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TOP 40 HIGHLIGHTS

SUGAR RAY
Every Morning (LAVA/ATLANTIC)

* + RAIRPOWER * &

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK.
* MOST NEW STATIONS *

N SYNC +/ Drive Myself Crazy (RCA)

No Scrubs (LAFACE/ARISTA)

|
BUSTA RHYMES FEATURING JANET +What's It Gonna Be?! (FUPMODE/ELEKTRAJEEG)
98 DEGREES - The Hardest Thing (MOTOWN/UNIVERSAL)

112 FEATURING LIL’Z * Anywhere (BAD BOY/ARISTA)

DMX - Ruff Ryders’ Anthem (RUFF RYDERS DEF JAM/MERCURY])

VENGABOYS - We Like To Party! (GROOVILICIOUS/STRICTLY RHYTHM)

* MOST NEW STATIONS *
BRANDY °*Almost Doesn 't Count (ATLANTIC)

No Scrubs (LAFACE ARISTA)

* * AIRPOWER * *

K-Cl & JOJO - Life (ROCK LAND/MCA/INTERSCOFE)
+ MUEBST NEW STATIONS «
BRANDY - Aimost Doesn’t Count (ATLANT:C)
ADULY TOP 40

SUGAR RAY
Every Morning (LAVA/ATLANTIC)

* * RIRPOWER * *

JEWEL «Down So Long (ATLANTIC)

* MOST NEW STATIONS *

JEWEL +Down So Long (ATLANTIC)

SARAH MCLACHLAN
Angel (WARNER SUNSET/REPRISE)}
* + AIRPOWER + *
SIXPENCE NONE THE RICHER °Kiss Me (SOUINT"‘COLUMéIA)

* MOST NEW STATIDNS *
SIXPENCE NONE THE RICHER * Kiss Me (SQUINT/COLUMBIA)

Gordon Gekko Must Be Proud:
Radio’s Million-Dollar Contests

by Jeft Silberman

Heard the cliché “cash is king’
when it comes to contesting: Well
with the 1ecent rash of million-dollar
cash contests at stations such as
WHTZ (Z:100) New York, KIIS Los
Angeles, WTMX Chicago, Jacor’s
“Mix” stations, and WWZZ (Z104)
Washington, D.C.., big-cash contesting
must now be considered aroyal flush.

But there’s a joker in the deck: Be
cause an employvee of the iirm that pi-
oneered the million-dolar revival left
w0 offer the contest at his own compa
ny, we have the quandary found in
Boston, wheie hoth WXKS-FM (Kiss
108) and WBMNX (Mix 98.5) are run-
nmg their own versions of the million
dollar promotion.

With many PDs having long felt
that cash contesting was being up-

staged by mulumillion-dollar lotteries

| and Publishers Clearing House-tvpe

giveaways, it was inevitable that the |

ante would be uppea. And PDs who
are running the contest say that the
contests are wirning back even jaded
listeners

“I saw some 1ecent numbers on the
percentage ol our lisieners who play
contests.” WWZZ PD Dale ()'Lrien

savs. “Anywhere trom 20% to 25% of |

our audience par U(‘ip'dlﬁ on a contin-

uons basis. That's a significant amount

of audience, playing just your typical
radio contests. When there’s a million-
dollar jackpot, you have to figure that

number is considerably higher.”
What's more, the odds of winning a
million dollars through a station are
considerably better than the state
game. “We tell our listeners that they
Continued on page 6
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A career that spans television, Broadway and music.

Total albums sold over 13 million worldwide.

Current album, “Vuelve,” piatinum in 21 countries.

Grammy " winner - Best Latin Pop Performance.
Grammy ' performance tore down the house.
Electrifying sold-out worldwide tours.

“The debut single and video LiVi n’ LaVi

from his first
English language
Single in stores
Tuesday, April 20.
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e @album “Ricky Martin” — Worldwide release
L’ o Tuesday, May 25.

Livin’ The Crazy Life.
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*Produced by Desmond!hild ¢ *Tc-Procuced by RobfjRosa « Management: Angelo Medina Enterprises
www.ricﬂ;nanln.cam - www.c2records.com www.rickymartinmanagement.com




robbie williams “millennium”™

The first single from the debut album

the ego has landed (anding may 4)

Produced by Guy Chambers and Steve Power
Mixes by Steve Power and Jack Joseph-Puig
Management: IE Management
www.robbiewilliams.co.uk - or - hollywoodandvine.com

999 Capitol Records, Inc
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Top 40 Inching Closer To 400 Station Mark | W& ML= SRAYBOW,
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.| IVIStreeX monmor =2 ||| Country Scores First Triple-Play Since
wz|=z x @ =
£2(42| rormaTs Copyright M Street Corp. 1999 =2 £ 35 [Z8%| || NOT SINCE THE EARLY ’80s has a country artist managed to score three consecutive
i | crossovers to top 40. Kenny Rogers last did it in '81. Dolly Parton did it in 1977-78. Alabama
3 ) e ehel 3 did it in 1981-82. Eddie Rabbitt did it in 1980-81. Anne Murray, whose history was really in
< | i Adult Contemporary 835 | 841 878 | -6 both formats, pulled it off in 1978-79. Crystal Gayle never managed three in a row.
4 4 Oldies y 786 789 775 | 3 But this week, the top 40 remix of Shania Twain’s “That Don't Impress Me Much” (Mer-
g zghlgtlosr:a(r??jgﬂjcs) ggg ggé g é% _? cury) vaults the title onto the mainstream audience and detection charts. The title’s mainstream
| 7 Sp:nish 505 | 503 | as1| 2 debut comes a week after its initial appearance at adult top 40, where it moves 39-29, with 2 61%
(? 8 Classic Rock/Hits 488 [ 490 | 436 | -2 increase in spins.
9 9 Soft AC/Easy Listening 417 418 401 | -1
q—-?) }? ;‘Lfl’l“tgfﬁ l\?_?alrltks)tream/Rhythm ggg ggg ggg 8 AUDIENCE VS. SPINS: Although rhythmic stations have eagerly embraced Lauryn Hill’s
2| 12 Top-g40/Adult 281 280 265 1 second solo title, “Ex-Factor” (Rufthouse/Columbia), her solo debut track “Doo Wop (That
13 | Mainstream Rock 270 | 270 261 | O Thing)” continues to show growth at mainstream top 40. No doubt aided by accolades pre-
49| 14 Sports , 253 251 248 | 2 sented to Hill by the Grammys and the Soul Train Music Awards, “Doo Wop” increases nearly
! lg Eg‘ge"\g‘r‘,%%?'es %92 fgg %2‘2 ’g 8% in audience, despite being flat on the spins chart, with some additional help from 15 more
@ 17| Rae 167 | 163! 1ea!| a spins at WHTZ (Z100) New York.
18 | Modern Rock 139 140 144 | -1 Another artist shows the power of his major-market following this week. Ricky Martin
191 19 | Triple-A 94 94 941 0 appears ready to make a splash at top 40, as “Livin’ La Vida Loca” (C2) debuts on the rhythmic
2 g? #ozcziern AC % g; gg "}_ top 40 audience chart at No. 34. The title just misses debuting on the mainstream audience
| 22 | Classical 39 38 43| 1 chart. In each case, the song’s audience reach is well ahead of its spin-count ranking. Martin’s
Total commercial operating stations 10.333 |10.322 |10.229 sole chart appearance in Monitor to date was “Maria,” which peaked on the rhythmic chart at
Stations off the air 03| 105| 102 NG, SIS ey [
M Street Corp. is 2 Nashwille-based provider of radio station information to the radio and music industries. Call 615-251-1525 for more information. MOVIN’ ON UP? Twice a year, we reorder the playlists on Top 40 Airplay Monitor’s Power

Playlist pages to reflect TSA cumes from the spring and fall Arbitron books. If the playlist pages
have looked different in recent weeks, it’s because they reflect those changes. One surprise in
particular is worth noting. WSTR (Star 94) Atlanta is now the third-most-listened-to mainstream
top 40 in America. Atlanta is market No. 12, but Star’s cume puts it ahead of larger-market out-

Billhoard Countdown Is Back (Online)

Airplay Monitor’s sister venture, Billboard On-
line, has launched Billboard Radio at billboard-
radio.com, featuring an on-demand weekly
countdown of The Billboard Hot 100 written by
Billboard’s Fred Bronson and hosted by Bill-
board radio editor Chuck Taylor. There are also
countdowns on the way based on other Billboard
charts and vintage charts from previous decades.

MANAGEMENT: J.T. IS BACK

Former top 40 WBLI Long Island, N.Y., PD
John Thomas is named OM for Cumulus’ Sa-
vannah, Ga., cluster, including top 40 WZAT
(2102). Expect interim PD Kelli Reynolds to get
the official nod at Z102.

Cumulus ups country WCTB/WCME GM
Tim Gatz to market

WLSS (Loose 102) Baton Rouge, La., PD Robert
Elfman taking the programming reins.

KHTN (Hot 105) Modesto, Calif., has a new
PD: R&B oldies KMGV (Mega 97.9) Fresno,
Calif., APD Rene Roberts, takes control April 12.

KBFM (B 104) McAllen, Texas, OM Billy San-
tiago will handle PD chores through the spring.
Morning co-host Sonny Rio gets MD stripes.

PEOPLE: WKTU LIKES LOPEZ

Rhythmic top 40 WKTU New York taps Lyn-
da Lopez from Metro Traffic for late nights. She’s
the sister of actress Jennifer Lopez.

WKSE (Kiss 98.5) Buffalo, N.Y., brings in
Chrissy Cavotta from modern adult WMBX
West Palm Beach, Fla., as APD/middays.

AC KSRC Kansas

manager of its Augus-
ta, Maine, cluster, in-
cluding AC WKCG. It
also names oldies
WWM]J Bangor, Maine,
GM Al Perry to mar-
ket manager of its clus-
ter there, which in-
cludes top 40 WBZN

RADI=: 7

City taps crosstown
KUDDs Mike O’Brien
for afternoons and
Don Bender for
nights.

WYOY (Y 101) Jack-
son, Miss., taps the syn-
dicated Steve and D.C.

and AC WEZQ.
Clear Channel Talla-
hassee, Fla., VP of pro-

AGTIVE

323-525-2303 - Jsuherman@alrnlaymumlor com

for mornings.
WHHH (Hoosier

96.3) Indianapolis

owner Bill Shirk is

gramming Denn
Alexander hangs out his shingle for outside con-
sulting in AC, country, smooth jazz, and oldies.

PROGRAMMING: PORTLAND JAMS

Triple-A KXL-FM Portland, Ore., now owned
by Microsoft’s Paul Allen, becomes crossover
Jammin’ 95.5, Pordand’s New Hit Music Station.
Currently PD-less and jockless, the station is con-
sulted by Steve Smith and Michael Newman.

Rhythmic top 40 WDRQ Detroit has added
some pop/rock titles from Goo Goo Dolls, match-
box 20, etc. MD/midday host Jimi Jamm exits.
Mark “Jojo’’ Allen, formerly PD of KYLZ Albu-
querque, N.M,, returns as night host.

Jacor’s newly acquired adult top 40 KEZY
Anaheim, Calif,, is now Mix 95.9 under new PD
Ron Geronimo, former APD of co-owned
KMSX (Mix 95.7) San Diego. The revamped
station will have a stronger rock and modern
rock flavor.

Look for Cromwell’s AC WEEK Peoria, 11, to
fill that market’s longstanding top 40 hole soon.

With new owners closing on adult top 40
WEFLYV (Live 105) Tallahassee, Fla., PD/afternoon
host Mike Edwards and API)/MD/middayer
Kevin Kasey exit.

Adult top 40 WBAM (Star 98.9) Montgomery,
Ala., PD Trish Carpenter steps down to focus on
morning show duties. Reports have former

now doing middays on
R&:B oldies sister WBKS (Kiss 106.7).

KYSR (Star 98.7) Los Angeles P/T Leigh Ann
Adam joins AC rival KBIG for middays, sending
Lance Ballance to afternoons.

KJYO (KJ103) Oklahoma City AMD Jojo
segues to nights at KQXY Beaumont, Texas.

Big Ken leaves country WYXY Springfield,
111, for mornings at Saga sister KSTZ (Star 102.5)
Des Moines, lowa.

Jeff Elliott from AC WVEZ Louisville, Ky, is
the new morning host at adult top 40 KRSK
(Rosie 105) Portland, Ore.

Melanie Taylor removes the interim prefix
from her nights gig at WBZZ (B94) Pittsburgh.

Also blowing off the interim tag is KZZU
Spokane, Wash., middayer Jamie Patrick. Morn-
ing co-host Jeff Connell exits to return to school;
he'll continue to do promotions and imaging.

WWKX (Hot 106) Providence, R.1., week-
ender DJ Buck moves into the night slot, vacat-
ed by the Real Deal Mike Neal, who earned the
station a $7,000 FCC indecency fine last week.

Alyson Fligg leaves Shadow Broadcasting to
be programming assistant at WWZZ (Z104)
Washington, D.C.

At adult top 40 WVOR Rochester, N.Y., morn-
ing host Michael Gatley returns to afternoons, re-
placing Tom Sheridan. Sherrie Smith returns to
N/T sister WHAM.

lets in Dallas, Houston, and Philadelphia.

/CAPITAL

A coalition of 30 civil-rights groups has
dropped a 460-page tome on the FCC's
doorstep, explaining why they support the re-
instatement of the commission’s EEQO rules,
despite a move afoot in Congress to keep the
FCC out of the social-engineering business.
The coalition wants a ban on the exclusive use
of word-of-mouth recruitment. It wants the
FCC to require a station to document its con-
tacts, applicants, promotions, and compensa-
tion.

Following the controversial Katz memo and a
recent FCC study that found that R&B and
Spanish stations bill, on average, 30% less than
general-market stations, the avil-rights groups
would also require a broadcaster to certify it is
not using an ad agency or rep firm that allows
“no black, no Spanish” dictates. The coalition
includes the Rainbow/PUSH Coalition, People
for the American Way, and the National Bar
Assn. Several broadcasters also signed on, in-
cluding Mega Communications CEQ Alfredo
Alonso, Radio One CEO Cathy Hughes, Em-
mis CEQ Jeff Smulyan, and former Radio Ad-
vertising Bureau chair Skip Finley.

Last week, Rep. Mike Oxley, R-Ohio, filed
legislation that would force the FCC to halt what
he called the “Orwellian” practice of requiring
broadcasters to record and report the racial,
ethnic, and gender characteristics of applicants
and employees. Last March, the D.C. Circuit’s
U.S. Court of Appeals ruled the former rules
were unconstitutional.

Meanwhile, a study by the Minority Media
and Telecommunications Council reports that
one in four broadcasters lied about whether
word-of-mouth was the means used to fill a job
vacancy. The study, performed by Au Mur-
rell of the University of Pittsburgh, found many
other claims of using recruiters or plaang ads
were “unverifiable.”

During a Senate hearing last week, John Mc-
Cain, R-Ariz., said he plans to hold hearings on
restructuring the FCC, while fellow Commerce

CAPITOL

- fsaxe@airplaymonitor.com

Civil- nghts Groups Drop Report On FCC

BY FRANK

SAXE

Committee member Judd Gregg, R-N.H., said
merging the FCC with another agency may
make more sense. McCain also announced
plans to tack an amendment onto a bill this
week telling the FCC to quickly finish its review
of broadcast ownership rules.

CAPITOL: RADIO ONE GOES OUTSIDE

Radio One has invested $1 million in PNE
Media Holdings, a Baltimore outdoor-advertis-
ing company.

At a media conference in New York last week,
CBS CEO Mel Karmazin revealed that CBS is
in negotiations to buy several Internet-related
companies, saying CBS is committed to becom-
ing one of the biggest players in the Net busi-
ness. Karmazin, by the way, made $195 million
in 1998. A company SEC filing says he made
most of that by exerasing stock options.

Jacor and Clear Channel stockholders have
given their blessing to Clear Channel’s pro-
posed $4.4 billion buyout of Jacor. The deal still
needs FCC and DOJ approval.

Separately, Triathlon Broadcasting share-
holders have approved the merger agreement
with Capstar. The deal is expected to be final-
ized by the end of April.

Satellite radio broadcaster CD Radio says Lu-
cent has figured out how to design critical mi-
crochip technology needed for CD Radio re-
ceivers. The chips determine whether satellite
or land-based repeaters have a stronger signal
and how to blend the two. CD Radio’s satellites
are set to launch early next year.

ARBITRON'’S SPRING CLEANING

Arbitron will add two spring/fall markets:
Muskegon, Mich., ranked No. 217, and De-
catur, 11l,, ranked No. 246, bringing the num-
ber of rated radio markets to 270. Arbitron has
also added Hispanic ethnic controls to Colorado
Springs, Colo., and Salt Lake City. A black eth-
nic control will also be added to Seattle. The
spring book runs April 1-June 23
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PROMOCGANDA

AN OVERVIEW OF RADIO PROMOTIONS e ev JEFF SILBERMAN

I ”p 4” T ”p 'ns gy SEAN ROSS

4 » Sross@airplaymonitor.com

« jsilberman@airplaymonitor.com

Promos Look Ahead To The Holidays

Despite an April full of events, from Easter
and income tax day to baseball’s regular sea-
son and springtime activities, two May holi-
days—Mother’s Day and Memorial Day—fin-
ished one-two on the Topical Barometer.

That doesn’t mean some stations aren’t still
springing into spring. Triple-A KKZN (the
Zone) Dallas is giving away tickets to the Texas
Rangers’ opener. Pitcher Barbara Luchsinger
hasn’t announced how the Zone will give away
the ducats, noting that last year listeners called
in when they heard the ghost of Harry Carey.

In natural parks, country WBEE Rochester,
N.Y., celebrates Kite Tails and Sand Pails at a
“rented” park. “Everyone coming can get
sand pails, sponsored by a vendor, and make
sand sculptures of our logo for a trip to the big
castle, Disney World,” Stephanie Hogerman
says. There’s also a kite-flying contest, using
kites with the station’s logo on them, and on-
site registration for water-sports equipment,
camping gear, and a trip to a national park.
“[We] do the cooking and barbecue, host an
ice cream-eating contest—everything that
makes family events special,” says Hogerman.

Elsewhere, stations are ending their winter
excursions for spring ones. Spring skiing is
still big in Denver, but “the ski season comes
to an end in a few weeks,” country KYGO’s
Garret Doll notes. “Then we start the camp-
ing and mountain biking.”

R&B KPWR (Power 106) Los Angeles is
closing down ski season with live mixing and
snowboarding parties at local ski resorts, mov-
ing its mixers to Venice Beach, where its Flava
Unit will in-line skate with listeners and give
away prizes, says Dianna Obermeyer. “Also,
[morning host] Big Boy will kick off spring
break weekend with a live broadcast at Magic
Mountain. Power 106 listeners are admitted
to the park before it opens to ride all the coast-
ers without lines.”

TOPICAL BAROMETER

W w IQ'ErS

1 =  Mother's Day (May 9)

2 — Memorial Day (May 31)
3 7 Amusement parks

4 1 “Phantom Menace” hype
5 3  Year 2000 events

6 6 Spring break events
7t 5 Income tax day (April 15)
7t —  Spring outdoor events

9 2 Baseball regular season
10 —  Easter (April 4)

HOTTEST NEW MOVIES: "Edtv,"
“Forces Of Nature,” “10 Things | Hate About You,”
“Mod Squad,” “Never Been Kissed”
HOTTEST NEW TV: “Ally McBeal,”
“Will & Grace,” “Dawson'’s Creek,” “Felicity”
“It's Like, You Know," Final Four basketball

PROMO TOPIC OF THE WEEK:
STAFFING UP

When it comes to staffing up a promotion
department, 75% of the Promogandists say
they're well-staffed, while only 25% say they
need reinforcements. The size of their staffs
ranges from about 10 (including interns) to
more than 30. And more than 75% say they
feel confident enough to delegate a lot of work
to subordinates. However, top 40 WPXY

Rochester, N.Y.’s Tristano Korlou warns, “I'd
like to delegate as much as possible, but 1 hate
to do it often. Promotions people become re-
ally good at their jobs when they go out and
see what their listeners are expecting from the
station. Sitting behind a desk keeps my focus
on the paperwork, but it doesn’t help me keep
in touch with my listeners.”

Where to find quality promotion talent?
Many cite local colleges; some cite friends and
acquaintances. Ironically, country KNIX
Phoenix’s Vicki Fiorelli says, “Good part-
timers are the ones with no interest in being
in radio. Of my 11 P/T [staffers], only one
wants to be in radio—and he doesn’t even
know exactly what he wants to do. Good pro-
mo people have technical brains, can lift up to
50 pounds above their heads, and are friend-
ly. 1 can train them on the rest.”

Getting good help is tough; keeping it is
even worse. “It is high burnout,” top 40
WNKS (Kiss 95.1) Charlotte, N.C.’s Diana
Ades says. “The perks are OK, but they want
you to ‘show them the money.” My GM is re-
ally good at trying to keep us happy—and it
isn't always easy—with days off, buymg lunch/
drinks, and just by sharing [our] pain.

KPWR’s street—smﬂ jobs, paying minimum
wage plus perks, “are for 15-24 months,”
Obermeyer says. “After that period, unless the
employee is working for another goal, [he or
she] gets burnt out and lacks the enthusiasm
needed for daily promotion. This is common
in L.A., where new employees want a full-time
air shift or to be MD [in] three months.”

QUICK HITS

WNKS morning duo Ace and T] are lead-
ing a Hillbilly Heist by raffling oft the BMW
from the Loomis Fargo heist, the second-
largest armored truck heist in America ($17
million was taken by 20 “hillbillies”). Money
from the heist was used to buy the car, now
owned by a local children’s charity. “We are
currently taking the car, decaled completely, to
different locations for ‘heist hits’ and are sell-
ing raffles, with 100% of proceeds going to the
charity,” says Ades. “It has gotten us great press
and lots of attention around town.”

For its Wolfapalooza concert (actually the
George Strait Country Music Festival, which
the station has renamed on-air), country
KPLX (the Wolf) Dallas tied in with Ticket-
master, so everyone who orders tickets by
phone registers with the station to win ticket
upgrades. Playing it Strait is Paul Williams.

Also on the concert front, adult R&B WVAZ
Chicago (V103) is throwing a For Women
Only concert, featuring Tyrese and Gin-
uwine, April 21 at a secret location. Connie
Welch will certainly be able to attend.

When modern adult WKZL Greensboro,
N.C,, afternoon jock Terrie Knight had Eagle-
Eye Cherry in for the standard interview and
a song, he also invited listeners into the studio
for the occasion—but the station made them
all bring food. Terrie Knight’s Covered Dish
Party With Eagle-Eye Cherry “was huge,” says
PD Jeff McHugh. “We got TV and print out
ofit, and it cost us exactly $34 in snacks. Cher-
ry said he loved Terrie’s meatballs.” Chef from
“South Park” had no comment.

Want to participate? E-mail your best promotions
to jsilberman @airplaymonitor.com.

Is Top 40 Fmally Over Its 25-54-itis?

When top 40's national numbers first started ' harder modern rock crossovers.

to rebound in 1996-97, a strange phenomenon
occurred. While the format still posted its high-
est numbers in the teen and 18-34 demos, it was
showing disproportionately large gains at the
upper end: 25-54 and 35-64. In the case of the
latter demo, that meant going from the mid-
fours to the high fours, hardly challenging
country or AC’s upper-end strength but still not
the pattern that you might have expected:
booming with younger demos first, then filling
in the older adults once the format reached crit-
ical mass, as it did during 1983-85.

But even as recently as a few years ago, main-
stream top 40 was still very much an adult for-
mat. There was the occasional “When 1 Come
Around” or “Lightning Crashes,” but for the
most part, the format was driven by two gen-
res, the singer/songwriter modern adult
crossovers and the first wave of hits from the
dance/pop revival (“Another Night,” “Be My
Lover,” etc.) Both had roots in "70s music,
whether disco or early-"70s soft rock. There was
no reason an adult shouldn’t have been com-
fortable. Not only was hip-hop, the scapegoat
for the format’s early-'90s trouble, gone, but
there was hardly any uptempo R&B music on
mainstream top 40, just in case the adults didn’t
like that either.

Even with the format rebounding, top 40 was
still having a hard time recovering fully from its
early-"90s bout with 25-54-itis. Back then, PDs
stung by listener defections to country and the
format’s rapidly crumbling station base tried to
give adults what they were supposed to want.
Strangely, no matter how many oldies they
threw in, no matter how wimpy the currents, it
didn’t help. Teens, who had nowhere to go,
stayed with top 40, even if they weren’t as wel-
come. Adults went away anyway.

Trying to super-serve adults on their own turf
was a hard habit for top 40 PDs to break, even
once the Telecom Bill passed and deregulation
supposedly allowed group owners to pursue
18-34 on one frequency and let somebody else
in the dluster bring in the 25-54 numbers. But
the adult music in 1997 (“You Were Meant For
Me”) was better than the adult music in 1993
(“When She Cries”), and the net result was a
healthier format anyway.

All this by way of explaining a reversal that
may have finally kicked in last fall, as evidenced
by Monitor’s most recent national Arbitron
numbers, which show the format up slightly
overall, back up in teens and 18-34, butdown a
10th of a share in 25-54 and 35-64. Even with
the usual fourth-quarter ballad glut, last fall was
arguably the first time that top 40 really sound-
ed like top 40 again, both in terms of genre bal-
ance (at least in terms of everything but
dance/pop in those pre-“Believe” days) and be-
cause of an increased number of R&B titles and

This may not have been a conscious decision
but the result of outside forces. It's been the case
for a while now that adult top 40, having gotten
hotter itself, isn’t supplying the same number of
ballad hits or pop records with tempo but no in-
tensity that it once did. With dance/pop less
readily available, and many PDs starting to look
askance at all things Spice-y, there was no choice
but for mainstream programmers to come to
grips with at least a few R&B crossovers, espe-
cially when they were as undeniable as “The
Boy Is Mine” and “Too Close.” Meanwhile,
many modern rock outlets, looking to separate
themselves from modern adult and top 40,
found some harder hit records—"“Inside Out,”
“Pretty Fly (For A White Guy)”"—that main-
stream top 40 played anyway.

Top 40 certainly didn't become a 12-24 for-
mat last fall, as the PDs of Jerry Clifton’s “Ex-
treme” stations would probably be quick to
point out. But it sounded a little more like its old
self, even if there wasn’t quite the preponder-
ance of great uptempo records there had been
a year earlier. Was it good for the format in the
long term? My guess is that top 40 growing in
the demos that it’s supposed to control is a good
thing and that being down a 10th or two in 25-
54 is something the format can survive if it
wants to grow its audience for the future.
Whether some of the individual top 40s that
were off this fall (despite the format’s improved
national showing) rebound will be key.

1t helps that there’s some upper-demo music
this winter that doesn’t sound like upper-demo
music. Having Cher bring dance/pop back to
top 40 is a good thing. So is the triumph of
Britney, Backstreet, and B*Witched (and ‘N
Sync, even though it's screwing up my attempt
at alliteration here) over PDs’ concerns about
teen acts. Even if you don’t accept that the best
way to get 35-year-old women to listen to top
401s through their kids, those acts now provide
the pop balance songs at the format. Just as top
40 had to turn to country because adult top 40
was no longer supplying it with traditional
power ballads, it’s now the teen acts that are the
steadiest supplier of those songs, as borne out
by the success of ‘N Sync and the Backstreet
Boys at AC.

1t’s often held that PDs aren’t able to listen
like civilians. And yet what we saw at the format
last fall might not have happened if the PDs and
listeners hadn’t both undergone the same subtle
hardening of their tastes that happens as every
new generation moves into the adult demos.
Listeners who'd heard the format get just a little
edgier each year since the early "90s weren’t
freaked out by “Inside Out” or “Pretty Fly”;
now it seems that programmers have eased
themselves back into the rock (and R&B) pool
the same way.

PROMOGANDA HONOR ROLL

Diana Ades, WNKS Charlatte, N, *Dan Bowen, WSTR Attanta * Darryl Brandt, WNCI Calumbus, Ofio * Diana Buckmann, KEEY

ol + Scott Colebrook, WKRQ

Cinanoat * Collins, WJTT ( Tenn. * Loren Condron, KEGLKDMX Dillis * Mike Culoma, WOYR Fla. + Garret Doll, KYGO Denver * Vicki
Fiorelli, KNIX'KESZ Phoenix * Wendi Foster, KR Portland, Ore. + HI—WWMIOMEL Freeman, KIS Los ! Kdl{}..
WPLY Philadelphis * Jude Heller, KFOG San Francisco * Hogenman, WBEE Rochester, N.Y \HTI.S:n * Carly Johnston, RXTE. m
Karlou, WPXY Rochester; Y. * Heidi Kramer, WRIFWCS \'l!;lhnn'lhlukkmm . KKZN Dalls + Paul WAXQ
New York + Jane Monzures. KED] Lis Vegas * Dianna Obermeyer, KPWR Los * Mike Ofiviero, W I-k Mike KHFI Austin, Tex. *

&ng!: Buffalo, NX. &nhﬂmwm(:lhkmn'ld Wl(g‘(()qo Gu'yl WWWW Detroit + MWVNY\\H
+ Vanessa Thill, KUUC Ls Vegas * Maria Toufas, WXRS-FM Boston * Connie WVAZ Chiacgo * lnuy WVEE Athnta * Mmm
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DATE CALL LETTERS EVENT SCHEDULED TO APPEAR

April2 ~ WAFL Dover, Del. Children’s Benefit Rockapella

April8  WDCG Raleigh, N.C. Concert Barenaked Ladies, Everything, Dag

April9  KDMX Dallas Alan & U-Turn's Barenaked Ladies, Better Than Ezra,

Spring Cha-Cha Semisonic

April9  KQKQ Omaha, Neb.  Second Chance Prom Morris Day & the Time, Lisa-Lisa

April 10  KRBE Houston Earthday 1999 Sugar Ray, Barenaked Ladies, New
Radicals, Sixpence None The Richer,
Better Than Ezra, 98°

Aprit 10  WZJM Cleveland Spring Break Jam C-Note, Meja, Vengaboys, Nicole,
Tyrese, Coolio

April 11 WHYI Miami Night to Remember Bryan Adams

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com
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e Spring record!”
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- Ron Ross,
“Lyrically, wormen W/ﬂte to this song. The tempao's definitely nice...
Be sure to ch e Cibola Mix” ,

- Steve Chav

# KTFM  jhr
“If her suecess In England is any indication of what she can do here,
' we're in for a great year of pop music thanks to Billie!”

ey Jorda sh, PD WLDI -

“From the first time | heard the song, | knew it was going to be huge...
and if you like the song, just wait until you see the video.. Wowl”
- Chase Murphy, APD WSSX

“Great song...Fernales /o've it!”
- Vic The Latino, APD/MD WXXP
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Gordon Gekko Must Be Proud: Radio’s Million-Dollar Contests

Continued from page 1

are in a unique club,” KIIS marketing director
Von Freeman says. “They’re not playing against
the entire state of California; they're only play-
ing against the cume of the station. That paints a
picture that our contest is more attainable than
the lottery—especially since a listener won the
contest the last time we ran it.”

“We're getting people calling in who never
called the station before,” WBMX PD Greg
Strassell adds. “I1t’s definitely creating excitement
in all demos, not just [among] the younger-end
[listeners], who normally are the primary play-
ers in the other contests.”

RULES OF THE GAME
There are several ways the million-dollar gam-
bit is played. The most popular is the Birthday
Game, which is being played at KIIS, WWZZ,

and at both WXKS and WBMX. The caller who ‘

gets through with the same month as the select-
ed birth date wins a cash prize in the neighbor-
hood of $1,000. The caller who also has the same
date wins a larger amount, say $5,000. (The
aforementioned numbers can be adjusted to fit
the station’s frequency or for any other reason.)
The caller who matches the previous two and the
birth year wins the million. Some stations sweet-
en the pot, awarding some cash to everyone who
gets through, regardless of whether he or she has
any matches.

Z100’s gaine is based on the person’s Social
Security number. Callers get $100 for getting
through; $1,000 for matching the first number
of the last four digits; $5,000 for matching the
first two; $10,000 for matching the first three;
and a million for all four digits. (Other stations
have used the “million-dollar” tag in other ways,
e.g., giving away tickets to participate in state or
regional lotteries.)

If the contest is run for a finite period of time,
there is no guarantee that you'll ever have a mil-
lion-dollar winner. You can better the chances of
that happening by increasing how often you play
the game. KIIS, WBMX, and WWZZ run it only
in mornings, although they offer listeners the
chance to win smaller cash amounts throughout
the day. WXKS runs it more often, including 20
times a day on Thursday. WBMX and KIIS pre-
fer mornings-only contests to spotlight attention
on their morning shows. Kiss 108 is doing
it more often on Thursday to differentiate itself
from Mix’s contest. The cost of doing this de-
pends on the length of the contest, the amount of
cash given away at each level, and the frequency
at which the game is played.

Not surprisingly, the response to the giveaway
is impressive. “[Morning man] John Lander
can’t use the phones to call out when the contest
call-in starts, use all the lines are jammed,”
WBMX’s Strassell notes.

“Our 800-line phone bill is up significantly,
which I believe is a direct result of people calling
in to play the contest,” (’Brien adds. “I don’t
mind if it results in a bigger audience.”

“There are other ways to measure the reac-
tion,” Z100 PD Tom Poleman says. “People stop
you in the streets to talk about it, or they ask our
Party Patrol how they can play. We get good
feedback on the request lines. All are indicators,
but ultimately, the impact you look for the most
is in the Arbitron book.”

IMPROVING YOUR BOOK REPORT

There may be a million ironies in Naked
Greed City, but one of the choicest is the fact that
while all of the programmers believe that big-
cash contests positively affect a station’s cume
and, to a lesser extent, TSL, it’s difticult, if not im-
possible, to determine exactly how much. (Some-
times, the intent of the contests is merely to stem
the impact of a competitor, as was the case when
WKRQ [Q102] Cincinnati did one of the first
seven-figure giveaways in the early '80s.)

“We'll look at the week-by-week [data] in Arbi-
tron; that’s the ultimate report card, as always,”
Z100's Poleman says. “We have specific ratings
goals for each period, and at the very least, we
expect to see a cume bump. But to be honest,
there are multiple factors that contribute to
whether we reach our goals. We also do a direct-
marketing campaign that could affect it, as do an
improved morning show and any musical ad-
justments we make and a more-focused posi-

tioning statement. We're never operating in a
vacuum. Furthermore, the ratings system itselfis
imprecise, so in the end, we just want to see some
sort of positive movement.”

Nor 1s there any guarantee that the increased
audience will stay on after the contest. At best, the
contest brings more listeners to your spot on the
dial, and then it’s up to the other positives of the
station to keep them there. “You can’t be so arro-
gant to assume that the contest will automatically

Jjuice the ratings, especially in the long term,”

KIIS’ Freeman says. “Their impact is like getting
asteroid shot. It can be a short-term fix, but if you
don’t have a compelling product on the air, it
doesn’t matter how much you give away.”

THE BATTLE OF BOSTON

Further blunting the potential impact of a big-
bucks game is having two big-bucks games in the
same market, which brings us to Boston. In a
nutshell, it seems that WXKS bought the contest
package from FilmHouse late last year for a pre-
Kiss Concert run this spring, believing it had ex-
clusive rights. Unbeknown to them, the 1Q) Tele-
vision Group, run by former FilmHouse
employee Tony Quinn, sold the same basic con-
test to WBMX in late January.

“We looked at [the contest] like we were buy-
ing a jingle package,” WXKS PD John lvey says.
“This game should be exclusive; you certainly
don’t want someone else doing exactly what
you're doing.”

FilmHouse agrees and several weeks ago took
1Q to court over proprietary rights. While both
parties’ lawyers plan their case strategy, both sta-
tions are running the same game, figuring out
ways to differentiate their contest from the other.
Kiss runs it more often (20 times on Thursday),
doubles the $1,000 participation prize if the
caller is a member of 1ts Kiss Club database, and
emphasizes the heritage angle, having run the
birthday contest on its 10th anniversary and now
on its 20th. Mix believes that since it started mar-
keting the game first, with TV spots on both
“Oprah” and “The Rosie (’'Donnell Show,” it
captured top-of-mind perceptions. Plus, it has
smaller cash payouts throughout the day, based
on listeners calling when they hear Barenaked
Ladies’ “1f 1 Had A Million Dollars.”

HOW OFTEN IS TOO OFTEN?

The Boston situation magnifies a concern sev-
eral programmers have: The more the game is
played, the less its potential impact. Z100’s Pole-
man believes that in most cases, the second time
you play a cash contest is less eftective than the
first. “It depends,” WWZZ’s O’Brien counters.
“This contest could still work if you had a winner
for the second. If people see someone win a mil-
lion, they’ll think they have a chance to win the
next time. Even so, we decided early on that
even if there was a winner when the contest ran
during the winter book, we’d start a new one for
the spring book ”

WXKS’ lvey likes to schedule big and small
promotions through the year like peaks and val-
leys, but KIIS’ Freeman says, “The size of the
prize or the frequency of the contest doesn’t mat-
ter, as long as each one is creative and fun to play.
You could do a million-dollar game 52 weeks a
year, as long as the personalities keep it interest-
ing and the games are fun. But as soon as the D]
sounds bored with the contest, it won’t work.”

WBMX’s Strassell also stresses the importance
of creative, fun games to combat the potential pit-
fall of having the next promo be overshadowed
by the million-dollar contest. Ivey licks that prob-
lem by having the Kiss Concert right around the
corner. “In every book, you need to compete with
something exciting,” Poleman says. “Before this
chance-base contest, we did the Phrase That Pays
and $25,000 Thursdays. You just need something
slightly different to keep things fresh on the air.”

“Since the day contesting started, everyone has
tried to come up with a new way to manipulate
the numbers,” (FBrien says. “Giving away a big
prize will never end, and if a million dollars
works, then who's to stop someone from giving
away $2 million or $5 million, as long as there’s
an insurance company willing to sell it and a sta-
tion willing to pay for it? And when you're in a
very competitive market, you need to do what-

| ever it takes to draw attention to your station.”

MONITOR PROFILE

Everything’s A-OK For OM Mike McCoy
At Market Leader KJYO Oklahoma City

The old saying about some things chang-
ing and some staying the same rings espe-
cially true for KJYO (K] 103) Oklahoma City.
It was one of the first of a handful of stations
owned by Lowry Mays and Clear Channel
when it signed on 16 years ago. Mike McCoy
came on as PD 10 years ago, and while Clear
Channel has grown into one of the radio
superpowers, McCoy, now OM, and K]103
have crafted consistent, market-leading suc-
cess for much of this decade. Most recently,
after dropping 10.6-9.9 in the fall Arbitrons
(while still retaining the market crown),
KJYO zoomed back up to 10.9 in the most
recent winter Arbitrend.

McCoy, who is also OM for AC sister
KQSR, attributes KJ103’s continued success
to a “structured” consistency. “There’s more
structure here than in the Army,” he says. “A
lot of our programming philosophies and
techniques have been in place for quite a
while, which has led to a lot of consistency
over the years. The bottom line is that when
our listeners punch up KJ, they know exact-
ly what they’re going to get.”

‘We had a hard
time finding
SEeven powers.
Now we can
choose from
several genres’

Mike McCoy
Operations Manager
KJYO Oklahoma City

Owner: Clear Channel
Ratings: 10.8-11.9-10.6-9.9

Right now, they're getting a lot of high-
quality hit music. “Top 40 music is as good as
I ever remember it being,” McCoy says. “It
has been that way for the past 18 months. Be-
fore that we had a hard time finding seven
powers. Now we can choose killer music from
several different genres, from pop/rock to
rhythmic and modern pop. I pity anybody
not programming mainstream top 40.”

Here's a typical hour on KJYO: Will Smith,
“Miami”; Marcy Playground, “Sex And
Candy”; Monifah, “Touch It”; White Town,
“Your Woman”; All-4-One, “(She’s Got) Skil-
1z”; Sugar Ray, “Every Morning”; TLC, “No
Scrubs”; Barenaked Ladies, “One Week”;
Brandy, “Have You Ever?”; Smash mouth,
“Walkin’ On The Sun”; Lauryn Hill, “Doo
Wop (That Thing)”; and OMC, “How
Bizarre.”

1f anything, McCoy says, the wealth of hits
has made it a bit difficult for new music to get
air time. “It becomes challenging,” he admits.
“On the one hand, there are some records
that you have to get on your playlist as soon
as possible. They can’t wait their turn. [On
the other hand], there are songs that aren’t
obvious hits, and you have to give them time
to develop. You have to decide what are your
priorities, and those that aren’t have to go
back on the shelf until you can find the right
place for them.”

One thing that has changed at K] 103 is the
air staff. API/MD Joe Friday, who does mid-
days, is the dean of the air staff, with nine
years under his belt. At the other end of the
spectrum are Scholar Brad in nights and Eric
Chase, who went from P/T to afternoons on
his 21st birthday. Also new is the morning
show of T] and Tooker, who came from
country KHKI Des Moines, lowa.

“The minute they got here, I handed them

a book that was filled with memos about the
station and the market, as well as other perti-
nent facts on the city, to get them up to speed
as quickly as possible,” McCoy says. “But bet-
ter yet, they took their own initiative to get
out there and see what the city is all about.

“They're very creative, well-prepared, and
very funny, as Tooker has been a stand-up
comedian, opening for the likes of Paula
Poundstone and Wayne Newton,” he contin-
ues. “They recently made a Super Bowl bet,
with the loser walking back to the station
from Miami—Miami, Okla., that is. As it
turned out, Dan lost, and it took him four
days to get back. During that time, he raised
money for the Children’s Miracle Network
while still doing the morning show with T]J,
who was in the studio. It made for great
radio.”

McCoy notes that the station has long been
a steppingstone for air talent, so he spends a
lot of ume coaching the staff. “I brought them
up from baby DJs and promoted them to
drive-time positions,” he says. “Some move
on to major markets; others become estab-
lished here. Either way, developing new tal-
ent is something we have to do, especially in
an age of consolidation.”

Even so, developing talent hasn’t come
easy. “I find that it’s getting harder to find
people who are willing to work hard and pay
their dues,” he says. “When I got into this
business—back when we played vinyl—more
people were willing to do whatever it took
Jjust to get their feet in the door. I don’t see
that mentality in many of the up-and-comers
anymore, but when I do, I'll work with them.
If they can meet me halfway, I'll help them
with their career, which is why there’s been a
lot of success stories at K]103.”

Although KJYO is enjoying its widest lead
over the rest of the pack in at least six months,
McCoy keeps a keen eye on the competition.
“We’ve got about three forms of AC in the
market, yet we're also targeted by the rock
station, so we consider everyone to be our
competition,” he says. “We’ve had some real-
ly competent programmers come through
this market, from Buzz Bennett to Jon Zell-
ner, so I never ignore the people across the
street. However, nobody has been able to re-
ally impact us, because we take a proactive
role in assessing our station.

“One of the things that has really excited
me about working here the past 10 years is
that we’ve been able to keep ourselves moti-
vated,” McCoy adds. “We’ve been No. I con-
sistently for years, but we never take it for
granted. Every year we tear our station apart
and look for areas where we may be vulnera-
ble. We attack ourselves to strengthen and
grow the station. I'm fortunate to work with
John Roberts, who is a great strategizer. He
and I set up game plans for our station that
always include how and where we could be
attacked. It keeps things interesting.”

McCoy’s experience as a programmer and
amember of the Clear Channel family bodes
well for continued success in the future,
especially with McCoy working with new
market manager John Mullen. “I've had a
relationship with the Mays family from early
on, back when Lowry used to visit the station
regularly,” he says. “It feels good to be with a
company, even as big as it is now, that has the
same people on top. It means we still do busi-
ness the same way, and our view of success
hasn’t changed. We realize that the listeners
don’t care [about] station sales or owners. All
they want is compelling radio, and while
some corporate groups may turn their sta-
tions into big jukeboxes, we will never lose

our desire to create great radio.”
JEFF SILBERMAN
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DEBUT MONITOR
MAINSTREAM TOP 40 AIRPLAY

(39) - (29) MONITOR

ADULT TOP 40 AIRPLAY
NEW ADDS INCLUDE:
KYSR/LOS ANGELES WBLI/LONG ISLAND ~ KHMX/HOUSTON
WYXR/PHILADELPHIA ~ KRQQ/TUCSON WLNK/CHARLOTTE
WKQYDETROIT WIDOUGREEN BAY ~ WFLY/ALBANY
WKC/NEW HAVEN B97/NEW ORLEANS  KMXV/KANSAS CITY

OVER 120 POP ADDS IN 3 WEEKS INCLUDING:

KIISALOS ANGELES WXKS/BOSTON WSTR/ATLANTA Y100/MIAMI

KRBE/HOUSTON B94/PITTSBURGH KKRZ/PORTLAND WXYV/BALTIMORE

WWZZ/\WASHINGTON  WXXL/ORLANDO KZHT/SALT LAKE WNKS/CHARLOTTE

KFMB/SAN DIEGO WAKS/TAMPA KSMG/SAN ANTONIO  WMC/MEMPHIS

WZJM/CLEVELAND WPRO/PROVIDENCE  KKRD/WICHITA WQGN/NEW LONDON 4 \

KISN/SALT LAKE KURB/LITTLE ROCK KISN/SALT LAKE CITY  WENS/<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>