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The Perfect Duet

This year's NAC/Smooth Jazz special issue is called
“Duets,” and the timing on this one couldn’t be
better! Smooth Jazz superstars Boney James and
Rick Braun have the
fastest-climbing song
on this week's R&R
NAG/SJ chart, with
“Grazin’ in the

MAY 5, 2000
||]§‘:, F‘W

Listening In....

Here's your chance to be the proverbial fly on the

wall. It's time for R&R’s annual NAC/Smoath Jazz

v Grass” (Warner ® issue — lovingly crafted by Carol Archer — featuring
conversations between the best and brightast radio

Bros.). It tops Most
Increased Plays and "”[ /”pl/.ﬂ'ﬂ)”.f ”[WSPAP[H and record people in the business. The discussions

debuts at No. 14. www.rronlfine.com are fascinating, and they all begin on Page 40.
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 Mu -Format Smash!

OVER 80 MILLION ALBUMS
SOLD WORLDWIDE!!!

Early Mainstream Activity:
Z100/New York: 10x WXKS/Boston: 18x WZPL/indianapaolis: 2Gx
WPRO/Providence: 12x KMXV/Kansas City: 11x WBAM/Moritgomery: 37x

Great Early Pop Stories:
Z100/New York: Spiked it and already getting great reaction!
WBAM/Montgomery: Already #1 Phones!

Now Appearing:
-“Late Show with David Letterman” TUESDAY, 6/13!!
-“The Today Show-Summer Concert Series” FRIDAY, 6/16!!

“U-571"-
THE NEW MOVIE STARRING JON BON JOVI-
#1 AT THE BOX OFFICE FOR THE SECOND WEEK IN A ROW!

* MAINSTREAM VERSION MIXED BY DAVE BASCOMBE ¢ ALEUM VERSION MIXED BY BOB CLEARMOUNTAIN ‘
PRCDUCED BY LUKE EBBIN, JCN BCN JOVI AND RICHIE SAMBORA THE ISLAND DEP JAM MUSIC GROUS

uuuuuuuuuuuuuuuuuuuuuu

. MANAGEMENT: DAVID MUNNS, PAUL KORZILIUS AND ILENE SCHREIBMAN FOR BJM B e T -
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De La Hoya Adds Heavyweight
Punch To R&R Convention

Oscar De La
Hoya, arguably the
most popular sub-
heavyweight boxer
ever to step into the
ring, and now a Capi-
tol recording artist,
will address R&R
Convention 2000 at-
tendees this June at
the Century Plaza
Hotel in Los Angeles.
De La Hoya will
speak at the CHR ses-

I N S I D E

®

management ¢ marketing ¢ sales

Just about everyone agrees that
billboards are a Jreat way to increase
cume and brand-name awareness of your
call letters ... but can you afford them?
This week, Sales and Marketing Editor
Pam Baker puts forth a couple of “bids”
from competing billboard companies and
shows how you can advertise your station

| without breaking the marketing budget.
Also this week, WBGG/Miami GSM
Michol Klabo offers a great way for you
to achieve your sales goals without

THE INDUSTRY'S NEWSPAPER

www. rrosiline.coms

AP/Wide World Photos

Oscar De La Hoya (r) prepares for his June 16 ad-
dress at R&R Convention 2000 On-Air/lGNLINE
and his June 17 match against Shane Mosley (I).

making it seem like you've got an

i elephant on your plate. And we'd like to
introduce you to the GM in our spotlight

‘ this week: AMFM Regional VP/GM and

GM of The Bob & Tom Show Chris

Wheat.

Pages 12-16

. THE FUROR OVER NAPSTER

There’s probably never been a technology
| that's shaken the record industry as much
as Napster has. This week Steve
Wonsiewicz describes one way industry
executives are responding to the issue of
free swapping of music over the Internet.
‘ - Qur E-Charts columnist, David Lawrence,
also addresses the Napster issue as it
relates to the radio industry.
Pages 36-39

e Congressmen ask the DOJ to investigate
the FCC over low-power FM lobbying;
commission sets first LPFM filing

{ window

I e FCC Chairman Bill Kennard
outlines strategic plan

« Boh Callahan advances in
Disney/ABC corporate structure

Page 3
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It’s Official: Reid Tapped
As President/CEO Of Arista

B He'll succeed Davis on July 1; Edmonds set as
CEO of new partnership as LaFace is consolidated

STEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz@rronline.com

As widely expected,
Arista Records has
named Antonio “L.A.
Reid as its new Presi-
dent/CEO, effective July
1. Reid, who co-founded
LaFace Records in 1989
with Kenneth ‘“Baby-
face” Edmonds, suc-
ceeds Clive Davis and
will report to BMG En-
tertainment President
Strauss Zelnick.

Concurrently, Arista
will consolidate LaFace
into its New York opera-
tions but will retain an of-
fice in Atlanta. The com-

Clockwise from top left:
BMG Entertainment

‘L. A" Reid, BMG Enter-
tainment President
Stravrss Zelnick and
Kenreth “Babyface”
Edmends.

pany also formed a new
joint venture with Edmonds,
who will become CEO of the
partnership on July 1.
Commenting on Reid’s ap-
pointment, Zelnick said, “Anto-
nio brings to Arista an inspired
track record as a businessman,
Grammy Award-winning pro-
ducer and deeply commitied
record man. As co-founder/co-

President of LaFace Records, he
has created a music powerhouse
and helped develop some of
today’s top pop and R&B artists.”

BMG Entertainment Chair-
man Michael Dornemann added,
“Antonio is a music executive of
rare talent and passion. His

ARISTA/See Page 29

sion Friday morning
June 16, on the topic of “How to
Be a Champion.” The entire R&R
Convention 2000: On-Air/fONLINE
program runs June 14-17.

De La Hoya was 5 years old
when he donned his first pair of
boxing glaves. He admits that
his opponent, a cousin, landed
the first blow, but he has never
looked back. As his career blos-
somed, De La Hoya has said he
uses fear as his greatest motiva-

tion. He said, “Anxiety, panic or
outright fright — that’s fear out
of control. Being relaxed, antici-
pating punches — that’s fear un-
der control”’

De La Hoya won more than
200 amateur matches, culminat-
ing in a gold medal at the 1990
Goodwill Games. In 1992 he
won an Olympic gold medal in
Barcelona, Spain and dedicated

DE LA HOYA/See Page 29

Radio’s Party Plcks Up Steam

B Clear Channel, others see record Q1 results

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Memo to the editors at Bar-
ron’s: The “party” is not over.
Sorry you left before it got
started. Signed, Radioland.

Last March Barron’s wrote a
page | obituary, titled “Party’s
Over,” about how the second
Golden Age of Radio had come
to a screeching halt. While
“dead” wasn’t said, it was im-
plied. Obits aren’t much fun to
write — and newspaper folk like
it even less when they discover
the deceased is not only still
warm, buz dancing up a storm.

And it’s Clear Channel — the

company the Barron's article fo-
cused on — that has every right
to be celebrating: Last week it
released the most successful
first-quarter results in its history.
The company said that after-tax
cash flow soared 85% from
$103.9 million to $192.2 million,
while consolidated net revenues
jumped 108% from $376.8 mil-
lion to $782.5 million. Although
Clear Channel’s Q1 net loss wid-
ened from $12.7 million (5
cents) to $39.4 million (12
cents), the company beat First
Call analysts™ estimates by 6
cents. Clear Channel managed to

EARHINGS/See Page 4

Wlnter ’00 NAC/SJ
Success Spreads

In a trend that began last
week, two more major-market
NAC/Smooth Jazz stations
earned stellar report cards in the
winter 2000 Arbitrons released
over the past week. WIJZ/Phila-
delphia moved 4.3-4.7, and
KWJZ/Seattle leaped 3.5-4.9
12+. Other NACs in Dallas and
Washington either held steady or
moved up slightly.

There was quite a bit of tu-
mult in the major markets this
rating period. New ’80s-based
Classic Hits KYPT/Seattle rock-
eted 1.9-3.9. The move seemed
to impact the market’s Oldies,
Hot AC and CHR/Pop stations.

In Washington, Howard Uni-
versity’s Urban AC WHUR-FM
expanded its No. 1 lead, while
direct competitor WMM]J lost a
full share.

Complete results from 10 ma-
jor markets: Page 28.

More people are accessing
radio station websites these
days, but visitors are growing
more discerning regarding the
content on a station’s site, ac-
cording to a Paragon Re-
search study conducted in
February that paralleled a
similar study in 1997.

The 2000 survey of 726
adults, who reported access-
ing the Internet from either

“ terested in:
Upcoming concerts list = 46%  35%
Most popular songs list  20%  38%
Artist biographies 19% 50%
Contest/game info 18%  40%
| Personality bios (15% _ 46%

Interest In Radio Stations’
Webhsite Features On Decline

Would you say that you would be very, 'somewhatz or not at all in- ;

February 2000
Very Somewhat Notatal

the home or office, indicated
that 43% have accessed a ra-
dio station’s website — that
compares to just 18% of re-
spondents in 1997.

The Web is still a male-
dominated medium (57% of
radio website visitors were
male in 2000, compared to
43% females), but the gender
gap is much more narrow

PARAGON/See Page 29

PIS i

Febwuary 1997
Very Somewhat Notalall

19% ©54% 33% 12%

42% 6% . 51% 22%
30% (25%  46% 29%
42%  22% -::50% 28%
39% 114%  50% 36%

www.americanradiohistorv.com

Check out the Inlernéi/track at R&R Convention 2000. Register atwww.rronline.com/convention or on Pages 10-11.

Austm Appomted
Hispanic/L.A. OM

By Apam JACOBSeN
R&R RADIO EDITOR
jacobson@ rronline.con

Veteran California radio pro-
grammer Harold Austm most
recently PD of
KKBT-FM/
Los Angeles,
has joined His-
panic Broad-
casting as OM
of its five L.A.
properties: |

KTNQ-AM. |
Spanish AC "
KLVE-FM.
Regional Mexican KSCA-FM
and Spanish Oldies simulcast
KRCD-FM & KRCV-FM.
Austin reports to Hispanic/L.A.
GM Gary Stone.

Austin

AUSTIN/See Page 29
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TOP 40
MOST ADDED
AGAIN

I NEED YOU

The new single and video from the Grammy®-award winning multi-platinum artist.

MUSIC FROM AND INSPIRED BY JESUS - THE EPIC CBS MINI-SERIES

OUT OF THE BOX

WZPL WWZZ WKSE WWMX
KG101 WLDI WZEE WDJX
WRHT WGTZ WSSX WXLK

Catch LeAnn on the Tonight Show May 10th

hollywoodandvine.com sparrewrecords.com W, jesussoundtrack.cam 3 Sparrow Recorint (it ) SVREB R
Prodtved fur LeAnn Rimes by the Aceynon Production CGrip ~ LeAnn Rimes appears courtesy of Curb Reconds

Wwww.americanradiohistorv.com
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Callahan Now Pres.
ABC B’cast Group

Robert Callahan has been el-
evated to President of the ABC
Broadcast
Group. Having
served as ABC’s
President of
Broadcasting
since February
’99, Callahan
now adds respon-
sibility for the
ABC Television
Network. The 20-
year veteran of
Capital Cities,
ABC and The Wait Disney Co. re-
ports to Disney President Bob Iger
and continues to oversce ABC Ra-
dio Stations, ABC Radio Networks,
Radio Disney, ABC-Owned TV Sta-
tions and National TV Sales.

“Bob Callahan is an excellent ex-
ecutive with an outstanding record
of accomplishment in television,
radio and publishing,” Iger re-

Callahan

marked. “He comes to the ABC |

Television Network at the pinnacle
of its success. We are confident
Bob will capitalize on our current
success by helping us lead our
broadcast properties into the digi-
tal age, an era in which we must
extend our programs across numer-
ous distribution platforms.”

CALLAHAN/See Page 18

WB Names lemmello
VP/Rhythm-Crossover

Warner Bros. Records has
named Franco Iemmello VP/
— Rhythm-Cross-
over Promotion.
Based in New
York, he reports
0 Sr. VP-Head/
Promotion Tom
Biery and New
York-based Sr.
VP/Promotion
John Boulos.

Biery commen-
ted, “Franco is
one of the most
respected and experienced promo-
tion professionals in the crossover
world, and I think it would also be
fair to say he is one of its pioneers.
Nobody knows this music and this
market better than Franco, and his
addition to our staff makes us a key
player in the field.”

Prior to joining Warner Bros.,
femmello was Sr. Director/Rhythm
Crossover Promotion at Island/Def
Jam Records, a post he held for
seven years. Between 1988-93 he
was Director/Music Publishing for
Jellybean Publishing. He began his
music industry career with 1985 as
Mix Show Coordinator at WQHT/
New York.

lemmelio

Bogeys For Bogart

‘ n KLOS/L.A. duo Mark & Brian helped raise more than $150,000 for the
KLOS Food Bank, Neil Bogart Memorial Fund and T.J. Martell Foun-
dation recently at the Mark & Brian Celebrity Golf Tournament. Among
the participants: Tim Matheson, Ernie Banks, Vince Neil, Daniel Bald-
win, Dick Butkus and many more. Pictured here are (I-r) Brian Phelps,
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Joe Mantegna, Mark Thompson and Damon Wayans. ‘

| FCC Moves Closer To ‘21st Gentury’

I Steering committees work on fous-part plan

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
jmarkham@ rronline.com

FCC Chairman Bill Ken- |
nard delivered to Congress
last August a draft of “A
New FCC for the 21st | §
Century,” a four-part plan |
to revamp the commission.
Just last Friday (4/28),
FCC Chief of Staff Kath-
| ryn Brown held a public
forum to discuss the status
of the initiatives. She an-
nounced that four steering commit-
tees have been established to carry
out the plan’s objectives: to create
a model agency for the digital age,
‘ promote competition in all commu-

nications markets, promote oppor-

tunities for all Americans to benefit
’ from the communications revolu-

tion and manage the nation’s air-
waves in the public interest.

e

T, Zza e

House Wants Ren

Two powerful members of the
House Telecommunications Sub-
committee have formally asked
Atty. General Janet Reno and FCC
Inspector General Walker Feaster
to investigate whether the FCC’s
extensive lobbying campaign
against the House’s “Radio Broad-
casting Preservation Act” violated
antilobbying rules.

In a sizzling three-page letter sent
late last week (4/28) to FCC Chair-
, man Bill Kennard, Subcommittee
I Chairman Billy Tauzin and Vice-
Chairman Mike Oxley told
Kennard that they did not accept his
explanation of the commission’s
lobbying efforts against passage of

Kennard

e s

0 To Inv
M Did FCC illegally lobby against LPFM hill?

‘Oxley’s anti-LPFM bill. While

« The Digital Age Steer-
ing Committee is respon-
sible for reorganizing and
creating a faster and more
functional agency as well
L | as educating and increasing
the awareness of the FCC
staff. In order to accom-
plish these goals, the FCC
has developed the Elec-
| tronic Comment Filing

System, which can be used

via the Internet for public
filing, searching and reviewing of |
comments and documents pertain- |
ing to notice and comment rule-
making proceedings dating as far
back as 1992. This committee has
also begun work on an information-
management tracking system in-
tended to provide the public with

FCC/See Page 20

=

estigate FCC |

______

speaking on the House floor the
day before, Tauzin accused the
FCC of engaging in a well-
orchestrated and illegal lobbying
campaign for low-power FM ser-
vice in an attempt to stop Oxley’s
measure. In their letter, Tauzin and
Oxley give Kennard until May 15
to furnish thern with documents de-
tailing his and the commission’s
activities and their contact with
members of Congress regarding the
Radio Broadcasting Preservation |
Act.
The request specifically asks

LPFM/See Page 20
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Edwar(i;s Appo‘inté(ﬂi‘ PDJ.

Veteran programmer
Mark Edwards has been
named PD for Greater
Media’s Rhythmic Oldies
WEJM (Jammin” Gold
95.7)/Philadelphia. He suc-
ceeds Steve McKay, who
exited earlier this week.

“This is an unbelievable
opportunity, because it pro-
vides the chance to do a
very well-targeted, locally
focused version of this for-
mat,” Edwards tells R&R. “Phila-
delphia has an amazing musical
history, and there are some oppor-
tunities to really take advantage of

i

Baltimore’s Mix M

WWMX/Baltimere has boosted
Asst. PD/Creative Services Man-
ager Steve Monz to the Hot AC’s
long-vacant programming chair. He
succeeds Adam Goodman, who left
more than two years ago to pro-
gram Hot AC WNSR/New York
(R&R 1/9/98).

“The radio station is experiencing
a ton of growth, and I felt Steve was
the right guy in the right place at
the right time,” VP/Programming
Infinity Radio Bill Pasha told

g

e

vé /Monz Up To PD" »'

G

At WEJM/Philly

that heritage in a way that
none of the other stations
in the format have done.
Jammin’ Gold is going to
| be the most exciting, com-
| pelling station doing this
.| format anywhere”
Edwards worked as a ra-
dio consultant before ac-
cepting the job at WEIM.
Prior to that he spent nine
years at WLIT/Chicago,
where he ascended to VP/
Programming. Edwards’ career has
also included stints as OM for
WSRS & WTAG/Worcester, MA
and as PD for WTPVIndianapolis.

R&R. “He’s been my right-hand
guy at Mix over the past two years
and is very deserving of this pro-
motion. Steve has exhibited out-
standing leadership skills and is the
type of guy who gets things done
now. He really understands the
product we’re putting out and
knows how to make it work in
combination with our stations.”
Prior to-coming to WWMX three

MONZ/See Page 18
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This Is No Act: AFTRA/SAG On Strike

Advertisers say offer is ‘fair and lucrative’

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@ rronline.com

On Monday (5/1) the American Federation of Television and
Radio Artists and the Screen Actors Guild went on strike against
television and radio advertisers in a dispute over residual pay-
ments to actors appearing in TV commercials. The strike began at
12:01am ET and marked the unions’ first walkout in 12 years.

According to the current formula,
which has been in use since the 1950s,
actors are paid for network television
commercials on a “pay-per-play” ba-
sis that depends on the number of
times an ad is aired. The more often a
commercial is broadcast, the more an
actor is paid. The advertising indus-
try is proposing conversion to a flat-
rate system. AFTRA and SAG have
declined the industry’s offer and want
to expand pay-per-play compensation
to commercials on cable TV — for
which actors currently receive a flat
rate — as well as establish a new pay-
ment structure for advertising on the
Internet.

SAG President William Daniels
said, “In an age of unprecedented pros-
perity for both the advertising and en-
tertainment industries, management is
crying poverty and wants to roll back
the gains working actors have made
over the past four decades.”

The advertising industry, repre-

sented by the Association of National
Advertisers and the American Asso-
ciation of Advertising Agencies, pro-
poses a flat-rate system, arguing that
“pay-per-play is outdated” and that
the unions’ offers would impose “ex-
orbitant costs on cable advertising.”

Under the deal proposed by the
Joint Policy Committee of ANA and
AAAA, there would be an immedi-
ate 4.4% increase in daily session
fees for performers and an immedi-
ate 6.2% increase in extra performer
rates. The proposal also offers a 60%
increase in cable residual rates and a
guaranteed residual rate for network
commercials. According to the new
proposal, a scale actor would receive
a guaranteed payment of more than
$4,000 for one day’s work on a com-
mercial during its first 13 weeks of
use on network and cable and even
more during the same time period for
“wild” spot use. The performer
would continue to receive payments

for the same single day of work dur-
ing subsequent 13-week periods of
commercial use.

Joint Policy Committee counsel
Ira Shepard told R&R, “The indus-~
try made what we thought was a fair
and lucrative offer. We are trying to
restructure and modernize the old
1950s contract. We have not returned
to the negotiating table because we
are waiting for AFTRA/SAG to re-
think our offer and come back to us.
The ball is in their court”

Shepard added, “The industry is
disappointed that the unions are not
accepting our offers, but we are pre-
pared to produce commercials using
professionals, with or without union
talent.”

Thé two unions represent more
than 130,000 actors across the coun-
try, most of whom are out of work at
any given time.

Despite theANA’s and AAAA’s ad-
vice that agencies not sign interim
agreements with the unions, an
AFTRA/SAG spokesperson told
R&R that some ad companies have
signed such agreements. However,
the names of those companies have
not been released.

e ———— e = e e e

Earnings
Continued from Page1

get some big things done early in the
year. For instance, it completed its
acquisition of Ackerley Group’s
Southern Florida outdoor ad division
for $300 million and announced its
merger with SFX Entertainment,
which is expected to close in Q3.

A day after Clear Channel announced
its Q1 results, Prudential Securities ana-
lysts James Marsh and Bill Lerner
raised their 2000 after-tax cash flow
estimate by a nickel to $2.75 per share,
reiterated their “strong buy” rating and
reconfirmed their $112 per share target
price. Salomon Smith Barney analyst
Niraj Gupta and Merrill Lynch’s high-
profile analyst and financial TV star Jes-

sica Reif Cohen both reiterated their
“buy” ratings on the stock and set 12-
month target prices of $100 and $105
per share, respectively.

Gupta lifted his same-station 2000
revenue growth estimate from 8.5%
t0 9.3% while sticking to his earlier
prediction that CCU will see 8%
growth in 2001. He also raised his
ATCEF forecasts by 8 cents to $2.70 in
2000 and by 4 cents to $2.51 in 2001.
Bear, Stearns analyst Victor Miller re-
iterated his “buy” recommendation,
and Morgan Stanley Dean Witter’s
Frank Bodenchak debuted new cov-
erage of Clear Channel with a “strong
buy” rating, setting a 12-month tar-
get of $110 per share.

Analysts weren’t the only ones
dancing in the street. Clear Channel

and AMFM shareholders met indi-
vidually last week, and, as expected,
both approved their merger, which is
expected to close Sept. 30. AMFM
shareholders will get 0.94 shares of
Clear Channel stock for each AMFM
share owned. The companies are still
waiting for regulatory approval. Ad-
ditional details are expected to be
unveiled next week, when Clear
Channel gives presentations from
management of each operating divi-
sion during its May 10-11 investor
conference.

More Q1 Earnings

For the most part, radio and radio-
related companies across the country

EARNINGS/See Page 8

Bill Hogan
President,
BuySellBid.com

2 kip Toek

Skip Tash
Executive VP Radio Division,
BuySellBid.com

Al

Violence Labeling Act Introduced

2rg

Senate Commerce Committee Chairman John McCain and Senator Joe
Lieberman introduced a bill Tuesday that would create a uniform label-
ing system to be applied to all movies, video games and music products. If
passed into law, the “Media Violence Labeling Act’ would amend the Ciga-
rette Labeling and Advertising Act to require manufacturers to place warn-
ing labels on violent media products. The Federal Trade Commission would
have authority over the labeling system. The proposed act does not include
TV programs. Labeling to warn parents about violent lyrics and movie scenes
has been brewing on Capitol Hill for some time, but congressional interest
increased immediately after last year's shooting at Columbine High School
in Littleton, CO.

Senators Criticize FCC Merger Review Delays

here are too many reviews held up in the system, leaving workers,

consumers and the marketplace in limbo,” Senate Antitrust Subcom-
mittee Chairman Mike DeWine and ranking member Herb Kohl said yes-
terday.“These delays are clearly unacceptable” The senators had ordered
an FCC study last month of how the commission conducts merger re-
views. The report focused on applications that have been in the FCC sys-
tem for more than 180 days without a decision. DeWine and Kohl! have
introduced the “Expeditious Action on Telecommunications Merger Act,”
which would require the FCC to issue a decision on a license transfer within
180 days of an application being filed for a merger worth $15 million or
more.

USADR Gets $41 Million In Equity Financing

B easley Broadcast Group, Bonneville International, Regent and Saga
are among the 17 new investors that have joined in the funding of USA
Digital Radio’s digital radio system. Radio One, Chase Capital Partners
and the Gannett Company invested in- USADR in April. Other leading radio
groups, including Infinity, Entercom and Emmis, had already made signifi-
cant investments in the Columbia, MD-based group. USADR is a privately
held stock corporation but could file an IPQO in the future, spokesman David
Salemitold R&R.

In other news from USADR, last week the company said it had cut a deal
with Lowpass Prototype to design and test digital injectors. Digital injectors
are used to combine digital signals with existing FM analog signais.

FCC Actions

ay Broadcasting, the former licensee of KBBR-AM, KHSN-AM, KACW-
FM & KOOS-FM/Coos Bay, OR, was hit with a $19,000 fine after
onetime employee Robert King told the commission that the company had

R&R Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago 421/00 4/28/00 Ome Year Ago  4/21-4/28
Radio Index 294.31 296.21 328.16 +11.50% +10.79%
Dow Industrials 10,789.04 10,844.05 10,733.90 -90.05% -1.02%
S&P 500 1335.18 1434.54 145243 +8.07% +1.25 %

sscsesss

V’ Online Advertising for Your Customers Equals
Revenue for Your Station!

7

V’ Thousands of New Online Avails Each Month.

/ | (4 Local, Commerce-based Content...
Over 3 Million Classified Ads Updated Daily.

a———

0/ No Upfront Costs or Fees.

‘/ Turnkey Programs for Your Sales Team.

bllysell idl.com™

Helping Broadcasters Monetize Their Website

Contact: partners@buysellbid.com 1-800-320-7870
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ﬁ I ertt efmost creative radlo on Earth. \

(M is looking for PDs, MDs, Dls, Produdtion Gods
nd other Radio Crazies fo help launch this revo-
Lon All formats, all styles, all attitudes wanted!

f you love radio, love sound, love music... if you have \
yassion, vision and an intense desire fo change the |
vorld... if you have the moxie to truly aeate Amazing
ladio, then we want to hear from you.

Vegative minds, old-line thinkers, and the creatively- | S —

hallenged need not apply. P,
E H - \! - [ .
e raw stuff 1o Lee Abiams or Dave Logan af XM Sctellite Rudio, 1250 23rd Stieet NW, Suite 57, Washington DC 20037. }W g ggf (L)'L A

o telephone calls, please. " g
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www. xmiadio.con
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Radio Business

DEAL OF THE WEEK 2000 DEALSTO DATE TRANSACTIONS AT A GLANCE
Dollars To Date:  $5,679,233,925 _ -

" KFGY’ FM/HG& I d sburg, (Last Year: $2,465,919,745.38) :KQTL-AM/Sahuiz::a (Tucson), A-Z $3.:i r::lhon N
KMGG-FM/Monte Rio Dollars This Week: ~ $44,963,000 | | 18- WP Poreesnd WGYLFMNero Beach, FL§5 15milln
and KSRO-AM & KXFX-FM/ (Last Year: $158,661,000) oA FM/D’ o ; ,

Santa Rosa. CA " . ] ° - eRuyter (Syracuse), NY $5 million
- Stations Traded This Year: 463 * FM CP/Hicksville, OH $512,000
$25 million (Last Year: 446) © WALD-AM/Walterboro, SC $76,000
Stations rlﬂdﬂd ""'S week_. 8 ® WUMX-FM/Charlottesville, VA $5.9 million
(Last Year: 47)
TRANSACTIONS

Emerald City Gleams With Santa Rosa Entrance

Snags four Northern California properties for $25 million; Clear Channel expands in Cavalier country

KFGY-FM/Healdsburg,
KMGG-FM/Monte Rio
and KSRO-AM & KXFX-
FM/Santa Rosa, CA

PRICE: $25 million

TERMS: Asset sale for cash
BUYER: Emerald City Radio,
headed by PresidentPaul Robinson.
Itowns 11 other stations. Phone: (202)
326-5240

SELLER: Amaturo Broadcasting,
headed by Lawrence Amaturo.
Phone: (707) 543-0100
FREQUENCY: 92.9 MHz;99.7 MHz;
1350 kHz; 101.7 MHz

POWER: 2.3kw at 1,950 feet; 2.05kw
at 1,122 feet; 5kw day/Skw night;
2.2kw at 1,089 feet

FORMAT: Country; Oldies; News/
Talk/Sports; Rock

KQTL-AM/Sahuarita
(Tucson)

PRICE: $3.3 million
TERMS: Asset sale for cash

BUYER: Radio Unica, headed by |

Chairman Joaquin Blaya. It owns 14

other stations. Phone: (305) 463-

0500

] SELLER: CIMA Broadcasting.
Phone: (520) 628-1200

FREQUENCY: 1210 kHz

POWER: 10kw day/1kw night

FORMAT: Regional Mexican

' WTTB-AM/Ft. Pierce and
. WGYL-FM/Vero Beach

PRICE: $5.15 miflion

TERMS: Asset sale for cash
BUYER: Vero Beach Partners Il,
headed by CEO/Director Mitchell
Rubenstein.

SELLER: Sandab Communica-
tions LP ll, headed by President
Steve Seymour.

FREQUENCY: 1490 kHz;93.7 MHz
POWER: 1kw; 50kw at 479 feet
FORMAT: Adult Standards; AC
BROKER: Biackburn & Co.

FM CP/Jena

PRICE: $25,000

TERMS: Asset sale for cash
BUYER: Black Media Works,

| headed by President Kimberly |

|

Kassis. Phone: (321) 632-1000
SELLER: Educational Radio Foun-
dation, headed by President Daniel
Bolin. No phone listed.

New York !

| WALD-AM/Walterboro

WVOA-FM/DeRuyter ‘
(Syracuse)
PRICE: $5 million

| TERMS: Asset sale for cash

BUYER: Clear Channel Communi-
cations, headed by President/CEQ
Lowry Mays. It owns more than 800 ‘

| other stations, including WHEN-AM, |

WSYR-AM,WBBS-FM,WWHT-FM &
WYYY-FM/Syracuse. Phone: (210)
822-2828 ‘
SELLER: Cram Communications,
headed by President Craig Fox.
Phone: (315) 468-0908
FREQUENCY:105.1 MHz

POWER: 42kw at 540 feet

FORMAT: Religious

jl__ Louisianna W Ohio |

FM CP/Hicksville, OH
PRICE: $512,000 f
TERMS: Asset sale for cash
BUYER: Fallen Timber Communi- |

cations. Phone: (219) 296-5829
SELLER: GMA Broadcasting Com.
Phone: (843) 689-9930

South Carolina

PRICE: $76,000 j
TERMS: Asset sale for cash

| BUYER: John Pembroke. Phone: |

(850) 942-1806 .
SELLER: Frankie Green. Phone: |
(843) 556-9202

FREQUENCY: 1080 kHz |
POWER: 2.5kw

FORMAT: This station is presently
dark. |

Contiﬁ;e_d_from Page 4

severe.

_ Virginia

WUMX-FM/Charlottesville

PRICE: $5.9 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by CEOC Lowry
Mays. It owns over 800 stations na-
tionwide, including WCHV-AM,
WCYK-FM, WVAO-FM & WVSY-
FM/Charlottesville. Phone: (606) 655-
9345

SELLER: Air Virginia, headed by
President David Mitchell. Phone:
(804) 964-1075

| FREQUENCY:107.5 MHz

POWER: 210 watts at 1,109 feet
FORMAT: Classic Hits

moved transmitters without permission and failed to broadcast station IDs, i
among other violations. Bay Broadcasting admitted to some of the viola-
tions but asked the FCC to lower the fine because the company was un- i
able to pay. The FCC denied that request, saying the violations were too

® The FCC has flagged Clear Channef’s $5.9 million acquisition of WUMX-
FM/Charlottesville, VA from AirVirginia. The commission will take a closer
look at Clear Channef’s ad revenues in the market. Clear Channel also

Continued on Page 8

CONVENTION

JUNE 14-17,2000

Century Plaza Hotel, Los Angeles, Californla

In addition to an agenda of format-specific panels and seminars, R&R CONVENTION 2000 will present, in cooperation with @“"
a special track of concurrent sessions featuring all the information you’ll need to achieve TOTAL INTERNET SUCCESS.

REGISTER NOW! Online at www,rronline.com or.call the Convention lZQQOMhotliné at (310)788-1696 to request a registration form.

(((Q’D)
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Wait till your listeners hear
what these files say.

APB [0dio Waves service delivers sound bites that
your listeners talk about.

You finally have an audio service as exciting as your radio station. APBnews.ccm'’s
investigative team opens secret government files revealing new facts about Hollywood,
national security and the 'mob.

News actualities from the crime scene. In-depth coverage of breaking news from our
team of over 200 reporters. Exclusive reports from Celebrity Courthouse - the hottest
updates on stars that fall.

Dozens of fresh cuts daily. Compelling audio for newscasts and show starters.
APBnews.com audio is memorable. And Arbitron is all about memory. Go to APBnews.com
and see for yourself. Then call Stacey Ruben to get the private Web address for the
APB I0dio WIves service.

Hear what’s inside. Call Stacey Ruben at (310) 643-4422.

RIGHT TO HEAR

radio \

YOU HAVE THE

www.americanradiohistorv.com
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Rio Business

.......................................

Earnings
Continued from Page 4

continued to defy the Barron's
“Party’s Over” theme. Here’s what
else was reported:

SFX Entertainment, which is
merging with Clear Channel, reported
that revenues increased from $276.1
million to $427.9 million, while ad-
justed EBITDA rose from $22.8 mil-
lion to $30.1 million. Net loss to com-
mon shares widened from $18.5 mil-
lion to $36.8 million, and dilutive net
loss per share grew from 37 cents to
55 cents.

Cox Radio’s net revenues grew
from $60.4 million to $75.9 million
(26%), while broadcast cash flow
jumped from $40.7 million to $49.2
million (35%). Net income soared
from $3.8 million, or 13 cents per
diluted share, to $32.9 million, or
$1.13 per diluted share — that in-
cludes a $27.9 million (96 cents per
share) after-tax gain on the sale of
KACE-FM & KRTO-FM/Los Ange-
les to Hispanic Broadcasting. On a
same-station basis, Cox Radio’s net
revenues increased 23% to $54.3
million, and BCF improved 48% to
$18.2 million.

Citadel Communications also
hit the new year running faster than
ever. Last week it reported Q1 broad-
cast cash flow soared 70%, from
$7.8 million to $13.3 million. Rev-
enues for the Las Vegas-based broad-
caster were $46.1 million, up 48%
from $31.2 million in Q1 1999. Net
loss for Citadel widened in the quar-
ter, from $9.2 million, or 36 cents
per share last year, to $14 million,
or 41 cents per share in Q1 2000.
First Call analysts had predicted a
loss of 34 cents. On a same-station
basis, net revenue was up 19% to
$31.1 million, and BCF rose 33% to
$9.6 million for the quarter.

The performance prompted
Prudential’s Marsh and Lerner, who
have set a $59 12-month target for
the group, to reiterate their “‘strong
buy” rating on the company. They
also noted that Citadel “delivered
impressive Q1 results, surpassing
our operatinig and after-tax cash flow
expectations. The outlook for the

current second quarter remains ro-
bust at this stage. We believe these
results should help stifle any con-
cerns about the outlook for midsized
radio markets following soft results
at Cumulus stations.”

Entercom Communications re-
ported record QI results, with net
revenues soaring 79% to $70.9 mil-
lion, and BCF jumping 131% to
$24.7 million. On a same-station
basis, net revenues rose 19%, and
BCF increased 47%. Earnings per
share were 0 cents, missing First Call
analysts estimates of a 2-cent gain.
Still, Entercom improved from its Q1
’99 loss of $2.48 per share, which
included a $79.8 million charge as-
sociated with the company’s tax sta-
tus. After-tax cash flow grew from
$6.4 million, or 20 cents per share,
to $15 million, or 33 cents.

Viacom also basked in the glory
of good news last week. While the
Department of Justice has already
approved the much-anticipated
Viacom-CBS merger, Viacom said
FCC approval “is expected immi-
nently,” and the merger should
close very soon after that approval.
On the financial side, Viacom re-
ported QI net income hit $76 million,
or 11 cents per share, up 11% due to
stronger-than-expected ad demand.
That beat First Call analysts’ expec-
tations by S cents. Net revenues for
the quarter rose 3% to $3 billion.
Meanwhile, analyst Frederick Moran
of Jeffries & Co. told Bloomberg that
he believes a merger between Viacom
and Yahoo! could make sense down
the road. “Tdon’t think either of these
parties is ready to do that today, but
at some point the merger of compa-
nies like Yahoo! and Viacom is a very
natural event and could be very ben-
eficial to all shareholders.”

Jefferson-Pilot Corp. said its
communications sector had earnings
hit $8.8 million, up 9% from $8 mil-
lion a year ago. BCF for the divi-
sion was up 5% to $20.1 million.
Company-wide, Jefferson-Pilot’s
earnings per share of $1.03 were 1
cent better than First Call analysts
had predicted.

A day before Launch Media is-
sued its Q1 numbers, CEO David
Goldberg predicted the company

Karmazin Is Third On Forbes’ Top 10 Eamers List

Continued from Page 6
owns WCHV-AM, WCYK-FM, WVAO-FM & WVSY-FM/Charlottesville.

¢ Three Eagles Communications, which owns KROR-FM/Hastings, NE, was slapped with a $7,000 FCC penalty
for a February '99 broadcast of The Bob & Tom Show that the FCC determined to be indecent. The show ran a parody
relating to oral sex. The company can appeal the fine.

Radio One Share Increase Approved

R adio One shareholders last week approved a plan to increase the company'’s available class A common shares
to150 million from 30 million while authorizing issuance of 1 million “blank check” shares to be used as needed
to fund future acquisitions. The shareholders, who met Friday during a special session in a Washington, DC hotel,
also approved a measure to create a nonvoting class D common share that could be used as an investment tool white
maintaining Radio One as a minority-controlied entity and preserving the tax incentives associated with that status.

AMFM Subsidiary To Repurchase 2007 Notes

MFM announced Tuesday a tender offer to holders of Chancellor Media 10.5% notes due Jan. 15, 2007. The
notes can be redeemed through the company’s $100 million buyback offer, which runs through May 30.

Court Says MP3. com Violated Copyright Law

New York district court judge has held MP3.com*liable for copyright infringement”in its creation of My.MP3.com,

adatabase that allows users to store music and then access it from any computer connected to the Internet. The
suit, filed by the major record companies, seeks billions in damages and an order to stop MP3.com from streaming
copyrighted music.

BS Chairman Mel Karmazin earned $201.9 million in salary and bonuses last year, according to Forbes magazine’s
1999 ranking of executive salaries, published this week. Karmazin followed Computer Associates International
head Charles Wang, who moved up from 39th in 1998 to No. 1 in "99 with $650.1 million, and Foundry Networks chief
executive Bobby Johnson Jr., who earned $230.5 million. Johnson and AOL head Stephen Case, who was No. 6 with
$117.1 million, were newcomers to the list. Walt Disney Co. chief Michael Eisner, who was the top earner in 1998,

§
i
!
i
B

slipped to No. 16 in 1999 with total compensation of $50.7 million.

g conditions.

bk

would beat analysts’ expectations by
at least 7 cents. And he was right:
Launch posted a net loss of $11.9
million, or 89 cents per share — 9
cents better than First Call analysts
expected. The loss was still wider
than last year, when Launch lost $6.7
million, or 79 cents per share. Total
revenues for Launch were $6.4 mil-
lion, up 167% from pro forma rev-
enues of $2.4 million a year ago.
Launch said that its user base grew
25% to 3.5 million between Q4 *99
and Q1 2000.

Fisher Companies, which owns
three stations in Seattle-Tacoma and
two in Portland, OR, had broadcast

Interep Authorizes Additional Stock Repurchases

l nterep, which recently bought back 650,000 of its shares under a March 31 authorization from its board of directors,
on Monday approved a similar plan to repurchase another 1 million outstanding IREP class A common shares. The
timing, volume of purchases and total number of shares will be at the company’s discretion and will depend on market

Continued on Page 29 |

cash flow hit $14.5 million for Q1
2000, a 126% jump. Net income for
the diversified company was $2.2
million, or 26 cents per share, com-
pared to net income of $2 million, or
23 cents per share, last year.

Gaylord Entertainment reported
that net revenue was down from
1999. The company announced a net
loss for Q1 of $15 million, or 45 cents
per share. Last Ql, net loss was $4.6
million, or 14 cents per share. Total
net revenues for Q1 dropped 6.6%,
from $113.1 million to $105.7 mil-
lion.

Sinclair Broadcasting, which
sold 41 stations in its radio opera-

tion to Entercom last year, felt the
sale in its pocketbook. Net broad-
casting revenues from continuing op-
erations rose 9% to $160.8 million,
but broadcast cash flow fell 3% to
$65.6 million. After-tax cash flow
per share dropped 11% to 16 cents,
and Sinclair said that was partly due
to the loss of earnings related to the
sale of the radio stations. Diluted loss
per share grew from 4 cents to 5
cents, but beat First Call analysts’
estimate of an 8-cent loss. Sinclair
is currently embroiled in a lawsuit
with Emmis over Emmis’ acquisi-
tion of the rights to Sinclair’s St.
Louis stations.

Reef Industries, Inc.P.O. Box 750250

STRETOCH
YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
loss, it becomes a costly proposition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great
cost-effective promotional give-aways. Just roll off what you need and
cut.

* Durable banners at an affordable price.

« UV stabilized plastic won’t fade indoors or outdoors.

« Simply FAX your logo and color separation information for a price
quotation today.

Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©2000 Reef Industries, Inc.

PLASTIC
BANNERS

Call today
800/231-6074
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AY, JUNE 44, 2000 )

'ag%.,‘ ._.-‘,___'. ot
9:00A
REGISTRATION OPENS
: 12:00-5:00PM
Internet Displays & Exhibits Open
1:00-3:00PM
| INTERNET

Introduction To Radio Websites:
I A Required Course!

1:00-5:00PM
Jacobs Media Alternative
& Active Rock Summit

8:30AM-3:00PM

Pollack Media Group
International Radio Summit

9:30-11:00AM
d PROGRAMMING
[ Cume Magnets & Recycling
4 10:00AM-1:00PM
; Jacobs Media Alternative
& Active Rock Summit

CONCURRENT SESSIONS A
11:00AM-1:00PM

TALENT
Coaching And Motivating Talent

INTERNET
Programming Your Website

1:00-2:30PM
HERITAGE ROCK/CLASSIC ROCK

INTERNET

Now That’s Radio!

How Broadband And Wireless
Devices Will Expand Your Audience

3:00-4:30PM
ALTERNATIVE

The Second Annual
Alternative Rate-A-Record

HOT AC

Taking Stock Of The industry
INTERNET

Why Didn't | Think Of That?
Learning From Real Innovators
NAC/SMOOTH JAZZ

Label Heads:

The Intersection of Art & Commerce
SALES & MARKETING
Non-Traditional Revenue

URBAN

Minority Ownership In

The New Millennium

TON/

'

_FRIDAY, JUNE 16,

N-AIR ONLINE

New Paradigms - New Methods - New Tools

THURSDAY, JUNE 15, 2000 (Continued)

7:00-9:00PM
OPENING COCKTAIL PARTY

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

2000

10:00-11:00AM
GENERAL SESSION

N

CONCURRENT SESSIONS
11:15AM-12:45PM

ADULT ALTERNATIVE
CHR

INTERNET

Chrome Wheels And Leather Seats:
How To Properly Accessorize Your
Station Website

NAC/SMOOTH JAZZ
It's The Revenue, Stupid!

P ROCK
Does Active Rock Need To Split?

ﬁ

1:00-2:45PM
LUNCH

2 .
CONCURRENT SESSIONS
3:00-4:30PM

® AC
Superstars - Part Two

P ALTERNATIVE
How Hard Is Too Hard?

* INTERNET
Would You Like Fries With That?
Turning e-listeners Into e-consumers

P SPANISH LANGUAGE RADIO

» URBAN
Radio And Records, The New Reality

_

5:00-7:00PM
FIRST ANNUAL R&R RHYTHMIC JAM

8:00-10:00PM
THE BIG FRIDAY NIGHT SHOW

Wwwweamericantadiohistorv.com

AGENDA

_SATURDAY, JUNE 17, 2000

FRIDAY, JUNE 16, 2000 (Continued)

10:00PM-12;:00AM
CLUB R&R

12:00-2:00AM
JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

[ CONCURRENT SESSIONS

11:15AM-12:45PM

CHR

INTERNET
31 Flavors: Serving Your Audience
According To Their Tastes

NAC/SMOOTH JAZZ
Tomorrow’s Technology Today

POP/ALTERNATIVE
Rate-A-Record”

ROCK
Rockin’ The Net

ﬁ

1:00-2:45PM
LUNCH

»

r

[

4 a

CONCURRENT SESSIONS
3:00-4:30PM

COUNTRY
The State Of Radio And Records

INTERNET
KWEB Is My Life! How To
Effectively Build Community Online

MUSIC RESEARCH
| Give It A 10! Using Your Website
To Test New Music

NAC/SMOOTH JAZZ
Play My Record, Dammit!

OLDIES
Defining Your Station’s ULP

ﬁ

7:30-9:30PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW -

10:00PM-12:00AM
CLUB R&R

R&R Convention 2000 Agenda Subject To Change
* ‘Rate-A-Record’ Is A Service Mark Of Dick Clark Productions
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In addition to an agenda of format-specific panels and seminars, R&R CONVENTION 2000
will present, in cooperation with @n@e, a special track of concurrent sessions featuring

all the information you’ll need to achieve TOTAL INTERNET SUCCESS.

REGISTRATION

INFORMATION ) REGISTRATION FEES )
FAX this form t0: (310)203-8450

____ 3 OR MORE APRIL 29 - JUNE 9, 2060 $450 EACH
Or MAIL to: (All 3 Attendee Names Must Be Submitted Together)
R&R CONVENTION 2000 —— SINGLE APRIL 29 - JUNE 9, 2000 $475 EACH
10100 Santa Monica Blvd., 5th Floor — EXTRA THURSDAY COCKTAIL TICKETS $ 85 EACH
Los Angeles, CA 90067-4004 _ EXTRAFRIDAY EVENT TICKETS $100 EACH
ONLINE registration ar: WWW.rronline.com — DAYPASSES Thurs. _ Frl.  Sat $225 EACH
Please print carefully or type in the form below. T ON‘SIgE ONLY REGISTRATION AFTER $550 EACH
Full payment must accompany registration form. JUNE 9, 2000
Please include a separate form for each registration.
Photocopies are acceptable. Registrations are non-transferable.

MAILING ADDRESS METHOD OF PAYMENT)

Amount Enclosed: $ — —

Name
B R Visa D MasterCard D AMEX E] Discovex[] Check D

Title
Call Letters/Company Name o o Format Account Number Exp. Date:
Street h T ) Cardholder’s Signature o
City o State Zip - Print Cardhol‘;ler's Name o

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # Faxit refund less a $75.00 administrative fee will be issued after the convention if notifica-

tion is received on or before April 28, 2000. Cancellations received between April 29
o and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
E-mail issued for cancellations after May 19, 2000 or for “no shows.”

REGISTRATION

CENTURY PLAZA HOTEL
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000. TYPE OF ROOM CONVENTION RATES ,
P — - 200.
Thank you for requesting reservations at the Century Plaza AT 4 PERSOR) 3 0 !
Hotel. Our staff would like to take the opportunity to extend PLAZA DOUBLE (2 PEOPLE) $225.00
a warm welcome to you during your upcoming meeting. PLAZA SUITES $500.00 and up
* To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major For RESERVATIONS, please call:
credit card, or you may send payment by mail. (310) 551-3300 or 1-800-WESTIN-1.
Deposits will be refunded only if reservation is Tell them it’s the Radio & Records Convention.
cancelled by May 25, 2000. Piease do not call R&R for hotel reservations. Thank you.
* Reservations requested after May 25, 2000 or after Malling Address: Century Plaza Hotel
the room block has been filled are subject to availability 2025 Avenue Of The Stars, Los Angeles, CA 90067
and may not be available at the convention rate. For discount airfare to R&R Convention 2000
¢ Check in time is 3:00 pm; check out time is 1:00 pm. please contact Aspen Promotions

(formerly MAP Promotions) at 1-800-634-5043

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

W americanradiohistonz.com
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® Chris Wheat in this week’s GM Spotlight, Page 15

* Radio meets the brave new world of webcasting, Page 16

* The Road to Success with Cathy Hughes, part II, Page 16

“Opportunities are usually disquised as hard work,
so most people don’t recognize them.”
— Ann Landers

management marketmg sales

{MARKETING }

REACH YOUR LISTENERS . . . CONSIDER BILLBOARDS

B Gain instant impact with an outdoor campaign!

In the never-ending quest
for higher cume and more
brand-name awareness,
many radio stations have
found enormous success with billboards. Some
of you might think, “That’s too expensive,” but
I'm here to dispel the myth that an outdoor cam-
paign will bankrupt your station.

By Pam Baker

Sales & Marketing Editor
pambaker@rronline.com

An outdoor campaign can be targeted to reach
a specific audience or to provide blanket market
coverage, and it can be the most efficient way to
reach the lowest cost per thousand impressions.
In addition, research shows that the more money
people earn, the more likely they are to have a
long drive to work.

For this workshop I've asked two of the
country’s premier outdoor companies to provide
sample outdoor campaigns for three markets:
Chicago, Orlando and Tucson. I requested that
each campaign deliver daily exposure to 50% of
the adult population in each market.

Eller Media Company and Infinity Outdoor
(formerly Outdoor Systems) participated. There
are many options when planning an outdoor
campaign, but the companies focused on three
forms of advertising — the 8-sheet poster, the 30-
sheet poster and the bulletin.

* 8-SHEET POSTER: Size is & fzet high by 12 fest wide,
‘Benafits: Generatas brand awareness and is ideal for new-

. product and service introductions. Targets padestrians and

* Distribution: Located in commercial areas on primary and
secondany roadways. B-sheets are frequently used in high-

- density urban neighborhoods and suburban shopping areas
a5 well a5 point-of-purchasa locales.

-30-SHEET POSTER: Size 15 12 feet high by 25 faet wide.

Benefils: Creates rapid lop-of-mind ConsUMmer Bwarensss.

Providas continuous presence, up to 18 hours every day,

resulting in high-frequency multiples.

Distribution:  Widely distributed throughout- markets o
*reflect consumer ln_rfhc patterns. Located in commercial

areas on primary and secondary roadways.

- BULLETIN: Size is 14 foat high &y 48 faet wide.

_Benetits: Delivers high frequency at cach |ocation, and
reach bullds as the bulletin i moved to new locations.
Provides continuity of an advertising message throughout
tha year.

Distribution: Positioned on highly visible, heavy-traffic
“locations such as freaways, expressways, primary road-
vrays and major intersections, .

HOW MANY AND HOW MUCH?

Instead of presenting a one-year program that
might be overwhelming, I want you to examine
what a 12-week campaign would deliver and cost.
For most stations this type of campaign is the
perfect marketing strategy during the critical
spring and fall Arbitran survey periods.

A station should spend time researching its
-optiens by asking several companies to present
programs. In each market, one company usually
has more “ownership” of a particular product.
For example, if you want to promote traffic
reports, bulletins on freeway locations might be
the best strategy. If;you-want to introduce a new
morning team, a mix of 8-sheets, 30-sheets and
bulletins might be the most cost-effective option.
Don’t meet with only one company — negotiate.

Remember, you can always pick and choose. Use
more than one outdoor company to get the
maximum results.

The figures below do not include design or
production costs. As you can see, the options
vary in price and product selection.

ELLER MEDIA SAMPLE CAMPAIGN

J0-Eheel Posier  Bulleting  12-Wk Toial 46-Wk Tuotal
Chicagn 131 units 10 units  $390,450 31,561,800
Orlands 22 units 4 units 847 470  $389 880
Tucson 16 units  2unis  §49,430  §197,760

INFINITY QUTDOOR SAMPLE CAMPAIGN

&-Sheel Poster  Bullelin  12-Wk Total  48-Wk Total
Chicagn  nfa 82 units $1,694940 56,779,760
Orlando na 14 units  S$117,600 470,400
Tucson 30 umits 10 units 795 160 $380,640

In these markets Eller Media has the advantage

over Infinity Outdoor when it comes to 30-sheet -

posters. In Chicago, for example, Eller can deliver
50 GRPs by using 30-sheets combined with
bulletins for less than one-quarter of the cost of
Infinity’s proposal. However, the 82 bulletins
that Infinity proposes will make a bigger impact
in the market.

DO YOUR HOMEWORK

How do you decide what outdoor company is
best for your station? My suggestion is simple:
Take three staff members and drive around your
city. (Don’t do this alone — you’'ll get into an
accident!) Make a list of the billboards that get
your attention. The outdoor company’s name
will be at the bottom center of the board, along
w1th the board’s identifying number. Don’t skip
this step. It will give you the power to make smart
choices and avoid wasting time. Armed with this
information, you can contact the outdoor
companies that have the products that you want.

When outdoor companies present their
campaign proposals, ask for the specifics. Don't
accept a proposal that only lists the number of
bulletins or 30-sheets. Ask for the location of each
board. Once you get a list of locations, take those
same three staff members and drive around again
and examine each board. Without exception,
double-check the location of every board. Can
you see it from a.distance? Are there any trees or
wires blocking the view? Is the board overshad-
owed by another business or a neon sign? Be
smart, do your homework, and make your
dollars work.

One final thought: Make sure that your creative
message is simple and clear. I'm sure you've all seen
billboards that try to communicate too many
meéssages. If your creative message is confusing
or too busy or doesn’t “pop,” you're wasting
your money. When you're driving around, notice
the billboards that get your attention. Is it the
colors that are used? Is it the size of the company
name? A funny joke or photo?

If your station has a successful billboard
campaign that’s delivered ratings results, we’d
love to hear from you. E-mail your success stories
to pambaker@rronline.com. We just might feature
your station in an upcoming article or on our
website.

www.americanradiohistorv.com

$ALES TIP | o,
IWEEK ™

MICHOL I{UIBo GSM
WBGG-FM/Miami-Ft. Lauderdale
Clear Channel

How do you eat an elephant? Whether
you're a seasoned salesperson or arookie,
facing your monthly budget can make H&5 &

you feel like you have an elephant on your dmner plate It
doesn’t matter whether your quota is $10,000 or $150,000 per
month, that anxious “hitting budget” feeling is the same. But
methodical thinking, careful planning and committed execu-
tion can relieve this stress. The process below should be done
for each month, three months out. At WBGG-FM, we eat our
elephants one bite at a time! Here is an outline of how it works:

Step 1: Write your elephant at the top of the page. Then
write all of the possible ways to get to that number.
Example: $50,000 Monthly Billing

1 account @ $50,000 8 accounts @ $6,250
2 accounts @ $25,000 9 accounts @ $5,556
3 accounts @ $16,667 10 accounts @ $5,000
4 accounts @ $12,500 11 accounts @ $4,546 B
5 accounts @ $10,000 12 accounts @ $4,167
6 accounts @ $8,334 15 accounts @ $3,334
7 accounts @ $7,143 20 accounts @ $2,500

Step 2: Ask what. “What is an average order for my account
list? What do I have on my station to sell, and for how much?”
This is when you should develop a “Sales Menu” based on your
station. For example, a Sales Menu could include transaction,
promotional, traffic or news sponsorships; special events and
packager, with a dollar amount attached to each item.

Step 3: Ask who. Under each item of the Sales Menu, ask,
“To whom can I present these items?” Go back to your account
list, your prospects and your tickler file. Fill in a presentation
plan for the items, and you have just laid out your activity goals
for the month.

Step 4: Decide. Look at your menu and decide what
accounts at what dollar amounts will get you to your monthly
budget — your “elephant.” If there are not enough apparent
accounts, you will have to factor in your closing ratio with new
prospects. (For example, a 25% closing ratio means you should
have four times the amount of business presented to achieve
your goal.)

That's the process. Now the AE has a clear, believable picture
of how to achieve the monthly budget he or she has created.
And doesn’t creation imply ownership of the goal? While the
implementation of AE plans rests ultimately with each
individual, at WBBG we also take our station budget, work this
same process as a team and maintain a group elephant-
consciousness. Each individual budget, no matter what size, is
important to eating the big elephant! By the way, if you check
the desk of any of my staff, there’s an elephant of one sort or
another sitting on it to serve as a reminder that hitting the
budget is done daily, one bite at a time.

KIFM-FM (Smooth Jazz 98.1)/San Dlego welcomed Lee Ritenour at the
spring Champagne Jazz Series at Thornton Winery. Visit the station’s
website at www.kifm.com for more details on its concert series.
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"Wild thing, you make my heart sing.”
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“Will you still love me tomorrow?”

And no one can save you more time and money
clearing rights to music than we can.

BMI operates as a non-profit-making organization of songwriters, composers
and music publishers that Ecenses songs for public performance.

“Wild Thing” by Chip Taylor ©1965 Renewed 1993 EM} Biackwoad Music ing. “Will You Love Me Tomorrow” by Gerry Goffin and Carole King ©1961 Renewed 1989 Screen Gems-EMI Mysic inc. All rghts reserveg. International copyright secured. Used by permissign.
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Continuing R&R’s commitment to honoring
the country’s top radio executives, this week’s
GM Spotlight acknowledges Chris Wheat. It
was 28 years ago that Wheat decided to jump
from television to radio as an Account
Executive. Last year his Indianapolis station
group billed over $30 million. Congratula-
tions!

I decided to enter the world of broadcasting
because:

“There is never a dull moment, always fun to
be had, and money!”

“Chris Wheat understands that
what we're trying to do is parody,
comedy and satire. He has to walk

a very delicate balance among

clients, listeners, us

and everybody else.”

—Bob & Tom Show co-host
Tom Griswold

L RS R e R BT

THE

BOB=TOM

SHOW

WoE

Sports Radio 1260+AM

First job in broadcasting:

“Actually, I started as a part-time film editor
for WKRC-TV/Cincinnati in 1968. My first
radio job was with WKRC-FM [now WKRQ)] as
an Account Executive.”

Career highlights:

“I was the General Sales Manager at WKRC
when it ranked No. 1 in billing, above WLW
Radio. Randy Michaels was our PD. And, of
course, there are WFBQ and The Bob & Tom
Show and their Marconi awards. Every time we
win or are nominated, I have a renewed sense
of pride and excitement about our station and
its people.”

The most challenging aspect of being a GM:

“Ego management and the continuing saga of
the ‘Radio Station Soap Opera.””

Indy's New ReCk
Alternative

My most unforgettable moment at a radio
station:

“T was named GM of WFBQ in 1985. While 1
was atfending my very first managers’
meeting, a local attorney sent transcripts of The
Bob & Tom Show to our board of directars,
including Neil Armstrong, threatening to
complain to the FCC over the transcripts.
Imagine, the first man on the moon reading Bob
& Tom bits! I assume he found them amusing.”

I'm most proud of:

“My family.”

The best words of advice I've ever received
were:

“‘Sometimes you have to leave_town to get
ahead.” They were right!”

You'd be surprised to know that:

“I like to drink beer.”

Nominate your favorite GM via e-mail to pambaker@rronling.com.

Your NIW chance fo Lie o heto

In your cluster, there’s one lousy FM station. You can turn-it to gold. Show your
owner the profits of the 24/7 FM Talk format from Sabo Media. You get all the
ammunition. You be the hero. We invented targeted FM talk and have ten years of
success in all size markets. Don’t guess at this. Go with proven success.

Call us for a confidential

strategic plan.

Tarseled W\ talk

212-808-3005

AL
\

$AB D-nEDIA -

W
¥~

[//

www.americanradiohistorv.com


www.americanradiohistory.com

16 ® R&R May 5, 2000

management

marketing

4 MARKETING F

sales

THE BRAVE NEW WORLD OF WEBCASTING

I found a wonderful quote
recently, attributed to Gen-
eral Electric CEQ Jack
Welch. It read, “If you aren’t confused, you
don’t know what’s going on.” What perfect
words to describe the dizzying array of op-
portunities that lie ahead for radio.

By Marc Guild

Interep President

We are faced with the knowledge that the dis-
tribution channels for audio entertainment are
expanding like never before. And while most
agree that radio is solidly positioned to become
an integral part of the audio entertainment ex-
pansion, no one ever said that was going to be
easy. In fact, the basic principles of radio may be
about to topple as our medium embraces these
new delivery platforms. As you read through the
soon-to-be-obsolete tenets below, it may help to
keep another quote in mind. This one reads, “The
secret of success is changing the way you think.”

RADIO IS PRIMARILY A LOCAL MEDIUM

Since its inception, broadcast radio has been
restricted by its signal strength to a limited cover-
age area. Of course, that limitation was what al-
lowed broadcasters to fully capitalize on their re-
gional ties and develop unrivaled relationships
with local advertisers.

While no one is suggesting that broadcasters
jeopardize their local advertiser relationships or
regional programming focus (still valued assets to
both local and national advertisers), the Internet’s
global distribution possibilities should not be dis-
missed.

How can you capitalize on national listening?
The options are numerous, but most likely would
involve some sort of parallel programming to
complement your local broadcasts. Whether you
divide your site into components that allow visi-
tors to click onto a “local track” or offer a separate
site that promotes a national brand image, the
added revenue potential from national advertis-
ers could be tremendous.

RADIO IS FOR AUDIO, TV IS FOR VIDEO

Anyone schooled in the ways of broadcast radio
marketing can recite the inherent value of “theater
of the mind,” or the powerful impact of imagery
transfer. However, as broadband access becomes a
reality for a growing number of consumers, stream-
ing video is a tool that radio webcasters may want
to consider adding to their marketing arsenal.

As the technology grows more refined, radio sta-
tion sites are becoming able to feature not only static
pictures, but video supplements in the form of
commercials,infomercials and product demonstra-
tions — all with the option to buy just a click away.

In the world of broadcast radio, programmers
do their best to poll the tastes of the audience, then

provide a product designed to appeal to the great-.

est possible number of people. While feedback is
welcome, the opportunity for it is limited to re-
search testing or, perhaps most tellingly, ratings
results.

Streaming, however, allows for immediate and
in-depth feedback on everything from artists to
shopping preferences. This type of targeted deliv-
ery, possible only through the Internet, is invalu-
able to advertisers. It takes “narrowcasting” to the
next level and capitalizes on the interactive nature
of the webcast medium.

RADIO IS SUPPORTED SOLEY BY ADS

Not anymore. Perhaps the greatest advantage
of webcasting is its ability not only to reach con-
sumers, but to turn them immediately into custom-
ers. And the means to do that are becoming in-
creasingly sophisticated. Advertisers can now use
any of a variety of creative options to entice sales,
from product demonstrations to printable coupons
to actual purchasing opportunities. And the highly
personalized ads mentioned above optimize the
chances that consumers will actually purchase an
advertised item.

Another potential revenue stream challenges

et another basic tenet of our business: Radio is

free. That may remain true as broadcasters begin
streaming over the Internet, but it is worth noting
that some content providers, such as cable net-
works, are contemplating various subscriber struc-
tures for original web-based content as well as a
pay-per-visit option, similar to cable’s pay-per-
view, for concerts or other special events.

SIZE MATTERS

It used to be that radio stations in the largest
markets had the potential to reach the largest au-
dience. Again, in the world of streaming, this no
longer applies. According to Arbitron’s webcast
ratings — admittedly not yet representative of the
entire audio-streaming pie — the two stations with
the largest online audiences are from Johnston, TX
and Monterey-Salinas, CA.

Granted, the streaming game is just beginning,
and as both ratings services and marketing efforts
increase, the players will surely change. Moreover,
online listening may end up to be more a game of
aggregate strength than individual dominance. On
the other hand, these small-market stations with
the big online numbers show that the playing field
has changed. And while the rules may not yet be
fully defined, we are certainly in for an exciting
challenge. Let the games begin!

GENERATING WAVES [

KTWV (The Wave)/Los Angeles is giving listeners a a
chance to win a trip a day to Hawaii all year long! l
Each morning at 7:45am morning talent Paul §
Crosswhite reveals when the NAC/Smooth Jazz
station will be announcing the daily winner. During
the designated hour a winner is announced, and the
winner has one hour to claim the trip to Hawaii. .
How can the station afford to give away a trip a day?
Remarkably, KTWV Dir./Marketing & Promotions Bonny
Chick was able to secure all the hotel partners and airfare on
trade for mention! “That was quite an accomplishment, and
I'm pretty proud to say we were able to pull that off, because
| know that my peers in other markets in the format haven't
been able to achieve that,” comments Chick.

in addition to the on-air benefits, this promotion
generates many dollars in nonspot revenue.

> -

Listen to 94.7fm!

. th Go to Hawaii for free! THE Wav|

94.7 KTWV

wwe F47waew cun

The promotion is divided into five phases that represent
each of the Hawaiian destinations. Each phase has a sales
package that includes logo placement on billboards, buses,
direct maifl and a full page in the station's Airwaves magazine.
In addition, the client is tagged on 60-second promotional
spots (10 per day). Each phase runs for 8 to 10 weeks and
begins with a station remote. Sponsorship packages have
been sold to Mercedes-Benz, Taster's Choice and GoToOnline.
com. Visit KTWV's website at www.947wave.com.

www.americanradiohistorv.com

A POSITIVE DIFFERENCE

“I was pregnant at 16, a mother and married at
17 and divorced at 18. My son, Alfred, is 35
now. When he was placed in my arms, my whole
life changed. He was a personal responsibility who would be with me the
rest of my life. He was the reason | went into business, the reason | took
classes to advance myself, the reason to succeed,” said Cathy Hughes,
founder and Chairwoman of Lanham, MD-based Radio One, the first
publicly held company headed by an African-American woman. It owns 48
stations in 19 markets nationwide. Hughes' son, Alfred Liggins, is
President of Radio One.

How did Hughes succeed without an extensive formal education? “I
always took the courses | needed to further my career, and I'm a big reader.
Anything a person needs to know is written in & book. If you can read, write
and do arithmetic, you have what you need. There are many successful self-

educated individuals. I've studied the lifestyles and knowledge

P e— of successtul people who have

g THE RDAD j come before me. I'm not shy in

i seeking advice.” About successful
|- 2 = === people, she adds, “Call them up. It
| might be your lucky day, and you'll
get your call through. I've gone to
lectures to meet these people. Have
specific questions and specific needs you address with them.” How did she
raise the money to buy her first radio station? “I tried for two years to
secure financing. After 32 refusals, | went to Chemical Bank. Lydia Colon, on
her first week on the job, made her first loan, and it was to me. The first
female loan officer | presented to made the loan, which illustrates the need
to have women in decisionmaking positions. But it's the law of averages.
You ask enough people tong enough, and you'll eventually get a yes.” For
Hughes, persistence paid off — with each rejection, she learned what
lenders wanted and how to present to them.

in the early days of her first station, WOL/Washington, DC, Hughes
began an unusuat but effective sales practice that could be very useful to
you. “How do you get a merchant's undivided attention? At the cash
register. We'd have a fund of $500, and five of us would take $100 apiece.
Then we'd call on local merchants, say, Joe’s Crab House. When the
owner was there, we'd buy a bushel, and we'd always linger. Qur strategy
was o spend money with merchants so they'd spend with us. They
remembered we were customers, and it's a lot harder to put a customer
out than it is a salesperson. To this day there isn't anything that we
purchase that we don't consult our client list about first.

| asked Cathy how she motivates her personnel. “The key is what the
Japanese do. When the employees feel they're an integral part of your
organization, they’ll adopt your mission and make it their own. They're not
carrying out your mandate, they're carrying out their own mission. They'll
perform at+heir best, and they'll stay even when more lucrative offers
come. When | come into our stations, | want them to know that | know
their names and what they do. | ask how long they've been with us and if
they like what they do. You spend more time at work than you do
anywhere else, and | want it to be pleasant. Sometimes we’ll help an
employee find another job within our company or, if need be, someplace
else. We have one employee who has left and come back five times.
Things change, and just because we can't get along in 2000 doesn't mean
we won't be a great team five years later.”

What additional advice does she offer to maximize employee perfor-
mance? “If | do everything in my power to make sure my people are the
best, my company will be the best. If you develop your people, your
business follows suit. in America it’s all about ‘What can we do to
increase shareholder value?’ Too often companies respond like J.C.
Penney did, closing 300 stores and laying off their people. The answer is
to get your people to a higher productivity level.”

As a final unconventional but helpful tip, when an employee quits or is
fired, “They walk with some money in their pocket. Everybody gets
severance. A $30,000 secretary helped make money for us, and now she
won't be able to pay her bills while she tries to find a job.” By giving her a
check, Hughes says, “I'll feel that we did the right thing. It's compassion,
love and understanding. Success is an ongoing process, and when you
look at the final chapter of your book, in how many lives will you have
made a positive difference?”

By Dick Kazan

% _ —

M

Next week: If you want to be the best, then you learn from the best. And
when it comes to radio, Mickey Luckoff, President/GM of KGO/San Francisco,
is definitely one of the best. KGO has been No. 1 in every Arbitron book
since summer 1978. Luckoff will share some of his secrets for success.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States and is a Southern Cali-
fornia real estate investor. E-mail your comments or questions to him at
rkazan @ix.netcom.com.
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If time is money, what
n'

£ ot you get for an extra

radio commercial every
ten minutes’

're in the radio business to
vake money (and who isn’t)
you need

“Cash’’

Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without
reducing program content. It
does it without affecting pitch
or creating a “chipmunk effect,”
It does it in stereo or mono. It
does it in variable amounts,
adding from zero to five
minutes, within two minutes to
two hours.

Cash, from Prime Image - you
don’t need one unless you want
to make some.

sanradiohistorv.com
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Barnstable/Memphis
Ups Yoken To Pres.

Tony Yoken has been elevated
from Exec. VP/GM to President/
GM of Barnstable Broadcasting’s
Memphis cluster, which includes
Country WGKX-FM, Urban Old-
ies WRBO-FM and Classic Hits
WSRR-FM.

“Tony has performed exception-
ally with each additional challenge
and increased responsibility,”
Bamstable CEO Alan Kaneb com-
mented. “I have great confidence
that he will excel in his new posi-
tion.”

Yoken has worked at the
company’s Memphis stations for 13
years, having joined WGKX as an
AE in 1987 and moved up to
WSRR’s VP/GM in 1994. He was
named Exec. VP/GM in March *98.
“We've assembled an outstanding
group of high-performance broad-
casters in Memphis, who are con-
fident and enthused about radio in
the 21st century,” Yoken remarked.
“I look forward to sharing future
challenges and successes with a
great local team and an innovative
and knowledgeable corporate of-
fice”

B T

Radio Recruits
e

-

Hispanic Broadcasting's WADO & WCAA/New York recently hosted a
reception for broadcasting students at its studios in conjunction with
the New York Market Radio Association and the International Radio &
Television Society Minority Career Workshop. Here, VP/GM Felix Perez
(top row, second from right) is surrounded by students at the event.

Jones In The Box As VP/Programming

John Jones has joined Miami-
based The Box Music Network as

rience in television and radio will

EXECUTIVE ACTION

ClickRadio Welcomes Seven New ‘MusicGuides’

F ormer WAXQ/New York programmer Amy Winslow has been tapped
as Director/Entertainment Programming for ClickRadio. The Internet-
enhanced digital radio service has also tapped Dustin Goldfarb as Enter-
tainment Programming Coordinator, while the following industry vets have
been given format-specific duties:

* Marshall Chess will develop music and programming content for Blues
formats, including Contemporary, Electric and Classic Blues. He had been
President of Chess Records.

* Keith Hastings will consult the Active Rock format while maintaining
his position as WLZR-FM/Milwaukee's PD.

* Bruce Warren will guide ClickRadio’s “Eclectic” formats and continue
as PD at WXPN/Philadelphia.

* Roxy Myzal, who produces the nationally syndicated HardDrive pro-
gram, will develop music and programming for the Hard Rock formats.

* Richard Winn will consuit in the development of ClickRadio’s Elec-
tronic music formats. He currently serves as producer of the nationally
syndicated Modern Rock Live show.

“These new ‘MusicGuides’ augment a world-class programming team
that has come together to deliver exactly what the music listeners want,”
said VP/Entertainment Programming Charlie Kendall. “ClickRadio is a new
way to listen to music wherever you choose and the most exciting thing to

VP/Programming Director. He was
most recently Sr. Music Program-
mer for Canada’s MuchMusic/
Much More Music.

“We are very pleased to have a
veteran like John joining our team,”
said Sr. VP/Programming Peter
Cohen. *“His extensive music expe-

be an extremely valuable asset to
The Box.”

Prior to joining MuchMusic in
1995 as Sr. Producer, Jones was
MD at CFNY-FM/Toronto and
worked as MD at CHFI-FM/
Toronto between 1986-92. He be-
gan his career as PD at CKLN-FM/
Toronto.

-

happen in radio since the move from AM to FM.”

Infinity Resets Sales Dept. At Pittsburgh FMs

I nfinity has promoted Matthew Rodriguez from NSM to Sales Captain for
its Pittsburgh FMs: WBZZ, WDSY & WZPT. Rodriguez, who aiso be-

You can thank

* JRA FISTELL

(Talk 2)

alien abductions.

(Talk 1)

Overnight talk with a
tongue-in-cheek twist.

SLEEPLESS
NIGHTS?

Fistell & Paparelli.

Tues.-Sat. 1-6 a.m. ET

The most interesting thing to
happen to overnight since

* JUDI PAPARELLI
Tues.-Sat. Midnight-5 a.m. ET

NO ISSUE IS
TOO HOT

That’s what makes
“The Gene Burns Program”
so COOL.

He’ll heat up your ratings.

comes GSM for 'ZPT, joined the cluster last September.

“Matt brings us a wealth of broadcasting experience,” Infinity/Pittsburgh
VP/GM Don Oylear said. “He’s also worked in Tampa as LSM atWLLD and
Recruitment Director for the Infinity Radio Group.”

Keith Belden assumes Rodriguez’s previous post as the FM group’s
NSM. He had been serving asWZPT's interim GSM and continues to serve
as Infinity/Pittsburgh’s Research Director. Oylear added, “Keith is a key
player on our management team, and his versatility allows us to deploy him
where we need him most.

Linda Kearns becomes GSM for WBZZ, which is where she began her
broadcast career in 1984. She has spent the last 12 years as an AE at
WPXI-TV/Pittsburgh. ~

Silipigni Set As VP/Eastern Sales For USRN

D ick Silipigni, a radio advertising sales veteran who has spent most of his
career with CBS, has joined United Stations Radio Networks as
VP/Eastern Sales. In his new role Silipigni will oversee the sales force in
that region while marketing the networks’ daily service and inventory to
advertisers and agencies between Maine and Florida.

Silipigni reports to USRN Exec. VP/GM Jim Higgins, who commented,
“As the network continues to flourish with original program offerings and
new marketing opportunities for its clients and advertisers, talented sales
professionals such as Dick are integral to the company’s growth and suc-
cess.”

Silipigni has more than 20 years of experience and began his career in
sales atWCBS-AM/New York. After rising to Director/Sales there, he joined
CBS Radio Networks as Sr. VP/Sales and held that position for nearly 10
years. Silipigni continued in a senior sales role following the merger of CBS
Radio Networks and Westwood One, and in 1999 joined Metasound Sys-
tems, where he directed the sales efforts for the digital audio messaging
service company.

In related news, Susan Moore has been elevated from Sales Coordina-

TWO NEW REASONS TO STAY

UPALL NIGHT

* 80 Talk Shows -
Broadcast simultaneously on the internet: www.talkamerica.com

460 Affiliates

The Quality Shows

TALK AMERICA
(781)828-4546

2477

12 Noon - 2 p.m. ET
MONDAY - FRIDAY

Radio Networks

Fresh 24 bo.g»rs a day!
WorldWeb
NEWS NETWORK

100% Barter

ol
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tor to Manager/Sales Support.

Callahan

Continued from Page 3

Callahan joined the company’s
Fairchild Publications in 1981 as
Sales Manager of Multichannel
News and was promoted to a vari-
ety of sales and publishing posi-

tions. He subsequently served as Sr.
VP & Group Publisher at Fairchild
in 1987, then moved to Sr. VP of
ABC’s Diversified Publishing
Group. He was promoted to Presi-
dent of the Radio Networks in July
’90 and President of the ABC Ra-
dio Group in April *96.

e e aaa a a= = TS Lt DR M T T ek R L

Monz
Continued from Page 3

years ago Monz did nights at
WZMX/Hartford and was Produc-
tion Director at WBAB/Long Is-
land, NY.

“Being APD was very similar to
having the PD title,” Monz told
R&R. “Our goal is to do things
bigger and better than the day be-
fore. Nothing has changed in that
regard or with the staff.”

e
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. Or an eight share in a highly competitive 15-station
N top 200 market for less.

We've got that ... and more!

It's time to revise old thinking.

In "The Music Clustering of America" Coleman
Research discovered among 24-54 adults classical
was one of the two highest-scoring music
clusters. It took specialized modern radio
formatting and in-depth music research to
discover how to get the big ratings and revenues!

“Announcers are knowledgeable Now 16 happy affiliates later and growing,
B Sencly, ot PO pemd""“s’. o Superadio’s World Classical satellite format is
MUSK IS exce . ° o .
NeII:vod( has been a sigl:iﬁwm part establishing itself as an easy

moneymaker in some of
America's most competitive
major markets.

of our very respeciable ratings.”

Steve Murphy, PD,
WFMR/Milwaukee

u$ales and audience share Perfect to replace that

have steadily increased since we underperforming AC,
switched to the format.” Country, Alternative, or
Rock station. World Classical

Tom Beauvias, President,

Haith Broadcasting, Grand Rapids is a format with legs, reaching

demos which advertisers love.

The numbers will amaze you. Let us show you how World Classical

can make money for you.

Listen to World Classical live now at www.broadcastmusic.com

wWWWwW.americanradiohistorv.com
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McLellan Beyond
Nat’l East Coast
Director/Promotion

Los Angeles-based independent
record company Beyond Music has
tapped Karen McLellan as Na-
tional East Coast Director/Radio
Promotion. Based in New York, she
reports to Head/Promotion Jack
Satter. .

McLellan will direct AC and Hot
AC promotion and assume North-
east regional responsibilities for
CHR, Adult Alternative and CHR/
Rhythmic. She was previously As-
sociate Director/AC & Secondary
Promotion at Jive Records.

“I am thrilled to be working again
with Jack Satter,” McLellan said.
“Beyond Music has.an amazing ros-
ter, along with many talented people
behind it. I look forward to my op-
portunity to help Beyond grow in
the world of AC and Hot AC, as
well as to break new artists in other
formats.”

FCC

Continued from Page 3

easy access to agency information.

* Through the Competition Steer-
ing Committee, the FCC has formed
a cooperative federal-state joint con-
ference to encourage the deploy-
ment of advanced telecommunica-
tions services to all Americans. It
has announced six regional fie]d
hearings to gather information on
the status of deployment of these
services.

* The Opportunity Steering Com-
mittee strives to carry out the FCC’s
plan to give all Americans access to
communications resources and has
gone forward with efforts to amend
the commission’s rules to expand
the kinds of telecommunications re-
lay services available to consumers.
The commission has proposed rules
that would require television broad-
casters in the top 25 TV markets and
the largest national video program-
ming distributors to make video de-
scriptions in their transmissions
more friendly to visually disabled

Dance. .

Capitol recording artist Dave Koz picks up a few cooking tips from chef
extrordinaire Emeril Lagasse while preparing for an upcoming live ap-
pearance on Emeril Live May 17. While Emeril whips up a spring feast
during the show, Koz will perform numbers from his current CD, The

LPFM

Continued from Page 3

Kennard to “identify all FCC person-
nel who were involved in any way
in formulating, drafting, reviewing,
generating or disseminating any ma-
terials regarding H.R. 3439 in the
week prior to the April 13, 2000
House floor vote on this bill.” It also
notes that the FCC sent faxes to
members of Congress and their staffs
on April 13 and “attached letters
from several organizations (including
the Consumers Union, the Low
Power Radio Coalition, the National
Council for The Traditional Arts and
the AFL-CIO) in opposition to H.R.
3439.” The duo wants to know how
these letters were obtained, why they
were included and whether FCC per-

Americans. The FCC has also
adopted new EEO rules that reiter-
ate the commission’s position on
antidiscrimination policies and em-
phasize broad outreach to all quali-
fied job candidates for positions at
radio. TV and cable companies.
LPFM efforts have also been set in
motion (see related story. Page 3).
» The Spectrum Steering Com-
mittee has been working on improv-
ing the sharing of the limited spec-
trum space among government and
non-government agencies. The FCC
is also considering rules on using

sonnel requested, encouraged or had
advance knowledge of the letters.

In their letters to Reno and Feaster,
the lawmakers said they are con-
cemed with two aspects of the FCC’s
lobbying tactics. “First, by employ-
ing an inordinate amount of public
resources for the sole purpose of de-
feating H.R. 3439, the FCC appears

to have flatly disregarded the Anti-

Lobbying Act’s clear prohibition
against using congressionally appro-
priated funds to influence the votes
of members of Congress. Second, we
believe the FCC engaged in statuto-
rily prohibited ‘grass roots” lobbying
by soliciting interested third parties
to contact members of Congress and
to urge those members to oppose
H.R. 3439

Despite the threatening nature of

Ultrawideband and Software De-
fined Radio technology to use spec-
trum space more efficiently.

Kennard is hopeful for the future
of the FCC and the implementation
of the plan. “This report card shows
that the FCC is fast becoming a one-
stop digital shop for consumers,” he
said. "We are promoting competi-
tion in all communications markets,
creating opportunities for all Ameri-
cans to benefit from the communi-
cations revolution and managing the
electromagnetic spectrum more ef-
ficiently than before.”

UPDATE

106-3.com.”

nity, as we just debuted ‘Hot 96.5, a

Equity Elevates LeBlanc To Dir./Programming

HTE/Little Rock PD Larry LeBlanc has been named Director/Pro-
gramming for Equity Broadcasting’s KBBL-AM, KLEC-AM & FM,
KAWW-FM & KHTE-FM/Little Rock. He was most recently PD for CHR/
Pop KHTE (106.3 MHz), which swaps frequencies with Alternative KLEC
(96.5 MHz) and becomes CHR/Rhythmic“Hot 96.5" KLEC, where PD Corey
Deitz will now concentrate on his morning duties, is now known as “Lick

“This a great opportunity, and | appreciate the confidence that owner
Larry Morton and VP/Radio Gordon Heiges have placed in me; LeBlanc
told R&R.“Corey Deitz did a great job establishing KLEC. Fortunately, | get
an opportunity to pick up where he left off to continue to build a strong
audience for Little Rock. We also are under way with an exciting opportu-

LeBlanc's other programming experience includes serving as Asst. PD
at KSMB/Lafayette, LA and as PD at WTGE/Baton Rouge.

new Rhythmic CHR for the area”

the congressional inquiry, the FCC
does not appear to have been dis-
suaded from its mission to expand
access to the airwaves. Keeping to
the course it set Jan. 20, when it nar-
rowly voted to begin LPFM service,
the commission said Friday that it
will begin accepting the first round
of applications for the proposed low-
power FM radio service between
May 30 and June 5. The. 12 jurisdic-
tions that will be allowed to file dur-
ing this window are Alaska, Califor-
nia, the District of Columbia, Geor-
gia, Indiana, Louisiana, Maine, the
Mariana Islands, Maryland, Okla-
homa, Rhode Island and Utah.

But National Public Radio Presi-
dent/CEO Kevin Klose believes that,
in establishing this filing window,
the FCC is acting hastily, because it
has not resolved interference issues.
“Unless the FCC addresses these is-
sues prior to accepting LPFM appli-
cations,” Klose said, “any subsequent
remedial measures regarding basic
interference questions threaten to dis-
rupt individual LPFM stations and
the service in general.”

Neither the FCC nor the NAB
would comment.

LPFM Ad Attacks NAB

Meanwhile, low-power radio ad-
vocates turned up the heat on politi-
cians Tuesday (5/2). starting their
own media campaign to promote
LPFM service. “Act now to save

America’s last chance for local ra-
dio.” screamed a full-page ad that ran
in the Washington Post, Chicago Tri-
bune, New York Times. Arizona Re-
public and a number of other dailies.
The ad. placed by the Public Media
Center in San Francisco in coopera-
tion with the Media Access Project
in Washington, DC. attacked the
NAB for waging what the ad claims
is a $5 million campaign against the
FCC’s low-power radio proposal.

Media Access Project Director
Andrew Jay Schwartzman told R&R
that the Tuesday ads were the first of
a “10-day or two-week campaign. It
depends on what kind of feedback
we get.”

Ad placement was determined by
the home states of legislators who
will be voting on S. 2068, the Sen-
ate version of the Radio Broadcast-
ing Preservation Act. The ad was also
set to appear this week in Roll Call
and The Hill, two influential Capitol
Hill weeklies, along with 25 of the
biggest college dailies, Schwartzman
said. He added that the initial re-
sponse to the ad was “very signifi-
cant. We've had four times our regu-
lar hits on our website. and the
phone has been ringing off the hook.
There’s been significant public inter-
est, and ['m told that we’ve been get-
ting a lot of positive response on the
Hil”

— Jeffrey Yorke & Julie Gidlow

1 \
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KQBZ-FM
Seattle

Already Cleared on

Over 20 Markets including:
WKRK-FM - Detroit + KYNG-FM Dallas
KQBZ-FM Seattle + KSTE Sacramento
KOTK Portland + WINZ Miami

KNUU Las Vegas * KALL Salt Lake City

Monday - Friday Noon - 3p EST

Listen 24/ 7 on www.fisherentertainment.com

831-420-1400
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Digital audio delivery.
Available in S, M, L and multi-market sizes.

Whether you need a standalone digital storage system for a single, small radio station
or the ability to share audio and data among multiple stations in various markets, we've
got a solution that'll fit like a glove. Take a good lock at DAD 32 from ENCO Systems.
It's powerful, flexible and modular, designed to support you no matter what your
application. DAD_ 32 works in live assist, automaticn, production and news. Integrate
scheduling, billing, news and audio delivery. It’s easy with the powerful ENCO DAD_ 32.
And ask us how you can share your resources among any number of stations—efficiently,

effectively and easily. DAD_ 32 make a perfect fit. Try us on for size.

800-622-0022 s www.harris.com

www.americanradiohistorv.com

Play, produce, schedule and
share audio with multiple statians
from your ENCO DAD 32
workstation.

next level solutions

WIRELESS
BROADCAST
GOVERNMENT

NETWORK SUPPORT

y/\MIS

©1999 Harris Corporation.
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Newsbreakers

National Radio

1

®* WESTWOOD ONE signs a
multiyear agreement to air the

Wimbledon Tennis Championships. ]
The 2000 tournament takes place June
26-July 9. For additional information,
contactTelly Wong; (212) 641-2057 or
twong @ westwoodone.com. l

® FOCUS ON THE FAMILY launches
Renewing the Heart Radio, a call-in
program for women hosted by Janet
Parshall. For additional information,
contact Lisa Anderson; (719) 548-5883
or andersic @fotf.org.

Records

® JIM NOBLE rises to Sr. VP/CIO for
Warner Music Group. He was most re-

cently the head of IT strategy at Gen-

eral Motors.
L]
Radio

o GINA DeWITT s uppedto Dir/PR&
Marketing for NBG Radio Networks.
She was most recently a Marketing Co-
ordinator for the engineering firm TKS
Group.

Products & Services

® PREMIERE RADIO NETWORKS |

partners withRATETHEMUSIC.COM to
launch online music-testing services
employing the latter company’s testing
system.

® STEVE CAMDEN is promoted toVP/
Affiliate Operations for Business-
TalkRadio. He rises from Clearance Mgr.

I for the company.

PROS ON
THE LOOSE

Steve Garland, PD, KMGG &
KXFX/Santa Rosa, CA (925) 778-
7768.

Industry

® EDWIN FRIEN-
DLY Hl moves into |
the new post of |
Exec. VP/COO for |
Ticketmaster Inter-

national. He was e
previously a pro- -
ducer and consult-
antfor Storm Enter- .
tainment. Friendly

T e e———— .

Changes

AC: WVMX/Cincinnati elevates
APD Erin Dewerff to MD ...
KRBB/Wichita appoints Todd Tay-
lor APD.

CHR: KRBE/Houston nighttime co-
host Roula Christie segues to
morning co-hosting duties at WIOQ/
Philadelphia ... WOWZ/WOWB/
Utica, NY nighttimer Jammin® Jay
exits ... Former KDMX/Dallas
morning driver Alan Kabel has re-
located to Minnesota. Reach him at
alan@alankabel.com ... Former
WXLO/Worcester, MA personality
Kid Cruise joins WJYY/Manches-
ter, NH for mornings.

Country: WYNY/New York PD
Monte Maupin-Gerard exits for
Internet company Im YourRadio.
com ... KUBB/Merced, CA taps

Stefan Carpenter as PD/pm driver,

CONDOLENCES
Former WWRL/N.Y.DJ Enoch
Gregory, 63, April 23.
KAGH/Warren, AK News Dir.
Charlie Park, 66, April 27.

replacing Steve Randall ... WGGY/
Wilkes Barre hires Mike Evans as
MD ... KKHN/Honolulu night per-
sonality Johnny Helm moves to
mornings, replacing the exiting
Charlie Garrett, while part-timer
Rich Brooks segues to nights.

NAC: KKIJZ/Portland hires Lisa
Karr as evening personality.

News/Talk: KRILLA-AM/Los Ange-
les, WLS-AM/Chicago, WMEX-
AM/Boston and WAVA-FM/Wash-
ington affiliate with The Wall Street
Journal Radio Network ... Dan Kyle
Joins WTMJ/Milwaukee as sports
anchor ... Clear Channel’s WCKY-
AM & WOFX-FM/Cincinnati reach
an agreement to broadcast Bengals’
NFL games, beginning with the
2000 season.

Oldies: Gary Mclntyre takes over
mornings at WIPS (Oldies 93.5)/
Evansville, IN.

Urban: WJHM/Orlando weekender
April D. rises to ND, while
nighttimer Jay Love ascends to
MD. The station also inks Jerry
Clifton as a consultant.

National Radio: Jones Networks
syndicated talker and WSB-AM/At-

lanta host Neal Boortz joins
NewsMax.com as an online colum-
nist.

Records: Pierluigi Gazzolo is
named VP/MTVi Latin America ...
Ultimatum Music taps Dave
Bagley as Dir./Sales ... Innovative
Distribution Network takes on U.S.
distribution of Germany-based
indie Ruf Records, which is form-
ing counterpart label Ruf America,
with Ira Leslie as its President ..
Red Distribution ups Jim
Cooperman to SVP/Business &
Legal Affairs and taps Mitchell
Wolk as SVP/Finance & Adminis-
tration. Marla Shatz joins as VP/
Int’] Marketing ... Steve Stevenson
becomes Sr. Dir./Visual Marketing
for Qwest Records. Also, Stacy
Turner is named the label’s Dir./
A&R ... Cindy Doti moves up to
Mgr./Retail Promotions & Admin-
istration for Columbia Records. Ad-
ditionally, Rick Moses climbs to
Nat’l Dir./Urban Sales for the label.

Industry: Launch Media and BBC
Worldwide team up to offer the
latter’s BBC radio programming to
Launch’s affiliates worldwide ...
Beth Bryan is named Arbitron
Cable Services Acct. Mgr. ... Valerie
Brown becomes VP/Marketing for
Music.com.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

CATHERINE WHEEL Sparks Are Gonna Fly
METALLICA | Disappear

PEARL JAM Nothing As It Seems.

A PERFECT CIRCLE Judith

U.P.0. Godiess

Alternative

COUNTING CROWS Mrs. Potter's Lullaby
PEARL JAM Nothing As It Seems

A PERFECT CIRCLE Judith

CHRMot AC

AALIYAH Try Again
MARY J. BLIGE Give Me You
CELINE DION | Want You To Need Me

Mainstream AC
GUSTER Fa Fa (Never Be The Same)

Lite AC

No Adds .

NAC

JAMES & BRAUN Grazin’ In The Grass
uc

JAY-Z Big Pimpin’
LUCY PEARL Dance Tonight
TRINA Da Baddest Bitch

BROADCAST PROGRAMMING
Walter Powers (800} 426-9082

Alternative

Teresa Cook

FENIX TX All My Fauit

LIMP BIZKIT Take A Look Around
MOBY Porcelain

STROKE 9 Letters

Hot AC

Josh Hosler
SPLENDER | Think God. Can Explain

CHR

Josh Hosler

BLAQUE | Do

EMINEM The Real Slim Shady

BEN HARPER Steal My Kisses

NINE DAYS Absolutely (Story Of A Girl)

Rhythmic CHR

Josh Hosler

EMINEM The Real Slim Shady
EN VOGUE Riddle

'N SYNC It's Gonna Be Me
SAMMIE | Like It

Urban Contemporary
Josh Hosler

No Adds

Soft AC

Mike Bettelli
JOHN TESH t/RICHARD PAGE When She Loved Me

Mainstream AC

Mike Bettelli
CHRISTINA AGUILERA | Tum To You

Mike Bettelli
No Adds

JONES RADIO NETWORK
Jon Holiday « (303) 784-8700
Adult Hit Radio

JJ McKay

RED HOT CHILI PEPPERS Otherside
BRITNEY SPEARS Qops! ... | Did It Again
Rock Classics

Rich Bryan

PETER FRAMPTON You Had To Be There
STEELY DAN Jack Of Speed

Soft Hits

Rick Brady
CELINE DIGN | Want You To Need Me

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339
Chaice AC

Yvonne Day

CREED Higher

NO DOUBT Simple Kind Of Life
STING Desert Rose

New Rock

Steve Leigh

METALLICA [ Disappear

NO DOUBT Simple Kind Of Lite
THIRD EYE BLIND 10 Days Late

i

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
PETER FRAMPTON You Had To Be Thére

Soft AC

Andy Fuller
SAVAGE GARDEN Crash And Burni

Bright AC

Jim Hays
MATCHBOX TWENTY Bent

] specialize in two things: Increasing sales
and improving the sales management at
radio stations in the United States.”

— [rwin Pollack
(603) 598-9300

i
|

in
Pollack |

Broadcasting's Leader in
Sales and Management
Training.

My unique guarantee: "When you hire me to
consult you-for just one day-1'll show you
at least 10 documentable ways to increase
your billing... or the day is FREE!”

28 Charron Avenue #2, Nashua, NH 03063 * Phone: 603-598-9300 Fax: 603-598-0200 ¢ www.irwinpollack.com
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Weiland: Stone Bald Saber’

Wmagazme profiles Stone
Temple Pilots frontman
Scott Weiland in an article titled
“Stone Cold Sober” Weiland, whose
heroin habit at its peak was costing
him $3,000 a day, says he's been
sober for eight months. Weiland dis-
cusses his attraction to women's
clothes (“l love the way women's
pants fit"), drugs (“I like the excite-
ment of the street and mixing with
the dregs of society”) and staying
sober (“When you have an oppor-
tunity, you have to take advantage
of it, because otherwise you are sit-
ting there watching f—king MTV
and kicking yourself in the nuts be-
cause The Backstreet Boys are on
there for the 10th time of the day,
and we are not”).

Also getting caught up in the sex,
drugs and rock 'n’ roll lifestyle (in
mockumentary form, of course) are
The Foo Fighters. The band takes
part in a 10-page story in GQ that
plays on VH1's popular Behind the
Music series. Running next to the
photo spreads of the Foos acting
out the stages of a rock star’s ca-
reer (you know, anonymity to star-
dom to drugs to redemption) is an
essay on Behind the Music and how
every story is essentially the same.

To top it off, Ricky Martin details
his drunken days on the soap op-
era General Hospital before a pal
took him to AA (National Enquirer).

After a wild night on the town,
Chrissie Hynde was “escorted”
home by a London policeman.
Hynde told the officer she had re-
cently been arrested in New York
and thought the cops in London
were much nicer than those in the
Big Apple (National Enquirer).

The Globe features a two-
page story on the beleaguered
Whitney Houston and snickers
in its headline, “The Last Person
On Earth You'd Think Could
Help Her ... Bobby Rescues
Whitney From Drug Nightmare.”
The ’'zine also touts rock stars
over 50 who are still doing it in
a story titled “Geezer Rock
Rules!”

...... ﬁll ’s Goin Jll
e ﬂ e

wu\.pv;\l.,@...

Mariah Carey'’s sis, Alison, has
written a book that alleges that she
helped Mariah during her climb to
success by prostituting herself so
Mariah would have new clothes and
limo rides. Alison also claims in the
book that Mariah once had a relation-
ship with a drug dealer that continued
after he was sent to prison (Star).

THIS ‘HISS’— In the Star, Faith Hill
talks back to the ‘jealous” critics
who continue to slam her. In fact,
she says the resentment felt by
those who think she’s “gone Holly-
wood"is nothing new. ‘1 learned that
it's not my responsibility to make
sure everybody in Nashville feels
comfortable with who Faith Hill is.”
Incidently, Hill makes People’s “50
Most Beautiful People in the World.”
Other recording artists getting the
beauty nod are TLC's Tionne “T
Boz"Watkins, Ricky Martin, Shania
Twain, Tina Turner and Backstreet
Boy Nick Carter.

Christina Aguilera is furious
with rapper Eminem, who, in a
song on his upcoming CD, sings
about Aguilera having sex with him,
MTV host Carson Daly and Limp
Bizkit singer Fred Durst. “For him
to say that Christina Aguilera gave
him and two other guys oral sex is
crass, crude and unnecessary,”
says WHQT/Miami’s Derrick
Brown. “Other people will be angry
about this too. But for singers like
Eminem, there’s no such thing as
bad publicity” (Globe). The feud is
also covered in US Weekly and
Newsweek.

Speaking of sex, US Weekly
picks who it thinks represents
what’s sexy in the year 2000.
Among the recording artists who
make the list are Jennifer Lopez,
D’Angelo and ShaniaTwain.

“I'm the best. | don't need to open
for anybody” — Sisqo’s success
went to his head when it came to
touring as the opening act for °’N
Sync. A week later, after a call from
his people, he was back on the bill
(Time).

A Higher Calling

“What | don’t understand is that
once films like Thelma & Louise and
The First Wives Club made over
$100 million, studios didn’t back
them up with other films about
women that are juicy and fun ... |
want catfights ... | want pink, sexy,
edgy. | want weirdo girls with
smeary eyeliner" — Courtney
Love pines for movies that depict
the world in which she lives (US
Weekly).

— Margo Ravel

Each week R&R sneaks & peek through the nation's consumar mag-
azinas in search of everything from the sublime to the rigiculous in
music news. RE&R has not varfied any of these reports.
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Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

'Net Chats

* Discuss faith and values
with Steve Wariner on Monday
(5/8) at 8pm ET/5pm PT
(www.twec.com)).

* Ask the boys from Hanson
about their recent trip to Austra-
lia on Tuesday (5/9). Time TBA
(www.twec.com).

* Grab a handful of Willy
‘Wonka candy bars and log on for
a live cyberchat featuring Veruca
Salt on Tuesday at 8pm ET/5pm
PT (www.sonicnet.com).

*On Wednesday (5/10) a
Sonicnet Seance will enable you
to“chat” live with the one and only
Jimi Hendrix. Ask away at 10pm
ET/7pm PT (www.sonicnet.com).

On The Web

* Go get Mom and spend
Mother's Day in front of com-
puter speakers taking in a spe-
cial set from Reba McEntire.
The one-hour program will be
available on demand from May
14-15 (www.reba.everstream.
com).

* On Tuesday discuss the
merits of mass transit with Local
H. Time TBA (www.rollingstone.
com).

e T e e
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MUSIG & MIOVIES

- CURRENT g

» BLACK AND WHITE (Loud)
Featured Artists: LV, BIG PUN & KOOL G RAP, EVERLAST :

* COMMITTED (Chapter Ill) §

Featured Artists: RITCHIE VALENS, GLEN CAMPBELL, JOHNNY

CASH
THE FLINTSTONES IN VIVA ROCK VEGAS (Hip-O)

Featured Artists: REV. HORTON HEAT, NICK LOWE, SUSANTEDESCHI
HIGH FIDELITY (Hollywood)

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
JOE GOULD'S SECRET (RCA Victor)

Featured Artists: CHARLIE PARKER, WOODY HERMAN, LOUIS

ARMSTRONG
READY TO RUMBLE (143/WB)

Featured Artists: OFFSPRING, KID ROCK, P.0.D.
RETURN TO ME (RCA Victor)

Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN
ROMEO MUST DIE (BlackGrounad)

Singles: AALIYAH | Don't Wanna

AALIYAH Try Again

o SCREAM 3 (Wind-up)
Singles: CREED What If

Other Featured Artists: DESTINY’S CHILD, GINUWINE

SYSTEM OF A DOWN Spiders
Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X
* WHERE THE HEART IS (RCA)
Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT

* THE MILLION DOLLAR HOTEL (interscope)
Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH

A

“Music & Movies™ lists current and ispcoming film soundiracks as well as
singles appearing mggiﬁ's format m@am&umar featured artists,
e ; i R e ;
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MONDAY, MAY 15

1986/Run-D.M.C. release Raising
Hell.

1987/ David Crosby marries Jan Dee
Dance in Los Angeles.

1988/ Michae! Jackson’s biography,
Moonwalker, hits No. 1 on the
New York Times bestseller list.

1995/ Stone Temple Pilots singer
Scott Weiland is arrested on
drug possession charges after
buying rock cocaine behind a
Pasadena, CA motel.

Born: Brian Eno 1948

TUESDAY, MAY 16

1960/Berry Gordy Jr. announces
the formation of Motown Rec-
ords.

1966/ The Beach Boys release Pet
Sounds.

1988/ ABC Radio announces that
Shadoe Stevens will replace
Casey Kasem as host of Ameri-
can Top 40.

1990/ Sammy Davis Jr. dies of
throat cancer.

Born: Lenny Kravitz 1964, Janet
Jackson 1966

WEDNESDAY, MAY 17

1963/ The first Monterey Folk Festi-
val begins with John Baez,
Bob Dylan and Pete Seeger,
among others.

1976/ Patti Smith makes her English
debut at London’s Round-
house.

1980/ Kiss drummer Peter Criss ex-
its the band.

|1990/Young MC (a.k.a. Marvin
Young) sues Delicious Vinyl
Records, claiming nonpayment
of royalties for Tone Loc’s “Witd
Thing” and “Funky Cold Med-
ina.” Young had written both
tunes.

| Born: Enya 1961

|
THURSDAY, MAY 18

1963/ The Beatles begin their first
U.K. tour as headliners.

1984/ Prince releases “When Doves
Cry."

1986/ A 19-year-old Judas Priest fan
is stabbed to death at a Tacoma
show.

1988/ James Brown's wife, Adrienne,
is arrested a second time for
PCP possession. She claims
that James planted the drugs on
her.

Born: George Strait 1952

FRIDAY, MAY 19

1960/ Alan Freed is indicted for pay-
ola.
| 7976/ The Rolling Stones’ Keith
Richards crashes his car out-
side London. Police confiscate
various substances. and Rich-
ards is arrested for cocaine and
[ marijuana possession.
1986/ Peter Gabriel releases So.
| 7988/Bruce Hornsby’s “The Way It
[ Is” is named ASCAP’s Most Per-
[ formed Song of the Year.
| Born: Pete Townshend (The Who)
1945, Grace Jones 1952, Joey
Ramone (The Ramones) 1952

www_americanradiohistorv. com
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SATURDAY, MAY 20

1966/ The Who guitarist Pete Town-
shend hits Keith Moon on the
head with a guitar after Moon
arrives late onstage. Townshend
and singer Roger Daltrey
started the set with a stand-in
drummer.

Keith Moon sees stars!

1967/Jimi Hendrix signs his first
American contract with Reprise.

BOHBEEDEET DG Y

TR N e

1977/ Blondie make their English de-

but,
1995/Don Henley marries Sharon

Summerall in Malibu, CA. Billy

Joel, Bruce Springsteen, Sting
and Tony Bennett all perform.
Born: Joe Cocker 1944, Cher 1946

SUNDAY, MAY 21

1979/Elton John plays the first of
eight shows in Leningrad, USSR.

1980/ The Ciash’s Joe Strummer is ar-
rested in Hamburg, Germany af-
ter hitting a fan in the head with
a guitar.

1992/ Bette Midler is Johnny Carson’s
last guest on The Tonight Show.
She sings a specially prepared
goodbye song for him

Born: Ronald Isley 1941

— Frank Correia
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PLAYS v | ADDS

$1SQ0 Thong Song 25 TR

BRITNEY SPEARS Oops! ...| Did It Again T WATCHBOXTWENTY Sent

L OO MG A R e o 22| DASISWnere Did ItAll Go Wrong?
EMINEM The Real Skim Shadly 15| PANTERARevolution is My Name

DX Party Up (Up In Here) 15 LUCY PEARL Dance Tonight

NO DOUBT Simple Ki{lﬂ OfLite 17 APERFECT CIRCLE Jugith

JAY-L /UGK Big Pimpirt e SPLENDER | Think God Can Explain
DR. DRE {/EMINEM Forgot About Dre 5 DWAYNE WIGGINS What's Going On (Strange Fruit)
BLINK-182 Adam's Song 15

AALIYAH Try Again 15

CYPRESS HiLL (Rock) Superstar 13 INSIDE TRACKS

LIMP BIZKIT Break Stuff 13 MACY GRAY I Try

DESTINY'S CHILD Say Wy Name 12 VERTICAL HORIZON Everything You Want
"N SYNC Bye Bye Bye 12

KID ROCK American 8ad Ass 2 | XL

GROOVE ARMADAI Sea You Baby 10 -

BLAQUE Do 10 CREED ngher

KDRN Make Me Bad It 'F‘Aﬁ ﬁm;rgm

CHRISTINA AGUILERR 1 Tum To You g )

FENIX TX AllMy Fauit g wmwlkﬂpmsgﬂ‘m‘“

RED HOT CHILI PEPPERS Otherside g ANA(/ROB THOMAS Smooth
ENRIQUE IGLESIAS BeWith You F

LENNY KRAVITZ | Belang To You = | NEW

oA oy e & CHRISTINA AGUILERAI Tum To You
MANDY MODRE | Warma Be Wit You * MARIAH CAREY Can't Take That Away (Mariah's Theme)
LIT Miserable CELINE DIDN | Want You To Need Me
NINE DAYS Absolutely:Story Of AGirl) g || hOSODDOLLSBakey

MARY J. BLIGE Give Me You 5

SUPERGRASS Pumping On Your Stereo ]

GHOSTFACE KILLAH Cherchez La Ghost b LA R GE

RAGE AGAINST THE MACHINE Sieep Now InThe fire & BACKSTREET BDYS Show Me The Meaning Of Being Lonely
JOE | Wanna Know H] DESTINY'S CHILD Say My Name

MYA Best Of Me g DON HENLEY Taking You Home

MOBY Body Rock 4 ENRIQUE IGLESIAS Be With You

STONE TEMPLE PILOTS Sour Girl 5 LENNY KRAVITZ | Belong To You

NAS {/GINUWINE You Owe Me NO DDUBT Simple Kind O Life

MARIAH CAREY Heartbreaker SANTANA Maria, Maria

D' ANGELO Untitied {How Does It Feel) SAVAGE GARDEN Crash And Burn

JA RULE Holla, Holla STING Desert Rose

JUVENILE Back That Azz Up STONE TEMPLE PILDTS Sour Girl
QTIPLet's Ride VERTICAL HORIZON Everything You Want
TLC No Scrubs

3 DOORS DOWNKryplonite MEDIUM

P.0.D. Southtown

STAIND Home MARC ANTHONY You Sar:g ToMe

VERTICAL HDRIZON Everything You Want
BIG PUN It's So Hard

ICE CUBE {/KRAYZIE BONE Yntil We Rich
DA BRAT That's What 'm Lookig For
CARL THOMAS | Wish

112 Anywhere

AALIYAH Are You That Somebody?
BUSTA RHYMES FIAWET What's It Gonna Be?
INCUBUS Pardon Me

SANTANA Maria, Maria

SOLE It Wasn't Me

LUCY PEARL Dance Tanight

DA BRAT What ‘chu Lke

SAMMIE | Like it

FAT LIPWhat's Up Faz Lip

BUSHWarm Machine

BLACK ROB Whoa!

GDDSMACK Voodoo

MARC ANTHONY You Sang ToMe

TONI BRAXTON HeWasn't Man Enough
DOPE Everything Sucks

DRAMA Left, Right, Left

OUR LADY PEACE s Anybody Home?
BIG TYMERS Get Yo r Roll On
COMMON The 6th Sense

DRAG-DN Die For My Niggas

BONE THUGS-N-HARMONY Resurrection
VITAMIN C Graduaticn (Friends Forever)
AC/DC Stiff Upper Lip

FILTER The Best Things

METHODS OF MAYHEM New Skin

DEAD PREZ Hip Hop

HOKU Another Dumb Blonde

ICE CUBE You CanDo It

XZIBIT Year 2000

504 BOYZWobble. Wobble

DILATED PEOPLES The Platform

KITTIE Brackish

NOTORIDUS B.1.G. Sggie

SAVAGE GARDEN Crash And Bum
SPOOKS Things I've Seen

VERUCA SALT Bom Entertainer
WESTLIFE Swear It Again

Video playlist for the week ending April 29

55 milftan hovsakolds

Peter Cohen,
VP/Programming

National Top 20
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$1SQ0 Thong Song

AALIYAH Try Again

JAGGED EDGE Let's Get Married
BRITNEY SPEARS Dops! ... 1 Did It Again
DMX Party Up (Up In Here)

"N SYNC Bye Bye Bye

BIG TYMERS Get Your Roll On

JAY-2 {/UGK Big Pmpin’

VITAMIN C Graduation (Frierds Forever)
LIMP BIZKIT Break Stuff

EMINEM The Real 5lim Shady

504 BOYZ Wobbie Wobble

BIG PUN It's So Hard

KID ROCK American Bac Ass

TRICK DADDY Shu Up

TON!I BRAXTON He Wasn't Man Enough
DONELL JONES Where | Wanna Be
MANOY MOORE | Wanna Be With You
DIXIE CHICKS Goodbye Earl

DA WILD BOYZ Drop That Soulja Rag

Video playhst for the week ending April 30.

TONI BRAXTON He Wasn't Man Enough
TRACY CHAPMAN Telling Stories
MELISSA ETHERIDGE Enough Ot Me
FOD FIGHTERS Breakout

'N SYNC Bye Bye Bye

LEONA NAESS Charm Attack

NINE DAYS Absolutely (Story Of AGirl)
$1S00 Thong Song

SMASH MOUTH Waste

SUPERGRASS Pumping On Your Stereo

CUSTOM

APERFECT CIRCLE Judith

AALIYAH Try Again

AC/DC Stitf Upper Lip

MARY J. BLIGE Give Me You

GARTH BRODKS Wen You Come Back To Me Again
MELANIE C. Never Be The Same Again
KEVDN EDMONDS No Love

ENVOGUE Riddle

GUSTER Fa Fa (Never Be The Same Again)
JOE | Wanna Know

DONELL JONES Where | Wanna Be

KID RDCK Only God Knows Why

GERALD LEVERT Mt. Too Damn Good
LIVE Run To The Water

L.UCY PEARL Dance Tonight

MEGADETH Breadline

METHDDS OF MAYHEM New Skin

DASIS Where Did It All Go Wrong?
PANTERARevolution is My Name
QUEENSRYCHE Right Side Of My Mind
ROLLINS BAND lllumination

SPLENDER | Think God Can Explain

CARL THOMAS | Wish

TRAVIS Why Does It Always Rain On Me?
TINA TURNER Whatever You Need
DWAYNE WIGGINS What's Going On (Strange Fruit)

Video airpiay from May 8-14.

S ossangia”

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEOQ PLAYLIST -

JAGGED EDGE Let's Get Married
MARY J. BLIGE Give Me You
DONELL JONES Where | Wanna Be
$18Q0Thong Song

MYA 1/JADA KISS Best of Me
AALIYAH Try Again

DMX Party Up (Up In Here)

NAS {/GINUWINE You Owe Me
CARL THOMAS | Wish

JOE | Wanna Know

RAP CITY

GOODIE MOBB f/TLC What It Ain't (Ghetto Enuff)
DMX Party Up (Up In Here)

BIG TYMERS Get Your Roll On

SOLE f/GINUWINE It Wasn't Me

BLACK RDB Whoa!

NAS {/GINUWINE You Owe Me

DABRAT f/TYRESE What'chu Like

JAY-Z tUGK Big Prmpin’

EMINEM The Real Stim Shady

WYCLEF JEAN Thug Angel

Video playlist for the week ending May 7.

Show Prep

TELEVISION

TOP TEN SHOWS
April 24-30

Total Audience
(95.9 million households)
1 ER
2 WhoWantsToBe A
Millionaire (Tuesday)
3 WhoWantsTo Be A
Millionaire (Thursday)
4 Friends
5 Frasier (9pm)
6 WhoWantsTo Be A
Millionaire (Sunday)
7 Law & Order
Frasier (9:30pm)
9 ABC Premiere Event
(Arabian Nights, Pt. 1)
Just Shoot Me

-

10

Teens 12-17

Malcolm In The Middle

The Simpsons

WWF Smackdown!

The X-Files

Family Guy

King Of The Hill

Sabrina The Teenage Witch
Titus

© ®© N O O A W N =

ABC Premiere Event
(Arabian Nights, Pt. 1)

10 ER.

- COMING NEXT WEEK

Friday, 5/5

« Moby, The Tonight Show With
Jay Leno (NBC, check local listings

. fortime).

« Mighty Mighty Bosstones, The
Late Show With David Letterman

(CBS, check local listings for time).

*Roy Nathanson w/Elvis

Costello & Debbie Harry, Late

Night With Conan O’Brien (NBC,

check local listings for time).

* UPN's Latin Rock Revolution
features performances by Jaguares,
La Ley, Man4 and Shakira (8pm).

Neil Young
* Neil Young, Saturday Night Live

§ (NBC, 11:30pm).

B

Sunday, 5/7

Usher

« Usher co-stars in ABC's Gep-
petio, a made-for-TV live-action re-
make of Pinocchio (7pm).

~ Monday, 5/8

« Hanson, David Letterman.
» Marshall Crenshaw, Conan
O'Brien.

Tuesday, 5/9

» Guided By Voices, Conan
OBrien.

Wednesday, 510

« Faith Hill pefforms on Here’s o
You, Charlie Brown: 50 Great Years,
a CBS special commemorating the
golden annivetsary of Peanuts
(8pm).

* LeAnn Rimes, Jay Leno.

Thursday, 5/11

« Mary J. Blige, Jay Leno.
» Supergrass, Conan O'Brien.
Snoop Dogg & Tha Eastsidaz,
The Late Late Show With Craig
Kilbom (CBS, check local listings for
time).

— Julie Gidlow

Al show Bimes are ETPT unless olftendss notes; sibisat ong tour for CT
C:I‘mc*fsh':gs krmwvgsm thie Mourtsin fime zons. Aum'vgu subyact fo change,
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SRS smiasesioy
Avg. Gross
Pos. Artist (in 000s)
1 BACKSTREET BOYS $1,344.0
2 CROSBY, STILLS,NASH & YOUNG $1,201.2
3 CHER $723.8
4 KISS $576.6
5 BRITNEY SPEARS $470.3
6 “RUFF RYDERS/CASH MONEY”  $431.0
7 KORN $381.2
8 BARRY MANILOW $367.7
9 ZZTOP/LYNYRD SKYNYRD $289.6
10 ALAN JACKSON $255.8
11 CREED $237.2
12 BOB DYLAN $150.1
13 DEF LEPPARD $124.1
14 LIVE $123.4
15 MARC ANTHONY $107.2

WwWWW.americanradiohistorv.com
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CONCERT PULSE

Among this week's new tours:

ERIC BENET
FOURPLAY
MATCHBOX TWENTY
MOTORHEAD
STING
WYNONNA

I
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The CONCERT RULSE is courtesy of Polisiar, a
publication of Pramoters' On-Line Listings, (800)

344-7383; California (209) 271-7900.
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BOX OFFICE TOTALS
APR. 28-30
Title $ Weekend
Distributor {$ To Date)
1 U571 $12.20
Universal ($38.11)
2 The Flintstones In $10.51
Viva Rock Vegas ($10.51)
Universal* :
3 Frequency $9.02 !
New Line* ($9.02) !
4 WhereThe HeartIs $8.29
Fox* ($8.29)
5 Love & Basketball $5.10 |
New Line ($15.44)
6 Rules Of Engagement $4.64
Paramount ($50.21)
7 Keeping The Faith $4.45
Buena Vista ($25.50)
8 28Days $4.00
Sony ($28.57)
9 Erin Brockovich $3.62
Universal ($112.87)
10 Final Destination $2.35
New Line ($45.92)
All figures in millions
* First week in release

Source: ACNielsen EDI

COMING ATTRACTIONS:
There are no music-related mov-
ies opening this week.

- Julie Gidlow

PETIE  SS S)
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* NEIL YOUNG: SHVER & GOLD
(Warner Reprise)

The video companion to the al-
bum of the same name, this
houriong collection was taped at
Austin's Bass Coscert Hall dunng
Young's 1999 solo acoustic tour.
Selections include the title track,
“Good to See You,” “Slowpoke,
“Distant Camera.” “Out of Control,
“Buffalo Springfield Again," “Daddy
Went Walkin™ and “Red Sun” The
package also coatains five songs
not found on the CD/cassette:
“Philadelphia;’ “The Great Divide,
“Harvest Moon,” “Long May You
Run” and Youngs version of the
Crosby, Stills, Nash & Young tune
“Looking Forward?

e ELVIS PRESLEY: ALOHA
FROM HAWAII, VIA SATELLITE
(Lightyear)

New to DVD, this concert first
aired on TV in 1973, It contains 25
of Presley’s hits, including “No
More” — a special bonus song not
included on the original telecast.

* ELVIS PRESLEY: THE ALTER-
NATE ALOHA CONCERT (Light-
year)

Also a new VD release, this
18-song performance was a full
dress rehearsal shot at the Hono-
lulu International Center two days
prior to the 1973 TV special.

o THE SMITHS: THE COMPLETE
PICTURE (Warner Reprise)

This 55-minute compilation,
new to DVD, is the companion to
the 1992 VHS release of the
same name. Songs include
“Panic,” “Ask,” “Girlfriend in a
Coma,” “The Queen {s Dead,’
“There Is a Light That Never Goes
Out” “How Soon Is Now?" and
“Stop Me If You Think You've
Heard This One Before The col-
lection also features TV footage of
The Smiths performing on the
UK's Top of the Pops as well as
an early televised version of “This
Charming Man”

— Julie Gidlow
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AL PETERSON
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alpeterson@rronline.com F

News/Talk

New Jersey 101.5 Tums 10

1 Celebrating a decade of talking and beating the odds

lthough doing Talk programming on FM isn’t considered to be revolutionary these days, before
consolidation made FM Talk a much more viable format, it was an idea that was considered to

cast industry gave it little or no chance of success.

It’s a good thing that the group
who kicked off “New Jersey 101.5”
(WKXW-FM) in 1990 weren’t the
type to pay much attention to so-
called conventional wisdom. On the
contrary, their goal was to launch a
station that featured a relatively new
and untested concept: Talk on the FM
band. One might even call these guys
mavericks, because not only were
they foolish enough to think that a
Talk format would work on FM, they
were also crazy enough to launch it
not in some glamorous major media
market, but rather on an under-
performing FM signal located in
Trenton, New Jersey.

That’s right ... New Jersey. For
those who may not be familiar with
it, New Jersey is that somewhat non-
descript and generally flat landscape
one sees while driving on the Jersey
Turnpike, the toll road used by mil-
lions to commute between New York
and Philadelphia. A state that has
long been the butt of comedian’s
Jokes, its residents had (o tune into
out-of-state stations before the arrival
of New Jersey 101.5. Folks living in
the northern end of Jersey got their
news and information from stations
in the Big Apple, with those in the

neim

It is life.
It is real.
It is honest.

Robert McAllan John Dziuba
southern regions listening to stations
in the City of Brotherly Love.

For years, generations of Garden
State residents were treated by the
big media owners as second-class
citizens worthy of little more than the
occasional mention on their New
York and Philly radio stations. But all
that changed a decade ago with the
advent of New Jersey 101.5. The
station’s original slogan, still in use
today, boasts what the people behind
the station believe has built it into
one of FM Talk’s most unique suc-
cess stories: “Not New York, Not
Philadelphia, Proud to be Ngw Jersey
101.5.7

As the station celebrated its recent
10th anniversary, Press Broadcasting

ishere.

be —atbest— arisky gamble. A decade ago most conventional-wisdom types in the broad-

Walter Sabo

Eric Johnson

President Robert McAllan, WKXW
GM John Dziuba and PD Eric
Johnson and consultant Walter
Sabo discussed with me some of the
challenges and victories that they feel
have contributéd to the success of in-
dependently owned and operated
New Jersey 101.5.

R&R: Whar led you a decade ago
1o believe that a Talk station target-
ing New Jersey would be a hit?

RM: Strategically, the station's lo-
cation was almost ideal to do what
we wanted to do. By the time we’d
closed on the station, it was ranked
eighth in an eight-station market, so
we had nothing to lose and everything
to gain by trying something new. The

And, it is like nothing else on radio.

“Before New Jersey 101.5, there had never before
been any statewide media. Up until then the entire
state had been treated as a ‘kicker’ story by the
New York and Philadelphia stations.”

Walter Sabo

R s T

idea of going Talk just sounded crazy
enough to work. In fact, the night we
all were sitting around brainstorming
the idea, we got so enthused that we
didn’t wait to hire new talent, change
call letters or anything. We didn’t
even bother to wait long enough to
get a delay — although we did get
one within a week or so. Within
seven days of that meeting we had
flipped the format, and in barely a
week it started to take off.

WS: I first met Bob McAllan
when he was with the Asbury Park,
Press newspaper. The company had
sold an AM station, then (urned
around and bought WKXW-FM, the
only Class B FM signal in New Jer-
sey. Along with John Dziuba, all
three of us — who were born and
raised in New Jersey — discussed
the idea, because we knew the
station’s signal covered virtually all
of the state. I've personally driven it
clearly from downtown Manhattan
to center-city Philadelphia. Realizing
that we were all on the same page, in-
stead of discussing “Should we do
this?”" the question really became
“How do we do this?”

R&R: Wity experiment with Tulk
on FM instead of a music format that
certainly would've cost a lot less to
launch?

WS: I had always believed that
there was a way to-format and target
Talk radio 24/7 just as precisely as a
music station. When I was at the

“ The RESPONSE we've gotten from THE DAVE RAMSEY SHOW has bean TREMENDOUS. LISTENERS call the station o THANK US for putting on Dave's SHOW.” — s Sect, P0 WAPL Bimingham

NBC stations in New York, we put
Dr. Ruth — a talk show — on
WYNY-FM, and it was hugely suc-
cessful with dominant 18-34 shares.
Howard Stern was also successfully
doing talk on FM, so I knew it was
something that could work — espe-
cially if it had ownership that was
committed to succeed.

R&R: What first made vou think
this group was committed to what
was, admittedly, an experiment?

WS: One of the first things they
did was Jo hire a full-time meteorolo-
gist — Alan Casper, who is still there
— and establish that this was the sta-
tion where you’d hear New Jersey
weather every 10 minutes, 24 hours
a day. Next, John made a unique deal
with Shadow Traffic, in both Philly
and New York, so that every traffic
report on the station included condi
tions in both North and South Jersey
every 15 minutes. Playing off those
service elements and adding a big
commitment to local news, they then
committed to talking only about New
Jersey and its issues 24 hours a day.

R&R: Jolin and Ken, in their pre-
Los Angeles days, caused quite a stir
that helped put the station on the
map, true?

RM: I think one of the big things
that really helped was when, in those
early days, John and Ken first started
talking about taxes and other issues
that were particular to people in New
Jersey. [ think i(’s fair to say that we

LIVE 2-3 p.m. EST

REFEEDS AVAILABLE “4round the Clock!”

www.daveramsey.com

YaHoO!
Broadcast

SHOW

. coller after caller...”
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literally brought down a governor
and, I believe, started a good chunk
of the tax revolt, at least here on the
East Coast. And the rest, as they say,
is history. I must say that even I —
who have always been a big believer
in radio — was blown away by the
power of the medium when I saw
what this station was able to do.

JD: There’s na question that those
incidents did help to jump-start the
station, although I have no doubt we
would still have reached today’s level
of success, because we have remained
focused and consistent in what we do
on the air every single day for 10
years. When the political issues cooled
off a bit, our hosts were able to find
other topics of interest to the people of
New Jersey. We learned that our job
was to inform and entertain, and a lot
of our growth is because listeners have
responded to that

R&R: What kind of a challenge
was it to market the station to an en-
tire state?

JD: Going from marketing a local
AM station that overed a couple of
counties to one that covers about 80%
of the state did present some unique
marketing challenges. We took ad-
vantage of outdoor billboards on the
New Jersey Turrpike that say “New
Jersey traffic reports every 15 min-
utes.” That required a big commit-
ment from the company, but we all
agreed that our goal was to establish
an image that this was a station about
New Jersey and for all of New Jersey.
And it’s worked.

R&R: What was the reaction from
listeners?

WS: Suddenly people up in New-
ark and Maplewood and Bergen
County realized that most of their
concerns were the same as those of
people in South Jersey. It was an al-
most immediate success because, be-
fore New Jersey 101.5, there had
never before been any statewide me-
dia. Up until then the entire state had
been treated as a “kicker” story by
the New York and Philadelphia sta-
tions. And because everyone on the
air and behind the scenes was actu-
ally from New Jersey, we had supe-
rior knowledge cf the target audience,
and we knew how to keep the station
true to its goal of superserving the
people of New Jersey.

RM: People in South Jersey were
listening to Philly stations, and in
Northern New Jersey, to New York
stations. The politicians in [state
capital] Trenton got away with mur-
der, because no media ever watched
them. That changed when the state
finally got its own media voice, New
Jersey 101.5, and I think it has had a
tremendous impact on both citizens

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (619) 486-7559 or
e-mail
alpeterson@rronline.com;
fax:

(619) 486-7232

and politicians in the state.

R&R: The station has had some
pretty successful talents pass through
its studios over the past decade.

WS: Virtually everyone we hired,
except for [veteran morning host] Jim
Gearhart, had never really done a talk
show before. John and Ken did full-
time talk at New Jersey 101.5 for the
first time, as did Brooke Daniels,
Deminsky and Doyle and others. Our
goal was to hire smart people, and
most had a Top 40 background, so
they already knew how to execute a
format. But none of it would have
worked without the most important
thing: enlightened management.

Talk stations breed controversy;
that's what they’re supposed to do.
And New Jersey 101.5 has done a lot
of that, including being almost single-
handedly responsible for the downfall
of former Governor Florio. But in 10
years of working with this station, I
have never once dealt with the pro-
verbial “angry owner” phone call.
That’s not something I can honestly
say about virtually any other client
I’ve worked with in my career.

R&R: Let’s talk about today’s
lineup and what each host brings to
the station.

EJ: Mornings are hosted by Jim
Gearhart. He’s been here for all of the
station’s 10 years and has really be-
come Mr. New Jersey. If you want to
know what’s going on in New Jersey,
the first thing you need to do is tune
in to Jim in the morning. Next up are
Dennis and Judy, our midday team.
They re both very witty and quick and
do a show that is generally a little
lighter or more lifestyle in nature —
a little less serious than what we usu-
ally do in morning drive. Their rap-
port on the air is terrific.

Afternoons are hosted by Scott and
Casey, who have been together for
about five years and recently came
here following stints at KFI/Los An-
geles and WDBO/Orlando. They’ve
been here just under a year but al-
ready debuted at No. | in the latest
ratings. They host a fast-paced and
often very funny show. Lauren
Presley, who hosts evenings, is a
really hip North Jersey girl. She’s fol-
lowed in late nights by Kathy
Donnelly, who’s a South Jersey girl;
s0, between them, they really know
just about everything there is to know
about New Jersey. And we can’t for-
get Eric Scott and the eight other full-
time people and numerous part-timers
and stringers in our news department
who cover the entire state 24 hours a
day, seven days a week.

R&R: How did the station’s slo-
gan come about?

WS: In the very first year, during
focus groups, we asked the usual fi-
nal question: “If the management of
the station was right there behind that
glass, what would you like to tell
them to change about the station?”
And a rather large man — a forklift
operator, as I recall — emotionally
responded, “Don’t change nothin’,
because us guys in New Jersey finally
got our own radio station!” So that’s
why today you hear it on the air: “Fi-
nally, our own radio station. Not New
York, not Philadelphia. Proud to be
New Jersey 101.5.” It may be the

News/Talk

single most valuable piece of re-
search I've ever seen.

R&R: Why do you think New Jer-
sey 101.5 has succeeded in spite of
not following the so-called shock-
talk path that characterizes most FM
Talk stations today?

RM: We wanted to establish cred-
ibility from a news standpoint for this
station. And while I will not argue that
shock talk is the right thing to do in the
right situation, it wasn’t going to get us
the credibility we felt we’d need to suc-
ceed in the long run. You have to
choose which style of talk you’re going
to do, and shock talk simply wasn’t
what we needed at New Jersey 101.5.

However, shock or not, there’s no
question in my mind that this
station’s success would not have hap-
pened without the support of the two
gentleman I was working for at The
Asbury Park Press at the time we
launched, Don Lass and Jules
Plangere Ir. It would have never hap-
pened had I not had their total and
unflinching support. When you do
this format, you get a lot of com-
plaints and take a lot of heat, not to
mention that it is very costly to oper-
ate, because it takes a lot of talented
people to do it well. They really sup-
ported us, even when there was con-
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“I must say that even I — who have always been a
big believer in radio — was blown away by the
power of the medium when I saw what this station
was able to do.”

Robert McAllan
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troversy, and that support gave the
station a chance to grow from a cume
of around 200,000 when we first
signed on to the nearly 900,000 lis-
teners we reach today.

WS: This station is never T&A.
And while it’s true that many people
believe that’s what it takes to succeed
with Talk on FM, they’re dead
wrong. Talk on FM. done properly, is
a format just like a music station.
Radio’s proven weapon for success
for over 50 years has been a 24/7 for-
mat. You'd never consider putting

CHR, Big Band and AC on the same
station, yet many Talk stations will
air a collection of diverse Talk show
hosts all doing their own formatics
and presentation without thinking
twice about it. There’s no courtesy
extended to the audience that they
can expect to hear the same station
every time they tune tc it. In a world
of many listener options, the proven
way to establish a station is with a
consistent format. And that’s what, in
my opinion, has made New Jersey
101.5 such a success story.
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12+ WINTER 99 ARBITRON RESULTS
San Francisco - #  Philadelphia - #5  Dallas-Ft. Worth - #6 Detroit - #7

Station (Format) Owner Fa 99 Wi 00 Station (Format) Owner Fa’'99 Wi '00 Station (Format) Owner Fa 99 Wi '00 Station (Format) Owner Fa’99 Wi 00
KGO-AM (N/T) ABC 60 69 | KYW-AM(News) Infinity 6.3 6.6 KKDA-FM (Urban) Service 6.1 6.6 WNIC-FM (AC) AMFM 72 79
KCBS-AM (News) infinity 43 4.9 | WBEB-FM (AC) WEAZ 6.8 66 KHKS-FM (CHR/Pop) AMFM 71 58 WJLB-FM (Urban) AMEM 52 57
KOIT-A/F (AC) Bonnevile 45 41 | WDAS-FM (Urban AC) AMFM 54 65 KSCS-FM (Country) ABC 39 50 WWJ-AM (News) Infinity 57 5.6
KFRC-A/F (Oldies) Infinity 2.9 36 | WUSL-FM (Urban) AMFM 54 54 WBAP-AM (N/T) ABC 51 48 ' WJR-AM (Talk) ABC 55 53
KYLD-FM (CHR/Rhy) AMFM 37 35 WJJZ-FM (NAC/SJ) AMFM 43 47 KPLX-FM (Country)  Susquehanna 4.8 46 WOMC-FM (Oldies) Infinity 5.4 5.1
KOFC-FM (Classical) Bonnevile 45 3.4 ' WYSP-FM (Rock) Infinity 6.6 4.7 KVIL-FM (AC) Infinity 43 43 | WDRQ-FM (CHR/Pop) ABC 43 438
KMEL-FM (CHR/Rhy) AMFM 33 34 ‘ WI0Q-FM (CHR/Pop) AMFM 52 46 KEGL-FM (Rock) ClearChan. 54 4.0 WRIF-FM (Rock) ~ Greater Media 4.5 48
KFFG/KFOG (Adult Alt )Susquehanna 2.6 3.3 | WMGK-FM (Cl.Hits) Greater Media 3.5 4.0 KZPS-FM (CI. Rock) AMFM 39 40 WVMV-FM (NAC/SJ) Infinity 47 4.4
KKSF-FM (NAC/SJ) AMFM 37 32 | WXTU-FM (Country) Beasley 35 39 KRLD-AM (N/T) Infinity 3.7 37 ! WYCD-FM (Country) Infinity 48 4.4
KISQ-FM (Urban AC) AMFM 31 30 | WOGL-FM (Oldies) Infinity 4.2 35 KDMX-FM (Hot AC) ClearChan. 32 35 WCSX-FM (Cl. Rock) Greater Media 3.6 3.8
KSFO-AM (Talk) ABC 33 29 | WPEN-AM (AdultStd ) Greater Media 46 3.4 KLTY-FM (Rel.) Hispanic 3.0 35 WDTJ-FM (Urban) RadioOne 31 37
KSOL/KZOL (Reg. Mex.)  Hispanic 2.5 29 WWDB-FM (Talk) Beasley 41 34 KTCK-AM (Sports) ~ Susquehanna 2.8 3.4 WMXD-FM (Urban AC) AMFM 35 33
KBLX-FM (Urban AC) InnerCity 33 28 | WLCE-FM (Rock AC)* AMFM 28 33 KDGE-FM (Alt)) AMFM 22 29 WXYT-AM (Talk) Infinity 29 3.0
K2Qz-FM (CHR/Pop) Bonneville 26 2.8 WMMR-FM (Rock)  Greater Media 29 3.2 KOAI-FM (NAC/SJ) Infinity 29 29 WKQI-FM (CHR/Pop) AMFM 28 27
KNBR-AM (Sports) ~ Susquehanna 3.0 25 WIP-AM (Sports) Infinity 2.8 3.1 KRBV-FM (CHR/Rhy) Infinity 2.4 29 WWWW-FM (CI. Hits) AMFM 25 26
KIOI-FM (Hot AC)* AMFM 27 24 |  WPLY-FM(Alt) RadioOne 34 3.0 WRR-FM (Classical)  Cityof Dallas 2.4 28 | CKWW-AM (AdultStd.) CHUM 23 24
KITS-FM (Alt.) Infinity 25 2.4 WPHI-FM (Urban) RadioOne 26 27 | KMEO-FM (AC) ABC 22 27 WPLT-FM (Alt. Oldies) ABC 22 23
KLLC-FM (Hot AC) Infinity 2.4 24 WEJM-FM (Oldies)  Greater Media 3.5 2.3 KTXQ-FM (Oidies) AMFM 29 23 CIMX-FM (Alt ) CHUm 25 21
KBRG-FM (Spanish AC) EXCL 2.0 2.1 WPHT-AM (Talk) Infinity 0.8 2.3 KRNB-FM (Urban/0) Service 15 22 WGRV-FM (Urban/0) Greater Media 3.1 2.0
KSJO-FM (Rock) ClearChan. 21 21 WDAS-AM (Religious) AMFM 12 15 KYNG-FM (Country) Infinity 25 2.1 WKRK-FM (Talk) Infinity 1.6 1.9
KYCY-FM (Country) Infinity 1.9 19 WPST-FM (CHR/Pop) Nassau 1.6 15 | KLUV-FM (Oldies) Infinity 3.3 2.0 WDFN-AM (Sports) AMFM 18 13
KABL-AM (Adult Std ) AMFM 19 17 |  WHAT-AM (Talk) KBTComm. 1.3 12 | KBFB-FM(AC) AMFM 15 19 WMUZ-FM (Religious) ~ Crawford 1.3 1.2
KIQi-AM (Spanish N/T) Radio Unica 09 1.2 KAAM-AM (AdultStd)  Crawford 06 17 WGPR-FM (Urban) WGPR-FM 0.8 1.1
KSAN-FM (CI.Hits) ~ Susquehanna 1.2 12 | * Was WYXR-FM (Hot AC) until October | KKMR/KMRR (Adult Alt.)*Susquehanna 1.8 1.7 WQBH-AM (Urban/0) Queens 1.1 10
KUFX-FM (Cl.Rock)  ClearChan. 10 1.2 | KHVN-AM (Gospel) Infinity 1.3 1.2
KEZR-FM (Hot AC) Infinity 11 11 | KTCY-FM (Reg. Mex.) Rodriguez 0.0 1.2 | see——
KRTY-FM (Country) Empire 08 11 | .
Washington, DG - #9 * Until December KKMR-FM was KKZN-FM and Atlanta - #11
“ KI01-FM evolved from AC during November Station (Format) Owner Fa's9 Wi'0o KMRR-FM was KXZN-FM Station (Format) Owner Fa'99 Wi '00
WHUR-FM (Urban AC) Howard Univ. 50 6.5 WSB-AM (Talk) Cox 96 986
WKYS-FM (Urban) RadioOne 48 58 WVEE-FM (Urban) Infinity 9.7 94
WPGC-FM (CHR/Rhy) Infinity 5.8 5.7 ———e——— = WSTR-FM (CHR/Pop)  Jeff.-Pilt 79 7.0
EE—_—p | \MAL-AM (N/T) ABC 37 46 WALR-FM (Urban AC) Midwestern 55 54
WGMS-FM (Classical) ~ Bonneville 4.0 45 WKHX-FM (Country) ABC 56 51
WMZQ-FM (Country) AMFM 42 42 - WPCH-FM (AC) Clear Chan. 56 51
Seattle-T #14 | WROX-FM (HotAC) ABC 42 4.1 e I””"s“”' | WSB-FM (AC) Cox 53 50
ea - m - WJZW-FM (NAC/SJ) ABC 37 38 - WHTA-FM (Urban) RadioOne 41 438
Station (Formal)e aco Ouir Fa '98 Wi 00 WTOP-NF(NGYVS) Bonnevilie 5 o Station (Formaal) VESton Ownflaa'gg Wi '00 | a:{‘SX'FF:WW (Qlt.)k Sugﬁueréahnna 3; 33
KIRO-AM (N/T) Entercom 6.6 5.7 xﬂi’im(gld'es) AMF_M 39 37 KODA-FM (AC) AMFM 64 76 | WZGC.-FM(CIO%{ earl f.a.n' 3'3 4'2
KMPS-FM (Country) Infinity 46 5.7 AL Infinity - 5.2 3.7 \oyx-FM(CHR/RNY)  ClearChan, 7.9 75 | e i
WASH-FM (AC) AMFEM 43 36 | 'WGST-A/F (N/T) ClearChan. 39 34
KUBE-FM (CHR/Rhy) Ackerley 55 56 . KRBE-FM (CHR/Pop) Susquehanna 59 6.3 . .
N |  WWZZ-FM(CHR/Pop)  Bomnevile 3.2 3.4 " e WBTS-FM (CHR/Pop) Cox 26 31
KWJZ-FM (NAC/SJ) Sandusky 35 49 KLTN-FM (Reg. Mex.) Hispanic 66 52 i ;

: | WWDC-FM (Rock) AMFM 42 33 WFOX-FM (Oldies) Cox 31 30
KBSG'A/F(OMNES) Entercom 56 46 WJMO-FM (Oldi AMFM 32 29 KMJa-FM (Urban AC)  Clear Chan. 54 49 | WYAY-FM (Country) ABC 25 25
KNDD-FM (Alt.) Entercom . 43 43 | DES)] . i KILT-FM (Country) Infinity 5.3 4.2 AM . - P
KING-FM (Classical) 8 WMMJ-FM (Urban AC)  RadioOne 3.9 2.9 | WAMJ-FM (Urban/0) ~ RadioOne 2.2 19

cethoven 36 4.2 l i ! KTRH-AM (News) AMFM 4.0 41 1
FM (Cl. Rock) Infinity 3.0 2.8 | WJZF-FM (NAC/SJ) Cox 2.0 19
KRWM-FM (AC) Sandusky 4.2 3.9 " KHMX-FM (Hot AC) ClearChan. 41 37 " i
. WHFS-FM (Alt) Infinity 24 1.8 WAOK-AM (Rel.) Infinity 1.1 1.4
KVI-AM(TaIk) Fisher 47 39 WTEM-AM (S | KKTL/KTBZ(AH.) Clear Chan. 41 36 WALR-AM(GOS e|) Midwestern 09 13
KYPT-FM (CI. Hits)* Infinty 19 3.9 -AM (Sports) AMEM 1416 ) DE-FM (Oldies) AMFM 27 36 P . "
s WPGC-AM (Gospel) Infinity 1.0 1.5 : WVFJ-FM (Rel.) Provident 0.8 1.1
KIXI-AM (AdultStd)  Sandusky 30 3.5 WA FI(Rel) Salem 1.3 10| \\RW-FM (CI.Hits) AVFM 30 3.0 4 ' S
KISW-FM (Rock) Entercom 33 33 | m—.msssss—— | KPRC-AM (N/T) ClearChan. 24 29 | - y :
KLSY-FM (AC) Sandusky 45 3.3 ‘ KKBO-FMfCountry) AMFM 29 26 elaiae-gonDetober
KOMO-AM (N/T) Fisher 3.7 33 | Boston - #8 KIKK-A/F (Country) Infinty 23 23 |
KZOK'FM((EIL R%Ck) Infinity 26 32 Station (Format) Owner Fa’99 Wi'00 KJOJ/KTIM (Oldies) Clear Chan. 24 23 ‘
KPLZ-FM (Hot AC) Fisher 3.7 29 WBZ-AM (N/T) Infinity 7.9 89 KQQK-FM (Tejano) ElDorado 1.8 2.1 -
KMTT-FM (Adult Alt.) Entercom 31 26 WMJX-FM (AC) Greater Media 55 5.4 KOVA/KOVE (SpanishAC) Hispanic 22 1.9 P hOBIIIX w~ #16
KQBZ-FM (Talk) Entercom 19 2.4 WXKS-FM (CHR/Pop) AMFM 57 52 KBME-AM (Adult Std.) AMFM 23 16 | Station (Format) Owner Fa'99 Wi‘00
KJR-FM (CI. Hits) Ackerley 23 22 | WRKO-AM (N/T) Entercom 5.0 5.1 KILT-AM (Sports) Infinity 1.4 13 | KESZ-FM (AC) ClearChan. 5.1 6.0
KHHO/KJR (Sports) Ackerley 2.3 21 WJMN-FM (CHR/Rhy) AMFM 57 43 ‘ KEYH/KXTJ (Reg. Mex.) EiDorado 1.2 12 | KOOL-FM (Oldies) AMFM 50 5.9
KCMS-FM (Rel.) Crista 16 20 WCRB-FM (Classical) Charles River 4.1 4.0 KRTS-FM (Classical) KRTS 0.9 12 | KNIX-FM (Couniry) ClearChan. 64 57
KFNK-FM (Alt)**  Rock OnRadio 1.6 1.7 WODS-FM (Oldies) Infinity 45 40 l KSEV-AM (N/T) ClearChan. 0.8 12 | KMLE-FM (Country) AMFM 54 55
KNWX-AM (News) Entercom 1.4 15 WBCN-FM (Alt.) Infinity 5.0 3.9 KRTX-A/F (CHR/Rhy) Hispanic 1.2 11 KKFR-FM (CHR/Rhy) AMFM 47 49
WBMX-FM (Hot AC) Infinity 4.0 3.9 | KLAT-AM (Spanish N/T) ~ Hispanic 14 1.0 | KTAR-AM (N/T) Hearst-Argyle 58 4.8
“ Was KYCW-FM Country until December 17 | WZLX-FM (CI. Rock) Infinity 4.2 3.6 A KUPD-FM (Rock) Sandusky 45 47
** Was KKBY-FM until October WEEI-AM (Sports) Entercom 3.6 35 - KFYLAM (N/T) AMFM 46 45
WKLB-FM (Country) Greater Media 3.5 3.4 - KOY-AM (Adult Std.) AMFM 34 42
WROR-FM (Oldies) GreaterMedia 29 32  Format Abbreviations KYOT-FM (NAC/SJ) AMFM 52 42
| WAAF-FM (Rock) Entercom 2.7 341 KKLT-FM (AC) Hearst-Argyle 3.3 441
WQSX-FM (AC) Entercom 2.9 27 AC-Adult Contemporary, Adult Alt-Adult Alternative, | KMXP-FM (Hot AC) ClearChan. 2.7 4.0
RS IO WiBOS-FM (ADUItAIL) Greater Media 1.7 2.1 | Adult Stand. - Adult Standards, B/EZ-Beautiful/Fasy | KSLX-AFF(Cl.Rock)  Sandusky 28 3.4
WPLM-FM (B/EZ)  Plymouth Rock 1.7 2.1 ‘ Listening, CHR/Pop-Contemporary Hit Radio/Pop, KDDJ/KEDJ (Alt.) BigCity 24 3.3
WXLO-FM (Hot AC) Mass. 10 14 | CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl. KZZP-FM (CHR/Pop)  ClearChan. 4.2 3.3
WFNX-FM (Alt.) MCC 14 13 Hits-Classic Hits, Ci. Rock-Classic Rock, Full Serv- KDKB-FM (Rock) Sandusky 3.1 3.0
- — WBOT-FM (Urban)* RadioOne 0.0 1.2 Full Service, Hot AC-Hot AC, Misc-Miscellaneous, KZON-FM (Hot AC) AMFM 38 24

r“ = SAME-DAY ' B WIKK-FM (Talk)**  GreaterMedia 0.8 12 |  NAC/SJ-New AC/Smooth Jazz, Reg. Mex-Regional | KHOT-FM (Reg. Mex)  Hispanic 21 2.2
} RATINGS RESULTS WILD-AM (Urban) Nash 16 1.0 Mexican, Span. AC-Spanish Adult Contemporary, KLNZ-FM (Reg. Mex.) Z-Spanish 20 20
E WXRV-FM (AdultAlt.) - Northeast 1.0 1.0 Spanish Con-Spanish Contemporary, Span N/T- KPTY-FM (CHR/Rhy)*  NewPlanet 1.2 1.4

2 | | Spanish News/Talk, Spanish/O-Spanish Oldies, KGME-AM (Sports) New Century 1.2 1.2
rronline.com * Was WCAV-FM (Country) until December Urban/AC-Urban Adult Contemporary, Urban-Urban |
 S—— — ** Was WSJZ-FM (NAC/SJ) until late September Contemporary, Urban/O-Urban Oldies. * Was Alternative until January

i

S
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Paragon
Continued from Page 1

than it was in 997, when 68% of
radio website visitors were male.

Perhaps the most interesting find-
ing in the Paragon study is the level
of interest in var:ous features that are
typical of a radic station website (see
chart, Page 1).

Among those who have yet to visit
a radio station website, about 46%
expressed some level of interest in
visiting a site in the future. That, says
Paragon, means there’s some upside
remaining. Its 2000 study concluded
that radio website visitors (and non-
visitors) are interested in website
content that links the station to other
music-related activities.
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Arista
Continued from Page 1

unique understanding of the creative
process, combined with his business
savvy and entrepreneurial vision,
makes him the ideal person to lead
Arista”

Reid joins Arista from LaFace,
which Arista says has sold over 50
million albums worldwide from such
acts as TLC, Toni Braxton, Usher,
Tony Rich and OutKast. Prior to
founding LaFace, Reid partnered
with Edmonds to write and produce
dozens of No. 1 singles. The pair have
also won three Grammy Awards.

“To be given the honor and chal-
lenge to lead Arista, a label that is
home to such legendary talent and a
rich legacy, is an extraordinary oppor-
tunity,” Reid said. “Having worked
closely with Arista during the past 11
years, I have experienced firsthand
the incredible level of quality and
excellence that Clive Davis has estab-
lished. I am also thrilled to have the
opportunity to continue working
closely with Michael Domemann and
Strauss Zelnick.”

As for outgoing Arista chief Davis,
in a joint statement Dornemann and
Zelnick said, “With Arista, Clive
Davis has set a standard for achieve-
ment and innovation in our industry.

Continued from Page 8

Jefferson-Pilot Declares Dividend

measure to award a quarterly cash dividend of 37 cents per share
won approval Monday during the annua  Jefferson-Pilot sharehold-
ers meeting in Greensboro, NC. The dividend is payable Sept. 5 to share-
holders of record Aug. 11.

. . R .
His unique combination of creative

intuition and business acumen has
developed some of the greatest mu-
sical acts of our generation.”

Meanwhile, Davis is fielding sev-
eral offers from major labels to form
a new record company. He noted,
“I’m tremendously proud of what
we’ve huilt at Arista over the 25 years
since its inception. We've attempted
to launch major, unique stars with
long-lasting careers who affect people
all over the world, and we’ve done
that. And this last fiscal year ending
June 30, 2000 will be a historical,
record-breaking one in terms of sales
and profits.

“Though I regret the imposition of
the Bertelsmann Music Group retire-
ment-age policy, it’s time now to turn
to a new and vital chapter in this fast-
changing world of music. With all the
recent corporate mergers and acquisi-
tions taking place, there are dramatic
opportunities for fresh entrepren-
eurialism embodying music as its
foundation. I am fully prepared for and
excited by the unique challenge of cre-
ating an unprecedented instant major
record company consisting of the top
executive and creative team in the busi-
ness. This new chapter couldn’t have
come & a better time, and we will de-
cide among the very substantial offers
we've received to begin business in
September.”
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| enue of $444.1 million.

Lamar To Buy Three Companies
For Up To $249.7 Million

Lamar Advertising Co, the nation’s No. 3 billboard company, has agreed
to acquire Advantage Outdoor, which holds 5,100 biliboards in Texas,
for about $95.7 million in stock. Lamar will also assume as much as $79
million in Advantage Outdoor debt. Lamar recently agreed to buy two other,
unidentified outdoor companies for about $75 miliion. Those purchases will
give Lamar 1,400 displays in Bridgeport, CT and Macon, GA. The Bridge-
port deal closed March 31, while the Macon transaction is expected to
close in the second quarter. Last September Lamar bought AMFM's out-
door advertising unit, gaining 42,700 billboards. AMFM owns 27% of Lamar.

“They are looking to do deals” in small and midsized outdoor advertis-
ing markets, saidCredit Suisse First Boston analyst Paul Sweeney, who
rates the company a “buy” He added that Lamar, Infinity and Clear Chan-
nel have consolidated most of the outdoor advertising industry, and the
markets that are left are mostly small to midsized. Lamar had 1999 rev-

e L TR TR LR

million.

F irst Entertainment, which produces audio and video entertainment con-
tent for Internet sites, sold WGWY-FM/ Gillette, WY and FM CP/Lead,
SD to American Communications Enterprises in exchange for $2.9 mil-
lion in ACEN common stock. Under the agreement, American Communi-
cations has assumed all assets and net liabilities of the radio properties.
First Entertainment expects the transaction to produce a gain of about $2
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SFX Gets Contract To Operate Jones Beach Theater

FX Entertainment has signed a 20-year deal with the State of New York

to operate the Jones Beach Theater. That means Clear Channel, soon
to be SFX's parent company, will have arm’s-length access to top-flight per-
formances in the Big Apple market. Under the terms of the deal, SFX —
which has contributed millions to the venue to double ils seating capacity to
14,000 — will continue to invest in repairs and enhancements, including
luxury suites and box seats. Financial details of the deal were not disclosed.
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Supernatural, Santana, Arista
(11 million); Wide Open Spaces,
Dixie Chicks, Monument (9 mil-
lion); Devil Without A Cause, Kid
Rock, Top Dog/Lava/Atlantic (8 mil-
lion); No Strings Attached, "N Sync,
Jive; Santana’s Greatest Hits,
Santana, Columbia (7 million); Al
The Way ... A Decade Of Song,
Celine Dion, 550 Music/Epic (6
million); Fly, Dixie Chicks; Abraxas,
Santana, Columbia (5 million); En-
ema Of The State, Blink-182,
MCA,; Let It Be, Beatles, Capitol (4
million); Unleash The Dragon,
Sisqo, Dragon/Def Soul/IDJMG;
Mirrorball, Sarah McLachlan,
Arista (3 million); / Am ..., Nas, Co-
lumbia; Invasion Of Your Privacy,
Ratt, Atlantic (2 miilion).

~ PLATINUM ALBUMS

Pet Sounds, Beach Boys, Capi-
tol; Blaque, Blaque, Track Masters/
Columbia; Latest Greatest Straitest
Hits, George Strait, MCA; No
Strings Attached, ‘N Sync; 3 Feet
i High And Rising, De La Soul,
| Tommy Boy.

s e TR P

So Many Roads: 1965-1995,
Grateful Dead, Grateful Dead; En
La Madrugada Se Fue, Los
Temerarios, Fonovisa; The lIrish
Tenors, Irish Tenors, Point Enter-
tainment; Come By Me, Harry
Connick Jr., Columbia; Two
Against Nature, Steely Dan, Giant/
Reprise; Snoop Dogg Fresents Tha
Eastsidaz, Snoop Dogg, Dogg-
house/TVT; Body Language,
Boney James, Warner Bros.; Who
Needs Pictures, Brad Paisley,
Arista; Life Story, Black Rob, Bad
Boy/Arista; Uttimate Country Party
1998, Various Artists, Arista;
Shango, Santana, Columbia; The
Sopranos, Soundtrack, Columbia;
Latest Greatest Straitest Hits,
George Strait; D’'Lectrified, Clint
Black, RCA; The Better Life, 3
Doors Down, Republic/Universal,
Machina/The Machines Of God,
Smashing Pumpkins, Virgin; No
Strings Attached, 'N Sync; Nasty
Little Thoughts, Stroke9, Cherry/
Universal; How Do You Like Me,
Toby Keith, DreamWorks.

GOLD SINGLE
“Goodbye Earl;” Dixie Chicks.

mE

De La Hoya

Continued from Page 1

the victory to his mother, who had
died a few years earlier of cancer.
In a professional career spanning 33
fights, De La Hoya has racked up 32
wins, including 26 knockouts. The
next fight in his quest to regain the
World Welterweight Championship is
against Shane Mosley on June 17 in
Los Angeles. Later this year De La
Hoya will step inte another ring with
the release of his debut Capitol album.
De La Hoya is renowned for the
establishment of several charities in
his name, including the Oscar De La
Hoya Youth Center, which is located
on the site of the former Resurrection
Gym, where he trained as a youth. He
also established the Oscar De La
Hoya Learning Center, a place where
children can go after school to com-
plete their homework, receive tutor-

ing and develop computer skills.

R&R Conventior' 2000: On-Air/
ONLINE will provide a mix of pan-
els, workshops and exhibits designed
to prepare today’s radio broadcasters
to compete in the exriting new me-
dia landscape, including the Internet
and other digital technologies. In ad-
dition to the familiar format sessions,
keynote addresses and memorable en-
tertainment, R&R Convention 2000
is sponsoring a parallel track of ses-
sions covering the Internet and other
emerging technologies. This track is
sponsored by WebNuize and is open
to all registrants.

To register for R&R Convention
2000: On-Air/ONLINE, go to www.
rronline.com/convention or complete
the registration form on Pages 10-11.
Readers are reminded to make their
hotel reservations as soon as possible.
The Century Plaza Hotel and backup
hotels within walking distance will
sell out this week.

Austin
Continued from Page 1

Austin takes over duties that had
previously been handled by VP/Pro-
gramming Bill Tanner and VP/AM
Programming David Gleason. As
Tanner explained to R&R, “My ar-
rangement for the past three years has
been to spend two weeks in L.A. and
the rest with my [consultancy] cli-
ents. Recently I've been spending
three out of four weeks in L.A. — as
has David, who is involved with such
other stations as our KLQV-FM/San
Diego in addition to other projects
around the country. Now we have
someone with general-market expe-
rience who also has knowledge of

Spanish and can devete full attention
to our L.A. stations.”

Although Austin was born in Gua-
temala and is fluent in Spanish, this
is his first job in Spanish-language
radio. He joined KKBT in 1996 as
PD, then moved to crosstown KIBB-
FM to oversee that station’s transition
to Rhythmic Oildies KCMG-FM
(Mega 100). Austin retuned to KKBT
in May *99 as PD. He’s also served as
that station’s MD. Austin began his
career as a music eoordinator for
KMEL-FM/San Francisco.

Contrary to published reports,
Carlos Alvarez retains his duties as
interim PD of KLVE. He assumed
those duties following the departure
of Pio Ferro late last year.
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The new single

FA FA ( Never Be The Same Again )

from the album

Lost And Gone Forever
Produced by Steve Lillywhite

Adult Alternative Chart @ - (+36 spins)
Modern AC Monitor Chart #31*-#24* (+75 spins)
Adult Top 40 Debut #40*-#34* (+100 spins)

#3 Most Added at Hot AC!
Rotations:

WKIE/Chicago 3
WTMX/Chicago 31x
KAEP/Spokane 26x
KAMX/Austin 25x
KXS8T/San Diego 24x
KVUU/Co. Springs  23x
WBMX/Boston 22x
WMXB/Richmond  21x
WEQX/Albany 21x
WPTE/Norfolk 21x

KZZ0/Sacramento
WCYY/Portiand
WPLJ/New York
KLLY/Bakersfield
WWVV/Savannah
KLLC/San Francisco
CKEY/Albany
WCPT/Albany
KENZ/Salt Lake City
KXRK/Salt Lake City

On Over 100 Stations Including:

WPLJ/New York, NY
KLLC/San Francisco, CA
WXRT/Chicago, IL
WKIE/Chicago, IL
WBMX/Boston, MA
99X/Atianta, GA
KXST/San Diego, CA
KMXP/Phoenix, AZ
WLIRAong Island, NY
WSSR/Tampa, FL
KINK/Portland, OR
WSNE/Providence, Rl
WWCD/Columbus, OH
KXRK/Salt Lake City, UT
KBEE/Sait Lake City, UT
KQMB/Salt Lake City, UT
WKSI/Greensboro, NC

TV:

KACD/Los Angeles, CA
WTMX/Chicago, IL
Q101/Chicago, IL

WPLY /Philadelphia, PA
WFNX/Boston, MA
KHTS/San Diego, CA
KZON/Phoenix, AZ
WXPT/Minneapolis, MN
WVRV/St. Louis, MO
KNRK/Portland, OR
K220/Sacramento, CA
WBRU/Providence, Rl
WPTE/Norfolk, VA
KISN/Salt Lake City, UT
KZHT/Sait Lake City, UT
KENZ/Salt Lake City, UT
WLTS/New Orleans, CA

The Late Show with Eia'vid Letterman In June

Ko 3§ om

On Tour Now
www.guster.com

‘Millionaire’ Moves
For KABC & WABC!

eturn with us now to those heartwarm-

ing days of yesteryear, when entire fam-

ilies gathered in front of their Zenith
bakelite radios to listen to their favorite quiz
shows, such as Kay Kyser's Kollege of Musical
Knowledge. While the mental picture may con-
jure up images of the Golden Age of Radio, fans
of Who Wants to Be a Millionaire in New York
and Los Angeles who have Time Warner Cable-
vision were transported back in time on Mon-
day and allowed to enjoy their favorite TV pro-
gram on their AM radios — courtesy of WABC/
N.Y. and KABC/L.A.

On Monday, after Time Warner dropped
ABC-TV 0&Os from its cable systems in New
York, Los Angeles, Houston, Raleigh-Durham,
Toledo and Fresno following a dispute over fees,
the network scrambled to make sure its TV pro-
gramming could be accessed by all. The man-
agements at WABC and KABC decided to si-
mulcast the much-anticipated celebrity edition
of Millionaire to satisfy those who didn’t have
TVs equipped with good old-fashioned rabbit
ears. KABC also offered listeners a simulcast
of Politically Incorrect With Bill Maher early
Tuesday morning. By Tuesday afternoon the two
parties had agreed to a 10-week truce.

Perhaps radio is the best place for contests
and prize-winning regardless of Millionaire's
presence on the dial this week. Take, for exam-
ple, WSTR (Star 94)/Atlanta’s current promo-

| tion: While many radio stations like to give away

gas at a local service station, the folks at Star
94 went one step further by giving away an ac-
tual gasoline tanker! The “Gas and Go Give-

away” also conveniently includes a cool little
accessory: a new Volkswagen Cabrio convert-
ible. Listeners can register to win the tanker —
which holds about 9,400 gallons of fuel — at
locations where it happens to be parked. When
asked by the Atlanta Journal-Constitution how

Star 94 got a hold of the truck, OM/Marketing
Dir. Alan Hennes replied, “That's a company se-
cret that cannot be divulged.”

Now that Arista founder Clive Davis’ retire-
ment has been confirmed by Tuesday’s an-
nouncement that Antonio “L.A.” Reid will be-
come President/CEQ, Reid tells ST he has yet
to make a final decision on his executive team.
Reid also notes that there won’t be mass lay-
offs at Arista or his own imprint, LaFace, which
will be consolidated into the company. In a ref-
erence to notorious cost-cutting CEO Al Dunlap,
most recently of Sunbeam, Reid says, “I'm not
‘Chainsaw Al I'm not coming in to break the
company.” He adds that he won’t “come in, slash
a lot of people from the payroll and drop a lot
of artists. | want to make it a very positive ex-
perience for all involved” Next week's Sound
Decisions column will feature additional com-
ments from the new Arista chief.

in the wake of Art Bell’s final sign-off last
week, Mike Siegel took over as host of Coast
to Coast AM last Thursday night. “Together we
are going to seize the night, every night,” he told
listeners, then praised his predecessor as “a leg-
end in his own time.” Siege! went on to reassure
fans of the Premiere late-night show that “this
program will maintain its center and its genre in
the spirit of what Art has left for us to do”

AMFM/Sacramento Exec. VP/Market Man-
ager Brian Bieler and marketwide VP/GM Jay
Werth have announced their departures from
KFBK-AM, KSTE-AM, KGBY-FM & KHYL-FM in
the Golden State’s capital. Bieler will leave the
cluster next week, while Werth has already ex-
ited. The moves come following the appointment
of former Capstar Regional Manager Jim Dona-
hoe as a Regional Manager for AMFM.

And, as first rumored in ST (4/21), Rocky
Allen is o-u-t at Talker WABC-AM/New York af-
ter just over a year hosting morning drive. The
station replaced Allen with station veterans Cur-
tis Sliwa and Ron Kuby, effective Monday.

Continued on Page 32

W 64/ Jods Javs
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DURAN DURAN claim,
"It was SOMEONE, ELSE'

3 NOT ME”.
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im not in love’

FROM THE ALBUM trickle

IN STORES MAY 30

25 STATIONS OUT

OF THE BOX
Including:

KZQZ/San Francisco
KLLC/San Francisco
WHYVMiami
WFLZ/Tampa
WPRO/Providence
KFMS/Las Vegas
KAMX/Austin
KEZR/San Jose

MANAGEMENT: CARIAD MORRIS MAVERICK
www.maverickrc.com’olive www.olivemusic.net
© 2000 Maverick Recording Company

Street Talk.

...............

Continued from Page 30

Speaking of ABC, ST is happy to report that
Jane Luckoff, wife of KGO & KSFO/San Fran-
cisco President/GM Mickey Luckoff, is alert
and slowly recovering after being struck by a bi-
cyclist in downtown San Francisco on April 13.
The overall prognosis for recovery is good.

Get those votes in! The ST yenta reminds
you that balloting for the R&R Industry Achieve-
ment Awards is coming to a close. Ballots must
be received by Miller, Kaplan, Arase & Co. no
later than Thursday, May 11. No exceptions will
be made! Please do not fax your ballots and do
not send your ballots to R&R. We also suggest
that you register for R&R Convention 2000 now,
as rooms are filling up fast at the Century Pla-
za Hotel. A registration form listing convention
and hotel rate information appears on Page 11
of this week’s issue.

’ Marisleysis In <
The Morning? '

WLW-AM/Cincinnati has offered Marisleysis
Gonzalez, the Miami relative of Cuban refugee
Elian Gonzalez who is desperately seeking to
become his surrogate mother, her own show on
the Clear Channel-owned Talker. In a letter sent
to Marisleysis, the station offered her the follow-
ing incentives, among other things:

* The companionship of a 6-year-old boy for
the duration of her stay in Cincinnati.

¢ During the airshift of her choice, the sta-
tion will change its nickname from “The Big One”
to “The Big Juan!”

* A Ricky Ricardo boxed set.

* Lunch or dinner at Taco Bell.

Ms. Gonzalez has until tomorrow (5/6) to
accept the offer, which also extends an invite to
the fisherman who plucked Elian from an inner
tube off the coast of Florida.

XTRA-AM/San Diego afternoon sports talk-
er Lee “Hacksaw” Hamilton offered an on-air
apology to listeners last Friday (4/28) for on-air
comments he made April 24 that suggested the
station had no African-American hosts because
“they can talk basketball, but they can't talk NFL,
or they don’t want to talk baseball, or they're not
interested in a wider variety of other things”
Hamilton insisted that he never meant to say
that he thought African-Americans were unqual-
ified to be sports hosts, and that the words
“came out wrong.” When contacted by ST, XTRA
GM Kevin McCarthy said that the statement was
“delivered in a timely fashion and heartfelt” and
that no disciplinary action was expected.

Can we talk? Not if you were listening to
WOR-AM/N.Y. and the WOR Radio Network last

Rumbles

« WAZU/Columbus, OH APD/MD Joe Pasternak
is promoted to PD.

¢ Brant Curtiss replaces Andy Meyer as PD of
WQDR/Raleigh-Durham.

* WBAB/Nassau-Suffolk ups pm driver Ralph
Tortora to APD and morning co-host John Parise
to MD.

* Deborah Abel is named Mgmt. Supervisor for
Chancelior Mktg. Group’s Washington, DC office.

» Scott Greene is appointed WXRV/Boston's
Mktg. & Promo Dir.

* Eric Scott is named PD of WiBB/Macon, GA.

» Jim Cutter rises to APD/MD at KJR-FM/Seat-
tle. Cutter will also host afternoons, replacing long-
time Seattle air taient Norm Gregory.

* Evan O. replaces Erica Smith as MD/after-
noons at KSLX/Phoenix. Andy Olson rises from
swings to take Evan'’s former evening shift.

» KUUU/Salt Lake City morning driver Zac Davis
adds MD stripes

* WBHT/Wilkes-Barre afternoon host Dylan
Mackenzie adds MD stripes.

Wednesday (4/26)! An act of vandalism severed
their phone lines between 1-8pm ET, forcing talk
hosts to survive without callers. Evening host
Joan Rivers returned to her stand-up comedy
roots, while afternoon driver Bob Grant conduct-
ed a live, monologue-intensive show. The Dola-
ns’ program featured “best-of” material.

When Rick Rockwell, the infamous groom
from Fox-TV’s Who Wants to Marry a Multi-Million-
aire, visited KSTP (KS95)/Minneapolis morning
duo Van & Cheryl last Monday, he not only agreed
to buy gas for the first 95 listeners to show up at
a local gas station, he also pumped it for them and
cleaned a few windshields! More than 500 turned
out for the spur-of-the-moment promotion.

- One Dog Of A

} Station Promotion 4

The people at WBYT (B100)/South Bend,
IN thought they had a great idea when the sta-
tion planned to stage the first of five Monday-
night Chihuahua races at a local baseball park
this week. After all, Dinky the Chihuahua has
made quite a name for himself by starring in
those Taco Bell ads, and everybody loves some
between-innings entertainment. So B100 invit-
ed listeners to call in and enter their lovable pups
in the race. Why Chihuahuas? “That’s the last
dog you would expect to see racing,” WBYT PD
Ralph Cherry told the South Bend Tribune. How-
ever, B100's idea has come under fire from lo-
cal Chihuahua breeder Frank Farkas and a vet
who worked with code enforcers to get B100 to
apply for a permit for a performing animal ex-
hibition. When the station did so, the Code

Continued on Page 34
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“The listener response has been overwhelming"”
- Steve McKay WEIM-FM, Philly

“The production and artist info is second to none”
- Jay Beau Jones, PD WUBT-FM Chicago

"Detroit's listeners love Al's knowiedge of the music®
~ Bill Fries, PD WGRV-FM Detroit

“Love the trivia, works well in Miami™
~ Al Chio, PD WMGE-FM Miami

w' THE REVIEWS ARE IN

“Jammin Party is a great fit with our weekend line-up”®
- loel Salkowitz, PD, Jammin 105, NYC

FISHE

ENTERTAINMENT

831-420-1400
www.fisherentertainment.com
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girl fromthe gutter

the first single from the debut aloum kina

Going For Adds Now

Produced by London Jones for Uni-SUN Entertainment, Ltd. //
Mixed by Chris Lord-Alge

www.4kina.com wwuw.dreamuworksrecords.com  EgEELE:
management by benny medina for handprint entertainment o DMy
©2000 SKG Music LLE 8

bricanradiohistorv.com
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ALeum PLAY

...and forty more!

4

MUSIC TELEVISION®

\'9

©2000 V2 RECORDS, INC.

BODYROCK

FROM THE CRITICALLY ACCLAIMED

“This song is the reason Elian Gonzalez wants
to stay in America! Z-100 is showing our
support for ‘Bodyrock,” now show yours!”

~Cubby & Axl, Z-100/NY
‘ﬁ
Mad About Moby:
Z100/NYC KIiS/Los Angeles
KZQZ/San Francisco WFLZ/Tampa
Y100/Miami KSLZ/St. Louis
KHTS/San Diego KCHZ/Kansas City
WEFKS/Cincinnati WPRO/Providence

Over 28,000 albums sold this week!
Over 800,000 albums sold to date!

Rotation and Daypart Increase
—

MANAGEMENT: MCT
www.v2music.com

Street Talk

Continued from Page 32

Director promply turned it down! As of press
time, the station was taking its negotiation cues
from Time Warner in its attempts to reach a com-

{ | promise with local authorities.

WIOQ (Q102)/Philadelphia’s Chio in the
| Morning has decided to salute the Philadelphia
Flyers’ quest for the Stanley Cup and National
| Lingerie Week concurrently. Last Friday, morn-
| ing show co-host Diego held a “Sexiest Guy in

Lingerie- Competition,” with the grand prize be-
| ing Flyers playoff tickets. Contestants had the

pleasure of vying for the tix in the parking lot of
] The Sports Authority in North East Philly. The
| official reason 'why- Q102 decided to combine
!,men, hockey and women’s undies: All are on “a
| quest for the big cup”
1
| ST offers its condolences to the family and
| friends of KUBB/Merced, CA GM Lee Nye, who
| died of a heart attack Monday during a manag-
ers’ meeting at the radio station. Nye, who was
49, was on the board of the local Make-A-Wish
foundation, .:and-the family requests that, in lieu
of flowers, donations be made to any local chap-
ter-of Make-A-Wish.

ST is also sorry to note the passing of Mark
Denis, the “‘image voice” of KFI & KOST/Los An-
geles since 1986 and a 40-year veteran of South-
ern California radio. Denis died last Saturday (4/
29) at age 59. Funeral arrangements are pending.

On a brighter note, ST sends get-well wish-
es to Ackerley Group.Chairman/CEO Barry Ack-
erley, who underwent a routine in-patient cardi-
ology procedure last week. His condition was not
life-threatening, and he’s since returned to action.
The timing couldn’t be better, as Ackerley is cel-
ebrating its 25th anniversary: The festivities kicked
off Monday evening with a private concert featur-
ing Natalie Cole at Seattle’s Key Arena.

Records

* Red Distribution inks a deal to distribute Trau-
ma Records.
| » Atlantic Exec. VPOffice Of The Chairman Craig
Kallman reups for another five years and adds ad-
ditional duties. He will now oversee all of the label's
urban music operations.

* Epic taps former Capitol Sr. Director/Promo
Brian Rhoades as its new VP/Top 40 Promo, ef-
fective May 22.

* RCA West Coast Dir./Rock Promo Kim Lang-
becker will exit at the end of June.

» Dan Kauffman segues from U.N.C.L.E. Direc-
tor/Specialty Show Promo to Ultimatum Music’s
West Coast Regionat.

= W X
Give us a call* W
and we'll share with'

g et e 4&%&

"Recohmynded 24 Hour lgrgg Up"
 Induding:' Ed Tyll'=Noon fo 3p EST
~® Rick merson'=.3 to 7p EST

* Randy Michaels becomes Clear Channel Radio
President.

* Frankie Biue is upped to VP/Ops & Prog. at
WKTU/New York.

» Greater Media ups Frank Kelley to VP/GM and
Don Kelley to Dir./Prog. of its Boston stations.
* Dom “Domino” Theodore is elevated to PD of

WFLZ/Tampa.
¢ Leap o’ the week: PD Scott Chase goes from
WZOK/Rockford, IL to WSSR/Tampa.

\>4

* Scott Hendricks is appointed President/CEQ of
Liberty Records.

* Scott Borchetta is boosted to Sr. VP/Promo of
MCA/Nashville.

¢ Chris McMurray is recruited to be VP/GM of
KLDE/Houston.

* Tom O’'Brien is tapped as PD of WKQi/Detroit.

¢ Dave Douglas gets the PD chair at WAAF/Boston.

v

* Al Cafaro is promoted to Sr. VP/GM of A&M
Records.

* David Kelley is upped to Station Mgr. of KSHE/
St. Louis.

* Tyler Cox is named OM of WWRC/Washington.

* Randy Lane lands the OM gig at WMC-AM & FM/
Memphis.

* John Roberts accepts the PD chair of WIOQ/

Philadelphia.

* Emmis issues VP stripes to KSHE/St. Louis GM
John Beck and WENS/Indianapolis GM Christine
Woodward.

* Paul LeSage is elevated to VP/GM of WTMJ/
Milwaukee.

« Bill Mayne is made PD of WBAP/Dallas.

¢ Bill Edwards is tapped as PD of WALK-AM & FM/

Long island.

* Stan Layton rejoins Chrysalis Records as VP/
Sales.

* Tommy Hadges is hired as KLOS/Los Angeles PD.

* Tom Yates returns to radio as PD of KSAN/San
Francisco.

¢ Paul Rappaport is upped to Dir/Nat'l Album
Promo for Columbia Records.

* Maurice Warfield is appointed Western Regional
Promo. Marketing Mgr./Black Music at CBS

Records.
It you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @rroniline.com

Affiliates include: KLSX-FM Los Angeles © WCKG-FM (htmgo

WKRK-FM Detroit © WINZ Miomi © WZZR-FM West Palm

WPEK-FM Greenville, and more. ..

JUST ADDED: KQBZ-FM/Seattle ond

KYNG-FM/Dallas

Be the first in your market to callt

® (af us and we'll help you lounch
your FM Talk Station for FREE!

Listen 24/7

FISHER

ENTERTAINMENT

831-420-1400

o John & Jeff= J] ato 60 EST ...and others on fisherentertainment.com

www.americanradiohistorv.com
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MOTOWN 2000. THE LLEGACY CONTINUES...

AIRPLAY

BRIAN

MCKNIGHT
6, 8,12

From the triple Platinum album
“BAack AT ONE”

NOW!

“ ‘6, 8,12’ is an obvious stand-out
track on Brian’s album. Few can sing
a love song like the legendary Brian

McKnight.” —Erik Bradley,
MD-B96/Chicago

“Brian’s new song ‘6, 8, 12, is
lyrically an amazing song. Women
call the request line yelling out
‘That’s the man I am lcoking for!’
It's my favorite ballad right now.”
—Eric Powers,
PD-KUBE/Seattle

New This Week:

WQHT/New York  KIIS/Los Angeles
WBBM/Chicago KYLD/San Francisco
KMEL/San Francisco KRBV/Dallas
WPOW/Miami KUBE|Seattle
KSLZ/St.Louis ~ WERQ)/Baltimore
WFLZ/Tampa KSFM/Sacramento
KBMB/Sacramento  WNCI/Columbus
WNVZ/Norfolk WHHH)/Indianapolis
WKSS/Hartford ~ KXHT/Memphis
WBBO/Monmouth  WBTT/Dayton

And Many More

“What a GREAT track this is. Iam
totally into it professionally and
personally as well.” -John Reynolds,
PD-WNKS/ Charlotte

“A really nice tune. Very good in
fact. This could be a BIG HIT for
him and we are going to begin

to play around with it.”
—Jimmy Steel,
PD-WRVW/Nashville

#1 MOST
ADDED!

Executive Producers:
Kedar Massenburg, Herb
Trawick & Bruce Carbone

Management: Herb "Trawick
for The Trawick Group

|
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A UNIVERSAL MUSIC COMPANY

www.brian-mcknight.com ©2000 Motown Reccrd Compan L.
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Sound Decisions,

STEVE WONSIEWICZ

AR mAREER RN TR N

swonz@rranline.com

The War Against lllegal
Music-Swapping

Major labels eye controls on advance music to limit illegal
song-swapping on the 'Net

n an effort to minimize the growing problem of illegal music-swapping on the Internet thanks
to the success of file-sharing software from Napster, Scour Exchange and Gnutella, some
— major-label marketing execs are looking at reducing the amount of advance music made avail-

able to the media by star acts.

The action — which has yet to
be implemented — is largely seen
as a temporary measure to try to
cut back on the amount of illegal
music on the web before the re-
lease of new albums by significant
acts. Yet it’s the best measure —
as well as the easiest and quick-
est to implement — the labels
have in their arsenal until the
courts rule on the legality of
music-swapping programs and
the major record companies find
a way to commercialize the con-
sumer demand for downloading
songs and albums from the 'Net.

Popular Programs

First, some quick background
on Internet music-swapping. Free
software like Napster, Scour and
Gnutella acts as a search engine
and allows web surfers to down-
load MP3 files (the latter two pro-
grams have branched into other
media, while the former is limited
to music) available on the hard
drives of other users. For ex-
ample, on a recent afternoon
nearly 700,000 songs on over
4,400 “libraries” were download-
able on the Napster site. The fig-
ures were comparable on the
Scour site.

The programs have become so
controversial that some universi-
ties have banned their use. Also,
the RIAA, Metallica and Dr. Dre

have sued Napster over its alleged
role in facilitating the trade in pi-
rated music. Napster refutes those
claims and even warns users on
its website against illegally com-
piling music.

Critics counter, however, that
Napster et al. are becoming excel-
lent promo tools for exposing new
music, regardless of the act. Don’t
want to wait to hear a new song
on the radio from a baby act?
Sample it using Napster. Want to
get a taste of a new album? Down-
load it using Scour.

Limp Bizkit have gone so far as
to plan a free tour that is being
underwritten by Napster to the
tune of $1.8 million. In a written
statement about the partnership,
Limp Bizkit frontman Fred Durst
said, “We believe that the Internet
and Napster should not be ig-
nored by the music industry as
tools to promote awareness for
bands and market music. We
couldn’t care less about the older
generation’s need to keep doing
business as usual; we care more
about what our fans want, and our
fans want music on the Internet.”

Naturally, many disagree with
that sentiment, and the labels are
looking for a quick, albeit tempo-
rary, method to staunch the flow
of illegal music.

Another key reason for the
bandaid: Internet music-swapping

_

“You could react by bumping up an album’s
street date, but right now that doesn’t make
sense because of all the effort required across
all the different departments. It's not easy to
change things because an album’s on the
Internet illegally.”

has only recently begun to pose a
threat to front-line product. Case
in point: The Mighty Mighty
Bosstones’ new album, Pay Atten-
tion, appeared in full on one file-
swapping network nearly two
weeks before its May 2 release
date. Also, Cypress Hill’s new al-
bum, Skull & Bones, surfaced on
another network two days after it
hit retail.

While the swapping programs
certainly didn’t dampen initial
demand for N Sync’s record-
shattering album No Strings At-
tached, many label execs believe
it’s only a matter of time before
they do. It’s a nightmarish Catch-
22: Traditional marketing plans
require a significant amount of
prerelease setup and a long lead
time for a single to climb the
charts at radio — all meant to
prime the retail pump and result
in impressive first-week sales. But
if albums have to be released ear-
lier to combat Internet piracy, ini-
tial sales could be lower and, in
today’s fickle media environment,
potentially tarnish the project.

Avoiding A Knee-Jerk
Reaction

Add it all up, and it makes for
one contentious issue — one that
most label marketing execs don’t
want to discuss on the record. One
anonymous senior major-label
marketing pro whose opinion ac-
curately reflects current record in-
dustry sentiment says that file-
swapping has yet to “affect release
schedules. What it is starting to
affect is how we deal with giving
out advance music.”

This exec’s label has a new al-
bum coming from a platinum-
plus pop act due to be released in
the fall. “I’'m very concerned
about illegal file-swapping, be-
cause we will put a lot of effort
and energy into building anticipa-

wWWWwW.americanradiohistorv.com

THE WONDERS OF WONDERLAND

Jericho Records, WEA execs and the band Wonderland celebrate after
the rock act’s performance at the Viper Room in Los Angeles. The
group, whose self-titled debut recently broke into the Rock top 50
chart, will perform during R&R Convention 2000 on June 17. Pic-
tured here (upper row, L-r) are Jericho’s George Gerrity, Wonderland
manager Brad Keene, (front row, L-r}) Wonderland's Stephen Ferrara,
WEA Exec. VP/Music Sales Fran Aliberte, Wonderland's Scott Kail,
Jericho’s Dave Weyner and Mike Pantino and WEA Sr. VP/Sales Alan
Shapiro and National Product Development Manager Mike Flatow.

tion among the kids who want the
new record. These kids are very
active online and so excited about
hearing new music and news
about their favorite groups. It
would be completely anticlimac-
tic if the full album was on the
Internet in advance of the release.
It would spread like wildfire.”

In addition to companies reduc-
ing the release of advance music,
this pro foresees even tighter con-
trols in the near future. “One way
would be to put advance music on
the Internet in a secure way and
have it streamed and not down-
loadable. People would have a
password and log in and get to
hear the music but not take it
home with them.”

When the music hits the streets,
this marketing vet says that the
genie is out of the bottle, whether
it’s one copy or 1,000. “Once it’s
out, it’s incredibly hard to figure
out where it came from, because
so many different people get cop-
ies of the music. Then they take
it home and listen to it and some-
times give it to their kids, who
take it to school.”

Tighter advance controls are
about the only way the labels can
fight back right now. “There are
so many things involved in the re-
lease of an album. You could re-
act by bumping up an album’s
street date, but right now that
doesn’t make sense because of all
the effort required across all the

different departments. It’s not
easy to change things because an
album’s on the Internet illegally.”

Business As Usual

Major artists and projects aside,
it’s business as usual for the ma-
jors when it comes to new and up-
and-coming acts. “It all comes
down to the level of the artist,” the
marketing pro says. “With new
acts, you still want people to hear
the record, so we will continue to
give away samplers so people can
get a taste of the music. It hasn’t
hurt us to date, especially in the
pop and rock worlds.

“Where it sometimes has be-
come a problem is in urban.
We’ve had instances where you
could literally walk out on the
street in New York and buy an al-
bum before it was in stores. But
that kind of bootlegging has been
around for a long time.

“It’s a hard thing to stop, with
all the technology and the ease of
downloading music. I don’t think
you can stop illegal downloading.
We as an industry just have to
make it more secure, because the
whole idea is very exciting. All of
these opportunities won’t shrink
the industry; they will only make
it larger, because there are a lot of
people who don’t go to record
stores to listen to new music. The
Internet makes it very simple and
easy for them, which will bring
more sales.”

T L e T T g e et e el ST

“I don't think you can stop illegal downloading.
We as an industry just have to make it more
secure, because the whole idea is very
exciting.”
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INFESTING AIRPLAY
| WXTM24x  KBSD 24x

WBEN 22x  KRXQ 19x
WMFS 18x  KILD 19x
| KPNT23x  WXDX 25«
| KXPK26x  WAAF 18x
| KXTE26x . KEDJ 32x

#1 Phones @ KXXR

IBY TOP 5 Phones @
(I WXRK, WBCN, LIVE
1] I%:—‘.gﬁ]?‘us, KIBZ, KEDJ

www.paparoach.com

JUST INFESTED

KROQ KDGE WBRU
WRAX WAVF KFTE
WXNR WARQ KCXX

www.dreamworksrecords.com o 2000 =¢c Music LLC.
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‘Sundown’ Signifies New Dawn For RykoPaim, Elwood

It’s fitting that 2000 is the year in which Chris
Blackwell releases his first new artist to commercial
radio on his RykoPalm imprint. The artist in question
is Elwood, a multitalented producer/songwriter/musi-
cian whose debut single, “Sundown,” has found a grow-
ing audience at Aliernative.

Among the stations spinning the hip-pop cover of the
Gordon Lightfoot evergreen are CIMX/Detroit;
KFRR/Fresno, WARQ/Columbia, SC; WRAX/Bir-
mingham; WPBZ/West Palm Beach; WEJE/Ft.
Wayne, IN; KLEC/Little Rock; XTRA/San Diego;
WGRD/Grand Rapids and WBCN/Boston.

North Carolina-born Elwood, a k.a. Prince Elwood
Strickland III, cut his music industry teeth as an engi-
neer for a decade at the Greene Sireet Recording fa-
cility in New York, where he worked on records by
Tricky, Mos Def, De La Soul, The Black-Eyed Peas and

A
-

H

Elwood
e e

DJ Muggs. Last year a copy of Elwood’s demo made
its way into the hands of RykoPalm’s Los Angeles-
based A&R exec, Evan Strauss.

“About a year, a year and a half ago Chris Blackwell
and I were driving around L.A., and I played him a
demo of ‘Sundown,’” Strauss recalls. “He immediately
wanted me to stop the car and tell him about the art-
ist. He was so fired up about the song that he wanted
to know if he had other tracks, because ‘Sundown’ was
such an obvious hit. A few tracks later everyone was
sold on the artist and the project.”

Also sold on the artist and project was veteran pro-
ducer Steve Lillywhite, who made Elwood the first art-
ist signed to his new U.K. label, Gobstopper. Elwood
was engineer on the Lillywhite-produced album Crash,
by The Dave Matthews Band. Lillywhite produced sev-

eral tracks on Elwood’s debut album, The Parlance of

Our Time.

Add it all up, and it made for a compelling reason
to make Elwood the first new act to be released under
the RykoPalm imprint. Strauss comments, “Obviously,
we’re excited about all of our other artists and their
projects, but this one was in the right place at the right
time, and it’s the kind of unique music that we believe
represents what RykoPalm is about.”

On the promotional front, RykoPalm viewed Alter-
native as the ideal place to begin working Elwood and
his music. RykoPalm Head/Promotion Paul Langton
comments, “When you hear the entire album, you’ll
understand why we took it to Alternative. Elwood’s
such a talented producer and singer/songwriter that he
incorporates a lot of different styles, which is what
Alternative has traditionally been about.”

In fact, Langton and his team have been stress-
ing the importance of the entire album since Day
One of their promo efforts. He continues, “We hit a
lot of walls out of the gate because of people’s pre-
conceived notions about covers, but once people put
the record on the air, they see how well it reacts.
And when they listen to the entire album, they re-
alize that we have several follow-up tracks that they
will do very well with.”

Lastly, RykoPalm also has partnered with Sire/
London to augment its promo efforts. Langton notes,
“Their local promotion team has really been help-
ful. Plus, they’ll be there when the time is right to
take this into the pop arena.”

Meantime, “Sundown” continues to work won-
ders at CIMX, says PD Murray Brookshaw. As to
why the track is reacting, Brookshaw observes,
“People are really reacting to Gordon Lightfoot’s
lyrics, which are still relevant to this day. And
Elwood hus brought a very cool contemporary vibe
to the song. Then you add the "70s vibe, which is
popular these days, and it really creates a stir on the
phones.™

Another plus: The positive response has spread
from younger to older demos. Brookshaw notes,
“Younger listeners always react first with a song like
this. This one started at night and is now spreading
across the board. We're getting a lot of calls from
our older listeners.”

Going forward, RykoPalm will put Elwood on the
road with his eight-piece band. Langton comments,
“We’re planning a Southeast run that will begin in
late May. It will run the gamut, from radio shows
to concerts, in airplay markets. We want to focus on
marrying Elwood to those radio stations and build-
ing his base.

Elwood's album, The Parlance of Our Time, will
be released May 16.

— Steve Wonsiewicz

EVERYBODY WANTS A PIECE OF CANDY |

Beyond Records begins a major push for “vir-
tual” act 58, whose debut single, “Piece of
Candy” — a song about a college coed who
buys a webcam and becomes an Internet ce-
lebrity — goes for adds May 8. The group will
be using the Internet — and now commercial
radio — to spread their unique blend of hip-
hop, rock and electronica. Check out the band's
website at www.pieceofcandy.net for a taste of
the video.

www.americanradiohistorv.com

Court: MP3.com
Violated Copyrights

A U.S. District Court in New York ruled on April 28 that
music website MP3.com violated copyright law with its
My.MP3.com, a service that allows users to store music
digitally on MP3.com’s system and access it over the
Internet. Some 80,000 albums were stored in the data-
base. U.S. District Judge Jed S. Rakoff is expected to re-
lease a written ruling within
two weeks, while a trial date
of August 28 has been set to
determine damages. The
lawsuit, filed by the RIAA
and every major record
company, said that MP3.com should be liable for between
$750-$150,000 per CD that was copied illegally. While
such a penalty could reach into the billions, many indus-
try observers expect it to be much Jower. MP3.com stock
plunged around 40% the day of the ruling to $7 a share,
but it has since rebounded over 25% on word of favor-
able settlement talks between MP3.com and the major
record companies. MP3.com had nearly $370 million in
cash, cash equivalents and marketable securities in the
bank as of March 31.

While the record industry is happy with the outcome,
MP3.com will continue to offer My.MP3.com to labels with
which it has already signed deals. It also plans to appeal
the ruling. In a written statement, MP3.com Chairman/
CEO Michael Robertson said, “This is not a victory for
the record labels — it's a loss.” He also noted, “The la-
bels made a decision to challenge a technology that will
protect their intellectual property interests and grow their
business. They will be left with copyright chaos, as we're
witnessing today”

Metallica Marches On Napster

The copyright infringement lawsuits filed against mu-
sic-swapping software company Napster by the RIAA,
Metallica and Dr. Dre continue to heat up. Metallica’s
attorneys are said to have given Napster the web ad-
dresses of around 335,000 individuals who have alleg-
edly shared the group’s songs online. Lawyers have
asked Napster to block those users from its system.
Meantime, Public Enemy member Chuck D has come
out in favor of Napster. In an editorial penned for The
New York Times, the rapper wrote, “Right now, compa-
nies like Napster are creating new fan interest in the ac-
quisition of music, as well as the infrastructure that pre-
viously was nonexistent for unknown artists.” He also
noted, “As far as the lawsuits from Metallica and Dr. Dre
are concerned, they’re nothing but cases used to sup-
port yet another lawyer looking to preserve the prehis-
toric existence of [record] contracts past”

This 'n’ that: Pearl Jam
kick off their U.S. tour Au-
gust 3 in Virginia Beach.
Sonic Youth open for the [l
first half of the tour, while §
Super-grass support during
the remainder of the dates
... Look for The Rolling
Stones to return with an-
other worldwide tour in 2001
... Sting begins a 40-date U.S. tour September 8 in Vir-
ginia Beach ... The Bloodhound Gang embark on a 15-
date tour May 9 in St. Louis ... BBMak and The A*Teens
have been tapped to open for Britney Spears during her
summer headlining tour.

The Bloodhound Gang
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Is Radio Napping
on Napster?

As the artists line up to sue, the students line
up to download, and Sam Donaldson lines up to
interview purple-haired
teenagers, there’s one
group that has been
strangely silent in the cur-
rent debate over Napster:
radio.

If you missed last
month’s develcpments
between Napster, the on-
line MP3 trading engine, " 5
and the RIAA, Metallica,  David Lawrence
Dr. Dre and various col-
leges and students, well, let’s just say it’s been in-
teresting. First, the RIAA sued Napster for “fa-
cilitating” copynight infringement. Then, Metal-
lica sued Napster, along with three universities
that eventually banned Napster to escape the suit.
Then, last week Dr. Dre made good on his threat
to sue Napster, universities and, for the first time,
the students who use Napster to illegally trade
Dre’s music.

Online, the debate rages. On the Webcasting
list, where both old-school and new-school
broadcasting typss hang out and argue with each
other, the issues tend to revolve around how aw-
ful the record companies are and how the future
will arrive whether we want it to or not. And how
anyone who thinks Napster is cool is simply steal-
ing. On the StreamSeek list, where the same
broadcasters argiie with each other over stream-
ing formats, the issues are much the same.

The arguments made by both sides are pas-
sionate. New-media enthusiasts claim that current
models of record company-artist relationships are
headed for extinction and that new methods of
paying for music will mean the death of the CD
and cassette. They claim that every industry has
been changed drastically by the speed and preci-
sion of the Internet and that the music industry
is ripe for revolution. Traditionalists accurately
point out that the emotional issues don’t really
matter. Whether Metallica has sold out or whether
CDs are overpriced has nothing to do with the
outright theft of intellectual property.

I've wondered why radio has been so silent on
the issue, especially since radio stations are of-
ten cast as the mind-controlled publicity arms of
the labels, “forcing Britney Spears down our
throats,” as Napster CEO Eileen Richardson put

it for Sam Donaldson on ABCNews.com in

March. What arz your thoughts? College radio
has been, for the most part, supportive of Nap-
ster, but commercial radio has not offered a stance
on this, nor has it come to its own defense.

Radio certainly 1s a
form of promotion for
record companies, but a
hit is a hit, and. no mat-
ter what, a dog 1s a dog.
Why aren’t we reminding both sides that we pay
extraordinary fees to performance-rights agencies
for permission to play these artists’ songs? Why
aren’t we telling both sides that we sponsor and
support local music artists and help launch careers
far more ofter than do television or film
soundtracks? Send vour thoughts to. me at david
@netmusiccouni down.com.

MET BTSIC COUNTROWH
WIIR David Lawrence

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Onfine Tormight, syn--
dicated high-tech/pop “cutture:radio: talk shows
from Dame-Gallagher; and is the host of The Net
Music Countdewn radio shows from United
Stations. A 25-<y3ar radio veteran, Lawrence wasa
founder of the American Comedy Network, is the
voice of America Online, and is a leading expert
on Internet entertainment.

117111171111177711717

wo of our newest reporters on Net Music Countdownand contributors
to the E-Charts are local web-streaming outlets. Local? Yes: One is in
New York (NYLiveRadio.com), and the other is in my hometown,
Cleveland (City Internet Radio). These two sites seem to go completely
against the grain of one of the promises of the Internet: that.you can
serve the world from your desktop. To the contrary, these sites are all
abeut the cities from which they operate.

Suzanne Joy, the “streamstress” at NYLiveRadio.com, says that her
site celebrates the Gotham in N.Y.C. “We have a playlist that reflects a
certain lifestyle, mostly pop and adut afternative, but one that’s decidedly
Big Apple.” Gity Internet Radio reflects the Best Location in the Nation in
much the same way. The website’s DJs are all live, and their music and

CHR/Pop

LW TW ARTIST COTitle

1 1 'NSYNC No Strings Attached/"Bye”

7 2 MACY GRAY On How Life Is/*Try” T —~
2 3 SANTANA Supematural"Maria"

6 4 FAITHHILL Breathe™Breathe” '
5 5  DESTINY’S CHILD Writing's On The Wall/“Say”

10 6  VERTICAL HORIZON Everything You Want/"Everything”

4 7  CELINE DION A/ The Way/"That's”

3 8 BACKSTREET BOYS Millennium/"Show”

8 9 THIRD EYE BLIND Blue/“Never”

20 10 LONESTAR Lonely &rill“Amazed”

11 SAVAGE GARDEN Affirmation/“Crash”

19 12 BLOODHOUND GAMG Hooray For Boobies/*Bad™

— 13 CHRISTINA AGUILERA Christina Aguileral/*Turn”

16 14 MARC ANTHONY Marc Anthony/“Sang”

14 15 REDHOT CHILI PEPPERS Californication/"Otherside”
12 16 SISQ0 Unleash the Dragon/“Thong”

13 17 CREED Human Clay/“Higher”

18 18 KID ROCK Devil Without A Cause/"God”

— 19 SONIQUE Hear My Cry/"Feels”

15 20 DR. DRE Dr. Dre 2C01/"About”

THINK LOCALLY, ACT GLOBALLY

attitude reminds me of the mix | grew up with on WMMS/Cleveland. Yet
they do this without the fypical Internet aspirations of world domination.
For them and for NYLiveRadio.com, “Serve the metro” is their mantra.

Does this mean that the days of trying to reach listeners in every
country are over? Probably not, but it might signal a new breed of
more clearly focused local originators that are just biding their time
waiting for wireless IP technology that will allow them to broadcast to
cars and boom boxes as well as to PCs and Macs. Then we'll see whether
this brave new world of online streaming can survive the traditional
broadcasters that have bezn its inspiration.

Questions? Comments? Send them to david@netmusiccount

down.com.
Urban

LW TW ARTIST CD/Title

1 1 AALIYAH Romeo Must Die/*Wanna”

2 2 SISQO Unieash The Dragon/“Thong”
33 DESTINY'S CHILD Writing's On The Wall"Say”
4 #—PR_DRE Dr. Dre 2001/" About”
8
6
5
9

— David Lawrence

S111111111711111101111

5  DMX Then There Was X/*What's”
6 ERIC BENET A Day In The Life/“Life”
7 D'ANGELQ Voodoo/ Untitled”
8 DONELL JONES Where | Wanna Be/“Wanna"
7 9 BRIAN MCKNIGHT Back At One/“Stay"
10 10 JOE The Wood Soundtrack/“Wanna”
11 11 TONI BRAXTON The Heat/*Man”
14 12 GERALD LEVERT G/“Damn”
17 13 BLACK ROB Life Story/“Whoa!”
19 14 KEVON EDMONDS 24/7/“No”
18 15 MISSY “MISDEMEANOR” ELLIOT Da Real World/*Boyz"
— 16 BIG PUNISHER Yeeeah Baby/“Hard"
20 17 CARL THOMAS Emotional/*Wish”
13 18 EVE First Lady Of Ruff Ryders/“Love”
— 19 MARY J. BLIGE Mary/“Give"
s SAMMIE From The Bottom To The Top/“Like”

Country

LW TW ARTIST CO/Title

1 1 DIXIE CHICKS Fly/“Earl”

4 2  TRISHA YEARWOOD Real Live Woman/"Woman”

3 3 GEORGE STRAIT Latest Greatest Straitest Hits/"Best”
2 4 FAITHHILL Breathe*Way”

6 5 TOBY KEITH How Do You Like Me Now?/“How"

9 6  PHIL VASSAR Phil ¥assar/“Carlene”

10 7 JODEEMESSINA /'m Alright/*Because”

5 8 LONESTAR Lonely Grill“Smile”

11 9 CLINT BLACK D'Lectrified/“Been”

12 10 SHANIA TWAIN Come On Over/“Rock”

19 11 COLLINRAYE Couldn’t Last A Moment/“Moment”
7 12 MARTINA MCBRIDE Emotion/“Love's”

— 13 SHEDAISY The Whole Shebang/“Will”

17 14 CHELY WRIGHT Sirigle White Female/“Was”

20 15 KENNY CHESNEY Everywhere We Go/*What”
16 16 TRACE ADKINS More.. /“More”

14 17 TIMMCGRAWA Place In The Sun/“Friend”

— 18 MARKWILLS Permanently/“Almost”

— 19 ANDY GRIGGS You Won't Ever Be Lonely/“She’s”
13 20 CLAY WALKER Live, Laugh, Love/"Chain”
ARTIST CO/Title

MACY GRAY On How Life Is/“Try"

VERTICAL HORIZON Everything You Want/“Everything”
SANTANA Supernaiurall"Smooth”

FAITH HILL Breathe/ Breathe”

THIRD EYE BLIND Rlue/"Never”

TRACY CHAPMAN Telling Stories/* Telling”

REO HOT CHILI PEPPERS Californication/*Otherside”
MARC ANTHONY Marc Anthony/“Need”

CELINE DION A/l The Way/"That's”

SAVAGE GARDEN Affirmation/*Knew"”

10 11 'NSYNC No Strings Attached/ Bye"

13 12 CREED Human Clay/“Higher”

15 13 LENNY KRAVITZ Five/“Belong”

16 14 GO0 GOO DOLLS Dizy Up The Girl/*Balloon”

14 15 BACKSTREET BOYS Millennium/*Show”

17 16 LONESTAR Lonely Grill/*Amazed”

19 17 TRAIN Train/"Virginia”

20 18 KIDROCK Devil Without A Cause/“God”

— 19 SMASH MOUTH Astro Lounge/*Morning”

18 20 FILTER Title Of Record/“Picture”

— — ~—
W[ Nwo s
—_
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NAC/Smooth Jazz

LW TW ARTIST CO/Title
1 1 STEELY DANTwo Against Nature/“Shame”
2 NORMANBROWN Celebration/"Paradise”
3 AL JARREAU Tomorrow Today/"Loved”
4 BRIAN CULBERTSON Somethin’ ‘Bout Love/“Over”
14 5 KENNY G. Ciassics In The Key Of G/*Stranger”
6 URBAN KNIGHTS Urban Knights 37 Sweet”
7 GROVER WASHINGTON, JR. Prime Cuts/“Night”
8  MARCANTOINEUniversal Language/“Palm”
9 RONNY JORDAN A Brighter Day/“London”
11 10 DAVID BENOIT Professional Dreamerf“Miles”
15 11 PETER WHITE Ferfect Moment/“San Diego”
10 12 JOYCE CODLING Keeping Cool/Before”
— 13 ANDREAS VOLLENWEIDER Cosmopoly/“Stelia”
12 14 GOTA Let's Get Started/“Let's”
13 15 BOB.JAMES Joy Ride/“Raise”
— 16 TOM GRANT Tune It In/"Tune”
16 17 WARREN HILL Life Thru Rose Colored Glasses/"Take"
17 18 JAY BECKENSTEIN Eye Contact/“Sunrise”
18 19 NORMAN CONNCRS Efernity/“River”
— 20 BONEY JAMES Body Language/ Boney|zm

- Altemative

LW TW ARTIST COTitle

1 1 SMASHING PUMPKINS Machina-Machines Of Godi"Stand”
2 2  RED HOT CHILI PEPPERS Californication/"Otherside”

4 3 BLOOBHOUND GANG Hocray For Boobies/"Bad”

3 4  VERTICAL HORIZON Everything You Want/ “Everything”
12 5 NODOUBT Ex-Girlfriend/“Ex-Girlfriend”

5 6  BLINK 182 Enema Of The State/“Adam’s”

9 7 CREEO Human Clay/*What”

10 8 INCUBUS Make Yourselfi“Pardon”

7 9 LIMP BIZKIT Significant Other/“ Stuff”
11 10 GODSMACK Godsmack/“Voodoo”

6 11 THIRD EYEBLIND Blue/“Never”

16 12  RAGE AGAINST THE MACHINE The Battle Of Los Angeles/* Sieep”
19 13 3 DOORS DOWN Better Life/“Kryptonite”

15 14 KORN /ssues/*Make”

20 15 FOO FIGHTERS There Is Nothing Left To Lose/Breakout”
13 16 LIT A Piace In The Sun/“Miserable”

17 17 KID ROCK Devil Without A Cause/"God”

18 18 BUSH The Science Of Things/“Cables”

14 19  METALLICA S&M/“Leaf”

— 20 OASIS Standing On The Shoulder Of Giants/“Whera"

e-charts are based on weekly rankings of CD sales, downloads and streams of artists oniine compiled and tabulated directly from the logfiles of reporting websites. Reporters
include Amazon.com, Audiohighway.com, CDNOW.com, Checkout.com, Barnes and Noble.com, Spinner.com, DiscJockey.com, Netradio.com. Datais weighted based ontraffic
reports by web tratfic monitor MediaMetrix. Charts are ranked with a 5{/50 methodofogy of sates data and streaming/airplay data for the six reporting formats. © 2000 R&R Inc.
© 2000 0nline Today, Net Music Countdown.
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gonversation. like sex, is a universal human need commonly treated as
recreation. A ife force without which civilization would perish,
conversation is classed as a subject for serious discussion with remote
elegancies like wines and manners. Seldom practiced or taught, it is required
of everyone. Disjointed, denied, buried ... the miracle of conversation is that it
goes on.And it goes on because it touches something fundamental — maybe
even sacred — within us. Life without conversation, just like life without
music, is unthinkable.

My favorite conversations are like the ones | have with KSS}/Sacramento
Station Manager Steve Williams, when we're tracking so closely and grooving
so hard that we murmur, “Yeah, yeah, right!” in agreement and laugh — or cry
— ourselves silly. | love to Jook into the mirror another person holds up to
me as much as | love being a mirror to them, learning, playing and loving
through conversation.

It was that kind of close-to-the-bone exchange | was after in 1999’
NAC/S] special, Dialogues, in which luminaries like Quincy Jones and Frank
Cody, George Benson and Rick Braun, Kirk Whalum and Boney James, and
Kelly Cole and Ralph Stewart spoke with a degree of candor usually reserved
for private talks. Discussions like theirs are rarely seen on the page, and
participants and readers appreciated that such an approach made
for interesting, provocative reading. What’s more, it was so much
fun to write, | was eager to revisit the concept. So, again this
year an drray of NAC/Smooth Jazz’s most fascinating people —
artists, music-industry leaders and radio people — get together
one-on-one to discuss their lives in music. Welcome to Duets.

Jazz icon Herbie Hancock and KSS§J/Sacramento Station
Manager Steve Williams exchange far-ranging thoughts on many
subjects, including the role of spirituality in their lives (Page 42).

Warner -Bros. Jazz Exec.VP/GM Matt Pierson engages legendary
record man Verve Music Group Chairman Tommy LiPuma in a
heart-to-heart (Page 48).

In“Every Breath You Take” Sting and trumpeter Chris Botti talk about their
practice of yoga before going onstage on Sting’s 18-month world tour (Page 55).
WQCD/New York MD Rick Laboy and WNUA/Chicago APD/MD Steve

Stiles compare notes on their stations’ varying approaches. to music (Page 56).

Saxophonists at different points in their careers — successful veteran
Dave Koz and relative newcomer Steve Cole — have a touching and often-
hilarious conversation about an artist’s life (Page 60).

Carol Archer
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Conversations On Music'With Those Who Live It

Spyro Gyra’s founder, saxophonist Jay Beckenstein, opens up about the
influence his youthful listening habits played in shaping the artist he became
(Page 64).

In the immortal words of Sam & Dave,“You didn’t have to do what you
did, but you did, and | thank you.” | am deeply indebted to each of the
remarkable individuals who contributed to Duets. Their generosity and
frankness are appreciated beyond telling. It's a privilege to share their insights
with you.

Publisher/CEO Erica Farber is a tenacious champion of NAC/Smooth Jazz.
Time and again she’s offered creative approaches for dealing with each challenge
NAC/Smooth Jazz has experiented. | am immeasurably grateful for her support
of me and her fostering of R&R’s unique creative culture, both of which have
empowered me to achieve goals | imagined, but never thought | could attain.

I'm indebted to R&R’s GM, Sky Daniels, whose big rock.’n’ roll heart really
understands my fierce commitment to NAC/Smooth Jazz.

Editor-In-Chief Ron Rodrigues gave me sound guidance at every turn, as
always. Managing Editor Richard Lange did the same, plus he scrutinized every
word | wrote. Assistant NAC/S] Editor Peter Petro was my rock. | thank

Anthony Acampora, Hurricane Heeran,Adam Jacobson and Brida

Connolly too. Kevin McCabe’s integrity and encouragement have
been unwavering; 1 am truly grateful for his friendship.
| appreciate all who advertised in Duets. Their recognition of

R&R’s role in furthering the format’s goals allows us to

continue that mission. I'm also blessed by Dawn (“Give me

your wallet!”) Garrett’s, Missy Haffley’s and Gary Nuell’s high-
octane sales efforts, which made Duets a hit!

Duets’ imaginative graphic design was conceived and executed
by our amazing production department, especially Gary van der
Steur, Tim Kummerow and Carl Harmon.

I owe a special debt to Jack Lightenberg; Marc Silag (and Paul Phelps);
KTWV/L.A. Production Dir. Michael Sheehy, whose studio wizardry salvaged an
inaudible audio tape;and Jazziz Editor-In-Chief Larry Blumenfeld. Each made an
indispensable contribution to Duets. Writing this special, there were times | was so
tired | probably couldn’t have told you my address, but the process fired my
imagination completely. That's because Duets accurately reflects the tone in which
art and commerce are conducted in the NAC/Smooth Jazz world: emotionally
engaged, intelligent, kindhearted, imaginative and animated. | hope you enjoy the
read; | knaw you'll be surprised.

g b,
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Steve Williams gets deep with Herbie Hancock

ﬂny attempt to describe Herbie
Hancock’s sweeping contributions
to music is prone to overuse of su-
perlatives. And, although accurate,
even superlatives are inadequate in
reflecting the true magnitude and
cultural significance of his achieve-
ments.

Trained in classical piano as a child,
Hancock began to play jazz in high school,
then burst onto the Chicago jazz club scene
in 1960, playing with Donald Byrd and
Coleman Hawkins. At 22 he signed a solo
deal with Blue Note and recorded the aus-
picious, presciently titled Takin® Off in
1962, which contained “Watermelon Man”

(for which he should be sainted). A succes- ~

sion of other first-rate projects — such as
My Point of View, Inventions and Dimen-
sions, Empyrean Isles and the wondrous

#%éé Furcock

nique that later became a defining feature of
hip-hop — attracted an even wider audience.

He’s successfully navigated another cre-
ative avenue, composing for film, beginning

“People are bored with much of what they’re
hearing because so much of it sounds the
same. Take black radio: Lyrically, there’s a lot
to be desired, as though African Americans
can’t create great poetry or there’s
no audience for it. That’s a lie!”

— Herbie Hancock

Maiden Voyage — followed, establishing
him as a composer and jazz pianist of stun-
ning virtuosity.

In 1963 Hancock joined Miles Davis’
band (with Ron Carter and Tony Williams).
His piano style became not only integral to
Davis’ evolving direction, but played an in-
estimable role in shaping the revolutionary
genre-bending changes jazz was undergoing
‘at that time. Hancock then led a sextet that
melded a variety of influences — jazz, rock,
African (epitomized by 1970’s Mwandishi)
and Indian — and continued to explore an as-
sortment of group configurations. Formation
of the band Headhunters signified Hancock’s
growing intérest n funk. The group’s self-
titled album produced the hit “Chameleon.”

Hancock’s adventurous musical journeg -

expanded to include the growing use of elec-
tronics in the 1980s. The smash single and
video “Rockit” — which incorporated heavy
textures and pioneered the scratching tech-

with the score for Antonioni’s Blow Up. To
date he’s scored 10 films, including Bertrand
Travernier’s Round Midnight, which earned
Hancock an Academy Award.

Today Hancock’s touring and recording
schedule continues unabated. Recently he
co-founded Transparent Music (along with
former head of Verve Records Chuck
Mitchell and personal manager David
Passick), a new label and Internet presence
dedicated to developing and presenting qual-
ity music to adult music lovers worldwide.

Hancock also manifests devotion to im-
proving the human condition through phil-
anthropic endeavors. He founded the
Thelonious Monk Institute, which fosters a
broad range of music education programs for
disadvantaged inner-city youth. And in 1996
he formed The Rhythm of Life Foundation,
whose mission of empowerment he details
eloquently in this conversation.

KSSJ/Sacramento Station Manager Steve

Williams is a veteran radio programmer, one
of the most effective and highly regarded in
the NAC/Smooth Jazz format. Along with his
well-deserved reputation for great ears, Wil-
liams is informed and passionate about di-
verse forms of musical expression. Because
I’m keenly aware of his intelligence and deep
emotional connection with music, I suspected
Williams would be the ideal person to engage
Hancock in a meaningful dialogue, but I never
imagined how profound a duet the two would
create in their remarkable discussion.

SW: We met when you did a showcase
for The New Standard. What an amazing
moment! I've gotta tell you, it was important
for another reason: The woman I’ ve been see-
ing since about a year after my wife died in
’96, she and I connected for the first time
right before your performance. She’s a per-
sonality on the Smooth Jazz station in San
Francisco, KKSF, named Maria Lopez. There

HH: I was on a seven-week tour that
started with three weeks in Japan, then a
week in New York at the Blue Note, then to
Cape Town, where we spent about a minute
before leaving for Tel Aviv. But 10 minutes
into the flight from Cape Town to
Johannesburg, the pilot said we had to go
back. We'd lost one engine of a twin-engine
plane.

SW: What were you thinking about?
Were you scared?

HH: I've practiced Buddhism for 28
years. That morning before we left, I did the
prayers, and I’d done them well, I thought.
We chant, and it had a nice flow that day. [
felt very comfortable, had no fear of a prob-
lem.

SW: I have a Buddhist friend who’s the
rehearsal director for Alvin Ailey. We’ve
done morning prayers together on a number
of occasions, but [ guess I’m a little noncom-
mittal when it comes to religion. I have got-
ten a great deal of positive feeling and
thought after chanting with her. If I were to
go in the direction of one religion, Buddhism
would probably be it. Doesn’t it seem like a
lot of creative people are drawn to the Bud-
dhist faith?

HH: I know a lot of dancers, musicians
and actors who are Buddhists. One thing that
people appreciate about it is that Buddhism
is inclusive, not exclusive. It doesn’t compete
against other religions. It honors cultures of
other countries and is practiced according to
the cultures of individual nations. America is
basically Judeo-Christian, so Buddhists here
may celebrate Easter or Christmas — not in
the Christian sense, but culturally. We don’t
have the belief that if you don’t practice cer-
tain things you’re going to go to Hell. It’s the

“Do you know how many people who grew

up in the 60s are music lovers until the day

they die? They’re starving for music! They'd

support the industry if there was an industry
for them. They’ve been ignored.”

— Herbie Hancock

was something about the moment, and the
music was so special.

HH: It’s like the music pulled the two of
you together.

SW: Didn’t you just get back from Israel?
What were you there for?

wWwWWwW.americanradiohistorv.com

humanness of Buddhism that atiracts artists.

When | do Buddhist practice, I find that
I’m more ¢asily inspired from both internal
and exiernal forces, and inspiration is so

Continued on Page 45
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Continued from Page 42

important to art. I have more ideas, and my
mind is less clutiered. I’'m more sensitive to
feelings as a result. Any human being needs
that, not just artists.

Back to what I was saying about Cape
Town. It took about 25 hours to get there
from the U.S., then we missed our connect-
ing flight to Tel Aviv, which meant we had
to fly from Johannesburg to Milan, then on
to Tel Aviv, all of which took about 30
hours. We had to play a concert two hours
after we got to the hotel.

SW: Who’s in your band now?

HH: Terri Lyne Carrington on drums,
Cyro Baptista is the percussionist, Ira
Coleman on bass, Eddie Henderson playing
trumpet and fluegelhorn.

SW: And probably sounding great!

HH: He’s soundin’ unbelievable! Beau-
tiful tone. The space that he uses is fantas-
tic.

SW: He’s got a really cool touch on the
fluegelhorn, unlike anyone else.

HH: It’s like velvet. And so creative! The
choice of notes — everything — feels perfect.
And we’ve got a saxophonist named Eli
Degibri who's anly 21 years old. This guy is
awesome, fearless! He’s full of surprises. You
can never predict where he’s going to go in
his solos, and 1 Jove that.

SW: Sounds like Miles Davis.

HH: Exactly, that’s why I love it. With
the kind of training I got with Miles many
years ago, that's the kind of musician I want.

SW: I'll tell you, I miss Miles, man.
Whew!

HH: I can’t exactly say that, because 1
feel the influence of Miles in so many ways.
I not only hear it in other people’s music, but
I learned so much from him, sometimes....

SW: You hear him in your own music, I
bet.

HH: I feel it. I approach the music in a
way that’s very much a result of having
played with that group.

SW: With Tony Williams, Wayne
Shorter and Ron Carter.

HH: I learned a lot of life lessons from
that too.

SW: [Laughs ironically.] Oh, really!
Like what?

HH: Risk-taking is one. Not being afraid
to try things. { even want to know the food
in other cultures, learn about local food. In
a sense, even that is risk-taking.

SW: Very much so. When you think
there’s a fast fcod place on every comer....

HH: That’s really risk-taking! [Both

laugh.] You re lucky not & bégating a

ratburger, .
SW: That sense of risk-taking filters

: dtm:rl to evervone wimimens to Mlles mu— :

CHH: It's r}mfgm%tk at things in a fresh
way. I try to do that with life, too, not to see

from a one-dimensional viewpoint When
I'm faced with obstacles, I try nat to be
locked into one way of looking at them.
Through life, I've discovered the great ad-
vantage a human being has in confronting
difficulties and looking forward to an infi-
nite number of ways to view them. From an-
other vantage point, you can find a creative
solution.

SW: You have to be wired in a certain
way — we all have it — and we have to
learn how to turn on the switch.

HH: That’s it! That’s why I practice
Buddhism.

SW: I'm there with you.

HH: I can tell.

SW: Taking risks has been a common
thread through almost everything you’ve
done musically, your many levels as an art-
ist, from the beginning. You’ve touched on
every aspect of music: classical, jazz, pop,
African, Cuban — all those influences.

PR P A TOTEIITY

What’s amazing is that there’s been so
little criticism of you from the purists, that
group that frowns on risk-taking. [Both
laugh.]

HH: It’s very important to me to be true
to myself. If I feel an urge to do something,
I need to go through it, like when I first did
Headhunters [1970]. I had to go in that di-
rection because I'd been playing music that
was very space-oriented with the Mwandishi
band.

shi” mean?

HH: It means “composer” in Swahili.
Playing that music, I felt untethered, and at
a certain point | missed being grounded; I
needed to be in touch with the earth again.
Even though I was playing this very avant-
garde music, at the same time I was listen-

~ing to records by Sly Stone, James Brown and

otlie.frv..l wanted to see if there was a place

for me in that area, something more R&B. |

had n-:rmmn_luon of giving up what I'd done

hefore :iﬁ:#gl:{ustic jazz, but I was interested

n streu;ili:g.
;Mzﬂ"of flak I got at the time was from

SW: By the way, what does “mwandi-

mnted purists. Musi-

ciahs certainly didn’t care. The peopls who
liked it bought it, but no one else knacked

_me for doing it. Critics were the only ones.

It’s like Miles Davis used 1o say, “It's onfy
‘My Funny Valentine.”” [Both laugh.] If
there’s something for me to learn from criti-
cism, I hope I'm open enough to take it in.
But that’s not what I was getting; it was
more like a personal attack on me and my
rights. Someone’s going to tell me I don’t
have the right to do that? Give me a break.
I'm African American! That’s music from
my culture, my roots.

SW: It’s a nobler approach than regurgi-
tating the same old ya-ya time and time again.
It’s also an enlightening one. I'm sure that
once you decided to take a step in a direc-
tion — whether the funk/synthesizer thing in
the *70s or the techno/dance thing in the *80s
— whatever it was, you had to learn some-
thing from it.

HH: Absolutely! In fact, with the group I
have now, there’s enough variety in the ex-
perience of the players and enough variety in
their ages that the palette we work from is
really big and includes everything from funk/
rock to bebop to avant-garde and classical.
We're playing the music from my last CD,
Gershwin’s World, which already demon-
strates a broad palette. We had the good for-
tune that Stevie Wonder won a Best Male
R&B Vocal Grammy for a song from it, “St.
Louis Blues.” I got one for it, too, Best Indi-
vidual Jazz Performance, so it was recognized
by the industry for the demonstration of two
different genres right there.

The way this band performs is that we’ve
honed the songs down to their skeletons, then
honed the skeletons down so it’s just a frame.
We create new skeletons every performance.
Once we get goin’ on a tune, there’s no way
to tell what tune it is. It’s a very dramatic way
of performing, as though we’re telling a story.
People are on the edge of their seats because
they don’t know what’s going to happen next,
what the next groove is going to be or who’s
going to start it.

SW: Not only the audience, you’re on the
edge of your seat too. How long have you guys
— or I should say guys and a gal — been out?

HH: We’ve been together about a year
and a half.

SW: You mentioned Stevie Wonder.
Just the other day I watched The Kennedy
Center Honors for about the 15th time. Man,
you and Stevie have a long history, but that
was the icing on the cake. First to see him
honored — the youngest man ever to receive
it — then to see him enjoying it in the way
he was, and then to see the performance, you
and the musicians. When Diane Schuur came
out and did “I Just Called to Say I Love You,”
there wasn’t a dry eye in the house. Whose
idea was it to get her up there?

'HH: Stevie Wonder is loved the world
over. We wanted to demonstrate that his in-
fluence is felt by all artists, so instead of a
jazz/R&B thing, we wanted maybe a Garth

Brooks, Gloria Estefan, Sting, Lauryr Hill ==
artists from other genres — mgm;ﬁmm‘ :

Wonder tunes. Everyone said y ves, but there
were all these circumstances, like people

ere outoftoumuﬁﬂeﬂﬁinl,auryn sfam-_a i

ilys working against it. Diane's nume -h&dﬁ’:f_
evey, been mentioned because we were look-

* ing so far away from a.j;iz?. or R&B direc-

tion, but she’d done her own concert a few
days before and was already in  Washington.
[t was just meant to be.

SW: I cried, man. It was so moving. The
fact that she’s sightless, too, and obviously
inspired by Stevie Wonder — how could
you not be? — and not just her disability,
but her attachment to music and the way that
she is with it.

HH: He’s like a mentor for her and so
many others. He’s done so much. If it wasn’t
for him, we wouldn’t have Martin Luther
King’s birthday as a holiday. Stevie’s one
man who changed history, because that’s
never been done. In that sense, he’s a found-
ing father. Stevie Wonder has shown that
one person can make a difference.

SW: Exactly! Were you prepared for
what happened onstage? I know he wasn’t
prepared, because 1 could see the tears fall-
ing from his eyes.

HH: One of the things I wanted from the
get-go — it was like a directive — was
Stevie Wonder to be brought to tears. |
wanted him to be touched, because he
touches us. I reharmonized “I Just Called to
Say I Love You” — it’s a beautiful song! —
and there’s something very European, an in-
ternational flavor, to the piece. | wanted to
reach inside and find a place of beauty that
had been inspired by Stevie.

SW: You did the same thing with “St.
Louis Blues™ and stripped it down to its es-
sence.

HH: Yeah, we did.

SW: I've heard that song countless
times, and I like it, but it never moved me
in that way before. What you did with that
was genius. It created the emotional moment
for me.

HH: When Greg Phillinganes, [Take
6's] Mark Kimble and I were arranging it,
that song was a real challenge. We got ex-
actly what I hoped we’d get, but it took so
long before we knew who was going to be
performing, and we couldn’t finalize the key
or anything until we knew the singer. We
had a lot of sleepless nights and did that ar-
rangement overnight, finishing at four or five
in the morning.

SW: Oh, no!

HH: Greg and Mark started on it, then
they came to my room, where I had a syn-
thesizer. We got it almost dene, but there
was still something about getting from the
intro to the melody. I didn’t want to iden-
tify the melody exactly at its beginning. A
few words later I wanted it to sneak up on
you. And when I got it, it surprised me. Our
brains were so fried, we had ta put it on tape,
because we couldn’t remember it otherwise.
Mark had to rehearse it with Take 6, and
they had some problems because Diane sang
it a little slower than she did at rehearsals,
and they were mmimg out of Breath? But she

_]mrc:d tt nn{I "’ﬂ:i_«g}ad she did it. because she

made it hga,;:pm completely.
SW: [ waisn’t prepared fog any reaction.

We've ‘HI Seen so many am_lpdashuwsi and
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they’re routine, but the routine was broken
in such a dramatic way.

HH: They told us it was the last Kennedy
Center Honors for the millennium, and they
wanted it to be the best. I was determined to
make it fresh, because I love Stevie, and I
wanted to honor him. And so did Greg.

SW: Stevie discovered Greg in Detroit.
My daughter went to the same school, Cass
Technical High School. You know who else
came from that school? Ricky Lawson.

HH: That’s a hell of a school.

SW: Kind of Detroit’s version of Music
& Arts High School in Manhattan. Geri
Allen went to Cass Tech, and so did 30 or

things I do. I'm a father, a husband, a son, a
citizen.

SW: Are your parents still alive?

HH: Yes, fortunately they are. Rather
than shackle myself with the fallacy that what
I am is a musician, I realize that the one thing
I always am is a human being. I'm only a
musician when I’'m playing music or talking
about it, but I'm not a musician to my daugh-
ter or to my wife. It’s a thing that I do, but
they don’t see me in that role. Buddhism
helped me figure that reality for what it is.

SW: Although when I was 30 or 35 I was
looking forward to turning 40, now I'm go-
ing through a heavy head trip about it. All I've
ever done is radio. I started when I was 15.

HH: Wow!

“Technology has the potential for — but
hasn’t achieved — the creation of a whole
new direction, a new paradigm, which could
address the real social issues-of human
development, the real things people have
to deal with.”

— Herbie Hancock

40 other artists.

HH: I think Donald Byrd went there.

SW: Yeah, yeah! You played with
Donald Byrd early on.

HH: He’s the guy who discovered me. |
think the last time I saw him was at the
LAJE. in L.A. a couple of years ago.

SW: Yeah, someone did a tribute to you.

HH: I'm not sure. I just had my 60th
birthday, and the memory’s the first thing to
go [laughs).

SW: I'll be celebrating my 40th soon,
and, Herbie, if I can look and sound like you
when I'm 60, m)‘/ life will have been a pros-
perous one. You give 60 an unbelievably
fabulous name!

HH: I'm more excited about life now
than I ve ever been, about music and all the

possibilities, all the problems of technology_

and their solutions. I'm trying to get much
more involved in life, not just as a musician,
but as a human being, at this time in my life.

SW: Looking back, when you were get-
ting into music, is this what you imagined for
yourself at 60?

HH: No, never. Ever since I was a kid, 1
wanted to be a musician, even when I chose
to major in electrical engineering in my first
two years of college.
in the mirror and:44
ing to kid. Efﬁ‘tﬁou'ght I was doing something

hnology — but the hapdwriting Was on the
fot‘me"and | had no choice. Now it’s
very different. I si¢ myself as a human be-

# .
ing, and heing a-musician is one of the .
% /

wactical by going mtu That field — at that ;.
sﬁﬁé they really needad | people in sclena&{@ﬂ

SW: So it’s very hard for me to recon-
cile being a human being as opposed to be-

ing a radio guy. It’s so difficult, it’s almost

at crisis proportion.

HH: Let me tell you, the 40s are better
than the 30s, and the 50s are better than the
40s. I'm getting a glimpse that maybe the
60s are better than the 50s. Little by little,
things open up more. Your perspective gets
broader. That’s what I like about getting
older. Things that I thought were important
aren’t so important anymore, and a lot of
things that I slept on and didn’t pay atten-
tion to are extremely important.

SW: When I was 15 and starting in ra-
dio, that was the year I got my first Herbie
Hancock record, Man-Child. What’s so
amazing is that the title spoke to my com-
ing of age and finding my life’s work and a
new way of listening to music through that
record! The release of that record signaled a
transformation in me. It was such an unbe-
lievable time, and I’'ll never forget it. I don’t
mean to gush, but you’ll always be a part of
what Steve Williams is in a really, really deep
way.

HH: Wow, thank you very much. One of
the most important objects of the process of
mastering the art of living is the discovery of
; ho.you are. And who you are, that’s the
child, fhe whole of the child, to the man. The
man hiss to discover all those pieces in a sym-
bolic sense. The man-child metaphor works
in a lot af different ways.

SW: Are you going to be programming an
Internet channel? -

HH: mew:%gaw venture called: Trans-

I
e -4

parent Music that myself, my personal man.

‘ager. David Passick, and Chuck Mitchell,
_Wha was the former head of Verve Records,
have founded. Transparent Music is a £on- .-

5 cept ‘based on the idea that we stand for. qual- g
ity music. That s what we care about More
than that, we stand for a lifestyle of quality.
The Internet is so broad that we’re interested
in filling a quality brand.

SW: It’s also an extension of your pio-
neering role in technology. You were first on
many levels, as far as technology and music
are concerned. It’s perfect for you.

HH: My experience is that what is called
radio broadcast has, unfortunately, become
radio narrowcast. There are so many huge
gaps caused by the narrowness of program-
ming that so many records sound so similar,
so derivative.

SW: Right!

HH: Conventional thinking holds that
the only thing we can do is create something
that sounds like something else, but what
about music that cannot be described that
way, only in terms of history? What about
something that’s new?

SW: That has imagination!

HH: Right! What about music that
carves out a path?

SW: That takes risks!

HH: Music that’s original, that doesn’t
have some direct connection to something
that went before it.

SW: Duke Ellington’s was the original
fusion music, because it brought together in-
fluences. Nothing comes through life with-
out connecting at some level to the past, but
he showed that you can synthesize the past
by using your imagination.

HH: There’s music that people are wait-
ing for if there was an avenue to expose it.
People are bored with much of what they’re
hearing because so much of it sounds the
same. Take black radio: Lyrically, there’s a

“When | was a kid,
American and had any

ible revénue Source for ‘business,

SW: Give me an_ ufea of the framework.
What am I going to hear, and how willi 1t he
designed? '

HH: We’ll have traditional brick-and-
mortar distribution in addition to an online
presence. We’ll recommend certain records
because we think they’re good. Someone
may want to know whose music I respect and
think can touch their hearts. Transparent
Music is also a record label, but we will be
promoting quality music on any label, not
only our own.

SW: That’s revolutionary!

HH: We don’t want to be in competition
with other labels. We only care about the
quality of music and developing artists. And
we’ll still get paid, because, on our website,
if someone wants to buy a record — whether
it’s on Sony or Maverick — all they have to
do is click on it, and they can buy it immedi-
ately from Amazon.com or Tower. We'll have
a deal with retailers, and we’ll get a piece. It’s
a win-win. We’re interested in everybody
winning. Record companies, Transparent and
the consumer all win, and hopefully it’ll be a
feather in the cap of quality music.

The company’s physical home is in New
York, but cyberspace is anywhere. There’s
much more we’ll be doing on the site. It
won’t be just me. We want the opinions of
other celebrities, sports figures and others at
the top of their fields. And it won’t be only
in English or recommendations of only
American music. We want to stand for the
next step in humankind’s development and
recognize the great value of the interchange
between different cultures.

SW: That’s truly consistent with the glo-
bal nature of the Internet. You know, the
tune “Chameleon” describes you perfectly,
in the sense that you move through so many

if you were African
potential for ‘making

it,” you wanted to get out of the black com-
munity as fast as you could. But we’re look-
ing at this in a new way now. We’re trying to
redefine-and refurbish impoverished
African-American communities.”

— Herbie Hancock

lot to be desired, as though African Ameri-
cans can’t create great poetry or there's no
audience for it. That’s a lie!

SW: But that’s what label executives are
saying, that there’s no audience.

HH: One thing we realize at Transpar-
ent is that the only audience that’s recog-
nized is in their early 20s and younger. Do
you know how many people who grew up in
the *60s are music lovers until the da thy
die? They’re starving for s
lifestyle is different now because ﬁxey ve got
to go to work and maybe Lhey have kids, but

worlds and do it with such grace. And the
music still comes out like Herbie Hancock
— not grafted, just so many different mani-
festations.

HH: I' ve come to discover that a human
being is a lot more versatile and multidimen-
sional than we reahze and that’s something
I want to promotg, A multidimensional per-
ception is very “valuable for & human being.
-If you'can MUE aslﬂumz\ from another per-
pective, m‘rﬂ'nng can get in your way. It
makes life mére exciting and less fearful. 1
wapf ”m‘ise able to share somx: "of the things

3
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Tommy LiPuma and Matt Pierson on the record

7(;11my LiPuma, Chairman of
the Verve Music Group, began his
legendary career as a saxophonist
in Cleveland, then segued to
record promotion for Liberty in the
early 1960s. He went on to be-
come a consummate record man,
a titan of the music industry.

One of the most successful pop and jazz
producers ever, he’s earned 18 gold and
platinum records, 30 Grammy nominations
and two Grammy Awards. As an executive
at A&M, Blue Thumb (which he co-owned
with Bob Krasnow), Wamer Bros., Elektra
and now Verve Music Group, LiPuma has
signed and/or produced a truly staggering
array of artists such as Miles Davis (Tutu),
George Benson (including the multi-
platinum Breezin’), Al Jarreau, The Cru-
saders, Dave Mason, The Pointer Sisters,
lke & Tina Turner, Earl Klugh, Michael
Franks, Antonio Carlos Jobim, David
Sanborn (Sanborn and Bob James’ Double
Vision, among others), Mark Almond,
Natalie Cole, Anita Baker and Diana
Krall.

Like LiPuma, Warner Bros. Jazz Exec.
VP/GM Matt Pierson’s life in music began
as a musician. He was a jazz trumpet per-
formance major at the University of Miami
and played with Julio Iglesias, The Miami
Sound Machine and, after a move to New
York, with Art Blakey’s Big Band and on
Broadway shows. When she ran promotion
at Blue Note, Susan Levin hired Pierson as
her assistant in 1988.

He joined Warner Bros. in 1991 as Dir./
A&R and staff producer, then was named
Sr. VP/Jazz four years later. Pierson was
u’pped to Warner Bros. Jazz Exec. VP/GM
early last year. He’s signed many notable
artists — both smooth and straight-ahead

such as Boney James, Rick Braun,
Joshua Redman, Kirk Whalum, Kenny
Garrett, Norman Brown, Brad Mehldau,
Larry Carlton and Kevin Mahogany, and
produced records for Fourplay, Redman,
Mehldau, Garrett and numerous others.

LiPuma and Pierson share a heartfelt
devotion to music. They both have great
ears and very strong opinjons. In the follow-
ing conversation we're privy to their in-
formed — and highly passionate — ob-
servations about the challenges jazz and
smooth jazz artists face today.

MP: What music of any kind have you
heard lately that’s exciting?

A R ———

LT Fhcrson

TL: There are a couple of things I like,
but you’re my competitor as well as my
friend, so I’'m not sure | should tell you
what I’'m lookin’ at. But I like a band from
down South that’s a throwback to guitar/
organ....

MP: The one from New Orleans?

TL: Yeah, So Alive.

MP: The whole live soul movement is
incredibly exciting to me — D’Angelo,
some of Lauryn Hill’s music, certainly Macy
Gray, Maxwell, some of Eric Benet's work
— all the great heartfelt singers. They play
that shit live with such a give-and-take with
the musicians. The influences are coming
out of Sly, James Brown, Prince....

TL: .. Marvin Gaye.

MP: What the tracks sound like and the
approach to the rhythm is an extension of
what R&B used to be. Now samples and
loops get incorporated as a texture instead
of being the basis of the track. That can
have a profound influence on our music,
because the most successful NAC music is
instrumental pop. That’s why Paul Brown
is so great; his work is instrumental pop/
R&B. He's done so much work with us, but
his most exciting music_has a live rhythm
section, which is great news for NAC, be-
cause NAC musicians are well-equipped to
nail it in that format. Foreplay’s working on
their next record, and we’re trying to work
out having them work with a couple of
young R&B artists.

TL: The same thing’s happening on our
side with Joe Sample. We're getting him to-
gether with The Roots. Joe was making
more money over the past few years from
samples of things he’s written than from
records or gigs. When The Roots accepted
their Grammy,_they said, “Long live R&B

— -
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and live players.” | thought, “How great!”

When | was making records, everything
was machines, which we used in conjunc-
tion with live players. Machines gave ev-
eryone a feel, kind of like a click track, but
I've always been reticent to use them alone.
It’s good that people are getting tired of
tempos that don’t vary one iota. Music was
getting so it almost wasn’t able to breathe.
You had drum machines playing a steady
beat, but that’s a lot different from having
something that breathes and has dynamics.

MP: %uestlove, the drummer for The
Roots who also plays on D’Angelo’s and
Lauryn’s records, basically plays a repetitive
groove, no fills or anything. But because of
the human quality of what he’s doing — sit-
ting in a room, looking at a bass player
even though he’s playing what a loop wouid
play, it makes the track breathe.

TL: After Sade’s last record you’d go
to see those guys live, and that’s what they
were playing. They were ahead of their
time. They had a sense bf the machine feel,
that repetitiveness, then played it. [’m just
happy to see live players on records again.
One of the biggest drags is the feeling that
everyone’s copping everybody and there’s
no sense of uniqueness from one player to
another.

MP: So, Tommy, what do you think
about the NAC/Smooth Jazz radio format
today?

TL: If you want to ask difficult ques-
tions, 1’ve got one: How are things going
with the merger? [Both laugh. | The interest-
ing thing the question of NAC brings up for
me is about a record that’s very hot for us,
Diana Krall. It got relatively little airplay, but
it's doing fabulously on a weekly sales basis.
Then she was on the Grammys and played for

%‘._‘"

100 million-plus people. Diana’s record
went from selling 15,000 the week before
the Grammy broadcast to 32,000 the next
more than doubled! — after a three-minute
shot on TV. If records have it in the grooves
and they’re given the right exposure, they will
sell.

MP: There are P1 listeners who are ac-
tive and buy records, but many NAC radio
listeners are passive lisieners who use it as
an element of their lifestyle, as background
at work, in the car, when they’re having din-
ner or having sex.

TL: And that was by design. I give
[Broadcast Architecture CEO and format
founder] Frank Cody a lot of credit for put-
ting together a format that is very success-
ful at selling time, because that is what the
radio business is about. Record companies
can’t put the onus on Frank because con-

glomerates — whether they own record
companies or radio stations — must have
cash cows.

MP: But when a company with a block
of stations in a market hires a researcher to
find the right music, what they do that is so
helpful to them but so hurtful to us is to look
for records that don 't cross. So when we talk
about crossing an instrumental record to Ur-
ban AC or AC, forget about it. The owners
of the Urban AC may very well own the
crosstown NAC and want to keep the audi-
ences separate.

Look at Boney James. We’ve worked
hard to cross him, and he’s done fairly well
at Urban AC. Seventy percent of the audi-
ence at his shows is black. There’s a passion-
ate audience for his music at that format, but
the system is keeping him down. It’s the
same with NAC music, especially vocals.
Getting a shot is almost impossible unless
you’ve got success in another format. There
are all these rules we all have to live by, but
none of them really have much to do with
passion for music.

TL: Now that radio stations are so
niched, if you can’t get your record played
on the one station in town that might play
it, you’re screwed. It’s not like the days
when there were in-town direct competitors
and outlying secondary markets where you
could break a record. Music directors were
always music lovers first and foremost, and
station owners were entrepreneurs, people
who wanted to be their own person.

Sometimes stations would add records by
vote, with jocks and others weighing in, but
invariably the station at which one person
picked the music was the No. 1 station in

Continued on Page 51
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Thank you so much for your incredible
support of THE DANCE. This year and
always...your friendship means the
world to me!

| hope you know how truly honored
| am to be a part of this great format,
and this wonderful community.

My warmest regards to you, always—
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vocalist Diana Krall.

Verve Group Chairman Tommy LiPuma in the recording studio with Grammy-wrning

Continued from Page 48

town, because the committee decision — the
consensus — was a compromise and not a
point of view. Does anyone /ave a point of
view anymore?

MP: The nature of music testing is fa-
miliarity, straight-up. The moment you rec-
ognize a tune, it’ll be favored over some-
thing that takes time to get into. But we
can’t shoot the messenger. What BA does
is a very valuable service to radio stations,
but its value really depends on what radio.
does with it. Are research results the only
thing that matters? Does rasfre have any
place at ali?

Some radio guys know the value of the
data, but they have to face their bosses too.
It’s the same for you and me, Tommy, but
at the end of the day, what’s going to make
or break us all is our passion for music and
our taste. If passion and laste stop matter-
ing to radio, it’ll become blander and even
more passive and safe. Then who’ll care?

TL: One NAC station played a track of
ours that wasn’t the single, and they got
phenomenal phone response on it over the
first weekend. Two days.later they put it in
a music test, and when it didn’t:do well,
they took it off the air. [Pierson laughs.]
Were they listening to their audiehnce or to
50 people they paid $50 to listen to 15 sec-
onds of something? This manner of testing
is the only thing that really bothers me.
When I was a promotion man, PDs would
remind me that they were not in the busi-
ness of selling records. While that’s still
true, the fact is that records that people re-
act to are records that people want to hear.

MP: If people actually hear a record on
the radio and buy it, that means radio lis-
teners are paying close enough attention to
the station — and care enough about the
music it offers them — that they will ac-

tually spend money. Our aim is to get.our .

from BA so you can take it top five on the
R&R chart, and do it three songs deep on
arecord. It’s rare in this format that peopie
react by buying a record before the third ac-
tive single. You see the same pattern with
our artists — Boney James, Norman Brown,
Fourplay and Kirk Whalum — as well as
others like Brian Culbertson. You need the
third track to create enough repeat impres-
sions that the consumer will buy the CD
and a ticket to the concert.

Not that record companies haven’t al-
ways thought about all the elements of mar-
keting, but ours is a business that was ex-
tremely radio-driven for so, so long. With
our music, radio is still a big part of it, be-
cause it’s one way people hear music. But
as time goes on, all the other elements will
become more important in reaching the pla-
teau that radio alone used to provide.

Think of all the great classic jazz artists
who used to sell 300,000 units. When they
make a record today that is as strong as the
ones they did back then and they get air-
play at this format with two or three tracks,
they’re selling half what they used to sell.
Their fans may already have enough of their
music and have moved on, which can hap-
pen any time an artist ages. There’s a
chance the artist hasn’t progressed with the
times and isn’t making music exciting
enough for a new audience or for their
longtime fans. But, most imponantly, the
artist loyalty in this format is nit! If a new
record comes out by an artist who had a
huge record, radio is back at square one.

TL: There is no way you can bring back
the past. Time goes forward, not backward,
and I’m not suggesting that this needs to be
otherwise. But if you try to fill any format 24
hours a day with a specific type of music,
you’re not going to find enough top-quality
music in any one genre without comproimis-
ing and getting info the mediocre.

Plus, audience demographics today are

music exposed to an audience that will;_tightly targeted — for obvious sales rea-

want it'to be part of their lives, and radio
is"a tool for a record :i;ompany to achieve
_that. '
~ Inthis format the only way’ to get people
that involved wnh the music is to have an
artist who makes a record they’re 100% be-
hind emotionally, get the power rotation

sons — which results in narrowed musi-
cal choices) Mass-appeal radio stations in
the pést had'a wider universe of music to
play because they attracted broad demos.
You’d hear Vince Guaraldi one minute and
Buffalo Springfield the next, or Floyd

y ;qumiér and then Sly. They played the hits

MP: Back when you and [CT! Records founder] Creed
Taylor were making the seminal records of contemporary
instrumental music, whether you called Harvey Mason, Steve
Gadd, Chris Parker or Bernard Purdy, each of those cats |
would deliver something with a distinct personality thal
would grease your track with a groove, even if it was a
tracking date.

TL: You know what it was called? Style! When you l'neard
a record with Eric Gale on it, you knew it was him. There was
no question, even if it was an Eddie Rabbitt record. When
everyone had so much style making a record was Inke cast-
ing a play or a movie.

At the time of the first Michael Franks record | had just
gone to Warner Bros. from working with The Crusaders at
Blue Thumb. | knew the thing that would put on an edge and
take Franks’ songs to another side would be getting The
Crusaders to play on them. The combination of Michael’s
songs and everything they brought to the table — smart
lyrics and a sense of melody — with The Crusaders would
make all the difference. The first time Joe Sample heard the
songs, he said, “This is the shit! This is really happening.”
What | used to love about making records then was putting
songs with players to create an atmosphere in the room.
Magic would happen.

MP: That's the whole concept of jazz. Most of the produc-
ing I do is straight-ahead jazz records. The whole issue is ’
trying to capture a magic moment. When the chemistry is
right, you’re going to make something happen that could
never happen at any other point. Ll

TL: And when you’re working with great musicians the
less they rehearse, the better. Preproduction is a very ‘impor--
tant aspect of making records. ! like getting the sense of the
structure down, then never going back to it, because you
want to keep that freshness about it. With good live players,
it’s all about freshness. You can go from something great
and spontaneous, but the more you do it, the less magical it
becomes. : ‘

| just did a record with George Benson [Absolute Benson)
with an all-star band: Joe Sample on piano, Christian M?:Bride
on bass and Steve Gadd on drums. If we went back the next
day to try something over again, they wouldn’t remember what
they played. For guys like that, they get a sense of something,
then they nail it and go on. If they have to. play it on a live date
Iater you’ve got to send them the record to hear what they
did. And this is the way it should be!

of the day, which created real excitement.
MP: The way to build a hit record is to__.
get it played 20 or 30 times-a week, and
that’s good for us and goad for radio. But
the issue we face in addition to catalog tak-
ing up so much airtime is that p lot of me-
diocre music is being put out that fits.the

s WAWW amiericanradiohictory com

format and tests pretty’ well sifice it serves
a lifestyle purpose, yet it’s not music that
“anyone will go « out and buy. Radio needs
to raise its- sxandards and b= more commit-
ted.to the quality artists who are:individu-
_als making a statement, who are in it for the
éﬂ - Contmued on Page 52
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long haul, who have passion in their music
and who are connecting on an extremely
emotional level with their audiences. For
instrumental artists, it's so hard to do that,
but when they do, these are the artists who
mean something.

TL: When [ fook at national sales fig-
ures, the first title 1 look for to see if it’s
where I think it’s going to be — and it al-
ways is — is Miles Davis’ Kind of Blue.
Every week, just like clockwork, 5,000 or
6,000 records. Then I see new straight-ahead
acts struggling to sell 300 or 600 a week.
The front-line jazz product that sells never
gets close to Miles’ 5,000 a week — Diana
Krall or Herbie Hantock being exceptions.

MP: There’s something to be said for
plugging away over time. There are records
like Joe Sample’s, which, 48 weeks in, is
still No. 14 in sales and selling 4,800 a week
for a total of 172,000, which is pretty im-
pressive. We’re 73 weeks in on Kirk
Whalum’s record, and we’ve sold 140,000,
over 1,700 a week. But you’ve got to make
sure that, top to bottom, you’ve got a great
record and an artist who gets in front of
people and conveys that emotional informa-
tion to the audience. A year and a half into
arecord, if you’ve still got a single you can
work to radio, you work it!

TL: You're damn right!

MP: I've got 16 or 17 artists on my ros-
ter — straight-ahead and smooth — be-
cause 1 want to be sure we can give each
record all the focus it takes to get the audi-
ence. There was nothing wrong years ago
when you’d put three guys’ records out and
maybe only one would make it. That hap-
pened a lot, and it wasn’t such a bad thing,
because you could hit with just one track.

TL: You’ve got to be very, very selec-
tive when you sign an act today. Not only
do they have to be great, they have to be will-
ing to tour, to do whatever it takes in order
to support the record. If they don’t, forget it.
It’s a lost cause. They’ve got to gig all they
can, do press interviews until they drop and
work with radio.

Some acts that have been around for a
while think, “I’ve already done this. I’'m
back at letter A.” Well, there’s only one let-
ter here, letter A, and you’ve got to go back
to A with every record. Al Jarreau has been
outrageous! We're weary just trying to keep
up with him. This guy is just amazing. Any-
thing we’ve asked him to do, he’s done,
and more. We had a good amount of time
to set the record up smartly, good manage-
ment — everything was right.

MP: Look at the artists who are suc-
cessful out of this music — Boney James,
Dave Koz, Jim Bnckman, Culbertson and
pthers. They all connect in personal rela-
tionships with the people who are going to
be involved in their careers. They put in the
time and energy to be part of our team. One
of my favorite quotes is from Duke
Ellington. When he got dropped from Co-

ﬂ pma/vowaﬂ'é 7301417(&% Vaew

lumbia because he wasn’t selling enough
records, he said, “That’s funny, I make mu-
sic. I thought it was your job to sell
records.” These days it’s still true that we
have to sell them, but it’s the artist’s re-
sponsibility to help market and promote
them. If they don’t put a human face on that
record to the people who are the
tastemakers and who determine whether or
not they get that type of exposure. they’re
not gonna get the edge.

Jim Brickman’s story is the perfect ex-
ample. God bless him, he’s not the most
talented musician on the planet, but | guar-
antee that the reason he’s been so success-
ful is because this guy has busted a nut at
AC radio. He cut jingles for every single
one of those stations. He plays every single
radio event. When he gives them a track
that is two minutes long, what are they go-
ing to do, not play the record?

Our artists need to do everything to rise
above the fray and create enough repeat im-
pressions to sell records. What has happened
with Dave Koz’s and Boney James’ sales
since they’ve had their radio shows is amaz-
ing! It was the same for David Sanborn when
he had his TV show and when any of them
show up on a soap opera.

TL: It’s only been in recent months that
Diana Krall has been getting booked on The
Tonight Show, Regis & Kathy Lee and other
shows of that type. Prior to that — and we
were selling good numbers at that point —
the reality was that she was out on the road
for 48 weeks every year. She worked like a
dog, and, believe me, that’s what kept that
record going. It certainly wasn’t the airplay
we were getting, although we had some.

MP: She’s a luge word-of-mouth artist’
When that upscale audience gets hip to
something, and they put that record on for
their dinner parties....

TL: I'm always interested in checking
out the demo of the people who come to see
Diana in a club or a concert venue. Until
recently a major portion of them were 35,
40 and older. But now there are a lot of
young people that she’s connecting with in

the audience.
Continued on Page 67

TL: Remember when “Watermelon Man” was a hit? There
were records that came out of jazz that were hits.

MP: I'll make a prediction: We’re gonna make our Boney
James/Rick Braun record, “Grazin’ in the Grass” — a proven
song that was No. 1in 1968 and 1969 — a pop record. These
guys are trading live fours and communicating great live music
in an instrumental format that can actually get across.

Everyone in NAC radio asks how they're going to pull listen-
ers from other formats. Sure, they have to play that Brian
McKnight single, Mariah Carey’s single. What's going to make
us all excited about what we’re doing is looking at a pop chart
and saying, “That was our record. Those are our artists.” When

~we finally see CDs at the houses of our friends who've never

heard jazz, and they're Sting, Sarah McLaughlin, The Roots,
Boney James and Rick Braun, we’ll know that our music can
become part of the pop music consciousness. That's when we'll
all have something to celebrate. We only need a couple of those
records to get across.

TL: During Grammy week Elton John and Diana Krall were
playing sister venues in Hawaii. He happened to hear her, and
he flipped out, loved her. | got a cali saying that Elton specifi-
cally asked for Diana to be on his Music Cares tribute. They
had Sting, Phil Collins, Mary J. Blige, Natalie Cole, Bonnie
Raitt, Jewel and on and on. One star after another got up and
did an Elton John song with Elton’s band backing them up.
Diana walked over to the piano and did “Border Song” solo.
She blew the top off the place and got a standing ovation.

It was a moment when everyone got the sense that Diana
Krall isn’t “just” a jazz artist. There is room for expression
beyond these narrow definitions into which many people
conveniently put artists. — the jazz slot, the pop label. What-
ever happened to music? All you have to do is give people a
chance to hear something, and if it's meaningful, they’ll love it.
We don't really have to choose sides. Music can be communal.
They didn’t call it that, but in the '40s Charles Brown and Nat
Cole were pop artists. It wasn’t jazz, just music — popular
Mmusic.

Between takes during the recording of Shake It Up, Warner Bros. Exec. VP/GM Matt Pierson (second from r) hangs with (l-r) trumpeter Rick
Braun, saxophonist Boney James and producer Paul Brown.
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YOLANDA ADAMS FRAGILE HEART tHE NEw SINGLE

FROM HER ACCLAIMED, GRAMMY-WINNING ALBUM MOUNTAIN HIGH...VALLEY LOW

“An ocean of testimonies complemented by the passion and nourishment of Adams’ vofce.” - HONEY
“It's a coof time to know Yolarda Adams right now.” - INTERVEW

Part urban, part jazz and part gospel, Mountain High lays a broad horizon
for Adams’ vocals to shine, and it's impressive how much stylistic ground
she covers. With the colorful piano voicings and ear-frier:dly chorus of a
GOING FOR ADDS AT NAC MAY 15th “lite” pop song and the locomotion of an urban AC tune, “Fragile Heart”
sourds remarkably compatable with an NAC/Smooth Jazz backdrop,
espacially for those with an ear for crossover vocals.
~R&R NAC/Smooth Jazz Review 4/28

; PRODUCERS: BUSTER AND SHAVON" MANAGEMENT: SHIBA FREEMAN HALEY / MAHOGANY ENTERTAINMENT
~  ON ELEKTRA COMPACT DISCS AND ==+« CASSETTES WWW.YOLANDAADAMS.ORG € 2000 ELEKTRA ENTERTAINMENT GROUP INC.. A TIME WARNER COMPANY
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Brian Culbertson

“Do You Really Love Me"”

SOMETHIN BOUT LOVE"

o BOUT LOVE

{® R&R NAC/SMOOTH JAZZ
New This Week: WSMJ
Also On:
KTWV, WNUA, KKSF, WJJZ, WJZW, WJZF,
KWJZ, KIFM, WNWV, KKJZ, KSSJ
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S:ing and Chris Botti first met

when the trumpeter was invited to
play at a benefit concert Sting had
mounted to raise awareness about
the destruction of South America’s
rain forests, a cause for which
Sting has long been an ardent and
outspoken activist. Since then the
two have begun a collaboration,
frequently contributing to one
another’s recordings.

With the release of his Brand New Day
CD at the end of 1999, Sting embarked on
an 18-month world tour, which he invited
Botti to join. The opportunity to play in
Sting’s band — even if it meant putting his
solo career on hold — proved irresistible to
Botti. The wisdom of his decision was clear
to me when I saw him last February around
Sting’s Grammy performance. He was radi-
ant. The experience, including his deepening
friendship with Sting and their shared inter-
est in yoga, which they practice regularly on
the road, gave him a new glow.

Backstage at Royal Albert Hall before
the second of ten London shows, Sting and
Botti sat down to talk about yoga — and
music — with noted yoga teacher (and mu-
sician) David Life, at whose New York City
studio, Jivamukti, both artists practice hatha/
ashtanga yoga.

Sting: I did yoga before the show yester-
day, which is my usual routine immediately
before a show. | rarely do a show without do-
ing yoga beforehand.

CB: And that affects your voice as well as
everything else — your health, your attitude.

Sting: I’ve had so many comments about
looking 10 years younger than my actual age
on this tour. That’s pleasing, but I actually feel
that way. I don’t feel middle-aged. I do the job
of a 20-year old, and I do it well. I think it’s
yoga that’s allowed me to achieve that.

CB:; I started to go to yoga classes two or
three months prior to the time we first worked
together on the rain forest benefit. 1 never told
you this, but I must say that when I first met
you, I thought exactly what you said. I thought.
*This guy looks so good — so youthful — and
he has so muck energy. What is it that he does,
and who does he do it with?” Then I found out
about Jivamukti. I started going to Jivamukti
religiously. I had been opened up to yoga a
little bit, but yoga is like a key: Once it turns
enough that you realize what it can do for you,
it’s so profound. Do you find similarities be-
tween yoga amd music? "

Sting: Musicians have been using

breath linked to attention since there’s beea™

music. That's what you do. You intend to
do so, and ycu use breath to achieve that.
That’s ybga.kTraditio'hal hatha/ashtanga
yoga enhana'f}s thatrelationship, that con-
nection we hrf;ve to music.
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DL: Hearing the subtle sound is the goal
of yoga, hearing that first unstruck sound
when there was nothing to feed against it.
That’s an inner sound. In order to train our-
selves 1o hear the inner sound, we first have
to tune ourselves in to the world. We have to
use the tools we have to perfect our facility
with the sound, both in listening and making.

It’s the same with the body. In yoga the
body is used as a tantric tool — meaning that
you use what you’ve got to get where you
want to go. You use all of the parts of the
body in order to learn how to have a perfect
relationship to the earth. Whether you’re up-
side down or twisted, your relationship is se-
cure and steady and it has joy in it. When we
have that perfect relationship, we can also en-
Jjoy the benefit outwardly.

CB: What’s so interesting about the rela-
tionship between music and yoga is that when
you first start playing music, you can be over-
joyed by your progress. Later you begin to re-
alize that the more time and focus you put into
music — as in yoga — the farther away your
goal becomes. You realize that you're up
against your own demons, your psyche and
your upbringing. A forward bend can have so
many implications that are more than just
whether your hamstrings are opening up. The
similarity between that and music 1s striking.
For me, the sound of my trumpet has been re-
fined over the years, but it doesn’t come up
to my.... Why can’t I phrase differently? Well,
because I am who I am. And yoga is the same.
Do you feel that way?

Sting: 1 definitely feel a link. an affinity,
between music and knowledge. No matter
how much you know about music, there’s al-
ways so much more. Ravel is always ahead
of you. And the same with yoga: There’s sim-
ply noend to it. It seems to go on and on. But
what a fascinating journey to be on in a life!

CB: There’s a yogic thing that you do
when<your playing has a complex rhythmic
elemc;tit but your focus is on the melody and
the voice, which you draw people into like a
breath. So even if you’re in some concocted
position, your focus is still this very quiet,

meditative breath. People aren’t tricked, but
they aren’t jerked around by the....

Sting: ...the complexities we’ve discov-
ered. You watch someone do yoga, and
you’re not looking at the person, but at sim-
plicity. The holistic thing is exciting to me.
I see guys lifting weights at the gym, and
they’re just using one thing, this bicep. With
yoga, every atom in your body is committed
to what you’re doing.

DL: You put to test, to challenge,
whether your intention is correct, because a
faulty or lesser intention will drop off the
practice quickly. The same as in music: If
someone’s intention is shallow....

CB: It shows.

DL: In the long term the intention in mu-
sic is to give people an experience that will
allow them to transcend the mundane, one
that’s a celebration of life somehow. Musi-
cians are doing it as a service to those lis-
tening, not just to serve their own selfish rea-
sons. There is for them an underlying moti-
vation that 1s correct. And a lot in yoga is
about getting that correct. Why am I doing
this? You’re not doing it to look younger or
anything like that. Those are byproducts. The
intention is happiness.

CB: What about doing the practice of
yoga and then sitting down to write imme-
diately afterward? Does that alter your pro-
cess?

Sting: I haven’t really investigated how
it’s affected that area of creativity, so |
can’t quantify it. Actually, I'm happy and
confident in my skin. To go back to what
David was saying, I think iC’s OK to begin
yoga because you want to look good, but the
practice of doing it opens up other possi-
bilities. One of the greatest things anybody
ever told me was from Danny Paradise, my
first teacher. He said that yoga is about dy-
ing, dying with courage, dying in a way
that's perfectly accepted and natural be-
cause you have such control over your be-
ing that you know when the time is, and

you die. I'm nowhere near that point, but-
i’s a nicefidea that dying is as natural’as

Rl wWWW.americantadiohistonscem

Botti, it’s a ‘stretch’

being born, so we’ve got to train for that
process. But [ have died onstage a couple
of times [laughs).

Yoga is a long process. You don’t have
to be competitive. It’s not about beginning
and in three weeks being able to do things
others can’t. At any level of yoga, as long as
the intention is right, it’s correct. You don’t
have to be able to touch your toes. The in-
tention of breathing and trying to get there is
enough.

CB: One time when we got logether to
do yoga, 1 was moaning about my ham-
strings. You said, “This isn’t a competi-
tion.”

DL: It's finding one thing and doing
that one thing really well. Inside that one
thing you’ll find the revelation that every-
thing is made of the same stuff. It doesn’t
help to be able to play all the instruments,
just to play one really welil. Yoga’'s the
same.

CB: David, a lot of artists and musi-
cians come to your studio because there is
in yoga that link to music.

DL: A lot of yoga is training to listen.
You listen to your breath, to your teacher.
Yoga is not frontal; it’s upside down, back-
wards and inside out. The orientation 1s om-
nidirectional, just like hearing. Eyes are lin-
ear, but hearing is multidimensional. Yoga
isn’t like aerobics, where you follow the
person in front of you. You’'re hearing
things when you’re upside down and back-
wards with your eyes closed.

Sting: When we make a sound as mu-
sicians — I shake my vocal cords, you shake
vour lips to blow air — when you’re creat-
ing a sound, the body shakes. You’re
breathing through your body: it becomes an
instrument of energy. Every different kind
of shake creates a different kind of energy,
a different musical note that you can’t hear,
but 1t’s the same energy.

CB: At one point in last night’s show I
thought you were going to stop, but you
kept going.

DL: With yoga extending your breath,
you can hold long notes.

Sting: Within yoga there’s a practice
called pranayana, which is a practice of
holding your breath for long periods, empty
and full, and that really helps. If you can do.
without breath for long periods of time, sing-
ing is easy.

DL: One thing that might make you
want to stop is fear of not getting the next
breath in. I’ll never forget Pavarotti saying
that he didn’t want te:xetraig to breathe out
of his nose because onstage onexday he
might forget and go to make a sound but
breathe through his nose instead.

Sting: As one of the greatest tenors in
the world, Luciano’s being yoga. He’s bril-
liant! His intention, the purpose, is the same.
[A pause marks the com)_eizsaﬁon ’s end.] How
about a cigarette and a beer? h
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Rick LaBoy meets Steve Stiles

5mmis’ WQCD (CD101.9)/
New York and AMFM’s WNUA/
Chicago are heritage NAC/Smooth
Jazz radio stations whose musical
directions have evolved differently
over the years. Their music direc-
tors, however, are equally passion-
ate about what they do.

After working on-air and as MD at his col-
lege station, Rick LaBoy became an intern
at WQCD. Then-APD/MD Steve Williams
was so impressed with LaBoy’s passion for
music and keen instincts that when Williams
was upped to PD in 1997, he named LaBoy
the station’s MD. Steve Stiles has been in
radio for most of the past 14 years. He be-
came MD of WNUA in 1997 after serving
as Music Coordinator at KOAI (The Oasis)/
Dallas, then added APD stripes at the start
of *98.

Recently, the two spoke for the first time.
When they did, they did what programmers
usually do whenever they get together — talk
about music, their markets and radio in gen-
eral. Let’s listen in.

SS: When I want to learn what others are
listening to, I'll usually call Ralph Stewart in
L.A. I also used to call Blake Lawrence when
he was at KKSF and Mike Fischer when he
was at The Qasis. Who do you talk to?

RL: I keep in touch with Steve Williams,
because we worked so closely, but for the
most part — and I don’t mean to sound like
we want to be isolated from everyone else,
but it’s a slightly different vibe here in New
York — we don’t necessarily reach out to
other people in other markets, because we’ve
got to know our own audience and how they
respond. .

SS: I'm mterested to know how you get a
feel for the vibe out there, how you take that
pulse. How does that translate into music?

RL: I grew up in this city, so I just see
what people — especially young people — are
interested in. An adult audience is not very
much different, in that they want to dance and
move a bit. Just because this is a Smooth Jazz
station doesn’t mean that we need to put them
to sleep

SS: Of course. Absolutely.

RL: You go to concerts and watch the au-
dience. What makes them get on their feet,
dancing? Adults are moved by the same things:

Kok Lo Boy
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beat, melody, emotion. We also speak to a lot
of listeners on the phone, and when I've got a
65-year-old woman calling me about
Soundscape U K. or anything funky, like Down
To The Bone or even Maxwell, I know that’s
the kind of thing adults want to hear.

SS: How does that translate into what you
look for as you listen for music to add?

RL: We want to play edgier stuff that
has more tempo.

SS: To differentiate yourself from the
more mass-appeal music?

RL: No, to equate it, to be its adult
equivalent.

SS: Gotcha.

RL: When I look for instrumentals, I
want something that has a groove and is not
just a jazz song. Sometimes record compa-
nies send an edit, and I'll say that I liked the
album version better. For instance, Shan-
achie’s Wayne Martin and Claudia Navarro
came to my office around the holidays, just
before the release of Fattburger’s “Trail of
Tears.” Wayne said they were thinking about
editing the intro to that song, but I told him
that I played the treble drum vérsion from the
album because that was the thing that makes
it more interesting.

SS: That’s what I really liked about it too.

RL: Besides, “Trail of Tears” is about the
suffering of the Indians, so how could you cut
that drum out?

SS: Chicago, too, has a living, breathing
vibe to it. In terms of presentation in the city,
we're a downtown station, and we try to re-
flect that. We enjoy a rhythmic element to our
programming, and we can be a little dirtier
than the West Coast stations. When I say

“I don’t think it’s fair to test a song if it's new
and unfamiliar, to ask a bunch of people
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“who' ve never heard 11: to base their
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dirtier, I mean we have a grittier street feel.
We do quarterly research. We download mu-
sic that we’re currently playing, but we also
prospect for new music. What research do you
guys do?

RL: We do music tests about four times
a year.

SS: Do you test a combination of library
and stuff you’re prospecting for?

RL: I don’t think it’s fair to test a song
if it’s new and unfamiliar, to ask a bunch of
people who’ve never heard it to base their
scoring on 12 seconds of something they

ously one we’ll pay attention to. For a brand-
new one that scores poorly based on differ-
ent cells — age, ethnicity, P1 preference lis-
tening — we can gauge who beat that song
up and determine whether it was fair and ac-
curate or whether it was universally clocked
and no one liked it.

RL: You don’t just discard it?

SS: The challenge for us is with songs that
don’t test particularly positively or negatively.

RL: You still give them a chance?

SS: Absolutely. If it’s a song that we be-
lieve in and think could work, we’ll look at
it with a different set of criteria.

RL: You wouldn’t base your decision en-
tirely on the test score, which is good.

SS: The old adage “Live by the research,
die by the research” applies. You’ve got to

remember that it’s just another tool in your

arsenal.

RL: It’s the best tool we have.

SS: In general, and in looking for songs
to add, the most important factor is balance.
I don’t ever want to be overwhelmed by
saxophone pieces.

RL: That’s a real problem.

SS: Or overwhelmed by rhythmic pieces.
I’'m looking for the best songs in the current
blend.

RL: If our currents are sax-heavy and we

. like a new one that’s sax-based, we’ll either

“The worst thing that could happen to Smooth
Jazz is if we become a dinosaur like AOR.
AOR came on fresh and new, then became a
selfparody, and that’s a danger for any format
that’s not willing to change and grow.”

—Steve Stiles

aren’t used to hearing. A song doesn’t nec-
essarily appeal to most people the first time
they hear it. It may take a few spins. We don’t
like to put new songs into music play with-
out testing them on the air first.

SS: How long would you keep it on the
air before you’d feel comfortable that its re-
sults in music tests were accurate?

RL: At least a month or two.

SS: I put a lot of prospecting-type music
into testing, both older songs that have maybe
come and gone and songs that other stations
are playing that we’re not on. I test new
songs, too, ones that have never seen the light
of air. In those situations I let it flounder or
succeed on its own merits while understand-
ing and factoring in that it’s new and totally

unfamiliar.

RL: But what happens if yuu put a Iraﬁ*fﬂ-
new song in a music test z&ml it comes hick
scoring at the bottom? Doé§ that mean it’ll
never get played on/ WNUA%

SS: The sriferik i is éﬁfzrem for one of % ml?hcr"
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wait to add it or drop a sax song to add one.

SS: Timing has a lot to do with things.

RL: Is there anything you’re particularly
in love with right now?

SS: Urban Knights’ “Sweet Home Chi-
cago.”

RL: It’s really good, isn’t it? One I really,
really like is Bob James’ “Raise the Roof.”

SS: The playing on that is rerrific.

RL: Incredible!

SS: He’s slammin’ on that piano.

RL: It’s Bob and Boney at their best.

SS: When you and John listen to music,
do have a set day, or do you listen informally
through the week?

RL: We try to_r_iﬁ it Fridays or on Monday
morning, but m:m..,s I zet.a litile crazy
when L hear: sot;w&!i‘ajg really ineredible, and
I have to puitl Eum ot of his office to listen to
i gy

55: D'u”\;ou maintain a:certain specific
number of currents at any %weu time, a set
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ACOUSTIC ALCHEMY

The Beautiful Game ™

31 Minneapolis, MN

June:

2 Milwaukee, WI
3 St. Louis, MO
9 Austin, TX

10 Ft. Worth, TX
11 Houston, TX

13 Atlanta, GA

14 Chattanooga, TN
15 Carrboro, NC

16 Greenville, SC

New Album New Label New Millennium =  ortanco. s

1) Tampa, FL

Add Date:May 15th S

23 Atlantic City, NJ
24 Annapolis, MD

Promotion: Roger Lifeset/Peer Pressure .
Management: Stewart Coxhead/The Art & Music Corp. Ltd. : . 2 Alexandr1at va
Booking: Paul Goldman/Monterey International, Inc. : v R 1ty , Y
PR: David Miliman/Millman Heavy Industries iii;é EOson
Coming Soon: 2 Pawling, NY
Craig Chaquico ‘Panorama: Best of Craig Chaquico’ 3 Rochester, NY
. 7 Chicago, IL
Higher Octave Music September:
23852 Pacific Coast Hwy #2C 16 Hanford, CA
Malibu, CA 90265 17 Healdsburg, CA
310-589-1515 20 Phoenix, AZ

www.higheroctave.com
www.acoustic-alchemy.net

2 San Diego, CA

- 22 Saratoga, CA

e 23 Henderson, NV

Eachit 24 San Juan Capistrano, CA
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L

4

“WHATEVER

> OUL CONVE E DEB

e found a delit with:

‘elax o Just -u#:xg'

GOING FOR ADDS'WAY 15 __
‘transparentmusic  CONTACT: SUSAN LEVIN @ COAST TO COAST 415.945.0101 or LAURA SANANO @ COAST TO COAST 760.943.1639

©2000 Transparent Music, LLC

www.americanradiohistorv.com



www.americanradiohistory.com

RL: We have a set number, 12.

SS: That must be really challenging when
you’ve got two or three outstanding songs you
want to get on the air.

RL: Oy vey, vou don’t know! There’s a lot
of great music that we’re still not playing be-
cause the number of currents we play is set.
Sometimes it’s difficult to tell a promoter we
don’t have room to add their record even if
we want to. That Norman Connors is a great
song, and we haven’t been able to add it yet.

SS: We let the number of currents ebb and
flow depending on how strongly we feel about
a song or songs. We don’t have a particular
number that we need to satisfy. It can expand
or contract, just breathe in and out. On aver-
age, we play between 17 and 23 currents.

RL: That changes your spins.

SS: It does, but it allows us to power up
things we really like and believe in and maybe
give exposure 10 songs that might otherwise
not get on our playlist. They get to breathe
for a little while. Part of our philosophy is that
we try not to add a record that we think might
stay in a light caregory. Our goal is to always
try to get a song into power. Every potential
add should be a potential power song.

RL: Except for the vocals, which is sad.

SS: Our feeling is that vocals aren’t nec-
essarily what peopi‘e are coming to us for.
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WQCD/ New York
Music Monitor

4/20/00 Midday Sample Hour

CELINE DION If You Asked Me To

BOB JAMES {/BONEY JAMES Raise The Roof
GEORGE BENSON Breezin’

JAMES INGRAM | Don’t Have The Heart
BRIAN CULBERTSON So Good

KENNY G Sade

SADE The Swestest Taboo

RONNY JORDON London Lowdown

DAVID BENOIT Freedom At Midnight
STEVIE WONDER Isn’t She Lovely

4/20/00 Afternoon Drive Sample Hour

VANESSA WILLIAMS {/BRIAN MCKNIGHT
Love is

URBAN KNIGHTS Sweet Home Chicago
DAVE KOZ I'll Ee There

LUTHER VANDROSS Going Out Of My Head
JOE SAMPLE Hippies On A Corner
NORMAN BRON Better Days Ahead
TONI BRAXTON Seven Whole Days

ALEX BUGNON " 07 Degrees In The Shade
WALTER BEASLEY Nice And Easy
STEELY DAN Hey Nineteen

4/20/00 Evening Sample Hour

MARIAH CAREY Can't Let Go
KENNY GARRETT Simply Said
HILTON RUIZ Unit Seven
GINO VANELLI | Just Wanna Stop
LARRY CORYELL f/WES MONTGOMERY
Angel On Sunset
DAVID SANBORN The Dream
WHITNEY HOUSTON
Saving All My Love For You
MICHEL CAMILO Poinciana

- PAUL TAYLOR Avenue
JOHN TESH 1/JAMES INGRAM
Give Me Forever (i Do)

peo;i}'é' me to us for _sthobt-h jazi“-m- ru-
mentals, most of our 100 top-testing songs are
vocals — definitely the first 10 to 20 are vo-
cals. And that seems to be the case from one
music test to another.

SS: Wow, we haven’t seen that at all! We
see a fair number of vocals at the top, and
they’re usually the universal hits that have
nothing to do with smooth jazz. We tend to
see some nice clustering of universal vocals
along with solid instrumentals that are up there
too.

RL: I've really been getting into Maysa’s
new record.

SS: Yeah, we added it.

RL: It’s an incredible album. Finally,
she’s going to get to make her mark.

SS: It’s showing real well to us, and I
hope it’ll stay around awhile. But that’s al-
ways the challenge with vocals.

RL: Because of mass-appeal vocals, ones
like Maysa’s tend to get lost.

SS: Pls are really here for the instru-
mentals, and P2s are here for familiar vocals,
$0 to go out on a limb on a new vocal that’s
not being embraced at other formats is part
of the challenge. Let me ask you, what kind
of rotation life do you give your currents?

RL: Because we play 12 currents and 10
recurrents, we have to try to move them along
a little faster, or other records won’t get on
the air. We don’t have a specific number of
weeks or number of spins that we give a
record. Sometimes one can go on a little bit
longer if we get constant phone calls about

hlf ﬁ@%;ﬁ

WNUA/chlcago
Music Monitor

4/20/00 Midday Sample Hour

PETER WHITE Could It Be I'm Falling In Love
TONI BRAXTON Un-Break My Heart

MARC ANTOINE Palm Strings

PHIL COLLINS True Colors

HEAVYSHIFT 90 Degrees In The Shade
ROBERTA FLACK It Might Be You
FATTBURGER Trail of Tears

RICHARD ELLIOT Deep Blue

SADE Never As Good As The First Time
RICK BRAUN Night Walk

4/20/00 Afternoon Drive Sample Hour

WARREN HILL Another Goodbye

ANITA BAKER Sweet Love

NORMAN BROWN Paradise

AARON NEVILLE Betcha By Golly, Wow

DOWN TO THE BONE Long Way From Brooklyn
AL JARREAU Just To Be Loved

TiM HEINTZ Dear Jacqui

CLUB 1600 Stay

GEORGE BENSON This Masquerade

BRIAN CULBERTSON Come To Me

4/20/00 Evening Sample Hour

~ PAUL TAYLOR Pleasure Seeker
JEFFREY OSBORNE On The Wings Of Lave
URBAN KNIGHTS Sweet Home Chicago
STANLEY JORDAN The Lady In My Life
BOB JAMES Raise the Roof
WHITNEY HOUSTON You Give Good Love
BOOKER T &THE MG’S Green Onions.
STEVE COLE Where The Night Begins.
QUINCY JONES Just Once..
JOYCE COOLING Callie

wﬁc ) Cume 1,196,400 - 19,100

WNUA Cume 815,808 771,300 - 44,500

waco 12. TSL 8:15 8:00 -:15 r

WNUA 12+ TSL 7:45 7:45 no change

WAQCD 12+ Share {Rank) 3.1(11) 3.0 (127) -.1 share; down 1 rank to 12th
WNUA 12+ Share (Rank) 4.2 (4) 4.0 (5) -.2 share; down 1 rank to fifth
waco 25-54 Share{Rank) 4.1 (7) 3.8 (&T) -.3 share; up 1 rank

WNUA 25-54 Share (Rank) 5.0 (3) 4.5 (3) -.5 share; na change Ia rank
WQCD 35-64 Share (Rank) 4.7 (E&h 4.4 (5)  share; na change in rank
WHNUA 35-64 Share (Rank) 6.0 (2) 5.8 (2) - 2 share, no change ie rank
T=Tie

it. It depends, really. It’s case by case.

SS: For us too. It’s about how it feels. 'm
sure you guys listen to your station 24/7, the
same as we do. Some songs at a couple of
hundred spins will sound toasty, whereas oth-
ers won't at all, even at 600 spins. How much
weight do you give calls that complain about
a piece of music?

RL: People who complain about music
only complain about the songs they really
hate.

SS: In our experience those calls are usu-
ally about a crossover vocal. They’ll say,
“You play that song all the time.” Then you
look it up in Selector....

RL: ..
ery two days.

SS: Or maybe only once or twice a week,
but it’s too much for that person, because they
hate the song. Crossover vocals are the ones
that stick out, especially for the hardest core
of people who've listened to "NUA from the
beginning.. They miss new age, the more at-

and you've only played it once ev-

mospheric music and those six- and seven-
minute cuts. 1 get that. and 1 feel it. The ra-
dio station today is in a very different place,
but we haven’t grown our cume by catering
to the lesser audience as opposed to the mass-
appeal audience.

RL: If someone calls asking why we play
Mariah Carey when she’s not smooth jazz,
well, neither is Luther Vandross, but no one’s
complaining about him. We listen to com-
plaints and evaluate whether there’s validity
to what they’re saying, and we may end up
rethinking a particular artist. Do you share
offices or studios with sister stations?

SS: There are five in the market, but not
in our immediate space.

RL: We’re a three-station deal here, and
we’re all together. There’s NAC, Urban and
hip-hop, so we get to share stories. And you
know what? Listeners aren’t very different
from one format to the next. NAC listeners
call about things they feel passionate about,
just like hip-hop listeners.

SS: For a regular, rational person to be
motivated to call a station, it’s because they
do care, and they identify strongly with
“their” station. I admire that passion level in
anybody.

RL: Where do you think this format is
going?

SS: I’'m concerned about the younger end
of the demo. If advertisers and agencies continue
to believe that 25-54 is the most prominent,
dominant demo they want to reach, I'm con-
cerned about building the 25-34 segment of our

audience. We’re No. 1 35-54 and 35-64, so why

can’t we get to No. 1 25-54? It’s because we’re
having a problem on the younger end.
I'm proud to say that we’re not your

~ father’s Smooth Jazz station anymore. Over
the past couple of years we’ve introduceds

www.americanradiohistorv.com

rhythmic elements and raised the tempo. Re-
laxing, for Smooth Jazz, does not mean
sleepy. But with AC evolving to a hotter for-
mat, we get less adult vocals from them. I
don’t know where the next group of 25-34s
are going to come from, how we’ll attract and
maintain them.

RL: I see the format moving in a more
mass-appeal direction — not just in New
York, but across the country. More mass-
appeal means more cume. Where I'd like to
see it go, I'm not so sure. We’ve gotten far-
ther away from the idea of what Smooth Jazz
was originally.

SS: More new age?

RL: No, more jazz! Not traditional jazz,
but in a sense that could include format vo-
cals, which are pretty much gone from the for-
mat. They are not as important as they once
were, and that’s taken away from the format’s
jazz flavor. I’'m not saying there’s anything
wrong with mass-appeal vocals, I just miss the
original flavor, just like any other PI might.
1 fell in love with the format as it was at its
beginning, but that's probably not the answer
when you’re talking about building cume.

I’d like to hear more music that’s got an
edge. We play some of it already, like Leo
Gandelman. He’s got some funk and some
Brazilian sounds, and it’s different. I thought
the George Michael album was great but
pretty straight-ahead sounding. I'm also at-
tracted to pieces that have an acid jazz sound.
I'm looking for that pulse. It could even be a
ballad. but I like haunting. different sounds.

SS: To me, NAC/Smooth Jazz is still in-
credibly vibrant. I’'m really enjaying the evo-
lution and journey of it as it unfolds. Cries
of the end of the format are greatly exagger-
ated and incredibly premature. There will al-
ways be an outlet for this type of quality mu-
sic. The major artists in the format really. get
it, and they’re going to contiue to make
great records, solo and in collaboration. I'm
not worried about that.

It’s important to continue to develop and
break new artists, like one we saw who blew
up last year, Steve Cole, who had four big
singles from his debut release. Those are the
sorts of discoveries that, as a music director
and somebody who loves music and radio, I
get very excited about. As long as that con-
tinues to happen, as long as record companies
continue to sign new artists and give them
the proper tools to make it, we’re going to
be just fine. '

RL: I agree, but the texture of NAC has
changed-so much.

SS: But so has AC! Even soft ACs are get-
ting hotter. The worst thing that could happen
to Smooth Jazz is if we become a dinosaur like
AOR. AOR came on fresh and new, then be-
came a self-parody, and that™s a dangei for any
format that’s not willing to change and grow,
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Dave Koz has a heart-to-heart with Steve Cole

after earning his undergraduate

degree in mass communications
from UCLA in 1987, Dave Koz
begged his parents’ permission to
spend just six months exploring life
as a musician. They agreed.

Koz got his first big break as an artist
when Jeff Lorber gave the young saxophon-
ist a place in his band. The arc of Koz’s ca-
reer since then has been nothing short of
spectacular. He’s achieved notable commer-
cial success recording for Capitol Records,
with five albumis to his credit. In addition,
over the past five years he has hosted the
widely syndicated ratings magnet The Dave
Koz Radio Show. Koz is also generally re-
garded as one of the NAC/Smooth Jazz
format’s most ardent advocates and an effec-
tive goodwill ambassador.

Steve Cole first received recognition as
the saxophonist in Brian Culbertson’s band.
His 1999 solo debut, Stay Awhile (Atlantic),
catapulted him into the spotlight with two
No. 1 tracks — “When I Think of You” and
“Say It Again” — plus he earned the Oasis
Smooth Jazz Prism Award for Best New Art-
ist of 1999. As the launch of Cole’s sopho-
more release, Between Us, draws near, he
spoke with Koz from his Chicago home.
Their conversation began with a musical fan-
fare, which Koz played on a penny whistle.

SC: Dave, what are you doin’?

DK: I'm trying to give you a theme song.

SC: Are you thinking of taking up a new
thing?

DK: I'm tired of the saxophone already
[laughs]. With young bucks like yourself com-

Porve

Rer

Steve lote

SC: Wrong again. It was in Dallas, and
there was a tornado. It was pouring, and you
got soaked. A piece of scaffolding flew off
and hit Brian’s wife in the head!

DK: It was so traumatic that I must have
blanked the whole thing out. The first couple
of times we met, you were playing with Brian
Culbertson. When I interviewed you at the
time your first record came out, I could not
believe how hilarious you were. You are the
funniest interview I’ve done in the five years
I’ve been doing this [The Dave Koz Radio
Show]. So the pressure’s on right now.

SC: I must be hilarious on demand?

DK: We’ve become good buddies since
we spent a week in London playing for Jazz
FM. That’s when we connected on an emo-
tional level.

SC: Right! I want you to tell me about
your trip to New York. I was really upset that
I couldn’t get there.

DK: It was an exciting trip, but my fa-

“Our standards for music need to be extraor-

dinarily high. As artists, we can be responsible

for whether this music survives or not. But if
we keep making music that’s first-rate....”

—Steve Cole

ing through and giving us old guys a run for
our money, I’m going back to where it all
started. s

SC: Your roots, the Irish whistle. At
least you could get it in the overhead.

DK: I'm trying to remember, did we first
meet when you came on my radio show?

SC: Wrong! No, Dave. Sorry, pal.

DK: When you get some years on you, the
brain cells start to go. Oh, no, no, I've got it
— San Diego.

vorite thing was appearing on Emeril Live.

SC: I love that show!

DK: As instrumentalists in this day and
age, we have to look for alternative ways of
getting our music out there. Who knew that
Emeril Live would be a place for smooth jazz
to get noticed?

SC: That show is huge!

DK: It’s huge and you get fed. It was the
best television experience I’ve ever had.

SC: What did he make?

DK: It was kind of a crab day. He started
with a crab dip, then went to soft-shell crab. I
don’t know how Emeril does it, but the show’s
an hour long, and he made about 900 things.
He did this tomato-and-eggplant casserole that

will show up or buy our records. But if it’s
painting with watercolors or oils or cooking,
they are very creative things that help inspire
the music, but they don’t have to be that
good. When I cook for friends, I’'m one of
those guys who insists that all the conversa-
tion at the table be about the food and how
good it is. Occasionally, if the conversation
drifts, I'm right there to bring it back — to
me.

SC: That’s how all of our conversations
in London were. Everything had to revolve
around you and how good you are. We’d
all be sitting around a table — me, Marc
Antoine, Peter White — talking about
things that are interesting to us. There you
were to say, “Hey, guys, let’s keep our eye
on the ball. I sounded great today, didn’t I?”
[Laughs.]

DK: We’re at the precipice of the re-
lease of your much-anticipated new record,
the follow-up to Stay Awhile, which was a
hugely successful debut. I was so blessed

“It’s a fine line, too, because you want to cre-

ate music that has a chance to be heard. The

true challenge is to go a level deeper and try

pull out those great, lasting songs that will be
with us forever.”

—Dave Koz

I tried to make last weekend, but I fucked up.

SC: Before I moved into this apartment,
I lived in an interim place that had an elec-
tric stove, which, of course, I couldn’t cook
on. But I watched the Food Network reli-
giously and logged onto their website and
downloaded recipes so I could make all this
stuff. One of the only successful things I made
was Emeril’s ... uhm, what was it called?
[Calls out to his wife, Laura] What was that
thing I made with that thing around it?

DK: Could you be any more vague?

SC: Pork Wellington. That’s it. Quite out
of character for....

DK: A Jew? [Both laugh.]

SC: I made this thing, and I was so im-
pressed with myself.

DK: Please tell me you didn’t feed it to
your mother.

SC: I fed it to my mother, but I told her
it was tofu, so as not to bring the wrath of
God upon my house.

DK: Cooking is a great side gig to mak-
ing music. The great thing about it is that you
don’t have to be good. You and I, when we’re
playing saxophone, have to be good, or no one
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making my first album, because I didn’t even
think about it. I hoped that people would like
it, and they did. But there was a lot of pres-
sure and expectation about the follow-up.
How did you deal with that this time around?
SC: It was nerve-racking. It made for a
great deal of stress, thinking about making
the record before actually doing it. I didn’t
have any stress with the first record, because
what have you got to lose? For a lot of
people, making their first record is music
they’ve been working on their whole lives,
for years and years. They’ve got a stockpile
of music they can pick through. I didn’t have
that. There wasn’t a whole different process
of writing, because I didn’t have much writ-
ten before the first record, or much before
the second one either. The first was success-
ful in a manner of speaking, and the next one
had to be better, so that was on my head.
DK: When does it come out? How do
you feel about it? What does your gut tell
you?
SC: It comes out on May 23. I think it’s
better than the first one. I like it a whole
Continued on Page 62
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Lucy & Ethel Betty & Wilma
Wynonna & Naomi Wendy & Lisa
Cagney & Lacey Thelma & Louise

Laura & Susan
The Industry’s NAC Duo!

Susan B. Levin Laura Sanano

415-945-0101 fax 945-0707 _ 760-943-1639 fax 943-1604
sblcte@aol.com lasano@aol.com

ailable for Adult Alternative & Jazz Promalion
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DK: Steve, what do you think about where NAC/Smooth

Continued from Page 60

lot more. I had more freedom, like using mu-
sicians with a heartbeat instead of machines,
s0 it was a lot more fun. The writing came
along pretty well. The only hard part was
that my producer [Brian Culbert-
son], who used to live three blocks away,
now lives 2,000 miles away in L.A. Mak-
ing this record was more involved than the
first. Because of the geography and how
busy Brian is with all his various projects
these days more of the brunt of writing was
on my shoulders. Even though Brian and I
co-wrote a large portion of the record, the
initial idea-generation was on me, since it
wasn’t convenient to walk across the street
and say, “Let’s work on music today.” I feel
more ownership of this record.

DK: Be really honest with me: How
much do you think about radio and what’s
on it when you're putting the record to-
gether? And don’t tell me you don’t think
about it at all!

SC: I think about it a lot, because it’s
an important part of what we do. Radio is
the largest delivery system so far. But, luck-
ily, my writing style and natural sensibili-
ties, like yours, seem to be for the most part
congruent with what radio is looking for. I
don’t necessarily have to try hard to make
music that’s accepted in the format. It’s the
way I write; 1 write pop songs. But let’s get
off this whole Steve Cole thing. That’s go-
ing to be around for years and years in
everyone’s consciousness anyway [laughs].

DK: One more question: What's the
name of your new record?

SC: Berween Us.

DK: For me, life in general — every-
thing — is about balance. I've made records
that were completely for me in the past,
where I didn’t think about the audience or
radio, only myself. Then I've made records
when I've thought completely about radio
and the audience, what people would want
from me. Looking at both scenarios, I'm
proud of each and every one of my past
records for different reasons. I’ve found that
the best way to make a record is to balance
things that I know will make me happy with
what will make fans and radio happy as
well. That’s what I did on The Dance al-
bum. When I listen back, which isn’t very
often, I feel The Dance is a comfortable and
comforting balance for me.

SC: Which songs on that record do you
consider to be the most personal, that you
wrote without thinking about anything com-
mercial like radio?

DK: The ones that are really emotional.
There’s a song that my brother, Jeff, and I
wrote for our dad, called “Right by Your
Side.” My dad passed away three years ago.
My brother and I got together on Father’s
Day 1998. Our dad wasn’t there, and we
didn’t know what the hell to do, so we did
what we do best: We went to his studio, me
on sax and him at the piano. The song just
wrote itself. It didn’t require any thought.

We made ourselves invisible and let the
song just come from wherever it was com-
ing from.

Those experiences are rare. It was prob-
ably the first song I compiled for The Dance.
1t’s a song that has commercial feeling, but
it was going to make it onto the album be-
cause of where it came from, because of its
emotional impact for me. It was the same
with “Know You by Heart,” which David
Benoit arranged. I wrote it on one of my
most lonely nights ever. My mind was wan-
dering, and I sat down at the piano and just
banged out the melody. What I was feeling
had such powerful emotional resonance that
I needed to put it on the record. When I hear
those songs, it makes me proud.

SC: Very cool. I like that song too.

DK: When Capitol heard it, they re-
sponded positively. It’s been released to AC
radio, which has embraced it, and that
makes me feel good. You never know how
people are going to hear things. We sit in
our studios and make music, then those
songs go on a record, and they start a life
of their own. It’s so fascinating which songs
connect and which don’t. I had a wonder-
ful experience: When my band first toured
after The Dance came out, “Together
Again” was still a brand-new song. It later
went on to become a No. 1 record, but
whenever we went into it then, the minute
we started playing, people applauded. Man,
it was the coolest feeling, because that’s
how you know you’ve given a hit song to
the format. That’s the greatest feeling.

SC: It must be [laughter].

DK: You must have that.

SC: Literally, it only started in the past
few gigs we’ve done. Here’s something hi-
larious: We played a song off my new
record that no one’s ever heard, and people
started clapping in the first eight bars.

DK: Don’t look a gift horse in the
mouth! You know, I had a conversation to-
day with Jim Brickman. We were in Salt
Lake City for the filming of his PBS spe-
cial. He asked me if I could imagine being
a brand-new saxophone player trying to en-
ter the smooth jazz world right now, be-
cause there are so many saxophone players.
He said he couldn’t imagine himself just
starting as a pianist now, an instrumental-
ist, because what is there left that hasn’t
been tried? I don’t consider you a guy
who’s just starting out, but did that go
through your mind when you were making
your first record? Did you wonder, “How
am [ going to make something different?”

SC: I did! If there was anything stress-
ful on the first record, it was that here I was
with a record coming out for a big record
company. When people listened to it, who
were they going to compare me to? To Kirk
Whalum, to Boney James, Dave Koz, Gerald
Albright — all the people I used to watch
on TV when they had long hair. The person
who made me feel better about it was Kirk
Whalum. He said that 1 shouldn’t worry
about it. He compared himself to Josh

to wonder.

jazz yet.

Jazz radio is now? A lot of people think we're at a serious
crossroads. When you have stations flipping format left.and
right at the same time that so many others are experiencing
their best ratings and billing successes ever, it gives me cause

SC: The one station that | know best — and it's one of the
most successful in the format — is right here in my backyard,
WNUA/Chicago. They do tremendously well. They’ve got a
huge following. | don't like to think the format’s in trouble, but
| do think there need to be more innovative and creative ways
to get the music out there and bring people into it. There are a
lot of people who still don’t 2ven know that they /ike smooth

There are many stations that are No. 1, 2 or 3 in their
markets, which says to me that the music is not a fad and that
people will like it forever. But still, it's a challenge for radio
stations to find ways to keep themselves viable, since there are
so many people who love smooth jazz. Our standards for
music need to be extraordinarily high. As artists, we can be
responsible for whether this music survives or not. If we keep
making music that’s first-rate...

DK: It’s a fine line, too, because, as an artist, you want to
create music that you know has a chance to be heard. At the
same time, we can all make records that sound like somebody
else. It’s hard to write a great song, but you can sometimes
sort of mask one that’s less than great by creating tracks that
sound like something else. The true challenge right now is to
go a level deeper and really try to pull out those great, lasting
songs that will be with us forever. Not tracks, not good riffs.
One of the main reasons why | don’t release records very often
is because | feel compelled to make sure each song on that
record, in and of itself, is, to my standards, a valuable piece of
music. Each track is like a little story, a book.

Redman; he wanted to be rhat talented, that
brilliant. Everybody who’s anybody wants to
be more, and that’s what’s great about mu-
sic, right? No matter what stage you’re at,
you always want to be better. You listen to
others and say, “Why can’t I be as good as
that guy?” And the guy you’re talking about
has the same feelings about someone else.

Kirk told me you should just do what
you do now and be proud of it. Be glad you
have the opportunity to express yourself and
to be a recording artist. Concentrate on do-
ing the absolute best you can do right now
and don’t worry about it. Something about
the way he said it was truly sincere and
real, and it made a lot of sense to me. This
was at the point when [ was in the middle
of the record, listening back to everything
and saying, “I suck.” I got better because
of Kirk.

DK: That’s a great story, and it says
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a lot. Kirk is a hero to many, certainly to
me. More than anyone I can think of
who’s making music today, he’s the spiri-
tual adviser.

SC: He’s Yoda to all saxophone play-
ers.

DK: I learned from Tom Scott too. He
brought me so many things that I’ve carried
with me, like not allowing yourself to be
pulled down by your equipment or anything
else that’s beyond your control. He’s the
consummate professional. He rose above ev-
erything. In our world, where we’re travel-
ing every day — it really is like Spinal Tap
— you can’t let yourself be pulled down.
If you focus on things beyond your control,
that’s how you age really quickly. I've
learned that the hard way. My whole goal
as an artist is to really enjoy every experi-
ence, no matter what it is. I let it in and try
to get the most outof it.
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ronny jordan

A BRIGHTER DAY

featuring London Lowdown
R&R NAC @) 463 plays +31

Catch Ronny on his upcoming Summer Tour

5/26  Roxy Theater Los Angeles
5/27  Horton Grand Hotel San Diego KIFM
25th Anniversary Festival

5/31  Scullers Boston
*6/1  Keswick Theater = Philadelphia
6/2 S.O.B.’s New York
6/3 Oska Stadium Columbia, MD
Capitol Jazz Festival
6/7 Chene Park Detroit, MI
*6/8  State Theater Cleveland, OH
*6/9  Navy Pier Chicago, IL
*6/10 Riverside Theater Milwaukee, WI
*6/11 Contempo Kansas City, MO

FOR MORE INFORMATION:
ALL THAT JAZZ 310-395-6995
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Jay Beckenstein makes eye contact with

Sixophonist Jay Beckenstein
formed Spyro Gyra — the most
successful jazz group of the past 25
years — in the mid-1970s. Along
with 23 albums, their nearly con-
stant tour schedule has kept the
quintet squarely in the public eye
since then.

Beckenstein recently stepped forward
with the release of his first solo project, Eve
* Contact (Windham Hill Jazz). [ interviewed
him for the May 2000 issue of Jazziz, and I
can honestly say that the 90 minutes we
spent talking ranks among the coolest expe-
riences I’ve had as R&R’s NAC/Smooth
Jazz Editor. We spoke from opposite sides
of the country, but we made eye contact
nonetheless. Here, Beckenstein begins by
riffing on the music he listens to for personal
enjoyment.

JB: I shy away from the music of my
peers, because when I’m in the middle of
making music myself, I don’t want to be in-
fluenced by other people. Secondly, 1 have
three daughters, so it’s very rare that I get to
put anything in the CD player [laughs]. 1
know every nuance of Christina Aguilera!

There’s a side of me that just loves to go
back. Maybe it’s my age, but [ love listening
to 'Trane and Miles, old James Brown,
Marvin Gaye. The music from that period has
an urgency, a richness and an unpretentious-
ness that I just eat up. Today too much of
what I hear is an obvious contrivance. It
doesn’t necessarily speak from an artist’s
heart, but from a team effort to put something
together for the sake of reaching a certain pre-
determined audience. I don’t hear as much
today that I’m interested in. But now I sound
like my parents, so who knows?

CA: 1 sometimes hear myself saying the
kind of things my parents said to me when I
first discovered rock 'n’ roll, and that scares
me, because I want so badly to remain open.
But I have to admit there is a lot of pop mu-
sic that doesn’t touch me at all. I just don’t
get it. Maybe that’s because, as Herbie Han-
cock said recently, “When people today talk
about new artists, they always say, ‘It’s like
so-and-so meets so-and-so.”” What’s your
take on the current level of originality in mu-
sic?

JB: We're in a world where people are
selling records the way they sell shoes.
There’s no special premium being put on the
fact that this is somebody’s deep expression,
and maybe there aren’t that many deep ex-
pressions going on. But stagnation is built
into the system all over the place.

Look at what happened with the intro-
duction of the video. When 1 grew up, the
idea of sitting down and just listening to
music — closing my ideas, my eyes, being
in a dark place, drifting off with the music,
not even music with words — was an expe-
rience that could give me goose bumps. Well,

for my kids to get goose bumps, it’s got to
be this multimedia extravaganza with visuals
and dances and a stunning artist dressed in
the latest unbelievably see-through gown. Do
you really need an incredible circus to get to
the essence of music? The fact is that you
never do get to the essence of music; it’s be-
ing presented as a big fireworks display.

CA: Do your daughters get your music?

JB: They certainly get it live. I make an
effort to turn them on to jazz classics. but it’s
very hard for them to sit all the way through
Kind of Blue. When I sat down and listened
to it all the way through the first time, my
eyes watered! I was so moved -— it was the
most incredible thing — that I put it back on
the top and listened all the way through again.
To get my kids to sit in one place for that sort
of experience, for an hour, is really a chal-
lenge. Their world is moving fast, and I don’t
think it serves music that well.

Until 1 was about 10, I didn’t hear much
music outside of my household, which was
pretty much an exclusively jazz diet. My fa-
ther was a real aficionado. He had me listen-
ing to Lester Young, Charlie Parker, Coleman
Hawkins. Mile Davis and everybody else. 1
was a 9-year-old jazz snob! Suddenly I was
introduced to The Beatles, James Brown and
Latin music. All these other influences got
overlaid on that original jazz foundation.

As a saxophonist, I never really got away
from being a jazz musician, because it’s an
instrument of jazz, and I wasn’t really brought
up as an R&B saxophonist. That meant my
vocabulary came from Charlie Parker, John
Coltrane, Cannonball Adderly, Stan Getz,
Paul Desmond — all the great saxophonists
that I'd listened to as a kid. However, what |
became in the broader sense of being an art-
ist or a writer or a producer was incredibly
influenced by the music I heard between the
ages of 10 and 20, and that was a much more
pop and rock than R&B diet.

CA: With such deep jazz roots, exactly
how has your love of those other forms colored
your musical thinking and approach?

JB: Inevitably the music you make when
$ou reach musical maturity is going to be a hy-
brid of the music you grew up with. For me,

there were three stages. The first was listen-
ing exclusively to jazz, the second was really
loving a lot of that music from the '60s, and
then there was a third stage, which was what
was going on just prior to my embarking on
my own musical adventure. the music of
Weather Report and Return To Forever, by
people who were still very much grounded in
the jazz world.

When it came time to make my own mu-
sic, it seemed like an absolute natural to com-
bine all that great stuff I’d heard in the '60s
with all that T had grown up with in the *50s.
I never thought of it as stepping outside of the
Jjazz world whatsoever. By listening to Miles
and Weather Report, I had already been intro-
duced to the idea that rock rhythms and other
musical styles could be mixed with the jazz
that preceded it and come out with something
really enriched. | thought that was what [ really
wanted to do, and it’s exactly what I did.

CA: When you finish a record, are you able
to let it go, or do you stay right on top of it?

JB: 1 totally let it go musically; I don’t lis-

URL

A Savman

Carol Archer

ten to it again. Eventually I might hear it on
the radio, or we might decide to play it in con-
cert, and I'll have to go back to the original
recording because we have to learn it. Or |
might go to somebody’s house, and they think
it’s really a cool thing to play my music while
I’m there. Do [ follow sales and airplay like a
horse race? Do [ care whether people like the
record or if it’s getting good reviews? Hey, am
I human? Of course [ do.

CA: Do you have any plans for a solo tour?

JB: My opportunities for reaching people,
-even for the solo project, are so much greater
with Spyro Gyra, which plays for a couple of
thousand people per show. If' I got solo gigs,
I’d be in a club. I don’t want to curtail Spyro
at all. I really love working with them. More
than that, the guys in the band are my best
friends. Maybe it’s because 1 don’t have much
of a life outside of my immediate family and
my band, but the guys mean so much to me.
There’s nothing about Spyro Gyra that I'm
trying to run away from.

CA: Let me get this right: You have a
wonderful family, and you love your work and
the people you make music with. That sounds
like a pretty sweet life to me.

JB: It’s got its airports, hotels, long car
rides and its disappointments, but, bottom
line, 'm doing something that’s personally
rewarding with people I really like, and it’s
appreciated. Man, how many people can say
that? BB King is one of my heroes. That man
just keeps movin® his feet. He’ll live to be
150 because he hasn’t grown a day older in
his heart. If I look back much later in life and
say, “I toured my whole life away,” I’d think
that was a good thing.

[Many thanks to Jazziz Editor-In-Chief
Larry Blumenfeld for permission to print
these remarks, some of which appear in that
publication’s May 2000 issue.]

CA: What's your take on the Smooth Jazz radio format?
JB: Jazz has a place in the world of Smooth Jazz, and Smooth
Jazz has a place in the world of jazz. It's becoming a more and
more difficult balance. I've learned over the years that the hearts of '
many Smooth Jazz programmers are in music. They really care
about it. Some musicians look at Smooth Jazz radio with antago-
nism because programmers affect their chance for exposure. But |

say, who else is even playing instrumental music?
While there are things about Smooth Jazz radio that can be
criticized, | want to make it clear that | understand that they are
| the only ones giving this music a chance. In the musician com-
munity there’s a litany of dislike for music research because it's
so easy to rag on anything, but | prefer to see what's right about
it. | adore jazz, and | do not think Smooth Jazz is the deficit.
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IRENIA RUSSELLIGATGE N

The highly anticipated

new single from the writer of
“Get Here" and *Piano in the Dark”

MAY I5TH CATCH ONTO
BRENDA RUSSELL.

Written by Brenda Russell
Produced by Brenda Russell and Stephan Oberhoff
Executive Producer: Steve McKeever
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Look who’s caught on:

KKSF/San Francisco couldn’t
wait ’till May |5th!
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Dedicated exclusively to Smooth Jazz

JAGON GOROV ~ SUZY PETERS  ADAM LEIBOVITZ  CLIFF GOROV [}

310-395-6995 www.allthatjazzinc.com ]
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CHRIS STANDRING

HAS EVERYBODY DOING THE

“HIP-SWAY”

The new single feat. Richard Elliot

#18 THIS WEEK!
TOP MOST ADDED!

TOP MOST INCREASED PLAY!

from the new album HIP SWAY!
Catch Chris touring the country Spring / Summer!

» BRIAN TARQUIN: ‘Tangled Web" the latest single from "Soft Touch"!
#30 THIS WEEKY

» GOTA: “If | Could” (from his chart topping album "Let's Get Started”
NEW & ACTIVE!

» SHAKATAK: "Lovely Day” (from the album "Magic")
%r NEW & ACTIVE!

» COMING SOON! BRAND NEW MUSIC FROM SOUNDSCAPE UK!

: nyou want to :
y \_hear your cd... d o
| i
3 3
' )
} S
' ;
' i
E ! . E
' (CALL HERE3~(856) 401-9262
| National NAC/Smooth Jazz Radio Promotion !

fax (856) 401-9263 « email: smjazzkin@aol.com « 6 Prentis Ct., Sewell, NJ 08080
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Continued from Page 46

I’ ve learned by observing people from around
the planet. Transparent will offer me that
opportunity, and many others will have the
same opportunity to share.

SW: I get the sense you're a big movie
fan.

HH: I love movies!

SW: You’ve scored 10 movies, from
Blow Up to Round Midnight.

HH: George Lucas told me he directed
a movie called Herbie that was inspired by
my music, tut [ didn’t believe it until I saw
it on Amazon’s movie website, which listed
me as having done the score, though I knew
nothing about it [Jaughs]. I guess that’s my
11th score. My music’s in it, but I wasn’t
even with Miles when Lucas made it. I'd
only done a couple of records under my own
name. All I’d really done was “Watermelon
Man” in 1962.

SW: I didn’t realize you'd done the mu-
sic for Jo Jo Dancer, Your Life Is Calling,
which is such an intense movie, with Ri-
chard Pryor playing himself in all his glory
— and not 50 glorious moments — crawl-
ing over the floor, looking for crack. I've
heard that Wayne Shorter’s a big movie fan
too. .

HH: I'm nothing as a fan compared to
Wayne. He’s the ultimate movie fan. He has
seen The Red Shoes so many times, he
stopped counting after the 75th time. He
knows every line. every nuance, the pitch of
the dialogue each actor says.

SW: I'm a big fan of that film too. 1 just
saw it the other day.

Carol Archer: I know this is supposed
to be your conversation, but I can’t resist the
tempiation to recite these lines from The Red
Shoes: “Why do you vant to dance, Miss
Paige?” “Why do you want to live, Mr.
Lermontov?” [Laughter all around.] '

HH: [ used to cry every time I saw it.

SW: Tell me about the work of your foun-
dation?

HH: It’s called The Rhythm of Life. I
could see that technology was going to play
an incredible role in the lives of most of us

pleiely fixated o on, monev chhmlogy has
turned into this engine that’s creating wealth
for some people, and the focus is on money.
No one’s focusing on the human being any-
more. But if technology isn’t serving human-
ity, it’s useless.

Technology has the potential for — but
hasn’t achieved — the creation of a whole
new direction, a new paradigm, which could
address the real social issues of human de-
velopment, the real things that people have
to deal with. The generation that created an
technological age is probably not capable of
seeing beyond the two-dimensional way we
see it now, but the generagions that will be

“Celebrity is there for a purpose, not just
so people will give you money and pat you
on the back so you can take more. The
purpose is to use it as a platform to get
things moving in a direction that will further
the cause of humanity. If | can’t do that,
I've wasted my life.”

— Herbie Hancock

on the planet — all of us, directly or indi-
rectly. I wanted to encourage a new perspec-
tive on technology, using it to address the is-
sues of humanity. In 1996, when 1 established

born into the technological age will be able
to develop software to address those kinds of
issues and break the barrier to allow human
beings to come back as the focal point. In or-

: BA?I’."AT the Ba’yw Hulm:r 5 Point Cen-
ter for Arts and Technology
SW: For those who don’t know the area,
that’s a pretty tough part of town.
HH: Yeah, that’s why we’re doing it.
When I was a kid, if you were African
American and had any potential for “mak-

ing it,” you wanted to get out of the black
community as fast as you E:ould. But we’re
looking at this a new way now. What we’re
trying to do is redefine impoVerished African-
American communities, refurbish them and
create an attraction so that people will not
only want to stay there, they’ll want to move
there! We want to make changes in the en-
vironment to make it attractive, improve it.

SW: Where do you find the time to do
all this? E

HH: It’s necessary. I have to do it.
Each person is put here to do something.
Fortunately, I’ve had a successful career in
music. Celebrity is there for a purpose, not
just so people will give you money and pat
you on the back so you can take more. The
purpose is to use it as a platform to get
things moving in a dlrect{on that will fur-
ther the cause of humanity. If I can’t do
that, I've wasted my life! I have to use
what I have to make whatever contribution

I can. I'm still in the process of learning

the art of living. Real joy comes from be-
ing part of the solution. I want to make
sure ['m always in the prc'w“cess of learning
and open to learning, thal, ’'m always in a

mode to share and to give and to promote -

the great value of the individual, because
we all make a difference.

ﬂ waﬂ&- %wfﬁf %&w

Continued from Page 52

MP: We're finding with our straight-
ahead artists, especially Joshua Redman
and Brad Mehldau, that the average age of
the people who go to their gigs is 25, 26.
It’s unbelievable! It makes me feel old, be-
cause I'm used to going to a jazz gig and
being the youngest person there.

TL: But, Matt, you are old.

MP: In jazz clubs I'm usually lookin’
at guys you know have already had bypass
operations, and 'm wondering where the
jazz audierce is going to go.

TL: I have someone I consider to be one
of the premier veteran EE‘I%W
ver. Here’ 4 bo
He’s. ﬂiﬂ?’a viable ac\t,_*ﬁti.li writing great

tqﬁs ‘that are mterum'hnd that put a.

~smile on your face. ﬁ%‘;#; b“"-‘d-:hﬂ‘m‘ﬂid

hﬂ No. 1 &t nfqmﬁ . Jarr — for 14
weeks ‘runmnrri_m‘ta be surprised if we
did 20,000 wﬁ‘ﬂﬂrﬁ record. How can you
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have a record that’s No. 1 for 14 weeks sell
100 or 200 a week? There’s something
wrong with this picture.

MP: Your sales range with a success-
ful straight-ahead jazz artist is generally
between 7,500 and 17,500. That’s because
of things like weak education and people

jazz conventions and tell people attending
to learn from NAC radio, they say, “Fuckin’
Smooth Jazz stole our name, Jazz.” Why
don’t Jazz programmers let Smooth Jazz do
what it wants but learn from them? Why
don’t they pick a song off a record and play
it 20 times a week? Twice as many people
would listen to their ridio stations, they’d
devélop a fan base that’s younger, and
they’d be in a position to talk about having
a commercial format again.

“There are all these rules we all have to live
by, but none of them really have that much
to do with passion for music.”

— Matt Pierson

nﬁhgﬂ:ﬁug exposed to jazz young and
garm “Bow hip it is. We haven’t been
able hmiet our music to a young audi-
ence or iﬁ'ké advantage of the things we can
leam’hﬂmﬁ.mher successful music. When

3 S

ard Seideland ! sit on panelsat:,

o ‘-‘WWW amﬁi(ghr{idﬁhrstorv-aﬁm —

The reason we sit around like old cod-

gers bitching that the music busmess 150k

posure is denied us. The opportunities are
more and more limited, no matter what kind
of story you’ve got.

TL: George Benson has sold millions
and millions of records, but we can’t get
arrested on television. T'hey think he’s
not fashionable or cutting-edge. You'd
imagine that Regis & Kathy Lee plays to
the housewife, yet they'book acts for a
much younger demographic. Figures for
opening-weekend moviet box office and
national record sales are both a blessing
and a curse: They let you know what
you’ve done, but God forbid your sales
drop in the second wee'k, because then
you’re instantly dead in the water. That’s
stifling to art.

MP: Still, I’'m optimistic. For today’s
audience, D’ Angelo is their Jimi Hendrix.
Thirty years from now they’ll say his record
is their Are You Exp,;mem:ed When Prince
broke through, l,hﬁ'&'ﬁad never heen any-
one llke himy! %\Mﬁtﬁ again?

ﬁmﬁ%ﬂ“ﬁ‘hmk‘am on that

what it used to be is becaumﬂﬂmw< “hﬁ'ﬁ l}i‘ Ww& heard someone today as

I'm thinking back to how" Bta'rﬂéy Jordan
sold 100,000 records afla:l; .one appearance

_on The Tom;,;u'ﬁ'hﬁw 0 ﬁu;hnd of ex-

-\.".:- "

o

th to market Lhc:ni:

mdw1dﬁn]-hs~5]-‘lendnx - or. Coltrane or
Bird — we’d sign them mdmn worry
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' NA c/smooth Jazz Top 30

e “ May 5, 2000
WEEK  WEEx  ARTIST TITLE LABEL(S) PLATS PLAYS IMPgEcs)glsoNs e e Most Added -
1  LARRY CARLTON Fingerprints (Warner Bros.) 766 A1 103057 15 36/0 | aRnisTTIE LaBELS) ADDS
2 © BOB JAMES Raise The Roof (Warner Bros.) 748 +30 112518 10 37/0 GEORGE BENSON Deeper Than You Think (GRP/VMG) 15
3 €© DAVE KOZ Surrender (Capitol) 693 +14 98243 15 33/0 RICHARD ELLIOT Moomba (Blue Note) 7
4 @ URBAN KNIGHTS Sweet Home Chicago (Narada) 674 +40 101833 12 33/0 | BONEY JAMES & RICK BRAUN Grazin'... (Warner Bros.) 5
5 5 CHRIS BOTTI Why Not (GRPAVMG) 877 -40 65039 18 30/0 STEELY DAN Jack Of Speed (Giant/Reprise) 4
6 @ MARC ANTOINE Paim Strings (GRPAVMG) 570 +4 86010 14 35A DON HENLEY Taking You Home (Warner Bros.) 4
8 © AL JARREAU Just To Be Loved (GRPVMG) 499 +3 70754 13 35/0 CHRIS STANDRING Hip Sway (/nstinct} 3
11 @O RONNY JORDAN London Lowdown (Blue Note) 463 +31 62485 10 33/0 DOWN TO THE BONE The Zodiac (/nternal Bass) 3
10 o PAUL TAYLOR Avenue (Peak/Unity/N-Coded) 437 -8 61656 14 30/0 MAYSA Got To Be Strong (Rice/N-Coded) 2
7 10 WALTER BEASLEY Nice And Easy (Shanachie) 412 -91 40892 20 26/0 MARTIN TAYLOR Midnight At The Oasis (Legacy) 2
Breaker ) MAYSA Got To Be Strong (Rice/N-Coded) 404 +16 38110 6 3172 | Kim WATERS Hudson River Nights (Shanachie) )
9 2 NORMAN BROWN Paradise (Warner Bros.) 390 - 56599 19 28/0 | TONI BRAXTON Spanish Guitar (LaFace/Arista) 2
14 @ JOYCE COOLING Before Dawn (Heads Up) 3 +28 44797 5 3171 | JEFF GOLUB F/PETER WHITE No Two... (GRPAVMG) 2
@ BONEY JAMES & RICK BRAUN Grazin' In The Grass (Warner Bros.,) 336 +259 53414 1 35/5 | NELSON RANGELL All In All (Shanachie) ?
15 6 BRIAN CULBERTSON Do You Really Love Me (Atlantic) 33 +38 46216 3 311 RIPPINGTONS F/R. FREEMAN Kabuki (Windham Hill Jazz) 2
13 16 BONEY JAMES Boneyizm (Warner Bros.) 291 -80 36788 19 21/0
20 @ CLUB 1600 Stay (N-Coded) 284 +33 42197 4 26/0 il
23 @ CHRIS STANDRING Hip Sway (/nstinct) 278 +53 39581 3 2113
o O TOM GRANT Tune It In (Windham Hill Jazz) 217 413 17552 7 22/0 Most Increased
2 @ DOWN TO THE BONE The Zodiac (Internal Bass) 270 438 3795 3 253 Plays o
2 21 KIRK WHALUM Same Ole Love (Warner Bros.) 205 -4 31312 17 15/0 | ARTIST TLE LABELS) . INCREASE
@  STEELY DAN Jack Of Speed (Giant/Reprise) 198  +121 23642 1 19/4 | BONEY JAMES & RICK BRAUN Grazin'... (Warmer Bros.) +258
28 @  JAY BECKENSTEIN Sunrise (Windham Hill) 196 +28 19433 3 18/0 STEELY DAN Jack Of Speed (Giant/Reprise) +121 |
26 @  DWIGHT SILLS Desert Skies (Citylights/Monarch) 195 +9 10690 10 16/0 GEORGE BENSON Deeper Than You Think (GRP/VMG) +92
22 25 STEVE COLE It's Gonna Be Alright (Bluemoon/Atlantic) 194 -39 33547 19 14/0 | CHRIS STANDRING Hip Sway (Instinct) +33
18 6 STEELY DAN What A Shame About Me (Giant/Reprise) 184 -90 12128 15 14/0 | MARC ANTOINE Palm Strings (GRP/VMG) +1
27 €@ SAMANTHA SIVA Living Alone (Genig) 182 +2 9202 8 15/0 URBAN KNIGHTS Sweet Home Chicago (Narada) +40
24 ;6 GERALD VEASLEY Valdez In The Country (Heads Up) 170 -46 18750 15 16/0 DON HENLEY Taking You Home (Warner Bros.) +40
29 20 ALEX BUGNON Onward, Upward (Narada) 164 +1 11186 8 13/0 | BRIAN CULBERTSON Do You Really Love Me (Atlantic) +38
30 20  BRIAN TARQUIN Tangled Web (/nstinct) 164 +4 24845 4 12/0. | GARDEN PARTY FM (No Static At...) (Samson) +36
38 NAC/Smmoth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 4/23-Saturday 4/29. Bullets appear on songs gaining plays CLUB 1600 Stay (N-Coded) +33
ining flat f i k. Ift iedin total plays, th being played tations is placed first. Breaker status is assigned -
gl o evousesk o Sorgsr el e, e son e layed on e o s lced ! BrakerlailoSoned | DOWN T0 THE BONE The Zodi (el ss)  +3
Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company
(Copynght 2000, The Arbitron Company) © 2000, R&R Inc. S _— —
» 4 *ﬁ\lg .|§m’ il @m@ . w
SRR A N v o e S e
GOTA If | Could (lnst/nct) Breakers-
Total Plays: 136, Total Stations: 13, Adds: 1 | Total Piays: 61, Total Stations: 6, Adds: 0
GEORGE BENSON Deeper Than You Think (GRP/VMG) GARDEN PARTY FM (No Static At...) (Samson) MAYSA
Total Plays: 97, Total Stations: 23, Adds: 15 Total Plays: 53, Total Stations: 6, Adds: .1 Got To Be Strong (Rice/N-Coded)
DAVID BENOIT Jump Start (GRP/VMG) TOM SAVIANO You Move Me (Miramar) TOTAL PLAYS/INCREASE  TGTAL STATIONS/ADDS CHART
Total Plays: 84, Total Stations: 9, Adds: 0 Total Plays: 47, Total Stations: 4, Adds: 0 404/16 312
CHIELI MINUCCI Endless Summer (Shanachie) ANDREAS VOLLENWEIDER Stella (Sony Classical)
Total Plays: 88, Total Stations: 9, Adds: 0 Total Plays: 44, Total Stations: 5, Adds: 1 : x
| Most Added is the total number of new adds officially reported to R&R
CHUCK LOEB Silver Star (Shanachie) STEELY DAN Cousin Dupree (Giant/Reprise) by each reporting station. Songs unreported as adds do not count
Total Plays: 73, Total Stations: 9, Adds: 0 Total Plays: 44, Total Stations: 3, Adds: 0 toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in tofal plays.
SHAKATAK Lovely Day (Instinct) 1 I e Weighted chart appears on R&R ONLINE MUSIC TRACKING.
Totgl Plays: 69, Total Stations: 6, Adds: 0 Songs ranked by total plays

s UWF ALL-STARS

who do you tell

featuring vocals from Mary Davis of SOS band

UWEF are key artists from: The Gap Band,
The Bar-Kays, The Dazz band and more...
already 27 at Urban AC

Add Date for Smooth Jazz Radio IMay 8th
M

National Promotion: Jack Ashton/Image Consultants 323-658-6580 VIO
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NAC
notes

Holy smoke and leapin’ lizards! In my six years
as R&R’s MAC/Smooth Jazz Editor, [ can’t
recall another track debuting as high on our chart
as Boney James & Rick Braun's “Grazin’ in the
Grass’” (Warner Bros.) did this week — No. 14!
And this is only 1he record’s second week of re-
lease. Last week, when | heard it on the radio (on
KTWYV (The Wave ¥Los Angeles, naturaily) for the
first time, 1 got the same feeling L used to get in
the *60s and *70s when I’d hear a classic rock 'n’
roll tune — by Thz Rolling Stones, for example
— coming from my car radio speakers instead of
the speakers in KFRC/San Francisco’s record li-
brary. There’s true magic in songs that make us
feel that way, and this one is a smash. Period. I
must not be the only one who feels it, because
“Grazin’” is getting played by 92% of the report-
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Euge Groove
Euge Groove
Warner Bros.
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Saxophonist Euge Groove’s self-titled release is amazingly accomplished for a dsbut
project. In fact, it's one of the most fully realized debuts in recent memory. Groove was
the first artis® signed by producer Paul Brown to Warner Bros., and Brown praduced
several tracks on the record. The first single, “Vinyl,” has already been recommended for
medium rotation by Broadcast Architecture, and it’s no wonder: it’s got deep, soulful
grooves and a commercial, retro-flavored sound. Another strong candidate for a radio
single is “Romeo & Juliet,” a scintillating midtempo tune
with a Boney James-flavared hook. The tenor tune that
closes the album, appropriately titled “The Last Song,” is
a dramatic power ballad with a lush melody and the classic
emotional appeal of David Sanborn’s “The Dream” or
Richard Ellict's “When a Man Loves a Woman.” AC radio
should kill fcr a track like this one, but they probably
won’t, so maybe we’ll just keep it for ourselves. Euge
Groove is currently on worldwide tour as a member of Tina

ing panel and is top Most Increased by a phenom-
enal +259 plays! Watch for an interview with
Boney and Braun (and producer Paul Brown) in
our May 17 issue.

The add date i'or Brenda RusselF's “Catch
On” (Hidden Beach) is still two weeks away, but
KKSF/San Francisco couldn’t wait. KKSF's only
other add was George Benson’s “Deeper Than
You Think” (GRP/VMG). KTWYV added Benson,
too, along with 13 other reporters, making it top

Most Added. Whew!

“No Two Ways About It,” featuring Peter
White, the first single from Jeff Golub’s GRP/
VMG debut, Dangerous Curves, was added out-
of-the-box by WJJZ/Philadelphia and The Wave —
auspicious validation of the tune’s great appeal
from two of the most successful stations in this
format.

Richard Elliot’s “Moomba™ (Blue Note) is
second Most Added with seven reporters — includ-
ing WLVE (Love 94)/Miami and WNWV/Cleve-
land — embracing the track for airplay. Plus it
moved from an add up to 12 plays at The Wave in
one week.
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The long awaited U.S. Debut from the
heiress of Bossa Nova...sure to be
a summer sensation!

Bebel Gilberto

“August Day Song”
the first single from Tanto Tempo

U.S. TOUR BEGINS in = !
IN JUNE! Radio Contact:

Tray Prickett-Six Degrees Records-415-626-6334 x.16
<\ Roger Lifeset-Peer Pressure Promotions-877-JAZZ-CAT

www.sixdegreesrecords.com

On Your Desk Now!
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NA C/Smoo th Jazz Reporters

Stanons and thelr adds Ilsted alphabem:ally by market

WZMR/Albany, NY

PD: Patrick Ryan
8 DDWN TO THE BONE “Zodiac™
STEELY DAN “Speed
JAMES & BRAUN “Grass
RIPPINGTONS... “Kabuki”
RICHARD ELLIOT “Moomba

KNIK/Anchorage, AK
0M/PD: Aaron Wallender

MD: Jenniter Summers

ANDREAS VOLLENWEIDER “Stetia”
RICHARD ELLIOT “Moomba”™
ANDY NARELL "Mpule”

WJZF/Atianta, GA
PD/MD: Mark Edwards

No Adds

WNUA/Chicago, IL
PD: Bob Kaake

| KOAI/Dallas-Ft. Worth, TX

PD: Maxine Todd

MD: Teresa Kincaid
JOYCE COOLING “Betore”

KHIH/Denver-Boulder, CO
PD: Becky Taylor
APD/MD: Cheri Marquart

No Adds

WVMV/Detroit, Mi
PD: Tom Sleeker

MD: Sandy Kovach
DOWN TO THE BONE ~Zodiac™

KEZL/Fresno, CA
PD: J. Weidenheimer

o Adds

WSMJ/Knoxville, TN

PD/MD: Tom Miller
5 BRIAN CULBERTSON “Really”
4 GEOAGE BENSON “Deeper”

KTWV/Los Angeles, CA
PD: Chris Brodie

APD/MD: Ralph Stewart
JEFF GOLUB.., “Two"
GEORGE BENSON “Deeper”
TONI BRAXTON “Spanlsh”

WLVE/Miami, FL
PD: Bret Michael

RICHARD ELLIOT "Moomba”

WJZI/Milwaukee, Wi
PD: Chris Moreau

MD: Debbie Young
STEELY DAN “Speed”

i
| WJCD/Norfolk, VA
MD: Larry Hollowell

5 MARTIN TAYLOR “Midnight”
KIM WATERS “Hudson”
GEORGE BEWSON “Deepes”™
NELSON RANGELL "A#"

WLO0Q/Orlando, FL
PD: Dave Kosh

MD: Patricia James
11 GEORGE BENSON "Deeper”
KiM WATERS "Hudson”

DON HENLEY “Taking”

WJJZ/Philadelphia, PA
PD: Anne Gress

APD/MD: fichael Tozzi
2 JEFFGOLUB... “Two™

KYOT/Phoenix, AZ
PD: Nick Francis
APD/MD: Greg Morgan

KSRN/Reno, NV
GM/PD: Scott

Seidenstricker
MARC ANTOINE “Strings”
MAYSA “Strong”

KENNY G “Stranger”
JAMES & BRAUN “Grass”

KSSJ/Sacramento, CA
PD: Steve Williams
APD/MD: Ken Jones

No Adds

KBZN/Salt Lake City, UT
PD/MD: Rob Riesen

14 DDN HENLEY “Taking"
SCOTT WILKIE "Sign”

KIFM/San Diego, CA
PD: Mike Vasquez

| KJzY/Santa Rosa, CA

PD: Gordon Zlot

MD: Rob Singleton
2 GEORGE BENSON “Deeper’

KWJZ/Seattle-Tacoma, WA
APD/MD: Kenny Dees

GEORGE BENSON “Deeper”

WSJT/Tampa, FL
PD: Ross Block
MO: Kathy Curtis

JAMES & BRAUN “Grass”
MAYSA "Strong”

KOAZ/Tucson, AZ

PD/MD: Erik Foxx
GEORGE BENSON "Deeper”
CHRIS STANDRING “Sway”

T

WJZW/Washington, DC
PD: Kenny King
JAMES & BRAUN “Grass™

KWSJ/Wichita, KS
PD: Nancy Johnson
MD: Dallas Scott

RICHARD ELLIOT "Moomba”
GEQRGE BENSON “Deeper”
DON HENLEY “Taking”

EUGE GROCVE “Vinyl"

JRN/(Jones NAC)/National
PD: Steve Hibbard
MD: Cheri Marquart

MARTIN TAYLOR “Midnight”
RIPPINGTONS... “Kabuki"
DOWN TO THE BONE “Zodiac”
GEQRGE BENSON “Desper”
JOE MCBRIOE “Manenberg”
NELSON RANGELL “AR"

No Adds a
APD/MD: Steve Stiles APBO/ml Kelly Cole
No Adds
et e TS TR A Ay
KSBR/Mission Vle]U, CA KKJZ/PUnland, OR
WYJZ/Indianapolis, IN OM/PD: Terry Wedel PD: Chris Mille _
PD/MD: Carl%rye MD: Derrick Dixon e ol KKSF/San Francisco, CA

WNWV/Cleveland, OH

PD/MD: Bernie Kimble

RICHARD ELLIOT "Moomba”
TONI BRAXTON “Spanish”™

WJZA/Columbus, OH

PD/MD: Bill Harman
GEORGE BENSON “Deepar”

STEELY DAN “Speed”
GEORGE BENSON “Deeper”

KCIY/Kansas City, MO
PD: Steve Wiersman

MD: Michelle Chase
RICHARD ELLIOT “Moomba”™

1 GEORGE BENSON “Deeper”
1 ROBERTS BROTHERS "Sooner”
RICHARD ELLIOT “Moomba”

WQCD/New York, NY
PD: John Mullen
MD: Rick Laboy

JAMES & BRAUN “Grass”

MD: David Shult
6 GARDEN PARTY "M’
4 CHRIS STANDRING "Sway”

WWND/Raleigh-Durham, NC

PD/MD: Don Brookshire
11 GEORGE BENSON “Deeper”

10 STEELY DAN “Speed”

9 DON HENLEY “Taking”

6 CHRIS STANDRING "Sway”

PD: Paul Goldstein

GEORGE BENSON “Deeper”
BRENDA RUSSELL “Catch”

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
5 GEORGE BENSON “Deeper”

387otal Reporters
38 Current Reporters
37 Current Playlists

Reported Frozen Playlist (1):
KRVR/Modesto, CA

T TR
H A M TH JAZZ =
| Most Played Recurrents M ALLILELEZY Going For Adds
KENNY G Stranger On The Shore (Arista) 5/8/00
NORMAN BROWN Celebration (Warner Bros.)
RICHARD ELLIOT On The Fly (Blue Note) ) JEFF GOLUB f/PETER WHITE No Two Ways About It (GRP/VMG)
MICHAEL MCDONALD The Meaning Of Love (Ramp)
KENNY GARRETT Simply Said (Warner Bros.) UWF ALL-STARS Who Do You Tell (Major)
| KIM WATERS Secrets Told (Shanachie) g
DAVID BENGIT Miles After Dark (GRP/VMG - - -
§ (GRPMG) National Specialty Programming
CHUCK LOEB High Five (Shanach/e) :
e JazzTrax
BRIAN MCKNIGET Back At One (Motown) Art Goop
CRAIG CHAQUICO Forbidden Love (Higher OCtave) S1EERIA-515]
David Benoit Happiness
BRIAN CULBERTSON Back In The Dayu(At/ant/c)‘ : Andy Narell Stutter Step
JOYCE COOLING Callie (Heads Up) Euge Groove Sneak A Peak
e o ‘ Hong Kong Dragon Club Green Is The Mountain
ROGER SMITH Off The Hook (Miramar) ) George Benson Deeper Than You Think
NORMAN BROWN CQut'a Nowhere (Warner Bros.) .
Netradio.com
BONEY JAMES Body Languag? (Warner Bros.) Ros Moore
o ) 612-379-6253
DAVE KOZ Together Again (Capitol) = =
T David Benoit Jump Start
JAZZMASTERS Lost In Space (Hardcastle/Trippin ‘N Rhyz‘hm) Jeff Golub No Two Ways About It
PETER WHITE Autumn Day (Columbia) George Benson Deeper Than You Think
i Jue Not .
RICHARD ELELOT Chill Factor (Blue Note) Dave Koz Radio Show
KENNY G W/LOUIS ARMSTRONG What A Wonderful World (Arista) Renee DePuy
- A 609-921-1188
CHRIS BOTTI Drive Time (GRP/VMG)
. Joyce Cooling Before Dawn
GOTA Let's Get Started (/nstinct,
: ( ) Club 1600 Stay
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WOCD/New York
Emmis

(212) 352-1019
Mullen/Laboy

12+ Cume 1,234,500

10th ANNIVERSARY
ARTIST/TITLE &I (000}
MARC ANTOIHE/Palm Strings 18336
BOB JAMES/Raise The Root 18336
URBAN KNIGHTE/Sweet Home Chicago 18336
FATTBURGERTrail Of Tears 18336
DAVE KOZ/Sumender 17572
BRIAN TARGUNTangled Web 17572
PAUL TAYLOR:Awenue 17572
GAROEN PARTYAM (No Static At ..) 12988
NORMAN BROWN/Paradise 12988
RONNY JORDAN.London Lowdawn 12224
LARRY CARLTDMFingerprints 12224
AL JARREAU/lust To Be Loved 7640
CHRIS BOTTIAWhy Not 5348
KENNY GARRETL/Sirnply Said 5348
RIPPINGTONS/Tepaz 5348
WALTER BEASLEY/Nice AndEasy 5348
SPECIAL EFX/Beta 5348
GROVERWASHINGTON.. /TheNight Fantaslic 5348
DAVI0 BENOIT/Niles After Dark 4584
SPYRO GYRABreezeway 4584
GOTALet's Gez Siarted 4584
BONEY JAMES/Boneyizm 3820
a JAMES & BRAUM/Grazin' I The Grass 0

(g

NAC/Smooth Jazz Playlists

FIND COMPLETE PLAYLISTS FOR ALL NAC REPORTERS ON R&R ONLINE MUSIC TRACKING

KTWV/Los Angeles
Infinity -y
(310 840-7180 /
Brodie/Stewart
12+ Cume 916,900 U7 KTWV
PLAYS
LW TW  ARTIST/TITLE 61 (000)
24 28 URBANKNIGHTS/Sweet Home Chicago: 15708
23 24  STEVECOLES GonnaBe.. 13464
25 23 JOYCE COOLING/Before Dawn 12903
23 23 DOWN TOTHE BONEThe Zodiac 12903
23 22 LARRY CARLTON/Fingerprints 12342
23 22 STANLEYTURRENTINEDoYouHaveAry.. 12342
23 20 DAVEKOZ/Surrender 11220
18 20 MARCANTOINE/Paim Strings 11220
20 19 RONNYJORDANLOndon Lowdown 10659
17 18 BOBJAMES/Raise The Roof 10098
1117 KIRKWHALUM/Same Ole Love 9537
20 17 BRIAN CULBERTSON/Do You Realy: 9537
21 17 KENNYG/Stianger On... 9537
9 16  STEELY DANack Of Speed 8976
117 15 CHRISBOTTLWhY Not 8415
17 15 RICHARD ELLIOT/On The Fly 8415
18 15  3RDFORCE/Bridge Of Dreams 8415
14 18 ALJARREAU/Just To 3e Loved 7854
- 14 CULBERTSON & PERRY/Gel'n Over You 7854
8 14  JAMES & BRAUN/Grazin' In The Grass 7854
16 13 DAVIDBENOIT/Miles After Dark 7293
13 1z KIRKWHALUM/AI Do 6732
- 12 RICHARDELLIOT/Moomba 6732
- a JEFF GOLUB. ./No Twn Ways About It 0
- a GEORGE BENSON/Deeper Than You... 0
- a TONI BRAXTON/Spanish Guitar 0

WNUA/Lhicago

AMEM WNUAg95.5
(312) Ss::s-gsso

Kaake/Sah

aal es Mu——

12+ Cume 772,600

PLAYS

LW TW  ARTIST/TITLE G (900}
25 25  URBAN KNIGHTS/Sweet Home Chicago 13175
21 23 CHUCK LOEB/Migh Five 12121
22 23 MARCANTOINE/Palm Strings 12121
21 22 BOBJAMES/Raise The Root 11594
12 18 JAMES & BRAUN/Grazin' in The Grass 9486
11 16 ALJARREAU/Just To Be Loved 8432
17 16 NORMANBROWN/Paradise 8432
23 15 DAVE KOZ/Surrender 7905
13 14 CHRIS STANDRINGHip Sway 7378
11 14 JOYCE COOLING/Before Dawn 7378
14 13 MAYSA/Got ToBe Strong 8351
11 13 CLUB 1600/Stay 6851
13 12 FATTBURGER/Trail Of Tears 6324
13 12 BRIAN CULBERTSON/De You Realy. 6324
11 11 KENNY G/Stranges On... 5797
13 10 PAUL TAYLOR/Avenue 5270
- 9 BRIANMCKNIGHT/Stay 4743
- T RICHARDELLIOT/Moomba 3589
6 7  DOWNTOTHE BONE/The Zodiac 3589
- 7 GEORGE BENSON/Deeper Than You .. 3589
6 4  BROOKS/GAINES/LoslinYou 2108

KKSF/San Francisco

G

AMFM "

(415) 975-5555

Goldstein/Cobb KKSF 5 03‘7

12+ Cume 436,400 SMOOTH jAaz2
PLAYS
LW TW  ARTIST/TITLE 61 {000}
21 23 CHRIS STANDRING/Hip Sway 6463
22 23 NORMAN BROWN/Braking OQut 6463
24 22 WALTERBEASLEY/Nice And Easy 6182
21 22 BONEY JAMES/Bongyzm 6182
21 22 EUGEGROOVENViInW 6182
22 22 XIRKWHALUM/SameQlebove 6182
24 20 MARCANTOINE/PalmStrings 5620
14 17 DAVEKOZ/Sumender 4777
13 15  BOBJAMES/Ralse The Roof 415
13 14 BRIAN CULBERTSON:Do You Really .. 3934
14 14 RONNY JORDANLcodon Lowdown 3934
13 13 CHRIS BOTTWWhy Nat 3653
17 13 LARRY CARLTONFingerprints 3653
11 13 PAUL TAYLOR/Avenue: 3653
14 12 URBAN KNIGHTS/Sweet Home Chicago 3372
7 11 KENNYG/Stranges On 3091
9 10 ALJARREAWust To He Loved 2810
8 9 DAVID BENOIT/Miles after Dark 2529
8 8 JOESAMPLE/Fever 2248
8 7  RICHARDELLIOTWh? 1967
8 7 BRIAN MCKNIGHT/Bzzk At One 1967
- T JAMES&BRAUN/Gragin’ In The Grass 1967
- - a GEORGE BENSON/Devper Than You.. [

- @ BRENDA RUSSELL/Gatch On 0

May 5, 2000 R&R ® 71

WJJZ/Philadelphia

AMFM

(215) 508-1200 /‘ L
Gress/Tozzi \s'{n’oo% "la(z)ZG i
12+ Cume 587,000 JJ ’
PLAYS

WOTW  ARTIST/TITLE 5 (000)
23 28 DAVEKOZTant!eétGo 12572
28 28 BOBJAMES/Raise The Root 12572
28 28 LARRY CARLTONFingerprints 12572
1128 CLUB1600Sty 12572
29 28 KENNYG/Stranger On.. 12572
13 27 JAMES & BRAUNGrazin' I The Grass 12123
1918 ALJARREAU/Just To Be Loved 8531
18 19 MARIAH CAREYAganst Al Jdds .. 8531
18 18 STEELY DAN/Coushh Dupres 8082
-~ 13 CHRIS BANGS/Drving Home 5837
28 13 STEVECOLEASGonnaBe 5837
12 13 CHRIS STANDRING/Mip Sway 5837
- 13 JAYBECKENSTEMN/Sunrise 5837
12 12 BRIAN CULBERTSONDo YeuReally 5388
12 12 CHRIS BOTTUWhy Not 5388
12 12 KENNY GARRETT/Simply Sad 5388
13 12 DAVID BENOI/Mies After Dark 5388
12 12 KIMWATERS/Secrets Tok 5388
12 92 SPECIALEFX/Befla 5388
12 12 RICHARD ELLIOT/On The Fly 5388
1211 CHUCK LOEB/Brdland 4939
- 2 a JEFFGOLUB../No Two Ways About It 898

KOA!/Dallas-Ft. Warth

Infinity ” @\

(214) 630-3011 ASIS 1O75m

Todd/Kincaid [ et

12+ Cume 301,700
PLAYS
LW TW  ARTIST/TITLE 61 {000)
21 24 WALTER BEASLEY/Nice Anc Easy 4440
21 22 URBAN KNIGHTS/Sweet Home Chicago 4070
22 22  BOB.JAMES/Maise The Roof 4070
22 22 DAVEKOZ/Sumeader 4070
23 22 LARRY CARLIOMFingerprints 4070
22 21 GERALD VEASLEYNaldez In. 3885
17 17 MARIAH CAREY:Against All Odds 3145
15 16 MAYSA/Got Tn B2 Strang 2960
11 15  STEELY DANAlack Of Speed 2775
17 15 ALJARREAUAJust To Be Loved 2775
13 13 PAULTAYLOR‘Avenue 2405
13 13 NORMANBROVWN/Paradise 2405
10 12 MARCANTOINEPalm Shings 2220
13 12 BONEY JAMES/Eoneyizm 2220
11 12 KENNY G/Stranger On.. 2220
11 12 RI{CHARD ELUOT/On The fly 2220
10 11 JAY BECKENSTEN/Sunrise 2035
12 11 RONNY JORDENLondon Lewdown 2035
13 11 EUGEGROOVEAinyl 2035
14 31 STEVECOLE/N's GonnaBe . 2035
11 10 CHRIS STANDRINGHip Sway 1850
12 10 JAZZMASTERSAlightcrawier 1850
9 10 GROVERWASHINGTON../TheNightFantastic 1850
12 10 CHUCK LOEB:Hish Five 1850
- a JOYCE COOLINGBefore Dawn ]

Yo ovnoovnawss

WVMV/Detroit
Infinity

(248} 855-5100
Sieeker/Kovach

12+ Cume 450,000

PRI T O N~~~ @@

ARTIST/TITLE

URBAN KNIGHTS/Sweel Home Chicago
DAVE KOZ/Surrender

BOB JAMES/Raise The Root

LARRY CARLTONFingerprints
RONNY JORCAN/Londor Lowdown
CHRIS BOTTHWhy Not

GULBERTSON & PERRY/Get'n Over You
CLUB 1600/Stay

JOYCE COOLINGBefare Dawn

PAUL TAYLOR/Avenue

AL JARREAUfust To Be Loved
KENNY GARRETT/Sounds Like Winter
CHRIS STANDRING/MHip Sway

BONEY JAMES/Boneyizm
MAYSA/Gol To Be Strong

GEQORGE BENSON/Deeper Than You.
MARC ANTOINE/Pairo Strings

BRIAN CULBERTSON/Do You Really.
KENNY GARRETT/Simply Said

DAVID BENOIT/Miles After Dark

EARL KLUGH/Pecutiar Situation
NESTOR TORRESNVelvet Nights
GOTA/Let's Gat Started

CRAIG CHAQUICG/Forbidden Love
BRIAN MCKNIGHT/Back At One
DOWN TO THE BONE/Long Way From
STEVE COLE/Say [t Again

JAMES & BRAUN/Grazin' I The Grass
KIM WATERS/Secrets Toid

GERALD VEASLE Y/Valdez In...

&1 {000j
7368
7061
7061
7061
7061
6754
4912
4605
4298
3991
3991
3991
3991
3684
3684
3684
377
3377
2763
2763
2456
2149
2149
2149
2148
1842
1842
1842
1842
1842

WJZWWashingien, 0C

(202) £35-2300
King
124+ Cume 385,000

PLAYS
W TW  ARTIST/TITLE Gl {300}
28 28 LARRY CARLTON/Fingerprints 5460
27 28 BOBJAMES/Raise The Roof 5460
28 28 PAUL TAYLOR/Avenue 5460
11 28 URBAN KNIGHTS/Sweet Home Chicago 5460
10 28 DAVEXOZSurrender 5460
27 28 KIRK WHALUM/Same Ole Love 5460
16 17 ALJARREAU/Just To Be Loved 3315
15 17 MAYSA/Got ToBe Strong 335
18 15 BRIAN MCKNIGHT/Back At Une 2925
17 15 MARIAH CAREY/Agamst All Odds. 2925
14 18 ‘N SYNCW/G. ESTEFANMusic Of My Heart 2730
9 12 GERALDVEASLEYNaidezn. 2340
8 12 WALTER BEASLEY/MNice And Easy 2340
8 12 RONNYJORDAN/London Lowdown 2340
- 11 GEORGE BENSON/Deeper Than You 2145
- 11 GARDENPARTY/FM (No Stauc At..) 2145
- #1 CLUR1600/Stay 2145
9 10 DOWNTO THE BONE/The Zodiac 1950
11 10 MARCANTOINE/Paim Strings 1950
28 10 BONEY JAMES/Boneyizm 1950
27 9 NORMANBROWN/Paradise 1755
11 9 JOYGECOOLING/Before Dawn 1755
10 9 EUGEGROOVENVin 1755
10 9 CHRISBOTTIMWhy Not 1755
11 9 BRIAN CULBERTSON/DG You Really. 1755
9 9 EDHAMILTON/azzman 1755
8 8  STEVECOLE/Where The Night. 1560
-7 KIMWATERS/Secrets Told 1365
T JAZZMASTERS/Lost In Space 1365
6 ROGER SMITH/Off The Hook 170

WJZF/Atianta

e 1041 FM
{404} 897-7500 .
Edwards
12+ Cume 236,500 w ] Z F
PLAYS
W TW  ARTIST/TITLE G1.{000}
24 33 DAVEKOZ/Surender 4323
25 32 CHRISBOTTWWhy Nct 4192
33 32 LARRY CARLTON/Fingerprints 4192
17 29  BOBJAMES/Raise Th:Roof 3799
16 26 URBANKNIGHTS/Swwet Home Chicago 3406
15 17 MAYSA/Got To Be Streng 222t
16 17 ALEXBUGNON/Omwaid, Upward 07
16 17 RONNY JORDAN/Lomwion Lowdown 2227
30 17 NORMANBROWN/Pasadise 2227
15 16 DWIGHT SILLS/Desert Skees 2096
14 15 TOMGRANT/Tune ftin 1965
17 15 PAULTAYLOR/Avenue 1968
14 JAMES & BRAUN/Grazin' In The Grass 1834
- 13 BRIANCULBERTSON:Do You Really. 1703
13 JOYCE COOLING/Betare Dawn 1702

—faz Flavors —

MARKET #2

WLVE/Miami

Clear Channel @I/e 94 P~
(305 e54-5434 et 53

12+ Cume 343,800
PLAYS
LW TW  ARTIST/TITLE G1 {000}
24 24 DAVE KOZ/Surrender 5760
23 24 NORMAN BROWN/Paradise 5760
23 23 RICHARDELLIOI/On The Fiy 5520
18 23  STEVECOLEAf's GonnaBe. 5520
23 23 KIRKWHALUM/That's The Way. 5520
23 20 BONEY JAMES/Boneyizm 4800
11 19 LARRY CARLTO/Fingerpnuts 4560
25 19 KENNY GARRETT/Simply Sad 4560
11 12 KIMWATERS/Secrets Told 2880
15 11 PETERWHITE/Don't Want T Be. 2640
10 11 CHRISBOTTVDrwve Time 2640
10 11 CHRIS STANDRINGHip Swey 2640
12 11 TOMGRANT/Tupe !t In 2640
11 11 BOBJAMES/Raise The Rool 2640
12 10 DAVIDBENOITMiles Atter liark 2400
5 9 WALTER BEASLEY/Nice Amri Easy 2160
6 8  JAYBECKENSTEIN/Sunrise 1920
11 8 PAULTAYLOR/Avenue 1820
11 8  KENNYG/Stranger On.. 1920
5 8 GOTA/M) Could 1920
6 7 BRIANCULBERTSON/Bac«'n The Day 1680
6 7 VICTORWOOTENUrban Tusban 1680
5 & ROBERTOPERERA/Take Yeur Time 1440
-4 JAMES & BRAUN/Grazin inThe Grass 960
- - a RICHARD ELLIOTMoombs 0

MARKET #14

MARKET #16

KWJZ/Seattle-Tacama KIFM/San Diego KYOT/Phoenix WSJT/Tampa KHIH/Denver-Boulder

Sandusky ) 989 Jefterson-Pilot AMFIM Intinity WSIT 94.1 Clear Channel

(425) 373-5536 2/ Smooth Jazz (619) 297-3698 Shogth 98] (602) 258-8181 KYOT 5 SFM (727) 568-0941 (303) 713-8000

Handley/Rose K¥)z quez/Cole Jﬂli FrancisMorgan o Block/Curtis /’?4;: Taylor

12+ Cume 228,100 12+ Cume 219,400 e iy 12+ Cume 265,500 St T 12+ Cume 251,500 S 12+ Cume 162,300
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE G (000) LW TW  ARTIST/TITLE 61 tooo) W TW  ARTIST/TITLE &1 (000) W TW  ARTIST/TITLE 1. {000)
26 28  CHRIS 80TTIMMy Not 3976 16 17 PETERWHITE/San Diego 2295 21 22 ALEXBUGNON/Orward, Upward 4136 23 25  MARCANTOINE/PakT: Stnngs. 4175 20 24  URBANKNIGHTS/Sweet Home Chicago 2856
12 27 MARCANTOINEPalm Strings 3834 17 17 WALTER BEASLEY/Nice And Easy 2295 22 22 DAVID BENOITMiles Alter Dark 4136 24 24 CHRISBOTTIWhy Net 4008 22 22 NORMAN BROWNParadise 2618
26 26  URBANKNIGHT/Sweet Home Chicago 3692 15 16 BONAFIDE/High Street 2160 22 22 PETER WHITE/San Diego 4136 23 24 BONEY JAMES/Boneylzm 4008 22 21 |ARRYCARLTONFingerpsns 2499
26 26  DAVEKOZ/Surrender 3692 9 16  DANCING FANTASY/Coming Up Roses 2160 22 22 SANTANAVE | Farol 4136 23 23 DAVEKOZ/Surrender 3841 21 20 DAVE KOZ/Surrender 2380
26 26  BOBJAMES/Baise The Rooi 3632 16 16  KENNY G/Stranger Oa.. 2160 22 22 JAZZMASTERSMghicrawler 4136 23 23 NORMANBROWN/Paradise 3841 16 17 BONEY JAMES/Boneyizm 2023
26 26  LARRY GARLTOW/Fingerprints 36R 17 16 LARRY CARLTONFingerprnts 2160 221 KIRK WHALUM/Same Oie Love, 3948 15 22 LARRY CARLTONFinqerprints 3674 6 16  MARCANTOINEPaim Strings 1904
16 17 CULBERTSON &PERRY/Get'n Over You 2414 11 16 MAYSA/Got ToBe Strong 2160 2 LARRY CARLTON/Fingerprints 3948 16 17 STEELY DAN/What A Shame 2838 18 16 PAUL TAYLOR/Avenue 1904
16 16  STEELY DANAVEat A Shame 2272 9 16 SHAKATAK/Lavely Day 2160 112 MAYSA/Got To Be Strong 2256 17 17 ‘NSYNC W/G. ESTEFaN/Music Of My Heart 2838 16 15 BRIAN HUGHES/Shakin' Nt 1785
16 15 AL JARREAUUust ToBe Loved 2130 9 16 BONEY JAMES/Boneyzm 2160 9N GROVER WASHINGTON../The Night Fantastic 2068 10 16 URBAN KNIGHTS/Swaet Home Chicago 2672 16 15 TERSMightcrawier 1785
13 15  EARLKLUGHTF/M FLACK/Now And Again 2130 16 14 JOYCE COOLING/Calbe 1890 10 11 3RD FORCE/Give t All YOu Got 2068 17 16 ALJARREAU/Just To Be L oved 2672 1& 15 KENNY GARRETT/Simply Suid 1785
15 15  MAYSA/Got To Be Strong 2130 12 13 CULBERTSON & PERRY/Get'n Over You 1755 9 10 ANDREAS VOLLENWEIDER/Stella 1880 17 14 WHITNEY HOUSTON Learned From... 2333 17 15 RONNY JORDAN/ ondon Lawdown 1785
10 12 DOWN TO THE EONE/The Zodiac 1704 11 13 SAMANTHASIVALLving Alone 1755 110 BOB JAMES/Raise The Root 1880 24 14 KENNYG/Stranger Or .. 2338 14 14 ALJARREAUMst To Be Laved 1666
10 11 TOMGRANT:Tue It in 1562 10 12 ALJARREAU/Just ToBe Loved 1620 10 10 DOWN TO THE BONE/The Zodiac 1880 9 10  STEVE COLE/Ms GonuaBa.. 1670 16 14 ERIC CLAPTON/Biue Eyes Biue 1666
11 11 GERALDVEASLIYNVakiez Is... 1562 - 12 STEELY DAN:Jack Of Speed 1620 9 10  JOYCE COOLING/Before Dawn 1880 4 10 GEORGE BENSON/Dezpes Than You.. 1670 15 14  WALTER BEASLEY/Nice And Easy 1666
10 11 JOYCE COOLNG/Before Dawn 1562 10 1% . CHRISBOTTVWhy Not 1485 10 10 MARC ANTOINE/Palm Strings 1880 10 9 PAUL TAYLOR/Avenus 1503 3 13 STEELY DAN/Jack Of Speed 1547
10 11 CHRIS STANDRINGMHip Sway 1562 7 10 CLUB1600/Stay 1350 1110 NORMAN BROWN/Paradise 1880 9 9 TOMGRANT/Tuneltin 1503 16 13 BRIAN MCKNIGHT/Back AfDne 1547
9 11 DWIGHT SILLS/Desert Skies 1562 17 10 DAVE KOZ/Surrender 1350 10 10 PAUL TAYLOR/Avenue 1880 4 8 DOWNTO THE BONEThe Zoifiac 1503 14 13 KIMWATERS/Secrets Toid 1547
12 11 NORMAN BROWN/Pasadise 1562 10 10 MARC ANTOINE/Paim Strings 1350 10 10 RONNY JORDANA ondon Lowdown 1880 8 9 CHIELIMINUCCIENdiess Summer 1503 15 12 BOBJAMES/Raise The Roact 1428
9 10  BRIANCULBERTSON/Do You Really... 1420 9 10 PHILLIPE SAISSE/Ever Up And. 1350 10 10 SPECIAL EPX/Befla 1880 9 ¢  SANTANAKIFarol 1503 12 12 RICHARD ELLIOT/On The Fy 1428
10 10 BRIAN HUGHESMan About Town 1420 9 10 RONNY JORDANt ondon Lowdown 1350 10 10 URBAN KNIGHTS/Sweet Home Chicago 1880 B8 9  SHAKATAKLovel Day 1503 9 11 SAMANTHA SIVA/Living Alene 1309
= 10 JAMES & BRAUN/Grazin' In The Grass 1420 3 ¢ BOBJAMESMaise The Roof 1215 < 9 JAMESS& BRAUN/Grazin' in The Grass 1692 8 8  GERALDVEASLEYMaides In.. 1503 5 7  BRIANCULBERTSON/DO Yhu Really... 833
11 10 GOTAAt I Coud 1420 9 9 CHRISSTANDRINGMip Sway 1215 9 9 CULBERTSON & PERRY/Get'n Over You 1692 9 9 JAYBECKENSTEINSanrise 1503 7 7 DARYLSTEURMER/Foliow ¥ou... 833
11 10 KEN NAVARRIVEtand Life 1420 8 9 DWIGHT SiLLS/Desert Skies 1215 -9 TURNING POINT/Estrella 1692 9 ¢ CLUB1600/Stay 1503 7 1 KOMBOAower Deck 833
28 10 NELSON RANGELL/A Littie Somethin’ 1420 9 9  GERALDVEASLEY/MHypnotize 1215 1m0 9 WALTER BEASLEY/Nice And Easy 1692 8 8 PETERWHITE/SanDzgo 1336 7 7  DENNY JIOSA/Among Frienas 833
10 10 RONNY JORGAMAondon |.owdown 1420 10 9  STEVECOLEMS GonnaBe... 1215 9 8 AL JARREAU/Just To Be Loved 1504 8 8  JOYCECOOt ING/Befare Dawn 1338 14 6 CRAIG CHAQUICQ/Forbidden Love 714
8 10  STEVE COLE/SavitAgain 1420 8 8 TOMGRANT/Tune itin 1215 9 8  STEELY DAN/What A Shame... 1504 9 8 BOBJAMESRaise Tre Rooi 1336 3 & NORMANCONNORS/RivesDf Love 714
12 9 CLUB1600/Stay 1278 - 8  GENE DUNLAP/Got TRit's Gone 1080 7 8 EUGE GROOVENIMA 1336 7 6 CLUB1600/Stay 714
9 9 SANTANAZIFaol 1278 10 B KIRKWHALUMAnySme 1080 B 8  DWIGHT SILLS/Desert Skies 1336 7 6  JOYCELOOLING/Before Dawn 714
9 9 BONAFIDEHhgF Sireet 1278 9 8  PAULTAYLOR/Avenue 1080 9 8 RONNY JORDANAordon Lowdown 1338 6 6 FATTBURGER/Trail Of Tears 714
9 9 MARCOS ARIEL Green Eyes 1278 10 8  URBAN KNIGHTS/Sweet Home Chicago. 1080 - - & JAMES & BRAUNAGrzin” Irs The Grass 0 7 6  STEVE OLIVER/First View 714

WNWV/Cleveland

KKJZ/Portland, OR

KSSJ/3acramento

KCIY/Xansas City

MARKET #30

WJZl/Miiwaukee

Elyria-Lorain Infinity R . Entercom Entercom Milwaukee /

(440) 236-9283 (503) 223-0300 106.7¢9 kkjz | (916) 134-7777 (913) 514-3000 The (414) 778-1033 Q,
Kimbie Miller/Shult ~ede7s ameeit Jars Williams/Jones Wiersman/Chase Moreau/Young smoot! i‘i’i
12+ Cume 245,200 oot nsallamews 12+ Cume 136,800 12+ Cume 138,700 12+ Cume 132,200 < 12+ Cume 133,100 93

PLAYS PLAYS PLAYS PLAYS PLAYS

W TW  ARTIST/TITLE 61 (090) LW TW  ARTISTMITLE 61 (000) w TW  ARTIST/TITLE 61 {000} W TW  ARTISTMITLE 61 {000} LW Tw  ARTIST/TITLE 61 {800}
25 26 DAVEKOZ/Surender 4358 31 32 DAVEKOZCan'tLeto 2848 15 2% JAY BECKENSTEIN'Suirise 2709 27 21 BOBJAMES/Raise The Roat 2268 20 20 URBANKNIGHTS/Sweet Hame Chicago 1960
22 26  LARRY CARLTOAFingerprits 4368 9 31 JAMES & BRAUN/Grazin' in The Grass 2759 12 19 BOB JAMES/Raise The Roo! 2451 22 27 URBAN KNIGHTS/Sweet Home Chicago 2263 18 20 JAMES & BRAUN/Grazin ia The Grass 1960
25 26 CHRISBOTTIMM Not 4368 31 31 BOBJAMES/Raise The Root 2759 19 18 RICHARD ELLIOT/Chil Factor 2322 28 27 LARRYCARLTONFirgerprins 2263 20 20 BOBJAMES/Raise The Roe! 1960
26 26 URBANKNIGHTS/Sweet Home Chicago 4368 31 29 RONNY JORDANA ondon Lowdown 2581 15 17 ALJARREAWJust ToBe Loved 2193 27 21 DAVEKOZ/Surrender 2263 19 19 CHRISBOTTI/Why Not 1862
27 26  BOBJAMESAase The Roof 4368 32 28 MARCANTOINE/Paim Strings 2492 19 17 KENNY G/Stranger On... 2193 27 27  WALTER BEASLEY/Nice Andt Easy 2268 19 19 RONNY JORDANLondon Lowdown 1862
11 24 MARC ANTOINEPaim Strings 4032 22 24 CHRISBOTTUWhy Not 2136 17 17 RIPPINGTONS/Topaz 2019 27 26 CHRISBOTTUWhyNot 2184 18 18 MARC ANTOINE/Paim Strings 1764
10 18 STEELY OAN.Jask Of Speec 3024 23 23 NORMAN BROWN/Paradise 2047 15 17 KENNY GW/ARMSTRONG/MWhat A Wonderiul.. 2193 17 17 STEELY DANWhat AShame 1423 16 17 LARRY CARLTONFingerprmts 1666
- 17 DONHEMLEWTeking You Home 2856 23 22 WALTERBEASLEY/Nice And Easy 1958 16 14 PHILLIPE SAISSE/The Girl With.. 1806 16 16 MAYSA/Got To Be Strong 1344 12 17 JOYCE COOLING/Before Diwn 1666
17 16 AL JARREALEJLS! To Be Loved 2688 19 22 JOYCECOOLING/Before Dawn 1958 16 14 'NSYNCW/G ESTEFANMusic Of MyHeart 1806 16 16 ALJARREAU/ust TeBe Laved 1344 16 15 DAVE KOZ/Surrender 1470
18 15 MAYSA/Got ToBe Strong 2520 22 22 TOMGRANT/Tune!tIn 1958 2 14 MARCANTHONY/You Sang To Me 1806 15 15 MARIAHCAREY/Aganst Al 0dds.. 1260 14 14 CLUB1600/Stay 1372
12 12 BRIAN TARQUINTangled Web 2016 29 22 LARRYCARLTONfFingerprints 1958 12 14 NORMAN CONNORS/River Of Love 1806 7 11 EUGEGROOVENny! 924 13 14 DOWN TOTHE BONE/The iadiac 1372
- 12 NAJEE/Room Tc Breathe 2016 18 21 CLUB1600/Stay 1869 15 13 GERALD VEASLEYAaidez In 1677 12 11 DOWNTOTHE BONE/The Zadiac 924 14 14 TOMGRANT/Turie It In 1372
14 11 NORMAN BROVN/Paradise 1848 16 17 DAVIO BENGITAlump Start 1513 - 13 BRIANCULBERTSON/BackIn The Day 1677 10 11 CHRIS STANDRINGMip Sway 924 1$ 14 BRIAN CULBERTSON/Do You Really.. 1372
12 11 EDHAMILTON/Aazzman 1848 17 16 ALJARREAULus! ToBe Loved 1424 13 13 CHRISBOTTVirresishble Biiss 1677 11 11 BRIANCULBERTSON/Do You Really... 924 12 13 DAVID BENOITAlump Start 1274
5 11  EUGE GROOVEMny! 1848 23 16 BONEYJAMES/Boneyizm 1424 18 13 BRIAN MCKNIGHT/Back At One 1677 11 11 JOYCE COOLING/Befre Dawn 924 15 13 NORMAN BROWN/Paradie 1274
9 11 BRIAN CULBER SON/Do You Really. 1848 22 16 RICHARDELLIOT/On The Fly 1424 13 12 PAUL TAYLOR/Avenue 1548 1111 KIRKWHALUM/Sare Ote Love 924 13 13 MAYSA/Got To Be Strong 1274
10 11 JAZZMASTERSLost In Space 1848 4 16 BRIAN CULBERTSON/Do You Really. 1424 9 12 CLUB1B00/Stay 1548 1111 PAULTAYLOR/AvenLS 94 13 13 JAYBECKENSTEIN/Sunriea 1274
10 11 NELSON RANGELL/The Way To You 1848 15 14 JOHNTESHF/R PAGEWhenSheLovedMe 1246 2 12 CHRISSTANDRINGMip Sway 1548 11 11 MARC ANTOINE/Palm Strings 924 12 13 DARYL STEURMER/FollowYou.. 1274
10 11 CHUCK LOEBHgh Five 1848 15 12 STEELY DANMWhat AShame. 1068 14 12 RONNY.JORDAN/London Lowdown 1548 15 11 NORMANBROWN/Parachse 924 13 13 FATTBURGER/Trail Of Tears 1274
10 11 KIMWATERS/Sacrets Told 1848 2 11 TEMPTATIONS/I'mHere 979 10 12 STEELY DAMJack Ot Speed 1548 1110 CLUB 1600/Stay 840 14 12 PAULTAYLOR/Avenve 176
10 11 GERALDVEASLEYNVaidezin.. 1848 3 9 STEELY DAN/Jack Of Speed 801 15 11 CRAIG CHAQUICO/Forbidden Love 1419 10 10 RONNY JORDAN/Lovdon Lowdown 84D 18 12 WALTER BEASLEY/Nice And Easy 1176
12 10 CLUB 1600/Sta, 1680 6 a GARDEN PARTY/FM(NoStatic AL ) 534 2 1% JAMES& BRAUN/Grazin' in The Grass 1419 11 10 BONEY JAMES/Boneyzm 84) 12 12 KIRKWHALUM/Same Ole Love 176
10 10 PAUL TAYLOR/Avenue 1680 - 4 a CHRIS STANORINGMip Sway 356 5 11 DOWN TOTHE BONE/The Zodia 1419 8 9 ROGERSMITH/OM Tae Hook 756 12 12 CHUCKLOEB/Silver Stat 1176
12 10 CHRISSTANDRNGHip Sway 1680 12 10 BRIANCULBERTSON/Do You Realky. 1290 8 9 NELSONRANGELUTheWay To You 756 11 11 SAMANTHASIVALiving Alone 1078
10 10 DOWN TOTHE BONE/The Zodiac 1680 1110 JOVCE CODLING/Coasting 1290 - 8 JAMES&BRAUN/Gzin In The Grass 672 12 11 BRIAN TARQUIN/Tangled Web 1078
10 10 JOYCE COOUNG/Before Dawm 1680 13 10 CHUCKLOEBMigh Five 1290 5 8  PETERWHITE/Autumn Day 672 10 10 RICHARDELLIOT/On Thaly 980
10 10 3RDFORCE. /Ravelation Of 1680 10 10 MARIAH CAREY/) Stll Believe 1290 7 B KIMWATERS/Secress Toid 672 10 10 NORMANCONNORS/Rives Of Love 980
10 10 CRAIG CHAQUIGO/Forbidden Love 1680 7 10 LARRY CARLTON/Fingerprints 1290 - 7 GEORGE BENSON/Deeper Than You. 583 12 10 STEVE COLE/iNs Gonna Be 980
<9 JAMES & BRAUN/Grazin' In The Grass 1512 9§ SAMANTHASNMALving Alone 1161 8 7  KENNYGARRETT/Sanply Sad 588 11 10 KIMWATERS/Secrets Tok! 980
- B RONNYJORDANLondon Lowdown 1008 118 PHILCOLLINS/True Colors 1161 9 7 CRAIGCHAQUICOFibidden Love 588 13 10 AL JARREAU/Just To Be Loved 980
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A quarter-century of serving the best

I t’s been 25 years since R&R held its first convention at Atlanta’s Royal Coach Hotel. What
— was meant to be a small seminar turned into a full-blown gathering of personnel from the radio
and record industries, and it has only gotten bigger and better each time it’s held.

In order to give CHR Editor Tony
Novia more time to work on the CHR
panels for R&R Convention 2000,
R&R Archivist Hurricane Heeran
takes a look back at the 11 conventions
we have hosted over the past 25 years
and notes vanous hlghhghts of each

1975

What a way to estabhsh atradition
of having the best and the brightest
appear! Arista’s Clive Davis held
court at a question-and-answer ses-
sion, while the radio seminars had
Lee Abrams, Buzz Bennett, Jerry
Clifton, John Rook, Scott Shannon
and other top programmers as panel-
ists. Neil Bogart, Al Coury, Russ
Regan and Joe Smith were the label
heads who made the “Record Promo-
uon Today panel a llvely session.

The march to Atlanta led to the
Peachtree Plaza Hotel, as each format
got its own session. The CHR panel
included Les Garland, Bill Hennes,
Bill Tanner and Charlie Van Dyke.
Keynote speakers were Joe Smith and
Dw1ght Case

1977

Our third convention, at the Fair-
mont/Dallas Hotel, had three keynote
speakers and nearly 3,000 registrants.
Radio legend Gordon McLendon at-
tacked FCC policies in his keynote
address. David Geffen’s first conven-
tion appearance anywhere turned into

a Q&A session. And in his keynote,
Neil Bogart not only stated, “In 20
years no one will care what size the
singles were” with regard to the 7" vs.
12" debate, he also talked about a
coming music video revolution.

The Fairmont/Dallas was the only
repeat performer at this convention.
UCLA marketing professor Richard
Lutz introduced attendees to the con-
cept of focus groups, while Marshall
McLuhan gave the keynote address.

Rather than going with the panel
format, “rap rooms” were held for
one-on-one conversation. Then-CHR
editor John Leader played Johnny
Carson for his guests, Gary Stevens,
E. Alvin Davis, John Sebastian, Don
Benson, Jim Smith and Les Garland.
As a finale, Larry White, Promotion
Director of KHJ/Los Angeles, pre-
sented a video compilation of the fin-
est TV spots done for radio.

s eeYe

We brought the convention home
to the Century City Plaza Hotel in Los
Angeles and offered a glimpse of the
future when California Representa-
tive Lionel Van Deerlin gave his key-
note address and conducted a subse-
quent question-and-answer session
via satellite from Washington. John
Bayliss, our other keynoter, talked
about deregulation, increased profits
for radio and an explosion of technol-

PR
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New Paradlgms Hew Methods - New 'I‘ools
m rronfine.com

ogy. Also, “A Salute to Radio Across
America,” created by our multimedia
division, ran for the first time.

The CHR session covered three
topics. The first panel dealt with the
PD-consultant relationship and fea-
tured Kent Burkhart and Steve West
(then-PD of KJR/Seattle). The next
group of panelists were record execu-
tives who had come from radio and
included Jim Jeffries, Charley Lake,
Scott Shannon, Bob Sherwood and
Jay Stone. The subject of disco on
Top 40 was addressed by Bill Tanner.

Presented in partnership with the
National Radio Broadcasters Associa-
tion, the American Radio Expo was
held in downtown L.A. at the
Bonaventure Hotel. Karl Eller was
the keynote speaker.

In place of a panel of experts, in-
formal hospitality rooms were created
for attendees to chat with the experts.
Among those who took part in the
large meet-and-greet dedicated to
CHR were Dave Anthony, Todd
Chase, Bob Hamilton, Bobby Rich,
Dave Sholin and Dan Vallie. Among
the topics: AM vs. FM, audience con-
fusion, music selection and-finding
new talent.

‘10 e

An eight-year hiatus ended with a
return to Dallas, although the Loews
Anatole served as the site this time.
The keynote speakers were former
Treasury Secretary Donald Regan and
FCC Chairman Dennis Patrick.

Then-CHR editor Joel Denver
hosted three panels. “Great Promo-
tions” included Randy Kabrich, Ma-
son Dixon, John Lander, Bill Richards
and Jeff McCartney. “Creating the
Ultimate CHR Station” pitted Scott
Shannon and Buzz Bennett against
Sunny Joe White and Garry Wall.
“CHR Music Sessions” featured Gary
Bryan, Lou Simon, Jeff Wyatt and Guy
Zapoleon, among others.

L Aeee

Our return to Century City is still
being talked about. Don Henley’s
solo set became an Eagles reunion as
Timothy B. Schmit and Glenn Frey
joined him onstage during the big
Saturday Night Superstar Show. Club
R&R made its debut as musical acts
performed in a more intimate setting.
Plus, we had six keynoters: Chris
Beck, Dudley Lynch, C.W. Metcalf,
John Parikhal, David Rogers and
Robert Tucker.

The CHR panel was “Winning Of-

Wicmndinhicfnn/ caom

Last week this photo of Universal Sr. VP Steve Leeds, R&R CEO Erica
Farber and Universal President Monte Lipman mysteriously disap-
peared. This week the photo turned up in its proper place, but no-
body knows how it got there. Hmm ...
the photos to get a little attention? It's possible.

could Farber have switched

fensive and Defensive Strategies”
and included Marc Chase, Jim Cook,
Leslie Framm, Randy Kabrich,
Randy Michaels and Jeff Wyatt.
Also, the 25-year reunion of the
original KHJ “Boss Jocks™ was held at
the J.W. Marriot Hotel and featured
The Johnny Mann Singers doing live
jock jingles. Robert W. Morgan was the
MC. He pointed out that the evening
was Bill Drake’s and Ron Jacob’s worst
nightmare: “a Boss Jock with a live
mlcmphone and no hothne

1 2992

Just two keynote speakers this
time: Dr. Roger Blackwell and Gen-
eral H. Norman Schwarzkopf, who
took command of everyone’s atten-
tion. The Saturday Night Superstar
Show had Garth Brooks going acous-
tic with his favorite rock songs, while
ZZ Top weni Vegas.

The first CHR panel, “When Are
the Hits Not the Hits?” featured Polly
Anthony, Burt Baumgartner and
Charlie Minor from the record side,
while the radio side had Rick
Cummings, Matt Farber and Jeff
McCartney. “Surviving and Winning
as a Youth Format” was the other
panel, and it included Rick Gillette,
Brian Phillips, Joel Salkowitz and
Lisa Tonacci.

1998

Our company’s 25th anniversary
got us back to doing conventions,
with an added twist: We would be
presenting Industry Achievement
Awards in various categories. Our
keynote speakers were Richard
Branson, Edgar Bronfman Jr., Chris
Carter and Rick Pinino.

With the formal split of CHR into
Pop and Rhythmic came two panels,
with Editor Tony Novia in charge of
both. For Pop, Dave Robbins served
as MC for the “Perennial Power Play-
ers” panel, which brought together 29
legendary talents, including Dick
Clark, Paul Drew, Mike Joseph,
Casey Kasem, Bobby Ocean, Gary
Owens and Rick Shaw: The Rhyth-
mic panel was produced by Coleman
Research, with Warren Kurtzman

serving as the moderator of “Segmen-
tation of the CHR Format.”

Getting back to the Industry
Achievement Awards, for CHR/Pop it
was Tom Poleman (PD), Tracy Aus-
tin (MD), Kidd Kraddick (Personal-
ity) of KHKS/Dallas (Station), Atlan-
tic (Label) and Vicki Leben (Label
Executive). For CHR/Rhythmic it
was Cadillac Jack McCartney (PD) of
WIMN/Boston (Station), Erik Brad-
ley (MD), Broadway Bill Lee (Per-
sonality), Arista (Label) and Lisa
Valasquez (Label Executlve)

1999

We dealt with the state of the in-
dustry, the Internet and more. Key-
note speakers were Mark Cuban, the
Rev. Jesse Jackson, Tommy Lasorda
and John Parikhal. Ahmet Ertegun
was given the annual Humanitarian
Award and was part of a seminar that
featured Phil Spector.

The first CHR panel starred Randy
Michaels, who talked about the for-
mat and the industry as a whole. The
second panel for the format had Cap-
tain Gerald Coffee, a former POW
who showed attendees how to endure
and find the “opportunity to emerge
stronger and better.”

The Industry Achievement Awards
for CHR/Pop went to Rick Dees (Per-
sonality) of KIIS-FM/Los Angeles
(Station) and Paul “Cubby” Bryant
(MD). Columbia was the Platinum
Label, and Jive was the Gold Label.
Tom Poleman (PD) and Vicki Leben
(Promotional Executive) received
their second awards. In CHR/Rhyth-
mic, repeat winners were Cadillac
Jack McCartney (PD), Erik Bradley
(MD) and Arista (as Platinum Label),
while Eddie & Jobo (Personality) of
WBBM-FM/Chicago (Station), Lisa
Ellis (Promotional Executive) and
Jive (Gold Label) took home their
first awards.
o so00

If you received an Industry
Achievement Award ballot, cast your
vote and mail it now. Then, if you
haven’t done so already, make your
arrangements to come see Uus.

-‘- _y‘ainwsg “attend: i-maemet SESSiong aﬂd mﬂhnm whnmmn'ret; format, mu-
sic and genaral sessions through ﬁamfﬁ?.rﬂﬁrﬂ, June 17, at the hmﬂgn-

- tury Plaza Hotel in Los Angeles, Call and reserva your room today at (310}

5513300 or BOD-WESTIN-1. Say its the R&R mmm mxwp&m

_-nwtu mmi Fmr mn&mﬁ goto w}}r!ﬁi?aﬁmw
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St elack chickclick.com
a the number one young women's
web site invades the airwaves
radio.chickclick.com

contact Shaz Bennett or Jason Fiore
for market exclusivity. 310-314-8008
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Callout America =

all (2 weeks in a roW:
1 Overd Fémams 18:24-3.98!
47 Teens - 3.96%

#11 Females 2

5-34 - 3.49

PRRTY SINGLE ”m,_‘

w LLENID mf i
;ﬂ < L S

Mainstream Top 40: 150 Spins Already:!!

AUDIENCE ALREADY OVER 50 MILLION!! [UP 'N HERE]
Crossover Monitor: Top 5 For Past 5 Weeks! ON YOLIR DESK NOw'!

Rhythm Monitor: Top 10! | E ' _
Early Pop Commitments: KCHZ  KHFI ~ WOZQ  KFMS IMPACTING TOP 40 RADIO NOW!!

WPXY WNOU WXYK
Early Mainstream Activity

WKSE/Buffalo: 14x WWHT/Syracuse: 10x  WRV@/Richmond: 22x ~Saturday Night Live” Appearance Last Week!
WFLZ/Tampa: 11x WXSS/Milwaskee: 19x  KROQTucson: 18x Cover Rolling Stone Last Week!
KKMG/Colorado Sprirgs : 15x KHFI/Austin: 12x
Phones
. ! Callout ) . B36/Chicago: Top 5 Phones!

KDWB/Minneapolis: Great callout w/no airplay!! WBTT/Dayton: Top 5 Phones!

B96/Chicago: Great Early Callout! (52x/161 TD) WXSS/Milwaukee: Top 5 Nite Phones!

WNVZ/Norfolk: #2 Jverall Callout! (53x/250 TD) KZZU/Spokane: Already HUGE phones! - Paul Gray [APD) getting “tons” of
WJMN/Boston: #4 Caliout all Demos! (57x/585 T} request for it during his afternoon drive show & they’ve only spiked at night!!
ANOTHER 103.000 ALBUMS SCANNED THIS WEEK (TOP 15 RECORDS!) #4 MOST REQUESTED ON MTV’S T.R.L.1!!}

A s ) B =y ...An0 Then There Was X |
K a0 oR AXPLATINUM

wwWWwW americanradiohistorv.com
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 5, 2000
CrLLouT Avericas Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 9-15.

il
CHR / POP g o S CaLLoutr AMERICAe
ot averace Y | meaons

g § N Hot Scores
ARTIST TITLE LABEL(S} W LW 2W 3w ; 12-17 18-24 25-34| EAST SOUTH WEST WEST By Tony Novia
; ER— ; - ith spring in the air, uplempo party
‘N SYNC Bye Bye Bye (Jive) 3.88° 3.91 3.83 395 949 30.6 [4.11 3.78 3.70 [4.16 3.90 3.83 3.64 ‘Nlmgs_m,bmy e I
SISQ0 Thong Song (Dragon/Def Soul/DIMG) 388 3.95 3.88 406 79.2 221 |422 377 3.38 |4.05 370 3.86 389 | over fom the wop of the CHR/Rhythmic
. ! chart — dominate the top of the Callout
DMmeUp(oefJaMDJMG) 387 390 3.7 — 58.3 125 [3.96 3.94 3.49 |3.71 3.80 410 3.94 - America charl and, simul@aneously, the

DR. DRE VEMINEM Forgot About Dre (Aftermath/interscope) ~ 3.83 3.74 3.67 394 77.0 206 [418 3.77 3.22 |3.78 3.65 4.04 3.88 et .
‘N Sync’s “Bye Bye Bye” (Jive),
PINK Thé"e You Go (LaFace/Arista) 3.800 3.76 372 379 66.4 142 [4.05 3.70 3.35 |3.97 3.72 3.77 3.74 | which recently tppped 10,000 plays. contin-
ues 10 mateh its sales power and tops Call-

VERTICAL HORIZON Everything You Want (RCA) 3.80 3.80 3.66 478 765 21.8 [3.82 4.01 3.53 [3.79 3.78 3.72 3.91 | Ame,;c;{ = :
FAITH HILL Breathe (Warner Bros.) 376 3.81 3.85 3.69 863 257 |3.81 353 392|379 3.87 3.70 3.67 Sisqo’s “Thong Song™ (Dragon/Def
i Soul/IDJMG), the No. |-testing song for
H»JOEIWamaKnow(Jive) 376 3.90 3.74 3.94 554 10.5 [3.76 3.72 3.84 {3.67 3.70 3.81 3.8% [hepasuhrccweeks,cominuesitsclimhup
- " LN i inine al-
CREED Higher (Wind-up) 322 a1 365 §77 709 17.9 |350 3.04 363 [a66 377 370 aq | e RER CHVPopehart Aersaing 4
£ ; L most 1,000 plays last week, “Thong” is well
DESTINY’S CHILD Say My Name (Columbia) 372 3.68 3.71 3.83 863 36.0 {4.00 3.45 3.59 [4.00 3.52 3.58 3.76 | onils waytotheop S —quite afeatin the

a - ’ . . pop world.
CHRISTINA AGUILERA | Torn To You (RCA) 370 370 — — 620 16.4 (4.08 3.36 325|363 3.68 371 pTohelppmgmmmmsem future bits,
BLINK-182 All The Small Things (MCA) 365 3.66 3.66 3.64 801 27.0 [3.79 3.62 3.42 [3.64 3.64 3.66 3.66 | R&Rhasdevcloped ihe Callout America
g = . . . i Hit Potential. Hit Potential represents songs
VITAMIN C Graduation (Friends Forever) (Flektra/EG) 3.65 3.48 3.66 — 62,7 157 |3.86 3.57 3.32 [3.68 356 3.60 3.75 | (hat have yel to chant in the top 25 on
LONESTAR Amazed (BNA) 161 378 370 567 821 257 |3.60 3.44 3.83 |360 365 357 3.5 | SRsCHRPopchan - .
This week there are five Hit Potential
H& WESTLIFE Swear It Again {Arista) 355 352 — — 441 91 |3.83 341 3.28 |3.74 335 3.36 3.62 songs, from DMX, Dr. Dre {/Eminem,
Pink, Joe and Westlife.

SANTANA I/PRODUCT G&B Maria Maria (Arista) 351 350 3.53 3.70 86.5 37.3 {3.53 3.38 365 [3.81 3.34 3.48 3.38 DMX is still- Callouf America Hit
'MONTELL JORDAN Get It On.. Tonite (Def Soul/IDJMG) 340 343 343 351 666 218|333 360 3.64 [3.80 3.70 3.29 323 | Potential with pop listeners voting for “Par-

ty Up” (Def Jam/IDJMG). “Party” is the
JESSICA SIMPSON #/NICK LACHEY Where You Are (Columbia)  3.43 3.63 3.41 3.48 65.0 16.4 |3.66 3.30 3.1 319 3.68 352 3.38 third best-testing song in America again this

s 2+ - ; week.
'SAVAGE GARDEN Crash And Burn {Columbia) 3.43 355 3.50 50.2 11.8 [3.71 3.46 2.88 |3.59 3.45 3.12 3.64 “Forgot About D.R.E." by Dr. Dre f/
ENRIQUE IGLESIAS Be With You (/nterscope) 3.40 3.40 3.42 3.39 70.3 23.0 /350 3.48 3.09 |3.61 355 3.29 3.13 Eminem (Aftermath/Interscope) is still
A . . § blowing up the phones, and Dre checks in
QGD RGCK Only God Knows Why (Top Dog/Lava/Atlantic) 339 3.46 3.56 3.49 647 228 {3.25 3.8 3.53 {337 3.41 350 3.2 fourth overall, gaining 3.74-3.83. “'Forgot”

BACKSTREET BOYS Show Me The Meaning Of Being Lonely (Jive) 3.38 3.39 3.40 3.54 93.6 41.4 |3.41 3.22 353 |3.32 3.34 357 3.3 is another Callout America Hit Potential.
Pink moves up four ranks for a fifth- |

@.AQU_EBringlellTo Me {Track Masters/Columbia} 334 3.38 350 352 853 353 {3.43 3.27 3.26 {3.36 3.25 3.40 3.33 place finish with “There You Go™ (L.aFace/
CELINE DION That's The Way It Is (550 Music/Epic) 331 333 342 3.38 909 37.0 |3.31 3.6 3.34 335 327 3.15 3.45 ArsEl | oy :
Joe’s “1 Wanna Know™ {Jive) contin-
BRITNEY SPEARS Oops!...| Did it Again (Jive) 328 — — — 826 26.0 {3.62 3.02 3.06 [3.51 3.26 '3.35 3.01 ues 1o flex its muscles, remaining in the
) ‘ op 10.

' MACY GRAY | Try (Epic) 328 3.43 346 352 846 355 |3.22 3.31 3.31 (333 288 3.35 3.49 Our final Hit Poteiial of the week is
THIRD EYE BLIND Never Let You Go (Elektra/FEG) 328 3.40 3.27 3.33 748 27.2 |332 3.37 3.1 318 329 3.22. 3.4 bWeSfl'_i‘fe’“'h“:iumvesm“ss‘mngde'

ut of 1ast week.
ALICE DEEJAY Better Off Alone (Republic/Universal) 326 — — — 61.0 225|310 3.47 3.21 327 3.28 332 3.20 One of the biggest increases of the
MARC. ANTHONY You Sang To Me (Columbia) 325 335 334 344 652 208311 335 334 (324 321 323 33p | Mook er ondition el

er)” by Vitamin C (Elektra/EEG), which
SONIQUE It Fesls So Good (Republic/Universal) 3.22 317 3.38 3.32 69.4 28.2 |3.04 350 3.13 |3.34 3.22 3.02 3.30 increases (0 a 3.65 overall score.

Total sample size is 400 respondents with a +/-5 margin of error. Tofal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents wha recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)

' represents songs that have yet to chart in the top 25 on-R&R's: CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detrot, Kansas City, Mifwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.

“|] Wanna Know”

from the forthcoming
Jive album “My Name Is Joe”
In Stores Now

Callout America #2 W 25-34 #7 W 18-24
Phones: KYLD KLUC KRQ KKRZ Power106 KPRR KBOS

WHHH WNVZ WWKX KSEQ WBTS KDND KFRX WKSE
KHTS KMXV KQAR KQiz KQMQ WBAM WPXY WVAQ

R&R CHR/Po Most Added! Er ’
R&R cmn/nhctt?iic o “This is a huge record for us. #1 in Callout.

Mainstream Monitor Debut 40* Don’t overthink this one”
Top 40 Rhythm Monitor 3* — Tommy Austin PD KKRZ/Portland

Crossover Monitor 3* “Great record, not just an Urban hit, butan

b B all-around smash!” &
mm@ . Aﬂ — Mike Abrams PD WBTS/Atlanta ]L[%

music network

wwWw.americanradiohistorv.com


www.americanradiohistory.com

CHR/Pop Top 50

=" May 5 2000

WK WeR  ARTIST TITLE LABELIS PLAYS PLAYS ,Mpggogog,%m e T adns o Most Added -
l @ MACY GRAY | Try (Epic) 9305 #2717 973635 15 173/ ARTIST TITLE LABEL(S) AbDs |
‘N SYNC Bye Bye Bye (Jive) 9116 -569 907895 16  174/0 3
©  VERTICAL HORIZON Everything You Want (RCA) 8606  +461 817050 21 1671 | o'CKSTREETBOYSThe One (Jie) I
DESTINY’S CHILD Say My Name (Columbia) 7962 -203 785270 14 1517 NINE DAYS Absolutely (Story Of A Girl) (550 Music/Epic) 54
, SANTANA F/PRODUCT G&B Maria Maria (Arista) 7948 529 774161 18  168/1 | STING Desert Rose (A&MW/interscope) 50
6 SONIQUE 1t Feels So Good (Republic/Universal) 7485 -38 789835 16  163/0 | ‘NSYNC It's Gonna Be Me (Jive) 31
KID ROCK Only God Knows Why (Top Dog/Lava/Atiantic) 6977 -395 599351 14 162/0 | EMINEM The Real Slim. . (Web/Aftermath/Interscope) 29
12 © BRITNEY SPEARS O.ops!...! Did It Again (Jive) 6824  +1227 662580 4 173/ BRIAN MCKNIGHT 6,8,12 (Motown/Universal) 92
o FAITH HILL Breathe (Warner Bros.) 6662 -251 645375 14 152/0 .
. @ $ISQ0 Thong Song (Dragon/Def Soul/IDJMG) 6488 4741 739576 7 1572 | O WanmaKnow (ie) N
w @ CREED Higher (Wind-up) 6349 4643 505521 15 1504 | OLIVEVm NotinLove (Maverick) 2]+
¥ @  ENRIQUE IGLESIAS Be With You (Interscope) 6261 +617 675512 9  166/2 | TRINKET Boom (RCA) 20
13 @® CHRISTINA AGUILERA | Turn To You (RCA) 2847 +371 561074 5 1691 LEANN RIMES | Need You (Sparrow/Curb/Capitol) 14
16 @  SAVAGE GARDEN Crash And Burn (Columbia) 5152 +484 462357 7 16170
15 @® MARC ANTHONY You Sang To Me (Columbia) 2042 +12 506824 11 1571
18 @ VITAMIN C Graduation (Friends Forever) (Elektra/EEG) 4821 +494 479671 7 167/4
14 17 THIRD EYE BLIND Never Let You Go (Elektra/EEG) 4613 -457 451756 17  148/0 — e B R
17 18 LONESTAR Amazed (BNA) 4027 -531 376988 18 13500
2 @  ALICE DEEJAY Better Off Alone (Republic/Universal) 3888 +543 422654 9 14773
2 e  PINK There You Go (LaFace/Arista) 3866 +896 426508 9 127110
2 @ MATCHBOX TWENTY Bent (Lava/Atlantic) 3773 +1107 354870 3 1582
23 @ GO0 GOO DOLLS Broadway (Warner Bros.) 3731 +626 350963 5 149/ Most ’,Iln creased
19 23 BACKSTREET BOYS Show Me The Meaning Of... (Jive) 3500 -772 332163 19 15100 ays romaL
2 2« MONTELL JORDAN Get It On...Tonite (Def Sout/IDJMG) 2959 -646 316916 13 11300 ST e
2 @  WESTLIFE Swear It Again (Arista) 21N +240 256989 11 12872 o

Breaker(  RED HOT CHILI PEPPERS Otherside (IWarner Bros.) 2541 4211 261206 9 1237 | BRITNEYSPEARS Oops!..|DidItAgain (Jive)  +1227
2 @ BBMAK Back Here (Hollywood) 2370 +351 210122 4 143/12 | MATCHBOX TWENTY Bent (Lava/Atlantic) +1107
3 @ MANDY MOORE ! Wanna Be With You (550 Music/Epic) 2227 +470 204834 3 136/6 PINK There You Go (LaFace/Arista) +896
28 20 HANSON This Time Around (Island/IDJMG) 1917 -574 186417 8 108/0 | sisQ0 Thong Song (Dragon/Def Soul/IDJMG) +741
3 s DR. DRE F/EMINEM Forgot About.Dre (Aftermatﬁ//nterscope) 1828 -26 195521 8 8200 | packSTREET BOYS The One (Jive) +645
1] €@ SPLENDER | Think God Can Explain (CZ/Co/umb/a) 1782 +312 140624 8 9810 CREED Higher (Wind-up) 643
) 2 BLOODHOUND GANG The Bad Touch (Republic/Geffen/interscope) 1647 -206 155398 12 1122
w @ JOE | Wanna Know (Jive) 1514  +419 155006 2  89/21 | GO0 GOODOLLS Broadway (Warner Bros.) 42t
s @ EIFFEL 65 Move Your Body (Republic/Universal) 1468  +253 122059 3 1015 | ENRIQUEIGLESIAS Be With You (/nterscope) +617
a7 €@ ‘N SYNC It's Gonna Be Me (Jive) 1391 +530 209648 2 47/31 CHRISTINA AGUILERA | Turn To You (RCA) +51
25 3 JESSICA SIMPSON F/NICK LACHEY Where You Are (Columbia) 1389  -1327 155819 10  96/1 ALICE DEEJAY Better Off Alone (Republic/Universal) +543
22 €@ AALIYAH Try Again (BlackGround) 1377 +372 156741 2 745
35 s SUGAR RAY Falls Apart (Run Away) (Lava/Atlantic) 1154 269 170243 20 99/0
40 @ ENVOGUE Riddle (EastWestEEG) 1133 +106 109361 3 7489
s @ BLAQUE | Do (Track Masters/Columbia) 107 +222 97776 2 12/ I I R
41 @ ANASTACIA 'm Outta Love (Epic) 1020 +13 110509 6 70M
a9 @ MARY J. BLIGE Give Me You (MCA) 967 +178 94694 2 88f6
% a3 LENNY KRAVITZ | Belong To You (Virgin) 967 -338 123831 11 80/0

[ 50 @ TRAIN | Am (Aware/Columbia) 874 +139 82235 2 62/4 Breakers
43 a5 ANGELA VIA Picture Perfect (Lava/Atiantic) 850 -152 67302 5 76/0

@  NINE DAYS Absolutely (Story Of'A Girl) (550 Music/Epic) 810 +300. 127486 1 83/54 RED HOT CHILI PEPPERS

@ BACKSTREET BOYS The One (Jive) 803 +645 72697 1 1391125 Otherside (Warner Bros.)

@ TONI BRAXTON He Wasn't Man Enough (LaFace/Arista) 763 +176 70556 1 49/6 T, ey o — o
4 a9 JENNIFER LOPEZ Feelin’ So Good (Work/Epic) 747 -127 98199 13 770 | 2541/211 123/7 @
~ @ 0L DIRTY BASTARD Got Your Money (Elektra/EEG) 683 +47 88358 10  29/0

174 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ' Most Added is the total number of new adds officially reported to R&R ]
ranked by total plays for the airplay week of Sunday 4/23-Saturday 4/29. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall total stations playing a song. Most Increased Plays lists
songs reaching 2500 plays or more for the first time. Songs befow No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission [ Weighted chart appears on R&R ONLINE MUSIC TRACKING. l
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc. L ]

BROADCAST
PRODUCTS

INCORPORATED

P.O. BOX 2500
ELKHART, IN 46515 » USA
(219) 293-4700

1-800-433-8460

PORTABLE DISPLAYS

« HIGH-IMPACT GRAPHICS * DURABLE CONSTRUCTION
* MAXIMUM PORTABILITY < 10-MINUTE SET-UP
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«The New Video “Give Me Ycu ™ Starring Mary and Michael
Joican, Heavy at ¥R &5 @EY andon @

o The Mbum Varsion & New Remix Dy Nifo, the Single Written Dy
Dian=Warea

« From; the Double Platinum Album Mary

e % % % % - Rolling Sane

* Performing on The Tonght Show with Jay Leno May 1th

o On Tour All Summer

Almost 160 Mamstream
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Get Ready, America..
The Teen Sensation from Swedent!
The Music of ABBA Today

Dancing Queen

# Already a Tog 20 Selling Single in Americal
+ #1 at Radio Disney!
# On Tour this Summer with Britney Spears!

Already Over 3 Milion Albums Sold Ouzside the U.S.
#1 in Sweden, #1 n Japan, #2 in Germamy.
#2 in Holland, #2 in Chile

Leading The Way At:

WKIE KHTS WFLZ KDND WEZB
WQzZQ WKSE WKSL KJYO KRQQ
WBHT KQKQ WNTQ WSTW WRHT
and more!

M C-A @ From The Abba Generztion m

YT Album In Stores May 16th

www.a-teenscom www.mcarecords.com/e-teens =2etc stockhotm A
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78 ® RaR May 5, 2000

New & Active

NU FLAVOR 3 Little Words (Reprise)
| Total Plays: 268, Total Stations: 27, Adds: 6

EMINEMThe Real Slim... (Web/Aftermatfvinterscope)
Total Plays: 668, Total Stations: 48, Adds: 29

M2M Mirror Mirror (Atlantic)
Total Plays: 480, Total Stations: 51, Adds: 10

DMX Party Up (Def Jam/IDJMG)
Total Plays: 264, Total Stations: 15, Adds: 7

MOBY Body Rock (12)
Total Plays: 468, Total Stations: 45, Adds: 4

TRINKET Boom (RCA)
Total Plays: 249, Total Stations: 50, Adds: 20

MARY MARY Shackles (Praise You) (C2/Columbia)
Total Plays: 466, Total Stations: 41, Adds: 6

ANGIE APARQ Spaceship (Melisma/Arista)
Total Plays: 217, Total Stations: 23, Adds: 0

SAMMIE | Like It (Freeworld/Capitol)
Total Plays: 411, Total Stations: 26, Adds: 2

A TEENS Dancing Queen (MCA)
Total Plays: 166, Total Stations: 27, Adds: 7

CELINE DION | Want You To Need Me (550 Music/Epic)
Total Plays: 367, Total Stations: 50, Adds: 8

BILLIEMYERS Am | Here Yet? (Return To...) (Universal)
Total Plays: 166, Total Stations: 22, Adds: 4

COUNTING CROWS Mrs. ... (DGC/Geffer/Interscope)
Total Plays: 339, Total Stations: 31, Adds: 0

DEATHRAY Now That | AmBlind (Capricorn)
Total Plays: 135, Total Stations: 20, Adds: 5

BEN HARPER Steal My Kisses (Virgin)
Total Plays: 322, Total Stations: 27, Adds: 5

BRIAN MCKNIGHT6,8,12 (Motown/Universal)
Total Plays: 70, Total Stations: 22, Adds: 22

LEANN RIMES | Need You (Sparrow/Curb/Capitol)

Son nked by total pl
Total Plays: 317, Total Stations: 40, Adds: 14 BTG ey etalipiave

1 _HOT §***!
Universal recording artist Nelly hung out with the R&R staff recently to help promote his
new singte, “Country Grammar (Hot Sh*t).” Here's Nelly with Asst. CHR Editor Reneé Bell
in the infamous Club R&R.

Roc-A-Fella/IDIMG recording artist Jay-Z was pimpin’ in Baltimore when he came across
fellow pimp WERQ/Baltimore PD Dion Summers. (We hear the women in Baltimore call him
“Sexy D.”)

E

Columbia recording artist Lara Fabian hung out with Randy Lane, R&R CHR Editor Tony
Novia and Columbia Records’ Steve Kline after her flawless performace at the Vynyl in Los
Angeles.

Lava/Atlantic recording artist Angela Via and WQGN night jock Skyy Walker hung out dur-
ing Via's visit to New London.

" TIME OUT! 7

KUBE/Seattle’s Julie Pilat, Island Def Jam’s Marthe Renolds, JMA's Sean Lynch and KUBE's
Eric Powers and Michelle Jacobs were confined to a corner after making toc much trouble
for their fellow partygoers at the station’s birthday celebmtion.

. wWWwWWw.americanradiohistorv.com
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*1999'S MOST PLAYED ARTISTS ON TOP 40 RADIO

*MOST REQUESTED ARTISTS OF ALL TIME ON MTV'S TRL
*THE ONLY ARTISTS IN HISTORY TD ACHIEVE DIAMOND STATUS TWICE IN A SINGLE YEAR

FROM THEIR 12X PLATINUM ALBUM MILLENNIUM COMES...

S 2 R&R #1 MOST ADDED
ol = 0P 40
e MAINSTREAM MONITOR
By MOST NEW STATIONS
sl ON OVER 160 STATIONS

e = y
2 : g
M. . - 5T .= = 2
- oy b 2 &
. K : E_SE
/ , EgLY

EXCLUSIVE MANAGEMENT BY THE FIRM, LOS ANGELES, CA
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IN STORES MAY 9TH

"I WANNA BE WITH YOU”

- ImaneneeLE

R&R CHR/Pop -

Monitor 36*-30*

The first single from
the new Special Edition package

Spin Leaders:

Y100 23x KRBE 19x
KZHT 34x Q95 23x

| |o
iladelphia Top 15 Phones
'*,n #9 Phones
amento  Top 10 Phones
tkake City Top 5 Phones

Appearance 5/9

///\'l\\\ N\

Music From The Motion Picture.

o
o
[y . i
o -
b~ ) =t 2\
o 2 TR
() b .
, 3
A g
Busic Fram the
ot

Also featured on

Produced by Keith Thomas - Management: Jon Leshay at Storefront Entertainment,
LLC and 3.0 Productions & Management » www.mandymoorefan.com  www.S50music.com
ic Sigl S. Pat. Off. M Registrack is a vademark of Somy M Ente t

COLUMBIA
SO SS  icruresth

KDND 28x KISS 108 20x -

™ S - ———

f&

Top 40 Mainstream

| WANNA BE WITH YOU |

&

"-

§

Z100 22x WKSE  23x |
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BLAIIUE Bnng It All To Me (Track Masters/Co/umb/a)

L L S RSSO 5K

SANTANA F/ROB THOMAS Smooth (Arista)

B R e aa

TR R AR50 = o

D A AR

BRSO s _—

CELINE DION That's The Way It s (550 Musm/Ep/c)
BLINK-182 All The SmaII Thlngs (MCA)

RIS

e 5

AR OSSO 835 —

CHRISTINA AGUILERA What A Girl Wants (RCA)

L R B AR

00358 DR B 7

SAVAGE GARDEN | Knew | Loved You (Co/umb/a)

RS AN i

S TrRigecosscestr g et

MARC ANTHONY | Need To Know (Columb/a)

s o

TRAIN Meet Virginia (Aware/Columb/a)

e

BRIAN MCKNIGHT Back At One (Motown/Un/versa/)

D B O D T N5

EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal)
TLC Unpretty (LaFace/Arista)

S BL000E

SMASH MOUTH All Star (/nterscope)

DTS TS W R EORRH SUSR G

—— -

RO ez —

SSRGS

SRR SRS

SUGAR RAY Someday (Lava/At/ant/c)

CHRISTINA AGUILERA Genle In A Bottle (RCA)

RSS90

JENNIFER LOPEZ if You Had My Love (Work/Ep/c)

OO D35 30083585 ST

OSRITTIRECETIES

GOO GOO DOLLS Slide (Warner Bros.)

Y

Lo O R AT

LEN Steal My Sunshine (Work/Epic)
TLC No Scrubs (LaFace/Arista)
JENNIFER LOPEZ Waiting For Tonight (Work/Epic)
GOO GOO DOLLS Black Balloon (Warner Bros.)

L

CHR/POP &

BILLIONARE Touching Down (Republic/Universal)
BON JOVI it's My Life (/sland/IDJMG)

DMX Party Up (Def Jam/IDJMG)

SINEAD O’CONNOR No Man’s Woman (Atlantic)
SOUL DECISION Faded (MCA)

g

e atfiohe, g,

MACY GRAY ON HOW LIFE IS ...
Han Thomas cf 23 Management, Epic recording artist Macy Gray and Jimmy Pop from
The Bloodhound Gang hung out backstage at the 2000 Echo Awards in Hamburg,
Germany.

IN GERMANY

[ = T - T - T L e - . I

el T - - T 7 T - R I - . R I 2 7 o T L B o L R I e S - T X S N B e T T S G S S S S 3
G ~N N e WN = O W SN Ea W N = O WM e~ AW N = O W e oW Ea W N = e
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WILL SMITH Miami

NEXT Too Close

THIRD EYE BLIND Jumper

MATCHBOX 20 Real World

SARAH MCLACHLAN Angel

THIRD EYE BLIND Semi-Charmed Life
MATCHBOX 20 3am

WILL SMITH Gettin’ Jiggy Wit It

SUGAR RAY Fly

EDWIN MCCAIN I'll Be

NOTORIOUS B.I.G. Mo Money Mo Problems~
USHER You Make Me Wanna...

GREEN DAY Time Of Your Life...

ROBYN Show Me Love

FASTBALL The Way

K-Cl & J0JO All My Life

TONIC If You Could Only See

JANET Together Again

MARK MORRISON Return Of The Mack
SMASH MOUTH Waikin’ On The Sun
CHUMBAWUMBA Tubthumping
MEREDITH BROOKS Bitch

MARCY PLAYGROUND Sex & Candy
PUFF DADDY /112 & FAITH EVANS I'll Bz...
"N SYNC | Want You Back

THIRD EYE BLIND How's It Going To Be?
SAVAGE GARDEN Truly Madiy Deeply
MATCHBOX 20 <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>