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Regional Mexican Music
Moves North Of The Border

BY LEILA COBO station

A recent weekend found seminal
norteiio band Los Tigres del Norte
heading to Garden City, Kan., for a
Friday night show;
to be followed by a
Saturday perfor-
mance in Denver.
Hundreds of miles
away, newcomer
Jessie Morales

would hardly be considered
bastions of Latin music. But region-
al Mexican music, that most special-
ized and traditional of Latin music

genres, has a
guaranteed audi-
ence virtually
anywhere in the
U.S. And it is an

audience that is |

growing as Mexi-

(aka El Original
de la Sierra)
was heading for
Salem, Ore., and later Bellevue, Wash.
The previous weekend had seen him in
Las Vegas and Detroit.

These cities—many of which don't

ROSARIO

can immigration
continues. Span-
ish-language
radio stations now erown markets
across the country, and perform-
ers are even becoming popular
with younger listeners.
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(Continued on page 92) |

Labels Set Sights On Small Screen

Direct Marketing Via Television Drives Gonsumers To Retail

BY ED CHRISTMAN

NEW YORK—As retail has made
peace with record companies pro-
moting compilations via TV in re-
cent years, labels have been turning

years ago, using direct-response
advertising to promote sales of
compilations via toll-free 800 num-
bers. Since then, they have broad-
ened this approach to include

stigma attached to such cam-
paigns has disappeared.

“Ten years ago, TV marketing
was not a high priority,” says CIiff
Chenfield, co-managing director of
Razor & Tie, one

to the medium more
and more—particu-
larly since the avail-
ability of spot adver-
tising has increased
with the downturn in the economy.

RAZOR&ITIE

| UTVRECORDS

L A Universal Music Company

of the indepen-
dent firms lead-
ing the charge in

direct-response
marketing (not only on behalf of its

Moreover, with labels facing
new challenges in promoting
music through traditional radio
and video outlets, they have been
able to take advantage of TV to
drive traffie to retail.

In the U.S., major labels
plunged into TV marketing four

greatest-hits albums from top cat-
alog artists, new releases from
superstars, and even the occa-
sional developing-artist title. And
after the Beatles’ 7 album was
promoted heavily—and very suc-
cessfully—via TV marketing, the

own records but as an outsource
marketer for major-label clients).
“Labels that did it were stigma-
tized because retail felt it canni-
balized sales. Now, it is viewed as a
good way to create awareness and
an excellent means of pushing con-
(Continued on puge 88)

even have a Spanish-language radio

At 23, Windham Hill
Keeps Its apirit Alive

BY CHUCK TAYLOR

Will Ackerman remembers the day he became a record-
company owner. It was 1976, in the midst of America’s
love affair with disco, and his self-produced collection of
acoustic guitar musings had made its way onto a number
of progressive FM radio stations. As a result, he had
— formed relationships with a num-

| ber of independent distributors.
EHH ||m “There was this fateful moment
when one of my distributors asked
what was coming next on my label,”
T Ackerman says. “I squinted and
thought ahout it—feeling incredu-
lous—and said, ‘You mean vou’ll

distribute anything [ put out? ”
In that instant, Ackerman’s intentions of being a
master carpenter and the proprietor of Windham
Hill Builders went out the window. Instead, he built
a recording empire. Over the next five years, his
Windham Hill Records would become a name as
synonymous with its brand of serene instru-
(Continued on page 90)
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BY MELINDA NEWMAN
LOS ANGELES—The often spir-

Live would seem to be the
antithesis of Limp
Bizkit’s frat-boy-
gone-bad aggres- §
sion, but Live front
man Ed Kowaleyzk
remembers the night |
he had an epiphany.
“We were insome §
college town last §
spring, and we were
just giving it pure
hell in a bar after the show,” Kowal-
cyzk says. “We were drenched in
sweat, dancing with people who
had been at the show, and Limp

itual, always intelligent music of

Radioactive/MGA’s Live
spreads Gredo Of Love On ‘W’

Bizkit came on [the jukebox] for,
like, three songs, and I finally sort
of got it. I got how much fun it was,
and the energy of'it. [ basically said

LIVE

to myself, ‘I want
to come to this

| party’ There’s this

element of Live
that I think no one
has ever heard
before, a sense of

{ humor, a sort of
y intensity that I

know hasn't neces-
sarily been totally

captured on record.”
So it should come as no surprise
that Live's new album, V (Sept. 18,
(Continued on page 89)

. aweden’s Rabyn Returns

With Zomba/Jive Deal

BY CHUCK TAYLOR
NEW YORK—Robyn is back. The 22-year-old R&B-
rooted singer/songwriter, who scored platinum in the
U.S. with her 1997 debut album, Rol)z/n Is Here—
paving the way for the current
post-Abba wave of Swedish
pop, rock, and dance artists—
has signed a worldwide record-
ing contract with Jive/Zomba,

BEILLBOARD
EXCLUS|VE

Billboard has learned.

The Stockholm-born artist,
still a teenager when that first
set made her a star at home, is ROBYN
expected to release a new album in first-quarter 2002,
Prior to that, she will appear on the soundtrack to the
upcoming Miramax film Owu the Line, produced by A
Happy Place, the production company headed by ‘N Syne

(Continued on puge 95)
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Girlfriend” and “The Game Is Over”
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See *NSYNC On This Summer’s Sold Qut Stadium Tour

Jacksonsville, FL
Alltell Stadium
Hershey, PA
Hersheypark Stadium
Hershey, PA
Hersheypark Stadium
Foxboro, MA

Foxboro Stadium
Foxboro, MA

Foxboro Stadium
East Rutherford, NJ
Giants Stadium

East Rutherford, NJ
Giants Stadium

East Rutherford, NJ
Giants Stadium
Cincinnati, OH
Cynergy Field
Buffalo, NY

Ralph Wilson Stadium
Philadelphia, PA
Veterans Stadium
Chicago, IL

Soldier Field

6/17
6/19
21

Chicago, IL
Solcier Field
Toranto, ON
SkyDome
Cleweland, OH
Brown's Stadium
Cleweland, OH
Brown's Stadium
Minseapolis, MN
Met-odome
Milwaukee, Wi
Miller Park
Detmoit, MI

Com erica Park
Oetmoit, MI

Com erica Park

St. Louis, MO
Trars World Dome
Litti2 Rock, AR
War Memorial Stadium
Houston, TX
Reliant Astrodome
Dallas, TX

Texes Stadium

10
73
7/16

78

Kansas City, MO
Arrowhead Stadium
Denver, CO

0id Mile High

San Oiego, CA
Qualcomm Stadium
Phoenix, AZ

Bank One Ballpark
Oakland, CA
Network Associates
Coliseum

Oakland, CA
Network Associates
Coliseum
Pasadena, CA

Rose Bowl

Las Vegas, NV

Sam Boyd Stadium
Tampa, FL
Raymond James
Stadium

Miami, FL
Pro-Player Stadium

Exclusive Mznagement by Johnny Wright for Wright Entertainment Group
Exclusive Bcoking Agent: David Zedeck @ Evolution Talent Agency

Www.Nsync.com  www.nsync-world.com  www_jiverecords.com
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San Antonio, TX
Alamodome
Birmingham, AL
Legion Field
Louisvilte, KY
Cardinal Stadium
Atianta, GA
Georgia Dome
Washington, DC
RFK Stadium
Indianapolis, IN
RCA Oome
Pittsburgh, PA
Steeler Stadium
New Orleans, LA
Louisiana Superdome
Jackson, MS
Mississippi Veterans
Memorial Stadium
El Paso, TX
University of Texas
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Glear Channel Retiring SFX Brand Name

New Title Reflects Concert Promoter’s Links To Its Parent Company

BY RAY WADDELL

The much-hyped branding slogan
“SFX—It's Better Live” is now officially
dead in the water.

After more than three years of intense
marketing and publicity—and countless
headlines—SFX Entertainment, the
world’s largest coneert promoter, will hence-
forth be known as Clear Channel Enter-
tainment (CCE). The internal branding
move, announced July 9, reinforces the com-
pany’s link to its parent, communications
giant Clear Channel Worldwide.

SFX quickly sent a shock wave through
the concert business when it formed, cre-
ating instant million-
aires in some camps and
becoming a Goliath
competitor for those not
part of the roll-up. Built
through aggressive ac-
quisition by Robert F.X.
Sillerman for about $2.5
billion over two years,
the company was sold
last year to Clear Channel for about $4 bil-
lion (Billboard Bulletin, March 1, 2000).

CCE owns, operates, or exclusively
books some 135 venues worldwide, includ-
ing 44 North American amphitheaters.
The overwhelming majority of what were
once the largest regional promoters have
been drawn into the fold.

The company also nationally and inter-
nationally promotes more than 20 national
tours, including those of Backstreet Boys,
"N Syne, U2, the George Strait Country
Festival, Ozzfest, and Madonna.

Now under the CCE banner are divi-
sions formerly known as SFX Music
Group, SFX Theatrical Group, SFX Fam-
ily Entertainment, SFX Multimedia, SFX
Television, and SFX Motor Sports. The
SFX Sports Group will operate under SFX
Baseball, SF'X Basketball, SFX Football,
SFX Golf, SFX Tennis, and SFX Media.

Calling the name change a “big-picture
move” geared to further capitalize on and
promote internal synergies, CCE CEO
Brian Becker says, “I think we will see
immediately that this was a positive move
for the company.”

Mark Mays, president/COO of San Anto-
nio-based Clear Channel Worldwide, adds,

BECKER

“We felt we could get more value by build-
ing the brand across the company.”

Becker says SFX spent “tremendous
resources and time” to develop SFX as a
brand name, “and we think we built some
brand equity. Now we have to work hard
at keeping it in place.”

Mays is less sure the SFX name had
been so successfully established as a
brand. “In looking out for the next 20
years, we felt we'd get more value by
switching to a common brand.”

Financial analysts say the re-branding of
SFX is a sensible—if not terribly excit-
ing—move, given Clear Channel’s position
as a well-known media company with a
good reputation within the finanecial com-
munity. “I think, if anything, it's a mild pos-
itive,” says Jake Balzer, who follows Clear
Channel for brokerage firm Edward Jones.
He expects the name change to mean little
to consumers, who “know the local venues
much better than they do SFX.”

James Boyle, an analyst with First Union
Securities, adds, “Though I'm sure [SFX]
had a certain reputation or a connection in
the business, it’s not as though you've just
renamed the CBS network—an acronym
that’s been know by viewers for 50 years.”

BY ANY OTHER NAME

Concert industry players are somewhat
ambivalent about the CCE announcement.
“What it does is send a signal to the big
media companies that [Clear Channel] will
continue to brand their concert company,”
says John Scher, president/CEO of New
York/New Jersey-based Metropolitan
Entertainment Group. “For Clear Channel,
it’s a smart move. In this world, perception
is reality. Now all the [competing radio sta-
tions | will be airing ads saying, ‘Clear Chan-
nel presents.’ It’s a very clever branding
opportunity, because subliminally it’s a com-
merecial for Clear Channel on a rival station.”

Another offshoot from the creation of
the Clear Channel Entertainment brand
is the further removal of once-vaunted
names from the concert business lexicon.
Cellar Door, Bill Graham Presents, Pace
Concerts, the Next Adventure, Don Law
Presents, Electric Factory Concerts,
Evening Star, Contemporary Produc-
tions, and Concerts Southern, and many

other companies that built the modern era
concert business are now twice removed
from their origin.

“It’s all a history lesson now,” says Dennis
Arfa, president of Artists Group Interna-
tional, New York-based booking agency for
such acts ag Billy Joel and Metallica. “The
game is so changed from what it was. It con-
tinues to turn into a corporate game as
opposed to a people game.”

A CERTAIN VAGUENESS

Arfa believes the increased corporatiza-
tion of the business has taken “territories”
and the people who once controlled them
out of play, creating a
certain vagueness that
once was not present.
“You don’t think of an
individual person in a
market like you used to.
In some marketplaces,
you don't even know
who the guy is there.”

In reality, “the guy” is
more often than not an employee of Clear
Channel, the undisputed king of the concert
business, representing more than 70% of box-
office grosses. For example, in the Boxscores
section of the July 9 issue of Billboard sister
publication Amusenient Business, SFX
Music Group is the sole promoter of the first
32 grosses listed, and 64 of all 74 reports are
credited to SFX.

Even so, Arfa points out that concerts
are now just “one small part” of Clear
Channel’s business. “Just because they're
the biggest doesn't mean they’re good. A
lot of people are in the dark. They don't
control their own destiny. There used to be
promoters—now there are a lot of waiters
and waitresses. There are some very
good promoters within their system, but
there are also a lot of ‘B’ people where
there used to be pioneers.”

That said, Arfa thinks the time has
never been better for new blood in the con-
cert industry. “I think it’s a great time for
someone to get into the concert business
and promote. People want an alternative.
There is a lot of disenchantment out there.”

Clear Channel, at least on the record, is
happy with the performance of its entertain-

(Continued on page 55)

ISSUES WITH JAZZ REISSUER
The article “Jazz Lives Thanks to Hand-
ful of Vets” (Billboard, July 7) states that
Phil Schaap “moved to producing boxed sets
devoted to big bands and Hoagy Carmichael
for the Smithsonian Collection.” As the per-
son who initiated the boxed set The Classic
Hoagy Carmichael, T hired Schaap to fill in
discographical details for the booklet. He
had no other role. I served as producer and
author of the booklet; Ronald M. Radano
was associate producer. The set was co-pub-
lished by Smithsonian Recordings and the

Indiana Historical Society.

John Edward Hasse, PhD.
Curator of American Music
Smithsonian Institution
Washington, D.C.

Phil Schaap states that in the 1970s he
became the first reissue producer to find the
original material, transfer it to a different

LETTERS

medium, then write liner notes. He ignores
the work by jazz reissue producers George
Avakian and Milt Gabler ('30s, '40s, '50s),
Frank Driggs (60s, '70s), and myself (1971-
present) and his European counterparts.
Most amazing is his claim that he produced
the Lester Young and Teddy Wilson boxed
sets for Time-Life Music. These were part
of the 84-LP Giants of Jazz series, of which
I was sole producer. Schaap’s only in-
volvement with this award-winning collec-
tion was a series of letters, sent after each
release, which criticized every aspect of the
work. Twenty years after the series was
completed, he now claims credit for a prod-
uct he professed to despise.
Michael Brooks
Newark, N.J.

I was astonished to read Phil Schaap’s
claim to producing big-band boxed sets for
the Smithsonian Collection of Recordings. I

was head of the Smithsonian Collection from
91 to '98. There were three Smithsonian big-
band boxed sets. The first was produced by
J.R. Taylor, the material selected by Martin
Williams and Gunther Schuller, the notes
written by them. The second was produced
by Margaret Robinson, the material select-
ed by Williams, and notes by Mark Tucker.
The third I produced with Bill Kirchner, who
selected the majority of the recordings with
my input and wrote notes. We both super-
vised transfers.
Bruce Talbot
Oakton, Va.

In 1940, while a student at Yale Univer-
sity, I started the first series of annotated
Jjazz reissue albums (Columbia’s Hot Jazz
Classics), expanding to the first multi-LP
sets before Phil Schaap was born.

George Avakian
New York

1

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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"After seeing Stevie Nicks's success, I'm thrilled
. that VH1 and VH1.com decided to promote Melissa’s
MELISSA ETHERIDGE Sk| N new CD ‘Skin’ with Hear Music First.”

BILL LEOPOLD w.r..EoPoLD MANAGEMENT
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THIS WEEK THIS WEEK THIS WEEK BI"bOCIrJ THIS WEEK THIS WEEK THIS WEEK

Tor OF Toe News

10 The MTV network is celebrat-
ing its availability in 100 miltion
homes in Europe.

Arnists & Music

10 Executive Turntable: Richard
Sanders is named executive VP/GM
of RCA Records.

14 Former Clash front man Joe
Strummer fakes a laid-back
approach to his latest Hellcat
release, Global a Go-Go.

14 The Beat: Neil Diamond’s
Three Chord Opera is his first
completely self-penned set in
nearly three decades.

17 Boxscore: Teen pop acts ‘N
Sync, Eden’s Crush, A*Teens,
Meredith Edwards, and 3LW gross
atmost $2 million in Milwaukee.

ARTISTS & MUSIE
=

PHILIP GLASS: P 13

18 Continental Drift: The lafest
self-made set from San Francisco-
based Ploughound draws compar-
isons with Green Day and Blink-182.
19 Popular Uprisings: Three Mo’
Tenors offer Broadway-influenced
sounds on their RCA Victor debut.

20 Reviews & Previews: Albums
from David Garza, Melissa
Etheridge, and Craig David are in
the spotlight.

23 R&B: The Isley Brothers
make their DreamWorks debut
with Efernal.

REVIEWS & PREVIEWS

MELISSA ETHERIDGE: P 20

24 Words & Deeds: Three 6
Mafia finds that movie-making is a
natural progression with Choices.

24 Rhythm Section: BMG has
seven of the top 10 titles on the
Hot R&B/Hip-Hop Singles &
Tracks chart.

48 Dance: DJ DB offers a gentler
drum’n’bass sound on the first CD
release from Breakbeat Science
Recordings.

50 Country: Blue Plate Music
remembers multi-instrumentalist
John Hartford with a new Live From
Mountain Stage album.

56 Pro Audio: The upcoming
Audio Engineering Society meeting

will address fransferring and univer-

sal inferchange via the AES 31.
57 Songwriters & Publishers:
Archival footage of The Lawrence
Welk Show surfaces on PBS
pledge specials.

58 Latin Notas: IFP continues ifs
crackdown on piracy with recent
raids in Latin America.

INTERNATIONAL

60 MTV Networks Asia and On
Media team up fo enter the music-TV
market in South Korea, with 24-hour
channel MTV Koreq.

62 Hits of the World: Shaggy
Featuring Rayvon heads up five

international singles charts with
“Angel” on MCA/Universal.

63 Global Music Pulse: Super
Furry Animals will release their new
album, Rings Around the World, on
Epic, as both an audio CD and a
DVD Video.

MercHANTS & MARKETING

72 Independents grab a larger
portion of the market share for the
first half of 2001,

74 Declarations of Indepen-
dents: Koch International names
Rob Scarcello as VP of sales and
marketing

76 Retail Track: Valley Media's
recent 10-K filing reveals the com-
pany’s gross-margin challenges.

77 Sites + Sounds: Liquid Audio
is developing a digital subscription
service.

78 Home Video: Clive Barker,
Jonathan Davis, and Richard Gibbs
are teaming fo unite art and sound
on DVD Video.

80 Child's Ptay: Singer/
songwriter Laurie Berkner makes
her video debut on Laurie Berkner's
Video Songbook.

PROGRAMMING

84 Broadcasters face a rough
road when frying fo make it on-air
in Nashville.

___EOUNTRY

JOHN HARTFORD: P. 50

85 The Modern Age: Adema’s
Mark Chavez talks about how
*Giving In,” the group’s first sin-
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BY DEBORAH EVANS PRICE
NASHVILLE—At a time when the
music industry overall is battling a slump,
the Christian music community is rejoic-
ing over double-digit growth. According
to SoundSecan, sales of contemporary
Christian and gospel music albums are up
more than 12% for the first half of 2001,
compared with the same period last year.

FromJan. 1 toJuly 1, 19,830,000 units
were sold, as opposed to 17,669,000 dur-
ing the same period last year—an
increase of almost 2.2 million units.

Gospel Music Assn. president Frank
Breeden says, “The contributions from
direct-response television with the Time
Life/Integrity [release] Shout to the Lord,
which is in the Songs 4 Worship [series],
along with the other worship titles and
gospel titles, have been the primary fuel-
ing agent for this year’s growth.”

Songs 4 Worship: Shout to the Lord,
Donnie McClurkin’s Live in London and
Movre, and the WoW compilations—WoW

* Christian Sales See Double-Digit Growth

2001, WoW Gospel 2001, and WoW Wor-
ship—were the top five best-selling Chris-
tian projects thus far this year. Statistics for
the first six months also received a boost
from the late spring releases of Point of
Grace’s Free to Fly and Avalon’s Oxygen.
After several years of steady growth,
Christian sales dipped slightly last
year, a factor many
attributed to a lighter
release schedule. “This
six months of growth
is not only recovering
the shortfall we had
last year, it also super-
cedes the 1999 mid-
year point,” Breeden
says. “So this is a high
point for us, an all-time high mid-year.
This could be a record year.” The next
six months will see releases by Steven
Curtis Chapman, Michael W. Smith,
P.0.D., Mary Mary, Shirley Caesar,
Fred Hammond, and Nicole C. Mullen.

BREEDEN

Christian video sales are also up 14%,
spurred by such titles as Veggie Tales’
Lyle the Kindly Viking and Mark Lowry’s
Mark Lowry on Broadway, which topped
the Billboard video chart for five weeks.

One of the mujor growth areas is in
the urban-gospel department, which rep-
resents 25% of all Christian sales this
year. Stacy Merida, director of market-
ing for Verity Records, says the sub-
genre is on the “upswing,” citing “the
increased appeal and notoriety of gospel
artists on mainstream radio” as proof.

Merida says the success that such gospel
artists as Donnie MeClurkin, Yolanda
Adams, and Mary Mary have enjoyed at
mainstream retail has “provided a trickle-
down effect back to the Christian stores.”
As a result, she says, Christian retailers
are “actively advertising to the African-
American community [during] other than
just the month of February—which is
Black History Month—and they are
pulling in more traffic to their stores.”
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Radio Exposure Stirs Discussion
At Latin Alternative Music Gonfab

BY ENRIQUE LOPETEGUI
NEW YORK—The second annual
Latin Alternative Music Confer-
ence (LAMC), held July 6-9 in New
York, confirmed its status as the ul-
timate meeting place for the edgier
side of Latin music.

“For someone like me, LAMC is
extremely important,” singer/
songwriter Ely Guerra told Billboard
at the event. “Without a doubt, I will
be back next year.” One of Mexico’s
foremost singers, Guerra is virtually
unknown in the U.S.—something she
hopes LAMC will help change.

Even for bands not directly relat-
ed to Latin rock, LAMC comes in
handy. “I’ve been here for two days,
and I already know everything about
the next tour,” said Miguel Jimenez,
who manages flamenco group Mar-
tires del Compas. “I know where we
will play, when—everything. I even
know who my opening act will be. I
found out all of that at LAMC.”

Attendance at the conference
continues to grow. Registrations
were up from around 700 last year
to almost 950. And those in atten-
dance included bigger names than
ever, LAMC spokesman Josh
Norek told Billboard: “This year
we had more big executives from
places like Argentina, Brazil, and
even Germany and Japan.”

Due to his multiple recording proj-
ects, Gustavo Santaolalla—co-owner
of Surco Records, a joint venture
with Universal Music Group—was
this year’s great absentee. But
despite missing the event, he remains
an avid supporter of LAMC. “I sent
all my people to the conference,” he
told Billboard in a phone conversa-
tion from his Los Angeles home.
“This is a great event that helps us
strengthen the sense of community
in Latin alternative music.”

The panels were uneven in qual-
ity, but this was less important than
the camaraderie of musicians, jour-
nalists, and executives from all over
the Spanish-speaking world ex-
changing business cards and enjoy-
ing live performances. The concert
standouts were Mexico’s el Gran
Silencio and Guerra, Argentina’s los
Pericos, Spain’s Estopa, and Puerto
Rico’s up-and-coming Circo.

Manu Chao broke attendance rec-
ords by drawing 12,000 people to his
free July 7 Central Park, N.Y., Sum-
merstage concert—thousands more
than attended last year’s multi-artist
show, which was anchored by la Ley.
(Always diplomatiec, Chao told the
audience with a pinch of exaggerated
drama, “I'm in the world’s most pow-
erful country, but this is the worst
sound system we’ve ever had.”)

Enrique Lavin, editor of “N"—the
Latin alternative section of CMJ—
sees LAMC as a source of organized
strength for the genre. “Last year,
we had the first LAMC, the second
[Latin alternative] Watcha tour, and
I started with CMJ,” he told Bill-
board. “Now, we have a bigger and
better LAMC, Watcha is solidly
established, and we have a very
clear idea of where the radio is—or
isn't—for Latin rock. LAMC is the
only tool we have so that we can

organize all that information in order
to keep growing.”

One important issue discussed in
LAMC panels was the lack of radio
exposure for rock en espaiiol. During
a discussion on music and film and
referring to the growing trend of rock
en espaiiol film soundtracks, panelist
Ivén Alvarez, senior VP of Universal
Music Publishing Latin America,
raised the question: “Why is it that
radio doesn’t get it, but film does?” It
was a statement that encapsulated
the frustration of rock en espanol fans
over radio’s lack of support.

Even though the usual “rocanrol
radio” issue wasn'’t officially part of a
panel, it gradually became the main
topic of discussion. It all started with
discussions of how best to approach
the Anglo media as Latin alternative
rock’s main promotional tool.

Diana Baron, president of
D. Baron Media Relations in Los
Angeles—the public relations firm
that booked Colombian band Ater-
ciopelados on The Tonight Show
With Jay Leno—sounded a note of
optimism: “To have Aterciopelados
on The Tonight Show shows a lot of
open-mindedness on the part of the

‘I would never listen
to any of those
horrible pop/rock
stations. We’re ready
for the real thing. We
need “rocanrol”
radio in the U.S.,
and we need it now.’

—SERGIO ARAU,
BOTELLITA DE JEREZ

Anglo TV people.” Prior to that,
only Mand had played the NBC
show, accompanying Santana in a
live version of “Corazén Espinado.”
So far, Aterciopelados is the only
Latin rock band to have played The
Tonight Show on the strength of its
own album. (Previously, Los Fabu-
losos Cadillacs and Café Tacuba had
appeared on Late Night With
Conan O’Brien).

Baron belongs to the growing
number of industry figures who no
longer believe in ethnic categoriza-
tions. “This Anglo/Latino thing is
becoming a crazy, meaningless con-
cept,” she said.

Ben Kelly, international buyer for
the Virgin Megastore in New York,
was blunt about his faith in Latin rock
and his dislike of some label practices.
He dismissed corporate notions of
Latin alternative music as a small
market. “If you don’t have the prod-
uct in the market, you're not going to
sell any records,” he said, referring to
the labels’ weak distribution practices
and refusal to take advantage of
momentum by releasing albums in
the U.S. when the albums are hot in
their country of origin.

Maribel Schumacher, former VP of
marketing and artist development for
Warner Music Latin America, noted
that such heavyweights as Argenti-
na’s Daniel Grinbank have attempted
to set up 24-hour alternative Spanish-
language radio stations in the U.S.,
but “the feds” have stopped it.

“[Big radio impresarios] face all
sorts of regulatory impediments
[from the Federal Communications
Commission],” Schumacher said.
“They’ve had such a hard time with
these protectionist laws.” She said
that these stopped investors from
taking over weak Anglo stations
and turning them into rock en
espariol stations. “Rock en espafiol’s
only hope for airplay rests, ironi-
cally, with the Anglo stations,”
Schumacher emphasized.

Panel moderator Josh Kun agreed.
Despite encouraging ratings, his
show, The Red Zone—the first
English-language Latin rock radio
show to be broadcast on a commercial
station in the U.S.—was canceled
when an English-language radio sta-
tion switched to a Spanish format. He
said, “Latin radio does not support
Latin alternative musie. Period.”

KCRW?’s Nic Harcourt, host of the
popular Morning Becomes Eclectic
show in Los Angeles, is familiar with
Kun’s plight. For a while, he said, his
station was considering giving a slot
to The Red Zone after the show was
canceled, until his production team
asked, “Why should we broadcast
Jjust two hours of Latin rock a week
when you can play the music all day,
every day, in the regular mix?”

The results have been impres-
sive, said Harcourt, who is con-
vinced that Latin alternative music
will grow when it gets more airplay.
“It makes good sense to play those
artists. Whenever we play it, and
we're the only ones in L.A. to play
it, we get a reaction. It’s bringing
new listeners to the station. The
problem [with Latin alternative
music] is that it doesn’t have enough
budget or outlets to let it happen.”

So far, rocanrol’s only hope for com-
merecial airplay lies on rock/pop en
espaniol outlets. Stations like Super-
estrella in Los Angeles and Viva FM
in several major markets have sur-
vived with a combination of some of
the biggest rocanrol hits and some of
the cheesiest pop, to the delight of the
poperos and the indignation of the
rockeros. The symbol of this division
became clear at LAMC, when Anto-
nio Andrade, PD of Viva FM Phoenix,
took the microphone to share with the
audience the success of his radio’s
pop/rock formula. Rockeros were not
too convinced—Andrade was wear-
ing a Gerardo T-shirt.

Sergio Arau, the legendary
leader of Mexican guacarrock trio
Botellita de Jerez, tells Billboard
that he maintains a certain distaste
for such pop/rock formats: “I would
never listen to any of those horrible
stations, knowing that at any time
they can play some romantic gar-
bage in between some badly chosen
rock songs. We're ready for the real
thing. We need rocanrol radio in the
U.S., and we need it now.”

John Kennedy.

Adios, Amigo. The senior management of Universal Music International
(UMI) met June 29 in London to say a fond farewell to Manolo Diaz, center,
outgoing chairman of Universal Music Latin America. Diaz officially stepped
down the following day, with plans to set up his own production and
management firm. Pictured with Diaz, from left, are Universal Music France
president Pascal Negre, Universal Music U.K./Ireland chairman Lucian
Grainge, UMI legal counsel Richard Constant, UMI chairman/CEQ Jorgen
Larsen, Universal Music Netheriands president Theo Roos, UMI executive VP
Tim Bowen, Universal Music Italy president Piero La Falce, UMI CFO Boyd
Muir, UMI senior VP of marketing/A&R Max Hole, and UMI president/COO

aummer Hits New York

Goncert Series Gelebrates The Season

BY JIM BESSMAN

NEW YORK—As temperatures
rose, musicians were gearing up
for Summer in the City, part of
the music series The Beat Goes
On. The July 14 show was the
11th installment in the 3-year-old
endeavor by co-producers Jeanne
Stahlman and Ed Rogers to com-
memorate a specific
music genre ol epoch,
using top downtown
Manhattan vocalists
and instrumentalists.

The program, like
previous Beat outings,
took place at the Bot-
tom Line nightclub. It
was hosted by Tish and
Snooky—singers and
founders of punk cos-
metic company Manic
Panic—and starred the
likes of Rogers, Willie Nile, Patti
Rothberg, Richard X. Heyman, Jon
Tiven, and Chris Barron.

Performers covered such sum-
mer rock classics as Eddie
Cochran’s “Summertime Blues,”
the Ramones’ “Rockaway Beach,”
the Shangri-Las’ “Remember
(Walkin’ in the Sand),” Mungo
Jerry’'s “In the Summertime,” the
Rivieras’ “California Sun,” and, of
course, the Lovin’ Spoonful’s “Sum-
mer in the City.”

The set list was a “labor of love,”
notes Rogers, who is also a member
of Cropduster recording act Green
Rooftops. “It’s music that I loved in
my past. It’s getting to be 40 and 50
years old—which seems weird—
but it’s still contemporary today
and the foundation of today’s music.
I approach every project as part of
my growing-up experiences, and
that’s really all it is—someone who
loves music putting together shows
based on that.”

Past Beat programs include
Nuggets, featuring songs from
Rhino’s famous garage-rock clas-
sic collection of the same name
and hosted by compilation pro-
ducer Lenny Kaye; the Brill

ol
STAHLMAN, LEFT, WITH ROGERS

Building, hosted by Smithereens
drummer Dennis Diken; and Rat
Pack, hosted by Richard Barone.
Participating artists have includ-
ed Barone, Phoebe Snow, Jill Sob-
ule, Evan Dando, Billy J. Kramer,
Curtis Stigers, Marshall Cren-
shaw, Jules Shear, and Annie
Golden, with backup band musi-
cians including Diken,
Graham Maby, Simon
Kirke, Scott Kempn-
er, and Andy York.

“When we cover a
period, we try to dig
deep into it and pres-
ent a wide variety of
songs,” says Stahl-
man, a booking agent
who also produces the
Bottom Line’s month-
ly Nightbirds series of
music by women. “For
example, in the Rat Pack show, we
covered Frank Sinatra, Dean Mar-
tin, Keely Smith, and Louis
Prima—as well as Bobby Darin
and even Wayne Newton. Summer
in the City covers everything from
the Beach Boys to the Ramones,
Jan & Dean, the Beatles, the Sex
Pistols, Johnny Rivers, and the
Rascals.”

The Beat Goes On differs from
other tribute series in that “we try
to seriously present an era of music
and give people a sense of what it
was actually like to be part of that
era,” Stahlman says. “Instead of
finding the original artists like
[garage-rock concert series]
Cavestomp!, we create something
exciting by mostly using downtown
artists who usually only do their
own material. And where [artist-
focused concert series] Loser’s
Lounge takes a single artist and
presents a career retrospective
using a regular band, we take an
era or theme and constantly rotate
in all the top New York musicians.”

Stahlman says that the next
Beat program will focus on
Rhino’s recently released follow-
up to Nuggets.
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Not only is TRL coming to your town...
they’re bringing enough seats for everyone

This summer MTV presents the first-ever TRL Tour

&

starring stiny’s
July 2001

7/18  Albany, NY

7/19 kartiord. CT

7/20  Virginia Beacn, YA
/21 Fal=igh, NC

7/22 Wasnington, OC
3124 Hershey, PA

/25 Buffalo, NY

/28  Attanta GA

7/28 St Louis, MG
/30 Minnegpolis, MN

August 2001

8/1 Kznsas City, MO
Otlzhcma City, OX
San Artonio, TX
Houstorn, TX
Daias, TX
Hoimdsal, %J
Phriladelok a, PA
Boston, MA
NYC, NY
Taronto, ONT
Columbus, CH
Cincinnati, OH
Charlotte. NC
Tampa, 7L
M ami, FL
Nashv iz, TN
Indianapolis, IN
Detroit, Ml
Pittsburgh, PA
Cleveland, OH
chicago, IL
San Diego, CA
-as Vegas, NV

September 2001

91 Oz=kland, CA

92 Irsine, CA

9/3 Pricenix, AZ

7.} Al'buquergue/
Las Cnuces, NM

9/9 Dznver, CO
Varcouver, BC
Szettle, WA
Portland, OR
Mouniainview, CA
Edmon-on, ALB
Anchorage, Ak
Honolu u, H

MUSIC TELEVISION ®

Go to MTV.COM for more details
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MTV Availability Reaches 100 Million Mark In Europe

BY GORDON MASSON

After doubling its European dis-
tribution in less than five years,
MTYV has passed a milestone: The
network is now available in 100 mil-
lion homes in Europe.

“This is a very impressive
achievement, which reflects the
importance of MTV Europe as the
major Pan-European music-TV
channel,” says Thomas Starck-
johann, VP of marketing for Warn-
er Music Europe. “The fact that
after 14 years MTV Europe is still
expanding is significant in terms of
taking our music to an even wider
European audience.”

In the U.S., MTV is available in
78.2 million households.

MTYV Europe Networks presi-
dent/CEO Brent Hansen has been

with MTV since its August 1987
U.K. launch. Back then it had just
45 staff members and access to 1.5
million households. “We've come a
long way,” he says. “I remember
when 10 million
[households] was a
big deal. That’s
when we started
to make money.”
The New Zealan-
der now oversees
an operation with
more than 900
full-time staffers
on the books.
Hansen credits MTV’s growth in
Europe to an aggressive strategy
of regionalization. For instance,
the 100-million barrier was broken
as a result of MTV’s migration in

HANSEN

Italy to the terrestrial TMC2 chan-
nel from its previous home on Rete
A. The move boosted MTV’s dis-
tribution in Italy by 31.7% to 15
million homes, according to MTV
Monitor data.

Hansen says, “One hundred mil-
lion [households] means for us that
we’ve got a substantial scale across
Europe, which gives us a really
great platform for where we're try-
ing to get to in the future.”

That future presents the same
challenges to MTV as it does to
the music industry as a whole—
those of maintaining consumers’
interest in music and persuading
those consumers to exchange
more of their hard-earned cash on
music rather than the myriad
offerings of other activities that

achmidt To Oversee BeMusic Units

BY BRIAN GARRITY

NEW YORK—In a move that for-
mally shifts the heart of its opera-
tions to new music services division
BeMusic, Bertelsmann E-com-
merce Group (BeCG) has tapped its
own top executives to run BeMusic,
which will operate in three units.

BeCG president/CEQ Andreas
Schmidt will head the BeMusic
management team, serving as
chairman/CEQ. Bill Sorenson,
BeCG CFO, will serve as BeMusic
executive VP, CFO, and chief
administrative officer. Sorenson
will also sit on the board of direc-
tors. Both executives retain their
current roles at BeCG.

As for structure, BeMusic will be
subdivided into BeMusic Direct,
comprising the record clubs and
CDnow; BeMusic Services, the
online and offline fulfillment oper-
ation that also includes the cus-
tomer service department; and
BeMusic Digital, the locker and
subseription business that houses
the recently acquired myplay.com.
All three units report to Schmidt.
BeMusic will also manage BeCG’s

RECORD COMPANIES. Richard San-
ders is named executive VP/GM of
RCA Records in New York. He
was president of V2 Records.

David Weyner is named exec-
utive VP/GM of RCA Vietor
Group in New York. He was exec-
utive VP/GM of Sanctuary Music
Productions.

Steve Barri is named senior VP
of A&R for Gold Circle Entertain-
ment in Los Angeles. He was pres-
ident of Samson Records.

Rob Scarcello is named VP of
sales and marketing for Koch In-
ternational in Port Washington,
N.Y. He was VP of sales and dis-
tribution for TVT Records.

Michael Bone is named head
of music for Palm Pictures. He
was executive VP of Capricorn
Records.

Manny Benito is promoted
to VP of A& R development for

alliance with Napster.

Stuart Goldfarb, most recently
president/CEO of bol.com, has been
named president/CEO of BeMusic
Direct. He will also serve as a mem-
ber of the BeMusic board. Goldfarb
will manage all operations of BMG
Direct and CDnow and oversee
more than 500 employees in New
York and Philadelphia. Mike
Krupit, president/CEO of CDnow,
will report to Goldfarb.

In a surprise move, George McMil-
lan, president/CEO of BMG Direct,
is leaving the company to become
CFO of CMGI, an Andover, Mass.-
based Internet operating company.

Tom Hoekzema has been named
president/CEO of BeMusic Serv-
ices, as well as a BeMusic board
member. Hoekzema, who was sen-
ior VP of operations for BMG Di-
rect, will oversee 1,800 employees
in Indianapolis and Dunecan, S.C.

Schmidt will serve as interim
chief executive of BeMusic Digital
until a president/CEO is named.

BeMusic Digital’s mandate is to
oversee the creation of an “inte-
grated music destination service”

SANDERS WEYNER

the Latin region at Sony Music
International in Miami Beach.
He was director of A&R for
the Latin region.

Karen Yee is named VP of tour
marketing for Arista Records in
New York. She was VP of account
services for Momentum.

Danny Cooper is promoted to
senior director of national promo-
tion for the Island Def Jam Music
Group in Los Angeles. He was
regional manager of promotion and

that will combine the functions of the
music clubs, retail operations, and
digital subscriptions services. Daniel
Alegre, VP of business development
at BeCG, has been appointed VP of
BeMusic Digital and will develop
strategy for the division.

Myplay co-founder, president,
and business development chief
David Pakman has been named
senior VP of corporate develop-
ment and public policy for BeMusic.

Another appointment is Worth
Linen, BMG Direct president/CEO
from 1991 to '96, to the BeMusic
board as an outside director. Linen
will focus on coordination and inte-
gration of all direct-marketing
activities of BeMusic.

BeCG senior VP of corporate
communications Patrick Reilly will
serve in the same role at BeMusic.

BeCG, which was formed last July
as a division of Bertelsmann AG, now
essentially becomes a holding compa-
ny for BeMusic. Bertelsmann’s 40%
stake in Barnesandnoble.com and its
49% stake in digital rights manage-
ment company Digital World Services
make up BeCG’s other assets.

UTIVE TURNT

SCARCELLO

Internet marketing.

Priority Records names Danny
Coniglio senior director of cross-
over promotion in New York and
Glenn Aure associate director of
crossover promotion in Los Ange-
les. They were, respectively, sen-
ior director of crossover promotion
for Arista Records and assistant
PD/music director for KMEL-FM
San Francisco.

Ark 21 Records names Alex
Sarzo sales director of interna-

lure their disposable income.

“The main competition {for MTV]
is anything that takes people’s ears
and eyeballs away from the music,”
Hansen says. “The challenge is to
make money. The
market is tough out
there. We've got to
make sure that we
can continue to
grow, so that we
can keep launching
channels.”

Dick Miller,
Zomba Music
Group’s London-
based European marketing man-
ager for U.S. repertoire, says, “I
think music television is more
important now than it has been in
the past, because the number of
opportunities for record companies
to market music generally is
diminishing, and specialist music
channels are an important factor in
the marketing mix.”

Still, Miller is cautious about
interpreting MTV’s latest land-
mark figure: “Statistics are always
there to be interpreted—how
many of those 100 million [house-

A

STARCKJOHANN

holds] actually wateh MTV?”

Highlighting the importance of
MTV in selling repertoire, BMG VP
of European marketing Sara Silver
says, “MTV is the only Pan-
European vehicle that exists. It’s
not a powerful tool, but it’s the only
coherent tool that we have, and
therefore we find them very impor-
tant partners.”

Miller agrees: “MTV, as with all
television—be it terrestrial, cable,
or satellite—is an extremely impor-
tant part of the overall mix [of]
everything that we do.”

Silver adds, “Sometimes I can
present [MTV] with a problem . ..
and we can discuss ways in which
we can develop something. It’s a
fantastic relationship to be able to
discuss with your media partner
what you're aiming to do and why
you're aiming to do it.”

Despite the difficulties currently
affecting media industries, Hansen
reveals that MTV Networks
Europe is bucking the trend by
managing to increase its advertis-
ing revenue. One of the reasons
behind this, he tells Billboard, is

(Continued on page 101)

EMI Shifts Management Team

Appointments Focus Attention On North America

BY ADAM WHITE
and GORDON MASSON
LONDON—Perhaps anticipating a
_ few prickly merg-
& er questions, EMI
i’ Recorded Music
_ * president/CEO
8 ¥ Ken Berry will of-
k- 2= fer some upbeat
1% “*‘é%; news July 20 at
@i the EMI Group’s
DE BURETEL annual general
meeting: a fresh
configuration of
his senior management team.
Such timing is familiar to long-
time EMI watchers, who would
marvel when former EMI Music
chief Bhaskar Menon pledged at

shareholder meetings that continu-
ing underperformance at the com-
pany’s U.S. operations would be
solved by the lat-
est round of execu-
tive musical chairs.
North America is
clearly on Berry's
mind, too. Themost ,
senior of the ap-
pointments he an-
nounced July 10
was that of Charlie
Dimont, who moves
up from his role as London-based pres-
ident of EMI Europe to New York-
based executive VP of EMI Recorded
Music. Berry told Billboard last year
(Continued on page 101)

ALLISON

BENITO YEE

tional and emerging markets, Jimi
Wills national director of sales,
and Jim King national director of
sales in Los Angeles. They were,
respectively, label liaison for
Thump Records, marketing man-
ager for Universal Music and
Video Distribution, and director of
sales for Atomic Pop.

Richard Schaefer is promot-
ed to manager of tour market-
ing for London-Sire Records in
New York. He was assistant to

CONIGLIO

COOPER

the VP of marketing.

PUBLISHERS. Brentwood-Benson
Music Publishing names Jill Pres-
ley print permissions administra-
tor, Ryan Brewer choral outbound
sales representative, and Randall
Blakely choral outbound sales
representative in Franklin, Tenn.
They were, respectively, an intern
for EMI Christian Music Group, a
substitute teacher, and a model
scout for eModel.
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DreamWorks’ Alien Ant Farm

BY JILL PESSELNICK

LOS ANGELES—Papa Roach may
have paved the way for Alien Ant
Farm by choosing the modern rock
act as the first group to sign to its
DreamWorks imprint, New Noize,
but the band has proved it can gain
radio and MTV support on its own.

Alien Ant Farm’s lead singer,
Dryden Mitchell, says its work ethic
is the main thing that his band has
in common with
Papa Roach. “We’re
a blue-collar band
working hard,” he
says. “They’re the
same way. I took it
as an honor that they
| picked us.”

The group’s March
6 label debut, ANTh-
ology, debuted at No.
1 onthe Heatseekers
chart and entered
The Billboard 200 at
No. 105 in the March 24 issue. The
album earned Heatseekers Impact
status on The Billboard 200 in the
July 7 issue, when it hopped from No.
125 to No. 89. It is currently No. 67
on the chart.

Before Alien Ant Farm—whose
other members are guitarist Terry
Corso, bassist Tye Zamora, and
drummer Mike Cosgrove—signed
the major-label deal last summer,
the group’s focus was on its live
shows, through which it was gar-
nering a growing fan base with its
often humorous performances.

While that live emphasis re-
mained after the band joined
DreamWorks, the label’s former
marketing director, Monica Fitzgib-
bons (who now handles the band
through her indie marketing com-
pany, Dayone Marketing), encour-
aged the group’s transition into a

ALIEN ANT FARM

Fires Up Heatseekers Ghart

more commercial realm. Managed
by John Boyle of Extreme Consult-
ing, Alien Ant Farm is booked by
CAA and published by BMG.

InJanuary, the pop-leaning track
“Movies” hit the airwaves, later
gaining video airplay on MTV2 and
peaking at No. 18 on Modern Rock
Tracks. By April, the band had
joined Papa Roach’s Raid the
Nation tour. It is currently on the
Vans Warped tour.

Alien Ant Farm’s
second single, a re-
make of Michael
Jackson’s “Smooth
Criminal,” went to
radioJune 12 and has
already reached No.
12 this week on Mod-
ern Rock Tracks. It
has consistently been
a top three phone
request at KMYZ
Tulsa, Okla., PD
Lynn Barstow says. “It’s got a nice,
fat guitar and was a pretty damn
good song when it came out the
first time around.”

The “Smooth Criminal” video
has been featured on the WWF
network’s Tough Enough. Fitzgib-
bons says the band will also be fea-
tured on the show’s soundtrack,
which will be released on Dream-
Works in September.

David Levesque, senior music
buyer for the Troy, Mich.-based
retailer Harmony House, says
that the video has been key to
drawing new listeners to the band:
“Their sales have actually doubled
over the last two weeks.”

Mitchell is just hoping to ride
this wave of success to the top.
“We want to be a household
name, like Van Halen. That’s our
whole goal.”

Philip On Film: Glass Gontinues To Score

Nonesuch, Lincoln Center, And Tour Celebrate The Composer’s Rare Art

BY STEVE SMITH

NEW YORK—Since the curtain
first rose on the cinematic art form,
composers of classical music have
been called upon to write incidental
music for film much as they had
done for the theater in centuries
past. Some composers made it a reg-
ular part of their careers, while a
handful virtually abandoned concert
music altogether to concentrate on
film scores. Yet few classical com-
posers can boast a relationship with
film music as innovative and dynam-
ic as that of Philip Glass.

Beginning with the seminal score
Glass created for Godfrey Reggio’s
1983 cult classic Koyaanisqatsi, his
works for film have numbered
among his most important and pop-
ular compositions. Over the past 15
years, the composer has also broken
new ground by accompanying some
of those films in live concert settings
with his own ensemble or in league
with such groups as the Kronos
Quartet. Beginning this summer
and continuing well into 2002, Glass’
cinematic oeuvre will be celebrated
with major premieres, an eight-city
fall tour, and a deluxe retrospective
boxed set from Nonesuch.

The festivities began this month
at New York’s Lincoln Center Fes-
tival. As part of a larger series ded-
icated to the 64-year-old Glass that
has already seen the U.S. premiere
of his opera White Raven, the festi-
val will devote the evenings of July
26-27 to “Shorts,” a new collabora-
tive film-and-music project. “Shorts”
combines Reggio’s lesser-known
short films Anima Mundi and Evi-
dence with new films created espe-
cially for the program by leading
filmmakers and visual artists Peter
Greenaway, Atom Egoyan, Shirin
Neshat, and Michal Rovner.

Glass’ collaborations with Reggio
on Koyaanisqatsi and Powagqatst
are among the most influential mar-
riages of film and music in recent

decades, and both works have be-
come key parts of his concert reper-
toire. The two artists are currently
at work on the trilogy’s final install-
ment, Nagoyqatsi, due in late 2002.

According to Glass, producer
Linda Greenberg-Brumbach pro-
posed the concept for “Shorts” as a
means by which he could add the 30-
minute Anima Mundi score to his
performance repertoire.

“Linda suggested commissioning
the rest of the program from film-
makers,” Glass explains. “We began
by watching a lot of films last sum-

GLASS

mer, both by traditional filmmakers
who make interesting movies and
people who make art films. Once I
decided with whom I wanted to
work, we called them up, and every
one of them agreed.”

Glass was surprised to discover
that each of his chosen collabora-
tors already had a concept or work
in progress that could be adapted
to his needs. “It turns out that a lot
of filmmakers keep sketches and
little ideas around,” he says, “but
nobody really asks them for shorts.
It’s not a form that anybody par-
ticularly wants to work in.” Glass
and Greenberg ultimately commis-
sioned four short films to add to
Anima Mundi and Evidence for an
evening-length program. “We basi-

cally reversed the usual process
and commissioned filmmakers to
make movies for a composer.”

Each of the filmmakers respond-
ed to the commission differently.
Greenaway had already nearly com-
pleted The Man in the Bath when
he received Glass’ call, while Rov-
ner used a series of her visual
images selected by Glass to fashion
a storyboard for Notes. “As they
showed me the movies,” Glass says,
“I didn’t ask them to change very
much.” When writing music for a
filmmaker, a composer has to make
changes in the score all the time,
Glass notes. “I didn’t exact the
revenge of the composer here,
which would have been tempting,”
he adds, laughing. “But I wanted
them to do what they wanted to do
artistically, and I liked what I saw.”

Glass will take “Shorts” on the
road in October and November for
an eight-city tour that includes multi-
evening festivals in Austin, Texas;
Seattle; Portland, Ore.; Los Angeles;
and Ann Arbor, Mich. In each city,
Glass and his ensemble will dedicate
separate evenings to his scores for
Koyaanisqatsi, Powagqatsi, and
Dracula. The first four locations will
also see performances of the unique
cinematic opera La Belle et la Béte.
The tour then takes Glass and his
ensemble to Columbia, Mo.; Bloom-
ington, Ind.; and Cleveland for one-
and two-night engagements in
November.

Marking the occasion of the tour,
Nonesuch is preparing to release
the five-CD film music boxed set
Philip on Film in September. Glass’
Nonesuch tenure began with the
1985 release of his score for Paul
Schrader’s Mishima, and the label
has since presented eight further
releases of Glass’ music for film.

“Philip is one of the great collab-
orative artists of our time,” None-
such chief Robert Hurwitz says.

(Continued on page 100)
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Band Vibe Brings Strummer Alive

Rejuvenated Ex-Clash Front Man Cranks Out 2nd Hellcat Set

BY WES ORSHOSKI

Most artists get a little nervous once
thev've finished an album and are wait-
ing for feedback from friends, their
record label, critics, and others. But,
with his third solo album, Global a Go-
Go (Helleat, July 24), former Clash
front man Joe Strummer says he wus
a little bit more eager than usual.

After wrapping a short tour with
the Who last yeat, he and the Mes-
caleros and the band’s engineer,
Richard Flack, “ended up in the [stu-
dio], without anything prepared,”
Strummer says. “And we thought,
‘Well, we're pretty confident guys,
let’s give it a run.” So, nobody knew
what they were doing, nobody had a
direction. It just sort of fell into place.
We just went from one tune to
another. And after a while, we
began to look at each other, going,
‘Is this just fun
or is this good?’
There was no-
body there to
tell us if it was
good or bad—
we were kind of
on our own.”

It’s easy to un-
derstand why
the reaction thus
far has been pos-
itive. Created so
spontaneously, Strummer and com-
pany’s spirited collection of songs are
as fun to listen to as they must have
been to create.

The 11 tracks, which at times ven-
ture into sing-along and spoken-word
territory, are peppered with violin,
bongos, flute, Wurlitzer, glass har-
monica, slide guitar, horns, and accor-
dion, among other instruments.
Strummer’s lyrics, meanwhile, are
intriguing, even if all over the place.
The punk-rock pioneer tries to get
back on his wife’s good side with the
apologetic “Bummed Out City” and
ponders a likely smoking ban in the
fourth dimension—if there is even
such a place—on the wonderfully
hilarious “Mega Bottle Ride.”

For many, Global a Go-Go reas-
sures as another item in a relative
flurry of activity for Strummer. Short-
ly after releasing his first solo set,
1990’s Earthquake Weather on CBS,
the artist stepped out of the limelight
for most of the next decade. He
returned with the 1998 Mescaleros
collaboration, Rock Art and the X-
Ray Style, his first release for Hell-
cat, the Epitaph Records offspring
founded by Rancid’s Tim Armstrong
and Epitaph founder Brett Gurewitz.
Following that album, the band hit
the road for a tour that stretched over
more than two years (and included a
slew of Clash favorites, including
“White Riot,” “London Calling,” and
“Tommy Gun”), before returning to
the studio last fall.

“I realized I was only happy in a
group,” Strummer explains. “In the
Clash, each of us were part of a team.
And I realized that that worked for
me. So, slowly but surely, we’ve man-
aged to reach that state of equity in

JOE STRUMMER & THE MESCALEROS

the Mescaleros, because we've playved
s0 many gigs together. And with the
second album, we're really down with
each other, almost telepathically.”

Global a Go-Go (which is dedicated
to Joey Ramone) is the product of
that “team” philosophy. “Evervbody
wrote everything, everybody played
everything. Nobody was emperor.
Nobody was big-boss ego. It was six
guys in a room—the five of us and
Richard Flack. And everybody was
Jjust pitching in. It was such a breeze.
And it sounds the way it was.”

The unity among band members is
instantly noticeable, says Helleat label
manager Chris LaSalle. “Between the
last record and this record, the band
really began to work as a very well-
honed team. Before, I think people
were bringing in different ideas and
adding to them. On this one, they all
started from
scratch—some-
one would play
like a violin riff or
someone would
play a great reg-
gae bass riff and
that would be the
start of a particu-
lar song.” The
result, he says, is
a more “fully
realized record.”

Pitching in on violin, mandolin, gui-
tar, and other instruments is Tymonn
Dogg, who guested on the Clash’s
Combat Rock and Sandinista albums.
The Who'’s Roger Daltrey adds vocals
on the title track. Flack, Strummer,
and Mescaleros Scott Shields and
Martin Slattery produced.

While Flack, Dogg, and the band—
which also includes percussionist
Pablo Cook—came up with most of
the music for the album, Strummer
says there was simply a question of
“getting, I guess, inspired in the
montent” when writing the lyrics.

On the title track, Strummer—
whose material is published by Uni-
versal Music Publishing/Nineden
Music Ltd.—takes on the persona of
a global DJ, name-dropping some of
his favorite artists and albums along
the way: “Buddy Rich in Burundi/
Quadrophenia in Amernia.”

“He’s talking about bringing all
these artists and songs to different
parts of the world,” LaSalle says.
“It’s sort of like being a dream DJ,
which I think is interesting because
he has a radio show on the BBC
World Service where he gets invited
to play records. And he asked one of
the program directors how many
people listen to his shows, and he
said, ‘40 million people.’ To me, that
song is all about living in one world
and celebrating unity and celebrat-
ing our differences as well.”

Strummer’s work with the Mes-
caleros over the course of the past
three years has noticeably rejuvenat-
ed the artist. One of the most refresh-
ing aspects of the experience thus far
has been working with Hellcat.

“I gotta say that working with
Helleat has been the best experience

of my life, because it’s the first time
I've actually worked with human
beings instead of a corporation. You
know, the corporate thing is alwiys a
bit of a monster, chewing up people
and spitting them out.

“And, also, in a corporation,” he
continues, “people change very quick-
ly. I like to kind of build up human
relationships with people over time.
And it sort of seems to me that every
three vears, it’s all like musical chairs.
Suddenly, the guy you’ve gotten used

(Continued on page 17)

STP Makes the A List. Stone Temple Pilots recently discussed their latest
Atlantic release, Shangri-La-Dee-Da, on rock journalist Anthony DeCurtis’ Get-
Music.com show, The A List. Pictured, from left, are drummer Eric Kretz, singer
Scott Weiland, DeCurtis, guitarist Dean DelLeo and bassist Robert DelLeo.

Neil Diamond Gets Intimate On ‘Opera,’
His First Self-Penned Set In 27 Years

SOLITARY MAN: It’s been 27 vears since Neil
Diamond composed an album completely by himself
without the benefit of co-writers or material submit-
ted by other tunesmiths. But the July 24 release of
Three Chord Opera changes all that.

“] started co-writing with [1976’s] Beautiful Noise
album, when I did one song with Robbie Robert-
son,” recalls the pop superstar, who has had 37 top
40 hits during his 35-year career. “It was comfort-
ing to do it with someone else. It’s not quite as high
a mountain to climb.”

Yet after 199G’s Tennessee Mowntain, which paired
the Columbia Records artist

ual songs are concerned. I have no hesitation about
removing things that I’'ve worked hard on. But the
truth is you don't know if it’s any good. The first
indication is what you get from the producer: in this
case Peter Asher and Alan Lindgren. They
seemed to respond to this stuff. Either they were
lying outright or I'm OK.”

Once a mainstay on the pop charts, Diamond says
he no longer curries radio’s favor, but adds that he
never did. “Honestly, I was never too aware of radio
even when I was having hit after hit. I was just writ-
ing the songs I was capable of writing. I don’t think

with many of Nashville’s top
songwriters, “I guess I got [co-
writing] out of my system,” he
says. “That was a wonderful
experience, but I have no inten-
tion, no ambition, to write with
other people again. I think it’s

songs to what was going on then
or now. I’d like to reach No. 1,
but I can’t worry about it. I
don’t know how to do that. I do
know how to write and get as
honest as I can and dig deep
down, but after that, it’s up to
the gods. After that, I can just

I'm good enough to tailor the

time for me to just come out and
say what I have to say.”

The material on Three Chord
Opera is vintage Diamond from
the album opener, the heartbreaking “I Haven’t
Played This Song in Years,” to the optimistic “I
Believe in Happy Endings” and the nostalgie, playful
“At the Movies.” The last of which can be seen as a
continuation of his last aloum, 1998's covers collection
of film songs, As Tiine Goes By: The Movie Album.

With its often confessional tone, Three Chord
Opera features Diamond at his
most vulnerable. “It’s all pretty
intimate and personal and touches
a raw nerve,” he says, “but some-
how I find it easier to say these
things in a song than I would in a
discussion or a dialogue. I'm able
to say things in my music that I'm
unable to say to people directly.”

Such is the case with first single
“You Are the Best Part of Me,” a
heartfelt paean to a partner who has never heard how
much her mate appreciates her. The song is being
serviced to AC stations.

After so many years of co-writing, Diamond found
it a daunting task to have no one to share any of the
heavy lifting. “It took a year of writing every day,”
he says. “It was very difficult. It was hard to start
because I knew I was going to do it all myself. You
start from song one and even if you like it, you work
up a sweat and vou're exhausted and you know
vou've still got 11 to go.”

Writing alone, he also had no one to bounce ideas
off of. “You just have to go by your own instinets,”
he says. “I'm pretty cold as far as my own individ-

DIAMOND

by Melindu Newman

hope for the best.”

An episode of VHY's Behind
the Music on Diamond begins air-
ing July 22, followed by an appearance on the Today
show July 27 and then a stop at A&E’s Lwve by
Request July 28. He starts a 31-city U.S. tour, pro-
duced by Sal Bonafede, in September.

Given how prolific Diamond has been, it’s not unre-
alistic to think that someone somewhere is always cov-
ering a Diamond tune. The latest U.S. entry is Smash
Mouth’s cover of “I'm a Believer” from the sound-
track to the movie Shiek. “I think it’s terrific. It adds
a new edge to the song,” Diamond says of Smash
Mouth’s version, which enters The Billboard Hot 100
at No. 78 this issue. “I would never have believed the
song would have been around this long. It toock me
awhile to get over having the Monkees have such a
big hit with it because it dropped my hipness quotient
considerably having been involved with them when
the Beatles were around and flourishing.”

Diamond loves the prominence the song takes in
the movie and that the tune is finding a new audience,
even if, he notes with a laugh, the youngsters don’t
know its origin. “It’s nice to see it come back. When I
got out of the theater from seeing the movie, there
were three kids snapping their fingers and singing it.
I joined in, but they had noidea who I was. I was just
one of the group.”

POSTPONED: Backstreet Boys have suspend-
ed touring through Aug. 7 while member A.J.
McLean receives treatment for clinical depression
and aleohol dependence. The group will return to
the road for its previously scheduled Aug. 7 per-
formance in Vancouver.
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Blackground Readying Aaliyah’s Return

BY RASHAUN HALL

NEW YORK—Being on the
verge of superstardom is not all
glitz and glamour. Just ask
Aaliyah. The 22-year-old singer/
actress is readying for a fast-
paced day of interviews and
photo shoots to promote her
eponymous third album (Black-
ground/Virgin, July 17).

The Detroit native made her
first mark on the music scene back
in 1994 with her debut, Age Ain’t
Nothing But a Number. Since
then, her two following albums—
Age and 1996’s One tn a Million—
have sold more than 3 million
copies, according to SoundScan.

Then came Romeo Must Die.
The 2000 action film, starring the
singer and Jet Li, heightened her
profile considerably. The film’s
soundtrack, which sold 1.5 million
copies, didn’t hurt either.

“I took a conscious break from
the public after One in a Mil-
lion,” Aaliyah says of the five-
year gap between albums. “I
wanted to take the time off to
relax, rejuvenate myself and
think about what I wanted to do
for the next album. It took a little
bit longer than I anticipated, with
the other projects, like Romeo,
coming up. But I did little things
to keep myself visible so people
wouldn’t forget about me.”

With five years and a breakout
film role under her belt, the artist
isn’t letting the pressures of star-
dom overwhelm her.

“There is always a bit of pres-
sure to do a good album—to do
good work, period,” Aaliyah says.
“I really put a lot of pressure on

myself, more so than other peo-
ple. But I try not to let that over-
whelm me to the point where 1
can’t even do good work. I just
put it aside and do the best that I
know that I can.”

Aaliyah again pressured herself
while recording the new album
and filming Anne Rice’s Queen of

AALIYAH

the Damned in Australia at the
same time. On Aaliyah, she once
again teamed with Timbaland—
who was responsible for her
chart-topping “Try Again”—as
well as a host of up-and-coming
producers and songwriters.
“Tim and I have an amazing
chemistry, so we had to work
together—it was a given,” the
singer says. “I also love what the
kids in Rapture and Key Beats
were coming up with. I thought
that they were able to give me
what I wanted because they’re
very innovative, very cutting-edge.
“When we all come together to
work, it just happens. There is no
one thing that influences us; it
just comes from within. I never
want one particular thing to influ-
ence me to [the point] where 1 do
something that’s not me. I'm
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adamant about staying true to
myself, which is why we all really
loved working in Australia—
because we got to get away from
what was going on over here.”

Although filming Queen of the
Damned delayed the release of
Aaliyah, the singer/actress enjoys
balancing her two passions.

“Music is first to me—that’s my
heart—but I’ve acted since I was
young,” says Aaliyah (who is
booked by Creative Artists
Agency in Los Angeles and man-
aged by the Brokaw Co., based in
Los Angeles). “I wanted to take
that step at some point in my
career, but I wanted it to be the
right time and the right vehicle—
Romeo was it.”

In addition to landing her the
role in Queen of the Damned,
Aaliyah’s performance in Romeo
Must Die also led to her upcoming
roles in the sequels to The Matrix
and a remake of 1976’s Sparkle—
the story of a Supremes-like
group’s rise to stardom—which
Whitney Houston is producing.

“I want people to look at me as
a music artist and enjoy my music,
and then look at Aaliyah as an
actress as well,” she says. “There
will be times when I do a song on
a soundtrack, and then there will
be times when I won’t do music,
and T’ll just be in the movie act-
ing. I feel that I'm versatile, and
I want that to be seen.”

“We Need a Resolution,” the
lead single from Aaliyah, is
already creating a stir, current-
ly at No. 64 on The Billboard
Hot 100.

“I wanted that to be the first
single because I felt it was a good
way to come back out after ‘Try
Again,” ” Aaliyah says. “ ‘Try
Again’ was a very upbeat song—
very in your face. While this isn’t
a ballad, ‘We Need a Resolution’
wasn’t an upbeat song either. It's
midtempo—very sexy and very
smooth—yet I felt that all radio
formats could get into it because
you can still dance toit.”

Aaliyah teamed with director
Paul Hunter to conceive the sin-
gle’s accompanying clip. “We
wanted to do the [video of the sin-
gle] ‘One in a Million’ of now,” she
says. “That video was very sim-
ple, but it was beautiful. I'm older
now—I'm 22, and I'm grown—so
that’s what we did.”

Beyond the single, Aaliyah
is filled with songs that chart
her creative growth. “I Care 4
U,” a smoky old-school ballad,
was recorded about five or six
years ago.

“We did it right after I finished
One in a Million,” she says. “The
album was done and mastered, so
we figured we’d hold onto it for
the next album. It’s just one of
those timeless songs. I also love
the fact that it’s a female saying:
‘Don’t cry, I'll wipe your tears. I
love you, just give me the chance
to show you.””

(Continued on page 18)
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Atfantic Hopes Lauded U.K. Star Graig David Is “‘Born’ To Gharm U.S. Audiences

BY GAIL MITCHELL

Can a U.K. R&B/pop sensation
translate worldwide sales exceeding
3.5 million into Stateside success?
That’s the question facing Atlantic
Records, as the label prepares for the
domestic release of Craig David’s
Born to Do It (July 17).

Released in the U.K. last summer
on Wildstar Records, David’s self-
penned effort rocketed into the No.
1 slot on the charts there—thanks
to two smash hit singles, “Fill Me
In” and “7 Days.”

Within the past year, the 20-year-
old singer/songwriter—whose fans
include musical colleagues Usher,
Sisq6, and Elton John—has also
claimed three MOBO Awards (includ-
ing best newcomer) and four 2001
Brit Award nominations.

“It’s all been very surreal,” David
says. “When I do interviews, I some-
times talk in the third person, like 'm
watching this other artist grow. I'm
amazed, just trying to enjoy every-
thing. But I'm aware success can be
taken away just as fast. [ keep that in
the back of my mind.”

America’s primary introduction to
David is the infectious, hooky com-
mercial single “Fill Me In,” which cur-
rently stands at No. 19 on both the
Hot R&B/Hip-Hop Singles & Tracks
chart and the Hot 100.

The Latin-accented second single,

“T Days,” will be shipped to radio in
mid-to-late September. Both tunes, as
well as other notable tracks—includ-
ing the rock’n’funk “Walking Away,”
the easy-groovin’ “Rendezvous,” the
club jam “Time to Party,” and the
sparkling “Last Night”—engagingly
combine David’s vocal prowess with
his R&B, rap/hip-hop, rock, and pop
influences gleaned through listening to
Soul II Soul, Loose Ends, Travis, Ter-
ence Trent D’ Arby, Coldplay, Michael
Jackson, Stevie Wonder, and others.

“I'm influenced vocally by R&B
musie,” says David, (who's co-managed
by Lisa Barbieri). “As for rap and hip-
hop, it comes from the U.K.’s garage
scene, while my production leans into
different genres. Being brought up in
the U.K. and coming from a mixed-
race family, it’s hard to put my style
into a category. It’s left-field music that
incorporates all my flavors.”

Asked why his songs have become
so popular so fast, the Windswept
Pacific/ ASCAP-published artist
attributes it to simplicity.

“That’s what people are enjoying,”
notes the Southampton-bred David.
“Regardless of production, I write to
keep a melodic flavor throughout and
not jump around doing acrobatics and
ad-libs. I like to keep it simple and let
the melody take you. Lyrically, [ write
about life experiences I've been
through without being too specific—

which can keep people from being
able to totally relate.”

David’s album is produced by “Fill
Me In” co-writer Mark Hill, one-half

DAVID

of adventurous production duo Artful
Dodger. The pair met by way of their
DJ gigs at British club Juice after Hill
learned about David winning a 1996
national songwriting competition with
the song “I'm Ready,” which was later
recorded by R&B quintet Damage.
David and Hill's 1999 collaboration,
the Artful Dodger garage/crossover
hit “Rewind,” with David on vocals, is
also included on Born to Do It.

Calling the album a “very solid
R&B/pop record,” Trans World
Entertainment’s urban music buyer
Jim Stella says all the pieces are in
place for the album to make “a big
splash in the U.S.”

Atlantic began putting those
pieces together at the beginning of
the year. After announcing David’s
signing in January, the label flew
him to New York for 10 days of ex-
tensive press/industry exposure. He
returned to the States in May for a
series of live acoustic performances
at various WE A branches (Dallas,
Atlanta, Minneapolis, Chicago, De-
troit, Los Angeles, San Francisco),
where he also met radio, retail, and
video tastemakers.

In addition to video airplay on
MTV, VHI, and BET, major TV
appearances (Weekend Today, July
14; The Tonight Show With Jay Leno,
July 20), and live performances (L.A.'s
El Rey Theater, July 19; Central Park
Summerstage July 22), the David
dance card includes a July 16 listen-
ing party and chat via AOL/Teenpeo-
ple.com and a September contest with
publications Black Beat and Word

Up! wherein contestants complete a
line from a David album cut. The
grand prize in the random drawing is an
autographed multi-platinum plaque.

“How to break Craig in the States
was definitely an issue when we
began discussing this project,” says
James Lopez, Atlantic’s senior direc-
tor of urban marketing. “But he's a
true artist who's a breath of fresh air
for R&B/pop, which has become very
producer-driven here vs. artist-driv-
en. His different sound separates him
from the pack.”

David—who chose his album title
from a line in his favorite movie, Willy
Wonka & the Chocolate Factory—
admits that breaking in to the U.S.
mainstream will be challenging. “Sell-
ing 4 million in the U.K. is a nice suc-
cess story,” he says. “But it will be
harder for me as a newcomer vs. an
American newcomer. I'll just let my
music do the talking.”
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BAND VIBE BRINGS JOESTRUMMER ALIVE

(Continued from page 14)

to has gone to work for EMI, or he’s
swapped with so-and-so.

“But with [Tim and] Hellcat,”
Strummer says. “I've just really had a
blast, because you're dealing with peo-
ple and you can ring them up and say,
‘Hey, what do you think of this?” And
they’ll go, ‘No’ or ‘What about this?
Also, we've felt a bit liberated because
Rock Art and the X-Ray Style didn’t
do a lot of business, as they say. So,
when we were licking our wounds af-
ter touring it, we looked on the bright
side of it and said, ‘Hey, well, at least it
gives us room to experiment, because
there’s nobody to let down.

“I realize that I don't really fit into
the mold,” Strummer adds. “You
know, the industry finds new talent,
puts new talent on the radio, and sells
new talent in a kind of a—if you could
put it crudely-—conveyor belt kind of
way, like Henry Ford or something. 1
realize that taking an 11-year breather
doesn'’t really fit into the mold. It was
very difficult with Rock Art and the
X-Ray Style to get on the radio, be-
cause it just didn't fit into any kind of
{format]. Nobody could understand
where tofit it in. So I realized we could
get play in L.A —and Australia, funny
enough. But, in my own country, here
in Britain, we can’t even get one play.
I don’t think we even had one play at
all on any station. So it’s like, never
mind, big boys don't cry. You can still
get on with it, because it was like that
in the early days of punk, anyway. So,
when we were making this record, I
was thinking, ‘We gotta get out there
and get the news out about this
record. Why don’t we do a whistle-

stop tour, playing in-stores in any big
city we can get it going? ”

Strummer and the Mescaleros will
do just that starting July 16, when
they play the first stop on an eight-
date in-store tour at the HMV store
on London’s Oxford Street. The fol-
lowing day, the band hits the Virgin
Megastore in Leeds. The band plays
the Virgin Megastore in New York’s
Times Square on the album’s U.S,
release date and will then trek across
North America, hitting the HMV
Superstore in Toronto, Amoeba
Music in San Francisco, and Tower
locations in Chicago and Los Angeles.

“I'm hoping to draw people in, and
maybe they’ll buy the record and
maybe they’ll go and tell their friends.
I'm trying to work a word-of-mouth
network here, cause we ain’t really a
pop act. We're not really R&B. We
couldn't get on MTV if we spent 6 mil-
lion quid. So, you have to accept the
way the world is.”

The in-stores should help give the
album a boost, says Amoeba’s Kara
Lane. “The last Mescaleros album
seemed to pop up out of nowhere.
There was a little bit of awareness. But,
on this one, with him doing these in-
stores, it just increases his presence.”

Along the in-store trail, Strummer
will be a guest DJ July 23 at WFMU
Jersey City, N.J., and July 24 at
WFUYV Bronx, N.Y., as well as be a
guest on CENY Toronto. He and the
band will appear July 24 on Late
Night With Conan O’Brien and will
open for Brian Setzer Aug. 4 at the
Greek Theatre in L.A.

Hellcat, which is releasing the al-

bum worldwide, doesn’t plan to re-
lease a formal single in the U.S., but
the album—released July 10 in the
U.K.—is already getting a lift from
KCRW L.A., where music director
Nic Harcourt is playing “Bhindi
Bhagee,” “Mega Bottle Ride,” and
“Mondo Bongo.”

The label is servicing triple-A sta-
tions and progressive noncommercial
outlets. “I think that he might have a
shot at triple-A,” Harcourt says. “But,
honestly, I think it’s going to be tough.”

Stations across Europe are being
serviced with “Johnny Appleseed,” for
which the band has shot a video. Also,
a vinyl, gatefold version of the album
will be pressed in the U.K. only.

The band—managed by Simon
Moran at SJM Management in Man-
chester, England, and booked by
Keith Naisbitt at APA in L.A.—will
return to the U.S. for a full-fledged
tour in October, with a UK. tour slat-
ed for November.

Having just reunited with his
Clash mates in May to accept the out-
standing contribution to British music
trophy at the U.K.’s Ivor Novella
Awards, Strummer knows he will
again be facing the reunion question
as he promotes the new album.

So what’s the answer? “I don’t
think it’s really gonna happen,” he
says. “Maybe when the heat’s off in
20 years’ time, we’ll get together
and make a blues record or some-
thing. I often think it would be a
laugh to do a tour when we're 78.”
That would be “really kicking,” he
adds, laughing loudly. “That is a
punk-rock idea.”
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Catie Curtis Eyes Road Rebound With Ryko/Palm Debut

Dar Williams, Late Morphine Singer Influence ‘My Shirt Looks Good On You’

BY SCOTT BROOKS

Catie Curtis is not the type to
take an opportunity for granted.
Fresh from recording her fourth
album, My Shirt Looks Good on
You (Rykodise/Palm Pictures, Aug.
21), the singer/songwriter is
excited about supporting the album
with a fall tour.

“This is one of those big
moments,” she says. “I mean, you
only have a few of them in your
career. Every time a record comes
out that’s actually being supported,
you get to really ride the wave.
That’s how I feel about heading
into this tour.”

In the past, Curtis has not al-
ways had such an opportunity—at
least not with full label support.
Her previous home, Guardian,
seemed to fold within minutes of
the 1997 release of the critically
lauded Catie Curtis.

Curtis, who first established her-
self playing coffee houses in
Boston, says she hopes to be on the
road supporting this album for
between six months and a year.

“The longer I do this touring
thing, the more I appreciate having
a new record out and getting the
support from a label to promote
dates,” says the artist (who is
booked by Paul Goldman of Mon-
terey, Calif.-based Monterey In-
ternational and managed by Tim
Bernett of Boston’s Fitzgerald-
Hartley). “It sort of gets me in a
place where 1 get very psyched up
for the album release [and the
ensuing] tour.”

Curtis, who is published by
Rykomusic (ASCAP), wrote about
one-third of the new album just
before entering the studio. At the
time, she was on the road opening
for fellow singer/songwriter Dar
Williams. Curtis says that being on
the road with Williams proved in-
strumental in shaping the sound of
the new record.

“Her audience really demands a
very challenging lyric and some
concepts. They’re conceptual lis-
teners, and they’re not just about
the groove. I feel like I was writ-
ing, at that time, for her audience,
which 1 really liked playing for, be-
cause they demand that.”

The songs on My Shirt Looks
Good on You are not as personal as
those on her previous albums, as four
of the tracks were co-written with
various musicians and songwriters.
The album’s title is meant to reflect
the team effort, Curtis says.

“This is the most collaborative
I've ever been on a record. This is
the first time that I didn’t just go
into the studio with a producer and
arrange each song as a producer/
artist team.”

Produced by Trina Shoemaker
(Sheryl Crow’s The Globe Ses-
sions), the album features former
Morphine members Billy Conway
and Dana Colley on drums and sax-
ophone, respectively.

Two years after the death of
Mark Sandman, the front man of
the lauded Morphine—which also

called Rykodisc and Boston
home—Curtis, backed by Conway
and Colley, pays tribute to the
singer with a cover of Sandman’s

CURTIS

previously unreleased “Patience.”
Rykodisc president George
Howard says Sandman’s death has
left another mark on Curtis’
career. “When Mark Sandman
died, Catie took a cue from that to
collaborate more, because Mark
was such a big collaborator.”
Much of the album’s spirit lies

in Curtis’ interaction with man-
dolinist Jimmy Ryan, a longtime
colluborator who, with Sandman,
formed the Pale Brothers.
According to Curtis, the inter-
play between her voice and
Ryan’s electric mandolin is the
focal point of this album and a
feature that her listeners will
find distinctive.

“Everybody has heard electric
guitar since the dawn of time,”
Howard says. “To hear somebody
playing something slightly differ-
ent will make people go, ‘That’s a
cool sound.””

“Kiss That Counted,” the first
of three proposed singles, hits
triple-A and college radio Aug. 6.
To help promote the song and
album, Curtis will make appear-
ances at stations in the Northeast
and Mid-Atlantic during August
and September.

Curtis is also launching a new
Web site (catiecurtis.com), to fea-
ture news updates as well as chat
and merchandising information.

BLACKGROUND READYING AALIYAH’S RETURN

(Comtinued from page 16)

Other standout cuts include
“Never No More,” which tackles
the issue of domestic violence
with an honest, sensitive touch.
“] wanted a song on the album
that spoke about a heavy topic,
but not in a preachy way,” the
artist notes.

For Blackground president
Jomo Hankerson, the key to suc-
cess for this project is address-
ing Aaliyah’s many fan bases.
“After addressing her core [audi-
ence], we want to let new fans of
this young, hot Hollywood
actress know about her musical
history,” he says.

Blackground has planned a
variety of promotions to accom-
plish that. The label has teamed
with BET.com for a car and cash
giveaway. A DVD/CD package
will feature both the album, four
music videos, and behind-the-
scenes footage. The first 1 mil-
lion copies of Aaliyah will also

come with an O-card and an
extra bonus track.

“Consumers have been buzzing
about this album for three or four
months,” says Sonya Askew,
urban musie buyer for Musicland.
“My only concern is that the
street date has been moved sev-
eral times, and when that hap-
pens, consumers get tired of com-
ing into the stores and asking for
an album. As long as the label
realizes this and is prepared to
promote this album to let people
know that it is finally coming, it
should do well.”

Hankerson acknowledges that,
while Aaliyah is quickly becom-
ing a hot commodity in Holly-
wood, her first love is still music.
“While we do use the movie tie-
in angle in publicity and market-
ing, we are trying to make this
an organic music project,” he
says. “First and foremost to
Aaliyah is her music.”

Feeling Blu. Arista president/CEO L.A. Reid, right, recently hosted Arista Music
in Motion, an artist showcase at the St. Regis Hotel in Los Angeles. During the
event, the industry veteran introduced several new acts that he's nurturing.
Among them was pop/R&B singer Blu Cantrell, left. Additional showcases are
to be held in New York and other cities in the coming months.
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PLOUGHING THROUGH: Even though they all happen to be
openly gay, the members of Plonghound are not inclined to be
grouped under the ever-expanding contingent of “queercore” bands
currently making noise along the indie-rock underground.

In fact, the closest the San Francisco-based act is ever likely to
get to making a political statement is that not all gay men worship
Madonna and live for techno dance beats.

“We’re just your average-Joe, obnoxious rock band,” says
Duane Bryant, the band’s bassist/co-lyricist, adding with a laugh
that perhaps the most important fact about Ploughound is that

the band’s members are all
q “housebroken and play ex-
- tremely well with others.”

. - His humor is indicative of
the 2-year-old band’s second
self-made CD, Shift, a collec-
tion of guitar-charged power-
pop tunes that triggers com-
plimentary comparisons with
Blink-182 and fellow Bay-
area rockers Green Day.

“Our intention was to make
an album of hooky songs with
big drums, big bass, and big guitar—lots of powerchords,” notes
Allan Dye, the band’s guitarist/co-lyricist, adding that the band
intended to fill the album with “happy rock songs about the mis-
ery of life.”

Bryant chimes in with a wink and a grin, saying “When writing,
our main priority is that the song must lodge itself in the brain so
completely that surgery is required to remove it.”

That’s a pretty lofty goal toward which Ploughound makes for-
midable strides, with such sticky, single-worthy gems as the
giddy “Smile Mile Wide,” the raucous “I Don’t Wanna Hear That
Band Again,” and the rumbling “Lost My Soul”—all of which
would be a comfortable fit on
modern-rock and college-
radio playlists.

As much as they claim to be
unwaveringly lighthearted,
the lads briefly get serious on
“Desert Clouds,” a striking
Dye composition that con-
trasts a vibrant, harmony-
laden chorus with intelligent,
often meditative verses. Clearly, there’s more to this band than ini-
tially meets the ear; by parceling out the deeper stuff gradually, it is
able to keep the overall tone playful and easily accessible.

Bryant and Dye are joined on the disc by Leif Waunters (vocals),
and Ed Bolland (drums). Since the project was recorded, both
Wauters and Bolland have left the lineup to pursue other projects.
Wauters has been replaced by Tommy Barnhard, who brings a new
edge and a videogenic image to the table. A new drummer will be
confirmed shortly.

The personnel changes haven't slowed Bryant and Dye from
aggressively promoting Shift, which can be purchased via
CDRBaby.com or via mp3.com/ploughound (both sites also carry the
act’s fine 2000 debut, Schwank). A summer slate of West Coast gigs
are being booked, and the act is already a steady fixture in such San
Francisco rock venues as Paradise Lounge, Hotel Utah, and Red
Devil Lounge.

Shift is also being shopped to major labels and shipped to press
and radio programmers.

Additionally, Bryant and Dye have begun drafting new material
with Barnhard that they plan to immediately include in the band’s
current stage set.

“We're looking forward to dragging Tommy into the studio and
getting his voice on some new songs,” Bryant says. “Our goal is to
keep the wheels turning at all times, no matter what.”

Meanwhile, don’t miss Shift. Simply put, it’s a winning effort from
a serappy, undeniably talented group of men with the potential to go
the distance. Jump on the bandwagon early.

For additional information, contact Bryant at 415-786-3587 or at
ploughound_shift@yahoo.com.

Q
.

PLOUGHOUND

‘We’re all house-
broken and we play
well with others.’

- DUANE BRYANT, PLOUGHOUND
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POPULAR-UPRISINGS

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

THE NEW TENORS:
The music world has pro-
duced popular crossover
opera acts the Three
Tenors and the Irish
Tenors, both of which
have achieved hit albums.

Land of the Lost.
World-music act Lost at
Last has embarked on a
U.S. tour in advance of
the Aug. 21 release of
its eponymous debut
album (Windham
Hill/RCA Victor). Lead
vocalist Lakshmi says
the group’s music
embodies the “spiritual
world that all humans
experience.” Upcoming
tour dates include Aug.
1in Los Angeles and
Sept. 3 in Seattle.

Now comes the latest trio
of tenors to make a bid,
Three Mo’ Tenors, con-
sisting of three African-
Americans: Victor Trent
Cook, Rodrick Dixon,
and Thomas Young.
Three Mo’ Tenors’ epony-

mous debut album, due
July 24 on RCA Victor,
could be considered more
Broadway than opera.

The trio have appeared
on NBC’s Weekend Today
and featured on the PBS
program My Favorite
Broadway. PBS will focus
a good deal of its August
pledge drive on Three Mo’
Tenors, as a performance
by the group will be shown
on PBS’ Great Perfor-
mances this sum-

Elemental Morgan. Contem-
porary Christian singer
Cindy Morgan wrote or co-
wrote all the songs on her
new album, Elementary, due
Aug. 28 on Word/Epic
Records. Morgan, who has
won several Dove Awards,
says her new aibum reflects
the balance of “celebrating
joy in the midst of sadness.”

REGION

mer. The trio is
also planning to do

] Blue Man Group, Audio

MOUNTAIN

|

a U.S. college tour
later this year.

NULL, NOT VOID:
Heavy rock band
Nullset is aiming
to break through a
crowded market-
place of agpressive
music. The band’s

S

EAST NORTH CENTRAL
Synpaz, Livin’ In The Scope

L HEATSEEKER

Las Vegas. Nullset has
already shared concert
bills with such bands as
Linkin Park, Disturbed,
and Buckcherry.

Prior to Nuliset, the
band released two inde-
pendent EPs: 1998's This
Is Not a Test and last year’s
Smokewood. The latter EP
was a top 10-seller in the
band’s hometown of Boston
during its first week of
release, according to Grand

Royal/Virgin.

NORTHEAST
Screwball, Loyalty

(The EP has since
been rereleased

3

T by the major.)
Nullset is cur-
rently touring the
East Coastand is
expected to

MIDDLE ATLANTIC
Bad Boy Joe, The Best Of Freestyle Megamix

mount a full tour
of the U.S. later

WEST NORTH CENTRAL
Rascal Flatts, Rascal Flatts

T =

this year.

PACIFIC

D.P.G., Dillinger & Young Gotti

eponymous album, P
released July 17 on

Grand Royal/Virgin
Records, was pro-
duced by Howard
Benson (Sepul-
tura, P.O.D.).
“Smokewood” is the
album’s first single, and it
has had early airplay on
such rock stations as
WAAF Boston; WRIF
Detroit; KUPD Phoenix;
KBER Salt Lake City;
WCCC Hartford, Conn.;
WEFNX Boston; and KXTE

L

SOUTH ATLANTIC
Backbone AKA Mr. Fat Face 100, Concrefe Law

Tour dates in
the near future

'

SPRA

SOUTH CENTRAL
| | Grupo Bryndis, Hisforia Musical Romantica

i

%
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Rascal Flatts Rascal Flatts
. Chris Cagle Play It Loud
Nickel Creek Nickel Creek
Keith Urban Keith Urban
Jamie O'Neal Shiver
Rhonda Vincent The Storm Still Rages
Stereomud Perfect Self
. Paul Qakenfold Swordfish: The Album (Soundtrack)
. Basement Jaxx Rooty
. Mark McGuinn Mark McGuinn

SoENO ML~

—

MIDDLE ATLANTIC
. Bad Boy Joe The Best Of Freestyle Megamix
. Basement Jaxx Rooty
. Paul Qakenfold Swaordfish: The Atbum (Soundtrack)
Nikka Costa Everybody Got Their Something
Lon Ballinger Webster Hal| Tranzworld 4
. DJ Skribble Essential Spring Break -- Summer 2001
. The Happy Boys Mix Show 1
. Jane Monheit Come Dream With Me
. Good Charlotte Good Charlotte
. Cesaria Evora Sac Vincente

CWEND G A WN =

B

include July 25 in
Natick, Mass.; July
28 in Leominster,
Mass.; Aug. 9 in
Suffolk Downs,
Mass.; Aug. 10 in
New Haven,
Conn.; and Aug. 11 in
Rochester, N.Y.

ALL OR NOTHING:
Benny is a familiar
name in Latin musie,
since he was formerly in
the group Timbiriche.
The band had a No. 42

hit on The Billboard
Latin 50 with 1999’s
Timbiriche Clasico.
Benny, who recorded
seven albums with Tim-
biriche, will return to
the spotlight with his
new solo album, Todo O
Nada, due Aug. 7 on
WEA Latina. The al-
bum’s first single, “Uno,”
is getting radio airplay

A

Lifer Term. Rock band
Lifer had its eponymous
major-label debut album
produced by Alex Lifeson
of Rush, whom guitarist
Aaron Fink calls a “musi-
cal mentor.” The Penn-
sylvania quintet (which
used to be known as
Strangers With Candy)
first came to national
attention in 1999, when it
won an MTV cover-band
contest. Lifer is due Aug.
14 on Republic/Universal
Records.

in Mexico and has been
serviced to Latin radio
in the U.S.
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Long Distance

PRODUCERS: Andy Chase and Adam Schlesinger
Nettwerk America 30218

Those desiring the lush soundscapes,
beat-smart rhythms, graceful melodies,
melancholy interludes, and seductive
vocals—of the kind embraced by such
acts as Komeda, Swing Out Sister. and
St. Etienne—should look no further than
Ivy’s third album. After two accluimed
albums (1995’s Realistic and '97’s Apart-
ment Life) and in the wake of unplanned
label dramas, Ivy delivers its most cohe-
sive, decidedly pop collection to date.
Closer to Apartment Life than Realistic,
Long Distance finds the trio—Parisian-
born singer Dominique Durand and
multi-instrumentalists Andy Chase and
Adam Schlesinger—eschewing its early
guitar leanings for a more rhythmic
palette. That said, such effervescent
tracks as “Lucy Doesn’t Love You” and
“Blame It on Yourself” effortlessly man-
age to merge guitar-pop sensibilities
with contemporary dancefloor rhythms.
On the breezy “Let’s Stay Inside,” Ivy
appears ready to take a stroil along the
beaches of Ipanema or Copacabana in
Rio de Janiero. As a bonus track, the
band tackles the Blow Monkeys’ mid-
"80s pop hit, “Digging Your Scene,” to
dizzying effect.—MP

BUILT TO SPILL

Ancient Melodies of the Future

PRODUCER: Phil Ek

Warner Bros. Records 2-47954

Perhaps the most impressive thing about
Built to Spill’s run in the 1990s was the
band’s ability to one-better itself on each
new release. But after brilliantly synthe-

SPOTLIGHT

DAVID GARZA

Overdub

PRODUCER: David Garza

Lava/Atiantic 83468

Texan singer/songwriter David Garza
has impressive range, a gift developed
over more than a decade of independ-
ent releases on his own Wide Open
Records. On Overdub, his second al-
bum for Lava/Atlantic, Garza changes
gears with each song. The opener,
“Drone,” is a frantic funk track over
which Garza raps of the lost passion of
his youth. “Blow My Mind” and
“Crown of Thorns” are lively rockers,
while first single “Say Baby” whispers
a clever diss of banal R&B artists. The
writing is sharp throughout, particu-
larly on such lines as, “Baby can you
show me how I fell so far behind/From
the bottom of your heart to the back of
your mind?” on “Too Much.” Garza’s
edge peaks on “God’s Hands,” a track
featured acoustically on 1999's King-
dom Come & Go. Here, though, the
track is given an Eastern metal
makeover. With greater emphasis on
production than on the singer’s inde-
pendent works, Overdub never rests
for too long before stepping into
something new.—SB

SPOTLIGHT

MELISSA ETHERIDGE

Skin

PRODUCER: Melissa Etheridge

Island 54866

Is it possible for an artist to be too can-
did? Etheridge is about to find out. She
has made no bones about Skin detailing
the break-up of her very public rela-
tionship—and, boy, does it. Little is left
to the imagination as the artist lays her
soul bare across 10 emotionally chal-
lenging, often brutally sad songs.
Etheridge deserves props for being so
extraordinarily vulnerable, rarely tak-
ing the easy way out. In fact, she often

delivers the harshest lyrical blows to
herself. But here’s the hitch: If she’s
sharing so much about the origin of
the album’s material, is there any
room for listeners to embrace the
material with any personal conviction
or interpretation? There’s no denying
that we'd all be reading between the
lines of every song, regar:lless of
Etheridge’s disclosures. That noted, a
little ambiguity still might have made
such well-drawn, single-worthy songs
as the plaintive ballad “Goodnight”
and the tight-fisted rocker “Lover
Please” more universal—and, ulti-
mately, more durable.—LF

SPOTLIGHT

BORN TO DO 1T

CRAIG DAVID
Barn Ta Do It

PRODUCERS: Mark Hill, Craig David, and Jeremy
and Kowan

Wildstar/Atlantic 8573-88081

U.K. dance/pop/R&B singer/song-
writer Craig David arrives on these
shores as quite the European success
story. Since its release last summer
overseas, Born to Do It has sold more
than 4 million copies, thanks to such
singles as “Fill Me In” and “7 Days”
debuting at No. 1, a sold-out European
tour, and numerous awards. Now the
time has arrived for David to infiltrate
the U.S. market—will he be this year’s
Dido or Robbie Williams? Time will
tell, but the set’s first single, the gor-
geous “Fill Me In”—which intertwines
kinetic beats and lush textures that
wouldn’t sound out of place on a Seal
recording—is off to a fine start. Other
high points on Born to Do It include
the lyrically savvy “Can’t Be Messing
"Round,” the hip-hop-fueled “7 Days,”
the acoustic “Walking Away,” and the
song that started it all for David,
“Rewind,” which he recorded with pio-
neering 2-step act Artful Dodger.

Let’s hope David was born to do it in
the U.S. too.—MP

sizing the duality of its sound—the indie-
pop bliss of There's Nothing Wrong With
Love (1994) and the Neil Young-inspired
guitar epics of Perfect From Now On
(97)—1999's Keep It Like a Secret found
singer/guitarist Doug Martsch and com-
pany to be at a loss as to how to advance
themselves further. Now Ancient
Melodies of the Future picks up where
Keep It Like « Secret left off. While the
results are largely familiar, the album is
not without its inspired moments. Such
tracks as the Quasi-influenced rocksi-

chord rocker “Strange,” the Middle East-
ern-flavored “In Your Mind,” and the
driving powerhouse “Don’t Try” all prove
why Built to Spill rank among today’s
most revered indie-rock acts—BG

THE ACTUAL TIGERS

Gravelled and Green

PRODUCER: Dennis Herring

Nettwerk America 30222

“Dylanesque” may be too easy a label for
crities to apply and, once earned, difficult
for young bands to shake. But it’s hard

not to hear the echoes of Dylan in lead
singer Tim Seely’s wary voice or in the
gentle wave of acoustic guitar on which it
first drifts in, as with “Yardwork in
November.” The influence figures else-
where on this debut album—in the way
Seely plays with words, rhyming and
repeating them. The Actual Tigers also
limn their songs with steel guitars and
drive them forward with the regular
kind. They even employ, as their press
materials aptly describe it, “the occasion-
al drunken horn section” (“Shades of

Brown”). The band is playful without
being cutesy and, as on “Bad Day,” can
mix humor with hard observation: “I'm in
need of a bad day, baby/Wipe this grin off
my face.” The former Mr. Zimmerman
would probably approve.—WB

SUGABABES

One Touch

PRODUCERS: various

London 31163

The Sugababes’ soulful pop sounds finally
make their Stateside debut via One
Touch, which finds the London-based
teen trio effortlessly merging musical
genres, including R&B/hip-hop, alterna-
tive rock, and contemporary dance. The
set’s lead single, “Overload,” has already
made noise on the international charts.
Backed by a funky, yet simplistic bass-
driven track (reminiscent of Deee-Lite’s
“Groove Is in the Heart”), “Overload” is a
happy, upbeat song that wonderfully
showcases the trio’s voeal abilities. On
“Same Old Story,” a delicious tale of an
unfaithful lover, the trio dabbles in 2-step,
the British sound du jour. What truly sep-
arates this trio from other teen groups,
though, is that in addition to singing, the
members also handle the bulk of the song-
writing—something they do admirably on
the title track. A beautifully lush song,
“One Touch” is enriched only by silky
acoustic guitar strummings. —RH

R&B/HIP-HOP

P THA LIKS
X.0. Experience
PRODUCERS: various
Loud/Celumbia 85782
With solo albums and multiple guest spots
under their respective belts, Tha Liks
should get the respect they sorely deserve
with their fourth album, X.0. Experience.
The Los Angeles-based trio of J-Ro, E-
Swift, and Tash has been gaining fans with
their lyrical abilities ever since its stellar
1993 debut, 21 & Over. X.0. Experience
finds Tha Liks—formerly known as Tha
Alkaholiks—pulling out all the stops. The
album’s first single, “Best U Can,” is
already creating a serious buzz at radio.
The best of both worlds, the track melds
Tha Liks’ lyrical abilities against an inter-
galactic backdrop courtesy of the Nep-
tunes. The kinetic “Bully Foot” features
hilariously boastful lyrics from J-Ro, Tash,
and special guest Busta Rhymes. Other
stand-out tracks include “My Dear,” featur-
ing Defari, and “Da Da Da Da.” Also mak-
ing guest appearances are Xzibit, King T,
and Butch Cassidy, among others.—RH
(Continued on next page)

PET SHOP BOYS

Please/Further Listening 1984-1986
REISSUE PRODUCERS: various
ORIGINAL PRODUCER: Stephen Hague
Parlophone/EM| 7243 530504

Actually/Further Listening 1987-1988
REISSUE PRODUCERS: various
ORIGINAL PRODUCERS: various
Parlophone/EMI 7243 530506

Introspective/Further Listening 1988-1989
REISSUE PRODUCERS: various

ORIGINAL PRODUCERS: various
Parlophone/EMI 7243 530507

Behaviour/Further Listening 1990-1991
REISSUE PRODUCERS: various

ORIGINAL PRODUCERS: Pet Shop Boys and Harold
Faltermeyer

Parlaphane/EMI 7243 530513

Very/Further Listening 1992-1994
REISSUE PRODUCERS: various
ORIGINAL PRODUCERS: various
Parlaphane/EMI 7243 530511

The Pet Shop Boys’ early albums con-
tain some of the smartest, most infec-
tious pop of the past two decades, and
they hold up remarkably well. Please,
the group’s stunning debut, sounds as
current today as
¢ it did in 1986.
ig Other early
titles—the sar-
donic Actually
(1987), the pre-
e e scient Intro-
“ spective (1988),
the plaintive
Behaviour
(1990), and the hopeful Very (1993)—also
continue to impress, with coherent artis-
tic vision and consistent tone. But just
because they’re worth revisiting doesn’t
mean these electronic sets—well-engi-
neered and carefully mixed in their still-
recent original incarnations—gain so
much from remastering. So why has
EMI—which the Boys left after Very—

VITAL REISSUES®

remastered and reissued the band’s first
five studio albums? Because this
series—sold individually in limited-edi-
tion runs of 10,500 units apiece in the
U.S.—includes more than remastered
views with
bandmates Neil
chord shifts, orchestral backdrops).
Each set also comes with a multi-meclia

originals. Each
% I
|
Tennant and
companion CD that includes music

album comes
with a 36-page
booklet contain-
ing photos,
Iyrics, liner
notes, and inter-
Chris Lowe discussing each song. These
chats are often uncharacteristically seri-
ous for the wry pair, but they offer
insight into the Boys’ favorite lyrical
themes (AIDS, consumerism, European
history) and musical motifs (sampling,

videos and several “Further Listening”
audio tracks: remixes, B-sides, and
demos recorded while the corresponding
album was being produced. The re-
mixes—mostly extended dance mixes of
singles—are
e well-crafted,
% although these
trendier bits
often sound
more dated than
the album ver-
sions. The B-
sides confirm
that what gets
cut from a Pet Shop Boys album—great
material like “Decadence” or “Music for
Boys"—is better than what makes it
onto most other groups’ efforts. But
these aren’t revelations; most of the
remixes were previously released, and
these B-sides were already collected on
Parlophone/EMT’s 1995 two-CD set,
Alternative. Fewer than a dozen tracks

in the reissue collection were never
released before—and most of those are
simply unreleased mixes of hit singles.
The few exceptions include demos that
the Boys cut for other artists with
whom they later
collaborated:
Liza Minnelli
(“So Sorry, I
Said”), Dusty
Springfield
(“Nothing Has
Been Proved”),
and Kylie
Minogue
(“Falling”). The individual elements may
not seem to justify this reissue series,
since most of the material 1s available
elsewhere. Still, collecting all this top-
notch material in one place—in neatly
handsome packaging—is worthwhile.
Taken as a whole, the reissues create
the most comprehensive picture of the
Pet Shop Boys’ enduring oeuvre.—WH

l.:n"""Bl"nns Bradley Bambarger, Matthew Benz, Scott Brooks, Larry Flick, Brian Garrity, Rashaun Hall, Wayne Hoffman, Gai! Mitchell, Michael Paoletta, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to
* deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more
artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (JJ): New

releases deemed Picks that were feature

Michae! Paoletta (Biilboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

d in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
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Y LEDISI

Soulsinger

PRODUCERS: Ledis: and Sundra Manning

LeSun Music 8901

The true test of any CD is the repeatabili-
ty factor: how it bears up under multiple
plays. Soulsinger passes the exam with
flying colors. Written and produced by
Oakland, Calif.-based singer Ledisi and
partner/keyboardist Sundra Manning, this
refreshing, promising debut gets right
down to business with the ear-opening
funk of “Get Outta My Kitchen.” From
there, the duo plots a course through
R&R, gospel, jazz, pop, and rock, effort-
lessly shifting themes from the usual
(love, self-exploration) to the not-so-usual
(parental abuse) and comes up with such
winners as “Take Time,” “I Want'cha
Babe,” and “Good Lovin’.” While some
songs get bogged down by overdone
hooks, that’s a minor quibble next to
Ledisi’s captivating vocals, Calling to
mind Tina Turner, Ella Fitzgerald, Sarah
Vaughan, and others as she alternately
seats or lets loose on lead or background,
Ledisi’s organic alto is ultimately her own
sweet weapon that she wields with confi-
dence. Contact: 415-281-0571.—GM

MIKI HOWARD

The Very Best of Miki Howard

PRODUCERS: various

Rhino/Warner Bros. 74296

Miki Howard returned to the contempo-
rary scene earlier this year with her first
new studio album in seven years, the
Peak/Concord release Three Wishes. But
the self-professed jazz singer initially
got busy in the "80s and early "90s,
churning out a pair of No. 1 R&B smash-
es (1989's energizing “Ain’t Nuthin’ in
the World” and 1992’s sensual “Ain’t
Nobody Like You”), as well as several
top five hits (including “Love Under
New Management” and “Baby Be
Mine”). Those songs and more consti-
tute this hits collection, Whether sharing
the mike with duet partner Gerald Lev-
ert on the soulful exchange “That’s What
Love Is,” channeling Billie Holiday via
the smoky “Don’t Explain,” or reinter-
preting Glenn Miller’s “Imagination,”
Howard’s full-bodied, gospel-fused
vocals still hit home. And you can’t ask
for any more than that.—GM

DANCE

SAFRI DUO

Episode |l

PRODUCERS: Safri Duo and Michael Parsberg

MCA 440 013 746

For the uninitiated, Safri Duo is a classi-
cal percussion duo consisting of Morten
FRIis and Uffe SAvery, two Danish
musicians who studied at the Royal Dan-
ish Conservatory. Together, the twosome
has performed at prestigious venues
around the globe, including New York's
Lincoln Center, Sydney's Opera House,
and London’s Royal Albert Hall. Two
years ago, the team signed to Universal
Denmark and began collaborating with
Danish trance DJ/producer Michael Pars-
berg. The fruits of their labor are dis-
played on Episode 11, which could very
well be to clubland what Stomp is to the
world of off-Broadway theater. Already a
smash in Europe, the set’s first single
“Played-a-Live (The Bongo Song)”"—
which earned the duo a Danish Grammy
Award for best club hit of 2000, as well as
a Danish Music Award for best Danish
club hit—reached the top 10 of the Bill-
board Hot Dance Musie/Club Play chart
earlier this year. Such album tracks as
the anthemic, Brazilian-hued “Samb-
Adagio” and “Snakefood” will surely
please those who can’t get enough of the
act’s frenetic bongo beats,—MP

CYNICAL BLEND

inverse Catch-22

PRODUCER: Chris Grayston

Pacific Time Entertainment 8530

With a name like Cynical Blend, many
might come to the conelusion that

Inverse Cateh-22 is the product of an act
that owes much to the dark-edged sounds
of such pre-electronica electronic groups
as Joy Division and Depeche Mode. But
judging by this beat-smart debut, the
U.K.’s Cynical Blend has been more influ-
enced by the likes of British dance-pop
outfits Dubstar, Mandalay, and Fatboy
Slim—as well as Canadian pop-rocker
Alanis Morissette. On the beautifully
melancholic "Blowing My Mind,” lead
singer Donna Grassie (who has toured
with Carl Cox and collaborated with the
Shamen) sounds like a cross between Ali-
son Moyet and Dusty Springfield. The
aggressive “Tears Before Bedtime”
recalls Morissette’s “You Oughta Know,”
albeit with a big-beat sensibility, while
“Don’t Go” is equal parts indie-pop and
trip-hop. Throughout, Grassie's core
bandmates—keyboardist Chris Grayston
(founder of U.K. underground dance
imprint Hectic Records) and guitarist
Austen Reynolds—fuse scorching rock
elements to fluid dance rhythms. Distrib-
uted by Navarre—MP

COUNTRY

Y JOHN HARTFORD

A Tribute To John Hartford Live From Mountain Stage
PRODUCERS: Al Bunetta and Dan Einstein

Blue Plate Music 405

This latest Blue Plate special from the
popular Live From Mountain Stage
series is a fine tribute to influential
songwriter John Hartford, Far more
than the typical tribute cover album,
this project features a live, single-show
recording from last September. It's a
mutual admiration society of Hartford
and such peers as Tim O'Brien, Kathy
Muattea, John Cowan, Gillian Welch,
Bela Fleck, and others. Mattea and
(’Brien provide a smooth, easy-rolling
rendition of the poetic imagery in
Hartford’s signature “Gentle on My
Mind,” and Welch’s take on Hartford's
white-collar lament “Tall Tall Build-
ings” is delicate and passionate. Bela
Fleck and Pat Flynn paint a picture
with strings on the instrumental “On
the Road,” and Hartford's son, Jamie,
rocks with authority on “Who Cut Your
Heart Out?” John Hartford himself
takes center stage on the spritely “In
the Heart of the Cross-Eyed Child”
and whimsical “Watching the River Go
By,” and he is both appreciative and
courageous on “Give Me the Flowers
While 'm Living.” Like Hartford him-
self, this tribute places the emphasis
and love where it belongs—on the
music. Contact: 615-742-1250.—RW

% THE DEL McCOURY BAND

Del and the Boys

PRODUCERS: Ronnie McCoury and Del McCoury

Ceili 2006

The planets would seem to have aligned
for the Del McCoury Band to transcend
its role as titan of the bluegrass world,
and Del and the Boys, its second Ceili
effort, is the ideal album to tap into the
energy. It’s easy to see why Mr.
MecCoury and sons Ronnie (mandolin)
and Rob (banjo), Mike Bub (bass), and
Jason Carter (fiddle) are considered the
best both at hardcore "grass and
stretching its boundaries. The senior
MecCoury’s soaring tenor and Carter's
wailing fiddle provide real authority to
Richard Thompson’s graphie outlaw
biker anthem 1952 Vincent Black
Lightning.” “Learnin’ the Blues,”
meanwhile, is a swaying, rolling coun-
try blues trip. “All Aboard” charges
with purpose, propelled by sturdy
banjo work, and Rob’s guitar and Del's
amazing vocals sell the crafty “Recov-
ering Pharisee.” Ronnie showcases his
serious mandolin chops on the instru-
mental wonder “Goldbrickin’,” and the
group vocals are impressive on such
neo-classics as “Gone But Not Forgot-
ten” and McCoury’s own “Unequal
Love.” With Del «and the Boys, it’s all
about sterling musicianship, memo-
rable songs, and a healthy dose of blue-
grass-covered soul —RW

JAZIL

JIMMY SOMMERS

360 Urban Groove

PRODUCERS: various

Higher Octave Jazz/Virgin 10317

Saxman Jimmy Sommers combines ele-
ments of jazz, rap, and R&B on his ambi-
tious sophomore set. And Sommers, a
Chicago native, has recruited a who's
who of contemporary R&B artists to
take part. The result on 360 Urban
Groove is an ultra-smooth collection of
soul-inflected tracks featuring the likes
of Coolio, Ginuwine, Raphael Saadigq,
and Eric Benét, among others. The
album gets off to a rousing start with
“Ménage a Trois.” Featuring Les
Nubians, the song is a sensuous blend of
Sommer’s sax and the ethereal voices of
Les Nubian's sisterly duo, Helene and
Celia Faussart. Although 360 Urban
Groove features a number of R&RB acts,
Sommers keeps his jazz and blues roots
firmly planted, only employing the fea-
tured guests to accent his own musings.
Sommers also serves up a few instru-
mentals to round out the set.—RH

Y REMEMBER SHAKTI

Saturday Night in Bombay

PRODUCER: John Mclaughhin

Verve 440-014-164

As the world's premier Indo-jazz fusion
unit, Shakti had its first hevday in the
mid-"70%, melding deep spiritual values
with extreme virtuosity like few groups
in either jazz or world music. At the end
of the "90s, founding members guitarist
John MeLaughlin and tabla ace Zakir
Hussain revived the Shakti name a few
years ago for live work and the ambi-
tious double-dise Remember Shakti. The
initial replacement for original violinist
L. Shankar was flutist Hariprasad
Chaurasia; now under the Remember
Shakti moniker, the quartet is complete
with solo star U, Shrinivas on electric
mandolin and V. Selvaganesh on percus-
sion. Following last year’s poetic studio
set The Believer, the live Satirday
Night in Bombay is a celebratory affair,
with special guests adding spice. The
disc’s centerpiece is “Shringer,” an en-
trancing half-hour composition by Shiv
Kumar Sharma, a virtuoso of the santur
(a Persian-bred dulcimer). Hindustani
slide guitarist Debashish Bhattacharya
and vocalist Shankar Mahadevan add
new colors to McLaughlin's vibrant,
scene-setting “Luki.” And throughout,
the lines of Shrinivas and McLaughlin
run like liquid fire, particularly on Hus-
sain’s “Bell’'Alla,"—BB

CLASSICAL

Y BRUCKNER: Symphony No. 9

Vienna Philharmonic Orchestra/Claudio Abbado
PRODUCER: Christopher Alder

Deutsche Grammophon 289-471-032

Love and death, art and earth, unbear-
able sadness and ineffable beauty—the
world’s loftiest sublimities are all seem-
ingly channeled through Anton Bruck-
ner’s final, unfinished utterance. And
with this, the Austrian’s Ninth Sympho-
ny is one of the symphonic literature’s
towering masterworks from nearly
every angle—intellectual, visceral, spiri-
tual. Few conductors command the vir-
tuosity of Claudio Abbado, and here at
the head of the world'’s greatest Bruck-
ner orchestra—the Vienna Philharmon-
ic—he puts his own virtuosity and that
of his band to work on behalf of this
score’s deep emotional power, as well as
its almost-impossibly grand architec-
ture. The recording may not be quite as
ideal as it was for Riccardo Chailly’s
Concertgebouw version on Decea, but
it’s quite fine, nonetheless. An ostensi-
bly beleagured major label deserves
applause for investing in such a suppos-
edly art-for-art’s-sake recording. Better
vet, this Deutsche Grammophon project
deserves the retail attention of all real
music lovers.—BB

ONCE AROUND THE CITY

MUSIC BY ROBERT REALE

BOOK AND LYRICS BY WILLIE REALE
Directed by Mark Linn-Baker
Choreography by Jenntfer Muller

Sets by Adrnianne Lobel

Costumes by Paui Tazewell

Lighting by Donald Holder

Sound by Jon Weston

Starring Michael Magee and Jane Bodle
Second Stage Theater, New York

When every other show is
turning the musical-comedy
genre on its head, can you real-
ly succeed by setting it upright
again? Broadway’s smash hit
The Producers spends a good
deal of time sending up musical-
comedy traditions. Such off-
Broadway hits as Urinetown
and Bat Boy are often referred
to as anti-musicals because
they poke fun at timeworn con-
ventions. So what would you
call a conventional show like

Michaei Magee, left, and Jane Bodle
in Once Around the City.

the toe-tapping overture, you
think you know exactly where
he’s going with his jazz-influ-
enced score. But every once in
a while, he throws in an
unsuspected rhythm or bluesy
chord that makes you pay
closer attention. He treats the
audience to a half-dozen win-
ning tunes.

Willie Reale’s lyrics come in
a distant second. Sometimes his
rhymes are predictable, such as
“His ticket to hereafter/Was a
rope around a rafter.” Other
times he misses the rhyme
altogether, as in “With my
Armani on me/l become a one-
man army.” (He does manage,
though, to find every possible
rhyme for “Toledo.”) He fares
best in the comedy numbers,
and such songs as “Lord, I'm
Grateful” elicit more than a few

The show strikes a comic note ith
a gangster scheme in Act 1l

Once Around the City? An anti-
anti-musical?

Once Around the City, cur-
rently running at New York’s
Second Stage Theater, seems
like a reaction to the recent
spate of satires. Robert and
Willie Reale, the two brothers
who penned this production,
state that they set out to write
an old-fashioned musical. They
certainly succeeded with this
often-charming show. Even
though it is ostensibly set in the
'80s, the story seems lifted
straight from the '50s.

This is your typical boy-
meets-girl story, only this time
the boy is a greedy real-estate
broker and the girl runs a
homeless shelter. No one
should be surprised when he
winds up falling for her. Sound
a bit like Guys and Dolls?
Frank Loesser conceived that
show about loveable gangsters
as a “fable,” while the Reale
brothers think of their show
about loveable homeless men
pretending to be gangsters as
a “fairy tale.” That small dif-
ference changes the tone from
sweet to saccharine.

Robert Reale’s music doesn’t
break any new ground, but it
does make you want to break
into song. From the first note of

chuckles. It’s clear, though, that
the performances are better
than the material.

The book, also by Willie
Reale, struggles in vain to be
buoyant. But when profanity is
intended to add both sophisti-
cation and comic relief, you
know the ship is slowly sinking.

Michael Magee and Jane
Bodle, as the boy and girl in
question, make the most of
their bland roles. Bodle fares
better, sending a little shiver
up your spine with the poignant
ballad “Saturday.” Geoffrey
Nauffts, an actor who plays
cynical better than anyone
around, is mostly wasted as a
goody-two-shoes Midwestern-
er. He sinks his teeth into his
only song, “No More Mister
Nice Guy,” making it the high-
light of the second act. Leaving
the most lasting impressions
are Brandy Zarle as a bubble-
headed socialite and Michael
Potts as a back-talking shelter
resident. Too bad that they are
given so little to do.

Is there room any more for
an old-fashioned musical? Sure,
but that doesn’t forgive a lack
of creativity. Once Around the
City makes you feel as though
you've seen it once too often.

MARK SULLIVAN

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Bii/board, 770 Broadway, New York, N.Y. 10003.
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R.L., SNOOP DOGG AND LI KIM Do U Wanna Roll
(Doolittle Theme) (4.02)

PRODUCER: Battlecat

WRITERS: K. Gilhiam, R.L. Huggar, C. Broadus, K.
Jones, R. Troutman, and L. Troutman

PUBLISHERS: Show You How Daddy Ball Music/TCF
Music Publishing, ASCAP; Uh Oh Entertainment/Ensign
Music/My Own Chit/EMI Music Publishing/Notorious
K.1.M./Warner-Chappell Music Pubiishing/Saja
Music/Songs of Lastrada/Sony/ATV Songs, LLC/Fox Film
Music, BMI

J Records/Fox Music 21081 (CD promo)

Clive Davis has certainly shown that the
new kid on the block—his J Records—
means business, with nearly a dozen suc-
cess stories in less than a year. “Do U
Wanna Roll,” taken from the soundtrack
to the Eddie Murphy movie Dr. Doolittle
2, is poised to be another lucky roll for the
label. An ode to California frivolity and
the enduring topic of automobiles, this
single employs an interpolation with
Roger Troutman. After a number of hip-
hop successes based on Troutman’s
songs—most notably 2Pac’s song “Cali-
fornia Love"—“Do U Wanna Roll” should
prove no different. Featuring radio
favorites R.L. (from Next), Snoop Dogg,
and Lil’ Kim, this summer anthem is
heavy on funk and light on lyrical depth.
With Snoop’s relaxed flow and R.L.’s
smooth voice, along with the distinctive
delivery of hip-hop sex symbol and Hot
100 regular Lil’ Kim, “Do U Wanna Roll”
will most likely find itself rolling across
the nation’s airwaves until the kids are
back to the books.—CF

HOKU Perfect Day (3:56)

PRODUCERS: Ron Fair and Sof Survivor

WRITERS: A. Armato and T. James

PUBLISHER: not listed

Geffen/A&M 10436 (CD promo)

Hawaiian pop princess Hoku hit the top 30
last year with her debut single, “Another
Dumb Blonde”—a bit ironic, considering
that here she sings the first single from
the flick Legally Blonde, starring Reese
Witherspoon. The peppy race-down-the-
highway-with-windows-down track has a
Go-Go's-meets-Chynna-Phillips vibe to
it—sort of a blend of '80s new wave and
new-millennium youth pop. It’s different
enough from most of what’s wafting across
the top 40 airwaves to give stations a little
lift, and yet it’s within the realm of the
Mandy Moores of the radio landscape
enough to not challenge the narrow con-
fines of the format. This is an innocent
slice of sponge cake—sweet and tasty but
hardly fulfilling. Radio Disney will have a
heyday, while indulgent top 40s could also
please their younger listeners.—CT

STELLA SOLEIL Pretty Young Thing (4:03)
PRODUCER: Walter Turbitt

WRITERS: S. Torch, W. Turbitt, and Stella
PUBLISHERS: Warner Chappell, BM[; Rive Droite Music
Universal Records 20570 (CD promo)

The oddball debut single from Stella
Soleil, “Kiss Kiss,” garnered enthusiastic
airplay in some pockets of the nation, but
with its Middle Eastern new wave signa-
ture, it was a longshot to strike up main-
stream appeal. The follow-up certainly as-
sumes a more universal demeanor, with a

cute dance beat, breezy production, a
sing-along chorus, and a lyric that's puffed
up with positivity about the Chicago
native’s “Pretty Young Thing.” But it's a
contrast that'’s so marked, in fact, that the
track doesn't seem particularly persua-
sive. Soleil, who used to sing backup for
hard-edged rock acts Ministry and 16
Volt, has a scratchy, wavering voice, one
that seems meant for the meatier produc-
tion palette of modern rock. Placing her in
such a pure pop setting seems as off-the-
mark as a duet between, say, Siouxsie
Sioux and Britney Spears. Perhaps those
stations that established the artist the
first time around will mark new ground
with “Pretty Young Thing,” but the dis-
parity between Soleil's edgy vocal and the
cutesy production seems like foreing a
round peg into a square hole.—CT

NICOLE F'm Lookin' (4:00)

PRODUCERS: Eddie F. and Darren Lighty

WRITERS: N. Wray, C. Lighty, B. Muhammad, E. Ferrell,
and D. Lighty

PUBLISHERS: Nicole Wray Music/Chrysaiis Music Pub-
hishing, BMI; { Want My Daddy's Records/Warner Chap-
pell/Jahqae Joints/Eddie F. Music/Self Administered/Sha-
ray’s Music/Warner Chappeli, ASCAP; PalyGram Music
Publishing, SESAC

Goldmind/Elektra 7475 (CD promo)

With her mentor/label head Missy “Misde-
meanor” Elliott maintaining her place atop
the charts, newcomer Nicole looks to etch
her own mark on playlists with her debut
single, “I'm Lookin".” Unlike many of her
contemporaries, young Nicole takes a risk
by serving up a midtempo track amid the
flurry of uptempo summer songs out
there. The songstress—whose first single,
1998's “Make It Hot,” peaked at No. 2 on
Hot R&B/Hip-Hop Singles & Tracks—has
a great voice and presence to match. Even
if mainstream outlets feel that the timing
is off with this particular release, savvy
adult R&B stations will pick up this little
gem and run with it. Look for more from
this talented newcomer on her forthcom-
ing Elektric Blue album—RH

LISA “LEFT EYE" LOPES The Block Party (4.04)
PRODUCER: Salaam Remi

WRITERS: L. Lopes, T. Horton, and S. Rerm:
PUBLISHERS: Uni Music/Max Hill Music/Deerock Music/
Salaam Rermi Music/EMI/April, ASCAP

Arista 5005 (CD promo)

After making pop-culture headlines for
years as the house-burning, football star-
dating rapper/singer in the multi-platinum
outfit TLC, Lisa “Left Eye” Lopes steps
out on her own with “The Block Party,” a
bass-heavy throwback to "70s funk,
meshed with call-and-response verses.
Reminiscent of playground raps that
played to the tune of hopscotch games and
double-dutch, “The Block Party” conjures
musical memories of old Sly Stone sum-
mer anthems spiced with a little Issac
Hayes. On its own, though, Lopes’ high-
pitched vocals and rapping—and the lack
of a solid hook—leave this song standing
on unstable ground. The sound of whining

SPOTLIGHT

BR549 Too Lazy to Work, Too Nervaus to
Steal (3:53)

PRODUCERS: Mike Poole and Paul Worley
WRITER: C. Mead

PUBLISHER: Songs of BR549 Music, BMI
Lucky Dog 16609 (CD promo}

The leadoff track from BR549’s
mighty fine Lucky Dog debut, This
Is BR549, is a rocking, raucous
affair, with boogie-woogie guitars,
wailing fiddle, thumping snare, and
some nice harmony work. It’s a wild
tale of barroom brawls and parking-
lot romance, with a sad sack story-
teller whose critieal better-half
admonishes, “Why don’t you find
yourself a life that’s real/Too lazy to
work, too nervous to steal.” Song-
writer Chuck Mead’s vocals are -
insistent, and the band’s musical
chops are plenty sharp. The whole
thing has a kind of “Ballad of John &
Yoko” feel to it, pounding and charg-
ing in fine BR fashion toward a jubi-
lant, yodeling end. This is rollicking,
summertime party stuff that is well-
deserving of airplay.—RW

voices repeating and an indiscernible cho-
rus at the end of the song doesn’t help
Lopes plead her case, either. Without the
harmonies and more formidable vocals of
her TLC compatriots T-Boz and Chili,
“The Block Party” simply doesn't possess
enough punch to hit.—CF

COLEY McCABE Who | Am to You (3:15)
PRODUCERS: Mark Bright and Marty Wiiliams
WRITERS: S. Smith and C. Wiseman

PUBLISHERS: EMI Blackwood Music/Shaye Smith
Music, BMI; BMG Songs/Mrs. Lumpkins Poodle, ASCAP
RCA 8047 (CD promo)

The latest single from new RCA song-
stress Coley McCabe opens with a feisty
fiddle and segues into a vocal that's equal
parts satin and grit, with a texture that
should distinguish her from the pack of
other young female talent. The songis a
nice piece of work from Shaye Smith and
Craig Wiseman, with a playful lyric that
finds her describing different sides of her
personality: “To the boss, I'm a9 to 5’er, on

the freeway, a race car driver/At the Mexi-
can restaurant, I'm a No. 5, deep-fried
with extra hot sauce.” But in the end, she
confesses, all that “really matters is who I
am to you.” It’s a playful song that takes a
look at the myriad characteristics we proj-
ect to the world but reminds us that what
we mean to those who love us is what mat-
ters most. McCabe delivers the message
with a sass and style that country radio
should readily embrace—DEP

ROCK TRACKS

TOPLOADER Achilles Heel (3:56)

PRODUCER: Dave Eringa

WRITER: not listed

PUBLISHER: not listed

Epic 6772 (CD promo)

British sensation Toploader has carried the
Brit pop torch in its home country for more
than a year now, since the band’s debut
album, Onka’s Big Moka, began its rise to
multi-platinum U K. success. First single
“Achilles Heel” offers a monster pop hook
unheard in America since Oasis was in all
its morning glory. Conjuring a pretty piano
riff reminiscent of Pink Floyd’s “High
Hopes,” Toploader loads it up with sonic
production qualities and a screaming, slide
guitar-drenched chorus. Shifting from
moody to mighty, curly-locked singer/key-
boardist Joseph Washbourn pumps up the
song’s hammy lyric with the kind of
throaty funk you might hear from Hanson’s
Taylor Hanson these days. It may not be
an easy sell in the States, but these guys
more than deserve their shot.—SB

p> E.G. DAILY Love in the Shadows (4:41)
PRODUCERS: Scott Anderson, Kevin Hees, and E.G. Daily
WRITERS: E.G. Daily and H. Faltermeyer

PUBLISHERS: Baby Tanzi Music, BM(; Famous Music,
ASCAP

REMIXERS: Soul City, Brutal Bill

Jellybean Recordings 2622 (CD promo)

Anyone who tapped a toe in a dance club
in 1989 will recall E.G. Daily’s “Love in
the Shadows,” one of the most tantalizing
hand-throwing, head-tossing anthems of
the day. It remains a crime that the
track’s accompanying MCA album, Wild
Child, has yet to find its way onto CD—
though word on Daily’s Web site is that it
may be forthcoming. In the meantime,
fans will find nothing but abandoned joy
in this reverent update from Solar City,
featuring a new vocal from the still-
growling Daily (who is now making a
prosperous living doing voiceovers for
Rugrats and Power Puff Girls). The CD
maxi for “Liove” features four potent
mixes from Solar City—aka Scott Ander-
son, Kevin Hees, and Daily—including
three 10-minute club throwdowns and
the tight-to-a-tee, high-energy radio mix,
which is thankfully respectful of the orig-
inal, while adding a few contemporary
bells and whistles. There's also the tran-
cy Brutal Bill mix, another nice alterna-
tive. But perhaps the most compelling is
the Solar City Piano mix, which trans-

GORILLAZ Clint Eastwood (3:44)

PRODUCERS: Dan the Automator and Goriliaz
WRITERS: Goriilaz

PUBLISHERS: EMI Blackwood Music, o/b/o EMI
Music Publishing Ltd./Gorlilaz, BMI

REMIXER: Ed Case

Virgin Records America 16183 (CD promo)
Virtual group Gorillaz—a parade of
street-looking animated characters—
has already stormed its way to the top
of the charts across much of Europe.
And this is no Archies takeoff. The act’s
eponymous debut album, which street-
ed June 19, includes the work of such
artists as Blur singer Damon Albarn,
Del the Funkee Homosapien, Jamie
Hewlett, and Buena Vista Social Club
member Ibrahim Ferrer. The laconic
track chants “Our future is coming on”

NEW & NOTEWORTH

amid a swirl of rock, hip-hop, and
world-music influences. The original

Y

mix edit is the best bet for radio domi-
nation, with its hipper-than-the-room
confidence and rapped lyric courtesy of
Del, who speaks of gaining control of
one’s destiny. The promo CD's Ed Case
Refix edit adds a nervous beat and
doubles the speed of the rap, which
may grab a thumbs-up from rhythmic
outlets; while the Phi Life Cypher
version mixes in an edgier hip-hop
vibe and supplants Del’s easy-on-the-
ears rap with hardcore rhyming from
Life and Si Phili. Top 40 is already
perking its ears to “Clint East-
wood”—which, incidentally, never
mentions the actor’s name—while the
track’s video is all but a given for
MTYV saturation.—CT

forms the song into a sensitive ballad.
This track still kicks after all these
years; hats off to the shrewd mind who
thought to revive it.—CT

p> PETER CETERA I'm Coming Home (4:19)
PRODUCERS: Michael Omartian and Peter Cetera
WRITERS: C. Pelcer and K. Hartcamp

PUBLISHERS: Million Suns Music, BM; Riff Raft
Music, PRS

Navarre 06632 2001 (CD promo)

AC staple Peter Cetera’s Another Per-
fect World remains an undiscovered
treasure at retail, but with such sign-
post tracks as “I'm Coming Home,” per-
haps that wrong will be made right.
There’s such comfort in the signature
leanings of this long-lived talent’s
work—without fail, he brings forth rich
melodies, a trademark production style
that's colorful without being brash, and
those rich, one-of-a-kind voecals that
conjure a flood of memories for anyone
over 25. While Cetera didn’t write “I'm
Coming Home,” it will remind close fol-
lowers of the classic “(I Wanna Take)
Forever Tonight,” his 1995 duet with
Crystal Bernard. Production from
Cetera with longtime AC-driven pro-
ducer Michael Omartian only takes this
one home all the more. ACs leaning
toward the softer side will recognize
this touchstone artist as a class act who
is always ripe for radio.—CT

MYA Where the Dream Takes You (3:58)
PRODUCERS: Ron Fair, Sot Survivor, and Robbie Buchanan
WRITERS: D. Warren and J. Howard

PUBLISHER: not listed

A&M/Interscope/Walt Disney Records 10414 (CD promo}
Despite her videogenic charms—and her
role in the No. 1 “Lady Marmalade”—
Mya is a curious choice for this sweet,
sensitive ballad from Disney’s animated
film Atlantis: The Lost Empire. Written
by master soundtrack seribes Diane War-
ren and James Newton Howard, “Where
the Dream Takes You” might have been
an effective dramatic showcase with a
powerhouse vocalist behind the mike. In-
stead, Mya’s paper-thin voice simply fails
to lift the ballad beyond the mundane,
while making it more than obvious that
her talents are best-suited for uptempo,
beat-heavy fare. Her selection for the
song obviously is tied into Disney’s asso-
ciation with A&M/Interscope on the
soundtrack—the youngster’s home label.
The rest of the album consists of
Howard’s score for the film, a more com-
plementary promotional tie-in for the
company’s latest big-budget flick. In any
case, Disney has done no one any favors
with this one—CT

SHAQUILLE O'NEAL FEATURING NATE DOGG AND W.C.
Connected (3:57)

PRODUCER: Big Tank

WRITERS: Big Tank, S. O'Neal, W.C., Nate Dogg, and Six John
PUBLISHERS: W.C. Basepipe Music/Warner Chapell/Big
Tank Music/4 Odessa Music, ASCAP; Nate Dogg Music BMi
Trauma Records (CD promo)

With a funk-influenced bassline and the
sounds of police sirens and rhythmie
breathing in the background, “Connect-
ed,” Shaquille O’Neal’s first single off his
sixth album, Skaquille O'Neal Presents
His Superfriends, Vol. 1, proves to be a
self-fulfilling prophecy for the NBA
superstar. Sorely lacking any memorable
couplets or rhymes of his own on this sin-
gle, Shaq finds himself riding the backs of
his “superfriends” in an attempt to find
credibility in the hip-hop community. The
multi-layered instrumental is out of sync
with O'Neal's sub-par lyrical ability, as
super-talented Westside Connection
member W.C. simply outshines the Lak-
ers’ center on the track. An appearance
by Nate Dogg on the hook may help
“Connected” stir interest among West
Coast radio listeners, but Shaq may find
that his skills on the court far outweigh
those on the mike—CF

l:n"'l'nlnl"‘nns- Scott Brooks, Colin Finan, Rashaun Hall, Debhorah Evans Price, Chuck Taylor, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit andfor Billboard
= chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (#): New releases,
regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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TVT Pacts With BME. TVT Records has signed a production deal with
Black Market Entertainment (BME), whose acts include Lil Jon & the East-
Side Boyz and Chyna Whyte. On hand to commemorate the agreement are,

| from left, BME principal Vince Phillips, TVT VP of urban marketing and artist
development Neil Levine, EastSide Boyz's Lil Jon (also a BME principal),
BME principal Rob McDowell, EastSide Boyz's Lil’ Bo, and TVT VP of urban
A&R Bryan Leach, Peering from the back is EastSide Boyz's Big Sam.

BY DAVID NATHAN

If the response to the new
Isley Brothers song, “Conta-
gious,” is any indication—it’s
currently No. 14 on the Bill-
board Hot R&B/Hip-Hop Sin-
gles & Tracks chart—the act’s
appeal definitely hasn’t waned
after 40 years. And as of Aug. 7,
brothers Ronald and Ernie Isley
will have something else to
“shout” about: their Dream-
Works debut, Eternal, the fol-
low-up to their 1996 album, Mis-
sion to Please.

Calling Eternal “our Super
Bowl record,” Ronald says the

Usher’s Latest I Finally Set For ‘8-7-01"-

Arif Mardin Is Back Behind The Boards

THE RETURN OF USHER: The 11th-hour termi-
nation of an album release can set off all kinds of bells
and whistles. But Napster leaks and rumblings about
misguided material aside, Usher bounces back from the
All About U firestorm (the album was originally set for
a February release) with an R&B/pop crossover single
(“U Remind Me”) that is No. 1 for the third week on
The Billboard Hot 100 and new Arista album 8701,
whose title reflects the release date,

8701 is arevamped project that retains seven songs
from the earlier effort: “U Got It Bad” (being consid-
ered for the second single), “If I Want To,” “I Can't
Let U Go,” “Can U Help Me,” “Hottest Thing,” “Good
Ol Ghetto,” and “U Turn.” (Trivia note: A total of six
of the new album’s songs

use a capital “U” in place
of the word “you.”)
Sporting the Jimmy
Jam & Terry Lewis pro-
duction stamp (the duo
shares production credit
with Edmund “Eddie
Hustle” Clement on “U
Remind Me"), the 15-

The Rhlthm
The Rap
and The

Blues

Charles), bassist Anthony Jackson (Chaka Khan), and
keyboardist Robbie Kondor.

“The great Phil Spector had a sound you could rec-
ognize, but I never had one sound,” Mardin says.
“Maybe certain recording and mix techniques. I love
layers, creating horizons and backscapes. [ treat every
record like a mini-film.”

lNDUSTRY BRIEFS: Speaking of Arista, the label
has released female rap group Dyme, which has
found a new home with HMC Records. That label is
headed by executive producer Harvey Frierson Jr.
(aka Ike Jackson). Dyme, who appeared on the
remixed Whitney Houston track “My Love is
Your Love” and on
the What'’s the Worst
That Could Happen?
soundtrack (Ladies
Are U Wit Me?”), will
see the vinyl release of
its “If I Had” in Aug-
ust with “Spanish Fly”
featuring Cuban Link
as the B-side; the com-

track 8701 finds Usher AL mercial version arrives
also collaborating with b?/ Gail Mitchell in September, followed
Babyface, Jermaine Du- by the 2002 release of

pri, Bryan-Michael Cox,

the Neptunes, and Mike City; guests include P. Diddy.
Usher kicked off a national promo tour earlier this

week (July 11), which will include stops in New York;

Chicago; Detroit; Dallas; Houston; Toronto; Miami;

Baltimore; Washington, D.C.; Philadelphia; and Los

Angeles, wrapping Aug. 19 in the Bay Area.

M ARDIN MAGIC: Legendary producer Arif
Mardin (Aretha Franklin, Chaka Khan, Hall &
Oates, Bee Gees, Brook Benton, Average White
Band) is back doing what he does best. He's working
with British R&B singer Oliver Darley on the lat-
ter’s upcoming album for East West UK. The project
will include two Mardin-helmed tracks: Roberta
Flack’s 1970 classic “Reverend Lee” and Ben E.
King’s 1969 single “Til I Can’t Take It Anymore.”
“Ruby Marchand, who's a Warner Musie International
executive, put us together,” Mardin says. “I heard one of
his songs and liked it. There were no loops or sampling;
[just] all natural recording and real musicians. We hit it
off. Oliver wanted to only have musicians from the '60s
and "70s, so [ told him we'd get Aretha’s rhythm section.
And we did.” That lineup includes guitarist Cornell
Dupree and drummer Bernard Purdie. Mardin also
brought in saxophonist David “Fathead” Newman (Ray

the group’s debut al-
bum, Double Cross ... JVC Jazz Festival/Chicago
stages the For Art’s Kids Sake benefit concert July
21 at Park Wesk. The performance, featuring Bren-
da Russell, Kirk Whalum, Jeff Lorber, and sur-
prise special guests, benefits the sons of late saxo-
phonist Art Porter, who died in a 1996 Thailand
boating accident at the age of 34. Widow Barbie
Porter passed away in January.

Motown’s Web site is the first label site nominated
for the fifth annual online Webby Awards, presented
by the International Academy of Digital Arts and Sci-
ences. Artist Erykah Badu’s site was also nominated,
The ceremony will be held July 18 at San Francisco’s
War Memorial Opera House.

S( 'REEN SCENE: Vanessa Williams hosts [t’s Black
Entertainment, the Stan Lathan-directed documen-
tary premiering July 17 on DVD. Saluting African-
American musical contributions to film and spanning
more than 70 years, the tribute includes rare clips and
interviews with Quincy Jones, Smokey Robinson,
Whitney Houston, Spike Lee, Little Richard, Dr.
Dre, and others. The Showtime Entertainment project
is a Mandalay Media Arts Production in association with
Russell Simmons’ RUSH Arts Foundation.

THE ISLEY BROTHERS

album fulfills a vision he shared
with late record executive Louil
Silas Jr. (MCA, LaFace West).
“After Island Records was
brought under the wing of Uni-
versal Music Group, I knew it was
time for us to move on,” he
recalls. “The people we’d worked
with were no longer there. It was
Louil who began conversations
with [DreamWorks executive]
John McClain that led us to [for-
mer DreamWorks urban chief]

Isieys Spring ‘Eternal’ On DreamWorks

Jheryl Busby and signing with
the label. Louil really wanted to
prove something with this record,
so we put a lot of thought into it.
Now that the record’s finished,
he’s the only thing missing.”

The cast of Eternal collabora-
tors reflects Isley and Silas’
diligent planning. The list
includes producers Jimmy Jam
& Terry Lewis, Steve “Stone”
Huff (Joe), and Raphael Saadiq,
as well as singer/songwriters
Jill Scott (who guests on “Said
Enough,” which she co-wrote),
Avant (who co-wrote “Secret
Lover”), and Angela Winbush
(Isley’s wife, who co-wrote
“Move Your Body™).

In addition to a host of original
songs, Ronald’s instantly recog-
nizable vocals and Ernie’s dis-
tinctive guitar chords reinter-
pret Chicago’s 1976 classic “If
You Leave Me Now.” The 14-
track set also reunites the Isleys
with R. Kelly, who worked on
Mission to Please and this time
around wrote, produced, and

(Continued on page 28)

Louis Jordan, Al Green Among
The Pioneer Awards’ Honorees

BY GAIL MITCHELL

LOS ANGELES—Harlem, New
York’s famed Apollo Theatre will
play host for the first time to the
Rhythm and Blues Foundation’s
12th annual Pioneer Awards.
Heading the list of honorees at the
Oct. 4 event is Al Green, who will
receive the foundation’s lifetime
achievement award.

Her involvement fuels specula-
tion that the show will be tele-
vised, something foundation
chairman Jerry Butler has been
seeking (Billboard, Dec. 9, 2000),

DePasse was unavailable for
comment at press time to confirm
that possibility or to discuss
other details, such as who will
host the show.
What has been

Being recognized

st category are  LASLYEATS e vding o
is gory ar . ar, a y
I;‘ontﬁll:il\IBalss, Bigl Pioneer Awards, Wade, is lthe\l/t“z)l
Jay McNeely, anc pre-awards

Dee Dee Sharp, held at the reception will be
while the Emotions . held at the Magic
are earning group Ha"lmerStezn Johnson Center a-

kudos. Rounding
out the honoree ros-
ter are songwriter/
entrepreneur award
winners Holland/
Dozier/Holland and
Allen Toussaint,
with singer/saxo-
phonist Louis Jor-

Ballroom in
New York, was
the event’s most

successful fund-

raiser to date.

cross the street
from the Apollo.
Last year’s Pio-
neer Awards at
New York’s Ham-
merstein Ballroom
was the most suc-
cessful fund-raiser
in the event's then-

dan receiving the
legacy tribute.

“The revitalization of Harlem
and other factors led to our
decision,” says Rhythm and
Blues Foundation interim exec-
utive director Bob Wade.
“Everyone’s excited about com-
ing home to the Apollo.”

Also for the first time, the
Pioneer Awards will be pro-
duced by DePasse Entertain-
ment with Emmy-winning TV
producer Suzanne DePasse
serving as executive producer.

11-year history.
Contributing to that success
was a $50,000 gift from Aretha
Franklin. Motown founder
Berry Gordy Jr. also donated
$750,000 to help establish the
Gwendolyn B. Gordy Fuqua
Fund, which is now up and run-
ning (The Rhythm, the Rap and
the Blues, Billboard, June 30).

In related news, Wade says the
foundation plans to wrap its
search for a permanent executive
director shortly after the Pio-
neer Awards are held.
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Three b Mafia Film Has ‘Ghoice’ Guts

MAFIA MAKING ‘CHOICES™:
Hypnotize/Loud Records act Three 6
Mafia, which consists of Gangsta Boo,
Juicy J, Lord Infamous, Crunchy
Black, and DJ Paul, is gearing up for
the release of a film called Choices.
Written by and featuring DJ Paul and
Juicy J with Project Pat, the Nick
Quested-directed film will be released
Sept. 11 on DVD. The accompanying
soundtrack streets Aug. 28.
“Working on this film and sound-
track was a natural progression for
us,” DJ Paul is quoted as saying in a
press release. “Our lyries and music
are a form of storytelling—the next

words
&Deeds

Hall

Rashaun

Records soundtrack for John Single-
ton’s new film, Baby Boy. Choices will
be screened July 19 in New York.
Gangsta Boo is releasing a solo
effort, Both Worlds *69, July 31. The
Hypnotize/Loud album, her first in
three years, is produced by and fea-

step was to put it on film.”

“Baby Mama,” the first single from
the Choices soundtrack, is also the
second single from the Universal

i
SHTI0

by Minal Patel

™

FULL HOUSE: More than five years after it tied with WEA and Sony
as the distribution company with the most charted titles in the top 10
of the Hot R&B/Hip-Hop Singles & Tracks chart, BMG does it again.
In this issue, the company’s labels hold seven of the first 10 titles on
Singles & Tracks, with “U Remind Me” (Arista) by Usher at No. 1,
“Peaches & Cream” (Bad Boy/Arista) by 112 at No. 3, “She’s All I Got”
(J) by Jimmy Cozier at No. 4, “Fiesta” (Jive) by R. Kelly Featuring
Jay-Z at No. 6, “Take You Out” (J) by Luther Vandross at No. 7,
“Fallin’ ” (J) by Alicia Keys at No. 8, and “Hit "Em Up Style (Oops!)”
(Redzone/Arista) by Blu Cantrell at No. 9.

No distribution company has exceeded seven tracks within the top
10 in any given week. The last distributor to land seven there was also

to Know)” (Jive) by R. Kelly Featuring Ronald Isley, “Not Gon’ Cry”
(Arista) by Mary J. Blige, “Sittin’ Up in My Room” (Arista) by Brandy,
“Before You Walk Out of My Life”/“Like This and Like That”
(Rowdy/Arista) by Monica, “No One Else” (Bad Boy/Arista) by Total,
“I Will Survive” (RCA) by Chantay Savage, and “Soon as I Get Home”
(Bad Boy/Arista) by Faith Evans were all in the top 10.

Note that BMG’s winning hand was heavy in females back in '96,
while its current winners feature more male performers.

Prior to that, WEA held seven of the top 10 positions in the Oct. 17,
1992, issue. Sony dominated the chart with seven titles for two con
secutive weeks in the March 19 and 26 issues of 1988,

EARLY ARRIVALS: On Top R&B/Hip-Hop Albums, P. Diddy & the
Bad Boy Family make a premature debut at No. 83 with The Saga
Continues . . . (Bad Boy/Arista). The album, which was released July 10,
enters because of street-date violations. With more then 1,100 units
moved at R&B core stores, it is likely to shoot up to No. 1 next issue
and earn Greatest Gainer honors as well,

The Saga Continues . .. contains the single “Bad Boy for Life,” which
bows at No. 35 on Hot R&B/Hip-Hop Singles Sales. Street-date viola-
tions also figure in the chart entry of the single, a 12-inch version of
which was scheduled to go on sale July 10. “Bad Boy for Life” moves
31-25 on Hot R&B/Hip-Hop Airplay, gaining 4.5 million in audience,
and as a result moves 37-31 on Hot R&B/Hip-Hop Singles & Tracks.
Its upward trend should continue on next issue’s chart with the impact
of its first full week of sales,

Included on the album are the singles “Can’t Believe” by Faith
Evans Featuring Carl Thomas and “Let’s Get It” by G. Dep, P. Diddy
& Black Rob, which peaked at Nos. 15 and 18 on Singles & Tracks and
currently stand at in at Nos. 16 and 37, respectively. All three titles
simultaneously appear on the Hot R&B/Hip-Hop Airplay and Singles
Sales charts, with “Bad Boy for Life” bowing on Hot Rap Singles at
No. 15 and “Let’s Get It” rising on the rap chart 25-20.

tures fellow Three 6 Mafia members.

CROWD PLEASERS: OutKast
recently hosted a showcase at its

BMG, back in the March 9, 1996, issue, when “Down Low (Nobody Has |

Atlanta-based Stankonia Studios to
introduce Crowd Pleasers, the next
act to be released on its Aquemeni
Records label. The four members of
the group—A-Dawg, Poison, Holly-
wood, and Lil Nasty—have per-
formed as backup dancers for Out-
Kast. Crowd Pleasers’ debut album,
Country Az Hell, is slated for a late-

THREE 6 MAFIA

August release. The first single will
be “Gotta Girl (Uh-Huh).” On anoth-
er note, OutKast will be releasing a
greatest-hits collection in December
that will include five new tracks.

HALF MAN, HALF AMAZIN:
The buzz around Universal Records
has been about the recent signing of
23-year-old Jamaica, N.Y., native
Amazin. His Selfish Records/We
Are/Universal debut aloum, Heal the
World, is tentatively set for a Febru-
ary release. “Girls,” the first single,
is produced by Self and is due to hit
radio in late August. Amazin also
recorded a remix of the single fea-
turing labelmate Juvenile. Other
guest appearances on the album
include Tah Murder, Butch Cassidy,
up-and-coming songstress Connie
McKendrick, and fellow Queens rap-
per Mike Myers.

Amazin has made a guest appear-
ance on the Baby Boy soundtrack,
lending his vocals to a hip-hop mix
version of the first single, “Just a
Baby Boy,” which also features
Snoop Dogg, Tyrese, and Mr. Tan.
Amazin will also be included on
FUBU Records/Universal’s The
Goodlife compilation, as well as the
soundtrack to the upcoming Martin
Lawrence movie Black Knight.

ON THE HORIZON: Newcomer
Petey Pablo drop his Jive debut,
Diary of a Sinner: 1st Entry, Aug. 21.
Pablo, who was featured on Black
Rob’s “Whoa!” remix and labelmate
Mystikal’s “Come See About Me,”
has already recorded four or five
tracks with Timbaland. His current
single, “Raise Up,” rests at No. 72 on
this week’s Hot R&B/Hip-Hop Sin-
gles & Tracks chart ... LG.T (Illigot-
ten) brings The Alpha and the
Omega (Free World/Loud) Sept. 25.
The Long Island, N.Y.-based group,
which consists of Billy Ray Valen-
tine, O Hatch, Kle Kamikazee, and
Legato Shine, teams with Horace
Brown and Soul IV Real, among oth-
ers, on the 21-track set.

Assistance in preparing this column
was provided by Rhonda Baraka in
Atlanta and Greg Mitchell in New
York. Rashawn Hall can be reached
at rhall@billboard.com.
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z COLLECTED, COMPILED, AND PROVIDED BY
- 3.5 Soundisiirlv@’
Ul ozl €<| TITLE ARTIST
E E 5 Lg o~ 2 = 5 IMPRINT & NUMBER/DISTRIBUTING LABEL I I I
, —i NO.1 B
1| 1] 1| 1| MyBasy LIL ROMEO
{C) (D) (T} SOULIA 50202/PRIORITY t 10 weeks af No. 1
2 2 2 5 PURPLE HILLS D12
(D) (T) SHADY 497583/INTERSCOPE t
3 3 5 1l BIGACTS LITTLEACTS AFU-RA FEATURING GZA
(T) {X) D&D/IN THE PAINT/FAT BEATS 8263*/K0OCH
@ 10 20 5 usic ERICK SERMON FEATURING MARVIN GAYE
(T) NY.LA/DEF SQUAD 497578*/INTERSCOPE +
=t GREATEST GAINER Bmw— .
(| 16| 14 | 5 | WHATITIS VIOLATOR FEATURING BUSTA RHYMES
(T} VIOLATORALQUBICOLUMBIA 79600%/CRG T
6 5 4 7 CALL ME E.S. 7L & ESOTERIC
(D) (T) DIRECT 1224/LANDSPEED
12 _ ) AREA CODES LUDACRIS FEATURING NATE DOGG
(T) DISTURBING THA PEACE/DEF JAM 58867 1*/IDJMG t
3 9 3 ) TORTURE SCREWBALL FEATURING M.O.P
(D) (T) HYDRA 911 I/LANDSPEED
9 7 6 5 NONE TONIGHT LIl ZANE
(D) WORLDWIDE 50200/PRIORITY T
10 6| 7 | 7 | THESUNGOD HI-TEK FEATURING COMMON & VINIA MOJICA
(T) RAWKUS 320*
1 4 _ ) TAKE THAT DA BEATMINERZ FEATURING FLIPMODE SQUAD & VINIA MOJICA

(T) RAWKUS 300*

@ 11 ) 6 Y'ALL DON'T WANNA SKILLZ
(T) EASTERN CONFERENCE 325%/RAWKUS
MY PROJECTS COO COO CAL

13 13 25 6 (T) (X) INFINITE 2225*/TOMMY BOY ¥

4| s | 12 | 12| ALlwawaDo THE YOUNG MILLIONAIRES FEAT LI ONE — THE YOUNG M LLONARESS
(D) URBAN SPEARS 0003/URBAN DREAMS

| BADBOY FORLIFE P DIDDY, BLACK ROB & MARK CURRY

{T) BAD BOY 79400*/ARISTA

g | BEANIE (MACK B***¥)
(T) ROC-A-FELLA/DEF JAM 572935*/IDJMG

BEANIE SIGEL

glE

QB FINEST FEATURING NAS AND BRAVEHEARTS

OOCHIE WALLY
17 15 ] 18 1 12 | 57600t wiLl 79586+/COLUMBIA T
18] 1| s | 7 | uKNOW UGHETTO BISHOP
(C) (D) TONY MERCEDES/BUCKET HEAD 8306/EDEL ENTERTAINMENT §
MAKE IT VIBRATE RISING SON
8| — 2 (M) (X) DARKSIDE 003*
LET'S GET IT THREE THE... G. DEP, P DIDDY & BLACK ROB
25 | 19 | 10 | (1) pap Bov 79383+/aRiSTA t
ANGEL SHAGGY FEATURING RAYVON
a o B | 11| ) o mea 155810
22 22 17 20 WHAT WOULD YOU DO? CITY HIGH
(C) (D) BOOGA BASEMENT 497489/INTERSCOPE t
23 23 21 30 BOW WOW (THAT’'S MY NAME) LIL BOW WOW
(D) (T) (V) (X) SO SO DEF/COLUMBIA 79556/CRG T
S SMASH SUMTHIN’ REDMAN FEATURING ADAM F
NEWD | i (T) DEF JAM 572995*/IDJMG
25 17 1 4 CAN'T DENY IT FABOLOUS FEATURING NATE DOGG
(T) DESERT STORM/ELEKTRA 67231 */EEG 1
2 29 2 11 LET'S GET DIRTY (I CAN'T GET IN DA CLUB) REDMAN FEATURING DJ KOOL
(T) DEF JAM 572917*/IDJMG 1
27 3] o 3 HOT SHIT D&D ALLSTARS FEAT. BIG DADDY KANE, SADAT-X, GURU & GREG NICE
(T) D&D 31862+/FAT BEATS
28 | 24 | 22 | 54 | ONEMORE CHANCE/STAY WITHME  THE NOTORIOUS B.I.G.
(T) {X) BAD BOY 79380%/ARISTA
29 32 _ 4 FLAVA IN YA EAR A CRAIG MACK
(T) (X) BAD BOY 79372*/ARISTA 1
DO THA DAMN THANG AMPICHINO
NEW ) 1 (C) (D) FLAM FLAWLESS 90002
SMASH OUT CHINO NINO
NEW) ! (C) (D} FLAM FLAWLESS 90000
30 9 BEST U CAN THA LIKS
(T) LOUD/COLUMBIA 79592*/CRG ¥
38 | 38 |"10 | B.K. ANTHEM/OH YEAH FOXY BROWN

(T) DEF JAM 572836*/IDJMG 1

BIG POPPA/WARNING A
{T) (X) BAD BOY 79377*/ARISTA 1

PLEASE DON'T MIND PHILLY'S MOST WANTED FEATURING ANDRE WILSON
(T) ATLANTIC 85412*/AG t

SPARKADALA

44 36 54 THE NOTORIOUS B.L.G.

RE-ENTRY 2

CIEIEIEEIE

DJ DESIGN

3 3 8 3 (T) STONE THROW 2033*/CAROLINE

37 | 13 | 50 | 3 | PAKARDI SLANG KARDINALL OFFISHALL
(T) FAT BEATS 1208* t

38 | 41 | 45 | 7 | LET'SGITDOE  THE BEATNUTS FEATURING FATMAN SCOOP
(T) LOUD/COLUMBIA 9008*/CRG T

39 | 35 | 29 | 39 | CROSS THE BORDER PHILLY'S MOST WANTED
(C) (D) (T) (X} ATLANTIC 85008/AG 1

40 | 3¢ | 3¢ | 19 | GET URFREAK ON MISSY “MISDEMEANOR” ELLIOTT
(T) THE GOLD MIND/EASTWEST 67190*/EEG T

41 | 18 | — | 28 | JUICY/UNBELIEVABLE ® THE NOTORIOUS B.1.G.

(T) (x) BAD BOY 79006*/ARISTA t

ALL MASSIVE AYATOLLAH FEATURING TEK OF THE COCOA BROVAZ
(T) WINDMILL 1003*/FAT BEATS

'L BE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY A
() (M) (T) (X) DEF JAM/ISLAND 851878/IDJMG t
ELLE'S THEME YESTERDAY'S NEW QUINTET

42 | 45 | 48 4
43 | 47 | 46 | 39

METHOD MAN FEAT MARY J. BLIGE

I 2| (1) STONE THROW 2034+/FAT BEATS
SOUTHERN HOSPITALITY LUDACRIS
RE-ENTRY | 26 | 1) DISTURBING THA PEACE/DEF JAM SOUTH 572749+1DIMG 1
4% | 37 ‘ % 7 | WHAE DA' FREAKS DURDY HARRY & KILLA C
(D) ENTITY 9877
JUNE RJD2 FEATURING COPYWRITE OF MHZ
NEWD U | i oer sux ose
NO ESCAPIN' THIS THE BEATNUTS
RE-ENTRY | 17 | )o0p 108s" t
49 | 36 | 47 | 11 | LICK SHOTS MISSY “MISDEMEANOR” ELLIOTT
(T) THE GOLD MIND/ELEKTRA 67221+/EEG
50 | 46 | 43 3 | 50 PLAYAZ DEEP DRUNKEN MASTER FEATURING LOLA DAMONE
(D) (7) FB 01511 1/UNIVERSAL 1

(O Records with the greatest sales gains this week. t Videociip availability. @ Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. {DV} DVD single available. (M) Cas-
sette maxi-single available. (T) Vinyl maxi-single available. {V} Vinyl single availabe. (X) CD maxi-singie availabe.
Catalog number is for (D). * Indicates {D) unavailable, in which case, catalog number is for (C), (X}, (T}, (DV) or (M)
respectively, based on availability. © 2001, Billboard/BPI Communications, and SoundScan, Inc.
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122 ek
EX AR |3 |2
2| |2 TITLE 2|53 | TITLE
E|=| 2| armst (IMPRINT/FROMOTION LABEL) Z | 3| £ | ARTIST (IMPRINT/PROMOTION LABEL)
JUST A BABY BOY
_"- nNO. 1 _- 46 | 8 | 500P DOGG FEAT. FYRESE & MR. TAN (UNIVERSAL
D 2 |1 MLISHD p e 1 SO FRESH, SO CLEAN
D 0 | Sk eRiion sy i Anicscrl) twkatn 1| | 39 | 34 | 32 DUTKAST (LAFACE/ARISTA)
2 | 1|18 | PEACHES & CREAM 40|30 | 14 | LET'S GETIT
112 (BAD BOY/ARISTA) THREE THE . 6. DEP, P DIDDY & BLACK ROB (BAD BOVAARISTA)
@ 4110 WHERE THE PARTY AT 49 | 5 | CAN'T DENY IT
JAGGED EDGE WITH NELLY (S0 50 DEF/COLUMBIA) FABOLOUS FEAT NATE DOGG (DESERT STORMELEKTRAEEG)
U REMIND ME FAMILY AFFAIR
413 |9 | Usiier arista) — | 1 | MaRY J. BLIGE (MCA)
7 | 12 | FALLIN 43 (44|29 SOUTHERN HOSPITALITY
ALICIA KEYS (J) LUDACRS (DISTURBING THA PEACEIDEF JAM SOUTHIDIMG)
615 |13 wairamnure 44|41 | g | MIDWEST SWING
RAY J FEAT. LIL’ KIM (ATLANTIC) ST. LUNATICS {FO' REEL/UNIVERSAL)
FIESTA FILL ME IN
71 6| 26| Rikeily rear. sav-z tive) 451 7 | CRAIG DAVID (WILDSTAR/ATLANTIC)
819119 LET ME BLOW YA MIND 4640115 TAKE CARE OF HOME
| EVE FEAT GWEN STEFANI (RUFF RYDERS/INTERSCOPE) DAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
@ 14 | 5 | CONTAGIOUS 473815 | | AM YOUR WOMAN
) THE ISLEY BROTHERS {DREAMWORKS) SYLEENA JOHNSON (JIVE)
GET UR FREAK ON BIA' BIA’
10] 10| 23 | s, sogeanr ELLGTT (T4 00 WD ESSTWEST ) 48 | 7| LIl JoN & THE EAST SIDE BOYZ (BME/TVT)
SUPERWOMAN PT. Il I'M A THUG
111 8 |19 | Br'Vio FEAT. FABOLOUS (EASTWEST/EEG) 60 | 3 | TRICK DADDY (SLIP-N-SLIDE/ATLANTIC)
SHE'S ALL | GOT PLEASE DON'T MIND
17113 Sty Cozier 0y 30| 47| 4 | BLiCLV'S MOST WANTED (ATLANTIC)
@ 1815 I'M REAL 51043 |32 A LONG WALK
JENNIFER LOPEZ FEAT. JA RULE (EPIC) JILL SCOTT (HIDDEN BEACH/EPIC)
141317 CAN'T BELIEVE 52 | 42 | 18 | UNTIL THE END OF TIME
FAITH EVANS FEAT CARL THOMAS (BAD BOY/ARISTA) 2PAC (AMARU/DEATH ROW/INTERSCOPE)
LOVE THERE SHE GOES
15| 11| 38 | bisia souLcHILD (oEF souLinme) 33 |50 | 14 gi5viace RiSTA)
ONE MINUTE MAN SOMEONE TO CALL MY LOVER
25 | 7| issy wsoeueor ewon v coo woenaes | | 9451 | 4 | Tawer (VIRGIN)
HE WAY SLOWLY
115 | 11| ECSCoTT (HipDEN BEACHEPIC) (35| 74| 2 TANK (BLACKGROUND)
BOOTYLICIOUS BEANIE (MACK B****)
i@ 20 | 9| DESTINS CHILD (COLUMBIA) 57| 6 | BEANIE SIGEL (ROC-A FELLADEF AM/DIVG)
JUST IN CASE | LIKE THEM GIRLS
21| 11} 535iM (DIVINE MILLWARNER BRDS.) 3792 | 18| TvRest (rc)
HEARD IT ALL BEFORE LICK SHOTS
20 | 12| 24| SUNSHINE ANGERSON (SOULIFE/ATLANTIC) 59 15 | G55 MSDENEANGR ELUIOTT T4 GOLD MINDIELEKTRAEED)
WE NEED A RESOLUTION GHETTO GIRLS
21| 16 | 12| Jilivar FEAT. TIMBALAND IBLACKGROUND) 75| 2 | (i Bow wOwW (S0 SO DEF/COLUMBIAY
WHATIT IS LET'S GET DIRTY {I CAN'T GET IN DA CLUB)
(@) 24 | 10 VOUATOR reaT Ut s ivoustomouocoway | | 80 | 53 | 15 | REDMAN FEAT. pJ KOOL (DEF JAMADING)
TAKE YOU OUT JOHN DOE
B2 | 11| [{TiieR vanpRoss ) 61| 10| plgiic ANNOUNCEMENT FEAT. LELE (RCA)
AREA CODES ROUND & ROUND
28 | &1 s AT NATEDOGG (TURSING WA FEACERES WD) 98 | 5 | {ITEK FEATURING JONELL (RAWKUS)
@ 31| 4 BAD BOY FOR LIFE 63056 3 DANCE WITH ME
P DIDDY, BLACK ROB & MARK CURRY (BAD BOYIARISTA) 112 (BAD BOY/ARISTA)
| CRY MY PROJECTS
26 | 19 ) 13 | JyRULE FeaT L w0 (MURDER ING.DEF Jawame: 68 | 4 | £00 cOG CAL (INFINITE/TOMMY BOY)
DIFFERENCES WHAT WOULD YOU DO?
29| 4 | GINUWINE (EPIC) 85 | 54| 16 | 01y NicH (BOOGA BASEMENT/INTERSCOPE)
! MISSING YOU
FRONT 2 BACK
28| 23| 27| ChSE(DEF SOULADIMG) 63 | 5 | 3BT LoUDCOLUMBIA)
HIT 'EM UP STYLE (QOPS!) RAISE UP
23| 26|16 | 5\ CANTRELC(REDZONER STAY ~ | 1] PETEY PABLO LIVE)
SET IT OFF LETTER 2 MY UNBORN
33| 6 | JUVENILE (CASH MONEY/UNIVERSAL) 73 | 2 | ZFac (AMARU/DEATH ROW/INTERSCOPE)
MAYBE | DESERVE STRANGER IN MY HOUSE
31| 27 | 30 | T3RK (BLACKGROUNG) 69|70 ?i_ TAMIA (ELEKTRAVEEG)
PURPLE HILLS POP LOCKIN’
37| 7 | D12 (HADV/NTERSCOPE) _70 B2 | 10| 5y roE SHOGKER Fekr SK00P D05 (N0 LA ROATY)
BABY WEEKEND THING
33135) 14| [ii" ROMEO (SOULIAPRIORITY) 71|66 | 3 | (Ofver GRowN FEAT B-12 (DIVINE MILUARISTA)
VIDEO NOT YOUR FRIEND
3436 | 24| (NDisariE (MoTowN) 72| 3 | CASE (DEF SOULIBIMG)
1ZZ0 (H.O.V.A) LIFETIME
Gy ! JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG) — | 1| maxwELL coLumaia)
BROWN SKIN LADY MARMALADE
39 | 6| INDiA ARIE (MOTOWN) 74 55 ) 11| GiRisting AGUILERA, LL K, MYA & PN ONTERSCOPES
LOVERBOY _ ILUVIT
37| 32| B | {5Riart CARY FEAT DA BRAT & LUDACRIS (VRGN 1| siiq0p 00ss eresents Tua ExSTsioaz 0065 SPHLETVY)
D Records with the greatest airplay gains. © 2001 Billboard/BP| Communications.
11218 FEELIN’ ON YO BOOTY 13 OOCHIE WA LLV
R. KELLY UIVE) 8 FINEST FEAT NAS AND BRAVEHEARTS (ILL WILL/COLUMBIA)
2| 5 (11| YJUST WANNA LOVE U (GIVE IT 2 ME) 1510 4 THERE IT IS
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG) GINUWINE (EPIC)
PUT IT ON ME NO MORE
[ 31 4| 5 | JARULE (MURDER INC/DEF JAMADIMGI 16 | 19| 28 | Riiee Enps Epic)
LAY LOW MS. JACKSON
41 8| Z | SNooP DOGG (NO LIMIT/PRIORITY) 171 21 | 13 [ GTaST (L AFACE/ARISTA)
’—5 1] 4 WE FALL DOWN 18117123 LET'S GET MARRIED
DONNIE MCCLURKIN (VERITY/JIVE) JAGGED EDGE (S0 SO DEF/COLUMBIA)
619 |4 | STUTTER 19| 23 | 43 | Y KNOW WHAT'S UP
JOE FEATURING MYSTIKAL (JIVE) DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA)
7 | 11| 8 | DANGER (BEEN SO LONG) 2002413 BAG LADY
MYSTIKAL FEATURING NIVEA (JIVE) ERYKAH BADU {MOTOWN)
8 (12| 4 | PROMISE A —|2 SHAKE YA ASS
JAGGED EDGE (SO SO DEF/COLUMBIA) MYSTIKAL (JIVE)
933 AFTER PARTY 22 | 16| 19 | OPEN MY HEART
KOFFEE BROWN (DIVINE MILL/ARISTA) YOLANDA ADAMS (ELEKTRAVEEG)
10| 7 | 4 | RIDEWITME 21 —119 BETWEEN ME AND YOU
NELLY FEAT. CITY SPUD (FO' REEL/UNIVERSAL! JA RULE (MURDER INC /DEF JAM/IDIMG)
11| 18| 2 | BONNIE & SHYNE 2| —119 WITHOUT YOU
SHYNE FEAT. BARRINGTON LEVY (BAD BOY/ARISTA) CHARLIE WILSON (MAJOR HITS/JAKE/INTERSCOPE)
12| 8| 9 | JuUsT FRIENDS (SUNNY) 5|15 WHO’S THAT GIRL?
MUSIQ (DEF JAM/DEF SOUL/IDJMG) EVE (RUFF RYDERS/INTERSCOPE)
ONE WOMAN MAN Recurrents are titles which have appeared on the Hot R&B/Hip-
13151 13 | U HOLLISTER (DEF SQUADIDREAMWORKS) g;gj'gqge'ﬁ;;*?g iCitoelinan20lweekslandinaveldoppad
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ALL FOR YOU (Black ice, BMI/EMI 8"' ASCAP/Flyte Tyme.
ASCAP/Little Macho, ASCAP/WB, ASCAP/Asapesh
Communications, ASCAP) HL/WI
AREA CODES (Ludacris, ASCAP/Bubba Gee, BMI/Noontime
Tunes, BMI/Warner-Tamerlane, BMI/Nate Do %
BMI/LehsemSongs, BMI/Music In Three BMI/Billee. BMI/Music
& Media International, BMEM) April, ASCAP) HL
BACK BACK (Bleed Da Black, ASCAP/In The Sonic, ASCAP)
BAD BOY FOR LIFE (Dors'D, BMI/Me A gam BM1/Dee Mac
BMU/Janice Combs, BMI/EMI Blackwood, BMI/Diamond Rob,
ASCAP/Justm Combs. ASCAP/EMI April, ASCAP/Bristeasy,
BMI/Dors-D. ASCAP/DKG, BMI
BEANIE (MACK B****) '(Shakur Al-Din, ASCAP/Hitco South,
SCAP/F 0.B., ASCAP)
BEST U CAN (The Waters Of Nazereth, BMI/EMI Blackwood.
BMI/Chase Chad ASCAP/EMI AB‘I i, ASCAP/)-Mak-N-Ro,
BMI/Alkanomik, BMI/E-Switt, BMI/Chrysalis, BMI) HL
BIA' BIA' (Swale, ASCAP/STD ASCAP/EMI Blackwood,
8MI/Ground Control, BMI/Ludacns ASCAP) HL
BIGACTS LITTLEACTS (Life Force, BMI/Bright Summit,
ASCAP/Grice, ASCAP/UmversaI PolyGram International,
ASCAP/GZA, ASCAP;
BOOTYLICIOUS (Sony/ATV Tunes, ASCAP/Begonce.
ASCAP/June B Aley, ASCAP/WeIsh Witch, BM(/Lonte,
ASCAP/ Son /ATV Songs, Bl
BROWN SKIN (Gold & Iron, ASCAP/Wamer»TamerIane
BMI/PubItshlng Designee, BMI/Bat Future. BMI} WBM
CALL M (Copynght Control)
CAN'T BELIEVE (Justin Combs, ASCAP/EMI April, ASCAP/Marsky
BMI/An't Nuthin' Gain' On But Funking. ASCAP/WB, ASCAP/Hard
Warkin Black Folks, ASCAP/Ciara June, ASCAP/Zomba, ASCAP/I
Will, ASCAP/Life's A Bitch, ASCAP/Dakoda House, ASCAP/Glona's
Boy. CAP/EMI Biackwood, BMi/Chyna B) H
CAN'T OENY IT () Brasco, ASCAP/Desert Storm,
BMY/Cyphercletf, ASCAP/EMI Apnl, ASCAP) HL
CLUC%C K (Huss Zwm;ll AP/Soni//ATV Tunes,
/EMI Blackwood, BMI/Ghetto And Blues,
ASCAP/Hem slead ngh A/(%AP/EMIBA nl, ASCAP) HL
CRAVE (B.Black. ASCyAP/WB ASCAP/Naked Under My Clathes.
SCAP/Chqsalls ASCAPY W
HME (Da Twelve ASCAP/Justm Combs,

ASCAP/EMI April, ASCAP/C.Sills, A
DIFFERENCES (Chocolate Facto ASCAP/Hand In My Pocket,
ASCAP/Sony/ATV Tunes, ASCAP/IWUSIC 0f Wmdswept ASCAP) HL
FALLIN' (LeIIow ASCAP/EMI April. ASCAP) HL

R (Mary J. %N e, ASCAP/Universal-MCA,
ASCAP/Fame BMI/Musm OI mdswe t, ASCAP/Five Card,
ASCAP/EIvis Mambe, ASCA SCAP/AIn't Nuthin' Goin' On
But Funking, ASCAP/Capy thtCont ol) WBM
FIESTA (Zomba. BMI/R.Kelly, BMI/EMI Blackwood. BMI/Lil Lu

M) HL/WBM

FILL ME N (Sonﬁs 0f Wmdswept Pacific, BMIWarner
Chap'i)ell PRS/WI P) WBM
ONT 2 BACK (Hennessey For Everyone, BMINVOCO,
BMI/AIexra BMI/OwnasDay BMI/Warner-Tameriane, BMI) WBM
Mass Confusxon ASCAP/WB,

ASCAP/Vlr 1n1a Beach, ASCAP) W
GHETTO GIRLS (EMI Apri, ASCAP/SG So Def
ASCAP/Bab boy's Little, SESAC/Naontime SDuth SESAC/Hiram
Clarke, SES C ouranhts BMI/Sonﬁﬂ s Of Universal, BMI) HL
HEARD IT ALL BEFORE (Mike City, BMI/Pinkey's Piayhouse.
ASCAP/Co right Control)

HEY HEY (Krotala, BMI/8th Ot MMy BMI/EMI Blackwoad,
BMI/Hillacious, BMI/Amancia, BM
HIGH COME DOWN (PubhshmgSDes%ee Of Vince Langston,
ASCAP/Publishing Designee Of Stacy Wagner, ASCAP/Songs of
Universal, BMI/Kashif, BMI)
HiT 'EM UP STYLE (00PS!) {Cyptron, BMI/EMI Blackwaod,

Mi) HL
| AM YOUR WOMAN (Zomba, BMI/R Kelly, BMI) WBM
| CRY (Slavery BMI/White Rhino, ASCAP/Mo Loving, ASCAP/L
Rob BMI/DJ Irv, BMI/Warner-Tamerlane, BMI) HLAWBM

DO (Stixx & fones, ASCAP/Toy-Toy, ASCAP)
I LIKE THEM GIRLS (Warrer-Tamerlane, BMI/Demis Hot
Songs, ASCAP/E Twa, ASCAP/EMI April, ASCAPValentine's
Day, BMI/Smoath As Sllk ASCAP/PIaythmg ASCAP/First
Avenue, ASCAP) H
ILUVIT (M Qwn Chit, BMI/EMI Blackwood, BMI/Tray Tray's,
ASCAP/LI Gan%ta ASCAP/Koke ts It, ASCAP/Perk's.
BMI/Universal-Duchess, BMI/BndgeporI BMI/Rubber Band,
BMI/Universal-Son, sOfPoI Gram International, BMI/Show

You How Dadt}y ASCAI
I'M A THUG (First N Gold, BMI/SO?‘VI/ATV Songs, BMI) HL
I'M REAL (Nuyarican, BMI/Sony/ATV Songs. BMI/Con Tiffani,

BMI/ChocoIaIe Factory, ASCAP, Sony/A unes ASCAP/Alpha.
ASCAP/L. SPuqushm Oesignee, ASCAP) HL
IT'S OVER (Darlock, B! /Allyarmsongs ASCAP/WB
ASCAP/Dotted Line, BMI/Sharron Hill, BMI/Antraphi,
BMI/Pubco BMI/Rykom

20 (H.0.V.A) ( |I Lu Ly, BMI/EMI Blackwood, BMIAYe World,
ASCAP/JobeIe ASCAP) HL'
JOHN DOE (Smelzgood, ASCAP)
JUST A BABY BOY {Show You How Daddy Ball,
ASCAP/Zovektlon ASCAP/My Own Chit, BMI/Fiossmode.
BMI/Amazin’, ASCAP/BIack Eountaln ASCAP/EMI April,
ASCAP/EMI Blackwood, BMI) HL

TIN CASE {Oivine MIII ASCAP/WB, ASCAP/Fin az Goal,
ASCAP/Uh - ASCAP/Famous, ASCAP/Ensign, BM BM
LADY MARMALADE (EMI April, ASCAP/Jobete, ASCAP/Kenny
Nolan, ASCAP/EMI Blackwood BMI/Stone Diamond,
BMI/Tannybo%
E BLOW YA MIND {Scott Storch, ASCAP/Blondie
Rackwell, ASCAP/Universal, ASCAP/Dead Game, ASCAP/WB,
ASCAP/AIn't Nuthin' Goin' On Byt Funking, ASCAP/Musw ot
Wmdsvﬁ% t, ASCAP/Five Card, ASCAP/Edvis Mambo,
ASCAP, ASCAP/Blackjack, ASCAP) WBM
LET'S GET DIRTY () CAN'T GET IN DA CLUBI (Funky Nobte
ASCAP/Famous, ASCAP/DaKnas Day, BMI/Wamer amerlane,
BMI/KooI ASCAP/WB, ASCAP) H

GET T (Scaman, ASCAP, Iustm Combs ASCAP/EMI Rprrl

ASCAP/Rh thm Bluntz. ASCAP/Unwversal. ASCAP/Dlamond
ASCAP/Al Green, BMI/lrving, BMI/East Memphis, BMI) HL/W
LETTER 2 MY UNBORK (Amaru, ASCAP/Universal,
ASCAP/Black Hipsanic, ASCAP/BMG Son ’ﬁs ASCAP/Pink
Folder, ASC AP/‘ﬁamer Tameriane, BM/Myac, BMI} WBM
LICK SHOTS (Mass Confusion, ASCAP/WB, ASCAPAIrginia
Beach. ASCAP) WB
LIFETIME(SorIILy/ATV Tunes ASCAP/MuSZEWeII ASCAP/Gan
Zmira, ASCAP/} CAP
A LONG WALK (Blues Baby ASCAP/Jatcat. ASCAP/Dirty Dre.
ASCAP/Unversal, ASCAP)
LOVE (EMI Agnl ASCAP/Nivrac Tyke, ASCAP/Touched By Jazz,
ASCAP/Soulchilg, SCAP/Dxrty Dre ASCAP/Jatcat,
ASCAP/Universal, ASCA ) HL/WI
LOVE iT (Mike City, BMI)
LOVERBOY (Sony, ATV Son;s BMI/Rye ASCAP/Fox Film,
BMI/AII Seeing Eye, ASCAP/Universa PonGram InIematIonaI

CAP/Better OMIS BMi/Universal- Sonﬁs 01 PolyGram
Intematmnal BMI/Air Contral. ASCAP/Thowin' Tantrums,
ASCAP/Ludacns ASCAP/EMI ril, ASCAP) HL/WBM
MAYBE | DESERVE (Tank 17  ASCAP/Biack Fountain,
SCAP/EMI W)nl ASC/
MIDWEST SWING (Jackle Frost ASCAP/BMG Songs
ASCAP/lay E's Basement, ASCAP/Universal, ASC%’ HL/WBM
MISSING YOU (ImedFIytes BMI/Son% Of Dre
BMI/IaIIeSIIree ASCAP/Zomba, ASCAP/563, ASCAP) CLM/WBM

C (Erick Sermon, ASCAP/Zomba, ASCAP/The Marvin Gaye

Neus ASCAP/EMI Agrll ASCAP) HLAWBM
MY BABY (Johete, A
MY PROJECTS (From The Plt ASCAP/There's A Whole in The

Bucket, ASCAP)
NONE TONIGHT (Lit Nettie, ASCAP/Dale's Mix.

CAP/SoundIron Tunes. BMI/Platinum World, BMI)

NOT YOUR FRIEND (Tyme 4 Flytes, BM!/Songs 0f
DreamWor s, BMI)

OH YEAH (Pork, ASCAP/Durar, ASCAP/Fifty-Six Hope Road.
ASCAP/OdmI ASCAP/Universal-Songs Of PolyGram
International, BMI)

ONE MINUTE MAN (Mass Confuston. ASCAP/WB, ASCAP/Vlrgtma
Beach, ASCAP/Ludacrls ASCAP/EM! April, ASCAP) HL/WBM
PEACHES & CREAM (Marscv BMI/Justin Combs, ASCAP/EMI
A ASCAP/Da Twelve, ASCAP/C.Sils, ASCAP/TraEasm

A CAP/EMI Blackwood, BM|/Janice Combs, BM,

PLAYAS GON' PLAY (Gimme Some Hot Sauce, ASCAP/Tunes
Or'IJ| |ThﬁLVerge 0f Insanity, ASCAP/Famous, ASCAP/Faith Force,

PLEASE DON'T MIND (The Waters 0f Nazereth, BMI/EMI Apni,
ASCAP/Fatima & Baron Qutlet, ASCAP/Main Money
ASCAP/EMI Blackwood, BMI/Chase Chad, ASCAP) H

POP LOCKIN' (My Own Chit. BMI/EMI Blackwood, BMI/GoId
L's, ASCAP/High Priest, ASCAP/Famous, ASCAP) HIL
PURPLE HILLS (Eight Mile Style. BMI/Ensign, BMI/EMI Aprd,

ASCAP) HL
gg(I:SE)UP (Zomba, ASCAP/Kumbaya, ASCAPVirginia Beach.
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Compiled from a national sub-sample of POS { point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

3 20|9

KELLI MACK (RISING HI}

SoundScan®
i
gl8(3 AHE
z| 2|2 ER R
2|5 |8 | Tme g% |&|TILE
~ | 3| = | ARTIST (IMPRINT/PROMOTION LABEL) £ | S| | ARTIST IMPRINT/PROMOTIDN LABEL)
: i BEANIE (MACK B****)
—e NO. 1 — 41 8 | BEaNIE SIGEL (ROC-A-FELLADEF JAMADIMG)
1] 1] 4| UREMING ME X OOCHIE WALLY
USH [H [AHISTAY Swhiatno 1| 3913612 o5 FINEST {ILL WILL/COLUMBIA)
o TAKE YOU OUT COULD IT BE
1 LUTHER VANDROSS (1) 40129133 JAHEIM (DIVINE MILL/WARNER BROS.)
3 | 2| 13 | HIT 'EM UP STYLE (OOPS!) 41|28 | 10 | SURVIVOR
BLU CANTRELL {REDZONE/ARISTA) DESTINY'S CHILD (COLUMBIA)
4| 3|6 | SHE'SALLIGOT 42|30 | 3 | PEACHES & CREAM/DANCE WITH ME
JIMMY COZIER () 112 {BAD BOY/ARISTA]
THERE SHE GOES FALLIN'/GIRLFRIEND
3 4110 BABYFACE (ARISTA) 4418 ALICIA KE/VS [€))
FIESTA MISS CALIFORNIA
6 E 18 R. KELLY FEAT. JAY-Z (JIVE) 412711 DANTE THOMAS FEAT PRAS (RAT PACK/ELEKTRAEEG)
FILL ME IN U KNOW U GHETTO
7 7 CRAIG DAVID (WILDSTAR/ATLANTIC) 45|37 BISHOP (TONY MERCECES/BUCKET HEAD/ECEL ENTERTAINMENT,
MY BABY MAKE IT VIBRATE
8 6|10 LIL' ROMEO {SOULJA/PRICRITY) 372 RISING SCN {(DARKSIDE)
0! | WAIT A MINUTE
9 8 8 TOYA (ARISTA) 47 39 10 RAY J FEAT. LIL' KIM (ATLANTIC)
PURPLE HILLS LET’S GETIT
0] 9 3 012 (SHADY/INTERSCOPE) 5|10 THREE THE G DEP P DIDDY & BLACK ROB (BAD BOY ARISTA)
SUPERWOMAN PT. Il ANGEL
11018 LIL" MO FEAT. FAROLOUS (EASTWEST/EEG) 4814311 SHAGGY FEATURING RAYVON (MCA)
12| 13 | 16 | STRANGER IN MY HOUSE 50| 46 | 20 | WHAT WOULD You DO?
TAMIA (ELEKTRA/EEG) CITY HIGH (BOOGA BASEMENT/INTERSCOPE)
MISSING YOU SOUL SISTA
131517 CASE (DEF SOUL/IDJMG) 3115035 BILAL (MOYO/INTERSCOPE)
CRAVE BOW WOW (THAT'S MY NAME)
1471417 4SHADES (REAL DEAL/ORPHEUS) 52|48 22 LIL BOW WOW (S0 SO DEF/COLUMBIA)
15|11 | 11 | BIGACTS LITTLEACTS (G| — | 1 | SMASH SUMTHIN'
AFU-RA (D&D/IN THE PAINT/FAT BEATS/KOCH) REDMAN FEAT ADAM F {DEF JAM/IDIMG)
LOVE IT IT'S OVER NOW
161712 BILAL (MOYO/tNTERSCOPE) 352l 112 (BAD BOV/?RISTA)
ALL FOR YOU FUNKTAFIED
21|16 JANET (VIRGIN} 35|47 8 FIVE STAR (TENT/GROUND LEVEL)
HEY HEY WE NEED A RESOLUTION
38 | 2 | ATHENA CAGE (PRIORITY) 96 | 53 | 8 | JAlivAki FEAT TIMBALAND (BLACKGROUND)
MUSIC CAN'T DENY IT
315 ERICK SERMON (NY LA/DEF SQUAD/INTERSCOPE) 571403 FABOLOUS FEAT NATE DOGG (DESERT STORM/ELEKTRATEG)
WHAT IT IS DON'T MESS WITH THE RADIO
3715 VIOLATOR FEAT BUSTA RHYMES (VIOLATOR, LOUD/COLUMBIA) —|1 NIVEA (JIVE) w
25| 2 | CLUCK CLUCK 59 | 58 | 11 | LET'S GET DIRTY (1 CAN'T GET IN DA CLUB)
THE PRODUCT G&B (YCLEF/J) REDMAN FEAT. DJ KOOL (DEF JAM/(DJMG)
CALL ME E.S. HOT SH
221187 7L & ESOTERIC (DIRECT/LANDSPEED) 60 | 60| 2 D&D ALLSTARS {D&D/FAT BEATS)
(@) 33 | 2 | AREA CODES 61| 49 | 44 | ONE MORE CHANCE/STAY WITH ME
LUDACRIS FEAT NATE DOGG (DISTURBING TH& PEACEDEF JAMADIMG) THE NOTORIOUS B 1.G (BAD BOY/ARISTA)
24| 24| 9 | TORTURE 62 | 52 | 13 | NO MORE (BABY I'MA DO RIGHT)
SCREWBALL FEAT M Q.P. (HYDRA/LANDSPEED) 3LW {NINE LIVES/EPIC)
BIZOUNCE FLAVA IN YA EAR
55| 16|18 QLIVIA () 62 | 38 CRAIG MACK (BAD BOY/ARISTA)
. THIS IS ME DO THA DAMN THANG
1 DREAM {BAD BOY/ARISTA) N 1 AMPICHINO {(FLAM FLAWLESS)
NONE TONIGHT SMASH OUT
|2z 6 LIL" ZANE (WORLDWIDE/PRIORITY) —|1 CHING NINO (FLAM FLAWLESS)
THE SUN GOD CAN'T BELIEVE
28|19]6 HI-TEK (RAWKUS) 66| 61|13 FAITH EVANS FEAT CARL THOMAS (BAD BOY/ARISTA)
TAKE THAT BEST U CAN
0122 DA BEATMINERZ {RAWKUS) 67639 THA LIKS (LOUD/COLUMBIA)
- BOOTYLICIOUS B.K. ANTHEM/OH YEAH
1 DESTINY'S CHILD (COLUMBIA) 7009 FOXY BROWN (D/EF JAM/IDJMG)
JUST IN CASE BIG POPPA/WARNING
@ 67 2 JAHEIM (DIVINE MILLUWARNER BROS.) — |44 THE NOTOR%/l\JIg B.t G. (BAD BOY/ARISTA)
Y'ALL DON'T WANNA HEARD IT ALL BEFORE
3215 SKILLZ {(EASTERN CONFERENCE/RAWKUS) B 19 SUNSHINE ANDERSON (SOULIFE/ATLANTIC)
MY PROJECTS PLEASE DON'T MIND
333416 COO COO CAL (INFINITE/TOMMY BOY) 1! PHILLY'S MOST WANTED (ATLANTIC)
34 | 23| 12 | ALL | WANNA DO 72| 71| 2 | SPARKADALA
THE YOUNG MILLIONAIRES (LRBAN SPEARS,URBAN DREAMS) DJ DESIGN (STONE THROW/CAROLINE)
BAD BOY FOR LIFE BAKARDI SLAN
@ ) i 1 | P DIDDY BLACK ROB &_M/«RK CURRY (BAD BOY/}_‘\RISTAI 1 K:RDAINALL OFFISHGALL (FAT BEATS/MCA)
36| 26| 4 | WHERE THE PARTY AT 74|75 5 | LET'S GIT DOE
JAGGED EDGE WITH NELLY (SO SO DEF/COLUMBIA} THE BEATNUTS FEAT FATMAN SCOOP {LOUD/COLUMBIA}
KEEP IT REAL 75 | 65 | 3g | CROSS THE BORDER

| PHILLY'S MOST WANTED (ATLANTIC)

C) Records with the greatest sales gains. © 2001 Billboard/BPI Communications and SoundScan, Inc

85 ROUND&ROUND (Jonell, BMI/0J Hi-Tek, BMI)
34 SETIT OFF (Money Mack, BM)

4 SHESALLI
67 SLOWLY (Ta
Fountan A

GOT (Mike City, BMI)
nk 1176, ASC) P/DuhsWovId ASCAP/Black

AP
87 SMASH SUMTHIN' {Funky Noble ASC%P/WB ASCAP/Adam F,

PRS/Twentte
44 SO FRESH, S

56
ASCAP/Fiyte
LW

ASCAPéChryrsahs

th CenIuH/ Fax. ASCAP
LI{:SACA(Or amzed Nmze BMI/Gnat Booty.
ALL MY LOVER (Black [ce. ASCAP/EMI April.
Tyme, ASCAP/WB, ASCAP/D. Bunnell, ASCAP)

HLWBM
45  SOUTHERN HOSPITALITY (Ludacns, ASCAP/Drae SamlaFo.
ASCAP/EMI Blackwood BMI/The Waters Of Nazeseth, BMIZEMI

ml,
43 S?RANGERI
ASCAP/Shae
95 TN
ica BMI/!

N MY HOUSE (Alme, ASCAP/Hudson - Jordan,
Shae, ASCAP) HL

SUN GOD (Senseles'sv1 )BMI/SDngs 0f Universal, BMIVinia

DJ Hi-Tek,

10 ERWOM PT. Il (Mo Lovm ASCAP/Bab boX/IS Littte,

SESAC/Noon
Manam BM,
Storm. BMI)
n SURVIVOR(
Wxndsw

t ASC

tume South. SES lackwoo
OurusBMI/WB ASCAP/J Brasco, ASCAP/Oesen

For Chase. ASCAP/Hitco South, ASCAP/Music Of
/S)on ATV Tunes. ASCAP/Beyonce,

CAP,
53 é ARE OF HOME (Tyme 4 Flytes, BMI/Songs Of

DreamW rks

BMI)
99 TAKE THAT (TZiah's. BMI/Warner- Tamerlane BMI/Ramp

BMI/Rah 01gg;
ASCAP/Marc

P/killa 4

ASCAP/Dutty N a
% ”/%I» e IBrookI n, ASCAP)

-Roc. ASCAP/Shades

7 TAKE YOU OUT (Nyrraw, ASCAP/EMI Aprll ASOAP/UncIe
Bobby BMI/EMI Blackwood. BMI/Dango, BMI) HL
84 TELL ME WHO (Almo, ASCAP/Hudson - Jordan ASCAP/Plus 1,

ASCAP) HL
15 TNERESNE

GOES (The Waters Of Nazereth, BMI/EMI

Blackwood BMI/Chase Chad ASCAP/EMIApnI ASCAP/ECAF
BMI/Sony/ATV Songs, Bl

83 THISIS ME

MI) H
(Sonu: Graﬁm ASCAP/EMI Apnit, ASCAP/Muso.

%0
97
58

1

20
6

2
88

22

62

é?ﬂ(f{\ﬁ/ané 'anff, ASCAP/Plum Tree, BMI/Warner-Tamerlane.
ngTU)RE (I ASCAP/ThreefiveTenn, ASCAP/Blind Man's Bluff,

U KNOW U GHETTO (TonX Philon, BMI/CharIes Young.
BMI/Ton Mercedes ASCAP.

E END OF TIME (Amaru ASCAP/BIack Hipsanic,
ngs, ASCAP/Warner-Tamerlane, BMI/Entente,
BMI/AIl Aba ASC P/Indolent Sloth, ASCAP/Panola Park.
CAP/Universal, ASCAP) HLAWEM

MIND ME {Smooth C._BMI/Songs Of Windswept Pacific,
BMI/Butterman's Land, BMI/Guccizm. ASCAP/Universal.

ASCAP) WBM

USED TO LOVE (Zomba, BMI/Tuf Huft. BMI)WBM

VIDEO (Gold & Iron, ASCAP/Six July, BMI/Ensign ({
MusmAASCAP/I.astrada ASCAP/Sony/ATV Tunes ASCAP/Good

AP) HL
W%IT A MINUTE (The WaIers Of NazereIh BMI/EMI Blackwood,
BMI/Chase Chad. ASCAP/EMI Apnil, ASCAP/NutonousKIM
BMI/Undeas, BMi/Warner-Tamerlane, BMI BM
THE WAY (Blues BabE ASCAP/latcat, ASCAP/Du‘ty Dre.
ASCAP/UmversaI

END mmG (Dlvme Mill, ASCAP/WB ASCAP/Sharay s,
ASCAP/Uh h, ASCAP/Famous ASCAP/Ensign. BMI/Nuthinz
Promised Muzik. ASCAP/AImo, ASCAP, Badazz ASC AP) HL/WBM
WE NEED A RESOLUTION (Herblhcmus ASCAP/B
Fountain, ASCAP/VIIEInla Beach, ASC/ ASCAP) WBM
WE'RE CALLIN U (2000 watts, ASCAP/GheItO Pop EMI,
ASCAP/The Motha Chapta. ASCA SCAP/Gemus
BMI/SlIk B ({Eluahhmmy

'Ziah's BMI/Warner Tamerlane BMI/The Waters
OfNazereth BMI/EMI Blackwood BMI/Chase Chad.
CAP/EMIA il HL/WB
WouL YOU DO7? (Pladis, ASCAP/EMI Apnil,

ASCAP/Hot ish, A C P)

THE PAR {Them Damn Twins, ASCAP/Air
Control ASCAP/EMI ApnI ASCA E/So So Def, ASCAP/BabyboYs
Little. SESAC/Noontime South, SESAC/Jackie Frost,
ASCAP/BMG Songs, ASCAP) HL
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n COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® = AND PROVIDED BY  SoundScan®
JULY 21, 2001 ™
50 | & 7 | CITY HIGH BOOGA BASEMENT 490B90/INTERSCOPE (11.98/17.98) CITYHIGH | 23
F s 49 48 45 23 | SNOOP DOGG A NO LiMIT 23225*/PRIORITY {12 98/18.98) THA LAST MEAL 1
1%} [ =
ol |GE |26 vk =z 50 | 47 | 47 5 | THE LOVE DOCTOR MARDI GRAS 1055 (10.98/16.98) DOCTOR OF LOVE | 47
28 |28 | 3| €| ARTIST TITLE | £3 Hs]
=2 |32 | ~wE | O | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) [ 51 5] . 2 SOUNDTRACK HOLLYWOOD 162329 (18.98 CD) POOTIE TANG 51
=2 No.1 = 52 | %6 | 37 | 8 | RMLEEN O om0 CHAPTER 1: LOVE, PAIN & FORGIVENESS | 16
1 1 — 2 ALICIA KEYS J 20002 (11.98/17.98) 2 weeks at No. 1 SONGS IN A MINOR 1 - -
53 | 49 | 43 | 37 | OUTKAST A’ LAFACE 26072*/ARISTA (12.98/18.98) STANKONIA 2
2 3 = 2 JAGGED EDGE 50 50 DEF/COLUMBIA 85646*/CRG (12.98 E/18.98)  JAGGED LITTLE THRILL 2 54 55 67 2 SOUNDTRACK A HOLLYWOOD 162288 (18,98 CD) SAVE THE LAST DANCE 2
3 2 | — | 2 | BEANIE SIGEL ROC-A-FELLA/DEF JAM 548838*/iDJMG (12.98/18.98) THE REASON 2 55 | 40 | — | 2 | SCREWBALL rivORA 9201/ LANDSPEED (17.98 CO) LovALTY | 2
4 4 1 3 | D12 SHADY 490897*/INTERSCOPE (12.98/18.98) DEVIL'S NIGHT 1 5% | 54 | — | 2 | RES wCA112310" 18.9812.98 B HOW 100 | 54
® , —==m HoT SHOT DEBUT M 57 | 53 | 44 | 10 | JT MONEY rReEwORLD 27069%PRIORITY (11.98/17.98) BLOOD SWEAT AND YEARS | 9
NEWD | | L"ﬂMEO e O LIL' ROMEO ) 58 | 56 56 | 41 | LIL BOW WOW A’ s0 50 DEF/COLUMBIA 69981%/CRG (11.98 EQ/17.98) BEWARE OF DOG 3
6 5 2 3 LUTHER VANDROSS J 20007 (12.98/18.98) LUTHER VANDROSS 2 66 54 34 | SADE A?epic 85185 (12.98 EQ/18.98) LOVERS ROCK 2
1 7 4 5 ST. LUNATICS FO' REEL G14119/UNIVERSAL (12.98/18.98) FREE CIIY 1
60 | 61 | 64 | 7 | KARDINAL OFFISHALL FIRESTARTER VOLUME 1 — QUEST FOR FIRE
8 | 6 | — | 2 | LIL MO ELEKTRA 62374+EEG (12.98/18.98) BASED ON A TRUE STORY | 6 —T =T M 12805 112 96/ 1F 9% il
" " 19 DIRTY NFINITY 013557/UNIVERSAL (12.98/18.98) THE PIMP & DA GANGSTA 19
9 10| 6 | 9 | M R oR et 10w MISS E...S0 ADDICTIVE | 1 ‘
(12.98/18.98) 62 | 70 61 33 | DAVE HOLLISTER @ DEF SQUAD/DREAMWORKS 450278INTERSCOPE (11 98/1798)  CHICAGO “85... THE MOVIE 10
10 8 7 5 SOUNDTRACK MURDER INC /OEF JAM 548832*/1DIMG (12 98/18 98) THE FAST AND THE FURIOUS 5 83 | 83 8 3 CECE WINANS WELLSPRING GOSPEL 51826/SPARROW (12.98/17.98) CECE WINANS | 48
11 12 10 17 | JAHEIM DIVINE MILL 47452* WARNER BROS. (11.98/17 98) [GHETTO LOVE] 2 64 64 60 9 D.PG. D.AG. 1001 {12 98/17.98) DILLINGER & YOUNG GOTTI 2

14 | 14 | 3 | SOUNDTRACK UNVERSAL 014276 (12.98/1898) BABY BOY | 12 65 | 57 | — | 14 | KANE & ABEL MOST WANTED EMPIRE 0001* (11.98/16.98) MOST WANTED | 41
13 | 11| 5 | 4 | SILKELEKTRA62642(EEG (12 98/18.98) LOVE SESSIONS | 2 66 | 58 | 46 | 3 | ESHAM OVERCORE 2260/TVT (10.98/16.98) TONGUES | 46
14 | 13 | 8 | 10 | DESTINY'S CHILD A’ COLUMSIA61063+/CRG (12.98 EQ/18.98) SURVIVOR | 1 67 | 67 | 58 | 3 | NUWINE REAL DEAL 70629/0RPHEUS (9.98/15.98) GHETTO MISSION | 58
10 T e P e P e e R e TP ) 42151 Rol Aol telol 68 | 73 | 69 | 16 | YOLANDA ADAMS eiekrRa 62629/EEG [12.98/18.98) THE EXPERIENCE | 24
16 | 15 | 12 | 16 | 112 A 6AD BOY 73039+/ARISTA (12.98/18 98) PARTIII | 1 69 | 60 | 53 | 31 | 3LW A NINELIVES 639614EPIC (11.98 EY/17.98) 3w | 19

JILL SCOTT A WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 —
1T | 16 | 16 | 51 | {ipDen BEAcH 62137+/EPIC (11.98 EQ/17.98) 2 —==ml PACESETTER Ww—
&TH VARIOUS ARTISTS e )
18 | 17 | 15 | 7 | LILJON & THE EAST SIDE BOYZ PUT YO HOOD UP | ¢ 90 | — | 2 | YARIOUS ARTISTS sisosy  MARK ST JUSTE PRESENTS BLACK BEACH HITS VOLUME L | 70
22 | 19 | 12 | JANET A% VIRGIN 10144+ (12.98/18.98) ALL FORYOU | 1 aD JAY-Z A
86 76 37 A . THE DYNASTY ROC LA FAMILIA (2000 — ) 1
20 18 11 7 REDMAN @ DEF JAM 548381*/1DJMG (12.98/18.98) MALPRACTICE 1 7 o3 75 3 :)OICJ;FSE:;V;EZF bR e p
IFE 61201 (12.98/17.98) B
21 20 17 15 | INDIA.ARIE @ MOTOWN 013770/UNIVERSAL (12.98/18.98} ACOUSTIC SOUL 3 RUPFLI &
GREATEST GAINER 83 | 78 | 3% | MR.C THE SLIDE MAN UNIVERSAL 159807 (12.98/18.98) R} CHA-CHA SLIDE | 20
85 — 2 MOOCHIE MACK CASINO/IN THE PAINT 8166/KOCH (11,98/17.98) BROKE PIMPIN’ 74

(22)| 30 | 33 | 16 | TRICK DADDY @ SLIP-N-SLIDEATLANTIC 834324AG (11.98/17.98) THUGS AREUS | 2 L D i
23 L 101 0 | 3 ] RAYJATANTIC 834397AG (11.98/17.98) THIS AIN'T A GAME |9 TS | 78 | 79 | 7 | Tuek GoNGisLanD sazsssiuTy 19.9 coy  ONE LOVE: THE VERY BEST OF BOB MARLEY AND THE WALLERS | 45
24 | 21 | 13 5 | TURK CASH MONEY 860926/UNIVERSAL {12.98/18.98) YOUNG & THUGGIN' | 2 76 | 80 | 68 3 | J.A.G. BLAKCITY 1004 (11.98/17.98) STRAIGHT TO THE POINT | 68
25 | 24 | 20 | 17 | TANK @ BLACKGROUND 50404* (12.98/16.98) FORCE OF NATURE | 1 (Q7)| 87 | 93 | 24 | JENNIFER LOPEZ A EPC63786 (1298 EU189%) J1O | 1
26 | 26 | 24 | 18 | EVE A ruUFF RYDERS 490845+ /INTERSCOPE (12 98/18.98) SCORPION 1 78 | 74 [ 55 | 14 | SOUNDTRACK GOSPO CENTRIC 70035Z0MBA (11.98/17.98) KINGDOM COME | 18

STICKY FINGAZ
27| 25 | 21 | 6 | SQUN T RACK core298ia0s  WHAT'S THE WORST THAT COULD HAPPEN? | 6 79 1 76 | 65 | 7 | OnwersAu157990 012981898 | BLACK TRASH ) THE AUTOBIOGRAPHY OF KIRK JONES | 10
80 | 72 70 16 | JON B EDMONDS 69998/EPIC (11.98 EQ/17.98) PLEASURES U LIKE 3
28 | 28 | 27 | 32 | MUSIQ SOULCHILD A AUSWANASEING (1 JUST WANT TO SING)
DEHS0NBS45 2802 IDUMGINRIG /o8] ( o 81 62 66 12 | ANGIE MARTINEZ ELEKTRA 62366/EEG (12.98/18.98) UP CLOSE AND PERSONAL 7
2 2 2 - SOUNDTRACK rox 2OOOW®IJI$?;ZQ;)ECORDS EREENST CHRONI[())’E.ESD(())I:/I\ELEEﬁ 2 82 84 84 8 LEXI... REAL DEAL 70626/0RPHEUS (9.98/15.98) AND THAT'S THE WAY IT IS 63
VARIOUS ARTISTS 5 : -

NEWD | 1 WU-TANG 24461 */PRIORITY (11 98/]7 98) 30 NEW)D | 1 g}x[?é(l))vggo%slf/yREs%l(\B.gaagg_sFaeMILY THE SAGA CONTINUES... [ 83
31 | 32 | 23 15 | 2PAC A’ AMARU/DEATH ROW 490840%/INTERSCOPE (19.98/24.98)  UNTIL THE END OF TIME 1 8 | 8l I 83 | 37 | TAMIA @ FLEKTRA 625 16/EEG (11.98/17.98) A NU DAY 8
32 | 29 | 25 | 7 | TYRESE rca67984+ (11.9817.98) 2000 WATTS | 4 —

VARIOUS ARTISTS 5
33| 27 18 | 4 AZ MOTOWN 013786*/UNIVERSAL (12.98/18.98) 9 LIVES 4 NEW) | | PRIORITY 29780 (11.98/17.98) DM DTS EATET R e 8
34 34 36 14 GINUWINE @ EPIC 69622* (12.98 EQ/18.98) THE LIFE 2 86 77 I 71 3 CHICO & COOLWADDA Mca 112311 (12.98/18.98) (B WILD ‘N THA WEST 71
35 33 2% 11 CASE @ DEF SOUL 548626/DJMG (12.98/18.98) OPEN LETTER 2 RE-ENTRY | 16 PUBLIC ANNOUNCEMENT RCA 69310 (10.98/16.98) DON'T_HOLD_BACK 30
BROTHA LYNCH HUNG
36 | 35 | 29 | 44 | DONNIE MCCLURKIN® e LIVE IN LONDON AND MORE... | 22 NEWD | 1 | BOACK MARKET 5251 (119816 98) THE BEST OF BROTHA LYNCH HUNG | 88
37 | 31 | 32 | 39 | JARULE A? MURDER INC/DEF JAM 542934*/iDJMG (12.98/18 98} RULE 3:36 | 1 89 | 75 | 63 | 7 | JIGMASTAS BEYOND REAL 016+LANDSPEED (17.98 CD) INFECTIOUS | 53
90 59 57 5 KOOL KEITH OVERCDRE 2270%/TVT {10.98/16.98) SPANKMASTER 48
38 | 3 | 31 | 19 | PROJECT PAT @ MISTA DON'T PLAY EVERYTHANGS WORKIN =
TR vaﬁrézirwnsxrou[) e o N T 2 97 | 73 | 4 | CAPONIAC TOMOBOOM 1107 (11.98/16 98} CAPONIAC | 72
1310 ) B R RO TG TP-2.COM 113 92 | 82 | % | 18 | KOFFEE BROWN owvine miLL 14662+aR15TA (11.98/17.98) MARS/VENUS | 7

40 ;2 m ; PASTOR TROV MADD SOCIETY 01417 SUNVERSAL 12 9818.95) FACEOFT - 93 | 94 | 80 | 60 | EMINEM A wenAricRMaTH 490625 INTERSCOPE 1129818981 THE MARSHALL MATHERS LP | 1
4 HI-TEK RAWKUS 501717/PRIORITY (16,98 CD) Al DR 0IEN ! 94 89 88 62 MARY MARY @ C2/COLUMBIA 63740/CRG {10.98 EQ/16.98) THANKFUL 22
42 | 37 30 | 54 | NELLY A®°FO' REEL 157743*/UNIVERSAL (12.98/18.98) COUNTRY GRAMMAR 1 RECENTRY | 32 | ERYKAH BADU A MOTOWN 153259UNYERSAL (12.98/18.98] MAMA'S GUN 3

8|28 3 EQ%RBSAOLNOEﬁ%(’lszésigeg\[:ECE 100 FEATURING SLIC PATNA CONCRETE LAW | 28 96 | 100 [ 95 | 86 | DR. DRE A® AFTERMATH 490486*/INTERSCOPE (12.98/18.98) DR. DRE — 2001 1

42 | 38 | 38 | LUDACRIS A’ DISTURBING THA PEACEIDEF JAM SOUTH 548138*IDIMG (12 98/18 98) BACK FOR THE FIRST TIME 2 97 | 719 | 58 8 | OLIVIA ) 20001 (11 98/17.98) OLIVIA | 22

45 | 41 | 48 | SHAGGY A" MCA 11209 (11.9817.98) HOTSHOT | ! 98 | 95 | 100 | 92 | YOLANDA ADAMS A ELEKTRA 62439EEG (12 98/18.98) MOUNTAIN HIGH...VALLEY LOW | 5
46 | 41 39 12 | SUNSHINE ANDERSON @ SOULIFE/ATLANTIC 93011%/AG (11 98/17 98) YOUR WOMAN 2 99 88 81 24 | DREAM A BAD BOY 73037/ARISTA (11.98/17.98) IT WAS ALL A DREAM 11

52 | 49 | 15 | JESSE POWELL SiLAS 112401/MCA (12.98/18.98) JP| 18 100 NEWD | | | VARIOUS ARTISTS KJAC 8203*/FAT BEATS (18.98 CD) FAT BEATS VOL. 1 | 100

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RiAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 mullion units (Platinum). € RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum levei. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avaitable. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ¢ 2001, Billboard/BPI Communications, and SoundScan, Inc.

ISLEYS SPRING ‘ETERNAL’ ON DREAMWORKS

(Continued from page 23)

arranged “Contagious.” The
track, which went to R&B radio
June 18 and features Chanté
Moore, reprises Isley’s Mr.
Biggs alter ego, who appeared in
Kelly’s 1996 video for “Down
Low (Nobody Has to Know).”
DreamWorks executive Way-
mon Jones says initial response
to “Contagious” bodes well for
the album’s prospects as one of
the year’s biggest R&B sellers.
DreamWorks secured an early
commitment from BET, thanks

to a campaign molded around the
story line of the single’s video—
which Jones describes as a “dra-
ma-filled video opera.”

Since the video’s debut, Jones
adds, the label’s plan is to “let
the campaign build and grow nat-
urally. You know you have some-
thing when you're getting leaks
on album cuts like ‘Said Enough’
with Scott, [the Saadiq-pro-
duced] ‘Move Your Body,” and
Chic instrumental ‘Warm Sum-
mer Night.””

Assessing the potential of the
Isleys’ latest effort, George Dan-
iels, owner of Chicago retailer
George’s Music Room, notes,
“The album’s title says it all:
classic and timeless. The Isleys
have the ability to transcend
demographics. And once again,
they’ve reached out to today’s
young producers and artists. |
expect it to be a major best sell-
er for us.”

Elroy Smith, PD of Chicago’s
WGCI and WVAZ, agrees: “It

= =T =

doesn’t take a genius to figure
out that ‘Contagious’ is an ab-
solute smash. There’s no ques-
tion that Ron Isley hasn’t lost
his vocal strength, and the R.
Kelly association doesn’t hurt in
widening the song’s demograph-
ics. If it’s any indicator of what
we can expect from the album,
the Isleys are back—and back
for a long time.”

The Isley Brothers—chart fix-
tures since the early '60s with
“Twist and Shout,” “It’s Your

Thing,” and other hits—are elat-
ed by the response to “Conta-
gious.” Notes Ronald, who also
manages the act, “When your
competition is Lil’ Bow Wow and
you're getting requests off the
hook for your record, that’s very
hard to beat. But what we’ve
done with this album is what
we've tried to do all our career.
I've always had a competitive
streak, and I have it now more
than before. We still have some-
thing to prove.”
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Dance/Electronic Is Gett1ng Big Enough To Jo1n Mainstream Music,

ithout much support from radio
\/ \/ and video outlets, recently

released albums by the likes of

Fatboy Slim (Halfway Between

the Gutter and the Stars,
Skint/Astralwerks), Basement Jaxx (Rooty, XL
Recordings/Astralwerks), Daft Punk (Discovery, Vir-
gin), Keoki (Jealousy, Moonshine Music), Darude
(Before the Storm, Groovilicious/Strictly Rhythm) and
Delerium (Poem, Nettwerk America) have, nonethe-
less, been embraced by many. Ditto for such “older”
albums as Moby’s Play (V2), BT's Movement in Still
Life (Nettwerk America) and Paul Van Dyk’s Out
There & Back (Mute). Now, factor in the success of
such DJ-driven beat-mixed compilations as Louie
DeVito’'s NYC Underground Party 3 (E-Lastik Record-
ings), Paul Oakenfold’s Perfecto Presents Another
World (London-Sire) and
DJ Skribble's Essential
Spring Break—Summer
2001 (Big Beat/Atlantic),
as well as beat-savvy
original motion picture
soundtracks like Sword-
fish, 15 Minutes and
Groove.

At the same time,
dance/electronic-skewed
music remains the sound
du jour on Madison
Avenue, providing the
aural landscape for a vari-
ety of advertising cam-
paigns, encompassing the
automobile, airline and
communication indus-
tries. There’s also Moby’s Area: One festival current-
ly touring throughout the U.S. And don’t forget glob-
ally recognized brands/compilation series like Ministry
of Sound, Gatecrasher, Cream, Twilo and Essential.

For those in the dance/electronic trenches, Amer-
ica has surely never sounded so good, with the genre
gaining more exposure with each passing day. But
one must wonder whether the country’s fascination
with the beats and rhythms of dance/electronic
music is a sign that the music is actually breaking
through to the mainstream—or is it more akin to an
ever-growing niche.

THE ELECTRONIC BREAKTHROUGH

“l think it depends on your definition of electronic
music,” says Moby. “The most general definition
would be ‘non-acoustic instrumentation.” That
means hip-hop is electronic, Britney Spears is elec-
tronic, the bulk of what’s played on the radio is elec-
tronic. But, having said that, breaking through
involves a violent change—Ilike what happened with
Nirvana, for example.”

“What does breaking through really mean? How
much penetration is actually needed for something
to break through?” wonders Swedish Egil,
founder/program director of Grooveradio.com.

ADA’s Andy Allen

Thanks To Radio And Touring

By Michael Paoletta

“[DJ/producer Paul] Oakenfold is a great example of
someone who has broken through—even if the
majority of people don’t actually know who he is or
what it is he does.”

“It's beyond a niche—that’s established,” notes
Jason Bentley, director of A&R at Maverick Records,
who's also a club DJ and the host of two radio shows
(“Metropolis” on KCRW Santa Monica, Calif., and “After
Hours” on KROQ Los Angeles). “Now, we need to set
our sights on breaking artists. These days, it's about
whether Craig David will happen, not if 2-step will.”

After conversations with several international
DJs/producers—Erick Morillo, Max Graham, Skrib-
ble, Micro, Oakenfold, icey and Junior Vasquez—it
becomes readily apparent that, while America is tak-
ing dance/electronic more seriously today than it
was 12 months ago, more work needs to be done.

“The dance/electronic culture has landed
here,” acknowledges Morillo, owner of
Weekhawken, N.J.-based Subliminal
Records. “But it's a niche that's growing.
While it hasn’t broken through
yet, the potential is definitely
there.”

That may be, but one must
wonder if it's at the expense of
the artist, the singer of the song.
“l think what’s breaking through
is the DJ and the [multi-artist]
compilation. The perception is
that the DJ is God,” explains
Strictly Rhythm singer/songwriter
Ultra Naté. “As the selector, the
DJ is now more powerful than the
artist [who created] the music
he’s playing.”

At the same time, artists like Naté
depend on DJs and their singles-driven
compilations for exposure. “It's a double-
edged sword,” she says. “I must admit,
I'm incredibly glad that DJs like Skribble include my
songs on their compilations, but I’'m not so sure that
it helps in selling my own albums.”

Maxi Records and Promotions owner Claudia Cuse-
ta ponders this. “Usually, it's the DJ who’s playing
the new music first,” she says. “It's the DJ who helps
the people digest the new stuff. Once this happens,
they look beyond the DJ and the compilations to
those who are creating the actual music.”

TARGETING MAINSTREAM RADIO

Ultimately though, Naté and Oakenfold believe this
genre of music won'’t rise to mainstream status until
radio and MTV embrace it 100%—Ilike in Europe.
“What'’s really missing from the equation in breaking
this music in the U.S. is radio,” says Oakenfold, who
collaborated with composer Christopher Young on
the Swordfish soundtrack. “Play it on radio, and the
masses will usually follow.”

Andy Allen, president of Alternative Distribution
Alliance (ADA), agrees and adds that certain tracks—
including Darude’s “Sandstorm,” Fragma's “Toca’s

Erick Morillo

Miracle” and Zombie Nation’s “Kernkraft 400"—
have “exploded” at rhythm/crossover radio over the
past several months. Stations like WPYO (Orlando)
have turned these songs into regional hits, he says.

“Trance and breakbeat are becoming popular with
the mainstream,” notes WPYO music director Vic
the Latino. “All that’s needed are some new pro-
grammers on the block, those who aren’t afraid of
dance music. The kids want this music—other sta-
tions will realize this sooner or later.”

Steve Levy, who along with his brother Jonathan co-
owns Moonshine Music, has been hoping for the for-
mer since the late-'80s. “Radio needs to be educated,”
he says. “The powers that be are sleeping. They’re not
realizing that this is the music the kids want to hear.”

Five years ago, Moonshine Music introduced the
Moonshine OverAmerica tour. This year’s edition,
commencing mid-September, will take in 30 cities,
16 more than when it began. “Since beginning this
tour, more markets and clubs have opened up,” Levy
says. “The reality is that this is an expanding niche
just waiting to explode. And
when it does, everything will
be stronger—the foundation,
everything.”

The thing to remember,
says Marci Weber, who, along
with Barry Taylor, owns MCT
Management/Bold Promo-
tions, is that a growing niche
becomes mainstream. It
should be noted that MCT
manages the careers of such
dance/electronic artists as
Moby, Mocean Worker, Bebel
Gilberto and Moloko, among
others. “l just hope that the
U.S. market will embrace the
diversity of the genre,” she
adds. “Electronic/dance
music has the power to bring together a wide vari-
ety of people.”

Welcome to the concept behind the Area: One
tour. With a diverse electronic-hued lineup-—Moby,
Incubus, OutKast, Nelly Furtado, New Order, the
Roots and the Orb, as well as DJs Carl Cox, Juan
Atkins, Kevin Saunderson, Derrick May, Timo Maas
and Oakenfold—Area: One is poised to break down
borders that exist between clubland, radio and MTV.

“Look at Lollapalooza; that had a definite impact
on press and radio,” says Peace Bisquit Productions
founder/owner Bill Coleman, who manages the
careers of several artists, including Naté. “When that
tour hit, radio became more open to diversity. Well,
it's on the verge of happening all over again.”

Michael Cohen, VP of commercial marketing at
Warner Music Group, agrees and adds, “This sum-
mer will be a breakthrough for dance and electron-
ic. With tours like Area: One, people who may not
know the culture will discover and experience it first-
hand. What could be better for the future of dance
and electronic?” B
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Electronic
Albums

Billboard Adds New Weekly
Chart To The Dance Card,
Recognizing The Genre’s
Significance

by Geoff Mayfield

urking at the core of the dance community

is a thriving constituency that maintains its

own neighborhood: electronic music. Led by

the likes of Daft Punk, Fatboy Slim, Paul
Oakenfoid and Grammy-darling Moby, electronica
has gone a long way to advance the profile of dance
music, both in the U.S. and internationaily.

In recognition of the electronic genre’s significance,
this Spotlight not only contains year-to-date recaps
based on Billboard’'s weekly Hot Dance Music Club
Play and Hot Dance Music Maxi-Singles Sales
charts, but also a list of the year's 25 best-selling
electronic-music albums, according to SoundScan.
Starting next issue, electronic purveyors will have a
league of their own, as Billboard adds Top Electron-
ic Albums to its weekly dance charts menu.

Based on sales data compiled by SoundScan from
its entire panel of stores, mass merchants, online
sites and alternative music markets, the new chart
will list each week’s top 15 current electronic titles.
The bow of Top Electronic Albums coincides with a
comprehensive redesign of Billboard and is one of
several chart innovations that will also bow next week.

NAMES BOTH NEW AND FAMILIAR
Several of the artists who have charted on Bill-
board’s dance charts, its Heatseekers chart and even
The Billboard 200 appear on this issue’s electronic-
albums recap and will gain additional exposure from
the new weekly chart. But, Top Electronic Albums will
also allow some developing acts to receive exposure
Continued on page 40

Five Cities Boast Different Influences And Styles

by June Joseph

rom MTV to Madison Avenue, dance/elec-
tronic music is being embraced after years in
pop culture’s netherworld. While the bur-
geoning movement is not on par with the
established club culture of Europe, it has still
swathed the country in an air of guarded optimism
for the viability of the club movement within the U.S.
pop-culture zeitgeist. “America is a very exciting place
right now,” says Pete Tong, director of A&R at
ffrr/London U.K. “The country is full of inspired club-
bers bursting with excitement to get in the studio
and create something.” In five key markets across
the country, such positive feelings, though tempered
with reservations, prevail.

New York

New York City is home to some of
the world’s most recognizable
names, labels and clubs in nightlife
culture. lt's also home to a local gov-
ernment that has targeted the city's
once-thriving scene in a concerted effort
to erode it fundamentally. In late spring, one of the
city’s most influential and revered clubs, Twilo, was
shuttered. Throughout this tumuituous time, how-
ever, many pundits feel New York has managed to
thrive.

"There are parties going on
everywhere, and there's a lot of
activity in the record stores,”
Says Subliminal Records promotional
director Melvin Moore. "I realize that
the scene here is nothing like the
one in Europe, but we're headed
in the right direction.”

Dt ;=]

Sean Shuter, labei manager for Breakbeat Science
Recordings, concurs. Says Shuter, “Dance music’s
definitely growing here, especially drum 'n’ bass,
which is reflected in the chart standings. [Drum 'n’
bass DJ/producer] Dieselboy’s been on the Billboard
Hot Dance Music/Club Play chart, Roni Size/
Reprazent were on MTV, and everyone’s all over
house and trance.”

Many observers, including Giant Step
Records & Marketing president Maurice
Bernstein, believe New York is poised to ;
(once again) be the center of the global club  «
community. “We have all the key players,
but obviously the probilems with the laws
are making it difficuit for the city to take its
rightful place,” Bernstein notes. “At the
same time, | don’t think enough clubs here give
enough props to homegrown talent—yet they think
nothing of flying in acts from Europe. For us, it's
about developing U.S. talent.”

San Francisco

San Francisco has experienced
its fair share of nightlife woes, too.
Last year was particularly tumul-
tuous, with the police department
targeting numerous clubs. The
maeistrom, though, resulted in the Night Life Coali-
tion, with clubland and local government achieving

RECORDS

an armistice.

Says Jamie J., music director/resident DJ at Ciub
Townsend, “[Club Townsend owner] Audrey Joseph
has worked with iocal politicians and reached out to
our residential neighbors near the club to find out
their concerns. Since then, things have definitely
relaxed a bit.”

Musically, San Francisco is home to many globai-
ly revered DJs and producers—including Miguel
Migs, David Harness, Jay-J, Ruben Mancias and
Mark Farina—and labels like Naked Music, Moulton
Studios and Om Recordings. Chris Lum, DJ/produc-
er and co-owner (along with Jay-J) of Moulton Stu-
dios, attributes the city’s international credibility to

such personalities and imprints. “it's definitely about
the quality of music coming out of the city,” he

says.
Kiri Eshelle, VP of marketing at Om,
adds, "The music coming out of the

Bay Area is very much song-based,
with lots of vocals and more on
the house tip. And, while the San
Francisco sound has been around
for a long time, people are now
picking up on this vibe and
embracing 1t."

Hoily Roberts, founder of Nutritious Media & Man-
agement, concurs. “Historically, soulful house music
has always been the primary dance music in San
Francisco,” she says. “Even in the early '90s, when
the U.K.’s Wicked Crew came over to throw raves,
house was always part of the mix.”

Roberts and others credit this to a more educat-
ed ciub community. “Many people involved in the
club scene here have been active players for the
past 10 or 15 years. They've witnessed the fads and
trends, and house has stood the test of time. You
have to remember, the tastes of the masses are
influenced by those in power. Of course, money dic-
tates, which could explain why trance and harder,
progressive house sounds are making inroads into
the city’s club culture.”

Los Angeles

Once considered the rave capital
of the U.S., Los Angeles has become
more musically diverse, thanks to
DJs like Marques Wyatt, Richard
“Humpty” Vission, DJ Dan and Doc
Martin.

In the past year alone, notes Vis-
sion, Los Angeles has experienced a major break-
through in terms of musical diversity. “People in Los
Angeles are willing to embrace varied and different
sounds. Now, you have Marques Wyatt and Christo-
pher Lawrence DJing at the same event. Converse-
ly, | don’t think you’d see DJs like “Little” Louie Vega
and Sandra Collins DJing in the same club in New
York.”

"In the last 16 months, there
has been such amazing growth in
the L.A. scene," says Asya Shein,
label director of Diaspora Recordings.

Continued on page 42
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and the beat goes on...
THE STRICTLY RHYTHM I\/IUSIC GROUP
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SQUAREPUSHER
GO PLASTIC

VARIOUS ARTISTS
Trance Global Nation 5 |

Tracks from Sasha and others mixed by
DJ EYAL of TWIN PEAKS fame.

~

VARIOUS ARTISTS
Trance Natior: America 2

On the heels of 65,000 + selling volume
one. Superstar DJs ATB & George
Acosta each tacklz Madonna, Fatboy
Slim, Delerium, Faithless & others .

TAYLOR
Synesthesia

LA based Superstar Trance DJ new set
w/music from Bedrock, Sunscreem,
inte De Gaia & others.

fuLTen

(e
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GATECRASHER
Discotech Generation

Essential mix fusing newly remixed
dancefloor classics (FSOL's "Papua New
Guinea") with the latest club scorchers
(FATBOY SLIM D:FUSE & JOY)

9

THE ORB
Auntie Aubrey's Excursions
Beyond the Cail of Duty Pt. 1&2

On the Area:One tour this Summer..
volumes 1 & 2 features tracks from
Depeche Mode, Yello, Primal Scream

and others.
)

>

5 ] tracks never before raleased in the US,

| BASCHENT
AXK

d lixing ) A el¥
Fr&é'and c]zx; mg'ﬁt' e ult
. Ua)dc ex

- UBERZONE
Faith in the Future

A pioneer of electro-braaks, Uberzone's
Faith In The Future will take the
Uberzone sound ta tf |

iy
i

0 S

Progresstve Hlstory X | ‘ | “

| L]
A " " i ;
The best of Fluke featuring A:‘bswd (Tomb ‘ b , .

Raider soundtrack) and "Atam Bomb"
(Wipeout XL Playstation game}. 11 adrenaline
pumping tracks including 5 UK Topr 40 hits, 7

pIL:s T . -

£

BADMARSH & SHRI
Signs

Intoxicating hybrid of dancehall reggae,
| funk, hip-hop, African and Indian
rhythms and aggressive beats

- BADMARSH&SHR! SIGNS |

NOSTONE

SARAH McLACHLAN (DJ TIESTO mix),
TS BT, ST. GERMAIN, and new
n LO FIDELITY ALL-STARS

fantastic plastic machinc
beautiful.

LTJ BUKEM
Producer

Bukem is a world renowned DJanc
consummate keyboardist and has
provided the finest drum and bass
moments of the last decade.
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- deep house ploneer, ftie
‘single, “Watch Them Come;
“on Danny Tenaglia?s London

One of New York City’s original cld
school jungle DJs and co-founder of
G-Force Crew, the NYC Jungie
DJ coflective. |

VANESSA DACU
Make You Love |

Dreamy and seductive vocals combined with
electronic pop, jazz, trance and techno
grooves. Internationally acclaimed by Time,
Billboard, Entertainment Weekly, Elle and

Vogue (France) VANESSA DAY

. &

Exclusive distributors of:

MILK 8

10 Hits to Bl

I'J'(J.(;'_ f‘fl"—(}' l )3 '.k=:!_.’. nur, co-writer of
2000 "",l:;fl‘lljt.‘_f, Song of the Year ‘|
*Smooth”. A funk~-dance party albu

}

| featuring a fusion of talent and st

sic from .

| -... sl .H(B'. = ) yr.ﬁégg;@naj
performance trio. Hléaiu'n'ng remixes of
‘Sarah MclLachlan, Garpage, Goldie, |
White Zombie and more. |

) i@

(THE AABBIT iN THE MOON AEMIHES )
volume one

< S nK

culture. Including remix

Limp Bizkit and Mystikal. |
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Arcade America » Armed ¢ Astralwerks :

Hallucination ¢ Hypnotic/Cleopatra * Invisible * Kitt;
Ninja Tune * Radikal * Rephlex * SpiritZone ® ‘-':'f 5 ¢ Three
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RADIKAL RECORDS

THANKS TO OUR ARTISTS....

Down 2 Earth
- KC Flightt
- Franchino
~ Future Breeze

Blank and Jones

Molella

More

Mr. Philips
Norman Bass
Tom Novy
N-Trance
The Oneman

Schiller
Scooter

The Shrink
SM Trax
Soul-sa
Soundlovers
Spacekid

USE RADIKAL
D RADIKAL RECC

220 Fifth Ave, Suite 800, New York, NY 10
5 / Email: info@radikal.com
ests: Tel. 310.659.7900

COMm

A'SBEST SELLING IND:

~ Doctorolive

F DANCE LABEL

Junior Jack
Junkfood Junkies
Kay Cee
b Project Joey Kingpin
S Klubbheads
Lexy & K-Paul
e Limos
mmer Lost N Alive
_Lost Witness
Major League
Malaria feat.
Chicks on Speed
Marc Et Claude
Mellow Trax
Mike and Charlie
Milk & Sugar

Beatchuggers
feat. Eric Clapton

Cra
Cygnus X
ent De Moor
: ligator
DJ JamX & De Leon
DJ Mellow D
DJ Rene
DJ Tomcraft

Orphean
Opera Trance
feat. Emma
Shapplin
Paffendorf
Melissa Pavia
Mauro Picotto
Porn Kings
Potatoheads
Ratty
RBA
Re-Flex
Rhythm Killaz
RMB
Sagitaire
Sals 8

SQ1
Adam Starr
CJ Stone
Sunbeam
Sunlight
Taiko
Underdog Project
Woody Van Eyden
Voodoo & Serano
V-Traxx
Warrior
York
Yosh
Zombie Nation
Z7 Bros.

feat. Tone Loc
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The chart recaps in this Spotlight are year-to-date, from
the Dec. 2, 2000, issue (the beginning of the chart year)
through the June 16 issue. The Dance Maxi-Singles Sales and
Electronic Albums recaps are determined using point-of-sale
data compiled by SoundScan.

The Dance Maxi-Singles titles accumulate points, reflect-
ing units sold, for each week they appear on the chart. The
Electronic Albums recap reflects sales to date for each
week since the start of the calendar year, regardless of
whether a title appeared on SoundScan's Electronic Albums
chart. Unlike most of the SoundScan-based charts that
appear in Billboard, SoundScan's Electronic chart and this
resulting recap include catalog titles.

A point system determines the Dance Club Play recap.
Titles receive points based upon their chart position for
each week they appeared on that Tist. The weekly chart is

based on surveyed reports of songs played by a national

sample of DJs and club pools.

The Dance recaps were compiled by Anthony

Colombo with assistance from Dance chart manager

Ricardo Companioni. The Electronic Albums recap

was compiled by SoundScan's Joe Sinko, with

assistance from Colombo.

el e c Frromntc

Destiny's Child

Hot Dance Music/
Maxi-Singles Sales Artists

Pos. ARTIST (No. of Charted Titles) Imprint/Label

1 DESTINY'S CHILD (4)
Columbia/CRG
MADONNA (3) Maverick/Warner
Bros.

DAFT PUNK (1) Virgin
PINK (1) LaFace/Arista
BRITNEY SPEARS (1) Jive
MODJO (2) Barclay/MCA
JENNIFER LOPEZ (1) Epic
(1) Work/Epic

SADE (1) Epic

TAMIA (2) Elektra/EEG
MOBY (1) V2

~NoOOs~W N

O O w

Hot Dance Music/
Maxi-Singles Sales Titles

Pos. TITLE—Artist—Imprint/Label

1 INDEPENDENT WOMEN PART |—
Destiny's Child—Columbia/CRG

2 ONE MORE TIME—Daft Punk—
Virgin

3 MOST GIRLS— Pink—LaFace/
Arista

4 MUSIC—Madonna-—Maverick/
Warner Bros.

5 STRONGER—Britney Spears
Jive

6 LADY (HEAR ME TONIGHT)—
Modjo—Barclay/MCA

7 SURVIVOR—Destiny's Child—
Columbia/CRG

8 LOVE DON'T COST A THING-
Jennifer Lopez—Epic

9 SOUTH SIDE—Moby Featuring
Gwen Stefani—Vv2

10 DON'T TELL ME—Madonna—
Maverick/Warner Bros.
11 DESERT ROSE—Sting Featuring

Cheb Mami—A&My/Interscope

12

13

14

15

16

17

18

19

20

21

22

BY YOUR SIDE—Sade-—Epic
WHAT IT FEELS LIKE FOR A
GIRL—Madonna—NMaverick/
Warner Bros.

STRANGER IN MY HOUSE-—
Tamia—Elektra/EEG

CAN'T FIGHT THE MOONLIGHT—
LeAnn Rimes—Curb

JUMPIN', JUMPIN'—Destiny's
Child—Columbia/CRG

WHO LET THE DOGS OUT—
Bahama Mama's—Truly Hype
THAT OTHER WOMAN—Changing
Faces—Atlantic/AG
SANDSTORM-—Darude—
Groovilicious/Strictly Rhythm
DREAM ON-—-Depeche Mode—
Mute/Reprise/Warner Bros.

ALL GOOD?—De La Soul
Featuring Chaka Khan—Tommy
Boy

KERNKRAFT 400—Zombie
Nation—Radikal

mu s 1 cC

23 | TURN TO YOU—Melanie C—
Virgin

24 TOCA'S MIRACLE—Fragma—
Groovilicious/Strictly Rhythm

25 THE HAMPSTERDANCE SONG—
Hampton The Hampster—Koch

Hot Dance Music/
Maxi-Singles Sales Labels

Pos. LABEL (No. of Charted Titles)

1 COLUMBIA RECORDS GROUP
(14)

WARNER BROS. (12)

EPIC (10)

VIRGIN (4)

ARISTA (7)

abswN

COLUMBIA

Hot Dance Music/
Maxi-Singles Sales Imprints

Pos. IMPRINT (No. of Charted Titles)

1 COLUMBIA (14)
2 MAVERICK (4)
3 EPIC (5)

4 VIRGIN (3)

5 LAFACE (2)

Hot Dance Music/
Club Play Artists

Pos. ARTIST (No. of Charted Titles) Imprint/Label

1 MADONNA (2) Maverick/Warner
Bros.

THUNDERPUSS (2) Tommy Boy
Silver Label/Tommy Boy
CELEDA (2) Star 69

DAFT PUNK (1) Virgin

JANET JACKSON (1) Virgin
MODJO (1) Barclay/MCA

BOOK OF LOVE (1) Reprise

Continued on page 38
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Essential Elements

Figure 01

Figure 02
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Figure 03

Paul Oakenfold - Paul Oakenfold :
1 Swordfish gga:ttoatleth . 3 Eet? Tﬁng 4 Perfecto Presents EDJ Stkllgbbl% eak

<The Alburn> gethel ssential Mix Another World ssential Spring Breal

EsselatitalTMix essential
¢ =k Mixed by Pete Tong ; Pk
SLOREDFISH
. THE ALBUM -
‘ %
PaUl 5
ORKEMFOLD
“‘ /
I Artful Dodger Essential
6 EBsgn¥ialGMei>? rge 7 It's All About Peter Rauhofer Grandmaster Flash Elements
The Stragglers 8 Essential Mix 9 Essential Mix-The Pioneers 1 O DJ Icey Presents
Coming 09.18.01 Coming Fall 2001 The Breaks Elernent
Coming Fall 2001

Mized by Boy George

¥ Essential Mix

Figure 04
www.london.sire.com www.essential.us.com
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Figure 05

© 2001 London-Sire Records Inc. Warner Music Group,
An AOL Time Warner Company. All rights reserved.
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CHARTS
Continued from page 36

8 SADE (1) Epic
9 CHILI HI FLY (1) Tinted/Razor &
Tie
10 GLORIA GAYNOR (1) Logic

Hot Dance Music/
Club Play Titles

Pos. TITLE— Artist—Imprint/Label

1 ONE MORE TIME—Daft Punk-
Virgin

2 ALL FOR YOU—Janet—Virgin

3 ARE YOU SATISFIED—Victor
Calderone Featuring Deborah
Cooper—Tommy Boy Silver
Label/Tommy Boy

4 THE UNDERGROUND—Celeda-
Star 69

5 DON'T TELL ME—Madonna—
Maverick/Warner Bros.

6 LADY (HEAR ME TONIGHT)-
Modjo—Barclay/MCA

7 PAPA'S GOT A BRAND NEW PIG-

16

17

18
19

20

21

22

23

24

25

WHO THE HELL ARE YOU?-
Madison Avenue—Vicious
Grooves/C2/Columbia

THE POWER OF ONE—Donna
Summer—Atiantic

LOVIN' YOU—Kristine W—RCA
MINE TO GIVE—Photek featuring
Robert Owens—Astralwerks/Virgin
NAIVE SONG— Mirwais—Naive/
Daylight/Epic

STRANGER IN MY HOUSE-
Tamia-—Elektra/EEG

WHAT IT FEELS LIKE FOR A
GIRL—Madonna-—Maverick/
Warner Bros.

THE POWER—Rosabe! featuring
Jeanie Tracy-—Tommy Boy Silver
Label/Tommy Boy

LIVIN' FOR LOVE—Natalie Cole—
Elektra/EEG

PASS IT ON-—Keoki—Moonshine

€74
Zin

Fr ontc¢

Hot Dance Music/
Club Play Imprints

VOLUME 3—Louie Devito
E-Lastik
DISCOVERY—Daft Punk—Virgin

m u s ¢

10

11

12

13

14

15

16

17

18

19

THE FAT OF THE LAND—
Prodigy—XL/Mute/Maverick/
Warner Bros.

MOBYSONGS: 1993-1998
Moby—Elektra/EEG

THE BEST OF FREESTYLE
MEGAMIX—Bad Boy Joe—What
If/E-Lastik

SUPREME BEINGS OF
LEISURE—Supreme Beings of
Leisure—Palm/Ryko Palm
TWO WORLDS—ATB—Radikal
THE 6IXTH SESSION
Dieselboy—Palm/Ryko Palm
VEGAS-—The Crystal Method-
City of Angels/Outpost/Geffen/
Interscope

WEBSTER HALL'S NEW YORK
DANCE CD VOLUME 4—Ricky
Corbo—Webster Hall NYC
YOU'VE COME A LONG WAY,
BABY—Fatboy Slim—Skint/
Astriwerks
TRANCEPORT—Paul
Oakenfold—~HKinetic/Reprise

. S B- . —
- g Hot Dance Music/ Pos. IMPRINT (No, of Charted Tites 4 HALFWAY BETWEEN THE GUTTER ;2 EBAJ“:?E_POS,LPE)S d/v/ogy _—
8 BOY-—Book fLoye—F{ ' ClubiBlay Cabels AND THE STARS—Fatboy Slim- A ishead—Go!
——Book of Lov eprise ) 1 TOMMY BOY SILVER LABEL (11) Skint/Astralwerks/Virgin Discs/London-Sire/IDJMG
9 BY YOUR S;DE—§ad€*‘EP'° Pos. LABEL (No. of Charted Titles) 2 GROOVILICIOUS (14) 5 PERFECTO PRESENTS ANOTHER 22 THE CROSS OF CHANGES-
10 1S IT LOVE?—Chili Hi Fly 3 VIRGIN (5) WORLD—Paul Oakenfold— Enigma—Charisma/Virgin
Tinted/Razor & Tie 1 STRICTLY RHYTHM (25) 4 STAR 69 (8) Si G
11 JUST KEEP THINKING ABOUT 2 TOMMY BOY (13) CoQcRT Sk B ey
YOU-Gloria Gaynor--Logic 3 VIRGIN (6) 5 EPIC (6) 6 POEM—Delerium—Nettwerk Underground—John Digweed-
12 BEAUTIFUL DAY—U2—isiand/ 4 EPIC (8) R I s aioy Boxed/Studio K7
[Re— 5 REPRISE (8) SKR|BBLE—-B[g Bf_'at/AtIantic/AG 24 AUDIO UNDERGROUND V1—DJ
13 NEEDIN' U ll—David Morales b R s 8 MCMXC A.D.—Enigma— Irene—UC/Strictly Hype
o A A Albums Charisma/Virgin i
Presents the Face featuring Juliet TommY~ , . 9 ESSENTIAL SPRING BREAK 25 FARSTUCKER—Lords of Acid-
Roberts—Definity BOY Pos. TITLE—Artist—imprin¥/Label SUMMER 2001—DJ Skribbl Antler Subway
14 LIFETIME TO LOVE  CeCe Big Beat/London-Sire }
Peniston—4 Play/Moonshine 1 PLAY-—Moby—V2 g
15 LOOKING FOR LOVE—Karen 2 N.Y.C. UNDERGROUND PARTY
Ramirez—MCA
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Groovejet
The Compilation
Various Artists

Groovejet: a movement, a lifestyle, a portal
into the aura of Electronic music.

The debut collection features tracks and remixes
of Fatboy Slim, Groove Armada, Moloko,
Danny Tenaglia, Timo Mass, Terry Francis,
Hybrid and much more

F (e sunael seriws vlurs one )

Punta Del Este Sunset

mixed by A Man Called Adam
recorded live in Punta Del Este, Uruguay

Punta Del Este Sunset

Mixed live by A Man Called Adam
at Punta Del Este Uruguay
Various Artists

“This is the chill out album of the year" -wax

“Shimmering and golden
like the perfecl sunset.” %% x -DJ Magazine

“The selection is exotically beauteous.” -Muzik

..dope grooves, downtempo delights
and melodic masterpieces...” «xx -IDJ

Ibiza Sunset

Chill- o geesa irom tha elan of dence

Ibiza Sunset

Mixed live by Rob Dia Bank
Chill-Out Gems from the island of Dance
Various Artists

..a perfect package for those that can only
dream about the great party island, the beautiful
downbeat gems and enhanced video of Ibiza
Sunsets are a perfect substitute for actually
being there.” -Jon Wesley BPM Cuiture Magazine

Featuring A Man Called Adam, Danmass,
Ibizarre, The Verbrilli Sound’s
and much more

Coming this Fal the Pagan debut from A Man Called Adam and Terry Francis Presents Architecture ||

Visit our website at www.paganrecords.com

© 2001 PAGAN RECORDS, PAGAN RECORDS IS A DIVISION OF ARK 21 RECORDS. ALL RIGHTS RESERVED.
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CHART DEBUT
Continued from page 32

earlier than they have within Billboard’s current charts
package.

“The dance community will be thrilled to have Bill-
board add a SoundScan album sales chart to call its
own,” says Ricardo Companioni, Billboard dance-charts
manager. “This chart comes at a time when the pop-
ularity of DJ-driven dance compilations is at an all-time
high. DJ Skribble, Paul Qakenfold, Sasha & Digweed
and Louie DeVito are just some of the DJs whose com-
pilations have made a significant impact on sales. In
scope, this new chart will
include a wide array of
dance-music genres, such
as house, drum 'n’ bass
and trance.”

SoundScan has offered
two album charts to its
subscribers since the start
of 1999, one based on
data from all reporting
merchants, another
informed by a core panel
of stores that specialize in
dance. Both of those
charts have included cat-
alog titles. With Billboard
making a home for an
electronic chart, Sound-
Scan will now have a third version: based on the entire
panel, but with catalog titles excluded (Billboard
defines catalog as albums that are two years old with
a rank lower than No. 100 on The Billboard 200). The
exclusion of catalog product applies to most charts in
Billboard. At this point, Top Internet Album Sales and
Top Kid Audio are the only music charts where cur-
rent albums mingle with catalog titles.

“This

NO. 1 MOBY
The top-selling electronic album thus far in 2001

chart comes at a time

drum

(through the week of the Billboard dated June 16) is
Moby’s Play, which spent 94 weeks on The Billboard
200. By far the biggest-selling album of Moby’s
career, the two-times-platinum Play peaked at No.
38 in this year’'s March 24 issue, after the artist per-
formed one of his tracks with Jill Scott and Blue Man
Group at the Grammy Awards telecast on CBS.
SoundScan places sales for the V2 album since its
1999 release at more than 2.1 million copies, with
763,000 of those coming in 2001 alone.
“Internationally, it has sold 8 million copies since
it was released,” says Moby. “When | finished this lit-
tle bedroom record, we figured it would sell 200,000

when the

popularity of D]-driven dance compilations
is at an all-time high. ln scope, this new
chart will include a wide array of

dance-music genres, such as house,

n’ bass and trance.”

—Ricardo Companioni, Billboard dance charts manager

worldwide. So the success of the record was a great
surprise to myself and to everyone at the record
companies.”

When Play reached its second birthday, it moved
on to Top Pop Catalog Albums in the June 16 issue,
bowing at No. 2. Three Moby albums prior to Play
had brief runs on Heatseekers, while two subsequent
compilations have also appeared on The Billboard
200. Both of those more recent anthologies,
Mobysongs: 1993-1998 and Play: The B Sides,
appear on this spotlight’s electronic recap, at Nos.

| G e | W L

11 and 20, respectively.

Having begun his career as a classically trained gui-
tarist, who later learned other instruments before the
need to pay bills led him to become a DJ, “l never real-
ly thought of myself as an electronic artist,” says Moby.

Still, he views the category as being broader-based
than the “marginalized ghetto” that it was once con
sidered to be. “I've always kind of seen electronic
music as being any music that's centered in non
traditional instrumentation and in samples, includ-
ing much of what we think of as hip-hop,” says Moby.
“In that sense, Destiny’s Child and Puff Daddy are
almost electronic, as are Daft Punk or the Chemical
Brothers.”

Perhaps underlining Moby’s logic, Destiny’s
Child and Daft Punk have the top titles for the
first half of 2001 in, respectively, Dance/Maxi-
Singles Sales and Dance/Club Play. (Although
Destiny’s Child is primarily supported by pop
and R&B radio, its “Independent Women Part
I” maxi-single included a dance mix. Maxi-
Singles must include at least one dance ver-
sion to be eligible for the chart.) The cumu-
lative sales of four maxi singles, including
“Women,” make Destiny’'s Child the
Dance/Maxi-Single Sales chart’s top-seiling
act, surpassing Madonna and Daft Punk. The
girl group also led Dance/Maxi-Singles Sales
artists in 2000’s Year In Music Spotlight,
while Madonna’s “Music” was that year’s
best-seller. Thanks, in part, to Destiny’s Child,
Columbia leads both the imprint and label categories
for the Dance/Sales chart, and also led those packs
at the close of 2000.

Daft’'s “One More Time” is the mid-year leader on
the Club Play chart, while a pair of charting singles-
“Don’t Tell Me” and “What it Feels Like for a Girl"—
make Madonna the top Club Play artist for the first
half of the year. The leading label for Dance/Club
Play is Strictly Rhythm, maintaining the lead it held
on the 2000 Year In Music charts, while Tommy Boy
replaces Jellybean as the top Club Play imprint. B

nMeLuLow
ANOTHER MELLOW SPRING
Brilliantly crafted, seductive, electronically infused French pop.

"A whimsical cross between Syd Barrett, Nick Drake
and The Beatles...Mellow will be huge!”- SCENE

MEeaCiNe arum

nMedicimne orrum
SUPERNATURE

Medicine Drum’s now classic first album featuring the

acclaimed single "Alpha Return"l Medicine Drum is led

by Earthdance founder Chris Deckker.

eat sl:al:it: 5 ‘

CRASH AND BURN! .
EPEIHSCEDES

Eat Static delve into their collective cultural melting pot, resulting BRAINSCAPES 2001
E

in an album where elements of World music, loungecore and
exotica rub shoulders with 21st century technology.

Electro-World vibes and future grooves

collide in this 21st century chill-out classic!

Edk. SEdkIL

“A witty and articulate pan-cultural blast through electronica.”
CRASH AND BURN!

- Nicole Powers, URB Magazine

eartindance 2000
...THE ALBUM

Granc Pourism

Grand Tourism have created a sublime Electro-relax album,
perfect for an after-hour chilled-out listening session. A mix of low-
tempo and ambient beats provide the perfect soundtrack to some
surrealistic atmosphere. Featuring Folk legend Terry Callier.

Featuring: Groove Armada, Breakbeat Erq,
Moby, Orbital, Underworld, Afro Celt Sound
System, Medicine Drum and morelt

www.cyberoctave.com
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LOCAL SCENES
Continued from page 32

"We also have great radio, with
such DJs as Jason Bentley, Kristi
Lomax and Garth Trinidad
playing all kinds of dance/
electronic music.”

Vission, who hosts the Saturday-
night underground dance/electronic
show “Power Tools” on KPWR,
agrees. “We have radio here that
actually supports the scene and cul-
ture,” he says. “"We've had people
like Paul Oakenfold on my show. Anoth-
er station that's doing great things is
KCRW.™

According to many in Los Angeles, the reason for
the radio support, as well as a healthy club envi-
ronment, is the fact that the city is culturally diverse
and dynamic, resulting in a groundswell of musical
styles.

“I'd say the breakdown musically in Los Angeles
is 60% trance, 30% progressive and 10% house,”
says DJ Dan. “I'm sure house purists will disagree
with that, but that’s the way | see it here.”

Such diversity is at the center of Moonshine
Music’s very foundation. “When our label first start-
ed 10 years ago, there wasn’t that much homegrown
talent to focus on,” explains Moonshine co-
founder/co-owner Jonathan Levy. “Now, our roster
is 85% American and includes DJs like Keoki, Don:-
ald Glaude and Christopher Lawrence.”

At this, DJ Dan smiles. “For far too long, the
British press never gave any credit to the DJs here
who have been building the American club culture
scene since day one,” he explains. “They only got
on it after the European DJs started gaining recog-
nition here. Now, the British tend to credit their
own with making the scene in the U.S. what it is
today.”

moonshine

DETROlT

Though plagued by a precarious economy and
neglected by politicians, Detroit refuses to skulk away
quietly. The city has long elicited reverence from
club-music aficionados the world over for its con-

sistently edgy, raw sounds, which encompass tech-
no, tech house and ghetto tech.

The annual Detroit Electron-
ic Music Festival, launched
last year, is testament to
the power of the Motor City's
influence. "Detroit has sin-
gularly, and independent of
the music-propaganda machine,
been a significant influence on
the global [music] culture,"” says
Laura Gavoor of Yin-Sight Management.
"Since the days of Motown, we've
brought homegrown black American
music, namely funk and soul, to
the people of the world. Years
later, we're still doing it."

“Detroit is the place where innovation thrives,”
says DJ/producer and Planet E Records founder Carl
Craig, who also helped in founding the Detroit Elec-
tronic Music Festival. “We all understand that the
world looks to our records for inspiration, so we
always have to be ahead of the game. At the same
time, we have quite a way to go before the people
of Detroit actually acknowledge the revolution that is
happening in their own backyard.”

Miama

In addition to playing host to the annual Winter
Music Conference, Miami is home to a growing num-
ber of dance/electronic labels, including Soulfuric,
SFP and the fledgling Harlequin Recordings. For

DAVE RALPH
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Carl Craig

many, Miami—especially the South Beach area-
offers the postcard-perfect setting to hear new
musicC.

"The world's most popular DJs
play at the clubs here year-
round, " boasts SFP's Pierre ZonZon.
"Trance was first broken here,
and while it remains popular in
the U.S., it has gotten very com-
mercial. Fortunately, there are
enough clubs here to support the
many styles of dance music."”

That may be, says Eric Joseph, general manager
of dance-specialty retailer Yesterday & Today, “but
the scene needs to be taken to another level. Right
now, the city of Miami has a hotter club scene than
South Beach. Of course, | think no matter who you
talk to, you’ll find that everybody has mixed feelings
about the scene in their own city. The timing
couldn’'t be better for something new and fresh to
happen.” B

TIMO MAAS
connected

Ly £ 3 d
\ ':'r-.h > &P *ﬂ !
e o i B
LTJ BUKEM PRESENTS SUBMARINE
earth & skindiving

perfection

LEET

PERFECTION
perfecto mixed by paul oakenfold
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"One of the brightest talents in clubland” Ministry

NOCTURNAL FREQUENGCIES 3| othing short of f**in" brilliant”  DJ Magazine
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under aliases
including Bobby
Trafalgar and The
Vanisher, record-
ing for labels like
Loaded, April and
Fiji across the

Gl mﬁf %( EIROSS

j/

The world of dance music,

national or cultural boundaries.

perhaps more than any other genre, knows no

These dispatches on noteworthy artists,

producers, DJs and labels from around the globe come from Chucky Thomas,

the London-based senior editor for Billboard eMedia (Europe) and the Anglo

File dance columnist for Billboard Online.

BORIS
DLUGOSCH
(Germany)

Boris Dlugosch made his
recording debut in 1997 with
Ibiza anthem “Keep Pushin’”
(a No. 1 hit in Canada),
released by Hanover’s
respected Peppermint Jam
records. Dlugosch now co-
owns the label with CEO
Mousse T., Wolfgang Sick and
A&R executive Errol Rennalls.
This Hamburg-based produc-
er has given his soulful remix
treatments to such artists as
Mousse T., Roger Sanchez
and Moloko (though he was
never officially paid for his
1999 interpretation of “Sing
It Back”). At age 16,

Boris Dlugosch

Dlugosch made his DJ debut
at the now-defunct Hamburg
club Front, where he
remained for 10 years, build-
ing up a cult following and
generating an international DJ
appearance schedule. He has
now reduced his DJing com-
mitments to concentrate on
his studio output. “I'm looking
for collaborations with other
people, but | don’t want it to
be just dance, because |
don’t find the dance scene
very inspiring at the
moment,” he muses. With
partner Michi Lange he con-
tinues to record under the
BMR alias and also has an
artist album deal with Positi-

Hakan Lidbo

va. The first installment of
that deal comes in the form
of his recent “Never Enough”
single, featuring Moloko’s
Roisin Murphy, which caused
a stir at this year’'s Winter
Music Conference.

HAKAN
LIDBO
(Scandinavia)

Including this year’s Tech
Couture album on Steve
Bug’'s German Poker Flat
label, Stockholm producer
Hakan Lidbo has had more
than 70 releases spanning a
12-year career that began
with a desk job at Swedish
label MNW. With a unique
production style transcending
house, techno, electro and
down tempo, he produces

U.K., Europe and
the U.S. Addition-
ally, Lidbo runs
the publishing/pro-
duction company
Container Record-
ings. “l think it’s
important to build
up a catalog and represent
your own music instead of
just giving away all the
rights,” he says. Currently,
Container represents Swedish
producer Martin Venetjoki
(aka La Cienda Honduras),
who is currently recording an
album for San Francisco label
Panhandle, and Tony Seng-
hore, who has recently
licensed to Paper and
Loaded, among others. “l like
to produce alone, mainly
because | haven't really found
a musical soul mate,”
explains Lidbo, whose varied
exploits include composing a
40-minute techno-based
score in tandem with the
Copenhagen Radio Symphonic

Continued on page 46

RECORDS

BAY AR EA

SINGLE 1995

SOULSTICE

Release Date: April 24, 2001

MARK FARINA MJ3

Release Date: March 26 2001

www.omrecords.com

MARK GRANT
Release Date: July 17 2001

“Mark Grant...the best new producer of the funky-nu-jazz
mixing housesound”” - XLR8R

“lllusion is a sparkiing intoxicating debut" VIBE June 2001,

“So many great songs on the CD stick in your head, they

waould be perfect for radio.” The Album Network May 2001,

JUAN ATKINS

Release Date: August 7 2001
“Legends” is the living testament to the staying power
of electronic cufture.

“4 Stars” URB
“Chilly deep downtempo grooves breath life through every
beat of this gem”” BPM June 2001.

MING & FS

Release Date: Sept 4 2001

“... accesses the heart and soul of the fast 30 years of
American breakbeat- UR

“... true to the raw spirit of both hip-hop and jungle”’- Mixer

44

BILLBOARD SPOTLIGHT

www.americanradiohistorv.com

BILLBOARD JULY 21, 2001


www.americanradiohistory.com

"#1 SELLING DJ IN AMERICA

"A year ago Louie DeVito was an unknown DJ. "The first dance DJ to hit No. 1 on the "DeVito's NYC Underground Party Volume 3
Now he’s helming one of the best-selling mix Billboard Heatseeker's chart and the first to has become one of the biggest selling
CD collections in America." break into the Billboard Top 100 with his DJ driven compilations in Billboard history."
NYC Underground Party \olume 3." - Billboard

- Revolution

- Mixer
— .- NiC. UNDERGROUND PARTY
NIC. UNDERGROUND PARTY
THE: ol M il : _-!
gﬁnaaaaég%% . :
o of 1

LOUE DEXTO

A

——— LR DEWTo

Volume 3 now approaching 330,000 units sold with combined sales
for the series over 500,000 and steadily climbing.

Think you can top that? We can. Watch us.

Louie DeVito's "NYC Underground Party Volume 4" delivered steaming hot this summer!
DV Music, Inc. 636 Broadway Suite 214 New York, NY 10012 phone (212) 260-1022 fax (212) 260-1932
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ACROSS BORDERS
Continued from page 44

Orchestra, which accompa-
nied a 19th-century ballet
performance in Arhus, Den-
mark, last fail.

PLANET
FUNK (italy)

The Virgin Records outfit
Planet Funk looks set to take
over the Italian dance-music
invasion spearheaded by
Spiller and Santos. This musi-
cal collective is made up of
Florence-based producer Alex
Neri and keyboard player
Marco Baroni (who also
record together as Kamasu-
tra) with successful Naples-
based production duo Souled
Out, aka Sergio Della Monica
and Domenico “GG” Canu
(who also own the interna-
tionally successful Bustin’
Loose label, which discovered
Karen Ramirez). Meeting at
the Miami Winter Music Con-
ference in 1999, they discov-
ered a mutual enthusiasm for
pushing the creative bound-
aries of dance music and
decided to join forces under
the moniker of Planet Funk
(lifting the name from a previ-
ous Neri/Baroni EP). “Chase
the Sun,” their first single
together, was originally
released on Bustin’ Loose.
“We put out just 50 promos
in Italy,” Neri explains, and
the buzz generated major-
label interest. Virgin finally
snared them with a five-
album deal kicking off with
the European re-release of
“Chase the Sun” (a top-5
U.K. hit) earlier this year.
Incorporating their disparate
influences—from the Cocteau
Twins and Pink Floyd to New
Order—they are currently fin-
ishing the debut Planet Funk
album and preparing their live
show.

MICHEL
DE HEIJ
(Netherlands)

Rather than joining the cap-
ital city drift to Amsterdam,
Dutch producer/DJ Michel de
Heij built his musical career
in the Hague, where he grew
up. He has emerged as a
widely recognized musical
ambassador for Rotterdam
(just 30 minutes away), a city
that has risen to become the
center of Holland’s progres-
sive electronic music scene
in recent years. “The quality
is better here,” De Heijj
explains, and there’s an obvi-
ous reason why: “You really
have to do your best to get
the people from outside to
come to Rotterdam.” Begin-
ning as a DJ, De Heij has a
production and remix career
stretching over a decade. EC

Recordings, the record label
he has run since 1992,
boasts a mainly Dutch roster.
“A lot of people were making
very good music around me,”
he says. Future, his weekly
tech-house night at Rotter-
dam’s Nighttown venue, is
now legendary as one of Hol-
land’s longest-running clubs
and celebrates its sixth
anniversary this summer. In
recognition of his patriotic
work ethic, the Rotterdam-
based Dance Parade, which
attracts around 300,000 visi-
tors annually, now in its fifth
year, has commissioned him
to produce its official theme
song for four consecutive
years.

STANTON
WARRIORS
(U.K.)

Many are calling DJ/produc-
ers Mark Yardley and Dominic
B—aka Stanton Warriors—
heirs to the Basement Jaxx
crown. Originally from the
South West of England, they
moved to London in the mid-
'90s to take jobs as an engi-
neer and an A&R rep, respec-

Michel de Heij

DJ Marky

tively, and found themselves
based at the influentiat Fifty
First Recording label in the
middle of the burgeoning U.K.
garage scene. Their cut 'n’
paste technique of splicing
two entirely separate
records—one a vocal and the
other an instrumental (fre-
quently of different genres)—
together in the studio, has
led to a string of remix treat-
ments for Basement Jaxx,
Azzido da Bass and Missy
Elliot, among others. Drag-
ging the spirit of dancehall
into the 21st century, they re-
create live sound clashes on
vinyl. “People keep asking us
to put our music in a bracket,
but this is our music, we're
not gonna pigeonhole it,”
declares Dominic B. This
summer sees the launch of
their first London DJ residen-
cy at East End super club
Fabric. With a mix album
already completed for U.K.
label XL Recordings, they are
currently in the studio working
on their debut album.

DJ MARKY
(Brazil)

“Since 1997, there has
been a very big drum 'n’ bass

What's So Special

Spotlight on
College Music

Issue date: 9/15
Ad close: 8/20

scene in Sao
Paulo,” ex-
plains DJ
Marky, a 27-
year-old Brazil-
ian who se-
cured his first
club sets as a
teenager, even-
tually taking up
a residency at
the colossal
(but now
defunct) Toca
club. In 1998,
Edo van Duyn,
promoter of
leading U.K.
drum 'n’ bass
club, Movement, visited Sao
Paolo. I met Marky and Pat-
ife [another Sao Paolo DJ]
and was impressed by them,”
notes Van Duyn. He returned
a month later with Bryan Gee
from influential U.K. label V
Recordings, and they resolved
to give the Brazilian talent an
international platform. “It’s
their attitude and enthusiasm—
the natural energy and vibe
you get in that country,”
enthuses Van Duyn, who is
currently setting up a Move-
ment office in Brazil. Marky
headlined this year’s Skol
Beats festival in Sao Paolo,
Rio and Curitiba, which drew
a crowd of 50,000 over three
days. His recent compilation
O Audio Architecture, on
Brazilian independent Trama
Records, has sold more than
30,000 copies in Brazil
alone, and this year’s Brazil
ERP a samba/breakbeat mix on
V Recordings, featuring Marky

and Patife, has caused a stir
on both sides of the Atlantic.

LE PEUPLE DE
L HERBE France

During the media’s preoc-
cupation with the French
house producers emerging
from Paris in recent years, an
indigenous musical hybrid
culture sprung up further
south in the town of Lyon,
setting the stage for the
French coliective, Le Peuple
De U'Herbe (aka PH.). Though
the music has its roots in hip-
hop, it also toys with ska,
jazz, deep house and break-
beat, littering dub basslines
haphazardly with obscure
samples. At the core of the
band are DJ/producers Stani
and Pee, who met in 1997
and were later joined by
drummer Psychostick and
trumpet player/rapper,
N'Zeng. They still live in Lyon.
“It is important for us,” Pee
explains. In fact, their proxim-
ity to the Swiss border means
they actually enjoy more pop-
ularity in Geneva and Lau-
sanne than in Paris. Last
year, RH. contributed two
tracks to French independent
movie Baise Moi, which was
directed by their friend Vir-
ginie Despentes, and
released their debut mini-LP
000—a compilation of their
tracks to date—on their own
Lyon-based label, Supadope
Records. The album came to
the attention of their distribu-
tor PIAS (Play It Again Sam),
which duly licensed it for a
European release. l
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DO YOU KNOW THESE NAMES?

> 0Qur readers do. Every month, aver 200,000 cutting-edge music

buyers look to URB magazine as the gospel of electronic music, hip-hop
and DJ culture. Our readers will spend over $110 million on music
purchases this year. URB is their essential guide to new sounds.

DAVE RALPH | BOB SINCLAR | CRISTIAN VOGEL | LARGE PROFESSOR | CREAMFIELDS. UK

2000 REWIND: THE YEAR'S 20 BEST ALBUMS | PLUS 2001 PREVIEW

YOUR BUIDE TO FUTURE MESIC CULTURE
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SPECIAL REPDRT: THE RAVE SCENE
BIGGER. BUU]_ER BETTER?

JAM BANDS
THE GRANDLA-CLOWSTICK CONNECTION

Spread your word.|

URB reaches more music fanatics each month than any other title in its arena. For a sample copy
and media kit, contact mediafdurb.com or Raymond Roker, Publisher at 323-315-1718

JRB: FUTURE MUSIG GULTURE

urb magazine | urb.com | urb music | urb presents essential selection

®2001 NativeSon Med a,Inc.
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DB Beat-Mixes Gentler Drum’N’Bass On Breakbeat Science

TELL ME A SECRET: According to
DJ DB, most U.S. drum’n’bass fans are
only familiar with the genre'’s harder
and darker sounds: “It's what they tend
to hear in the clubs—the harder, faster,
and more evil
tracks. But there’s
a whole other side
of drum’'n’bass
that no one knows
about.” Fortu-
nately, this is a-
bout to change
with the release of

DB DB’s ninth beat-

mixed set.

After the release of a dozen 12-
inch vinyl singles, New York-based
Breakbeat Science Recordings
gives birth to its first CD Tuesday
(17) with DB’s The Secret Art of Sci-
ence, distributed by Alternative
Distribution Alliance.

“The tracks I selected for this disc
reflect the kind of drum’n’bass sounds
I was introduced to in the early '90s—

s e

HOT PLATE

= Barbara Tucker, “Love’s on Time"
(Junior Vasquez Music single). Dance music
veteran Barbara Tucker may have been lay-
ing low for the past several months. but
“Love’s on Time” finds her returning in
ineredibly fine form. In fact, this is the sing-
er’s most-focused, well-produced track in
eons. Any rough edges of past recordings
have been replaced with soaring vocals, sub-
lime musicianship, and timeless lyries. It
appears that Ms, Tucker has found the per-
fect match in producers Junior Vasquez and
Kazuhiko Gomi

e Sandy Rivera & John “DNR” Al
varez Featuring Shawnee Taylor. “I'or-
ever” (Subliminal single). Gorgeous house
rhythms, feisty filtered effects. and drip-
ping-with-soul voeals (Taylor shines hright
ly here). “Forever” is perfect for the swel
tering summer season. For something
darker and more tribal, go directly to Harry
“Choo Choo” Romero & Jorge “DJ
Lace” Jaramillo’s Bambossa Dub.

# Modjo. “What I Mean” (Sound of
Barclay France single). After the decid-
edly retro sounds of “Lady (Hear Me
Tonight)” and “Chillin".” French duo
Modjo delivers a straight-up. radio-primed
pop song with the guitar-laced “What 1
Mean.” Club DJs and punters are advised
to investigate lan Pooley’s Na Praia and
Mood H Swing’s Vocal Dub remixes.
which are steeped in. respectively, Spanish
and rubbery house inflections.

® The Ones. “Flawless™ (A Touch of
Class Recordings single). With the funky
“Flawless” (recently licensed to Positiva
U.K.), the Ones—comprising Paul Alexan-
der, JoJo Americo. and Nashom—recall a
time and place when such New York clubs
as Danceteria, the Paradise Garage, and
Areareveled in musical diversity. If the orig-
inal version is too downtempo for your
tastes. give a listen to the Italo Disco mix.
which loosely borrows from Gary’s Gang’s
“Keep on Dancin’.” DJ Will & Gant offer a
minimal electro restructuring. while the
Ibiza. Spain-ready A Touch of Class Re
Remix of the DW Boys mix invokes the days
of Class Action’s classic “Weekend.”

= The Dum Dum Project. “Hey
Diwani. Hey Diwana” (Grooovy Sounds
Unlimited single). The first single from
the Project’s new album. E.rport Quality.
is a delirious mix of Middle Eastern
rhythms, erackling electronie beats, and
hypnotie vocals from "70s cult icon Asha
Pulthi. Niraj Chag’s Nawty Boy remix
brings together elements of 2-step. hreak-
beat. electro. and Detroit techno.

Dauce

by Michael Paoletta

those early Omni Trio and LTJ
Bukem tracks,” DB says. “It’s impor-
tant to get this style of drum’n’bass
music out there so people can hear it.”

The Secret Art of Science is inspir-
ing, emotional, and melodic—DB
style. The set finds DB spotlighting
classic (Bukem's “Music”), radio-
friendly (Everything but the Girl’s
“Before Today”), and current (Klute's
“Chicks”) gems. Two tracks—"All
Things” and “Impressions,” both by
Pieter K.—have never seen the light
of day until now.

For DB, this compilation is as
much about education as it is about
entertainment: “A DJ must always
do both, must always find that deli-
cate balance. For me, that means
playing a mix of harder and softer,
more melodic sounds. I even toss in
some 2-step now. It's about deliver-
ing a wide spectrum of music.”

For those who may not know, DB
—who migrated to New York from
London 12 years ago—was the
founder of the weekly rave Nasa at
New York’s Vinyl club. By the mid-
'90s, he was director of A&R at
Smi:)e Communications. In '98, DB,
together with Andrew Goldstone,
founded F-111 Records.

Five years ago this September,
DB, DJ Dara, Paul Morris, and
Sean Shuter opened the Break-
beat Science record store in New
York’s East Village (the store
recently moved to the Lower East
Side). In '97, the shop launched
breakbeatscience.com on the Inter-
net. Originally, the specialty store
specialized strictly in drum'n’bass.
Today, its inventory also includes 2-
step and nu-skool breaks.
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Breakouts: Titles with future chart potentiai,
based on club play or sales reported this week

OnJuly 21, DB (whois not involved
with Breakbeat Science Recordings)
says the store will celebrate its fifth
anniversary with an outdoor after-
noon festival at P.S. 1 in Long Island
City, N.Y. Confirmed DJs for the
event include MJ Cole, DJ Craze,
Reid Speed, DJ Dara, and DB.

DB says the current drum'n’bass
scene is definitely becoming more
popular: “There was a time when the
genre died in the media. It gave the
music a chance to go back under-
ground, which has had a very positive
effect. The hype has been replaced
with a more natural, organic breed-
ing ground. And that’s fine by me.”

SMOOTH OPERATOR: Grammy
Award winner Itaal Shur—co-writer
of “Smooth” for Santana, as well as
Maxwell’s “Ascension (Don't Ever
Wonder)"—returns to his club roots
with Itaal Shur Presents Milk &
Honey’s 10 Hits to Bliss. Due Tues-
day (17) from Wave Music, the set
finds Shur in a decidedly festive and
funky mood. Those expecting more of
the same jazz and hip-hop nuances
that permeated the artist’s 1998
debut, Music From the Aural Ex-
citer, on which he recorded as Big
Muff, may be slightly surprised.

The set's lead single, *“Touch”—with
remixes by Boyd Jarvis, Francois K.,
Matthias “Matty”” Heilbronn, and
Attaboy—is a delicious mix of Prelude-
era funk and Air-inflected vocals. “Par-
ler” overflows with Chic-inflected gui-
tar licks, while “Feel Good” brings to
mind Daft Punk’s effervescent “One
More Time.” “Rain” bumps with tribal-
shaded house undercurrents. Purists
will surely gravitate to the Jamiro-
quai-etched “You, Me & the Music”
and the inspirational “High.”

Ultimately, 10 Hits to Bliss show-
cases an artist who'’s not afraid to
make dance music of the musical kind.

Feelin’ Fine. To celebrate the release of DJ Erick Morillo’s Subliminal Ses-
sions One, Subliminal Records recently held a party at New York’s Centro-Fly
club, which is home to the weekly Subliminal Sessions party. Shown in the
nightclub’s Tapioca room, from left, are Phearce Musica’s Ani Phearce,
DJ/producer José Nunez, Subliminal founder Morilto, and remixer/producer
Alex Alicea, who records as Who Da Funk. Standing in the rear is Bambossa
Records founder DJ/producer Harry “Choo Choo” Romero.

And in these times of monotonous
beats and rhythms that go nowhere
fast, that's really saying something.

CHOICE CUTS: OK, here we are
listening to the new 'N Sync album,
Celebrity (due July 24 on Jive), and
we can't help but shake our head in
disbelief and smile at the same time.
The strong set finds the obviously
beat-aware quintet mining contem-
porary British dancefloor beats on
two tracks. Both “Up Against the
Wall” and “The Two of Us” are
steeped in the kind of pop-laced 2-step
beats and rhythms that have pro-
pelled Craig David to the top of
European charts. Now, wouldn’t it be
positively ironic if 'N Sync becomes
the act to break 2-step in America?
It would behoove fans of Luther
Vandross—particularly those who

fondly recall his days as a vocalist for
such disco-era acts as Change and
Bionic Boogie—to pick up the Jap-
anese import of his new eponymous
disc (Funhouse/BMG). Why the inter-
national version? Well, the domestic
version (onJ Records) doesn’t include
the glorious Denise Rich/Vandross-
penned “You Really Started Some-
thing,” which so deserves to be em-
braced by soulful house DJs. Such
beauty deserves immediate attention.
Nite Grooves/King Street Sounds
will issue the third installment of its
Abstract series July 24. Following in
the groovy footsteps of Abstract Jazz
and Abstract Afro, Abstract Latin
Lounge focuses on artists, producers,
and remixers who've embraced the
percussive Latin sound. While there
are many high points here, Fluide
(Continued on page 54)

After months of planning and
organizing, the eighth annual Bill-
board Dance Music Summit is fast
approaching. This year’s event,
which takes place July 24-26 at
New York's Waldorf-Astoria,
boasts a diverse and powerful
lineup of confirmed artists, DJs,
and panelists.

The summit’s opening-night
party, set to take place July 24 at
Shine, will include live performanc-
es (with bands) by Strictly Rhythm
artist Ultra Naté and Logic Rec-
ords’ Gloria Gaynor. The Angel,
King Britt, and DJ Smash are the
DJs for the evening.

The after-party sponsored by
Strictly Rhythm, Groovilicious, and
G2 at the Frying Pan will feature
performances by Crystal Waters,
Abigail, and Reina.

On July 25, influential female
drum’n’bass artist DJ Rap is con-
firmed to give one of the summit’s

Artists, Panelists Announced For Dance Summit

keynote addresses (11 a.m.-noon).
Her keynote will consist of an onstage
interview, followed by questions from
summit attendees. Preceding DJ Rap
will be Tommy Boy Records founder
Tom Silverman, who will deliver a
more traditional speech.

This will be followed by the panel
“(Not) On the Radio: Alternatives to
Getting Your Music Heard, Encom-
passing the Internet, Digital Radio, and
Madison Avenue,” moderated by D.J
Tiimes magazine’s Jim Tremayne. Con-
firmed panelists include DJ Central
.com’s Joe Danziger, Grooveradio.com’s
Swedish Egil, Dowd & Marotta PC.s
Daniel Marotta, Music Choice’s Seth
Neiman, Media Services' Oscar Poche,
and V2 Music’s David Steel.

From 2:15-3:45 p.m., Oracle Enter-
tainment’s Debra Eriksen will mod-
erate “Around the World: An Inter-
national Round-Table Discussion on
the State of Dance/Electronic Music.”
Panelists include Warner Music

Group's Michael Cohen, Trust the
DJ’s Lynn Cosgrave, Ministry of
Sound’s Barney Glover, Kinetic
Records’ Steve Lau, Moonshine
Music's Steve Levy, Six Degrees
Records’ Jennifer Matthews, 4 Lib-
erty Records’ Tony Portelli, and
MCT/Bold's Marci Weber.

The panel “Sisters Are Doin It
for Themselves: The Role of the
Woman in Clubland 2001” is sched-
uled for 4:15-5:45 p.m. Moderator
Claudia Cuseta of Maxi Records &
Promotions will be joined by such
panelists as artist/DJ The Angel
(Supa Crucial Recordings), DJ
Paulette, DJ Jeannie Hopper (Lig-
uid Sound Lounge), DJ Rap (Prop-
er Talent Records, Columbia),
Marthe Reynolds (Island Def Jam
Music Group), Anita Sarko (Anita
Sarko Procuctions), Chi Chi Valen-
ti (Mothernye.com), and Judy Wein-
stein (Def Mix Productions).

(Continued on nert page)
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ARTISTS, PANELISTS ANNOUNCED FOR DANCE SUMMIT

(Coutinued from preceding page)

With the arrival of dusk, the sum-
mit moves outdoors to the Sunset Ter-
race at Pier 61, where New York DJs
Danny Krivit and Steve Travolta will
man the turntables. At this party,
Nervous Records will present the
debut of Viola, who will perform the
underground hit “Little Girl,” which
is scheduled for a September release.

The July 26 events begin with
“Nightclubbing: From New York to
Los Angeles—And All Points in
Between” from 12:15-1:45 p.m. Green
Galactic’s Susan Mainzer will mod-

erate, with panelists Scott Henry
(Buzz/Ultra Records), Nigel Rich-
ards (611 Records), Ethan Brown
(New York magazine), Will Patterson
(Electronic Music Defense + Educa-
tion Fund), Robert Silbering (Foren-
sic Investigative Associates), and
Graham Boyd (ACLU Drug Policy
Litigation Project).

At 2:15 p.m., Peace Bisquit Pro-
ductiong’ Bill Coleman will moderate
“Put Your Body in It: A&R, Market-
ing, Promotion, and Artist Develop-
ment Within the World of Dance/

Electronic Music.” Participants in-
clude Alternative Distribution Al-
liance’s Andy Allen, Maverick Rec-
ords’ Jason Bentley, Giant Step’s
Maurice Bernstein, Moonshine Mu-
sic’s Evan Cerasoli, E-Lastik Record-
ings’ Louie DeVito, Tommy Boy Sil-
ver Label’s Victor Lee, Star 69
Records’ Peter Rauhofer, and Logic
Records’ Kelly Schweinsberg.

“My Family Depends on Me: Art-
ists, Producers, Remixers, and DJs”
will follow at 4:15-5:45 p.m. Chris
Cox (half of Thunderpuss), Tom

Moulton, Naté, Roger Sanchez (R-
Senal), Sarina Paris (Playland/Prior-
ity), Cary Vance (Virgin Records),
and Junior Vasquez (Junior Vasquez
Music) form the diverse lineup.

The July 26 closing-night party at
the Centro-Fly club will certainly be
a global affair. In the club’s main
room, New York house DJ Roger
Sanchez will be joined by the U.K.’s
Rhythm Masters and DJ Paulette.
Star 69’s Suzanne Palmer, Sublimi-
nal’s Shawnee Taylor, and Logie’s
Lucrezia are confirmed to perform

their hits, “Hide U,” “Forever,” and
“Live to Tell,” respectively.

Centro-Fly’s Pinky room will spot-
light the 2-step and breakbeat turn-
table stylings of England’s MJ Cole,
Stanton Warriors, and Artful Dod-
ger. In the venue’s Tapioca room,
Bobby Shaw and Tony Troffa will
deliver classics all night long.

For additional info or to register for
the summit, log on to billboard.com/
events/dance or call Michele Jacan-
gelo at 646-6514-4660.

MICHAEL PAOLETTA
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Hartford Remembered In Latest Mountain Stage Project

BY RAY WADDELL
NASHVILLE—The life and music
of John Hartford are feted in a new
Live From Mountain Stage album
on Blue Plate Music.

The album had been in the
works for months, with an original
release date scheduled for October,
but was brought forward to July 10
in the wake of Hartford’s death
June 4 after a lengthy battle with
non-Hodgkins lymphoma (Bill-
hoard, June 16). He was 63.

A Tribute to Johm Hartford: Live
From Mountain Stage not only fea-
tures musicians performing their own
and Hartford’s material but also
boasts some of Hartford’s last per-
formances ever with his band.

Recorded at Nashville’s War

Memorial Auditorium last Sep-
tember, the tribute is part of the
popular Live From Mountain
Stage series, 1« West Virginia Pub-
lic Broadcasting production that is
syndicated to 125 stations in the
U.S. and Ireland, as well as Voice
of America internationally.
Nashville-based independent Blue
Plate has released Live From
Mountain Stage records since
1991; the Hartford tribute is the
26Gth in the series.

Of about 25 shows produced
annually for Mountain Stage, about
six are done on the road, with the
rest produced at the Cultural Cen-
ter Auditorium in Charleston, W.Va.
“John Hartford has been one of our
favorite artists, and this perform-

AWA Honors Harms, Hill, Riders
With Will Rogers Gowboy Awards

BY DEBORAH EVANS PRICE
NASHVILLE—Dan Roberts,
Brenn Hill, Joni Harms, and Riders
in the Sky were among the top win-
ners at the Academy of Western
Artists (AWA) 2001 Will Rogers
Cowboy Awards. Hosted by West-
ern singer Trudy Fair, the ceremo-
ny was held July 10 at the Scott
Theater in Fort Worth, Texus.

Harms took home the trophy for
Western female vocalist, with
Dave Stamey earning the nod for
male vocalist and longtime
favorites Riders in the Sky picking
up the award for duo/group. Hill’s
Trail Through Yesterday was
named Western album of the year.
Roberts won the entertainer of the
year accolade. Author Elmer Kel-
ton was presented with the Life-
time Achievement Award.

“I am pleased with the continued
increased interest in Western musice,”
sayvs AWA executive director Bobby
Newton. “Western music’s appeal is
in its simplicity and that it takes peo-
ple back to their roots. Plus, we have
some great new talent that has come
along who are continuing the tradi-
tion of the great Western singers und
songwriters who paved the way for
them.”

In addition to the awards show,
this vear the AWA presented a
seminar for those involved in the
Western musie community. Orin
Friesen, a veteran DJ with KFDI
Wichita, Kan., delivered the
keynote address.

Another highlight was a panel
on songwriting and publishing
headed by Jim Sharp, publisher of
American Songwriter magazine.
Panelists were Roberts, who co-
wrote “Beaches of Cheyenne”
with Garth Brooks and Gordon
Kennedy; Bob Campbell, whose
song “Roundup Time” was named
AWA’s Western song of the year in
1997; and singer/songwriters
Harms and Lorraine Rawls. A

showcase was held in the evening
following the seminars.

“Our first seminar went very
well,” Newton says. “We had some
good speakers who presented
well-rounded discussions on dif-
ferent aspects of the business.
And Trudy Fair did her usual
great job as host of the awards
show. I think the awards are a
good reflection of what is happen-
ing in Western musie today, and I
believe these artists who won are
great representatives of our
Western music industry.”

Awards are also presented for
a variety of Western arts, includ-
ing engraving, hitching, and sad-
dle- and spur-making. The fol-
lowing is a list of additional
winners in the music and cowboy
poetry categories:

WESTERN MUSIC
Song: “Doan’s Crossing” by Chuck
Milner.
Yodeler: Sourdough Slim (aka
Richard Crowder).

WESTERN SWING

Male vocalist: Craig Chambers.

Female vocalist: Trudy Fait:

Instrumentalist: Leon Chambers.

Song: “New Mexico” by Joe Mer-
rick.

Albun/CD: West by Southwest by
Craig Chambers.

Band: Texas Mud.

Disc jockey: Hugh McLennan.

Radio station: KYOX Comanche,
Texuas.

Rising star: Kevin Davis.

COWBOY POETRY

Male: Sunny Hancock.

Female: Elizabeth Ebert.

Cassette/CD: Life's Choices by
Dennis Flynn.

Book: A Couw's Tail Jor « Compass
by Leon Flick.

Humor: Clay Lindley.

ance was his ninth on Mountain
Stage,” says Larry Groce, host/co-
producer of Mountain Stage. “He
symbolizes what we've always tried
to do: showcase people
who have forged their
own way and whose music
defies categorization.
John had one foot in pop-
ular music and one foot in
the old-time music he had
an abiding love for.”
Producers were more
than pleased with the
result, which features
such highlights as Kathy
Mattea and Tim O’Brien
performing “Gentle on
My Mind” and Gillian Welch'’s stir-
ring rendition of “In Tall Build-
ings”—both written by Hartford
—as well as Hartford’s perform-
ances of his “In the Heart of the

HARTFORD

Cross-Eyed Child” and “The Boys
From North Carolina.”

“It was great to see all of John’s
friends and admirers who came will-
ingly to contribute to the
show, obviously not know-
ing how ill John was,” says
Dan Einstein, VP/co-
owner of Blue Plate Music
with Al Bunetta. “It was
a fitting tribute and a
great radio show, and now,
through everyone’s kind-
ness, it’s a great CD.”

Hartford’s songwriting
skills and musicianship are
inevidence on the CD, as is
his sense of humor and
appreciation of the tribute. “This is a
tremendously emotional thing, if for
no other reason than for validating
what I've been doing all these years,”
he says, introducing his version of

“Giv e Me the Flowers While I'm Liv-
ing.”

“T know why everybody’s
here,” he continues. “You think
I'm gonnu eroak.”

Groce says, “John’s comments
were absolutely in charac
funny and true.”

Those who participated found
the experience gratifying. “That
particular day was a real nice
reunion for a lot of people, particu-
larly backstage,” O'Brien says.
“You’'d see a grinning Norman
Blake backing up John Hartford
and Vassar Clements, kind of a
partial Aereo-Plain [Hurtford’s
1971 band, with Tut Taylor] re-
union. There was some wikd two-
fiddle stuff going on back there,
and nobody played any wilder
music than John Hartford.”

(Continuved on paye 52)

CMA To Induct Twelve Into Hall Of Fame;
Lauderdale Portrays Jones In Wynette Play

WEBI% PIERCE’S eye-popping 1962 Pontiac Bonne-
ville has been on display at the Country Music Hall of
Fame and Museum for many years. Soon, a plaque
dedicated to the late Pierce will also be on display, not
too far from the car with its hand-tooled leather uphol-
stery, ornamental handguns, and silver-dollar adorn-
ments. Pierce is one of 12 country music icons recent-
lv selected by the Country Music Assn. (CMA) for
induction into the Country Music Hull of Fame.
While just two individuals, duos, or groups are
usually inducted each vear, the CMA chose this
year, in which the new Country Music Hall of Fame
and Museum building opened in Nashville, to play
catch-up. Since the Hall of Fame was established

and Lucky Dog labels. He reports to Sony Music
Nashville senior VP of sales and marketing Mike
Kraski. Libby’s new duties include overseeing the
international sales efforts of Sony Nashville artists.
Rhonda Christensen joins [ipic Records as West
Coast regional promotion manager. She replaces Bob
Mitchell, who is resigning because of continued prob-
lems related to a leg injury he suffered in 1997 and 10
subsequent operations. Mitchell will be retained as a
consultant to Epic. Christensen previously worked in
promotion at Curb/Universal and Virgin. Most recent-
ly, she was with artist management firm Element Sev-
enty Eight.
Leigh Brannon joins Wrensong Publishing as VP
of creative. She previ-

icated to each are on
display in the new
museum’s rotunda.
Grand Ole Opry
member Whisperin’
Bill Anderson and
Sun Records founder

by the CMA in 1961,
there have been 74
Nashville

inductees. Plaques ded-

Sam Phillips will be

N
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-
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ously worked at Mur-
rah Music and Cal TV.

Acuff-Rose Music
Publishing has signed
Jenny Landis to its
Milene Music division
and Matt Hendrix to
its Springhouse Mu-
sic arm.

inducted in the open
and non-performer cat-
egories, respectively.
Ten additional performers and industry profes-
sionals were selected for a special induction. All 10
were eligible because they have been final nomi-
nees for the Hall of Fame at least three times. They
are Pierce, the Delmore Brothers, the Everly
Brothers, Don Gibson, Homer & Jethro, Way-
lon Jennings, the Jordanaires, and the Louvin
Brothers, as well as producers and record execu-
tives Don Law and Ken Nelson.

Formal induction of the 12 honorees will take place
during an Oct. 4 dinner in Naghville. Honorees will also
be recognized during the 35th annual CMA Awards,
televised live Nov. 7 from Nashville on CBS-TV.

All inductees were chosen by the Hall of Fame
panel of electors, a group of more than 300 voters
appointed by the CMA board of directors.

ON THE ROW: Dale Libby is promoted from VI’ of
sales to senior VP of sales at Sony Music Nashville,
which encompasses the Columbia, Iipic, Monument,

by Phyllis Stark

A RTIST NEWS:
Jim Lauderdale has
been cast as George
Jones in the musical drama Stand by Your Man:
The Tammy Wiynette Story, which will run at
Nashville’s Ryman Auditorium Sept. 13-Oct. 28.
Jones was one of Wynette’s five husbands. In
other news, Lauderdale has re-signed with
Nashville-based Bluewater Music, which has been
publishing his music for more than 12 vears.

Junior Brown is opening dates for Dave
Matthews Band this month to promote his
upcoming album, Mixzed Bag, due July 31. Brown’s
voice will also be featured on an upcoming TV
commercial for Lee Jeans.

The Girls’ Night Out tour has formed a charitable
partnership with USA Harvest. The tour, which
kicks off July 13, features Reba McEntire, Marti-
na McBride, Sara Evans, Jamie O’Neal, and Car-
olyn Dawn Johnson. USA Harvest is a food col-
lection agency that benefits the nation’s hungry.
The charity will have stations to collect nonperish-
able food set up at each of the tour’s venues.
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by Wade Jessen

BEYOND AMAZEMENT: After launching the group’s new album onto
Top Country Albums at No. 1 and The Billboard 200 at No. 9 last issue,
Lonestar shatters its own Broadcast Data Systems-era record for most
detections during a single week with “I'm Already There” (BNA), the
lead single fiom the same-titled set. The single improves 126 detections
to score a fifth week atop Hot Country Singles & Tracks and closes with
6,306 detections—good enough to unseat the band’s 1999 multiformat hit
“Amazed” as the song to achieve the format’s fattest one-week detec-
tion sum since we adopted technology-based airplay charts more than
11 years ago. During a record-setting eight-week run at No. 1, “Amazed”
went to the head of the class with 6,204 spins in the Aug. 14, 1999, issue.

Meanwhile, the RCA Label Group manages four of the format’s 10
biggest gainers this issue on the radio chart. Up a whopping 1,022
plays, Brooks & Dunn’s “Only in America” (Arista Nashville) tukes
the chart’s biggest increase and shoots 26-20. In second place, label-
mate Phil Vassar’s “Six-Pack Summer” gains 433 detections and steps
27-26, while Martina McBride’s “When God-Fearin’ Women Get the
Blues” (RCA) is the third-largest gainer, moving 41-36 with a gain of
432. Newcomer Carolyn Dawn Johnson’s “Complicated” (Arista
Nashville) bullets at No. 25, up 322 plays.

On Top Country Albums, I'm Already There scans more than 67,000
copies but is pushed to No. 2 by the O Brother, Where Art Thou?
soundtrack, which takes Greatest Gainer honors with a 7,5600-unit
gain. That title continues to reap benefits from the film’s first few
weeks in the home-video market.

ON HIS OWN: Tim Rushlow takes Hot Shot Debut honors at No.
56 on Hot Country Singles & Tracks with “Crazy Life,” a single from
his self-titled solo debut set that peaked at No. 28 on Top Country
Albums in March. Rushlow, formerly an Atlantic artist, recently
bought his album back from WEA and has employed Scream, a
Nashville-based indie, to work the new single.

Meanwhile, “America the Beautiful” appears on the chart at No.
58—the result of a pre-Independence Day promotion of the multi-
artist recording organized by DreamWorks and MCA Nashville pres-
idents James Stroud and Tony Brown for a TV special produced by
Norman Lear (Nashville Scene, July 7). The track doesn’t have any
label listed because it was made available only via Digital Generation
Systems, a download service utilized most often by labels when issu-
ing lead singles from major artists.

HOT GRASS: The Pacesetter honor on Top Country Albums is handed
to Rhonda Vincent’s The Storm Still Rages (Rounder), which gains 33%
and shoots 69-59. Vincent's current tour will follow an ambitious sched-
ule through November, including a July 18 appearance on QVC’s morn-
ing show and several appearances on the Grand Ole Opry . . . Elsewhere
on Top Country Albums, Patty Loveless’ Mowuntain Soul (Epic) rises
24-22 following the release of a videoclip for “The Boys Are Back in
Town,” now airing on CMT and Great American Country.

HARTFORD REMEMBERED IN LATEST MOUNTAIN STAGE PROJECT

(Continued from page 50)

As Hartford's health rapidly
deteriorated, Blue Plate’s process
of gaining the normal clearances
for the project was accelerated so
that Hartford could see its
results. “He was as excited [about
the project] as he gets,” Bunetta
says. “John was always on to the
next thing. He was never one to
sit around and talk about yester-
day. But if this wasn’t something
we thought was great, if we did-
n’t think it was representative of
the spirit of John Hartford, we
wouldn’t put it out.”

The project was wrapped up the
week that Hartford passed away,
Einstein says. Rushing it ereated
some challenges. “We usually have
an eight- to 12-week window to let
everybody know it’s available and
to get everything in high gear,”
Einstein says. Promos to press and
retail were sped up, as were radio
mailings to Americana, bluegrass,
folk, and specialty radio programs.
Ason past Mountain Stage releas-
es, no single is planned.

Retail appears poised to high-
light the CD. “When we get it we’ll
sale-price it, and we’ll have a lis-
tening station at some point, prob-
ably in September,” says John
Bronicki, music buver for Borders
Books & Music. “It’s a rush-release
because of [Hartford’s] untimely
death, but it’s a great record, and
the bluegrass/folk artists on there
do a great job.”

Bronicki thinks the record will
sell well for its genre. “It won'’t be
a monster record, but it will prob-
ably do better than a [typical Hart-
ford release] because he just
passed, and there is a lot of inter-
est in his musie.”

But those involved with the
project believe that its success is
about more than commercial via-
bility. “My biggest hope has al-
ready been realized—to hear John
Hartford with people that love and
respect him on the same record,”
Bunetta says. “It’s a nice thing to
have documented.”

Groce adds, “I hope that it brings
John’s music to as many people us
possible and keeps alive his memo-
Iy in a way that’s totally appropri-

ate. He influenced so many people
and so many different kinds of
music—more than most people
understand. John was all about the
music, and he kept things focused
where they should be.”

(Brien agrees that Hartford’s

influence cannot be overstated.
“People in my age group were
severely affected by his music
and his attitude about music. He’s
the guy who told me, ‘Don’t ever
get famous for something you
don't like doing.””

Bellamys Honored. The International Fan Club Organization {(IFCO)
presented its Tex Ritter Award to the Bellamy Brothers during Fan Fair in
Nashville. Pictured, from left, are Loudilla Johnson of IFCO, David Bellamy,
Kay Johnson of IFCO, Howard Bellamy, and IFCO’s Loretta Johnson.

Fancy Picking. Nothin’ Fancy, an act on Orlando, Fla.-based Pinecastle
Records, performs during the label’s recent artist showcase at the Gibson
Bluegrass Cafe in Nashville.
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

14 AIN'T NOTHING ‘BOUT YOU (Sony/ATV Tree, let Rain, ASCAP/Sony/ATV Tree, BMI) HL
BMI/Wenonga, BMI/Universal, ASCAP/Memphisto, 33 HEARTBREAK TOWN (EMI April, ASCAP/House 0f

ASCAP) HL/WBM Bram, ASCAP) HL

58 AMERICA THE BEAUTIFUL (Public Domain) 43 HELPLESSLY, HOPELESSLY (Sony/ATV Tree,

28 ANGELS IN WAITING (WB, ASCAP/Cal IV, BMI/Songs Of Teracel, BMI/Songs Of Universal, BMI)
ASCAP/0'Shaughmessy Avenue, ASCAP/Peermusic Ill, HL/WBM
BMI/Wide Ocean, BMI) HL/WBM 42 HONEY DO (Mighty Nice, BMI/A! Andersongs,

6 AUSTIN (Talbot, BMI/Kirstisongs, ASCAP)
51 THE BIRD SONG (Major Bob, ASCAP/Buzz Cason,
ASCAP/Southern Writers Group, ASCAP) WBM
25 COMPLICATED (EMI Full Keel, ASCAP/April Blue, 32
ASCAP/EMI Blackwood, BMI/Zomba, BMI) HL/WBM

BMI/Bluewater, BMI/Songs Of Windswept Paific,

Hold Your Songs, BMI/Rio Bravo, BMI) HL/WBM
HOW COOL IS THAT (Sony/ATV Tree, BMI/Warner-
Tamerlane, BMI/Major Bob, ASCAP) HL/WBM

56 CRAZY LIFE (Songs Of The Court, BMI/Stone Poet, 5 | COULD NOT ASK FOR MORE (Reaisongs, ASCAP)
BMI) WBM
15 DON'T HAPPEN TWICE (EMI April, ASCAP/Gotta 12 IFYOU CAN DO ANYTHING ELSE (EMI Blackwood,

Groove, ASCAP/Copyright.net, BMI/McMore, BMI) HL BMI/New Don, ASCAP/New Hayes, ASCAP) HL/WBM

11 DOWNTIME (Gravitron, SESAC/Bluewater, SESAC/EMI 49
Full Keel, ASCAP/Blakemore Avenue, ASCAP) HL

48  GETTING THERE (Universal-PolyGram International, 1
ASCAP/Terri-000, ASCAP) WBM

37 A GOOD WAY TO GET ON MY BAD SIDE (Universal,
ASCAP/Memphisto, ASCAP/Zomba, BMI/Teren It Up, 8
BMI) wBM

9 GROWN MEN DON'T CRY (Larga Vista, ASCAP/Scar- 47

Tamerlane, BMI/Ensign. BMI) WBM

I'M ALREADY THERE (Sony/ATV Tree, BMI/Zomba,
ASCAP/Swear By It, ASCAP/Josh-Nick, ASCAP)
HL/WBM

I'M JUST TALKIN' ABGUT TONIGHT (Tokeco Tunes,
BMI/Sony/ATV Tree, BMI/Big Yellow Dog. BMI) HL
I'M TRYIN' (Pacific Wind, SESAC/4t4, SESAC/Songs

BMI/My Life's Work, BMI/Nellow Desert, BMI/I Wan! To

IF YOU EVER FEEL LIKE LOVIN' ME AGAIN (Warner-

0Of Windswept Pacific, BMi/Gottahaveabie, BMI/Almo,
ASCAP) HL/WBM

17 IT'S A GREAT DAY TO BE ALIVE (EMI April,
ASCAP/House Of Bram, ASCAP) HL

41 | WANT YOU BAD (Music Sales, ASCAP)

55 | WANT YOU TO WANT ME (Screen Gems-EMI, BMI)

HL

21 | WOULD'VE LOVED YOU ANYWAY (Dannasongs,
BMI/Ensign, BMI/Songs Of Universal, BMI) HL/WBM

13 LAREDO (Mark Hybner, ASCAP)

34 LOVE OF A WOMAN (Songs Df Lastrada, BMI)

31 LOVING EVERY MINUTE (Sony/ATV Tree,
BMI/Wenonga, BMI/Zomba, ASCAP) HL/WBM
MAN OF ME (Universal-MCA, ASCAP/Zomba,
ASCAP/Teren it Up, BMI) WBM

35 NEVER LOVE YOU ENOUGH (Sony/ATV Cross Keys,
ASCAP/Onaty, ASCAP/Universal-PolyGram Interna-
tional, ASCAP/Green Wagon, ASCAP) HL/WBM

29 ON A NIGHT LIKE THIS (Warner-Tamerlane,
BMI/Instinct, ASCAP) WBM

20 ONLY IN AMERICA (Sony/ATV Tree, BMI/Buffalo
Prairie, BMI/Don Cook, BMI/Route Six, BMI) HL

40 REAL LIFE (I NEVER WAS THE SAME AGAIN)
(Major Bob, ASCAP/Castri, BMI/Whiskey Gap, BM{)

WBM

22 SECOND WIND (EMI Blackwood, BMI/Hatley Creek,
BMI) HL

54 SHE AIN'T GONNA CRY (Music Of Windswept,
ASCAP/In The Fairway, ASCAP/November Songs,
ASCAP/Creative Artist Agency, ASCAP)

2 SHE COULDN'T CHANGE ME (WB, ASCAP/Gary
Nicholson, ASCAP/Sony/ATV Cross Keys, ASCAP)
HL/WBM

26 SIX-PACK SUMMER (EMI April, ASCAP/Phil Vassar,
ASCAP/Milene, ASCAP/EMI Biackwood, BMI/Flybridge,
BMI) HL

45 SOUTHERN RAIN (Sunnageronimo, BMi/Achy Breaky
Heart, BMI/Two Seats Down, BMI)

39 STANDIN' STILL (WB, ASCAP/Dreamin’ Upstream,
ASCAP/High Steppe, ASCAP/Steel Wheels, BMI) WBM

30 STILL HOLDING OUT FOR YOU (Without Anna,
ASCAP/Chi-Boy, ASCAP) CLM/WBM

24 SWEET SUMMER (Desert Dreams, BM1/Michael-
house, BMI/Ensign, BMI/Rio Bravo, BMI) HL/WBM

52 TELLURIDE (Songs Of Universal, BMI/Sony/ATV
Cross Keys, ASCAP/Onaly. ASCAP) HL/WBM

59 TEXAS IN 1880 (Muckelroy, ASCAP/BMG Songs.
ASCAP)

44 THAT'S A PLAN (Warner-Tamerlane, BMI/Zantanon,
BMI/Harrs Gordon, ASCAP/Ticonderoga,
ASCAP/Music Sales, ASCAP) WBM

23 THERE YOU'LL BE (Realsongs, ASCAP) WBM

4 TWO PEOPLE FELL IN LOVE (EMI April, ASCAP/Sea
Gayle, ASCAP/Love Ranch, ASCAP/EMI Blackwood,
BMI) HL

50 UNBROKEN BY YOU (Universal-MCA,
ASCAP/Sony/ATV Tree, BMI/Ranch Rock, BMI/Big Red
Tractor, ASCAP/Ice Trey, ASCAP} HL/WBM

27 WHAT | DID RIGHT {EMI Full Keel, ASCAP/Left Foot,

ASCAP/Womaculate Conceptions, ASCAP/EMI Longi-
tude, BMI/Barney Building, BMI/Still Standing, BMI)

19 WHAT | REALLY MEANT TO SAY (Sony/ATV Cross
Keys, ASCAP/Sony/ATV Tree, BMI/Chris Waters
BMI/Still Working For The Man, BMI/Tommy Lee
James, BMI) HL

36 WHEN GOD-FEARIN' WOMEN GET THE BLUES
(Sony/ATV Cross Keys, ASCAP/Satcher, ASCAP) HL

3 WHEN | THINK ABOUT ANGELS (EMi April
ASCAP/Pang Toon, BMI/WB, ASCAP/Warner-Tamer-
lane, BMI) HL/WBM
7 WHEN SOMEBODY LOVES YOU (WB. ASCAP/Yee

Haw, ASCAP) WBM

57 WHEN YOU COME BACK DOWN (Howdy Skies,
ASCAP/Universal, ASCAP/Bicameral, BMI/Mighty
Nice, BMI) WBM

38 WHERE DOES IT HURT (Sony/ATV Tree, BMI) HL

53 WHERE | COME FROM (WB, ASCAP/Yee Haw,
ASCAP) WBM

10 WHERE THE BLACKTOP ENDS (Steve Wariner,
BMI/Buiit On Rock, ASCAP) WBM

16 WHILE YOU LOVED ME (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/K. Williams Songs,
ASCAP/Irving, BMH) HL

60 WHO | AM TO YOU (EMI Blackwood, BMI/Shaye
Smith, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poo-
dle, ASCAP) HL

18 WHY THEY CALL IT FALLING (WB, ASCAP/Maverick,
ASCAP/New Hayes, ASCAP/New Don, ASCAP) WBM
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C.CHAMBERLAIN (T.SHAPIRO,M.CRISWELL,M.WHITE)

MERCURY ALBUM CUT 1|

single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 2001, 8illboard/BP| Commurications

DATE, 2001 ==
z z z =
%] O Q %) O p =
2f |55 $g g% TITLE ARTIST | %2 2B |58 20|gE| TITLE ARTIST | %5
T2 |32 | «2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 |52 | 2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
—=l No.1 B 33 | 33 | 10 | HOW COOL IS THAT ANDY GRIGGS |
| 1 1| 15 "MUFAF'?’?EADY TH(E';E L 5 weeks at No. 1 LON%ST/gF: | D.MALLOY (A.GRIGGS,N. THRASHER, W.MOBLEY) (V) RCA 69082
D.H .MCDONALD,G.BAKER,F MYE {V) BNA 6308
SBRE o0 onuwen s evr | 52
(D)| 3| 4 | 24| SHECOULDN'T CHANGE ME MONTGOMERY GENTRY |, R R
J SCAIFE {C.KNIGHT,G.NICHOLSON} (C) (D) (V) COLUMBIA 79540 1 37 1 39 5 | LOVE OF A WOMAN TRAVIS TRITT 3
@ ’ 8 17 | WHEN I THINK ABOUT ANGELS JAMIE O'NEAL ; B.J.WALKER JR.,T.TRITT (K.BRANDT) COLUMBIA ALBUM CUT
K.STEGALL (J.O'NEAL,R.DEAN S.TILLIS) (V) MERCURY 172202 t @ 40 37 8 NEVER LOVE YOU ENOUGH CHELY WRIGHT 35
@ 7 9 18 TWO PEOPLE FELL IN LOVE BRAD PAISLEY D.HUFF (B.JAMES,ANGELO) (V) MCA NASHVILLE 172208 ¥
F.ROGERS (B.PAISLEY,K.LOVELACE,T.OWENS) (V) ARISTA NASHVILLE 69051 t 4 41 45 4 WHEN GOD-FEARIN’ WOMEN GET THE BLUES MARTINA MCBRIDE 36
5 2 2 23 | COULD NOT ASK FOR MORE SARA EVANS 7 M.MCBRIDE,P.WORLEY (L.SATCHER) RCA ALBUM CUT t
S.EVANS,P.WORLEY (D.WARREN) (v} RCA 69008 t 37 2 92 18 | A GOOD WAY TO GET ON MY BAD SIDE TRACY BYRD WITH MARK CHESNUTT 21
@ 10 14 13 AUSTIN BLAKE SHELTON 6 B.J WALKER JR. (G.TEREN,R.RUTHERFORD) (V) RCA 69081
B.BRADDOCK (O.KENT,K. MANNA} (C) (D) (V) GIANT 16767/WRN 35 36 8 WHERE DOES IT HURT THE WARREN BROTHERS 35 I
7 5 6 20 | WHEN SOMEBODY LOVES YOU ALAN JACKSON 5 B.WARREN,B.WARREN,C FARREN (B.WARREN,B WARREN,T.DOUGLAS) (v} BNA 69086 |
STEGALL (A.JACKSON ARISTA NASHVILLE :
K’ ( )' v H 69049 34 38 12 STANDIN' STILL THE CLARK FAMILY EXPERIENCE 3
11 11 g I'M JUST TALKIN' ABOUT TONIGHT TOBY KEITH 8 B8.GALLIMORE,T.MCGRAW (C.DANNEMILLER,R.L.BRUCE,C.HARRISON) CURB ALBUM CUT
J.STROUD,T.KEITH {T.KEITH,S.EMERICK) DREAMWORKS ALBUM CUT ¥ 38 20 9 REAL LIFE (I NEVER WAS THE SAME AGAIN) JEFF CARSON
9 8 8 18 | GROWN MEN DON'T CRY TIM MCGRAW 1 J.NIEBANK (N.THRASHER, J. JANOSKY) CURB ALBUM CUT 38
B.GALLIMORE,J. STROUD.T.MCGRAW {S.SESKIN,T.DOUGLAS) CURB ALBUM CUT A =i 7 | TWANT YOU BAD CHARLE ROBISON T 3
121 12 15 WHERiTHE BLACKTOP ENDS ] KEITH URBA’: 10 C.ROBISON,B.CHANCEY (T.D.ADAMS P CRANDON) (C) (D) (V) LUCKY DOG 79542/COLUMBIA 1
M.ROLLINGS. K. URBAN (S. WARINER,A.SHAMBLIN (V) CAPITOL 58992 5
.@ 42 42 10 HONEY DO MIKE WALKER
@D| 13| 13| 15 | DOWNTIME JO DEE MESSINA |, J.STROUD,D.COOK (A ANDERSON,J.STEELE K.BLAZY) (D) () DREAMWORKS 450914 | 2
B.GALLIMORE, T.MCGRAW (P.COLEMAN C.D.JOHNSON} CURB ALBUM CUT o 7 | HELPLESSLY, HOPELESSLY JESSICA ANDREWS 5
12 | 6 5 | 91 | IFYOU CAN DO ANYTHING ELSE GEORGE STRAIT | B GALLIMORE (B JAMES, T.VERGES) (V) DREAMWORKS 450918
T.BROWN,G.STRAIT (B.LIVSEY,D.SCHLITZ) (V) MCA NASHVILLE 172200 . i o | THAT'S A PLAN VIARK MCGUINN ~
(@) 15| 17 | 23 | LAREDO CHRIS CAGLE | |4 4 M.MCGUINN,S.DECKER (B.E.BOYD,D.LEONE) o vrR7aarset | 04
R,WR’IGHT,C.CAGLE (C.?AGLE) VIRGIN ALBUM CUT/CAPITOL 1 =T - SOUTHERN RAIN BILLY RAY CYRUS .
14 9 7 23 ?L";OEK’:SwmﬁwiguTTJSUP I — - RISBRO(ZK?L& EUNI\: ol -m D.HUFF (B.R.CYRUS,D.V.TRESS,M.J. SAGRAVES) (C) (D) (V) MONUMENT 79440 |
. R. M.WRIGHT (T.SHAPIRO,R. RUTH| V) ARISTA NASHVILLE 63048
MAN OF ME GARY ALLAN
15 14 10 | 27 | DON'THAPPEN TWICE KENNY CHESNEY 1 i % g T.BROWN,M.WRIGHT (R.RUTHERFORD,G.TEREN) MCA NASHVILLE ALBUM CUT t 4
B.CANNON,N.WILSON, K CHESNEY (C.LANCE, T. MCHUGH) (V) BNA 69035 = TRYIIN' . RS
18 18 17 | WHILE YOU LOVED ME RASCAL FLATTS 16 3 & & D.HUFF (C.WALLIN,J.STEELE A.SMITH) CAPITOL ALBUM CUT a
M.BRIGHT,M.WILLIAMS (M.DODSON,K.WILLIAMS,D WELLS) LYRIC STREET ALBUM CUT GETTINC THE’R;E e TERRI CLARK
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YOU I W
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M.WRIGHT,T.YEARWOOD (M.DANNA, T VERGES) (V) MCA NASHVILLE 172201 t K.STEGALL (A.JACKSON) ARISTA NASHVILLE ALBUM CUT
@| 2| »n| s fg&?g‘gs"r‘gxg DARRYL WORLEY |, 0 | _ | 2 | SHEAIN'T GONNA CRY MARSHALL DYLLON |
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: ol : : £ J.STROUD,T.BROWN (K.L. BATES, WARD) NO LABEL DOWNLOAD TRACK
ANGELS IN WAITING TAMMY COCHRAN TEXAS IN 1880 RADNEY FOSTER WITH PAT GREEN
B 1 B 1T ChHaNGEY (7.COCHRAN.. MCBRIOE. S HARRIS EPIC ALBUM CUT 1 | RE-ENTRY | 3 | ok (R FOSTER) L el
31| 31| 12 | ONA NIGHT LIKE THIS RiereRy % 60 | 59 | 5 | 5 | WHOIAMTO YOU COLEY MCCABE |
C.HOWARD (K.STALEY,D.KAHAN) (C) (D} (V) WARNER BROS. 16751/WRN M.BRIGHT, M WILLIAMS (S SMITH.C.WISEMAN) (V) RCA 69087
STILL HOLDING OUT FOR YOU SHEDAISY
30 28 14 28 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in
D-HURFI(ICOSBORN. R MARX) LYRIC STREELALBUM CUT | the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top
2 32 13 LOVING EVERY MINUTE MARK WILLS . | 20 are removed from the chart after 20 weeks. t Videoclip availability. Catalog number is for CD single, or viny! single if CD single is unavail-
3l | able. (C) Cassette single avaitability. (D) CD single availability. (DV) DVD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-
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FE| 52| 321 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST E2 |2 | 232|235 TITLE MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
~amll NO. 1 B 14 15 _18 213 | HOW DO | LIVE A’ CURB 73022 LEANN RIMES
1 1 1 9 | WHAT | REALLY MEANT TO SAY CAPITOL 58987 6 weeks at No. | CYNDI THOMSON 15 | 18 | 16 | 22 | THE MOST BEAUTIFUL GIRL ATLANTIC 85051/AG SOUTH 65
2 ) 10 | AUSTIN GIANT 16767/ WRN BLAKE SHELTON 16 16 15 14 | MATTHEW, MARK, LUKE & EARNHARDT DREAMWORKS 450327/INTERSCOPE SHANE SELLERS
3 | 3 | 3 | 47 | BUTI DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT CURB 73116 LEANN RIMES 17 | 13 | 12 | 18 | LOVEIS ENOUGH RcA 69034/RLG 3 OF HEARTS |
4 [ 4 | 4 | 22 | SHE COULDN'T CHANGE ME COLUMBIA 79540/SONY MONTGOMERY GENTRY 18 | 14 | 14 | 5 | TOOLAZY TO WORK, TOO NERVOUS TO STEAL MONUMENT 79611/SONY BR549
@ 5 7 8 ON A NIGHT LIKE THIS WARNER BROS. 16751/ WRN TRICK PONY 19 19 19 36 | GEORGIA ARISTA NASHVILLE 69010/RLG CAROLYN DAWN JOHNSON
@ 7 6 14 COME A LITTLE CLOSER WARNER BROS. 16762/WRN LiLA MCCANN 20 20 21 36 MEANWHILE BACK AT THE RANCH CURB 73118 THE CLARK FAMILY EXPERIENCE
7 | 6 | 5 | 21 | MRS. STEVEN RUDY/THAT'S A PLAN ViR 734758 MARK MCGUINN 21 | 21 | 20 | 37 | HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/NTERSCOPE TOBY KEITH |
(8) 8 8 31 | POUR ME WARNER BROS. 16816/WRN TRICK PONY RE-ENTRY | 69 | ROCKY TOP '96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
9 9 10 | 39 | OKLAHOMA/WARM & FUZZY EPIC 79503/50NY BILLY GILMAN 23 | 22 | 22 | 42 | MY LOVE GOES ON AND ON VIRGIN 58867/CAPITOL CHRIS CAGLE
10 | 10| 9 | 42 | THE WAY YOU LOVE ME waRNER BROS. 16818/WRN FAITH HILL 24 | 25 | 23 | 62 | ITDONT MATTER TO THE SUN/LOST INYOU @ capioi58788  GARTH BROOKS AS CHRIS GAINES
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13 17 17 14 SIMPLE LIFE COLUMBIA 79541/SONY MARY CHAPIN CARPENTER (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numerai following the sym-
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DANCE TRAX W _ AND INTERNET SALES REPORTS COLLECTED, compiLeD anp Provipep By [T
(Continued from page 48) |z 8
from pag ) , ) ) ) Z |2 ¢ |[ARTIST TITLE
Featuring Baccara’s “Vocé (E O guem” (Crammed Dises/Six De- gle “Bahia”/“Expand Your Mind,” 5 & | IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
Meu Amor)” is the stuff (dancefloor) grees); Snooze’s “Dormefa Girl” remixed by Kyoto Jazz Massive and :
dreams are made of. Later this (SSR/Crammed Discs Belgium); and  King Britt, respectively. This will be i [l v ANDREA BOCELLL @ - bjﬂ 1. i
month, the Brazilian-fueled/Por- Tweaker Featuring David Sylvian’s  followed by a double-pack vinyl set of 83 | Svies asaeni i1z sana e 38wkt Mo | >3 e ¢ #Dnesar WERE
tuguese-versed track will street asa  “Linoleum” (Six Degrees). “Breaking Down,” with mixes by (7| 2 |87 | ANDREA BOCELLI A SACRED ARIAS
single, complete with Ralphi Rosario In related news, P’taah has com-  Richard Morel vs. Ananda Project, i PHILIBS 462600 (12.56(18.98), , petc e
remixes. Don't le,t this pass you by! pleted the first le,g of its mini-U..S./ “Little” Louie Vega, Blaze,and new- | 37 3 |68 gg’&&ﬂﬁ’ﬁﬁ%@%ﬁﬁ Egégffg;;o CONNOR  \ppa| ACHIAN JOURNEY
If you haven’t given Missy El-  European tour. P’taah—whose live  comer Roman (aka Red Square). D e
. : S s . 4 | 7 | 4 | CINCINNATI POPS (KUNZEL) TCHAIKOVSKY: 1812 OVERTURE
liott’s Miss E ... So Addictive (The  band consists of Brann (keyboards/ In September, Freezone 7 (SSR/ TELARC 80541 (17.98 CD) ]
Gold Mind/Elektra) a spin, you're  programming), Sylvia Gordon Crammed Discs Belgium) arrives, |~% 3l 15 | 2 | UNITED STATES MARINE BAND PLAYS SOUSA
missing out on two dancefloor-ready ~ (bass/vocals), Genoa Mungin (con-  complete with a new Ananda Project P %L; :%MSSS%FZ ‘:57:: co) — = -
!t]racks..The ohl—so wicl;ﬁdl‘{‘Oldng_hool lg)‘as)i(ls(?(?bi Wl)lliamsd é;agmagmm sonigf, ‘l‘J ’;‘Jstice Melgy,” featuring t}lle B | 4|18 1mians E,\"ASE;BLE TeoiG7ssEn) MUSIC OF HOPE
oint” is equal parts funk and disco, Par rums), an i urn-  soulful Terrance Downs on vocals. [~/ MURRAY PERAHIA
with Missy wailin’ about “flashlights,”  tables)—is scheduled to embark on  Also included on the compilation is ! _RE_'EN_T_RY SONY CLASSICAL 89245 (17.98 EQ CD) PUSRIEAEHIAR A CON RIS
“neon lights,” and “party lights.” Dig  the second leg of its tour next month.  Companion’s “All or Nothing,” fea- 8 5115 E&ll%&gzsié%gg 1%%'5'5%?'5 CAMBRIDGE BEST LOVED HYMNS
below the song’s finger-snappin’, Following this, Brarm says, he'llbegin  turing the sublime vocals of Man-  |—— SRR
hand-clappin’ veneer, and you'll dis- work on P’.taah’s follow-up to Com-  dalay’s Nicola Hitcheock. (In case 9 12|80 | Decca 467049 (16,98 D) RENEE FLEMING
cover a timeless tale of not hurrying  pressed Light and its subsequent you haven’t heard, Companionis [ 10 i s | 8 | CHICAGO SYMPHONY ORCHESTRA (LEVINE) P ——
love. Tweakin’ house jam “4 My Peo- remixed project, DeCompressed  Brann’s latest moniker.) | WALT DISNEY 860986 (17.98 CD)
ple” finds Missy trading lyrical licks  Light, both on Ubiquity Recordings. Additionally, be on the lookout for 11 13 | 14 | RENEE FLEMING/JEAN-YVES THIBAUDET NIGHT SONGS
q . 8 s DECCA 467697 (16.98)
with Eve. Get ur freak on, indeed. And on Sept. 25, Nite Grooves/ Brann’s No Room for Form—A T T e
K ng Street Sounds will issue Anan- Compendium (Bombay Montreal) 12 10|30 EMI CLASSICS 57057 (16 98 CD) LEGEND
EEPING BUSY: Chris Brann da Project’s Re-Release, a collection  and Chris Brann Presents Inspira- ' | HELENE GRIMAUD o
) - X . ; 6| 4 RACHMANINOV: PIANO CONCERTO NO. 2
(aka Wamdue Project, Ananda Proj-  of previously released and previous-  tions (Karma Giraffe U.K.), which are _13 il TELDECI54376,{16-25(CD) : : o
ect, and P’taah, among other guises)  ly unavailable remixes from the act's ~ expected to street in early fall. Asif | 14 | g |15 LUCIANO PAVAROTTI LIVE 40TH ANNIVERSARY RECITAL

recently completed remixes of the fol-
lowing: Charles Webster’s “I Under-
stand” (Peacefrog U.K.); Mondo
Grosso’s “Now You Know Better”
(Sony Japan); Bebel Gilberto’s “Al-

Billboard.

debut, Release. Beat-mixed by Brann,
the set will also include two new
tracks (“Touch” and “Horizons”). The
disc will be preceded by a limited-edi-
tion double A-sided 10-inch vinyl sin-
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Top New Age Albums.

x| & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES
Y25 REPORTS COLLECTED, COMPILED, ANDPROVIDEDBY  Sound/Scan®
v | & |eZ| TITLE
I | < [£5| IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
i —m NO. 1 — |
1133 A DAY WITHOUT RAIN & =% 29w L2 EfYR
REFRISE 47420WARNER BRI v ks g 1 g

2 | 22| PURE MOODS Il
VIRGIN 50836

VARIOUS ARTISTS

LITTLE WING
EPIC 61597

OTTMAR LIEBERT + LUNA NEGRA

11| g | BEST OF 1990-2000
HIGHER OCTAVE 50946/VIRGIN

CHRIS SPHEERIS

@9~@a@w-

PHILIPS 546869

5 | a0 IF 1 COULD TELL YOU @ YANNI
VIRGIN 79893
15| 62 SNOWFALL YANNI
RCA SPECIAL PRODUCTS 45680
615 WINDOWS-25 YEARS OF PIANO ON WINDHAM HiILL VARIOUS ARTISTS
WINDHAM HILL 11591/RCA
37 | POEM DELERIUM
NETTWERK 30165
9 |39 VERY BEST OF YANNI YANNI
WINDHAM HILL 11568/RCA
101715 TOUCH-25 YEARS OF WINDHAM HILL VARIQUS ARTISTS
WINDHAM HILL 11592/RCA
11 |47 DREAMCATCHER SECRET GARDEN

RE-ENTRY DANCING WITH THE MUSE

ESSENCE/HIGHER OCTAVE 48755/VIRGIN

CHRIS SPHEERIS

HIGHER OCTAVE 50724/VIRGIN

13 | 13 46 MY ROMANCE: AN EVENING WITH JIM BRICKMAN JIM BRICKMAN
WINDHAM HILL 11557/RCA
14 | 14119 BEST OF BARCELONA NIGHTS: VOL. 1 OTTMAR LIEBERT

SILVER WAVE 927

15 | 16] 4 YOUR LINGERING TOUCH GOovI
REAL MUSIC 820
ANCIENT KITARO
16 |17 | 9 | tomo 73000
@ 22| 3 | NARADA DECADE 2 VARIOUS ARTISTS
NARADA 10363/VIRGIN
18 | 12| 39 | STATE OF GRACE VARIOUS ARTISTS
WINDHAM HILL 11565/RCA
PLAINS @ GEORGE WINSTON
19 | 25 | 93 | winpHAM HILL 11465/ReA
20 | 19] 12 MUSIC FROM A PAINTED CAVE ROBERT MIRABAL

24 | 67 NOUVEAU FLAMENCO A
HIGHER OCTAVE 48793/VIRGIN

OTTMAR LIEBERT

ROSAS DEL AMOR
NEW»> BAJA 539/TSR

ARMIK

PURE ORCHESTRA
RE-ENTRY| Garoen CiTv 34586

THE JOHN TESH PROJECT

FRESH AIRE 8
RE-ENTRY| \\iERICAN GRAMAPHONE 888

MANNHEIM STEAMROLLER

TABU
NARADA 5807 73/VIRGIN,

HEICIEICIS

18] 8

VARIOUS ARTISTS

(O Albums wth the greatest sales gains this week, ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album
units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond}.
Nurneral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100
minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates

| C and Inc.

vinyl available.[Ji indicates past and present ¢

titles © 2001, Bil

this weren't enough for one man,
Brann’s music has also made its way
to such cable shows as Sex and the
City, Queer as Folk, and Undressed.

GO WEST: San Francisco-based Om
Records debuts its new imprint,
Colourforms Recordings, July 24 with
the release of Boswick Gates’ “You
Are the Reason.” Effortlessly merg-
ing 2-step and Detroit techno, “You
Are the Reason” percolates with rub-
bery basslines, Larry Heard-inflected
keys, and elements of dub.

This will be followed one week later
by Ming & FS’ “Uncle Bubble.” A prel-
ude to the New York-based production
duo’s second full-length (The Human
Condition), the jazz-skewed, Ada
Dyer-fronted “Uncle Bubble” is one of
those delicious house tracks that is as
sinfully deep as it is wickedly crunchy.

DOWN THAT ROAD: Since its
inception eight years ago, British
indie Journeys by DJs has established
itself as a fine source of high-quality
DJ-mixed compilations. Founded by
Tim Fielding (who's also a co-owner
of the End nightclub in London), the
label is responsible for issuing some
of the first beat-mixed sets from such
jocks as John Digweed, Paul Oak-
enfold, and others.

On Tuesday (17), Journeys by
DJs—now New York-based and dis-
tributed by Caroline—will issue
Nicolas Matar’s Latitude 40°, a gor-
geous, seamless mix of jazzy and soul-
ful house, disco flourishes, and Afro-
Cuban rhythms. Highlights include
Smurf & Perry’s “Lovin’ You” (Vin-
cenzo’s Classic Club mix), Joey
Negro Presents Doug Willis’
“Begun 2 Luv U,” the Other Broth-
er’s “Holiday in Paradise” (Big Band
Beat mix), Hacienda’s “Sabor” (Ralf
Gum’s Latin Flavour mix), and Molu
in His African World’s “Musica.”

The Beirut, Lebanon-born Matar
spent his musical youth in England,
France, Spain, and New York—which
could explain the groovy musical
diversity on the disc. Of course, this
could also have resulted from his DJ
residency at the Pacha club in Ibiza,
Spain, for the past six years. Either
way, it’s yours to enjoy.

| RE-ENTRY MURRAY PERAHIA

SONY CLASSICAL 89243 (17.98 EQ CD)

BACH: GOLDBERG VARIATIONS

T0P GI.ASSIGAI. CROSSOVER.,

RLISSELL WﬁTSI:IN

| BRSO AR LT AR

1|12

g3 1S ot 5
—=m NO. 1 —
X THE VOICE

9-1'~'1ml‘

2131

TAN DUN FEATURING YO-YO MA
SONY CLASSICAL 89347 (17.98 EQ CD)

CROUCHING TIGER, HIDDEN DRAGON

3|16 BOND

MBO/DECCA 467091 (17.98 CD)

BORN

4|85 SARAH BRIGHTMAN @

VARIOUS ARTISTS
SONY CLASSICAL 89683 (18 98 EQ CD)

3 JOSHUA BELL

NEMO STUDIO/ANGEL 56968 (10.98/17.98)
HEARTLAND: AN APPALACHIAN ANTHOLOGY

SONY CLASSICAL 89358 (18.98 EQ CD)

LA LUNA

BERNSTEIN: WEST SIDE STORY SUITE

DG 469530 (17 98 CD)

ANNE SOFIE VON OTTER/ELVIS COSTELLO

FOR THE STARS

7 g6 | CHARLOTTE CHURCH A

3 |3 ANDRE RIEU

=
o

SONY CLASSICAL 64356 (11.98 EQ/17 98)

CHARLOTTE CHURCH

° | PHILIPS 543069 (17.98 CD) FIESTA

10 | 84 égbtw:&sléllc-/:f’gllsaaa (24.98 EQ CD) GREATEST HITS: 1969-1999
119 |2 g?(:lér?e%ge(:('fs.gs co) HANNIBAL
.NEW> égr%”(;ﬁg;citg?w (17.98 EQCD) WAIT FOR ME
13 138 S?ATGHUSEELIJE/};;C%??agne (17.98 CD) THE SONGS THAT GOT AWAY
14 | 127 | Mheteee g sacor NYLON & STEEL
15 112 g{éRAVElngRA‘IS.;’;IAAQY(N.Qii cD) LOVE SONG

discs and/or tapes. *Asterisk indi vinyl available. [

2001 Billboard/BPI Communications and SoundScan, Inc

TOP CLASSICAL MIDLINE

1 MICHAEL AMANTE MICHAEL AMANTE
MEDALIST
2 SOUSA FAVORITES VARIOUS ARTISTS
ST. CLAIR
3 CELLO FOR RELAXATION VARIOUS ARTISTS
RCA VICTOR
4 BEST OF THE MILLENNIUM VARIOUS
ARTISTS DG
5 STARS & STRIPES BOSTON POPS
ORCHESTRA FIEDLER RCA
6 THE #1 OPERA ALBUM VARIOUS ARTISTS
DECCA
7 ESSENTIAL MOZART VARIOUS ARTISTS
DECCA
8 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR
9 SOUSA: MARCHES VARIOUS ARTISTS
LONDON-SIRE
10 50 GREATEST CLASSICS VARIOUS ARTISTS
ST. CLAIR
11 RACHMANINOFF FOR RELAXATION
VARIOUS ARTISTS RCA VICTOR
12 VIOLIN ADAGIOS VARIOUS ARTISTS DECCA
13 SALUTE TO THE SERVICES FELIX SLATKIN
ANGEL
14 ESSENTIAL BEETHOVEN VARIOUS ARTISTS
DECCA
15 FIEDLER-GREATEST HITS BOSTON POPS
ORCHESTRA FIEDLER RcA

(O Albums with the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 aibum units (Gold). A RIAA certification for net shipment of 1 million units (Platinum) 4 RIAA certification for net
shipment of 10 m-lion units (Diamond). Numeral following Piatinum or Diamond Symbol indicates album’s multi-plat'num {evel
For boxed sets, and double albums with a running time of 10G minutes or more, the RIAA multipties shipments by the number of
past or present Heatseeker title Classical Midiine compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classica! Budget. ©

TOP CLASSICAL BUDGET

1 GUITAR CLASSICS VARIOUS ARTISTS
ST. CLAIR
2 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACY
3 RELAXING CLASSICS VARIOUS ARTISTS
ST. CLAIR
4 PIANO CLASSICS VARIOUS ARTISTS ST CLAIR
5 TRANQUIL CLASSICS VARIOUS ARTISTS
ST. CLAIR
6 GERSHWIN: AN AMERICAN [N PARIS VARI
0OUS ARTISTS MADACY
7 ROMANTIC CLASSICS VARIOUS ARTISTS
ST. CLAIR
8 POWER CLASSICS VARIOUS ARTISTS
ST. CLAIR
9 MOZART: SYMPHONY NO.40 VARIOUS
ARTISTS CASTLE CLASSICS
10 BABY'S FIRST CLASSICS VARIOUS ARTISTS
ST. CLAIR
11 MIDNIGHT CLASSICS VARIOUS ARTISTS
ST CLAIR
12 GENTLE CLASSICS VARIOUS ARTISTS
ST. CLAIR
13 CELEBRATE THE AMERICAN CLASSIC
VARIOUS ARTISTS NAX0OS
14 TCHAIKOVSKY: 1812 OVERTURE VARIOUS
ARTISTS CASTLE CLASSICS
15 CLASSICAL MASTERPIECES VARIOUS
ARTISTS MADACY
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TOP CONTEMPORARY JAZZ ALBUMS.

—smll NO. 1 B

SHANACHIE 5080 FROM THE HEART

BONEY JAMES/RICK BRAUN

WARNER BROS. 47557 SHAKE (T UP

B'@ g

HERB ALPERT

Artists & Music

Babe Winans
]

Brenda Russall

ﬁ ﬁ = COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS_MERCHANT AND INTERNET ]
¥ lg 8,_ SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SoundSéan®l CLEAR CHANNEL RETIRING SFX BRAND NAME
2 | B3| aRmisT l l I II“ TITLE (Continued from page 4)
| 5 |28| IMPRINT & NUMBER/DISTRIBUTING LABEL . . . . . ) . oo .
ment division, and the branding Outdoor is less nimble, so one has ~ expansion of responsibilities. Still,
—mgl NO. 1 B maneuver is further proof that toplan more concisely to take advan-  Balzer thinks it reflects the reputa-
JANE MONHEIT 6 wesks at No. | s -« of 2 — . s . ses. addi d ar Chs ’ .
1 l 1| 7| Neooep s219mariock BB SR industry rumors of a 1)(;nd1ng saleof  tage of it, Bgckel continues, adding  tion Clear Chdpnel has dev fallolped,
! T all or part of SFX are just that. that outdoor is starting to be used to  throughout its history of acquisitions,
@33 NARM 50006/RYKO - BET ON JAZZ PRESENTS: JAZZ NOW “Why would we make this change  promote Broadway productions and  for cultivating talented managers at
VARIOUS ARTISTS i re goi . ” 5 ¢ theater seasons g : i ick-
D635 N — THE BEST OF KEN BURNS JA27 if we're going to spin it off? .Cleal amphitheater Seasons. . ﬁrms. it has bought and moving quick
4 | 4| 3| TERENCE BLANCHARD Channel’s Mays asks rhetorically. When a concert is promoted via  ly to integrate them into its own sen-
L SONY CLASSICAL 89607 — LET'S GET LOST “It's highly profitable.” Clear Channel media, isn't that just  ior management team.
(5| 8 | 26 | YARIOUS ARTISTS CURE A2 And the much-heralded syner-  shifting money from one pocket to the While declining to be specifice,
5 |7 28"'SOU_NI_)TRACK gies appear to be coming to fruition.  other? Mays says that may be true, Mays hinted that further acquisi-
—t LEGACY/COLUMBIA 85350/CRG FINDING FORRESTER | Tn short, the relationship with  but the key is that money the concert  tions are not only possible but likely.
1 ]5]8] i 85475/CRG the essentiaLmies pavis | Clear Channel’s media properties  division was spending on other  “If you look at all our business lines,
g8 | 2 |49| JANE MONHEIT has helped sell more tickets—and  sources is now spent internally. He  we will continue to grow in all of
mg’ﬁzéi"g‘g’:‘éfé NEVER NEVER LAND more advertising. adds that the bulk of these decisions  them, including radio, television,
| 9 |93 | verve sag70svs - NEARNESS OF YOU - THE BALLAD BOOK Becker says, “There’s no question  are made on the local level. outdoor, and entertainment. That
12 | 35 | LOUIS ARMSTRONG in our minds we’ve been successful CCE also announced several exec-  means growing both organically and
Ctelee B g e A D A A A A Rl M T using these ongoing relationships not  utive managerial moves, including  through acquisition.”
1 |14 ;(;EAE(EL'ELQODA%H'A EXRERIVENT THE PHILADELPHIA EXPERIMENT only tosell more tickets but to create  appointing Steve Smith executive One likely target appears to be the
KARRIN ALLYSON more opportunities for artists and for -~ VP/COO and the creation of a new  Anschutz Entertainment Group’s
12 110 6 | Concor sazz 4950T0NCORD BALLADS: REMEMBERING JOHN COLTRANE - " : : : P, .
T T VARIOUS ARTISTS & ' our corporate partners, as well. TV operating group. Other appoint-  concert promotion division, Con-
13 | 13 ] 38 | GaCrCOLMBIAVERVE 614321CRG  KEN BURNS JAZZ - THE STORY OF AMERICAS MUSIC | Becker adds that the concert busi-  ments include Mike Trager, chair-  certs West. While no one at CCE
15 | 35 | BILLIE HOLIDAY ness has benefited Clear Channel's  man, TV; Paula Balzer, chief market-  would comment, sources say an
= VERVE 219081V KEN BURNS JAZZ - THE DEFINITIVE BILLIE HOLIDAY radio and outdoor properties ing officer; Jeff Lewis, chairman, announcement is forthcoming that
15 | 14| 3 | PAT MARTINO . s ] . i tae . . i . 09 (@ + divisi 5
BLUE NOTE 99749/CAPITOL Lve aTyosHrs | through increased ad buys, moving  sports; Ed Stacey, executive VP/  Anschutz’s concert division will be
16 | 17 | 74| STEVE TYRELL spending from other media to Clear ~ CFO/administrative officer; and Dale  acquired by the company (Bill-
ATLANTIC B3209/AG - A NEW STANDARD h o o od ) . d Bulleti
RLIE HADEN Channel. In return, Clear Channel  Head, general counsel. board Bulletin, June 8).
17 |16 9 | CHA o ons To it w .
e II VERVEOI361ING NOCTURNE |  receives add-on mentions and other While it was not part of the over-
JOHN COLTRANE . - ke NP T . - ; . o .
U BB il o T T rmm————————————— pt gmotlonal perks. . a:ll announcement, CCE officials con-  Assistance in preparing this
_ 20 | 57 | DIANA KRALL - EE— Not only are we selling more  firm that Rodney Eckermanand Irv  story was provided by Matthew
JUSTIN TIME 40050 . STEPPING OUT tickets, but we're selling more in  Zuckerman, formerly co-CEOs of Benz in New York.
TONY BENNETT . Jinag ” S . G0 O - P
23 | 33| TONY BENNETT R T el ?usl’nebs segment,” Becker  SFX Music Group, now head the
DAVE BRUBECK 1 says. “We're doing great in motor-  music operations of CCE. 'I'n n“n HE AnEHs
A2 LEGACY/COLUMBIA 61442/CRG  KEN BURNS JAZZ - THE DEFINITIVE DAVE BRUBECK sports and theater, which are gen- Analysts agree there's not much to
JIMMY SMITH , . — ol 3 < N int- < will 1 5 .
22 22| 26 | 3l THUMBNERVE s43078vG o e IS erally p2 omot’ed more Fhl ough visu be read into the execytne dppomt. . Blue Notes will return next
% |18 “72 JOHN COLTRANE — al means. We've experimented with  ments, which consist largely of issue.
| RHINO 79778 THE VERY BEST OF JOHN COLTRANE radio and had great results. changes of title or the marginal
RE-ENTRY| JOHN COLTRANE
IMPULSE! 549361/NVG COLTRANE FOR LOVERS T T _—
(5) |Re-NTRY, THE CHICK COREA NEW TRIO
| = \ STRETCH 9035/CONCORD PAST, PRESENT & FUTURE_

@ 3 | 5 | BRIAN CULBERTSON 4 weeks at No. 1
ATLANTIC B3444/AG NICE & SLOW
@ 4 | 4 | VARIOUS ARTISTS
GRP 549787/VG A TWIST OF MARLEY - A TRIBUTE
3 1 | 7 | MARCUS MILLER
| 3 DEUCES 83534/TELARC M SQUARED
4 | 2| 7| SPYROGYRA
HEADS UP 3061 IN MODERN TIMES
@ 5 | 16 | WAYMAN TISDALE
ATLANTIC 83396/AG FACE TO FACE
6 | 6|42 | ST GERMAIN
L= BLUE NOTE 25114*/CAPITOL TOURIST
@ 11 | 93 | DAVE KOZ
I CAPITOL 99458 G o _ THE DANCE
RICK BRAUN
8 | 7119 Warnereros. 47994 KISSES IN THE RAIN D"rban
9 | 8 12| YERIONS ARTISTS TO GROVER, WITH LOVE
L Q 92945/A WITH
e Pyl e Jazz
GRP 549775/VG CRUISIN' -
THE RIPPINGTONS FEATURING RUSS FREEMAN F t ’
1 1039 | PEAK 8500/CONCORD LIFE IN THE TROPICS es 'va
| KIM WATERS

el

Carl Thomas

16 15‘_ A&M 490886/INTERSCOPE o DEFINITIVE HITS |
15 11215 P|E[gEU% :?oggA DREAM ACQUAINTED WITH THE NIGHT t
HEA
e I September 22 -23
16 1518 SAMSON 20000 o KICKIN'IT | %.
GERALD ALBRIGHT If you want to experience great Jazz in Africa,
21 2| Fantic sass0iac THE VERY BEST OF GERALD ALBRIGHT o y g g
KIRK WHALUM - w where its roots and rhythms grew, then the
18 15 % jvl’;\:”";sasf‘giw‘:\;?; - UNCONDITIONAL | £ N SOUTH AFRl CAN Durban Jazz Festival is calling your name. Be there
19 |18 | 3 | {iGHER OCTAVE JAZZ 10317VIRGIN - 360 URBAN GROOVE Fly the South African Dream and you'll enjoy performances by electrifying talent
ACOUSTIC ALCHEMY -t
20 | 21|34 BeitRocive 43346VIRGIN [ TR E DI E and get a chance to explore one of. the continent’s most
21 | 20| g | KARL DENSON beautiful cities, set in the heart of its most spectacular
— BDLJUELNOOGTIEgl586/CAP”°L - DANCE LESSON #2__ countryside. Pristine beaches, awe-inspiring mountain
22 |17 7 | Ropeaope 93041686 - THE ANOMALY i O o ranges, game reserves and Jazz - it's all waiting if
CRAIG CHAQUICO durban africa u , . :
(@ |re-entry] SR G iR PANORAMA: THE BEST OF CRAIG CHAQUICO | | — i SEAEE you've got a little adventure in your soul
2 ‘ s | AL JARREAU '
| GRP 547884/VG © BET ON JAZZ 2001

PAUL HARDCASTLE

TOMORROW TODAY_|
TRIPPIN ‘N RHYTHM/HARDCASTLE 90509/PUSH |

@® |RE-ENTRY JAZZMASTERS - THE GREATEST HITS |

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of Amenca (RIAA) certification for net shipment of
500,000 album units (Gold). A RIAA certification for net shipment of 1 milhion units (Platinum). € RIAA certification for net ship-
ment of 10 million units {Diamand). Numeral foliowing Piatinum or Diamond symbol indicates album’s multi-platinum level. For
boxed sets, and double albums with a running time of 100 minutes or mare, the RIAA multiplies shipments by the number of discs
and/or tapes. All albums available on cassette and CD. *Astensk indicates vinyl available, Eé)indicates past or present Heatseeker
title. ¢ 2001, Billboard/BPI Communications. and SoundScan, Inc.

To book your Durban Jazz Festival vacation,

call South African Airways at 800-722-9675
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Tl‘ﬂllel!l‘IIl!I May Lead To Return Of Universal Interchange

THE JULY 31 MEETING of the
Audio Engineering Society (AES)
Los Angeles Section will address the
current status of AES 31, the indus-
try-standard digital audio format cur-
rently being implemented by a num-
ber of workstation and recorder
manufacturers. Developed over the
past four years by the AES Stan-
dards Committee Working Group on
Audio-File Transfer and Exchange,
the non-proprietary standard will
allow audio files from one system to
be loaded into others of similar types
or others produced by a different
manufacturer, thus reintroducing uni-
versal interchange, a concept not seen
since the days when analog tape was
the only existing recording format.

Currently, analog tape machines,
48-track digital recorders, modular
digital multitracks, stand-alone hard-
disk recorders, and digital audio
workstations (DAWS) are all in use
throughout the commercial and proj-
ect recording worlds. The volume of
formats, and the nature of modern
professional recording—often trav-
eling to multiple facilities, utilizing
various formats by various manufac-
turers—have led to a notable in-
crease in the number of businesses
that are providing transfer services
to accommodate this demand. In
many cases, these companies—be
they recording facilities or equipment
rental companies—are dedicating
space, personnel, and hardware to
this aspect of their businesses, in the
process creating a new source of rev-
enue in the ever-competitive profes-
sional recording industry.

When Battery Studios in
Nashville closed, Jeff Altheide of
sister company Dreamhire—both
businesses are part of the Zomba
Recording Corp.—proposed a use
for the space formerly occupied by
the recording studio.

“We were able to pick up some gear
from Battery, since we're all part of
Zomba,” Altheide says, “but most of it
was already Dreambhire gear. We've
got gear sitting around and already
had people calling us for transfers.

The problem before was that we real-
ly didn’t have the space. When they
decided to shut Battery down, they
said, ‘Does anybody have ideas for
what to do with the space? I said, ‘I
think we could make some money
from transfers, because we already
get that request a lot.””

The explosion of private, producer-
or engineer-owned studios has not
only resulted in a need for format
transfers but also encouraged com-
mercial studios and rental companies
to seek alternative revenue sources.

“There are a lot of studios now that
have gotten into it just to fill time,”
Altheide says, “because of the drop in
business. As business picks up, I'm
sure that our business in transfers
will also, because [studios] will be able
to rent their rooms at normal rates.”

In Los Angeles, the growing pop-
ularity of recording in home settings
—often with complete studio pack-
ages supplied by rental companies—
is fueling the demand for service
from such companies as Design FX
and Classic Equipment Rentals.
Often based around Pro Tools work-
stations, these projects can create a
need for transfer to multitrack tape,
for example, when they are brought
to a mix studio. In the case of Classic
Equipment Rentals, owned by Ocean
Way Recording chief Allen Sides,
offering transfers in that facility’s
Sony Oxford studio is an added incen-
tive for prospective clients, says
assistant GM Ernie Woody.

“The rental company itself has
been growing for the last five years,”
Woody explains, “but everything
we've been doing has been branching
out in different areas. We started get-
ting calls [for transfers], and it be-
came one of those things where we
wanted to be able to provide it and
make it more personal and unique.
Allen’s big selling point is the Sony
Oxford room, especially for people
doing digital and analog transfers: It's
going through the best converters in
the world. Most of it is done there—
Pro Tools to 48-track, analog to Pro
Tools, whatever.” Woody estimates

Hear Hero. In addition to supplying full studio packages for recording
projects—such as this Malibu, Calif., mansion setup for Maverick act
Hometown Hero— Los Angeles-based Classic Equipment Rentals provides
transfer services for clients working on various formats. Pictured, from left,
are Hometown Hero’s Ray Blanco and Aaron Bruno and Classic GM Ernie
Woody. (Photo: David Goggin)
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that 60% of the projects he sees re-
quire some type of format transfer.

Similarly, L.A. rental and remote
recording company Design FX is
witnessing greater demand for
transfers, prompting Gary Ladinsky
to consider how best to provide the
service, frequently performed in the
Design FX remote truck.

“We don’t have a dedicated room
per se, which we’ve been discussing,”
Ladinsky states. “We're probably
going to convert one office into a
transfer room so we don'’t have to rely
on the truck. We're getting more calls
for it, and it’s been quite dramatie.

Ladinsky adds, “The problem that
we originally had was I went to some
of our clients—studios—and said we
were thinking of doing this, and they
said, ‘We do that!” We didn’t want to
go into competition with our clients.
But with all the different formats,
most studios don’t have all that equip-

ment, so they’ve come to us. With Pro
Tools, I think we'll see more of it: A
lot of projects start on [Tascam] DA-
8%, and then they finish the project in
Pro Tools. They can transfer into Pro
Tools and have backup on whatever
media they used—DA-88, analog,
whatever it was—but now they've
got the digital setup.”

While tapeless formats proliferate
throughout the professional and
project studio worlds, long-term
storage of multitrack masters con-
tinues to involve analog tape, the
demise of which has been predicted
for years. Finite life span notwith-
standing, tape is a known and thus
preferred archiving format.

“Our archiving policy is that stuff

goes to 2-inch [tape],” says Susan
Morrison of Battery Studios and
Dreamhire in New York. “When
we're going to put something in the
vault, it goes analog. That’s the safest
thing right now—we know it from
experience. And it works well for us,
because at least for our artists, we
have everything we need in-house.”
Like its Nashville counterpart,
Dreamhire in New York offers trans-
fer services in addition to equipment
rental. Morrison says, “It seems that
everybody is working with a DAW
and needs to go to tape at some point,
and not just for archiving reasons.

Sometimes a facility where they're
going has a certain thing and they
want to use that, or they’ve brought a
new engineer into the project and he
wants to use a certain thing. There
are so many things available, but Pro
Tools is the dominant force, so the
most common transfers are Pro Tools
to 2-inch or DA-8R.”

As hard-disk-based systems evolve
and improve—Pro Tools and the myr-
iad processing plug-ins available are
incereasingly winning over even die-
hard analog fans—analog recording
and modular digital multitracks may
decrease in use. In the meantime,
recording service providers are capi-
talizing on the ample demand for
transfers as diverse formats co-exist.

“We rent to a lot of people doing
transfers and get a lot of transfer
work in our studio,” explains Jeremy
Ramsey of Nashville rental company
Rack n Roll Audio. “It’s getting better
because the formats are kind of con-
verging. A lot of them are getting the
same ideas, like AES formats. Radar
[a stand-alone hard-disk recording
system by iZ Technology] is coming
out with a new file transfer for Pro
Tools where you'll be able to save files
as Broadeast Wave files, and Pro
Tools will be able to input those files.
It’s a step further into making the
transfer process a little easier.”
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BMG’s Fiction Writer. BMG Music Publishing U.K. has
acquired Fiction Songs, the independent music publisher
that represents the Cure. The company, which for the past
six years has been sub-published internationally by BMG, is
also home to the catalog of 1980s chart-toppers the Associ-
ates, as well as to Anastacia’s current hit “Cowboys & Kiss-
es,” Mandy Moore’s breakthrough debut single “Candy,”
and songs from Cypress Hill, Plastic Gun Alliance, and the
Flying Neutrinos. Fiction’s roster of writers includes the likes
of Big Sur, Barron Rix, Danny Kleiman, James McKeever,
Johnny Philippidis, Scott Pittinsky, and Shonen Knife. Pic-
tured at the deal’s signing in London, from left, are Paul Cur-
ran, managing director of BMG Music Publishing U.K.; Chris
Parry, owner of Fiction Songs; Robert Smith of the Cure; lan
Ramage, GM of BMG Music Publishing U.K.; and Andrew
Jenkins, VP of BMG Music Publishing International.

ASCAP Presents Bullens and Jarvis. Artemis recording
artist Cindy Bullens and Slewfoot Records artist Duane
Jarvis headlined the June installment of the “ASCAP Pre-
sents . . . Up Close” performance series at the Manhattan,
N.Y., club Makor. Pictured, from left, are Bullens; Danny
Goldberg, president of Artemis Records; Jim Steinblatt,
director of media relations for ASCAP; and Jarvis.

NMPA Honors Lichtman and Preston. At the National
Music Publishers Assn.’s (NMPA) annual meeting last
month in New York, NMPA president/CEO Edward P. Mur-
phy presented a special award to former Billboard deputy
editor Irv Lichtman and the NMPA President’'s Award to
BMI president/CEQ Frances Preston. Murphy noted of
Lichtman, “He’s not a publisher, and he’s not a songwriter.
Nevertheless, the words he has written over the years have
been appreciated, discussed, sometimes debated, but
always read throughout the industry.” Murphy cited Preston
for “devoting her career to the protection of intellectual
property, both in the United States and throughout the
world” and for “all that she has done on behalf of songwrit-
ers, music publishers, and the songs they create and own.”
Pictured, from left, are NMPA chairman Irwin Z. Robinson,
Lichtman, Murphy, and Preston.

Winning Submissions. The Songwriters Hall of Fame
and the National Academy of Popular Music recently
sponsored its 38th Songwriter Showcase, featuring eight
unsigned writer/artists selected from 108 submissions.
Pictured in the back row, from left, are songwriter Khani
Jones; April Anderson, managing director of the Songwrit-
ers Hall of Fame; songwriters Annie Minogue, Byron Tay-
lor, Sophia Ramos Dupré, and Lorraine Ferro; and Bob
Leone, projects director of the Songwriters Hall of Fame.
Pictured in the front row, from left, are songwriters Mehu-
man and Naked Albert and 69Nova members Mike Merli-
no, Joe Vega, Dave Mendez, and Tuesday May Thomas.

%ﬂ f:
Universal Blinks. Universal Music Publishing Group
has signed album chart-topping MCA recording group
Blink-182 to an exclusive worldwide publishing deal.
Pictured at the signing in the back row, from left, are
Rick DeVoe, manager of Blink-182; Michael Sammis,
senior VP/CFQO of Universal Music Publishing Group;
Tom Delonge and Travis Barker of Blink-182; and David
Renzer, worldwide president ot Universal Music Publish-
ing Group. Pictured kneeling, from left, are Robert Allen,
VP of business affairs for Universal Music Publishing
Group; Mark Hoppus of Blink-182; and Tom Sturges,
executive VP of creative affairs U.S. for Universal Music
Publishing Group.

Archival Footage Of Welk Show
Is Toast Of PBS Pledge Specials

CHAMPAGNE MEMORIES:
I'd call it a guilty pleasure if I felt
at all guilty, but I've always loved
The Lawrence Welk Show. In
fact, one of my favorite concert
memories is when I reviewed the
Welk Show at the Dane County
Coliseum many years ago in
Madison, Wis. So now I wax sen-
timental after catching Mile-
stones and Memories, the latest
in a long line of PBS pledge spe-
cials to feature archival TV
footage of Lawrence Welk, the
late “champagne music” maestro,
and his estimable talent stable.

This particular show, which
premiered in March and will
repeat throughout the year and
beyond, was particularly note-
worthy in that it brought 47
former Welk

pate those opportunities—but
Dad was smart enough to acquire
great songs like ‘Misty.” "

Welk regrets the 1988 sale of
WMG's publishing interest to
PolyGram, but he has since
returned to music publishing—*"a
business we love”—with the
opening of a Nashville-based
publishing arm in 1999 under the
direction of VP of music publish-
ing Bob Kirsch. It counts Greg
Trooper, Steve Forbert, Joy
Lynn White, and Amy Rigby
among its roster.

The Lawrence Welk Show,
meanwhile, continues to be a
PBS staple. “We’ve created
a new viewing audience by
repackaging the old shows
with new lead-ing and lead-

outs—and

Show stars
to the Welk
Champagne
Theater in
Branson,

Firp——h
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the pledge
specials are
enormously
successful,”
Welk says,

Mo., where
the program
was taped. But what also struck
me in viewing it—and what’s
always struck me about the Welk
Show in general—was the singu-
lar showcase it offered for the
traditional popular song genre.

This, according to Welk’s son
and Welk Music Group (WMG)
CEO/board chairman Larry
Welk, was partially a function of
his father’s music-publishing
interests: In fact, publishing
was the foundation of WMG,
which Welk established in 1955
to oversee the show and his
investments.

“When you have a hit TV show
and start making money for the
first time, your business advisers
start telling you that you can buy
citrus groves or this and that,”
Welk says. “But Dad ended up
buying music-publishing catalogs
like Jerome Kern’s. He felt that
with a weekly show he could play
18 or 20 songs in an hour and give
added value to them. As it turned
out, it was a great investment—
not necessarily because /e added
that much value, just [because]
these were wonderful songs that
had a life of their own. And you
never knew where their earnings
might come from.”

Welk’s catalogs, besides such
songs as Kern's “Smoke Gets
in Your Eyes” and the compa-
ny's publishing administrator
Dean Kay’s “That’s Life,”
included Erroll Garner’s jazz
classic, "Misty.”

“Just because he played a song
once or twice a year on TV would-
n't add that much income,” Welk
continues. “But then something
like [Clint Eastwood’s film] Play
Misty for Me would come along.
No one's smart enough to antici-

by Jim Bessman

noting that
the last “new”
Welk show was televised in
1982. “Here we are 20 years
later, and it’s the No. 1 PBS
pledge show.”

THE SINGER IS A SONG:
Unsolicited discs tend to go in
one hand and right out the other,
but Shelby’s Songs—s, proffered
by the band’s bassist/songwriter
Phil Schuster following a gig at
New York Club the Mercury
Lounge, unexpectedly stayed in
my grip. Among the eight songs
listed was one titled “Loudon
Wainwright,” which naturally
piqued the interest of this devot-
ed Wainwright fan.

“People really lock into it when
they come to our shows.” says
Schuster, who co-writes the
group’s material with singer/gui-
tarist Kenny Cummings. An
A&R consultant for MCA Rec-
ords, Schuster is a veteran of the
local band scene—as is Cum-
mings, who has also programmed
keyboards for the likes of Patti
LaBelle and Elvis Costello.
“Loudon Wainwright” was one of
the pair’s first collaborations and
features a “Paging Loudon Wain-
wright!” chorus.

“It’s kind of an oblique refer-
ence and obscure enough to be a
little tongue-in-cheek,” notes
young Cummings, who is actu-
ally more familiar with the
music of Wainwright's son,
Rufus. “It’s also a bit of a psy-
chedelic reference to the sim-
pler time of my youth.”

The whole song hinges on the
chorus, while the title alone
“turns people on their ear”
Cummings says. “I sent a CD to
The New Yorker and a guy called
back and said. *This is brilliant!" "
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[FPI Steps Up PI‘ESSIII‘E On Pirates

PIRACY PURSUERS: As piracy
continues to eat away at the Latin
American music market, the Inter-
national Federation of the Phono-
graphic Industry (IFPI), in turn,
reports a couple of significant raids
that took place late last month.

In Peru, the Peruvian national
police, with information provided
by the Assn. of the Protection of
Phonographic Intellectual Rights
(APDIF) Peru, raided El Hueco
market and seized more than 1
million CD-Rs, nearly 100,000 vir-
gin CDs, 76,000 jewel boxes, 2
million inlays, and 24,807 pirated
music videos.

In Brazil, the military police
conducted a series of raids in Sao
Bernardo do Campo, a suburb of
Sao Paulo, arresting six people
and seizing 61,000 CD-Rs and 61
burners with an annual reprodue-
tion capacity of more than 3 mil-
lion units. The judge presiding
over the case has said that those
apprehended will not be freed on
bail. Lawyers for APDIF are
helping with the case.

Likewise, raids in Mexico re-
sulted in the arrest of three peo-
ple and the confiscation of 53
burners. “These investigations
are creating judicial awareness of
the overwhelming problem our
industry is facing,” says Raul
Vasquez, regional director of
IFPI Latin America. “We antici-
pate that through our investiga-
tive results and the education of
the respective judiciaries, our
efforts will result in more incar-
cerations of major pirates in the
Latin American region.”

In related news, the street date
for Cuando la Sangre Galopa
(BMG), the new album by Mexican
rockers Jaguares, was brought
forward in Mexico after unautho-
rized sales of the album were
reported in both the U.S. and Mex-
ico. Discs were reportedly being
sold for as much as $25, which
prompted BMG to rush the Mexi-
can release before the album was
pirated. In the U.S., the album was
released July 10 as planned.

OPERATIC DEBUT: An opera
singer is poised to become MP Pro-
ductions’ first regional Mexican act
in seven years. Twenty two-year-
old Claudia Lépez from Monter-
rev, Mexico, is currently in the
studio with San Antonio-based pro-
ducer José Rosario of Seven
Rivers Music working on her first
recording for the label, which has
traditionally specialized in tropical
music. Lopez had been tapped ini-
tially by Universal but later
hooked up with Rosario, who, in
turn. took her to MP.

Rosario describes his protégé’s
sound as similar to that of Limite.

ROCK ‘EN’ AGAIN: As reported
in Billboard Bulletin, Spain’s Soci-
ety of Authors and Editors (SGAE)
is in the midst of planning its sec-
ond Rock en N tour in the U.S. and
Latin America. Last year's tour

by Leila Cobo

had stops in Mexico and the U.S.,
and this time around the tour is
being expanded to include Sao
Paulo and Buenos Aires. According
to Javier Novaes, director of Latin
music for SGAE, the tour will kick
off Oct. 12 in New York (Dfa de la
Hispanidad or Dia de la Raza,
depending on where you come
from) and will continue on to Chica-
go; Los Angeles; Monterrey, Mex-
ico; Guadalajara, Mexico; Sao
Paulo; and Buenos Aires. Featured
acts are yet to be announced.

“The idea next year is to cover
the Western part of the U.S. and
the North of Mexico,” Novaes
says. *I think Spanish bands have
a lot to do here. It’s not an issue
of distance but of not knowing the
U.S. market.”

In Spain, SGAE is also putting
together the Femina Rock tour,
featuring female performers and
female-led bands. The seven-stop
tour kicks off July 15 in Cartage-
na, Spain. Confirmed acts include
Aterciopelados, Amaral, Juli-
eta Venegas, and Maria Ga-
briela Epumer.

SESAC SITE: SESAC Latinais
poised to launch its Web site,
sesaclatina.com. “It will, of
course, be in Spanish, and it will
have profiles of our Latin affili-
ates,” SESAC president/COO
Bill Velez says.

Aside from having its own Web
site, Latin musie will also be fea-
tured in sesac.com, with the
launch of a Latin channel in
August. In addition, the organiza-
tion is now offering full-service
administration to members, col-
lecting not only performance
rights but also mechanical rights.
The first Latin catalog signed for
full service is that of La Mafia
members Oscar De La Rosa and
Armando Lichtenberger.

STRATEGIC MOVE: Chilean
indie label Alerce has announced
plans to develop a new marketing
and production strategy while
maintaining its independence. The
label is building a recording studio
“with which we’ll be able to devel-
op our own projects,” managing
director Viviana Larrea says.
Noteworthy among them are the
rerelease of the entire Silvio
Rodriguez catalog and a rock trib-
ute to Chilean musician and politi-
cal martyr Victor Jara. Both proj-
ects will be ready for consumers in
August. A four-CD collection titled
Alerce: 25 Avios de Independencia
will be available the same month.

IN DEMAND: Romantic singer
Leonardo is living it up after his

latest album, Todas as Colsas do
Mundo (BMG Brazil), climbed to
the top of the Brazilian sales
chart—with the album’s first single
also achieving the No. 2 airplay in
the country. However, Leonardo
has also been leading another
parade. The same album has been
the most illegally copied, according
to the Brazilian arm of the Assn. of
the Protection of Phonographic
Intellectual Rights (APDIF).

In other Brazilian news, ser-
tanejo music is gaining in popular-
ity, with sertanejo duo Bruno &
Marrone’s album Acustico (Abril
Music) already selling more than
400,000 copies. Other chart-top-
ping songs in the genre include
Zezé di Camargo & Luciano’s
single “Dou a Vida Por um Beijo”;
Marlon e Maicon’s “Por Te Amar
Assim” (a Portuguese version of
Mexican singer Christian Cas-
tro’s hit “Por Amarte As{”); and
Daniel’s “Seus Beijos.”

Two of these acts are already
aiming for the international mar-
ket. Daniel is releasing his first
Spanish album, aptly titled En
Espandol (Continental). Produced
by Emilio Cuervo, the album
gathers the singer’s greatest hits in
Spanish. Zezé di Camargo &
Luciano are also finishing their
Spanish album, which is produced

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.)
3 ABRAZAME MUY FUERTE (BMG Arabella, ASCAP/San Angel.

ASCAP}
21 AMAME (Ambernel, BMI/TN Edictones, BMI)
39 AMORCITO MIO (Edimusa, ASCAP)
1 AZUL (FLPP, BMI/Clear Mind, ASCAP)
40  BAJO CERO (lllyak, ASCAP)
4 BESAME (Hecho A Mano. ASCAP/EMI Apnl, ASCAP/Peermusic
1, BMI)
20  CANDELA (PSO, ASCAP/Orum, ASCAP)
29 COMO OLVIDAR (Ventura, ASCAP)
23 COMO OLVIDAR Qanfranco, ASCAP/Arena Fina, ASCAP)
10 COMO SE CURA UNA HERIDA (Rubet, ASCAP/Universal Musi-
ca, ASCAP/Adam Rhodes, ASCAP/Lanfranco, ASCAP)
15 COMO SE LO EXPLICO AL CORAZON (Negrele)
9 CON CADA BESO (WB. ASCAP/Osono, ASCAP/Elephant Star,
BMI/Careers-BMG, BMI)
38 DEJAME AMARTE (Ser-Ca, BM))
13 DESPRECIADO {Vander, ASCAP)
31 DIME CORAZON (Warner/Chappell)
33 DIME, DIME. DIME (Elzaz, BMI}
35 DULCE VENENO {Ventura, ASCAP)
30 EL AMOR SONADO (Flamingo, BMY)
36  EL AYUDANTE (Not Listed)
37 ESCLAVO Y AMO (Brambila Musical)
11 LA BOMBA (Sony/ATV Discos., ASCAP)
14 LA GRAN NOCHE (Flamingo, BMI)
32 ME DECLARO CULPABLE (TN Ediciones, BMI/Arabara, BMI)
16  ME LIBERE (Not Listed)
8  ME VAS A EXTRANAR (Vander, ASCAP)
26 MUERO (Lamnaga, ASCAP/Universal Musica, ASCAP)
12 NO ME CONOCES AUN (Edimonsa, ASCAP)
5 NO TE PODIAS QUEOAR (Seg Son. BMI)
2 0 ME VOY O TE VAS (Crisma, SESAC)
22 PERO NO ME AMA (PMC, ASCAP)
24 POR AMAR ASI (Seber)
21 PUEDEN DECIR (EMOA, ASCAP)
18  SOMBRAS... NADA MAS (WB, ASCAP)
28 TE HE PROMETIDO (Not Listed)
19 TU MAYOR TENTACION (Lideres. ASCAP/Crazy Mood, ASCAP)
25 TU RECUERDO (BMG Songs, ASCAPMVlaices, ASCAP)
7 YLLEGASTE TU (LGA, BMI)
34 Y YADESPUES (Ser-Ca, BMI)
6 Y YO SIGO AQUI (Sony/ATV Latin, BMI/World Deep Music,
BMI}
17 YO NO SOY ESA MUJER {Songs On The Rocks, GEMA/Careers-
BMG, BMI/Universal Musica, BMI/Fersal, BMI/No Limitations,
BMI}
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16 STATIONS
1 CRISTIAN ARIOLA/BMG LATIN
AZUL

32 STATIONS
1 CRISTIAN ARIOLA/BMG LATIN

AZUL
2 RICARDO MONTANER WEA
LATINA BESAME
3 PAULINA RUBIO UN{VERSAL
LATINO Y YO SIGO AQU!
4 JAC| VELASQUEZ SONY DISCOS
COMO SE CURA UNA HERIDA
5 JUAN GABRIEL ARIOLA/BMG
LATIN ABRAZAME MUY FUERTE
6 MARCO ANTONIO SOLIS
FONOVISA O ME VOY O TE VAS
7 PAULINA RUBIO UNIVERSAL
LATINO YO NO SOY ESA MUJER
8 YAIRE LIDERES
TU MAYOR TENTACION
9 CHAYANNE SONY DISCOS
YO TE AMO
10 ROCIO DURCAL ARIOLA/BMG
LATIN SOMBRAS... NADA MAS
11 CHAYANNE SONY DISCOS
CANDELA
12 ILEGALES ARIOLA/BMG LATIN
TU RECUERDO
13 TOMMY TORRES SONY DIS
oS COMO OLVIDAR
14 CRISTIAN ARIGLA/BMG LATIN
POR AMARTE AS|
15 OLGA TANON WEA LATINA 15 VICO-C EMI LATIN
COMO OLVIDAR VIVO

2 EL GRAN COMBO comBo
ME LIBERE
3 VICTOR MANUELLE SONY DISCOS
COMO SE LO EXPL CO AL CORAZON
4 GILBERTO SANTA ROSA SONY
DISCOS PERO NO ME AMA
5 HUEY DUNBAR SONY DISCOS
CON CADA BESO
6 RICARDO MONTANER WEA
LATINA BESAME
7 OLGA TANON WEA LATINA
COMO OLVIDAR
8 EDDY HERRERA J&N/SONY
DISCOS TU ERES AJENA
9 VICTOR MANUELLE SONY
DISCOS ME DA LO MISMO
10 TITO NIEVES WEACARIBE/WEA
LATINA UN AMOR AS|
11 ANGELITO VILLALONA LATINO/SONY
DISCos SECRETO DE AMOR
12 YAIRE LIDERES
TU MAYOR TENTACION
13 EDDIE SANTIAGO SONY DIS
C0S ANOCHE VALIO LA PENA
14 PUERTO RICAN POWER
J&N/SONY DISCOS PENA DE AMOR

EEGII:IHAL HEIEEAH

55 STATIONS

1 CONJUNTO PRIMAVERA FONO
visa NO TE PODIAS QUEDAR
2 BANDA EL RECODO FONO
VISAY LLEGASTE TU
3 PALOMO DISA
NO ME CONQCES AUN
4 LUPILLO RIVERA soNY DIS
cos DESPRECIADO
5 LOS TUCANES DE T1JUANA UNI
VERSAL LATING LA GRAN NOCHE
6 MARCO ANTONIO SOLIS
FONOVISA O ME VOY O TE VAS
7 ROGELIO MARTINEZ Discos
CISNE AMAME
8 JULIO PRECIADO Y SU BANDA PERLA DEL
PACIFICO RCABMG LATN POR AMAR ASI
9 PEPE AGUILAR MUSART/BAL
BOA ME VAS A EXTRANAR
10 EL ORIGINAL DE LA SIER
RA z TE HE PROMETIDO
11 LOS TUCANES DE TIJUANA UNI
VERSAL LATINO EL AMOR SONADO
12 LOS TIGRES DEL NORTE ronO
visa ME DECLARO CULPABLE
13 COSTUMBRE HOLLYWOOD
Y YA DESPUES
14 INTOCABLE EMI LATIN
DEJAME AMARTE
15 AZUL AZUL SONY DISCOS
LA BOMBA

C)Records show(ng an crease 1IN audience over the previous week, vegardless of chart movement A record which has been on the chart lov
mare than 20 weeks will not receve a bullet, even if 1t registers an increase in audience. Greatest Gainer indicates song with largest audience
vowm If two records are tied in audience size. the record being played on more stations 1s placed first Records below the top 20 are removed
om the chart after 26 weeks 1 Videochp availabiity © 2001g8|\|boavd/BPl Communications, Inc.
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Artists & Music

BY MARCELO FERNANDEZ-
BITAR

BUENOS AIRES—Argentine
folklore band los Nocheros re-
cently witnessed a definitive
example of their overwhelming
success: fans lining up outside
retail stores, waiting for the
group’s new album to hit the
racks. It was a rare scene in
recession-stricken Argentina,
where the record industry has
been hit particularly hard.

Defving all odds, los Nocheros’
new album for EMI Argentina
has sold 180,000 units, which is
triple-platinum in Argentina.

Released May 28, Serial de
Amor shipped 150,000 units, with
immediate sales of double-plat-
inum (120,000). Thirty thousand
more were sold over the follow-
ing two weeks, after which anoth-
er 30,000 more albums were
pressed und sent to the stores,
confirming the group’s status as
stars in the Argentine industry,
as well as 4 new top priority in
the regional area.

Since their debut in the mid-
"90s, los Nocheros have encoun-
tered success as both a blessing
and 4 curse. While thousands of
fans shout and ery at the band
members onstage as if they wer
Latin pop stars, the band’s
trademark catehy, romantic bal
lads have led them to be dis-
missed as a renegade folklore act
by music crities.

“Most journalists do not know
that in Salta, our hometown, {olk-
lore artists have always sung love
songs with the format of a sere-
nata,” says Mario Teruel, the
band’s lead singer/composer. “The
only difference in our style is that
we added bass, drums, and more
vocal arrangements, hecause all
four of us sing. So the result is
similar to 4 romantie ballad, but
we are no balladeers. We are a
folklore hand that may not follow
some traditions, but we do
respect the ways and manners of
folklore songs.”

Jorge Rojas, another mem-
ber, adds that los Nocheros
have given new life to folklore
songs and that, through the
band’s concerts and albums,
voung audiences are once again
embracing folklore.

L.os Nocheros signed their first

Los Nocheros Beat Recession With New EMI Argentina Disc.

record deal after eight years of pay-
ing their dues performing live in
their hometown of Salta, in the
Northern region of Argentina.
“We were only signed to EMI
because [then-EMI A&R director]
Hugo Casas witnessed our show at
the Cosquin festival,” Rojas says.
“In those days, no other folklore
artists were being signed. The
release of our first album suffered
many delays due to budget consid-
erations. It was finally shipped
because a publishing company

LOS NOCHEROS

[EMI/Melograf] helped us financial-
ly and put in a good word for us.”

Since then, los Nocheros have
sold almost 2 million records world-
wide. In Argentina, their 1994
debut, Con el Alina, was certified
double-platinum for sales of 120,000,
1996’s Tiempo de Amar and 1997’s
Ven por Mi went triple-platinum,
1998’s Signos was eight-times plat-
inum, and 1999’s Nocheros went six-
times platinum.

EMI Argentina marketing direc-
tor Alejandro Varela says that
Seiial de Amor is the band’s “most
international record, with a pop
sound that makes their style more
universal but without forgetting
their folklore roots.” He adds that
the group has already sold well in
Chile und Venezuela.

While Nocheros was produced by
Bebu Silvetti and included lush
orchestral strings, this time the
band (whose other members are
Ruben Ehizaguirre and Mario’s
vounger brother, Kike Teruel)
decided to take on production
chores for the first time. Pre-pro-
duetion took place in Salta and Cor-

doba, recording in Buenos Aires
and Los Angeles, and mixing and
mastering at Salta.

The album has 13 songs that up
the ante of the Nocheros sound
with a mixed fare of Argentine
rhythms (zawiba, chacarera) in
addition to romantic ballads and
compositions by Chilean songwriter
Alberto Plaza and such Argentine
artists as Horacio Guarani, Teresa
Parodi, Paz Martinez, and Ledn
Gieco. But a distinctive characteris-
tic of the band is that all four mem-
bers are composers.

“Each of us always tries to sub-
mit two songs, and then we catch
the first glimpse of the album’s con-
cept,” Rojas says. “This time we
also met Alberto I’laza in Chile and
asked him for a song, while Guaran
was chosen as a classic folllore com-
poser of zambas—something we
always try to include.

“Parodi’s inclusion was unusu-
al, because she submitted it tor
another artist that T was produc-
ing, but it was so great that |
kept it for los Nocheros,” Rojas
continues. “Martinez is one of our
favorite composers, and Gieco
came as a surprise, because |
gave him some music and he
added lyrices, as well as slowing
down the tempo {rom an uplifting
huayno to a song.”

As a special bonus to entice
buyers, the album includes a free
VHS of the video of “No Saber de
Ti,” the first single from the set.

With Sernial de Amor, los No-
cheros seem to have at last con-
vinced the die-hard folklore
journalists of their tulent. The
band has received rave reviews
in the press and extensive cov-
erage of its recent concerts
around the country.

“We were not really surprised
by the excellent sales, because we
have seen the response of our
fans to the new songs whenever
we perform them live,” Rojas
says. “Maybe our biggest sur-
prise is that radio has aired the
single in heavy rotation and that
a great number of people came to
our recent shows despite the eco-
nomie crisis.”

The band’s next plan is to pro-
mote and tour in Chile, Uruguay,
Peru, Colombia, Venezuela, and
Mexico. A U.S. release date is yet
to be announced.

LATIN NOTAS

{Continued from preceding pagye)

by Manny Benito. It will be
released by Sony Music in the fall.

Meanwhile, Brazilian superstar
siblings Sandy & Junior are in
Los Angeles working on both their
upcoming Portuguese album and
their first English-language album
for Universal. Slated for a spring
2002 release, the English disc cur-
rently has a handful of producers,
including Moogy Canazio, who
produced Sandy and Junior’s pre-
vious album. The brother-and-sis-
ter duo have been working with an

English tutor for months in prepa-
ration for their English recording.

IN BRIELF: The ever-popular
Conjunto Primavera has
renewed its deal with label Fono-
visa for five years ... In Argenti-
na, popular TV star Marcelo
Tinelli launched his independent
label Match Records, with distri-
bution by Sony Music. The [irst
release is by a pop band from
Uruguay, Nietos del Futuro,
whose album has already been cer-

tified platinum in Uruguay thanks
to its addictive mixture of Latin
rhythms. The first cut, “Uka Shaka,”
is now gaining airplay in Argentina.

Assistance in preparing this column
was provided by Tom Gomes in
Brazil, Sergio Fortuo in Chile, and
Mercelo Fernandez Bitar in
Argentina. Leila Cobo may be
reached at 305-361-5279 o
leoho@billboard.com. Material may
be sent to 101 Crandon Blud. Suite
466, Key Biscayne, Fla. 33149.
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MTV Enters Korean Music-TV Market

Battle For Viewers Heats Up As Interest In Indigenous Acts Grows

BY LOUIS HAU

SEQOUL, South Korea—The launch
of a new 24-hour MTV channel in
South Korea reflects the intensifying
battle for music-TV viewers in Asia’s
second-biggest music market.

The July 1 formal launch of MTV
Korea—a partnership between MTV
Networks Asia and local cable TV
program provider On Media—comes
amid heightened direct involvement
in music-video channels by local
record companies. In June, Channel
V Music Networks launched round-
the-clock Channel
V Korea in con-
junction with Kore-
an record label Do-
ReMi Media. At
around the same
time, struggling
music channel
KMTV was acquired by a consor-
tium of local record companies.

Rounding out the suddenly crowd-
ed market is longtime ratings leader
m.net, a unit of Korean food/enter-
tainment conglomerate Cheil Jedang.

MTYV had provided programming
to m.net from March 1999 until
December of last year. Since the dis-
solution of that partnership, MTV had
been airing four hours of daily pro-
gramming on cable TV game channel
OnGameNet (Billboard, March 4,
2000), which is distributed by On
Media, a subsidiary of South Korea’s
Tongyang Group. MTV Korea is 67%
owned by OnMedia and 33% owned
by MTV Networks Asia.

According to MTV North Asia
executive VP/managing director
Harry Hui, the expansion comes at a
time when “Korean music and Korean
artists are beginning to have an
immense impact on the region.”

Nam Kong-ch’an, chief promotion
manager for Korean label Donga
Musie, hails the launch of Channel V
Korea and MTV Korea as a welcome
development for the local music indus-
try. “It will provide more outlets
through which to promote our music.”

An initial challenge facing MTV
Korea, as well as Channel V Korea,
is how to broaden the viewership
base. KMTV and m.net are carried
by all 77 of South Korea’s cable TV
operators. Channel V has contracts
with about 50 operators, while MTV
claims it is being carried by about 20.
Both Channel V and MTV say they
expect to be picked up by all local
operators later this year, although
some observers question whether all
the system operators will be inter-
ested in carrying all four channels.

One advantage that Channel V
Korea and MTV Korea have over
local competitors is access to the
resources of their respective parent

companies, including concerts and
special programs showeasing inter-
national artists. But with South
Korean consumers purchasing Kore-
an pop recordings at nearly four
times the rate of international pop,
local music will remain a top priori-
ty for the two newcomers.

Both will initially maintain a
programming mix of roughly 70%
Korean pop and 30% international
musie, with Channel V expeecting
to eventually lower the latter to
about 20%. KMTV and m.net are
even more focused on local musie,
making room for no more than
three hours of foreign program-
ming per day.

MTYV Korea acknowledges that
local teens are the most focused on
Korean pop musie, but it will also
strive to reach viewers in their
early- to mid-30s. It hopes that such
viewers, whose teenage musical
obsessions typically leaned more

toward Western pop than local
music, will be drawn by the chan-
nel’s plans to give airtime to classic
rock acts from the *70s and '80s.

Some observers argue that it will
be difficult for four musie-video
channels to survive in South Korea,
given that their core target audi-
ence of teens and early-20-some-
things are among the country’s
least-avid watchers of TV.

Min Gyung-sook, president of
TNS Media Korea, a unit of market
research firm Taylor Nelson Sofres,
says, “Music-video channels have
the smallest potential audience but
the most competition.”

Min notes that preparations for
all-important college-entrance
exams keep many high-school stu-
dents glued to their books, while
the sudden freedom that students
enjoy in college means that many
prefer to spend most of their free
time anywhere but at home.

FROM AROUND

THE WORLD

New Ghain Wik Eme_rge
From Dutch Franchises

BY ROBERT HEEG
AMSTERDAM—Sept. 1 will see
a new retail chain open its doors
for business in the Netherlands—
albeit one with a familiar ring to
its name.

The franchised chain, operated by

chosen after research undertaken
by Dutch market-research compa-
ny Nipo indicated that the Music
Store was the best-known of the
three major Rigu retail brands.
Twenty seven percent of Dutch
consumers recognized the Music

Roelofarendsveen-based
wholesale distributor/
importer Rigu Sound
BV, will be known as
Music Store. It unites
under one brand name
some 150 franchise

©

MUSIC
STORE

Store name, and among
its targeted audience—
age 22 and up—the
figure was 40%.
However, that was
not nearly enough for
Rigu director Rick

holders of Rigu stores
formerly known by a variety of
names, most notably Music
House (60 outlets), Music Shop
(130), and the Music Store (60).
The remaining stores will retain
their existing identities for the
foreseeable future.

The new Music Store brand was

Dopp Named Warner Music Germany President

BY EMMANUEL LEGRAND
HAMBURG—Warner Music Cen-
tral/Northern Europe president
Gerd Gebhardt insists “there is no
rush” to fill the position of manag-
ing director at WEA Records Ger-
many. It is vacant following the July
1 elevation of long-serving compa-
ny executive Bernd Dopp to the
newly created role of president at
Warner Music Germany.

Dopp had been managing direc-

tor at WEA Records Germany
since 1994. Although Dopp’s first
task will be to find his own replace-
ment, the company is in no imme-
diate hurry, Gebhardt says. “We
will review the situation in the
[ecoming] weeks and see who is fit
to take on this position and fill the
gap.” In the interim, Dopp—who
reports directly to Gebhardt—will
continue overseeing WEA.
Gebhardt was promoted in 1997

y Y

artist manager Goetz Elbertzhagen.

So Far, So Good. Warner Music Central/Northern Europe president Gerd
Gebhardt met up with veteran WEA Germany artist Marius Muller-Western-
hagen in Hamburg recently to present him with a gold album marking 25,000
sales in Austria of his 2000 greatest hits album, So Weit. .. (SoFar...). The
occasion also gave the label an opportunity to present Miller-Westernhagen
with the International Federation of the Phonograph Industry Platinum
Europe award earned in 2000 by his album Radio Maria (1999). Pictured,
from left, are Gebhardt, Muller-Westernhagen, Warner Music Europe presi-
dent Paul-René Albertini, Warner Music Germany president Bernd Dopp, and

7 a4

from managing director of Warner
Music Germany to president of Cen-
tral Europe—to which he later
added Scandinavia and the Benelux
countries—while retaining his day-
to-day responsibilities at the helm of
the German company. Now, he says,
“I am currently overseeing nine
countries, and I am no longer in a
position to be hands-on in Germany.”
He adds that the latest moveis “a
(Continued on page 83)

Guurink. “Compared
to the [market leader] Free
Record Shop [FRS], this is way
too low,” he says. “We needed to
present ourselves as one strong,
recognizable brand.”

In order to raise its profile, the
new Music Store—dropping the
“the” from its name—features a
new house style, dominated by a
burgundy-red look and a promi-
nent “M.” It is intended to be dif-
ferent from the bright blue used by
competitor FRS.

“We aim for a classy look,”
Guurink says. “Our audience is
slightly more mature than
Free’s. These young adults de-
mand service, quality, and a good
selection of products. They want
to shop in a pleasant manner, and
that is what our new house style
aims to express.”

The new look, he says, also in-
cludes a new in-store formula,
(Continued on page 83)

Sony’s Gelentano Scoops Up Third
IFPI Platinum Award In Two Years

BY PAUL SEXTON
LONDON—A contender for the
title of hottest pop artist of 2001 lines
up alongside a superstar of 40 years’
standing on the list of June’s Plat-
inum Europe award winners.
S4/Sony’s Italian perennial, Adri-
ano Celentano, had perhaps the most

Speak Even Less,” is not Celentano’s
first Platinum Europe winner.
“Everybody involved is delighted
that it has now sold more than 11/2
million copies,” says S4 managing
director Roberto Magrini. “It match-
es his two previous IFPI awards [for
Mina Celentano and Lo Non So Par-
lar ’Amore] achieved in

eye-catching of the eight
albums that qualified for
recognition by the Inter-
national Federation of

ifpi

PLATINUM EUROPE

1,000,000

L B o 00 TY AL T LR OO Qi Miatim

the past two years. The
sheer enormity and con-
sistency of his sales are
testament to Adriano’s

the Phonographic Indus-
try (IFPI) as million-plus
sellers in Europe. Esco di Rado e
Parlo Ancora Meno made the seven-
figure breakthrough a remarkable 44
vears after the Milan-born vocalist’s
first Italian success.

The album, the title of which
translates as “I Go Out Rarely and

unique talent.”

Celentano initially made his mark
at Milan’s Italian Rock'n’Roll Festi-
val in 1957, and by the early 1960s
he was already such a show business
staple that he was invited to appear
in Federico Fellini’s classic film, La
(Continued on page 83)

60

www.billboard.com

www.americanradiohistorv.com

BILLBOARD JULY 21, 2001


www.americanradiohistory.com

International

Former Gream Bassist Jack Bruce Creates
‘ahadows In The Air’ On Sanctuary Project

BY PAUL SEXTON
LONDON-—While other former
members of top rock acts of the
1960s may ease up toward retire-
ment, Jack Bruce is still mixing new
cocktails from worldwide ingredi-
ents at the outset of his fifth decade
as a musician.

The Scottish bass player/wri-
ter/vocalist may forever he asso-
ciated with his
headline-grab-
bing, chart-top-
ping days with
English rock tri-
umvirate Cream,
but his long, var-
ted solo career
has always placed
invention and in-
quisitiveness ahead of repetition
and celebrity. That maxim holds
true on Shadows in the Air, his
label debut for U.K. independent
Sanctuary, released worldwide
July 9 (July 10 in the U.S.).

The highly accomplished set,
chiefly recorded last year in New
York, features contributions from
such handpicked notables as Dr.
John, Vernon Reid, and Gary Moore
(a colleague in the 1994 project
BBM), as well as a reunion with
Bruce’s former Cream colleague,
Eric Clapton, on new versions of
that band’s anthems “Sunshine of
Your Love” and “White Room.” But
equally key is the input of such
lauded sidemen as drummers
Robby Ameen and El Negro Hora-
cio Hernandez.

“I’ve always thought my job as a
bass player was to be a catulyst in a

BRUCE

band,” Bruce says, “although I try
to take it away from just being that.
With this band, it’s more the inter-
play between the two trap drum-
nmers, Robbie and El Negro, and my
voice—that’s the core. The last
track [“Surge”], for instance, only
has those three elements in it.”

He adds, “I wanted to bring out
the point that that’s what the rec-
ord is about: a new direction, really,
in rhythm, to take the cutting-edge
Latin players—which is what those
guys are, not the traditionalists—
and apply it to rock musie.”

Of Clapton’s involvement, he
says, “When I heard the way the
tracks came out, I thought it’d be so
great to have Krie, especially sing-
ing, because that’s a double lead

vocal—to see the differences in the
voices after all these years. I didn’t
imagine he would play with the fire
he did: He really played quite amaz-
ingly. We had a lovely time doing
it—very moving, in fact.”

Bruce is delighted to have
found a new home at Sanctuary.
“They’re a very up-and-coming
label—you could almost say a
new label, because they’re get-
ting into new areas for them, and
it’s very exciting.”

The company’s U.K. GM,
Julian Wall, says the feeling is
mutual. “We’re trying to build a
360-degree record label, and
records like this don’t come
along very often. We just

(Continued on page 64)

Bad Taste Lives On In Iceland

Artists’ Collective Still Challenges Traditional Practices

BY BIRGIR (:-)RN STEINARSSON
REYKJAVIK, Iceland—There
surely can be no other labels in the
world that owe their existence to a
meeting between global leaders
Ronald Reagan and Mikhail Gor-
bachev—yet that’s the strange
truth behind the advent of Smek-
kleysa, Iceland’s most influential
record company.

The company—known interna-
tionally under its English transla-
tion of Bad Taste—was founded in
June 1986 by a collective of artists
and musicians, some of whom decid-
ed to capitalize on the Reagan/Gor-

bachev summit that was held in
Reykjavik that vear.

Those artists included Bjork
Gudmundsdéttir (now known sim-
ply as Bjork), I'ridrik Erlingsson,
Einar Orn Benediktson, and Bragi
Olafsson, They printed up post-
cards featuring portraits of the
two political leaders (drawn by
Erlingsson) in order to raise funds
to release recordings of their
band, the Sugarcubes. The post-
cards duly became Smekkleysa’s
first “release.”

Profits derived from the postcards

(Continued on page 85)

Special Achievement Award.

Veteran songwriting partners Jerry Leiber, left,
and Mike Stoller acknowledge their standing
ovation from representatives of the U.K. music
industry as they collect the Stuart McAllister

U.K.’s Silver Clef Honors Leiber & Stoller

LONDON—The U.K. music industry’s 26th annual Silver Clef Luncheon to benefit the Nordoff-Robbins
Music Therapy charity took place June 29 at the Inter-Continental Hotel. More than 800 industry figures
saw songwriters Jerry Leiber and Mike Stoller presented with the Stuart McAllister Special Achievement
Award, named after the late CEO of music retailer HMV. Also honored at the lunch were Tom Jones (Silver
Clef award), Craig David (best new artist), and Kylie Minogue (best international artist). The dinner and its
accompanying auction raised more than 400,000 pounds ($560,000) for the charity, including a 250,000-pound
($350,000) donation from Genie, a company that provides mobile Internet service.

Among the music-business notables attending the Silver Clef lunch
was HMV Media Group COO Brian McLaughlin, who will be honored
Oct. 18 at the 10th annual British Music Industry Trusts dinner. Mc-
LLaughlin, left, shares a joke with fellow industry veterans Jimmy
Devlin {chairman of music investment firm Crunchtime Entertain-
ment), center, and former PolyGram Records chairman Maurice
Oberstein, himself a British Music Industry Trusts honoree in 1993.

newsline...

BRITISH MUSIC RIGHTS (BMR), the umbrel-
la body consisting of the British Acade-
my of Composers and Songwriters, the
Music Publishers Assn. (MPA), the Per-
forming Right Society, and the Mechan-
ical Copyright Protection Society, is urg-
ing the U.K. government to set an early
date for talks on the implementation of the European Copyright
Directive. The Copyright Directive is due to be implemented in
the U.K. in about 18 months. Speaking July 3 at the MPA annual
general meeting in London, BMR director general Frances Lowe
called for prompt consultation on “the mode of implementation of
rights and new legal protections” and on “the detail of the draft
Statutory Instrument.” TOM FERGUSON

BRITISH
MUSIC
RIGHTS:

SAREGAMA, EMI’S FORMER LICENSEE in India, has launched the first
custom CD-ordering service in the country. Users of the company’s
hamaracd.com Web site now have instant access to a catalog of Indi-
an film soundtracks, classical, pop, devotional, folk, and other gen-
res. Customers may select tracks to order a custom-made 60-minute
CD for about 375 rupees ($8). which will then be home-delivered.
The service is initially only available in India, but Saregama plans
to extend it to other territories. Retail CDs in India average
between $8 and $10. NYAY BHUSHAN

MTV JAPAN is to tape its first MTV Unplugged show in late July in
Tokyo, with Jupanese superstar Utada Hikaru. The 18-year-old
Toshiba/EMI recording artist, who has sold close to 15 million
records over the past two years, will perform her first-ever full-
length acoustic performance on the show. The only other Japanese
act to do an Unplugged show was male duo Chage and Aska, whose
acoustic show was taped by MTV Asia in London in June 1996. MTV
Japan will broadeast Utada’s Unplugged show Aug. 10.

STEVE McCLURE

BMG MUSIC PUBLISHING U.K. is acquiring Fiction Songs. the British-
based independent publisher that represents the Cure. Following
the deal, Fiction founder Chris Parry and GM Ita Martin will con-
centrate on Parry’s label, Fiction Records. Terms of the agreement
were not disclosed. For the past six vears, BMG Music Publishing
has sub-published Fiction’s catalog for the world, excluding the
U.K. “There is plenty of activity planned with the Cure and [band-
leader/writer] Robert Smith in the coming vear,” notes Paul Cur-
ran, managing director of BMG Music Publishing U.K.

LARS BRANDLE

AUSTRALIAN TRADE BODY the Assn. of
Independent Record Labels (AIR)
is launching two new monthly sales
charts. Beginning this month, AIR
will publish a jazz chart and a blues
and roots chart featuring the top 10
Australian acts on indie labels han-
dled by indie distributors; sales are compiled from both specialist
and mainstream music retailers. AIR, which represents 98% of Aus-
tralian independent labels, launched its own charts in 1998 to raise
the profile of the local independent scene. They are published on
the association’s Web site (air.org.au/charts.html) and in various
music magazines. CHRISTIE ELIEZER

AR

association of independent records labels itd

BOB GELDOF’S London-based TV/radio/events company, 10 Alps
Broadcasting Ltd., is preparing a reverse takeover of Alternative
Investment Market (AIM)-listed advertising agency Osprey Com-
munications. The deal is subject to the approval of Osprey’s share-
holders July 27 at an extraordinary general meeting. “We believe
that there is room to grow in the European events market—and we
intend to be part of it.” Geldof says. The enlarged group will be
renamed Ten Alps Communications. Geldof will become a non-
executive director, while 10 Alps founder Alex Connock will take
the role of CEO. Admission to AIM is expected to take place July 30, |
with a market capitalization of 9 million pounds ($12.65 million).
LARS BRANDLE

HAMBURG-BASED artist-management firm OK Visions Entertainment
has launched a record label. Tru Note Records will be based at the
headquarters of its Hamburg-based parent, while Jiirgen Otter-
stein, president of OK Visions, will head the project. The first
release will be an album by Dire Straits co-founder David Knopfler,
due in October. Edel will handle distribution. WOLFGANG SPAHR
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13 ] 14 SOUNDTRAICK SAVE THE LAST DANCE MERCURY/UNIVERSAL 12 | 14 | RONAN KEATING RONAN FOLYOORUNVERSAL 13 | 17 | GIGI D'ALESSIO IL CAMMINO DELLETA' Rca
HOLLYWOOD/UNIVERSAL -
R R R v o T —— 13 | RE | ANASTACIA NOT THAT KIND epic 13 | 11 | SOUNDTRACK TOMB RAIDER eextrawes 14 | 10 | BLINK-182 TAKE OFF YOUR PANTS AND JACKET
15 15 TRAIN DROPS OF JUPITER AWARE/COLUMBIA/SONY 14 12 NELLY COUNTRY GRAMMAR UNIVERSAL 14 16 BEN HARPER LIVE FROM MARS VIRGIN MCAUNIVERSAL
16 | RE | SOUNDTRACK COYOTE UGLY CURBMWARNER 15 | 14 | ILSE DE LANGE LIVIN' ON LOVE WARNER 15 | RE | LENNY KRAVITZ GREATEST HITS VIRGIN 15 | NEW | PINO DANIELE MEDINA Rrca
17 | RE | BOB MARLEY AND THE WAILERS ONE LOVE—THE 16 | RE | K3 PARELS ARIOLABMG 16 | 20 | LIMP BIZKIT CHOCOLATE STARFISH AND THE 16 | 11 | IRENE GRANDI IREK CGD/EAST WEST
VERY BEST OF BOB MARLEY AND THE WAILERS 17 RE THE EAGLES THE VERY BEST OF THE EAGLES HOTDOG FLAVORED WATER INTERSCOPE/UNIVERSAL 17 20 GDRILLAZ GORILLAZ Emi
B e #%ENKIE\:?E%ALUS DISSECTIONALVOLCANG, ELEKTRAWARNER 17 |NEW | SOUNDTRACK SHREK MCAUNIVERSAL 18 | 19 | TRAVIS THE INVISIBLE BAND Epic
L e e s e 18 | RE | ANDREHAZES AL 15 JAAR GEWOON ANDRE emi 18 |NEW| GREGORIAN MASTERS OF CHANT sHock 18 | 14 | BONJOVI ONE WILD NIGHT LIVE 1985-2001
20 18 SDUNDTRACK LARA CROFT: TOMB RAIDER ELEK- 19 | NEW | ACDA EN DE MUNNIK LIVE MET HET M.PO sony 19 | NEW | SOUNDTRACK COYOTE UGLY CURRMWEA MERCURY/EAST WEST
TRAWARNER 20 RE ACDA EN DE MUNNIK HIER ZIJN S.M.ART/SONY 20 15 TOOL LATERALUS TOOL DISSECTIONAL/VOLCANO 20 12 RADIOHEAD AMNESIAC Emi

Hits Of The World is compiled at Billboard/London by Menno Visser. Contact 44-207-420-6165, fax 44-207-420-836-6718, email mvisser@musicandmedia.co.uk
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HITS OF THE WORLD,

| L - J ~NJ
Music
EUROCHART /2101 emeon | SPAIN  (arwesmier we) 070601
THIS| LAST THis |LasT|
WEEKWEEK| SINGLES WEEKWEEK SINGLES
1 1 LADY MARMALADE CHRISTINA AGUILERA, LIL KIM 1 1 PROHIBIDA RAUL Horus
MYA & PINK INTERSCOPE 2 2 ME GUSTAS TU MANU CHAO virain
2 2 ANGEL SHAGGY FEATURING RAYVON wmca 3 3 DILE QUE LA QUIERO DAVID CIVERA vaALE
3 3 IT’S RAINING MEN GERI HALLIWELL Emi 4 | NEW | LADY MARMALADE CHRISTINA AGUILERA, LiL KIM,
4 4 MISS CALIFORNIA DANTE THOMAS FEATURING MYA & PINK INTERSCOPE
PRAS ELEK(RA 5 |NEW /| YERBA MALA LOS CHICANOS DEL SUR BAT pISCOS
5 NEW | ANOTHER CHANCE ROGER SANCHEZ DEFECTED/SONY 6 5 PLAYED-A-LIVE (THE BONGO SONG) SAFR) DUO
6 10 HASTA LA VISTA MC SOLAAR EAST WEST UNIVERSAL
7 NEW | A LITTLE RESPECT WHEATUS columsia 7 4 LA DANZA DEL FUGO MAGO DE OZ 10cOMOTIVE
8 NEW | THERE YOU'LL BE FAITH HILL 110LLYWOOD/WARNER 8 8 YO QUIERO BAILAR SONIA & SELENA vaLe
BROS 9 9 NUNCA EL TIEMPO ES PERDIDO MANOLO GARCIA arioLA
9 RE ANOTHER DAY IN PARADISE BRANDY & RAY-J wea 10 | NEW | AY CARMERLA GUARANA eric
10 6 BOW WOW (THAT'S MY NAME) LI BOW WOW so s
DEF/COLUMBIA ALBUMS
1 2 RAUL HACIENDO TRAMPAS muxxic
ALBUMS 2 | 1 | MANOLOGARCIA NUNCA EL TIEMPO ES PERDIDO
1 2 SHAGGY HOT SHOT mca ARIOLA
2 1 MANU CHAO PROXIMA ESTACION: ESPERANZA 3 3 MANU CHAO PROXIMA ESTACION: ESPERANZA virGIN
VIRGIN 4 9 SOUNDTRACK BRIDGET JONES'S DIARY MERCURY/
3 4 DIDO NO ANGEL CHEEKYAMRISTA UNIVERSAL
4 3 TRAVIS THE INVISIBLE BAND INDEPENDIENTE 5 4 TAMARA SIEMPRE  muxxic
5 6 D12 DEVIUS NIGHT SHADY/INTERSCOPE 6 5 LA OREJA OE VAN GOGH EL VIAJE DE COPPERPOT
6 5 FAITHLESS OUTROSPECTIVE CHEEKY/ARISTA EPIC
7 8 DESTINY'S CHILD SURVIVOR columaia 7 6 BOB MARLEY & THE WAILERS ONE LOVE-—THE VERY
8 9 BOB MARLEY & THE WAILERS ONE LOVE--VERY THE BEST OF BOB MARLEY isLano
BEST OF BOB MARLEY IisLanD 8 BON JOVi ONE WILD NIGHT LIVE 1985-2001
9 RE GORILLAZ GORILLAZ PARLOPHONE MERCURY/UNIVERSAL
10 RE BLINK-182 TAKE OFF YOUR PANTS AND JACKET 9 | NEW | COYOTE DAX ME VALE vale
MCA 10 RE PAULINA RUBIO VIENE EL VERANO muxxic
MALAYSIA (RIM) 07/10/01 GREECE (PricewaterhouseCoopers) 07/06/01
THIS | LAST THIS |LAST
WEEK| ALBUMS WEEKWEEK| ALBUMS
1 1 WESTLIFE COAST TO COAST BMG 1 1 MANU CHAO PROXIMA ESTACION: ESPERANZA
2 3 DINAMIK & FEBIANS THE GREATEST HITS n~sr VIRGIN
3 | 2 | JACKY CHEUNG TIAN XIA DIYI LIU universaL 2 | 2 | RADIOHEAD AMNESIAC ew
4 2 S.M. SALIM KONSERT EERSAMA MPO wARNER l 3 | NEW | FAITHLESS OUTROSPECTIVE ARISTABMG
5 5 SCORPIONS ACOUSTICA wARNER 4 3 EROS RAMAZZOTTI STILELIBERO ARIOLA/BMG
6 7 LINKIN PARK |HYBRID THEORY] MAVERICK/WARNER 1 ; L il AV RS
2 N 6 5 D-OEVILS DANCE WITH THE DEVIL UNIVERSAL
7 [IANEWH] WUKIBEIRSTTIME wwaener 7 | 7 | BOBDYLAN THE ESSENTIAL BOB DYLAN
8 6 VARIQUS ARTISTS MAX 8 sony COLUMBIA/SONY
9 8 NASH, SALEEM, RAMLI SARIP 3 DIMENS) POP ROCK 8 RE MANU CHAO CLANDESTINO viRGIN
LELAKI waRNER 9 | NEW | TRAVIS THE INVISIBLE BAND sony
10 10 SOUNDTRACK [OMB RAIDER wARNER 10 ] CRAZY TOWN THE GIFT OF GAME coLumBiA/SONY |
IRELAND (!RMA/Chart Track: 0//06/01 BELGIUM/FLANDERS {Promuvi) 07/11/01
THIS | LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 1 LADY MARMALADE CHRISTINA AGUILERA, LI KIM 1 1 ANGEL SHAGGY FEATURING RAYVON MCA/UNIVERSAL
MYA & PINK iNTERSCOPE 2 2 LADY MARMALADE CHRISTINA AGUILERA, LIL KIM,
2 2 ANGEL SHAGGY FEATURING RAYVON mMca MYA & PINK INTERSCOPE/UNIVERSAL
3 3 PERFECT BLISS BELLEFIRE vikGin 3 3 IT'S RAINING MEN GER| HALLIWELL emi
4 4 THERE YOU'LL BE FAITH HILL WARNER BROS./WEA 4 4 TELE-ROMED K 3 BmG
5 | NEW | ALITTLE RESPECT WHEATUS coLumBia 5 5 MOl .. . LOLITA ALIZEE POLYDOR/UNIVERSAL
6 5 ANOTHER DAY IN PARADISE BRANDY & RAY-J wea 6 6 SHE COULDN'T LAUGH TWARRES Emi
7 6 IT'S RAINING MEN GERI| HALLIWELL emi 7 7 SOMETHING LASGO ANITLER-SUBWAY
8 8 UNTIL THE ENO OF TIME 2PAC INTERSCOPE/POLYDOR 8 8 AMENO DJ QUICKSILVER POLYDOR/UNIVERSAL
9 7 DON'T STOP MOVIN' S CLUB 7 PoLyDOR 9 | NEW | ALLRISE BLUE wvirGIN
10 9 WE COME 1 FAITHLESS CHEEKY/ARISTA 10 9 UNTIL THE END OF TIME 2PAC INTERSCOPE/UNIVERSAL
ALBUMS ALBUMS
1 3 DESTINY'S CHILD SURVIVOR coLumsia 1 1 TWARRES STREAM Emi
2 5 THE EAGLES T!E VERY BEST OF THE EAGLES 2 3 DREAMLOVERS 18 HITS MOUSE/RELI
ELEKTRA 3 6 | SAMSON & GERT DE WERELD IS MOOl S & G 11
3 1 TRAVIS THE INVISIBLE BAND INDEPENDIENTE STUDIO 100/UNIVERSAL
4 2 CHRISTY MOORE THIS IS THE DAY cotumBia 4 2 FAITHLESS OUTROSPECTIVE BmG
5 4 D12 DEVIUS NIGHT sHADY/INIERSCOPE/POLYDOR 5 4 MANU CHAD PROXIMA ESTACION: ESPERANZA
6 6 0100 NO ANGEL CHECKY/ARISTA VIRGIN
7 9 LINKIN PARK [HYBRID THEORY| wARNER BROS./WI A 6 5 D12 DEVIUS NIGHT (NTERSCOPE/UNIVERSAL
8 7 SHAGGY HOTSHOT unIVERSAL 7 7 M-KiDS COOL! ARS/UNIVERSAL
9 RE STEREOPHONICS JUST ENOUGH EDUCATION TO 8 |[NEW | KOSHEEN RESIST smc
PERFORM vz 9 10 LINKIN PARK [HYBRID THEORY] MAVERICK/WARNER |
10 | RE | GABRIELLE RISE cO!BEATPOLYDOR 10 | RE | DESTINY'S CHILD SURVIVOR coLumBia |
SRS L—S—S..SSS S —— —
AUSTRIA (Austrian IFPi/Austria Top 40) 07/10/01 SWITZERLAND {Media Control Switzerland) 07/10/01
THIS | LAST THIS [LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 ANGEL SHAGGY FEATURING RAYVON MCA/UNIVERSAL 1 2 LADY MARMALADE CHRISTINA AGUILERA, LIL KIM
2 3 FOLLOW ME UNCLE KRACKER wARNER MYA & PINK INTERSCOPE/UNIVERSAL
3 4 LAOY MARMALADE CHRISTINA AGUILERA, LIL KIM 2 1 ANGEL SHAGGY FEATURING RAYVON MCA/UNIVERSAL
MYA & PINK INTERSCOFE/UNIVERSAL 3 7 MISS CALIFORNIA DANTE THOMAS FEATURING
4 2 CLINT EASTWOOD GORILLAZ Emi PRAS waRNER
5 6 LET'S GET BACK TD BED BOY SARAH CONNOR 4 4 BOW WOW (THAT'S MY NAME) Lil BOW WOW sony
FEATURING TQ sony 5 3 PLAYED-A-LIVE (THE BDNGO SONG) SAFRi DUO
6 5 CAMBODIA PULSEDRIVER univERsat UNIVERSAL
7 7 WHOLE AGAIN ATOMIC KITTEN vircin 6 5 CLINT EASTWOOD GORILLAZ Emi
8 9 IT'S RAINING MEN GER| HALLIWELL emi 7 8 IT'S RAINING MEN GER! HALLIWELL Em
9 NEW | MISS CALIFDRNIA DANTE THOMAS FEATURING 8 6 WHOLE AGAIN ATOMIC KITTEN virGIN
PRAS WARNER 9 9 ON THE MOVE BARTHEZZ UNiVERSAL
10 8 YOU'RE MY MATE RIGHT SAID FRED smG 10 10 LET'S GET BACK TO BED BDY SARAH CONNOR
ALBUMS FEATURING TQ sony
1 1 | RAINHARO FENDRICH MANNERSACHE e ALBUMS
2 3 SHAGGY HOTSHOT MCA/UNIVERSAL 1 1 MANU CHAO PROXIMA ESTACION: ESPERANZA
3 2 BON JOVI ONE WILD NIGHT LIVE 1985-2001 VIRGIN
MERCURY/UNIVERSAI 2 2 BON JOVI ONE WILD NIGHT LIVE 1985-2001
4 5 MANU CHAD PROXIMA ESTACION: ESPERANZA Mt RCURV/UNIVERSAL
VIRGIN 3 6 SHAGGY HOTSHOT MCAUNIVERSAL
5 NEW | TRICKY BLOWBACK epe! 4 5 FAITHLESS OUTROSPECTIVE BMmMG
6 7 KASTELRUTHER SPATZEN JEDES ABENROT IST EIN 5 3 SAFRI DUO EPISODE | UNIVERSAL
GEBET kocH 6 4 BLINK-182 TAKE OFF YOUR PANTS AND JACKET
7 4 BLINK-182 TAKE OFF YOUR PANTS AND JACKET MCA/UNIVERSAL
MCA/UNIVERSAL 7 8 DESTINY'S CHILD SURVIVOR COLUMBIASONY
8 | NEW | SOUNDTRACK PEARL HARBOR HOLLYWOOD/WARNER 8 10 | DIOD NO ANGEL ARISINBMG
9 | NEW | SOUNDTRACK TOMB RAIDER EiEKTRAWARNER 9 7 012 DEVILS NIGHT INTERSCOPE/UNIVERSAL
10 [ TRAVIS THE INVISIBLE BAND sony | 10 9 TRAVIS THE INVISIBLE BAND sony

MUSIC PULS

THE LATEST MUSIC NEWS FROM AROUND THE PLANET
EDITED BY NIGEL WILLIAMSON

FORGET THE THREE-MINUTE POP-SINGLE VIDEOQ.
Here comes the full-length DVD album. In
what the group claims to be a first, the
Super Furry Animals will release their
new album July 23 in two different for-

SUPER FURRY ANIMALS

mats. Rings Around the World, the Welsh
group’s fifth recording and its first on Epic,
comes as both a standard audio CD and an
enhanced DVD, with a short film made by

a different director to accompany each of

the album’s dozen tracks. “DVD is the
fastest-growing piece of technology ever,”
says the band’s singer, Gruff Rhys. “I
think in the future, people will demand
more from their records, and we’ll defi-
nitely make more albums like this. But 1
still think there’ll be room for good songs,
and this record would have sounded good
in mono.” Even without the accompanying
films, the album is the most ambitious and
big-budget recording the group has under-
taken. 1t was a year in the making, and
guest musicians include Paul MeCartney
and John Cale. “Whether or not it’s suc-
cessful, we would regret not trying it out,”
Rhys says. “We always go for excess
rather than sensible coolness.”

NIGEL WILLIAMSON

URBAN XCHANGE has become the first
domestic act signed by Universal Singa-
pore. “We were waiting for the right act,
as our market is too small, but we feel that
in Urban Xchange we've found a group
with a lot going for it,” says Universal
Musi¢ Singapore managing director Gary
See. “The music is a fusion of R&B, hip-
hop, and garage. It’s very accessible, and
we are targeting a gold album [7,500
copies|.” The band is by no means another
production-line outfit. Writer/arranger/
producer Terence Leong describes the
group as “chameleonic” and says it is a
“constantly evolving entity” focused on
taking hip-hop into a new groove. Univer-
sal has signed the eight-member group to
a two-year contract and will develop it for
the local and regional markets. The four-
male, four-female outfit, whose members
have an average age of 23, is also current-
ly featured in a new Coca-Cola TV cam-
paign. The debut album will be released in
August and promoted through radio and
street marketing, followed by an Internet
and print campaign and TV and live
shows. Urban Xchange will perform Aug.
1 at Singapore’s Post National Day Cele-
bration Party Show. STEVEN PATRICK

AUSTRALIAN TRIO Something for Kate
named its new album Echolalia (Columbia)
after an idiomatic term for “meaningless
repetition of other people’s words.” It’s a
tongue-in-cheek title for a marvelously
original and beautifully recorded pop
record, which was co-produced by Trina
Shoemaker (Sheiryl Crow). 1t debuted July
7 at No. 2 on the official Australian Record
Industry Assn. chart. The album ranges
from pop anthems “Stunt Show"” and
“Three Dimensions” to ethereal, brooding
outings like “Old Pictures” and “You Only
Hide.” Most ambitious is “White,” on which
a solo voice and a guitar denoting a cry in
the wilderness move into a crescendo with
organs, flutes, and strings, evoking images
of heaven. The lyrical theme of overcoming
obstacles is somewhat autobiographical. In
the wake of 1999’s gold-certified Beautiful
Sharks, guitarist Paul Dempsey suffered
a yearlong writer’s block that saw him con-
templating giving up music and going to
university to learn astrophysics. A week-
long scuba-diving holiday in Thailand with
bassist Stephanie Ashworth and drum-
mer Clint Hyndman got the songs flowing
within days, he happily reports. CHRISTIE
ELIEZER

AT A TIME WHEN NAPSTER is preparing to
charge its Net users, one group has
already been paid by its Net community.
Former A&M-signed U K. rock act Dodgy,
whose successes include the 1994 Top 30
hit Homegrown, released its fourth album,
Real Estate, July 23 on its own Bostin
label after asking fans and visitors to its
Web site (dodgy.co.uk) to fund its record-
ing. The bigger investors will share in any
profits made from the album’s sales.
Healthy e-sules are expected through
Bostin'’s partnership with U.K. online
search engine Just35.com. “Dodgy were
one of the first-ever bands to performlive
online, and Dodgy and Just35.com’s mav-
erick partnership will hopefully inspire
others to break the barriers of nor mdllt_}
and explore alternative avenues,” says
Just3h.com founder Roger Fenton. The
album features the group’s new vocalist,
David Bassey. KWAKU

SECURING THE USUAL major-label contract
isn’t the holy grail for all ambitious
recording artists. After abandoning rela-
tions with BMG Norway and conecentrat-
ing on touring, Norwegian six-piece rock
band Oil turned to Swedish producer
Adam Kviman (whose credits include
Eagle- Eye Cherry) for production of its
debut single, “Color Me Beautiful,” which
was 1ecentl_v released on its own Oll Music
imprint. “We haven’t been pursuing a
record contract just for the sake of hav-
ing one,” Oil lead vocalist Lenny Kit-
tilsen says. “We wanted to tour for some
time and develop ourselves. We didn’t
think [four years ago] that we could just
release a single and expect it to sell just
like that.” The group has its eyes on the
U.S. market and performed a Las Vegas
gig last summer during the Emerging Tal-
ents in Music conference. KAI R. LOFTHUS
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International

Nettwerk Places Its Bets ﬂll "IBBE kood Tanyas’ ‘Blue Horse’

BY LARRY LeBLANC
TORONTO—It took only one per-
son hearing one song from the Be
Good Tanyas’ debut album, Blue
Horse, to set in motion a train of
events that led to the signing last
month by Canada’s Nettwerk Pro-
ductions of the roots-based trio from
Vancouver.

Nettwerk’s signing was prompted
by the label’s director of strategic
marketing, Cathy Barrett, catching a
track on national network CBC-
Radio. She swiftly purchased the
album and introduced it to her hus-
band, Nettwerk CEO Terry McBride.
“There is just something about the
music, the vocals, and the harmonies
that grabs your ear,” Barrett says.

MecBride adds, “Cathy played the
album around the house, and I fell in
love with it. Since then our entire
company has fallen in love with it.”

Blue Horse was first released inde-
pendently in Canada last November.
It was distributed nationally by Fes-
tival Distribution. Nettwerk will issue
the album in the U.S. Sept. 25, fol-
lowed by a Canadian reissue Oct. 2.

According to the band’s manag-
er, Mandy Wheelwright of Vancou-
ver-based Blister Management, the
album has sold 3,000 copies in Cana-
da to date via Festival, in addition
to 1,500 units from sales at gigs.
“People reacted to the album the
moment they heard it.”

Nettwerk, home to both singer/
songwriter Sarah McLachlan and
electronica duo Delerium, might
seem an unlikely match for a trio
that plays music rooted in old-time
Americana—blues, jazz, and
Appalachian-based country and folk.

However, the combination of deli-
cacy and fire in the act’s three-part
vocal harmonies—added to the con-
viction of its performances—means
that it only takes a few seconds of lis-
tening to the album to understand
why Nettwerk signed the trio.

Backed by drums and upright
bass on the record, 28-year-old

Frazey Ford (guitar), 29-year-old
Samantha Parton (guitar, mandolin,
and banjo), and 25-year-old Trish
Klein (guitar and banjo) offer a mix
of Parton and Ford originals with
traditional folk tunes, including a
loving rendition of Stephen Foster’s
“Oh Susanna.”

Prior to signing with Nettwerk,
the trio had been talking with sev-
eral other labels and exploring how
to continue being an independent-
spirited act while taking its music
to a wider audience. “With Net-
twerk,” Klein says, “we figure we’'ll
be able get the music out and to
tour everywhere.”

Vancouver-based Festival Distribu-
tion president Jack Schuller laments,
“We should have signed them to a
record deal.” He adds that the album
took off when some indie stores in town
started playing the album in-store.

On the live front, booking offers
poured in for the trio following a show-
case Feb. 15-18 at the 13th Annual
International Folk Alliance Conference
in Vancouver. The trio was subse-
quently booked into all of this year’s
leading Canadian folk festivals, and in
the fall it will tour the eastern U.S.
“We're pretty amazed,” Parton says. “It
is tough getting into the Canadian folk
festivals. This year it was easy because
of our Folk Alliance showcase.”

Ford says, “I'm completely shocked
by reactions, because the music we do
is what we've always done. This music
is so natural and effortless.”

Kevin Finseth, partner at Van-
couver single-store indie retailer
Highlife, notes, “The album is one of
our [current] best sellers. We play
it all the time in the store. People
hear it, and they just grab it.”

Stewart Duncan, director of music
for the national Chapters and Indigo
Books Music & Cafe chains, agrees.
“The album is an in-store hit. You play
it, and people buy it. [t's a real gem.”

While the popularity last year of
the Coen Brothers’ film O Brother,
Where Are Thou? brought folk/coun-

JACK BRUCE CREATES ‘SHADOWS IN THE AIR’

(Continued from page 61)

thought it was a great piece of
work, stunningly original.

“I don’t think Jack sent it to
many people,” Wall adds. “We
got it through Gary Moore—he
gave us a tape, a wonky old cas-
sette like in the old days, and it
was a case of ‘What do we need
to do to get this record?’ The deal
wag done very quickly.

“Jack’s come into Sanctuary at a
very exciting time,” Wall continues,
“and this record is perfect for
where we're at.” Among the com-
pany’s known strengths is as a reis-
sue power base, especially with its
Castle label. Sanctuary’s other con-
temporary acts include John Hiatt,
Dolly Parton, and reformed U.K.
rockers the Quireboys.

Bruce has already embarked on
promotional trips to the U.S. and
around Europe with the record, and
after a one-off London show June

18 at the Jazz Café featuring many
of the album’s players, a major tour
is planned for September to take in
the U.K., Europe, the U.S., and,
Bruce hopes, Australia.

“The plan extends much further
than just this month,” Wall says.
“Wherever music gets listened to,
this music stands a shot.”

Of his continually distin-
guished solo endeavors, Bruce
says, “I’ve had this long quest to
find my own writing and playing
style, which I wouldn’t say is
jazz or anything really—it’s
‘Jack. I wanted to find my own
way, and ['ve been very lucky,
because if I’d done the things
they’'d asked me to do immedi-
ately after Cream, or if I'd
joined Led Zeppelin when they
asked me, I'd either be dead or
[ certainly wouldn’t be doing
what I'm doing now.”

THE BE GOOD TANYAS

try roots music into the mainstream
once more, Klein points out that the
genre has always been strong in rural
Canada. “A lot of country folk in
Canada live in towns where all they
can get is CBC-Radio, so they hear a
lot of folk music,” she says. “There’s
also a strong folk scene in rural
British Columbia.”

Klein adds, “Folk music changed
my life. As a teenager, [ went
through some dark times. I ran away
and went through a phase of being a
punk. The [annual] Winnipeg Folk
Festival was a big influence on me.”

Ford says her interest in roots
music began with her mother’s love of
Emmylou Harris. “Mom was always
singing Emmylou Harris songs when
[ was little. I'd sing lead, and she’d
sing harmony.”

Parton names U.S. traditional acts
the Carter Family and Hazel & Alice
as significant influences. “We've also
found [traditional] songs by meeting
other musicians.”

Before the Be Good Tanyas, Par-
ton had toured in the U.S. with
eclectic spoken-word folkie Chris
Chandler. When she returned to
Canada four years ago, she worked
as a tree planter, a job she had been
doing off and on for a decade.

The trio came together two years
ago in the bohemian town of Nelson,
British Columbia, where back-to-the-
land supporters and neo-hippie artists
thrive. Klein and Ford were playing
in soul/folk band Saltwater June, and
Ford also played with Parton in an
early version of the Be Good Tanyas.
Eventually, Saltwater June broke up,
and Klein joined the Be Good Tanyas.

Blue Horse began life as a school
project. Record producer Garth
Futcher was working as an instructor
at the Columbia Academy in Vancou-
ver when he saw the group perform
locally last year. He asked them to
record with his production class of stu-
dents in their late teens and mid-20s.

“We recorded for a year with the
class without thinking of an album,”
Parton says. “Then Festival heard
our demos and were keen to dis-
tribute an album. So we gave our-
selves a deadline.”

To complete the album last summer,
the Be Good Tanyas holed up in
Futcher’s home studio on the outskirts
of Vancouver. While the band had
worked hard at the Columbia Acade-
my, recording had been laid-back. At
Futcher’s home studio, the relaxed
atmosphere continued—although,
Parton says, “We had a very clear
vision of what we were doing.”

Ford concludes, A lot of what we do
is fairly natural. We sing and the har-
monies sort of appear. I'm always sur-
prised when that happens so quickly.”

furope Warms To Motown’s India.Arie

International Campaign To Be Boosted By Touring, Release Of New Single

BY ADAM HOWORTH
LONDON—“I give thanks to the
universe for my many, many, many
lessons and blessin’s.”

So read the credits on Atlanta-
based India.Arie’s debut album,
Acoustic Soul. But they could, with
hindsight, read, “I give thanks to Uni-
versal...” if the company’s faith in the
singer’s international potential con-
tinues to be rewarded.

In the U.S. (Billboard, Feb. 24),
the Motown album’s lead single, “Vi-
deo,” debuted at the end of March at
No. 80 on The Billboard Hot 100,
while the album itself—released
stateside March 28—entered The
Billboard 200 at No. 10 (Billboard,
April 14). Outside the U.S., a speedy
start to the label’s activities was cru-
cial, says Andrew Kronfeld, London-
based senior VP of international for
Universal Motown.

“The focus of the international cam-
paign was not waiting six months—
we wanted to be involved early,”
Kronfeld explains. “From the br ¥ %,
ning of the year, we were working on
it. [India] did a promo/showcase tour
of Europe and Canada before the
album came out, and the territories
got to talk to her and meet her—{we
didn’t] just give them her video.”

UMI Island/Def Jam & Universal
Motown’s VP of marketing, Lars
Grewe, who is also London-based,

adds, “We're waiting for the impact of

the biggest [European] market—the
U.K.—Jbut we've] already sold a lot
due to her promotion over here.”

In the U.K., the single broke into
the Chart Information Network-com-
piled Top 40 at No. 32 one week after
its June 18 release. The album was
released a week later. European radio
has been quick to react to “Video,”
playlisting it at 14 key stations, includ-

ing stations in Germany, [taly, the
Netherlands, Sweden, and the U.K.
The next step internationally is the
release of a second single, “Brown
Skin,” due at the end of July.

Arie's manager, Jack Ponti of New

Jersey-based Kazzy Dog Manage-

ment, says that potentially, the
biggest initial difficulty faced by label
and management alike was devising a
marketing strategy for an artist who
proves difficult to
pigeonhole. “Music

. without a moniker”
% is how Ponti
d describes his

charge.

A by-product of
Arie’s idiosynerat-
ic approach is an
occasional relue-
tance to take the easy route. “We
decline 90% of the things put her
way,” Ponti says. “She would be just
as happy in a coffee shop with her
acoustic guitar—most artists don’t
think that way. [They ask,] ‘When am
[ going to get paid? ”

Colin Martin, executive producer at
U K. public AOR broadcaster BBC
Radio 2, says, “That comes across in
the music. It's, “This is what [ want to
record.’ ‘Video' is different and stands
out with good lyries [and a] lovely,
gentle rhythm. It's great to see some-
thing good come out of Motown after
all these years.”

On the subject of her illustrious musi-
cal home, the artist tells Billboard that
“it means a lot to be part of their lega-
cy.” But, she says, the most attractive
aspect of Motown was it “allowed me to
make the album [ wanted.”

Kronfeld confirms the album has
already gone gold (50,000 units) in
Canada, “and many markets have
yet to release the record. We are

INDIA.ARIE

expecting more than a million sales
internationally—she’s a real
breakthrough artist.”

Pete Selby, chart product manag-
er for Virgin Entertainment Group’s
V.Shop/Our Price chain in the U.K,,
makes a comparison with another
U.S. artist to make waves outside
her home territory by maintaining a
high profile. “You sense she needs
one or two more singles, much like
Macy Gray did. She just needs one
radio hit.”

Jeff Smith, program controller
at London’s Capital Radio, is less
sure. “We are considering [“Vid-
e0”’] for possible rotation, but this
more sophisticated R&B sound
can leave our audience cold. It’s
got pop crossover potential, but
she’ll need to be in Europe and the
U.K. to support it.”

Kronfeld agrees there is a need
to physically bring an artist into
international territories. He says
Arie has “already been to the U.K.
twice, [as well as the] whole of
Europe” and that a further Euro-
pean tour will take place this fall,
as will trips to Asia and Australia
later in the year.

The album was released in Ger-
many—Europe’s second-biggest
music market—June 25, and Grewe
says expectations there are high. “In
Holland, it’s in the top 50, and Swe-
den feels good. Promo was very
helpful. Touring and presence in
marketplaces is so important.”

Back in the U.S., Arie’s career
has received another encouraging
push, with an invitation to support
Sade. “She’s doing a two-month
North American tour through Sep-
tember,” Ponti confirms, adding,
“We may be going out with John
Mellencamp in November.”
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WIII'III Fusion:
IS Musical Gross-Pollination Strengthening
Or Endangering The Genre?

BY RICHARD HENDERSON
“The human race listened, rumi-
nating, not sure whether there
should be a universal cosmopolitan
musical language or whether we
should go back to the ways of our
ancestors, with a different music in

every village.” In a 1960 issue of

HiFi/Sterco Review, folklorist Alan
Lomax articulated an ongoing
quandary for world-music aficiona-
dos and marketing teams alike.

In a world where all influences are
equally accessible and the history of
recorded musie is available to be
sampled and recycled within new,
ever-evolving musical hybrids, when
does world music cease being world
music? When stylistic fusion occurs
between the traditions of an ancient
culture and the efforts of a dance
remixer, is the result further evi-
dence of mass media’s ability to
swallow and nullify a venerable folk
heritage? Or does musical eross-
pollination strengthen and extend
the character of world music?

“If Alan Lomax travelled today in
the countries where he recorded
loeal-music traditions decades ago,”
notes Scott Billington, VP of A&R
for Rounder Records, which is reis-
suing the Alan Lomax Collection,
“he wouldn’t find the isolated musie
forms that existed outside the influ-
ence of media. That era is gone. If
you traveled up the Amazon or went
to the top of the Himalayas, some-
one living there would have a boom
box with a Madonna tape.” Billing-
ton adds, however, that American
pop music evolved from the foreed
coexistence of musical traditions
brought by immigrants to the New
World.

Miles Copeland, chairman of the
Ark 21 label group, concurs. “Look
what’s happened in the development
of rock over five decades. If it froze
at the stage of 12-bar blues or Elvig’
music, we’d all be bored to death,”
he says.

MIXING AND
MATCHING SOUNDS

Copeland’s Mondo Melodia
imprint has released Rachid Taha's
Made in Medina, a blend of Alger-
ian raz and techno. Defending such
hybrids he adds, “There are those
who try to box world music into a
single genre. The purists’ view is
that new technological advances in
musie, in the hands of Third World
musicians, are perverting and dilt-
ing grand traditions; they have to
stay stuck in ancient musie. It’s
almost racist thinking. It’s as if they
were to tell black musicians in
Ameriea, ‘You got to play the blues,
otherwise you ain’t real.”” He point-
ed to the difficulty experienced by
Sting in attempting to get airplay for

his single “Desert Rose,” which fea-
tured Algerian star Cheb Mami.
Ultimately, Copeland says fusion is
a must. Of efforts to “preserve”
world musie, he says, “If we keep it
in a box, it will stay in a box.”

Bob Duskis, co-founder of San
Francisco-based Six Degrees
Records, weighs in on the side of
evolution. “I'm often amused by peo-
ple who feel that thousands of years
of culture are so fragile that they’re
potentially endangered by these

Kaiser

hybrids,” he says. “All the things
that we hold dear and supposedly
want to protect from hybridization—
from rock to blues to reggae—are
the result of cultures mixing and
matching sounds from different time
periods and different places around
the world. You're also seeing the
masters of the purer forms of world
music enthusiastically taking part in
collaborations with the people mak-
ing [world fusion]. Are you going to
tell them that they’re polluting the
wonderful tradition from which
they've emerged? It seems sort of
absurd.”

Having collaborated with musi-
cians in Madagascar—on the

Shanachie series A World Out of

Time—and Scandinavia, guitarist
and producer Henry Kaiser has for-
mulated a rule of thumb for assess-
ing the worth of world-fusion musie.
“If the musicians are in control of
the hybridization and have the final
say about the music, it’s a pretty
good thing,” he says. “If a record

INTERNATIONAL
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company or producer or somebody
is appropriating Third World music
without permission—a la Deep For-
est—more than 90% of the time, the
results are bad.” Citing Dreams &
Secrets, his recent collaboration with
Zimbabwe’s Thomas Mapfumo on
Anonym, he notes, “It’s all about
people playing music and communi-
cating with each other. If that's
what’s going on, that’s good. If it’s

about marketing and packaging and |

theft and dishonesty, that’s bad.”

Echoing this opinion, Tom Frouge,
a partner in Triloka Records, offers,
“|With fusion| overall, world music’s
character is enhanced, but the secret
of that enhancement is good, tasteful
musicianship. 1 think there’s
straight world-roots music that’s
both awful and wonderful, and
there’s world fusion that’s com-
pletely awful and some that just
soars.”

IFrouge adds, “The definition of

world fusion is somewhat skewed.
Take somebody like Baaba Maal,
who’s fused other elements into
Senegalese music from day one; it’s
Jjust called world music. But if some-
body like Krishna Das, a white guy
from Long Island who’s lived in
India, takes traditional Indian musie
and fuses it with Western melodies,
all of a sudden he’s open to eriticism.
That, to me, represents an interest-
ing dichotomy. It depends from
whence it comes as to whether it’s
acceptable or unacceptable world
fusion. [That attitude] is divisive for
the world-music community, but it’s
also a challenge. Some people might
get to experience a greater variety
of interesting musie, were the pun-
dits not so quick to determine what
is fusion and what represents roots.”

WORLD GOES POP

As senior VP of Nonesuch
Records, whose licensing of the
Buena Vista Social Club from Eng-
land’s World Cireuit label has proven
an enduring world-musie success,
David Bither is well apprised of the
mutable nature of world musie in the
current climate. A recent Buena
Vista solo release on Nonesuch,
Cachaito by Orlando Cachaito
Lopez, incorporates aspects of dub
reggae and DJ turntablism.
“Because Cachaito’s from Cuba
doesn’t mean that he’s immune to
other influences; he's heen listening
with big ears for a long time. There
are no barriers at this point. You
hear everything, and it’s got to influ-
ence you. All musicians are saying
the same thing right now. It's the
way forward; it is the future.”

As to whether world music is
enhanced or degraded by contem-

porary influences, Ken Braun of

(Continued on page 68)

Geltic Rock Kicks Dut

The Jams And Jigs

Artists Are Playing A Brash Brand Dg Music Inspired
By, And Often Incorporating, Ancient Traditions.

BY EARLE HITCHNER

Seven Nations is a band that
bucks the mainstream. Literally. A
major print-ad campaign last winter
for Dewar’s scotch whiskey showed
the Florida-based quintet standing
with its instruments—bagpipes,
electrie guitars, drums, fiddles—in
a swift-flowing river. The text under-
neath the photo read: “Rock music
fused with Celtie tradition...No

Seven Nations

compromises. No regrets.”

That fairly sums up the growing
culture of Celtic rock in North Amer-
ica: defiant, daring, fun-loving and,
yes, loud. Unlike U2, the Cranberries
and the Corrs, these bands are most-
ly on independent labels and tour
long and hard to succeed. “We're on
the road for over 300 days a year,”
says Kirk McLeod of Seven Nations,
which he founded in 1993. Total sales
for its eight albums have surpassed

135,000, including 12,000 for the lat-
est release, Seven Nations, on
Philadelphia’s Q Records. “Only a
very small portion of our record sales
have been SoundScanned,” adds
McLeod. “The rest come at gigs.”
Touring heavily and selling CDs
“out of the box” at concerts also
keeps Tempest thriving. This rock-
and-reel group from Oakland, Calif.,
has issued nine albums on indie

labels—its latest, Balance, is on New
York’s Magna Carta—and can “easi-
ly shift 15,000 records on our own,”
says Lief Sorbye, who started the
band in 1988, when the term Celtic
rock often drew a dumbfounded reac-
tion. “Now, you don’t have to explain
it. The musie of Horslips, the Pogues
and Moving Hearts helped pave the
way for bands like us, and, since then,
I've seen an enormous change for the

(Contimied on page 68)

Arabic Groove
PUT 189-2

Putumayo Presents

The Best of World Music

"First there was Hendrix, then there was
Stevie Ray, now there's Habib; they could
be the best band in the world today.”

- Bonnie Raitt, after seeing Habib Koité perform live.

* Appearing on The Late Show with David Letterman,
September 2001

Jamaica
PUT 188-2

Arabic Groove is Putumayo’s best-selling title out of the box.
Jamaica and Mexico are selling like hot tamales.

Distributed in North America by Koch International.
For information or POP, call Mira Prinz at 1-800-995-9588 ext.263

PULTUMAYO
world Music

Wuurputumayo.com

Mexico
PUT 187-2
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Notable New Releases

Nigel Wiliamson, the London-based editor of Billboard’s Global Music
Pulse column, offers snapshots of recent world and Celtic albums from

around the globe.

BILL JONES
Panchpuran
(Brick Wall Music)

There were puzzled looks when
Bill Jones won best newcomer at the
annual BBC Folk Awards this year.
In fact, the gender-confusing name
conceals Belinda Jones, a 24-year-
old traditional singer and pianist
who follows in the footsteps of Eliza
Carthy and Kate Rusby to form an
exciting trinity of young female
British folk singers who have rein-
vigorated the traditional-music
scene in recent years. All three come
from families steeped in the English
folk tradition; Jones learned to play
in her father’s ceilidh band. Her sec-
ond album, Panchpuran, released,
like her first, on her own label,
reveals a voice similar in both tone
and phrasing to Rusby’s. But Jones
studied jazz piano and ethnic musice
at London’s City University, so her
training allows her to utilize a broad-
er musical palette. Instead of the
limitations of the customary acoustic
guitar, her arrangements of tradi-
tional material, such as “Tam Linn,”
and a brace of her own contempo-
rary compositions use keyboards
and even strings and brass to strik-
ing effect. “I like the drama and
intrigue and the descriptive style of
traditional musie,” Jones says. “Folk
music actually means something; it

has real stories that move you, and
most other music doesn’t.”

TRILOK GURTU
The Beat of Love
(Blue Thumb)

The master Indi-
an percussionist
Trilok Gurty, bornin
Bombay, but has
become one of the
world’s great musi-
cal adventurers.
Over the past 30
years, he has played
with jazz giants such
as John McLaughlin, Don Cherry,
Jan Garbarek and Joe Zawinul,
using his unique self-invented
hybrid drum set-up, which combines
traditional Asian percussion such as
tablas with a conventional Western
kit. On his last album, African Fan-
tasy, Gurtu featured West African
singers Angelique Kidjo and Oumou
Sangare as guest vocalists and
began to weave African and Asian
influences together, flavored with
the subtlest touches of electronica.
He continues in that direction on
The Beat of Love, helmed by in-
demand Paris-based world-music
producer Wally Badarou. Gurtu
made the album by traveling to
many of the main musical cities of
India and Africa, where he collected

INTERNATIONAL SECTION

different rhythms and street songs
and recorded local musicians. Guest
singers on the new record include
Senegal’s Wasis Diop and South
Africa’s Jabu Khanyile. “There’s a
sense of both Africa and India run-
ning through the album,” Gurtu
says. “Some tracks have Africa tak-
ing the lead with Asian accompani-
ment, and on others it’s reversed.
We tried to achieve a synthesis of
both. My music has, in the past, been
very concerned with technique. This
album is more about feeling.”

MOUTH MUSIC
Seafaring Man
(Skiteesh)

In the early ’90s,
Mouth Music made
a series of pioneer-
ing albums that
blazed a trail in fus-
ing traditional Gael-
ic and Celtic influ-
ences, scuffed-up
dance beats and
global rhythms. Seafaring Mun, the
fourth album and first since '94,
finds founder Martin Swan as the
sole remaining group member. It
also represents something of a
departure in that the sampled beats
and sound loops have been relegat-
ed to a subservient role. “I think
that whole scene has run its course,”

Reggae/Garibbean Music

A Look At Upcoming Albums For The Summer 0f 2001

BY RICHARD HENDERSON

Two full decades have elapsed
since the passing of reggae’s most
potent voice, Bob Marley. In the
period immediately following his
death, many feared for the future of
Jamaican music. The coming of
dancehall in the "80s, with its mech-
anistic rhythms and overall tone of
“slackness,” seemed to indicate the
decline of quality music on the
world’s loudest island. The plethora
of reggae and related genre releas-
es in 2001 sends a contrary message,
however: Jamaican music is here to
stay.

Reggae has spawned subgenres
such as ragga, which has itself
inspired others (the jungle and
drum’n’bass subsets of electronica)
and is performed by musicians
around the world. The ocean liner
Queen Mary, permanently moored
in Long Beach, Calif., has been con-
verted into a reggae museum for
summer 2001, while reggae festivals
are a summertime component in
every corner of the U.S.

If these cultural signposts, and the
brace of new Jamaican CD titles
planned for the next few months, are
anything to go by, the impact of Bob

THE VERY BERT OF mipAmani 37 & THE WAILERS

Marley’s message remains evergreen.

REISSUES AND
COMPILATIONS
That message is neatly summa-
rized by the Island Def Jam compi-

lation, One Love: The Very Best of

Bob Marley & the Wailers. Contain-
ing 20 tracks by one of the 20th cen-
tury’s greatest street poets (includ-
ing “I Shot the Sherift,” “Stir it Up”
and “No Woman, No Cry”™), the
anthology arrives on the heels of the
deluxe repackaging of the Wailers’
1972 Island Records debut, Catch a
Fire, now including an extra disc
containing the original, heretofore
unreleased Jamaican mixes.

Sony Music also has a Bob Mar-

ley release, Trenchtown Days: Birth
of a Legend, slated for summer 2001,
along with a concert disc from fellow
Wailer, the late Peter Tosh’s Live in
Boston 1976. Other reggae releases
from the label include a ska compi-
lation, Real Jamaican Ska and The
Best of Shabba Rarnks, anthologizing
the '80s dancehall king.

Leading U.K. reggae reissue
imprint Blood & Fire planned a June
release of its compilation of vintage
American R&B cover versions by
reggae artists, Darker Than Blue:
Soul From Jamdown 1973-1980.
Also coming from the label in Sep-
tember is Microphone Attack, which
collects tracks by Jamaican toaster
DJs such as Big Youth, I-Roy, U-
Roy, Dillinger and others, as pro-
duced by Niney the Observer.

Pressure Sounds, another special-
ist reggae label from England, issued
Divine Madness in May, a two-CD
collection of "70s tracks helmed by
iconoclast producer Lee “Scratch”
Perry. Planned for June from the
label was Spear Burnin’ from the
great reggae vocalist Burning Spear,
collecting his late "70s singles.

In other U.K. developments, long-

(Continued on page 70)

Swan says. “I like to think what we
did was novel at the time, but past
Mouth Musie albums juxtaposed
sounds in a very conceptual way. On
this album, it flows more naturally. [
regard myself as making tradition-
al, vernacular music, but you can
have a very narrow, revisionist view
of being a traditional musician. I'm
trying to adopt a broader take on
it.” Seafaring Man finds Swan play-
ing not only guitar, keyboards and
bass, but hammered dulecimer, a
bowed psaltery, berimbau, auto-
harp, a junk-shop accordion and a
huge assortment of African and
Arabic percussion. Guest vocalists
include Gaelic singers Michaela
Rowan and Ishbel MeCaskill and
Ireland’s Martin Furey, son of the
great Finbar. “I always wanted the
freedom to have more than one
singer,” Swan says. “Now, I've dis-
covered the voices I always
dreamed about but had despaired of
finding.”

SANSCAPES
Voices of the Bushmen
(Melt)

Six years ago, the South African
roots musician Pops Mohamed trav-
eled to the Kalahari desert in
Namibia and recorded the music of
the bushmen known as the San or
Khoisan and who are reputedly the
world’s oldest surviving race. Some
of the recordings he made on that
trip were sampled on his 1996 album
How Far We Have Come (Melt).
Last year, the same label put out
Mohamed’s original field recordings
on the album Bushmen of the Kala-
hari. Now, Melt has taken the idea a
step further with an entire dance
remix album, the idea of music jour-
nalist Phil Meadley. He’s recruited
some top names, including Youth
(who has produced the likes of The
Verve), Simon Emmerson of Afro-
Celt Sound System, Melt recording
artist Smadj and master percus-
sionist Pete Lockett, and the result
is an album on which the oldest
culture on earth meets the most
cutting-edge digital technology. The
Khoisan’s timeless chants, mouth
bows and rattles are given the jazz-
funk treatment, the hip-hop make-
over, the drum’n’bass reinvention,
the dub version, the ambient angle,
the techno take and much else
besides. “There was a real sense of
enthusiasm on the part of everybody
we invited to participate and a real
sense of empathy with the Khoisan,”
Meadley says.

DJELIMADY TOUNKARA
Sigui
(Indigo)

For more than 30 years, no visit to
Bamako, the dry and dusty capital
of Mali in West Africa, has been com-
plete without dropping by the Buf-
fet Hotel de la Gare. For it is there
that the finest musicians in this most
musical of cities have learned their
trade playing music in the Rail Band
(later known as the Super Rail
Band). Among those who passed
through its ranks on the way to
becoming world-music superstars
were Salif Keita and Mory Kante.
Djelimady Tounkara, a member

almost since the outset, is the one
who stayed. With the Rail Band,
Tounkara has become an electric-
guitar hero in Mali, inspiring a gen-
eration of players. But, for his debut
solo outing on the French label Indi-
go/Label Bleu, Tounkara has made
an acoustic album of deep guitar
magic which, if Mali had its own
equivalent of MTV, would no doubt
be titled The Super Rail Band—
Unplugged! He’s a sumptuous
acoustic picker, creating intricately
meshing patterns with the gentle
African percussion accompaniment.
Guest vocalists include Samba Sis-
soko, Lafia Diabate, Mamany Keita
and Tounkara’s daughter Fatouma-
ta. The Manding tradition from
which Tounkara comes is rich in
melody, and his own compositions,
which address such typical African
subjects as the importance of tradi-
tion, courage, honesty and caring for
the land, are mellifluous and inven-
tive. “I've always enjoyed the sound
of the acoustic guitar, and I've
always wanted to make an album
like this,” Tounkara says.

AFRO-CELT SOUND SYSTEM
Volume Three: Further in Time
(Real World)

The first Afro-
Celt album, Sound
Magic in 1996, was
a landmark in
global-fusion
music. Commer-
cially, the second
volume, 1999’s
Release, was even
more successful. Supported by end-
less festival appearances, the record
sold 500,000 albums worldwide and
was nominated for a Grammy. The
third volume, Further in Time,
arrives ready for this summer’s fes-
tival season in Europe. The basic
elements remain the same with the
West African talking drums and
koras and the Celtic bodhran, pipes
and whistles, all seamlessly tied
together by Simon Emmerson’s pro-
grammed dance beats and clever,
sophisticated production. The main
innovation this time around lies in
the addition of guest vocalists Peter
Gabriel, who sings on the mandolin-
stomp “When You're Falling,” and
Robert Plant, who turns in a mag-
nificently powerful performance on
“Life Begin Again,” which sounds
more Arabic than either Afro or Celt.
“If someone had told me we’d have
been working with two of the biggest
icons of "70s rock, I'd have laughed,”
Emmerson says. “But we’re a mav-
erick band, and it seemed like 2 mav-
erick thing to do. We're very honored
that they collaborated with us.” Also
outstanding are the vocals of the
group’s longtime Irish singer Tarla
O’Liondird, who sings in the ancient
and haunting Gaelic vocal style
known as sean-nos.

SHEILA CHANDRA WITH THE
GANGES ORCHESTRA
This Sentence Is True (The
Previous Sentence Is False)
(Shakti)

It’s been five years since we last
heard from the British-born Indian

(Continued on page 70)
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WORLD FUSION

(Continued from page 65)

Stern’s Music, a longtime purveyor
of African sounds new and old,
states, “There’s a potential for both,
but I think it’s more likely to
enhance than to endanger. The cau-
tionary approach that record com-
panies should take is to not forget
about traditional music.” He com-
mends the efforts of Peter Gabriel’s
Real World label, itself noted for
introducing Third World musicians
to advanced music
technology, for
maintaining the
WOMAD Select
imprint devoted to
traditional acoustic
music. A Spear to
the Soul, from
Tanzanian thumb-
piano  virtuoso
Hukwe Zawose, is
a recent WOMAD
Select release.
Another U.K. imprint, Musie
Club, has been offering mid-priced
primers of works by Cuban greats
such as Beny More, Ray Barretto
and Celia Cruz. Tony Rounce, the
label’s head of operations, North
America, opines, “There comes a
point in time with every musiecal
genre where it conjoins with some-
thing else. People come into a musi-
cal genre via the hybrids. They’ll lis-
ten to a more commercial-sounding

piece because it’s blended with a
house rhythm or presented in a com-
mercial package, a la Ricky Martin
or Gloria Estefan. If they get into it
because they like the sound, they're
going to find their way to more tra-
ditional styles anyway.”

“I came out of the ethnomusicolo-
gy field,” comments Jacob Edgar,
VP of product development for
Putumayo World Musie, “where

L-r: Ark 21’s Copeland, Rounder’s Billington, Triloka’s Frouge, Six Degrees' Duskis

[world fusion] is a big issue of
debate. It’s less of an issue in the
record industry, where people aren’t
so concerned [about world music
becoming corrupted], they’'re just
concerned about what will sell. The
reality of it is that there are a num-
ber of positive yields from world
fusion, one of them being that music
that would otherwise be inaccessible
becomes more accessible to a
greater number of people, providing
a means of understanding about a

particular kind of music. Hopefully,
this gets them to dig a little deeper
and discover the roots of that music.
That’s what happened to me. It’s
hard to start into African music by
dealing with unadulterated field
recordings; there’s a lot of stuff out
there that’s rough and raw and dif-
ferent from what we’re used to hear-
ing.”

“The current trend is that you
can’t make suc-
cessful world
music unless it has
some electronie
component,”
remarks Harold
Hagopian, founder
of Traditional
Crossroads, a label
specializing in
Turkish and Ar-
menian musie.
“When I was at WOMEX in Ger-
many listening to everyone shopping
their albums, I realized that world
music has simply become pop music,
just from other countries. Of course,
the opposite happens as well. When
Elefpheria Arvanitaki, a platinum-
selling pop star on Universal in
Greece, wants to do a concert in
America, she has to bill herself as a
rembetika singer [an older, tradi-
tional form resembling the blues|in
order to get an audience here.”

CELTIC ROCK

(Continued from page 65)

better in Celtic rock. It’s just scratch-
ing the surface of its potential.”

The Young Dubliners is another
road-tested rock band from Califor-
nia whose high-energy sound com-
bines electric guitars, a Hammond
organ and drums with flute, fiddle, tin
whistle and mandolin. Red, the band’s
fourth recording overall and first for
Virgin-owned Higher Octave Music in
Malibu, has sold near-
ly 30,000 copies in the
U.S. “If they do a tra-
ditional Irish song in
concert,” says Brett
Merritt, product man-
ager for Higher Octave
Music, “it’s going to be
slamming.”

ORIGINALITY COUNTS

No matter how “slamming,” Celtic-
rock covers of Irish and Scottish bal-
lads have yielded in recent years to
original music tinged with tradition.
Red, for example, mostly offers songs
from the pen of Young Dubliners lead
voealist Keith Roberts, and it’s this
trend that distinguishes one band
from another. “The better Celtic-rock
groups now do a lot of original mate-
rial,” says John Imhoff, manager for
New York’s Dara Records, a whole-
saler of Celtic music. Dara’s biggest
sellers include albums by Seven
Nations, the Saw Doctors, the Prodi-

Tempest of

gals, Hair of the Dog, Blackthorn, the
Pogues and Black 47.

Stretch limousines of celebrities
may not be pulling up to their Man-
hattan pub gigs as they did a decade
ago, but Black 47 (named after the
darkest year of the Irish famine, 1847)
still soldiers on with its own spit-and-
snarl style of music, a blend of Irish,
rock, reggae and ska with a focus on
the modern Irish
immigrant experience.
“They’ve managed to
retain an infusion of
young fans, who keep
discovering the band,”
says Cindy Byram, VP
publicity  at

Shanachie Records,
which issued Black 47s Trouble in the
Land last year. John Graham, record
sales manager at Tower Records In
Manhattan’s Lincoln Center, agrees.
“Black 47 sells well here year-round,
not just on St. Patrick’s Day,” he says.

SINGULAR SINGER/
SONGWRITERS

One of the brightest talents in
Irish rock and pop is Paul Brady,
whose songs have been covered by
Tina Turner, Santana, Bonnie Raitt
and Phil Collins. Born in County
Tyrone, Brady was a gifted tradi-
tional performer for a decade before
(Continued on page 70)

HIGHER OCTAVE MUSIC PRESENTS )

An essential colleclion of up-fempo
gems from the artist that defined a
new category of guitar music.
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e sensation and
Award nominee
evia follows-up his
waorldwide multi-million selling
debul, Tierrs de Nadie..

Gaelic Storm, the parly band from the hit
TITANIC, refurn with their special
blend of Folk, Pop and World
influenced interpretalions of lrish classics
alongside poignant, well-crafted originals.

"Before the Night is Over,’
*swimmin”in the Sea”
and "Walk Through My Door.*

Social Clu
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Grammy® nominated Buens Vista
guitarist/vocalist Elisdes
Ochoa retuns with his follow-up fo
last year's crihcaII% acclaimed CDO,

Wwith their first U.S. release,
Corsica's | Muvrini blends
logether elements of Cajun, Cellic,

Jazz and World music.
Featuring ® duel with Sling on
“Terre d’0ru” [Fields of Gold].
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The definilive collection of the new
Lalin Alternative scene featuring
Manu Chao, P i8, Sergent Garcia,
Grammy® sward winner/nominee
Eliades Ochoa and morel

The long-awaited follow-up to 1995's
criticaliy acclaimed mulli-million seller
Sacred Spiril Sacred Spirit Il again
successfully combines ancient

Native American chants with modern
instrumental arrangements.
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(Continued from page 68)

switching to rock in 1981 with his
brilliant Hard Station album.
Brady’s latest recording, Oh What
a World (Compass), testifies to his
enduring compositional and vocal
strengths, though it arrives five
years after his previous studio
album, Spirits Colliding (Mercury).
“We're putting a lot of effort into
recapturing the audience he had
back then and to also build a new
one,” says Garry West, co-founder of
Nashville’s Compass Records, which
has released five Brady albums in
recent months and will be reissuing
the rest of his post-1981 catalog. “His
earlier records are hard to obtain in
Ameriea, and we feel his fans will
welcome their domestic release.”
Though Pat McGuire is not near-
ly as well-known as Brady, stints

with Speir Mor (Gaelie for “big
sky”), Paddy-A-Go-Go and the
Eileen Ivers Band have earned him
a loyal fellewing in New York. On

T Lo s
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Love Songs for Astronauts, his new
s0lo album for New Jersey’s Inverin

label, he mixes rock, pop, funk, Irish
folk and electronica in songs rang-
ing from the angry social indictment
of “I Hate the Lies” to the brooding
beauty of “Inverin,” inspired by a
town in County Galway. “The songs
I write and sing are very personal,”
McGuire says. “I'm Irish American,
but I don’t do anything consciously
Irish, even if it comes out that way.”

GLOBAL VILLAGE

The Paperboys, a Vancouver band
formed in 1992 by Tom Landa, per-
form musiec that’s Scottish, Irish,
Galician, Mexican, rock, pop, blue-
grass and zydeco in flavor. “We call
it ‘stomp,” because most of the time
you're stomping your feet to it,”
explains Landa. The group’s latest
serving of stomp is Postcards on

'nu‘c'uﬁwé'um{s:’"

VN eRLD - Music - peTWerk

H
z
)

=
o®
3
{n}
]
5
z
£

12
2

.o
g

. O

- Ia}
S
g

5
2

‘Stick tnthe reljab e Rough Guide series’

Bluegrasss

= &2 & i

Apreras s ) e i the Asohmos

>

— The Guardian (UK)

« dD 8901 LINDY

(VSN) GI290LMNINM

Now launched: the new Rough Guide artis: series featur nc The Rough Guide To Franco and
The Rough Guide To Lucky Bube. with further releases to follow

Also available in the Rough Guide music series: Cajum & Zydaao, Cape vesde, Greece, Jamaica, Marrabenta Mozambique,
Merengue & Bachata, Native American Music, Odrawe, Salsa Danze, Samba, Sufi Music, and Tex Mex

2001 World Music Netwwork Rivarboaz Record releases

S

(VSN) ZZOLEAY » ZZOLADDNL

(VSN) ¥ZOL 8AY « $Z010.

Distributed in the US by DISTRIBUTEOMN MORTH AMERICA

1280 Santa Anita Court, Woodland, CA 95776, USA .

toll-“ree sales line: £0C 910 8444 . fax: 530 661 7877

Sales & marketing: Robin Wise, North Bay Nationa Sal2: - bel 415 459 5620 . emait:rwise387@aol.com
Press: Mark Gorney, Worldisc - tel: 415 461 8380 . fac 415 454 0502 - email: mark@worldisc.net

Distributed in Canada by DISTRIBUTION FUSION 8l tel: 514 73D 4600 - fax: 514 737 9780
Any further enquiries contact post@worldmmsic.net or vsitwww.worldmusic.net

Red House Records in St. Paul.

Among the most successful of all
Celtie-fusion bands is Afro-Celt Sound
System, whose global village of music
for Real World Records comprises
Gaelie, African and English vocals in
a pulsating mix of rock, pop, Irish tra-
ditional, dance club, trip-hop, tribal
and techno. The group’s Grammy-
nominated 1999 album, Release, sold
more than 150,000 copies in the U.S,,
and its new recording, Further in
Time, could easily eclipse that figure
as guest tracks by rock legends Peter
Gabriel and Robert Plant penetrate
the market.

‘“Afro Celt represents a whole new
dimension in Celtic musie,” says
Wesley Van Linda, president of Mil-
waukee’s Narada Records, a Virgin
label distributing Real World in
North America. “A lot of Celtie
music that’s selling right now is not
‘pure’ but a blended sound with
strong rhythm and percussion.”

Afro-Celt vocalist Tarla O’Liondird,
who still sings sean-nds (old-style)
songs in his native County Cork,
expresses a sentiment shared by
many Celtic-rock and fusion perform-
ers today: “I wasn’t put on this earth

to support sonebody else’s notion of

what Celtic music should be, nor have
I traded in my ancestry. If anything,
I'm extending it—and having a blast.”

Earle Hitchner wiites on Celtic
musie for The Wall Street Journal
and lrish Echo rewspapers.

NEW RELEASES

(Continued from page 66)

singer Sheila Chandra, during which
time a new round of second-
generation British-Asian musicians
has emerged. From Cornershop and
Talvin Singh to the Asian Dub Foun-
dation and Badmarsh & Shri, all
owe a debt to the 36-year-old
singer’s pioneering work, first with
Monsoon and then on her impres-
sive series of solo albums for Real
World. But, while they were coming
to the fore, Chandra was frustrat-
ingly sidelined, losing her voice so
badly that she thought she would
never sing again. Now she’s back
with a new album licensed to Shak-
ti, a new imprint from the Virgin-
affiliated Narada label. Her new
album, This Sentence Is True (The
Previous Sentence Is False), is the
10th of her career and finds her
moving into uncharted territory
with an experimental and often
thrilling collection of pieces based
on drones rather than conventional
songs; it draws on different vocal
styles, from Indian and Arabie to
Gregorian plainsong. “I wanted to
push myself and my audience,” she
says. On some tracks, she uses
multi-tracking to layer up to nine
different vocal textures on top of
each other. The result is a genuine-
ly innovative album that does not
really belong to any conventionally
recognized genre of music.

UPCOMING REGGAE/CARIBBEAN ALBUMS

(Continued from page 66)

standing reggae purveyor Trojan
Records is due to release Love of the
Common People—Anthology
1967-1979, collecting tracks [rom
producer Joe Gibbs, as well as Tri)-
ute lo the Beatles: Reyyae Style.
London’s Greensleeves Records
celebrates its 25th year in business
with an extensive reissue campaign,
covering titles in every realm of reg-
gae from each year of the company’s
existence. The series begins with the
amazing Best Dressed Chicken

London’s Greensleeves
Records celebrates its
25th year in business with
an extensive reissue cam-
paign, covering titles in
every realm of reggae
from each year of the
company’s existence.

album by rapper Dr. Alimentado,
with which the label debuted, and
continues on through artists such as
Gregory Isaacs (Red Rose for Gre-
gory), King Tubby (Daigerons Dub)
and Eek A Mouse (Wa Do Dein).

The World Music Network offers
the latest Rough Guide, in the form
of The Rough Guide to Jamaica,
linking well-chosen chestnuits on the
order of Lord Creator’s “Such Is
Life” with newer work by Shabba
Ranks and Lueiano.

DANCEHALL GALORE

In a related Caribbean vein,
Rounder’s ongoing reissue of the
Alan Lomax Collection continues
with the 1962 recordings that com-
prise Caribbean Voyage: Grenada,
Creole and Yoruba Voices. Staying
in the dancehall, Queens, N.Y.-based
VP Records offers its latest Reggae
Gold, compiling Beres Hammond &

3uju Banton, Lady Saw, Sizzla and
others. Also in VP’s Gold series is
Soca Gold 2001, celebrating the car-
nival sounds of Trinidad, Barbados,
Antigua and Grenada.

Venerable U.S. reggae aficionados
at RAS Records reissued the classic
Check It from reggae poet Muta-
baruka in May. Dr. Dread’s label had
slated a June street date for a new
dub album from respected vocal
group Israel Vibration, DUB
Combo, drawing from master tapes
for the group’s previous outings
Jericho and Pay the Piper.

Also on the Ameriean roots-music
front, Buju Banton—The Ultimate
Collection sees release through Hip-
O Records; the anthology ol Bun-
ton’s cultural spin on dancehall
music is the latest in a series of Ulti-
mmate Collections that have providedl
a career overview for Jamaican
greats such as Dennis Brown,
Jimmy Cliff and voceal trio Black
Uhuru, as well as its onee and future
rhythm section, ubiquitous session
talents Sly & Robbie, U.K. reggae
legends Steel Pulse and producer
Lee Perry.
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UMVD Stays Up, BMG Hits Bump |Il Market afiare Rankings

Independents Rise
In SoundScan Tally
For First-Half 2000

BY ED CHRISTMAN

NEW YORK—Universal Music
and Video Distribution (UMVD)
held on to the lead spots in both
total and current-album market
share in the U.S in the first six
months of 2001. Meanwhile,
BMG, the No. 2 distributor in
both categories for the same
period last year, suffered the
largest market-share erosion,
falling to fourth and fifth, respec-
tively, in the rankings.

Still, BMG managed to retain
its lead as the No. 1 singles dis-
tributor, while WE A kept its
grip as the No. 1 country album
distributor. UMVD scooped up
that honor for R&B albums.

The market-share rankings,
based on the period Jan. 1-July
1, were determined by White
Plains, N.Y.-based SoundScan,
which collects point-of-sale
information for all formats and
configurations from retailers,
rack accounts, and other mer-
chants, including mail-order
companies and online stores. The
accounts that provide the data
generate 85% of U.S. music
sales; SoundScan estimates
totals for the entire U.S. market.

Market-share tallies for al-
bums and singles include all for-

Total U.S. Album
Marke! Share By Distribntr

UNIVERSAL

26.5%
26.8%
INDIES
17.3%
16.3%
16.3%
16.2%
15.6%
17% Jan.-Jun.
2001 B
Jan.-Jun.

2000

SOURCE: SOUNDSCAN

mats and genres available in the
respective configuration. The
shares for country and R&B al-
bums consist of data collected
by SoundScan from the special-
ized panels used to compile the
Billboard album charts for
those genres.

In calculating current market
share, SoundScan counts only
album sales that have occurred
within the first 18 months of a
title's release (12 months for
classical and jazz albums).

As the No. 1 distributor in
total U.S. albums, UMVD’s
26.5% market share for the
first six months of 2001 was a
slight decline from the 26.7% it
had in the first three months of
2001 and the 26.8% it had in the
first half of 2000.

UMVD’s dominance of the
industry is apparent from the
number of genres in which it
ranks No. 1. The company is the
top distributor for albums that
appeared on The Billboard 200, as
well as in the following cate-
gories: rock, jazz, rap, sound-
tracks, catalog (which consists of
sales generated by titles after the
first 18 months of their availabil-
ity), and deep catalog (a subset of
catalog that tracks sales of those
albums that have been available
for more than 36 months). UMVD
was the No. 2 distributor in clas-
sical and hard rock.

Collectively, the independent
labels placed second in total
market-share rankings, garner-
ing a 17.3% slice of the pie. That
percentage was up one percent-
age point from the 16.3% indies
achieved in the first six months
of last year, when they ranked
third. Independent distributors
ranked No. 1 in the gospel and
classical genres and were in
first place for albums on the
Heatseekers chart. Also, inde-
pendent distributors ranked
second in the Latin and rap
genres and held down that spot
for catalog albums.

After finishing fifth in the
rankings in the first half of 2000
with a 15.5% share, Sony Music
Entertainment jumped to No. 3
for the first six months of this
year, with a 16.3% market share.
In placing third, Sony displayed
strength in jazz and Latin—it
was the No. 1 distributor in both
genres. It ranked second in
soundtracks and placing albums
on The Billboard 200.

After consistently suffering
from market-share erosion over
the past few years, WEA re-
gained its footing in the first six
months of 2001 and increased

market share for the first time
in years, finishing with 16.2%,
up from the 15.6% it had in the
same period last year, as well as
the 14.8% the company gar-
nered in the first three months
of this year.

In looking at genre distribu-
tion, WE A was the No. 1 distrib-
utor in hard rock and new age

While EMI Music
Distribution may
have finished last in
overall market-share
rankings, it had the
largest increase in
the current-albums
category, gaining
more than three
percentage points.

and the No. 2 distributor in deep
catalog and alternative rock.
BMG finished fifth with 13.1%
in market share, down from the
No. 2 ranking it held in the first
half of last year, when it had
17% in market share, and down
from the 13.8% it garnered in
the first three months of 2001.
Coming in fifth, BMG displayed

Tatal Current U.S. Album |
Market Share By Distributor
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SOURCE: SOUNDSCAN

strength in gospel, where it is
the No. 2 distributor.

Although EMI Music Distrib-
ution (EMD) finished last, it
showed considerable improve-
ment in market share, jumping
almost two percentage points to
10.6% in the first half of 2001, up
from the 8.8% it had in the same
time period last year. EMD’s
strongest genre was new age, for
which it ranked second.

As the No. 1 distributor in cur-
rent albums for the first half of
2001, UMVD achieved a 27.8%
market share, just under the
industry-leading 28% pace it
achieved in the first six months
of 2000. Its top-selling titles so
far this year include Shaggy's
Hotshot, the No. 1 title, which
has moved 4 million units; Limp
Bizkit's Chocolate Starfish and
the Hot Dog Flavored Water;
Nelly's Country Grammar;
2Pac’s Until the End of Time; Ja
Rule’s Rule 3:36; Ludacris’ Back
for the First sze the sound-
track to Save the Last Dance;
Lifehouse's No Name Face; the
soundtrack to O Brother, Where
Art Thou?; Eve’s Scorpion; U2’s
All That You Can’t Leave Be-
hind; and the soundtrack to
Moulin Rouge.

Sony Music was second in cur-
rents, with a 17.2% piece of the
pie—an improvement on the
15.6% it had last year in the first
half and up a notch from the 17%
the company achieved in the
first three months of 2001.
Sony’s best-selling titles include
the Now That’s What I Call
Music! 6 compilation, Destiny’s
Chlld s Survivor, Jennifer Lo-
pez’s J.Lo, Sade’s Lovers Rock,
Now That's What I Call Music!
5, Crazy Town’s Gift of Game,
and Jill Scott’s Who Is Jill Scott?

Collectively, the independent
sector ranked third in currents,
finishing the six-month period
with a total market share of
15.5%, up from the 14.8% it had
last year, when it ranked fourth.

The biggest-selling independ-
ent titles in the first half of 2001
were Jim Johnston's World
Wrestling Federation: The Music
Vol. 5 and Baha Men's Who Let
the Dogs Out.

BMG Distribution placed
fourth with a 14.6% share, down
a whopping six-plus percentage
points from the 20.9% it had in
the first half of last year, when it
ranked second. BMG also slowed
down from the 15.5% it had in
the first three months of 2001.
Its best-selling titles include
Dave Matthews Band’s Every-
day, Dido’s No Angel, Creed’s

Human Clay, OutKast’s Stanko-
nia, Dream’s It Was All «a
Dream, Tool's Lateralus, R.
Kelly’'s TP-2.com, 112’s Part 111,
and Aaron Carter’'s Aaron's
Party (Come Get It).

WEA’s upturn in market share
also extended to currents. The
company finished the first half
with 14.4%, up from the 13.3% it
had in the same time period last
year, as well as from the 12.2%
the company mustered in this
year s first quarter. Its best-sell-
ing titles include Staind’s Break
the Cycle, Linkin Park’s [Hybrid
Theory], Enya’s Day Without
Rain, and Uncle Kracker’s
Double Wide.

While EMD may have finished
last in the rankings, it had the
largest market-share increase in
the currents category, gaining
more than three percentage
points to finish the first half
with 10.5% in market share, up
from the 7.4% it had in the same
time frame last year. Among
EMD’s best-selling titles were
the Beatles’ 1, Janet Jackson's
All for You, Lenny Kravitz's
Greatest Hits, and Snoop Dogg’s
Tha Last Meal.

In singles, No. 1-ranked BMG
held a slim lead over WEA,
22.9% vs. 22%. BMG’s market
share was down from the 25.2%
it had in the first six months of
last year. Placing second in sin-
gles distribution, WEA accu-
mulated a 22% market share. a

(Continued on next page)

Total U.S. Singles
Market Share By Distributar
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Merchants & Marke’ring

newsline...

MUSIC RETAILERS remain cautiously optimistic that stronger
numbers will return in the next six months, despite first-half
2001 sales that at times mirrored the sluggish U.S. economy.
“Year to date, it has certainly been a difficult music market,”
says Dave Alder, senior VP of product and merchandising for
the Virgin Entertainment Group (VEG), North America. “We
expected a much bigger performance across the industry on
certain titles.” According to SoundScan, year-to-date unit sales
are down 5.56% from ’00. By this time last year, the business
had seen three of the four biggest debuts of all time, with
albums by 'N Sync (first-week sales of 2.4 million units),
Eminem (1.8 million), and Britney Spears (1.3 million). While
hopeful, not all retailers are confident that anticipated releas-
es from 'N Sync and Mariah Carey, among others, will repli-
cate those numbers. Eminem, in particular, had a street buzz
last year that will be hard to reproduce. “There [was] definitely
something unique about a white rapper who’s dissing every-
body from God to his wife,” says Scott Levin, director of mar-
keting for Musicland. Apart from ’N Sync and Carey, Alder
says, there’s not a great deal coming through until August,
with the exception of Bjork, Faithless, and Macy Gray. “We can
depend on those acts,” he says. Potential mega-volume releas-
es from Michael Jackson and Guns N’ Roses continue to tease
retailers, although repeated delays have made some skeptical.
“We’ve been assured we’ll have both of them for about the past
s1x years,” Alder says. Numerous retailers report strong
growth in rock albums, though a number of recent releases in
the genre have opened big but dropped off quickly. Blink-182’s
Take Off Your Pants and Jacket (MCA), for example, debuted
at No. 1 but saw sales slip 53% in its second week. Still, one
retailer says, growth for rock acts is “healthy” for the business
because “there’s an opportunity with those kind of artists to
develop catalog.” With the popularity of file-sharing on the
Internet, some retailers think today’s youth market is buying
songs instead of artists. “Kids are more in tune to a particular
song they hear on the radio,” says Jerry Kamiler, divisional
merchandise manager of musice for Trans World Entertainment.
“They have an allegiance to the last song. As a result, when
that sophomore release comes out, it’s harder to projeet how
well it’s going to do.” One surprise this year is steady sales for
movie soundtracks, including Tomb Raider, The Fast and the
Furious, and Shrek. Levin says, “Producers and film eompa-
nies have taken a little more time to get a marquee artist or
two on the |soundtrack].”

AMAZON.COM has ended a two-week free-shipping promotion
for purchases of two or more CDs, books, or DVDs/videos. The
offer came under criticism, as the e-tailer raised the prices of
many of its items at the same time. In response, rival Barne-
sandnoble.com began offering free shipping with purchases of
two or more items, but it did not raise product prices (Bill-
board Bulletin, July 3). Amazon described the promotion as
“an experiment” and is said to have lowered prices that were
raised in association with the offer, analysts say. The compa-
ny anticipated that the promotion would give a last-minute
push to second-quarter sales in its core business area of books,
music, and video. Amazon is expected to announce first-half
results July 23.

LAUNCH MEDIA is teaming with Miller Brewing's Genuine Draft
brand to promote a Miller-sponsored concert event known as
MGD Blind Date. As part of the promotion, visitors to MGD.com
entering to win tickets to the show will also be entered to win
one of 750,000 units of a special Launch-branded CD-ROM fea-
turing Blues Traveler. Consumers can also go to Launch.com to
enter to win a trip for two to the show. Now in its fifth year,
MGD Blind Date is an annual concert in which the show’s artist
and venue remain a secret until the night of the event.

MICROSOFT’S Internet service provider (ISP) MSN is the exelu-
sive online sponsor of Janet Jackson’s 2001 All for You world
tour. As part of the promotion, MSN will host online chats with
Jackson, create a special Internet radio station featuring her
favorite songs, and provide interviews and hehind-the-scenes
video footage of the artist’s rehearsals. Fans can also enter to
win a chance to meet Jackson and attend her concert in Paris.
In addition, MSN is launching a new co-branded ISP service,
Janet on MSN, that will feature exclusive Jackson content.

UMVD STAYS UP, BMG HITS BUMP IN MARKET-SHARE RANKINGS

(Continued from preceding page)

big jump from the 16% it had
last year, when it ranked
fourth. UMVD, meanwhile, fell
to third place, with a 20.5%
share, down from its second-
place finish with 21.2% in the
first half of 2000.

With the majors abandoning
the singles market, the inde-
pendent sector continues to
gain market share, finishing
fourth with a 13.9%, up from
the 11.6% it achieved in last
year’s first half. Meanwhile,
Sony placed fifth with a 12%
share, and EMD was a distant
last with 8.7%.

In R&B albums, UMVD has
an iron grip on first place with
a 38.2% share—almost twice
the size of No. 2 R&B distribu-
tor Sony’s 19.5% share. BMG
finished third at 13.4%, with
EMD at 11.1%, WEA at 9.3%,
and the independent sector col-
lectively at 8.5%.

In country albums, WEA
finished as the No. 1 distribu-
tor with 27.4%, up from the
21% the company had in the
first half of 2000. UMVD
placed second with 26%, al-
most nine percentage points

U.5. Market Share By
Bistributor: R&B Albums
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38.2%

39.1% |
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U.S. Market Share By
Distributor: Gountry Albums
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ahead of BMG’s 17.2%. Sony
had the No. 4 ranking with
15.4%, while the independent

sector finished in fifth with
7.9%, and EMD came in last
with 6.2%.

EXECUTIVE TURNTABLE

DISTRIBUTION. WEA Corp. pro-
motes Joe Barsuglia to VP of
operations/distribution in Bur-
bank, Calif. WEA Corp. also
names Rick Rieger VP of
adult music in Burbank, Calif.
They were, respectively, direec-
tor of operations systems and
VP of music content for IJAM
Entertainment.

Joe Marziotto is promoted to
VP of catalog sales for Sony Music
Distribution in New York. He was
senior director of catalog sales.

Provident Music Distribution
names Natalie Gilbert senior
staff accountant and Kim Roye
national accounts data entry asso-

BARSUGLIA

RIEGER

ciate. Jason Harrell and Lesley
Caraway are named telephone
sales representatives for the
Christian Booksellers Assn. mar-
ket, Jaime Matlock is named col-
lection associate, and Collie
Strain is named programmer/
analyst in Franklin, Tenn. They
were, respectively, staff auditor

for Deloitte &
Touche. tempo-
rary reception-
ist/office assis-
tant for the
Provident Music
Group, tempo-
rary telephone
representative
for Provident Music Distribu-
tion, executive assistant to
chamber director/festival pres-
ident for the Humboldt Cham:-
ber of Commerce, a legal and
collections administrator for
Ingram Book Company, and IT
programmer for Client Distrib-
ution Services.
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Merchants & Marketin

Koch Names Scarcello Sales VP As Toney Exits;
Manifesto Resurrects Dead Kennedys® Gatalog

SALES SHUFFLE AT KOCH:
Koch International in Port Washing-
ton, N.Y., has named Rob Scarcello
its VP of sales and marketing.

Scarcello will report directly to
Koch president Michael Rosen-
berg. He will be in charge of
Koch’s regional and national sales
directors (including East Coast
sales director Gerald Moss and
West Coast sales director Vernon
McNemar), marketing director
Brenda Dunlap, and the firm'’s
sales and marketing staffs.

He most recently was VP of
sales and distribution for New
York-based TVT Records and
previously spent 13 years at Sony
Music as director of marketing
and information development.

Scarcello took the reins at
the indie distributor just in
time for Koch’'s 2001 sales
meeting, which convened July
12 at the Harrison Conference
Center in Glen Cove, N.Y.

Just before the official an-
nouncement of Scarcello’s ap-
pointment, Koch laid off director
of national account sales John
Toney. The company has elimi-
nated his position. Toney is seek-
ing other opportunities and can be
contacted at 516-674-4423.

Rosenberg says that “no other
change [in the sales staff] is
expected, foreseen, [or] planned.”
He adds, “We’'re very excited
about having somebody like Rob.
We wanted somebody who had
experience working bigger rec-
ords, because we're getting big-
ger records. And we wanted
somebody who had experience at
a major and at the same time had
experience at an indie. He’'ll be
able to bring a new perspective to
our company.”

DEAD KENNEDYS REDUX:
After a protracted period out of
print—owing to an equally pro-
tracted legal tussle among ex-
bandmates—most of the Dead
Kennedys’ back catalog will be
brought back into print Sept. 11
through Los Angeles-based Man-
ifesto Records.

The albums in question are Plas-
tic Surgery Disasters, the San
Francisco punk unit’s 1982 sopho-
more album (which will be com-
bined on CD with the 1981 EP In
God We Trust, Inc.); Franken-
christ, the 1985 album that sparked
a high-profile Los Angeles obscen-
ity trial involving its graphic H.R.
Giger cover; Bedtime for Denioc-
racy, the group’s final studio
album, from 1986; and the 1987
greatest-hits collection Give Me
Convenience or Give Me Death.

Manifesto will also issue a hith-
erto unreleased DKs set: Mutiny
on the Bay, the first-ever author-
ized live album by the band. The
set contains such tart Kennedys
concert staples as “Kill the Poor,”
“Holiday in Cambodia,” “Califor-
nia Uber Alles,” and “MTV Get

DECLARATIONS

S |
INDEPENDENTS. 'S

by Chris Morris

Off the Air.”

The forthcoming reissue will
leave Fresh Fruit for Rotting
Vegetables, the band’s 1980 IRS
Records debut, as the sole DKs
title currently out of U.S. release.

The Manifesto program is the
end product of a rancorous law-
suit that pitted singer Jello
Biafra against bassist Klaus Flu-
oride, guitarist East Bay Ray,
and drummer D.H. Peligro, who
maintained they had been dra-
matically shortchanged on their
royalties by their one-time part-
ner. In May 2000, a jury in San
Francisco Superior Court found
in favor of Fluoride, Ray, and
Peligro and their Decay Music
partnership.

With majority control of the
band’s masters in their hands, the
three musicians moved the DKs
catalog from Alternative Tenta-
cles, the San Francisco label that
originally issued the albums (and

After a protracted
period out of print—
owing to an equally
protracted legal
tussle among
ex-bandmates—
most of the
Dead Kennedys’
back catalog
will be reissued.

which Biafra still operates) to
Manifesto, which is operated by
L.A. attorney Evan Cohen.

Manifesto is distributed in the
U.S. and Canada by Navarre in
New Hope, Minn.

FLAG WAVING: Lovers of old-
fashioned rock and pop concept
albums will get their fill, and then
some, from Of Montreal’s devil-
ishly complicated and (literally)
sprightly Kindercore album Co-
quelicot Asleep in the Poppies: A
Variety of Whimsical Verse.

“It’s a pretty convoluted story,”
admits Kevin Barnes, the multi-
instrumentalist vocalist and mas-
termind behind the Athens, Ga.-
based band, which is part of the
loosely knit, like-minded Ele-
phant 6 Collective of contempo-

rary pop-rock bands.

As Barnes explains the story,
“['The character] Coquelicot is an
‘efeblum’—that’s something I cre-
ated. They're fairy-like creatures
who place bells inside people’s
hearts. She decides to cast her
bells aside and see what life is like
as a human.”

The narrative of Coquelicot
Asleep in the Poppies, as its title
suggests, involves the dreams that
come to Barnes’ elfin heroine as she

OF MONTREAL

slumbers; the characters who peo-
ple the album’s 22 songs, Barnes
says, “live inside of her mind.”

It’s an inventive, if sometimes
dizzyingly dense, album, which
climaxes with a primarily instru-
mental 18-minute track that fea-
tures Barnes on piano. The band-
leader, who also contributes
electric and lap steel guitar,
autoharp, bass, and percussion,
gets richly colored support from
accordionist Julian Koster,
reed and keyboard player Dot-
tie Alexander, cellist Heather
McIntosh, trumpeter Scott
Spillane, and multi-instrumen-
talists Andy Gonzales and Der-
ek Almstead.

Barnes acknowledges the influ-
ence of some well-known concept
albums from the past. “I really
love the Pretty Things’ SF Sor-
row,” he says, adding that the
Beatles’ Sgt. Pepper’s Lonely
Hearts Club Band and the Moth-
ers of Invention’s We’re Only in
It for the Money (itself a spoof of
the Fab Four’s 67 album) also left
their mark.

Of Montreal has already toured
Coquelicot extensively this year;
the West Coast leg of the journey
featured elaborate props, sculp-
tures, and backdrops created by
Barnes’ brother Dave, who func-
tions as an additional member of
the band (and creates the bright-
ly colored, cartoonish artwork that
graces the band’s record covers).

Barnes says he imagines an even
more elaborate approach to the
theatrical elements of the group’s
presentation: “Me and Dave are
always talking about how great it
would be to have an animated fea-
ture to go with the songs.”

While Barnes says that more
touring in the fall is a possibility,
Of Montreal wants to focus on
making a new record—one that
will be, in his words, “more easi-
ly digestible, more of a pop rec-
ord . .. just kind of more fun.”
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