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HEATSEEKERS

Moby Makes ‘Play’ For No. 1
apat With V2 Records Set

See Page 34

GLOBAL MUSIC PULSE

Artists, Military Resolve
Gompulsory-Service Dispute
See Page 65

fance Labels Join
For Web Portal

BY MARILYN A. GILLEN

NEW YORK—Seeking to offer
a new means of exposure for,
| and greater access to, a genre
[ they view as overlooked by tra-

’Ian&?Y y”y
h‘k Gy,

ditional media and underserved
by existing online operations,
two leading U.S. dance labels—
Tommy Boy Records and Strict-
ly Rhythm Records—have part-

(Continued on page 24)

FIG Tips Hand On
Its MAP Ruling

BY ED CHRISTMAN
NEW YORK—A growing number
of industry players fear an immi-
nent Federal Trade Commission
o . (FTC) ruling will
dilute the effective-
ness of the major
labels’” minimum-
advertised-price
(MAP) policies.
According to industry executives,
the FTC, which has been investigat-
ing MAP for almost three years,
tipped its hand during its review of
(Continued on page 99)

RETAIL TRACK

Facing A New World Order
After AOL/Time Warner Deal

See Page 70

Madison Ave. Gourts New

MCGRAW

BY DEBORAH EVANS PRICE
NASHVILLE—There’s always been
a synergy between pop culture and
pop artists, and corporate America
has been quick to seize opportunities
to market its products via en-
dorsement deals with major acts.
However, in the past few years,
Madison Avenue seems to have redis-
covered Music City, with country and
Christian music artists increasingly
being tapped to promote products,
from cosmetics to shoes to beverages.

Demos Via Musi Iln‘nts»_

GRANT

Observers note the win-win upside
of the pairing: Corporate America
benefits from aligning itself with
popular acts, and the artists gain
from the increased exposure that TV,
radio, and magazine ads bring to
their music.

Among the most high-profile re-
cent deals are the Revlon TV ads that
feature Shania Twain singing her hit
“Man! 1 Feel Like A Woman!” and
the Cover Girl campaign that fea-

(Continued on page 90)

BY BRIAN GARRITY
NEW YORK—German media
conglomerate Bertelsmann AG

Bertelsmann May Buy Major Label

Analysts Assess Gosts/Benefits Of Acquisitions Plan

dog, given the rising values of
media content, analysts say.
Speculation has been rampant

making such a move, it
better be ready to pay—and pay
big—for the title of industry top

says it wants to be the - in the wake of the
market leader in | - announced merger of
music—possibly by BMGSMIEXIMNMENT‘ Time Warner, parent
the end of the year— of Warner Music
and is considering ' — ——— Group, and America
buying a major com- NSNS Online Inc. that Ber-
petitor in order to do  Rertelsmann telsmtz‘mn wi}l11 mzéke a
it. But if the parent ., play for either Sony
company of BMG Bows New Unit Corp.’s Sony Music
Entertainment is Page 14 Entertainment or,
actually serious about  EEEEeTssssssmsms more likely, EMI

Group Ple. A spokes-
man for Bertelsmann tells Bill-
(Continued on page 89)
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MoJAZz Vet Bows
Independent Label

BY GAIL MITCHELL

LOS ANGELES—Building a
brand identity that stands on its
own is the driving force behind
Hidden Beach Recordings

BILLBOARD EXCLUSIVE

(HBIRR), an independent, 100%
investor-owned label founded by
MoJAZZ creator Steve Mec-

(Continued on page 99)

Madacy Ramps
Up Label Group

BY ED CHRISTMAN
NEW YORK—Industry sales and
distribution veteran Jonathan Coffi-
no has been named president of the
Madacy Entertain-
ment Group’s distrib-
ution company and of
its recently an-
nounced front-line
label group, M2.
Madacy, a division of the Handle-
man Co.’s North Coast Entertain-
ment Group, is a major budget label
and distributor seeking to branch
(Comtinued on page 93)

COMMENTARY

Artists Urged To Speak Out
Against New G’right Glause
See Page 10
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portrait of an artist...

christina aguilera ©

Christina Aquilera - the album - debuts at #1 on Billboard 200
Over 7 million in worldwide sales since August release

Two Grammy Nominations:
Best New Artist
Best Pop Vocal Performance - Female

Genie In A Bottle:
*1 Billboard Hot 100 for & straight weeks
*1 most played video on MTV; heavy rotation at VH1
#]in 21 countries

What A Girl Wants:
*1 Billboard ot 100 Single

*1 most played video on MTV for 6 straight weeks; heavy rofation at YH1
#1 most requested video on MTV's Total Request Live (TRL)

TV appearances ranging from "The Most Fascinaling Women o 1999" CBS TV Special
to the American Music Awards to Super Bowl XXXIV
Magazine covers: from Teen Peaple to The Wall Street Journal to Latina

Feature articles: from The New York Times to Extertainment Weekly to Rolling Stone
On tour now

"a crystalline voice full of wonderful shadings and with a soulful ring
that sets her apart...one of the most strikingly gifted singers to come along..."

- David Thigpen, Time magazine

X T The RCA Recoeds Label fs a ot of BRG Entertainment - Tmkis: @ Registered » Narcafs! Requstradals) &3 ® General Dectree Co, (SA - BME and Peeys "ogy are Wadensarks f BHG Nusic - © 2001 BNG Entwrtainment » Manutactured and Distributed by BAG Bstribution. & unit of NG Entertainment, 1540 Broedway, few York. Hew Yiak 12036 408 » Printed in

wwi christina-a com - www_peeps.com/christing + Exclusive Worldwide Representation: Steve Kurtz for Marquee Management - Executive Producer/A&R Direction: Ron Fair @
Ush
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© 2000 ZOMBA RECORDING CO

| Gongratulations
// To Our Grammy
Awanrd Nominees

*x NS“ NC

~mmined ANETL

BACKSTREET BOYS
D ~Yaar | W It That Wa
Album Of The Year Millennium 4
J0ng Ui 1 he rear Want It That Way

Best Pop Performance By A Duo/Group w/Vocal
Best Pop Album Millennium
R. KELLY

ct Maliao R

best Male R«b Vocal
Fed U
Best R&B Album R
PUFF DADDY Featuring R. KELLY
Best Rap Performance By A Duo/Group Satisfy You

BRITNEY SPEARS

Best New Artist

Best Female Pop Vocal Performance ..Baby One
More Time

*NSYNC

Best Pop Collaboration w/Yocals Music Of My Heart
Best Song Written For A Motion Picture, TV Or
Other Visual Media Music Of My Heart (Music Of

ALABAMA Featuring *NSYNC
Best Country Collaboration w/Vocals God Must
Have Spent A Little More Time On You

THIRD DAY
Best Rock Gospel Album Time

VICTORY IN PRAISE MUSIC & ARTS SEMINAR
MASS CHOIR
Best Gospel Choir Or Chorus Album Any Day

essential
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Hearings Sought On “Work For Hire’ Law

BY BILL HOLLAND

WASHINGTON, D.C.—U.S. Register of
Copyrights Marybeth Peters character-
izes U.S. recording artists as the “the
most unprotected” group of creators in
the U.S. copyright community.

Peters’ view was stated as part of her
call for congressional hearings on a con-
troversial new “work for hire” provision
in the U.S. Copyright Act that many feel
could keep recording artists from recov-
ering rights to their sound recordings in
the future (Billboard, Jan. 15).

In a related development, four House
lawmakers on the Judiciary Committee
have chastised the industry for having
the provision inserted without congres-
sional hearings to air the concerns of
artists’ groups and have called for a
hearing this session.

Peters, the federal government’s top
copyright official, tells Billboard she
believes that “U.S. recording artists are
the most unprotected segment of the
entire world of copyright.” She says that
“this [work-for-hire law] issue that’s just
arisen has caught them by surprise, and
they feel they should be heard, and I sup-
port that.”

The work-for-hire copyright provision,
which adds sound recordings to a limited
list of nine other types of works that can
be considered works for hire, was insert-
ed in an unrelated bill at the request of
the Recording Industry Assn. of Ameri-
ca (RIAA). The RIAA says it used the
work-for-hire language to protect
artists’ names in an anti-cybersquatting
measure also passed by Congress.

RIAA president/CEO Hilary Rosen
says the copyright community has
always viewed sound recordings as
works for hire even before the insertion
of the new category in the copyright law.
She calls the move “a confirmation of the
understanding that has always existed.”

However, copyright experts, as well as
many artists’ representatives and
lawyers, disagree. So does Bruce York,
executive director of American Federa-
tion of Television and Radio Artists. He
says, “Every copyright expert we’ve
talked to says that sound recordings
were not meant to be considered works
for hire.”

From the halls of Congress, John
Conyers, D-Mich., the ranking Democ-
ratic member of the House Judiciary
Committee, says, “It is utterly disap-
pointing to me to have substantive copy-
right changes involving the work-for-
hire doctrine made in the middle of the
night without any opportunity for the
committee to review this non-urgent
matter in regular open session. This is

Universal Eyes

BY DON JEFFREY

NEW YORK—Universal Music Group
has decided not to sell its 50% stake in
London Records U.S. and is considering
buying the other half of the label, accord-
ing to sources.

The other 50% is owned by Roger
Ames, chairman/CEO of Warner Music
Group. One source says that he had been
in discussions with Universal to buy its
stake but that the record company had
“chosen not to sell.”

A spokesman for Universal confirms
that the company has decided not to
divest its interest in London U.S. and
adds that Universal has a “contractual

the wrong way to do business, especial-
ly when it involves someone’s property
rights.”

In 1998 Conyers, an 18-term Democ-
rat from Detroit, was also one of several
lawmakers who criticized the RIAA
about another provision inserted in leg-
islation without a hearing or consultation
with artists’ groups. The provision was
in a bankruptey reform bill that singled
out recording artists and would have pre-
vented them from threatening bank-
ruptey in long-term contract negotia-
tions. That provision was later modified
by the RIAA after complaints, but, in
that case, the bill stalled in committee.

‘“This issue has caught
artists by surprise, and
they feel they should be
heard, and I support
that’

~ MARYBETH PETERS -~

Judiciary Committee member William
Delahunt, D-Mass., also wants a hearing
this session. Says spokesman Mark D.
Agrast, “Mr. Delahunt is quite concerned
about this issue. He was not aware of the
change in the law until after the fact,
when the performer community told him
about it.

“The question of whether sound
recordings are works for hire, or under
what circumstances, is one that has
vexed generations of copyright attor-
neys,” says Agrast. “Without prejudging
the merits, he feels it is appropriate—
and would have been appropriate—to
consider this under regular order [of
business].”

Delahunt also serves on the Judiciary
Committee’s Intellectual Property Sub-
committee.

Rep. Mary Bono, R-Calif., also feels
the matter needs to be aired. A
spokesman in her office says, “Con-
gresswoman Bono is quite concerned
with the impact this provision may have
on the rights of performers and supports
the need for a hearing to examine this
issue.”

Rep. Barney Frank, D-Mass., who also
sits on the Judiciary Committee, agrees.
“It does seem to be sufficiently substan-
tive, so I do not think it should have been
done in that way procedurally, and I am
for reopening [the issue].

“I have in the past worried about the
rights of performers,” adds Frank, “and

right” to acquire Ames’ share by the end
of January.

Ames was unavailable for comment at
press time. But a source at Warner
points out that London U.S. does not own
the full London catalog and roster; it has
rights “to American-generated-only cat-
alog and U.S. signings.”

It was recently announced that Warn-
er Music International had acquired Lon-
don Records U.K. from a trust estab-
lished by Ames. London’s publishing
firm, fffr Music, was acquired by the
Warner/Chappell Music publishing com-
pany. One report estimates the total value
of the deal at $200 million (see Interna-

as I've always told the recording indus-
try, the motion picture industry, the pub-
lishers, the people with whom I worked
on copyright protection, that for me
[such protection is] really just a proxy
for the creators.”

The four lawmakers join two other
Judiciary Committee members—Intel-
lectual Property Subcommittee chair-
man Rep. Howard Coble, R-N.C., and
Rep. Howard Berman, D-Calif.—in call-
ing for a hearing on the issue (Billboard,
Jan. 22).

Peters’ strongly worded call for a
hearing and her description of recording
artists as unprotected is seen by
observers as an informed opinion, given
her previously stated goals to ensure
that copyright law adequately protects
all rights holders in the digital age, both
domestically and internationally.

Peters says she believes “hearings in
Congress would be the best way to cor-
rect this.” She also says other possible
remedies, such as individual challenges
of prior copyright registrations, could
plunge the Copyright Office—and the
industry—into administrative chaos.

“The issue here is not ownership,”
Peters says. “I think most performers
would agree that by whatever means, the
ownership of the sounds, for purposes of
exploiting them [for a period of time],
belongs to the record company. But
before the new law, artists absolutely had
the right to reclaim them.

“What they would be challenging is
the statement as regards the author-
ship,” she says. “I assume that the
record companies would not be agreeing
that it was not a work made for hire.”

Peters also brought to light another
artists’ rights component in the already
complicated issue of reversion rights.

Under the provisions of the 1978 copy-
right-law revisions, she says, featured
artists who made records between Feb.
15, 1972—when an amendment to the old
copyright law first recognized sound
recordings—and Jan. 1, 1978—when the
revised copyright law went into effect—
would be able to reclaim their authorship
rights after 56 years. Those artists could
inform record companies as early as
2018 of their plans to reclaim their rights
in 2028 (56 years after 1972).

These artists form a new category of
possible claimants—in addition to those
who made recordings from 1978 on and
would be able to claim their rights in 35
years. Beginning as early as 2003, the
latter artists could inform companies of
their plans to reclaim their rights in 2013
(35 years after 1978).

Total Buy Of London Records U.S.

tional Newsline, page 63).

Releases from London U.K. have been
distributed by Warner Music in the U.S.
through a licensing deal with Sire
Records. Those acts include All Saints,
Orbital, and Fine Young Cannibals.

Universal acquired its 50% stake in
London U.S. when it bought PolyGram
(where Ames had been president of the
music company) in 1998. Universal dis-
tributes London’s U.S. titles. Those acts
include Salt ’N Pepa, Meat Puppets, and
Harvey Danger. It was unclear at press
time whether Universal would retain
rights to the London name in the U.S. if
it acquired all of the label.
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part of the omnibus spending bill, which
was signed by the president on Nov. 29.

In a short provision unrelated to the
subject matter of the legislation, the bill
changed the definition of “work made for
hire” in the Copyright Act by adding
“sound recordings” to the list of works
that may be considered “works made for
hire.” The language was added during a
closed-door meeting among congression-
al staff members at the behest of the
record companies, under the guise of a
mere “technical” correction.

It was adopted without hearing or dis-
cussion. The American Federation of
Television and Radio Artists fought to
kill it but was unable to because appro-

As Register of Copyrights Marybeth
Peters and other noted experts have stat-

‘It is very important that
artists make their voices
heard in opposition to this

change’

Ann Chaitovitz is national representative/stall
counsel for the American Federation of Television
and Radio Artists (AFTRA).

ed, this change was not a simple techni-
cal correction. Rather, it was a substan-
tive and significant change that hurts
artists. It was also a pre-emptive strike

This addition of sound recordings to
the definition of “work made for hire”
will permit record companies to obtain
irreversible ownership and control of
artists’ recordings by eliminating the
current legal protection enabling artists
to terminate the transfer of rights and
regain ownership of their contributions
to sound recordings.

If sound recordings are works made
for hire, artists will lose the right to
obtain control of their recording and the
future stream of income generated by
the recording.

Most royalty artists’ contracts provide
both 1) that the copyright for a sound

(Continued on page 22)
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Bertelsmann Debuts
Digital World Services

BY MARILYN A. GILLEN

NEW YORK—Bertelsmann’s deci-
sion to form its own digital rights
management company underscores
both the fast-growing role that the
international music industry expects
digitally delivered music to play in the
coming years and its commitment to
ensuring that revenues continue to
flow through the new pipeline.

The new Digital World Services is
being unveiled during the Jan. 23-27
MIDEM conference in Cannes (Bill-
boardBulletin, Jan. 18).

For Bertelsmann, in particular, the
decision also marks a recognition of
the lucrative role that so-called “back-
office” players will likely have in help-
ing traditional media companies—
including corporate sibling BMG
—meet the unique challenges of tran-
sitioning into the online space.

Johann Butting, CEO of Digital
World S ervices, which has offices in
both New York and Hamburg, pre-
dicts that the digital rights manage-
ment services business alone will be
a $10 billion market in five to seven
years. “And, of course, we'd like to
have a nice share of that,” he says.

The highflying initial public of-
ferings of other back-end services
companies like InterTrust, whose
digital rights management technolo-
gy will be employed by Digital World
Services, and competing end-to-end
services supplier Preview Systems,
in which EMI Recorded Music owns
a small stake, suggest that the stock
market is equally bullish on the sec-
tor’s prospects.

Digitally distributed music, mean-
while, is predicted to be anywhere
from a $150 million (Jupiter Commu-
nications) to a $1.1 billion (Forrester
Research) market by 2003. The tar-
gets are believed reachable, however,
only if the nascent market is built
upon a secure foundation.

“Digital rights management will
play a central role in developing [the
Internet] as a music marketplace,”
says Butting, whose company plans
to offer clients “end-to-end solutions
and services” for digital commerce,
including content preparation and
secure packaging, usage and finan-
cial clearing, and customer-specific
system integration.

“But while most people think of it
as being about securing content—
which is important—that is not the
only thing,” Butting adds. “By putting
media into digital ‘containers,’ we
reintroduce the idea of ‘product’ into
the digital world.”

Those “digital containers” are the
concept of InterTrust, whose man-
agement system keeps digital content
secured in a “box” throughout its
online life; while consumers can pay
to access it, it is never actually un-
encrypted, according to the company.

“That was what we most liked
about the InterTrust system,” says
Butting, “because now you have the
opportunity to actually take advan-
tage of what is the biggest nightmare
of the music business right now—that
someone takes a song and E-mails it
to all their friends.

“Now we will actually encourage
that, because the sender is not giving

anything away,” he says. “What he is
doing is becoming your distributor.”

Friends who receive the files would
be prompted to pay to access them.

The new company is a joint venture
of BMG, which holds its 51% share in
the ventures through its CD manu-
facturing arm, BMG Storage Media;
Bertelsmann Multimedia, which han-
dles all of Bertelsmann’s Internet
activities, with 39%; and Arvato AG,
which includes the Bertelsmann
Services Group, with 10%.

The new company will utilize its
various units’ existing resources, as
well as those of technology and serv-
ice partners InterTrust and Recipro-
cal, whose clearinghouse services will
be used. Initial clients are being
culled both from within Bertels-
mann’s corporate ranks and its exist-
ing large CD-manufacturing and
services base. The company expects
to be “up and running in the market”
by the second quarter, Butting says.

Etheridge’s Grammy Nods. Island/Def Jam artist Melissa Etheridge recently

Uni Realigns E-GCommerce Setup

Bronfman, Morris To Oversee Operations; 2 Businesses Formed

BY DON JEFFREY
NEW YORK—In a strong indication
of digital music’s importance to Uni-
versal Music Group (UMG), the com-
pany’s restructured E-commerce
operations will now be overseen by
Edgar Bronfman Jr., president/CEO
of parent company Seagram, and
UMG chairman/CEO Doug Morris.
Another big change in the restrue-
turing is that the revenue-generating
activities of E-commerce have been
split off into a separate company.
One of the first priorities for the
realigned operations is a proprietary
digital-downloading system that exec-
utives hope to have working by the
spring. They say Universal will be seek-
ing alliances with retailers next month.
Universal Music has taken its for-
mer Electronic Commerce and
Advanced Technology division (e-CAT)
and turned it into two digital music
businesses, Universal eLabs and Glob-
al e. Larry Kenswil, who had been
president of e-CAT, is president of Uni-
versal eLabs. Heather Myers, who had

received three Grammy Award nominations, for best female rock performance,
best rock song, and best rock album. Shown after a recent show in Los Angeles,
from left, are Etheridge and Jim Caparro, chairman of Island/Def Jam Music

Group.

been senior VP of operations for e-
CAT, is executive VP/GM of Global e
(BillboardBulletin, Jan. 19).
Universal eLabs will, among other
things, develop digital technologies,
seek investments in new music and
technology companies, and fund entre-
preneurs with promising ideas.
Kenswil says of the overall reorga-
nization, “It enables us to focus on
entering this business in a big way this
year, selling music and doing it full
time with operational

will be incubated inside eLabs, but
business models that are clear for dig-
ital distribution of musie—music for
downloading, for subseription serv-
ices, for customized radio—will be
pursued directly by Global e,” says
Hack. “That’s through all points of
consumer usage, be that the computer
or, in time, the set-top box; personal
devices; or kiosks.”

One of Global e’s first priorities is
the hoped-for launch in the second
quarter of a digital

and bottom-line ¢ downloading system in
responsibilities, Tt also L& enables us to partnership with digi-
lets us free up those tal rights management
looking toward the fOCI.lS on . company InterTrust
future without the con- entemng thlS Technologies  and

straints of this quar-
ter’s bottom line to
worry about.”
Universal eLabs’
mandate as an “incuba-
tor” of new ideas in dig-

business in a big
way this year’

- LARRY KENSWIL -

Magex, a digital rights
clearinghouse. Hack
says the company will
be approaching 10 or
15 retailers next month
to participate in the

ital music, Kenswil
says, makes the unit a mixture of ven-
ture capital firm and think tank.

“We're looking at a lot of really
early-stage start-up possibilities,” says
Kenswil. “And we're looking for peo-
ple with good ideas who don’t have the
connections to get funding.”

Universal eLabs will seek partner-
ships—like GetMusic, an E-commerce
and online music-promotion venture
with BMG Entertainment—and
minority stakes in Internet companies,
such as music Web site operator
ARTISTdirect. “Companies that help
the market expand are good for us,”
says Kenswil.

The reporting structure has
changed. Kenswil will report directly
to UMG president/COO Zach Hor-
owitz as before, but Myers will report
to UMG vice chairman Bruce Hack.
Horowitz and Hack, in turn, will
report on digital commerce matters to
both Morris and Bronfman.

It is the Global e business that is
likely to get the most attention in the
coming months because it is charged
with bringing E-commerce into the
marketplace.

“New ideas not thought of before

project.

Still in question is the so-called
Nigel digital distribution system, a
venture of Universal, BMG, AT&T, and
Matsushita Electric Industrial. An
anticipated trial of Nigel was recently
canceled, and some sources say the
project has been permanently shelved.
However, other sources closer to the
project say that the companies are still
working on it but that its focus has
changed. They also say they hope to
develop a technology that can be
licensed to music companies. Both
Kenswil and Hack decline comment on
Nigel.

Universal e Labs will also be empow-
ered to spin off new businesses that
are developed into either free-stand-
ing operations or into models that
would be incorporated into existing
operating structures. For instance, a
new digital approach to marketing cat-
alog might be placed within UMG’s
existing catalog development unit.

Seagram is investing more than
$100 million in the research and
development of digital music busi-
nesses, Bronfman said at a De-
cember investment conference in

(Continued on page 99)

MGY.com Will Offer PPV Webcast Of Backstreet Boys

BY EILEEN FITZPATRICK

LOS ANGELES—Fans who can’t
get a ticket to see Backstreet Boys
during the upcoming North Ameri-
can leg of their Into the Millennium
tour will be able to watch them per-
form over the Internet.

Through a sponsorship deal with
digital music retailer MCY.com, fans
can pay for a Webcast of one of the
band’s concerts at the site from
March 15 through July 31.

The 17-city tour commences on
Feb. 11 in University Park, Pa., and
concludes March 15 in Toronto.
MCY will tape and broadcast the
University Park show.

Pricing of the pay-per-view Web-
cast hasn’t been determined, but
MCY chairman/CEO Bernhard
Fritsch says the cost will be “less
than $10.”

The streamed Webcast can only
be viewed when consumers obtain

MCY'’s proprietary player, which is
available as a free download.

The two-hour show will also contain
backstage footage and interviews
with band members Nick Carter,
Howie Dorough, Brian Littrell, A.J.
MecLean, and Kevin Richardson.

“The Backstreet Boys are the
fourth big act we’ve done as a Web-
cast,” says Fritsch, “and it’s the first
time we're taking money.”

Previously, MCY has conducted
free Webcasts of “Michael Jackson
And Friends,” “Luciano Pavarotti In
Helsinki,” and, most recently, on
Dec. 15, “Paul McCartney Live
From The Cavern Club.”

The Cavern Club Webcast re-
ceived more than 50 million hits, ac-
cording to Fritsch.

Fritsch wouldn’t speculate on how
many fans will sign on for the Back-
street Boys show. “It’s totally unpre-
dictable,” he says. “It could be

50,000 or 2 million-3 million.”

Fritsch says MCY will conduct a
multimillion-dollar online marketing
campaign to promote the Webcast.
Much of the advertising will consist
of an aggressive E-mail campaign
conducted on the MCY site. The site
will also conduct contests to win tick-
ets to a Backstreet Boys show and
signed Backstreet Boys memorabilia.

Under the terms of the deal, the
band will receive an upfront fee of
“more than $1 million and less than
$5 million,” according to Fritsch,
plus stock options.

“One of the reasons for this leg is
that there was such demand that
many fans didn’t have the opportu-
nity to see them,” says David
Baram, COO of the Firm, which
manages Backstreet Boys. “This
way fans can see the band for less
than the price of a concert ticket.”

Baram says the management

company was approached by MCY
with the pay-per-view Webcast con-
cept. “We had heard positive
reviews about the McCartney Web-
cast and decided to try it,” he says.

While the Webcast of the Back-
street Boys concert is a one-time
deal, MCY’s Fritsch says, the com-
pany has “four other acts on the
table” for similar deals. He would
not disclose which acts MCY is nego-
tiating with or when the agreements
would be signed.

Based in New York, MCY has
more than 300,000 licensed songs for
digital download, priced at 90 cents
to $2. No Backstreet Boys songs are
available for license from the site,
nor are any expected to be added as
part of the deal.

The North American leg of the
Into the Millennium tour wraps up
the band’s worldwide tour, which
began last year.
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Alexakis,

BY MELINDA NEWMAN

LOS ANGELES—Even before ink-
ing its first act, Popularity Reec-
ords—the new label formed by Ever-
clear front man Art Alexakis and
Artemis Records—has a clear view
of what it asks of its roster.

“I'm going to sign bands and be
really honest with them about what it
takes to make it,” says Alexakis. “I'm
looking for people with the same work
ethic as we had: You get your ass in
the van and tour, you make a record
and don’t put it out
until it’s great, and
then you work it
and work it and
work it.”

Artemis will
provide market-
ing, promotion,

- sales, and publicity
GOLDBERG support to Popu-
larity, which will
be housed in Artemis’ Los Angeles
office. The label will be funded by
Artemis, with the two companies
splitting profits. As with all Artemis
releases, Popularity’s product will be
distributed through RED Distribu-
tion in the U.S. and via Sony Interna-
tional elsewhere.

Tracy The Storyteller. Elektra record-
ing artist Tracy Chapman recently
completed recording “Telling Stories,”
her fifth album for Elektra. Chapman’s
previous album, “New Beginning,”
sold close to 4 million copies and pro-
duced the single “Give Me One Rea-
son.” Shown in the studio, from left,
are Chapman and David Kershen-
baum, producer.

Artemis Form Label

Alexakis and Artemis president/
CEO Danny Goldberg first began
talking about the venture while Gold-
berg was still head of Mercury
Records Group, and they continued
discussions after Goldberg left that
company and started Artemis.

“Although a lot of musicians say
they want to have their own label,
most of them are just interested in
more of a vanity situation where they

‘I’m going to sign
bands and be really
honest with them
about what it takes
to make it’

- ART ALEXAKIS -

can make some extra money and get
a logo,” says Goldberg. “Art im-
pressed me as an extremely serious
person who had a lot of grounding in
what it means to have a label. He’s
got the level of business savvy, prag-
matism, and focus that this takes;
95% of the artists don’t.”

Popularity is not Alexakis’ first
foray into the executive boardroom;
he was an A&R rep at Capitol in
addition to being signed to the label,
where he remains as an artist. “I was
signed as an A&R guy for two years
at Capitol,” he says. “But that was
basically because other people want-
ed to sign me. Then they wouldn’t let
me sign anything. They gave me a
paycheck and basically told me to
shut up, because they were afraid if
I signed anything it would interfere
with Everclear.”

However, that doesn’t mean Alex-
akis hasn’t been preparing for this
moment. “Because I've been pretty
business-savvy, I have a reputation
with younger bands as someone they
can see eye to eye with. I've been
given a lot of musie.”

In fact, he’s already in negotiations
with a Los Angeles band that sounds
like a “cross between White Zombie
and the Archies,” although he
declined to mention its name until the
paperwork is signed.

CUTIVE

RECORD COMPANIES. Island/Def
Jam Music Group names Datu
Faison national director of pro-
motion for Def Soul/Def Jam in
New York. Island/Def Jam Music
Group also promotes James Love
to director of mix-show promo-
tion for Def Soul/Def Jam in New
York. They were, respectively,
R&B chart manager for Bill-
board magazine and a member of
the Def Jam street team.

George Nunes is named VP of
House of Blues Media Properties
in Hollywood. He was GM of
Miramar Recordings.

Sony Music Entertainment pro-
motes Ann Sweeney to VP of new
technology and business develop-
ment counsel and Donna E.
Pedro to VP of diversity and pro-
fessional development in New

FAISON LOVE
York. They were, respectively, VP/
senior counsel and director of
diversity and staff development.
Arista Records names Hillary
Siskind director of publicity in
New York. Arista also promotes
Michael Newman to associate
director of business and legal
affairs in New York. They were,
respectively, publicity director at
Tommy Boy Music and associate
director of business affairs.

Alexakis has hired his longtime
assistant, Michael Dean, to serve as
artist liaison. “I also want to setup a
network of interns across the country
who [handle grass-roots] marketing
and A&R,” says Alexakis, “so when a
Popularity band comes to town, they
can go nuts with fliers and stuff. Ever-
clear started as a band on an indie
label, and we would call ahead and talk
to indie radio stations where we were
headed and set stuff up and find
places to sleep, and I'd like to bring
that back.”

Far from the
label being mere-
ly an artistic out-
let for bands
Alexakis likes,
Goldberg says, it
is expected to
produce hits. “I
think there’s an
intelligence and
quality to what Art does as well as a
commereciality,” he says.

The attention an upstart like Ar-
temis, which also has a label deal
with Steve Earle’s E-Squared Ree-
ords, can give to Popularity appealed
to Alexakis, says Goldberg, who also
notes that Artemis has the time to
develop acts.

He adds with a laugh, “But in terms
of the ultimate results, I'm as ambi-
tious and greedy as anyone at a big
company, and, by the way; so is Art.”

ALEXAKIS

BY JOHN LANNERT

The National Academy of Re-
cording Arts and Sciences
(NARAS) created its Hispanic
counterpart, the Latin Academy
of Recording Arts and Sciences,
almost three years ago. The offi-
cial introduction of the Latin
academy, however, took place Jan.
19 in Los Angeles when NARAS
president/CEO Michael Greene
announced the inaugural Latin
Grammy Awards.

The awards ceremony that is
putting a face on the Latin acad-
emy is set for Sept. 15 in Los
Angeles, at a venue to be deter-
mined. Greene says CBS-TV will
broadcast the two-hour show live
during prime time in three lan-
guages—“Spanish, Spanglish,
and English.”

The program will later be dis-
tributed by CBS Broadeast
International in its original ver-
sion or a Spanish-language ver-
sion.

Greene says the show, initially
scheduled for 2001, was moved
up one year partly because of the
growing popularity of Latin mu-
sic and partly because it was

Latin Academy Debuts
Dwn Grammy Awards

time to augment the profile of
the Latin academy.

Greene says the Latin acade-
my’s membership of nearly 1,000
helped add more categories to
the U.S. Grammy Awards.

Now the Latin academy has an
awards show on which to hang its
hat. Already the benefits are
being noted: Greene says as many
as four Latino artists will perform
at the Grammy Awards on Feb. 23.

Moreover, the Latin academy is
sponsoring in late January a mu-
sic education program in a La-
tino school in Los Angeles.

Greene observes that “the only
thing more difficult and innova-
tive” than establishing the Latin
academy and the Latin Grammys
will be the produection of the La-
tin Grammys broadeast.

Greene says the show has to be
presented “in a really unique
fashion by which we are able to
kind of elegantly go back and
forth among the languages and
not estrange the English- or
Spanish-speaking folks.”

Leslie Moonves, president/
CEO of CBS, who desecribes the

{Continued on 98)

AMAs May Boost Performers Most

BY JILL PESSELNICK

LOS ANGELES—With repeat win-
ners and established artists domi-
nating the American Music Awards
(AMASs), many retailers predict
that the show’s performers, rather
than the honorees, will most likely
experience a sales gain.

“The AMAs are definitely a
mainstream award show,” says Eric
Keil, VP of South Plainfield, N.J.-
based Compact Dise World.
“Because the AMAS are so main-
stream, it is the Grammys that real-
ly expose people to different kinds
of musie.”

TURNTABLE

SWEENEY

PUBLISHERS. Kathy Spanberger
is promoted to president of U.S.
companies for peermusic in Los
Angeles. She was COO.
Universal Music Publishing
names both Marisa Porter and
Tom Eaton associate director of
motion picture and television musie
in Los Angeles. They were, respec-
tively, creative manager of film and
television for PolyGram Music Pub-
lishing and manager of motion pic-

The AMA show, broadeast Jan. 17
on ABC from the Shrine Auditorium
here, included performances by
Mariah Carey with Joe and Nas, ‘N
Syne, Brooks & Dunn, Christina
Aguilera, Eurythmics, Enrique
Iglesias, Dr. Dre and Eminem, Beck,
Savage Garden, Eve and Faith Ev-
ans, Lonestar, Creed, Brian Me-
Knight, and Lenny Kravitz.

Violet Brown, R&B buyer for Tor-
rance, Calif.-based Wherehouse En-
tertainment, says, “I think that per-
formances by Christina Aguilera,
the Eurythmies, Eve, and Lenny
Kravitz will grab some people in.”

SISKIND

SPANBERGER

ture and television musie/music
supervisor for the Sills Music
Group.

RELATED FIELDS. Teri Freitas
Gorman is named director of
community development for the
Broward Center for the Per-
forming Arts in Fort Laud-
erdale, Fla. She was marketing
manager for the Aotea Centre.

Adds Keil, “The Dr. Dre and Em-
inem performance will definitely
help the Dre album. That was prob-
ably the best of the evening.”

Garth Brooks, who announced his
potential retirement in December,
was the evening’s big winner, best-
ing all other nominees by garnering
three trophies. Shania Twain and
Lauryn Hill were also top honorees,
winning two awards each.

Brooks received the artist of the
’90s award and was a repeat winner
in two country categories, favorite
male artist and favorite album for
“Double Live.”

Twain came away with country’s
favorite female artist award for the
second year in a row and was also
honored as favorite female pop/rock
artist, a nod to her growing cross-
over appeal.

In the soul/R&B category, Hill
won favorite female artist and
album for “The Miseducation Of
Lauryn Hill,” after winning favorite
new R&B artist last year.

Visitors to the American Music
Awards Web site voted for their fav-
orite artists of the past several dec-
ades. Winners, announced during
the show, were Elvis Presley
(1950s), the Beatles (’60s), Stevie
Wonder ("70s), and Michael Jackson
(’80s). Brooks’ award was not based
on a vote but rather was awarded to
him by the AMA based on record
sales and concert attendance.

Additionally, Gloria Estefan was
presented with the award of merit
from Andy Garcia, Mariah Carey
was honored with a special achieve-

(Continued on page 87)
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Tim Finn Gets Kands-0On With Solo Set
On Indies Periscope/Sonny’s Pop

BY CARLA HAY

NEW YORK—If you're not satisfied
with what a major label does, then do
it yourself. That seems to be the choice
more veteran artists are making,
including respected New Zealand
musician Tim Finn. Finn’s latest solo
album—*“Say It Is So,” due Feb. 29 in
North America—will be released
through a partnership between the
artist’s Periscope Recordings and
Nashville-based label Sonny’s Pop
Records.

“This album is unique for any label,”
says Sonny’s Pop founder/president
Bob Bailey-Lemansky. “But what also
makes it unique is that [‘Say It Is So’]
is artist-funded. This is also the first
commercially available release from
Sonny’s Pop Records.”

Finn’s musical background extends
back to the *70s and early '80s as a
member of rock band Split Enz and
the early "%0s as a one-time member of
Crowded House with his brother, Neil
Finn (who also used to be in Split Fnz).
The Finn brothers also teamed up to
release a self-titled album in 1996.
“Say It Is So” is Tim Finn’s first solo
album since 1993’s “Before And
After” (Capitol Records).

‘When asked why he decided to seli-
release his solo album, he says, “It just
felt like it was mine, and I'd already
looked around at a few major labels
and didn’t find what I wanted. With
this album, I just wanted to make
whatever the hell I felt like making. I
find it incredibly liberating. I'm sick of
thinking about marketing and what’s
going to be the hit single for the al-
bum.”

Finn, who now acts as his own man-
ager, says of the recording of the
album, “It was a very spontaneous
delivery of the record. There weren'’t
any songs I had to second-guess, and
I found a middle ground of erafting
and allowing things to just be.”

Finn’s songs are published by Rebel
Larynx Music (BMI).

“Say It Is So” was produced by Jay
Joyce and recorded in Nashville. “I
was invited into the studio to chat with
Neil,” says Bailey-Lemansky. “I was
ranting and raving about the state of
the record industry and my feelings
about how artists of his type should
own their own masters. I obviously
said the right things, because we
ended up deciding to be partners on

FINN

this record.”

As part of the deal, Finn is funding
the release of the record, while
Sonny’s Pop handles the administra-
tion. The company has inked « North
American distribution deal with What
Ave? Records. According to Bailey-
Lemansky, Sonny’s Pop is looking into
licensing deals with other countries for
the album. “Say It Is So” is being dis-
tributed in New Zealand and Australia
via EMI Music. The album is also
being sold directly through Finn’s offi-
cial Web site, www.timfinn.com.

The album’s first single, “Death Of
A Popular Song,” went to triple-A
radio.

Scott Arbough, music director of
triple-A station KBCO Denver, says of
Finn, “You can’t ignore the Crowded
House/Split Enz connection. I've heard
the album, and it sounds like what you
would expect from Tim I'inn.”

Sonny’s Pop is working with Sean
Coakley of Songlines Ltd. for radio
promotion, and publicity firm the
Press Network is handling media cov-

erage.

A videoeclip for “Death Of A Popu-
lar Song™ has been completed, as have
two other videos, for album tracks
“Twinkle” and “Big Wave Rider.” The
latter two videos can be found at the
official Tim Finn Web site.

Finn, who is booked by Mitch Rose
of Creative Artists Agency, will em-
bark on a promotional U.S. tour in
March. Says Bailey-Lemansky, “We're
mainly concentrating on New York and
L.A. for media interviews. Tim plans
to do a limited U.S. solo tour a couple
of months after that.”

And the solo tour will be just that,
as Iinn says the show will feature only
him with no backup musicians.

Ryan Newlin, senior music buyer
for the Virgin Megastore in Los Ange-
les, says, “We'll definitely be carrying
the new Tim Finn album. We've con-
sistently sold records from the I'inn
brothers’ catalog. Most of their fans
are very loyal. I think the best way for
the record company to go is to market
this album through the Internet.”

Bailey-Lemansky concurs. “Tim’s
audience mainly consists of people
ages 30 and up who were fans of Split
Enz and Crowded House,” he says.
“This record is a very organic record
that’s not as slick as his last two major-
label albums. If he did make a slick
record, that wouldn’t lend itself to the
in-the-trenches marketing that we're
doing for this record.”

Finn briefly reunited with Split Enz
in December 1999 for two concerts in
Auckland, New Zealand. But the musi-
cian says emphatically that the band
“is not getting back together again.”

Finn adds, however, that he won’t
rule out collaborating with others in
another band situation. “I’ve always
enjoyed collaborations,” he says. “I
understand the magic hetween artists
when they get together and are in-
spired by each other.”

s COUNTRY  LATIN*CLASSICAL*JAZZPRO AUDIO
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BY LARRY LeBLANC

TORONTO—John Morris Rankin,
a member of the disbanded Cana-
dian family group the Rankins,
died the morning of Jan. 16 after

St. Lawrence on Canada’s east
coast.

Performing a mix of Gaelic and
traditional Cape Breton fiddle
tunes, the Rankins—brothers John
Morris and Jimmy and sisters
Raylene, Cookie, and Heather—
were one of Canada’s
top-selling groups in
the '90s. The group,
which disbanded last
year, is widely credit-
ed with sparking re-
newed interest in the
ethnic musical scene of
Canada’s Maritime re-
gion during the past
decade.

Rankin, 40, was dri-
ving from outside
Mabou, Cape Breton Island, to a
hockey tournament in nearby
Cheticamp, on the twisty two-lane
Cabot Trail highway with three
teenagers, when his Toyota 4-Run-
ner truck plunged over an 83-foot
cliff into the water at Margaree
Harbour on Cape Breton's west
coast. Reports suggest he swerved
to avoid a pile of salt on the road.

Rankin’s passengers, including
his 15-year-old son, Michael, were
able to escape from the vehicle and
climb to safety following the acci-
| dent, which occurred around 7:30
a.m. They were taken to Cape Bre-
ton’s Inverness Consolidated Hos-
pital and treated for hypothermia.
It took rescuers several hours to
find and recover Rankin’s body
from the freezing waters.

Rankin’s funeral took place Jan.
I 20 at St. Mary’s Church.

J.M. Rankin Dies At 40

Guiding Force Of Acclaimed Canadian Group

his truck plunged into the Gulf of

RANKIN

“He’d driven that road a hun-
dred million times,” says Rankin’s
managet, Chip Sutherland of Pier
21 Artist Management in Halifax,
Nova Scotia. “The weather was
really cold. and the road was slick.”

While Rankin’s brother Jimmy
left a Farm Aid concert in Toronto
the same day after being notified
of the death, news of the accident
spread quickly through Canada’s
musical community.

“It’s such a shock,” says New-
foundland singer Kim
Stockwood. “He was a
very quiet, shy guy.
It’s so sad.”

Canadian Prime
Minister Jean Chré-
tien also expressed his
shock at the news of
the accident. “Like all
Canadians, I was sim-
ply stunned to learn
of this terrible acci-
dent,” he said in a
statement. “Cape Breton has lost
one of her finest sons, and Canada
has lost one of her finest musi-
cians.”

Rarely in the spotlight onstage
with the Rankins—shortened from
the Rankin Family in 1998—the
soft-spoken, unassuming fiddlery
pianist had skill and influence that
went unnoticed by many fans.

Cape Dreton musicians like fid-
dlers Natalie MacMaster, Ashley
Maclsaae, Howie MacDonald, and
Kyle MacNeil (of the Barra Mac-
Neils), however, looked to him as
one of the leading figures in tradi-
tional Cape Breton music, a style
that draws on a Highland Scotland
fiddling repertoire of airs, strath-
speys, marches, jigs, reels, and
hornpipes from the 18th and 19th
centuries.

(Continued on page 22)
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The The Presents Its “NakedSelf’

After 5-Year Hiatus, Act Returns With Debut On Nothing Label

BY CARLA HAY

NEW YORK—After churning out
modern rock music since the early
’80s, British act The The has re-
turned with its first album in five
years—“NakedSelf”—due Feb. 29
in the U.S. and Feb. 28 interna-
tionally.

The album, which will be issued
worldwide on Nothing Records, is
also the act’s first album to be
released since parting ways with
longtime label Sony Music.

In line with the album’s title, The
The displays a more stripped-down
sound on “NakedSelf” than its pre-
vious synthesizer-inspired outings.

The The leader Matt Johnson—
who created the act as a concept
group and works with a rotating
set of musicians—explains why it
took so long to complete the new
album. “I went through a lot of life
changes. I had a son. People who
were close to me passed away, and
1 was moving around a lot.”

Johnson recorded the album in
New York, his primary home for
the last five years; he also has
homes in Spain, Sweden, and Eng-
land. He says, “I tend to be a bit of

‘_w o

a perfectionist. The lyrics were
very difficult to write.”

Johnson, who co-produced the
album with Bruce Lampcov, notes,
“Producing is very tiring, more tir-
ing than performing or songwrit-
ing. Songwriting is the more enjoy-
able part for me. When it’s going
well, I'm proud of the results.”

Johnson’s songs are published by
Lazarus/Sony/ATV Music.

During the five-year hiatus be-
tween albums, The The recorded
another album, 1997’s “Gun Sluts,”
which was unreleased. The The
also did a sneak-preview tour of the
East Coast in November and
December 1999.

Johnson says of the mini-tour,

JOHNSON

Melisma’s Aparo Govers Wide
Range Of Issues On ‘American’

BY DAVE WILSON

LOS ANGELES—With the March 7
release of “The American” by Angie
Aparo drawing near, one might think
that the Melisma/Arista artist would
be preoccupied with that project’s
commercial future. However, that’s
not the case.

“I get so wound up. I'm already
focusing on 10
other songs, and
I'm so driven by

that,” Aparo
says.
The tone of

the album indi-
cates that he
spends much of
his time ponder-
ing issues relat-
ing to humanity
in general, as
well as personal
matters. “When
I write, I write about the human con-
dition.”

“The American” was produced by
Matt Serletic, who has helmed pro-
jects by such acts as matechbox 20,
Aerosmith, and Edwin McCain. The
songs range in theme from defor-
estation and greed in “Green Into
Gold,” to anger at the misappropri-
ation of the Martin Luther King Jr.
holiday on “Memphis City Rain,” to
the relationship between technology
and spirituality on “Spaceship,” the
set’s first single.

Of the album’s content, Serletic
says, “In making this record, one of
my objectives was to immerse the lis-

APARO

tener in the world that I saw behind
Angie’s music.”

The producer, who co-wrote a
number of songs on the album, says
Aparo’s appeal lies within “the sheer
passion that [he] exudes. Every note
he sings is amazing.”

Tom Corson, senior VP of world-
wide marketing and sales at Arista,
agrees, noting
that the label is
preparing for a
“long haul” with
Aparo, who is
managed by Da-
vid Passie.

“This is a
great first rec-
ord for Angie.
We're commit-
ted to working
on its promotion
for months to
come,” Corson
says.

Marketing for the artist and
album started in November 1999,
with the launch of Aparo’s Web site
(www.angieaparo.com)—which
offers a link to a non-album cut,
“Alone.” Aparo then did a showcase
in New York in December, followed
by gigs in Boston, Philadelphia, and
Washington, D.C., among other
places. This month, he performed at
the Philadelphia Musie Conference
and the Sundance Music Festival.

The label has confirmed a club
tour of the Southeast for later this
month. A national trek is being con-
sidered for late winter/early spring.

“At some of the shows, we played
the entire [“NakedSelf”] album
before we did older songs. It was
inspiring because people were into
it.”

As for the album’s edgier sound,
Johnson explains, “It’s partly an
attempt to get away from this san-
itized, over-digitized, computerized
sound that a lot of people are doing.
I was using manual typewriters to
write the songs and old equipment
to record it.”

; LA A f/% 3 i - ’?»}
Idols Link With E-Magine. New York-based Internet company and label E-Mag-
ine Entertainment recently inked a deal with up-and-coming rock outfit the Ten-
der Idols. The album “Step On Over” is available Feb. 22 via the company’s site
(www.emaginemusic.com) and at retail, distributed by Alternative Distribution
Alliance. Shown, from left, are Liz Vap of E-Magine; Tender Idols band members
lan Weber, David Cobb (front), Joe Jones, and Michael Weeman; co-manager

Russell Carter; band member Guy Strauss; and co-manager Cathy Lyons.

(Continued on page 30)

Renegotiations Holding Up Everclear Sets;
Michael McDonald Launches Ramp Records

SO MUCH FOR THE AFTERGLOW: Everclear is
in the midst of renegotiations with label Capitol,
which, should they go awry, will hold up indefinitely
the release of the group’s forthcoming album for the
record company.

“We're making the same royalty rate we were mak-
ing when we got signed [in 1994],” says the band’s
leader, Art Alexakis. “I don’t have a choice to put it
out through anybody else—we still owe them four al-
bums—but we won’t put it out until we come to some
contract renegotiation. We're willing to do other
things. I've satisfied the whole
need to tour, I’'m almost 40. We've

planned, Ramp will also sign new artists.

Bridges’ album, “Be Here Soon,” on which he plays
guitar and sings, is slated for a March 21 release, al-
though one song, “She Lay Her Whip Down,” will soon
be available via Bridges’ Web site, www.jeffbridges.
com.

It will be preceded by the release of McDonald’s
album “Blue Obsession” at the end of February. The
project features songs from his last album for Warn-
er Bros., which never came out, as well as three new
tracks.

Instead of issuing a single,
McDonald says, “we're going to

made a couple of great records,
and if T have to walk away from it,
T will”

Everclear has already an-
nounced that it plans to release
two albums this year, and Alexakis
stresses that he does want to come

put out a four-song EP that we'll
give to different stations and
Internet providers. Regular ra-
dio hasn’t been a promising area
for us lately, but I think there’s
always a chance you might catch
the public’s attention.”

to a resolution with Capitol. The
first, “Learning How To Smile,”
was originally slated for a March
release, says Alexakis. He now
says that should the renegotiations go the band’s way,
he could have it ready for a late spring/early summer
release. The second project, a harder-edged rock ree-
ord tentatively titled “Good Time For A Bad Attitude,”
was planned for a July or August release. Alexakis says
he could now deliver the music to the label by the end
of June for a fall release.
Capitol had no comment by press time.

THE BEST QUOTE OF 2000 . .. SO FAR: “As I
approached another phase of my life, to put it polite-
ly, probably any major-label A&R department worth
its salt would probably rather see me walk down the
hall with explosives strapped to my body than anoth-
er record in my hand.” So says an extremely self-dep-
recating Michael McDonald on why he decided to
start his own label.

The result is Chicago Records-distributed Ramp
Records, which is run by McDonald, musician/engi-
neer/producer Chris Pelonis, and actor Jeff Bridges
(Billboard, Sept. 18, 1999).

The label came about after Bridges, who has writ-
ten songs since he was a teenager, enlisted Pelonis to
help him set up his home studio in Santa Barbara,
Calif. “We jammed, and I played him some tunes, and
he said he knew Michael McDonald,” recalls Bridges.
“Mike came up, liked the songs, and started to play,
and the next thing you know we’re making an album
and starting a label. Now it’s like a big runaway snow-
ball.” In addition to being distributed through Chica-
go Records, Ramp’s releases will be available through
Amazon.com and other Web sites. Should things go as

by Melinda Newman

The public will get a chance to
hear new music from both
McDonald and Bridges on Feb. 4,
when MeDonald is presented
with the Yamaha Lifetime Achievement Award dur-
ing the National Assn. of Music Merchants Convention
in Los Angeles. McDonald is the first recipient of the
award since Brian Wilson was honored 13 years ago.
Bridges will host the tribute concert, which—in addi-
tion to featuring McDonald reunited with the Doobie
Brothers—will include appearances from Ray
Charles, Patti LaBelle, Kenny Loggins, Boz
Scaggs, Steve Winwood, and many more acts.

STUFF: Paula Cole has parted ways with her man-
ager, John Carter of Stereotype Management . . .
Robert Earl Keen is now managed by Steve Hoiberg,
who previously served as his booking agent. Keen was
formerly handled by Rosetta Management . . . the Sno-
Core 2000 tour, which kicked off Jan. 20 in Los Ange-
les, features Incubus, System Of A Down, Mr. Bun-
¢gle, and Puya . . . Jimmy and Doug’s Farmelub.com,
the new Internet label started by Jimmy lovine, co-
chairman of Interscope/Geffen/A&M Records, and
Doug Morris, chairman/CEO of Universal Record
Group, will launch its weekly TV show on Jun. 31. The
show, hosted by former MTV VJ Matt Pinfield and
called “Farmelub.com,” will air at 11 p.m. on USA Net-
work. Among the acts appearing will be Sonique,
Farmelub.com’s first signee . . . George Nunes has
been named VP of House of Blues Media Properties.
Nunes, who was most recently GM of Seattle’s Mira-
mar Recordings, will report to HOB Media Properties
president Lou Mann. Among the projects he will help
oversee will be the development of a “Live From The
House Of Blues” CD and DVD series.
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Congratulations on

BEST LATIN ROCK/ALTERNATIVE PERFORMANCE
GRAMMY NOMINATION

GREAT MUSIC

OVER 5 MILLION ALBUMS SOLD

"On Bajo El Azuf de Tu Misterio, Mexico's moodiest rock
ensemble unleashes soundscapes for the dead of the
night: dark, intense imagery mixed with haunting
melodies. The results are engrossing, almost mystic."
-Dallas Moming News

"Saul Hernandez rewrote the script for Mexican rock
bands. Incorporating profound, poetic lyrics with
melodies created by swirling guitar riffs, Hernandez
gave Mexican rock a voice."

-San Diego Union-Tribune

"With songs that abound with images of blood, spirits
and fantastic visions, Jaguares mines the mysterious
and spiritual history of their country.”

-Newsday New York

"Jaguares recent tour stop in Mexico City was an event
on par with Bruce Springsteen's Jersey area
performances. Likewise, their Southern California
concert was also an event in itself."

-Virgin Online

"This was a rock concert as they all should be, a give
and take between fans and performers that makes the
evening a universally memorable one."

-Chicago Sun-Times

BMG

BMG ENTERTAINMENT
MEXICO, §.A, DE C.v.

Management Marusa Reyes marusa@nuestrorock.com

Artists & Music

J.M. RANKIN DIES AT 40

(Continued from page 19)

There’s a poignant scene in the
1973 CBC-TV documentary “The
Vanishing Cape Breton Fiddler” in
which pioneering Cape Breton fid-
dler/composer Dan Rory MacDonald
is walking along a Mabou back road
with a teenage John Morris; the leg-
endary Maritime figure puts his
hand on the youth’s shoulder, saying,
“You're the next generation.”

“People wouldn’t sit around talk-
ing about how incredible John Mor-
ris was [as a musician] because it
was understood,” says Brookes Dia-
mond, a Halifax promoter who had
known Rankin for two decades. “He
was phenomenally gifted. I'd sit in
concerts and hear what he was play-
ing on piano and be in disbelief.”

Veteran Canadian singer Sylvia
Tyson recalls seeing John Morris
performing in Mabou when he was
18. “That style of piano—he was the
best I'd ever seen at that age,” she
says.

As arranger, John Morris was also
the musical rudder of the Rankins.
“By far, John Morris was the purest
musician in the band,” says Suther-
land. “The girls and Jimmy had star
power because of their [stage]| visi-
bility, but they were all terrified of
John Morris. He was the one who'd
tell them they were singing sharp.
Nobody |in the band] argued with
John Morris about musie.”

Despite racking up Canadian sales
of nearly 2 million units for its seven-
album EMI Music Canada catalog,
the Rankins fared dismally in the
U.S. This was, according to Suther-
land, largely due to sizable and ongo-
ing upheavals within the EMI-affili-
ated label family there in recent
years.

Their debut, “The Rankin Fami-
ly” (1989), wasn’t released in the
U.S. The follow-up, “Fare Thee Well

‘People wouldn’t sit
around talking
about how
incredible John
Morris was [as a
musician] because it
was understood. He
was phenomenally
gifted’

- BROOKES DIAMOND -

Love” (1990), was released on Lib-
erty Records in the U.S. but went
unnoticed, as did the albums “North
Country” (1993) and “Endless Sea-
sons” (1995), on EMI-affiliated
Guardian Records, and “Uprooted”
(1998), on Rounder Records.

Unable to break through in the
U.S. and starting to face dwindling
sales of its recordings at home, the
act decided to break up in Septem-
ber 1999.

Rankin continued to play around
Cape Breton with friends.

“The band reached that saturation
point [of popularity] with their re-
cordings [in Canada] that happens
with many adult contemporary
aets,” says Deane Cameron, presi-
dent of EMI Music Canada.

“Ironically, John Morris was the
first [member] to want to pack it in,”
recalls Sutherland. “He felt he’d
been the one who had kids during
their career. His kids were growing
up, and he wanted time with them.
This was the first year he was able
to coach Michael’s hockey team be-

cause he wasn’t on the road.”

The Rankins’ hometown village of
Mabou is located in Inverness Coun-
ty, Cape Breton Island, where the
main occupations are farming, lum-
bering, and fishing and where sing-
ing, dancing, and playing instru-
ments come as naturally as walking
and talking. The Rankin family, with
12 children in all, would often host
community celidhs (Gaelic for a get-
together), where neighbors would
tell ghost stories and sing songs.

“Everybody in the family is musi-
cally inclined,” Raylene Rankin told
Billboard in 1992. “Our father played
fiddle, and mother played piano, and
they both really appreciated music,
and that appreciation is what encour-
aged us to become musicians.”

While in high school, John Morris
had headed an earlier version of the
Rankins with siblings Raylene, Ger-
aldine, and David, which worked on
a part-time basis from the "70s to the
’90s. After the decision to go full
time with its final lineup of family
members, the group pooled money to
record and independently release
“The Rankin Family” and “Fare
Thee Well Love.” With each album
selling 35,000 copies, the Rankin
Family was then signed in 1992 by
EMI Music Canada, which reissued
the albums.

The Rankin Family swept Cana-
da’s 23rd Juno Awards in 1994, win-
ning honors for group of the year,
country group or duo of the year, and
the fan-voted Canadian entertainer
of the year. Additionally, its multi-for-
mat hit “Fare Thee Well Love” was
honored as single of the year. In 1997,
it won 1 Juno as top country group.

Besides his son, Michael, Rankin
is survived by his wife, Sally, and
daughter, Molly, 13.

COPYRIGHT CHANGE SPELLS TROUBLE FOR ARTISTS

(Continued from page 10)

recording be transferred from the
recording artist to the record com-
pany and 2) that the sound recording
is a work made for hire.

However, just saying that some-
thing is a work made for hire does not
make it one. Before this change, a
sound recording could not be consid-
ered a work made for hire under the
law, and thus the work-for-hire con-
tract provision was essentially null.

The effect of these contracts was
that the artist was simply transfer-
ring the copyright in the sound re-
cording to the record label. And, with
a transfer of copyright, the artist
retained the opportunity to termi-
nate the transfer at the end of 35
years under the Copyright Act,
thereby regaining control of the re-
cordings.

The main purpose of the termina-
tion right was to permit artists who
have signed unfavorable contracts to
regain control of income from the
now valuable copyright work. The
clock is ticking as 2013, the first year
that the copyright owners of sound
recordings may exercise their termi-
nation rights under the Copyright

Act, approaches.

The Artist Formerly Known As
Prince offers a perfect example of
the impact caused by the changes
made by this new amendment. The
Artist has stated that he is rerecord-
ing all of his old albums, so his fans
will be able to buy either his new
recording of the old album—and sup-
port him—or the old recording of the
album—and support his former
record label.

Assuming that The Artist’s royal-
ty contract contained the standard
work for hire and transfer of copy-
right provisions, under the old law,
The Artist would be able to termi-
nate the transfer of copyright for his
first album, “For You,” in 2013 and
regain ownership and control of this
recording.

He could then decide to release on-
ly one of the recordings or, if he con-
tinued to sell both recordings, pur-
chases of both would support him. As
The Artist’s other recordings reach
a date 35 years after their copyright,
he could simply terminate those
copyrights and regain control over
the records and the income stream

that they produce.

However, under the new law, these
recordings would be considered
works made for hire, and he will lose
his termination right and the oppor-
tunity to regain ownership of these
recordings.

A substantive change of this na-
ture should not be made without
hearings to explore and debate fully
the impact it will have.

At the very least, the change will
alter the economic equation that un-
derpins the artist’s relationship with
the record company and tilt the bal-
ance even more in favor of the record
company.

At the worst, this change tosses
out long-established principles of
copyright law that were fully debat-
ed and considered.

The Judiciary Committee’s Intel-
lectual Property Subcommittee has
promised to hold hearings on the is-
sue, so that it can be properly debat-
ed by all those with interest in this
issue, including recording artists.

It is very important that artists
make their voices heard in opposition
to this change.
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GAVELNET.COM is pleased to present “Rock the BlOCk,” a special 10-day online auction of

historic Rock 'n" Roll memorabilia. Open for bidding from ]anuary 2 ¥ through the BOth, this

event features 56 one-of-a-kind items, k including pieces from the Beatles, Janis Joplin, Bob Dylan,

Nirvana, and more. Register NOW and receive a free "Bridge School Concerts™ CD featuring

Neil Young, Beck, and Bonnic Raitt. (Gatch the action at http:/rock.gavelnet.com.

Bob Dylan signed—Acoustic Guitar
Offered by GAVELNET.COM
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DANCE LABELS TEAM FOR INTERNET PORTAL

(Continued from page 5)

nered with the Internet Music Corp.
(IMCO) to develop and launch a
dance-music portal that aims to link
the global dance music community
online.

Akadance.com, which will be
announced by the partners Thurs-
day (27) during the MIDEM confer-
ence in Cannes, will launch by April
1 and serve as a central hub for the
wired world of dance musie, accord-
ing to Stuart Hersch, chairman/co-
CEO of IMCO, which previously
bowed the hip-hop portal aka.com
and expects to announce other gen-
re-based ventures soon.

The labels and IMCO will be equi-
ty partners in the dance portal,
financial details were not disclosed.

“Fans will be able to gain fast and
easy access to the most current
dance music from all over the world
and will be able to personalize their
own Web sites,” Hersch says.

In addition to offering a search
feature and links with fan, artist,
and label sites worldwide, akadance
also will boast chat rooms, person-
alized music and video program-
ming, and retail elements among its
mix, he adds.

The portal will be advertiser-sup-
ported, Hersch says, with an E-com-
merce component as well. “We
model ourselves very much like a

Yahoo!,” he says of the expected rev-
enue base.

“The objective is to provide con-
tent and community for the fans—
it’s not to go and create a store to
drive them into to sell them prod-
uct,” Hersch adds. “But while they
are there, there’s going to be a lot of
product that they might want to buy.
And we also will want to be able to
provide that to them.”

For the chairmen of Tommy Boy
and Strictly Rhythm, it is the chance
to provide their customers—both
current and potential—with sought-
after information about, and expo-
sure to, music that was a key driving
force behind the creation of the site.

“There is no exposure [for dance
music], and yet there is an enormous
fan base for it,” says Tom Silverman,
chairman of Tommy Boy, whose ros-
ter includes such artists as Amber
and DJ Victor Calderone. “The clubs
are packed, there is a strong dance
music culture, but there is no mass
media exposure.

“So all of these fans, when they
come home from the club and they
want to find out what they’ve been
hearing and how they can listen to
more of it, they can’t find out,” he
adds. “There’s no interactive com-
ponent in clubs either; so you don't
even necessarily know what you're

hearing or dancing to in a club,
because there’s no way to know.

“Now you’ll be able to listen to
snippets of different things [online]
and discuss what you heard with
other people around the world, and
it’s great,” Silverman continues.
“This presents an opportunity to ac-
tually fill a hole in U.S. media, which
is incredibly exciting, because dance
artists and labels are incredibly
frustrated by the lack of access to
the airwaves both for video and for
radio.”

“To use the old cliché, we believe
an informed customer is our best
customer,” says Mark Finkelstein,
chairman of Strictly Rhythm Rec-
ords, which boasts such acts as
Ultra Naté and the Wamdue Project.
“So the more information we can
give the dance community about the
dance community, the better off the
dance community will be. And this
is a good way to link it all together,
and no one has done it yet. We saw a
definite need out there for this, for a
place where you could go to find out
everything and anything about
dance.”

That promise of access does not
end at any national borders, the
partners stress.

“The great strength dance has is
globally,” says Finkelstein. “The vi-

sion for this is to be a truly global
site, linking people in all countries
with the music scenes in all coun-
tries . . . Unlike other forms of music
that are lyric-driven, dance music is
by its nature universal—you can
dance to something without really
understanding the lyrics.”

The hunger among dance fans to
consume selections from a global
menu of offerings is apparent in the
strong sales of imports, Silverman
says. “In the dance area, imports
are king,” he says. “You can buy an
import from England [in the U.S.]
for $10 or $15, and they sell them all
day long. DJs will pay any amount
of money for an import . . . because
the stuff is impossible to get here.
As far as online commerce goes, that
will be the area that will be huge.”

Dance fans also have already
shown a strong inclination to surf
the Web, Silverman says.

“It’s an incredibly plugged-in,
switched-on audience, much more so
than hip-hop even,” he says. “I'm
involved also with the hip-hop side,
but I can tell you that probably
there’s 10 times more access to the
Internet on the dance side. They’re
really active Internet people.”

That trait and the pent-up
demand for more dance-music
resources promise to prove an incen-

diary mixture when akadance signs
on, Silverman contends.

“A combination of the fact that
they’re all wired and that they’re
out there looking, hungry for some-
thing that they’re not being given—
I think this is going to be a blowout,”
he says.

Both Tommy Boy and Strictly
Rhythm operate their own label
Web sites independently and will
continue to do so after akadance
launches, they say, with links in
place to the portal. But they also
expect to help steer the overall
direction of the portal.

“We are going to be very active,”
says Silverman. “I have a lot of vi-
sions that I would like to manifest
with aka. There’s so many creative
things that can be done. When
you're in a marketplace that’s
denied access, nothing pisses me off
and gets me more incentivized than
to have radio and video say, ‘Sorry,
we're not interested in this music.’
And so T say, ‘All right, I'll go
through the back door.” So this is the
back door.”

“We want them to be active part-
ners,” says Hersch, “because that’s
the real value we’ll be bringing to
the dance community: their exper-
tise and our ability to translate it on
the Internet.”

ROUNDER RECORDS PROUDLY CONGRATULATES OUR GRAMMY NOMINEES:

Alison Krauss
*Best Country Album
=Best Country Femaie vocal
Best Engmeered Album

/f‘llll‘l/

Jimmy Sturp
*Best Polka Album
ROUNDER 1166176092

b Wilson Pickett =
*Best Traditional R&B Album_
BULLSEYE 11661-9625

o*m,.m“oln
l//ll/? - .

enitree

Dino Rock
*Best Children’s Album
ROUNDER 18964-8082

Ruth Brown

-Best Traditional Blues Album
BULLSEYE 11661-9613

John MeCutehew

prl

John McCutcheon
*Best Children's Album
ROUNDER 18964-8039

Burning Spear
*Best Reggae Album
HEARTBEAT 11661-7744

BILL MORRISSEY

N b 1 / ”;J .
: Bill Morrissey
«Best Traditional Folk Album
PHILO 11671-1218

[tene-cooL]
_etcoros

Susan Tedesc
*Best New-Artist
TONE-COOL 734047-1164
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BEST CLASSICAL
VOCAL PERFORMANCE
David Daniels
{countertenor)
Handel: Operatic
Arias

Virgin Classics

BEST CHORAL
PERFORMANCE
Franz Welser-Most
(conductor)
Michael Glaser
(chorus master)
Schmidt: Book of
the Seven Seals
EMI Classics

BEST CHAMBER
MUSIC PERFORMANCE

BEST ENGINEERED
ALBUM, CLASSICAL
Eroica Trio

Marc Aubort
(engineer)

Dvorak: Piano Trio
“Dumky” Op. 90
Shostakovich: Piano
Trio No.2, Op. 67
Rachmaninov:
Vocalise

EMI Classics

© 2000 Biue Note & Angel Records

BEST CLASSICAL
CONTEMPORARY
COMPOSITION
Thomas Adés
(composer)

Asyla

from Adés: Asyla
These Premises Are
Alarmed. etc.

EMI Classics

TOutin =

BEST CHORAL
PERFORMANCE

Sir Simon Rattle
(conductor)

Simon Halsey

Gareth Morrell

(chair directors)
Walton: Belshazzar’s
Feast

EMI Classics

PUTOIF

BEST INSTRUMENTAL

SOLOIST
PERFORMANCE
(WITH CRCHESTRA)
Martha Argerich
(pianist)

Charles Dutoit
(conductor)
Prokofiev: Piano
Concertos Nos. 1 & 3
Barték: Piano
Concerto No.3

EMI Classics

Y/
BEST OPERA
RECORDING
Thomas Adés
(conductor)
Powder Her Face
Chris de Souza
(producer)

EMI Classics

BEST ORCHESTRAL
FPERFORMANCE

Sir Simon Rattle
(conductor)

City of Birmingham
Symphony Orchestra
Mabhler: Symphony
No.3

EMI Classics

BEST MUSICAL
SHOW ALBUM
Stephen Ferrera

John McDaniel
{producers)

Irving Berlin’s
Annie Get Your Gun
1999 Broadway Cast
featuring
Bernadette Peters and
Tom Wopat

Angel Records

Capitol Jazz & Classics
salutes our artists

BEST CONTEMPORARY
JAZZ PERFORMANCE
Tim Hagans
Animation/Imagination
Blue Note

STETON HARRI

- AES

BEST JAZZ
INSTRUMENTAL SOLO
Stefon Harris

“There Is No

Greater Love”

from

Black Action Figure
Blue Note

BEST JAZZ
INSTRUMENTAL
PERFORMANCE
Gonzalo Rubalcaba
Daner Voyage

Blue Note

www.americanradiohistorv.com

on their 19 Grammy nominations

BEST JAZZ VOCAL
PERFORMANCE
Dianne Reeves
Bridges

Blue Note

11
,‘gonzu[:'lrubukubu

& cubun quarlel

BEST LATIN JAZZ
PERFORMANCE
Gonzalo Rubalcaba
Antiguo

Blue Note

BEST WORLD
MUSIC ALBUM
Salif Keita
Papa

Metro Blue

\

|

“<FINESTIALL SINCE 1900

. BLUE NOTE,

BEST JAZZ VOCAL
PERFORMANCE
Cassandra Wilson
Traveling Miles
Blue Note

Brivumba Palo Congo

BEST LATIN JAZZ
PERFORMANCE
Chucho Valdés
Briyumba Palo Congo
Blue Note

BEST MUSIC
RECORDING PACKAGE
Gordon H Jee

Karen Greenberg
Mark Kingsley

(art directors)

The Blue Note Years -
Sixtieth Anniversary
Boxed Set

Blue Note
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Franklin Reigns With 8 Stellars; Winans, Smallwood Also Feted

BY LISA COLLINS

Kirk Franklin dominated the
156th annual Stellar Gospel Musie
Awards, taking home eight trophies,
including artist of the year.

The B-Rite Records artist was
also cited as producer of the year,
while his dise “The Nu Nation Pro-
ject” generated awards for CD of the
year, best rap/hip-hop gospel CD,
and best contemporary CD. “Lean
On Me,” a cut from the album, was
named song of the year, while the clip
supporting the single “Revolution”
won the music video category.

Despite his vietory, Franklin, who
is prepping his next project, “One
Nation Crew,” due March 7,
remained humble throughout the
evening. While accepting the top
prize, he said, “To all of the people
who were nominated—the ones who
can really sing—it was just an
honor to be included.”

It was also a big night for Vickie
Winans, who won a total of three
awards, including female vocalist of
the year and traditional female
vocalist. Her “Live In Detroit 11" set
was noted as best traditional CD.

Meanwhile, Richard Smallwood,
who led with nine nominations,
pocketed three awards: traditional

male vocalist of the year, tradition-
al choir (with Vision), and choir
recording of the year for “Healing
Live In Detroit.”
The best new artist of the year
nod went to Maurette Brown Clark,
who was released last year by Veri-

FRANKLIN

ty Records after the label issued her
solo debut, “How I Feel.” She is cur-
rently performing as part of Small-
wood’s Vision.

Citing outstanding achievements
by African-Americans in gospel
music, the program, which was
taped live on Jan. 8 at the Atlanta
Civic Center, doubles as an annual
tribute to the memory of Di. Mar-
tin Luther King Jr.

Vickie Winans, Donnie Me-
Clurkin, and Bobby Jones served as
co-hosts for the two-hour program,
which is scheduled to air in nation-
al syndication during a three-week
window from Jan. 15 to Feb. 6 on
more than 100 stations throughout
the country.

The show features performances
by Franklin, Smallwood, Yolanda
Adams, Anointed, Kirk Whalum,
newcomers IFive Young Men, the
Mississippi Mass Choir, Kim Bur-
rell, and the Gospel Gangstaz. Also
appearing are author Iyanla Van-
zant, Gladys Knight, “The Hugh-
leys” co-star Elise Neal, and Fred
Hammond.

A highlight of the show is a spe-
cial vocal tribute to the late Rev.
James Cleveland—Ilegendary per-
former, artist, director, and founder
of the Gospel Music Workshop of
America—featuring Bobby Jones,
Willa Ward (of Clara Ward fame),
Albertina Walker, Shirley Caesar,
Dorothy Norwood, and Gospel
Musiec Workshop vice chair Al
Hobbs in a spirited rendition of a
signature Cleveland tune, “‘Jesus Is
The Best Thing That Ever Hap-
pened to Me.”

Distributed by Chicago-based

Central City Productions, the Stel-
lar Awards were the brainchild of
CEO Don Jackson, who is executive
producer. The awards are voted on
by a committee of radio an-
nouncers, recording executives, and
artists.

Here’s a complete list of winners:

Artist of the year: Kirk

Franklin is prepping
his next project,
‘One Nation Crew,’
due March 7

Franklin.

Song of the year: Kirk Franklin,
“Lean On Me.”

Male vocalist of the year: Don-
nie McClurkin.

Female vocalist of the year:
Vickie Winans.

Group/duo of the year: Men of
Standard.

New artist of the year: Maurette
Brown Clark.

CD of the year: Kirk Franklin,
“The Nu Nation Project.”

Choir of the year: Richard

Smallwood With Vision.

Producer of the year: Kirk
Franklin, “The Nu Nation Project.”

Contemporary group/duo: Men
Of Standard.

Traditional group/duo: The
Christianaires.

Contemporary male vocalist:
Donnie MeClurkin.

Traditional male vocalist: Rich-
ard Smallwood.

Contemporary female vocalist:
Kim Burrell.

Traditional female vocalist:
Vickie Winans.

Contemporary CD: Kirk Frank-
lin, “The Nu Nation Project.”

Traditional CD: Vickie Winans,
“Live In Detroit I1.”

Urban/inspirational gospel CD:
“The Prince Of Egypt—Inspira-
tional.”

Music video: Kirk Franklin,
“Revolution.”

Traditional choir:
Smallwood With Vision.

Contemporary choir:
Franklin & Nu Nation.

Instrumental CD: Ben Tankard.

Special event CD: “Wow Gospel
1999.”

Rap/hip-hop gospel CD: Kirk
Franklin.

Richard

Kirk

Best New Age Album Grammy® Award Nominee

Suzanne Ciani

Suzanne Ciani’s 11th release, Ziurning, is a Grammy® nominee

in the Best New Age Album category. Internationally

renowned for her trademark romantic melodies and

instrumentation, Ciani breaks new ground on the title track by

including a vocal and lyrics for the first time. This is Suzanne’s

fifth Grammy® nomination, and her third since forming her

own independent label, Seventh Wave Productions.

Suzanne is a pioneer of the New Age genre, enjoying a career

spanning early electronic music, orchestra, solo piano, and

ensemble performances from her first release in 1979 to the

present. Her third album, Neverland, was a nominee for the
Best New Age Album Grammy® Award in 1989, followed by
nominations for Hotel Luna (1992), Dream Suite (1996),
Pianissimo IT (1997), and now Turning.

For more information, visit Suzanne’s web sites at

www.suzanneciani.com and at MP3.com at
http://artists.mp3s.com/artists/55/suzanne_ciani.html.

ALLEGRO

www.allegro-music.com

s« Distributed by Allegro
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ainger/Songwriter Peter SEﬂI‘I}Y SEt To Drop His Time Bomb Debut

BY LARRY FLICK

NEW YORK—On his Time Bomb
debut, “Could You Please, And
Thank You,” due Feb. 22, Peter
Searcy is aiming to step aside from
temporary trends in favor of making
timeless music.

“As I was writing, my objective
was to write songs that were hon-
est—and strong enough to stand the
test of time,” the singer/songwriter
says. “I wanted this album to be the
kind that you can enjoy today, tomor-
row, and 10 years from now.”

Searcy has spent more than half of
his life perfecting his writing and
performance skills. A native of
Louisville, Ky., he’s perhaps best
known for his stint as the front man

of the eritically lauded '80s-era punk
band Squirrel Bait, although it was
with his second band, Big Wheel, that
he began to prove his potential for
longevity.

“Every step has been educational,”
he says. “Each project has moved me
forward in my development as a
writer and singer.”

Following his time with Big Wheel,
Seurcy fronted another indie rock
band, Starbilly, and the picture
changed.

“When [ started, hair-metal was
on the radio. All of a sudden, bands
that sounded similar to mine, like
Nirvana and Pearl Jam, started to
make it big,” Searcy recalls. “Sud-
denly, I realized that it was possible

SEARCY

to break from the indie labels and
succeed.”

Eventually, Searcy also realized
that he needed to make a break from

CONGRATULATIONS ON

BEST LATIN ROCK/ALTERNATIVE PERFORMANCE GRAMMY°NOMINATION

GREAT MUSIC

AND OVER 5 MILLION ALBUMS SOLD

"On Bajo El Azul de Tu Misterio, Mexic2's moodiest rock
ensemble unleashes soundscapes for the dead of the
night: dark, intense imagery mixed with haunting
melodies. The results are engrossing almost mystic."

-Dallas Morning News

"Saul Herandez rewrote the script fer Mexican rock
bands. Incorporating profound, poetic lyrics with
melodies created by swirling guitar rffs, Hernandez
gave Mexican rock a voice."

-San Diego Union-Tribune

"With songs that abound with images of blood., spirits
and fantastic visions, Jaguares mines the mysterious
and spiritual history of their country."

-Newsday New York

"Jaguares recent tour stop in Mexico City was an event
on par with Bruce Springsteen's Jersey area
performances. Likewise, their Southern California
concert was also an event initself."

-Virgin Online

"This was a rock concert as they all sqould be, a give
and take between fans and performers that makes the
evening a universally memorable one.’

-Chicago Sun-Times

BWMG

BMG ENTERTA!NMENT
MEXICO, S.A DEC

nag Mo

his hometown. “Louisville is like a big
Southern pillow. You put your head
down on it, and it’s just so soft and
comfortable that you never want to
get up. That’s a blessing and a curse,”
he says. “Eventually, [ just had to lift
my head and look ar: ound and realize
that music was my life. I had no
choice but to take it seriously.”

Searcy moved to Atlanta and even-
tually connected with producer Tim

Yatalan (Hoarse, Sponge) and began
to write songs for the project that
would become his Time Bomb debut,
“Could You Please, And Thank You.”
Although the material has a sharp
rock edge, it’s also considerably more
mellow than his previous efforts and
is etched with lyries that are decid-
edly confessional.

“Not every song reflects my per-
sonal life, although I think my writ-
ing has gotten considerably more
personal as I've gotten older and
more experienced,” the artist says.

“It’s just a natural inclination to look
within yourself and find creative
inspiration.”

He adds, “I feel like this record is
angry, but in a productive and cathar-
tic way sort of an emotional house-
cleaning. If you want to clean some-
one or something out of your life, this
is definitely the album to do it to.”

Pre-production for “Could You
Please, And Thank You” was a non-
traditional affair for Searcy. “It was
kind of like [MTV’s] ‘Road Rules,””
he says. “Tim Patalan and I grabbed
a couple of guitars, a cassette re-
corder, and a whole lot of beer and
jumped in a RV. Neither one of us
wanted to sit in a studio and just
think about music, so we just took off
for the Florida Keys and came back
a few weeks later with three things:
sunburns, hangovers, and songs.”

Searcy also took a step off the
beaten path to record “Could You

(Continued on page 32)
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! B s Alln e s s BOXSCORE
‘ ® TOP 10 CONCERT GROSSES
| Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BARBRA STREISAND MGM Grand Garden  Dec. 31 418,231,213 15,842 in-house
Las Vegas Jan 1 Gross Record two
$2.500/31.500/ sellouts
$750/$500
ELTON JOHN Neal S. Blaisdell Jan.7-8 $1,525,815 25,191 House of Blues
Center $65/$45 three Concerts/Silva
Honolulu sellouts Hewitt, Tom Moffatt
Productions
PHISH First Unian Spectrum  Dec. 10-11 $976,412 36.343 Electric Factory
Philadelphia $26.50 two Concerts
sellouts
{
BILLY JOEL Raleigh Entertain Dec. 21 | $748.935 18,496 Cellar Door
ment and Sports | $49.50 seliout
Arena
Raieigh, N.C
- - |
MEAT LOAF I Beacon Theatre Dec. 27 $715.800 8927 Delsener/Slater
1 New York Jan $250/8100/875/$50 11,576 Enterprises
four shows
{ two
] seliouts I
Y100 FESTIVAL: OASIS First Unien Center Dec. 3 $487,746 12.348 : Electric Factory
BECK. FOO FIGHTERS, Philadelphia $39.50 seliout Concerts
MoBY
1
1
| 1
PHISH Cumberland County  Dec. 7-8 $462,081 17,437 Great Northeast
Civic Center $26.50 two Productions
Portiand. Maine sellouts
KDGE CHRISTMAS CON- Reunion Arena Dec. 12 $345,250 13.442 Jeff McClusky and
CERT: BUSH. BLINK-182. Dallas $75/825 seliout Assotiates, KDGE
10 FIDELITY ALLSTARS !
!
| L | ]
RAGE AGAINST THE First Union Spectrum  Dec. 6 $297,815 11,915 Electric Factory
MACHINE, GANG STARR |  Philadelphia $25 12,500 Concerts
| i |
¥ 1
KID ROCK, SEVENDUST | The Mark of the Jan. 15 $271,400 10,856 Jam Productions
Quad Cities §25 seflout
Maline, 1l
S—— — 3
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,

Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Almo Sounds congratulates .
its Grammy nominated artists:

HERB ALPERT

for Best Pop

Instrumental Performance
"The Look ofLove"
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Best Rock Performance
by a Duo or Group

with Vocals - "Special"

Best Rock Song - "Special"
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12999 GRAMMY AWARD NOMINEE
BEST WORLD MUSIC ALBUM

"Caetano Veloso is one of the greatest songwriters of the century: a mas-
ter melodist, lyricist who merges surreal imagery with a sense of history
and a sense of humor, a singer whose voice radiates tenderness and sup-
ple swing and a musician who connects to traditional music. pop and
jazz from all over.”

THE NEw YORK TiMES — Tor TEN POP ALBUMS OF 1999

"A poet, a singer, a songwriter and a musician, he is, at §7, a master of
many media of expression, his work transcending its Brazilian roots to
embrace a fully global view.”

L.OS ANGELES TIMES

CACTAND
VeLos O

et t2]
THE GREAT POP SINGER AMERICA NEVER HAD  —SPIN

“A Brazilian master proves he’s at the top of his craft...a fresh collection
that balances ideas and sonics, art-song stream and pop sport, street
hummability and academic achievement, Tropicélia guts and Antonio
Carlos Jobim grace.”

ROLLING STONE

“It would seem very sad to us if Brazil missed out on, say, the Beatles or
Frank Sinatra, so I would think Brazilians must pity us for remaining
largely ignorant of Caetano Veloso.”

ORLANDO SENTINEL

“His music veers from the Afro-Brazilian rhythms of his province of
Bahia to the cool jazz collaborations of Miles Davis and Gil Evans. In his
delicate tenor, you can hear traces of the Beatles and the bossa nova...A
literate pop star: Veloso is a musical chameleon.”

NEWSWEEK

“The whole album swings back and forth in similar fashion - between
romantic love songs and acerbic critiques, between well-made pop
and experimental discord, between soothing introspection and car-
nival bacchanalia.”

WASHINGTON PoOST

“A gentle voice, poetic lyrics that are both acerbic and allusive, stunning
arrangements. Veloso is among the giants of 20th Century music.”

CH1cAGO TRIBUNE — BEST OF THE YEAR

CAETAND VELOS O

NONESUCH

Artists & Music

THE THE PRESENTS ITS ‘NAKEDSELF’

(Continued from page 20)

The new album’s direction coin-
cides with The The’s decision to
sign with Universal-distributed
Nothing Records.

Johnson says of the change, “I
came to the end of my contract
with Sony. It was an odd situation:
I finished the album but [Sony]
owned it, and they said they
weren’t going to release it unless |
made changes to the album and
signed a new contract. I said,
“Well, then give me my album
back.” I signed with Nothing
because they seemed more pas-
sionate and very keen on my past
stuff.”

Executives at Sony had no com-
ment at press time.

Nothing Records co-owner/pres-
ident John A. Malm Jr., who co-
owns the New York-based label
with Nine Inch Nails front man
Trent Reznor, says, “Trent Reznor
and I have been The The fans since
the first record. Matt was a big
influence on Trent during [Nine
Inch Nails’] ‘Pretty Hate Machine’
period, and I had become friends
with Matt through a mutual
acquaintance. We're very excited
and passionate about The The, and
it’s a real honor to work with
them.”

The first single from “Naked-
Self” is “ShrunkenMan,” which
will ship to college radio in early to
mid-February. The single will be
released to modern rock radio
shortly thereafter, according to
Nothing.

Malm says, “We’re letting col-
lege radio lead with the single and
see what happens from there. This
is going to be more of a grass-
roots, guerrilla marketing effort
for this record.”

Suzie Dunn, assistant PD of
modern rock station WPLY
Philadelphia, says, “Matt [Johnson]
has always been way ahead of his
time, and maybe the new record
will be well-received. It all comes
down to the quality of the music,
and I don’t think The The has
dated itself in terms of the quali-
ty.”

As for The The returning after a
five-year absence, Dunn says the
act will have to put considerable
effort into winning over an audi-
ence with a short attention span.
“Even an established act has to
treat a career as if it were a baby
band. You have to constantly
remind people that you're here and
what you're doing.”

The The embarks on a select
European tour this month. A U.S.
tour is tentatively set to begin in
March or April.

Johnson has assembled a touring
band that consists of guitarist Eric
Schermerhorn (who’s worked with
Iggy Pop), drummer Earl Harvin
(MC 900 Ft Jesus), and bass gui-
tarist Spencer Campbell (who’s
played in Johnny Cash’s band).

The The is booked in the U.S. by
Steve Ferguson of Artistdirect and
in Europe by Neil Warnock of the
Agency Group. The act is co-man-
aged in New York by Roger Cramer

of 9PM Management and in London
by Cally of Lazarus Management.
There are no immediate plans to
make a video for “ShrunkenMan.”
Nothing’s Malm says, “It’s iron-
ic, but in the beginning of his
career, Matt made videos and

‘I find E-mail to
be very useful, but
the Internet is
overrated. The
Internet is rapidly
becoming a giant
shopping mall.’

- MATT JOHNSON -

didn’t tour; now he likes to tour and
not make videos. If things start
heating up for ‘ShrunkenMan,” we
might do a video for it, but the live
show conveys what this album is
about. That’s the direction Matt
wants to take, and we’re support-
ive of that.”

As for the idea that The The is
really just a Matt Johnson solo pro-
ject, Johnson confesses, “If I could
go back in time, I would change the

name of the act to just my name.
But by the time I decided to do
that, it was too late. I was a huge
fan of John Lennon and the Plastic
Ono Band, so the The The concept
band was inspired by that.”

Sometime before the release of
the “NakedSelf,” The The plans to
participate in an online chat on a
Web site to be announced. There
will also be promotions on The The’s
official Web site (www.thethe.com)
as well retail promotions.

Johnson says that he is enthusi-
astic yet skeptical about new tech-
nology. “I find E-mail to be very
useful, but the Internet is overrat-
ed. The Internet is rapidly becom-
ing a giant shopping mall.”

Richard Diamond, product man-
ager for retailer Rockaway
Records in Los Angeles, says of
The The, “I have no idea how well
the new album will do. The The is
well known enough that I'll carry
the new album, but I haven’t heard
much about it. Touring will always
help sales.”

Johnson says, “The best thing
I've learned since I've been in this
business is to have no expectations
of an album’s sales. It’s a real plea-
sure making the music I want and
working with the musicians I work
with. Anything else is a real bonus.”

Vega Gets A Little TLC. Freeworld/Capitol quartet Vega recently completed a
monthlong stint opening for TLC on its ongoing U.S. tour. Vega's debut disc,
“Life On Earth,” was produced by Dallas Austin and is due in March. Shown
backstage at Arrowhead Pond in Anaheim, Calif., from left, are Vega members
Ahsohn Williams and Eugene Williams, Rozonda “Chilli” Thomas of TLC, Austin,
and Vega members Jason Chenevert and Tennell Williams.

Limp Together. Limp Bizkit's Fred Durst relaxes on the set of the video for the
band'’s current interscope single, “N Together Now,” which features Method Man
and Redman. Actor/comedian Pauly Shore is also seen in the video. Pictured,

from left, are Shore, Durst, and actor/Def Jam artist Redman. Standing is Method
Man.

30

www.billboard.com

www americanradiohictorv com

BILLBOARD JANUARY 29, 2000


www.americanradiohistory.com

BMG Entertainment

salutes

Clive Davis
2000 Trustees Award recipient.

Your talent. vision and devotion
are legendary.

Thank you for giving us decades of
music that touchea our hearts.

and Congratulations to all of our
Grammy nominated artists.

Your creativity and passion for music
is an inspiration to us all.

Christina Aguilera ® Alabama Featuring *N Syne ® Backstreet Boys ® Beck
Lou Bega o (lml Black With Lisa HdHllldll Black ® BR5-49 ¢ Peabo Bryson
Canadian Brass e |0r~ Chiccarelli ® Diamond Rio ® Direcior ® Cesaria Evora ® Fabulosos Cadillacs
Juan-Carlos Formell ® Gisselle ® Marv Green, Chris Lindsey and Aimee Mavo

Tom Harrell ® Emmylou IHarris ® Markus Heiland © Ben Heppner ® Bruce Hornsby
Whitney Houston laou(ue~ * Etta James ® Orrin Keepnews & Steven Lasker ® R. l\ellv
Eveeny Kissin ® An(lre\\ Lippa ® Lonestar ® Johnny Mandel ® Barry Manilow
Dave Matthews ® Martina McBride ® Sarah McLachlan o Moby e Motorhead

Puff Daddy Featuring R. Kelly ® Thomas Quasthoff ® The Roots ® Jav David Saks
Sam River’s Rivbea All-Star Orchestra ® Santana ® Don Seheskv
Britney Spears ® Third Day e Michael Tilson Thomas ® TI.C T\ rese
VIClOI\ I Praise Music And Arts Seminar Mass Choir Barry White
David Arkenstone ® George Winston ® Paul Winter & Friends ® Dennis I endnte & Paul Brizzi

BIVIG ENTERTAINMENT
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SINGER/SONGWRITER PETER SEARCY SET TO DROP HIS TIME BOMB DEBUT

(Continued from page 28)

Please, And Thank You.”

“Tim has a recording studio on a
horse farm in Saline, Mich.,” he says.
“The studio is actually inside an old
barn, and we recorded the whole
record out in the middle of nowhere
in the dead of winter. It was the total
opposite of being in a big studio.
Everyone just pitched in to make it
happen. Hell, if Tim needed someone
to sit in the booth and press the
‘record’ button, I'd sit in there my-
self. It wus just really loose and iso-
lated but great.”

Now that the album is complete,
Searcy is looking forward to spend-
ing much of 2000 gigging and “doing
the promotion thing. It’s a lot of hard
work, but it’s worthwhile. If you can
walk into a room and convince them
to give your music a shot, that’s a
good thing. I'm ready to do whatever
it takes.”

The label had Searey on the road
last November for a 17-city market
tour of the U.S.

“We thought it would be wise to
get him out there and let people get
a taste of the musie,” savs Peter
Harper, marketing director at Time
Bomb. “We wanted to take the time
to set things up properly. We had
advance music out in October just to
get people talking about Peter.”

Searey’s profile has been further

enhanced by the play the album cut
“Hateful” has received on the WB
television series “Dawson’s Creek.”

The advance setup of the album is
proving to have been a savvy move,
since some retailers have begun
anticipating the project’s Feh. 22
release. “It feels like a record that
will have pretty broad appeal,” says
Marlon Creaton, manager of Record
Kitchen, an indie outlet in San Fran-
cisco. “I think it has a good chance of
making an impression with both kids
and adults.”

Adding to the album’s retail allure,
the disc, when placed in a CD-ROM
player, will link to a non-album cut,
“Crush Collector,” which will be
available for MP3 download on the
Time Bomb Internet site (www.time-
bombrecordings.com). The site is
currently offering a free download of
the album track “Bored.”

Time Bomb ships the single “Los-
ing Light Fast” to modern rock and
triple-A radio formats on Feb. 1. The
track will be supported by a video
directed by Marco Siega, who has
directed clips for Blink-182 and Bif
Naked. MTV, VH1, and other outlets
will be serviced with the Searcy clip
in mid-February.

While the label pursues radio and
video airplay, Searcy will tour the cir-
cuit in the mid-Atlantic and East

Coast regions. He's also been select-
ed to perform on the the Jolly Ranch-
er Rocks tour of Hard Rock Cafes in
the U.S., on which he’ll share the bill
with the acts Bradford and Nieve.
The trek runs from March 2 through
May 4.

e

&

Cracknell Gets Lippy. Sarah Crack-
nell, front woman of enduring U.K.
pop/dance act Saint Etienne, is pro-
moting her full-length solo debut, “Lip-
slide.” The set is due in the U.S. on
Feb. 8, and it features production by
Stephen Lironi and Stephen Hague.
The U.S. version of the album on
Instinct Records features four songs
that aren’t available on the European
pressing, which was released abroad
in November.
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SOUNDIRACKS

ANIID FILNV SCORE NEWS

BY CATHERINE APPLEFELD OLSON

IT’S A SCREAM: The Internet was integral in Wind-up Records’ intro-
ductory campaign for rock act Creed. And cyberspace will play a fit-
tingly weighty role in the marketing of the “Seream 3” soundtrack,
which Wind-up will release Tuesday (25).

Wind-up landed the hotly pursued project because of its solid stand-
ing with film distributor Miramax and its tie to Creed, whose “What
If,” the second single from the band’s current “Human Clay” album, is
also the soundtrack’s first single
and a hot number at radio.
“Creed certainly didn’t hurt as a
bargaining chip,” says Bridget
Hollenback, Wind-up senior
director of marketing.

Executive-produced by
Creed, the album is a no-holds-
barred kaleidoscope of hard
jams from the likes of Dope,
Fuel, Sevendust, and Ameri-
can Pearl. About one-third of
the 18 tracks are originals from
the soundtrack to the movie, the
third and final installment of the
Wes Craven kitsch-horror series.

The tie-ins to the film begin with “What If,” whose music video plays
like a mini “Seream 3” movie, featuring actor David Arquette, some of
his creepy co-stars from the film, and the members of Creed.

Given that most of the participating bands have pretty extensive Web
presence, Wind-up went the unusual extra mile of setting up a Web site
(wwwseream3musie.com) for the soundtrack separate from that for the
film. “We plan to be a destination site separate from the movie and to
stick around well past the street date of the film,” says Syd Schwarlz,
Wind-up VP of new media. “We are prepared to take the site as far as
we can for as long as we can.”

The site is rife with interactive content, chat rooms, and contests,
including the Seream of the Week and Scary Photo of the Week, which
will yield prizes ranging from assorted software to albums from all of
the soundtrack bands.

Additionally, fans can connect to individual band pages created by
fans. “We did research on all of the fan Web sites to see who had a strong
active Web page for each of these bands and then asked them to devel-
op a special site for our site for each band,” Hollenback says. The task
was no small feat given that one of the acts, Orgy, had some 96 exist-
ing sites label executives had to pore through.

“When you look out there, it becomes clear these fans have a voice
and listen to one another,” Schwartz says. “The scream3music site is a
way to bring in members of the community and offer a chance for them
to participate. In a very real way, our site becomes their site.”

Wind-up also is teaming with 10 radio stations that will offer exclu-
sive downloads of Creed’s other “Seream 3” song, “Is This The End,”
from Jan. 10-Feb. 15. The label is also staging a promotion in conjune-
tion with Ultimate Band List (UBL.com) that runs through February.

GIRL, INFLUENTIAL: The film takes place in the late *60s, and its
music—from the likes of the Band, Van Morrison, Aretha Franklin,
and the Mamas & the Papas—is almost entirely rooted in that period
in rock. So one might wonder what Wilco’s “How To Fight Loneliness”
is doing on TVT Soundtrax’s “Girl, Interrupted” soundtrack.

It seems the band is a personal favorite of film star/executive pro-
ducer Winona Ryder, who brought the song to director James Mangold
and convineed him it fit in with the vibe of the movie. Delighted to be
part of the “Girl” picture, Wilco was slated to play “Loneliness,” which
also appears on the band’s next album, Jan. 14 on “Late Night With
Conan O’Brien.” The soundtrack, out Jan. 18, also contains portions of
Mychael Danna’s score.

THE WILD THING: Sometimes a band can make a splash with one hig
song in one big movie. Other times it can resonate with a string of strong
selections in a variety of films. The latter is the case with pop/rock quin-
tet the Wild Colonials, who have had memorable music in several recent
films, ranging from “Flirting With Disaster” to “Dead Man’s Curve”
to “Brokedown Palace.” Due Tuesday (25) on Chromatic Records is
“Reel Life Vol. #1,” a collection that includes lots of solo film takes as
well as sundry band member movie-inspired collaborations with Shud-
der To Think, Cyndi Lauper, and Dr. John.
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Congratulates TONY BENNETT
on the Grammy® nominations for
“BENNETT SINGS ELLINGTON”

Best Traditional Pop Yozal Performance

Best Instrumental Arrargement

H(®)!

+Best Instrumental Arraigement
Accompanying VocalisT

TONY BENNETT...

always HOT and forever CODL.

Produced by Tony Bennett
and Danny Bennett

COLUMBIA

2N
Q)
www.columbiarezords.com

“Columbia” and = Reg. US. Pat. & Tm. Off. Marca Registrada./& 200C Sony Music Entertamest Inc.
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: N . -l NO. 1 oAy 26 | 32 | 13 | ROY D. MERCER VIRGIN (NASHVILLE) 48214 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 6
v} T 29 | SLIPKNOT | AM 8655/ROADRUNNER (11.98/16.98) SLIPKNOT :; :;Z i: :2:A12¢:;AMS L MEOEN HIGH,.,V/L\;;ESYRL(()):Z
N N HOLLYWOOD 162192 (10.98/16.98) :
i ii Z:;;fiL.HO/:NZ;NB R: 67::1 ((11(;'99?;'992)) xii&iI'VNGD\;(Z\LTJFTV?R'\:; 29 | 38 3 GUANO APES SUPER SONIC 67858/RCA (9.98/13.98) PROUD LIKE A GOD
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5 5 30 | SYSTEM OF A DOWN AMERICAN/COLUMBIA 68924/CRG (10.98 EQ/16.98) SYSTEM OF A DOWN ) a . 10 I e S IOV e o] LR LA U
@ Y TTTE Fees 1002 15 55 001 T 3 26 23 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE
7 7 8 RENE e e TiEEE I 32 | 30 5 KEITH JARRETT ECM 547949 (17.98 CD) THE MELODY AT NIGHT, WITH YOU
12 | 3 | TRIN-I-TEE 5:7 B-RITE 400359/INTERSCOPE (11.98/17.98) SPIRITUAL LOVE R QR GILBERTO SANTA ROSA SONY 0IS00S 63016 (9,96 EQ/15.98) 2GR0,
(9| 10 [ 12 | BETH HART 1431avA 83102/4G (1098/16 98 SCREAMIN' FOR MY SUPPER 3 | 37 [ TASH LOUDKCOLUMBIAG3836+1CRS (11,96 EQ/L7.56) il S
10 9 2 BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES @ NEW P | THE MCCLURKIN PROJECT GOSPO CENTRIC 490200/INTERSCOPE (10.98/15.98) THE MCCLURKIN PROJECT
1 8 16 SOLE DREAMWORKS 4501 18/INTERSCOPE (10.98/16.98) SKIN DEEP & il - MDA TS G e NOTANEIER
17 13 oD AN TRl e iNGE) THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 37 36 | 32 | JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN MASTERTONE 8552/POINT (13.98/16 98) THE IRISH TENORS
13 1 10 | CARLOS VIVES M1 LATIN 22854 (8.98/14.98) EL AMOR DE MI TIERRA 38 43 24 | JESSICA ANDREWS DREAMWORKS (NASHVILLE) 50104/INTERSCOPE (8.98/12.98) HEART SHAPED WORLD
14 13 59 SHAKIRA A SONY DISCOS 82746 (10.98 EQ/16.98) DONDE ESTAN LOS LADRONES? RE-ENTRY | A.B. QUINTANILLA Y LOS KUMBIA KINGS EMI LATIN 99189 (8.98/14.98) AMOR, FAMILIAY RESPETO
27 16 DAVE KOZ CAPITOL 59458 (10.98/16.98) THE DANCE RE-ENTRY | ASLEEP AT THE WHEEL DREAMWORKS (NASHVILLE) 4501 1 7/INTERSCOPE (10.98/16.98) RIDE WITH BOB
(16)| 22 | 41 | MONTGOMERY GENTRY COLUMBIA (NASHVILLE) 69156/SONY (NASHVILLE) (10.98 EQ/16.98) TATTOOS & SCARS RE-ENTRY | SUSAN TEDESCH! TONE-COOL/ROUNDER 471164/IDJMG (10.98/16.98) JUST WON'T BURN
17 | 23 | 35 | CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) SINGLE WHITE FEMALE 42 | 49 [ 18 | KOTTONMOUTH KINGS SURBURBAN NOIZE 23857/CAPITOL (8.98/12.98) ROYAL HIGHNESS
18 | 28 | 10 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR vERTY 43132 (109816.98)  FAMILY AFFAIR (43)] NEW P | THE MARTINS SPRING HILL 25481 (11.98/1598) WINDOWS
19 | 19 | 39 | OLEANDER REPUBLIC 153242/UNIVERSAL (10.98/16.98) FEBRUARY SON 44 | 39 | 20 | MARCO ANTONIO SOLIS ® FONOVISA 0516 (10.98/16.98) TROZOS DE MI ALMA
20 | 2 16 | AMBER TOMMY BOY 1253 (11.98/16.98) AMBER 4% | 34 7 BRENT JONES AND T.P. MOBB HoLY ROLLER 7012/MCG (11.98/16.98) BRENT JONES AND TP MOBB
21 | 18 | 32 | IBRAHIM FERRER WORLD CIRCUITNONESUCH 795324 (10 98/17 98} BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER RE-ENTRY | BASEMENT JAXX XL/ASTRALWERKS 6270*/CAROLINE (13.98/16.98) REMEDY
22 25 8 SPM DOPEHOUSE 5039 (11.98/16.98) - THE 3RD WISH 41 42 3 | KEALI't REICHEL PUNA HELE 13956 (10.98/15.98) MELELANA_
23 20 10 RICARDO ARJONA SONY DISCOS 83592 (9.98 EQ/15.98) RICARDO ARJONA VIVO 48 44 21 JIMMIE'S CHICKEN SHACK ROCKET/ISLAND 546382/IDJMG (11.98/16.98) BRING YOUR OWN STEREO
45 | 45 | SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD 43 | 16 | 9 | OLGA TANON WEA LATINA 80048 (9.98/15.98) OLGA VIVA, VIVA OLGA
25 31 9 MARC NELSON COLUMBIA 69160/CRG (10.98 EQ/16.98) CHOCOLATE MOOD RE-ENTRY | HANDSOME BOY MODELING SCHOOL TomwmY BOv 1258+ (11.98/16 98) SO... HOW'S YOUR GIRL?
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

'SAACS ON THE RISE:
Disney’s country label, Lyric
Street Records, which had its
first hit artist in 1999 with
Shedaisy, is aiming to strike
gold again with Sonya Isaacs
and her self-titled debut

Feel,” has also been making
inroads on that chart. It was
that list’s highest debut (No.
60) in the last issue, and this
issue it’s No. 61.

Isaacs’ album was pro-
duced by multiple Grammy-

On The LV Tip. R&B/hip-hop
artist LV is best known as the
featured singer on Coolio’s
1995 hit “Gangsta’s Paradise.”
LV returns to the spotlight with
“How Long,” the first single
and title track from his Loud

winning artist Vince Gill.

Isaacs says of the album, “I
Jjust hope that people can lis-

Records album. His previous
album, “I Am L.V.,” peaked at
No. 100 on the Top R&B/Hip-

) - s

All About Zeke. Seattle-
based punk band Zeke
stays true to the short-and-
fast punk ethic of song-
writing: The band’s latest
album, “Dirty Sanchez”
(due Feb. 22 on Epitaph
Records), features 16
songs that reach a total of
21 minutes. Zeke has
toured constantly since
forming in 1993. The band
has toured with such acts
as Voodoo Glow Skulls,
All, and the Supersuckers.
Zeke plans to launch
another tour following the
release of “Dirty Sanchez.”

album. The album’s first sin-
gle, “On My Way To You,”
peaked at No. 54 on the Hot
Country Singles & Tracks
chart in the Sept. 18, 1999,
issue. Isaacs’ current single,
“I've Forgotten How You

ten to this and say, ‘She is
true to her heart and true to
her musical roots, and she's
different.” It doesn’t sound
like I cut the record

just so I could be [
playved on the [

Static-X, Wisconsin Death Trip

Hop Albums chart.

REGIONAL HEATSEEKERS NO.1s

MOUNTAIN

4

radio.”

The singer, who
has a background
in bluegrass music,
got her first big
break in 1994 when
she was discovered
by manager/pub-
lisher Mark Ketch-
um, who encour-
aged her to make

I

\

~ EAST NORTH CENTRAL

NORTHEAST

Slipknot, Slipknot

quently toured with Gill.
Isaacs concludes, “I real-
ize life is short . . . This is an
opportunity for me to reach
so0 many people with my
music. I feel that opportuni-
ty has just knocked on my
door, and I've opened it.”

DIXIE GO-ROUND: In the
time since veteran prog-
rock/jazz fusion band Dixie
Dregs first released its
major-label debut album in
1977, the group has
released several
albums, been nomi-

==

Static-X, Wisconsin Death Trip

WEST NORTH CENTRAL
Static-X, Wisconsin Death Trip

Y

nated for Grammy
Awards, and dis-
banded twice.
Now Dixie Dregs
return with their

[

PACIFIC
Moby, Play

the move from her
hometown of La-
Follette, Tenn., to
Nashville. While
shopping demos in
Nashville, Isaacs also contin-
ued to front the bluegrass
group the Isaacs, which con-
sisted of her parents and sib-
lings.

Her career reached a
turning point when Gill invit-
ed Isaacs to sing on the title
track to his 1998 album “The
Key,” and Isaacs subse-

~ MIDDLE ATLANTIC o -
Kelis, Kaleidoscope first ‘llt;lunll. 1n S1X
— —71 years, the live set
= S S = “California

.

SOUTH ATLANTIC
Vertical Horizon, Everything You Want

L)

Scereamin’,” due

1 Feb. 1 on Zebra/

N

SOUTH CENTRAL
The 3rd Wish, SPM
— e

v

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN NORTHEAST

1. Static-X Wisconsin Death Trip 1. Slipknot Slipknot

2. System Of A Down System Of A Down 2. System Of A Down System Of A Down

3. Vertical Horizon Everything You Want 3. Kittie Spit

4. Moby Play 4. Static-X Wisconsin Death Trip

5. Slipknot Slipknot 5. Vertical Horizon Everything You Want

6. Kittie Spit 6. Moby Play

7. Beth Hart Screamin’ For My Supper 7. Trin-i-tee 5:7 Spiritual Love

8. Brad Paisley Who Needs Pictures 8. Kelis Kaleidoscope

9. Sole Skin Deep 9. Amber Amber

10. Kottonmouth Kings Royal Highness 10. Guster Lost And Gone Forever

Sire Records. The
band will launch a
U.S. tour with
Dream Theater in
support of the
album. The touring
lineup reunites the classic
1979 Dixie Dregs lineup: gui-
tarist Steve Morse, key-
boardist T Lavitz, drummer
Rod Morgenstein, violinist
Allen Sloan, and bass gui-
tarist Andy West, along with
more recent members Dave
LaRue (bass guitar) and
Jerry Goodman (violin).

The tour launches Feb. 4-
51in Los Angeles. Other tour
dates are Feb. 6 in San
Francisco, Feb. 9 in Denver,
Feb. 11 in Minneapolis, Feb.

Causing A Stir. St. Louis-
based rock band Stir is
currently on a sneak-pre-
view tour that precedes
the release of its Capitol
Records album, “Holy
Dogs,” due March 14. The
album was produced by
Howard Benson (Zebra-
head, PO.D.). “New Begin-
ning,” the album's first sin-
gle, will be released to
rock radio in early Febru-
ary. Upcoming Stir tour
dates include Thursday
(27) in lowa City, lowa; Fri-
day (28) in Green Bay,
Wis.; Saturday (29) in
Grand Rapids, Mich.; Feb.
4 in Atlanta; and Feb. 9in
Chicago.

18 in Chicago, Feb. 17 in
Cleveland, Feb. 25 in
Philadelphia, Feb. 26 in New
York, and Feb. 27 in Boston.
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* BLACK 47

Trouble In The Land

PRODUCERS: Stewart Lerman, Larry Kirwan

Shanachie 5741

For many residents of New York, Black 47
is a cherished hometown treasure. Al-
though the six-member Irish-hued band
has, in its 10-year history. plaved in hars.
clubs, and coneert halls throughout Amer-
ica, [reland, and the U.K.. it remains
something of a New York institution. Per-
haps this is due to the band’s weekly roof-
raising performances at pubs like Paddy
Reilly’s and Connolly’s. After four albums,
two EPs. and countless gigs—as well as
two attempts at playing the major-label
game—DBlack 47 has aligned itself. once
again, with an independent (naturally, one
based in New York). Both political and
humorous, “Trouble In The Land” is a
wicked blend of Celtic music. ska, and
roots rock. One song in particular,
“Bodhrans On The Brain,” combines all
these elements into a delicious whole.
After one listen, '80s pop enthusiasts will
most likely be dusting off their vintage
copies of Dexy’s Midnight Runners’
“Come On Eileen”—which makes perfect
sense, considering that Black 47's saxo-
phonist, Geoffrey Blythe, was a founder of
Dexy’s.

SCouTt

It Seemed Like A Good Idea At The Time
PRODUCER: Marilyn D'Amato

ModMusic Records MMR4004

On its first full-length album, New York
rock elub fave Scout serves up a dozen
tracks of classically fashioned, jangly
alterna-pop that build on the promise of
the 1998 EI” “Someplace Would Be
Nice.” Musically. the three-guys-and-a-
girl quartet still owes a lot to such fore-
runners as the Beatles, Bettie Serveert,
and the Replacements. Front woman
Ashen Keilyn's husky voice and world-
weary delivery is downright Wester-

SPOTLIGHT

Femi Kuti

FEM! KUTI

Shoki Shoki

PRODUCER: Sodi

MCA 314 543 267

On “Shoki Shoki,” Femi Anikulapo-
Kuti continues along a similar musical
path as that of his father, the late
Nigerian Afrobeat pioneer Fela Aniku-
lapo-Kuti, but with contemporary
influences that are obviously his own.
After several listens to the set’s 12
tracks, one can't help but truly hear
the seamless connection hetween
Kuti’s Afro-beat foundation (big-band
maneuvers) and contemporary Ameri-
can and European club musie (rare
grooves and DJ-inspired breakbeats).
A skilled vocalist and saxophonist, as
well as a tireless political activist (he
oversees MASS, the Movement
Against Second Slavery), Kuti, along
with his ultra-tight band Positive
Force, deftly unites ferocious percus-
sion workouts, heated horn arrange-
ments, and funky guitar escapades on
tracks like “Truth Don Die,” “Black-
man Know Yourself,” and the set’s
first single, “Beng Beng Beng.” Lyri-
cally, the 36-year-old artist takes on
the role of a guidance counselor, subtly
encouraging people to use their
minds—quite like Bob Marley. The
result is hip-shaking music with a mes-
sage. File this under pop, R&B/hip-
hop, world, and dance. Music like this
knows 1o borders. Release the pres-
sure, indeed.

bergian, especially on a cover of “Unsat-
isfied.” which originally appeared on the
Replacements’ 1984 albuin. “Let [t Be.”
Bittersweet brooders like “l.et Me
Down Easy.” “All T Want Is You,” and
“Goes Without Saying” are sure to res-
onate with fans of Seout’s previous
efforts and those who enjoy the “Felici-
tyv” soundtrack, on which the band was
previously featured. For everyone else.
the album is a midtempo, college radio-

SPOTLIGHT

CHET BAKER/JOHN BARRY/CHRIS BOTTI
Playing By Heart

PRODUCER: John Barry

Decca 289-466-275

Last year’s star-studded Miramax film
“Playing By Heart” didn’t make much
of an impact at the box office, but com-
poser John Barry has resurrected his
expressive score as a homage to the
West Coast Weltschmerz of jazz icon
Chet Baker. Verve trumpeter Chris
Botti (currently a featured player in
Sting’s band) is the soloist, playing
with spartan beauty over a erack L.A.
rhythm section and a lush string sec-
tion, conducted by Barry. As a ghostly
commentator, Baker himself appears
on three tracks—*“Tenderly,” “You Go
To My Head,” and “These Foolish
Things”—recorded in 1956 in Paris,
when he was in his prime. Baker’s

noirish romanticism blends well with
Barry’s melancholy melodies, making
for a remarkably atmospherie, inter-
woven whole. Highlights include two
subtly different versions of both the
haunting “Remembering Chet” and
the grand title eut, not to mention
Baker's intimate way with the ufore-
mentioned stundards. With its vibe of’
nostalgia and twilight, this is the sort
of disc that serves as the ideal sound-
track to clinking glasses and slow
dancing. It's also a testament to
Barry’s ability to craft sounds that
complement images but exist just as
well on their own affecting terms.

era throwhack that is strangely familiar
vet easy to appreciate. Contact: 718-
997-0637.

R&B/HIP-HOP

JEFFREY OSBORNE

That’s For Sure

PRODUCER: Jeffrey Osborne
Private Music 01005-82170

The distinetive Oshorne tenor is back on

SPOTLIGHT
WARREN ZEVON

LIFE'LL KILL YA

WARREN ZEVON

Life’ll Kill Ya

PRODUCERS: Paul Q. Kolderie, Sean Slade

Artemis 751003

His old friend and producer Jackson
Browne nailed it when he called War-
ren Zevon the “foremost proponent of
song noir.” Other French aphorisms
that might apply to Zevon include
enfant terrible, for his early reckless-
ness, and éminence yrise, for the way
in which he’s matured into an old and
wise observer of life’s outer, darker
edges. On his best album in recent
memory, the 52-year-old Zevon finds a
folky voice to air his feelings on the
aging process, like Bob Dylan in
“Time Out Of Mind.” Highlights
include the acerbic title cut, a com-
mentary on the inevitability of death;
“Porcelain Monkey,” a meditation on
Elvis Presley’s fall from Graceland; “I
Was In The House When The House
Burned Down,” an acoustic “Sympa-
thy For The Devil”; and *For My Next
Trick I'll Need A Volunteer,” one of the
artist's most elever and twisted lyrics.
Other noteworthy tunes include a
heartfelt. pared-down cover of Steve
Winwood’s “Back In The High Life
Again” and the satirical “My Shit's
Fucked Up,” a litany of ailments deliv-
ered with characteristic Zevon irony A
new peak for an artist with a long
string of highlights.

the singer’s first new studio album in
live years. Lushly produced. this 12-
track set opens strongly with the
uptempo “2nd Time Around™ and
weaves its way around a pleasing mix of
ballads and midtempo cuts that show-
case Osborne’s roots as one of R&B/
pop’s enduring talents. Standout tunes
include “Kreepin’,” “Work That Body,”
“Can’t Find An Easy Way,” *Was [t
Something 1 Said,” and the title track.
In addition. Osborne pays homage to his
LTD (L.ove, Togetherness & Devotion)

legacy with a moving live version of
‘Love Ballad.” And while old-school
tans will no doubt embrace the return of
one of R&B's prodigal sons, new-school
disciples would serve themselves well
by checking out this still-vital vocalist.

VEGA

Life On Earth

PRODUCERS: various

Freeworld/Capitol 7243-5-20161

The vocal and songwriting talent of this
male quartet from Detroit caught the
ears of current Grammy nominee and
hit-making producer Dallas Austin
(TLC, Boyz II Men). Adopting a futur-
istic persona—reminiscent of George
Clinton’s space-age '70s high jinks—
Vega works its way through a 14-track
set that features a cross-section of
uptempo and midtempo tracks, along
with guest appearances by JT Money
(“No Dough”) and TLC’s Chilli
(“Spread My Wings”). Strip away the
futuristic imaging and other production
bells and whistles, and you ean hear
what initially attracted Austin: The
foursome is particularly strong on the
tender ballads “Heaven Needed You,”
“Another Day.,” and “No More.” Howev-
er, it remains to be seen how well they’ll
be ahle to hold their own against the
genre’s growing contingent of gu
groups.

DANCE

BABY NAMBOOS

Ancoats 2 Zambia

PRODUCERS: Tony Quigley, the Baby Namboos

Durban Poison/Palm Pictures 2031

Like Massive Attack, Portishead, and
Tricky, the Baby Namboos hail from
Bristol, Engtand. That said, don’t
arrive at this album expecting the
same ole trip-hop experience. While
this 12-track set has lots in common
with the Bristol sound (moody sound
scapes, downtempo beats, and dark
tales, for example). it’s also uniquely
its own. “Ancoats 2 Zambia” smartly
melds such ethnic and electronic influ-
ences as Balinese and Afvican sounds,
Jamaican dub percussion. hip-hop,
drum’n’bass. and jazz. Throughout,
group members—Mark Porter
(Tricky’s cousin). diva-in-waiting Auro-
ra Borealis. MC Leo Coleing, bassist
Julian Brooke, and drummer Mad
Dog—keep tension levels high, with
intense vocals, especially those ol
Borealis, riding the rhythms. Ke;
tracks include “Hard Times,” “Pro-
voked.” and “Holy.” Fans of Tricky.
take note: He appears on three
tracks.

(Continued on page 38)

WILLIE NELSON

Country Willie: His Own Songs
PRODUCER: Chet Atkins

Buddha 7446599676

WILLIE NELSON

coUNTRY
WILLIE

& HISONN SONGS

DOLLY PARTON
Jolene

PRODUCER: not listed
Buddha 7446599675

DOLLY PARTON

Heartbreaker

PRODUCER: not listed

Buddha 7446599674

Buddha Records continues its reissue

line of landmark country records with

these three that evoke country music’s

rich history. Although “Heartbreaker”

and “Jolene” are far from being Parton’s

best albums, they marked important

shifts in her life and career. And Nelson’s

Chet Atkins-produced “Country Willie”

was the singer’s first album for RCA.
Parton’s “Jolene” was her first solo

album after leaving Porter Wagoner’s

show in 1974. She had immediate country

suceess with the title song and with her

VITAL

farewell message to Wagoner, “I Will
Always Love You,” which Whitney Hous-
ton later turned into a worldwide hit. Par-
ton’s “Heartbreaker” album found the

LRIOLENER
DollyDarion

REISSUES®

artist increasingly appealing to the pop
world after being named Country Music
Assn. entertainer of the year in 1978.
Both albums demonstrate that Parton
was not necessarily an album artist.
“Heartbreaker,” especially, is filled with
songs that have not stood the test of time.
The reverse is true for Nelson. After
leaving Liberty Records, where he had a
modest hit with “Touch Me,” he signed
with Atkins and RCA in 1965. Of the 12
songs on “Country Willie,” three were
covers: “Night Life” was a hit for Ray
Price, “Funny How Time Slips Away”
was a hit for Billy Walker, and “Hello
Walls” was a hit for Faron Young. As a
recording artist, Nelson couldn't seein to
buy a hit. Of course, that all changed in
1972, when he gave up on Nashville and
moved to Austin, Texas. The rest is, as
they say, history. “Country Willie”
remains an excellent introduction to the

early days of Willie Nelson the song-
writer, with such gems as “M1: Record
Man,” “Darkness On The Face Of The
Earth,” and “So Much To Do.”

ALBUMS:

SPOTLIGHT. Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding coilec
tions of works by one or more artists. PICKS (I ): New refeases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musicat merit.

MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valiey Road, Lowisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age)
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COUNTRY

DAMON GRAY

Lockin' For Trouble

PRODUCERS: various

Broken Bow BB-CD-DG-0001

Gray is an extremely personable meat-
and-potatoes, white-hat-wearing coun-
try singer with a warm, resonant voice.
In essence, he’s a good guy. Gray co-
wrote two of the songs here. “For What
It’s Worth” is a convincing lament
about loss as a way of life; it’s the type
of thoughtful song at which he excels.
Less convineing is the working-man
blues of “There’s Gotta Be A Better
Way." Other songs show a careful song
sensibility: the late Doodle Owens’
“Catch Her When She’s Lonely,” Fred-
dy Weller’s “Your Memory Walks
Through Walls,” Dean Dillon and
Frank Dycus’ “Who Do You Think You
Are,” and Whitey Shafer’s lovely
“When It’s Your Turn To Fall.” Despite
a certain unevenness here, Gray shows
considerable potential, which is proba-
bly due to the many different contigu-
rations of five different producers who
worked on the album. Distributed by
Southwest Wholesale. For additional
info, call 800-275-4799, ext. 263, or E-
mail tooncesdad@ aol.com.

TRACY LAWRENCE

Lessons Learned

PRODUCERS: Fitp Anderson, Tracy Lawrence, Butch Carr
Atlantic 2-83269

The title, as well as the title song, pre-
sumably refer to personal problems that
kept Lawrence out of the public eye for
some time. The traditionalist singer
returns with a primarily solid collection
of thoughtful, well-crafted country
songs. The title track, which Lawrence
wrote with Paul Nelson and Larry
Boone, returns the singer to the Hot
Country Singles & Tracks chart for the
first time since August 1998. Such songs
as the Tony Martin/Mark Nesler compo-
sition “The Man I Was” and the Roxie
Dean/Robin Lee Bruce collaboration
“Lonely” find Lawrence returning to
his country groove. And then there’s
“Long Wet Kiss,” which is about the
romantic appeal of, well, a long wet kiss.
Finally, there’s J.D. Souther’s question-
able song, “From Here To Kingdom
Come,” with its very literal message
about stalking.

CONTEMPORARY CHRISTIAN

PHIL DRISCOLL

Plugged In

PRODUCER: Bill Maxwell

Phil Driscoll Music Group

Phil Driscoll is a multi-talented artist with
an arsenal of creative genius that just
seems to explode all over this totally satis-
fving record. As a vocalist, he has a smoky,
raw-throated passion that gives this solid
collection of tunes a vibrant edge. As a
musician. he’s one of the industry’s most-
talented trumpet players. And as a song-
writer, he has a gift for marrying intricate,
textured melodies with soulful, heart-
bearing lyries. It’s a combination that
makes this one of the most intriguing
projects to emerge from the Christian
genre in months. The fact that it’s an inde-
pendent effort (on Driscoll’s own recently
beefed-up Phil Driscoll Music Group label)
shouldn't hinder it’s impact. Driscoll has
such a reputation for excellence in both
the mainstream and Christian communi-
ties that this album should garner wide-
spread attention. The album is a fine bal-
ancing act between remakes like Eric
Clapton’s “My Father’s Eyes.” Richard
Smallwood’s “I Love The Lord,” and Ray
Charles’ “Light Out Of Darkness” and
powerful Driscoll originals like “On The
Other Side,” “Shelter,” and “To Get By.”
Coinciding with this release is Driscoll’s
instrumental album “The Quiet,” which is
geared toward the world-music market.

Between the two dises, there’s lots of
great music to remind both Christian and
mainstream communities what a potent
talent Driscoll remains.

JAZZ

SATOKO FUJI ORCHESTRA

Jo

PRODUCERS: Satoko Fuji, Natsuki Tamura

Buzz Records 76008

Classically trained jazz pianist Satoko
Fuji rounded up some crack players for
this big-band date, and they interpret
her melodiously left-of-center composi-
tions and those of her husband, trum-
peter Natsuki Tamura, with real verve.
Fuji’s concept is perhaps less than
original, with its mining of "90s oblique
oblige, yet the lyrical edge of the play-
ers and the leaders’ focused production
make “Jo” consistently involving.
Downtown New York reed men Chris
Speed and Briggan Krauss contribute
their characteristic savoir-faire, as do
trumpet vet Jack Walrath and trom-
bonist Curtis Hasselbring. Standout
showcases include Tamura's Japanese-
accented processional “Okesa-Yansado”
and Fuji's einematic double-digit
lament “Sola.” Although this disc¢ may
fly a bit under the media radar, fans of
such disparate outfits as the Lounge
Lizards, the Maria Schneider Jazz
Orchestra, and the Kenny Wheeler Big
Band should warm to it on first hear-
ing. The Dutch Buzz label is marketed
by Challenge Records Services (www.
challenge.nl).

WORLD MUSIC

MEAV

Méav

PRODUCERS: Méav, David Agnew, Mark Armstron, David
Downes

Hearts O Space 11098

Méav is Méav Ni Mhaolchatha; she was a
lead voice in the Irish choir Antna during
its appearances in the original editions of
“Riverdance.” On her solo dehut, Méav
makes her way though the usual panoply
of Celtic tunes, including “I Dreamt I
Dwelled In Marble Halls,” “She Moved
Through The Fair,” and “1 Wished My
Love Was A Red Red Rose.” Singing in
Gaelic and English with one of those quin-
tessentially Irish soprano voices, Méav
surrounds herself with a folk/baroque
chamber group, full of oboes, fiddles,
bodhrdns, and Trish pipes. “I'm A Down”
mixes Afriean percussion and choral ar-
rangements with bodhrins and mouth
music. Méav aspires to hoth the ethereal
Celtic mists of Enya on tracks like “One I
Love” and the more orchestrated stagi-
ness of Sarah Brightman on “Celtic
Prayer.”

J THOMAS OTTEN

Close To Silence

PRODUCER: Frédéric Momont

Omtown OMCD 47730

The chant fusion craze of a few years back
has waned, but even at its peak, Thomas
Otten’s impressive debut would have
stood out. Singing in Latin and a hybrid
dialect, Otten’s rich contralto seems to
arise straight from a Gothic cathedral
altar. Surrounding his yearning voice are
the keyboard arrangements of his partner,
composer Frédéric Momont, who sends
Otten across a bed of strings, synthesizer
washes, and female choirs. Compositions
like “Dulciate” and “Sanza” are injected
with electronica beats, but most of the
alhum leans toward the elegiac tones of
“Divigi Tu” and “Underdown Aperture.”
At times, the chirping choirs recall Karl
Jenkins’ “Adiemus,” though without Jenk-
ins’ penchant for hombast. Instead,
there’s a minimalist austerity to the
melodies that harks back to Philip Glass’
early operas like “Akhnaten” and “Satya-
graha.” Thomas Otten makes medieval
chant music for 21st-century ears.

EITED BY GHUCK TAYLOR

p VITAMIN C Me, Myself And | (3:47)
PRODUCERS: Josh Deutsch, Garry Hughes

WRITERS: M.J. Carabello, TC. Escovedo, G. Rolie
PUBLISHERS: Careers-BMG Music Publishing, BM1
REMIXERS: Pablo Flores

Warner Bros. 1408 (CD promo)

Listeners volunteered a willing “Smile”
for Vitamin C’s first outing, but who
would have imagined how much more fun
second release “Me, Myself And I”” would
be? This is a one-listen track, folks, as
easy to assimilate into playlists as “Wait-
ing For Tonight” from Jennifer Lopez.
There's a tropical sound to the radio edit,
with a chorus so instantly charismatic
that listeners will be calling to find out

how soon they get to hear it again. Miss
C conjures a creative spirit throughout
this adventurous track, which includes
traditional verses, campy instrumental
breakdowns, and a tasty little rap before
each payoff chorus. This midtempo song
is a natural for remixes, which are grati-
fyingly placed on the CD promo. The
best, Pablo Flores’ Miami mix, will
indeed remind listeners of Lopez, with its
Latin feel, heavy horns, and a beat that
will throb across the dancefloors of the
world. Depending on tastes and demo-
graphics, Flores’ magical mix could actu-
ally become the hit version. Also included
is the slightly funked-up Crossover mix
and a high-energy version (which sam-
ples to great effect the opening of Three
Dog Night's 1970 No. 1 hit “Mama Told
Me [Not To Come]”). You won't find a bad
move on any of the choices here. This one
is easy to spell out: “hit.”

AMYTH My Body (4:10)

PRODUCERS: Alex Morris, Charles Ollie

WRITERS: J.A. Morris, C. Harris, L.W. Spears
PUBLISHERS: Tre's Jams/Aujahvon Music/Stud Rico
Music/Wayne Spears Publishing, ASCAP

Warner Bros. 4292 (CD promo)

The quartet that launched L1, Cool J's
Warner Bros. imprint Rock the Bells last
summer, AMyth is now set on breaking
second single “My Body” at radio. While
its first single, “1,2,3,” didn’t blow up the
charts, it did get a respectable amount of

airplay around the country. And since
then, the guys have been on the road per-
forming radio dates to help listeners get
to know them. Considering that, one can
only hope that radio and consumers will
take notice of the ballad “My Body.” The
group’s dexterous vocal abilities are
showcased more prominently this time
around, even though the content of the
song is the usual fare of R&B lyrics these
days: love-romance-sex. But with this
catchy hook (ingeniously placed at the
intro of the song, like they used to do in
the old days), listeners can easily be
pulled into the groove. If radio catches on
to this one, the only hurdle will be in
making the group stand out in a sea of
male vocal groups. Not an easy task, even
with a great record.

COUNTRY

P VINCE GILL Let's Make Sure We Kiss
Goodbye (4:03)

PRODUCER: Tony Brown

WRITER: V. Gill

PUBLISHER: Vinny Mae Music, BMI

MCA 02013 (CD proma)

Gill previews his forthcoming MCA
album with a stunning ballad that’s a per-
fect showcase for both his vocal and song-
writing talents. The Iyric is beautiful and
bittersweet as it finds Gill musing on the
fact that love can “change in the blink of
an eye, and we never know how tomor-

(Continued on next page)

WESTLIFE Swear It Again (no timng listed)
PRODUCER: Steve Mac

WRITERS: S. Mac, W. Hector

PUBLISHERS: Rokstone Music/Rondor Music, Per-
tforming Right Society (U.K.)

Arista 3798 (CD promo)

Over in the U.K,, Irish quintet Westlife
has quickly established itself as the
boy band du jour, landing hit after hit
from its eponymous multi-platinum
album. Arista is riding high now with
the success of its own breakthrough
youth act LFO and feels the radio cli-
mate is right for this melodie group to
make strides that Boyzone, its exem-
plar, hasn’t accomplished in the U.S.
First single “Swear It Again” certainly

has the potency to give the goods to
radio, thanks to the band’s gorgeous,
elegant harmonies, swirling with the
aplomb of Boyz IT Men and the rele-
vance of Backstreet Boys. Certainly,
these five guys are pretty and well-
groomed, but programmers would do
well to look beyond the obvious and see
this song for what it is: an exceptional-
ly erafted pop ballad that rises high
above the complacent pop horizon and
will find instant appeal with both main-
stream top 40 teens and their
mamas—which is the name of the
game for the format these days. AC
also has a great secret-weapon record
in this lush anthem of love everlasting.
Smooth, classy, and a wonderful entry
for Westlife-—whose album is so satis-
fying, you won’t even mind the act’s
remake of “Seasons In The Sun.”

EW &&NOTEWORTHY

ANGIE APARQ Spaceship (3:30)
PRCDUCER: Matt Serletic

WRITER: A. Aparo

PUBLISHERS: 2000 Potty Mouth Publishing/Round
Tower Publishing/Warner-Tamerlane Publishing, BMI
Arista 0100 (CD promo)

Matt Serletic, a producer of the year
Grammy nominee, had a good year in
1999 as producer of Santana’s come-
back project, as well as his work with
matchbox 20, Edwin MeCain, and Col-
lective Soul. His partnership with
singer/songwriter/guitarist Angie
Aparo—that’s a guy, by the way—is
the first release from Arista’s joint
venture with Serletic’s Melisma
Records. There’s no mistaking that

the guy has an ear for talent, given
this dreamy, strings-filled anthem,
complemented by rustic guitars and
rattle-tat percussion. “Spaceship” sim-
ply soars, with a lyric that includes a
compelling balance of the literal vs.
the abstract: “When you get tired of
satellite flyers/And fame has let you
down/Under the wire and over the
moon/I'm around.” Aparo’s voice is a
malleable instrument that strikes with
emotion during the chorus, while the
verses, ironically, are sung in a near
monotone, with technical effects mak-
ing for an eerie overall composition.
Radio airplay is already stirring in
Aparo’s base of Atlanta and in a few
other markets; this one has all the
markings of 4 major breakout. From
the forthcoming album “The Ameri-
can.”

RADFORD Don't Stop (4:10

PRODUCER: Paul Fox

WRITERS: Jonathan R. Mead, Radford
PUBLISHERS: Famous Music/It's Not My Bag, Baby
Music, ASCAP; Ensign Music¢/l Play, You Don't
Music/Shagurotten Music, BMI

RCA 65909 (CD promo)

It was a fateful day when Radford
lead vocalist ventured from his
career as a fish-gutter in Oxford,
England, to Burbank, Calif.,, where
he eventually met up with his
future musical teammates (named
Radford for his middle name). By
1997, the quartet had drawn the
interest of producers like Glenn
Ballard and (here on its first single)
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Paul Fox, who has worked with the
likes of 10,000 Maniacs and XTC.
Capitol is already working the
media machine with appearances on
the soundtracks to “Drew Barry-
more’s “Never Been Kissed” and
the Katie Holmes vehicle “Teaching
Mrs. Tingle.” The sound of this
pop/rock band neatly walks the line
between the accessible teen appeal
of matchbox 20 and the more credi-
ble rock antics of Third Eye Blind.
The hooks are in place through a
rabidly infectious chorus, with a
constant splatter of grimacing gui-
tars to keep the edge in gear. This
is a nice debut for a band that has
put in the time, writes its own
material, and has linked with some
big boys in the industry to make its
dreams come true.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS' CHOICES (¥ ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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row will go.” The words are tender yet
weighted by the profound importance of
the song’s message. It sounds like a track
that was born of life experience and was
sung by a man who knows how precious
each moment in a relationship really is.
It’s a great piece of work. Gill’s voice con-
tinues to be a hauntingly beautiful instru-
ment, perfectly adept at conveying
warmth and whimsy in this powerful bal-
lad. Country radio programmers and lis-
teners should make this song the huge
hit it deserves to be.

% MARTY RAYBON Cracker Jack Diamond
(3:25}

PRODUCER: Rick Hall

WRITERS: R. Scaife, N. Thrasher

PUBLISHERS: Universal-Songs of PolyGram Internation-
al/Virgin Timber Music/Rio Bravo Music, BMI

Tri Chord 30001 (CD promo)

Lest anyone out there in country radio
has forgotten, this terrific single should
serve as a strong reminder that Marty
Raybon has one of the finest, most in-
stantly recognizable voices in the country
format. As lead singer for Shenandoah,
Raybon was the voice that propelled such
hits as “Ghost In This House,” “I Want
To Be Loved Like That,” “Mama Knows,”
and “Sunday In The South.” He returns
with a wonderful new album on Tri
Chord, one of Music Row’s feisty new
indie labels. On this single, he turns in
his usual personality-packed perfor-
mance. You can almost see the country
boy pulling the toy ring out of his well-
worn jeans as Raybon relates this sweet
little love story. If the song sounds a tad
familiar, it’s because it was recorded by
Don Williams and released by Giant last
year. Penned by Ronny Scaife and Neil
Thrasher, the song is a great track with a
positive message that deserves another
crack at country radio airplay. With for-
mer Shenandoah producer Rick Hall's
solid production and Raybon’s fine per-
formance, this song should receive seri-
ous attention from country radio and give
Raybon the solo success he so richly
deserves.

% JIM BRICKMAN FEATURING MICHELLE
WRIGHT Your Love (3:40)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

windham Hill (CD promo)

Pianist/composer Jim Brickman's inher-
ent class has brought some nice moments
to country radio, particularly via his 1998
top 10 duet “Valentine” with the incompa-
rable Martina McBride. His partnership
with evergreen Michelle Wright on “Your
Love” has already hit the top 20 of the
AC chart and is remixed here for the
crossover journey to Wright's original
home. As always, the melody here is so
natural, so easy-flowing, that you'll swear
you've heard this song before. After just
a couple spins, you'll be swaying to its
cradling instrumentation and easily
memorized chorus, which states simply
that “your love is the greatest gift of all.”
There’s nothing to question here: a ripe
country/pop anthem as beautiful as a soft
spring morning with two timeless talents
at the helm. C’'mon country, not every-
thing on the air has to be from the new
kids. This crackles with the intensity of a
time-worn classic.

ROCK TRACKS

% OWLSLEY I'm Alright (3:06)

PRODUCER: Owlsley

WRITERS: Owisley, T. Morgan

PUBLISHERS: Owlsley Music/Milene Music, ASCAP
Giant 9919 (CD promo)

Anniston, Ala., native Will Owlsley has
gotten manic raves for his self-titled
Giant Records solo debut, and this latest
single puts the writing on the wall as to
why. It’s been a long road to prominence
for the 30-year-old artist. He was under

SPOTLIGHT

MELISSA ETHERIDGE Enough Of Me (4.00)
PRODUCERS: Melissa Etheridge, john Shanks
WRITER: M. Ethendge

PUBLISHER: not listed

istand 1051 (€D promo}

The second single from Etheridge’s
sterling “Breakdown” opus is a liter-
ate, ultimately gut-punching view into
co-dependent love gone terribly
wrong. Working within a familiar envi-
ronment of acoustic-roek instrumenta-
tion, Etheridge effectively weaves the
song’s tale of a woman who loves her
partner “past the point of dying” with
a quiet, tight-jawed intensity—until
the list of resentment-building actions
culminates in an explosive shriek of
“Ain’t that enough?” Brutal in its hon-
esty and in its complex emotional
range, “Enough Of Me” could raise
the bar of quality for standard pop
radio fodder, given the deserved sup-
port of a few heroie top 40 and AC pro-
grammers. Although it will immediate-
ly meet with the approval of Etheridge
disciples, this recording has the poten-
tial to lure a few novices into the fold.

Lange, playing guitar and singing along
onstage with Lange’s wife, Shania Twain.
With “I'm Alright,” it’s time for Owls-
ley—who co-wrote and produced this
track—to do some stepping out of his
own. “I'm Alright” combines pop sensibil-
ities with the stuff that rock aficionados
will herald as a fresh approach to deliver-
ing guitar and vocal hooks. This song
bubbles with enthusiasm and rollicks
along with the kind of steady head-bob-
bing that characterizes music for the
masses at its best. The capable track
could click at modern rock, top 40, adult
top 40, and triple-A and is likely to kick
some serious butt in a live setting. Spin
with love; your listeners will return the
sentiment.

% THE SUICIDE MACHINES Sometimes | Don’t
Mind (3:14)

PRODUCER: Julian Raymond

WRITER: not listed

PUBLISHER: not listed

Hollywood Records 11236 (CD promo)
Detroit-bred punk rockers the Suicide
Machines launch their third, self-titled
album, due Feb. 15, with this urgent
pop/rock/college number that fans of
Fountains Of Wayne, Barenaked Ladies,
and crafty bar bands will eat like cream
off of Oreos. There's a timeless sound
about this act, with a sprinkle of humor
(witness the dog barking at the end),
flourishing hooks, and the great, youth-
invigorated vocals of member Jason
Navarro. This track is a lot cuter than
the quartet might prefer you to know,
talking about a relationship that remains
fresh, though the song’s kept credible
with a few raunchy references you’ll have
to hear for yourself. With the proper care
and feeding from Hollywood, this act has
the potential to break bad, flitting across
the airwaves with multi-format success,
from modern rock and triple-A to adult-
leaning pop stations and college radio.
Already, the act has scored airplay on
MTV’s 120 Minutes” with a video direct-
ed by Marcos Siega of Blink-182 notori-

ously unavailable songs free to fans when
they pre-order the new album at an indie
retailer. A mighty fun song.

GIFTHORSE Excess (3:34)

PRODUCERS: Jimmy Sioan, Bret Levick, Sven Spieker
WRITERS: B. Levick, S. Spieker

PUBLISHERS: Night Daddy Music/Pinch Hit Musie/Fifth
Member Publishing

Pinch Hit Records 043 (CD promo)

The second single from GiftHorse, fol-
lowing modern rock play toy “Heather’s
Arrest,” maintains the foursome’s hip
demeanor with a midtempo track that
injects humor into the idea that more is
better. “Excess” sounds like a typical
struggling band’s mantra, spilling out
humble desires for a new pillow, a 700-
year-old rug, and ultimately, the need “to
hear my song on an elevator.” There's a
Bowie-esque aura to the vocals here, with
enough twists and turns in direction be-
tween pace and melody to keep listeners
attentive. This has a real throwback ap-
peal, which could work its magic with
modern and mainstream rock listeners
who depend on the occasional dose of his-
tory with their current diet. Contact
Pinch Hit Records at 310-791-7617.

DANCE

SK8 My Imagination (3.30)

PRODUCER: not listed

WRITER: not fisted

PUBLISHER: not listed

REMIXER: Ray Roc

Logic 72725 (CD promo)

It's hard to welcome the return of
freestyle when it’s never really left mar-
kets like New York, Miami, and Los
Angeles. This track from Sk8—you get
it? It's pronounced “skate”—isn't exactly
scrounging up any fresh ideas here, but it
follows the classic formula that has
brought so many artists regional—and
occasionally, national—success over the
past 15-plus years. But if the freestyle
sound, found on T’s Freeze Radio mix,
isn’t a good fit for your station, there’s
the T’s Electro mix, which brings an S-
Express vibe to the track, as well as the
Ray Roc radio edit, which throws it right
into the high-energy mainstream pocket.
All three of the versions are ripe for the
picking, offering a palatable hook and
familiar sound for audiences who simply
can’t get enough of these staple dance
vibes.

YOUNGBLOODZ FEATURING JIM CROW AND
BIG BOI 85 (4:11)

PRODUCER: PA.

WRITERS: S.P. Joseph, J. Grigsby, J. Hollins, K. Prather,
M. Sinclair, A. Patton

PUBLISHERS: Drugstore Publishing/Ghetto Street Funk
Musie/Hitco South/Gnat Booty/Chrysalis Music Inc.,
ASCAP

Ghet-0-Vision/LaFace 4395 (CD promo)

There’s no doubt from where LaFace’s
latest rap duo, YoungBloodz, hail. “The
ATL'—Atlanta, as it’s known in rap cir-
cles—is now home to a whole slew of new
talent, much of which has a very distinct
Southern sound—one that swept across
the States last summer with Juvenile's
“Back That Thang Up” and continues to
ride radio with acts like Lil’ Wayne, B.G.,
and the Hot Boyz. But while the Cash
Money Crew seems to be readily em-
braced at radio, at least for now, it's been
more difficult for groups like Young-
Bloodz to hreak out of the Southern re-
gion of Georgia, Alabama, and Louisiana.
With “85,” the duo features labelmate
OutKast's Big Boi and Epic’s Southern
rap trio Jim Crow, both of whom have
had hit records at radio in the past year.
But more than just bringing their name
recognition, they also evoke their own
unique flavor and style, making the
record that much more interesting. “85,”
although not your usual bounce track,
still has some spring in it; this will proba-
bly give it a great deal more life in the

ON % STAGE

PUTTING IT TOGETHER

Music and lyrics by Stephen Sondheim

Starring Carol Bumett, George Hearn, John Barrowman,
Bronson Pinchot, Ruthie Henshalt

Directed by Eric D. Schaeffer

Ethel Barrymore Theatre, New York

Like followers of the Grateful
Dead and Wagner, Stephen Sond-
heim fans have helped create an
entire cottage industry of maga-
zines, Web sites, revivals, and
musical revues devoted to their
favorite Broadway composer. Such
is the craving of Sondheim
acolytes for more live shows that
even the revues themselves have
received multiple stagings and
productions.

The latest revival of a revue is
the Sondheim-devised “Putting It
Together,”
which pre-
miered on
Broadway in
1993 with Julie
Andrews,
Stephen Col-
lins, Julia Me-

Kenzie, and
Christopher
Durang. Di-

rected by Eric
D. Schaeffer
with sets de-
signed by Bob
Crowley, the
version that
runs through
late February
at New York’s
Ethel Barry-
more Theatre
was originally

Carol Burnett in “Putting It Together,”
a revue of Stephen Sondheim
songs.

Some comic relief and commen-
tary is provided by The Observer
(Pinchot). Singing songs such as
“Every Day A Little Death” and
“The Road You Didn’t Take,” the
older couple impart whatever cyn-
ical wisdom they can to the ideal-
istic young couple (who sing Sond-
heim’s more hopeful tunes, such as
“Marry Me A Little” and “Unwor-
thy Of Your Love”). Viewers can
follow the tacked-on plot of
“Putting It Together” if they wish,
but Sondheim’s clever, philosophiz-
ing songs contain enough emotion-
al and comical punch to work well
on their own.

Unfortunately, two of this
revival’s principal performers
were out sick when this reviewer
attended a per-
formance, but
Pinchot and
Hearn were
adequately
replaced by
understudies
David Engel
and John Jelli-
son, respective-
ly. Burnett, the
show’s primary
draw, brings
her familiar
goofy schtick to
such comic
classics as the
rapid-fire, spo-
ken-word
infused “Get-
ting Married
Today” (from
“Company”)—

presented in
1998 at Los Angeles’ Mark Taper
Forum.

The New York revival stars a
cast that would make any Sond-
heim fan’s mouth water: American
comic actors Carol Burnett,
George Hearn (“La Cage Aux
Folles,” “Follies In Concert”), and
Bronson Pinchot (best known as
Serge in “Beverly Hills Cop” and
Balki in TV’s “Perfect
Strangers”), as well as British
imports John Barrowman and
Ruthie Henshall. In her Broadway
debut, Kathie Lee Gifford takes
Carol Burnett’s place on Tuesday
evenings.

Like any revue of songs sans the
context of their original show
plots, “Putting It Together” con-
nects a combination of Sondheim
classics and obscurities with a spe-
cially created story. In this case,
the plot closely resembles a musi-
cal version of “Who’s Afraid Of
Virginia Woolf?” Set at a cocktail
party, the plot takes two couples—
the older hosts (Burnett and
Hearn) and the younger guests
(Barrowman and Henshall)—
through familiar Sondheim terri-
tory of disillusionment, sexless-

a sex-role-re-
versal version of “Everybody
Ought To Have A Maid”—but she
also wrings seasoned pathos from
tearjerkers like “Every Day A Lit-
tle Death” and “The Ladies Who
Lunch.” Other highlights include
“Country House,” a quirky-beat
tune (cut from the original Broad-
way production of “Follies”) about
a couple that can’t decide whether
a country house or a divorce will
solve their marital ennui.

Burnett is a legend, and it’s hard
not to warm up to her renditions of
Sondheim’s rmore comic and cyni-
cal songs, but the real show-stop-
ping perforn.ances come from the
virtuosic Brits playing the younger
couple. Particularly refreshing are
their takes on Sondheim’s contri-
butions to Warren Beatty’s film
“Dick Tracy”: Barrowman'’s fine
baritone vo.ce and suave looks
bring virility to “Live Alone And
Like It,” and Henshall’s powerful-
ly seductive rendition of the greed-
ode “More” is—needless to say—
several levels above Madonna's
original version.

Silly plot aside, fans of Sondheim
will not want to miss this smart
compendium of the Broadway mas-

the wing of producer Peter Asher, then ety. H"“.‘f“_’o‘)‘l is also ,lin.king with Wgh clubs and on the mix shows, even if it ness, and relationship turmoil.  ter’s oeuvre. TOM SAMILJAN
worked in a stint with Robert “Mutt” site amplified.com, offering four previ- doesn’t get widespread radio play.
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Jarreau Preps For ‘Tomorrow Today’

Noted Vocalist’s Verve Debut Marks 1st New Album In 5 Yrs.

BY DAVID NATHAN
LOS ANGELES—TIive-time Gram-
my award winner Al Jarreau is
ready to reclaim his status as a mul-
tifaceted musical pio-
neer with the March
7 release of “Tomor-
row Today,” his debut
set for Verve/GRP—
and his first album in
more than five years.

The 11-track set
features three tunes
co-penned by Jar-
reau, who also put
lvries to Weather Re-
port’s “A Remark You
Made” (now retitled &
“Something That You
Said,” featuring a
Rick Braun trumpet solo) and creat-
ed an a cappella version of the Cru-
saders’ “Put It Where You Want It”
(renamed “Puddit”). Paul Brown
produced 10 tracks, while Barry
Eastmond produced the cut “It’s
How You Say It.”

Special guests include Vanessa

JARREAU

Williams, who duets with Jarreau on
“God’s Gift To The World,” and sax-
ophonist Boney James, featured on
“Let Me Love You” and “Flame.”

“I'm still in the
game and enjoying it
more than ever,”
enthuses Jarreau,
whose last album was
1994’s “Tenderness,”
his 13th and final set
for Warner Bros.
“This record contains
the elements that
have gotten me to
where I am. It's a
real solid R& B/pop
album with jazz
under- and over-
tones. There’s an
audience out there for what I've
done, and now I've found a group of
people [Verve/GRP] who are saying,
‘We can do better’ in terms of
putting my music in more homes
than ever before.”

Jarreau’s album is a major inter-
national project for the label. “Al has

Naeemah Harper Is ‘The Girl’ With
Star Power, On 2Hot Enterfainment

BY GAIL MITCHELL

LOS ANGELES—In the beginning,
music was just an excuse for Naee-
mah Harper to get out of class. Now
it’s the South Philadelphia singer/
songwriter’s ticket to a hoped-for
long-term career—uwhich receives a
boost with the Feb. 29 release of
Harper’s first album, “The Girl,” on
the Philadelphia-based 2Hot Enter-
tainment label.

This isn’t the 21-year-old’s first
label venture. She began singing pro-
fessionally at 13 as a member of the
Girlies (later known as Sonada), who
were sighed to Philadelphia Interna-
tional by principal Kenny Gamble.
When Sonada broke up in 1994,
Harper stayed with the label as a solo
artist. In both instances, no projects
were ever released. She signed with
2Hot in March 1999.

“I felt stagnant after the breakup,”
recalls Harper, “but I started to ven-
ture out on my own. That’s when [
met Sheila Adking, my manager and
CEOQ of 2Hot. She was managing Paul
Shabazz, with whom the group had
done a few songs.”

The album reflects Harpet’s love
of musie, which stretches from
Tehaikovsky to Patti LaBelle, Goo
Goo Dolls, and Sade. “My voice can be
very high-pitched or bassy,” says
Harper. “My style fits whatever the
song calls for.”

The set’s mix of R&B, hip-hop, and
rock includes flavorful lead commer-
cial single “Da Habit,” released in
July 1999 and produced by fellow
2Hot artist Mizery. The set’s other
notable tracks—many of which were
co-written by Harper—include

“Higher,” and “Lockdown” (the sec-
ond single, due out Feb. 29).

Philly 2000 Entertainment is over-
seeing the marketing and promotion.
Having made a splash in local print
media, as well as performing with
the Jerry Boyle Orchestra locally on
weekends, Harper is about to em-
bark on a promotion tour, with stops
in Baltimore, Virginia, North Caroli-
na, Atlanta, and New York. The “Da
Habit” video has
hit the top five on
several  local
shows. Internet
projects are also
in the works.

“Naeemah is a
career artist
with a brilliant
future,” says
Philly 2000 head
Richard Jones.

That sentiment is echoed by radio
and retail. “She’s going to be 1 major
stay,” says Marty Gibbs, owner of the
Sound of Norristown in Norristown,
Pa. Notes Patti Jackson, air person-
ality at Philadelphia’s WDAS-F M,
“If radio gives her a chance, she’s
going to do very well.”

As for Harper—who’s published
through Who Dat Girl (BMI)—she
feels the earlier false starts laid the
groundwork for her burgeoning suc-
cess. “This is the time it was sup-
posed to happen,” she says. “I've
learned a lot watching and listening
to people. I have no complaints over
what’s happened.”

HARPER

Assistance in preparing 1his story
was provided by Jill Pesselnick.

delivered something special that will
appeal to his fans and beyond,” says
Nate Herr, Verve’s VP of marketing.
“We're looking at this as a genre-
bending project with mass appeal,
although our focus in the early
stages will be on the urban and
[jazz/AC] audiences.”

According to Herr, the label began
its extensive campaign with a mid-
December mailing of advance CDs to
music, lifestyle, aund national press.
Because radio “is the driving as-

n, Rah Digga, and Cam’'Ron were

among those who attended the video shoot for rapper Noreaga's “Blood Money
11" from his gold Tommy Boy album “Melvyn Flint The Hustler.” Shown on hand
for the artist's debut as a video director, from left, are Tommy Boy video produc-
tion staffer Karen Jones; video director Nzinga Stewart; Noreaga’s rap partner,
Capone; Noreaga; and Tommy Boy music marketing staffer Carolyn Williams.
Capone-N-Noreaga’s new album, “The Reunion,” will be released in May.

(Continued on page 42)

Kelly Price, Now On Def Soul, Wrapping Up
‘Mirror Mirror’ Set; Isley Gase Decision Due

MIRROR IMAGE: Kelly Price is finishing up her
anxiously awaited new album, which she’s “99.85% sure
will be titled ‘Mirror Mirror. ” Price is now a full-
fledged member of the Def Soul family following her
suit against former label T-Neck, distributor Island,
and others for breach of contract and interference (Bill-
board, March 13, 1999).

“I have an everlasting friendship with [T-Neck prin-
cipal] Ronnie Isley,” says the singer, who's excited
about her own label venture, Big Momma Records,
which goes through Elektra. Her label’s first signing is
Harlem, N.Y.-bred R&B teen singer Sasha Allen. “She
reminds me of me when I was singing in the church
choir as a teen. She’s a little
girl with a huge voice,” says
Price. A single is expected by
summer.

On Jan. 18, Price and Def
Soul labelmates Montell Jor-
dan, Dru Hill, Case, Playa,
L.ovHer, and Kandice Love
were gathered in a Burbank,
Calif., studio recording a

The

and the
Blues

Rhythm

remix of “Love Sets You
Free.” Produced by Teddy
Riley and arranged by Price,
the track initially debuted on “The Hurricane” sound-
track, with Price and Aaron Hall sharing vocals.

The remix is a special Def Soul promotion timed in
conjunction with Black History Month. The remix goes
to radio the last week ol January; a live video of the
event will be distributed to outlets the first week of Feh-
ruary. Proceeds from the commereial single’s sales will
be donated to breast cancer research.

The cause is very dear to Price: Within two months
of the time her first album was released, she discovered
her mother and mother-in-law had both been diagnosed
with the disease. Her mother-in-law succumbed; her
mother is in remission.

“‘Love’ is a beautiful song with a message that
speaks to everybody,” says Price. “As long as you're still
breathing, there’s an opportunity for you to make bet-
ter whatever your situation is—that’s what the song
means to me.”

ISLEY UPDATE: A decision in Ronald Isley’s Jan. 18
bankruptey hearing (The Rhythm and the Blues, Bill-
board, Jan. 22) is now set for Feb. 23. At the hearing,
the Pullman Group submitted a settlement bid valued
at $6.5 million, and the judge denied Isley’s request to
dismiss the case entirely.

Bidders of record, including EMI Music Publishing
unit April Music and Michael Bolton, plus other inter-
ested parties, now have a chance to collectively present

by Gail Mitchell

a higher bid, according to Iain Nasatir, a legal repre-
sentative ol Isley’s bankruptey trustee.

The Pullman Group plans to securitize the Isley
Brothers’ catalog if the pending Isley bankruptey pro-
ceedings can be resolved.

A DREAM DEAL: The bicoastal production team of
Tim and Bob (TLC, Monica, 112, Destiny’s Child,
Sisqo, Tamar Braxton) has signed a publishing deal
with DreamWorks Publishing. The duo has also estah-
lished two new companies: music production firm Funk-
towns Productions and label Pure Entertainment with
co-owner Nate Smith. Pure Entertainment is part-
nered with Priority and
DreamWorks.

DRUM ROLL: Drummer
Ivan Hampden, who keeps
the beat for Jennifer Lopez,
Luther Vandross, Roberta
Flack, and others, is record-
ing his first solo album on
World Blue Records. The
R&B/jazz release, due this
spring, features such Hamp-
den friends as Vandross,
Will Downing, and wife/veteran vocalist Paulette
McWilliams (Mary J. Blige, Michael Jackson).
McWilliams, who performs Tuesday (25) in New York
at Joe’s Pub, is also working on her own album project.

STAY TUNED FOR: A new solo record from cele-
brated songwriter/artist Valerie Simpson, who’s writ-
ing and producing the 2000 set with husband/partner
Nick Ashford. This marks Simpson’s first solo album
since her self-titled 1972 Motown project. She per-
forms Monday (24) in New York at her Sugar Bar
restaurant . . . “The Takeover” compilation (due Feb.
29), the first release from Queen Latifah/Shakim
Compere’s GhettoWorks/Flavor Unit/ Warner Bros.
label. Featured artists include new talents Antonique,
Rowdy Rahz, and F.A.T.E. (For All That’s
Endured).

SOUND BITES: The Rhythm & Blues Foundation’s
annual Pioneer Awards will be held in September,
according to a spokeswoman; site and dates are to he
announced . . . DreamWorks’ Solé has signed a publish-
ing deal with Windswept. The rapper goes on tour
March 2-April 3, and her new single, “It Wasn't Me,”
was reniixed by the Neptunes . . . Ebony Records’ Arika
Kimble won MP3.com’s contest for the best new wrban
artist and will open for TLC. She performs at the trio’s
Thursday (27) coneert in Fort Lauderdale, Fla.
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R&B

JARREAU PREPS FOR ‘TOMORROW TODAY’

(Continued from page 40)

pect,” Herr says, the label serviced
two different noncommercial cuts
to radio Jan. 14: “Last Night” to
adult R&DB stations, while “Just To
Be Loved” was sent to jazz/AC out-
lets. The latter title will be serviced
to AC stations on Feb. 28.

Jarreau embarks on an 11-mar-
ket promotional tour starting
Marech 5 with visits to Washington,
D.C.; Baltimore; Philadelphia; New
York; Atlanta; Dallas; Houston;
Detroit; Chicago; San Francisco;
and Los Angeles.

“Our advertising campaign is
aimed at jazz and urban-oriented
publications, including Jazziz, Up-
scale, Black Elegance, and Try It
Yourself Hair,” says Herr. “We’ll
also be working with Electronic

Urban Report, using an E-mail that
will be sent directly to its sub-
scribers.” Herr notes that a promo-
tional EPK will be sent to television
stations and will be available for in-
store play at traditional and non-
traditional outlets.

In addition to features in such
publications as Sister I1 Sister and
Entertainment Weekly, Jarreau
will be seen on a number of televi-
sion shows, says J'ai St. Laurent-
Smyth, Verve’s national publicity
director. “Al will be doing ‘CNN
Showbiz Today’ in February and
‘BET On Jazz’ in March. He'll also
be seen on E! [Entertainment Tele-
vision] as one of the hosts of the
Jamaica Jazz & Blues Festival, at
which he will be performing Jan.

DATU FAISON'S

RHY 1IN
SECTION

N EXT FRIDAY: Despite poor reviews from critics and the general
media, Ice Cube’s sequel “Next Friday” opens No. 1 at the box
office, raking in a cool $19.1 million in its first four days at the box
office. Armed with that box office power, the accompanying sound-
track yields a chart gain of more than 14% at R&B core stores,
landing the Greatest Gainer in an 8-6 jump. Two radio-only tracks
add further fuel to the project: Aaliyah’s “I Don’t Wanna” (Prior-
ity), which rises 47-33 on Hot R&B/Hip-Hop Singles & Tracks for
its 18 million listeners, and Wyclef Jean’s “Low Income” (Priori-
ty), which jumps 76-72 based on an audience of 4.3 million.

G ONE TOO SOQON: Condolences to the friends and family of
Richard “Dimples” Fields, who passed away Jan. 15 from a
stroke at his home in Qakland, Calif. Services were held near his
home on Jan. 18. He is best known for the hit “If It Ain’t One Thing
... It’s Another” (Boardwalk), which was No. 1 on Hot Soul Sin-
gles for three weeks in February 1982. He is survived by his six
children.

THAT’S ALL, FOLKS: Change is the only constant, and the mil-
lennium is the biggest signifier of these changing times. In my
five-year tenure here at Billboard, I've seen our business hit
numerous peaks and valleys as a direct result of the way the cost
of doing business in the music industry has and continues to evolve.
With the routine radio mergers and acquisitions, the growth and
expansion of the Internet and new technology, and, most recent-
ly, the purchase of Time Warner by AOL, the landscape is ever-
changing. It’s this changing environment that has fostered a new
opportunity for me at Island/Def Jam Music Group.

Over the years, I’ve had the pleasure of holding a mirror up to
the R&B and hip-hop community, and the results were written
through my eyes here in this column each week. I'm going to miss
that, and I hope that my words have been enlightening to all those
who'’ve read Rhythm Section. I also must give respect to those who
paved the way for me to do this: Terri Rossi and Suzanne Bap-
tiste, the R&B chart trailblazers here at the magazine. I would
like to thank each of the people too numerous to mention whom I
spoke to each week from the various labels, distribution compa-
nies, radio stations, retail, and video networks. Thank you to Pax-
ton Baker of BET, who worked with Howard Applebaum and me
to put Billboard’s forthcoming BET ventures in place. To Geoff
Mayfield, Sean Ross, Michael Ellis, Dana Hall, Hank Spann,
Johnna Johnson, Silvio Pietroluongo, Howard Lander, Timo-
thy White, Anthony Colombo, Steve Graybow, Michael Cusson,
Alex Vitoulis, Jonathan Kurant, Mark Marone, Marc
Zubatkin, Wade Jessen, and the rest of the Billboard staff, it’s
been a pleasure working with all of you. Last but not least, I'd like
to thank the late Heston Hosten for all of his direction, support,
and encouragement.
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Jarreau’s international presence
is such that he’s undertaking two
promotional trips within the next
two months to promote “Tomorrow
Today,” which will be released Feb.
7 in Japan and Feb. 14 in Europe,
Australia, and Latin America. The
first leg will take Jarreau to the
U.K,, France, and Germany in Jan-
uary; he’ll then visit Japan and
return to Europe for an eight-coun-
try Feb. 3-15 junket.

“Al has a high profile from tour-
ing worldwide constantly,” says Da-
vid McDonagh, Verve’s VP of inter-
national marketing. “Our job is to
get the word out to as many people
as possible.”

The label was aided in maintain-
ing the singer’s international pro-
file when it acquired overseas
rights to several Jarreau back-cat-
alog titles when he signed with
Verve. Seven titles that are avail-
able domestically through Warner
Bros. have been reissued interna-
tionally by Verve over the past year.

U.S. radio and retail anticipation
for Jarreau’s new set is strong.
“This is a return to the classic Jar-
reau sound, and it’s a sound my lis-
teners have been missing,” says
Anne Gress, PD of WJJZ-FM in

‘I’'m still in the
game and enjoying
it more than ever’

- AL JARREAU -

Philadelphia. “We'll be playing cuts
from it.”

Echoing similar sentiments,
Charlie McNeil, senior buyer for
the 200-strong, Pittsburgh-based
National Record Mart chain, con-
siders Jarreau “a solid catalog sell-
er. This record is a nice updating of
his sound. It has a crossover appeal
not limited to the urban and
[jazz/AC] audiences.”

For Jarreau, now with new man-
ager Bill Darlington, signing with
GRP seemed a logical move.

Jarreau’s recent touring schedule
has included several dates with
symphony orchestras nationwide
and consistent trips to Europe,
Japan, and Brazil. “Interestingly
enough, [Verve/GRP president]
Tommy LiPuma produced ‘We Got
By,” my first aloum at Warner Bros.,
in 1975, so it was a reunion for us.”

A BMI writer who’s published by
Al Jarreau Music/Songs of Univer-
sal and represented for bookings by
Creative Artists Agency’s Carol
Kinzel, the artist says he’s excited
about future possible projects at his
new recording home. “Come hell or
high water, there are certain rec-
ords—Ilike a big band album, a trio
album, a Brazilian album, a record
with a symphony orchestra—that I
must do before I go sit and watch
the grass grow.”

A national U.S. tour is planned
for June, with future dates in
August.
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A CENTURY OF

just as it’s innovating tomorrow’s communication network.

BY STEVE TRAIMAN

n the last century, Bell Labs,
the research-and-
development arm of Lucent
Technologies, has been at the
forefront of some of the
biggest technical events in commu-
nications and the
audio world.

* This began with
the introduction of
the condenser micro-
phone in 1916, in
the era of famed Irish
tenor John McCor-
mack. Bell Labs dis-
covered a method of
capturing very high-
quality audio that has

continued to be a
dominant choice of
microphone technolo-
gy. This microphone is
now used by practically all record
producers and artists.

* A few years later, Bell
Labs worked on the
first synchronized

sound movies. These were made
when sound for a motion picture
was recorded on wax disks and
then played on a large turntable
connected to a synchronized film
projector. The movie was “Don
Juan,” filmed by Warner Bros. in
1926 and starring John Barrymore
as Don Juan de Marana. One year
later, the first “talkie,” also by
Warner Bros.—"The Jazz Singer,”
starring Al Jolson—was intro-
duced, using lip synchroniza-

tion.

* In 1928, Bell Labs discov-
ered that sputtering gold on
the master record enhanced
the sound quality of a record-
ing. This approach, first used
on recordings by Jolson and
bandleader Paul Whiteman,
became known to the music indus-
try as the Gold Master.

“Jazz” and rock: Al Jolson and the Beatles participated in significant Bell Labs “firsts.”

* Bell Labs introduced both
stereo sound and stereo broad-
casting in the 1930s, continually
pursuing and researching the ulti-
mate audio experience for con-
sumers.

* In the 1940s, as Bing Crosby
and Glenn Miller serenaded the
world, Bell Labs fundamentally
changed the world with the discov-

ePAC”

ery of a technology to be known as
the transistor, in 1947.

* This was closely followed by
another revolutionary invention in
the 1950s, the discovery of the
laser, the little red light that “reads”
the music from CDs.

* The Beatles were still playing
seven-week stints in the Star Club
in Hamburg in 1962, beginning
their careers with the release of
“Love Me Do,” when Bell Labs did
the first satellite-TV broadcast. Five
years later, the Beatles did the first
live broadcast linking some 500
million people around the globe
on five continents. Viewers saw “All
You Need Is Love” being played
live on take 58, along with a pre-
recorded rhythm track from take
10 of this legendary song.

Bell Labs continued research in
audio technology through the
years, with the invention of the
Perceptual Audio Coder (PAC) in
1992. This set the stage for anoth-
er total world revolution—creating
and popularizing the delivery of

AUDIO INNOVATION

Lucent is enhancing the quality of entertainment delivery through its secure-access systems

music over the Internet.

The widespread availability of
the Internet increased demand for
multimedia content, including
music and video. Historically,
transmission and storage of multi-
media content was impractical,
due fo its large size—a maximum
74-minute audio CD takes up 650
Megabytes (MB). Recent innova-
tions in signal processing and

computer speed have made it

possible to compress this content
using algorithms called coders
or codecs. Coders make it possi-
ble to fit entire feature-length
movies onto a DVD video disc or
to transmit CD-quality music
over a high-speed ISDN line.
The recent Internet music phe-
nomenon is an example of the _
application of compression to
music content. The most common-
ly used coder is MP3, which pro-
vides near-CD-quality music at
about 1/10th the space that
uncompressed music takes on the
CD.

COMPRESSION WITHOUT
COMPROMISE

Today, Bell Labs is making new
in-roads in delivering cutting-edge
audio technology to the music
industry.

Merging software technology,
audio quality and security, Lucent’s
key technology is the ePAC
(enhanced perceptual audio
coder) codec. Building on the
ongoing audio advances from Bell
Labs, ePAC offers—and delivers—
high-quality sound in a safe and
secure environment.

“The Internet economy is linking
everything and everyone,” says
Joyce Eastman, VP of audio initia-
tives, Lucent Technologies.
“Increasingly, entertainment will be
delivered to consumers through

Continved on page L-2
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Innovations:

Bell Labs
invention

group.

Timeline

CENTURY OF INNOVATION
Continved from page L-1

network technology and software.
Lucent’s goal is to enable seamless
distribution of media through the
networks and to do it in a way that
guarantees the rights of composers
and authors and ensures superior

quality.”

INDUSTRY INSIGHTS

As Lucent developed ePAC, it
has worked closely with leading
music-industry partners to gain a
better understanding of their issues
and concerns. Lucent was one of
the founding members of the
Secure Digital Music Initiative
(SDMI).

Comprised of more than 140
companies and organizations from
the worldwide recording, con-
sumer-electronics and information-
technology industries, SDMI is
working to support the rights of
content owners who wish to deliver
music securely. SDMI will enable
them to protect their intellectual
property in emerging distribution
models. During the development
of the ePAC system, Lucent also
met with such rights organizations
as the Harry Fox Agency of the
National Music Publishers Assn.,
ASCAP, BMI, MCPS/PRS, Gema
and SESAC to better understand
their concerns and incorporate
their suggestions into the system.

Lucent’s ties to the music indus-
try continue to expand. Legendary
music producer and technology
guru Phil Ramone is senior advisor
to Lucent’s Internet music-
download initiative. Producer of
such noted artists as Billy Joel, Bar-
bra Streisand and Paul Simon and
chairman of NARAS, Ramone has
been an early adopter of recording
technology throughout his career
and a pioneer in the growing
Internet music industry.

“Lucent brings a wealth of tech-
nical credibility to the download-
able-music industry,” Ramone
says, “and | firmly hold that their
solutions are second to none. Pro-
ducers in the music industry, as
well as the average music-lover,
deserve the best listening experi-
ence possible when hearing music
over the Internet. Lucent helps
bridge the gap between where we
are today and where we need to
be in order to sustain a viable
Internet music business.”

“Phil Ramone is a very well-
respected and experienced pillar of
the music industry,” observes

Music preducer and
technology guru Phil
Ramone is named
senior advisor fo
Lucent’s ePAC

1588
Maobel Prize in
Physics awarded fo
Horst Starmer of

Bell Labs and two
former Bell Labs
rasearchers, Robert
Laughlin and Daniel
Tsui, for their dis-
covery of the froc-
tional guantum Hall
effect, a new state
of matter created
when electrons
come together to
farm quasi-particles

1988

Smallest
video
camera

fits on one
silicon chip
the size of o
postage
stamp.

JOYGE EASTMAN

with fractional elec-
trical charges.

and music over the
Internet.

Enhanced
Perceptual Audio

Coder (ePAC) deliv-
ers CD-quality First commercial

audio compres- DWDM (dense

sion. wavelength division
multiplexing) light-
wove communica-
tion system

Elemedia™
software created to
efficiently deliver

high-quality speech Continued on poge L-4

VP OF AUDIO INITIATIVES,

LUCENT TECHNOLDGIES

Joyce Eastman is responsible for bringing
the sound of the future to the Internet music
industry, as VP of Audio Initiatives at Lucent
Technologies. Her expertise in Internet
Protocol (IP) systems network architecture
and in secure communications provides an
ideal background for her role in creating
high-quality, secure systems for Internet
music download.

With more than 20 years experience in net-
works, Joyce began her latest assignment
after her role as a founding member of
Lucent’s second venture—elemedia, a leader
in the Internet telephony market—in 1996.
Some of her work included leadership in the
Internet music arena, as well as other
streaming-media opportunities. She was also
responsible for audio-performance and
focus-group testing of multimedia products.

Joyce has led the development of Lucent’s
Enhanced Perceptual Audio Coder (ePAC),
which delivers the industry’s highest-quality
audio, at an 11-to-1 compression rate. The
new technology is derived from Bell Labs’
patented PAC family of audio coders. She also

has a patent pending in compressed audio-playback technology.

After joining Lucent’s Bell Labs Advanced Technologies division in 1994, Joyce worked on ISDN,

cable modems and router-based IP networks. During this time, she produced the first intercontinen-

tal Virtual Reality presentation with the Virtual Pompeii” remote demonstration at the 1995

Telecom Expo in Geneva, Switzerland. Participants in Geneva controlled a demo that was hosted on

a server in New Jersey.

Joyce’s earliest experience with digital networking dates back to the late-'70s with the U.S. Army,

where she managed secure data on the worldwide military network. Her career with Lucent (and

AT&T) has spanned network switching, mainframe and mini-computers, IP networks, multimedia—

and now ePAC. Telephone: 732-615-5700 B

Lucent’s Eastman, “which is why
we are so privileged to have him
join us in this advisory capacity.
We believe that we offer the
highest-quality audio coder with
the greatest levels of security, and
Phil already has been instrumental
in helping us demonstrate these
capabilities to the music industry.”

THE ePAC SOLUTION

The ePAC codec was developed
as a part of ongoing research to
improve the PAC coder. It hit the
scene the same time as popularity
of the Internet brought heightened
interest in downloading music.

As a new version of PAC, the
ePAC codec is an audio-

compression algorithm with the
highest-quality audio at the lowest
bit rates. At 128 kilobits per sec-
ond {kbps), ePAC offers CD-trans-
parent stereo sound and, among
others, it works within the RealNet-
works G2 Player, the industry’s
most recognized system for
Continved on page L-4
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software

www.audioveda.com

PUT YOUR MUSIC COLLECTION AT YOUR
FINGERTIPS.

download the FREE!
*faudioveda
player

Download the Audioveda player/encoder

and experience the best audio available.

Plays and encodes ePAC™ files
Rips from your own CD’s

Creates and edits multiple playlists
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CHECK 0UT OUR REVOLUTIONARY
HARDWARE DESIGNS AT MIDEM 2000.
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Handheld player:

e Transfer files from your computer
e Portable music that never skips
e Broadcast to your car or home stereo
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www.vedalabs.com

TAKE CONTROL OF THE DIGITAL
DOWNLORD MARKET.

vedalabs
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We provide digital distribution and :
encoding services for music labels and :
audio book companies, no matter how :
big or small. We are Lucent’s preferred |
encoder/distributor of secure digital :
audio. To see what we did for Swahili :
Records, and what we can do for you, :
|

visit us at www.vedalabs.com.

music

www. fastsongs.com

MAKE A PILGRIMAGE TO THE MUSIC
MECCA, FASTSONGS.COM.

Thousands of downloadable ePAC™
music files, CD’s, DVD’s, and
merchandise eagerly anticipate the
input of your credit card number.
Contact us if you need to sell your music
here. Or come and get the latest by:

[UBf =ecrergd

vedalabs, Inc. is proud to work with Lucent Technologies and currently develops software, hardware and retail platforms for the secure delivery of
compressed audio. Yedalabs, Inc. also provides encoding and distribution services for secure audio over the internet, including music and speech.
Copyright ©2000 vedalabs, Inc. ePAC is a registered trademark of Lucent Technologies.
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developed. DWDM
is a technology thot
allows transmission
of digitized infor-
mation aver multi-
ple wavelengths, or

colers, of light, to
increase the copaci-
ty of communica-
tians systems.

19892
Digital radio tech-
nclogy allows AM
and FM stations to
broadcast near-CD-
guality music.

i9E38
Perceptual Audio
Coder (PAC) com-
presses music, voice
and other signals

into lower bit rates
so0 they can be
transmitted more
easily.

1589
Digital high-defini-
tion TV software
that uses video
compression algo-
rithms to create a
next-generation

television—which
features a sharper
picture and im-
proved oudio—is
developed.

1973
First single-chip
digital signal
processaor (D5P) loid
the foundation for
taday’s cellulor

phones and
modems.

18378
First single-chip
echo canceler
improves sound
guality in tele-
phones and elimi-
nates undesired
humming and
echoes.

1568
UNIX system is
invented by Ken
Thompson ond
Dennis Ritchie. A
simple but elegont
time-share software
system for minicom-
puters, it can be
used for text edit-
ing, general com-
puting, switching-

A maximum 74-minute
auvdio CD takes up 650
Megabytes (MB). Recent
innovations in signal
processing and compufter
speed have made it
possible to compress this
confent using algorithms
called coders. Coders
make it possible to fir
entire feature-length
movies onfo a DVD video
disc or fo fransmit CD-
quality music over a

high-speed ISDN line.

The ePAC system includes
third-party watermarking
and encryption buf was
designed in a modvular
form so that confent
owners/distributors can
substitute their
preferred watermark

and/or encryption.

CENTURY OF INNOVATION
Continued from page L-2

streaming media.

The unique ePAC approach
developed at Bell Labs relies on
psychoacoustic modeling—that is,
a representation of how humans
hear sound—to compress music in
a way that is not noticeable to the
ear. Music is compressed at a rate
of 11 to 1, thus reducing the frans-
mission time/bandwidth and stor-
age by the same ratio, while still
retaining its high fidelity.

INNOVATIONS PUSH
PERFORMANCE

According to Scott Campbell,
Lucent director of audio initiatives,
several recent improvements in
ePAC have pushed its performance
levels to new heights. These
include an improved coding tech-
nique that allows higher-quality
audio at lower bit rates and
improved psychoacoustic model-
ing. EPAC’s variable bit rates and
superior audio quality allow the
coder to be used in multiple-
bandwidth applications.

After listening to the ePAC codec
at the headquarters of Supertracks
in Portland, Ore., recently, James
DePreist, music director and con-
ductor of the Oregon Symphony,
said,” The fidelity of the download
was exceedingly impressive. | was
struck by the clarity of the sound
and found very little difference
between ePAC and the highly
acclaimed CD that featured the
Oregon Symphony.”

At MCA Records, the ePAC
codec is being used on the Tommy
Lee site. “We're using sound clips
in the ePAC format to showcase
Tommy Lee’s new album, ‘Methods
Of Mayhem,” with its track ‘Get
Naked’,” says Ralph Cavallaro,
the label’s director of information
resources and technology.

SOFTWARE DEVELOPMENT

The ePAC technology is support-
ed by a suite of software-develop-
ment tools designed to facilitate
content-encoding, distribution and
playback. Software-application
developers are already using these
tools today, and ePAC works on a
variety of computer platforms,
including—but not only—the IBM-
compatible personal computer.

Using ePAC, a user gets to the
music faster, and true CD quality
can be heard without significantly
increasing storage or transmission
requirements. The ePAC codec can
be used for streaming audio

SGOTT CAMPBELL, DIRECTOR OF

AUDID INITIATIVES

LUGENT

TECHNOLOGIES

Since the fall of 1998, Scott
Campbell has worked to direct
Lucent Technologies’ efforts for
its new Internet audio-compres-
sion format Enhanced
Perceptual Audio Coder (ePAC).
As director of audio initiatives,
his wide area of responsibility
ranges from product-develop-

ment work with the Bell Labs

technical team to the negotia-

tion of licensing ePAC to com-
panies in the industry.

With 14 years of experience
in the global music business,
Scott is an active member of the
RIAA technology-standards
committee, which is playing a
key role in the worldwide SDMI
(Secure Digital Music Initiative).

Before coming to Lucent, Scott
successfully launched two
e-audio ventures in the U.K.
One worked with fledgling
music e-commerce operations

to develop profitable strategies

and business opportunities. The
other was the first audio com-
pany in the U.K. with an e-com-
merce-driven Web site,
launched in 1994,

Scott had previously worked
as a sound engineer and pro-
ducer in the U.K. and dlso
recorded with a number of
Grammy Award-winning
artists, including Robbie
Robertson and Annie
Lennox. After leaving the
recording industry, Scott
helped convert the U.K.
from tape machines to
hard-disk audio editors,
including helping re-
resource all the BBC’s pro-
duction facilities across the
U.K. and coordinating the
training of some 300 BBC
staffers.

His various distinctions
include the Creative
Concepts Award in 1996
from the U.K. government’s
“Information Society Creativity
Awards,” and he was recog-
nized and by Macromedia for
”Qutstanding Innovation” with
a prototype product called The
Soundpad, which was a
portable audio recorder. Scott
speaks at music conferences
around the world, including
BAFTA (British Academy Of Film
And Television Awards) in
London and at similar events
held in Munich and Milan, and
at NARAS meetings in the U.S.
Telephone: 732-615-5700 A
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system operations
and trouble-
reporfing. It later
becomes the foun-
dation for the
Internet.

1 ES5® Switch is the
first electronically
controlled central-
office switch.

Touch-tone tele-
phone—using push
buttons instead of a
rotary diol—devel-
oped. This instru-
ment speeded call-
ing and ushered in
a new generation of
telephone services
and capabilities.

19E6 2
Cellular technology
demonstrated to the
United Siates
Federal
Communications
Commission.

19E2
First orbiting com-
munications satellite

Foil electret micro-
phane intreduces a
high-quality,
rugged, inexpensive
microphone design
that is now used in
more than 90% of
the world’s micro-
phones.

1958

Laser is described in
a technical paper by
Arthur Schowlow
and Charles Townas,
highlighting its
basic principles.

Direct-distance dial-
ing enables

customers to dial
leng-distance calls
within the United
States without oper-
ator assistance,

1947

Transister devel-
oped by Mobel Prize
winners (1956) John
Bardeen, Walter
Continued on poge L-7

and/or for downloading. For
music-download applications,
ePAC is licensed only to secured
systems. The ePAC system
includes third-party watermark-
ing and encryption, but ePAC
was designed in a modular
form so that content owners
and distributors could substitute
their preferred watermark
and/or encryption. Music files
for download are water-
marked with certain copyright

information at the time of i

compression and, then, at the
time of purchase or download,
with certain transactional infor-
mation. If a piece of music were
somehow to be pirated, this would
allow a content owner to trace
both the origin as well as the final
destination of the song. The ePAC
software-development suite of
tools incorporates an audio
encoder and an audio decoder. In
short, this lets a software or hard-
ware developer simply plug in
ePAC to the applications they have
created or are creating.

INITIAL ePAC APPLICATIONS

in the last few months, a grow-
ing number of cutting-edge audio
systems that incorporate Lucent’s
ePAC technology have come into
the market with both consumer
and retailer/distributor applica-
tions. This sampling of licensed
products highlights the promise of
a secure digital-music market-
place.

Madison Project

A quiet, yet well-known project
within the music industry last year
has been IBM’s Madison Project,
which involves all five major record
companies—BMG Entertainment
N.A., EMI Recorded Music, Sony
Music Entertainment, Universal
Music Group and Warner Music
Group. The ePAC compression
technology was used to facilitate a
consumer trial conducted in San
Diego with Roadrunner and Time-
Warner. Consumers were given a
CD writer, color printer and cable
access, which enabled them to go
info a Web site, purchase music,
download it onto their PC, burn it
onto CD and print out the CD
cover and liner notes.

Free Downloadable Player
Vedalabs in Baton Rouge, La.,
was one of the first companies to
license ePAC, in 1997, when it was
still Celestial Technologies. “We
came across Lucent two years ago,
before the Internet music market

(Telstar 1) launched.

really took off,” recalls Brian
LeBlanc, Vedalabs COO. "We
licensed it immediately, due pri-
marily to the fact that the quality
was much better than Fraunhofer’s
MP3 encoder. Lucent’s history of
innovations in the audio world was
very impressive, and we knew we
couldn’t go wrong if we partnered
with those folks.”

The company’s Audio Library
was the first ePAC player and
encoder, and Vedalabs is currently
developing a line of hardware
players specifically for the ePAC
file format that will also support
other formats. The Audio Library
jukebox is a secure application that

media management solu-
tions. Last July, Lydstrem
announced it had licensed
the Lucent ePAC technology
and that the two companies
would work together in devel-
oping a new stereo compo-
nent, the Lydstrem SongBank.
This exciting new stereo com-
ponent allows people to man-
age, catalog and play back
their music collection, particu-
larly current CD collections, in a
way that has never before been
possible. In addition to revolu-
tionizing the use of CDs for at-
home storage and stereo play-
back right now, in late first half of
2000, the Lydstrem SongBank will
be user-upgradeable to allow the
download and purchase of online
music.

Targeted at the growing market
for home-entertainment systems,
the Lydstrem SongBank lets people
store up to 7,000 songs from CDs
and enjoy instant, on-demand,
music playback according to type
of music, specific artist, album,
song or other criteria. Featuring an
intuitive touch-screen remote con-
trol, consumers can store entire
CD collections, organize and play
back their music from customized
playlists and feed separate playlists

Lydstr/ m

can rip CDs or import ePAC down-
loads, as well as manage playlists
and interface with portable
devices.

Audio Library is being retooled
for release as AudioVeda, a free,
downloadable player/encoder with
up to 64-kbps bit rate that was
available in a demo beta version
in December on the www.audiove-
da.com and the parent company’s
www.vedalabs.com Web sites.
“AudioVeda will be available as a
retail product late in the first quar-
ter,” LeBlanc says, “and we'll offer
an upgraded version with 128
kbps for under $19.95.”

Liberating the Listening
Environment

Lydstrem, Inc., with offices in
Boston and Arlington, Va., was
formed to address the growing
need for personalized home-

into three different rooms at the
same time. Available in the first
half of this year, the SongBank can
be ordered online for $599.95 at
www. lydstrom .com.

“In an era of dwindling leisure
time, Americans still want to hear
the richness of their music as it can
be heard best, which is with their
stereos,” said Rahul Shah, Lyd-
strem president. “The SongBank is
helping to make it easier to access,
store and listen to music for both
typical consumers and serious
audiophiles. Using Lucent’s ePAC
codec allows us to create a listen-
ing experience that has never
occurred before in ordinary homes
and brings the promise of a virtu-
al, on-demand universal music
library closer to reality.”

Adds Eastman, “The home-
entertainment industry realizes the

Continuved on page L-7

Targefed af the growing
market for networked
home-enferfainment sys-
fems, the Lydstrom Song-
Bank, available nation-
wide in February, will
play three songs in three
rooms af the same time.
It will allow families fo
effectively manage and
catalog various types of
media, particularly cur-
rent CD collections and
Internet audio down-

loads.

“*While we can’t project
the future,” Lucent’s
Joyce Eastman says,
““we are committed fo
providing the tools,
fechnology and
understanding fo
creafe a secure, seamless
delivery for all
enfertainment media
fo the end vser. We
will continuve fo help
and support
enferfainment
companies fo meet the
challenges of the new

millennivm.”

Lucent Technologies

Bell Labs Innovations
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“We feel confident moving to the future with
Lucent. They bring a vast knowledge of technology, a
place in history and the best quality encoded sound

offered by any system anywhere.”

—Richard Gottehrer, noted producer and CEO of The Orchard
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Lucent Technologies

Bell Labs Innovations

Continved from peoge L-5

Brattain and William
Shockley is o reploce-
ment for vacuum
tubes and mechani-
cal relays; the tiny
device later revolu-
tionized the entire
electronics world.

18937

First electronic

speech synthesizer
developed.

1827

First long-distance
television transmis-
sion of live televi-
sion images of
Herbert Hoover are
sent over telephone
lines from
Washington, D.C, fo

an auditorivm in
Mew York City.

1826
First synchronized-
sound movies are
introduced when
sound for a motion
picture is recorded
on wax disks, then
played on a large
turntable connected

to a synchronized
film projector.

1925
First facsimile is
publicly demeon-
strated by Bell
System engineers;
system has the abil-
ity to transmit pic-
fures over tele-

phone wires. \
Alexander Graham Bell

1925
First high-fidelity
sound recording is
made by o system
that extends the
reproducible sound
range by more than
an octave on the
high and low ends.

CENTURY OF INNOVATION
Continued from page L-5

benefits of on-demand content,
and the Lydstrem SongBank is
poised to become any household’s
new center for audio and media
entertainment. The quality benefits
of ePAC over competitive solutions
become even more apparent
when the music is played through
a home stereo system.”

Internet Music Player

Based in San Diego, e.Digital is
an OEM (original equipment man-
ufacturer) provider that developed
a reference design for an SDMI-
capable handheld digital-music
player featuring Lucent's ePAC
technology. The design can also
be incorporated into car stereos or
home audio systems.

Robert Putnam, e.Digital VP
notes that the company five years
ago created the first digital voice
recorder based on removable
flash memory and was very
impressed with the Lucent ePAC
technology introduced early last
year.

“We ported the ePAC codec to a
DSP [digital signal processor] to
create an Internet music player
that will allow a user to transfer
ePAC and other audio formats
from their PC to the player,” he
explains.

Fred Falk, e.Digital CEO,
reports exceptional industry
response to the first ePAC-player
prototypes demonstrated in

e.Digital player

November at Comdex in Las
Vegas and Webnoize 99 in Los
Angeles, and early this month at
CES (Consumer Electronics Show)
in Las Vegas. He adds, “The first
commercial portable players sup-
porting ePAC are expected on the
market in the first half of this year.

In addition to portable
players, ePAC's excellent
sound quality is ideal for
us fo integrate into
home- or auto-based
systems for our OEM
customers.”

End-To-End Solutions

Supertracks, head-
quartered in Portland,
Ore., develops and
operates end-to-end
solutions for digitally
downloaded music
(DDM). One of the com-
pany’s key focuses is to
leverage Internet tech-
nology, including complete e-com-
merce and electronic promotions,
to support the music retailer. In
mid-November, Supertracks CEO
Charles Jennings announced
licensing agreements for ePAC
from Lucent and the new DDM
plotform from Preview Systems,
the market leader in electronic-
software distribution, which incor-
porates the recently
announced Software Integrity
System from Intel. “Preview’s
DDM solution, with embedded
Intel technology, gives Super-
tracks a proven system for e-
commerce, high levels of
security and intellectual prop-
erty-rights management,” says
Jennings. “We are extremely
pleased to have this technolo-
gy, along with Lucent’s ePAC
codec, become a part of the
Supertracks solution that will
be available to retailers later
this year.”

“The partnership was a nat-
ural fit,” comments Eastman.
“Both Supertracks and Lucent
are committed to creating secure
and viable solutions for the digital
distribution and commerce of
music.”

With the Supertracks system, the
retailer remains merchant-of-
record, so the entire transaction,
from the consumer’s perspective,
occurs on the retailer's Web site. A
complete audit trail is generated
for each transaction, providing
accountability for labels, artists,
distributors and retailers.

EMI Recorded Music became the
first major-label group to make an
array of album titles and singles
available for sale via digital down-
load, utilizing the Supertracks
DDM solution with ePAC encoded
music for the launch of its Urock-
etmusic.com retail site. The first
stages of the EMI/Urocketmusic.
com/ Supertracks launch promo-

tion are limited to purchasers of
the Home Music Studio, a new
music-skewed computer from
NEC. Supertracks is also providing
the “rechargeable” Internet Music
Cards, which are similar to pre-
paid phone cards. Cardholders
can choose among ftitles provided
by EMI and purchase music of
their choice using the card; the

promotion provides $20 of music
at no cost to the user and allows
the user to recharge the card and
purchase more music once the ini-
tial value is exhausted. “I think,
once people get a chance to really
experience the quality of this
sound, they will be sold on it,”
Eastman says of ePAC.

Digital DJ Application
Visiosonic in Clearwater, Fla.,
licensed ePAC for its Phat, a
superslick program that allows the
user to mix any digital files just
like a DJ and set up like a DJ
sound booth with multiple ePAC
players. “As a provider of profes-
sional sound and mixing equip-
ment designed for club DJs, we
could really appreciate the ePAC
technology for that application in
an Internet product,” says Laura

Betterly, Visiosonic presi-
dent. “We do a lot of tech-
nology shows and had the
opportunity to hear the
quality of Lucent’s ePAC just
this past August.”

Phat is a free download
off the company’s
www.pcdj.com Web site and
includes the ability to down-
load and mix MP3 and
WAM files, with ePAC to be
incorperated in the update
release due later in the first
quarter. Phat lets the user
mix audio and video or play
two files at one time, and
the Web browser allows the
play of Internet radio at the same
time.

“With digital technology like
ePAC available, we wanted to let
our customers have all these addi-
tional options,” Betterly adds.
“Our contention is that the next
wave of multimedia technology is
all digital, and the new ability to
distribute [music and video] online
is a whole new frontier.”

THE FUTURE OF
ePAC

The ePAC codec is
only available as a
secure digital format for
electronic-music delivery
and will increasingly be
adapted to streaming
and broadcast applica-
tions, with the first
already available. A
Java application is now
in development that
decodes ePAC music
files and will let a user
download the player
and music files with just
one click.

Since ePAC is a proprietary
codec, it will continue to be
improved and will remain back-
ward-compatible, through ongoing
innovations from researchers at
Bell Labs and Lucent’s work with
music professionals to meet their
multifaceted needs. Lucent Tech-
nologies sees the future as a “con-
nected network economy,” where
all media is delivered electronical-
ly.
"While we can’t project the
future,” Eastman says, “we are
committed to providing the tools,
technology and understanding to
create a secure, seamless delivery
for all entertainment media to the
end user. We will continue to help
and support entertainment com-
panies to meet the challenges of
the new millennium.” B
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Deliver true CD-quality sound
on the Internet (music to industry ears).

I Lucent Technologies ePAC™ (Enhanced
Perceptual Audio Coder) is the new

standard in Internet music delivery.

ePAC provides the highest-
quality sound with highest-level

security the industry demands.

It's the latest tuneful innovation
from Lucent's Bell Labs (we
pioneered the technology that

created music on the Internet).

As network delivery of entertainment
grows, look to Lucent's networking
know-how for quality, reliability and

security that tops the charts.

Lucent Technologies
Bell Labs Innovationg
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Moonshine Grows With Web, Tours

ON A MISSION: Effective immedi-
ately, Los Angeles-based dance label
Moonshine Music has redesigned and
relaunched its Web site (www.
moonshine.com), which has been up
and running since 1994.

According to British siblings Jon-
athan and Steve Levy, who founded
the label eight years ago, the Web site
has generated a steady cash flow and
has drastically cut down on the com-
pany’s need to allocate funds to tra-
ditional advertising. It's a fine exam-
ple of the company’s ever-evolving
marketing strategy.

“The music has permeated the
marketplace and has emerged as the
driving force of the hip and techno-
savvy,” says Moonshine CEO Jon
Levy. “We've taken the pulsating
excitement of the rave underground
and created tremendous opportuni-
ty for such popular electronica music
artists as DJ Keoki, Carl Cox, DJ
Dan, and Cirrus. In the process, we
brought them mainstream visibility
with street-level marketing and the
Internet.”

In addition to Moonshine Music,
Moonshine Media Inc. has a clothing
division (Mixwear by Moonshine) and
is responsible for the annual Moon-
shine Over America tour, which has
resulted in combined annual sales of
over $15 million, say the brothers.
Furthermore, the pair confirm a con-
sistent annual growth of approxi-
mately 40% for the independently
owned corporation.

On Jan. 14, Moonshine Music
signed an exclusive distribution deal
with Koch International for the U.S,;
it will commence at the end of April,
when the label’s current distribution
agreement with RED expires. Con-
currently, the label has extended its
distribution pact with Koch Interna-
tional for Canada.

“Koch's corporate culture and plan
for the future fits that of Moonshine’s
perfectly,” explains Moonshine pres-
ident Steve Levy. “Koch has quietly
become the leading independent dis-
tributor in America, and that’s the
team that we want to be a part of.”

Offers Michael Koch, president of
Koch International, “We are delight-
ed to welcome Moonshine to the Koch
family. Given the consolidation in re-
tail today, distribution has to be effi-
cient, thorough, and aggressive.”

Moonshine is distributed by Cargo
in the U.K., White and Black in Italy,
MNW in Scandinavia, Colossal in
Australia, Boarder Music in New
Zealand, High Note in Taiwan, and
Love Da Records in Hong Kong.

Staying with Moonshine for one
more minute, the label will issue the
“Better Living Through Circuitry”
soundtrack April 25.

Recently acquired by Seventh Art
Releasing for distribution, the John
Reiss-directed documentary takes
an in-depth look at the rave move-
ment. Scheduled to be in theaters in
late spring, the film features acts
like the Crystal Method, DJ
Spooky, Moby, Roni Size, and DJ

Dauce

TRAX
by Michael Paoletta

Keoki, among others.

G ROOVE IS IN THE HEART:
We're happy to report that the much-
missed Groove Radio is back, albeit
in a different form. On Jan. 11, the
electronic dance music format was
made available—24 hours a day, sev-
en days a week—to the global club
community via the Internet at www:
grooveradio.com.

Groove Radio’s founder and dance
music veteran Swedish Egil (aka
Egil Aalvik) will handle all pro-
gramming duties for the Santa Mon-
ica, Calif.-based operation. So, expect
to hear various genres of dance mu-
sie, including house, trance, slo-mo
electronica, and drum’'n’bass.

“There’s an influential audience
that has been under-served and is
hungry for dance music and the excit-
ing sounds and visuals of club cul-
ture,” says Egil. “We're taking our
knowledge and experience of the past
and bringing them together with the
ingredients that made radio, TV, and
the music industry great—rvision, tal-

=Joi Cardwell, “Jump For Joi” (Ner
vous single). A top five hit on Billboard's
Hot Dance Music/Club Play chart in "95,
“Jump For Joi” receives millennium mixes
courtesy of Richie Santana, Peter Bailey,
and Anthony Acid. DJs who embraced
Razor "N’ Guido’s remixes of Kim Eng-
lish's “Unspeakable Joy™ will not be disap
ponted,

*Matthias “Matty” Ileilbronn Pre-
sents Tribute, "Spread Yourself” (Boom
bastic¢/Peppermint Jam Germany single).
Gwen Guthrie’s Paradise Garage-era sta-
ple “Peanut Butter” gets completely
worked over by Heilbronn, who thankfully
lost none of the song’s original sass.

*Peshay Featuring Kym Mazelle,
*Truly” (Blue/Universal Island U.K. sin
gle). The unique pairing of a drum'm’hass
artist and a veteran club diva is only
enhanced by the restructuring anties of
Farlev & Ieller.

¢ Eternal Sun, “Afro-Swyped"/“The
Quest” (Wave single). One year after the
underground success of *6/8 Drumz,” Eter-
nal Sun (aka producers Matt Keyz and DJ
Romain) return with “Afro-Swyped.” an |
equally percussive stomper. The flip side is |
awash in funky guitar and jazzy beats.

*Matthew Boone, "Throop Street
Blues"/*La Peau Douce” (Montreux
Recordings/ Peppermint Jam Germany sin-
gle) “Throop” is quite the uplifting disco-
house jam that owes quite a bit to First
Choice, while “Douce” is pure deep-house
bliss

*Hideki Kosakai Featuring Paul E.
Alexander, “Drama On The Dance Floor
(Nite Grooves single). Alexander’s deadpan
delivery collides with minor chord stabs on
this progressive houser. And the downtem
po breakdown is wreaking havoc on the
dancefloors of DJs Junior Vasquez and
Victor Calderone

ent, and opportunity—and using the
fantastic technologies of this digital

revolution to create a new kind of

entertainment center.”

Grooveradio.com features high
performance technology and a vari-
ety of streaming platforms. Egil says
that there are plans to include video
broadcasting, merchandising, and
music distribution.

“We want to replace the passive
radio experience and build a dynam-
ic community of like-minded fans,” he
says. “A place where people can meet,
greet, get information, or simply lis-
ten to some wicked groove music.
Grooveradio.com will continue to be
dedicated to the future of music and
will always deliver on its promise to
showcase emerging artists and DJs.”

Her Imagination. Logic Records’ lat-
est signing, SK8 (pronounced
“skate”), is making noise on U.S.
dancefloors with the Todd Terry-pro-
duced/SK8-penned “My Imagination.”
Club jocks were serviced with a pro-
motional 12-inch in December. On
Jan. 11, Logic issued a commercial
single, complete with remixes by Ray
Roc. In addition to working on her
debut album with the likes of John
Poppo and Terry, SK8 is trekking
across the country in support of “My
Imagination.” Shown after a recent
club performance at the club Exit in
New York, from left, are DJ Denny
Tsettos, SK8, and DJ Eddie Baez.

Billboard.
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Breakouts. Titles with future chart potential,
based on ciub play or sales reported this week

Dutch Act Zuco 103 Busts
Boundaries On Six Degrees

BY AMANDA NOWINSKI

SAN FRANCISCO—Boundaries
between world music, jazz, and
electronic music all but disappear
with Zuco 103, the Amsterdam-
based trio whose full-length debut,
“Outro Lado,” streets Feb. 29 on
Six Degrees Records.

The act is a cross-cultural col-
laboration between Brazilian sing-
er Lilian Vieira, German
keyboardist Stefan Schmid, and
Dutch drummer Stefan Kruger.

Vieira’s soulful, honey-hued Por-
tuguese vocals provide a warm
counterpart to Schmid’s and
Kruger’s live, downtempo instru-
mentation, which runs the rhyth-
mic gamut of bossa nova, samba,
drum’n’bass, hip-hop, funk, and
dub.

“This last century, we thankful-
ly left a lot of traditions behind,”
says Kruger,
who also drums
for the Dutech
electro-jazz out-
fit SfeQ. “Musi-
cians no longer
see Dborders;
there’s no rea-
son to think the
old way. With
technology, you
can merge
Cuban and
Brazilian
sounds with
dance musie.
Using samplers,
instruments,
and turntables, you can make any
sound you want. This allows you to
connect with the rest of the world.”

The three jazz-trained musi-
cians began working on the album
two years ago, inspired by a series
of compatible jan sessions, “Ste-
fan and I have been playing jazz to-
gether for 15 years, but we felt we
found something unique with Lil-
ian and the dance beats,” recalls
Sehmid.

After composing a solid reper-
toire of tracks, the group began
performing live at nightclubs in
Amsterdam. These days, Zuco 103
tours regularly throughout Eu-
rope with an extended lineup that
includes bassist Has B., percus-
sionist Claus Toft, and DJ Git
Hyper.

Because of the limited dance
music scene in the Netherlands,
the band insists that playing in
other European cities is a neces-
sary component to its survival.
“We're better known outside [the
Netherlands] because here we
have more of a rock culture,”
Kruger explains.

“We don’t have the support of
local labels, and although the club
we play live at every Monday night
in Amsterdam is packed, it’s still
very underground. We're not taken

ZUuco 103

very seriously by the Dutch people
yet.”

Despite the band’s struggle for
loeal recognition, Zuco 103 has no
plans to leave the socially diverse,
affordable Amsterdam. “People
are incredibly open-minded here,”
acknowledges Kruger. “Plus, we
have a huge amount of different
cultures living here. There are a
lot of Cubans. Brazilians, and Af-
ricans. It's a very healthy atmos-
phere.”

Zuco 103 is published by the
Brussels-based Le Edition de la
Bascule and is part of Six Degrees
Records’ North American distrib-
ution deal wizh Ziriguiboom Dis-
cos, the Brazilian imprint of the
Brussels-based Crammed Dise
label.

Bob Duskis, president and co-
founder of San Francisco-based
independent Six
Degrees
Records, pre-
dicts that the
cultural eclec-
ticism of Zuco
103 will attract
a multi-market
appeal.

“One of the
fascinating
things about
this band is that
its musie works
for fans of
world music and
Brazilian
sounds, as well
as for fans of dance and electroni-
ca,” explains Duskis. “Our mar-
keting approach will be hitting on
all of these markets to capitalize
on the group’s unique broad
appeal.”

“Outro Lado” will be mailed to
college, modern rock, and special-
ty radio Feb. 2.

In late autumn, Six Degrees
Records launched an extensive
print advertising campaign for all
Ziriguiboom Discos releases, and
according to Duskis the label will
implement a zomprehensive Inter-
net marketing strategy.

“A full Internet campaign is
being planned,” confirms Duskis,
“with pages dedicated to the band
on the www.sixdegreesrecords.
com Web site.”

Duskis also says that the label
will have a variety of cross-promo-
tions and reciprocal links with mu-
sic and lifestyle online publica-
tions. Additionally, he confirms
that record-release information
will be posted on electronica, ambi-
ent, techne, and world news-
groups, as well as chat lines and
message boards.

At press time, a schedule for
Zuco 103’s North American tour
was being fir.alized for late spring/
early summer.
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Effanel Installs Second Neve Gapricorn In Its N.Y. Digs

N EW YORK mobile recording pow-
erhouse Effanel Music turned heads
three years ago when it acquired a
digital console, the AMS Neve Cap-
ricorn, for use in its truck.

Until then, the conventional wis-
dom was that digital boards posed
too great a risk to use in live situa-
tions.

Well, since then Effanel has had
such a positive experience with the
Capricorn that the company has just
installed a second one in its down-
town studio. The board occupies part
of a large room that Effanel built as
a tracking/mixing/project space.

“Our business was growing, and
the direction it was growing in was
on the post end,” says Effanel owner
Randy Ezratty. “We had had a Solid
State Logic {analog] console in this
room, but it just wasn’t something we
had our hearts into, so we sold the
SSL and looked at different digital
consoles. Then it occurred to me that
not only do we love the Capricorn, but
we'd become really good at it.”

The availability of two Capricorns
will facilitate Effanel’s work flow,
effectively enabling the company to
work on two projects at once.

“We were turning away business
we couldn’t accommodate in the
truck,” says Ezratty. “Now, we can
do a job in some location anywhere
in the country and the next morn-
ing continue working in the garage
while the truck is still out or en
route somewhere else.”

Effanel’s second Capricorn is a
72-fader board that was originally
owned by New York facility Chung
King. The console was designed to
be compatible with a nearly identi-
cal one at midtown studio Right
Track Recording.

Ezratty admits that the Capricorn
isn’t exactly the most fashionable
digital console in the market. The
oldest of the digital boards, it was
introduced amid great fanfare in the
early "90s, only to be plagued by soft-
ware bugs in its early years.

However, the Capricorn has since

Slash Under The Radar. Guitar icon Slash, of Guns N’ Roses fame, and produc-

become a workhorse not only for
Effanel but also for such high-profile
studios as New York’s Right Track
and Skywalker Sound in Marin
County, Calif., where the sound-
tracks to “Titanic” and “Star Wars:
Episode 1—The Phantom Menace”
were mixed on an AMS Neve con-
sole.

“I have a great deal of respect and
admiration for AMS Neve,” says
Ezratty. “They have a console that
seems to be the one that every other
[digital] console is compared to, and
it’s arguably the busiest and most
successful console in operation. Most
of the speaker manufacturers that I
saw at the [fall 1999 Audio Engi-
neering Society Convention] were
demonstrating recordings made on
Capricorn consoles.”

Ezratty adds that his choice of the
Capricorn reflects his view that the
best tools for the job aren’t neces-
sarily the latest ones or the ones the
manufacturers are pushing at any
given moment.

“Everybody who's into this manu-
facturer-driven frenzy is being taken
for a ride,” says Ezratty. “I want
somebody to be able to walk into my
studio and get to work, not only in
terms of operation but in making
music. I respect people like Bob
Clearmountain. Bob goes to work
and uses his tools every day, and
they’re not necessarily the latest
ones out there.

“The real problem with the current
mind-set in the industry, that you
need to continually replace equip-
ment with stuff that is only different
by nuance or ‘better’ by nuance, is
that the learning curve ends up sap-
ping any of the potential quality
upgrade,” he says.

Not that Ezratty is reluctant to
make quantum leaps. In fact, the
purchase of his first Capricorn in
December 1996 was considered rev-
olutionary for a mobile recording
company, and Ezratty does not rule
out a similarly bold move in the
future.

er Jack Douglas have embraced Otari’s 24-bit Radar ll platform for Slash’s latest
project. Shown at New York facility Manhattan Center, where the album was
recently mixed, from left, are Slash, mixing engineer Jay Messina, and Douglas.
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by Paul Verna

“When we bought our first Capri-
corn,” says Ezratty, “it made sense
to us to go from a powerful analog
console to a powerful digital console.
The next leap has to be as significant
as that one for us to consider it.”

Among other things, its use of a
digital board has enabled Effanel to
singlehandedly mix audio for the
Grammy Awards telecast—a task

‘Now we can
continue working
in the garage while
the truck is still out
or en route’

- RANDY EZRATTY -

that traditionally was split between
two trucks in order to handle the
logistics of switching channel con-
figurations on analog consoles.

“We're going to our fourth Gram-
my as a single truck,” says Ezratty.
“Everybody held their breath three
years ago at [New York’s] Madison
Square Garden, but now the Capri-
corn is expected to be there.”

Immediately following this year’s
Grammys—which are scheduled for
Feb. 23 in Los Angeles—the Effanel
truck will be stationed at nearby
Capitol Studios to mix a surround-
sound DVD of the show.

The multichannel aspect of
Effanel’'s work was another argu-
ment for setting up a second Capri-
corn as a mirror image of the truck.

“We were asked to do an Eric
Clapton DVD and a Shania Twain
demo for [the National Academy of
Recording Arts and Sciences], and
that got the juices flowing for us to
set up a surround-sound mixing en-
vironment in the truck,” explains
Ezratty. “Those projects led to our
doing the Dave Matthews [Band]
‘Listener Supported’ DVD and the
‘Divas '99’ DVD. All those mixes
were already written in the Capri-
corn in stereo, so that made it that
much more economical and efficient
for us to continue working in sur-
round on the Capricorn.”

Ezratty notes that demand for 5.1-
channel work “just seems to keep
growing, and the fact that a lot of
those projects originated in the
truck puts us ahead of the competi-
tion.”

THE CITY OF SOUND: The most
beautiful city on earth, the one that
took the world’s breath away with the

dazzling millennium fireworks display
at its famed Eiffel Tower, will kick off
the Audio Engineering Society’s
(AES) convention schedule Feb. 19-22
with the 108th AES Convention.

AES executive director Roger
Furness reports that a stellar com-
bination of cutting-edge technolo-
gies, papers, workshops, unique spe-
cial events, and exhibitors will
converge to make the Paris AES one
of the best ever.

“For over 50 years, the AES and
its conventions have provided an in-
valuable forum for the exchange of
new ideas within the international
audio community,” says Furness in a
statement. “Today, as the concept of
globalization comes of age, the AES’
role has become increasingly signif-
icant.”

The convention committee has
developed 19 paper sessions featur-
ing more than 100 individual entries
covering subjects from active control
of noise by wave-field synthesis to
audio watermarking of MPEG-2
AAC bit streams.

The AES Convention’s 15 work-
shops will cover such topics as mul-
tichannel sound in the cinema,
MPEG-4 Version 2 audio, and audio
online.

The technical tour program will
include visits to two of Paris’ top facil-
ities, Plus XXX and Guillaume Tell,
as well as behind-the-scenes looks at
such large sound installations as the
Stade de France and the Palais des
Congrés (which happens to be the site
of the convention). In addition, excur-
sions will take AES attendees to per-
formance venues with especially in-
teresting acoustics, including the
Institut de Recherche et Coordination
Acoustique/Musique, the Opéra Bas-
tille, and the Conservatoire National
Supérieur de Musique.

While most of the recent AES
conventions have had a theme, 108th
convention chairman Daniel Zalay
says in the statement, “We made a
conscious decision not to choose a
formal theme for [this] convention.
Audio technology has become so

La Vida Rosa. Producer/songwriter and Grammy nominee Robi Draco Rosa (of

multifaceted we felt it inappropriate
to single out a specific development.

“We have, however, noticed sever-
al interesting trends,” he continues.
“These include the emergence of net-
works and the Internet as important
new distribution channels for audio
data, the ‘invasion’ of DSPs [digital
signal processing] into virtually all
aspects of audio technology, and the
breakthrough of multichannel audio.
These subjects will be covered exten-
sively in the paper sessions and work-
shops. They are also sure to translate
into new products on display in the
exhibition hall.”

In order to give attendees a real-
world demonstration of multichannel
recording techniques, the AES will
offer a workshop that will compare
several microphone configurations for
surround sound, according to Zalay.

“We learned of a multichannel
production at the Paris Conservato-
ry and asked them to record the per-
formance with eight of the current-
ly available multichannel microphone
configurations,” he says. “The re-
sults will debut at the convention. I
look forward to that event as a per-
sonal show highlight.”

Exhibition planner Hermann
A.O. Wilms notes that approxi-
mately 300 exhibitors are expected
to showcase their products and/or
services on the trade-show floor, in-
cluding six of the 12 companies that
exhibited at the first European AES
Convention in 1971 in Cologne, West
Germany: AKG, Beyerdynamie,
Dolby, NTE, Neumann, and Studer.

“This year, with the addition of 20
first-time exhibitors, we have grown
to a complement of 300, many of
which have expanded their stand
space,” says Wilms, who was instru-
mental in setting up the 1971 AES
event and has since continued to play
an active role in the conventions.
“This trend clearly points to two
important developments in the pro-
fessional audio business: The future
looks extremely bright, and increased
stand sizes suggest that there will be
lots of new products on display.”
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Ricky Martin fame) worked on three new tracks for an upcoming Julio Iglesias
album at Conway Recording Studios in Hollywood. Shown at Conway’s Solid

State Logic 9000J, standing from left, are engineer Benny Faccone, assistant

Tony Rambo, songwriter/Pro Tools operator Randy Barlow, Rosa, and guitarist
Rusty Anderson. Seated is Conway office manager Alyssa Romano.
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NEW YORK

R&B NEWCOMER Jimmy Cozier
has been working on his debut album
for Arista Records at Chung King.
Cozier is best known for writing the
Janet Jackson & BLACKstreet hit
“Girlfriend” and is currently work-
ing on Mya tracks with Swizz Beatz,
Wyclef Jean, and Jerry Duplesis.

NASHVILLE

LEE ANN WOMACK mixed an
MCA Records album at Starstruck
Studios with producer Frank Lidell
and engineers Mike McCarthy and
Daniel Kresco. Also at Starstruck,
Millennium Chorus mixed with
producer Greg Nelson and engi-
neers Bill Deaton and J.R. Rod-
riguez; Jason Sellers mixed for
BNA Records with producer Walter
Aldridge and engineers Ed Seay,
John Saylor, and Bryan Mec-
Conkey; Nicol Smith held a listen-
ing party for a Curb Records release
produced by Chris Rodriguez and
engineered by McConkey; and Tim
Rushlow tracked an Atlantic project
with producer David Malloy and
engineers Kevin Beamish, Kresco,
and McConkey.

AT EAST IRIS, Wynonna Judd

worked in Studio A mixing an
upcoming release on the Solid State
Logic 9000J Series console; Gary
Nicholson and James Stroud pro-
duced, Ed Cherney engineered, and
Kevin Szymanski assisted. In other
sessions at East Iris, producer/engi-
neer David Leonard was mixing
Sparrow artist Michelle Tumes’
upcoming release on the SSL 90004,
working from tracks recorded on
Otari Radar 11, Studer A-827, and
Sony 3348; Szymanski assisted. Also,
artist/producer Radney Foster used
East Iris’ Studio B Pro-Tools Suite to
produce material by the Kinleys for
Epic; Chuck Turner engineered.

LOS ANGELES

PRIORITY RECORDS artist Bad
Azz tracked and mixed in the Solid
State Logic Axiom-MT room at Skip
Saylor with producers Jelly Roll,
Blacktoven, and Lil Beau. Chris
Puram and Daniel Romero engi-
neered, with Ian Blanch, PPaul
Smith, and Regula Merz assisting.
Skip Saylor was also busy with R&B
artist Jon B., who tracked and mixed
in the Axiom room, with Romero
engineering and Blanch and Smith
assisting. Also working at Skip Saylor
was alternative rock act Chloe, which
mixed in the Axiom room with pro-

CONGRATULATIONS
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ducer/engineer Rob Stennett, who
was assisted by Blanch and Smith.

OTHER LOCATIONS

DEF JAM recording artist Kelly
Price worked at Doppler Studios in
Atlanta recording songs for her
upcoming release. Carlos & Dada,
Montell Jordan, Shep Crawford,
and Eddie Horst were among the
producers on the sessions, which
were engineered by Ralph Cacci-
urrt and Brian Smith and assisted
by Steve Fisher. Also at Doppler,
Elektra Records artist Sasha
worked on material for her upcom-
ing album, produced by Anthony
Dent, engineered by Blake Eise-
man, and assisted by Cacciurri.

IN THE CLEVELAND suburb of
Bedford, Ohio, 609 Recording Stu-
dios recently hosted former Dead
Boys guitarist Jimmy Zero’s new
band, Lesbianmaker, which record-
ed the track “Take Me In Your Yours
(Heroin)” for a compilation. MC5
guitarist Wayne Kramer handled
production, and 609 owner Don
Depew engineered. Other acts that
have recorded at 609 mclude Guid-
ed By Voices, Cobra Verde, New
Bomb Turks, Manimals, Crypt-
kicker, Ether Net, and Breaker.

AT INDRE STUDIOS in Philadel-

phia, power rock band Static-X
taped a radio show for local rock out-
let WYSPE recorded by Statie-X engi-
neer Bruce and studio staffer Bog-
dan Hernik. The band was
promoting its latest Warner Bros.
album, “Wisconsin Death Trip.” In
other sessions at Indre, pianist
Stephen Kessler found the studio on
the Internet and traveled from his

home in Australia to record a piano
recital on the studio’s Baldwin SF-10
Concert Grand; the project was engi-
neered hy Matthew Milner.

Please send material for Audw Track
to Paul Verna, Pro Audio/Technology
Editor, Billboard, 1515 Broadway New
York, N.Y. 10036; fax: 212-536-5358;
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Allison Oar Fiﬁ Land. Tone-Cool Records artist Bernard Allison, who is the son

E-mail: prerna@billboard.com.

of legendary bluesman Luther Allison, recorded his current album at Oar Fin Stu-
dios in Minneapolis with producer Jim Gaines. Shown in the control room, from
left, are Allison, Gaines, Paul Diethelm of the Jonny Lang Band, and James

Knowles of the Bernard Allison Band.

BILLBOARD’S NO. 1 SINGLES (JANUARY 22, 2000)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK DANCE SALES
TITLE WHAT A GIRL WANTS | HOT BOYZ BREATHE ALL THE SMALL SEXUAL (LA DA DY)
Artist/ Christina Aguilera/ Missy "Misdemeanor" Faith Hill/ THINGS Amber/

Producer G. Roche Elliott/ B. Gallimore, Blink-182/ The Berman Bros.
(Label) {RCA) Timbaland F. Hill Jerry Finn (Tommy Boy)

(The Gold Mind/EastWest)| (Warner Bros./WRN) (MCA)
RECORDING BANNANA BOAT MASTER SOUND OCEANWAY MAD HATTER GALLERY
STUDIO(S) (Burbank, CA} (Virginia Beach, VA) (Nashville) (Los Angeles) (New York)
Engineer(s) Mario Luccy Senator Jimmy D Julian King Sean O'Dwyer C.H. Berman

Ricky Cobble

CONSOLE(SY Custom Amek G 2520 Neve 8078 Neve 8078 SSL 6000
DAW(S)
RECORDER(S) Pro Tools Studer A827 Sony 3348 Sony 3348 Studer A827
MIX MEDIUM Pro Tools ] Ampex 499 Ampex 467 Quantegy o Ampex 499
MIX DOWN PACIFIQUE MANHATTAN CENTER | STARSTRUCK SOUTH BEACH GALLERY
STUDIO(S) (Burbank, CA) STUDIOS (Nashville) (Miami Beach, FL) (New York)
Engineer(s) Dave Way (New York) Mike Shipley Tom Lord-Alge Dr. Moe

Timbaland J.R. Rodriguez C.H. Berman

Jimmy Douglass Bryan McConkey
CONSOLE(S)/ SSL 9000J Neve VR SSL 9000 SSL 4072 G+ SSL 6000
DAW(S) w/Ultimation
RECORDER(S) Studer AB20 7F’anasonic 3800 Sony 3348 Sony 3348 Studer AB27

A S ,,_-,,,_'

MASTER Quantegy 499 Ampex 467 DAT Ampex 467 Quantegy GP9 Ampex 499
MEDIUM |
MASTERING OASIS POWERS HOUSE THE MASTERING LAB | BERNIE GRUNDMAN ABSOLUTE
Engineer Eddy Schreyer OF SOUND Doug Sax Brian Gardner Leon Zervos

Herb Powers
CD/CASSETTE BMG WEA | WEA UNI WEA |
MANUFACTURER {

© 2000, Billboard/BP! Communicaﬁns, Hot IEOEE.B & Country appear in this feature each time; Mainstream Rock, Modern Rock,‘Ra_p, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051

Fax 212-382-6094, mmarone@billboard.com
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Secrets Of
ucceess

RED

There are many. Chief among them is thinking like the labels it distributes.

urrently celebrating ity 20th anniversary,

RED Distribution began in May 1979 as

Important Record Distributors. As the origi-
nal name implies, the firm’s primary focus was sell-
ing records imported from England, Europe and
Japan to the U.S. market. RED VP of human
resources and accounting services Tova Hoffman, a
20-year veteran and the company's self-described
"den mother,” remembers its humble origins: “Our
first office was in the back of Rick’s restaurant [in
Jamaica, Queens], located near the airport. The
inside wall was unpainted cinder blocks, and there
were bars on the windows—you'd have thought

you were in jail.

BY DON WALLER

“I was one of a five-person staff,” Hoftman continues.
“We had three desks, a coffee machine, a copier, and a
Telex—no fax! And no computers! Fverything was done
manually—can you imagine? We took turns cleaning the
place. In the beginning, I did everything—billing, collec-
tions, monitoring the warehouse, all the financial trans-
actions. And, I'm proud to say, we never borrowed a

Records, was spurred by the need to feed this national
independent-distribution system. Relativity’s earliest
releases included licensed product by such U.K. acts as the
Cure, Robyn Hitchcock, Gene Loves Jezebel and the
Cocteau Twins, as well as homegrown eftorts from the
Beastie Boys and Talas, featuring master bassist Billy
Sheehan. Along with handling boatloads of English releas-

Columbia’s Train

penny from a bank to operate.”

Within a year, the comipany moved to a larger office
about two blocks away and had become what 14-year vet-
eran Howard Gabriel (then Important’s V'P of marketing,
now Red Ink’s VP/general manager) calls “the first nation-
al independent distributor in the county to regionalize
with a network of offices.”

According to RED VP of product development Alan
Becker, himself a 19-year veteran of the vrganization, the
creation of an in-house indie record label, Relativity

Fiction Records’ the Cure

es from the 4AD and Beggars Banquet labels, as well as the
London cast of “Les Miserables,” Important distributed

Joan Jetts first album on Blackheart Records.

Becker also credits John Zazula, whose Important-
distributed Megaforce record label was home to the earli-
est efforts by Metallica (“Kill "'Em All”) and Anthrax
(“Fistful Of Metal™), for determining the direction of
Important’s second in-house imprint, Combat Records,
which issued pioneering albums by future metal icons

Continued on page R-10

RED

[hrough
The Years

1979

* |mportant Record Distribulors
(IRD) is founded during the
summer o offer “post-Sex
Piztols™ ULK. singles and album

imparts 1o growing LLS. market.

1981

= |[RD manufaciures certain LLK.
releases in the U.5. and forms
Relativity Records. In this man-
ner, IRD augmented import ser-
vices by olfering European

labels sales, promolion and
marketing services in addition
to distribution.

1883

= |RD manufactures its first UK.
releases in the U.5. under
production and distribution
deals thal inzlude EPs “Lets Geo
To Bed" by the Cure on Fiction
Records and “Cookie Puss” by
the Beastie Boys on Ral Cage
Records (through then-U.K.-

based Southern Studios).

1884

* IRD solidifies its U.K. product
base by exclusively represent-
ing key arlists from Creation
Records (My Bloody
Valentine, House DI Love),
Beggars Banquet and 4AD
Records (Modern English,
Cocteau Twins), as well as
the Robyn Hitchcock and T-Rex
catalogs.

+ |IRD helps New Jersey record-
shop owner John Zazula manu-
facture and distribute his new
hard-rock label Megatorce. The
first releases on Megatorce are
Metallica's debut, “Kill '"Em
All” and Anthrax’s
“Fistiul 01 Metal.”

19865
= Relativily creates
new imprint
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_The Billboard Interview

Aen Antonelli

started out playing trumpet in
H e his grade-school band, switched
to electric bass when the Beatles hit, then
co-founded White Wing Records, “the
coolest record store in Niles, Ohio”
(a suburb of Youngstown). [n1q77,
Ken Antonelli became a buyer for PIKS
Distribution in Cleveland, taking an Arista
regional-marketing gig in 198s. After a
stint as VP of sales for EMI Records, he
served as president of John Tesh’s GTS label
until it was sold to PolyGram in 19q5. Three
years ago, Antonelli joined RED Distribution
as senior VP/GM and, recently, was
promoted to president. Here, in the wake of
RED's recent purchase by German-based edel
music, Antonelli addresses the company's

current—and future—direction.

BY DON WALLER

What changes have you seen at RED within the
past three years?

I think the most significant change at the company has
been a much more detailed level of marketing. Like any
company, once you have a system in place, you're con-
stantly refining 1t. We have an incredible tracking system
that our account-service reps use. It’s all computerized,
and it’s really enabled us to pinpoint our marketing strate-
gies.

Certainly, one of the main things
we've done is to stress quality over
quantity. Going back a little bit, I
think there were 90 labels here in
1989. We currently have about 20, but
many of those—Shrapnel, Metal
Blade, Roadrunner, Epitaph—have
been with us for more than 10 years
We've become very selective about
who we do business with. But
everybody wants to release fewer
records and work the ones that
you have, more. However, when
you subscribe to that concept—
that less is more—every one of
those labels has got to perform
You've got to make sure that
you have the right 20 labels—
not just with the music they
release but with the people
who work there.

We also added some different
types of music that RED hadn’t
sold in the past without really
compromising the culture of the
company, the upper-demo stuff,
for example—like Keiko Matsui,
an adult-contemporary/jazz artist
who sells well in excess of 250,000-
300,000 units. She’s a great artist
who has a great catalog—and the
N2K artists, such as Jonathan
Butler and Candy Dulfer.
That’s become a pretty
good growth area
for the company,
and I think that
maybe T had some-
thing to do with
that.

And there are a
couple of recent success
stories that I'm really proud of.
The first Coal Chamber album on Roadrunner
never charted on The Billboard 200, but it sold more than
400,000 copies. They're a hard-rock band that we put in a
couple of programs that we designed for young bands like
that, and they toured on Ouzzfest, but Roadrunner certainty
did a tremendous job of marketing, as well. It was a great
team effort.

Same with the Train album, which came out through
Red Ink. We worked that record for more than a year, got
it up to about 200,000 copies, then Columbia took it over,
and the album just went gold.

“We are now part of the first
multinational independent distribution network.
Previously, when the international distribution rights

were available to a label that we distributed here oS Ol e GTE]
in North America, we couldn't offer those
options to anyone. Now we can.”

Do you see this sort of long-term commitment
becoming more commonplace?

Yes. You have to. 1Us no secret. But again, we stress the
quality rather than the quantity. We can stay in the game
longer than most people. And we have the machinery
within the company to enhance your chances of actuall
having that kind of success. As 1 said, our tracking system,

which we created in-house, helps us to stay

with hese records,
And all that information flows both ways.
We have very close relationships with our
lbels. They have access to all our infor-
mation. There are lots of different
ways to pinpoint trends when it
comes to breaking records or how
certain markets are reacting or
which strategies to use, and
this information is all shared.

Is this an extension of
what might be called
RED’s unique corporate
culture?

['he internal culture of the
company—not only for the
people that work here, but for
the labels we distribute—was
very apparent to me from when
[ first walked in the door. I've
always thought that was a very
valuable asset to how our compa-
ny operates. And I've really felt
obligated to not only maintain
that. but also add to that.

You also have to under-
stand that my relationships
with many of the people
here go back a long time.
Back when this company
was called Important,
Howie Gabriel [now
VP/general manager
for Red Ink] used to
sell me records when |
was working for PIKS.
And Jon Horn, who's

accounts manager in
Cleveland, hired me for
that job. Our VP of market-
ing, Laura G. Marques, worked
with me at Arista. Brenda Hazell, our
senior director of urban marketing, worked with me

at EMI, and Lou Tatulli, our VP of field sales, was the
Arista label liaison when he worked at BMG Distribution.
And we really work together well as a team. In a lot of
ways, we try to run the company as a label because we feel
that attitude best serves our labels, which are—ultimately—
our product source. Because a lot of people here have label
experience, they can identify with certain needs that cer-
tain labels have in certain stages of development. That
translates into more insightful decisions about what's the
Continued on page R-16

R-4

THE BILLBOARD SALUTE

www americanradiohistorv com

BILLBOARD JANUARY 29, 2000


www.americanradiohistory.com

dous years, RED



www.americanradiohistory.com

Paintin
The Future RED

Not a company to rest on its laurels, RED is looking to technology
to expand its business horizon

BY DEBBIE GALANTE BLOCK

RED’S TECHNOLOGY

Spreadsheets were an untimely way of getting informa-
tion to Account Service Representatives (ASRs), according
to Laura G. Marques, VP of marketing. “Thus, our MIS
department invented a handheld tracking system
that allows our 24 ASRs to gather information ata
store during the day and to transmit the data
that night through a central database. As a
result, information is available to our sales-
people, upper management and labels the
next morning. It has allowed us to knaw
immediately the inventory at a particular
store,” she explains.

Digital photography is another aspect of
RED’s ASR tracking system. “It’s not like the
old days, when you had people carrying in
posters to put up a display,” says Ken Antonelli,
president. Any label that wants to see how many
displays are being put up will have
immediate access. The need for display
books has been eliminated, as have film,
developing and mail costs.

Stores, and ultimately RED, benefit
from another account database that is
associated with a mapping program for
radio-station radiuses and tour mar-
keting. Marques explains, “If a radio
station plays a record from one of the
RED labels, we can look at all of the
stores in that marketplace, then call
those stores so they may benefit from [
the airplay.” Also, if one of RED’s #"
bands 1s playing at a certain club, l‘[!f-. uss Eﬁﬂﬂh and video gaming together. In August
retail stores in that area can be kg HEAL OTNE e STELT, 1999, RED Interactive released its first CD,
advised in advance of that tour com- — ‘Duke Nukem: Music To Score By.” Mega-
ing through town so they may better prepare themselves deth recorded the original theme. “About
for surges in demand. two-and-a-half years ago, I became obsessed with PC gam-

And, that’s not all with regard to new technologies. A ing. Playing ‘Doom’ and ‘Quake’ really got me excited. 1
business-to-business Web site that features all aspects of Continued on page R-20

RED’s daily workings is available to sales reps for account
management. Although it has been in place for a little over
two years, it's constantly being refined. “We believe our
business-to-business Web site is where the future lies in
terms of how it relates to our customers, the labels,”
says Antonelli. “Every piece of detailed informa-
tion, such as our ASR tracking, pricing sched-
ules, our salesmen informaton, all the cus-
tomer reports, etc., is available and searchable
to the customer on that Web site.” Infor-
mation is tracked one day and available the
next.

“The level of detail our b-to-b offers is
unsurpassed. OQur sales reps are a mouse-
click away from any detail on any product for

any configuration, date or artist, at any time,”
says Marques.
RED has also just signed a deal with Advertising
Checking Bureau to incorporate their advertising/
checking system into its b-to-b Web site.
“We needed a system to manage infor-
mation in terms of authorization and
credits when advertising is running. We
have been doing so much more of it than
we used to, it became necessary to auto-
mate that system as well,” Antonelli says.
This system should be available to cus-
tomers in February.

ED Distribution did not reach its 20th

anniversary by standing still.

Technological initiatives, as well as
unique marketing techniques, have kept it
ahead of the curve and has led it into the
new millennium. For example, the days of
spreadsheets and weekly sales reports have
gone the way of the dinosaur because RED has
reated its own up-to-date tracking system

and business-to-business Internet initiatives. RED INTERACTIVE

Another wave of the future comes with
RED’s desire to bring the worlds of music

And, the company has positioned itself to take
advantage of the growing synergy between music

and video gaming as a new way to sell music.

THROUGH THE YEARS

Combat Records. First releases
on Combat include Megadeth’s
debut, “Killing Is My Business,”

and Slayer's "Hell Awaits.”
These labels, along with Metal
Blade, Roadrunner and Shrapned,
were the beginnings of an under-
ground heavy-metal explosion
that put IRD on the map.

= “Lps Miserables™ opens on

Broadway following a success-
ful run in London. Important
Records begins to imparl, then
manufacture, the London cast
album, which spawns four gold
and one platinum album for
Relativity Records, First Might
Records and the various inter-
national casts of this global
hit.

1986
* |RD becomes home lor semi-

nal U.5. independent labels Sub
Pop, Twin Tone, S5T, Enigma,
Touch And Go and DB as “indie
rock” scene takes shape. These
labels attract the very best new
alternative rock acts as the
underground U.5. rock world is
set to explode. Later, the labels
Matador and Mammaoth contin-
ued this legacy 1or IRD.

1987
= Epitaph Records begins its

reign as punk rock’s dominant

label. Initial signings, the

Ditspring, Pennywise, NOFX and

Rancid, will go on to critical and

commercial fortune while a

movement centers around label
owner Brett Gure-
witz’s steadfast inde-
pendence.

1988

mm * Relalivily's success
: with rock-guitar wiz-

ard Joe Satriani's “Surfing With
The Alien™ starls a movement
in rock instrumentals. Relativity
would later lay another mile-
stone in the genre with Steve
Vai's “Passion And Warfare” in
May of 1990

18990

+ Original owners Steve Mason
and Barry Kobrin sell a 50%
glake in IRD to Sony Music.
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Pairing Music To Wine

Tastings,

nowboardin

A&R sensibilities and corporate friendships move units and make
cash registers ring for up-and-coming clients.

BY DEBBIE GALANTE BLOCK

inding new ways of marketing and making

the cash registers ring is a challenge, but

RED Distribution is flush with ideas. Its RED
Ink division has been successful in partnering
with record labels to provide marketing, promo-
tion and artist development. Now, modeled after
Red Ink, comes RED Urban Music Marketing
(RUMM), which will focus on helping bring under-
ground hip-hop music into the mainstream.

Also, as a way of finding new audiences for its music
~ ! S . - -
labels, RED has partnered with companies outside the
music industry in order to attract those who love music but
hate the record store.

MARRIAGE WITH CORPORATE AMERICA

With so many items providing competition for enter-
tainment dollars these days, RED Distribution sought a
way to differentiate itself. “We had to figure out a way to
reach consumers via their lifestyle, not just by their musi-
cal taste. We needed—and continue to need—to attract
people who drink wine, drive Jaguars and buy Rolexes.
Those are the people who have a higher level of disposable
income,” says Laura G. Marques, VP of marketing.

To achieve its goal, RED began to tap into other people’s
audiences. “We had jazz music that appealed to wine

THROUGH THE YEARS

189891

* |RD begins an association with
Mercury Records. The first joint
project, Ugly Kid Joe's debut EP

189893

* |IRD is
renamed
Relativity
Entertainment

“As Ugly As They Wanna Be,”
goes on to sell over 1.2 million
copies. It becomes the biggest-
selling EP at that time. The suc-
cess highlights the practice of
major labels wlilizing an inde-

pendent to help in the arlist-
development process.

Distribution, or RED.

* The Relativity label tacks in a
new, more urban direction afler
the company meets with
Violator Management chief

drinkers, and punk music that appealed to snowboarders.
To find those new customers, we partnered with other cor-
porations for cross-promotions. For example, we will work
with a wine company to distribute jazz CDs at their wine
tastings,” Marques explains. Where do they find these part-
ners? At conventions that have absolutely nothing to do
with the record business. RED seeks out contacts for spon-
sorships and partnerships.

market, he says, is much like the alternative market was 10
years ago: vibrant, local groups on the verge of going
national or even worldwide.

“RUMM will offer sales and product management and
will be a guide for these labels through the distribution sys-
tem and the retail landscape to a more mainstream account
that, we believe, will be the ultimate destination for these
records,” Becker explains.

The company has even
done a couple of consumer-
driven campaigns where it
was able to sphit costs
among corporate partners,
labels and itself. “lt was
very reasonable for all of
us,” says Marques.

RED INK AND RUMM

Red Ink was started two
years ago as an offshoot of
Tr1-Star Music, which was a
Sony label created to devel-
op overseas Sony acts for
the U.S. market. "It was an

RUMM is looking for
labels that are making
great records but have not
vet developed the market-
ing area of their company.
Three labels that fit tus
criteria will have their first
albums released through
RED in early March. They
are  Hieroglyphics  (Del
The Funky Homosapien’s
“Black On Both Sides”),
Sumulated (Missin’ Linx’s
“Exhibit A"y and D.J.
Honda Recordings (D]
Honda’s “hII1").

experiment that worked to
a certain extent, but we
decided to enlarge the spectrum and to work with Sony
labels to develop artists in the U.S.,” says Iloward Gabriel,
VP and general manager.

Sought are young entrepreneurs who are looking for
marketing and distribution assistance. Under the RED
umbrella, there are about 20 labels, including some with
well-known or emerging artists, such as Eminent
(Emmylou Harris) and New West (Stan Ridgeway).

Red Ink’s mission is to provide such services as creating
and implementing each phase of an artist’s marketing
plan, including sales, promotion, administration and pub-
licity; developing budgets; creating marketplace aware-
ness; managing inventory; interfacing with RED
Distribution; and analyzing marketplace information.

“RUMM is based on the same marketing structure and
was born to find a home for the great, emerging hip-hop
underground that we see becoming a force in independent
music,” says Alan Becker, general manager. The urban

Chris Lighty. Underground hip-

hop stars the Bealnuts, Chi Ali

and Fai Joe all have their debut

albums released through this

new arrangement with Vielator.
+ Sal Licala Is named presi-

dent of RED Distribution.  OFFSPRING
» With new Relativity presi- ..

dent Harry Palmer in place, B

a deal is struck with leg- 3

endary rap label Ruthless

Records. The first

Ruthless/Relativity release,

Laura G. Marques and Howard Gabriel

Eazy E's “It's On (Dr. Dre)
187um Killa,” goes on to sell
over 1.6 million copies.

189949
= Sony buys the remain-
ing stake in RED

Distribution.

= The Otispring’s “Smash”

released in April. By

ihe end of the decade, the
album will have sold 6
million copies in the U.S.

The services RUMM will
offer labels are much the
same as offered by RED Ink: sales, consisting of help in
scheduling and planning releases; manufacturing; creat-
ing marketing plans and release sheets; overseeing the
initial sales solicitation process; and coordinating with
the promotion marketing and sales teams of RED
Distribution.

“We'll either work with a label’s independent network of
promoters or publicists, or we will vefer them. The idea is to
help these labels take the grass-roots work that they have
done and bring it to retail in a way we have successtully done
in the past with other labels. We believe that what these
labels are doing now should be netting them a much bigger
business than they are actually getting,” Becker says.

“The industry is based on independent record labels,
and we hope to continue in that vein. We have distribution
expertise coupled with a label’s A&R vision. That helps
provide records with the best chance for success at both
retail and consu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>