAH JONES a ® Come Away With Me
ELH; NE i msa'"“
3 WILL DOWNING Emotions
GRP 000529V6
4 KENNY G Ultimate Kenny G
BMG HERITAGE 50997/ARISTA
2 DAVE KOZ Saxophonic
CAPITOL34226 [M}
5 CHRIS BOTTI| A Thousand Kisses Deep
COLUMBIA 90535/SONY MUSIC [H]
6 VARIOUS ARTISTS Verve//Remixed2
VERVE 000598"/VG
7 PRAFUL One Day Deep
N-COOEQ 4244/RENOEZVOUS
9 NAJEE Embrace
N-CODEQ 4248/WARLOCK
8 BERNIE WILLIAMS The Journey Within
GRP 000725VG [H]
10 LIZZ WRIGHT Salt
VERVE 589933/VG [H]
14 DAVID BENOIT Right Here, Right Now
GRP 000537/VG
I MINDI ABAIR It Just Happens That Way
GRP 065229/VG
18 GEORGE BENSON The Greatest Hits 0Of All
WARNER BROS. 78284/RHiNO
13 VARIOUS ARTISTS A Twist 0f Motown
GRP 0001 15VG
15 THE JAZZMASTERS The Jazzmasters 4
TRIPPIN 'N_RHYTHM/HARDCASTLE 305132
16 RICK BRAUN Esperanto
WARNER BROS. 48280
12 INCOGNITO Who Needs Love
NARADA JAZZ 91627/NARADA
19 GALACTIC Ruckus
SANCTUARY 84643° [H]
KENNY Ge Paradise
ARIGTA 14738
VARIOUS ARTISTS KKSF 103.7 FM Sampler For AIDS Relief, Vol. 14
1 KKSF 995
|MADLIB Shades 0f Blue
BLUE NOTE 36447
MARC ANTOINE Mediterraneo
RENDEZVOUS 5101
VARIOUS ARTISTS Verve//Remixed
VERVE 588506* VG
BELA FLECK & THE FLECKTONES Little Worlds
COLUMBIA 86355/ SONY MUSIC [H]
17 KEIKO MATSUI White Owl
NARADA 93666
———
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TOP CLASSICAL BUDGET

1 JOSHUA BELL Romance Of The Violin
"" ], SONY ClAwUS_\C [H] gl:suhvﬂosT RELAXING CLASSICAL MUSIC VARIOUS ARTISTS
2 SOUNDTRACK Master And Commander i
OECCA 001574 UNIVERSAL CLASSICS GROUP VARIOUSIARTISTS
8 LORRAINE HUNT LIEBERSON Bach: Cantatas BWV 82 And 199 VARIOUS ARTISTS
NONESUCH 79632/AG
3 ANDREA BOCELLI A Sentimento VARIDUS ARTISTS
1 PHILIPS 470400/UNIVERSAL CLASSICS GROUP
4 ANDRE RIEU Live In Dublin VARIOUS ARTISTS
DENON 17233 [M]
s RENEE FLEMING By Request FIFTY CLASSICAL ROMANTIC PIANO  VAOUS ARSTS
DECCA 001024 UNIVERSAL CLASSICS GROUP 7 MOZART: 25 FAVORITES VARIOUS ARTISTS
7 CECILIA BARTOLI The Salieri Album ‘ Jrox SESMUSIc
DECCA 0001/ UNIVERSAL CLASSICS GROUP FOREVER GOLD: MAGIC OF THE GUTAR  VARIOUS ARTISTS
5 ANDREA BOCELLI Sacred Arias: Special Edition o CLA
PHILIPS 101275/UNIVERSAL CLASSICS GROUP 9 ing;é/;yﬁjsFl‘éVOR"ES VARIOUS ARTISTS
JUSSI BJORLING Bjorling Rediscovered - Carnegie Hall Recital September 1355 25 CLASSICAL FAVORITES VARIDUS ARTISTS
RED SEAL 53231/BMG CLASSICS | MADACY
JANUSZ OLENNICZAK WITH THE WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POLAND (STRUGALA) The Pianist {Soundurack) _ CHOPIN: 50 CLASSICAL HIGHLIGHTS VARIOUS ARTISTS
SONY CLASSICAL 87733 SONY MUSIC _ ST.CLAIR
HILARY HAHN Bach: Violin Concertos O RCERSIWIN VARIOUS ARTISTS
DG 000386/UNIVERSAL CLASSICS GROUP ;
2] EMERSON STRING QUARTET Bach: The Art Of Fugue KR CLA55/C5 FOR MEDITATION VARIDUSRTISTS
. DG 000308/UNIVERSAL CLASSICS GROUP
T CLASSICAL PIANO
~ [10]  |LANG LANG Tehaikovsky/Mendelssohn: Piano Concertos F L aorer e
—= DG 000666/ CLASSICS 6ROUP [ |- 25 PIANO FAVORITES VARIOUS ARTISTS
1 ] VARIOUS ARTISTS The Most Relaxing Classical Album...Ever! Il
[ - CIRCA/ VIRGIN 66367/ANGEL
--‘!‘ 14 VLADIMIR HOROWITZ Live & Unedited: Historic 1965 Return Concert
L=t SONY CLASSICAL 53125 SONY MUSIC

s
Billboard

TOP CLASSICAL MIDLINE

VARIOUS ARTISTS
e " PACHELBEL'S GREATEST HITS: THE ULTIMATE CANON VAROUS ARTITS
ES .~ VICTOR/BMG CLASSICS
| e DISNEY'S BABY BEETHOVEN VARIOUS ARTISTS
< ] B |
3 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title  THE MOST RELAXING PIANO ALEUM IN THE WORLD. EVER! [rr—
- EM) CLASSICS /ANGEL
P R - 9 Weeks At Number 1
NUMBER 1 m " WORE OF MOST RELAYING CLASSICAL MUSKC INUNIVERSE_ YAROUSANTTS
JOSH GROBAN a Closer DENON
L/REPRISE 48450 WARNER BROS | THE #1 OPERA ALBUM VARIOUS ARTISTS
YO-YO MA Ohligadﬂ Blazil - DECCA /UNIVERSAL CLASSICS GROUP
SONY CLASSICAL B9335/SONY MUSIC JIACHAETAMARTE MICHAEL AMANTE
SARAH BRIGHTMAN Harem ' THE UNKNOWN RECORDINGS FRANCO CORELLI
NEMQ STUDIO 37180/ANGEL EMi CLASSICS /ANGEL
JOSH GROBAN Josh Groban In Concert 'BABY BACH VARIOUS ARTISTS
143/REPRISE 48413/ WARNER BROS. 1 WALT DISNEY
LUCIANO PAVAROTTI Ti Adoro (1] SOGREATEST CLASSICS UARIOUS ARTISTS
DECCA 001096/UNIVERSAL CLASSICS GROUP b
- BABY EINSTEIN; BABY NEPTUNE  VARIOUS ARTISTS
RUSSELL WATSON Reprise BUENA VISTA /WALT DISNEY
QECCA 001 178/UNIVERSAL CLASSICS GROUP THE VERY BEST OF FRANCO CORELLI  FRANCO CORELL
12
BOND Bond: Remixed EMI CLASSICS /ANGEL
MBO/DECCA 001117/UNIVERSAL CLASSICS GRDUP -1 ...AND SERENITY GLENN GOULD
CHARLOTTE CHURCH Prelude: The Best Of Charlotte Church SONVICLASSICAL/SONYMUSIC
ART OF SEGOVIA ANDRES SEGOVIA

COLUMBIA 86990/SONY MUSIC

VARIOUS ARTISTS
DECCA 000901/UNIVERSAL CLASSICS GROUP

Pure Classics

SOUNDTRACK
NONESUCH 79831/AG

Angels In America

PLACIDO DOMINGO
EMI LATIN/EMI CLASSICS 57581/ANGEL

Bravo! Domingo: The Best Of Placido Domingo

MICHAEL AMANTE
VICTOR 52738/AAL

Tell Her | Love Her

BOND Shine

MBO/DECCA 470500/UNIVERSAL CLASSICS GRDUP [H

VARIOUS ARTISTS
VITAMIN 8780

String Tribute To Evanescence

a1 Bilboard” TOP NEW AGE ALBUMS...

LAST WEEK

True Love Waits: 0'Riley Plays Radiohead

CHRISTOPHER O'RILEY
YSSEY/SONY | |

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title

DG UNIVERSAL CLASSICS GROUP

BEST OF THE MILLENNIUM
DG /UNIVERSAL CLASSICS GROUP

Classical Midline compact discs have a wholesale cost
between 8.98 and 12.98. CDs with wholesale price lower than
£.98 appear on Classical Budget.

#427+ Bilbocrd
TOP KID AUDIO

THE CHEETAH GIiRLS
| WALT OISNEY 860126

KIDZ BOP KIDS
RAZOR & TE 89074

UZZIE MCGUIRE
WALT OISNEY 861011

VARIOUS ARTISTS

VARIOUS ARTISTS

2

‘THE CHEETAH GIRLS {EP)

KIDZ BOP 4

DISNEY'S KARAOKE SERIES: LiZ2IE MCGUIRE

RADIO DISNEY JAMS VOL 6

. DISNEY'S KIM POSSIBLE
_ WALT DISNEY 860097

WVARIOUS ARTISTS
WALT DISNEY 861022

1DZ BOP KIDS
RAZOR & TIE 39060

DISNEY-PEXAR FINDING NEMO. 0CEAN FAVORITES

KIDZ BOP 3

2 Weeks At Number 1
Ultimate Yanni

®: NUMBER 1 =%
YANNI
WINDHAM HILL 18106/BNG HERITAGE

YUMMY YUMMY

THE WIGGLES
KOCH 8626

VARIOUS ARTISTS
/ALT DISNEY 860693

O W N bW N

DISNEY'S GREATEST VOL 1

JIM BRICKMAN
WINDHAM HILL 52836/AAL

Peace

12ZIE MCGUIRE
BUENA VISTA 860791/WALT DISNEY

LIZZIE MCGUIRE

-
o

MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 214

Romantic Melodies

DELERIUM
NETTWERK 30306 [H]

Chimera

VARIOUS ARTISTS Windham Hill Chill 2

WINDHAM HILL 57668/AAL

YANNI
VIRGIN 81516

Ethnicity

MANNHEIM STEAMROLLER/C.W. MCCALL
AMERICAN GRAMAPHONE 1776

American Spirit

STEVEN ANDERSON
MADACY CHRISTIAN 2881/MADACY

100 Church Classics

VARIOUS ARTISTS DISNEY'S GREATEST: VDL 2

—aF
=,

VARIOUS ARTISTS
'WALT DISNEY 860785

KIDS PICKS SINGERS
TRAIGHTWAY 91729

DISNEYMANIA SUPERSTAR ARTISTS SING DISNEY

cr
N

KEDS PICKS-HIT MIX

=5
w

-1’4 KIDZ BOP KIDS KIDZBOP 2
RAZOR & TIE 89055
P KIDZ BOP KIDS KIDZ 80P

AZOR & TIE 83042

VARIOUS ARTISTS
VALT DISNEY 860787

VARIOUS ARTISTS
IVALT DISNEY 861010

RADID DISNEY JAMS: VOL 5

DISNEY'S KARAOKE SERIES THE LION KING

VARIOUS ARTISTS
WINDHAM HILL 54334/AAL

Prayer: A Windham Hill Collection

8 - @ e @ wm = THeWEH

ZADE
SAWA 195

Zade

= 3
Yy

JIM BRICKMAN
| WINDHAM HILL/VICTOR 11647/AAL

Love Songs & Lullabies

VARIOUS ARTISTS
WINOHAM HILL 63017/AAL

State Of Grace II: Turning To Peace

VANGELIS
HIP-0 001427/UME

Odyssey: The Definitive Collection

VARIOUS ARTISTS Windham Hill Christmas i

4§ WINDHAM HILL 53301/AAL

L T S
B TV

12002

This Moment Now

REAL MUSIC 882

SING-ALONG
WALT DISNEY 850583
VARIOUS ARTISTS TODDLER FAVORITES
MUSIC FOR LITTLE PEOPLE/KID RHIND 75262/RHINO

VEGGIETALES BOB & LARRY'S SUNDAY MORNING SONGS
BIG IDEA 35007

VARIOUS ARTISTS
JALT DISNEY 860897
READ-ALONG
'WALT DISNEY 850568
VARIOUS ARTISTS
/ALT DISNEY 860605
READ-ALONG
WALT DISNEY 861023

VARIOUS ARTISTS
B8MG SPECIAL FRODUCTS 44570

SING ALONG WITH DISNEY'S PRINCESSES

DISNEY'S PRINCES S COLLECTION

FINDING NEMO

DISNEY CHILDREN'S FAVORITES VOL 1

DISNEY'S BROTHER BEAR

KID'S DANCE PARTY

Chuldren’s recordings: onginal motion picture soundtracks excluded.

@ 7joums with the greatest sales gains this week. ® Recording Industry Assn. 0f America (RIAA) certification for net shipment of 560,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). ® RIAA certification for net shipment of 10 million units (Diamond). Numeral followivm Platinum or Diamond
2

symbad indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplie: shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Ora). A Certification of 200,000 units (Platina).

units {Multi-Platina). *Asterisk indi LPis Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

table H \

Certification of 400,000
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ilboard  SINGLES AND TRACKS SONG INDEX.

98.6 DEGREES AND FALLIN' (Songs Of Universal,
BMI/Hannaberg, BMI/HarlagHoward, BMI) CS 56
- L]

ADICTO (Enrigue Iglesias, ASCAP/EMI April,
ASCAP/Metrophonic, ASCAP) LT 9

ALONE (EMI Blackwood, BMI/Be’s Songs, NV/A&S
Productions, BVBA), HL, H100 94

AMERICAN SOLDIER (Tokeco Tunes, BMI/Wacissa
River, BMI/BPJ, BMI), HL, CS 5; H100 44

AMIGO MIO (Norgie, ASCAP/Abayarde, ASCAP) LT 44

AMOR DESCARADO (Flamingo, BMI/Nuevo Mundo,
BMI/Telemundo, BMI) LT 29

ANOTHER POSTCARD (CHIMPS) (Treat Baker,
SOCAN/WB, ASCAP), WBM, H100 99

ANTES (EM! Aprit, ASCAP) LT 4

AQUI EN CORTITO (Esmogon, ASCAP) LT 41

ARE YOU GONNA BE MY GIRL (Copyright Control)
H1o00 65

AVE CAUTIVA (Seg Son, BMI) LT 13

AWAY FROM ME (WB, ASCAP/Jordan Rocks Music,
ASCAP), WBM, H100 79

- B -

BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Black Owned
Musik, ASCAP/Carter Boys, ASCAP/TVT, ASCAP/Notting
Dale, ASCAP/Irving, BMI/Hottis, We Do Hits Music, BMI),
HL/WBM, H100 17; RBH 36

BACK FOR MORE (Universal, ASCAP/Dirty Dre,
ASCAP/PoohBZz, ASCAP/Hitco South, ASCAP/Music Of
Windswept, ASCAP/WB, ASCAP/Sounds From The Soul,
ASCAP/Warner Chappell, SOCAN/One Man Music,
ASCAP), WBM, RBH 76

BACK IN THE DAY (PUFF) (Divine, BMI/Tribes Of
Kedar, ASCAP/jaJaPo, ASCAP/I-N-I Vibrations,
ASCAP/Sadiyah's, BMI/Janice Combs, BMI/EMI Black-
wood, BMI/Jobete, ASCAP/Universal, ASCAP), HL, RBH 62

BACKTIGHT (Hood Classics, ASCAP/E-Ballad,
ASCAP/WB, ASCAP/Young Beggah, BMI/Mother Drake,
ASCAP/Jasane Drama, ASCAP/Warner-Tamerlane, BMI),
WBM, RBH 63

BADABOOM (Notting Hill, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC/Milo Stokes, ASCAP/EMI
April, ASCAP/No Question Ent., ASCAP/|. Brasco,
ASCAP/Lady Pegasus, ASCAP/Sony/ATV Cross Keys,
ASCAP), HL, H100 §9; RBH 29

BAD BOY THIS BAD BOY THAT (Tony Dofat,
BMI/Rounder, BMI/Irving, BMI/EMI April, ASCAP/Justin
Combs, ASCAP/Frederick Watson, ASCAP/Rodney Hill,
ASCAP/EMI Blackwood, BMI/Janice Combs, BMI/Lloyd
Mathis, BMI/Lynese Wiley, BMI), HL, RBH 84

BANG BANG BOOM (Feelis, ASCAP/Dead Game,
ASCAP/EMI April, ASCAP/Swizz Beatz, ASCAP/Far Out,
ASCAP/Universal-PolyGram International, ASCAP), HL,
RBH 94

BE EASY (Domani And Ya Majesty's Music,
ASCAP/Toompstone, BMI) RBH 85

BREATHE (I'm Still With The Band, BMI/Warner-Tamer-

lane, BMI/Dylan Jackson, ASCAP/WB, ASCAP), WBM,
H100 63
BRIGHT LIGHTS (Bidnis, BMI/EMI Blackwood, BMI),

HL, H100 45
-c—

CAUSAME LA MUERTE (TN Ediciones, BMI/Los Com-
positores, BMI) LT 49

CERCA DE Ti (Thaly Songs, BMI/Peermusic 1,
BMI/Warner-Tamerlane, BMI/Million Dollar Steve,
BMi/Gerina Di Marco, BMI) LT 21

CHANGE CLOTHES (EMI April, ASCAP/Carter Boys,
ASCAP/Chase Chad, ASCAP/EMI Blackwood, BMI/The
Waters Of Nazareth, BMI), HL, H100 23; RBH 10

CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, H100 86

CLAP BACK (Slavery, BM|/Songs Of Universal,
BMI/Scott Storch, ASCAP/DJ Irv, BMI/Ensign, BMI),
HL/WBM, RBH 79

CLUBBIN (R.Kelly, BMI/Zomba Songs, BMI/joe Bud-
den, ASCAP/On Top, ASCAP/Universal, ASCAP), WBM,
RBH 33

COME GET SOME (Lil jon 00017 Music, BMi/Grunge
Girl, ASCAP/EMI April, ASCAP/Roztron, ASCAP/Kandacy,
ASCAP/Air Control, ASCAP/C'Amore, BMI/Drugstore,
ASCAP), HL, RBH 99

COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy’s Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMi/Kevin Hicks,
BMI/Bubba Gee, BMI/Noontime Tunes, BMI/WBM,
SESAC), WBM, RBH 42

CONSTANTLY (ShanCan, BMI) (S 57

COOLTO BE A FOOL (Foray, SESAC/MR2,
SESAC/Bethar, BMI/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI) CS 23

CORAZON DE PAPEL (2000 Amor, ASCAP/Sony/ATV
Discos, ASCAP/Rafa, ASCAP/Miranda Songs, ASCAP) LT

7

COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Tree,
BMi/Love Monkey, BMI), HL, CS 15; H100 82

CRANK IT UP (EMI April, ASCAP/Black Fountain,
ASCAP/N Da Trunk, ASCAP/Crump Tight, ASCAP/Herbili-
cious, ASCAP), HL, RBH 90

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 3

L] D —

DAME POR MUERTO (Sonora, ASCAP) LT 50

DAMN! (Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/White Rhino, BMI/Lil’' Buddy Dewberry, BMI) Hioo
20; RBH 11

DAYS OF OUR LIVES (Songs Of Universal, BMi/You
Scream, BM!I/Ottomatic Hit, BMI/Almo, ASCAP/Jill's Mad
Money, ASCAP/Universal, ASCAP), HL/WBM, CS 33

DESPERATELY (Tiltawhirl, BMI/Moon Kiss, BMI) CS 51

DIAMOND IN DA RUFF {Invisible, BMI/Niahlist,
BMI/Divine Mill, ASCAP/WB, ASCAP/I Want My Daddy’s
Records, ASCAP/Jahqae Joints, SESAC/Universal Tunes,
SESAC/Bridgeport, BMI), WBM, RBH 64

DIDN'Ti (Warner-Tamerlane, BMI/Green lvy,
BMI/Nashville DreamWorks Songs, ASCAP/Brian Nash,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Deston, ASCAP/Sony/ATV Cross Keys, ASCAP),
CLM/HL/WBM, CS 43

DIRT OFF YOUR SHOULDER (EMI April, ASCAP/Carter
Boys, ASCAP/Virginia Beach, ASCAP), HL, H100 68; RBH

4

DOWN FOR ME (Next Selection, ASCAP/Donceno,
ASCAP/)ack Knight, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Marsky, BMI/Janice Combs, BMI/EM! Black-
wood, BMI/Harve Pierre, BMI/Shannon Lawerence,
SESAC/Featquo, SESAC/The Writing Factory, ASCAP), HL,
RBH 45

DO YOU STILL WANT TO BUY ME THAT DRINK
(FRANK) (EMI April, ASCAP/Zomba Melodies,
SESAC/Agatha Monroe, SESAC), HL/WBM, (S 53

DRINKIN® BONE (Sony/ATV Acuff Rose, BMI/Zomba,

ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, (S 7;
H1o0 60
DUDE (EMI Blackwood, BMI), HL, RBH 65

. E -

ENAMORADA (Clear Heart, BMI/Ensign, BMI) LT 26

ENCORE (Carter Boys, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, RBH 53

EN REALIDAD (Maximo Aguirre, BMI} LT 30

ESTOY ENAMORADA (Arpa, BMI) LT 28

EVERY FRIDAY AFTERNOON (Murrah, BMI/Melanie
Howard, ASCAP), WBM, CS 25

o F -

FALLEN (Sasqua, BMI/Nieze World Music, BMI/One
Dynasty Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Lanard Huggins, ASCAP/Edy Crahp, BMI/EMI
Blackwood, BMI/Bridges In Babylon Music, BM1), HL,
H100 77; RBH 70

FALLEN (Sony/ATV Songs, BMi/Tyde, BMI/Sony/ATV
Canada, SOCAN), HL, H100 47

THE FIRST CUT IS THE DEEPEST {Mainstay,
BMI/Salafa, ASCAP/Universal-MCA, ASCAP), WBM, CS
35; H100 19

F**K IT (I DON'T WANT YOU BACK) (Hot Butter Milk,
ASCAP/Bat Radar, ASCAP/Top Biltlin’, ASCAP) H100 36;
RBH 80

FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN)
(Wacissa River, BMI/Built On Rock, ASCAP/ICG,
BMI/Famous, ASCAP/Song Matters, ASCAP/BP) Adminis-
tration, ASCAP), HL, CS 50

FORTHENIGHT (Universal, ASCAP/Tetragrammaton,
ASCAP/Soulchild, ASCAP/Nivrac Tyke, ASCAP), WBM,
H1o0 70; RBH 22

FREEK-A-LEEK (Zomba, ASCAP/Kumbaya,
ASCAP/Watch My Music, ASCAP/Lil Jon 00017 Music,
BMI), WBM, H100 85; RBH 50

A FUEGO LENTO (Clear Mind, ASCAP/Famous,
ASCAP/Clear Heart, BMI/Ensign, BMI} LT 39

ooes (5 =

GALYUH AH LEAD (X.C.A.R.R., ASCAP/Massive
Sounds, ASCAP/STB, ASCAP) RBH 83

GANGSTA GIRL (Zomba Songs, BMI/R Kelly, BMI),
WBM, H100 88; RBH 38

GANGSTA NATION (Gangsta Boogie, ASCAP/Hoo Ban-
gin" Music, ASCAP/DreamWorks Songs, ASCAP/Bass
Pipe, ASCAP/Karam's Kid, ASCAP/Nate Dogg, BM!/Uni-
versal, ASCAP/Cherry Lane, ASCAP), CLM/WBM, H100 40;
RBH 24

GET IT ON THE FLOOR (Boomer X, ASCAP/Universal,
ASCAP/Dead Game, ASCAP/EMI April, ASCAP/Swizz
Beatz, ASCAP), HL, RBH 87

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/EWC, BMI/EMI Blackwood, BMI), HL,
H100 15; RBH 23

GIGOLO (Zomba Songs, BMI/R.Kelly, BMI/Nick-
elodeon, ASCAP/N-Can-N, ASCAP/Famous, ASCAP),
HL/WBM, H100 27; RBH 25

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), HL/WBM, (S 24

AGUY LIKE ME (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI), HL, CS 37

- H L]

HANDFRINTS ON THE WALL (White Car, BMI/Scott P.
Innes, BMI/Bug, BMI/Early Bird, BMI) CS 41

HASTA QUE ME OLVIDE DE TI (Rubet, ASCAP/Univer-
sal Musica, ASCAP/2000 Amor, ASCAP) LT 43

HEAD BUSSA (Headbussa, ASCAP/Swole, ASCAP/G. .
Joe, BMI) RBH 73

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H100 32

HELL YEAH (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), HL/WBM, H1o0 80

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H100 10

HEY YA! (Gnat Booty, ASCAP/Chrysalis, ASCAP), WBM,
H1001; RBH9

HIT THAT (Underachiever, BMI/King, Purtich, Homes,
Paterno & Berlinger, BMI), HL, H100 69

HOLIDAE IN (Almo, ASCAP/Trak Starz, ASCAP/Irving,
8MI/Jackpot, ASCAP/Ludacris, ASCAP/EMI April,
ASCAP/EMI Blackwood, BMI), HL, H100 21; RBH 28

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 8; H100 57

HONK IF YOU HONKY TONK (Sony/ATV Tree,
BMI/Curb, ASCAP/}ustin john, ASCAP}, HL, CS 45

HOTEL (Larsiny, BMI/EMI April, ASCAP/R.Kelly,
BMI/Zomba Songs, BMI/Warner-Tamerlane,
BMI/Sony/ATV Songs, BMI/EMI Blackwood, BMI/Dead
Game, ASCAP/Bernard’s Other, BMI/Universal,
ASCAP/Swizz Beatz, ASCAP), HL/WBM, H100 42; RBH 26

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, CS 14; H100 73

HOT & WET (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/Ludacris,
ASCAP), HL, RBH 95

HOY (Estefan, ASCAP) LT 15

HYPHY (Cyphercleff, ASCAP/Momma Dot Muzik,
ASCAP/Your Momma Looks Like A Man, ASCAP/Yellow
Twankie, ASCAP/EMI April, ASCAP/E-40, BMI/Zomba
Songs, BMI), HL/WBM, RBH 98

Ll I L

| AM THE HIGHWAY (Disappearing One,
ASCAP/Melee Savvy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, H100 78

1 CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) (S 52; H100 8

1 CAN'T SLEEP (Espirtu de Leon, BMI/Songs Of Univer-
sal, BMI/My Mulligan, BMI), WBM, CS 34

1 CAN'T WAIT (Organized Noize, BMI/Big Sexy,
ASCAP/EMI April, ASCAP/Gnat Booty, ASCAP/Chrysalis,
ASCAP), HL, RBH 78

1GOT A FEELIN’ (Major Bob, ASCAP/Universal-Songs
Of PolyGram International, BMI/Everything | Love,
BMI/Sony/ATV Tree, BMI), HL, CS 54

(I HATE) EVERYTHING ABOUT YOU (3 Days Grace,
SOCAN/EMI April, ASCAP/Noodles For Everyone, SOCAN),
HL, H100 64

I'LL BE AROUND (God Given, BMI/Virginia Beach,
ASCAP/WB, ASCAP), WBM, RBH 52

1 LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree,
BMI/Big Yellow Dog, BMI), HL, CS 11

1 LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, CS 13; H100 74

"M IN LOVE WITH YOU (Haneli, BMI/Wacissa River,
BMI) CS 58

"M STILL IN LOVE WITH YOU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, H100
81; RBH 43

INDIAN FLUTE (Virginia Beach, ASCAP/WB,

ASCAP/Surrounded By Idiots Music, ASCAP/757,
ASCAP/Mahavees, BMI), WBM, RBH 91

| NEED A VACATION (EMI April, ASCAP/Rebecca Lynn
Howard, ASCAP/Sony/ATV Cross Keys, ASCAP/Satcher
Songs, ASCAP), HL, CS 49

IN MY DAUGHTER’S EYES (Songs Of Nashville Dream-
Works, BMI/Diversion, BMI/Cherry River, BMI), CLM, CS
12; H100 58

IN MY LIFE (Money Mack, BMI) H100 66; RBH 30

INOCENTE DE TI (BMG Songs, ASCAP/Almo, ASCAP)
LT 24
INVISIBLE (Desmundo, ASCAP/Deston,
ASCAP/Andreas Carlsson, STIM/WB, ASCAP/Warner
Chappell, PRS), HL/WBM, H100 48

IT*S MY LIFE (Universal-Songs Of PolyGram Interna-
tional, BMI/Zomba, ASCAP), WBM, H100 11

| WANNA DO T ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMI),
HL/WBM, CS 4; H100 49

| WANNA MAKE YOU CRY (Big Red Tractor,
ASCAP/Warner-Tamerlane, BMI/Smith Haven, BMI),
WBM, CS 55

1 WISH (Still Working For The Man, BMI/Tommy Lee
James, BMI/ICG, BMI/Careers-BMG, BMI/Music Hill,
BMI}, HL, CS 17; H100 75

12 U (Jackie Frost, ASCAP/BMG Songs, ASCAP/Associ-
ated Production, ASCAP/KPM, ASCAP/Jay E's Basement,
ASCAP/Universal, ASCAP/EMI April, ASCAP), HL, RBH 93

—J -
JUST A DOG (Cttanowear, BMI) RBH 86

- K -

KEEP DOIN’ IT (The Braids, ASCAP/Zomba,
ASCAP/Gator Boys, BMI/Songs Of Universal, BMI/T'Ziah,
BMI/Dade Co. Project Music, BMI), WBM, RBH 92

KNOCK KNOCK (Mass Confusion, ASCAP/WB,
ASCAP/Ye World Music, ASCAP/Universal-Duchess,
BMI/EMI April, ASCAP/DreamWorks Songs, ASCAP/Craig-
man, ASCAP), CLM/HL/WBM, H100 95; RBH 49

L] L L]

LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 10

LA PAGA (Peermusic lIl, BMI/Camaleon, BMI) LT 12

LAST ONE STANDING (Chi-Boy, ASCAP/Feesongs,
BMI) CS 46

LEARN CHINESE (A Shot Of Gin, SESAC/Dead Game,
ASCAP/EMI Aprit, ASCAP/Huss Zwingli, ASCAP/Sony /ATV
Cross Keys, ASCAP/Te-Bass, BMI/EMI Blackwood,
BMI/Donna-Dijon, BMI/MGM Music, BMI/Dynatone,
BMI), HL, RBH 82

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, CS 9; H100 53

LOCA CONMIGO (Premium Latin, ASCAP) LT 36

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB,
ASCAP/Scott And Soda, ASCAP/Beechtree, ASCAP),
WBM, CS 47

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 19; H100 89

LOVE ANGEL (Zomba Songs, BMI/R.Kelly, BMI) RBH
61

LOVE CALLS (Kem, BMI) RBH 39

LOVE YOU MORE (Hand In My Pocket, ASCAP/Music
Of Windswept, ASCAP/Famous, ASCAP/BIG JAMES,
ASCAP/Casino Room, ASCAP/Hutspa, ASCAP/Chutzpah,
ASCAP/Notting Dale, ASCAP), HL/WBM, H100 93; RBH 44

7 Y-

MAS QUE TU AMIGO (Crisma, SESAC) LT 8

MAS TERCO QUE UNA MULA (Edimonsa, ASCAP) LT
48

MAYBERRY (Good Ol’ Delta Boy, SESAQ) CS 29

ME CANSE DE MORIR POR TU AMOR (Zomba Golden
Sands, ASCAP) LT 45

ME CANSE DE TI (F..P.P, BMI/EMI April, ASCAP) LT1

MEGALOMANIAC (EMI April, ASCAP/Hunglikeyora,
ASCAP), HL, Hio0 67

ME, MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Black Owned Musik,
ASCAP/Notting Dale, ASCAP), WBM, H100 8; RBH 6

ME VOY A IR (Arpa, BMI) LT 40

MIENTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 2

MI GENTE (tron Tigga, BMI/Ozomatli, ASCAP/DHG,
BMI/Linkser, BMI/Universal-Musica Unica, BMI/King Of
Bling, BMI/EMI Blackwood, BMI) LT 32

MI LIBERTAD (Universal Musica, ASCAP) LT 35

MILKSHAKE (The Waters Of Nazareth, BMI/EMI
Blackwood, BMI/Raynchaser, BMI/Careers-BMG, BMI},
HL, H100 3; RBH 7

A MILLION WAYS (Zomba, ASCAP/563, ASCAP), WBM,
RBH 67

MORE & MORE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, H100 54; RBH 17

MY BABY (OKBYME, ASCAP/Shago, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP/Multi Muzic,
ASCAP), WBM, H100 55; RBH 21

MY IMMORTAL (Zombies Ate My Publishing,
BMI/Forthefatlen, BMI/Dwight Frye, BMI), WBM, H100 61

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,

ASCAP), HL, CS 26
- N o

NEVA EVA (Swole, ASCAP) H100 90; RBH 40

NO BETTER LOVE (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Diltard, BMI/Copyright Control), HL, RBH 41

NO HACE FALTA (F.I.PP, BMI/Estefan, ASCAP) LT 33

NOMAS POR TU CULPA (EMI April, ASCAP) LT 5

NO, NO, NO (Jae Millz, BMI/Embassy, BMI/Katrina,
BMI/ARC, BMI) RBH 96

NO REGRETS YET (Make Me Smile, ASCAP/Right
Bank, ASCAP/Brand New Sky, ASCAP) CS 36

NOT TODAY (Universal-MCA, ASCAP/Mary ). Blige,
ASCAP/Universal Tunes, SESAC/Songs Of Universal,
SESAC/WB, ASCAP/CWAB, SESAC/Ain’t Nuthin’ Goin’ On
But Funking, ASCAP/Feemstrar, ASCAP/Music Of
Windswept, ASCAP/Elvis Mambo, ASCAP/ Universal,
ASCAP/Blondie Rockwell, ASCAP/Zomba, ASC), WBM,
H100 51; RBH 32

NUMB (Zomba Songs, BM/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMi/Kenji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, H100 16

e ) =

ONE CALL AWAY (Almo, ASCAP/Trak Starz, ASCAP/Irv-
ing, BMI/Jackpot, ASCAP/EMI Blackwood, BMI/Ching
Chong, BMI), HL, RBH 59

ONE MORE CHANCE (Zomba Songs, BMI/R Kelly,
BMI), WBM, RBH 69

ON YOUR WAY HOME {Songs Of Bud Dog,
ASCAP/Songs Of Universal, BMI/Hannaberg, BMI), WBM,
(532

- P -

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama's House, BMI/Cherry River,
BMI), HL, €S 31

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BM|/Mama's House, BMI/Cherry River,
BMI), HL, CS 59

PASS THAT DUTCH (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP), WBM, H100 100; RBH 51

PERFECT (Sony/ATV Tree, BMI/Wenonga, BMI/Gold
Watch, BMI), HL/WBM, €S 16; H100 71

PERFECT {(WB, ASCAP/Wet Wheelie, SOCAN/High-
Maintenance, SOCAN/Stinky Music, SOCAN/Drop Out,
SOCAN/Slutty, SOCAN/Lanni Tunes, SOCAN/Warner
Chappell, SOCAN), WBM, H100 29

APIERNA SUELTA (Ser-Ca, BMI) LT 27

POP THAT BOOTY (Notting Hill, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC) H100 83; RBH 46

POR UN RATO (SongLibra, ASCAP) LT 46

o= Q) o

QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 23

QUICK TO BACK DOWN (Zomba, ASCAP/IlL will,
ASCAP/Lil Jon 00017 Music, BMI), WBM, RBH 60

QUIEN TE DIJO ESO? (Brantunes, ASCAP/Maximo
Aguirre, BMI/Fonsi, ASCAP) LT 7

QUIERO PERDERME EN TU CUERPO (Kike Santander,
BMI/Ensign, BMI) LT 16

- R -

RAIN ON ME (Pookietoots, ASCAP/Baeza,
ASCAP/Universal, ASCAP/Famous, ASCAP/Soldierz
Touch, ASCAP/Ensign, BMI/D) Irv, BMI/Colgems-EMI,
ASCAP/Irving Lorenzo, ASCAP), HL/WBM, RBH 37

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) H100 13; RBH §

REGALAME LA SILLA DONDE TE ESPERE (WB,
ASCAP/Gazul, ASCAP) LT 25

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 2; H1o0 30

RIDE WIT U (Universal, ASCAP/Tetragrammaton,
ASCAP/Nivrac Tyke, ASCAP/Jesse Jaye, ASCAP/BIG
JAMES, ASCAP/Famous, ASCAP/50 Cent, ASCAP/High On
Life, ASCAP/Mouth Full O’ Gold, ASCAP) RBH 71

RIGHT HERE FOR U (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/DeSwing
Mob, ASCAP), HL, RBH 72

RIGHT THURR (Trak Starz, ASCAP/Almo, ASCAP/Irv-
ing, BMD), HL, RBH 47

ROSAS (Sony/ATV Discos, ASCAP) LT 22

ROUND HERE (Val's Child, ASCAP/EMI April,
ASCAP/F.0.B., ASCAP/Domani And Ya Majesty’s Music,
ASCAP/Copyright Control), HL, RBH 75

RUBBER BAND MAN (Domani And Ya Majesty’s Music,
ASCAP/Crump Tight, ASCAP) H100 72; RBH 27

RUNNIN (DYING TO LIVE) (EMI April, ASCAP/Justin
Combs, ASCAP/Big Poppa, ASCAP/EMI Longitude,
BMI/Bee Mo Easy, ASCAP/Universal, ASCAP/Eight Mile
Style, BMI/|aceff, ASCAP/Resto World, ASCAP), HL, Hi00
28; RBH 16

- s —_—

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marg, ASCAP/EMI
April, ASCAP/EMI Blackwood, BM1), HL, H100 24; RBH 15

SAY HOW | FEEL (DKG, BMI) RBH 100

SENTIMENTAL (Edimusa, ASCAP) LT 42

THE SET UP (Obie Trice, ASCAP/WB, ASCAP/Ain't
Nuthin’ Goin’ On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Nate Dogg, BMI/Almo, ASCAP), HL/WBM, H100
91; RBH 55

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil Jon oo017 Music, BMI), WBM, H100 84

SHE IS (Phoenix Ave, ASCAP/Eddie Serrano,
BMI/Marsky, BMI/Janice Combs, BMI/EMI Blackwood,
BMI/Below The Surface, ASCAP) RBH 74

SHE'S NOT JUST A PRETTY FACE (Universal-Songs Of
PolyGram International, BMI/Loon Echo, BMI/Out Of
Pocket, ASCAP/Zomba, ASCAP), WBM, (S 10; H100 56

SIGNAL DE PLANE (Greensleeves, PRS/EMI, PRS), HL,
RBH 68

SIMPLE LIFE (Nashville DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMi/Silverkiss, BMI/Songs Of Universal,
BMI/Songs From The Engine Room, BMI), CLM/HL/WBM,
(S27

SI NO ME AMAS (Brantunes, ASCAP/Maximo Aguirre,
BMI/Fonsi, ASCAP) LT 18

SLOW JAMZ (Stayin High, ASCAP/Konman Entertain-
ment, ASCAP/Roc Da World, ASCAP/Diplomat, ASCAP/Ye
World Music, ASCAP/EMI April, ASCAP), HL, H100 5; RBH
2

SMILE (50 Cent, ASCAP/Lloyd Banks, ASCAP/Univer-
sal, ASCAP/No 1.D., BMI/)obete, ASCAP) RBH 77

SO FAR AWAY (Greenfund, ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB,
ASCAP), WBM, H100 33

SOMEBODY (WB, ASCAP/Gravitron, SESAC), WBM, (S

2

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Dieset, SOCAN), WBM,
H100 12

SONGS ABOUT RAIN (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 22

SORRY 2004 (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/Ein-
nor, ASCAP/Antonio Dixon’s Muzik, ASCAP/E.D. Duz-It,
BMI/Anthony Nance Muzik, ASCAP/E Two, ASCAP), HL,
H100 35; RBH 14

SOY UN NOVATO (Ser-Ca, BMI) LT 19

SPEND MY TIME (Blackened, BMI), WBM, CS 20

SPLASH WATERFALLS (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control/Alrudy, ASCAP/Almo, ASCAP),
HL, H100 46; RBH 19

STACY’S MOM (Monkey Demon, BM!/Vaguely Famil-
iar, ASCAP) H100 92

STAND UP (Ludacris, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, H100 6; RBH 18

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMi), WBM, H100 22; RBH 8

STILL FRAME (WBM, SESAC/Traptism, SESAC), WBM,
H10087

STUNT 101 (50 Cent, ASCAP/EMI April, ASCAP/ Derty
Works, ASCAP/Universal, ASCAP), HL/WBM, H100 43;

BH 20
SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Jumping Bean, BMI/Songs Of Universal, BMI/Univer-
sal, ASCAP/Amaya-Sophia, ASCAP) H100 9
SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 18

- T Ll
TE LLAME (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP/Sony /ATV Discos, ASCAP) LT 6

TE LLEVARE AL CIELO (EMi April, ASCAP/Yelapa
Songs, ASCAP) LT 14

TE NECESITO (Karen, BMI/Elyon, BMI) LT 17

TE RETO A QUE ME OLVIDES (Arpa, BM/) LT 31

TEXAS PLATES (WB, ASCAP/Kelodies,
ASCAP/Sony/ATV Cross Keys, ASCAP/Onaly, BM{),
HL/WBM, S 28

THAT’S A WOMAN (Sony/ATV Cross Keys,
ASCAP/Joesin’ For You, ASCAP/Universal, ASCAP/Mem-
phisto, ASCAP), HL/WBM, (S 40

THEM JEANS (One Up, BMI) RBH 54

THERE GOES MY LIFE (Warner-Tamerlane, BMi/Major
Bob, ASCAP/Sweet Summer, ASCAP), WBM, CS 1; H100 31

{THERE’S GOTTA BE) MORE TO LIFE (Diesel Liesal,
BMI/Warner-Tamerlane, BMI/Slowguy Songs,
ASCAP/Songtower, ASCAP/WB, ASCAP/Little Minx Music,
ASCAP/Chrysalis, ASCAP/First Avenue, ASCAP/BMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI April, ASCAP/E Two, ASCAP), HL/WBM, H100 62

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April,
ASCAP/Ghost Manor, BMI), HL, RBH 56

THIS LOVE (Angel Pie, BMI/Mike Curb, BMI/Sony/ATV
Tree, BMI/Onaly, BMI/Warner-Tamerlane, BMI/Makeshift,
BMI), WBM, (S 39

THROUGH THE WIRE (Ye World Music, ASCAP/Dyad,
BMI/Warner-Tamertane, BMI/Neropub, BMI/EMI April,
ASCAP), HL/WBM, H100 26; RBH 13

THUG LUV {Notorious K.I.M., BMI/Warner-Tamerlane,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Feels So Good
Music, ASCAP), WBM, RBH 97

TIPSY (Jerrell Jones, ASCAP/Tarpo ASCAP/Notting
Dale, ASCAP) H100 76; RBH 48

TOUCHED A DREAM (Zomba Songs, BMI/R.Kelly,
BMI), WBM, RBH 58

TOUGHER THAN NAILS (Songs Of Daniel Music,
BM(/Tanast Island Music, BMI/Sony/ATV Tree, BMI/Big
Yellow Dog, BMi/Etta Baby Music, BMI/Copyright Solu-
tions, BMI), HL, CS 60

— u -

U GOT THAT LOVE (CALLIT A NIGHT) (Divided,
BMI/Universal-Songs Of PolyGram, BMI/Ramal,
BMI/Warner-Tamerlane, BMI/Songs Of Universal, BMI},
WBM, RBH 35

UN AMOR PARA LA HISTORIA (Universal Musica,
ASCAP/Unique Hits, ASCAP) LT 38

UN SIGLO SIN TI (Muziekuitgerverij B.V. BUMA,
ASCAP/WB, ASCAP) LT 20

UN TE AMO (Manzamusic, ASCAP) LT 34

UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, H100

—— v —
THE VOICE WITHIN (Xtina, BMI/Aerostation,
ASCAP/Universal-MCA, ASCAP/Universal, ASCAP),

HL/WBM, H100 41

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy’s
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/ Air
Control, ASCAP), HL/WBM, H100 7; RBH 4

WANNA GET 2 KNOW U (50 Cent, ASCAP/Lloyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Webstyle, BMI/Better-half, ASCAP/Leon Ware,
ASCAP) RBH 57

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram international, BMI/Slowborne, BMI/Hope-N-Cal,
BML), HL/WBM, CS 6; H100 50

WAT DA HOOK GON BE (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Young Dude, ASCAP/Universal, ASCAP/Air
Control, ASCAP/Basajamba, ASCAP), HL/WBM, H100 37;
RBH 31

THE WAY | AM (Knoc-Turn’Al, ASCAP/Million Dollar
Game Ain't Free, ASCAP/Scott Storch, ASCAP/TVT,
ASCAP) RBH 88

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI),
WBM, H100 2; RBH 3

WEAK AND POWERLESS (Transfixed Music,
ASCAP/Harry Merkin, ASCAP/EMI April, ASCAP), HL, H100

6

34

WHAT WOULD YOU DO (Baby Ree Toonz,
BMI/Sony/ATV Tree, BMI/Rye Songs, BMI/Fox Film,
BMI/H Hersh H. Bomb, ASCAP/Dogg Foundation, BMI/N
With The Words, ASCAP), HL, RBH 81

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 18

WHY CAN'T | (Warner-Tamerlane, BMI/Hollylodge,
BMI/Rainbow Fish, BMI/Mr. Spock, BMI/WB, ASCAP/Tix,
ASCAP/Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP),
HL/WBM, H100 52

WHY DON'TYOU & | (Anaesthetic, BMI/Warner-
Tamerlane, BMI), WBM, H1o0 25

WILD WEST SHOW (Big Love, ASCAP/WB,
ASCAP/Music Of Combustion, BMI/Songs Of Windswept
Pacific, BMI), WBM, (S 38

WITH YOU (Jess, ASCAP/World Of Andy, ASCAP/Uni-
versal, ASCAP/Elleganza, ASCAP/Sony/ ATV Timber,
SESAC/Turtle Victory, SESAC), HL, Hi00 38

WONDERFUL (Ausar, BMI/Smooth As Silk, ASCAP/Air
Control, ASCAP/EMI April, ASCAP/ Silliwak,
ASCAP/Andre’Sia. ASCAP/E Two, ASCAP) RBH 66

- Y L]

YA NO ME DUELE {(Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 37

YEAH (TVT, BMI/Lil Jon 00017 Music, BMI/Christopher
Garrett, ASCAP/Hitco South, ASCAP/Music Of Windswept,
ASCAP/Christopher Mathew, BMI/Ludacris, ASCAP/EMI
April, ASCAP), HL, H100 14; RBH 12

A YEAR AT ATIME (Sony/ATV Tree, BMI/Songs Of
Terecel, BMI/Sony/ATV Cross Keys, ASCAP) HL, €S 44

YOU (RTD, BMI/Money Madness, ASCAP) H100 97

YOU ARE (Songs Of Universal, BMI/Living Wright,
BMI/Wayho, BMI/Steve Dean, BMI/WB, ASCAP/Scott
And Soda, ASCAP/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI/Music Of Windswept, ASCAP),
WBM, CS 48

YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL
{(Sony/ATV Tree, BMi/Love Monkey, BM|/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL/WBM, CS 3;
Hi00 39

YOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Uncle Bobby,
BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BM1), HL,
H100 4; RBH 1

YOU'LL NEVER FIND (A BETTER WOMAN) (Universal-
Duchess, BMI/Perk’s, BMI) RBH 89

YOU'LL THINK OF ME (Almo, ASCAP/Original Bliss,
ASCAP/EMI April, ASCAP/Ty Me A River, ASCAP/]esKar,
ASCAP) CS 21

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shane
Minor, BMI/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 30

Y TODO QUEDA EN NADA {World Deep,
BMI/Sony/ATV Latin, BMI/Blueplatinum,
ASCAP/Sony/ATV Discos, ASCAP) LT 11
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90 Million R&B Listeners Know Keys' ‘Name'

Alicia Keys’ “You Don’t Know My
Name” retains the top spot on Hot
R&B/Hip-Hop Singles & Tracks for
a sixth week and becomes the first
record to surpass 90 million listen-
er impressions at R&B radio.

“Name” exceeds the 88.5 million
audience total 50 Cent’s “In Da
Club” set in the March 8, 2003. issue.

The strength of “Name” at adult
R&B and R&B/hip-hop outlets is the
main reason 1t is able to outpace its
nearest competi-

on a chart that was shortened from
75 positions to 60 at the start of the
2001 chart year.

During the first 11 years that
the chart had 75 positions in the
Nielsen Broadcast Data Systems
era, only two songs took more than
30 weeks to reach the top 20. “Let’s
Make Love” by Faith Hill With Tim
McGraw made the top 20 in its
31st week in July 2000. And Gary
Allan’s “Right Where I Need to Be”

tor, the hip-hop-
based “Slow
Jamz” by Twista
Featuring Kanye
West & Jamie

singlesMinded

Silvio Pietroluongo [ ¢

r ‘? i Y

I‘;:’xxégy e silvio@billboard.com \\IF 2 e
than 25 million Mi
i i inal Patel
h.Stenzrn"t?lE];i;t mpatel@billboard.com
sions
R&B/Hip-Hop Wade Jessen
Airplay chart wjessen@billboard.com
That is the

largest disparity between the top two
titles on the airplay list since the
inception of the Nielsen Broadcast
Data Systems chart in 1992.

LONG TRAIN RUNNIN’: Newcomer
Josh Turner sets the mark for the
most weeks needed to crack the top
20 on Hot Country Singles &
Tracks, as “Long Black Train” col-
lects Airpower honors and moves
21-19 in its 35th week on the chart.
What makes the track’s trip so
intriguing is that the record was set

entered that part of the chart in
the March 24, 2001, issue in its
34th week.

However, looking back at that
issue, “Need,” which debuted in
April 2000 and did not entrench
itself on the chart until September
of that year, is listed at 25 chart
weeks. Since part of the song’s run
spanned both chart lengths, the
weeks-on-chart figures were adjust-
ed for that title and all other titles in
the Jan. 9, 2001, issue to reflect
weeks spent at No. 60 or higher.

AFFIRMATIVE: “Yeah” by Usher Fea-
turing Ludacris & Lil Jon climbs
40-14 in its third week on The Bill-
board Hot 100, earning Greatest
Gainer/Airplay honors with a gain of
24 million listener impressions. The
26-position jump is the largest for a
title entering the top 15 in more
than one year and the largest ever
by an airplay-only track.

Most titles that leap into the
upper portions of the Hot 100 with
such ferocity do so with the addi-
tional steam of a retail single’s
release. While other airplay-only sin-
gles have reached the top 15 in three
or fewer weeks, most have done so
by either debuting high enough to
reach that portion of the chart
quickly or by making the bulk of the
climb in their second chart week.

LOVE STORY: Courtney Love makes
her first solo appearance on the
Modern Rock chart, as “Mono”
debuts at No. 29. (The chart runs 40
positions deep at billboard.com and
in Airplay Monitor.)

Love is the first female solo artist
to appear on the modern chart since
Poe’s “Hey Pretty” debuted in the
March 9, 2001, issue.

It would be more than one year
after Poe’s run that another female-
voiced track would appear on the
chart. In December 2002, the Donnas
charted with “Take It Off,” and since
that time the chart has been graced by
such female-led acts as Evanescence,

the Distillers, No Doubt.

Women have not been so preva-
lent on the chart in any period
since 1999, when there were
almost a dozen female-fronted acts

H{

____MRINSTREAM TOP 40
NEW RELEASES WITH TOP 10 CALLUUT POTENTIAL
BRITNEY SPEARS 68.9
Toxic JIVE .
65.6

MAROON 5
This Love JRMG

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
1 EVANESCENCE 873
My Immortal WIND-UP ’
LINKIN PARK 88.3
Numb WARNER BROS :
CHRISTINA AGUILERA 79.3
The Voice Within RCA/RMG -
SWITCHFOOT 67.9
Meant To Live COLUMBIA -
HILARY DUFF 65.1
Come Clean HOLLYWOOD .

ADULY TOP 30 -
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

MAROON 5
This Love J/RMG 68.6

AW N

on the Modern Rock list.

Additional reporting by Anthony
Colombo in New York and Keith
Caulfied in Los Angeles.

DATA .
Wﬂd PROVIDED BY
RHYTHMIC TOP 40
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
ﬁr MISSY ELLIOTT
I'm Really Hot ELEKTRA/EEG

J-KWON
Tipsy ARISTA 67.8

74.8

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
1 EVANESCENCE 88.6
My Immeonrtal WIND-UP -

OUTKAST

Hey Ya ARISTA 86.6

CHRISTINA AGUILERA 15.5

The Veice Within RCA/RMG .
154

Ain't No Mountain High Enough UMRG

2
3
4 MICHAEL MCDONALD
5 HOWIE DAY

6

Perfect Time Of The Day EPIC 123

JASON MRAZ 72.0

You And | Both ELEKTRAVEEG :
7 JOHN MAYER 68.2

Clarity COLUMBIA

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
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Nowhere Kids LAVA 66.4
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rated on a 1-5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 callout potential,

slthough that benchmark number can fluctuate based on the strength of avaitable music. New Releases are songs that have been recently
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score.
For a complete list of current songs with Top 10 Callout Potential, see HitPredictor.com. © 2004. Promosguad is a trademark of Think Fast LLC.
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Sexual
Overload

Continued from page 1

album sales by Spears, Pink and simi-
lar artists may reflect a classic case of
mismarketing.

“When social and economic times
are more threatening and pessimistic,
we actually prefer others with more
mature facial, body and personality
characteristics,” says Terry Pettijohn, a
Ph.D. social psychologist at Mercyhurst
College in Erie, Pa.

TARTING UP

If Pettijohn’s observations are accu-
rate, then industry executives who are
pushing artists to “tart it up” are mis-
calculating the market and could be
damaging careers.

“Audiences are listening to lyrics
more,” says Ron Vos, president/chief
executive of Hi Frequency Marketing in
North Carolina. “They’re focused on
content and story line, not dancing and
having fun, and they want the artist to
reflect that.”

Indeed, female artists who are suc-
ceeding on the radio and on the charts
have tapped into the nation’s post-Sept.
11 soul-searching.

Vos, whose firm worked with Avril
Lavigne and Norah Jones, says these
artists are writing music that’s about
being in touch with your own values.
They portray themselves as self-made
people who write about their own feel-
ings, he says.

Sex certainly sells. The concept has
been around as long as advertising. But
Lavigne and Jones reflect a different
kind of sexuality that's much subtler,
more genuine and thus more alluring
in a time of crisis.

Given the national mood, such
nuangces could easily be the difference
between strong and mediocre sales.

One of the hottest breakthrough
groups of last year, rock band Evanes-
cence, is fronted by Amy Lee, who is
appalled by the crass marketing of some
pop stars. “Talking bad about Britney is
like beating a dead horse; I won't even
go there,” she says.

But what really bothers Lee are
female artists who are good writers or
good singers but have gone from
being “really classy and cool to just
stripping it all away.”

Jewel, for example, has gone from folk
songstress to cover girl, and 40-something
Sheryl Crow struts onstage in hot pants
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even as she bemoans that other artists are
being marketed like “porn stars.”
“Obviously, sex is the most basic thing
that you can [sell],” Lee says. “l mean,
you sell yourself, and I just hate it.”

TRAMP TREND

From Spears’ kiss with Madonna at
the MTV Video Music Awards to Pink’s
onstage antics at the Billboard Music
Awards, the trend toward trampiness
shows no signs of abating.

But some academic research sug-
gests that it runs counter to current eco-
nomic, social and demographic trends.

Last spring, Pettijohn and University
of Georgia professor Abraham Tesser
presented a paper to the American Psy-

PINK: TARTI.HG IT UPTOD MUCH?

chological Society in Atlanta that exam-
ined how the social and economic envi-
ronment affects human preferences.

“In times of trouble, strong, stable,
supportive people are favored,” he says.
“When times are good, we tend to favor
the fun person.”

To reach that conclusion, the re-
searchers studied the public’s pref-
erences for actresses between 1932
and 1995.

Individuals preferred smaller eyes,
thinner cheeks and larger chins in bad
times, and women with larger eyes,
fuller cheeks and smaller chins in good
times, the study found.

“The U.S. is always going back and
forth between our puritan values and
our need for indulgences,” says Sharon
Livingston of the Livingston Group, a
Windham, N.H., marketing and re-
search firm.

Indeed, American attitudes about sex
have moved in cycles that seem to
roughly follow the economy, according
to Robert Fogarty, a history professor at
Antioch College in Ohio.

In the early 1900s, the prim “Gibson
Girl,” who represented serene self-con-

Borders

Continued from page 8

ect up and running.

Van der Pas notes that music is a key
element in the life of many Europeans
today and a symbol of the diversity of
Europe’s cultures. “Highlighting this
diversity within our unity and sup-
porting the blossoming of cultures
that are composing today’s Europe is
one of the great missions of the Euro-

pean Union,” he says.

He calls the Border Breakers Awards
“an excellent tool to make all this vis-
ible and audible,” through a celebra-
tion of music and the promotion of
new European talents “beyond the
regional and national borders.”

London-based EMI Music Conti-
nental Europe president/CEO Em-
manuel de Buretel welcomes the cre-
ation of the prize. “It puts the limelight
on new European talent,” he says.

The IFPI already organizes a bian-
nual awards show in Brussels. The IFPI
Platinum Awards recognize artists

fidence, was the prevailing icon. By the
Roaring "20s, flappers were the rage.

“Flappers were nearly showing their
knees,” Fogarty says. “There was a per-
sonal liberation and freedom.”

During the Great Depression and
World War 11, the prevailing female
image changed again. But by the post-
war boom of the 1950s, the pendulum
had swung back.

Sultry sex kittens like Marilyn Mon-
roe, Bridget Bardot and Jayne Mansfield
became screen stars. And Playboy mag-
azine was launched.

SEXUALLY AWARE

As part of his research, Pettijohn
studied the physical characteristics of
every Playmate of the Year, from 1960
through 2000.

Then he compared his findings with
a “hard times” indicator made up of
U.S. rates of unemployment, marriage,
murder and other factors.

“During difficult years, models tend-
ed to be slightly older, heavier and taller,
with larger waists and bigger waist-to-
hip ratios,” he says.

Madison Avenue also seems to be
keenly aware of sexual-economic
swings in national mood.

During the booming 1980s, Calvin
Klein pushed the envelope with an ad
campaign featuring the then-15-year-
old Brooke Shields.

Madonna, of course, launched
vampiness during the 1980s.

Calvin Klein once again typified the
swing to racier advertising when the
economy rebounded from the 1990-91
recession. It launched its controversial
“teen porn” advertising campaign in
1995. And remember “heroin chic”?

The road to raunch for artists like
Spears, Pink and Aguilera began about
the same time, but for some reason, no
one has clued them in that the national
mood has changed.

In contrast, Madonna, who has
switched images like a snake sheds
skins, possesses an uncanny ability to
judge the social climate.

While some considered her kiss with
Spears at the MTV Awards a symbolic
anointing or passing of the vamp torch,
it was more like she was casting off a
worn pair of shoes.

Today, the pop diva’s well-cultivated
image as a doting mother and children’s
book author is much more reflective of
the times.

Likewise, songs with a mellow, intro-
spective approach are finding a recep-
tive U.S. audience, in part because of
the confusion and sense of change in
the wake of Sept. 11, according to Ball
State University pop culture expert
Richard Aquila.

That mood plays into the resurgence
of the singer/songwriter, where audi-
ences are eager to hear what the indi-
vidual has to say, he says.

“There’s been a turn toward tradi-
tional values,” Aquila adds.

Alicia Keys is representative of the
trend. Her songs are introspective and
soulful. Her image, while sexual, also
exudes strength and character. Not sur-
prisingly, her latest album is doing well
on the charts.

Norah Jones is sexy, Livingston says.
But “she’s using libido in a gentle way
and talking about relationships. It’s a
more constructive use of her libido, but
she’s still creating interest and intrigue.”

She’s saying, “ ‘Come be with me,

and you’ll feel good about your-
self,’ "she explains.

THE SEX CARD

While Keys and Jones are sticking
with their images, the industry seems
to be prone to playing the sexual card
over and over again to juice sales in the
tough economy.

Chris Knab, a music business con-
sultant in Seattle, is unsurprised. Often,
he says, it’s easiest to attract mass-
media interest by turning up the sexu-
al tone and seeing how much they can
get away with.

The fear is that such rising stars as
Beyoncé Knowles could fall into that
trap. Although her vamp quotient is
low, some of the songs on her latest
album, “Dangerously in Love,” flirt
with vampiness.

A spokesperson for Columbia Rec-
ords, which put out the former Des-
tiny’s Child star’s latest CD, declined to
discuss Knowles’ image.

The changed mood has affected other
media as well. Felix Dennis, the founder
of Dennis Publishing, epitomized the
raunch trend in 1997 with the launch

of “laddy boy” magazine Maxim.

He followed with Stuff, another
men’s mag, and Blender, a consumer
music magazine. The publications all
soared on a combination of raunch and
sophomoric humor. But that was then.

In a clear sign of a changing public
mood, Stuff’s single-copy sales dropped
by 24% in the first six months of 2003,
compared with the same period a year
ago, according to Fortune magazine.

Newsstand sales of the still-profitless
Blender also fell 26% from the Janu-
ary/February issue of last year to the
June issue. Even Maxim sales are off
nearly 7%, Fortune reports.

Spears, of course, has played the sex
card most often and most blatantly in
the face of declining sales.

Her biggest single, “. .. Baby One
More Time,” cut when her image was
more wholesome, spent 39 weeks on
the singles charts in 1998, including
seven weeks in the top spot.

Her last single to hit No. 1 on the
charts was “I'm a Slave 4 U” in 2001. 1t
spent one week at the top.

Despite massive hype, Spears’ latest
album is posting only so-so sales. And
Pink’s latest release is suffering as well.
Sales of “Try This” have fallen far short
of her previous blockbuster album.

According to a source, her label is pri-
vately worried that she has been tarting
it up too much. For her part, Pink says
artists are just using what they've got.

“I'don’t think there’s anything wrong
with being sexy, but people use what
they have,” she says. “If people have a
great voice, then you use your voice; if
you have a great mind, then you speak
alot; if you have a great body, then you
take your clothes off.”

That may work if you're 20-some-
thing, but Evanescence’s Lee isn't the
only person who finds the trend dis-
turbing among such established, tal-
ented female artists as Toni Braxton, Liz
Phair and LeAnn Rimes.

Gina Vivinetto, pop music critic for
Florida's St. Petersburg Times, noted
in an article last summer that it’s as
if someone had issued a memo to
every woman in rock. “No matter
how seriously she once took herself,
no matter how good her voice or her
level of talent, [she] must start look-
ing like a tramp.”

It’s unclear whether America will still
show a penchant for buying somber
melodies this year if U.S. troops start to
return from Iraq and the stock market
continues to climb.

Such changes could adjust the
American disposition. But judging by
the reaction to Spears’ recent marital
escapade in Las Vegas, the public is no
longer amused; it's annoyed.

whose sales in Europe have exceeded 1
million units. Brussels-based IFPI
regional director for Europe Frances
Moore says the two awards are com-
plementary.

“These [Border Breakers| awards
highlight the industry’s investment in
local culture,” she adds.

EC INVOLVEMENT
For EMO director Jean-Frangois
Michel, who has been actively involved
in the project, the prize is a way for the
EC to participate in the promotional
efforts labels undertake to push Euro-

pean artists.

“This is really about European
repertoire,” he says. “It is important
that the EC recognizes that there is a
wealth of repertoire in Europe but also
that there are restrictions in the way
this repertoire travels.”

Michel says the industry will con-
tinue to work alongside the EC in set-
ting up specific projects that can help
promote European repertoire. One
project that has been discussed with
the EC is the creation of a European
music export office in the U.S., based in
New York.

Van der Pas points out that the
European music market represents
one-third of the world market. How-
ever, he agrees that it remains frag-
mented and partitioned nationally.
“This situation makes it more diffi-
cult—and more expensive—for the
circulation of works, artists and cul-
tural products,” he explains.

“Mobility is not simply for us a cul-
tural concern but also an economic
one,” Van der Pas says. He suggests
that the Border Breakers Awards can
highlight the role of the EC in the
field of culture.
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Korea

Continued from page 5

DVD and video piracy has been a par-
ticular problem, because no real
enforcement mechanism exists to
regulate licenses.

The government-appointed Korea
Media Ratings Board has the author-
ity to issue licenses but not to enforce
or repeal improper licensing.

MIXED REACTION

Chris Lee, the executive director of
Synnara, South Korea's biggest music
retailer, calls the announcement “a
shame and really surprising.”

On the contrary, EMI Recorded
Music Southeast Asia executive direc-
tor Hans Ebert says, “We at EMI in
this region welcome this initiative by
the USTR. This is long overdue.”

Savannah Hahn, country manager
for gaming company Electronic Arts
Korea and former manager of Sony
Music Korea, welcomes the USTR’s
announcement. “It's necessary in par-
ticular for online piracy,” Hahn says.
“The Korean government pays very lit-
tle attention to the piracy of foreign
lintellectual property].”

The music industry is the main vic-
tim of online piracy. Lachie Rutherford,
chairman of the International Federa-
tion of the Phonographic Industry for
Asia-Pacific, comments: “Making the
Priority Watch List is the least you'd
expect. This is the worst Korea’s ever
been—basically, there’s not a music
industry left in Korea.”

In South Korea, with a world-lead-
ing broadband Internet penetration
rate of more than 60%, online file trad-
ing is endemic. The RIAK says that is
the main reason that music sales have
fallen from $345 million in 2000 to an
estimated level of between $126 mil-

BY BILL HOLLAND

WASHINGTON, D.C.—Observers of
worldwide piracy here see South
Korea in a technological imbalance.
The country has one of the most ad-
vanced broadband technology net-
works in the world but offers little
protection for the intellectual prop-
erty rights of content owners using
the technology.

The Jan. 8 decision by the U.S. Trade
Representative (USTR) to place South
Korea on its top trade-policy warning
list stems from that.

“You have a complete discon-
nect,” says Neil Turkewitz, executive
VP of international for the Record-
ing Industry Assn. of America. “The
Korean government spent a tremen-
dous amount of money and time in
creating that infrastructure, but
they didn’t create the rights to the
content that gets communicated.”

Steve Metalitz of the D.C.-based Inter-
national Intellectual Property Assn. says,
“If somebody is putting your product
online without authorization, that’s
against the law. Today in Korea, that is
not against the law.”

Through a separate existing re-

U.S. Observers Back USTR Move

production right, Metalitz says,
“songwriters may have a claim for
infringement, but not the labels and
artists for the transmission of sound
recordings. Most of the cases that have
already gone to court have been
brought by the Korean recording
industry—with minimal success.”

The Korea decision shows that the
U.S is coming to grips with the new
problems connected with highly wired
internationals.

In the past, U.S. trade decisions
based on lack of enforcement have
been directed at such nations with
hard-goods piracy problems as China
and Taiwan.

The so-called Special 301 trade-
partner reviews of copyright protec-
tion occur each April. Korea was
placed on the lower-priority Watch List
last year.

At that time, USTR asked Korea
for a number of improvements. The
most important was for the estab-
lishment of an exclusive right of
transmission for sound recordings by
the end of 2003.

“They didn’t do that,” Metalitz
says. “They’ve made progress in
some other areas, but not that

most important one.”

Korea is the U.S." sixth-largest
export market; two-way trade in goods
was more than $58 billion in 2002. But
U.S. copyright industry losses were
$572 million the same year.

Countries elevated to the Priority
Watch List are subject to sanctions if
good-faith negotiations and progress
do not occur. Currently, the Ukraine is
s0 designated and is subject to $75 mil-
lion in sanctions.

Nine years ago, the U.S. was close
to leveling sanctions against China
for rampant illegal CD production,
but a trade war was averted when
China made good on promises in a
1995 bilateral agreement (Béllboard,
June 15, 1996).

China, although not on the Priori-
ty Watch List, is still being watched
closely by the U.S. in a Section 306
monitoring program. Observers add
that China’s turnabout is also a result
of becoming a member of the World
Trade Organization in 2001.

Market access in China for U.S.
companies remains a major problem
for the record industry. Former RIAA
chief Hilary Rosen testified on the sub-
ject before Congress in March last year.

lion and $168 million in 2003.

“The major problem in Korea is
Internet-based piracy,” Sony Music
Asia president Richard Denekamp
notes. “Korea is the No. 1 country in
the world in terms of broadband pen-
etration, so downloading songs and
movies is child’s play.”

TO STAY OR NOT TO STAY?
As the situation worsens, some
industry executives have started to

question their presence in South Korea.

“I can't think of any record com-
pany that is not reviewing its strat-
egy and level of investment in South
Korea,” says Rutherford, who is also
president of Warner Music Asia
Pacific. He adds that while Warner
has no intention of giving up on the
South Korean market for the time
being, the situation there is under
close scrutiny.

EMTI's Ebert says withdrawing from

South Korea is not on the agenda. “We
believe that this step by the USTR will
go a long way toward stamping out this
problem,” he says. “We absolutely have
no plans to turn our backs on this very
important market.”

Likewise, Universal Music Southeast
Asia president Harry Hui notes: “We are
not planning on pulling out of Korea
as a result of this action. We will be
more careful about the investments to
be made in this market.”

South Korea has been on and off
the USTR’s Watch List and Priority
Watch List since 1990, while the gov-
ernment and trade bodies have been
wrestling with evolving intellectual
property demands.

South Korea's Ministry of Foreign
Affairs and Trade (MOFAT) issued a
statement Jan. 9 expressing regret over
the U.S. government not appreciating
how much progress South Korea has
made regarding intellectual property
rights in the past few years.

If South Korea does not take steps
toimprove its intellectual property pro-
tection, the USTR’s announcement
could lead to the U.S. imposing retal-
iatory tariffs.

MOFAT officials say they consider
this unlikely. “We will continue our
efforts to protect copyrights,” MOFAT
said in a written statement. “We will
review the U.S. government’s requests
and positively consider those we believe
will help protect copyrights.”

One movie-industry source is less
diplomatic. “If China’s not on this
‘watch list,” then the list is garbage,”
she says. “It’s just the U.S. bullying
smaller countries because they think
they can get away with it.”

Lee Jin-shik, deputy director of the
Ministry of Culture and Tourism's
copyright division, echoes MOFAT’s
statement, calling for further talks.

The Ministry of Culture and
Tourism “understands the U.S. con-
cerns [regarding transmission
rights], but Korea is also very con-
cerned with the growth of the phono-
gram industry,” Lee says.

He adds that the music industry “is
one of the major cultural industries
which Korea must take care of for the
sake of the future. Within the frame-
work of international agreements,
Korea has been trying to build an
appropriate and productive copyright
system. We hope that the U.S. may
understand this position.”

Brit Awards

Continued from page 6

“The show has grown over the
years,” Brits executive producer Lisa
Anderson comments. “We have seen
an explosion in media coverage, and
we're trying to keep up with all this
media attention.”

Grainge contends that the Brits are
taken seriously by the industry, the
artists and the media. “We have the
biggest international and local artists
ready to perform,” he says, “and that is
a testimony to the way this event has
built up. It is a brand that artists want
to be associated with.”

BMG U.K. & Ireland chairman/
CEO Tim Bowen says, “The Brits is
the showcase event for both U.K.
and international artists and gener-
ates huge media and public interest.
It is a vital part of the U.K. music
industry calendar for artists, record
companies and retail, at the same
time generating significant money
for charity.”

The show takes place Feb. 17 at
one of London’s biggest arena com-
plexes, Earls Court. More than 6,000

people are expected to attend.

“The show has two challenges: It
has to be an incredible show for TV
audiences, and it has to be a unique
experience for those in the hall,”
Grainge says. “Both are challenging,
but the Brits have always been differ-
ent from normal TV shows.”

BACK TO BASICS

Anderson says this year’s edition
will return to the original concept of
the Brits, which sees the audience
dining while the show goes on.

Last year, the show took place in
an arena in front of a seated audience,
and to many in attendance, it had lost
its sparkle.

Anderson explains the return to
the old way of doing things as “a way
to get back to the party spirit.”

She elaborates: “The Brits started
as a party before it was a show, then
the show became predominant. Last
year we made changes, but after a
close review, we decided that what
the people wanted was a party. We
want everyone to have a good time.”

The show will be broadcast “as
live” on national commercial chan-
nel ITV1 one hour after it takes place
at Earls Court. Anderson says the
small delay in time will be used for

minor editing and, if necessary, to
beep out any profanity or unsuitable
words used by the winners.

In addition to the U.K., it is esti-
mated that the show will be seen in
more than 30 countries worldwide.

The show is underwritten by
MasterCard. Anderson says the Brits’
rise in notoriety during the year has
attracted the attention of many com-
mercial brands.

“The ad slots on ITV during the
show are fiercely coveted—it is our
Super Bowl,” Anderson says.

CHARITABLE BENT

The evening’s budget of £4 million
($7.4 million) covers the cost of the
show and the after-show party at
Earls Court.

Proceeds will go to such charities
as the Brit Performing School, Nord-
off Robbins and environmental group
Future Forests.

Nine acts will perform live during
the show, among them the Darkness,
Black Eyed Peas, Busted, Dido, Muse
and 50 Cent. Duran Duran will also
perform and will receive the Out-
standing Contribution to British
Music Award.

Anderson says that she is in talks
with two more major artists “who

will change the flavor of the show” to
join the lineup.

With four nominations, the Dark-
ness leads the field for the 2004 Brit
Awards. The band is up for best
British group, rock act, British
breakthrough act and album for
“Permission to Land” (Must Destroy/
Warner Music).

Dido (Cheeky/BMG), rapper Diz-
zee Rascal (XL), Daniel Bedingfield
(Polydor) and Busted (Polydor) each
have three nominations; Justin Tim-
berlake (Jive) and Christina Aguilera
(RCA) each have three nods in the
international categories.

Other nominees include R&B stars
Alicia Keys (J) and Missy Elliott
(Elektra), as well as rockers Kings of
Leon {Hand Me Down/BMG), the
Strokes (Rough Trade/Sanctuary)
and the White Stripes (XL).

Several British newcomers made
it onto the nominations list: new
British jazz sensation Jamie Cullum
(Universal), singer/songwriter Amy
Winehouse (Island), Dizzee Rascal,
R&B singer Lemar (Sony) and the
Coral (Deltasonic/Sony).

“I'think this is the best list of nom-
inations we've ever had,” Grainge
says. “It really represents the diversi-
ty of British talent, and if I just look

at Universal nominations, 12 out of
17 are U.K.-signed.”

BMG leads with 19 nominations
(four of which are from Jive), fol-
lowed by Universal with 17, Sony
(10), Warner Music (seven) and EMI
(seven). On the indie side, thanks to
Rascal and the White Stripes, Beg-
gars Group scores eight nomina-
tions, followed by Telstar (two) and
Echo, V2 and Rough Trade/Sanctu-
ary (one each).

The awards are voted on by an
academy of 1,000 members from
labels and the media. Some specific
awards are chosen in partnership
with media outlets.

The British breakthrough act is
picked by listeners of public station
BBC Radio One, while the best
British single is voted for by U.K.
commercial radio listeners. The
British urban act award is voted for
by MTV:Base viewers, the British
rock act award by the viewers of
music channel Kerrang! and the
best pop act award by the viewers of
TV show CD:U.K., the readers of the
Sun newspaper’s Bizarre column
and subscribers to mobile-phone
company O2.

A complete list of nominees is
available at brits.co.uk.
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DreamWorks

Continued from page 5

Meanwhile, managers of Dream-
Works artists warmly welcomed the
official reprieve for A&R.

“Keeping the A&R staff is very
thoughtful to any act that’s on Dream-
Works,” Lifehouse manager Jude Cole
says. “That’s respecting the artist, and
that's a very good sign.”

ANTHONY NAMED

The IGA enterprise under Iovine
absorbed the label’s roster and A&R
staff and named former Epic Records
president Polly Anthony to run the
operation. Last month, Billboard pre-
dicted that Anthony would be chosen
to run the label (The Beat, Billboard,
Dec. 6, 2003).

Anthony’s availability made her
the perfect choice, Iovine says.
“She’s terrific.”

He says that he and UMG chair-
man/CEQ Doug Morris “wanted some-
one like her on the inside.”

Anthony calls DreamWorks Records
“a jewel box.”

“I'm looking forward to working
with all of them,” she told Billboard
Jan. 14. “I'm three days into it, and I'm
thrilled with this opportunity.”

STANDING BY ARTISTS
The decision to keep the Dream-

When DreamWorks SKG heads Steven Spielberg, Jef-
frey Katzenberg and David Geffen formed DreamWorks
Records in 1995, they picked three of the music industry’s
most highly regarded executives to run the label: the leg-
endary Mo Ostin, Lenny Waronker and Michael Ostin.

Before forming DreamWorks, Mo Ostin and Waronker
ran Warner Bros. during a time of unprecedented com-
mercial and critical acclaim for the label, when such acts
as R.E.M. and Prince topped The Billboard 200 and crit-
ics' year-end lists.

With Michael Ostin as head of A&R, artists like Neil
Young and Joni Mitchell continued to produce some of
their best work, as well as help draw other acts to the label.

After being dislodged in a Warner Music Group shake-
up in the mid-"90s, the trio resurfaced to launch Dream-
Works. Now, following the sale of DreamWorks Records
to Universal Music Group, the three once again find
themselves at a crossroads.

Although Interscope Geffen A&M head Jimmy Iovine,
who now also oversees DreamWorks with new label head
Polly Anthony (see story, page 1), says that Mo Ostin is
always welcome at the company, Ostin says the gracious

DreamWorks Power Trio At Crossroads

offer will probably go unheeded. “Unless they ask me for
some comment or advice on a specific situation, I have no
intention of having an active role,” he says.

Retirement is a real possibility, but Ostin says it is not a
certainty. “I'm not interested in going back into business
in terms of buying a business or starting a business. I'm
interested in things where I can learn and grow where
money isn’t a concern, because that’s not an issue for me.”

Michael Ostin will continue to work with DreamWorks
as executive producer of two soundtracks: “Shrek 2” and
“Shark’s Tale.” “Shrek 2,” which will feature an alterna-
tive pop soundtrack, will arrive at the end of May. “Shark’s
Tale,” which is expected to have an urban-leaning sound-
track, will also hit stores that month.

“My permanent plans have not been determined yet,”
he says. “I'm just going through the process of disen-
gaging. I want to see if there are some entrepreneurial
opportunities that interest me; within the next few
months, I'll settle on what I want to do.”

Waronker could not be reached by press time, but sources
say he is expected to work on selected music projects.

MELINDA NEWMAN

Works A&R staff was an easy one,
lovine says.

“The guys at DreamWorks are
trained really well. It’s my intention to
keep the integrity and the vibe intact,”
he says.

Managers hope that DreamWorks’
strategy of standing by artists will also
be maintained.

“One of the things that really made

DreamWorks special was that they
stuck with groups no matter what their
first-week sales were. Floetry and Nelly
[Furtado] were proof of that,” Floetry
manager Julius Erving III says.

“They stuck with us and continued
to spend money on the project. [ would
hope that continues,” he adds.

By becoming part of a much larger
music group, DreamWorks staff should

be able to draw from a larger talent
pool: Floetry is already working on
writing and producing some Interscope
artists, he says.

MINIMAL INTERFERENCE
For the new regime at DreamWorks,
the records that came out recently are
the first order of business, says Iovine,
who has directed the staff to “do the

best we can for those artists.”

Among DreamWorks’ fourth-quar-
ter releases were new projects from
Nelly Furtado and Rufus Wainwright.

“Hopefully some of that care and
support that Rufus had will carry over
to the new regime at Interscope,” says
Wainwright’s manager, Barry Taylor.

lovine says he plans to let Antho-
ny run the label with minimal inter-
ference, just as he does the heads of
the other imprints that fall under
his umbrella.

“My thoughts are really irrelevant if
I really want each [label] to be itself,”
he says. *“1 don't tell Dr. Dre what artists
to sign.”

Anthony inherits a label that has
registered a number of multimillion
sellers, including Papa Roach’s “Infest-
ed” (3.27 million), Lifehouse’s “No
Name Face” (2.47 million) and Furta-
do’s “Whoa, Nelly!” (2.4 million),
according to Nielsen SoundScan.

DreamWorks’ biggest seller, Toby
Keith, remains part of DreamWorks’
country division, headed by James
Stroud in Nashville. He will contin-
ue to head DreamWorks Nashville
and will report to lovine (Billboard,
Dec. 6, 2003).

Mo Ostin says he sees the sale as a
“win-win.”

“We're feeling good about how this
came down,” he says. “For Interscope,
picking up the country operation that’s
profitable and given the hot rock acts
that we've had, it’s going to turn out to
be a real positive thing.”

Arista

Continued from page 1

and corporate mandates to cut costs,
his spendthrift style was out of step
with the times.

BMG is declining to comment on
mounting bets that Arista may merge
with RCA/J or Jive following the com-
pletion of the BMG/Sony Music merger.

“Any discussion of the post-merger
management structure of Sony BMG
is premature,” BMG said in a state-
ment. “No integration plans or dis-
cussions have taken place as yet.”

Reid was named Arista president/
CEO in July 2000, succeeding
founder Clive Davis, who now heads
the RCA Music Group.

Prior to that, Reid was co-president
of Atlanta-based LaFace Records with
partner Kenneth “Babyface” Edmonds.

BMG bought and later incorporat-
ed the label into Arista. At the time, it
was home to such acts as QutKast,
TLC and Usher.

During his nearly four-year ten-
ure at Arista, Reid achieved notable
sales success with albums from Avril
Lavigne (“Let Go”) and Pink (“M!ss-
undaztood”).

Ironically, his ouster comes as one

of the label’s major success stories is
still unfolding. OutKast's doubte-CD
“Speakerboxxx/The Love Below” is
up for multiple Grammy Awards and
has sold 3.3 million units, according
to Nielsen SoundScan.

Reid also inked several label joint
ventures with heavy-hitting produc-
tion operations, including Jimmy Jam
& Terry Lewis’ Flyte Tyme, Arista sen-
ior VP Jermaine Dupri’s So So Def
and the Neptunes’ Star Trak.

But Reid also endured heavy criti-
cism. He raised eyebrows with his
$100 million deal with Whitney
Houston, as well as his signing of
Bovz Il Men. Much-touted new
albums by Houston, TLC, Aretha
Franklin, Santana and Pink did not
perform as expected.

While the U.S. industry was down
3.6% in overall album scans last year,
Arista was down 11.1% for the year.
According to reports, the label lost as
much as $110 million in 2003.

The end of the era of big-spending
label execs was heralded by the
ouster of Tommy Mottola as head of
Sony Music two years ago. His
replacement, former TV executive
Andrew Lack, has been reining in
costs ever since.

With the merger, both companies
are looking for further cost cuts
and, just as likely, a change in cor-

porate culture. Nonetheless, Reid
will be missed.

“It's a shame to see Reid go,” says
Terry McBride, who manages such
artists as Sarah McLachlan and Dido.
“He’s a very likable and talented per-
son.” McLachlan’s “Afterglow” has
sold 1.6 million units to date, with
Dido’s “Life for Rent” close behind at
1.4 million, according to Nielsen

SoundScan.

Up-and-coming acts like Kelis and
Anthony Hamilton could be affected
by Reid’s departure. “L.A. Reid cham-
pioned the project even before we
signed,” Hamilton’s manager Eli
Davis says.

Reid's ouster coincides with the
exit of senior VP of marketing and
artist relations Mark Shimmel.

The company stated that COO
Michael Smellie will oversee Arista’s
executive management team “until
further notice.” Executive VP/GM
Larry Mestel will continue to oversee
the label’s day-to-day operations.

Additional reporting by Ed Christ-
man in New York and Margo Whit-
mire in Los Angeles.

Warner

Continued from page 1

restructuring initiatives.” The memo
also outlined severance-package pro-
posals for staffers likely to be fired.

An investment group headed by
Edgar Bronfman Jr. bought Warner's
music division late last year for $2.6
billion and could assume ownership
by the end of the month. Proposals
to slash operations are expected to be
on employees’ desks when the new
team arrives.

An executive familiar with the
process says, “The amount of cost
reductions that has been tasked is far
greater than what was expected. Even
the divisions that may have had fat to

cut will be hard pressed to realize 60%
of what is expected without reaching
into muscle.”

The Ames directive comes on the
heels of a December mandate ordering
each division within the company to cut
overhead by targeted amounts. Most
operations already have responded with
plans on how to reach those goals,
according to sources.

Five intracompany task forces have
also been created to continue the
search for overlapping functions with-
in divisions. The groups—focusing on
publishing, international, video, sales
and corporate overhead—will examine
if additional restructuring can achieve
further savings. The Boston Consulting
Group is guiding the process.

The severance package—three weeks
per year of employment, and four weeks
for those with less than four years of

service—will be available for 18 months.

As aresult, some company executives
believe that a round of severe cuts
would come quickly, followed by more
cuts over time.

If decisions have been made on any of
the recommendations from each WMG
operation and the task forces, word has
yet to leak out within the company.

But that process has also fueled a
spate of industry buzz and press reports
questioning whether Ames will stay
under the new regime.

One executive involved in the process
says answers are unlikely to come until
at least the last week of the month, if
not later.

At that time each division and the
task forces are expected to sit down with
the new owners and discuss budget cuts
and any potential reorganizations.

AWMG spokesman declined comment.
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'Music Retailers Must Not Think They're
In A Mode Which Can't Change’

BY TOM FERGUSON

As chief executive of London-based Virgin Entertainment Group,
Simon Wright is used to having a high profile in the international
music industry.

However, it was his role as chairman of the Global Entertain-
ment Retail Assn.-Europe that kept Wright's name on the lips of
European record company executives in late 2003.

In October, GERA-Europe issued a mission statement (Billboard,
Nov. 1) claiming piracy was being portrayed as the main cause of
decline in the music markets around the world, when “the decline
in quality and diversity of releases should be seen as an equally large
problem.” The trade body called for increased investment in artist
development to counter that perceived problem.

Wright says GERA's statement provoked strong reactions from
record companies; major music merchants in Europe admit that
it was a public expression of private frustration that many of them
have been feeling in recent times.

Wright “has a great understanding of the key issues in the busi-
ness,” Sony Music U.K. chairman/CEO Rob Stringer says. “[He]
has always dealt with the dynamic between retail and the record
companies in a sensible and articulate manner.”

The VEG chief is “committed to breaking new artists,” Univer-
sal Music U.K. chairman/CEQ Lucian Grainge adds. “So he is some-
one we can do business with; he’s a retailer who wants to retail
music and who has an interest in new artists.”

Wright has also chaired the British Assn. of Record Dealers
(BARD). That briefly overlapped with his tenure as chairman of
GERA-Europe, representing national associations from Austria,
Belgium, France, Germany, [taly, the Netherlands and the UK.

Q: How do you view the current business climate?

A: Over [2003], business was satisfactory in difficult markets,
both in the U.S. and the U.K. But 2003 also brought a lot of
the restructuring I've been doing over the last three years to
completion. Our owned businesses are now focused on the
U.K. and North America, and we’re actively managing licensed
businesses in France, Japan and Australia. We've exited all the
Continental European territories and we're very happy with
the structure.

Our primary focus is to concentrate on the U.K. and North
America, having converted a number of our businesses [else-
where] to licenses. We see that as the most appropriate way to
operate in territories such as Asia or Australia.

Q: You recently relaunched the Megastore in San Francisco with
lifestyle products. Will music remain VEG’s key product line?

A: Whatever we do, we must not undermine our credibility in
our key product areas of music and film. San Francisco is all
about adding new products into the mix; it's not about sup-
pressing music sales. We're acknowledging the fact that music
in the U.S. has had its third year of decline—and in the U.K. we
may be starting a few years of decline. We feel the best way for-
ward is to add more product into the mix of what an entertain-
ment store represents.

In San Francisco we've added more travel products, more
fashion products, health products, more books, hardware. We've
given the store a different context. We expect to see music to
drop as a percentage of our sales in San Francisco, but we hope
we don't see a decline in unit sales.

Q: What's the way forward for music specialty retailers?

A: Music retailers must not allow themselves to think they're
fixed in a mode which can’t change. You have to adapt to differ-
ent markets and environments and create a profitable model. In
[London flagship store] Oxford Street, we recently brought
[instrument dealer] Sound Control into the basement. It's got
the biggest selection of electric guitars and the widest selection
of drum kits in Europe; it gives the store real music credibility.

Thelast
Wo.rd

A Q&A With Simon Wright

Simon Wright: Career Highlights

2003: Named chairman of Global Entertainment Retail Assn.-Europe.
2000-2003: Chairman of British Assn. of Record Dealers.

1999: Named managing director of Virgin Entertainment Group’s U.K.
Megastore business. In June, promoted to VEG chief executive.
1998: Named president/CEQ of VEG’s North American Megastore business.
1997: Promoted to VEG group finance director.

1996: Adds responsibility for the Virgin Cinema business to his finance
director role.

1989: Joins London-based VEG (from U.K. clothing/homeware retailer
Storehouse) as finance director of the U.K. Megastore business.

We've re-laid everything; we've got 20% more stock in the rest of
the store, over 25% less space. It’s more crowded, but it actually
improves the atmosphere, and we've seen a 15% improvement in
sales since the change.

Q: Do you see online sales overtaking traditional retailing?
A: Online is always going to supplement traditional retailing.

Inevitably, the specialist sector will get smaller, due to a combi-
nation of straight Amazon-type online retailing and download-

ing. Downloading on a paid basis in mass terms is a generational
shift. You're not going to find in two years’ time that download-
ing has killed everything off. It’s far more subtle than that.

We're looking at 10% of our market being replaced by down-
loading, which is just as much a problem. People will have to
adapt and consolidate. Losing 10% off their sales would irrepara-
bly damage the business model of most retailers, unless they did
something else.

Q: What about indie stores with more niche businesses?

A: [ think the real specialist store has got a long life. When you
really do specialize, that’s the reason for the store. You're almost
not a record store anymore, you're a specialist.

Q: What'’s your opinion of Best Buy’s North American
exclusive on the Rolling Stones’ “Four Flicks” DVD?

A: That was a very bad precedent. I'd definitely not be keen to
follow that route. I can’t understand why the band did that, or
why the label thought it was a good thing. No one retailer could
give them the sales that they could have had if it was out in the
wider market.

Q: How do you see GERA'’s role developing?

A: BARD and [the National Assn. of Recording Merchandisers
in the U.S.] and other bodies have operated quite successfully in
their own territories, but the music industry is a global market.
It’s very important that trade bodies in Europe and America
communicate and coordinate in such a way that the global con-
tent companies acknowledge that retailers act on a global level
as well.

Q: How have labels reacted to that recent “mission statement’”?

A: We're very pleased to have got a reaction. But what concerns
me is the record companies are interpreting our comments on
improving quality and diversity of releases as somehow down-
playing the seriousness of the piracy situation. We're actually
saying, “Don't ignore the general health of the market because of
the focus on piracy.”

Q: How can they reverse the perceived decline in musical
quality and diversity?

A: I don’t know that there's any simple answer. One of the good
things to come out of the majors’ consolidation might be that
record companies get stronger financially, and then hopefully
have more money and more capacity to invest in artists over a
long period in time. So, there is merit in record companies get-
ting stronger by consolidation, but it would be a worrying trend
if they consolidate their artists as well as their operations. Then
we end up with fewer artists and even less diversity.

Q: Would Universal Music Group’s JumpStart price-cutting
policy for the U.S. work in other markets?

A: That implies that it’s working in the U.S., which I'm not
sure it is. The whole point for everybody in the industry
should be to provide good value to customers. Good value in
the long term is not always served by going for the lowest
price possible, because inevitably the market will build itself
around very low value [product]. That again will kill diversity
of content.

Price reductions achieved by a policy like Universal’s will
move volumes—so on one level it would work—but I think
long term it would be very damaging. We are a specialist
retailer offering range and depth of product and a great mar-
keting space for record companies. It’s a worrying trend for us
when the trading policy of a record company undermines the
model that we work to.
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ENTER NOW - YOU COULD BE DISCOVERED

I 12th Annual

ORLD

CONTEST

Sponsored By: SONIGBIDS.COM, TAXI - The Independent A&R Vehicle, DISCMAKERS, EPIPHONE GUITARS,
D'ADDARIO STRINGS, INDIE BAND MANAGER, BLUBLOCKER SUNGLASSES, THE JIM HALSEY INSTITUTE, FIDOF

TEN CATEGORIES NOW OFFER MORE EXPOSURE THAN EVER BEFORE:

Rock/Alternative, Pop, Jazz, Country/Folk, R&B/Blues, Latin, Dance, Contemporary Christian/Gospel, Rap/Hip Hop, and World

Your song will be listened to by our panel of industry judges and is scored based on lyrics, composition,
melody, and commercial appeal. EACH ENTRY RECEIVES A DETAILED REPORT WITH JUDGES NOTES
emphasizing your songs strengths, and tips on how you can improve your own songwriting abilities.

THE FIRST PLACE WINNER IN EACH CATEGORY WILL BE INVITED TO PERFORM THEIR WINNING SONG
LIVE AT OUR BILLBOARD SONG CONTEST AWARDS CEREMONY AT THE HISTORIC CAIN'S BALLROOM!

FOR OFFICIAL RULES AND AN ENTRY FORM VISIT www.hillhoard.com/songcontest, or info@jimhalsey.com

DEADLINE: March 20, 2004

The Billboard Song Contest  P.O. Box 470306 Tulsa, OK 74147 918-624-2100 Jim Halsey, President David Kindred, Director Thea Nash, Associate Director
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WE CAN'T

THF

NO DOUBT BLUE OYSTER CULT LIFEHOUSE THREE DOG NIGHT
ALANIS MORISSETTE 50 CENT HOOTIE & THE BLOWFISH DESTINY'S CHILD

BOVYD TINSLEY BRIAN MCKNIGHT FIONA APPLE MELISSA ETHERIDGE
TONIC LIZA MINNELLI ALICE COOPER THE DONNAS CHAKA KHAN
LISA MARIE PRESLEY MYA DARIUS RUCKER B.B. KING GLORIA ESTEFAN

[ JODN DACWE! HIINTED O DD AV KICE AEDNACAITL VNOKND OND

ENOUGH

RUSSELL SIMMONS FRED SCHNEIDER WHOOPI GOLDBERG e
e L

JOHN LEGUIZAMO CINDY LAUPER HARVEY FIERSTEIN [ 3}' r':lfg“_

A T | l,;.; i

LIl

..OR THANK ENOUGH OF YOU.

Without all these FINE ARTISTS we couldn't have SAVED THE MUSIC in 2003
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