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4 SARS Strikes Show Biz

The SARS scare has stalled
the live concert business in
affected regions, but home
entertainment looks healthier.

4 A Scher Thing

John Scher and Al Cafaro vow
that their Metropolitan Talent
will develop long-term, multi-
faceted careers.

78 Koch: New ‘Mini-Major’
Indie label and distributor
stays in the green with
brand-name acts on genre-
stamped imprints.
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Surging Interest Ignites
Regional Mexican Scene

BY LEILA COBO

hip dimension to regional Mexi-
can music.

By far the most popular Latin
music genre in North America,
the sound is also being
energized by an emerg-
ing generation of new
acts, some of which are
adding hip-hop and pop
touches to their music.

“Interest in regional
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Apple’s Service
Tests Music Biz

Can Artists, Industry Capitalize On Digital Bid?

BY MELINDA NEWMAN
and BRIAN GARRITY

SAN FRANCISCO—A burst of down-
loading following the launch of
Apple Computer's new digital-music
service gives hope that the industry
may yet get the boot of music pirates
off its neck.

But more than anything, the new
Apple iTunes Music Store signals the
start of a shootout for the real
money—the much bigger, Micro-
soft-driven PC market.

For artists and the music indus-
try as a whole, the battle offers a
rare win-win opportunity, no mat-
ter who ultimately dominates digi-
tal music. The question is, Can the

industry effectively capitalize on

Apple’s move?
As the race unfolds during the next
(Continued on page 80)

Backers Hope DVD-Audio
Can Shed Its Snob Appeal

BY BRIAN GARRITY

NEW YORK—In a bid to spur
greater interest in DVD-Audio
(DVD-A), audiophiles
are out, and the mass
market is in.

At least that's the
emphasis that the con-
sortium of companies !,
supporting the fledgling
format is gearing up to
offer in a new marketing cam-
paign that plays down the experts
in favor of the masses.

DVDAUDIO
Spotlight

i Page 47

Backers of the format—a
group led by Warner Music Group
(WMG), EMI Recorded Music, and
BMG Entertainment—are focus-
ing their sales pitch on
the three letters they
think will ultimately
drive its success: D-V-D.

“DVD-Audio is not
4 an audiophile format.”
insists David Dorn,
senior VP of media for
Warner Strategic Marketing, a
unit of WMG.

(Continued on page 79)

3 4 americanapparel.net sty fee rehins"

-

\ ‘ design and muuhcturhg tab
located in downtown LA,

Not only are our garments the most

cutting-edge available, thay are

made with a social conscience.

No offshore or sweatshop sewing

Sweatshop-frea T-shirts made in

downtown LA, The next time you

4 nead 1o promote your issue on a

Sweatshop Free
T-shirts

Amoncan Apparel 747 Worlous

y T-shint, panty, or sweatshirl, as«
your screan printer {0 use American
Apparel or call us for a eferral.
Individuals, visit bur onine stome or
your favorite retailer. To learn more
about Amencan Apparel, its
amazing product line and
groundbreaking business missor
visit our webisita at
www. l.net

w0 S0 Lom Angos, CA 0021 Tor @19) 4180028 Frx: (213] 4880304



%
De Te uldos,l‘

.'f De Ll 0"

' Que Las Agullas”
| osowmir ™
- 0 “Qué Bonita Pareja”

“Salado”

9

" Sony/ATV Discos Musl

b ro 2

ris (SGAE)

s Publishing, LLC
AE)

1
ita (SACVEN)

b o

- v

editoras: Adam Rhodes Music
Piloto Music Publisher
Universal Music
Pubtishing Group

“Usted Se Me Llevé La Vida”
compositor: Donato Poveda
editora: PSO Ltd.

Ay

“Con Ella”
compositor: Omar Antonio Sanchez
(SADAIC)
editoras: Famous Music Corporation
Santander Melodies

“El Dolor De Tu Presencia”
compositor: Rudy Pérez
editoras: Rubet Music Publishing
' Universal Music
Publishing Group

“Es Por Amor”
compositor: Donato Poveda
editora: PSO Ltd.

“Escapar”
compositores: Chein Garcia Alonso
' Enrique Iglesias

-
“

rill}
T

Compositor Del Ano
Joan Sebastian

World Radio Histo

editoras: EMI Aprit Music
Enrique lIglesias Music
Hey Chubby Music

“Hay Otra En Tu Lugar”
compositores: Rudy Pérez
Adrian Posse
Cynthia Salazar
editoras: CAP Music Songs
EMI April Muslc
Rubet Music Publishing
Universal Music
Publishing Group

“Huelo A Soledad”
compositora: Ana Gabriel (SACM)
editora: Sony/ATV Music Publishing, LLC

“Manantial De Lianto”
compositor: Joan Sebastian
editora: Vander Music

“Quislera Poder Olvidarme De Ti”
compositores: Rudy Pérez
Mark Portmann
editoras: Adam Rhodes Muslc
Mark Portmann Music
Rubet Music Publishing
Universal Music
Publishing Group

Editora Del Ano
Sony / ATV Discos
Music Publishing, LLC

%

“SI Ta Te Vas” (Don’t Say Goodbye)
compositores: Luis Gomez Escolar (SGAE)
Joshua Gen Rubin
Chery! Y Rubin
editoras: E Two Music
Groobin Music

Hear Yie Music
Universal Musié Publishing

“Una Lagrima No Basta”
compositor: Adolfo Angel a (SA
editorar SACM Latin 1

“Volvere to A .
compo: s: Ign

editorazWB

“Yo

CANCION DEL AR

I"‘Juro Por Diés”
compositor: Javier Zazueta Larrafiaga
;h_ditoraz Editora La Sierra



»
1 9

" ASCAP COngra ulates Our
2093J€I Premio Award Winner
e £ AN

ROCK “En Nombre De Los Dos”
compositor: Omar A_Ifanno
CANCION DEL ANO editoras; EMOA Music Pub

“Angel De Am”

“Hasta Que Vuelvag
compositores:

Glan Marco Zign
m’as: Estefan Music
Publishing International
Sony/ATV Tunes, LLC “Te Lo Pido Sernor”

“Arboles De
compositor: Cari

edw.Universal

compositor: Andrés Cabas
editoras: Editora Promisica (SAYCO)
Pacific Latin Copyright

Verdad » g -"'W'\

compositora: Jodl Marr compositor: Ricki Martinez
editoras: Lazy Jo Muslic Tiene Tumbao” editora: Nota Publishing
WB Music Corp. : Sergio George
eorge Music “Un Beso”
“Eres M Religion” compositor: Oscar Serrano
compositor: José Fernando Olve: “La SalsaWive” editora: Qué Loco Publishing

edjtora: EMI April Music

“El Pri editoras: Plloto Music Publisher compositor: Marc Anth

$yositor: Sir George Music editora: Sony/ATV Tu
edito! r lishing, LLC Universal Music -
) Publishing Group

“Mas Alto Que L&qﬂas WB Music Corp. = -
compositor: Joan Sebastian 2 mer La Boca . 1

editora; Vander Music masassiilbres: Martin ol (SADAIC)
1 Guillermo Novellis (SADAIC)
Volvi A Acordar De Ti” editora: usic Corp.

ompositor: Alejandro Vezzanl (SGAE) . o , .
ditora: Univision Music Publishing TROPICAL lyrics make us sing. And your choice

compositoreﬁoergio George
I rge Luls Plloto “Vivlendo”

Your rhythms bring us to our feet. Your

- N to belong to the only U.S. Performing
CANCIONES DEL ANO .

itores: Flor Ivonne Quezada Lozano Rights Organization owned and run by
Alan Alexander Trigo Coca “La Agarro Bajando” i © ’
Corp. compositor: Carlos Javier Montes Quiles its members makes us strong. ASCAP
editora: Mo Clan Music
salutes this years El Premio Award
SACM) “Te Qulero Igual Que Ayer” . .. .

ublishing compositor: Wilfran Castillo (SAYCO) Winners. Felicitaciones!

RS .
ADVANTAGEof

Universal Music Publishing Group

CANCIONES GANADORAS

“Ay! Bueno”
compositor: Nicolas Tovar
editora: Estefan Music Publishing iInt.

a (SACM)

Ao
2

“Carito”

compositor: Carlos Vives

editoras: EMI April Music
Galra Bay

il

“Celos”
compositores: Marc Anthony
Alejandro Jaen
(SGAE)
editoras: Nueva Ventura Music
Sony/ATV Tunes, LLC

“Délame Entrar”

compositores. Andrés Castro
Martin Madera
Carlos Vives

: EMI April Music

(SACM) (
‘editora: Edﬂmsa Corp. i

www.ascap.com

MARILYN BERGMAN | PRESIDENT

i J & CHAIRMAN OF THE BOARD

I e
World Radlo Hlstor)




Billeoard

Editor in Chief: KEITH GIRARD

= EDITORIALm
Managing Editor: MICHAEL ELUIS
Bureau Chiefs: Lella Cobo (Latin, Miami), Bill Holland (Washington, D.C.),
Melinda Newman (L.A.), Phyllis Stark (Nashville)
Senior Editors: Ed Christman (Retail), Larry Fiick (Talent), Marc Schiffman (News),
Chuck Taylor (Features), Ray Waddell (Touring, Nashville)
Senlor Writer: Chris Morris (L.A.)
Art Divector: Jeff Nisbet
Section Editors: Jim Bessman (Music Publishing), Brian Garrity (Merchants & Marketing),
Rashaun Hall (Rap), Caria Hay (Film & TV Music), Jill Kipnis (Home Video, L.A.),
Gall Mitchell (R&B, L.A), Michael Paoletta (Dance),
Deborah Evans Price (Country/Christian, Nashville), Christopher Walsh (Pro Audio)
Staff Writers: Susanne Ault (L.A.), Matthew Benz, Wes Orshoski
Copy Chief: Emma Warby
Copy Editors: ChristaTitus, Chris Woods
Edltorhl Asslstant: Sarah Han
Contrib Bradley b Rhonda Baraka, Fred Bronson, Ramiro Burr, Lisa
Collins, Stmn Gnybow "Moira McCormick, Catherine Applefeld Olson,
Matthew Robinson, Steve Smith, Steve Traiman

& INTERNATIONAL (London) m
International Editor: Tom Ferguson
News Editor: Gordon Masson
Bureau Chiefs: Christie Eliezer (Australasia), Larry LeBlanc (Canada),
Steve McClure (Asia), Wotfgang Spahr (Germany)
Contributing Editors: Sam Andrews, Nigel Hunter, Kwaku, Paul Sexton, Nigel Williamson

B SPECIAL SECTIONS m
Director of Special Sections: GENE SCULATTI (L.A.)
International Editor: Thom Duffy
Assoclate Director: Dalet Brady (LA.)
Assistant Editor: Katy Kroll
Coordinator: Margo Whitmire (L.A)

= CHARTS & RESEARCH m
Director of Charts: GEOFF MAYFIELD (L.A.)
Chart Managers: Bob Allen (Boxscore, Nashville), Keith Caulfield (Pop Catalog,
Soundtracks, Production Credits, L.A.), Anthony Colombo (Mainstream Rock, Modern
Rock, Spotiight Recaps), Ricardo Companioni (Dance, Latin), Steven Graybow (Jazz
Biues), Wade Jessen (Biuegrass, Country, Contemporary Christian, Gospel, Nashville)
Geoff Mayfield (The Billboard 200, Heatseekers, L.A.), Patrick McGowan (Adult
Contemporary, AdultTop 40), Gordon Murray (Electronic), Minal Patel (R&B/HIp Hop),
Silvio Pietroluongo (The Billboard Hot 100, Top 40 Tracks), Marc Zubatkin (Video,
Classical, Kid Audio, Worid Music, New Age, Reggae)
Chart Production Manager: Michael Cusson
Assoclate Chart Production Manager: Alex Vitoulls
Administrative Assistant: Mary DeCroce (Nashville)
Archive Research: 646-654-4633

ESALES®
Assoclate Publisher/Worldwide: IRWIN KORNFELD
Group Advertising Director (East & Telemarketing): Pat Jennings
New York: Joe Maimone
: Akl Kaneko, Michelle Wright
Nashville: Phil Hart, Cynthia Mellow, Lee Ann Photoglo
Advertising Coordinator: Eric Vitoulis
Advertising Assistants: Loreta Genco (L.A.)
Classified/Directories: leff Serrette

Assoclate Publisher/International: GENE SMITH
Director (Europe): Christine Chinetti
.K.: Frederic Fenucci, +44-207-420-6075
Asla-Pacific/Australla: Linda Matich, 612-9440-7777, Fax: 612-9440-7788
Japan: Aki Kaneko, 323-525-2299
Latin America/Miami: Marcia Olival, 305-864-7578, Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret, 323-782-6250
Caribbean: Betty Ward, 954-929-5120

® LICENSING, EVENTS AND MARKETING B
Vice President, Lkenslng and Events: HOWARD APPELBAUM
Dlm:hr ol Confam & Spedal quns Mlchc:ﬁaungelo
e Marg,
Sp«hl Events Coordinator: Kelly Peppers
Speclal Events Associate: Margaret 0'Shea
Special Events Assistant: Rosa Jaquez

Promotion Director:

Director of Rights & Clearances: Susan Kaplan
Assoclate Art Director: Melissa Subatch
Promotion Coordinator: Mary Ann Kim
Circulation Director: MARIANN MOERY

Cbuhﬁon Manager erllm Huzard
Wah!

Assistant Cln:uhtloa Manager: Susan Couture
Circulation Coordinator: Jamie DeFour
Intauﬁonal Cltcuhﬂon Maﬂuﬂng Director: Ben Eva (London)

bscrip g M. Karen Griffith (London)

[ | Clrculation M g: Paul Brigden (London)

[ ] PIIODU(.TION
Production Director: Terrence C. Sanders

Advertising Production Director: Lydia Mikulko

Production Manager: Chris Dexler
Production Coordinator: lason Acos
Editorial Production Supervisor/QPS Administrator: Anﬂ\ony‘l’ Stallings
Specials Production Editor: Marc Glaquinto
: Barry Bishin
Senlor Composition Techaiclan: Susan Chicola
Composition Techniclans: Rodger Leonard, Maria Manlidiic, Leilia Sivey

Directories Production Manager: Len Durham (Nashville)

Classified Production Assistant: Gene Williams

u NEW MEDIA ®
Editorial Director: KEN SCHLAG
Blliboard Bulletin: Carolyn Horwitz (Managing Editor),
Erik Gruenwedel (News Editor, L.A.), Lars Brandle (International Editor, London),
Troy Carpenter (Assistant Editor), Todd Martens (Assistant Editor, L.A)

Billboard.com: Barry Jeckell (Senior Editor), Jonathan Cohen (News/Reviews Editor),
Sam D. Bell (Director, Business Development), Enid Maran (Product Manager)
Evan Kramer (Advertising Account Executive)

HADMINISTRATION »
Business Manager: Oma Kirsh
Dlstdbutlon Dlndor Lou Bradfield
Busi Barbara Griening
Bllllng Mima Gomez
Credit: Shawn Norton

PRESIDENT & PUBLISHER: JOHN KILCULLEN

u BILLBOARD OFFICES »
New York Washington, D.C, London

770 Broadway 910 17th Street N.W. Endeavour House
New York, NY 10003 uite 215 189 Shaftesbury Avenue

646-654-4400 Washington, DC 2000 London WC2H 8T)

Edit fax: 646-654-4681 202-833-8692 +44 (0) 20 7 420-6003
Advertising fax: 646-654-4799 Fax: 202-833-8672 Faxc +44 (0) 207 420-6014
Los Angeles Nashville
5055 Wilshire Blvd. 49 Music Square W.

Los Angeles, CA 90036 Nashville, TN 37203
323-525-2300 615-321-4290
Fax: 323-525-2394/2395 Fax: 615-320-0454

To subscribe call USA: 800-745-8922, Europe: +44 (0) 1795414297
International: 815-734-1216

® BILLBOARD.COM: http://www.billboard.com =
1-800-449-1402, info@billboard.com

P2P Court Vlctory May Not Last

BY BILL HOLLAND

WASHINGTON, D.C.—Legal scholars and copynght
attorneys are split regarding a landmark April 21 Dis-
trict Court decision. It is the latest move in charges
of contributory copyright infringement against file-
sharing services Grokster and Morpheus.

Judge Steven V. Wilson sided with the peer-to-peer

(P2P) defendants and turned down a request for a |
summary judgment by the Recording Industry Assn. |

of America (RIAA), the National Music Publishers’
Assn., and the Motion Picture Assn. of America to

imize profitability. Rosen notes, “Businesses that inten-
tlonally facilitate massive piracy should not be able to
evade responsibility for their actions.”

While copyright lawyers say it is almost a given
that the Ninth Circuit Court of Appeals for Central
California will review the case, they are uncertain
how the three-judge panel might view it.

Some lawyers say the Ninth Circuit Court has a
reputation for handing down opinions that go against
the current accepted law interpretation. But as vet-
eran Washington, D.C., copyright attorney Michael
J. Remington put it, “It’s hard to tell in this case. I'd

shut down the services.

RIAA chairman/CEO Hilary Rosen says the trade group will appeal

caution against reading the tea leaves too closely.”

The copyright law community falls into two groups. Some, like

the decision, citing Wilson’s contention that the services may have Lawrence Lessig of Stanford University Law School, cheer the
“intentionally structured” their businesses to avoid liability and max-

Metropolitan Relaunches, Offering
Comprehensive Talent Services

BY RAY WADDELL

After months of industry speculation, Met-
ropolitan Talent co-CEOs John Scher and Al
Cafaro have rolled out plans for their newly
reconfigured operation.

Touted as a new and comprehensive
business model, the multifaceted com-
pany includes label, touring, artist man-
agement, Broadway, and TV components.
All are geared toward long-term career
development in a tough environment.
Artists have the option to sign tradition-
al agreements with any facet of the com-
pany. A financial structure on the label
side offers a 50/50 split of net profits with
artists.

executives in the industry. I've admired
them personally and professionally for
many years, and the entire Sony Music
International team is looking forward
to working with their groundbreaking
new company.”

Cafaro says Hybrid’s structure enables
it to turn a profit far sooner than a major
label. The former A&M Records CEO
adds, “We’re going to release records
that will make money at 25,000 units.
From an artist’s standpoint, the fact that
25,000 people can buy your art and you
can make money on it is a cornerstone
of our business.”

Full financial disclosure and a 50% split
of net profits is a risk/

“Ultimately, this
is really about ca-
reers,” Scher tells
Billboard. “The in-
dustry has skewed
itself so far toward
multi-platinum
records [that] an
enormous amount
of very talented ar-
tists are left in the
dust. More importantly, also left in the
dust are millions of consumers that are
fans of artists that are not able to have a
level playing field and get their talent
out there.”

As part of the rollout, Metropolitan’s
New York-based label, Hybrid Recordings,
shifts from former distributor Atlantic to a
new worldwide distribution deal with Sony
Music Entertainment. In the U.S. and
Canada, RED will distribute all albums;
Sony Music International will handle dis-
tribution outside North America.

“It was very important to find a [distri-
bution] home with worldwide implica-
tions,” Scher points out. “We get quality
distribution with RED in North America,
and the depth and reach of Sony Music
International allows us to take our suc-
cesses and introduce them to the rest of
the world.”

RED president Ken Antonelli calls Met-
ropolitan “the new business model,” say-
ing its “ability to market artists on many
different levels through concert promo-
tion, management, and label representa-
tion gives [it] a distinct edge.”

Sony Music International president
Rick Dobbis says, “Al Cafaro and John
Scher are two of the most respected

CAFARO (LEFT) AND SCHER

reward ratio Scher calls
“more honest” and anoth-
er selling point. “The con-
cept is to really and truly
make the artist our part-
ner in every way possible,
with a wide range of serv-
ices they can call into play
if they choose,” he says.
“If we spend money on
independent promotion, a
video, or whatever, it’s something they’ll
know about in advance.”

The “transparent accounting” extends
to sales. “Artists will know how many
records have been sold and what the net
sales are,” Scher explains. “It’s an honest
relationship. No more three-card monte.”

It is a concept the rest of the industry
will likely watch closely. “It is interesting
the way they plan on doing deals with the
acts they sign,” observes Tony DiCioccio,
an executive with Q Prime Management,
which handles such acts as Metallica, Red
Hot Chili Peppers, and Shania Twain. “It’s
a true joint venture, with everything off
the top. They’re auditing at the source,
and I think that’s very cool.”

Out of the gate, Hybrid has signed and
completed records with Matthew Ryan
and Asheville, N.C., act Drug Money; both
have release dates planned for this sum-
mer. In a co-venture with the Los Ange-
les-based Forester Brothers, a record
from neo-soul act AB will be cut in July.
Additionally, Hybrid will release a sound-
track from the original Showtime film
The Boys of Second Street Park, and
Cafaro says some 10 titles will be re-
launched through RED in June.
(Continued on page 79)

(Continued on page 65)

SARS Hits
Retail, Touring

A BILLBOARD STAFF REPORT

As the number of deaths attributed
to Severe Acute Respiratory Syn-
drome (SARS) nears 400 worldwide,
efforts to stop the spread of the epi-
demic are beginning to take a toll on
the music industry.

While venues have been closed and
numerous concerts canceled in affect-
ed territories, Hong Kong-based re-
gional music executives tell Billboard
that the SARS effect is playing out dif-
ferently throughout Asia.

Warner Music Asia president Lachie
Rutherford says, “People are staying
home: They’re not going to restaurants,
they're not going to movie theaters,
they've been told to stay away from
shopping malls, and therefore the
spending on home entertainment has
gone up tremendously.”

Sony Music Asia president Richard
Denekamp notes: “On the one hand,
you see less traffic in the retail shops,
but on the other hand, the people who
go are more aggressive buyers now.
Probably the head of the family goes,
and instead of buying one DVD and one
CD, he buys four CDs and five DVDs."”

But if home entertainment has had
a boost, live entertainment has been
decimated. The transient nature of
touring means that concerts were
among the first public events to be
affected by SARS. The first leg of Mari-
ah Carey's Charmbracelet World Tour
was to include China, Singapore,
Bangkok, and Hong Kong, but those
dates have been dropped.

John Marx, worldwide agent for
Carey at the William Morris Agency,
says the Carey camp is “rethinking” a
scheduled Aug. 7 performance at
Toronto's Air Canada Centre.

SARS has also dashed fledgling
efforts to put Beijing on the map as a
destination for pop and rock acts. Fol-
lowing appearances by Suede in Janu-
ary and Morcheeba in March, the
Rolling Stones were set to play their
inaugural gigs in Shanghai and Beijing
until SARS established a beachhead.
The first China performances of River-
dance, set for late April and early May,

{Continued on page 62)
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RIAA Payment For Sensenbrenner Trip Under Scrutiny

BY BILL HOLLAND

WASHINGTON, D.C.—The Center
for Public Integrity, a public-inter-
est group that investigates corrup-
tion in government, says the pow-
erful chairman of the House
Judiciary Committee may have vio-
lated House ethics rules.

The Record-
ing Industry
Assn. of Ameri-
ca (RIAA) paid
$18,000 in travel
| expenses to F.
James Sensen-
brenner Jr., R-
Wis., chairman
of the commit-
tee that oversees
copyright issues.
Sensenbrenner,
his wife, and a committee staffer took
a five-day trip to Thailand and Taiwan
in January so the legislator could
speak to foreign officials about U.S.
concerns regarding piracy.

The RIAA has worked closely with
the U.S. Trade Representative
through several administrations to try
and contain massive sound-recording
piracy problems in both countries.

Bill Allison, spokesman for the

SENSENBRENNER

InThe News

* A letter signed by 30 major rec-
ording artists has been sent to
Federal Communications Com-
mission (FCC) chairman Michael
Powell. It warns that further
deregulation of the radio industry
“will have a negative impact on
access to diverse viewpoints and
will impede the functioning of our
democracy.” The FCC votes on
new deregulation June 2.

¢ Chairman/CEO Jean-René Four-
tou told shareholders at the Viven-
di Universal (VU) annual meeting
April 29 in Paris that Universal
Music Group (UMG) would remain
part of VU at least into 2004. He
said that by late 2004, VU will be
almost debt-free and focused on
telecommunications, and it will
either own all of UMG or share it
with a minority partner.

¢ AU.S. District Court jury in Los
Angeles on April 24 awarded
singer Billy Paul $500,000 in his
breach-of-contract suit against
Assorted Music. In December
2000, Paul sued Assorted, pro-
ducers Kenny Gamble and Leon
Huff's company, and Sony Music
Entertainment (Billboard, Jan.
13, 2001). The vocalist claimed
that “Me and Mrs. Jones,” his No.
1 pop and R&B hit from 1972,
was used without consent in a
Nike commercial.

D.C.-based center, says Sensenbren-
ner “may have crossed the line” of
House Rule 25 that bars members of
Congress and staff from accepting
expenses “from a private source for
travel, the primary purpose of which
is to conduct official business.”

A spokesman for the House Stan-
dards of Official Conduct Committeee

would not comment on whether it
would review the facts on the Sensen-
brenner trip, but under House rules,
committee members can initiate
review if they receive information that
there is an indication of a gross viola-
tion, including stories in the press.
An Ethics Committee spokesman
says that in general, there are ex-

ceptions for House Rule 25 that al-
low for such travel.

RIAA spokesman Jonathan Lamy
says piracy rates in Thailand and Tai-
wan “are astronomical.” The RIAA felt
a Congressional representative would
send a strong message. “Given that
Chairman Sensenbrenner was willing
to take this trip on behalf of all copy-

DVD Shipments Rise 93% In Q1

BY JILL KIPNIS

LOS ANGELES—Flush from the after-
glow of a strong holiday season, the
DVD format continues to flourish,
according to first-quarter figures from
the L.A.-based DVD Entertainment
Group (DEG).

The DEG reports that a
first-quarter record of 231.7
million DVDs were shipped
to retail in the first three
months of the year—a 93%
increase over shipments in
the same quarter last year.

This is the second con-
secutive quarter that ship-
ments have topped the 200
million mark. According to
the DEG, the last quarter of
2002 also set a record, with
the home video industry
shipping 259.4 million units.

The DEG says that more than 4.4
million DVD players were also sold to
consumers in the first quarter, a 24%
increase over first-quarter 2002. DVD
players are now in more than 43 mil-
lion homes. Since the format’s incep-
tion in 1997, 1.6 billion DVD units have
been shipped and 60.9 million DVD
players have been sold.

Shipments of music, fitness, docu-
mentary, and special interest DVD
titles in first-quarter 2003 more than
doubled, compared with the same
time period last year. TV series on
DVD in the first quarter increased

RIAA Settles

BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) announced out-of-court set-
tlements May 1 with four students
who operated campus peer-to-peer
networks at three U.S. colleges. The
settlements range from $12,000 to
$17,500 apiece.

Matt Oppenheim, RIAA senior VP of
business and legal affairs, tells Bill-
boarg: “Given that these were the first
lawsuits of this kind and that these
individuals had limited means, we
believe that the settlement amounts
are appropriate. We would anticipate,
though, that any future similar en-
forcement actions may require stiffer
settlement obligations.”

The lawsuits were filed April 3.

shipments by about 123% over last
year’s first quarter.

Robert Chapek, president of the
DEG and of Buena Vista Home Enter-
tainment, says that the music industry
in particular should take note of these
statistics. “The No. 1 benefit consumers
tell us they like about DVD-
Video is surround sound,”
he notes. “In my way of
thinking, that same won-
derful surround sound
benefit consumers seem to
like in video is latently
awaiting consumers in
audio. DVD-Video and
DVD-Audio offer great
opportunity for music
folks” (see story, page 1,
and spotlight, page 47).

The DEG is doing its
part to create awareness
about the category this year. Its Music
on DVD committee is planning out-
reach programs for the music industry
and for consumers, though specific
details are not yet available.

Chapek previously told Billboard
that he expects DVD sales growth to
continue for the next three to five years
(Billboard, April 5). He says that DVD’s
overall success is a function of two dif-
ferent factors. “We are seeing really
strong growth in the number of house-
holds participating in the DVD format
but not a drop-off in the number of
DVDs that people are buying,” he
explains. “About 15 DVDs per house-

Campus Suits

The RIAA alleged that the four oper-
ators had engaged in wholesale copy-
right infringement using software
known variously as Flatlan, Phynd,
or Direct Connect. Named in the suit
were two students at Rensselaer
Polytechnic Institute, a student at
Princeton, and a student at Michigan
Technological University.

One week later, the RIAA suggested
the possibility of an out-of-court set-
tlement with the students. Under law,
the maximum penalty per infringe-
ment is $150,000; the minimum is
$750 per infringement.

Each of the sites had hundreds of
tracks available, which could have
amounted to a minimum fine of
between $100,000 and $200,000 per
defendant if the RIAA won the cases
in court.

hold are being purchased each year.”

Chapek anticipates strong future
first-quarter release slates. “Millions of
units of DVD players were opened up
on Dec. 25,” he says. “As long as peo-
ple are buying new players, January/
February will be a strong time period
for DVD sales.”

right industries and did not want the
taxpayers to foot the bill,” Lamy says,
“we felt it appropriate to pay for it.”

Sensenbrenner spokesman Jeff
Lungren said the “fact-finding and
educational” trip allowed his boss to
“[get his] point across clearly to
high-level foreign officials and at no
cost to the American taxpayer.” Alli-
son counters that if the issue was
that important, taxpayers should
have paid for it.

Though Allison questions the trip,
he will not label it “illegal.” “It’s a
tricky area and may be interpreted
[by the Ethics Committee] differ-
ently. To us, though, it’s the ques-
tion of access it allows and the fact
that his conversations [with the gov-
ernment officials] went way beyond
a ‘fact-finding’ mission. It looks like
he’s carrying the RIAA’s water.”

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2002 2003
Total 210,231,000 193,110,000 (=8.1%)
Albums 205,261,000 190,189,000 (‘5‘7.3%)
Singles 4,970,000 2,921,000 *41.2%)
2002 2003
cD 193,356,000 183,261,000 (=5.2%)
Cassette 11,409,000 6,327,000 (<44.5%)
Other 496,000 601,000 (<21.2%)
—
This Week 11,037,000 his Week 2002 11,437,000
Last Week 13,454,000 C.’I.NH]L <3.5%
Change “=18.0%
—
his Week 10,789,000 This Week 11,196,000
Last Week 13,172,000 Change <>3.6%
..... nge “<18.1%
This Week 248,000 This Week 2002 241,000
Last Week 282,000 Change 2.9%
Change “121%
UMVD WEA INDIES SONY BMG EMM
Total Albums 21.71% 175% 167% 136% 132% 11.3%
Current Albums 288% 175% 141% 128% 152% 11.6%
Total Singles 265% 100% 239% 76% 290% 3.0%

YEAR-TO-DATE SALES BY ALBUM CATEGORY

2002 2003
Current 125,003,000 120,103,000 (<3.9%)
Catalog 80,258,000 70,086,000 (<12.7%)
Deep Catalog 55,581,000 49,513,000 (=15.9%)
In calculating current sales, Nielsen SoundScan counts anly album sales that have occurred within the first
18 months of a title’s release (12 months for classicel and j Jazz alburms), except for titles that s stay in the top
half of The Bilthoard 200, in which case sales continue to count as current until a title talls below No. 100,

Catalog counts sales generated by titles out for more than 18 months, exclu ding the exceptions noted above.
Devp catalog is a subset of catalog, which reflects titles that have been out for more than 36 months

FOR WEEK ENDING 427/03

ROUNDED FIGURES
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BY GORDON MASSON

LONDON—EMI Recorded Music
is already earning revenue from
its initiative to make available
tracks for download in

Europe.

At press time, UK. |
retailer HMV was begin- |
ning to market more
than 140,000 tracks by
3,000 EMI artists on the
hmv.co.uk Web site. |
HMV prices individual |8
tracks at 99 pence |
($1.57), while albums
are available for about
£9.99 ($15.89).

EMI Recorded Mu-
sic UK & Ireland chair-
man/CEO Tony Wadsworth says.
“We don’t control pricing—that’s
up to the individual retailer—but
we're going to make consumers
aware that they can buy their music
ona CD or as a download.”

Through digital service provider
0D2, EMI’s offering initially will
be available on 20 music retail
Web sites from six European coun-
tries—France, Germany, Italy, the
Netherlands, Spain, and the U.K.

de BURETEL

EMI Downloads A Winner

OD2 digitizes licensed tracks
and operates the technology that
enables retailers to sell those
tracks online. That allows con-
sumers to legally burn tracks
onto CDs, copy them
4| to portable players,
and purchase singles
i| online as soon as the
'| songs are serviced to
™| radio—in advance of
| their commercial re-

| lease on CD.

EMI Recorded Mu-
sic Continental Eu-
rope chairman/CEQO
Emmanuel de Bure-
tel tells Billboard that
the scope of what is
considered a “retail-
er” is growing. “The excitement
for the retailer is to be able to
have a track for sale simultaneous
with its radio release. But radio
also has the chance to become a
retailer now. It’s not only [tradi-
tional music] retailers that are
interested but radio stations,
credit card companies, and mo-
bile-phone operators. Even other
record companies want to be
involved.”

RECORD COMPANIES: Benny Pough
is named senior VP of promotion for
Def Jam Recordings in New York.
He was senior VP of promotion for
MCA Records.

Cristy Barber is promoted to pres-
ident of Ghetto Youths/Tuff Gong
Records in New York. She was VP of
marketing and promotions.

Lee Trink is promoted to senior VP
of marketing for Lava Records in New
York. He was VP of marketing.

Michael Seltzer is named VP of
business and legal affairs for the
[sland Def Jam Music Group in New
York. He was COO of Palm Enter-
tainment Properties.

Ray Di Pietro is named national
senior director of adult alternative
promotion for Lost Highway Rec-
ords in Nashville. He was national
director of triple-A promotion for
Artemis Records.

Word Music promotes Greg McNey,
previously executive director of
development and operations, to VP

BRACEY

of development and operations:
John Jennings, previously man-
ager of choral workshops, to di-
rector of event and workshop
promotions; Tracy Fesko, previ-
ously marketing product manag-
er, to senior manager of market-
ing; and Doug Bright, previously
hymnal and congregational prod-
ucts consultant, to manager of
hymnal/charal sales. They are
based in Nashville.

TOURING: Susan Bracey is promoted
to CFO of Ticketmaster in Los Ange-
les. She was senior VP of finance.

PROGRAMMING: Carol Eng is named
senior VP of current and original pro-
gramming for MTV in New York. She
was VP of original programming and
series development.

Jerry Leo is promoted to VP of pro-
gram planning and scheduling for
VH1 in New York. He was director of
program planning.

Tribeca Film Fest Plays Up Music

BY CARLA HAY

NEW YORK—As the music industry
continues to exploit business oppor-
tunities in movies, the Tribeca Film
Festival has emerged as a top vehicle
in which to showcase music.

The festival, co-founded by Robert
De Niro and now in its second year,
takes place May 3-11 here throughout
the Manhattan neighborhood of Tri-
beca. In addition to screening more
high-profile music movies than any
other major film festival, this year’s
event will include a free concert fea-
turing Norah Jones and the Roots.

Following is a selection of music
films to be screened at the 2003 Tri-
beca Film Festival.

* Death of a Dynasty, starring Roc-
a-Fella Records partners Jay-Z and
Damon Dash, is a satire of the hip-hop
world. Directed by Dash, the movie
follows a reporter as he gets an inside

RIAA Warns

BY ERIC GRUENWEDEL
and BILL HOLLAND

The Recording Industry Assn. of
America (RIAA) and a coalition of
music groups called unitedmusic.net
has begun sending warnings to indi-
viduals who allegedly offer unautho-
rized copyrighted songs on peer-to-
peer (P2P) networks.

As part of its coalition anti-piracy
education initiative launched last
year, the RIAA plans to send up to 1
million copyright-infringement warn-
ings per month via P2P networks’
instant messaging functions.

The warnings begin, “It appears
that you are offering copyrighted
music to others from your comput-
er.” The message continues, “When
you offer music on these systems,

view of Roc-a-Fella.

e Eric Clapton & Friends will have
its North American premiere at the
festival. The documentary centers on
rehearsals leading up to the legendary
guitarist’s 2001 tour.

* End of the Century: The Story of
the Ramones is a nonfiction film
about the influential punk band. The
group’s late bassist, Dee Dee Ramone,
is the subject of Hey! Is Dee Dee
Home?, a separate documentary that
will also be screened.

® Paper Chasers is adocumentary
about hip-hop entrepreneurs. Those
featured in the movie include
Ludacris, Roc-a-Fella’s Dash, and
Fat Joe.

® MC5: A True Testimonial is a non-
fiction movie about one of Detroit
garage-rock’s pioneering acts.

* Prey for Rock & Roll stars actress/
singer Gina Gershon as the front-
woman for a struggling rock band.

you are not anonymous and you can
easily be identified.”

Consumers are also reminded that
illegally downloading music through
P2P services allows any outsider
access to all information on their
computers, including private data.

The warnings ask the alleged abusers
to cease and desist the practice by dis-
abling their file-sharing software.

Internet freedom organization the
Electronic Frontier Foundation (EFF)
says the campaign amounts to noth-
ing more than “a lot of spam. How is
this going to put the P2P genie back
in the bottle?” EFF senior intellectu-
al property attorney Fred von
Lohmann asks. “Do they really think
they can essentially intimidate 60 mil-
lion Americans into no longer using
[P2P networks]?”

In addition, Dave Matthews makes
his feature-film debut in the drama
Where the Red Fern Grows, which will
have its world premiere at the festival.

Tribeca Film Festival executive
director Peter Scarlet tells Billboard,
“We didn’t want music films that
looked like infomercials. We wanted
films that dig below the surface and
offer personal points of view.”

Tickets for most of the festival activ-
ities, which include panel discussions,
are available to the public. Last year’s
attendance reached 150,000, accord-
ing to the event's organizers. They
declined to say how many attendees
are expected this year.

The free concert will take place May
9 at New York’s Battery Park. The
show is being presented in part by
MTV, VH], and top 40 WNEW (Blink
102.7) New York. MTV and VH1 will
televise the concert as part of a May 17
special about the festival.

Users With P2P IM System

Rep. Howard Berman, D-Calif.,
ranking member of the House Sub-
committee on Courts, the Internet
and Intellectual Property, calls the
coalition effort “an excellent way of
using technology to deal with high-
tech piracy.”

Berman says criticism of the plan
by Kazaa officials is “akin to the person
who kills his parents and then throws
himself on the mercy of the court be-
cause he is an orphan.”

Eighteen music groups are par-
ticipating in the campaign, includ-
ing the American Federation of
Musicians, the American Federation
of Television and Radio Artists,
ASCAP, BMI, NMPA, the Country
Music Assn., Nashville Songwriters
Assn. International, and the Gospel
Music Assn.

Sony Merges Epic, Columbia R&B Depts.

BY ED CHRISTMAN

NEW YORK—Sony Urban Music, a new shared-services
department, demonstrates Sony Music Entertainment’s
greater emphasis on a genre that it considers strategic to
its corporate growth. It also provides cost
savings and efficiencies essential to its

recent restructuring.

As expected, David McPherson has been
named executive VP. He heads up the newly
created department, which consists of A&R,
artist development, urban promotion, and
urban marketing. Its staff of 54 is drawn
from the Epic and Columbia urban staffs.
Some R&B employees lost their jobs as part

of the restructuring.

Sony employees familiar with the situation
say the move is an effort to expand its R&B pres-
ence. Sony’s combined R&B market share in the U.S. is
13.7%; according to Nielsen SoundScan, as of April the com-
pany ranks third, behind Universal and BMG. The company’s
roster includes Ginuwine, Vivian Green, Killer Mike, and Nas.

Sony Music executives were unavailable for comment.

However, an announcement about the launch of Sony
Urban Music notes that McPherson—who was executive

McPHERSON

VP of A&R and urban music for the Epic Records Group—
will work closely with Sony’s labels, including Columbia
and Epic, in developing overall marketing and promotion
strategies for Sony’s urban projects.

Epic and Columbia are expected to retain their
respective urban artist rosters. But going forward,
new artist signings by McPherson and his staff
are likely to be placed on the label that is the best
fit for each signing, company insiders suggest.
That decision likely will be made in consultation
between McPherson and Sony Music president
Don Ienner, to whom he reports.

Internal discussions are ongoing regarding
whether Columbia Records Group executive VP
of promotions Charlie Walk will have a role in
directing the urban promotion staff.

The new department is not the first attempt at pooling
the urban music genres by one of the majors, but it is a more
unique approach. Back in the mid-1990s, EMI Recorded
Music handed off the R&B acts of Capitol Records to Virgin.
But that was primarily A&R and was subsequently undone.
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to the history of American music. Celebrate the legacy!
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ARTISTS &MUSIG

JUNIOR SENIOR IN THE U.S.: Atlantic
Records has inked a North American
deal with hotter-than-hot Danish duo
Junior Senior. Its smash single,
“Move Your Feet,” has spent nine
weeks in the top 10 of the official UK.
Singles Chart, a notoriously fast-
maving chart, and has sold more
than 200,000 copies.

The act, which creatively blends pop
with dance, hip-hop, punk, and rock, is
signed to Mercury for Europe but was
free for the rest of the world. The sub-
ject of a stateside bidding war, Junior
Senior, sources say, was asking labels
to pony up a high six-figure advance,
as well as to make
a strong marketing
commitment.

Atlantic co-presi-
dent Craig Kallman
wouldn’'t comment
on the specifics of
the deal but says,
“Signing Junior
Senior is almost like
signing three or
four acts, they're so
[diverse]. It's the
most wildly eclectic
group. From a busi-
ness point of view,
we're going to tar-
get callege, dance,
rhythm radio, pop,
and other formats. They’ve had amaz-
ing press already and have so many
strong assets going out of the gate.”

Atlantic sends “Move Your Feet” to
radio in early June, while album D-D-
Don’t Don’t Stop the Beat arrives July
29. Additional tracks will be added to
the U.S. version.

CHECKING IN WITH HANSON: They're
only 17, 20, and 22 years old, but the
three brothers in Hanson have gath-
ered a lifetime of experience in the
record industry. Since their 1994 ma-
jor-label debut, Isaac, Taylor, and Zac
Hanson have sold more than 15 mil-
lion albums worldwide, according to
10th Street Management, and more
than 6.5 million in the U.S., according
to Nielsen SoundScan.

Now on their own and searching for
a new label deal after splitting with Is-
land Def Jam (IDJ), they say they're
ready to start a new chapter with an
album that reveals their growth as
singer/songwriters from the “MMM-
Bop” days. Among the highlights on
the new project are probable first sin-
gle “Penny & Me,” co-produced with
Danny Kortchmar; “Deeper,” which
features buddy Michelle Branch on
backing vocals; “Underneath,” which

TAYLOR HANSON

the brothers co-wrote with Matthew
Sweet; and the infectious, peppy pop
of “Lost Without Each Other,” co-writ-
ten with Gregg Alexander. The broth-
ers produced and wrote the majority
of the album on their own, a step they
felt was necessary.

Going forward, Taylor says, “we’re
looking for a company who, first and
foremost, goes, ‘1 get it,” and someone
who understands.” He says Hanson’s
music has matured into a pop-rock
hybrid “that people can play on the
radio and girls can like it, and guys
don't have to be offended by it or vice
versa.” Although the trio has always
written its own music
and played its own
instruments, their
youth and teen appeal
often got them un-
fairly lumped in with
bay bands. They tried
to shed that image
with 2000’s This
Time Around. Al-
though well-re-
ceived critically, the
album sold anly
270,000 copies, ac-
cording to Nielsen
SoundSean.

The group offi-
cially parted ways
with IDJ April 24.
“For a long time, it was building up
that this partnership wasn’t something
that was productive,” Taylor says. Ulti-
mately, the act felt its champions were
no longer at the label. “We said, ‘Hey
guys, let’s make it easy on both of us—
we would like to leave this label. Will
you let us? It's time to part ways.’” IDJ
did not return calls for comment.
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MOSAIC MOVEMENT: Look for Scott
Welch, a principal in Mosaic Media,
to relocate from Los Angeles to
Nashville in June to open a Music
City division of Mosaic's management
company. Mosaic already has a pub-
lishing company in Nashville run by
Lionel Conway. Welch takes with him
a number of his clients, including
Alanis Morissette, new Atlantic act
Billy Talent, and new client LeAnn
Rimes, who has already relacated
from L.A. to Nashville, “This started
with me looking for a life change,”
Welch says. “We have the publishing
company in Nashville that’s doing
very well, and in the middle of the
decision, I heard LeAnn was laoking
for a manager. I am looking to sign
more clients—country artists and
across the board. I'm just going to get
down there and be who [ am.”

BY CHRIS MORRIS

On May 6, John Hiatt arrives
with Beneath This Gruff Exterior,
the first album on which he shares
billing with his longstanding road
band, the Goners.

“The four of us do something
together that we don't do apart,”
Hiatt says of a lineup that features
guitarist Sonny Landreth, bassist
Dave Ransom, and drummer Ken-
neth Blevins. “That’s what makes a
great band.”

Hiatt and his bandmates co-
produced the New West Records set
with Don Smith, who previously

-
-
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helmed the singer/songwriter’s
1995 Capitol set, Walk On. The
entire album was cut live in the stu-
dio at Blackbird in Berry Hill,
Tenn., near Hiatt’s Nashville home.
Recording live has “sort of been
our modus operandi, raughly
speaking, since Bring the Family
[in 1987], but in varying degrees,”
Hiatt says. “We just set it up so that
I could play acoustic guitar and
sing, and we could all play at the
same time. If I go back and sing a
vocal when I'm not playing, I don’t
sing the same. I'm not down in the
music. It’s different. It doesn’t
work. [ don’t phrase it the same. |
don't feel it the same as when I'm
flailing away on the guitar.”

A FINISHED SET

As he did when he arrived at A&M,
Capitol, and his last label, Vanguard,
Hiatt walked in the door at New West
with a finished record.

“I'm a free agent these days,” he
says with a chuckle, “so I float like a
butterfly, I sting like a bee. I'm not
assigned to anybody for any more
than a record at a time, so I can go
| where the wind blows. It’s a won-

derful thing. I make my own re-
cords, pay for them myself, and
then we lease them to who we
think wants them the most—and
whoever has the best plan for sell-
ing them.”

Hiatt says of Santa Monica, Calif.-
based New West, “They’re lean and
mean. The new model for doing busi-
ness at our level has changed so
much; these guys fit into that. With
[manager] Ken Levitan having so
many people in place at his company
[Vector Management] to do a lot of
the other stuff that the big corporate
labels allegedly used to do for you, it
kind of makes sense. That's the design

for the future, if you will, at least at
our level—which may be the only
level, after a while.”

PEERS HONOR HIATT

Though Hiatt has moved on, one of
his former labels will be giving his new
record a lift with a project of its own. On
May 13, Vanguard—which issued Hiatt’s
last two albums, Crossing Muddy
Waters and Welcome to the Tiki Bar—
will release [t'll Come to You . .. The
Songs of John Hiatt. The 13-track com-
pilation includes previously released
covers of Hiatt songs by such artists as
Linda Ronstadt, Eric Clapton & B.B.
King, Buddy Guy, Bonnie Raitt, and
Emmylou Harris. Three newly recorded
cuts, by Buddy & Julie Miller, Patty Grif-
fin, and Robert Bradley’s Blackwater
Surprise, also appear.

One song, “The Most Unoriginal
Sin,” appears on both the tribute set and
Gruff Exterior. Willie Nelson first
recorded the tune for his 1993 album
Across the Borderline; his version
appears on It'll Come to You.

Hiatt says, “I'd kind of forgotten
about the song, and [Nelson] was doing
some TV special. He was doing a bunch
of duets with some people, and he asked

Hiatt Gets Tribute Treatment Via Vanguard
While Making New West Debut

me to come down and sing that song
with him. We were rehearsing it, and
looked at him at rehearsal and said,
“You know, that's not a bad song.” ”

LABELS TEAM FOR PROMOTION

New West senior VP/GM Jay Woods
says the labels have a cooperative
retail promotion o7 the two albums in
the works.

“Through our distributor, RED, we
are doing a promotion at Barnes &
Noble where we're sharing a stanchion,
which will be in the front of the stores,
including the bookstore-only stores,” he
notes. “It’s a free-standing piece that will
be split with our record and their record.

‘I'm a free agent
these days . . . | make
my own records, pay
for them myself, and
then we lease them to
who we think wants

them the most—

and whoever has
the best plan for
selling them.’
—JOHN HIATT

We're sharing the cost of that.”

New West wil’ also do a value-added
promotion for Beneath This Gruff
Exterior at Barres & Nable and Coali-
tion of Independent Music Stores loca-
tions. It will offer an extra disc that
includes the orginal acoustic demos
of the songs “Uncommon Connec-
tion,” “Missing Pieces,” and “Almost
Fed Up With the Blues.”

Formal touring for Beneath This
Gruff Exterior will be preceded by sever-
al days of promotional appearances at
adult-oriented radio stations by Hiatt and
Landreth, beginning May 5. The musi-
cians will perfarm on the air at KINK
Portland, Ore. (and at a local Music Mil-
lennium store), KMTT Seattle, KBCO
Denver, and WXRT Chicago. The Chica-
go appearance will be followed by a live
set at the Borders Books & Music store
on Michigan Avente.

On May 11, Hiatt and the Goners
kick off a tour of U.S, theaters and clubs
in Annapolis, Md. That stint—booked
by Rob Prinz and Nikki Wheeler at Unit-
ed Talent Agency—runs into early July
and will be followed by a run of larger
venues for which Hiatt and the band
will be co-billed with Robert Cray. Dates
run into October.
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Kreviazuk Aims To ‘Mean
Something’ In U.S. Market

BY CHUCK TAYLOR

“Kreviazuk” may not be the easiest
name to elevate to household-word
status, but the Canadian singer/song-
writer who stands behind it spells out
her mission in no uncertain terms:
“People do different things to differ-
ent types of music. I hope that mine
is the kind of music that you feef to.”

Chantal Kreviazuk has already
pulled off the task in her native Cana-
da, where she has scored nearly a
dozen hits and two Juno Awards via
her passionate, often scorching piano-
driven adult pop. She is not exactly an
unknown entity in the U.S., either—
Kreviazuk was heard every week for
three years as the singer of “In My
Life.” the theme song to the popular NBC
series Providence.

ing)—is loaded with intelligence and
cunning, set to magnetic melodies
that could keep radio popping for sea-
sons. “Time,” the second single in
Canada, churns amid a maelstrom of
piano and strings as Kreviazuk pleads,
“Time, don’t go so fast/The world’s
getting clearer, so wait for me.”

The weighty title track takes on the
topical idea that every action in the
world affects us all in some way, while
“Weight of the World” lightens the load
with its loose, soaring chorus and motif
of letting life run its natural course.

According to Columbia senior VP of
marketing and media Larry Jenkins,
the song-by-song potential that per-
vades What If It All Means Something
is Columbia's greatest marketing tool
and the key to unlock Kreviazuk's com-

She also grazed
the pop charts in
1996 with the dev-
astatingly beautiful
“Surrounded” and
has knocked on
fame’s door here
with appearances
on Songs From
Dawson’s Creek,
Serendipity. and
How to Lose a Guy
in Ten Days.

But it is with her
third album for

Columbia, What If
It All Means Some- | N1 S

thing (released Ap-
ril 22 in the U.S.), that the forces are
focused to place Kreviazuk in the
mind’s eye of America’s households.
“Chantal is not an artist-develop-
ment story for us; she’s a proven star
in Canada, and we intend to carrv on
her vision here in America,” Colum-
bia Records Group executive VP of
promotion Charlie Walk stresses.
“She offers lyrically important songs
with great, powerful choruses. There's
nothing like her at adult formats.”
Kreviazuk’s 11-song set showcas-
es a woman beginning to uncover as
many answers to life’s mysteries as
questions, while settling into a com-
fortable, decisive mental space from
which to share her revelations.

LIFE EXPERIENCES

“You have to have confidence in your
life experiences and know that every-
thing you're going through is stuff that
everyone else is also enduring,” she
says. “I go about my day-to-day life, do
the things I love, that inspire me, and
then when I go to the piano, it's like
squeezing a sponge. It all comes out.”

The first single, the self-penned “In
This Life,” is giving adult top 40 radio a
workout, with its exalted vow to remain
true in a relationship, as a symphony of
keyboards, electric guitar, and lofty har-
monies hammer with emotional ardor.

In fact, the album—produced by
Gregg Wattenberg (Five for Fight-

mercial potential
B after two previ-
ous efforts failed
to hit pay dirt.
“We're offer-
ing a free, two-
song sampler at
retail with Chan-
tal’s first single
on it, which re-
flects upon our
belief that this
album has such
depth,” he says.
“In a time when
labels are ac-
cused of aban-
doning artists,
here we are seven
years later. Sometimes timing plays a
big difference.”

PROMOTIONAL DUTY

Kreviazuk has put in promotional
duty in 35 markets, wooing radio and
press at intimate dinners with live per-
formances. Columbia will add video
footage and an exclusive Web site link
to the album, according to Columbia
senior director of marketing Audra
Kan, as well as bonus track “Feels Like
Home,” a favorite previously unavail-
able in the States. (The album was
released in Canada last November.)

While Kreviazuk acknowledges the
necessity of sales and marketing, she
waves off too much discussion of busi-
ness. “When you have personal suc-
cess and goals that have nothing to do
with public validation or financial
security, you're a far greater asset to
yourself. Everybody loving you is a
fleeting moment. I'm so lucky to have
a phenomenal husband and partner.”
He is Raine Maida, frontman for OQur
Lady Peace, with whom she wrote five
songs on the album.

But that is not to say that Kreviazuk
doesn’'t marvel at the opportunities she
has to share her vision. “I am fully
aware that [ have an audience, that
there will be people listening,” she
says. “I don’t write just for me as if I'm
the only person in the world. I get to
touch people, and that drives me.”
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ST. LUKE’S LABEL: A quiet revolution
in the classical recording industry
continues to swell with the arrival of
vet another new label run by a high-
profile orchestra. Emboldened by the
success of the London Symphony
Orchestra and San Francisco Sym-
phony, New York’s esteemed Orches-
tra of St. Luke’s enters the fray with
a sparkling new recording of Mozart’s
Symphonies Nos. 39 and 41, led by
principal conductor Donald Runni-
cles. Recorded by St. Luke's director
of artistic planning, Elizabeth Ostrow,
the hybrid multichannel Super Audio
CD was issued April 29 under the
orchestra’s own imprint, St. Luke’s
Collection, distributed by Los Ange-
les-based Delos International.

RUNNICLES

During its 30-year history, the
Orchestra of St. Luke’s and its small-
er sibling, the St. Luke’s Chamber
Ensemble, have made more than 70
recordings for 13 different labels,
garnering three Grammy Awards in
the process. The orchestra has long
been a first-call ensemble for collab-
orations with the world’s leading
vocalists and instrumental soloists,
including Renée Fleming, Dawn
Upshaw, Alicia de Larrocha, and
Nadja Salerno-Sonnenberg.

Recently, however, the orchestra
has had an increasingly difficult time
finding opportunities to record its
own projects, a problem shared by
most American orchestras. Mean-
while, the orchestra was reaching new
artistic heights in collaboration with
Runnicles, who assumed the position
of principal conductor last fall. “I
think St. Luke's is in its prime,” exec-
utive director Marianne Lockwood
says. “I want them to be heard now,
and [ want that to be captured.” The
prospect of starting a label to docu-
ment the orchestra was already under
discussion when a novel strategic
partnership with New York commer-
cial classical radio station WQXR-FM
suddenly presented itself.

“During 2002, we explored a num-

by Steve Smith

ber of projects that could be seen as
extensions of our efforts with respect
to our Web site, which had become
the most-listened-to American radio
station on the Web and the No. 1 clas-
sical-radio stream,” WQXR president/
general manager Tom Bartunek says.
“We were looking at ways in which we
could fill the void that had been cre-
ated by the reduction of output from
classical labels, the reduction of the
number of commercial classical radio
stations, and the reduction of classi-
cal music on public stations. It was a
natural for us to get together with the
Orchestra of St. Luke's, because we've
had a good relationship with them and
they have an outstanding product.”

“When [ started fantasizing about
actually producing our own label.”
Lockwood relates, “Tom said, ‘We
would be happy to be your partner; we
can help you with some of the post-
production costs, do the marketing,
pay for the advertising, and handle
[promotion] through our Web site.’
And I thought, ‘That'’s an offer I don't
want to refuse!’ " WQXR consultant/
recording industry veteran Wende
Persons provided the orchestra with
logistical assistance and helped secure
the deal with Delos. The station gave
the disc its exclusive broadcast pre-
miere during the week of April 21,
and the discs are stickered with the
newly created “WQXR Gold Star”
emblem, further promoting both the
recording and the radio station.

Ultimately, however, the decision
to record two of the best-known
works by the most famous composer
in music history might be the great-
est risk of the entire venture, given
the number of alternatives already
available in the marketplace. For
Runnicles, however, it was important
to document the orchestra in music
by Mozart—and the “Jupiter” Sym-
phony in particular—because it was
the music with which the orchestra
and conductor began their partner-
ship just a few short years ago at New
York's Caramoor Festival.

“This was the repertoire that basi-
cally forged my relationship with the
Orchestra of St. Luke's," says Run-
nicles, who is also music director of
the San Francisco Opera and princi-
pal guest conductor of the Atlanta
Symphony Orchestra (with whom
he records for Telarc). “I think
they're as great as any orchestra in
the world when it comes to playing
what is some of the hardest reper-
toire in the world. They combine an
enormously scholarly approach with
spontaneity —they're always open to
new ideas, and it imbues the music
with such life. We all thought it was
a fitting way to begin.”
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BY GAIL MITCHELL

Other veteran R&B acts may be
struggling for attention, but not the
Isley Brothers.

The act’s current single, “What
Would You Do?,” is nestled at No. 18
on the Hot R&B/Hip-Hop Singles &
Tracks chart. With an accompanying
video that reprises Ronnie Isley’s Mr.
Biggs persona, it is the lead cut from
the Isleys’ 28th studio album, Body

Kiss. The DreamWorks set arrives at
retail May 6.

The new album follows the pair’s
history-making 2001 album, Efer-
nal. With sales at 1.2 million,
according to Nielsen SoundScan,
the disc peaked at No. 3 on The Bill-
board 200. That was the Isleys’ high-
est-charting project since their 1975
No. 1 album The Heat Is On.

How does a 50-vear-old act main-
tain commercial appeal?

“Most of the other acts couldn’t
get with rap and new technology like
drum machines,” Ronnie Isley says.
“That’s never been a problem for us.
We accept and adapt to change.
That's the strength of the Isleys.”

Brother Ernie adds,"We love
music and love what we do. Our
music isn’t confined to a particular
time. We do what’s true to our iden-
tity but also something the audience
will go for.”

_ARTISTS & MUSIG

That modus operandi shaped the
Eternal package. It featured collab-
orations with such currently suc-
cessful talents as Raphael Saadiq, Jill
Scott, and R. Kelly, who produced
that set’s top 20 Billboard Hot 100
hit “Contagious.” That same con-
temporary yet classically soulful
thrust is behind Body Kiss.

Kelly is back, but with a twist. He
produced, wrote, and arranged 11 of
the 12 tracks. That 12th cut, “I Want

ey Brothers Reunite With R. Kelly On ‘Eternal’ oIow-Up ‘Body iss’
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That,” was penned by Tim Kelley &
Bob Robinson (who wrote Sisqé’s
“Thong Song™). Guest acts include
Snoop Dogg, Lil’ Kim on the title
track, and JS. The latter is a new
female duo on DreamWorks that is
managed by Ronnie.

TG
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RONALD ISLEY

“When R. Kelly and the Isleys
hook up,” Ernie says, “there’s a
cross-pollination, a different kind of
flower. He has a strong instinctual
understanding of our music, ever
since we worked on his [1996 No. 1]
‘Down Low’ and he came up with
Ronnie’s Mr. Biggs character.”

“We wanted to see what it would
be like to do a whole album togeth-
er,” Ronnie notes. “I know what he
can do and vice versa. I can just
stretch out with him.”

With a year-round concert
schedule that would tire most acts
half their age, the Isleys are also
racking up other promotional
appearances. The pair will guest
on BET’s Blueprint May 7. The
program is a takeoff on Inside the
Actors Studio.

Also on May 7, the pair will appear
at KHHT (Hot 92.3) Los Angeles’
“Velvet Room,” where 92 contest
winners will be treated to a mini-
concert and Q&A session in Mr.
Biggs’ “penthouse.”

Retail listening parties are being
staged in six major markets includ-
ing Los Angeles. A direct-mail post-
card campaign is also under way,
augmented by various Web-site
events, price-and-position sales pro-
grams, and a Mother's Day tie-in
with radio.

“They've done a brilliant job con-
tinuing to stay contemporary and
viable musically,” DreamWorks prin-
cipal executive Michael Ostin says.
“The Mr. Biggs character really
works for the hip-hop culture.”

With its enviable track record and
influential legacy, the Isley Brothers
could afford to rest on their laurels.
But that is not on their agenda.

Ronnie says, “I hope Body Kiss
will bridge the [generation] gap and
show people this phenomenal thing
we have.”

“Lord willing,” Ernie adds, “we’ll
continue up this ladder of longevi-

[ ty. After all, age ain’t nothing but
| a number.”
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fter Six Years, Ashley Maclsaac Returns

Rejuvenated On Diverse Decca Debut

BY CHARLES KAREL BOULEY

After several years of life on the
pop-music fringe, Ashley Maclsaac
is ready to tackle the mainstream.

He ends a 6-year hiatus from re-
cording May 6 with a self-titled
Decca/Universal debut that strives to
highlight his stylistic versatility
while introducing him as a con-
sumer-friendly artist.

Produced by Roger Greenwalt (No
Doubt, Nils Lofgren) and Kevin
Killen (U2, Peter Gabriel, Elvis
Costello), the project gamely com-
bines the artist’s well-regarded
Celtic fiddling with pop, rock, blues,
and even Gaelic sounds. It adds up
to a rich, instantly appealing collec-

ing thing for me to do,” he says,
adding that when he decided to
learn to sing he was most interest-
ed in becoming a blues-leaning per-
former. “In fact, if I had to front a
band as a singer, it'd definitely be a
blues band. It's such a true, forceful
way to sing.”

Maclsaac finds his newfound
voice to be “interesting.” Mostly, he
says, “it’s new and nice to have a
record that can potentially be played
on the radio.”

Indeed, Ashley Maclsaac has
more pop appeal than the Nova Sco-
tia-born artist’s first two major-label
efforts, A&M’s Hi, How Are You
Today (1995) and Fine, Thank You
Very Much (1997). Both albums

MacISAAC

tion that Universal Classics Group
senior VP/GM Marc Johnston be-
lieves is ripe for adult-listener con-
sumption: “He’s an artist of immeas-
urable depth and talent. He’s also
charismatic and charming. Once
you see and hear him, you’re drawn
in. He's quite compelling.”

DEVELOPING POP APPEAL

To strengthen Maclsaac’s chances
of gathering the largest possible
audience for this new project, Decca
has partnered with Universal sister
label Lost Highway to promote the
project at triple-A radio formats.

“They are a great label with a
great radio history,” Johnston notes.
“It made sense to explore this kind
of synergy within the Universal sys-
tem. We're optimistic about the
potential for success in this part-
nership.”

The first track that will be pre-
sented to radio programmers is the
acoustic-framed rock tune “Lay Me
Down,” on which Maclsaac comple-
ments his fiddling with a strong
vocal performance—a new creative
mountain conquered by an artist
who has previously left singing to
others.

“It’s been a totally new and excit-

were critically acclaimed for merg-
ing Celtic fiddling with then-trendy
electronic dance music sounds and
hip-hop-derived beat scratching.
The former album was a smash in
Canada.

Although the 1995 single “Sleepy
Maggie” garnered modern-rock
radio airplay, Maclsaac remained a
largely underground musical figure
in the States. Johnston believes that
will change with the release of this
new project—thanks to a marketing
strategy that includes a series of
major-city U.S. showcases through-
out May.

“Ashley needs to be reintroduced
to the market—and that’s what
we're good at,” he says. “Ashley went
away for a while, and we need to get
him back into the market. Ashley is
an entertainer, and he has to be seen
live. That’s why we're going out of
the box with a tour.”

Also on the agenda is an aggres-
sive grassroots campaign that em-
ploys street-promotion teams. Visi-
bility via the Internet is also being
pursued, thanks to music-preview
opportunities with an assortment of
e-tailers and music Web sites.

Maclsaac’s departure from A&M
and his subsequent break from

recording came during a tumul-
tuous time for the artist. “Making a
departure from the label sounds
very ‘airline,” ” he says. “But it’s not
a bad analogy. If you're a passenger
in the airline industry, you give
them your money and get on the
plane. If you give them more
money, you get first-class place-
ment. With A&M, I wasn’t generat-
ing any money, yet I was looking to
get treated first-class. So it became
a departure issue.”

BANKRUPTCY AND DRUGS

He notes that his second album
did well in Canada. “Well, it made
some money,” he says with a laugh.
Just as Maclsaac started work on his
next album, other issues brought it
to a halt.

“I was facing bankruptcy. I had an
addiction to cocaine. Both have been
dealt with—and they’re done and
taken care of,” he asserts. “But most
record companies weren’t interest-
ed in working with me, because of
all that had happened.”

Biding his time, he recorded and
independently released Fiddle Music
101, an album of traditional fiddle
instrumentals. He then rereleased
his 1993 album, A Cape Breton
Christmas. All the while, he rumi-
nated on what shape his next record
would take.

“I knew I had to take a giant step
forward and be unafraid and un-
apologetic about whatever I chose
to do,” he says. “I wanted to make
a picture of me at the specific time
I was in, and I had to let myself be
very free to do so. I had to be fluid
and approach the unknown.”

Enter Decca A&R executive Rory
Johnston (who has since left the
label). He signed Maclsaac to the
label in 1999 and introduced him to
Killen. Greenwalt joined the project
soon thereafter.

Together, they crafted an album
that includes such radio-friendly
fare as the lively “I Don’t Need This”
and the blues-laced “Captain Amer-
ica.” Adding familiarity to the set is
a reverent cover of Wings’ 1977
chestnut “Mull of Kintyre.”

As he ponders his finished record-
ing and the road that led him to it,
Maclsaac is “extremely happy.” He
says he is most pleased to have land-
ed at Decca: “They have already sunk
more money into me than A&M did
—and I believe that they are taking
a bigger risk. They have big artists—
major artists—who sell millions of
records.”

He may be humbled by the expe-
riences of his past, but the artist is
also confident about his future.

“I'm happily being courted by
radio and press again—and that
feels good,” he says. “I'm on top of
my game, as it pertains to being
ready to go out and sell music. I'm
ready to do it.”

1
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INSIDE ‘THE IN-LAWS’: Few films
can boast a soundtrack whose exec-
utive music producer, soundtrack
producer, label head—and even
one of the artists—are all the same
person. But such is the case with
Ralph Sall and The In-Laws: Music
From the Motion Picture, due May
20 on Bulletproof/Warner Strategic
Marketing/Warner Music Group
Soundtracks.

Sall is the president and founder
of Bulletproof Entertainment, and he
has a lengthy résumé as a song-
writer/music supervisor/music pro-
ducer. His film credits include Scoo-
by Doo, Three Kings. Clueless,
Speed, The Craft, and Addams Fam-
ily Values. As an artist, Sall wrote,
sang, and produced “More Than a

Friend,” a song on The In-Laws
soundtrack that he recorded under
the stage name All Too Much. He
says the song will be worked to col-
lege radio in May.

The In-Laws, a Warner Bros. Pic-
tures comedy, arrives in theaters May
23. The film stars Michael Douglas
and Albert Brooks as future fathers-
in-law who have a series of misad-
ventures leading up to their chil-
dren’s wedding. Douglas plays Steve
Tobias, a daredevil secret agent, and
Brooks plays Jerry Peyser, a mild-
mannered podiatrist.

Although the movie is a contem-
porary film, much of the music on
the film’s soundtrack is from the
1960s and 1970s. Sall says rather
than compiling a soundtrack of cur-
rent top 40 hits, he primarily chose
songs that reflect the kind of music
the baby-boomer lead characters
would prefer.

One of the highlights of the sound-
track is a previously unreleased song
from Paul McCartney. The song, “A
Love for You,” was recorded in 1971
during the sessions for his second
solo album, Ram. McCartney is noto-
riously protective of the licensing of
his catalog songs, so it was an
impressive accomplishment to get

by Carla Hay

him to contribute one of his never-
released songs to a soundtrack.

Sall tells the story behind getting
“A Love for You” on the In-Laws
soundtrack: “I'm a big fan of Paul
McCartney, and I tried to figure out
what music Michael Douglas’ char-
acter would listen to. I thought of
Paul’s unreleased song, ‘A Love for
You,’” and I called his office and ran
down the concept of the movie. I
didn’t tell them what song I had in
mind, but it turns out that Paul sug-
gested the same song that I wanted.
What I think is great about ‘A Love
for You’ is that it sounds both old and
new. It’s a sweet, uplifting song that
plays at the end of the movie, and it’s
a perfect fit.”

McCartney also has two other
tracks on the album that he record-
ed with his former band, Wings: a
previously unreleased version of
“Live and Let Die” (the 1973 James
Bond film theme that reached No. 2
on The Billboard Hot 100) and “I'm
Carrying,” a song that first appeared
on Wings' 1978 London Town album.

Sall says that the previously unre-
leased version of “Live and Let Die”
(which Sall mixed) is “more of a
band version, and it was recorded by
a later [1974-1975] lineup of the
band that included Linda McCartney,
Denny Lane, Geoff Britton, and
Jimmy McCollough.”

Other songs on The In-Laws
soundtrack include Elvis Presley’s
“It’s Now or Never,” Badfinger’s “Nc
Matter What,” Electric Light Or-
chestra’s “Don’t Bring Me Down,”
Bee Gees’ “Wedding Day,” Chic’s
“Good Times,” Ella Fitzgerald’s
“Sunshine of Your Love,” Mel
Tormé’s “Too Close for Comfort,” anc
KC & the Sunshine Band’s “Gel
Down Tonight.” KC has a cameo ir
The In-Laws film as a member of ¢
wedding band.

Sall continues, “The McCartney
songs fit Michael Douglas’ charac-
ter. The Mel Tormé and Ellz
Fitzgerald songs were more suitec
to Albert Brooks’ character, and |
was going for cool lounge, exotica
kind of stuff.”

Sall adds that his brother, James
Sall (the soundtrack’s music super-
visor), and The In-Laws directol
Andrew Fleming were two of the
people instrumental in bringing the
film's musical vision to fruition. “The
challenges in making this sound-
track had to do with reaching foi
artists who defined certain eras anc
being able to deliver the music with-
out breaking the budget. It’s al
about creating music that works ir
the movie so that people will want tc
revisit it by getting the soundtrack.’
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Hipper Image
Energizes
Regional
Mexican Scene

Continued from page 1

Distribution (UMVD) VP of Latin sales
and marketing. “This is the genre that
is driving Latin business.”

The opening passage from Re-
verte’s book captures the passion.
“The phone rang, and she knew she
was going to be murdered,” it begins.
“On the bedroom stereo, Los Tigres
del Norte sang stories of Camelia the
Texan. Contraband and treason, they
said, are things that can’t be shared.”

Mexican songs—by Los Tigres del
Norte, Los Tucanes de Tijuana, and
Paquita la del Barrio, among others—
are the unifying thread throughout
the novel’s 542 pages.

In fact, the book inspired Los
Tigres del Norte to record an album
of the same title, which became the
No. 11-selling Latin disc of the year
in the U.S., according to Nielsen
SoundScan.

But despite its popularity, region-
al Mexican music—which includes
such styles as nortesio, banda,
ranchera, sonidero, and misica
grupera—remains the most over-

looked and under-appreciated form
of Latin music.

For the music industry, the
strength of regional Mexican music
should be hard to ignore—especially
given the current downturn in sales.
The genre has proved resilient, even
as it faces the same challenges as the
Latin market in general, including
rampant piracy.

MINING THE CATALOG

Labels are seeking to capitalize on
that strength by mining their catalogs
more deeply and releasing un-
precedented numbers of compila-
tions. At the same time, they have
boosted their marketing of regional
Mexican acts. José Behar, CEO of the
Univision Music Group—which com-
prises Disa, Fonovisa, Univision
Records, and RPE—says, “In spite of
the maladies of the marketplace, it’s
been a very generous segment.”

Behar says the emphasis on re-

ARTISTS & MUSIG

gional Mexican is the same as ever.
“The fact remains that about 70% of
the Hispanics in this country are Mex-
ican, and that hasn’t changed. And if
70% of the people want chocolate,
they're going to get chocolate.”

The strength of the genre is appar-
ent on the Billboard charts. From
February 2002 through January 2003,
110 of the top 200 titles on the Latin
album chart were regional Mexican.
This issue, all seven best-selling titles
on the Top Latin Albums chart are by
regional Mexican artists.

Those numbers are consistent
with official figures on Latin ship-
ments by genre. Some 55% of all
product shipped in 2002 was region-
al Mexican, compared with 33% for
pop and 12% for tropical, according
to the Recording Industry Assn. of
America (RIAA).

But in retail value, regional Mexi-
can product constituted only 49% of
U.S. Latin sales in 2002, compared
with pop’s 38% and tropical’s 14%.
That’s because regional Mexican
releases are priced lower than other
Latin titles, in part a result of compe-
tition from professional pirates.

Piracy disproportionately affects
Latin music—more than 25% of all
confiscated product is Latin, accord-
ing to the RIAA—and is particularly
damaging for regional Mexican titles.
Many of the pirated goods are sold at
swap meets and flea markets, hotbeds
of illegal CDs. In addition, in Califor-
nia—the biggest market for regional
Mexican music—U.S. releases com-
pete with cheaper Mexican imports.

“Our artists are selling 30% of what
they would have sold before,” says
Frank White, VP of operations/direc-
tor of promotions for Balboa Records,
whose acts include Joan Sebastian
{who won the ASCAP songwriter of
the year award) and the Grammy
Award-winning Banda Cuisillos. As a
result, White says the label hopes it
can succeed at “motivating the mar-
ket in special ways.”

Among these is the repackaging of
old catalog into aggressively priced
compilations. The most successful is
a collection of three-CD packs that
Balboa wholesales at $6.50 and that
can retail for as low as $9.99. “At
$3.33 a CD, that’s cheaper than the
pirates,” White says. “And we’re mov-
ing close to 250,000 copies per month
of these special three-packs.”

Balboa is not alone. Through its
regional Mexican imprint WEA Mex,
Warner Music Latina is also turning
to its catalog for revenue. “It’s not that
the companies are putting more
emphasis on regional Mexican, but
they’re releasing more catalog, and
regional Mexican product costs less,”
says George Zamora, president of
Warner Music Latina, which recently
partnered with Univision Music
Group for a joint-venture compilation
featuring tracks by Fonovisa act
Banda el Recodo and Warner act
Banda Machos.

Regional Mexican product indeed
costs less to produce and market.
And, unlike more fickle pop cus-
tomers, regional Mexican buyers are
considered loyal fans who stick with

suich acts as Sebastian, Vicente Fer-
nindez, Banda el Recodo, and Los
Tigres for 10, 20, or 30 years.

That’s clear on the current Bill-
board Top Latin Albums chart, where
Los Bukis, a romantic Mexican grupo
that disbanded in 1995, has three
albums, including the No. 1 title. All
three discs are on Fonovisa.

In fact, an astounding 28 titles on
the Billboard Top Latin Albums chart
this issue are regional Mexican com-
pilations—not including live albums
or tributes—and 20 of those titles
come from Disa, Fonovisa, or Univi-
sion, which have upped their compi-
lation output and created brand-
name collections.

Behar says that mining the catalog
is inevitable at a time when pirates
have access to the same music.
“There are millions of records to be
sold,” he says, “and if we don’t sell
them, somebody will.”

But even as labels are looking to
their pasts for regional Mexican

profit, they are working on develop-
ing new sounds that are still an-
chored in tradition. “Not only is the
trend of using regional Mexican
songs in compilations increasing,
but more artists are covering Mexi-
can standards and being successful,”
says Olga Cardona, creative director
of the U.S. Latin region for BMG
Music Publishing, which adminis-
ters the catalog of Juan Gabriel,
among others. More important, she
says, the approach to these covers is
decidedly progressive.

Recent examples include Juan
Gabriel’s “No Tengo Dinero,” the first
single from 4, the current album by
A.B. Quintanilla III Presents Kumbia
Kings (EMI Latin). The track, which
features Juan Gabriel and rock band
El Gran Silencio, has spent 12 weeks
in the top 10 of the Billboard Hot
Latin Tracks chart. Quintanilla says,
“We appeal a lot to the younger audi-
ence, but I also wanted to get more

respect from the older audience.”

For some longstanding groups,
such as 35-year-old Banda el Recodo
or 27-year-old Liberacién, a similar
strategy has meant a change in look
and personnel without significant
alteration of the music.

At the other end of the spectrum
is a batch of new acts, including
Akwid and Los Jardineros, that
aggressively mix banda or nortefio
with rap. Several are being devel-
oped by former Fonovisa head
Guillermo Santiso through his new
Headliners label, in hopes of creat-
ing a wave of excitement similar to
that generated by the quebradita, a
regional Mexican dance craze from
the 1980s.

“There are at least seven labels that
have new product that mixes rap and
hip-hop with Mexican roots,” says
Eddie Ledn, VP of programming for
Lieberman Broadcasting and a Span-
ish Radio consultant through his
own company, Radio Ideas. Among
Leén’s clients is KBUE “La Que
Buena” Los Angeles, which plays
many local acts and whose program-
ming appeals to a younger audience
that is drawn to such hipper, harder-
edged acts as Lupillo Rivera and
Jessie Morales.

Even though Que Buena’s pro-
gramming is in Spanish, Leén calcu-
lates that more than 50% of his lis-
teners speak English. And with
hip-hop being a favored style among
younger Latino listeners, something
like “Mexican-American rap” was
bound to happen.

At the same time, several regional
Mexican acts are recording pop ver-
sions of their songs in an effort to
expand into other markets, while pop
acts continue to record regional Mex-
ican versions of their hits.

The pop/regional Mexican cross-
over can work beautifully, as it has
with Latin pop singer Pilar Montene-
gro. But such crossover attempts can
also sound forced.

“There are artists who have in-
credible arrangements in their Mexi-
can versions, but they still sound
pop,” KLNO/KVXX/KESS Dallas PD
Herminio “Chayan” Ortuno says. “I
would never program a pop artist on
my stations.” He says that Montene-
gro was an exception, because she was
a newcomer with no established tra-
jectory in either genre and her ar-
rangements were authentic.

Several soon-to-be-released new
female acts—among them Jimena
(Crescent Moon), Litzy (BMG), and
Betzaida (Fonovisa)—are being
launched as hybrid acts, with pop and
regional songs in their debut albums.
They follow on the heels of young
Tejano singer Jennifer Pefia, whose
2002 breakthrough album, Libre
(Univision), was well-received in the
Latin pop market.

These performers present a young-
er. hipper image of regional Mexican,
distinct from the vision of big hats,
big boots, and big mustaches that has
long been associated with the music.
Still, the perception of the genre has
not necessarily changed on the East
Coast, where tropical and pop still

dominate the landscape.

In Miami, home to the nation’s
two major Spanish-language TV net-
works—Univision and Telemundo—
regional Mexican music has only
recently made an entrée onto many
of the national shows. A publicist
says, “None of the producers is Mex-
ican, and frankly, they just don’t
know who many of these acts are or
how big they are.”

A PROBLEM OF IMAGE

The image problem has long
hounded the genre. For example,
with very few exceptions, regional
Mexican music has been absent
from the Grammy and Latin Gram-
my stage, as well as from all the
worldwide buzz generated by the
Latin explosion.

“There’s always been an important
Mexican market, even in New York
and on the East Coast,” says Rogelio
Macin, head of the Los Angeles-based
regional Mexican division of indie
label Mock & Roll. “But when other
genres have seen a bonanza and have
grown, they’ve shrouded the exis-
tence of the Mexican market. And
because most [U.S.] record executives
aren’t Mexican, it’s hard for them to
administer and market popular Mex-
ican music.”

In the past year, however, several
major labels have made a concerted
effort to expand their regional Mexi-
can reach. Sony Discos has signed dis-
tribution deals with several West
Coast indie labels, while Universal
Music Latino tapped former GM

ZAMORA

Gilberto Moreno to restructure its
regional Mexican division. Universal
also distributes product from Mor-
eno’s label, Musimex. And UMVD has
picked up distribution of Univision,
the biggest-selling label in regional
Mexican.

EMI Latin USA, which has long had
a strong regional Mexican presence,
is stepping up marketing and promo-
tional efforts for its major acts. For
example, for their current album,
Kumbia Kings had a strong push to
radio—where they had never had
major play—as well as backing for a
TV campaign.

Citing the success of Kumbia
Kings and Intocable, as well as catalog
reissues from Selena—the original
regional Mexican/pop crossover suc-
cess—EMI Latin USA VP/GM Miguel
Trujillo says, “With those artists who
were strong in the central region, our
goal was to grow their market base,
and we planned it carefully.”
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O.C.’s Local Talent:

It’s Not Just Ska Anymare...

BY GRAIG ROSEN

range County stalwarts

such as No Doubt. Social

Distortion and the Off
spring may have graduated from
the local club scene 1o theaters and
arenas. but a new crop of upstarts
and seasoned veterans are draw-
ing crowds at clubs throughout
Orange Covmnty. While O.C.'s most
recent success stories are pronarily
influenced by punk and ska, the
curtent bands to watch range
from a blues-rock veteran o main-
stream rockers and a muld-cthnic
funk ensemble.

“I think the Orange Coumy
music scene is bursting with tlent.
1 believe 1t alwavs has been,” savs
Linela Jenuson, the former owner
of local club Linda's Doll Hut, who
remains one of the scene’s guiding
lighus.

Sean Striegel, the talent buver for
the House of Blues in Anaheim,

concurs. “With the current crop of

local bands now starting to step i
up and get 1o the next level, I'm
exdited 1o see what's going 1o hap-
pen in the next few vears,” he says.
Here's a rundown of some of the
acts to watch in Orange County:

WONDERLOVE

This three-vear-old quartet
with two independent albums
under its belt was named best
live band and
best indie hand
at the 2002
Orange ounty
Music Awards.
Guitarist Bryan
Mclintyre notes, “Our writing s
kind of p()p—()ricnle(l. but the
live music is very dynamic and
intense. We gel compared 10

Led Zeppelin and the Who.”
Giving the band its pop sensi-
bility is singer/guitarist Chris Paul
Overall’s love of singer-songwriters.
“He's really into Jeft’ Buckley and
Elliou Smith,” adds Mcntyve.
Although the band recently

relocated 1o Long Beach, it con- |

tinues to maintain close tes to the
O.C. scene. “We're still very much
a part of what's going on in
Orange County,” says Mcintyre.
“That's where we started getung
our following and where we sull
play 70% of our shows. 1t’'s a ught-
knit community. The club own-
ers. promoters and the other
bands are fantastic.”

WALTER TROUT & THE RADICALS

Since arriving in Orange Coun-
tv in 1974, this veteran blues
rocker has watched the scene go
through us share of trends. “I've
seen it when it went through a
country phase and when 1 went
through a disco phase,” he says.
Trout’s gritty brand of blues-rock
has outlasted them all, garnering
accolades in O.C. (best blues/R&B
/rap act at the 2002 Orange
County Music Awards) and Los
Angeles (best guitarist and best
ndependent album, 2001 LA
Music Awards). In addition, in
1993. he came in sixth, tied with

Queen's Brian May, on a poll of

the top 20 guitarists conducted n

the Bob Harris Show on BBCI.
While Trout tours up to eight
months a year in Europe and
throughout the U.S.. when he
returns home you can catchr him
plaving weckend nights at Pergs
in Huntington Beach. When
Trout calls the club “home,” he’s
not jokimg. He used 1o literally live
Continued on fuge 22

recalls his band’s early

A Slice O
Counte
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Sleepy Suburbia Wakes Up The Punk Scene And Stirs Up Ska

Raving about the
enthusiastic and tight-
knit Orange County
punk-rock scene ol the
late "70s and early "80s,
Social Distortion bassist
John Maurer fondly

davs and the backyard
and garage parties
plaved during the cra
by the likes ol Social D.
Middle Class and the Mechanics.
In doing so, he's reminded of a
benchmark moment in the histo-
rv of the expansive region’s musi-
ca! legacy.

*I can remember back. gosh. it
must have been like 1980, 19817
Maurer savs, “we were going up
1o Hollywood; we're driving in
our friend Sherrv’s car. and we're
listening to [influential tocal radio
show| Rodney on the ROQ, and
[Social Distortion’s debut 7-ineh]
1945 came on. and we're all just,
like, ‘Whoaaaaaaa!’ 1 looked over
at [frontman] Mike [Ness|. and
he's just got this ear-to-em guin
on his face, just, like, "Wow!" |
think that was the first time we
heard Social D on the radio.”

Making the airwaves—especially
on the soon-to-be internationally
revercd Los Angeles—area alt-rock
station KROQ—solidified the
dawn of a new era in popular
music cmanating from this J1-city

strong, 798-square-niile stretch of

subwrbia lving south of Los Ange-
les and north of San Diego.

BY WES ORSHOSKI

THE EARLY DAYS

Prior to 1980, the infamously
Republican O.C. was, i musical
terms, known mostly as the home
to Jackson Browne, the Nitty
Gritty Dirt Band and the Righ-
eous Brothers. It's also recog-
nized as the birthplace of the elec-
tric guitar—the Fender company
originated in the city of Fullerton.
But that was reallv about it—that
is, until the punk explosion of the
late "70s gave rise to such local
products as Social D. the Adoles-
cents and T.5.0.1..

In the past 20 vears—and espe-
cially over the past decade—
0O.C.’'s stamp on the mainstream
has been enormous: Among the
multinillion-selling pop. rock
and metal artists to emerge from
such cities as Irvine, Newport
Beach. Orange, Anahem and
Huntington Beach are the OIff-
spring, Rage Against the
Machine, Korn, Slaver, Sugar Ray
and the county’s most-celebrated
export, No Doubt.

In the meantime, it has become

known as ground zervo for one of
the biggest and most unique
rockabilly scenes in the country
and perhaps the inost mfluential
modern ska scene in the ULS.
But. more than anvthing clse, this
SlI'ip-l)l;l“-l:l(l('ll chunk of the
Golden State, which counts Dis-
nevland as its 1op atiraction. is
known in the music world as
Mecca for Southern California
punk rock.

POLITICS OF PUNK

“Punk-rock-wise, Orange Coun-
tv is kind of the epicenter—more
than Los Angeles or San Diego—
for what musically and culiurally
goes on in Southern Califoruia,”
says Rich Fgan, president’owner
of L.A.-bascd Vagrant Records.
“Certainly, pop-punk came owt of
Orange County. And jover the
years] whether a band was techni-
cally from Orange County or not
didn’t matter; for nie. once vou
were big in Orange County, that
was the stamp of approval in the
Continued on page 22
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upstairs from the club.

Trout’s latest album, 2001’s Go
the Distance, was released by Ger-
man label Ruf Records. His ties to
the O.C. scene are evident on the
front cover—he and his band, the
Radicals, are pictured beneath the
Huntington Beach Pier.

This foursome is fronted by Jay
Buchanan, whose ethereal vocals
have been compared to the late
Jett Buckley. All Understood, due
this summer on Ulimatum Music,
was named one of the best albums
of 2003 in a tongue-in-cheek piece
by the O.C. Weekly months before
its release.

Jay Buchanan came to Orange
County six years ago from Red-
lands, Calif,, after being impressed
with bassist Todd Sanders. “He
was playing with this other band,
Ruby Diver, and I came and stole
him,” he says.

When the band first started mak-
ing noise on the O.C. scene about
two years ago, “It was all emo,
hardcore and ska, which Orange
County is famous for,” Buchanan

says. “Now there’s this network of

melodically oriented bands.”
Buchanan notes that the band’s

acoustic-driven music and his
emotional vocals draw frequent
comparisons to Buckley. “The best
description I've heard is American
soul with a little bit of blues, but

not too bluesy, and a little bit of
Jjazz, but not too jazzy.”

NATURAL AFRODISIAC

This eight-piece, multi-ethnic
funk unit has been spreading the
love on the O.C. scene for six
years with its own headlining
dates, as well
as gigs open-
ing for the
likes of Her-
bie Hancock,
Ozomatli, Digital Underground
and others. The group has also
released two EPs, including 2001’s
Rudiment.

Vocalist Jamie Allensworth says
that, while the band enjoys play-
ing the Anaheim House of Blues,
it frequently travels north to the
Temple Bar in Santa Monica and
B.B. Kings in Universal City to
find gigs. “There’s not too much
of a scene in Orange County for
our style of music,” he says, “but
we do have some friends in rock
bands, such as Human Lab.”

Natural Afrodisiac’s potent brew
of funk has garnered frequent
comparisons to War, which is just
fine by Allensworth. “We always

get that compliment,” he says.
“We're influenced by them; our
music just comes out that way, but
we're influenced by all kinds. Our
range is pretty insane.”

SCARLET CRUSH

This fivesome have been mak-
ing noise on the O.C. scene since
forming in 1998. Its 2001 inde-
pendent release, Worth Waiting For,
was named one of the top 10
albums of that
year by the
Orange County
Register. The
band also
scored Orange County Music Awards
in 2002 for best pop/rock band
and best song and was nominated
in both categories again in 2008.

The band is spearheaded by a
pair of Jeffs—guitarist Sterzer and
singer-guitarist Smetana—who
work together as loan officers and
also serve as the band’s managers
and booking agents.

Sterzer says Scarlet Crush has
“massive crossover appeal. Six-, 16-
and 60-year-olds love our songs,” he
says. “We're not Green Day, where
we have a sound that appeals only to
a specific demographic. We have
songs that sound like a cross
between Green Day and the Beatles,
and others that sound like Crowded
House and Matchbox Twenty.” B

A SLICE OF CULTURE
Continued from page 21

punk-rock world.”

And that’s all sort of happened
rather naturally. In addition to
O.C.’s punk-rock roots being plant-
ed by the likes of Social D, so much
of what is now associated with punk
these days—like skateboarding and
surf and skate style—is all very
much a part of the area’s youth cul-
ture. The punk-championing Vans
Warped Tour—the all-day music
and action-sports festival that tours
North America each summer—
perhaps reflects the youth culture
of no region better than Orange
County, birthplace of many of the
most popular surfand skate cloth-
ing and accessory manufacturers
(including Vans and Volcom), some
of which have even launched record
labels.

All of this is at least somewhat
traceable to the wake left by Social
D, the Adolescents and T.S.O.L.
The members of the Offspring,
for example, often recount how
they formed their band after
catching a mid-'80s Social D show
in Irvine. While he notes that, in
its early days, the group was much
more influenced by the likes of
Fishbone and the Red Hot Chili
Peppers, early No Doubt saxo-
phonist Eric Carpenter notes, “I
think all of us were aware of those

bands and inspired by their spirit—
the idea of starting a band in an
O.C. suburban garage or crappy
rehearsal joint and making music
that might mean something to
our generation, fighting the
image of O.C. as a hub of right-
wing conservative uptightness.”

The political climate and the
very suburban atmosphere of
O.C. has probably played as inte-
gral a role in its presence on the
musical landscape as anything
else. The punk championed here
seems somewhat of a reaction to
the county’s politics and its “very
suburban and upper-middle-class
ideals,” says Egan.

The politics that have shaped
the live-music scene over the years
are also one of the many things
that makes the music coming from
O.C. unique. Another, of course,
is the warm weather and proxim-
ity to the Pacific Ocean. O.C., with
its year-round sun, is one of the
few places in the country where
the tropical rhythms of ska could
resonate so perfectly. And where
else in the U.S. is there an area so
suited to the year-round driving—
and showing off—of classic cars,
which is so much a part of the
rockabilly culture?

As the '80s drew to a close, and
the county’s punk bands either
fell apart or evolved, the area had

Continued on page 24
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NEDERLANDER
CONCERTS

Nederlander celebrates 10 successful years
with the Arrowhead Pond of Anaheim and welcomes
an important new addition to the family... The Grove of Anaheim.
Providing the very best in entertainment. It runs in the famaly.
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Venues Blossom Into A
Burgeoning Scene

BY SUSANNE AULT

hile likely to stay in the shadow
WOHIashier neighbor Los Ange-

les, the Orange County tour-
ing market has brightened.

In the span of just two years time
within the O.C. city of Anaheim,
House of Blues opened a new
nightclub, the Arrowhead Pond
debuted a deluxe theater within its
arena complex, and Nederlander
signed on as exclusive talent book-
er for the Grove of Anaheim. Plus,
the Pacific Amphitheatre in nearby
Costa Mesa is scheduled to host the
Orange County Fair’s concert series
in July, the first time the venue has
hosted live music in 10 years.

It was not so long ago that limit-
ed building chrices in O.C. led its
residents to frequently travel to
L.A. to see shows. The distance
between downtown L.A. and
the heart of O.C. is just 25 miles,
but rush-hour traffic can make it a
two-hour journey.

“For a long time, there were no
venues [in O.C.]. There was very lit-
tle live music that you could see,”
recalls Jim Guerinot, partner at
Rebel Waltz, which manages sever-
al O.C.-bred acts, including No
Doubt, the Oftspring and Social Dis-
tortion. “When bands come in, they
will still have to play L.A—so much
of the music industry and media
centers are there. But between the
Grove, HOB and Chain Reaction [a
five-year-old all-ages club], there is
a vibrant club scene.”

“I think O.C. is clearly affluent,
and there still is growth here [a
21% population increase between
1990 and 2001, according to U.S.
Census figures),” says Adam Mil-
lar, GM for the Grove, which he
thinks is a major factor spurring
the uptick in concert action.

Proving the area is packed with
music fans, Hodges reports that
between 11% and 20% of ticket
sales at HOB-operated Universal
Amphitheatre in Los Angeles come
from O.C. buyers.

Currently interested in the Pacif-
ic Amphitheatre, since it is expect-
ed to continue to present 18,000-
capacity concerts after its fair series,
HOP Cencerts executive VP Alex
Hodges says, “We're going to take
a look and see if we can do some
shows. This is a good venue to
come back on the scene.”

Nederlander’s goal for the 1,200-
to-1,700-seat Grove is to produce
120 concerts a year—more than
double the theater’s output prior
to November, when it served as
mainly a corporate party location.

Regarding the collective drive to
expand O.C. music offerings, Millar
adds, “Shows that are coming
through are selling very well. You
have a huge, affluent population
buying tickets and selling out shows.”

Though relatively a new kid on
the music block, the Grove has
brought in such top-notch, sold-
out shows as Queens of the Stone

Age and the Pretenders.

Fledgling O.C. bands are partic-
ularly grateful for Chain Reaction,
says talent buyer John Halperin,
because it serves as a convenient,
local spot to work performance
kinks out. The all-ages, no-alcohol
club, which helped break pop
punk group Something Corporate,
has cemented its popularity over
the last few years, moving from
operating solely on Fridays and
Saturdays to seven nights a week.

Sean Striegel, talent buyer for the
1,000-seat HOB Anaheim, says his
main goal for the club was to deliv-
er variety to O.C. The region has
been a bastion for punk rock for
years, but there have been few places
hosting hip-hop talent. With
Striegel’s guidance, rappers Wu-
Tang Clan, KRS-One and jurassic 5
have all played O.C.’s HOB outpost.

“We wanted to showcase things
that haven't been done before. And
hip-hop has done great business,”
Striegel explains.

Over the last couple of years,
Striegel has noticed a “definite
change” within artist circles, “where
there’s more of an awareness of the
touring market in O.C. It’s a desti-
nation in routing—not just a filler
date [between bigger cities].”

HOB'’s Hodges adds that lineups
for both HOB Los Angeles and
HOB Anaheim closely mirror each
other. Two of the hottest summer
2003 tours—the Dixie Chicks and
Fleetwood Mac—are set to play
both L.A.’s Staples Center and
Anaheim’s Pond in July, notes
Pond GM Tim Ryan.

Ryan explains, “I think that, in
0O.C. as a whole, you can play out-
doors, indoors... O.C. now has the
right-size venue for every possible
act.” @

A SLICE OF ORANGE
Continued from page 22

little presence on the national
music scene. But, in the early
'90s, as the Oftspring began to
explode, O.C.’s ska and rockabil-
ly scenes began to blossom.

In 1994, promoter Bill Hardie
founded what has become an O.C.
institution: the annual Hootenan-
ny rockabilly festival, which has
gained international recognition for
its always-hip pairings of such artists
as the Cramps and Buck Owens.

In the late '90s, as No Doubt
began charming the masses, along
came major-label deals for fellow
0.C. ska peddlers Save Ferris,
Reel Big Fish and the Aquabats.

Today, the music coming out of
O.C. suggests that the scene is still
evolving while remaining unique.
While there was a time when
punk and metal were seemingly
never allowed to cross paths, such
rising local acts as emo/metal out-
fit Thrice are fusing both effec-
tively and unapologetically.

“Starting out, we kind of
bounced between the emo scene
and the punk scene and the hard-
core scene and just played in front
of a bunch of different audiences,”
says Thrice drummer Riley Breck-
enridge. “And 1 think that’s kind of
a testament to how strong music is
in Orange County.”

Whether it's due to a lack of
many things to do, the famed acts
that have emerged from the area,
or the bands willing to work hard
and tour, Jon Halperin, talent
buyer at local club Chain Reaction,
says there’s something special
about O.C.’s scene: “It’s like a
whirlwind that just keeps sucking
up more kids.” B

-
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BY RAY WADDELL

A successful debut run in 2002
has led producers to reprise and
expand the Austin City Limits (ACL)
Music Festival, set for Sept. 19-21
in the Texas capital’s Zilker Park.

Produced once again by Capitol
Sports & Entertainment (CSE),
the ACL Music Festival is named
for the PBS mainstay Austin City
Limits, which is billed as the
longest-running music show in
the U.S. The series is known for
showcasing a wide range of talent
and has credibility with both
artists and music fans.

Now the festival boasts similar
credibility, reflected in this year’s
lineup. It includes R.E.M., Al
Green, Liz Phair, Ben Harper,
Nickel Creek, Rosanne Cash, Jack
Johnson, String Cheese Incident,
Lucinda Williams, Patty Griffin,
Los Lobos, Mavis Staples, Alejan-
dro Escovedo, Robert Randolph,
Ween, G. Love & Special Sauce,
Pat Green, Galactic, Steve Earle,
0.A.R., Yonder Mountain String
Band, Gomez, and Spoon. In total,
the festival will host about 115 acts
on eight stages, an increase from
six stages and 70 acts in 2002.

The first festival drew about
75.000 during its two days and
grossed about $1.2 million, with a
lineup that included Wilco, Emmy-
lou Harris, Ryan Adams, James
McMurtry, the Jayhawks, Griffin, G.
Love, Green, and many others.

“We saw tremendous success
last year, not just in ticket sales and
numbers but in everything it did
for the city and Austin City Limits,”
says Charlie Jones, director of
CSE's music division. “This year we
increased our talent by adding
another day, and we're spending
more on headline entertainment.”

Talent is booked by Charles
Attal, an Austin-based buyer who
works some 470 shows per year
across Texas. He says putting a
lineup together for 2003’s festival
was much easier with a successful

ACL UpsThe Ante

More Acts, Stages Added To Texas Music Fest

run on the books. “This year I had
a lot more time,” Attal says. “I was
able to pull out grids and place
things where I thought they
should be placed.”

Attal had faced booking an un-
known entity in 2002. “I had to sell
it last year and get people to buy
into the idea,” he says. “A couple
of agents got it right away, and all
the agents and bands that came in
loved it. This year, they were call-
ing us.”

Three-day passes are $65 for
early birds and $75 for those who
buy them later.

A near-flawless run in 2002 went
a long way toward branding the
event for long-term status. “For our
first year, last year couldn’t have
been much better—except on the
first day we had about 20,000 more
people than we expected, so there
were some long lines,” Jones admits.
“We're over-prepared this year.”

That is probably a good idea,
considering early projections. “I
think we can get 70,000 per day,
based on the read I'm getting,”
Jones says. “Last year, before we
announced the bands or did any
advertising, we did an e-mail blast
to let people buy two-day passes so
we could feel it out, and we did
1,300 tickets. This year we did the
same thing and limited it to 3,000,
and they were gone immediately.”

The concept of the festival was
to produce an event that capital-
ized on Austin’s reputation as a
vital music town. Collaborating
with the TV show came about via
a joint effort between Jones, the
board of directors of local PBS sta-
tion KLRU, and the Austin parks
and recreation department and
mayor’s office.

Sponsors include local grocery
store HEB, along with Heineken,
Austin Ventures, Schlotzke's, and
a local law firm. Last year the title
sponsor was Chevy, although that
has not been finalized for the
2003 event.

But Jones says the Austin Con-
vention and Visitors Bureau (CVB)
is very much on board. “The CVB
is more involved in working with
the hotels and setting up packages.
When most cities do something
like this, hotels jack up the rates.
Here, the hotels are joining
together and cutting rates. Of
course, if they all sell out, they’ll
probably jack it up next year.”

Jones thinks the festival is on its
way to becoming an Austin insti-
tution. “From the feedback I'm
getting from the general public,
the bands, everybody with the city,
and KLRU, we expect to be around
another 10-20 years.” l

Not All Tours Return In 2003

BY SUSANNE AULT

LOS ANGELES—With veterans Vans
Warped and Ozzfest, plus the return-
ing Summer Sanitarium trek and Lol-
lapalooza, this summer has plenty of
multi-act concert choices.

But the coming months could
have been even more melodic. Some
festivals, such as Area, are not refurm-
ing in 2003. And with no talent con-
firmations, it is questionable whether
a sophomore edition of the Jeep
World Outside Festival will roll out
as planned.

Last year’s lower-than-expected
ticket sales for these tours contributes
to their no-go and/or on-the-bubble
status. Vans raked in record grosses in
2002 (Billboard, Aug. 30, 2002), and
Ozzfest became the only festival to land
among the top 25-grossing tours last
year (Billboard, Dec. 28, 2002), so both
were safe bets to return.

But according to figures reported to
Billboard, Moby's 2001 introductory
Area fest drew more on a per-show
average basis than its follow-up last
summer with David Bowie on the bill
($468,040 in 2001 vs. $394,601 in 2002,
a 16% decrease). In its inaugural year
last July, the Sheryl Crow-led Jeep tour
grossed an average of $196,354 per
show and filled slightly less than 50%
of its available capacity over 25 shows.

“It was OK for ticket sales,” Clear
Channel Entertainment (CCE) tour-
ing VP Gerry Barad says of CCE’s deci-
sion as Area’s national promoter to
bench the tour for now. He feels atten-
dance levels sagged for Area: 2 because
“the dance/electronic portion [a major
component of the fest], that type of
music was hurting” when the punk-
themed Vans Warped tour and the
metal-themed Ozzfest proved more
popular. “When you start mixing dif-
ferent genres of bands, you run the risk
[of them not really complementing
each other].”

Future incarnations of Area are pos-
sible. Barad says, “We’ll definitely look
at next year,” but he thinks “it’s too
early to tell” if that will indeed happen.

SO MANY TOURS, SO LITTLE TIME

Kevin Lyman, tour producer at
Immortal Entertainment—which is
behind the Vans franchise—adds that
most of the time, the reason a concert
series does not return is because of
ticket sales. “For some of these pack-
ages, though,” he continues, “it’s hard
to get talent, because there are so
many options [for acts during the
same time].”

Organizers say that the prolifera-
tion of summer 2003 road trips locked
up many of the available performers
and surely curbed some tour reprisals.
As well as such headliners as Ozzy
Osbourne and Korn for Ozzfest and
Jane’s Addiction and Queens of the
Stone Age for Lollapalooza, other big
names trekking across the U.S.
include Metallica, Linkin Park, and

Limp Bizkit for Summer Sanitarium
and Aerosmith and Kiss for their own
double-bill tour, opened by Saliva.
Other high-profile acts busy with their
own solo jaunts include Dixie Chicks,
Fleetwood Mac, the White Stripes,
Pearl Jam, and Beck.

Lyman also oversaw much of the
first edition of the Sprite Liquid Mix
fest, which starred, among others,
Jay-Z, 311, and Hoobastank. Faring
relatively better than Jeep, Sprite
reported to Billboard an average of
$221,895 in grosses and filled about
60% of its total available capacity over
15 shows. Lyman says Sprite is retun-
ing, but at press time he did not have
any confirmed acts.

Sources say CCE does want to rev
up a second Jeep outing. The official
tour Web site currently says a 2003
run is coming soon. But, like Lyman’s

negotiations with Sprite, Jeep and
CCE apparently cannot come to
terms on who will be the participat-
ing star power.

The Eminem-fueled Anger Man-
agement tour did a bang-up job in
2002, averaging $507,797 per show
and filling 87% of its total available
capacity over 28 shows. But Eminem
is playing only two U.S. shows—at
Detroit’s Ford Field July 12 and 13—
before calling it quits for the sum-
mer, and it apparently is putting a
damper on a 2003 Anger Manage-
ment series. Cara Lewis, Eminem’s
booking agent at William Morris
Agency, declined to comment. Yet
Eminem and 50 Cent are paired
under the Anger Management name
for several June European dates.

On a related note, CCE’s focus on
resurrecting Lollapalooza after a five-
year layoff also cut into its time and
resources for putting together a third
Area bill. “There’s competition no
matter what part of the live-enter-
tainment business you're in,” says
Brad Wavra, CCE VP of touring and
the go-to executive for Lollapalooza.
“|Mounting Lollapalooza] was one of
the factors . . . leading to Area being
out of synch for this year.”

Barad agreed that talent booking was
fierce for this summer, explaining that
when “putting together a compelling
bill, if you're not getting a lot of inter-
est—people want to do other things—
that’s absolutely going to have some-
thing to do [with going on hiatus].”

Regarding Lollapalooza, “the sun
and moon lined up perfectly [to] where
Jane’s Addiction, Queens of the Stone
Age, and Incubus were all willing to
play together,” Wavra adds, indicating
that even with all the planning in the
world, some plain luck is involved
when firing up tours.

UNPLEASANT FINANCIAL CLIMATE

The current economy is also a fac-
tor. Many concert executives admit
that corporations, which help fund a
good chunk of festivals through
sponsorships, are being choosier
than ever in how they spend their
endorsement money. “It’s a flooded
marketplace,” Lyman says. “Spon-
sorships of tours are definitely an
issue. Companies are becoming
smarter and expecting more.”

Not requiring sponsorships was key
for a second edition of the Cake-front-
ed Unlimited Sunshine tour, says
Bruce Solar, the group’s booking agent
at the Agency. Modestly routed to
5,000- and 6,000-seat venues in
2002—in contrast to the 18,000 and
17,000 approximate capacities allotted
for each venue on the Area: 2 and Jeep
tours, respectively—Unlimited Sun-
shine grossed an average of $76,652
per show over 16 dates.

“Cake has never been a band that’s
taken sponsorships,” Solar says. But by
staying on the small side, Unlimited
Sunshine did not need them. “We
weren’t as expensive as some of the
other tours. Last summer was a tough
year in general. And in comparison, we
did pretty well.”

Solar is fine-tuning a George Clin-
ton spring excursion that involves
sponsorship. And considering present
market conditions, “they won't be
writing a blank check anymore,” he
says of trying to woo participating
companies. “They want a return.”

Unlimited Sunshine is expanding to
20-25 dates, keeping to venues that are
similar in size to 2002's outing, and it
will start in September instead of bow-
ing in July, as it did last year. Solar says
support acts for Cake will be an-
nounced soon.

Looking ahead, Wavra says today’s
financial climate may hurt tours that
are already set in stone, such as Lolla-
palooza. He admits that ticket sales
were softer than anticipated in the Mid-
west but hopes they will pick up once
the tours’ summer dates are near.

“Maybe the customer is looking to
hold on to cash longer and make deci-
sions closer to the show date. But I
hope we’ve given them incentive [to
purchase tickets] with a great pack-
age,” Wavra says. With such acts as
Queens of the Stone Age on the bill, he
predicts “a year when Lollapalooza has
every chance of being a better festival
than in the past.”

Barad says of festivals that end up
taking a breather this summer, “Unless
you have a bill that you are going to be
proud of, there’s no point in doing it.
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY. PROMOTER
BILLY JOEL & ELTON JOHN Gund Arena, $2.187.660 19777 Clear Channet
Cleveland $195/$45 sellout Entertainment
April 15
BRUCE SPRINGSTEEN & THE E Bell Centre, $1.316,961 16,581 Gillett Entertainment
STREET BAND Montreal (51,906,815 Canadian) sellout Group, House of Blues
April 19 79.43 Canada
_YANNI— o _United Center, ) 5895,793_ o 12791_ Danny O'Donovan,
Chicago $79.50/$49.50 sellout Concerts West
March 28
TIM McGRAW - Xcel Energy Center, $835,370 15,788 Frank Prods., Game Inc.
St. Paul, Minn. $60/$45/835 seliout
April 12
JIMMY BUFFETT " Cynthia Woods Mitchell $765,798 15841 c
Pavilion, The Woodlands, Texas ~ $86/$36 sellout
Aprit 15
- S - s
TIM McGRAW Bradley Center, $752,875 15,145 Frank Prods., Game Inc.
Milwaukee $60/345/835 sellout
April 11
— — S S S — SN
TIM McGRAW Kemper Arena, $706.356 13,342 Clear Channel
Kansas City, Mo. $59.75/$39.75 18,466 Entertainment, The
April 13 Messina Group a
TIM McGRAW New Orleans Arena, $593,961 12,429 Beaver Prods.
New Orleans $59/839/$29 13,500
April 21
CHER, TOMMY DRAKE ~ MetraPark Arena, 5585193 8254 Cloar Channel |
Billings, Mont. $79.50/$59.50 8,530 Entertainment
April 16
TIM McGRAW Ford Center, $583,103 11,347 Beaver Prods.
Oklahoma City $59/839/529 12,000
April 27
| CHER, TOMMY DRAKE  Bismarck Civic Center,  $536.268 - 7728 ClearChannel
Bismarck, N.D. $76/356 7,768 Entertainment
April 17
YANNI FleetCenter, $496,952 7.966 Danny O'Donovan,
Boston $79.50/$49.50 10,173 Concerts West
April 3
ARRAHMAN, UNITY OF LIGHT  Nassau Veterans Memorial $471.793 10046 BharatJotwani
Coliseum, Uniondale, N.Y. $153/8103/853/528 14,600
March 29
PEARL JAM, SLEATER-KINNEY Alltel Pavilion at Walnut  $423,004 10472 Clear Channel
Creek, Raleigh, N.C. $44/338 19,952 Entertainment
April 15
| KENNY CHESNEY, KEITH URBAN,  The Pyramid, - sane2 9,685 " TBA Entertainment, The
DEANA CARTER Memphis $45.50/839.50 12,531 Messina Group
April 25
YANNI Mohegan Sun Arena, $401,503 5,882 Danny O'Denovan,
Uncasville, Conn. $79.50/849.50 6,930 Concerts West
April 2
| KENNY CHESNEY, KEITH URBAN,  UMB Bank Pavilion, 5388729 1443 Clear Channel o
DEANA CARTER Maryland Heights, Mo. $49.75/819.75 20,964 Entertainment, The
April 26 Messina Group
PEARL JAM, SLEATER-KINNEY AmSouth Amphitheatre, $365,870 9,090 Clear Channel
Antioch, Tenn. $44/538 17,269 Entertainment
April 18
" PEARL JAM, SPARTA Ut Assembly Hall,  s35225 10435 JamProds.
Champaign, IIl. $35 sellout
April 23
PEARL JAM, SLEATER-KINNEY Verizon Wireless Amphitheater,  $353,598 9,392 Clear Channel
Charlotte, N.C. $44/338 18,800 Entertainment
April 16
" YANNI J— ~ Mellon Arena, © sas2163 2291 Danny O'Donovan,
Pittsburgh $67.50/$39.50 9,201 Concerts West
March 22
KENNY CHESNEY, KEITH URBAN, Verizon Wireless Amphitheater,  $352,057 12,308 Clear Channel
DEANA CARTER Bonner Springs, Kan. $49.75/520 18,000 Entertainment, The
Aprit 27 Messina Group
| DEF LEPPARD, RICKY WARWICK Beacon Theawe, ~ $349062 8513 Clear Channet |
New York $46, 536 three sellouts Entertainment
April 10-12
= _ - — — e S —
GAITHER HOMECOMING Birmingham Jefferson Convention ~ $340,625 15,239 Clear Channel
Complex, Birmingham, Ala. $29.50/$16.50 sellout Entertainment
Apnl 12
- - . - S _— S I .
YANNI Van Andel Arena, $326,865 5,943 Danny O'Donovan,
Grand Rapids, Mich. $55 7,709 Concerts West
March 27
AVRIL LAVIGNE, SIMPLE PLAN, GOB Tacoma Dome, $305,025 11,875 Monqui Presents
Tacoma, Wash. $27.50/$22.50 15,295
April 28
KENNY CHESNEY, KEITH UREAN Mississippi Coli;eum, ) $295,760 - 7;472 - 7VarvneWEmerprises, T;le—
Jackson, Miss. $42.50/829.50 sellout Messina Group
April 24
KENNY CHESNEY, KEITH URBAN, South Texas E $275.352 8,716 Clear Channel
DEANA CARTER Complex, Beaumont, Texas $49.50/$29.50 18,095 Entertainment, The
April 23 Messina Group
S — — — = — e — -_
DEF LEPPARD, RICKY WARWICK 1st Mariner Arena, $270,250 6,470 Clear Channel
Baltimore, Md. $45/83% 11,093 Entertainment
April 15
YANNI Blue Cross Arena, $269,975 6,081 Danny O’'Donovan, )
Rochester, N.Y. $56.50/$39 1,212 Concerts West
April 1
GOOD CHARLOTTE & NEW FOUND  Coho Arena, 5268993 3w " Clear Channet |
GLORY, LESS THAN JAKE, THE Detroit $27/824.50 sellout Entertainment
DISASTERS April 12
- = . S — - e = .
LINKIN PARK, MUDVAYNE, XZIBIT, America West Arena, $255,959 8,828 Clear Channel
BLINDSIDE, SUPERNATURAL Phoenix $33.50/$29.50 11,435 Entertainment, in-house
April 18
L S — — - — - = = — = —
AVRIL LAVIGNE, SIMPLE PLAN, GOB Conseco Fieldhouse, $255,942 9,193 Clear Channel
Indianapolis $30/$26.50 12,852 Entertainment
April 17
Z2Z TOP, TED NUGENT CenturyTel Center, $248,850 6,300 Beaver 7ProdsA
Bossier City, La. $39.50 7,500
April 25 N
3 DOORS DOWN, THEORY OF A Mississippi Coliseum, 243,850 9154 " Beaver Prods. )
DEAD MAN, 12 STONES Jackson, Miss. $25 sellout

April 18

Copynght 2003, VNU Business Media, Inc. All nghts reserved

Boxscores should be submitted to Bob Allen, Nashvilie

Phone 615321 9171 Fax 615 321 0878 For research information and pricing, call Bob Allen, 6153219171
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THE KINGS OF MERCH: The Rolling
Stones are on a brief break before
embarking on the European leg of
their Michael Cohl-produced Licks
world tour, and it is no surprise that
they remain the unofficial champion
tour-merchandise band of all time.
Norman Perry, whose New York-
based Anthill Trading Co. handles
tour merch for the Stones, AC/DC,
Neil Young, and others, plays it close
to the vest when discussing Stones
merchandising numbers, but it is
well-known in the industry that the
band set the standard.

by Ray Waddell

A BONNAROO FOR YOU, TOO: The
lineup for the first Bonnaroo NE
(Billboard Bulletin, April 28) is set
for Aug. 8-10 at a 2,000-acre site in
Enterprise Park at Calverton in
Riverhead, N.Y. It includes two
nights of the Dead, along with Dave
Matthews & Tim Reynolds, Tom
Petty & the Heartbreakers, Bob
Dylan, Medeski Martin & Wood,
String Cheese Incident, Gov’'t Mule,
Ween, Yonder Mountain String
Band, moe., Soulive, Rusted Root,
Les Claypool’s Frog Brigade, Disco
Biscuits, the X-ecutioners, Yo La
Tengo, Kings of Leon, Los

So how are those Licks numbers?
“They are well beyond our forecast,”
Perry says. adding that predictions
are not overly conservative. “If we've
always done 'X,” we never forecast
less than that.”

When it comes to merchandise,
the Rolling Stones are known for
variety, numerous price points,
creativity, and innovation. “We get
tremendous support from the
musicians in coming up with
designs,” Perry says. “That's why
bands like the Rolling Stones do
so well. It's our job to take the
vision of the artist through to the
merchandising.”

Perry believes the band's message
does not end in the studio or
onstage. "The Rolling Stones always
said, ‘Let’s push the envelope. Let’s
give them what they want and what
they didn’t expect to see.” "

So are they the kings of tour
merch? “In terms of sheer numbers,
clearly the Rolling Stones have per-
formed a lot of concerts over the 14
vears I've been involved, and they've
played in front of millions and mil-
lions of people,” Perry says. "On a
given night, you might find some-
body in a specific market at a specif-
ic show that might top them. I don't
know. But over the course of a tour
or career, | don't think anvbody
could ever come close to the num-
bers thev've generated. I wouldn't
trade a decade with the Rolling
Stones for a decade with any band.”

Amigos Invisibles, Cut
Chemist, Grandaddy. and
others that are to be an-
nounced. Like its name-
sake in Tennessee, Bonna-
roo NE is produced by
Superfly Productions and
A.C. Entertainment.

Meanwhile, the second
annual Bonnaroo Festi-
val—set for June 13-15
on a 600-acre farm near
rural Manchester, Tenn.
—sold out in 17 days,
moving all 80,000 tickets strictly via
the festival's Web site. The gross is
estimated to be $11 million, with
tickets priced at $119.50. $134.50,
and $149.50. On that bill are the
Dead, Widespread Panic, Emmylou
Harris, Neil Young & Crazy Horse.
James Brown, Alison Krauss &
Union Station, the Flaming Lips.
the Allman Brothers Band, Ben
Harper & the Innocent Criminals,
moe., the Roots, and many more.
Last year, the first Bonnaroo attract-
ed 75,000 fans and grossed close to
$9 million.

PHISH FEST: Other regional jam-
band festivals are cropping up. and
Phish will resurrect its one-band
fest—called It this vear—Aug. 2-3
in Limestone, Maine. Is the market
becoming saturated? *I think
[some festivals] will depend on a
local audience to sustain them,
without expecting people to come
from far and wide,” Phish manager
John Paluska says. "Our festival is
so much a manifestation of the
band’s crazy ideas that it is a com-
pletely different vibe and experi-
ence. It is a very specific and fully
fleshed-out vision.”

And one that is not easy to get to.
“It’s a hike up there,” Paluska
admits. “But our remote location
acts as a natural filter to eliminate
anyone that isn't completely into the
band. By the time they get there,
they've already had an adventure.”
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R&B/HIP-HOP

KRS-One Discusses The State Of Hip-Hop

The sixth annual Hiphop Apprecia-
tion Week is scheduled for May 18-25
in New York. The event is sponsored
by the nonprofit Temple of Hiphop,
whose manifesto states its purpose is
to “continue decriminalizing Hiphop’s
public image and promote the unity of
the Hiphop Kulture.”

The organization’s founder is a pio-
neer of both hardcore and socially con-
scious rap, KRS-One. His latest album,
Kris Styles, drops June 24 on Koch
Entertainment. The former Reprise/
Warner Bros. VP of A&R also has a new
book, Ruminations. 1t is due in July
from Welcome Rain Publishers.

Why do you capitalize the “H” and
delete the hyphen in “hip-hop”?

We spell it as one word because it
signifies our unity as a culture, which
we spell with a “K.” [The K is in def-
erence to the fact that many African
languages do not use the letter “C.”]
Manipulating the English language to
spell hip-hop the way we want to spell
it gives us our sovereignty, our self-
governing power, our autonomy.

What is the current state of hip-hop?
I presented the idea of hip-hop being
aculture 10 years ago in pieces for Fresh,
Source, XXL . . . even when  was ethics

KRS-ONE

editor at Blaze. Now the mainstream
has accepted hip-hop as a culture. Har-
vard University is now doing a hip-hop
archive. For the next five years, it will
collect all of the hip-hop artifacts and
knowledge it can to begin teaching a
legitimate cultural studies course.

What we're moving toward is self-
government. That’s very scary to the
entertainment industry, which just
wants to use us as slaves: “Give me your
talent, and I can fling you whatever
bone I think you're worth.”

So this is the struggle. Are we prod-
uct to be bought and sold? Or are we a
free self-governing people who happen
to have this resource that includes
breakin’. MCing, graffiti art, DJing,

Bilboord' HOT RAP TRACKS..

Airplay monitored by e Nielsen

QUEEN BEE/ATLANTIC

Broadcast Data
Systems

TITLE IMPRINT/PROMOTION LABEL Artist

NUMBER 1 2 Weeks At Number 1
21 QUESTIONS 50 Cent Featuring Nate Dogg <
SHADY/AFTERMATHINTERSCOPE
GET BUSY Sean Paul =
VP/ATLANTIC
CAN'T LET YOV GO Fabolous Featuring Mike Shorey & Lil' Mo <
DESERT STORM/ELEKTRAVEEG
| KNOW WHAT YOU WANT  Busta Rhymes & Mariah Carey Featuring The Alipmode Squad =

IMG

BEAUTIFUL Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson <
DOGGYSTYLE/PRIORITY/CAPITOL
IN DA CLUB 50 Cent 2
SHADY/AFTERMATH/INTERSCOPE
| CAN Nas @
L WILL/COLUMBIA
EXCUSE ME MISS Jay-Z @
ROC-A-FELLADEF JAWIOJMG
THE JUMP OFF Lil' Kim Featuriog Mr. Cheeks <
QUEEN BEE/ATLANTIC
MAGIC STICK Lil' Kim Featuring 50 Cent

NO LETTING GO
GREENSLEEVES/VP/ATLANTIC

Wayne Wonder <

PUMP IT UP
DEF JAMIDIMG

Joe Budden < |

IN LOVE WIT CHU

$0 SO DEF/ARISTA

Da Brat Featuring Cherish =

NEVER SCARED Bone Crusher Featuring Killer Mike & T.l. 2
BREAX 'EM OFF/SO SO DEF/ARISTA i
P***YCAT Missy "Misdemeanor” Elliott
THE GOLD MIND/ELEKTRAVEEG -
GET BY Talib Kweli <
PIMP JUICE N Nelly =
FO' REE/UNIVERSALUMRG L
SING FOR THE MOMENT Eminem <
WED/AF i3 ==}
STILL BALLIN 2Pac Featuring Trick Daddy

AT 0PE _J
GOSSIP FOLKS Missy "Misdemeanor” Elliott Featuring Ludacris @
THE GOLD MIND/ELEKTRALEG =
NIGGAS 50 Cent Featuring The Notorious B.1.G.
G-UNIT
GET LOW

Lil Jon & The East Side Boyz Featuring Ying Yang Twins

BMETVT -
525 r STEP DADDY Hitman Sammy Sam <
“ COLLIPARK/UNIVERSAL/UMRG .

P1M.P. 50 Cent

SHADY -

X GON' GIVE IT TO YA DMX =

BLOODLINE/DEF JAMAD.ING

ness Media, Inc. All rights reserved.

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 99 R&B/Hip-Hop and
49 rhwthmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked b(gnumba' of audi-
ance, computed by cross-referencing exact times of airplay with Arbitron listener data. ® Videoclip availability.
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beatboxing, fashion, and language as
our intellectual property?

Why did the rap debate between
you and Nelly get so heated?

The battle with Nelly was an attack
by the entire music industry, [saying],
“Who does he think he is?” [ wasn’t
being attacked; hip-hop was being
attacked. And the attack could stop if I
said, “OK, y'all got it. It’s just about
hoes, bitches, and thugs.”

Hip-hop is beyond entertain-
ment—it’s a behavior, a conscious-
ness, a way to view the world. That’s
where the attack comes from. What
I'm saying is very violent to the exis-
tence of today's music industry, where
rap represents 60% of sales.

What is your take on Eminem?

I praise Eminem’s efforts, actually.
I'm quite sure he gets a lot of criticism
being white—*“the new Elvis,” as he’s
called. But he is the sum of the hip-hop
equation: Hip plus hop equals Eminem.

Today, white youth feel they have
not struggled enough to get what they
got. White kids who come from what
we perceive as a good home—balanced
family, wealth, influence—would
rather hang out in the projects to get
that sense of struggle. Eminem points
this out in 8 Mile as he's getting his ass
kicked by blacks. It signifies that “I
earned what I got. I'm not just here
because I'm white.”

This is going to do wonders for
white youths' self-esteem and blacks’
understanding of the white struggle.
More hip-hop movies have to come out
now that Hollywood sees it can make
money on hip-hop without people get-
ting shot in theaters.

Why is a rapper’s career only three
to five years long?

Between chart visibility, record-
company support, and radio and video
exposure, three to five years is a suc-
cessful career. After that, the ones who
aren’t killed or incarcerated are thrown
away. The rapper is different from the
MC or DJ. The rapper is a creation of
corporate interests, [and his) career
usually ends in scandal like R. Kelly or
death like Jam Master Jay.

The general relationship between

the recording industry and the artist |

keeps the rapper in debt and poverty—
the average rap royalty is 50 cents per
album. The rapper eventually has to
resort to illegal, unhealthy lifestyles.

The minimum royalty should be $2,
with 50 cents going to a hip-hop guild
for health insurance, legal aid, psycho-
logical [counseling], family planning.
The other $1.50 would be yours.

What is ahead for hip-hop?

Our day is coming, It's inevitable that
the president in another five years will
be a hip-hopper. The mayor of Chicago
will be somebody who has grown up on

N.WA, Chuck D, even Lil' Kim and Foxy [

Brown. All of it will make sense then.
MOIRA McCORMICK and TALIB MUSTAFA

nd Te Bles,..

ONE-STOP SHOPPING: Many people
affix an assembly-line mentality to
today’s music industry. Veteran
label executive Hiriam Hicks wants
to change that perception with his
new company, Artist Factory.

The company’s goal is to help
artists build long-term, successful
careers, with an emphasis on artist
development. To accomplish this,
Hicks envisioned a one-stop whose
various services include promo-
tion, graphic design, publicity,
marketing, and A&R, plus vocal,
media, and stage training. And it’s
all housed in a 28,000-square-foot
facility in Atlanta.

“I saw the direction the music
business was going in,” Hicks says. “I
knew it couldn’t be successful doing

the same kind of deals. This [Artist
Factory] is the business model for
financially successful entertainment
entities for now and the future.”

Hicks describes Artist Factory’s
20-member team as “seasoned pro-
fessionals.” The roster includes
COO and Atlanta entertainment
attorney Monica Ewing, former
Columbia executive/lawyer Vernon
Slaughter (business affairs), Greg
Johnson (independent promotion),
and Ron Byrd (touring).

Hicks is mum when asked about
the client roster. “We're in the
midst of negotiating some major
deals right now. We should be
announcing signings in June.”

He does allow that Artist Facto-
ry will contract its services with
major and independent labels. It
will also secure deals for the com-
pany’s roster of artists, songwrit-
ers, and producers.

“The industry’s major problem is
the lack of quality music, not giving
consumers their money’s worth,”
Hicks says. “We're not just focused
on R&B and hip-hop; there’s Latin,
reggae, gospel. That’s all part of this
new business model.”

Hicks draws upon experience

by Gail Mitchell

that includes artist management
(TLC, Keith Sweat) and several
label posts. Fol'owing a two-year
stint as president of Island Black
Music in 1999, he created a joint
venture label with Capitol in 2000.

ON THE RECORD: Ice-T’s Final
Level Entertainment has signed an
exclusive, multi-year distribution
pact with PAL/Ryko. PAL is the
acronym for Penalty Associated
Labels, which inked a distribution
deal with Ryko in 2002.

Slated as Final Level’s first release
is the June 17 soundtrack Ice-T Pre-
sents Pimpin’ /01. The album fea-
tures Busta Rhymes; Kool Keith;
and Ice-T’s new group, Sex, Money
& Gunz (Ice-T. Smoothe Da Hus-
tler, and Trigga tha Gambler),
among others. Future Final Level
releases include the Jam Master Jay
Presents Scratch DJ Academy DVD.

Kim Hill has signed with Hous-
ton-based 2400 Records/Universal
Records. Her debut set, Suga Hill,
bows late summer/early fall. For-
merly with Interscope, the Los
Angeles-based singer/songwriter
has built a devoted following—most
notably as the Black Eyed Peas’
former vocalist. Hill, who kicks off a
10-city promctional tour July 29 in
New York, is working on five addi-
tional tracks.

William Traylor III is founder and
CEO of 2400. His management team
includes president Matthew Hooper
and VP of A&R Paris Rose. Rapper
Khalil rounds out the label’s current
artist roster.

J Records still plans to release
Luther Vandross’ sophomore set,
Dance With My Father, June 10.

A GOOD CAUSE: Another benefit on
behalf of the Rhythm & Blues Foun-
dation takes place May 18 at L.A.
club the Mint. Mixing it up during
the Philly Soul Explosion tribute
will be such marquee names as
Brenda Holloway, Evelyn “Cham-
pagne” King, Freda Payne, and Kim
Weston. Former Miracle and foun-
dation boa*d member Claudette
Robinson hosts the affair.

SCREEN SCENE: Only the Strong Sur-
vive, Miramax's salute to '60s and '70s
soul, gets its major-market premiere
May 9. Among the cities where the
film is playing are New York, Los
Angeles, Philadelphia, and Atlanta.
Featured ar*ists appearing in the con-
cert movie and on the Koch Enter-
tainment soundtrack include Carla
and Rufus Thomas, Wilson Pickett,
Sam Moore, and Isaac Hayes.
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@ Songs with the greatest airplay and/or sales gans recorded this week Greatest
500,000 units {Gold) A RIAA certific abon for net shipment of 1 millon units (Platinum), with addrtional million indicated by a number following the symbol.
are removed from the Hot R&B/Hip-Hop Singles &Técks and Hot R&B/Hip-Hop Airplay charts simuttaneously if they havg been on the Hot R&B’Hip Hop Singles & Tracks for more than 20 weeks and rank below 50 (& CD St
sette Max)-Single avartable, Catalog number is for N

®

_— s . 30 L » ' » ’ o ¥,
00 (W R
JHTDOUTNC
.o N Nielsen The most popular singles and lric;:":;cl:;:ir? to radio N Nielsen . 8
Broadcast Data Data S: , sales d iled by Nielsen SoundS:
AR o Nfeit ol retanien Tt st SR Z g < z
2 w playlists from select non-monitored radio stations. 1 = 2 Q .C__)
B TITLE Antist |22 o2 TITLE Artist |%5
S ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa S o~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL w 8
Ve B g M 41| 32 SICK OF BEING LONELY © Field Mob = | 10
“H: NUMBER 1 ¢ LA J PHA {5 JOHNSON.D CRAWFORD PALEXANDER) @ MCA 1139%9°
112 21 QUESTIONS 50 Cent Featuring Nate Dogg = | 1 g
MIDI MAFIA IC JACKSON K RISTO,J CAMERON,V.CAMERON} SHADY/AFTERMATH ALBUN? cmmmnscugv% ¢« HOT SHOT DEBUT ¢«
| 51 HAIL MARY Eminem, 50 Cent & Busta Rhymes 51
21 SGMEJ;O?NLIJSSHEMIODUESS MARSOEN} 0 vpﬁﬁﬁﬂggﬁ- L HURT-M-BADD T SHAKUR M MATHERS.C JACKSON.TSMITH) NOT LISTED PROMO
3| 4 | KNOW WHAT YOU WANT © Busta Rhymes & Mariah Carey Featuring The Flipmode Squad <* | 3 521 63|73 RIGHT THURR © Chingy = | 52
RICK ROCK (T.SMITHAW LEWIS.R MCNAIRELJONES R FISHER A.THOMAS) @ JMONARC 21256*/RMG0IMG TRAK STARZ {S DAUGHERTYA LEE.H BAILEY) @ DISTURBING THA PEACE/PRIDRITY 77940°/CAPTOL
413 BEAUTIFUL © Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson == | 3 53] 64| 64 STOP © Jay-Z 53
THE NEPTUNES IC BROADUS,PWILLIAMS C HUGO) @ DOGGYSTYLE/PRIORITY 77887°/CAPITOL SWIZZ BEATZ (S CARTERK OEAN} @ ROC A-FELLAVOEF JAM 000398" 1DJMG
5| 6 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo = | 5 54 ] 55| 52 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans = | 52
JUST BLAZE.E BASS 1 JACKSON,J SMITHC STONE.D BRASCO) OESERT STORM/ELEKTRA ALBUM CUT/EEG M WINANS THE HITMEN {T KELLY,M WINANS,J KNIGHT) @ UNIVERSAL 000445 UMRG
717 EXCUSE ME MISS © Jay-Z = | 1 55] 62| 62 COME OVER Aaliyah 55
THE NEPTUNES (S CARTER PWILLIAMS,C HUGO} @ ROC A FELLAVDEF JAM 0B3717*/IDIMG B M.COXK HICKS,J PHA (B.M.COX PALEXANDER K HICKS,J AUSTIN BLACKGROUNDUNIVERSAL ALBUM CUTUMRG
99 | CAN Nas =| 7 56156 — NEVER LEAVE YOU (UH OOOH, UH OOOH!) Lumidee 56
S REM (N JONES, S GIBBS.R HAMMONO} ILL WILL ALBUM CUT/COLUMBIA TEOSMOOTH (L CEOEND,T MENDEZ.S MARSOEN) STRAIGHT FACE/UNIVERSAL ALBUM CUT UMRG
6|5 IN DA CLUB © 50 Cent * | 1 57| 69 IF I CAN'T 50 Cent 57
DR DREM ELIZONOO (C JACKSON.A YOUNG M ELIZONOO) D SHADY.AFTERMATH 437856") INTERS COPE DR. ORE.M ELIZONDD (C JACKSON.A YOUNGM ELIZONOO) SHADY/AFTERMATH ALBUM CUTINTERSCOPE
8| 8 HOW YOU GONNA ACT LIKE THAT Tyrese = | 3 58] 60| 67 LOVE CALLS Kem 58
THE 1T GIBSONH MASON, JR 0 THOMAS,E DAWKINS) J ALBUM CUT RMG KEM (K OWENS) KEMISTRY/MOTOWN ALBUMS CUTUMRG
13(13 PUT THAT WOMAN FIRST Jaheim | 10 B 59 ) 72| 76 FAR AWAY Kindred The Family Soul 59
KAYGEE D BINGHAM (K GISTD BINGHAM,B MUHAMMED,C LIGHTYM BROWN,J HOAGLAND. W BELLB TJONES) _ DIVINE MILL ALBUM CUTAWARNER BROS £ PERRYKINDRED THE FAMILY SOULD IVORY (FDANTZLER A GRAYDON.E PERRY) HIODEN BEACH ALBUM CUT/EPIC
10| 10 IGNITION © R Kelly =| 2 ol 59| 57 X GON'GIVEITTOYA O DMX = | 32
RKELLY 1B KELLY) @ @ JVE 05 SHATEK (€ SKING} @ BLODDLINE/DEF JAM 163776 *10MG
1111 THE JUMP OFF © Lil' Kim Featuring Mr. Cheeks = | 8 61 IN THOSE JEANS Ginuwine 61
TIMBALAND tK JONES,TMOSLEYTKELLY R ROGERS) @ DUEEN BEF 88036 /ATLANTIC JVINES ELUMPKIN,H HESTER (E.LUMPKIN,H HESTER) EPIC ALBUM CUT
16|17 SAY YES Floetry 2| 13 K 62 FLIPSIDE © Freeway Featuring Peedie Crakk 62
A HARRIS (M AMBROSIUS N STEWARTA HARRIS) SOLJAZ ALBUM CUT/DREAMWORKS JUST BLAZE IL. PRIDGEN J SMITH PZAYAS) @ ROC-A-FELLA/DEF JAM 000425"/1DJMG
14| 14 NO LETTING GO © Wayne Wonder = | 14 6 50| 43 CRY ME A RIVER © Justin Timberlake = | 11
S MARSDEN (v CHARLES S MARSOEN) @ € GREENSLEEVESVRATLANTIC 6402° TIMBALAND | TIMBERLAKE,TMOSLEY,S STORCH} @ @ JIVE 0073
17| 24 MAGIC STICK Lil* Kim Featuring 50 Cent 15 64 ACT A FOOL Ludacris = | 64
PHANTOM OF THE BEATS, SHA MONEY IK JONES,C JACKSON,C EVANS.M CLERVOIXR RAVON.R HAWKINS) OUEEN BEE ALBUM CUT/ATLANTIC KMCMASTERS (C BRIDGES.K MCMASTERS) DISTURBING THA PEACEDEF JAM SOUTH ALBUM CUTI0JMG
12|12 MISS YOU Aaliyah = | 1 6 53( 55 TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amerie = | 53
TBISHOP (TBISHORJAUSTINI BLACKGROUNO/UNIVERSAL ALBUM CUT/UMRG OREAM TEAM (N JONES,B WILLIAMS,L MARCHAND.A MM ROGERS) COLUMBIA ALBUM CUT
27| n SNAKE R. Kelly Featuring Big Tigger 17 66173 68 HE PROPOSED Kelly Price = | 58
RKELLY IR KELLY) JIVEALBUM CUT D CINTRON,BARRINGTON,C SMITH (B ARRINGTON) DEF SOUL ALBUM CUTADJMG
18( 18 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley = | 18 Y 61| 46 LAUNDROMAT Nivea ¥ | 20
RKELLY R KELLY) OREARTWORKS ALBUM CUT RKELLY (RKELLY) JIVE ALBUM CUT
22| 22 SO GONE © Monica = | 19 Ll 66 51 THAT GIRL Marques Houston = | 24
M ELLIOTT.SPIKE & JAMAHL (MELLIOTTK CL | JRYEZAHMONUEL) @ J21250° RMG K PAUL (K PAULJ GUE} TU.GJASM ALBUM CUTINTERSCOPE
20| 20 4 EVER O Lil' Mo Featuring Fabolous = | 20 K 69 | 74| 77 ROLL WIT M.V.P. © Stagga Lee 2| 69
B M COX.C LOVE (B M COX.C.LOVE.C STONE,J JACKSON) € THE GOLO MINO/ELEKTRA 67373 EEG M.VP ENTERTAINMENT (R CLIVILLES E NEWMAN,M PEREZM RIPERTON,R RUDDLPH) @ MVP 01128 ARTISTOIRECT
N 70| — MAKE ME A SONG Kiley Dean 70
s GREATEST GAINER/SALES $ TIMBALAND.S STORCH (W.MILLSAPC NELSON, TMOSLEY.K DEAN,S. GARRETTR STEWARTE SEATS) BEAT CLUB ALBUM (L eRsc PE
21| 21 BEWARE OF THE BOYS (MUNDIAN TO BACH KE) © Panjabi MC Featuring Jay-2 = | 21 58| 59 ALL | NEED © Fat Joe Featuring Tony Sunshine & Armageddon = | 35
PANJABI MC {PANJABI MC L JANJUA G LARSON.S PHILLIPS) &P SEQUENCE 8012° COOL & DRE 1J CARTAGENAA. LYONS,M.VALENZAND, J.EADDY,W.LOVETT,S HARRIS TLEWIS) @ TERAOR SOUAD 88013°ATLANTIC
19|19 GIRLFRIEND © B2K = | 19 69| 66 SUPERMAN Eminem = | 44
RKELLY (R KELLY} @ TUG 7956 EPIC EMINEM IMMATHERS,J BASS,S KINGH WEB/AFTERMATH ALBUM C OPE
23| 23 PUMPIT UP © Joe Budden == | 23 W 73 | 76| 79 DIPSET ANTHEM © The Diplomats Featuring Cam'ron & Juelz Santana = | 64
JUST BLAZE |.) BUDDEN,J SMITH,J DAVIS, B HIGGINS,JJACKSON.AS MUHAMMED- JONES, TSMITH} @ DEF JAM 000395°/10JMG HEATMAKERZ (C GILES,LJAMES,G GREEN.S THOMAS,S DEES) @ ROC-A FELLAIDEF JAM 077535 IDJMG
15| 15 EMOTIONAL ROLLERCOASTER © Vivian Green = | 13 | 74 JUST FRIENDS @ LSG Featuring Loon = | 74
JBERVINE V'S GREEN.E ROBERSON OSUNLADE} @ @ @ COLUMBIAT58 DELITE {0 ALLAMBY.LBROWDER! @ ELEKTRA 6730°/EEG
25|25 NEVER SCARED © Bone Crusher Featuring Killer Mike & T). = | 25 67| 70 CLOSURE Gerald Levert 57
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R&B/HIP-HOP

IT’S TIGGER TIME: “Big Tigger
doing big things!” This mantra
couldn’t be more appropriate for
the man who serves as an on-air
personality at R&B stations WPWR
(Power 105) New York and WMIB
(103.5 the Beat) Miami, as well as
host of BET's Rap City: The Bass-
ment. The New York native recent-
ly added “syndicated show host”
(Live in the Den With Big Tigger,
syndicated by Premiere Radio Net-
work in 30 markets) and “aspiring
rapper” to his résumé. Talk about
multi-tasking.

Known for showing off his free-
stvling skills on Rap City, Big Tig-
ger is now being sought as a guest
artist and plans to record his own
album debut in the near future.

“] fall into places to say, ‘What’s up?’
and people will say, ‘Yo, get on the
song, "~ Big Tigger says of his guest
appearances. “Whenever we get our
label situation straight, then I'll real-
ly sfart focusing on that. I rearrange
my priorities every two or three weeks.

“It's a circus, but all of the
things that I'm doing I really want
to do,” he adds. “In order for me to
get them done, I have to make sac-
rifices. When I was 20 [ said, ‘I
want to have the option at 35 to
retire.” Not that I would, but if I
wanted to, I could.”

According to Big Tigger, his guest
turn on R. Kelly’s current single,
“Snake,” was a result of his friend-
ship with the singer. “R. called me,”
he says. “We had stayed in touch
through all his ups and downs.
Everyone is innocent until proven
guilty, and if he is guilty, he’s still
my man. That doesn’t make him not
my friend. So I always offered my
friendship. I let him know that if he
needed me to holler.

“One day he called and said he
needed me to be on this song,” Big
Tigger continues. “I went out to the
studio in Chicago, and he cut on the

eeclsm

by Rashaun Hall

beat. I said, ‘That song is hot. Now
play me the song you want me to be
on.” And he said, ‘That’s it!" I took
that as an honor and a blessing,
because R. Kelly is truly an evil
genius with music.”

Avideo for “Snake”—which is cur-
rently No. 17 on the Hot R&B/Hip-
Hop Singles and Tracks chart and No.
26 on The Billboard Hot 100—is on
the way. There is also a remix of the
single that features Cam’ron.

In addition to his business ven-
tures, Big Tigger has launched the
Street Corner Foundation (SCF), a
nonprofit organization focusing on
HIV/AIDS awareness and preven-
tion. The SCF's primary fundraising
event is Big Tigger’s Annual Celebri-
ty Classic. The three-day event—
which includes a kickoff party and
an all-star celebrity basketball
game—is slated for June 27-29 in
Washington, D.C.

“That's my way to give back to the
communities that helped me be me,”
Big Tigger says of the foundation.
“We're focusing on D.C. and New
York. D.C. is where my career start-
ed—I began doing radio there in '94.
Realistically, without that communi-
ty and the support that they showed
me for seven years—that helped me
get on at BET. And I'm from New
York, so I can’t neglect home.

“The HIV situation, particularly
with young people, was something
we wanted to address,” he adds. “Our
aim is prevention. If I, being the per-
son or ‘role model’ that [ am, can sit
there in front of young people who
believe in me and say, ‘Listen, have
safe sex or be ahstinent,’ then that’s
good. I I can save two kids, that’s a
tremendous thing.”

In addition to its HIV-prevention
platform, SCF is also focusing on
developing self-esteem and litera-
cy programs and creating recre-
ation centers and computer labs in
the inner cities.

With all that’s going on in his
career, Big Tigger is able to manage
everything via his Street Corner
Media company.

“I always keep trying to branch
out because when it’s over, it’s over,”
he says of his various endeavors.
“This is an all-day popularity con-
test. When y’all don't feel me, you
won’t see me. I don’t plan on being
able to be lucky enough to reinvent
myself, because I've been blessed to
have always been nothing but me
from square one.”

CLARIFICATION: Sincere apologies to
producer Ron Browz. In my last col-
umn (Words & Deeds, Billboard, April
26), I spelled his name incorrectly.
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JAKE NO UMIT/

1} GANG STARR (VIRGIN)
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WAR OF WORDS: We all know that
several artists have taken strong
stands regarding the war in Iraq,
gaining or losing sales as a result. But
this is not so in the Latin world. With
the exception of those in Spain, Latin
artists have been low-key in express-
ing their opinions.

Perhaps Latin American artists do
not feel personally involved in the Iraq
conflict. But what happens when per-
ceived attacks against liberty take place
in Latin America, specifically in Cuba?
Surprisingly, very little. Are Latin acts
simply disinterested in political issues,
or are they afraid of being controversial?

EMILIO ESTEFAN JR.

“I think you would have to ask
them,” producer Emilio Estefan Jr.
says. Weeks ago, Estefan; his wife, Glo-
ria; and dozens of ether exiled Cubans
added their signatures to a letter en-
dorsed and published by Latin intel-
lectuals, artists, journalists, and politi-
cians. It condemned the arrest of 79
Cuban dissidents, including journal-
ists, who have been sentenced to up to
28 years in prison for their opinions.

Estefan says, “I'm glad people are
finally realizing what happens over
there. My cousin left Cuba through an
embassy, and his mother was jailed for
15 years. These issues are close to our
hearts because we're Cubans.”

As for non-Cuban Latin American
muasicians, none signed the letter. In
Spain, however, many of the same acts
that very volubly condemned the war
in Irag—including Joaquin Sabina,
Victor Manuel, and Ana Belén—also
signed the letter condemning the
actions of the Cuban government.

These voices of opposition to Fidel
Castro, in turn, led to an April 19 let-
ter signed by 27 Cuban artists—
including Silvio Rodriguez, Leo
Brouwer, Chucho Valdés, and Omara
Portuondo—appealing to their “con-
fused” friends in the U.S. and Europe.
One passage read: “These messages are
being used in the great campaign that
wants to isolate us and lay the ground-

work for an aggressive military inva-
sion from the U.S. against Cuba.”

In response to the Cubans, 49 of the
original protesting artists and intellec-
tuals wrote vet another letter, published
April 29 in American newspapers, in
which they stood theiy ground. “We have
condemned, and we continue to con-
demn these acts [in Cubal, because we
consider them an attempt against liber-
tyand life,” i read. Protesting the Cuban
government’s actions and also the war
against Iraq are not contradictory but
“complementary” actions, continued the
letter. It was signed by Pedro Amoldovar,
Belén, Manuel, Miguel Rios, Sabina,
Joan Manuel Serrat, Caetano Veloso, and
Fernando Trueba, among others.

Here in Miami, there has still been no
public comment from anyone outside
the Cuban exile community, except for
another Spaniard—Alejandro Sanz—
who has specificallv said he wants to
address the issue in his upcoming Bill-
board Latin Music Conference question-
and-answer sessiont May 7.

As for other acts. some have released
general peace-themed songs and some

have publicly called for peace, al- |

though no one specifies where. The
lone exception was an anti-war concert
that took place April 7 in Argentina.

Are all these acts worried that their
comments will have repercussions on
their Latin Grammy Award hopes? We
hope that’s not the case. Latin Acade-
my of Recording Arts and Sciences
president Gabriel Abaroa says the Latin
Grammys will take place in Miami and
the threat of public protest will not
prevent this, as it did in 2001, when
the awards show was moved at the last
minute from Miami to Los Angeles.

“The Grammys, like the Olympics,
are not a political institution,” Estefan
adds. “The greatest right a person can
have is freedom of speech. That's why
I live in this country.”

Oh, and, for the record, I am an
American citizen from Colombia.

BDS NEWS: Nielsen Broadcast Data Sys-
tems (BDS) is set to honor Latin music’s
most popular radio tracks during the
Billboard Latin Music Conference. BDS
will give certified awards to titles that
have reached a minimum of 50,000
spins since 1999. Universal Music Lati-
no will get a special award for more than
1 million spins of four Enrique Iglesias
tracks. In other Nielsen BDS news, it has
begun monitoring MTV-S, the U.S.-
based and -seen video channel that airs
only Spanish-language videos. This
makes MTV-S the first Latin video chan-
nel in the Nielsen BDS system. Its inclu-
sion enables clients to access daily logs
of what MTV-S has broadcast.

TV Show ‘Stairway’To ‘Proper’ Career

BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—¥scalera a la Fama
(Stairway to Fame) is a new TV talent
show created by RGB, the entertain-
ment company that struck multi-plat-
inum sales with the Argentine and
Brazilian acts that emerged from TV-
based reality/talent search contests
Popstars [ and Popstars 1.

This time, instead of a band. the
project was launched to find two solo
artists. After one month on the air, the
show proved so successful that two
more acts—a duo and a band—will
sign record contracts during the
finals in June.

The first of the weekly E'scaleraa la
Fama shows was March 14, after
extensive auditions. Each of the 20
finalists sang a cover version of a pop-
ular international or local pop/rock hit.
The format also features half-hour
updates on weekdays that take an
inside look at rehearsals and the
thoughts and feelings of the young 16-
to 25-year-old contestants.

After one month on the air, the first
winners were announced. Romina
and Federico inked their first contract
as a duo.

For the four record deals, TV mogul
and RGB president Gustavo Yankele-
vich joined forces with national TV net-
work Canal 13 and three record com-
panies: Sony Music Argentina. BMG
Argentina, and EMI Argentina. Sony
Music Argentina GM Jorge Ferradas
says, “This union is the culmination of
our wish at Sony Music Argentina to
work with RGB, and the addition of
two other companies makes this proj-
ect even more interesting due to the
combined power we can generate.
RGB is not only recognized for its tal-
ent-producing TV shows but also for
its management and marketing of pop
artists, and this makes them an ideal
partner for a record company.”

RGB’s approach seems to be a suc-
cessful way of guiding such TV-born
artists into a “proper” career in the
music business. RGB controls every
aspect of the Popstars and Escalera
businesses, including concert and tour
management, merchandising deals,
and a retail store dedicated to that
merchandise, located next to the
3,200-capacity Gran Rex Theater in
Buenos Aires. Yankelevich and his
partner, Victor Gonzalez, say that RGB
offers record companies a strategic
alliance in the merchandising arena.

“Our goal goes further than simply
finding the winners of a talent con-
test,” Yankelevich says. “We aim to
launch the careers of these four artists
just as we did with the bands from
Popstars, whose specific weight as true
artists is now independent from hav-
ing been discovered on television.”

RGB director of the record division
Hugo Piombi says that all four win-
ning acts (female soloist, male soloist,
band, and duo) will have their debut
albums shipped simultaneously.

“The marketing plan is being
[devised] between the three record com-
panies, in a combined effort that has no
precedent in the Argentine record
industry,” he says. “The international
release will be made by each company
according to its regional priorities.”

YANKELEVICH

Afo Verde, formerly BMG Argentina
A&R director and now an independent
producer of Escalera for RGB, is no
stranger to the format: He produced
Popstars winners Bandana’s and Mam-
bri’s albums. With Escalera, he says,
each finalist has the opportunity to dis-
play his prowess with a different song
each week, singing alone or as a duo.

As the principal musical director of
FE'scalera, Verde is building the reper-
toire for each album release format,
even though not all of the winners have
been chosen. “The only way to work in
advance was to collect a great number
of original songs in different musical
genres,” he explains, “recording many
of them [without] the vocals.”

While many industry insiders spec-
ulate that the popularity of TV-origi-
nated musical acts may have reached
its peak last year, Bandana and Mambri
continue to be successful, while TV rat-
ings indicate that both Escalera and the
new Argentine version of Operacion Tri-
unfo are hits. Escalera debuted with a
16-point rating (1.5 million viewers),
while Operacion peaked at 22 points
(2.25 million viewers). Escalera airs
weekly on Saturday nights; Operacion
Triunfo airs on Sundays.

Ferradas is optimistic that the real-
ity craze has yet to reach its peak: “Last
year, Bandana and Mambru proved
that the market can indeed be elastic
and reach unexpected sales in the mid-
dle of an economic crisis.”

Piombi adds that often, the percep-
tion is that TV exposure is a stronger
weapon than an artist’s talent and
repertoire. He says, “The television
show is only a vehicle.”

THE WORLD’S LEADING LIVE
ENTERTAINMENT COMPANY

IS LOOKING FOR YOU!!!

Clear Channel Entertainment/Televisa Music
Promotion is currently searching for an
energetic, motivated, experienced Latin
concert promoter/marketer for our Chicago
market.

Qualified candidates MUST be bilingual, have
extensive experience in Latin music with radio,
promotions and/or record label experience in
the Chicago area. Must have ability and
experience in seeking, identifying and
reporting opportunities for new and expanded
business opportunities. Must have excellent
negotiation and public relations skills!

All responses handled confidentially.

Qualified, interested, candidates, please email
your resume and salary requirements to:

cce-jobs@clearchannel.com

Please put “Latin America” in the subject line.
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48] | | T1zIANO FERRO Rojo Relativo | 43 | 10001 0000 s (a5 Gomcaten o 00000 unt Mot gy Aok s ot P o atr bt e of 1O0urts (ol & o
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32 www.billboard.com BILLBOARD MAY 10, 2003



0 DHIODOQOUTNU
»
‘ . . Airplay monitored by h Niels
« o I Airplay monitored by h Nielsen B 1 Data |
(20 Broadcast Data z x s x|
s (5 B e ] | 5E | TTE ARTIST | L 5535| TITLE ARTIST
515 [ TITLE y Artist = s <= | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
S| . | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL we <
1 v mve RICKY MARTIN 2 | MEFALTAVALOR PEPE AGUILAR
SONY O UNIVISION
Mt NUMBER 1:¥ 5 Weeks At Number 1 2 [ AMaME auoancre pves [ 22 Jf 0 | BAILA CASANOVA PAULINA RUBID
4 . . i UNIVERSAL LATIND
T ;"TA,I(;,E\SIEZ . Ricky Mantin = | 1 3 [ 3 | awowaco TIZIANG FERRD 3 | NOHACE FALTA UN HDMBRE JATIVELASQUEZ
. NYOISLOL EMILATIN SONY 0ISCOS
2 212 | AMAME Alexandre Pires = | 2 4 6 PARA QUE LA VIDA ENRIQUE IGLESIAS 21 MALA GENTE JUANES
£ RUFFINENGD (C NILSON,0 MOSCATELLI} RCA /BMG LATIN UNIVERSAL LATINO SURCO AUNIVERSAL LATIND
- - 5 11| MARIPOSA TRAICIONERA MANA 23 | SEDUCEME INOIA
3 13| | UNA VEZ MAS Conjunto Primavera @ | 1 WARNER LATINA SONY DISCOS
J GUILLEN {J GABRIEL) FONOVISA : s | CLAVAME TU AMOR NOELIA | 26 | 31 | TUAMORO TU DESPRECIO MARCO ANTONID SOLIS
a4 a|a] |ALuciNaDO Tiziano Ferro = | 4 Eons fououes
5
* | MCANOVAA SALEANO,MMAJONCHI (T FERRO.| BALLESTERQS) EMILATIN v N oAME RCARDD ARJONSTNG Y 27 } | LOSDEMAS Juug
5 : 4 | QUE ME DUEOES TU SHAKIRA 25 | LOQUE YO TUVE CONTIGO JOSE FELICIANG
S° W ﬁiI;VAmIvAﬁMERJ;H'E,ﬁ mgg) rrgr?u‘illl'si e SONY 0 5C0S UNIVERSAL LATIND
- - : 7| ENCUERPOYALMA MiLLE B0 26 | MIPRIMER MILLON BACILOS
607|128 ENTRE EL DELIRIO Y LA LOCURA Jennifer Pena b ARIQLA BMG [ATIN | WARNER LATINA
S| K'SANTANDER.J GAVIRIA (K SANTANGER.G SANTANDER) UNIVISION 10 | AQUIEN LEIMPORTA? THauA ORI 22 [ PORAMOR JON SECADA
~ - d EMILATIN CRESCENT MOON
13119 PARA QUE LA VIDA Ennaue iglesias = | 7 12 | KILOMETROS SINBANDERA 20| SITEDLJERON GILBERTO SANTA ROSA
£ IGLESIAS.L MENOEZ IE IGLESIAS,C.GARCIA ALONSO.L MENDEZ) UNIVERSAL LATING SONY DISCOS
0 2 1
: 6|5 | | DEUNO Y DE TODOS LOS MODOS Palomo = | 4 2 3 Smglgg DELIRIO Y LA LOCURA JENNIFER PENA n AuyT?gcvnggm LOURDES ROBLES
. PALOMO (T VINIEGRA] o1sA T | \%ﬁm = 0AVID BisAL KX B 33:'%«55 : ENRIQUE IGLESIAS
1 LE /UNIVERSAL [ATINO VERSAL LATING
6116 MARIPOSA TRAICIONERA Mana 2| 9 4 16 | ELPROBLEMA RICARDD ARJONA || 34 MENTO GIAN MARCO
FHER A GONZALEZ (FHER) WARNER LATINA EUEROBIEN CAMENTO
101 8 {13 MUY A TU MANERA Intocable 8 15 | ADIOS LEPIDO Juanes [ 35 MENEITO ROSARID
R MUNOZ.R MARTINEZ (R MUNOZ.J E CONTRERAS) EMILATIN | SURCQ UNWERSAL LATING | ARIOLA BMG LATIN
- - 14| ENTRAEN MIVIDA SINBANDERA (KT HERIDA MORTAL JERRY RIVERA
10| 8 | | DAME Ricardo Arjona = | 8 SONY DISCOS ARIDLA /BMG LATIN
RARJONA (R ARJONA) SONY DISC0S 19 | ENTREGATOTAL PABLOMONTERD { 37 CASI SORAYA
. N A . - . . RCA BMG LATIN EMI LATIN
96 | NO TENGO DINERO A.B. Quintanilia 1) & Kumbia Kings Feat. Juan Gabriel & El Gran Silencio @ | 5
A B QUINTANILLA LEFTORRES SERRANT (J GABRIEL) EMILATIN " I D —— Juanes £ 38 THEORME O StR BLEERTO X FOBERTH
1211 N CUERPO Y ALMA Millie = : 17| NINA AMADA MIA ALEJANDRD FERNANDEZ | 39 §] 40 | BARRIO VIEJD JOAN SEBASTIAN
2 RE PEREE :.OJJ'HJA (R.PER;-BOTHA) ARIOLA  BMG LATIN B SONY DEDS | MUSART BALBOA
- 0 18 | ASIESLAVIDA ocatanon L 37 | AMARGO ADIOS INSPECTOR
‘{14{15[ | A QUIEN LE IMPORTA? Thalia = | 11 WARNER LATINA UNVERSALLATIND
ESTEFANO {G.BERLANGA.LCANUT) EMILATIN
18|10 | QUE ME QUEDES TU Shakira = | 1
| SMEBARAK R LFOCHOA {S MEBARAK R L FOCHDA) SONY 0ISCOS
11114 & SUENA intocable < | 2
M RMUNOZ,A MARTINEZ (L PAOILLA} EMI LATIN
Airpla itored -
17 24|18 TE VAS AMOR El Coyote Y Su Banda Tierra Santa 17 irplay monrored by §&' \,eisen
| ELCOYOTE ¥ SUBANDA TIERRA SANTA A VEGA) EMILATIN Broadcast Data
SE | TITE s ARTIST sl TTE ARTIST
() 1 Ol
- ! v GREATEST GAINER v <5 | IMPRINT/PROMOTION LABEL <Z| IMPRINT/PROMOTION LABEL
36| — | | ELSINVERGUENZA Los Tucanes De Tijuana 18 T
M ANIVERSALLATIND 1 % TONTO QUE ND TE OLVIDO VICTOR MANUELLE % BAILAR‘éASANO\:]A PAULINA RUBIO
=3 : UNIVERSAL LATIN
- 3 -
19 133143 — I?;&Mﬁ?u%w DESPRECIO Marco Amo"',%&‘:!;i 19 2 SITEDLERON GILBERTOSANTAROSA | 22 )| 3 | ELIDIOTA £0DY HERRERA
NY 0ISCOS JBN
20 -4 Pepe Aquilar = | 20 4| AMAME ALEXANORE PIRES |WW<080 30 | UN MONTON DE ESTRELLAS GILBERTO SANTA ROSA
2757 [ ] ME FAUTA VALOR pe Auilar = | 2
. - 5 | HERIDA MORTAL JERRYRIVERA | 24 AMAME 0 DEJAME KEVIN CEBALLD
2112524l | KILOMETROS Sin Bandera < | 16 ARIOLA /BMG LATIN UNIVERSAL LATIND
ABAQGUEIRO (LGARCIAN SCHAJRIS) SONY 0ISCOS 3 | SEDUCEME INOIA 20 | L0SDEMAS JuLio
o . SONY DISCOS WARNER LATINA
19125 | | SI TE DIJERON Gilberto Santa Rosa 19 6 I 18 | ALUCINADO TIZIANG FERRO 73 | MIPRIMER MILLON BACILOS
JMLUGO {V MANUELLE} SONY 01SCOS EMI LATIN WARNER LATINA
15(22| | DIGALE David Bisbal 15 7 17 | AQUIEN LEIMPORTA? THALIA 13 | HASTA QUE TE ENAMORES FRANKIE NEGRON
= EMI LATIN WEACARIBE AWARNER LATINA
K SANTANOER B OSSA |G SANTANOER.C LEUZZI) VALE /UNIVERSAL LATING
- ! 3 | QUELEVANTE LAMANO JOSEPH FONSECA 19 | AESOS HOMBRES EL GRINGO DE LA BACHATA
22120 Y COMO QUIERES QUE TE QUIERA Fabian Gomez 7 KAREN BNIVERSAL LATIND MOCKISROLLISONY ISCOS
R RODRIGLIEZ {F GOMEZ) SONY DISCOS 10 TAN BUENA SON QECALI 23 PARA QUE LA VIDA ENRIQUE IGLESIAS
= UNIVISION UNIVERSAL LATIND
217 | MI SOLDADO Los Tigres Del Norte 4 0 § | ASIESLAVIDA OLGATANON || 30 TRAICION INOIA
LOS TIRES DEL NORTE (E VALENCIA) FONOVISA WARNER LATINA SONY DISCOS
o 11 | 27 | ENTREELOELIRIO Y LA LOCURA JENNIFER PENA MARIPOSA TRAICIONERA MANA
126 (30 | QUEDATE CALLADA Jorge Luis Cabrera = | 26 UNIVISION WARNER LATINA
PCABRERA (G FLORES) DISA 15 'gAl vzzs - RICKY MARTIN ALLETH[ THINGS SHE SAID TATU
ONY DISC INTERSCOPE
23|23 ENTREGA TOTAL Pablo Montero 22
\LLAZARES (A PULIDO) RCAVBMGITATIN 9 mtmznm 1B QUINTAMULA 1 & FUMBLA KNGS FEAT JUAN GABRYEL LG SLACIO Jf 33 ELMIRAJE MARCUS VIANA
17121 | ASI ES LA VIDA Diga Tanon = | 1 12| SENOS PERDIO EL AMOR ELGRAN COMBODE PUERTORICO | 4 M 37 | AYUDAME LOURDES ROBLES
H GATICA K 0 BRIEN (M BENITO,A CAMPOS,J DAVID} WARNER LATINA COMBO LATIN WORLD
- f 11| BARCO A LA DERIVA MARC ANTHONY || % 40 | YONOSOYESA MUJER PAULINA RUBIC
20117 | | SEDUCEME India = | 1 SONY DISCOS UNIVERSAL LATING
INDIALINFANTE K C PORTER (INDIA.R CONTRERAS, J.GRECO.S MARTE) SONY DISCOS 16 | 22 | CLAVAMETUAMDR NOEUA | % M| 35 | ENCUERPOYALMA MILLIE
— FONOVISA ARIOLA /BMG LATIN
11131(27 | | AY! PAPACITO (UY! DADDY) Limite = | 6 7 | QUEBOMBON anthonvcruz || 37 M 34 | x-PLoSION 0OMINIC
A8 QUINTANILLA IIL.C CK° MARTINEZ G PADILLA A B QUINTANILLA IILAVILLARREAL) UNIVERSAL LATIND MP PRESTIGIO
29 (31 HERIDA MORTAL Jerry Rivera 2 | 7 18] 2 GALE DAVIDBISBAL | 38 PERDONAME UMET 2
JREYES (ESTEFANO,J REYES) ARIOLA /BMG LATIN VALE UNIVERSAL LATING EMILATIN
i 19| 28 | MENEmo ROSARIO 32 | BONITOY SABROSO 2003 BENY MORE
2833} | ELTONTO QUE NO TE OLVIDO Victor Manuelle 22 ARIOLA /BMG LATIN ARIOLA /BMG LATIN
IMLUGD IVMADIZ) SONY DISCOS U 12 | NOTENGO SUERTE EN EL AMOR YOSKAR SARANTE || 40 YA ME LIBERE YAIRE
JEN LIDERES
32|29 NINA AMADA MIA Alejandro Fernandez = | 17 —
G A SANTIAGO (J MASSIAS) SONY DISCOS
34 450 — VETE YA Valentin Elizalde = | 34
VELIZALDE (R E MORA} UNIVERSAL LATING
34 (44§ | ACA ENTRE NOS Banda El Recodo 34
ALIZARRAGA,J LIZARRAGA IM URIETA) EONOVISH Arrplay monitored by &3 1500
36 13835 SERAN SUS OJOS Adoifo Urias Y Su Lobo Norteno 35 :;:ﬂcw Data
AURIAS {TVELA) PLATING /FONOVISA ems
. " ;E TITLE ARTIST TITLE ARTIST
37 140 | — LOS DEMAS Julio = | 37 <Z | IMPRINT/PROMOTION LABEL IMPRINT/PROMOTION LABEL
LFOCHOA PMASITTY.J IGLESIAS JR (E TORRES.J IGLESIAS JR.} WARNER LATINA
UNA VEZ MAS CONJUNTO PRIMAVERA SIN FORTUNA LUPILLO RIVERA
’ HOT SHOT DE BUT ¢ FONOVISA SONY DISCOS
38 BAILA CASANOVA Paulina Rubio = | 38 DEUNOY o TODOS LOS MODOS PALOM# a«&:&ﬁsﬁs&mu NICO _ORES ¥ SU BANDA PURD MAZATLAN
- 4 L S 2 w 3 | MUYATUMANERA INTOCABLE EL GENERAL JOAN SEBASTIAN
19 NO HACE FALTA UN HOMBRE Jaci Velasquez 39 EMILATIN MUSARTBALBOA
P M GERRARD A JAEN (J VELASQUEZ M GERRARD,B BENENATE.A JAEN.J BARRIOS) SONY 0ISCOS EL SINVERGUENZA L0S TUCANES DE TIJUANA 19 | SERENATA HUASTECA ADAN CHALINO SANCHEZ
UNIVERSAL LATIND COSTARAIA SUNYDISCOS
: 35,32 | MALA GENTE Juanes @ | 12 TE VAS AMOR EL COYOTE ¥ Su BANDA TIERRA SANTA 75 | MEFALTA VALOR PEPE AGUILAR
6 SANTAOLALLA JUANES (JUANES) SURCO /UNIERSAL LATIND EMI LATIN UNIVISIQN
4 | SUENA INTOCABLE 17 | NOVOY ALLORAR UISILLOS DE ARTURD MACIAS
41 jag| — PEQUENA Y FRAGIL Control = | 41 EMILATIN MUSART /BALBOA ¢ UROMAC
§ OEGOLLADO.) 6 DEGOLLADO.R GONZALEZ (SABL) EMIATH 6| Y COMO QUIERES QUE TE QUIERA FABIAN GOMEZ CHAPARRITA DE MI VIDA LOS RIELERDS DEL NORTE
47 142|— I | ELAMOR NO TIENE EDAD El Coyote Y Su Banda Tierra Santa 36 (DML
ALLOEZMA (RAMPARD) EMILATIN 5 :ﬁ' |SOLDAOD L0S TIGRES DEL NORTE &%3 &Lug:sgg . COSTUMBRE
4 391421 | NOSE VIVIRSIN Ti Los Temerarios 39 8 | OQUEDATECALLAOA JORGE LUIS CABRERA NO HAY MANERA AKWID
AAALBA (AAALBA} FONOVISA DISA UNIVISION
3 | CORAZON CHIQUITO 'ADOLFO URIAS ¥ SULOBO NORTEND % | ELFAIOLITO EL HALCON OF LA SIERRA
4% 14539 HABLAME CLARO Pancho Barraza 39 PLATING /FONDVISA SONY DISCOS
F.J BARRAZA IF J BARRAZA| MUSART /BALBOA , VALENTIN ELIZALCE MARGARITA, MARGARITA CANOIDO ¥ SU HUELLA NORTENA
UNIVERSAL LATIN | _PLATING FONOVISA
1 37 (34 POR AMOR Jon Secada 34
€ ESTEFAN JA J A MOLINA (R SOLANO) CRESCENT MOON N0 e e R
46 Y a7 — MICAELA Dueto Voces Del Rancho 28 AYI PAPACITO (UY! DADOY) umITE 28 | NOVALGO NADA PESADO
E RODRIGUEZ {L.C MEYER) CINTAS ACUARIO /SONY DISCOS UNIVERSAL LATING LA
" NOTENGO DINERD  AB OUNTANALLA I & KUAMBIA KINGS FEAT WAL COBWE: 3.5 B, 01800 NI POR MIL PUNACGOS OE ORO  JULIO PLECIACO'Y SU BANDA PERLA DEL PACIFICO
43136 MI PRIMER MILLON Bacilos @ | 18 EMILATIN RCA BMG LATIN
S GEORGE IJ VILLAMIZAR S GEORGE) WARNER LATINA 15 | SERAN SUS0JOS AOOLFO URIAS Y SU LOBO NORTENO 31 | MUCHACHA OE 15 ANOS LIBERACION
PLATING FONOVISA DISA
48 CASI Soraya = | 48 27 | TUAMOR 0 TU OESPRECIO MARCO ANTONID SOLIS 32 | ELPARRANOERO POLO URIAS
SORAYA (SORAYA) EMI LATIN FONOVISA FONOVISA
19 e SIN FORTUNA Lupillo Rivera 23 10 rgngag:mz Mi AMOR CONJUNTO PRIMAVERA ENTRE ELOELIRIO Y LALOCURA JENNIFER PENA
PRIVERA (A GONZALEZ) SONY 0ISCOS 73 | PEQUENA Y FRAGIL CONTRAL TeNGo PROBLEMAS ALBERTO Y ROBER™0
EM) LATIN oI
0 DAM Lourdes Robles 37
ﬁY”'[f,m ™ wpfz (M LOPEZ.J L PILOTO) LATIN WORLD 18 mgk:;as Elx:hr? PANCHO BARRAZA UNAORACION PANCHO BARRAZA
MUSART (BALR
Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 95 stations (38 Latin Pop, 15 Tropical/Salsa, 20 MICAELA OUETO VOCES OEL RANCHO FRID O AUSENCIA BANDA PELILLOS
52 Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impresstons @ Records showing an increase in audience CINT/ Y 0ISCOS VA UNIVEI \TING

over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an increase -n audience. Greatest Gainer indicates song with largest audience growth. If two records are tied In audience size, the record being played on
more stations is pluced first. Records below the top 20 are removed from the chart after 26 weeks. @ Videoclip avaliability. ©2003, VNU Business Media, Inc. All
rights reserved.

BILLBOARD MAY 10, 2003 33

www.billboard.com



ASCAPHonors Regional Mexican Songwriter

BY LEILA COBO

Mexican singer/songwriter Joan
Sebastian’s ASCAP songwriter of the
year award underscores the continued
relevance of regional Mexican music
in the Latin market (see story, page 1).
Sebastian received his award April 29
during the 11th annual El Premio
ASCAP in Beverly Hills, Calif., which
honored ASCAP’s most-performed
songwriters and publishers of Latin
music of 2002, based on the Billboard
2002 year-end charts.

Sebastian, who was also song-
writer of the year in 2000, placed nine
songs on the charts—more than any
other composer.

The number of songwriters who per-
form their own material is on the rise
in Latin music, according to ASCAP VP
of Latin membership Alexandra
Lioutikof. “What I've seen in recent
years is a growth in the importance of
Latin music. Also, singer/songwriters
are becoming more and more impor-
tant. More artists want to start writing
their own songs.”

This year’s Super Song of the Year
Award, for example, went to two tracks:
One is “Entra en Mi Vida” by Nahuel
Scharjis, one-half of Mexican duo Sin
Bandera, who performs the track. It
tied with singer/songwriter Franco de
Vita's “Y Tu Te Vas,” performed by

Chayanne. The award is based on the
number of weeks a song spent on the
Billboard charts.

The publisher of the year award
went to Sony/ATV Music Publishing,
whose 24 titles on the Billboard year-
end charts featured such hits as
“Aserejé” (performed by Las Ketchup
and covered by La Onda) and several
titles from Marc Anthony’s album
Libre, including “Celos” and “Hasta
Que Vuelvas Conmigo.”

Sony/ATV Discos Music Publishing VP
Carmen Alfanno said, “During such dif-
ficult times for the music industry, Sony
Music Publishing is happy to see that our
hits are still being recorded and that they
can strike a chord around the world.”

Another noteworthy winning song
was hit “Quitame Ese Hombre,” com-
posed by Jorge Luis Piloto years ago

for Yolandita Monge and revived in |

2002 with spectacular success by Pilar
Montenegro. The song tied for pop/
ballad song of the year with Donato
Poveda’s “Usted Se Me Llevé la Vida,”
performed by Alexandre Pires.

Aside from honoring its most-per-
formed songwriters and editors, ASCAP
also presented its Latin Heritage Award
to Puerto Rican singer Olga Tafién.

Another Puerto Rican act, alterna-
tive band Sol D’Menta, won the award
for independent group of the year. The
group has released albums on several
labels in its nine-year career and is cur-
rently in discussions regarding a dis-
tribution deal for a live disc recorded
last year at the Tito Puente Amphithe-
ater in San Juan, Puerto Rico.

The rock song of the year award
went to “Angel de Amor,” written by
Alejandro Gonzaélez Trujillo and José
Fernando Olvera Sierra, the drummer
and singer, respectively, of rock band
Manaé, which performs the track. Rock
is the only category in which winners
are determined by their performance
on the Billboard charts as well as by an
independent survey of college radio
rock show PDs.

For a full list of winners, log on to
billboard.com/bb/awards/index.jsp.

CFA Becomes Clear Channel/Televisa

BY LEILA COBO

MIAMI—So long Cardenas, Fernan-
dez & Associates (CFA). Hello, Clear
Channel Entertainment/Televisa
Music Promotion. After several
months of transitional operations,
that’s the new name of the event-
promotion company.

Beyond the name change, however,
executives have officially confirmed
sweeping changes in personnel and
structure that were initially reported in
late February (Billboard, March 1),
including the departure of founders
Henry Cardenas and Ivian Fernandez.

Further, the CFA offices in Chicago
and Miami have closed. Clear Chan-
nel/Televisa offices out of Clear Chan-
nel headquarters have opened in five
key markets.

“The intention is to integrate with-
in the Clear Channel structure,” Clear
Channel/Televisa executive VP/CEO of
Latin America Gregory Hagglund says.
“We've restructured the company and
put senior executives in the five region-
al offices, and we've upgraded the sen-
ior management of the five regions.”

In addition to the previously report-
ed appointment of Kate Ramos to head
the Southeast region out of Miami,
Brenda Vallecilla will handle the North-
east from New York. Lazaro Megret will
handle the Southwest from Houston,
and Jason Garner will oversee the West
Coast region from Los Angeles. Garner
is also the national booker and talent

2

HAGGLUND

buyer for the joint venture.

The appointment of a person to run
the Chicago office is pending. Although
changes at CFA had been expected
since the company was acquired by
Clear Channel and Televisa, many
things have not gone according to plan.

In 1999, Clear Channel acquired
50% of CFA, which was at the time the
biggest Hispanic-owned concert-pro-
motion firm in the country. In April
2002, Mexican media conglomerate
Grupo Televisa acquired the other
50% of CFA.

The acquisition was part of an agree-
ment between Televisa and Clear Chan-
nel Entertainment, which together
were expanding their Mexico-focused
live-entertainment joint venture En
Vivo into the U.S. At the time, it was
announced that Cardenas would
remain president of operations in the
U.S. and the Caribbean for the next

three years, while Fernandez would be
executive VP.

But in the ensuing months, Clear
Channel sold its interest in En Vivo
(Televisa now has a partnership with
Corporacion Interamericana de
Entretenimiento in Mexico). At the
same time, rumors began to surface
about managerial disputes between
Cardenas and Fernandez and Clear
Channel executives. In February, sev-
eral sources said both men had left
the company.

Although Clear Channel did not
confirm those rumors at the time,
Hagglund now says that Cardenas and
Fernindez “are no longer associated
with our firm.”

Although the Clear Channel/Televisa
names invoke visions of big corpora-
tions in the promotions arena, Hag-
glund says there are plans to work
closely with local and indie promoters.

“I think they absolutely can make a
good contribution if everything is han-
dled correctly,” one agent says. “And so
far, they’re putting together a strong
team of people with a strong market-
ing background.”

Some Clear Channel/Televisa events
will no doubt overlap with Clear Chan-
nel-only events, as is the case with
such crossover artists as Shakira and
Marc Anthony.

Hagglund says that in those cases,
“if it’s a predominantly Spanish-speak-
ing tour or event, it would be part of
the joint venture.”

Box

SIGN OF THE TIMES: Earlier this year,
New York-based E-Magine Entertain-
ment—known primarily for releasing
artist albums—linked with men’s
clothing company 2(x)ist to create a
visually stimulating and musically
fresh TV commercial for the former’s
new line of jeans (Beat Box, Billboard,
Jan. 25). With this partnership, E-Mag-
ine’s music supervision unit was born.

RUCKER

“In such tough times, you must al-
ways consider new revenue streams,”
E-Magine CEO Christoph Riicker says.
“As a music supervisor, you can offer
businesses a non-standardized service
that tailors music to fit their branding.
In the process, an additional way to
market your artists presents itself.”

E-Magine’s newest client is New
York-based body- and skin-care
company Kiehl's Since 1851. Accord-
ing to Riicker, E-Magine is initially
fitting Kiehl’s with 50 hand-selected
commercial CDs (ranging from E-
Magine artist Jay-Jay Johanson to
Joni Mitchell). This will be followed
by monthly compilations designed
specifically for Kiehl's.

“Finding, compiling, and packag-
ing the right music is one part of the
service,” Riicker notes. “Properly
administering BMI, ASCAP, and
SESAC payments is another. We will
handle it all.” E-Magine will work
with Kiehl’s as it expands its opera-
tion in the U.S. and internationally.

NEW & NOTEWORTHY: May 6 sees the
release of This Is Electroclash, a
three-disc collection from Marina del
Rey, Calif.-based Hypnotic Re-
cordings. Unlike the bulk of earlier
sets focusing on the nii-electro
scene, this one spans the decades,
taking a healthy look at the past, the
present, and the future. The end
result stands head and shoulders
above the competition.

Especially festive are Effcee’s cover
of David Bowie's “Fashion,” the Kitty
Kat mix of Anita Ward’s disco classic
“Ring My Bell,” Northern Lite’s “Treat
Me Better,” the Faint remix of Joy

EGTRONIG

by Michael Paoletta

Electric’s “We Are Rock,” and Tok Tok
vs. Soffy O’s rerub of Sigue Sigue
Sputnik’s “Everybody Loves You.”

Also arriving May 6 is house music
pioneer Larry Heard’s new album,
Where Life Begins (Track Mode Re-
cordings). In signature fashion,
Heard has concocted a gorgeous
soundscape that is deep and jazzy and
beautifully moody. Emotions run
very deep, particularly on a track like
“Just One Minute.”

The recently issued Azuli Presents
Miami 2003 (Azuli U.K.) is home to
some of the finest house tracks that
were introduced to the masses at the
Winter Music Conference in March.
Mixed by Azuli founder David Pic-
cioni, the two-disc Miami 2003 shines
the light on Lee-Cabrera’s Latin-hued
“Shake It {No Te Muevas Tanto),” Bini
& Martini Featuring Su’ Su Bobien’s
discolicious “Say Yes,” and Big Moses
Featuring Kenny Bobien’s spiritual-
ly uplifting “Brighter Days.”

THE SINGLE LIFE: Nearly two years
after Full Intention & Shena deliv-
ered “I'll Be Waiting,” they return
with the equally stunning “Your Day
Is Coming.” Co-penned by Blaze and
Full Intention, the Essence U.K. track
stimulates the mind and feet with
empowering lyrics, soulful vocals, and
classic house beats.

Six-year-old “Turn Me Out (Turn
to Sugar)” by Praxis Featuring
Kathy Brown has been put to the
remix test (again) via Just 2 Xist Rec-
ords. Following last year's Sol
Brothers mixes—which were heav-
ily inspired by Armand van Helden’s
restructuring of CJ Bolland’s global
dancefloor smash “Sugar Is Sweet-
er"—along comes an Escape Vs.
Guido version tailor-made for big
room drama. All the ingredients are
present: synth stabs, tribal break-
downs, and unfortunately, one drum
roll too many. Brown’s powerhouse
vocals shine throughout.

NUMBER ONE: Twenty-two years
after its original release, Yoko Ono’s
“Walking on Thin Ice” (Mind Train/
Twisted/The Right Stuff) reaches
the summit of the Billboard Hot
Dance Music/Club Play chart this
issue. Congratulations must go to
Ono, Mind Train’s Rob Stevens,
Twisted’s Rob DiStefano, and all the
remixers involved in this project
(Pet Shop Boys, Danny Tenaglia,
Felix da Housecat, Orange Facto-
1y, Rui da Silva, Frangois K., Eric
Kupper, and Peter Rauhofer) for
believing that this timeless and clas-
sic recording could successfully be
introduced to a new generation of
clubgoers. Color us happy.
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Samplers Help Nashville

Underground Build Its Brand

BY DEBORAH EVANS PRICE

NASHVILLE—Nashville power cou-
ple Lari White and Chuck Cannon
continue to establish their Nashville
Underground brand with the release
of the independent label’s third
sampler CD.

The 12-song collection showcas-
es six of Nashville's top female
songwriters: Beth Nielsen Chapman,
Gretchen Peters, Jill Colluci, Angela
Kaset, Tia Sillers, and Mary Ann
Kennedy. As on the label's previous
samplers, each writer performs one
of their best-known hits and a per-
sonal favorite that has not been
recorded by another artist.

“Your most recent project is
always your favorite,” White says
of the new CD. “This one is a very
special one. It’s all women and
just some of the best songwriter/
artists around.”

Each writer had total freedom in
creating her cuts and bringing them
to the Nashville Underground team
for inclusion on Nashville Under-
ground Sampler Three. Chapman
serves up a unique take on the Faith
Hill smash “This Kiss,” as well as the
lesser-known “Nothin’ I Can Do
About It Now.” Kennedy performs
“Safe in the Arms of Love,” a hit for
Martina McBride. She also delivers
“Ride My Pony,” a cut from her own
new CD, The Trail Less Traveled, on
Tonka Records.

White and Cannon, who are mar-
ried, launched Nashville Un-
derground in 1999 to shine a spot-
light on the city’s songwriting
community, of which they are both
highly esteemed members. White
has released four albums on RCA and
one on Lyric Street and is enjoying
a budding acting career in such films
as Cast Away. Cannon is among
Music City’s most successful song-
writers. His credits include Toby
Keith’s “How Do You Like Me Now?!”
and John Michael Montgomery’s “I
Love the Way You Love Me.”

BUILDING A BRAND

The first two Nashville Under-
ground samplers included music
from such top-shelf writers as Mar-
cus Hummon, Victoria Shaw, Gary
Burr, Bob DiPiero, Billy Dean, and
Stephony Smith. The projects were
promoted via the Internet, through
Nashville Underground tours, and
other opportunities designed to cre-
ate awareness of the label and its
mission.

White says, “As much as the art-
ist in me recoils from the whole
notion of creating a brand, as a
record label that's exactly what we
are trying to do.

“We feel this [songwriting] com-

munity is unique. It's an American
treasure, and it exists right here in
Nashville,” White continues. “It’s
never had the brand, a name, or
something that you could [use to]
sum it up in 10 words or less to help
the general public get an idea of
what it was or what it's about.”

Thus far, Nashville Underground
CDs have only been available via the
Internet and at select retailers.
White says the initial thrust has
been to develop the brand. “It’s been
really important to us in these first
few years, more than getting out
and selling to all the Wal-Marts. So
we’ve been working on developing
our imaging, our visual presenta-
tion, our logo.”

]

Nashville Underground

According to White, the label has

been negotiating with Ryko Distri-
bution and may have Nashville
Underground music in that pipeline
by fourth-quarter 2003. Her new
CD, Green-Eyed Soul—on her own
Skinny WhiteGirl label—will follow
early next year.

She admits it has been a slow,
steady building process with Nash-
ville Underground. “[With] the first
sampler, [people said], ‘Oh, this is
nice.’ The second sampler was, ‘Oh,
they haven’t gone away yet.’ The
third sampler, [people are saying],
‘It’s working. It’s growing.” Our goal
was always to grow a little bit of cat-
alog before we even attempted to
expose it much farther than Nash-
ville, and I think we are finally at
that point now.”

MOTHER’S DAY MARKETING
Cannon and White run all facets
of the label along with one other
staffer, Roger Osborne. The trio
plans for the new sampler to be
highly visible in the label’s home

town this month. It started with a
May 1 kickoff party at Sunset Grill.
Through the month the popular
eatery is also featuring artwork by
White’s brother Torne, who de-
signs the label’s graphics. The
launch festivities continue May 3
with Kaset, Peters, Kennedy, Col-
luci, and others performing at the
Bluebird Cafe with additional per-
formances at other Nashville ven-
ues during the month.

The label is also partnering with
local retailers to sell the CD as a
Mother's Day gift. White says
Tower is doing a special Mother's
Day promotion, and “we have sev-
eral florists who are featuring this
CD for Mother’s Day in their
stores.” The florists are expected to
mention the CD as an option for
customers who want to add some-
thing extra to their arrangement
and may choose the CD instead of
candy or a balloon.

White says that on Mother’s Day,
Sunset Grill will have the new sam-
pler listed on their specials menu
“s0 you can get it as an appetizer or
a dessert. They’ll be playing the CD
in the restaurant, and we’ll have lit-
tle cards on the tables.”

Nashville Underground is also
partnering with the Loews Vander-
bilt Plaza to promote the CD. White
calls the hotel “probably the biggest
supporter of Nashville Under-
ground. They already ordered CDs
for every room at the hotel, and now
they offer the entire catalog. We
designed wooden CD display racks
especially for them to display the
CDs in their rooms.”

Like all label chiefs, White wres-
tles with the cost of getting the
music heard. “It’s really expensive
and hard to release music,” she
observes. “And it's getting harder
and more expensive. There’s all
kinds of challenges and competition
from other forms of entertainment.
As much as I wish it were not true,
it’s just not enough to make great
music. You have to figure out how
to let people know that it exists and
where they can find it.”

In the future, White says they
would like to do a sampler that
would be a “masters edition,” pos-
sibly featuring such songwriting
legends as Bill Anderson and Mac
Davis. Sharing Nashville’s unique
creative spirit is a mission for White
and Cannon.

“I'm just a huge, huge fan of this
community, and I know I'm not the
only one,” White says. “There are
people who love music. They love
good songs and good writing and
aren’t necessarily listening to com-
mercial radio. They like things that
are a little different.”

A i

L
-

Scene.

SIX WEEKS AND COUNTING: As Darryl
Worley’s “Have You Forgotten?”
notches its sixth week at No. 1 on the
Hot Country Singles & Tracks chart
this issue, Worley confesses to being
somewhat surprised at the pro-war
song’s enduring success.

“We didn’t think it would be a radio
single,” he says, referring to himself
and the song’s co-writer, Wynn Var-
ble. “We knew it had the potential for
some controversy, and we wrote it
pretty in-your-face. I said to Wynn,
‘Let’s not write this like we’re even
thinking about radio. If it sits on the
shelf like those other 1,500 songs in
my publishing company, so be it.” "

WORLEY

But then, something interesting
happened. “I had a wild hair to play it
on the Grand Ole Opry, and that’s
where it all blew up,” Worley says.
“Fans were calling the label by Mon-
day and had downloaded it from the
Opry Web site and were sending
MP3s around.

“It could have gone either way, but
we believed in the message so much
that we just took a chance and put it
out there, and golly!

“When you believe in a message
that strongly you have to put it out
there, even if there is a chance it prob-
ably won't be absolutely great for your
career,” he says. “You can’t always
avoid stepping out on a limb.”

ON THE ROW: Don Cook leaves his
position as senior VP/chief creative
officer at Sony/ATV Tree but will main-
tain an office there. Cook, a prominent
Nashville producer/songwriter, plans
to concentrate on producing and
songwriting. He will not be replaced.
Claire Cook is promoted from
director of media and artist relations
to VP of media and artist relations at
Dreamcatcher Entertainment.
Universal South senior partner
| Tony Brown has been upgraded to fair
condition and moved out of intensive
care into a regular room at UCLA Med-
ical Center. Brown had been in critical

by Phyllis Stark

condition since he fell and struck his
head April 11 (Billboard, April 26).
Former Epic and Giant Records
A&R executive Debbie Zavitson has
embarked on a new career as an inde-
pendent song plugger/A&R rep. She
will represent the Song Planet catalog
and its writers, as well as songwriters
Jon Vezner and J.D. Martin. She'll also
work with producer Chuck Howard
and his H2e label in an A&R capacity.

RHYTHM & ROOTS: Former Great
American Country producer Tamara
Saviano has launched Nashville-based
American Roots Publishing, a non-
profit organization that will publish
and distribute the works of American
artists, including writers, poets,
singers, songwriters, and visual artists.
Joe Ely’s debut novel, Super Reverb,
will be the company’s first release in
spring 2004, followed later that year
by an art book from former Concrete
Blonde singer Johnette Napolitano.
The company’s advisory board will
include Emmylou Harris, New West
Records president Cameron Strang,
Vector Management associate man-
ager Kathi Whitley, Triloka Records
senior VP/GM Tom Frouge, Sugar Hill
Records A&R director Steve Fishell,
and singer/actress Bobbie Eakes.

NEW AND NOTEWORTHY: Columbia/
Lucky Dog artist Charlie Robison will
release a live album May 6. The disc
includes 15 live tracks and a studio
version of Robison’s new single, “Wal-
ter.” The album, recorded with his
band, the Enablers, during two nights
at Gruene Hall in New Braunfels,
Texas, includes a few covers.

John Berry will self-release a new
album, Acoustic Songs and Stories,
May 10. It features live performances
taken from some of Berry’s shows as
well as the artists’ comments about
the songs. He is selling it on his Web
site, johnberry.net, and at his concerts.

Smith Music Group released the
first DVD in its Live at Billy Bob’s
Texas series April 8. The DVD (a CD is
also available) features outlaw David
Allan Coe, a 90-minute concert, and
a frank interview with Coe.

HAPPENINGS: The annual Colgate
Country Showdown talent competi-
tion has partnered with Lyric Street
Records this year. The label will offer
a demo deal to the winner, who will
be selected in a live telecast on Pax-TV
and in syndication May 4. The winner
also gets a $100,000 grand prize from
the contest organizers and sponsor
Colgate-Palmolive. Billy Ray Cyrus
hosts the final competition.
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J.STROUD,TKEITH (TKEITH S EMERICK) © DREAMWORKS 450785 [ | DCHILD.PAMATO.G PAGANI [DCHILD.A CARLSSON) ASYLUM-CURB ALBUM & SOUNDTRACK CUT
14]16| STAY GONE Jimmy Wayne=| 14 g -, 53(54 " | LOVE CHANGES EVERYTHING Aaron Lines 45
C LINDSEY, STROUO {J WAYNE B KIRSCH) ) OREAMWORKS 450789 | C FARREN {A LINES.C FARREN] RCA ALBUM CUT
13(12) | 19 SOMETHIN' MarkWills=| 1 [ 45) 51(53| | THIS FAR GONE Jennifer Hanson | 46
i C LINDSEY {C DUBOIS D LEE} € MERCURY 172267 a J HANSON G DROMAN (M NESLER,T MARTIN} CAPITDL ALBUM CUT
1515 THE LOVE SONG Jeff Bates 14 L 47 ) 50|51 A BOY LIKE YOU Trick Pony 47
K.BEARD,S HENORICKS (J BATES.K BEARD,C BEATHARD) RCA ALBUM CUT C HOWARD (H NEWFIELD,T.SHAPIRO.R RUTHERFORD) WARNER BRDS ALBUM CUTWRN
1618 SPEED Montgomery Gentry | 16 §48J 52(58 | A FEW QUESTIONS Clay Walker | 48
| 8 CHANCEY |J STEELE.C. WALLIN} @ < COLUMBIA 79854 J RITCHEY,C WALKER {PMODRE R SCOTT. A WHEELER) RCAALBUM CUT
20(19 ALMOST HOME Craig Morgan 18 £49) 58| — SHE ONLY SMOKES WHEN SHE DRINKS Joe Nichols 49
€ MORGAN,P.0 OONNELL C MORGAN.K K PHILLIPS) BROKEN BOW ALBUM CUT 8 ROWAN (C HARRINGTON T MARTIN TNICHOLS! @ UNIVERSAL SOUTH 000157
19117 " THERE'S MORE TO ME THAN YOU Jessica Andrews 2| 17 04 55(59 ONE OF THOSE DAYS Brad Martin 50
' | B GALLIMORE (J ANDREWS.J.TSLATER M CHAGNON) © DREAMWORKS 450798 B CANNON,B CHANCEY IC WISEMAN.T.JAMES) EPIC ALBUM CUT/EMN
21{24] | THE TRUTH ABOUT MEN - AIRPOWER » TracyByrd | 20 5" 4 54|55 IT DOESN'T MEAN | DON'T LOVE YOU McHayes | 51
C B.J WALKER,JR (TJOHNSON,R LEE,POVERSTREET} RCA ALBUM CUT B ROWAN (B PINSON.TWILLMON.J SPILLMAN} UNIVERSAL SOUTH ALBUM CUT
22|23 WAS THAT MY LIFE Jo Dee Messina | 21 B ¢« HOT SHOT DEBUT «
B GALLIMORE. TMCGRAW {M.GREEN B LUTHER) CURB ALBUM & SOUNDTRACK CUT )
23(21 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer | 21 B524 YOU'RE STILL HERE Faith Hill | 52
KID ROCK {R J.RITCHIE) ® LAVNATL:;'IHCQALBUMI'CYUTIWNN OR UNIVERSAL SOUTH 172274 1 B GALLIMORE.FHILL 1A MAYD, MBERG) WARNER BROS. ALBUM CUT/WRN
25|27 TELL ME SOMETHING BAD ABOUT TULSA George Strait | 23 J %7156/ —| | WALK A LITTLE STRAIGHTER Billy Currington | 53
T.BROWN,G STRAIT {R LANE| MCA NASHVILLE ALBUM CUT C CHAMBERLAIN {(B.CURRINGTON,C CHAMBERLAIN,C.BEATHARO} MERCURY ALBUM CUT
27129 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas =| 24 44(391 LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thea Tippin %| 35
LREYNOLDS (B AUSTIN.G BARNHILL} LYRIC STREET ALBUM CUT A TIPPIN,B.WATSON,M.BRADLEY 1A TIPPIN.TTIPPIN) LYRIC STREET ALBUM CUT
28(30| | CELEBRITY Brad Paisley <| 25 § 55 WHAT THE WORLD NEEDS Wynonna 55
FROGERS (B PAISLEY) ARISTA NASHVILLE ALBUM CUT fe D HUFEWYNONNA (H LAMAR B JAMES) ASYLUM-CURB ALBUM CUT
o (B .
24|25 WHY AIN'T | RUNNING Garth Brooks 24 I 5¢ il | | CAN'T BE YOUR FRIEND Rushlow 56
f AREYNOLDS (K BLAZY,TARATA,G BROOKS) CAPITOL ALBUM CUT i . J BALDING,C DINAPOLIT.RUSHLOW (R CLAWSON,8 CRISLER} LYRIC STREET ALBUM CUT
26| 26 COUNTRY AIN'T COUNTRY Travis Tritt 26 571 | IN YOUR LOVE Rhett Akins 57
B JWALKER JR TTRITT (C BEATHARD T BOAZ C CHAMBERLAIN) COLUMBIA ALBUM CUT KLAMB (M GREEN K LAMB.A LITTLE) AUDIUM ALBUM CUT
32|37 FOREVER AND FOR ALWAYS Shania Twain<| 28 48421 AFTER ALL Brett James 39
R LANGE S.TWAIN,R.J LANGE} MERCURY ALBUM CUT D HUFFB JAMES (B JAMES.C K DAVIS) ARISTA NASHVILLE ALBUM CUT
37/41] | RED DIRT ROAD Brooks & Dunn 29 N 45(38| ROCK-A-BYE HEART Steve Holy =| 37
J K BROOKS,R.DUNN,M.WRIGHT (K. BROOKS.R.DUNN} ARISTA NASHVILLE ALBUM CUT G HUNT.G.LEACH,S HOLY {D MATKOSKY.A.ROMAN) CURB ALBUM CUT
33/32| | THEN THEY DO Trace Adkins = 8 49|43 | 1RAQ AND ROLL ClintBlack | 42
[ |  SHENDRICKS,T BRUCE {J COLLINS,S RUSS) CAPITOL ALBUM CUT " | CBLACK(C BLACK H NICHOLAS) CLINTBLACK COM DDWNLOAD TRACK
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2 NICKEL CREEK sugar HiLL 3941 This Side NUMBER 1 24 Weeks At Number 1
3 ALISON KRAUSS + UNION STATION @ aounpes 610495 New Favorite ' K PICTURE  UNIVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer
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% THICKE

A Beautiful World

PRODUCERS: Robin Thicke, Pro J
NuAmerica/Interscope 069493375
RELEASE DATE: April 15

Robin Thicke, who records simply as
Thicke, is the son of actor/songwriter
Alan Thicke and actor/singer Gloria
Loring. Until now, Thicke worked pri-
marily behind the scenes, writing and/
or producing for Marc Anthony, Brian
McKnight, and Christina Aguilera,
among others. With his debut, A Beau-
tiful World, Thicke steps in front of the
microphone to create a groovy, kalei-
doscopic fusion of sounds (jazz, classi-
cal, gospel, pop, psychedelic rock, hip-
hop, Latin, and major dollops of '70s
soul). Throughout, Thicke's sublime
blue-eyed-soul vocals recall classic Ste-
vie Wonder and Marvin Gaye, particu-
larly on such tracks as “Suga Mama,”
“I'm a Be Alright,” and “Brand New
Jones.” The kicky “When I Get You
Alone” finds the artist singing atop the
musical bed of Walter Murphy & the
Big Apple Band’s No. 1 disco-era hit, “A
Fifth of Beethoven.” In the end,
Thicke’s world eschews both musical
and social boundaries. What a beautiful
world, indeed. —MP

% CAITLIN CARY

I'm Staying Out

PRODUCER: Chris Stamey

Yep Roc 2049

RELEASE DATE: April 22

“Gorgeous" is the best term for this sec-
ond full-length solo effort by former
Whiskeytown vocalist/fiddler Caitlin Cary.
Performing with her working band—
augmented by guests Mary Chapin Car-
penter, ex-Black Crowes guitarist Audley
Freed, and cellist Jane Scarpantoni—
Cary wraps her honeyed pipes around a
strong folio of original material (some of
it co-written by a longtime creative side-
kick, ex-Whiskeytown bandmate Mike
Daly). The immediate standout is “Please
Break My Heart,” a country lament
penned by Cary and Thad Cockrell that
has “instant classic” written all over it.
But other tracks like the ballad “You
Don’t Have to Hide” and the rocker
“Cello Girl” also effectively show off
Cary’s Linda Thompson-like delivery. Pro-
ducer Chris Stamey, who has helmed all
the singer’s work to date, puts a hand-
some yet unobtrusive sheen on the Amer-
icana-fueled proceedings.—CM

% MARTIN GORE

Counterfeit 2

PRODUCERS: Andrew Philipott,

Paul Freegard

Mute/Reprise 48469

RELEASE DATE: April 29

With Counterfeit 2, Depeche Mode
founding member/songwriter/occasion-
al lead vocalist Martin Gore steps out of
the shadows to deliver his long-awaited
solo full-length. The album is the sec-
ond in the artist’s Counterfeit cover ver-
sion series, following Counterfeit EP in
1989. With this new set, Gore con-
structs an exquisitely passionate hom-
age to some of his most treasured and

ALBUMS

s P O T LI

VARIOUS ARTISTS

American ldol Season 2: All-Time
Classic American Love Songs
PRODUCERS: James McMillan, Nigel
Wright, Burt Bacharach

19/RCA 51169

RELEASE DATE: April 29

The American Ido! product machine
picks up steam with this set of familiar
pop tunes covered by 11 of the 12 final-
ists from the Fox-TV show (conspicu-
ously absent is finalist Vanessa Olivera).
Fans will nate that many of the songs
were the singers’ initial audition mate-
rial, which they perform here with
maximum passion—despite tepid
arrangements that were largely pro-
duced by James McMillan. Only Ruben
Studdard’s soulful version of Leon Rus-
sell's “Superstar” and Kimberly Locke’s
jazzy take on “Over the Rainbow”
inspire repeat listens. Also featured are
group renditions of Burt Bacharach’s
“What the World Needs Now™ and Lee
Greenwood's “God Bless the U.S.A.,”
which recently had a top five debut on
the Hot 100. Its instant success proves
that America's interest in this season’s
crop of “iddls” is unwaveringly strong.
Look for this interest to quickly trans-
fer to this uneven set.—LF

inspirational songs from an array of
such artists as Lou Reed, David Essex,
John Lennon. and Kurt Weill. From sar-
donic left-field pop and sci-fi lullabies to
haunting hymns and engrossing elec-
tronic torch songs, Gore’s reworkings
sparkle with visceral emotion, aching
vulnerability, and sublime intensity.
Highlights include the woozy burn-out
anthem (and lead single) “Stardust”; the
lusty, menacing scorcher “Loverman”
(originally recorded by Nick Cave & the
Bad Seeds); the dusky “In My Other
World”; and the soothing minimal puls-
es of “By This River” (a breathtaking
reinvention of the Brian Eno original
recalling the alienated strains explored
on Depeche Mode’s Black Celebration).
Fans will undoubtedly revel in the set’s
intimate off-kilter beauty while secretly
yearning for a collection of Gore’s own
original compositions that they've come
to cherish.—CR

% VARIOUS ARTISTS

Shout!: The Revolution Rave-up Alive
1997-2003

PRODUCERS: various

Kemado 6501

RELEASE DATE: April 22

For longtime residents, New York is
a place beating with a vibrant and
explosive nightlife scene. For visitors,
though, it can be a confusing maze of

BLUR

Think Tank

PRODUCERS: Blur, Ben Hillier, Norman
Cook, William Orbit

Virgin 84243

RELEASE DATE: May 6

It’s been four years since Blur’s last
studio album, 13. Between then and
now, lead singer Damon Albarn has
participated in two side projects, Goril-
laz (dance/electronic) and Mali Music
{world music). From this, one might
expect Think Tank to veer into a workd-
dance fusion—especially with names
like Norman Cook (aka Fatboy Slim)
and William Orbit figuring into the

production mix. But Think Tank is that
and much more. Guitars (most are not
from recently departed guitarist Graham
Coxon), ambient flourishes, and a vari-
ety of beats and rhythms create a
sweetly exotic, at times rough-around-
the-edges foundation. Guess what?
Albarn, who wonders about love
throughout, while watching “the world
spinning gently out of time” (the Talk-
ing Heads-hued “Out of Time”), sounds
positively at home. The calm before the
(next) storm, perhaps.—MP

G H TS

THE ISLEY BROTHERS FEATURING
RONALD ISLEY AKA MR. BIGGS
Body Kiss

PRODUCER: R. Kelly

T Neck/DreamWorks 0409

RELEASE DATE: May 13

With almost 50 years under their
belts, the Isley Brothers have
defined classic soul and style for
generations. Still, the brothers
Ronald and Ernie continue to
evolve on their latest DreamWorks
effort. Body Kiss, like 2001's Eter-
nal, is another mature, mood-set-
ting affair that relies heavily both
on ballads and Ronald Isiey’s gang-
ster alter-ego, Mr. Biggs. The Isleys
again turn to frequent collaborator
R. Kelly for its contemporary
sounds. Lead single “What Would
You Do?” is a prime example of
how the producer knows precisely
how to make the Isleys sound
current but not contrived. The
result is a lush, soulful ballad
that showcases Ronald Isley’s
timeless falsetto. Other album
highlights include the seductive
title track, which features Lil’
Kim, and the surprisingly mid-
tempo “Superstar.”—RH

possibilities. Expertly boiling down the
town's club atmosphere, however, is
Shout! Pieced together from live music
played at the Sunday-night Shout!
social at Manhattan’s Bar 13, the
album sits like a tasty multi-course
meal dipping into electronica, rocka-
billy, folk, and garage rock. Such
under-the-radar bands as Vue, the
Greenhornes, and the Witnesses con-
tribute to Shout/—surely a bonus for
those in search of the next Strokes or
Yeah Yeah Yeahs. Between Vue’s “Pic-
tures of Me” (“And it hurts/I know
what I want”) and the Greenhornes’
“Good Times” (“We're begging for the
good times”), the joys of staying out
late in NYC come into focus.—SA

LIZZIE WEST

Holy Road: Freedom Songs

PRODUCERS: Marc Jameson, Lizzie West
Warner Bros. 48417

RELEASE DATE: April 22

In the ever-crowded field of women
swinging acoustic guitars and warbling
tales of love and empowerment, West is
valiantly striving to dig a little deeper.
On Holy Road—which painstakingly
chronicles a period of self-discovery
and travel in the artist’s life—she
reveals a prickly lyrical hand that isn’t
always keen on sentimentality or
melancholy emotions. Rather, she

offers defiant, brutally honest prose
that hammers the point that life isn’t
always pretty, nor do scenarios often
have tidy solutions. She drives her
point home with lean, torch’'n’twang
instrumentation and vocals that are by
turns richly dark and abrasive. Despite
flickering moments of self-indulgence,
Holy Road is a strong testament to the
power of living life fully—and writing
it all down.—LF

LYNCH/PILSON

Wicked Underground

PRODUCERS: George Lynch, Jeff Pilson
Spitfire SPT 15100

RELEASE DATE: April 22

Guitarist George Lynch and bassist Jeff
Pilson, formerly of metal act Dokken,
have reunited for 12 respectable cuts
on Wicked Underground. As the al-
bum’s co-writers, they take a few steps
away from the more commercial sound
of their old band for emotional, bluesier
tracks that they occasionally brush with
keyboards. That said, favorable shades
of Dokken can still be heard on “When
You Bleed.” Pilson is no stranger to
singing, and even though his voice’s
timbre is similar to former bandmate
Don Dokken’s, he takes a middle-
ground approach instead of trying to
send it soaring to the rafters. Opening
track “A Breath and a Scream” is one of

the album’s best, and be sure to inspect
“Even Higher,” “Inner View,” and “Clos-
er to None.” The stilted notes combined
with freewheeling improvs on the
instrumental “Chromanic” tip their
hat to Joe Satriani; “Vaccine” also
recalls that virtuoso's manic energy.
This is worth seeing played live
when Lynch/Pilson hit the road this
summer.—CLT

BLUE MAN GROUP

The Complex

PRODUCERS: Todd Perlmutter, CMP

Blue Man Group/Lava 83631

RELEASE DATE: April 22

Blue Man Group is a wildly popular
performance collective whose show-
manship can be seen everywhere, from
off-off-Broadway to Intel Pentium
Microprocessor commercials. The
Complex, which foliows the act’s previ-
ous recording (Audio), features Blue
Man’s trademark homemade tubular
instruments and ferocious undercur-
rent of percussion—as well as an
impressive parade of guests. Dave
Matthews supplies wry and deadpan
lyrics to “Sing Along,” a track that fea-
tures production by Dan the Automa-
tor. Esthero makes a welcome return
on a cover of Jefferson Airplane’s
“White Rabbit.” And Nashville-based
electronic trio Venus Hum injects new
life into the Donna Summer classic “I
Feel Love.” While the numerous guest
spots are interesting, the most com-
pelling music is the instrumentals fea-
turing the complex and highly
nuanced Blue Man sound.—MJ

R&B/HIP-HOP

» KELLY PRICE

Priceless

PRODUCERS: various

Def Soul/Def Jam 314 586 777
RELEASE DATE: April 29

No doubt about it: Kelly Price possess-
es a voice that makes vou want to
holler because it sounds so00o good.
Since stepping out from backup singer
to front-and-center R&B chanteuse
with her 1998 collection, Soul of a
Woman, Price has become synony-
mous with emotionally charged tunes
that—like her Sunday-go-to-meeting
vocals—pack a definite punch. It's a
happier Price on Priceless, having
emerged victorious after battling per-
sonal problems reflected on the 3-year-
old Mirror Mirror. At an overly ambi-
tious 18 tracks, though, this latest
effort could stand some trimming (the
riff from The Brady Bunch that intro-
duces the otherwise tight and uplifting
autobiographical track “Someday” and
the “Priceless” interlude, for example).
It’s when Price gives it to us straight,
no chaser, as on “You Make Me Feel,”
“Strong Man,” “So Sweet” (a first-time
teaming with producer Raphael Saa-
diq), and “Sister” (with “Heartbreak
Hotel” partner Faith Evans) that the
album comes to glorious life.—GM

TOWER OF POWER

Oakland Zone

PRODUCER: Emilio Castillo

Or Music 80302

RELEASE DATE: April 22

On Oakland Zone, Tower of Power gets
back to its rather considerable roots.

(Continued on page 40
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The band formed in Oakland in the
late '60s, and—with its horn-driven
funk—quickly became a fixture on the
thriving Bay Area music scene. In the
decades since, Tower of Power has also
proved astonishingly resilient, surviv-
ing numerous personnel changes and
the vagaries of the recording industry.
However, through relentless touring,
the band built and maintained a solid
following that should warmly welcome
Oakland Zone, Tower of Power’s first
new studio release in six years. Drum-
mer David Garibaldi returns to the
fold for the first time since the 1979
set Back to the Streets. Tom Flye,

who worked on the act’s 1975 classic,
Urban Renewal, engineers the record-
ing. Oakland Zone features 14 work-
outs for the 10-piece band, and while
the arrangements are occasionally a
little too similar, jam-band fans and
funk revivalists alike should find much
to enjoy here.—MJ

DANCE/ELECTRONIC

JAY-JAY JOHANSON

Antenna

PRODUCERS: Jay-Jay Johanson,
Funkstérung, Martin Landquist

Emagine Entertainment 61086

RELEASE DATE: April 29

Swedish singer/songwriter Jay-Jay
Johanson makes his U.S. debut with
Antenna. His fourth full-length
homeland release, Antenna, is receiv-
ing quite a warm reception stateside,
thanks to the inclusion of its lead
single, the dance/pop “Automatic
Lover,” in the spicy 2(x)ist TV com-
mercial. Johanson, who wholly
penned and primarily produced this
collection, is fond of hook-laden
melodies, poetic imagery, and beauti-
fully simple—yet slickly layered—
arrangements. The album begins
with the electro-leaning pop gem “On
the Radio,” which fondly recalls early
Pet Shop Boys. From there, Johanson
delivers a cool range of soundscapes,
from post-Portishead melancholia
(“Cookie”) to '80s-styled Italo-disco
(“Déja Ve”). “Open Up”"—steeped in
widescreen strings, turntable
scratching, and sci-fi sound effects—
reveals an artist who isn't afraid to
wear his heart on his sieeve.—MP

COUNTRY

% RHONDA VINCENT

One Step Ahead

PRODUCERS: Darrin & Rhonda Vincent
Rounder 11661

RELEASE DATE: April 29

If there is such a thing as a bluegrass
diva, it is Rhonda Vincent, she of the
powerhouse vocals, expert mandolin
and—as showcased here—burgeoning
songwriting skills. Right off the bat,
Vincent impresses with the Southern
train anthem “Kentucky Borderline,”
then effortlessly switches gears with
gorgeous, radio-friendly ballads “You
Can't Take It With You When You Go”
and “Missouri Moon.” Appropriately,
themes often turn dark: “One Step
Ahead of the Blues” (featuring Alison
Krauss) revels in its pessimism, and
“Caught in the Crossfire” is a haunting
child’s eye view of divorce. Vincent’s
vocals are unique; she blends dead-per-
fect tone and pitch with surprising
power and bite, and at times a hint of
desperation more than powers intense
cuts like “Ridin’ That Red Line.” Then

she turns country queen on Webb
Pierce’s “Pathway to Teardrops,” fea-
turing exquisite harmonies with broth-
er Darrin. Melba Montgomery’s “An
Old Memory Found Its Way Back” is a
monster here, as is the goosebump-
inducing a cappella quartet on “Fishers
of Men.” Throw in Vincent's too-cool
snippet “The Martha White Song,” and
what we have here is perfection.—RW

GENE PISTILLI

I Still Get Dressed on Sundays
PRODUCER: Gene Pistilli

Memphis International 0215

RELEASE DATE: April 15

Billing himself as the Hoboken Saddle-
tramp, Pistilli is a respected Western
swing guru with a sure sense of style
and musicianship. Pistilli doesn’t be-
tray his Yankee pedigree with authen-
tic, expertly executed originals and
such choice covers as “Sioux City Sue”
and a well-rendered version of Ernest
Tubb's “Waltz Across Texas.” The cow-
boy slacker ode of the title cut, the
hangdog “Less of Me More Often,” and
the insistent “Stayin’ Is the Only Way
to Go” offer easygoing humor. Else-
where, “Too Gone Too Long” showcas-
es an impressive clarinet turn and
nicely synched harmonies, while “Pearl
River Turnaround” sounds like it's
trickling out of a West Texas dancehall
of yore, and “New Shadow” is languid
Western lounge. The Hoboken, N.J.,
connection is explored with the Sinatra
standard “All the Way,” and the Spade
Cooley instrumental “Oklahoma
Stomp” charges hard, with swelling
steel, deft picking, and rousing horns.
A class act all the way. Racked by
Megaforce/Ryko.—RW

BLUES

VARIOUS ARTISTS

Blues on Blonde on Blonde

PRODUCER: Randy Labbe

Telarc 83567

RELEASE DATE: April 22

The concept at work here is Bob
Dylan’s songs interpreted by blues
musicians. It’s a solid idea—even an
obvious one—and it’s carried off in
convincing fashion. Producer Randy
Labbe put together a stalwart studio
rhythm section, including Chris Lay-
ton and Tommy Shannon (aka Double
Trouble, Stevie Ray Vaughan’s backing
band), and invited blues artists to lay
down Dylan tracks. The best results
come from players who showed up and
did their thing without trying to refer-
ence Dylan’s sound. Lend an ear to Joe
Louis Walker’s superb cover of “Stuck
Inside of Mobile With the Memphis
Blues Again” and Eric Bibb'’s sublime
version of “Just Like a Woman.” Clar-
ence Bucaro’s rendition of “One of Us
Must Know” is the most innovative
cover on the album. Sean Costello,
Cyril Neville, and zydeco master C.J.
Chenier also shine.—PVV

JAZZ

P> CHICK COREA

Rendezvous in New York

PRODUCER: Chick Corea
Stretch/Concord 9041

RELEASE DATE: April 22

In late 2001, Chick Corea used the
occasion of his 60th birthday to take
up residency at New York’s Blue Note
nightclub, reuniting with many of his
most-celebrated collaborators. This
two-disc set culls 12 performances
from nine different ensembles, includ-

ing the Now He Sings, Now He Sobs
trio with drummer Roy Haynes and
bassist Miroslav Vitous, the Akoustic
Band, and the more recent New Trio.
In the hands of a less accomplished
leader, this might amount to an unfo-
cused mélange of styles, but with
Corea, each setting provides another
window into the pianist’s boundless
ingenuity, from the bold world-music
rhythms of Origin to intimate, classi-
cally tinged duets with vocalist Bobby
McFerrin. Such is Corea’s ability as a
pianist and leader that rather than
being too much, these two discs seem
barely enough.—SG

% REGINA CARTER

Paganini: After a Dream

PRODUCER: Ettore Stratta, Pat Philips
Verve 440 065 554

RELEASE DATE: April 22

Most attempts to fuse jazz and clas-
sical music fail miserably, resulting
in stilted and staid music. On her
latest recording, Paganini: After a
Dream, Regina Carter deftly navigates
the treacherous waters between the
genres and creates an engaging and
often-superb blend. Although Carter’s
playing on her recent jazz recordings
invoke the spirit of Nicolo Paganini,
the legendary 19th-century virtuoso,
on this recording she plays 11 Canone,
the violin he once used and be-
queathed to the city of Genoa, Italy,
which keeps it under armed guard and
invites a select handful of players to
perform with it. The instrument’s
tone is dark and loud, almost viola-
like, and perhaps to offset that,
Carter chose a program of sunny
pieces for this recording. But she and
her stellar band bring a bluesy feel to
works by Ravel and Debussy, and in
particular, they shine on Bonfa's
“Black Orpheus.”"—MJ

CHRISTIAN

P> KRISTY STARLING

Kristy Starling

PRODUCERS: various
Word/Curb/Warner Bros. WD2A-886263
RELEASE DATE: April 22

This big-voiced Oklahoma City native
landed her record deal via a talent
competition on NBC's Today Show.
While she finished in second place,
Starling caught the attention of vet-
eran hitmaker David Foster, who is
one of five producers here. This fine
debut album showcases Starling’s
powerhouse vocals: While some new-
comers can't overcome the urge to
shoot for the rafters with every note,
Starling exercises tasteful restraint,
and the result is an album filled with
wonderfully nuanced performances
(the soulful “There Will Come a Day”
and the soaring ballad “Broken”).
“Something More (1 Will Praise You)”
is a gorgeous song, too. Overflowing
with solid material and skilied pro-
duction, as well as the singer’s voice,
Kristy Starling marks the arrival of a
major new talent.—DEP
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Also reviewed online this week:

* The New Pornographers, Elec-
tric Version (Matador)

e The Black Keys, thickfreakness
(Fat Possum)

e Manitoba, Up in Flames
(Domino)
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ANNIE LENNOX, April 14
Apollo Theater, New York

New York's Apolio Theater was
the perfect setting for a stop on
Billboard Century Award honoree
Annie Lennox’s first solo tour. Bare,
the singer’s forthcoming J Records
album, delves deeper into the blue-
eyed soul she hinted at on her pre-
vious two solo albums, and the mix
of music representing her career
was right at home in the storied
R&B venue. “I think that’s pretty
cool,” a beaming Lennox said in
acknowledging that she was stand-
ing on the floorboards of the leg-
endary Apollo. “I love being here.”

Well-known as half of the Euryth-
mics, Lennox is undeniably cool, a
luminous presence onstage. Riveting
vocals aside, her stature is further
enhanced on this rare solo outing by
simple but visually stunning
lighting changes and the tasteful
use of video projections on an
enormous backdrop.

LENNOX

But it’s her strong, compelling
vocals and emotional investment in a
song’s performance that makes
Lennox such an incredible draw.
With a crack band and a trio of soul-
ful backup singers, Lennox exploded
with “Money Can’t Buy It” from her
1992 Arista solo debut, Diva. Like
much of the show to follow, the song
grooved with passionate R&B flavor,
courtesy of the well-rehearsed rhyth-
mic five-piece behind her.

Only four songs from Bare were
unveiled for the willing audience—
the first, “1000 Beautiful Things,”
coming four songs into the show.
With a deceiving Spanish guitar
intro, the gripping “Pavement
Cracks” and the beautiful “Wonder-
ful” are hopeful messages among
much of the album’s darker emo-
tional imagery. That side of the set
was only briefly exposed through the
powerful “Bitter Pill,” which came
near the end of the main set.

The rest of the show delighted,
often bringing the audience to its
feet in appreciation for faves from
Diva (“Little Bird,” “Walking on Bro-
ken Glass”) and 1995’s Medusa (“No
More I Love Yous,” Neil Young’s
“Don’t Let It Bring You Down"), and
Eurythmics hits (“Who’s That Girl?”
and “Here Comes the Rain”).

A gracious performer, during the
rave-up “Sisters Are Doin’ It for
Themselves,” Lennox deferred to the
formidable voices of backup singers
Carol Kenyon, Beverly Skeete, and
Claudia Fontaine, allowing each to

CONCERT

showcase their talent on alternate
verses. Later, she not only intro- [
duced her band but also had their
names projected on the screen |
behind the stage. She also gathered |
all for a bow at show’s end.

And that end came all too soon. |
Leaving the audience wanting more, |
Lennox brought out the iconic
“Sweet Dreams” to kick off the first |
encore, which also included the |
powerful “I Need a Man.” Satisfying
an impatient buzz, Lennox returned
to the stage for an impassioned
delivery of “Why?” that simply devas-
tated the faithful.

The show was a reminder that
Lennox’s solo albums come all
too infrequently, and with them,
the even more infrequent chance
to see her perform. But, like all
good things, she makes it worth
the wait.—BJ

l
JURASSIC 5, April 16 |
House of Blues, Chicago [

“We take it back to the days of '
yes y'allin,” " Jurassic 5 rhymed to
the sold-out House of Blues, effec- ‘
tively drawing out the blueprint for
the Cali-based hip-hop collective’s
success: old-school hip-hop
upgraded for the 21st century.

True to form, J5’s vibrant and
intense set had all the makings of a
mid-"80s park jam, spraying street
corner braggadocio and lightning-
quick wordplay over funky beats.
But this was no nostalgia-fest: J5
prefers to deal in progressive hip-
hop, and on this night it provided a
wildly successful taste of a rap
future that integrated the best
parts of its past. For 90 hot min-
utes—epic in the age of the 25-
minute rap show—1J5 spat,
scratched, bounced, and rocked the
house. Live hip-hop doesn’t get
much better than this.

The night was also a sort of
homecoming for MC Chali 2na, the
thunder-voiced South Side native
who served as a true master of cere-
monies for the evening. Thanks
both to his hometown affiliation and
Darth Vader baritone, 2na found
love from the crowd with every
verse, particularly when he dug into
the catchy, bouncing-ball groove on
“Jurass Finish First” and the synth-
loaded “What’s Golden.” And he did
it all with a huge Will Smith smile
and buckets of good cheer; the man
could be a superstar.

And that’s not to take anything
away from J5's other rappers. With
four MCs and two incredible DJs, J5
takes its cues from the early-'90s
reigns of such groups as the
Beastie Boys, De La Soul, A Tribe
Called Quest, and the Pharcyde. It
all translates into a chemistry that
can only come from 10 years
together: 2na, Zaakir, Akil, and
Marc 7’s laser-quick mike-swapping
on “Break” had a dexterity rooted
in experience and sweat.

One can only guess what J5 will
do this summer on Lollapalooza.
Not only did it make an argument
for status as one of the best live
hip-hop groups on the planet, the
group traded in a love that was
almost as thick as the beats. They
took it back to the day, but they
also lit the way to the future.—JV
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SINGLES

P> ZIGGY MARLEY True to Myself (3:34)
PRODUCERS: Ross Hogarth, Ziggy Marley
WRITER: David “Ziggy” Marley
PUBLISHERS: Ziggy Music, ASCAP; c/o
Colgems-EM! Music Inc., ASCAP

Tuff Gong/Private/RCA Victor (CD promo)
While some roots-reggae fans might
cry foul at first listen to Dragonfly,
Ziggy Marley’s just-issued solo
debut, they shouldn’t. On his first
set without the Melody Makers, Mar-
ley delivers a pop album largely
treading rock and world-music
paths; rarely heard are reggae’s
trademark chinka-chinka guitar
riffs. And that new direction works
beautifuily on “True to Myself,” the
album’s nicely horn- and organ-
laced lead single. On this inspiring
proclamation of freedom—*I don’t
care if it hurts/ I'm tired of lies and
all these games/I’'ve reached a point
in life/No longer can I be this way” —
the 34-year-old singer is strong and
fearless. And while contemporary, the
track has nothing in common with
the so-called dancehall climbing the
charts—thank Jah!— WO

COUNTRY

% DIERKS BENTLEY What Was |
Thinkin’ (3:38)

PRODUCER: Brett Beavers

WRITERS: D. Ruttan, B. Beavers, D. Bentley
PUBLISHERS: Sony/ATV Songs, BMI, Cross
Keys Publishing, ASCAP

Capitol 7087-6-17718-24 (CD single)
There’s lots of energy in this debut
single from Dierks Bentley, a
Phoenix native who co-wrote this
uptempo romp about the trouble a
guy can get into when feelings
override better judgment. The lyric
chronicles one wild night during
which a young man has his head
turned by an Alabama beauty—and
the ensuing adventure. The song
boasts an infectious melody, and
the fired-up fiddle seems to be
keeping pace with the speeding car
the couple are careening around in.
Bentley has lots of earthy personali-
ty in his vocals, and this impressive
debut should garner attention at
country radio.—DEP

R&B

% GEORGE DUKE Guess You're Not
the One (3:49)

PRODUCER: George Duke

WRITER: G. Duke

PUBLISHER: Mycenae Music
BPM/Navarre BPE 5105 (CD promo)
Enduring jazz mainstay George Duke
got busy on new album Face the
Music. On first single “Guess You're
Not the One,” he wrote, produced,
played keyboards, and even sang—
even the new BPM label is his own.
The result is a smooth midnight sere-
nade that urban AC stations are tak-
ing to like the moon. In its original
form, the song was a pure instrumen-
tal, consummate on its own with the

SLEEPING AWAKE

MAaTl
RELOADED
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|

| PO.D. Sleeping Awake (3:23)
PRODUCER: Howard Benson

WRITERS: PO.D.

PUBLISHERS: Famous/Souljah, ASCAP
Wamer Sunset/Maverics 10109 (CD promo)
As the rap-metal movement peters
out, it is fascinating to watch some
of its bigger stars search for new
creative ground. While most are
floundering and fading like one-
trick ponies. P.O.D. has begun to
evolve into a classic hard-rock band.
This moody interlude from the
soundtrack to Matrix Reloaded
shows the band leaning on tried-
and-true guitar riffs and melody
progressions that owe more to Led
Zeppelin for influence than to Limp
Bizkit. The good news is that the
lads of P.O.D. are well up to the
task, as evidenced by the sharp
musicianship and impassioned
vocals that drive this song. “Sleep-
ing Awake" is an easy mainstream
rock-radio sell, and it has the kind
of airpunching, anthemic chorus
needed to make the transition into
top 40. Most important, it leaves the
listener hungry to hear what else
the band has up its collective
sleeves for the future.—LF

DARYL HALL & JOHN OATES Man on
a Mission (3:44)

PRODUCERS: Daryl Hall, T. Bone Wolk,
Brian Rawling, Mark Taylor

WRITERS: D. Hall, J. Oates, P. Barry,
S.Yorch

PUBLISHERS: Careers-BMG/Hot Cha,
BMI; Rive Droit Music

U-Watch Records (CD promo)

Three singles deep into their first
new album in six years—Do It for
Love—Hall & Oates continue to
cook with some of their best materi-
al in 15 years. “Man on a Mission” is
a finger-drumming acoustic fete,
bursting with tempo and soulful
zeal. It takes only one listen to fall
hopelessly in love with this song,
which flows as easily and joyously as
a convertible streaming down the
highway on a summer Saturday.
Previous singles “Do It for Love” and
“Forever for You” marked a mighty
return for Daryl and John, the most
successful duo in history—and AC
has shown its appreciation with ded-
icated airplay. This is as easy an add
as the format will ever see. It may be
2003, but Hall & Oates’ “Mission”
sounds as inspired as it did 20 years
ago. Contact 805-564-8335.—CT

Duke’s loose jam acress the keys; a
remix stripped in his soulful vocals.
It's a proud moment for the multi-
tasking pioneer, and a worthy con-
tender to class up the airwaves.—CT

NEW & NOTEWORTHY

P> THE ATARIS In This Diary (3:52)
PRODUCER: Lou Giordano

WRITER: K. Roe

PUBLISHERS: End Is Forever, SESAC;
Wixen Music Publishing

Columbia 58542 (CD promo)

Like so many throbbing, steering-
wheel-banging bands before
them—Blink-182, Good Charlotte,
Jimmy Eat World—the Ataris are
aiming their charms at hormone-
railing young men. But there’s a
level of musicianship present here
that lifts “In This Diary” a notch
above so many fervent teen-rock
records—not to mention a
thoughtful, reminiscent lyric that's
downright poetic: “Here in this
diary I write you visions of my
summer/There were choruses and
sing alongs/and that unspoken feel-
ing of knowing/that right now is all
that matters.” Singer/writer/gui-
tarist Kris Roe is on to something
here that 35-year-olds can dig as
much as 15-year-olds; radio should

rally around this season-ripened
anthem.—CT

% PANJABI MC WITH JAY-Z Beware of
the Boys (Mundian To Bach Ke) (3:58)
PRODUCER: Panjabi MC

WRITERS: R. Rai, G. Larsen, S. Phillips,
L. Janjua

PUBLISHERS: Songs of Universal/EMI
Blackwood

Sequence 8012 (CD promo)

With all things Indian being hot in hip-
hop, it was only a matter of time before
an Indian MC/producer established
himself on the national scene. An
import from the shores of the UK.,
Panjabi MC brings his infectious lead
single, “Beware of the Boys (Mundian
To Bach Ke),” stateside with a little help
from some guy named Jay-Z. On the
remix, Jay-Z holds court over a track
that mixes traditional Indian music
with the theme to Knight Rider. Ironi-
cally, the vocals for “Beware of the Boys
(Mundian To Bach Ke)" don't really
belong to Panjabi MC, who serves as
the single’s producer, but rather Labh
Janjua—a famous Panjabi singer from
India. The single is already creating a
buzz in clubs and on mix shows. It will
be interesting to see if mainstream
R&B radio is adventurous enough to
put the single in regular rotation. This
single is already shaping up to be an
early summer anthem.—RH

DVD

STANDING IN THE SHADOWS OF
MOTOWN

Artisan Home Entertainment 13780
RELEASE DATE: April 22

While you may not know their
names, you definitely know their
sound. The Funk Brothers helped to
define the Motown sound and are
now getting their just due thanks to
director Paul Justman and his docu-
mentary Standing in the Shadows
of Motown.
The award-
winning film
chronicles
the incredi-
ble history of
one of R&B
music’s most
prolific ses-
sion bands.
The surviv-
ing members
of the band speak with vivid details
about such recording classics as “I
Heard It Through the Grapevine”
and “You've Really Got a Hold on
Me.” The two-disc set is also full of
extras, including live performances,
the intimate “Dinner with the Funk
Brothers,” deleted scenes, and an
interactive virtual recording studio.
In addition to the two-disc set, Arti-

| san is also releasing a four-disc col-

lector’s set for avid fans of the film.
This one is a definite must-have for
soul music fans everywhere.—RH

LES GIRLS

Warner 65709

RELEASE DATE: April 22

This 1957 Cole Porter project is
given the star treatment with a fresh
new transfer and a fantastic “making
of” documentary, hosted by Taina
Elg—one of the film's lead actresses.
The feature discusses how Les Girls
was Porter’s last musical committed
to film. It also makes note of its sig-
nificance as Gene Kelly’s last star
turn in a musical. The roles por-
trayed by
Elg and
Mitzi Gay-
nor were
originally
offered to
Leslie Caron
and Cyd
Charisse,
the docu-
mentary
notes. Kay
Kendall, the
third leading lady, had leukemia
during the shoot but was not aware
of it at the time. The intricate cho-
reography of the dance numbers is
also discussed in detail. Also exam-
ined are the difficulties associated
with the rope number and the last-
minute choreography of the
Gaynor/Kelly number. The disc also
includes the film’s original trailer,
as well as a 1950s cartoon. Fans of
movie musicals should also investi-
gate a handful of other just-
released Porter classics from Warn-
er Bros.: Broadway Melody of 1940
(1940), Kiss Me Kate (1953), High
Society (1956), and Silk Stockings
(1957). All are a delight and well
worth revisiting.—JK

REVIEWS

TREASURE PLANET

Buena Vista 28152

RELEASE DATE: April 29

Though this film failed to attract audi-
ences to the box office, it should re-
ceive a second wind, thanks to this
generous disc. Extensive behind-the-
scenes extras explore how the story, art
design, characters, and the music for
the project were put together. The spe-
cial features detailing the assemblage
of animation are noteworthy—particu-
larly the segments about the chal-
lenges of creating the computer-gener-
ated and traditional animation
elements used for the John Silver
character. Look for the test run done
with old
footage of
Peter Pan’s
Captain
Hook. Kids
will enjoy the
“Life of a
Pirate
Revealed”
section,
which delves
into the ins
and outs of
pirate ships and the stories of real
pirates and pirate flags. Deleted scenes,
including a completely different open-
ing prologue and an alternate ending,
are also featured, as is an audio com-
mentary and the music video of “I'm
Still Here (Jim's Theme)” from John
Rzeznik of Goo Goo Dolls.—JK

PAUL WELLER LIVE: TWO CLASSIC
PERFORMANCES

Yep Roc 2054

RELEASE DATE: March 25

Say the name “Paul Weller” in the
U.S., and most will meet you with a
“Who?" Yet, over the past two de-
cades, the former Jam/Style Council
frontman has become a bona fide star
in his native England. But, even for
his fans in the U.S. (where he's not
doing too shabby, by the way), fath-
oming just how beloved he is overseas
can be a bit tough. Well, the intro to
this disc paints that picture perfectly,
featuring brief interviews with fans
attending a recent Weller gig in Lon-
don’s Hyde Park. One fan calls him
the “Modfa-
ther,” another
refers to him
as “God.” Yet
another flash-
es a Weller tat-
too. But what's
truly notable
about this disc
—uwhich in-
cludes a rivet-
ing full-band
performance (the Hyde Park show) and
an absolutely priceless solo acoustic gig
{featuring most of the songs from last
year's live acoustic disc, Days of Speed,
and a guest appearance by Oasis’ Noel
Gallagher)—is that it seems to capture
Weller in the midst of a career renais-
sance—at 44 years old, no less. Watch-
ing him flawlessly and passionately
deliver newer solo material and clas-
sics—and considering the strength of
his recent /llumination disc—one can’t
deny that the singer’s future looks as
bright as ever— WO

Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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UL’ KIM, THE JUMP OFF
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NELLY, PIMP JUICE

B2K, GIRLFRIEND

FLOETRY, SAY YES
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STACIE ORRICO, STUCK

* )
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Contnuous programming
Hawley Crescent London NW18TT
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KID ROCK. PICTURE

LISA MARIE PRESLEY, LIGHTS OUT

3 DOORS DOWN, WHEN | M GONE
COLDPLAY, CLOCKS

MATCHBOX TWENTY, UNWELL
JENNIFER LOPEZ. | M GLAD
MADONNA, AMERICAN LIFE
AUDIOSLAVE, LIKE A STONE

JASON MRAZ, THE REMEOY {| WON T WORRY}
CHRISTINA AGUILERA. FIGHTER
FRANKY PEREZ. SOMETHING CRAZY
FQO FIGHTERS, TIMES LIKE THESE
SNOOP DOGG, BEAUTIFUL

JUSTIN TIMBERLAKE, ROCK YOUR BOOY
CELINE DION, | OROVE ALLNIGHT
JOHN MAYER, WHY GEORGIA

TLC, DAMAGEQ

R. KELLY, {GNITION

EMINEM, SING FOR THE MOMENT
EVANESCENCE, BRING ME TO LIFE
SANTANA, THE GAME OF LOVE
COUNTING CROWS, BIG YELLOW TAX!
BON JOVI. MISUNOERSTOOD

AVRIL LAVIGNE, LOSING GRIP

RED HOT CHILI PEPPERS, CAN T STOP
NO DOUBT, UNOERNEATH IT ALL

BLUE MAN GROUP, SING ALONG
UNCLE KRACKER. DRIFT AWAY

§ RED HOT CHILI PEPPERS, BY THE WAY

PINK, DON T LET ME GET ME
ALL-AMERICAN REJECTS , SWING SWING
NO DOUBT, HEY BABY

AVRIL LAVIGNE, | MWITH YOU

AMANOA PEREZ. ANGEL

WHITE STRIPES, SEVEN NATION ARMY
PINK, JUST LIKE A PILL

MACY GRAY, WHEN { SEE YOU
UIFEHOUSE, HANGING BY A MOMENT
MAROON 5, HARDER TO BREATHE

NORAH JON OBAE AWAY WITH b
NEW ONS
BUSTA RHYMES & MARIAH CAREY. k.25 VAT YOU WANT
JACK JOHNSON, THE HORIZON HAS BEEN DEFACED
SUGAR RAY MR, BARTENDER (IT § SD EASY)
SHANIA TWAIN, FOREVER AND FOR ALWAYS

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING MAY 10, 2003
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GREAT AMERICAK COVMTRY

Continuous programming

9697 E Mineral Ave . Englewood, CO 80112

DEFTONES, MINERVA (NEW)
REVIS, CAUGHT IN THE RAIN (NEW)

[OVEN FRESH]

WAKEFIELD, SAY YOU WILL

GRADE 8, BRICK BY BRICK

CALLA, STRANGLER

ROYKSOPP, REMIND ME

SUGAR RAY, MR BARTENDER (IT'S SO EASY)
DEPSWA, THIS TIME

NORTHSTAR, RIGGED & READY

Continuous progammeng
404 Washington Ave , Miar) Beach FL 33139

CHRISTINA AGUILERA, BEAUTIFUL
SHAKIRA. QUE ME QUEDES TU
THALIA, A QUIEN LE IMPDRTA?
JUANES, MALA GENTE

MANA, MARIPOSA TRAICIDNERA
DAVID BISBAL, DIGALE

PAULINA RUBIO, CASANOVA
MOLOTOV, FRIJOLEROD

SIN BANDERA, SIRENA

GRUPO MANIA, NINA BONITA

NEW

JOE BUDDEN, PUMP IT UP
DEFTONES, MINERVA
COLDPLAY, THE SCIENTIST
LIL MO, 4 EVER

iuSIC)
=27

Continuous programming
299 Oueen St West, Toronto, Ontario M§V2Z5

BLUR, CRAZY BEAT (NEW)

BRASSMUNK, BIG (NEW)

SKY, DEDICATION (NEW)

NEW FOUND GLORY, UNDERSTATEMENT (NEW)
FAR FROM HEROES, START THE CIRCUS (NEW)
THEQRY OF A DEADMAN, MAKE UP YOUR MIND
COLDPLAY, “0ckS

LINKIN PARK, SOMEWHERE | BELONG

NOT BY CHOICE, NOW THAT YOU'RE LEAVING
SIMPLE PLAN, ADDICTED

JUSTIN TIMBERLAKE, ROCK YOUR BODY
MATTHEW GOOD, % A WORLD CALLED CATASTRO
EMINEM, SI%G FOR THE MOMENT

SEAN PAUL, GET BUSY

SWOLLEN MEMBERS, BREATH

R. KELLY, IGNITION

SUM 41, THE HELL SONG

1 MOTHER EARTH, LIKE THE SUN

AVRIL LAVIGNE. LOSING GRIP

THE WHITE STRIPES, SEVEN NATION ARMY

MADONNA, AMERICAN LIFE

AVRIL LAVIGNE, | M WITH YOU

LINKIN PARK, SOMEWHERE | BELONG
EMINEM, SING FOR THE MOMENT

ROBBIE WILLIAMS, COME UNDONE
JENNIFER LOPEZ, ALL | HAVE

50 CENT, IN DA CLUB

CHRISTINA AGUILERA, FIGHTER

JUSTIN TIMBERLAKE. ROCK YOUR BODY
MARILYN MANSON, MOBSCENE

P.0.D., SLEEPING AWAKE

B2K & P. DIDDY, BUMP, BUMP, BUMP

TLC, DAMAGED

EVANESCENCE. BRING ME TO LIFE

THE WHITE STRIPES, SEVEN NATION ARMY
CRAIG DAVID, RISE & FALL

FOO FIGHTERS, TIMES LIKE THESE

BUSTA RHYMES & MARIAH CAREY, | KNOV WHAT YOU WANT
MIS-TEEQ, SCANDALOUS

BLUE, YOU MAKE ME WANNA

KEITH URBAN, RAINING ON SUNDAY

JESSICA ANDREWS, THERE'S MORE TO ME THAN YOU
TIM MCGRAW, SHE S MY KIND OF RAIN

CHRIS CAGLE, WHAT A BEAUTIFUL DAY
DARRYL WORLEY, HAVE YOU FORGOTTEN?
KENNY CHESNEY. BIG STAR

MARTINA MCBRIDE. CONCRETE ANGEL

ALAN JACKSDN, THATD BE ALRIGHT

BRAD PAISLEY, CELEBRITY

AARON TIPPIN, LOVE LIKE THERE'S NO TOMORROW
MONTGOMERY GENTRY, SPEED

KELLIE COFFEY, WHATEVER IT TAKES

TOBY KEITH AND WILLIE NELSON, BEER FOR MY HORSES
LEANN RIMES, SUDDENLY

JIMMY WAYNE, STAY GONE

EMERSON ORIVE, OLY GOD COLILD STOP ME LOVING YOU)
DIAMOND RIO, | BELIEVE

DEANA CARTER, THERE'S NO LIMIT

PHIL VASSAR, THIS IS GDD

STEVE HDLY, ROCK-A-BYE HEART

IBY

Three hours weekly
216W Oho Chcago IL60610

o Misk
v e

§ hours weekly
223 225 Washington St, Newark, NJ 67102

MARILYN MANSON, MDBSCENE

THE FLAMING LIPS, FIGHT TEST

ROONEY, BLUESIDE

O0ZMA, BAD DOGS

STAIND, PRICE TO PLAY

2AKK WYLDE'S BLACK LABEL SOCIETY, STILLBORN
CHIMAIRA, DOWN AGAIN

NEW FOUND GLORY, UNODERSTATEMENT

3 DOORS DOWN, THE ROAD I'M ON
GRANDADDY, NOW ITS ON

POWERMAN 5000, FREE

ZWAN, LYRIC

THE WHITE STRIPES, SEVEN NATION ARMY
REGGIE AND THE FULL EFFECT, CO'GRATULATIINS SMACK S KATY
LESS THAN JAKE, SHE'S GONNA BREAK SOON
SUM 4%, THE HELL SONG

THE EARLY NOVEMBER, EVERY NIGHTS

THE MOVIELIFE, FACE OR KNEECAPS
AMERICAN HI-FI, THE ART OF LOSING

YEAH YEAH YEAHS, DATE WITH THE NIGHT

CHRISTINA AGUILERA. FIGHTER

BRIAN MCCOMAS %9 %% SURE (1'VE NEVER BEEN HERE BEFORE
DMX, X GON GIVEITTOYA

ZWAN, LYRIC

THE WHITE STRIPES, SEVEN NATION ARMY
LESS THAN JAKE, SHE'S GONNA BREAK SOON
THE SHINS, THE PAST AND PENDING
EMINEM, SING FOR THE MOMENT
MADONNA, AMERICAN LIFE

SYSTEM OF A DOWN, B0OMI

BRENT MICHAELS, RAINE

UNLOCO, FAILURE

LONESTAR, | M ALREADY THERE

NELLY, PIMP JUICE

SOFIA LOELL, UTOPIA

NAS, | CAN

PHIL VASSAR, THIS IS GOD

BABY, BABY YOU CAN DO IT

THE ROOTS, THE SEEO (20)

HOT ROD CIRCUIT, THE PHARMACIST

Radi

daalo.
7100 GETS REAL: With WNEW New
York's new life as Blink 102.7 focus-
ing on the world of entertainment
and celebrities. rival top 40 WHTZ
(Z100) has come up with counter-
programming that taps celebrities

and the ongoing success of reality-
TV programming.

18 w—— .

DJ Duty. Atlantic artist Lucy Wood-
ward cracks the mike during her
“Reality Radio” airshift on Z100.

“Reality Radio” is a new feature on
the station involving musicians usu-
ally heard on the station via record-
ings stopping by to be guest DJs. The
weekend of April 12-13 was the
debut of the concept and found for-
mat-breaking music on Z100 from
artists as diverse as Ozzy Osbourne
and Bob Marley.

Clear Channel New York VP of
programming Tom Poleman told
Billboard sister Airplay Monitor,
“We had been thinking of ways to
further cobrand the artist with Z100.
With reality TV being so large, we
thought it would be fun to do an
extension and put it on the radio
with a little less structure—a play-
ground for the artists to do whatev-
er they want.”

After the opening weekend and
appearances by Ginuwine, Kelly
Osbourne, Sean Paul, and Lucy
Woodward, Poleman says he ad-
mired Paul's DJ chops most. “If
music doesn’t work out. he's what
you want for any jock to achieve—
which is to have fun on the air and
to really convey the enjoyment of
being on the radio to the listeners.”

HALF A MILLION AND COUNTING: As
the satellite radio rally continues
hetween the two domestic licensees,
Sirius and XM, the latter has an-
nounced that it has surpassed a half-
million subscribers. XM expects to
have 1 million drivers signed on by
the end of this year.

XM is extending its reach to the PC,
offering a $64.95 proprietary XM
receiver to attach to a user’s comput-

L
] -GN
by Marc Schiffman

er that allows them to sign up for the
$10 a month subscription service.
Also at XM, a number of the satel-
lite radio company’s programming
staff have been given promotions:
Tony Masiello advances to senior VP
of operations; \'P of third party pro-
gramming Steve Harris takes the VP
of music programming role; dance
channel the Move music director
Luis Baro is named PD; metal chan-
nel Liquid Metal music director (and
I swear I'm not making this name
up) Ward Cleaver switches to PD;
classic R&B Suite 62 music director
Shirley Hayes moves to PD; and jazz
channel Real Jazz air talent Jackson
Brady hecomes music director.

THE POWER OF RADIO: Stateside.
people argue about the decline of
radio listenership, question the
value of the industry's consolidation,
and complain that gatekeepers to
the airwaves have made it cost-pro-
hibitive for new music to be heard.
But a report in the Chicago Tribune
suggests radio can still be revolu-
tionary. Forty soldiers in the U.S.
Army’s Psychological Operations
Unit are “walking the streets of
Baghdad . . . to deliver what they
consider their primary weapon: a
$2.99 AM/FM radio.”

The free radios promote stations
with information on food, drinking
water, medical care. and the post-
Saddam Hussein government. Capt.
Curt Barker says more than 800
radios have been distributed so far.
The article describes one recipient
who “grasped it with a look of con-
fusion on his face. Under Hussein, he
said, radios often were not available.”

IN BRIEF: Infinity Broadcasting
president of operations John Ful-
lam has resigned. He oversaw adver-
tising sales for the 180-station com-
pany. Last week, Infinity announced
a 2% decline in first-quarter rev-
enue . . . Heritage modern rock
WBRU Providence, R.I., gets a new
PD, as Seth Resler—Ilast music
director of modern KNDD (the
End) Seattle—picks up the reins
from outgoing PD Tim Schiavelli.
Prior to his tenure in Seattle, Resler
was in the music department at
modern WBCN Boston . . . Remain-
ing in the New England area, triple-
A WXRV (the River) Boston PD/p.m.
driver Joanne Doody exits, replaced
by Northeast director of program-
ming Nicole Sandler—another vet-
eran of the triple-A world from her
time at short-lived but influential
KSCA Los Angeles.
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And Underscore
Market’s Growing
Glout

BY LEILA COBO

oinciding with the U S.

Census Bureau's ofli-

cial announcement that

the Hispanic popula-

tion is the biggest

mimority i the
naton—and growing—so
too. tie 2003 Billboard
Latim Music Conference and
Awards will be the biggest
and most extensive in s
l<-vear history.

Expanding from three
davs to four, this vear's con-
fab Kicks off May 5 with the
FOth aomual BN Fatin
Music Awards (taking place
by invitation only at the
Eden Roc Resort & Spa in
Miami Beach), teatures a
first-ever Billboard Bash on
Mav 7 and culminates May 8
with the Billboard Latin
Music Awards, which will e
televised again by the Tele-
mundo network on May 11,

The awards presentation,
which, m previous vears,
had been staged at the Jack-
e Gleason Theater i Mian
Beach, will now originaie
from the Miami Arena, a far
bigger venue that can better
accommodate growing pub-
lic intcrest i the awards
show. Also, 1 a nod of
recognition to the mereasing
relevance and visibility of
Latin music. coupled with
the exponential increase in
Latin spending power, this

vear's conference, which will
take place at the Eden Roc
Resort and Spa in Miami
Beach. is particulavly vich m
spansorship. with Hemeken
returning as the title spon-
sor ol the event. In addition.
hair-product company Gar-
nier Fructs has signed on as
associate sponsor. and Kel-
logg’s will sponsor the con-
sumer sweepstakes.

Volkswagen, the ofiicial
attomotive sponsor of the
conference and awards. will
display s cars in Confer-
ence and awards-show ven-
aes, and Telemundo talent
will arvive at the Miamt
Arena red carpet in new
Beetle convernbles.

NEW AWARD
CATEGORIES

Once again, the Hispanic
Broadcasting Corporation
HBC) radio network will
broadcast backstage and
from Conference events
May 5 through 8. Special
programming creates!
around the Conference and
awards will air on HBC sta-
tions nationwide, including
a two-hour Fivalists” Musie
Special on May 4 thar will
feature immterviews with
Award finahsts and the
nusic that fmimched them to
thewop of the Billboard
charts. Coverage will culmi-

May 5-8, 2003

|
|

-

nate with HBC’s red-car pet
pre-show and simulcast of
the Billboard Fatin Music
Awards May 8.

“We are excited about
returning to Miami with the
Billboard Latin Music Con-
fevence & Awards,” savs Jack
Fonbs, senior VI and divec-
toir of new business for
HBCSL "This vear promises

Bill

v Heineken

eoarg

LATIN MUSIC

CONFERENCE & AWARDS

IN ASSOCIATION WITH GARNICR

PROGRAM GUIDE

FRUCTIS

to be even more exciting
than fast, and HBC is proud
10 e associated with such a
great event.”

I'he growth of the awards
alone is reflected m the
sheer number of categories,
which this vear has risen to
11 from 30 last vear. For the
first time ever, the Billboard
Latin Music Awards will

honor winners in the Top
Latin Tour and Latin
Christian/Gospel Album of
the Year categories in
response to the growing
importance ol those two
sectors. Airplay awards will
also he given. tor thie first
time. in the male, female,
new-artist and duoygroup
Cordinued o page LA-0
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A BASH WITH
GLASS: Billhoard's
Pre-Shaw Party

The newest addittion to the sillBoard
tatin Mustc conference s Awards ts the
gLlLBoard sash, an all-out “pre-awards”
show and salute to the finalists of the
2003 s8LllBoard Latun musitc awards that
promises to Be a verttaBle “who’s who” of
the Latin mustc scene

Taking place may 7 at sullboardLive, The
3ash features red-carpet arrival coverage
and a two-hour show that uncludes Live per-
formances By finalists and winners and the
presentation of key undustry awards—
tncluding songuriter of the vear, eroducer
of the vear, euBlisher of the year and
LaBel of the year awards

The Bash, a mainstay at the annual sLll-
Board Awards (n Las vegas, makes Lts deBut
as part of the Latun conference and aAwards
Ln response to the uncreasing numBer and
weteght of awards (up to 40 from 31 the year
Before) and the expansiton of the conference
This year’s debut edittion takes place from 8
to 10 p m on May 6 and will Be hosted By
two Leadung Tv personalities: jorge sernal,
from telemundo show A/ Rojo Vivo and Rosanna
Tavarez, host of Ffuzion eerforming artists
tnclude Alexandre epires, TLto NLeves and
Grupomanta and newcomers Area 305, a Quartet
of sungers/unstrumentalists whose debut
alBum was produced By eroducer (and song-
writer) of the vear funalist Rudy pérez. Tthe
Band (tself s a finalist—in the new Tropt-
cal/salsa atrplay track of the vear, new
Artist category—for tts hit “su nNo estas ”

Also performing (s the rap duo Hector ¢
TLto, whose alBum A La Reconquista wooed
audtences n euerto RrLCO and the matnland
and ts a funalist un the tatin rap AlBum of
the vear award.

There will also Be a sertes of surprise
guest artists—finalists all—uwho wtll pay
triBute to many of the eventng’s winners
the Bash witll recetve ample coverage Both
on spantsh- and english-language press and
television, as well as radio, and will pro-
mote a tune-un to the sullBoard Latun mustc
avards show the followlng evening

|
-
(2]
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Showcases:
BRERKING GROUND FOR NEW TALENT

The Billboard Latin Music
Conference has a longstanding
reputation for showcasing the
most promising talent in the
market with spectacular
results. Shakira, Elvis Crespo,
Aterciopelados and Bacilos all
broke ground during previous
BLM confabs, to name just a
few. This year’s lineup of
showcased artists features
new acts, established acts
releasing new material and a
host of songwriters with a
performing facet, as well as
performers known for their
writing prowess. A glimpse at

what you will hear...

AKE BAHIA

The current trend of
Brazilian axe (pronounced
ah-cheh) music that’s swept
South America and is now
moving north can be traced
back to Axe Bahia.
Unknowns barely two years
ago, the Brazilian quintet of
dancers was included in a
Chilean TV afterncon pro-
gram in March of 2001. The
act danced to the music of
popular Brazilian covers to
the beat of the contagious
percussion of a samba-
derived rhythm from San
Salvador de Bahia, a city in
Northern Brazil. Axe Bahia
became a sensation, and
merchandising deals that
included everything from
Hasbro toys and dolls to
school products were struck
with the group. Not surpris-
ingly, its albums Tudo Bem
(Everything Is OK) and Tudo
Bem 2, went platinum in

BY LEILA GOBO

Argentina and Chile. Now,
Musart/Balboa is seeking to
bring the axe craze to Mexi-
co and the U.S. In April, the
label released Axé Bahia, a
compilation of the best of
Tudo Bem 1 and 2.

GLAUDIA BRANT

Composer Claudia Brant is
recognized as one of the
most prolific songwriters on
the Latin scene, with tracks
performed by Olga Tanén
(“Sobrevivir”), Luis Fonsi,

Beto Cuevas, Kumbia Kings,
Cristian Castro, Ednita
Nazario (“Tanto Que te Di™)
and Santana. However,
Brant's inuroduction to the
MUSIC SCene was as a
singer/songwriter in her
native Argentina, where she
released three solo albums,
mcluding T Marca en el
Alma, produced by Alejandro
Lerner. Brant lives in Los
Angeles, where she has her
studio.

Continued on page 1.M-6

Axe Bahia
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MAIN EVENT

Continued from page LM-1

¥

categories for performance in
the pop. tropical and regional
Mexican subcharts. “The
expansion of our radio cate-
gories is in line with the array
of awards culled from our
Latin sales charts and the
delineation of categories that
are recognized at each Decem-
ber’s Billboard Music Awards
on Fox,” says Geoft Mayfield,
director of charts for Bill-
board. “The introduction of

Data Systems (BDS), during
which BDS will introduce its
certified Spin Awards to the
Latin community. BDS recog-
nizes titles that have reached a
minimum of 50,000 spins in
accumulated airplay.

CRITIQUING WRITERS
ASCAP, which will again host
a songwriters panel for new
writers, is introducing a novel
approach to its traditional
event by having artists listen
to and critique material
brought to them. All three

Christian rockers Contagious

these radio-based awards and
our other new categories
allows us to honor a broader
spectrum of Latin artists.”

Complementing the increase
in awards, the Latin Music
Conference will feature an
unprecedented number of
panels—I1 in all—covering
some of the most pressing
issues and cutting-edge trends
in the Latin music industry,
from the fight against piracy
and the radical change in dis-
tribution practices to the
growth of Latin Christian
music and rap/reggeton. The
now-traditional presidents
panel will have participation
from the heads of U.S. Latin
labels, together in a singular,
one-of-a-kind forum, while
radio is again at the forefront
of the Conference, with dis-
cussions on how to pick a first
single and the use of regional
Mexican versions for artist
promotion.

The Christian music panel
will be followed by a showcase,
featuring Rejoice Music's Con-
tagious, Aline Barros (Integri-
ty), Funky (Vida Music) and
Joanne Rosario (F. Ham-
mond/Verity/Provident).

In another first for the con-
ference, the president’s panel
will be preceded by a presen-
tation from Nielsen Broadcast

major performance rights
organizations—ASCAP, BMI
and SESAC—have offered a
special registration conference
rate to their members. ASCAP
holds an acoustic showcase
May 7 at Yucca on Lincoln
Road, which will feature Clau-
dia Brant, Luis Fonsi, Chein
Garcia and Donato Poveda
(see related Showcase story).
This will be one of several
showcases highlighting new
and established talent during
the conference.

Sony Discos will host the
opening-night showcase May
6, featuring Miguel Angel,
Frankie J, Huey Dunbar, and
others. BMG U.S. Latin will
present a pre-conference
showcase May 5, immediately
following the BMI Awards.
Featured artists will be Rose-
lyn Sanchez, Manolin, Tego
Calderon and Litzy. Balboa
will feature Axe Bahia during
a lunch showcase on May 7,
and Warner Music will present
an evening showcase May 7,
following the Billboard Bash
at BillboardLive. The Bash, of
course, will be the newest
addition to the Conference
and Awards (see separate
story) and an additional
opportunity to honor the
music industry in a unique
setting. B

SHOWCASE
Continued from page L.M-5

TEGD CALDERON

Tego Calderéon has become
a sensation i Puerto Rico
by expanding the reach of
rap into a mainstream audi-
ence. On his solo debut, E/
Aballarde, the 30-year-old
rapper fuses hip-hop with
upbeat music genres, salsa
and bomba. Calderén
already made it onto Bill-
board’s Top Latin Albums
chart, but a distribution deal
with BMG will no doubt
broaden his reach.

DONATO

Long known as one half of
the writing-performing duo
Donato y Estéfano, Donato
branched out on his own
successful writing career fol-
lowing his amicable split
with Estéfano (both friends,

Donato

in fact, continue to write
together for several proj-
ects). But Donato’s perform-
ing facet wasn't abandoned
for long. Last year, he went
solo with Bohemio Enamora-
do, an album released on

# 2 IR

BMG U.S. Latin that gar-
nered a Grammy nomina-
tion.

Aside from having one of
the most gorgeous voices in
Latin pop, Luis Fonsi also
produces and writes. Some
of his most recent efforts
involved Claudia Brant,
with whom he wrote several
of the tracks in his latest
Spanish- and English-
language albums. Although
audiences may be used to
seeing Fonsi on major
stages, accompanied by
dancers and big sets, Fonsi
the songwriter will take
the limelight in this show-
case.

GHEIN GARGIA-ALONST

Audiences have surely
heard the music of Chein
Garcia-Alonso, from tracks
like Enrique Iglesias’
“Héroe” and “Experiencia
Religiosa” to Carlos San-
tana’s “Primavera.” Garcia-
Alonso has also written for
the likes of Lara Fabian, La
Matfia Boyz Il Men, Rocio

Jurado, Boyzone and 98

Degrees. This time, he will
perform his own material.

Mexican TV star Litzy (her
credits include soap opera
Daniela) will debut as a
singer this spring with La
Rosa (The Rose), her first
album with BMG U.S. Latin.
Produced by Estéfano Pro-
ductions Group, La Rosa

Luis Fonsi

boasts a unique sound that’s
a mix of regional Mexican,
Andean, pop and rock.

Continued on page L.M-30
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Arturo Sandoval
Cabas ¢ Celia Cruz
Ednita Nazario ¢ Enrique Iglesias
Fernando Ortega ® Franco De Vita
Gilberto Santa Rosa * Grupo Limite

Grupo Mania ¢ Jennifer Pena

Joan Sebastian ® Jose Manuel Figueroa

Los Temerarios ® Los Tigres Del Norte

Mana ¢ Marc Anthony ¢ MDO

Monchy & Alexandra ¢ Puerto Rican Power
Raulin Rodriguez ¢ Ricardo Montaner
Rudy Perez ¢ Salvador ® Sin Bandera
The Katinas ® Vico-C
Victor Manuelle

The
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Latin Acoustic Sounds
May 7th ~ 6:30pm ~ Yuca Lounge ~ Miami Beach
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Luis Fonsi Chein Garcia Donato Poveda Fernando Osario Claudia Brant Andres Castro

www.ascaplatino.com

MARILYN BERGMAN | PRESIDENT
For nrore information, contact ASCAP at 420 Lincoln Road, Suite 385, Miami Beach 9 (305) 673-3446 ~ (305) 673-2446 Fax & CHAIRMAN OF THE BOARD
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Their Songs:2003'S

AWARD FINAL

Jorge Luis Piloto) among

What a versatile bunch,
these finalists for the 2003
Songwriter of the Year
award. Colombian Estéfano
charted 10 tracks, performed
by Alexandre Pires, Patricia
Manterola, Jerry Rivera,
Gisselle and Thalia. Two of
those, “Ti y Yo” and “No Me
Ensenaste,” written for
Thalia, peaked at No. 1.
Another Colombian, Juanes,
made the chart with three
tracks, including ‘A Dios le
Pido,” from his album Un
Dia Normal. Cuban Rudy
Pérez had two No.l’s—
Jennifer Peiia’s “El Dolor de
tu Presencia” and Jaci
Velaquez’s “Como Se Cura
una Herida” (co-written with

oS

eight charted tracks. And
Franco de Vita garnered a
No.1 with “Y Tu Te Vas,”
written for Chayanne, and
also charted with “Como
Decirte No,” from his album
Segundas Partes También
Buenas. These are the stories
behind their songs.

FRANGO DE VITA

“Como Decirte No”: (18
weeks on the chart; peaked
at No. 20). “It’s a trio! Liter-
ally. ‘I've tried to escape, to
leave this story, because |
understand 1 was the last to
arrive.” It’s very beautiful.
It’s a song that had several
stages. The first one had to

Continued on page LM-26

“Once a hit, always a hit”: Perez

EMUS BIG YEAR

eMI Aaprul, Ascap had a strong chart year,
with a ¢rand total of 21 titles on the BuLll-
Board Hot Latun tracks chart and a whoppung
fuive no 15 The puBlisher got a Boost from
three enrigue 1g¢lestas chart toppers
“mentiroso” and euizas,”
vives chart toppers, “Luna nNueva” and “Déjame
entrar “ cristian’s “cuando me Miras Asi”
fared well, at No 2 wtth 21 total weeks on
the chart others under em1’s wung unclude
Mand's “angel de amor”
al mexican tracks,
“NO Me se Rajar” (21 weeks on the chart) and
cardenales de nuevo Le6n’s “por Las pamas ”

“"Héroe,”
as well as two carlos

also

and a sertes of reguon-
tncludung sanda el recodo’s

—L.C.

Azmrdz 9*“3 alists

BY LEILA COBO

The artists competing for Billboard awards are finalists, as

opposed to nominees. Billboard does not make a subjective

decision as to which artists will be finalists. Instead, the Bill-

board Latin Music Awards honor the most popular albums,

songs and performers in Latin music, as determined by the

actual sales and radio-airplay data that informs Billboard’s

weekly charts during a one-year period, from the issue dated

Feb. 16, 2002, through this year’s Feb. 8 issue.

Finalists—and the eventual winners—reflect performance of

new recordings on Billboard’s sales charts, including Top Latin

Albums, and radio charts, including Hot Latin Tracks, with album

categories confined to titles that did not chart before Billboard’s

Nov. 17, 2001, issue but excluding finalists from the prior year’s

Billboard Latin Music Awards. Based on sales data compiled by

Nielsen SoundScan and radio
information monitored by
Nielsen Broadcast Data Sys-
tems, Billboard’s charts are
the world’s most authoritative
music charts.

On the eve of the 2003 Bill-
board Latin Music Awards, we
take a look at this year’s mul-
tiple finalists, indicating in
parentheses the number of
categories they are finalists in.
All chart activity mentioned
took place during the afore-

mentioned tracking period.

LAS KETCHUP

(7) The Spanish trio of sis-
ters who dubbed themselves
L.as Ketchup in honor of their
father, flamenco artist El
Tomate, gave us what was
probably the most-played

of Mexican pop group
Garibaldi saw her popularity
resurface and explode with
the single “Quitame Ese
Hombre,” originally per-

formed by Ednita Nazario
years before. Montenegro’s
version took over the U.S.
airwaves, spending 13 weeks
at No. 1 on Billboard’s Hot
Latin Tracks chart, more
than any other song. The

Las Ketchup

Pilar Montenegro

Latin track in the world in
2002. “Aserejé” was No. 1 in
22 countries around the
world, including the U.S,,
where it topped the Billboard
Hot Latin Tracks chart for
four weeks. But Las Ketchup’s
eponymous debut had more
than one good track to its
name, enough to take it to
No.1 on the Top Latin Albums
chart for five weeks and No.1
on the Latin Pop Albums
chart for 12 weeks.

PILAR
MONTENEGRO

(7) : This former member

track also charted on both
pop (34 weeks) and regional
Mexican (30 weeks, nine at
No.1) Airplay charts. Beyond
the airplay, Desahogo, Mon-
tenegro’s debut on Univision
Records, received nomina-
tions for Latin Pop Album of
the Year, Female and New
Artist.

JUANES
(6) When Colombian rock-
er Juanes debuted as a
soloist in 2000 with his
eponymously titled effort, he
garnered critical raves and
Continued on page L.M-10

LM-8

www.billboard.com

BILLBOARD MAY 10, 2003



U

congrate

=} //v/”

s |Latin Pop
dre Pires" A

"Usted Se

4

| / Salsa Album Of The Year, Male:
Ito" Jerry Rivera (Ariola / BMG U.S. Latin)

, Duo Of@Foup:
A / BMG U.S. Latin)

"El Primer Inet BMG U.S. Latin)

www.clicmus




. ?

,m

3

X

L atin Mu

rmando
anzanero

Hall Of Fame Recipient's Songs
Comprise A Virtual Soundtrack
Of Latin American Romanticism

400 songs since 1950: Manzanero

n oft-repeated line
among record execu-
tives 1s that the
secret of success lies
not in the artist—or the pro-
motion, or the exposure—
but simply in the song. If
that is indeed the case, Mex-
ican composer Armando
Manzanero has reached
heights most other artists
can only touch in their
dreams. For his are the
songs that have taken scores
of acts—from Lucho Gatica
to Luis Miguel—to the
pinnacle of their popularity.
Beyond that, however,
Manzanero’s songs—over
400 of them—are a virtual
soundtrack of Latin Ameri-
can romanticism, from
1950—when he penned his
first composition—to the
present day, where he con-
tinues to write and perform
unabated. Manzanero’s time-
less songs, including
“Somos Novios” (known
among English speakers as
“It’s Impossible), “Esta
Tarde Vi Llover,” “Adoro,”
“Voy a Apagar la Luz” and
“Te Extraio,” and his con-
tinued relevance as a pianist,
composer, arranger, produc-
er and performer, make him
the recipient of Billboard’s

2003 Hall of Fame Award,
for his outstanding and
longtime artistic merit.

“A song has to be written
with sincerity,” says Man-
zanero, explaining why his
compositions have stood the
test of time and test of
dozens, if not hundreds, of
interpretations. “It can’t be
written with the desire to
have instant success or pass-
ing success, but wanting to
have a song forever. It’s like
when you do a painting. You
have to do it right so that
painting remains on the wall
forever. That’s been my
secret.”

Born in Mérida, Mexico,
in 1935, Manzanero was a
precocious musician who
began formal music studies
at the local conservatory
when he was 8. A pianist by
training, he began working
professionally as an accom-
panist when he was 16 and,
at 22, landed a job at CBS
Records in Mexico. That
position led him to singer
Lucho Gatica, who recorded
his song “Voy a Apagar La
Luz,” turned it into a smash
hit and took on Manzanero
as his accompanist.

Manzanero would eventually

Continued on page LM-32

FINALISTS
Continued from page LM-8

seven Latin Grammy nomi-
nations, but little in the way
of sales and virtually noth-
ing in the way of airplay. In
2002, things changed drasti-
cally. Buoyed by a strong
marketing campaign and a
strong single—"A Dios le
Pido"—]Juanes’ sophomore
effort, Un Dia Normal, spent
36 weeks in the top 10 of the
Billboard Latin Pop Albums
chart, peaking at No.l for
one week. A decidedly sun-
nier album than its prede-
cessor, it is, says Juanes, a
reflection of a state of mind.
“I don’t know if ['m a very
good guitarist. I'm probably
not,” he says. “And I'm not a

e

" i

2 0 O

Jennifer Pena

Enrique Iglesias

super singer either. What 1
do know 1s what I live I give
back in my songs. I sing and
I say what I feel through
music, from my point of
view.”

ARACELY
ARAMBULA

(5) Soap star Aracely
Arambula’s Disa effort made
waves, thanks in part to “Te
Quiero Mas Que Ayer,” a
duet with Palomo that spent
15 weeks on Hot Latin
Tracks, peaking at No.27.
Arambula’s album, Sélo Tuya,
spent 14 weeks on the Top
Latin Albums chart, peaking
at No. 35.

HECTOR & TITO

(1) A year ago,
rap/reggeton duo Hector &
Tito were relatively
unknown outside their
native Puerto Rico. But, on
the island, they were stars of
the burgeoning trend, with
two successful albums to

Hector & Tito

their name that had sold
extremely well in the indie
circuit. Hecto & Tito even
managed to sell out the
Roberto Clemente Coliseum
in a massive concert that
included guest stars Domin-
go Quinones, Gilberto Santa

ACk,

Rosa and Grupomanfa.
Album-wise, their third was
the charm, thanks to major
distribution. 4 La Reconquista
(To The Reconquest),
released on VI Music in
November but distributed in
the U.S. by UMVD, managed
to notch 11 weeks on Bill-
board’s Top Latin Albums
chart, despite its late release,
peaking at No. 9.

JENNIFER PENA

(4) Jennifer Pena’s solo
outing (she was previously
billed as Jennifer y Los Jetz),
mixed Tejano and pop sensi-
bilities and struck a chord on
both markets. Peiia’s single,
“El Dolor de Tu Presencia”
remained for 32 weeks on
the Hot Latin Tracks chart,
eight of those at No. 1, while
her album Libre spent 38
weeks on the Top Latin
Albums chart.

ICLESTAS

(4) Quizds, Enrique Igle-
sias’ return to Spanish,
debuted at No.l on the Top
Latin Albums chart and
stayed there for four weeks.
“Mentiroso,” the first single,
also topped the Hot Latin
tracks chart for one week.
While Iglesias played in
Spanish, he continued to
reap the benefits from
Escape. “Escape/Escapar
(Remixes)” spent 16 weeks
on Billboard’s Hot
Dance/Club Play chart,
including one week at No. 1.

A
(4) Revolucion de Amor,

Mand’s first studio album since
1997, was anxiously looked at
by many as a saving grace in a
sluggish year. Featuring
romance, social consciousness
and a good deal of fusion, it
spent 23 weeks on the Top
Latin Albums chart, with four
weeks at No.l. Mana garnered
four nominations, including
one for Latin Pop Airplay
Track of the Year, Duo or
Group, for the single “Angel
de Amor.” “Pop music is meant
to be shared,” said lead singer
Fher last year, when asked
about the lasting appeal of his
songs. “In Mexico, they’re now
airing Big Brother on TV. And
they played ‘Vivir Sin Aire,’
which we put out in 1992!
That happened. And that’s my
biggest satisfaction: being able
to share the music.”

Continued on page ILM-12
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“We at Discos Musart & Balboa Records
are very proud of our exclusive artist
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for his accomplishments throughout his long and versatile career.”

Nominated to Billboards Latin Awards for
his album “Lo Dijo El Corazon”

in the Regional Mexican

Album of the Year,

Male Solo Artist Category.

* Latin Grammy for best
Grupero Album (2002)
“Lo Dijo El Corazon” (LARAS)

* Grammy for Best Mexican
/Mexican American
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Alejandro Sanz

Special Q&A session with the %ifted
writer/singer is expected to be
a Conference highlight.

MIAMI—A couple of years
ago, during an interview fol-
lowing the release of his
album El Alma Al Aire in
2000, Alejandro Sanz said,
“It’s a complex album, yes,
but I want to give something
to music. I don’t want to
only sell many albums at any
price. I think music has to
be taken care of, and the
best situation is when you're
successful and you have
something to give.”

Sanz has made a career of
writing and performing
exquisite material that man-
ages to have worldwide mass
appeal. It’s a tricky combina-
tion and one that Sanz has
navigated successfully with
zero compromise for nearly a
decade, amassing sales of
more than 18 million albums
worldwide. Moreover, the
singer/songwriter/guitarist
has managed to do so by
becoming a star in his native
Spain and then crossing over
into the U.S. and Latin mar-
kets with a degree of success
that hadn’t been seen from a
Spanish act in the past two
decades, much less from one
whose sound is rooted in fla-
menco, as Sanz’s is.

Take the aforementioned
El Alma al Aire, which,
despite its complexity, man-
aged to sell 200,000 copies
in Spain alone on its first
day in stores, according to
Sanz’s label, Warner. With
that album, Sanz would go
on to win four Latin Gram-
mys in 2001, more than any
other artist. His follow-up
album, MTV Unplugged,
topped Billboard’s Top Latin
Albums Chart for 10 consec-
utive weeks and is a finalist
for this year’s Latin Music
Awards in the Pop Album of
the Year category. What has
Sanz been up to since MTV
Unplugged? Aside from col-
laborating with the likes of
the Coors and Destiny’s
Child (with whom he per-
formed at the 2002 Grammy
Awards), Sanz has also been
writing for and with a host
of Latin superstars.

Ricky Martin’s upcoming
album, Almas del Silencio
(Souls of Silence), takes its

“Always do better.”

name from a Sanz track,
and Alexandre Pires’ album
Estrella Guia includes “Sélo
Que Me Falta.” a track writ-
ten by Sanz and Pires and
performed as a duet with
both artists singing and play-
ing guitar. More important-
ly, Sanz is currently working
on his upcoming album,
which, for the first time,
he'll co-produce, along with
Lulo Pérez. “One of the
challenges when recording
an album is to always do bet-
ter,” says Sanz. “That’s why I
want to fully participate in
the production process.”

In what has become a tra-
dition, the centerpiece of the
Billboard Latin Music Con-
ference will be an exclusive
Q&A session with a major
Latin record star who has
valuable insight and infor-
mation to share with atten-
dees and who is living in a
particularly creative and
productive moment. As Ale-
Jandro Sanz puts the finish-
ing touches on what may be
his most ambitious project to
date, he’ll take precious time
off from the studio to discuss
his plans and trajectory
before the Latin music
industry in an intimate and
unique setting on May 7
from 4:30-5:30 p.m. —L.C.

FINALISTS
Continued from page LM-10

ALEXANDRE
PIRES

(4): No Brazilian act had
broken into the U.S. Spanish-
language market with any
large degree of success since
Roberto Carlos back in the
day. But Alexandre Pires,
former frontman of mega-
successful Brazilian band So
Pra Contrariar, struck a col-
lective chord with his dis-
tinctive baritone and soulful
renditions. Three tracks
from Pires’ eponymously
titled debut made it onto
Billboard’s Hot Latin Tracks
chart during the tracking
period. The first, “Usted Se
Me Llevé la Vida,” remained
24 weeks on the chart, peak-
ing at No.5. “Necesidad”
and “Es Por Amor” spent 25
weeks each, peaking at No. 5
and No.8, respectively. “I
don’t like to talk about poli-

Thalia

tics,” says Pires. “I like to
talk about love, and about
passion, which are univer-
sal.”

LUPILLO RIVERA

(4) Following his phenome-
nal chart success in 2001,
maverick banda/ranchera
singer Lupillo Rivera
demonstrated lasting appeal
with the album Amorcito
Corazon, which spent 17
weeks on the Regional Mexi-
can albums chart, two of

those at No. 1. Rivera’s
gusto-infused cover of the
classic “Te Solté La Rienda”
went to No. 2 on the Region-
al Mexican Airplay chart and
spent 13 weeks in the top 10.

Alexandre Pires

MONCHY &
ALEXANDRA

(3) The blueprint for the
bachata craze that swept the
tropical market for much of
last year can be found in
youthful duo Monchy
(Ramén “Monchy” Rijo) &
Alexandra (Alexandra Cabr-
era de la Curz), whose debut
album, Hoja en Blanco, is
credited with opening non-
traditional markets to bacha-
ta. The follow-up continued
the tradition, spending 47
weeks on the Tropical/Salsa
Albums chart, I5 of those at
No. 2. The single “Te
Quiero Igual que Ayer,”
penned by Colombian val-
lenato composer Wilfran
Castillo (who wrote “Hoja en
Blanco”), spent 24 weeks on
the Tropical/Salsa airplay
chart, peaking at No. 2.

THALIA

(3): After foraying into
banda, Thalia returned to
pop with an album that, nev-

Chayanne

CHAYANNE

(3) In the midst of an
extraordinarily busy interna-
tional tour, Chayanne still
managed to put out a greatest-
hits albums in which he
included a few new studio
tracks. Among them was “Y
Ta Te Vas,” penned by Franco
de Vita, which spent 39 weeks
on Hot Latin Tracks, includ-
ing seven weeks at No.1. “Y
Tu Te Vas” topped the Latin
Pop Airplay chart for 18
weeks. In turn, Grandes Exitos
spent 45 weeks on the Top
Latin Albums chart and two
weeks at No. 1.

ertheless, had a harder edge
than previous material. “It’s
not that I'm not doing pop
anymore, but the tendency of
everyone who worked on the
album was to go toward these
type of sounds [more rock-
oriented], and it feels incred-
ible,” Thal{a told Billboard.
Featuring a majority of tracks
written or co-written by hit-
maker Estéfano, Thalia, the
album, spent 36 weeks on the
Latin Pop albums chart, six
of them at No.l.

LOS
TEMERARIOS

(2) How many times can
Continued on page LM-14
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HOT LATIN TRACK OF THE YEAR, VOCAL DUO
La S5alsa Vive”
Tito Nieves featuring Celia Cruz, Gilberto Santa Rosa, Cheo Feliciano, & Ismael Miranda

LATIN POP ALBUM OF THE YEAR, MALE
1 ”Mg’V Unplugged” Alejandro Sanz
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FINALISTS
Continued from page 1.M-12

you say “Temerarios”? Once
for their studio album Una
Ldgrima No Basta, which
spent 31 weeks on the Top
Latin Albums chart, seven of
those at No. 1; twice for
their greatest-hits set, Histo-
ria Musical, which spent 34
weeks on the chart, one at
No.l; three times for Poemas,
Canciones y Romance Vol 2, 10
weeks on the chart; four
times for Baladas Rancheras,
which peaked at No.18 and
spent 28 weeks on the chart;
and an overwhelming five
times for foyas Vol. 2, which
entered the chart for one

Frankie Vasquez and Ray de
la Paz—had been in the
works for a year before, con-
ceived as “New York’s answer
to the Buena Vista Social
Club” and featuring music
that spanned four decades.
Un Gran Dia en el Barrio
ended up spending 18 weeks
on Tropical/Salsa Albums
chart and peaking at No.3.

INDIA

(2) India returned to the
recording studio with an
album that displayed her soft-
er side. Despite a late-year
release Latin Songbird: Mi
Alma y Corazon, featured pop

S )
A

India

La Onda

week. Heavy East Coast pro-
motion, and even a salsa ver-
sion, also increased aware-
ness of the perennially
popular group fronted by
the Angel brothers.

THE SPANISH
HARLEM
ORCHESTRA

(2) A year ago, many in the
Latin industry had no idea
who the Spanish Harlem
Orchestra was. But the
group—featuring veterans

and tropical versions and
spent nine weeks at No. 1 on
the Tropical/Salsa Albums
chart.

LA ONDA

(2) OK. So they covered a
novelty track—more specifi-
cally, Las Ketchup’s “Asere-
jé.” Still, L.a Onda’s regional
Mexican version managed to
be quite delightful, and the
album A Toda Onda spent 10
weeks on the regional Mexi-
can Albums chart, peaking at
No.13. &
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The Panama rapper's humanitarian efforts, which have evolved into a

foundation that funas education for deserving low-income children, make
him the recipient of this year's award.

anamanian rapper
Edgardo Arias Franco,
better known as “El
General” (The General),
often talks about his humble
childhood, one that required
him to work—as a shoe-
shine boy and a newspaper
delivery boy—anything that
would help out in the home.
What El General doesn’t
often talk about is how, after
finding fame and fortune,
he returned to his old
neighborhood and, along
with his old childhood
friends, decided to lend a
helping hand to kids that
reminded him of himself at
that age. His efforts, which
began with scattered aid and
have evolved into a founda-
tion that funds education for
over-achieving, low-income
children, make him the
recipient of this year’s Bill-
board Spirit of Hope Award.
“More than anything, we
want to help people who are
motivated,” says El General
of Ninos Pobres sin Frontera
(Poor Children Without
Borders), the foundation he
created in Panama in 1994.
“And, if we give them the
means, there’s no reason
why they should fail. We
want to help them be better
people in the future.”
Initially established for 10
children, the foundation
today pays tuition and all
schooling expenses for 35
kids, provided they maintain
a certain grade average.
Children are selected from a
list provided by Panama’s
Department of Education,
which identifies which chil-
dren excel in their studies
and tests but need financial
aid. The foundation is fund-
ed entirely by proceeds from
El General’s album sales and
concerts, and plans call for
expanding aid to 100 chil-
dren this year, with help
from revenues generated by
a children’s TV program
that El General 1s currently
producing for Nickelodeon.

BY LEILA COBO

“The joy In these kids’ faces is something no money can buy.”

More than 20 episodes of
the show, tentatively titled
Wakatela’s Club Play, have
been filmed, featuring Pana-
manian children.

“When I was little, there
were always people who lent
me a hand, who helped me
and supported me,” says El
General, who was given a
scholarship to study business
in the U.S. “And, now that I
can help, I do it gladly,
because I see the results with
these kids when they grow,
they go on an honor roll,
they belong to a soccer team
and they win. They’re part
of my family.” Children
come from different places
and attend different schools.
El General admits he favors
kids being raised by single
mothers. “When I was little,
I stayed with my sister in
Panama; she was a single
mother, and I saw firsthand
how hard things were for
her,” says El General.

Although the foundation’s
thrust is the scholarships, it
supports other programs in
Panama, among them a
health-care center initiative
managed by El General’s
father that has opened sever-
al health-care centers nation-
wide, and the sponsorship of
various youth soccer teams.

This year, plans also call for

the launching of a new
student-exchange program
called “Conozca su Pais”
(Know Your Country) which
will allow children from cer-
tain parts of the country to
experience life in other
places for a given number of
months at a time. Even
though El General is Pana-
ma’s cultural ambassador to
the U.S., he spends most of
his time in his native country
and recently received the
keys to Panama City from the
mayor, in recognition of his
17 years in the music business
and for “elevating the name
and stature of his home-
town.”

“That person is me,” says
El General, when asked who
runs the foundation and
makes the major decisions.
“We have a staff, but I dedi-
cate a lot of time to it. At a
personal level, it’s a beauti-
ful thing to do and to see
how much people appreciate
this. When you call these
kids for the first time and
tell them they have a schol-
arship, the joy in their faces
is something no money in
the world can buy.”

El General was the winner
of Billboard’s Latin Rap

Album of the Year in 2002

for El General Is Back (Mock
€& Roll). W
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03 So Far:
YEAR-TO-DATE GHARTS

the chart recaps in this Latin music 6-epack offer a year-to-date Look at the Hot Latin

13 SOY ASI—Limité—Universal
Latino

14 MIS BOLEROS FAVORITOS—
Luis Miguel—Warner Latina

15 30 INOLVIDABLES —Industria
Del Amor — Univision/UG

16 LATIN SONGBIRD: MI ALMA
Y CORAZON —India—Sony
Discos

17 ARCOIRIS MUSICAL MEXI-
CANO VOL. 2—Various
Artists — Univision/UG

18 BELLAS ARTES EN VIVO:
UN CANTO DE MEXICO —
Alejandro Fernandez —Sony
Discos

19 4—AB. Quintanilla lll Presents
Kumbia Kings —EMI Latin

20 MARIANA: COMPLICES AL
RESCATE —Soundtrack—
Ariola/BMG Latin

Tracks and Top Latin Albums categories. these recaps cover the period starting with the pecem-
Ber 7, 2002, issue (the start of the 2003 chart year) through the mpril 12 issue.

recaps for Hot Latin Tracks are compiled using gross audience impressions monitored by
nielsen sroadcast pata systems. recaps for Top Latin Albums are Based on point-of-sale infor-

mation compiled By nielsen soundscan. Titles recetve credit for audience impressions or units

. . . . Ricardo Arjona Top Latin Album Imprints
sold for each ueek they appear on the pertinent chart. Tthe recaps in this spotlight were conm-

Pos. IMFRINT Ao d Titles)

piled By anthony colombo with assistance from Latin chart manager micardo companiont.

1 SONY DISCOS (27)
2 EMI LATIN (23)

3 FONOVISA (23)

4 UNIVISION (18)

5 WARNER LATINA (5)

LO MEJOR DE

>R ==X

“OHmXm emDZ > »D

Sony

DISCOSsS

5 LOS BUKIS (2) Fonovisa/UG
6 RICARDO ARJONA (1) Sony

Discos
Jennifer Pefia— Univision 7 KUMBIA KINGS (2) EMI Latin Top Latin Album Labels

20 TODO MiI AMOR [THE ONE 8 LOS TIGRES DEL NORTE (1)
YOU LOVE]—Paulina Rubio— Fonovisa/UG Pos. LABEL (No. of Charted Titles)
Juanes Universal Latino 9 ENRIQUE IGLESIAS (1) Uni-
versal Latino 1 UG (56)
Tafion—Warner Latina . 10 SELENA (1) EMI Latin 2 SONY DISCOS (34)
5 QUE ME QUEDES TU— 3 EMI LATIN (24)
Shakira—Sony Discos 4 UNIVERSAL LATINO (11)
Pos. ARTIST (No. of Charted Titles) Imprint/Label 6 QUIZAS—Enrique Iglesias— Pos. IMPRINT (No. of Charted Titles) 5 WARNER LATINA (13)
Universal Latino
1 JUANES (3) Surco/Universal 7 ES POR Tl—Juanes— 1 SONY DISCOS (24) Pos. TITLE—Artist—Imprint/Label
Latino Surco/Universal Latino 2 FONOVISA (14)
2 RICARDO ARJONA (2) Sony 8 AY! PAPACITO (UY! 3 EMI LATIN (12) 1 GRANDES EXITOS— & |
Discos DADDY) — Limité — Universal 4 UNIVERSAL LATINO (9) Shakira—Sony Discos Y, univision
3 INTOCABLE (2) EMI Latin Latino 5 WARNER LATINA (8) 2 LAS KETCHUP—Las
4 CONJUNTO PRIMAVERA (2) 9 SINO ESTAS—Area 305— Ketchup— Shaketown/
Fonovisa RPE/Univision Columbia/Sony Discos
5 ENRIQUE IGLESIAS (3) Uni- 10 DE UNO Y DE TODOS LOS 3 UN DIA NORMAL — Juanes —
versal Latino MODOS —Palomo—Disa Surco/Universal Latino
6 INDIA (1) Sony Discos 11 A DIOS LE PIDO —Juanes— Pos. LABEL (No. of Charted Titles) 4 MAMBC SINUENDO—Ry
7 OLGA TANON (1) Warner Lati- Surco/Universal Latino Cooder Manuel Galban—
na 12 UNA VEZ MAS —Conjunto 1 SONY DISCOS (29) Perro Verde/Nonesuch/AG Pos. DISTRIBUTOR (No. of Charted Titles)
8 SHAKIRA (1) Sony Discos Primavera—Fonovisa 2 UNIVERSAL LATINO (15) 5 SANTO PECADO —Ricardo
9 SIN BANDERA (3) Sony Dis- 13 ENTRA EN MI VIDA—Sin 3 FONOVISA (16) Arjona—Sony Discos 1 UNIVERSAL (73)
cos Bandera— Sony Discos 4 WARNER LATINA (11) 6 30 INOLVIDABLES —Los 2 SONY (34)
10 THALIA (2) EMI Latin 14 NO ME ENSENASTE — 5 EMI LATIN (12) Bukis—Fonovisa/UG 3 EMD (24)
Thalia—EMI Latin 7 LA REINA DEL SUR—Los 4 WEA (17)
15 CORAZON CHIQUITO —Adol- Tigres Del Norte— 5 BMG (16)
fo Urias Y Su Lobo Norteno— Fonovisa/UG 6 INDEPENDENT (15)
Platino/Fonovisa 8 LA HISTORIA—Intocable—
Pos. TITLE—Artist— Imprint/Label 16 CUANDO ME MIRAS AS|— Pos. ARTIST (t Label EMI Latin
Cristian— Ariola/BMG Latin 9 ALL MIXED UP: LOS REMIX-
1 EL PROBLEMA —Ricardo 17 DONDE ESTARA MI PRI- 1 INTOCABLE (4) EMI Latin ES —Kumbia Kings—EMI Latin
Arjona—Sony Discos MAVERA —Marco Antonio 2 SHAKIRA (1) Sony Discos 10 QUIZAS —Enrique iglesias— /6\
2 SUENA—Intocable—EMI Latin Solis—Fonovisa 3 LAS KETCHUP (1) Shake- Universa! Latino UNIVERSAL
3 SEDUCEME —India—Sony 18 ERES MI RELIGION —Mana— town/Columbia/Sony Discos 11 ONES-—Selena—EMI Latin \D
Discos Warner Latina 4 JUANES (1) Surco/Universal 12 REVOLUCION DE AMOR — MAUARL LA LIS LA
4 ASIES LAVIDA—Olga 19 EL DOLOR DE TU PRESENCIA— Latino Mana—Warner Latina
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Solis Re-Ups, Movies Wise Up

fter being courted by
other labels, Mexican
star Marco Antonio
Solis has renewed his
contract with his longtime
label, Fonovisa Records. The
contract was described as a
“long-term commitment on
both sides”™ by Univision
Music Group president/CEQO
José Behar. Solis, who was
the longtime lead singer of
Los Bukis—argnably Mexi-
co’'s best-known romantic
group—Ilater embarked on
a successlul solo career that
led to a string of gold-
certilied albums. Aside from
his reach in the regional
Mexican market, his previ-
ous two albums also crossed
him over into the Latin pop
market with great success.
Solis’ next album on Fono-

Building on crossover success: Solis

visa is due this month. Co-
produced by Solis and
Homero Patrdn, it is
described by Béhar as a
movre “popular” album. “It’s

Los Angeles
310.500.4900

LM-18

a ranchero album, but an
international ranchero
album,” he says. “IU’s a great
follow-up to [previous
album|] Mds de Mi Alma.”

Hollywood producers
seem to be—finally—looking
at Laun themes and Latin
music in substantial
amounts. 2003 kicked off
with news of Frida winning
an Oscar for the eminently
Mexican score from compos-
er Elliot Goldenthal. The
soundtrack to the film also
includes tracks by muliiple
Mexican composers. Now, a
new feature film in produc-
tion, Sueinos (Dreams), is also
looking toward Mexico for
its music. Set in Los Angeles
but also featuring scenes in
Mexico, the soundirack will
feature a “very broad range
of Mexican music,” accord-
g 10 Music supervisor
Howard Paar. Also in the
works 1s Dirty Dancing 2, also
known as /Havana Nights,
whose music will veer from
alternative to traditional,
with a more Cuban locus.

Currently on screens is
Chasing Papi, whose Sony
Discos soundtrack leatures
singles by Jaci Velasquez,

Fat Joe (with Huey Dunbar),
El General and Shalim.
“Soundtracks have histori-
cally been great vehicles for

great exposure and plat-
forms for arusts’ careers,”
says Sony Discos chairman
Oscar Llord. For \Cl‘lS(]llt’/
m particular, he adds, “She’s
a Sony Discos artist, and she
has an acting role. I really
felt this sonndtrack could be
a real platform to bring
additional attention to Jaci
as a recording artist.”
Panamanian mix-master
and producer Rodney Clark,
alias E1 Chombo, is drop-
ping the fourth edition of
his compilation scries Cuen-
tos de la Cripta 1) (Tales from
the Crypt 1V), released early
this year on his indie labcl
NRG Music. Shunning big-
label backing, Clark is dig-
ging into his pockets to pro-
mote the disc in the U.S.
and Latin America, while in
Europe he is teaming up
with Barcelona-based label
Metropol Records. Clark
scored big in 2001 with the
Latin club favorite "Ll Gato
Volador™ (The Flying Cat), a
song with ludicrous Ivrics set
against a muscular Spanish
reggae beat. After promot-
g the disc in Europe in
Continued on page 1L.M-22
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CONFERENCE & AWARDS 2003

IN ASSOCIATION WITH GARNIECR

v Heineken ————

THE EDEN ROC RESORT « MIAMI BEACH

SO
O

FRUCTIS

MONDAY, MAY 5

7:00pm
BMI LATIN AWARDS (invitation only)

11:00pm - 1:00am BillboardLive
BMG US LATIN PRE-CONFERENCE SHOWCASE

with performances by

ROSELYN SANCHEZ LzY
featuring TEGO CALDERON

TUESDAY,

12:00pm - 5:00pm
REGISTRATION

12:30pm - 1:30pm
DISTRIBUTION
Where are your albums going? From emerging secondary
markets to mainstream mass merchants, the increasing impor-
tance of who takes the music fo the buyer.

PANELISTS

Gerardo Lopez, Handleman

Gustavo Lopez, Universal Music & Video Distribution

Geoft Mayfield, Billboard

Carlos Paez, Musical Produdtions

Guillermo Page, EMI Latin USA

Larry Palmacci, Sony Discos

Jim Urie, Universal Music & Video Distribution

MANOLIN

MAY 6

Cotillion Court

Cotillion Ballroom

1:45pm - 2:45pm Cotillion Ballroom
HOW TO PICK THE FIRST SINGLE

If only we all had a crystal ball to defermine what will work. A
discussion on what may be the most important markefing deci-
sion for an album.

PANELISTS:

Eddie Fernandez, Universal Music Latino

Pio Ferro, SBS

David Gleason, HBC

George Major, Sony Discos

Silvestro Perrina, Univision Records

Luis Pisterman, Aries Music Entertainment

3:00pm - 4:00pm Cotillion Ballroom
REGIONAL MEXICAN

Increasingly, regional Mexican acts record pop versions of their
songs, while pop acfs release regional Mexican versions. Does
this dilute the essence of the music or merely widen its scope?
PANELISTS:

Eddie Leon, Radio Ideas

Haz Montana, Entravision Comm., Radio Division

Tony Moreno, MP

Teresa Aguilera, Orbita 105.7 FM Mexico

Herminio “Chayan” Ortuno, HBC

Frank White, Balboa Records

4:30pm - 5:30pm
PIRACY

Possible solutions to one of the industry’s most pressing
problems.

PANELSITS:

Frank Creighton, RIAA

Ralph Fernandez, RIAA

Melanie Masterson, EMI Latin America

Tony Moreno, MP

Juan Luis Marturet, IFPI Latin America

Leslie Jose Zigel, BMG Music

Cotillion Ballroom

6:00pm - 8:00pm Poolside
WELCOME COCKTAIL RECEPTION

Co-Sponsored by LINCOLN ROAD MAGAZINE

8:00pm - 10:00pm BillboardLive
SONY DISCOS SHOWCASE with performances by

ak
y

)

Acarra calle.

OFFKIAL ABTOMOTIVE SPONSOR

Helloggs?

MIGUEL ANGEL FRANKIE J HUEY OUNBAR
v\‘ ;’ 9
|
- ) ‘k ‘
JIMENA L0S TR
I == 1SCAP
Broadcast Data -

Systems

Ll geNleE

UNIVERSAL
) 4

DUL
-

2 00

O

COIT]

O

WEDNESDAY, MAY 7

9:30am - 5:00pm
REGISTRATION

Cotillion Court

10:00am - 11:15am Cofillion Ballroom
NIELSEN BROADCAST DATA SYSTEMS PRESENTS

THE PRESIDENT’S PANEL

In what has become a Billboard Latin Music Conference tradition,
Latin label heads discuss the most pressing issues facing the indus-
Iry in a one-of-a-kind gathering.

PANELISTS:

Mauricio Abaroa, Crescent Moon Records

John Echevarria, Universal Music Latino

Freddie Martinez, Freddie Records

Jorge Pino, EMI Latin USA

Adrian Posse, BMG U.S. iatin

George Zamora, Warner Music Latina

11:45am - 1:00pm Cotillion Ballroom
STRATEGIC MARKETING

Latin labels are increasingly reliant on strategic markefing for rev-
enue. At any given fime, fully one third of all albums in Billboard's
Top Latin Albums chart are compilations or Greatest Hits, while
licensing fracks for TV, advertising and film is increasingly com-
mon. Label execs, ad agencies and music supervisors discuss the
possibilities.

PANELISTS:

Suzi Civita, Warner Pictures

Gregg Hagglund, Clear Channel

Sergio Lopes, Express Editions USA

Bruce Mclntosh, Universal Music Latino

Philip B. Newmark, Newmark Communications

Carlos Tabakof, Warner Music Latin America

1:00pm
BALBOA RECORDS presents
a live performance by

AXE’ BAHIA

Don’t miss it!

Lobby Bar

LINCOLN ROAD

MAGAZINE

L

UNIVERSAL MUSIC LAT NO



WEDNESDAY, MAY 7

1:30pm - 3:00pm
LUNCH BREAK

3:00pm - 4:15pm Cotillion Ballroom
ASCAP DEMO LISTENING PANEL

ASCAP presents a unique panel featuring Latin music record-
ing artists of various genres who will listen fo and evaluate
demos submitied by songwriters in attendance. The panel pro-
vides songwriters with a great opportunity to present their
songs and get first-hand feedback from recording artists. Al
songwriters, regardless of affiliation, are welcome to bring
their demos.

PANELISTS:

Franco de Vita, Universal

Jorge Villamizar, Warner Music Latina

Other panelists to be announced.

Cotillion Ballroom

4:30pm - 5:30pm
THE BILLBOARD Q&A WITH

ALEJANDRO SANZ

Cenducted by
Billboard Latin Music Editor
LEIA COBO

PRESENTED BY HEINEKEN

Alfer the stunning success of his MTV Unplugged, winner of
mulfiple Grammy awards, Spain’s premier artist, Alejandro
Sanz, is in Miami working on his upcoming studio album, the
follow-up to his stunning E Alma ol Aire. Sanz, who is firmly
established as one of the top-selling Spanish-language artists
in *he world, hasn't given any interviews in the past year. In this
exclusive Q&A, Sanz will talk about the many facets of his
career, including his creative process and his work with a host
of arfists, from The Coors to Ricky Martin and Alexandre Pires.

5:30pm - 6:30pm
HEINEKEN HAPPY HOUR

Lobby Bar

6:30pm - 8:00pm
ASCAP ACOUSTIC SHOWCASE
Featured songwriters:

Yuca Lounge

i

CLAUDIA BRANT

LUIS FONS

CHEIN GARCHA

L, -
4

i
FERNANDC OSORIO

!
DONATO POVEDA

bA

Sony

DISCOS

— ===

8:00pm - 10:00pm BillboardLive

BILLBOARD BASH

The first annual Billboard BASH featuring pre-awards presenta-
tion and performances by Billboard Latin Music Awards finalists.

HOSTED BY

CO-SPONSORED

“VISA

JORGE BERNAL ROSANNA TAVAREZ
2003 FINALISTS PERFORMERS

2113 S
I

AREA 305

iRy

ALEXANDRE PIRES

HECTOR Y TITO

GRUPOMANIA TITO NIEVES

THURSDAY, MAY 8

10:00am - 2:00pm
REGISTRATION

Cotillion Court

Cotillion Ballroom

10:30am - 11:45am
TOURING

With the recording industry in crisis, touring has become
increasingly valuable as a source of revenue and as a
means to break new acts.

PANELISTS:

Jhonny Frias, Frias Entertainment

Jason Garner, Clear Channel

Arie Kaduri, NYK Productions

Rosa Lagarngue, RIM International

Jay Sendyk, Sendyk, Leonard & Co. Inc.

Michele Vega, William Morris Agency

Alison Winkler, CAA

12:0Cpm - 1:30pm SIMULTANEOQUS PANELS
RAP/REGGAETON Cotillion Ballroom

A discussion with artists, promoters, radio programmers
and label heads on the hottest Latin trend.
PANELISTS

Cscar Cortez (D) Kazzonova), Latino Mix WCAA N.Y.
Sofia De la Cruz, VI Music

Yolanda Foster, mun2 Television

Magic Juan, Flia Records

Don Omar, VI Music

Anthony Perez, Perfect Image Film & Video Production

Rebi Rosa, Phantom Vox

12:00pm - 1:30pm SIMULTANEOUS PANELS
CHRISTIAN Topiary Ballroom

Little seen and little heard on mainstream radio and press,
Latin Christian music is & burgeoning sub-genre with massive
sales. Movement pioneers and artists discussthe genre's
growth and possibilities.

PANELISTS:

Arturo Allen, Vida Music

Manny Benito, Rejoice Music

Giulianna Fragala, Newmark Comrrunications

Barry Londis, Warner Bros. Records

Dario Navac, Integrity International Group

Roberto Nogueras, Radio Paraiso

Victor W. Sanchez, Jr., Family Christian Stores

Immediately following pcnel...CHRISTIAN SHOWCASE

ﬁ %
_ i

CONTAGIOUS  ALINE BARRDS SALVADOR
Rejoice Music Integrity Music WORD

JOANN ROSARID
F Hammond/Verity/Provident  Vida Music

FUNKY

THE MIAMI ARENA
DOORS OPEN 6:00PM » DOORS CLOSE 7:15PM « SHOW STARTS 7:30PM

BILLBOARD
LATIN MUSIC AWARDS

SCHEDULED TO APPEAR

A.B. Quintanilla y Los Kumbia Kings
Albita « Bacilos * David Bisbal
Chayanne * Robi Draco Rosa

El General * Hedor Y Tito
Julio Iglesias Jr. * Intocable ¢ La Onda
Limite * Armando Manzanero
Ricky Martin * Pilar Montenegro
Tito Nieves * Alexandre Pires

Eros Ramazotti * Gilberto Santa Rosa
AND MANY MORE!!II

11:00pm BONGOS!

AWARDS SHOW AFTER-PARTY
Hosted by AmericanAirlines’

WIN 2 ROUND TRIP COACH TICKETS ON AMERICAN AIRLINES*

*Ticket. are valid for trovel to US 48, Canada, Mexico Caribbean, Bermuda and the Bahamas.

SCHEDULE & PARTICIPANTS SUBJECT TO CHANGE

1

TELEMUNDO

AWARDS SHOW PRODUCED & BROADCAST BY

NATIONAL RADIO SIMULCAST TO B
TOP US. HISPANIC MARKETS BY @.QS
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March, Clark passed
through South Florida to
meet with clubland DJs,
whom he sees as “the key” to
heating up his first promo
track, “El Celular” (The
Cellular Phone).

“You get the DJs, you get
to the people. You get to the
people, you sell records,”
Clark says. He says he
picked “El Celular” among
the 25 tracks on his CD),
because he figured it was
something people could
relate to. “Everybody has
one,” he says. Clark demon-
strates his mixing skills by
looping the William Tell Qver-
ture (the cellular phone-ring
version) around a reggaton
beat in crafty fashion. Vocals
are provided by D] Black,
one of 10 artists showcased
on his production.

Clark says Metropol, pri-
marily a techno label, will
pay promo costs, including a
video, for the European
market. “Metropol has so
much faith in reggaton
music that they want to take

it mainstream,” he says. He
says native Europeans
haven’t been turned on to
the sound yet, but he
believes that, because of its
familiar reggae roots, more
non-Latins there can relate
to it. “They don’t know how
to dance salsa, and they can
break their hips trying to
dance merengue, so why not
reggaton?”

Next time you think of
Roselyn Sinchez, in addi-

tion to bringing up visions of

films such as Chasing Papi or
Rush Hour 2, you might also
start thinking about Sade, in
Spanish. “She’s been a big
influence on me,” says
Sanchez, who lends Sade-
like vocals over loops and
Puerto Rican rhythms for
what will be her debut
album, due out this summer.
Sanchez, better known for
her acting and dancing
skills, has been signed to a
joint-venture, three-album

‘deal by BMG U.S. Latin,

which will distribute and
market the albums produced
by Tres Erre, the company
she’s created with producers
Raymond Castellén and Roy

and Platinum records.

Starting over: Soraya

Tabaré. Singing, she says, is
not a spur-of-the-moment
decision.

“When 1 left Puerto Rico
when [ was 21 years old and
moved to New York to study,
my main desire was singing,”
says Sanchez, who recorded
first in Spanish but doesn’t
shun the idea of eventually
crossing over into English.

Pack

2 0 0 3

“We’re thinking about it as
world music,” she says. “We
wanted to record Latin
soul—something that we
could take to [places like]
Germany and have people
request it.”

[t’s no coincidence that
singer/songwriter Soraya
titled her debut album on
EMI Soraya, even though it’s
her fourth studio recording.
“I'm starting my life again,
and starting at EMI is a new
beginning,” she says. It liter-
ally is. Soraya, the album, is
the singer’s first studio
recording since she was
diagnosed with breast can-
cer nearly three years ago.
Fully recovered, she sat
down to write the songs for
her disc, which is being
released this week. “I want-
ed to make a balanced
record,” says Soraya, who
also produced. “I didn’t
want to make a cancer-
survivor record. Some songs
come directly from my life,
but the others, I tried to
take little snippets of what
happens around me, and
the songwriter comes out.”

A career oi over 30 years, 49 albums and the first crossover artist. Cat # 04400-64503
A legend A musical genfus. Jose has been awarded over 45g0ld

UNIVERSAL
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BMG gk Cat# 1432198648

# 2 IR

SESAC Latina has upped
its roster of songwriters with
the newly announced signing
of Spanish songwriter/
producer Alejandro Jaén,
Erika Ender, Alan Trigo and
Rodolfo Gonzilez as its
newest members. The new
affiliations will no doubt
raise the organization’s visi-
bility in the pop and regional
Mexican markets. Jaén, in
particular, is one of the most
widely recognized singer
songwriters in Latin pop and
tropical music. Alan Trigo
most recently co-authored
the Palomo hit “No Me Con-
coes Atin,” while Rodolfo
Gonzilez is a member of new
regional Mexican group La
Onda. SESAC has also
picked up in exclusivity the
catalog of Degollado Publish-
ing, the company owned by
brothers Sergio and Lupe
Degollado of Control and La
Onda fame.

—L.C.

Karl Ross, Howell Llewellyn
and Marcelo Fernandez Bitar
contributed to this column.

MANOLIN

Has 7 platinum records, 3 for his first album AVENTURA LOCA
and 4 for his 2nd album PARA Ml GENTE.
Manolin is one of Cuba’s current top selling artists.
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Soft Drinks, Hispanic Bibles
& 11 Million Trading Cards

series of new singles
slated for summer
release on Sony Discos
will premiere on Spanish-
language radio stations
across the country as part of
a Pepsi ad campaign titled
“Pepsi Misica.” The cam-
paign, which is part of the
broad-based, cross-marketing
pact inked between Sony
Music Entertainment and
Pepsi-Cola North America
last year, gives the soft-drink
firm a two-week exclusivity
window in which to spotlight
a track prior to it being serv-
iced to radio for promotion.
The Pepsi spots, which are
now planned to run for
three weeks per single, will

air between May and Sep-
tember on approximately 63
stations in 24 markets and
will feature portions of 12
singles in all genres. “What
this does is expose my new
single for three weeks in a
very broad radio campaign
across the nation,” says
Jorge Meléndez, executive
VP Sony Discos, “so that
when I release my single,
and after the given time
period before the station
goes to research, I have
more chances of that
researching higher than 1
would have normally.”

Factoria Autor (FA), the
non-profit label of Spain’s

Sony'’s Meléndez

2 0 O

authors and publishers soci-
ety SGAE, has launched its
own national distribution
network to help new artists
and announced distribution
deals with Cuban and Brazil-
1an labels in what amounts to
an FA relaunch one year
after it was founded. FA,
which also has offices in
Mexico, is in the midst of
releasing nearly a dozen
CDs, including the seventh
album by leading Cuban new
trova artist Carlos Valera,
which features guest spots
from Bonnie Raitt and Los
Van Van. Another new
Cuban act, Gran Clan Teun-
tor, which includes ex mem-
bers of P18 and Mano
Negra, has an album called
Generacin Total that was to be
released on FA May 6. “We
plan to work as a kind of tal-
ent scout for SGAE, which,
after all, 1s the house of
authors,” says FA director
Luis Francisco Garcia. “Our
distribution network has
selected 17 of SGAE’s agents
to act as salesmen, and any
label that wants our help can
have 1t.”

In what may be a first-ever

experiment, a Bible publish-
er, a Christian book publish-
er and a Christian music dis-
tributor have joined forces
to spur awareness and sales
of Latin Christian product
nationwide. The three-force
campaign, dubbed “Su
Mundo Latino” (Your Latin
World), joins Bible publisher
Broadman & Holman, book
publisher Editorial Unilit
and music distributor Word
Distribution in an unprece-
dented effort that seeks to
open or expand the pres-
ence of Spanish-language
music, books and Bibles in
Christian bookstores
throughout the U.S. by pro-
viding retailers with the
know-how and the product
to reach the Hispanic buyer.
“This initiative 1s exciting,
in that it marks the first time
that three major CBA com-
panies have ever joined
forces to support retailers in
targeting the nation’s largest
minority,” says Greg Fitz,
Word’s VP of marketing.
According to Luis Fernandez,
director of Latin America/
Caribbean sales for Word,
Continued on page LM-26

I —————————————epp e ————

Promotores Unidos Felicita A Billboard Por Apoyar Y Reconocer A Nuestro Talento.

We would like to Thank Billboard for Recognizing our Talent.

Promotores Unidos USA
8628 Van Nuys Blvd
Panorama City, Ca 91402
Tel: 818-893-4797
Fax: 818-893-4452
Toll Free 866-893-4774
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MERCHANTS & MARKETING
Continued from page LM-24

“Su Mundo Latino” aims to
reach 500 Christiian book-
stores in a 12-month period,
beginning in july. Bookstore
owners will be provided with
information, a marketing Kit
and even a starter kit that
mcludes books, bibles and
music in Spanish to attract
new Hispanic consumers.

Argentine production com-
pany RGB Entertainment
lias not only hit pay dirt with
boy group Mambri and girl
group Bandana, the acts
generated from their smash
version of TV series Popstars,
but is also behind what’s fast
becoming a massive mer-
chandising indusiry built
around the two groups.

Most recently, RGB opened

up a retail store, located
next door to the Gran Rex
Theater in Buenos Aires,
that sells 1o the thousands
who flock to see Mambri
and Bandana shows; last
year, Bandana performed 74
sold-out shows at Gran Rex,
a record in the theater’s his-
tory. In addition to provid-
ing unique features—fans
can digitally pose with their
favorite Mambru or Popsiars

member for pictures, for
example—the RGB store
stocks all Bandana and
Mambra paraphernalia,
including posters, bandanas
(of course), videos and, nat-
urally, CDs. For labels who
have long shunned mer-
chandising, RGB’s numbers
are attracting attention. So
far, for example, 11 million
trading-card envelopes
alone have been sold. As for

Bandana, the group, with
total record sales of both
their albums topping
350,000 (a miracle in
Argentina’s current econo-
my), is readying its first fea-
ture film, due out this sum-
mer. —L.C.

Karl Ross, Howell Llewellyn
and Marcelo Fernandez Bilar
contributed 1o this column.

Latin Alternative Music Conference
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WRITERS
Continued from page LM-8

do with giving continuity,
genre-wise, to ‘Te Veo Venir
Soledad.” Later, we thought
about making the song
more radio-friendly, and we
wrote the Latin pop version.
In the end, I think we did
both things. The lyrics hap-
pened to me. Thank God 1
realized in time. It’s one of
the few times I wrote what's
happening to me. It was
very strange. | normally
don’t do that. I write from
memories or things that
have happened to others.
But, no doubt, unconscious-
ly, there’s a lot of me in the
songs.”

RUDY PEREL

“El Dolor de Tu Presen-
cia”: (32 weeks on the chart;
eight at No. 1). “Once a
song is a hit, it can be a hit a
decade, two decades later.
This song was a big hit for
Ednita Nazario in 1986 or
1987. The funny thing
about it, throughout the
hassles and the production,
and the World Cup thing
and getting the record out,
we forgot to mention it to
Jennifer. So she gets to a lot
of record stations, and she
was told, ‘Did you know that
song was done by Ednita?’
And she had no idea. And
that just goes to show you:
If a song was a hit, even if
the new generations don’t
know it was a hit, it can be a
hit again. "El Dolor de Tu
Presencia’ is a great exam-
ple of how a song has no
time or place. Except for
having done a cumbia ver-
sion, the song is exactly as it
was. Lyrically, it’s something
anyone can identify with,
where two girls meet the
guy at the same time, but
one gets the guy and the
other is played with. It was
actually a story of a girl-
friend we knew, a friend of
the family’s. And she was
going through that.”

Continued on page LM-28
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No sélo mirando arriba veras las estrellas.

El New Beetle Convertible. Patrocinador Oficial de los Billboard Latin Music Awards 2003. Agarra calle.
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ESTEFAND

“Tay Yo” and “No Me
Ensenaste” (from the
album Thalia. Both peaked
at No.1). “I got into the
project through the back
door. They told me to begin
writing, but I never thought
we would have so many
tracks on the album. They
told me they wanted fresh,
aggressive things, a new
sound, and I started to try
to get her out of what she’d
done before, make her more
aggressive and contempo-
rary. And we started writing
song after song, putting
together the backbone of the
album, which I didn’t
expect.”

JURNES

“A Dios Le Pido”: (42
weeks on the chart, peaked
at No. 2). “My vision of life
changed a bit [between his
sophomore album Un Dia
Normal and his darker,
eponymously titled debut].
Because I never imagined
that what happened [seven
Latin Grammy nominations]
could happen. It’s like hav-
ing a dream. And life is very
beautiful, and one has to

take advantage. I'm a super-
depressive person. For
example, not having my
mom, my family near me, is
a difficult thing. But, instead
of getting sad, I get happy.
And I want to write a song
that says, “I love, I love,”
damn 1t! “A Dios le Pido” is
born from my prayers. I'm a
big believer. And, every time
I write a song, I'm thinking
of my own life. For me, an
album is a book; it’s a diary
of my life.” B

BILLBOARD MAY 10, 2003




Musicales

presentes. Tu tambien estaras?

San Antoinio Las Vegas Miami

El proximo 11 de mayo, ellos y millones de personas
se unirdn a la tan anticipada transmisién de los
Billboard® Latin Music Awards por Telemundo y a través
de tu estacion de radio local favorita de la cadena HBC.

Alfombra Roja 7:00pm (EST)  Billboard® Latin Music Awards 8:00pm (EST)

Ven y tnete a ellos para conocer mas detalles de tus artistas favoritos.
Encuentra tu estacion de radio local de la cadena HBC en www.netmio.com

HISPANIC BROADCASTING CORPORATION




MANZANERO

Continued from page LM-10

therzs ONLY ONE riace o PLAY plon ko pecl s

1959, he also released his first
, i ‘ album as a soloist, performing

I N S U H F L RI D = . his own material. But, to this
day, he savs, that was nevel his
mtent. “Really, I hardly ever
wrote for myself, because |
never rh()ughl Pd be an inter-
plelel " he savs. “Even now, |
can’t believe it. I wrote songs
for evervone. And I don’t
write them with a specific
interpreter in mind. Anyone
can sing them.”

Although many songwrit-
ers refuse to name f{avorite
songs, deeming them all
their children, Manzanero
has no such qualms. “My
favorites are "Contigo
Apren(li' and ‘Te Extrano,”
he savs. “They are songs I've
(allled with me for manv
vears.” “Contigo Aprendi”
was one of four Manzanero
songs that singer Luis
Miguel recorded as part of
1997’s Romances, the phe-
nomenally successful album
that revived worldwide
interest in romantic Latin
repertoire.

Manzanero, who was musi-
cal director of that disc, co-
produced the following
album, Segundos Romances,
and again lent several of his
songs to L.uis Miguel. To
date, Manzanero savs, “I
give him the songs, and he
chooses what he wants to
record.” Surprisingly, for
such a prolific composer,

- -~
[ ] L] - N #, 0’s breadtl ’
AmerlcanAI rl I nes ':llli]\]'?l ‘\ngz)(e)ss \::ﬂel llgel\'l()(l)li(l his

writing. His recent record-
W ings include two enormously

successful albums of duets,

on which he paired up with

a host of Latin acts—includ-
ing Alejandro Sanz, Olga
Tanon, Café Quijano and
Lucero—to perform new

. : » arrangements ol his own
‘HOME OF THE 4TH ANNUAL I_ATIN GRAMMY AWARD'S songs.%As a performer, he
constantly tours the U.S,,
Europe and Latin America
as a soloist.

“But what I prefer above
all things is composing,” he

-

4 > ' . savs. “Because | do it at
v . IR & home, I give it to the person,
_ - . and that’s it. It's something |
b a Y - do when the feeling arises.”
’ L ‘ i His co-writing experiences

’ J \ ' - g have been scarce, limited to
: working with greats he
admires, such as Juan Carlos
. . . . - . . | Calderon and Manuel Ale-
AmericanAirlines Arena Miami's ultimate sports and entertainment showplace jandro. And he doesn't dis-

For booking information contact Eric Bresler by phone (786)777-1122, fax (786)777-1600 or ¢-mail ebresler@ heat.com. card the possibility of one
day working on a musical, i
he comes across the right
libretto. But, really, he says,
“The only thing left for me
to do is stop working.” —L.C.
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fter negotiations that
lasted almost an entire
year, Chile’s TV chan-
nel Mega finally beat
competing networks TVN
and Canal 13 in landing a
deal with production compa-
ny Endemol, the creators of
Operacién Triunfo. The
extraordinarily successful
music/reality show, which
became a social and musical
phenomenon in Spain in
2001, has already been
expmted to Mexico, Brazil
and Argentina. This Chilean
version will debut in the
second half of the year,

with Edu Comunicaciones
as associate producers.
RGB, the creators of
Argentine TV music reality
show Popstars (that gave
birth to multi-platinum pop
acts Bandana and Mambr)
are now searching for male
and female solo singers.
Their new show, called
Escalera a la Fama (Stairway
to Fame), drew more than
10,000 aspiring singers to
the castings, with a grand
total of 18 selected for the
show, which debuted in
March on network Canal 13
In a style similar to Amencan
Idol, contestants will be elim-
inated through votes cast by
judges and viewers. The
winner will record albums

for Sony Music, BMG and
EMI. The show is competmg

with the Argentine version of

2 0 O

PROGRAMMING

Reality Travels, Warner Turns To Teens,
LAMC Goes Hollywood

Spain’s Operacion Triunfo,
whose winner will get a
record deal with Universal
Music.

The fourth edition of Mexi-
co’s “Vive Latino” (Live
Latin) festival will take place
at Mexico City’s Foro Sol on
May I 1. As in prior years,
ska, reggae, rock and heavy-
metal bands from Mexico,
Spain and South America will
share the stage in what’s
known as a cultural-exchange
event. Confirmed bands at
press time include Caté Tacu-
ba, Molotov, El Gran Silencio,
Panteén Rococd, Jumbo,

Post-Popstars platinum: Argentina’s Mambru

Vicentico, L.os Tetas, Batalia
Lafourcade, Kinky, Resorte
and Eska-p.

Warner Music Latina and
the Telemundo network are
working together on an
upcoming teen series that
will feature a Warner Music
Latina soundtrack. Appm—
priately titled Los Teens, it’s
directed toward that seg-
ment of the market, and its
soundtrack will feature
Warner acts. “L.o Que No
Fue Serd” (What Wasn’t
Won'’t Be), a new track per-
formed by Miami rock band
Volumen Cero with Jodie—
one of the show’s cast mem-
bers—will be the show’s
theme. Also featured will be
Bacilos, who perform at a
party scene to air in the last
episode. “We’re gearing it.
up to using our newer artists

on the show,” says Harry
Fox, VP of sales and market-
ing for the label, who says a
TV campaign on the album
will run with the show. “I
think it’s what young Latinos
are like in the States today,”
says Fox, refenmg to the
show’s content. “You have a
second and third generation,
and you have to cater to that
culture or you'll lose them to
mainstream TV.”

After a three-year stint in
New York, the Latin Alterna-
tive Music Conference
(LAMC) is traveling cross-
country to Los Angeles for

this year’s edition. The
Fourth Annual LAMC will
take place Aug. 14-16 at the
Beverly Hilton Hotel in Bev-
erly Hills, but will also host
events in other major U.S.
L.atin markets in the months
leading up to the confer-
ence. Highlights include two
nights of free concerts at
Grand Performances @ The
California Plaza, the La
Banda Elastica Awards cere-
mony at Universal
Amphitheater, an LAMC
Indie Night Show-Down at
the Knitting Factory, an
Acoustic Writers’ Showcase
at the Highlands, an LAMC
showcase at the Palace and a
closing-night party. —L.C,

Karl Ross, Howell Llewellyn
and Marcelo Fernandez Bitar
conlributed to this column.
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