NOW ALSO SUPERVISES WEGX

Kingston Promoted
To Malrite Regional VP

WHTZ (Z100)/New York VP/
Programming & Operations Steve
Kingston has been named to the
newly created position of Malrite
Regional VP/Programming. In ad-
dition to his duties at Z100, Kings-
ton will now oversee the program-
ming at WEGX/Philadelphia from
a corporate standpoint.

Malrite Radio Division President
Dean Thacker remarked, ‘‘Steve
has extraordinary skills as a pro-
grammer, as aptly demonstrated
by the ongoing ratings success of
Z100. His abilities have earned him
much industry recognition and re-
gard, and have made him an inval-
uable resource to Malrite. It is a
pleasure to formally recognize and
reward Steve’s accomplishments

Steele Now
OM At KQLZ

KQLZ (Pirate Radio)/Los An-
geles has upped afternoon person-
ality Shadow Steele to OM. He re-
places Randy Kabrich, who has re-
furned to WRBQ-AM & FM/Tam-
pa on a fulltime basis as PD but
continues providing input to Pirate.

Westwood One Radio VP/Pro-
gramming and Pirate morning
man Scott Shannon told R&R, “It’s
obvious to anyone who knows
Shadow that he has the competitive
spirit and leadership we need here.
Most people are aware that Sha-
dow was my OM at Z100 (WHTZ/
New York) for three years, and
he’s been involved with Pirate
since the beginning.

“Randy will continue to be in-
volved on a weekly basis from
Tampa,” Shannon added. “A lot
will depend on his availability with

STEELE/See Page 34
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Franklin Set To
Program KXXR

Gary Franklin

KXXR/Kansas City acting PD/
MD Gary Franklin has been nam-
ed PD of the Olympia CHR. He re-
places Brian Burns, who left in ear-
ly August. Mark Cruz has been
named MD.

KXXR VP/GM Bob Gould told
R&R, “I'm delighted that we can
take the ‘acting’ away from Gary’s
title. He’s the winner in the race for
the PD chair, although he was my
first choice all along. This interim
period was his proving ground. His
attitude is strong and he really de-
serves the position.”

Franklin, who programmed
crosstown KBEQ in 1975, has also

FRANKLIN/See Page 34

Steve Kingston
with this promotion and to provide
such a resource for (WEGX VP/
GM) Dave Noll and his staff.”
Kingston told R&R, “I’'m most
grateful for the oppportunity to ex-
pand my role and responsibilities
in Malrite. Though my position at
Z100 remains paramount, I look
forward to both learning and shar-
ing ideas in the course of my in-
volvement at WEGX. Geographic-
ally this move makes a lot of
sense; I'll be able to listen first-
hand to the station with a min-
imum of time away from Z100.”
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Ingram In As
WBZZ’s PD

KRQ/Tucson PD Clarke Ingram
has resigned from the Nationwide
CHR to join EZ Communications
CHR WBZZ (B%4)/Pittsburgh as
PD. He replaces Bill Cahill, who
recently joined WQXI-AM & FM/
Atlanta as PD.

While B4 VP/GM Tex Meyer
was unavailable at presstime, he
had confirmed earlier that “it was
nearly a done deal.” KRQ GM
Clancy Woods acknowledged In-
gram’s resignation, telling R&R,
“Obviously, it’s our loss and B%4’s
gain. But it’s a great opportunity
for Clarke to return to his home-
town, which is exactly the same
route that (Nationwide National
PD) Guy Zapoleon took leaving
here to go to B94. That puts Clarke
in great company.”

Ingram commented to R&R,
“It’s been a very tough decision,
because Nationwide’s been very
good to me. However, going back
home and programuming a legen-
dary station like B34 is something I
can’t turn down. I'm grateful to
Nationwide to have had the chance
to program the highest-rated CHR
in the country, and ¥ look forward
to being the first ¥M station in
Pittsburgh to beat KI KA.”
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Gamble Emmis
Regional VP

WKQX (Q101)/Chicago PD Bill
Gamble has been named Emmis
Regional VP/Programming. In his
new capacity he will continue to
program Q101, just as fellow Em-
mis Regional VP/Programming
Joel Salkowitz does at WQHT (Hot
97)/New York and Jeff Wyatt does
at KPWR (Power 106)/Los An-
geles.

Emmis Exec. VP/Programming
Rick Cummings told R&R, “I've
been using Bill in an expanded ca-
pacity ever since he joined us. It’s
a unique position, since this new
job isn’t of the hands-on variety. I
was impressed with how he hand}-
ed himself with a couple of our sta-
tions because he knows how to sell
himself and make his point in a
positive manner. He’s furned Q101
around from a high one-share to a
4.4 share in a very short period of
time.

GAMBLE/See Page 34
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Lerner Returns
To WKSZ
As GM

Daniel Lerner

After a three-year absence from
the station, WKSZ (Kiss 100)/Phil-
adelphia owner Daniel Lerner has
returned as GM. He replaces Rich
Marston, who has exited.

Lerner told R&R, “I was getting
bored; it feels good to be back and
I’m having fun. There's been a tre-
mendous amount of change in the
market. When we went on the air,
the AC arena was dominated by
one station (WMGK). We battled

LERNER/See Page 24
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Personics Retail Research Shows
Sales Bocst In Stores

The Personics System has re-
leased for the first time research it
conducted with two retailers re-
garding the in-store taping ap-
paratus’s effect on retail sales. The
results, as shown on the chart on
page 34, were gleaned from
comparisons between nine stores
with Personics equipment and nine
comparably sized stores without

the system. Tracking 68 albums
from 52 different artists over six
months, the survey shows increas-
ed sales on artists in stores with the
Personics equipment.

Personics Corp. Chairman Elliot
Goldman said, “The actual figures
forwarded to us by the retail stores
lead to two striking conclusions.

PERSONICS/See Page 34
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1989 STILL HOT FOR NEW ARTISTS

The third quarter is in the books and the
industry is still on a record pace for breaking
new artists. But not so many of them are
crossing over to other formats this past
summer. Details in On The Records.

Page 41
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NEWS

KAMJ Reallgns Management Team

Brobst VP/GM, McGuire OM, Gllllgan PD

EZ Communications Corporate
Regional VP Gary Brobst and Re-
gional VP/Programming Doug
McGuire have transferred to AC
KAMJ (Magic 101)/Phoenix.
Brobst comes from EZ’s Fairfax,
VA headquarters, and McGuire ar-
rives from the PD post at KYKY
(Y98)/St. Louis. Also, WBSB
(B104)/Baltimore night personali-
ty Tom Gilligan has been named
KAMJ PD. He replaces Sam
Church, who exits.

Brobst will retain his corporate
duties and serve as VP/GM, re-
placing Tony Perlongo, who leaves
the company. McGuire will take on
OM duties in addition to his region-
al programming duties.

EZ President Alan Box said,
“Qur goal is to make Magic 101 the
leading AC station in Arizona.
Gary and Doug make things hap-
pen. Last year Hot 105 (WHQT/Mi-
ami) was 14th and now it’s number
one. Q102 (WIOQ/Philadelphia)
jumped from a two share to a five
share just this year. And Y98, year-
in and year-out, is the dominant AC
in St. Louis.”

Gary Brobst

Brobst, a ten-year veteran of EZ,
told R&R, “We're very serious
about Phoenix and we’re turning
on the guns to make an impact. I'm
happy to have Doug coming to
Phoenix. Tom helps complete my
‘dream team’ for a winning com-
bination at Magic 101.”

McGuire commented to R&R,
“Gary, Tom, and I are committed
to being the dominant AC in Phoe-
nix. Tom will be my right hand and
help me with the day-to-day pro-

b by
Fe%ss.

Tom Gilligan

gramming while I’'m on the road
with my other duties.”

Gilligan is a two-year veteran of
B104 who has also programmed
WVIC/Lansing and WHHY/Mont-
gomery. He told R&R, “I'm look-
ing forward to returning to pro-
gramming, especially with a great
company like EZ. With Doug
McGuire and Gary Brobst involved
we all feel very confident that we
can take Magic 101 to the top of the
market.”

August, 1989

SOLD

THE BroapcasT PropucTION DIVISION

MEDIA GENERAL
BROADCAST SERVICES

has been sold to

TM COMMUNICATIONS INC.

of Dallas, Texas

The undersigned represented the seller in this transaction.
This notice appears as a matter of record only.

101 E. Kennedy Blvd.

Suite 3300
Tampa, FL 33602

813/222-8844

&

COMMUNICATIONS

EQUITY

ASSOCIATES

1235 Westlakes Drive

Suite 140
Berwyn, PA 19312

215/251-0650

WWwW-americanradtohistory. com

Lynne Segues To WB

Jeff Lynne, former Electric Light Orchestra frontman, has signed an exclusive re-
cording contract with Warner Brothers Records. The singer/producer/songwriter,
also a member of the Traveling Wilburys, is readying his label debut for a spring re-
lease. Marking the occasion are (I-r) manager Craig Fruin, WB President Lenny
Waronker, Lynne, and the label’s Chairman Mo Ostin and Sr. VP Michael Ostin.

Kevin Kenney

Kenney Now OM
At KBZR & KBEQ

KBEQ/Kansas City PD Kevin
Kenney has been promoted to the
newly created OM position for the
CHR station and AM sister KBZR,
a Z-Rock affiliate.

Kenney, who joined the Noble
combo nearly two years ago after a
programming stint at WDJX/Lou-
isville, told R&R, ‘“This promotion
paves the path to my eventual goal
of being a GM, because I'm now
overseeing the efforts of both sta-
tions. We have quite a few active
folks involved with Z-Rock, and
KBEQ is poised for its best book
ever. We’ve hung in there through
a tough year, but we stuck to our
guns and played the hits and look
forward to a terrific summer and
fall book.

“My staff is outstanding and
they make it all happen,” Kenney
added.

‘Coalition’ Targets
KKBT License

A two-person (so far) coalition is
petitioning the FCC to force Ever-
green Media to change CHR/Gold
hybrid KKBT (formerly KFAC)/
Los Angeles back to Classical, or
otherwise revoke its license.

In a letter to FCC Chairman Al
Sikes, the Committee For Classical
Music said Evergreen President

. Scott Ginsburg displayed a “lack of

candor” when he claimed that he
had no intention of changing
KFAC’s Classical format.

KKBT President/GM Jim
deCastro told R&R he gave univer-
sity-operated KUSC/Los Angeles
““a Jot of money so as to ensure that
there will be a fulltime Classical
station here in L.A.”

“According to the ratings fig-
ures, there are 800,000 classical
music fans in Southern California,”
noted committee member Ellen
Stern Harris. “Although that’s a
minority, we classical music fans
have a right to be served by broad-
casters.”

DeCastro said he expects KKGO/
Los Angeles, which operates with a
part-Jazz, part-Classical format, to
switch to fulltime Classical at the
beginning of 1990.

The FCC has stated previously
that it will not interfere with a
broacaster’s right to choose a for-
mat. In the past, however, citizens’
groups have forestalled or revers-
ed switches from Classical formats
in Washington, DC and New York.

should be.
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TRANSACTIONS

Apollo, Great American Reach Summit
With $38.5 Million FM Deal

Boston Celtics Dribble $8 Million On Beantown Newser
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Sandusky Stations

PRICE: $38.5 million

SELLER: Sandusky Radio, headed by
Norman Rau. The company also owns
KEGLU/Datlas, KLSY-AM & FM/Seattle,
KDKB/Phoenix, and KKYY/San Diego.
Earlier this year Sandusky soid
KNUS/Denver.

Transaction 1:

PRICE: $30 million (approximate)
BUYER: Great American Broadcast-
ing Co., headed by President Carl
Wagner.

BROKER: Ray Stanfield of Chapman
Associates.

KBPI/Denver
FREQUENCY: 105.9 MHz
POWER: 100 kw at 900 feet
FORMAT: AOR

WKRL/Tampa
FREQUENCY: 97.9 MHz
POWER: 100 kw at 649 feet
FORMAT: Classic Rock

Transaction 2:
KLSI/Kansas City

PRICE: $8.5 million

TERMS: Cash

BUYER: Apolio Radio Ltd., headed by
President/CEO William Stakelin.
Apollo is an affiliate of Apollo Partners
Ltd., headed by Managing Directors
Terrence Elkes, Kenneth Gorman,
and George Castell. The company re-
cently purchased KJRB & KEZE/Spo-
kane.

FREQUENCY: 93.3 MHz

POWER: 100 kw at 1066 feet
FORMAT: AC

BROKER: Neil Rockoff of Blackburn &
Co.

KKBB/Bakersfield-Shafter
PRICE: $3.3 miilion

TERMS: Cash

BUYER: Kohl Communications Inc.,
owned by Ken Kohl. He is a veteran
broadcaster who previously was the
Station Manager of KFi/Los Angeles.
SELLER: Clayton Communications
Inc., owned by Rick Dames and
Stephen Bunyard. Dames is currently
President of Seattie-based Olympia
Broadcasting Corp., which owns sta-
tions in Anchorage, Spokane, Fresno,
and Kansas City. Bunyard is President
of St. Louis-based Olympia Broad-
casting Networks.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: AOR

BROKER: Bill Steding of Americom
Radlo Brokers represented the buyer.
Eiliot Evers of Media Venture Part-
ners represented the seller.

KPRL/Paso Robles

PRICE: $300,000

TERMS: Spinoff of partnership asset,
no cash consideration. Assets are
valued at $300,000.

BUYER: Lincoln Dellar, who currently
owns 80% of the licensee. He plans to
operate the station as a sole proprietor.
SELLER: Donald and Judith Pummiil
are selling their collective 20% interest
in the licensee, Dellar-Davis Broad-
casting Co. They also own KDDB/
Paso Robles, CA.

FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: AC

WWSD & WIQI/Quincy

PRICE: $2 million

TERMS: Cash

BUYER: Broad Based Communica-

tions Inc., a Delaware corporation
headed by Vincent Henry. Henry has
interest in seven applications for new
FM stations. He is the son of Philadel-

 phia broadcast entrepreneur Ragan

Henry.

SELLER: Capital Broadcasting Inc., a
Virginia corporation headed by Bruce
Houston, Adrienne Arsht, and Myer
Feldman. Feldman also has interest in
KCKN & KBCQ/Roswell, NM; WVSR-
AM & FM/Charleston, WV; WEZI-AM
& FM/Germantown, TN; WZOU/Bos-
ton; and WPHR/Cleveland. Arsht has
interest in KCKN & KBCQ/Roswell,
NM; WTIP & WVSR/Charleston, WV;
WPHR/Cleveland; WEZI-AM & FM/
Germantown, TN; and WZOU/Boston.
Houston has interest in WPHR/Cleve-
land.

FREQUENCY: 1230 kHz; 101.7 MHz
POWER: 1 kw; 3 kw at 200 feet
FORMAT: Urban

COMMENT: Pians were announced in
February 1989 to seli this combo for
$1.75 million to Sterling Communica-
tions Inc., but the deal was not con-
summated.

KIKI-AM & FM/Honolulu
PRICE: $7500 for 75%

TERMS: Stock transaction. Henry
Broadcasting is seling 75% of the
licensee for $7500 cash plus undis-
closed “additional consideration” to a
stockholder who already owns 25%.
BUYER: Henry Hawaii Broadcasting
Co., headed by B. Casey Stangl of
Honolulu.

SELLER: Henry Broadcasting Co.
headed by Chariton Buckley. Buckley
has interest in KYTE-AM & FM/Port-
land; KVOD/Denver; KRSO & KDUO/
San Bernardino-Riverside; KZXR &
KDON/Salinas, CA; KFAB & KGOR/
Omaha; and KMJ & KFYE/Fresno.
FREQUENCY: 830 kHz; 93.9 MHz
POWER: 10 kw; 100 kw at -968 feet
FORMAT: Goid; NAC

KOFQ/Ottawa

PRICE: $20,000

TERMS: Cash for stock

BUYER: Reusch Well Service Inc.,
headed by Robert and Elizabeth
Reusch, Richard, and Merlyn Neison,

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$2,015,672,225
Total Stations Traded This Year: 998

This Week’s Action: $64,460,994
Total Stations Traded This Week: 26

® Deal Of The Week:
® Sandusky Stations $38.5 million

and Robert and Jack Gorman.
SELLER: Brandy Communications
Inc., headed by Bradley Howard.
FREQUENCY: 1220 kHz

POWER: 250 watts day/40.1 watts (approximate)
night ‘® KBPI/Denver
ORMAT: Count ; _
] o ® WKRL/Tampa

® KLSIfKansas City

& KKEB/Bakersileld-Shafter, CA 53.3 million

® KPRLUPaso Robles, CA $300,000

8 WWSD & WIGHGuiney, FL $2 milion

® KI-AM & FMHonolulu $7500 for 75%

® KOFDIOtiawa, K5 $20,000

® KRSL & KCAYRussell, K5 $404,000

® WCLZ-AM & FM/Brunswick-Portland, ME 2,175,000

@ WEEI/Boston $8 milion

& WBMB & WEMIWest Branch, Mi $228,000 debt cancellation
& WhMifLaurel. MS $125,000 plus assumption of bank note

& WIBGIOcean Clty-Somsrs Point, NJ {AM CP) $80.000
SWNYKIElizabsth Clty (Norfolk, VA), NC $7.5 million

& vy T Grifon, NC $237,.000

& KCLE/Claburne, TX $506,354

® KIXC-AM & FM/Quanah, TX $190,840 -

® WBLEB/Pulaski, VA $57 500 G
® KAPAIRaymond, WA $130,000

KRSL & KCAY/Russell

PRICE: $404,000

TERMS: Asset sale

BUYER: West Central Radio Inc.,
owned by V. Wayne Grabbe, C.R.
Musgrave, Fred Thompson, Dolores
Holland, Charles Johnson, Kenneth
Heady, Glenn Shaffer, and Ladamard
Panichabhongse.

SELLER: Russell Broadcasting Ltd.,
headed by Fred Thompson, V. Wayne
Grabbe, Charles Johnson, C.R. Mus-
grave, and Kenneth Heady.
FREQUENCY: 990 kHz; 95.9 MHz
POWER: 250-watt daytimer; 1.35 kw
at 487 feet

FORMAT: AC

Continued on Page 10

BILLION
DOLLARS

In the last one thousand days, Blackburn & Company has sold over one billion dollars of broadcastings’
best properties. One reason is value. We understand the value of your station, and how to enhance
and protect it. Blackburn & Company consistently delivers the top price while providing true value
for the buyer. Often the price we deliver sets a new record for the local market . . . and sometimes it
shatters industry records.

Blackburn & Company understands the broadcast brokerage business like no other firm. We know
you wantexpert negotiators. We know you want marketing andfinancial expertise. We know you want
people who can make the deal happen. We know, above all, you want top value.
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TRANSACTIONS

Continued from Page 9

WCLZ-AM & FM/Brunswick-
Portland

PRICE: $2,175,000

BUYER: Eastern Radio Company Il
LP, headed by Alan Stinert Jr. and
Lionel Brooks Jr. They alsoc own
WGVA & WECQ/Geneva, NY.
SELLER: Hawthorne Communica-
tions LP, headed by Doug Tanger. He
also owns WBOQ/Gloucester
(Boston), MA.

FREQUENCY: 900 kHz; 98.9 MHz
POWER: 800 watts day/60 watts
night; 50 kw at 450 feet

FORMAT: AC

BROKER: Chapman Associates

WEEI/Boston

PRICE: $8 million

TERMS: Cash

BUYER: Boston Celtics LP, headed by
Donald Gaston, Paul DuPee, and Alan
Cohen. The partnership, which owns
the Boston Celtics professionza! Susket-

ball franchise, recently "announced
plans to buy WFXT-TV/Boston from
Fox Television.

SELLER: Helen Broadcasting Corp.,
headed by Ralph Guarino.
FREQUENCY: 590 kHz

POWER: 5 kw

FORMAT: News/Talk

BROKER: Gary Stevens & Co.

WBMB & WBMI/West Branch
PRICE: $228,000 debt cancellation
TERMS: Buyer to forgive promissory
note.

BUYER: Jack Kauffman and Robert
Marshall.

SELLER: Ashuelot Broadcasting Inc.,
headed by Michael Baker.
FREQUENCY: 1060 kHz; 105.5 MHz
POWER: 1 kw daytimer; 3 kw at 312
feet

FORMAT: AC

WXMil/Laurel

PRICE: $125,000 plus assumption of
bank note.

TERMS: Stock sale. Escrow deposit
$25,000; $50,000 cash due at clos-
ing; additional $50,000 cash due one
year from closing. Part-ownsr *_sonard
Glacer~ i5 ai appicant for a new FM
at Ocean Springs, MS and is a permit-
tee for a new FM at Vicksburg, MS.
BUYER: An investment group owned
by Jackson, MS investors Bernie

Butler Jr., William Mounger Il, and
William Yandell Il

SELLER: Radio Laurel Inc., owned by
Leonard Giacone and Colon Johnston.
FREQUENCY: 98.1 MHz

POWER: 3 kw at 328 feet

WIBG/Ocean City-Somers

Point (AM CP)

PRICE: $80,000

TERMS: Escrow deposit $7250;
promissory note for $72,750 at 10%
interest, payable in 36 equal monthly
installments of $1200 with a $51,600
balloon.

BUYER: Joseph Powers of Wenonah,
NJ. Powers has interest in WKZG/Key-
ser, WV; WMK X/Brookville, PA; KDJE/
Sandpoint, ID; and WREY/Millville,
NJ.

SELLER: Ocean Communications,
owned by Willlam Koplovitz and
Steven Sinn. Ocean also owns WSLT/
Ocean City, NJ.

FREQUENCY: 1020 kHz

POWER: 500-watt daytimer

WMYKI/Elizabeth City

(Norfolk, VA)
PRICE: $7.5 million

WRKZ-FM
WLEV-FM, WEST-AM

WWLI-FM, WWAZ-AM
WQWK-FM, WRSC-AM
WQCY-FM, WTAD-AM  Quincy, IL

Fleet Mezzanine Capital
Provided Subordinated Debt Financing to

and

Assisted in Placing Senior Debt for

TMZ Broadcasting Company

a company formed for the aquisition

of radio stations owned by

Eastern Broadcasting Company
Harrisburg, PA
Allentown, PA
Providence, Rl
State College, PA

Fleet Associates

Fleet Mezzanine Capital, Inc.

Colin . Clapton, President
11T Westminster Street
Providence, Rl 02903
(401) 278-6267

TERMS: Cash

BUYER: Glenn Mahone, a veteran Vir-
ginia broadcaster. He heads Paco-Jon
Broadcasting, which owns WPLZJ
Richmond-Petersburg and WPLC/
Spotsylvania, VA.

SELLER: Edge Broadcasting Co.,
headed by Paul Lucci.

FREQUENCY: 93.7 MHz

POWER: 100 kw at 940 feet
FORMAT: Urban

BROKER: Mitt Younts of Chapman
Associates.

WVVYI/Grifton

PRICE: $937,000

TERMS: Option payment $75,000; ad-
ditional $337,000 cash at closing.
Seven-year promissory note for
$525,000 at 10% interest, with in-
terest payable monthly based on ten-
year amortization schedule during the
first two years, then shifting to monthly
installments of principal and interest
with final balloon payment due on
seventh anniversary of closing.
BUYER: W&B Media Inc., headed by
Howard Wilcox and George Beasley.
Beasley also has interest in WKML/
Lumberton, NC; WLIT/Conway, SC;
WPOW/Miami; WRXK/Bonita
Springs, FL; WYED-TV/Goidsboro,
NC; WMRO & WYSY/Aurora, IL;
KRTH-AM & FMILos Angeles; WTEL
& WXTU/Philadelphia; WCKZ &
WBIG/Gastonia, NC; KAAYI/Little
Rock; WJHM/Daytona Beach; KQLD/
Port Sulphur, LA; WRKU/Grove City,
PA; KDMG/Pella, 1A; WBSS/Millville,
NJ; KGSR/Bastrop, TX; WXKC-AM &
FM/Aiken, SC; WZRZ/Fort Myers, FL;
WYNG/Evansville, IN; WJMH/Reids-
ville, NC; WBLX-AM & FM/Mobile;
WFAllFayettevlile, NC; WRKU/Grove
City, PA; WWAM/Fort Meyers, FL;
and WXMX/Upper Arlington, OH.
SELLER: MC Radio Partnership,
headed by Frederick and Joyce Mc-
Cune. Mr. McCune has interest in

WFXITV/Morehead City, NC and is
the permittee for a new FM station at
Nags Head, NC.

FREQUENCY: 99.5 MHz

POWER: 3 kw at 845 feet

FORMAT: AC

KCLE/Cleburne
PRICE: $506,354
TERMS: Stock transaction for $6000

cash. Additonal $4000 cash payment
to settle debt due at closing. Con-
sulting and noncompete agreements
are valued at $321,000. Buyer to pro-
vide ten-year $52,000 promissory
note at 9% interest and assume debts
totalfing $123,354.

BUYER: Lloyd Moss of Cleburne.
SELLER: Fletcher Broadcasting Inc.,
headed by Earle Fletcher and George
Marti. Fletcher and Marti hold an in-
terest in KDSI & KOPY/Alice, TX.
FREQUENCY: 1120 kHz

POWER: 250-watt daytimer
FORMAT: Country

KIXC-AM & FM/Quanah
PRICE: $190,640

TERMS: 310,000 escrow deposit;
15-year promissory note for balance at
8.5% interest.

BUYER: Glen Ingram of Quanah, TX.
SELLER: Landmark Broadcasting
Co., headed by Marlin Maddoux.
FREQUENCY: 1150 kHz; 100.9 MHz
POWER: 500-watt daytimer; 3 kw at
192 feet

FORMAT: Country

WBLB/Pulaski

PRICE: $57,500

TERMS: $5000 cash 3t closing;
$52,500 promissory note.

BUYER: Nipper Auto Parts Inc., head-
ed by Larry and Kathy Nipper.
SELLER: B&B Media Inc., a Pulaski
company headed by Robert Thomas.
FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC

KAPA/Raymond

PRICE: $130,000

TERMS: Escrow deposit $2000. Addi-
tional $13,000 cash at closing. Bal-
ance due in 144 equal monthly install-
ments at 10% interest.

BUYER: Dorothy Brazeau of Concord,
CA.

SELLER: Barbara Kazmark, who also
owns KAZZ/Deer Park, WA.
FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Larry Fuss of Contem-
porary Communications

Proud of our ten-year association
with the Blue Chips

MAHLMAN

COMPANY

NAMB
=/
- ' -»
Radio’s Blue-chip Broker
One Stone Place * Bronxville NY 10708 - (914) 779-7003
74-854 Velie Way = Suite 10 - Palm Desert CA 92260 - (619) 341-0855
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S
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The Benefits of Owning
RadioWare's Generation 11

Music Scheduling Software:

Powerful:

BELike all music stations we have very specific needs for our software: the rotation is
particularly tight, artist separation is difficult or dayparting is particularly important.
Our stations use RadioWare's Generation 11 Music Scheduling Software; we are always
pleased with the systen’s flexibility and power and with the company’s support of their
product. Each station has different requirements and each station’s expectations are
always exceeded by the software.99

Bob McNeill, Vice President/Programming Viacom Broadcast Group, New York

Easy To Use:

&&/'ve used RadioWare's Music Scheduling Software System for years. When I got to
Q-107, the station was using RadioWare's main competitor. I selected to stay with the

competition for a while to see what they could do that RadioWare couldn’t. I'm now
very happy to be back with RadioWare'’s Generation 11 Music Software. It does everything

I need and it's much easier, much less complicated and much more flexible than anything
else out there.99

Lorrin Palagi, Program Director Q-107/WRQX (FM), Washington, D.C.

Affordable:

&&RadioWare provides a buyout option, one year of free support and one year of free
updates for their software systems. We paid one price to ouwn RadioWare's Generation
Il Music and Research Systems and a small percentage of that price to continue support
and updates after the first year. We now own two super and interfacing systems. |
particularly like knowing we won 't be paying for the software for years to come but will
continue to enjoy all its benefits.99

Terrence Rodda, Vice President/General Manager Power 93/KITY (FM), San Antonio

RadioWare products marketed exclusively by The Media Gallery.
For more information and a free demo disk call (213) 540-4748.

RadioWare

Software Specialists for Radio

P.O. Box 36385, Dallas, Texas 75235, (214) 350-7216

___vwoany americanradiohistary.com
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RULES FOR FOOLS

How To Lose Your
Best Employees

re you the self-destructive

type of manager who

wants to see his most pro-
ductive staff members suddenly
submit their resignations? If so,
you can paint targets on their
backs by deluging their desks with
stacks and stacks of repetitive,
repetitive job assignments.

According to the Brookfield, WI-
based CPA Administrative Report,
other sure-fire managerial
methods guaranteed to spark a
spate of two-week notices include:

 Alienate your people. Show
staff members how much you trust
their loyalty by keeping all infor-
mation about the company’s af-
fairs confidential.

* Reprimand top staffers in
public. You can embellish this
method by waiting until you have

f%@t S
- =

dalse

® October 5-8 — Society Of
Broadcast Engineers Fourth An-
nual National Convention. Allis
Plaza. Kansas City, MO.

®October 9 — CMA Awards
Show. Grand Ole Opry House.
Nashville, TN.

® October 17-18 — Broadcast
Credit Association’s Credit &
Collection Seminar. Scottsdale
Hilton. Scottsdale, AZ.

® October 19 — Technical Ex-
cellence & Creativity Awards.
Manhattan Center Studios. New
York, NY.

® October 25 — John Bayliss
Foundation Dinner. Plaza Hotel.
New York, NY.

5 R R Y

®October 26-28 — Ninth An- |
nual CMJ Music Marathon Con-
vention. Vista Hotel. New York,
NY

the largest audience possible, by
raising your voice about 50dB, and
by tossing in a few choice adjec-
tives (‘‘stupidest,”” ‘‘unprofes-
sional,’”’ and “‘zit-brained’’ are fine
openers).

¢ Don’t consult employees about
business goals. Show key workers
how much you really value their in-
put and ideas by keeping them out
of the decision-making process.

* Give perks only to upper
managers. This policy is bound to
dry up the enthusiasm of harder-
working staffers and send them
searching for “Help Wanted”

sigus.

¢ Provide minimal job training
and little or no continuing educa-
tion. Let your workers fend for
themselves, then consult the “ali-
enation rule” (above) to bust
employees for their ignorance.

e Limit opportunities for ad-
vancement. Nothing sends an in-
telligent, hard-working staffer to
the “Opportunities” section faster
than being told “you’ll never climb
any higher with this company than
your current position.”

e Maintain a rigid work
schedule. If you really want to lose
good staffers, simply set a tight
work schedule and turn into a
veritable “Bosszilla” when the
schedule is violated. (Again, con-
sult the ““alienation” rule).

* Don’t let the staff get comfor-
table. Regularly (and randomly)
roust your key players — especial-
ly for something they didn’t even
do. This guarantees that they’ll
keep their eyes and ears open for
available positions somewhere
else.

otal national spot radio
Texpenditures for the
month of August topped
$92 milion — a 3.7% increase

over 1988 figures.

While the above-quoted
figures reflect total national
radio spot bilings as reported
by America's leading national
rep organizations, they are not
typical of any specific market.
Furthermore, spot billing in in-
dividual markets, market groups,
or geographic areas may differ
substantially.

Source: Radio Expenditure Reports inc.

Month

90
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50

TOTAL SPOT DOLLARS
YEAR-TO-DATE TREND
(1988 vs. 1989)

110

(all figures in millions)

Jan

Feb March Aprii May June July Aug.

THREE-MONTH TREND
PERCENTAGE OF CHANGE
(1988 vs. 1989)

B June
2 July
{J Aug.

AR

-13.1

11-25

L T 1 y
26-50 51-75 76-100 100 +

Market Size

Available Now!

Hanna-Barbera

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

For more information, call Joanne Miller, (213) 969-1275

To order

WWW americarracialistern~com

NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

(plus tax where applicable) with this ad

send a check made payabie to interiock Mfg. Corp. tc: Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068
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Not all direct mail is created equal.

To have rating results like these,
you have to have a great radio
station and then the expertise
to know how to tell people
about it. All of our direct mail

is custom designed to fit the
image and personality of the
station. The results speak

for themselves.

Direct Mail Results
Winter Spring

‘88 ‘89
WHYN
Springfield, MA 58 83
P12+, M-S, 6A-12M
KOSI
Denver 50 8.8
W25-49, M-F, 10A-3P
WKFM
Syracuse 6.1 7.8

P18 +, M-S, 6A-12M
Source: Arbitron Spring ‘89

llene Adams
President

The Industry Leaders in
Direct Mail and Telemarketing

g

Not all telemarketing is created
equal. There is telemarketing

and then there is TeleW/ork.

TeleWork is a proven telemar-

keting strategy that has
taken five years to develop
and continues to produce
results like these . . . time
and time again.

TeleWork Results
Winter Spring

‘88 ‘89

WQHT

2.2 35 New York

A25-54, M-S, 6A-12M

\Y/JIB

54 63 Boston

P12+, M-S, 6A-i2M

WALK

6.2 8.1 Long Island

P12+, M-S, 6A-12M

wJQl

83 10.4 Virginia Beach

W25-54, M-S, 6A-12M

Cidney Murtha
Executive Vice President

When you're looking for extraordinary results in direct mail and telemarketing,
look to the industry leaders: The Marketing \Xorks . .. our name says it all.

THE - MARKETING - WORKS

112 WASHINGTON ST

A DIVISION OF WOMEN AT WORK, INC.

MARBLEHEAD, MA 01945 « 617-639-2007

__________wuwny americantadiohistorv.com
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OVERVIEW

ham! Bam! Thank you,
ma'am. According to the
National Enquirer AND

the Star, mufti-talented Madonna
has fallen hard for stubble-bearded
British pop star George Michael!

The Enquirer quotes Lady Dyejob
as saying, "I never thought any-
body could measure up to Warren
(Beatty) — but | was wrong. George
is the guy for me!”

Now, the two lovebirds are not
only planning to warble a duet on
George's next LP, but also plotting
a romantic three-week jaunt across
Europe later this year!

The Enquirer's usual unnamed
source sez: "She’'s drawn a line
through three weeks in her sched-
ule book and simply marked it
‘George!” "

The Star, however, digs a little
deeper, claiming La Prima Donna
was driven into George’s arms after
an unannounced visit to Warren's
love shack found the aging Romeo
“entertaining” a pretty extra!

Meanwhile, the Globe reports
that bachelor Beatty and actor bud-
dy Larry Hagman recently saved
the youthful Ciccone's life when
she nearly drowned during a moon-
light swim off the coast of Malibu!
{Paramedics pronounced the il
diva A-OK after she coughed up a
“pint” of the sea, man.)

Arsenio + Abdul

QOddly enough, the National En-
quirer and the Star also filed conflic-
ting reports about the on-again, off-
again romance between talkshow
funnyman Arsenio Hall and dance
sing-sation Paula Abdul!

The Enquirer has Hall meeting
Abdul at the airport bearing a single
red rose, while the Star claims the
chic Abdul is angry with Arsenio for
telling photographers that the tooth-
some twosome are married — a
wisecrack that the Val Gal says
""made her ritlly mad. Now men think
I'm spoken for!”

~Madonna’s Latest Flame —
George Michael!

EXCLUSIVE!!!

It's not often that an R&R em-
ployee is the subject of a story
in the atupormarket tabloids —
usually such honors are resary-
ed for when owr S VPEditor's
sigter js visited by apace aliens

“or the kiown who writes this col-
umn is amested on taried-up

drug charges — but we couldn't

help notice that the model
whom the MNafional Enguirer
claims teenage TV heartthrob
Jason Bateman is engaged to
marry {an action that's sup-
posedly made his family f-u-r-i-
o-u-s} is, in fact, RER recep-
tionist Dawn Garrett!

In a 'Zine Scene exciusive in-
terview, the effervescent Ms.
Garrett enthused, “Oh, yes. it's
all true. | said all those things in
exactly those words. | just got
back from a shoot on my lunch
hour, didn’t you know that?”

Made In The ’80s

Joining such never-to-be-forgot-
ten luminaries as Oliver North, Mi-
chael Milken, and Donald Trump
in People magazine's “20 Who
Defined The Decade” special *“The
'80s” issue are: Bruce Spring-
steen, Michael Jackson, and the
Now,
we ask, which folks make the better

aforementioned Madonna.

role models?

Meryly We Rock
'N’ Role Along

That great actress Meryl Streep
is getting deep into her role as a
country-rock singer in the upcom-
ing "“Postcards From The Edge”
fim. The Star notes that the un-
disputed master of accents recent-
ly spent four hours rehearsing with
Atlantic’'s Canadian country-rock

outfit Blue Rodeo!

Commenting on Streep’'s vocal
technique, group guitarist Jim Cud-
dy said, “Once she got going it was
fine, but ! don't think she’'d ever be

too hot on the music charts!”

Our Best Advertisement

is our CLIENT’S word

NOT OURS!

Our Client list is the ‘“‘Best’”’

the Industry . .. Because WE are

the “Best” in the Industry.
Don’t be misled into paying more!

- For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD,’
Bumper Strips & Window Labels

US Tape & Label

Sainl Lmn‘-

Wissouri

SEP. 25 — OCT. 1

1 Roseanne

2 The Cosby Show

3 Cheers

4 A Ditferent World
5 Golden Girls

6 Murder, She Wrote
7 Empty Nest

8 Living Dolis

9 Dear John
10 60 Minutes

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject

to change
Tube Tops

Hank Willlams Jr., Ricky Van
Shelton, Dofly Parton, Clint
Black, the Desart Rosa Band,
Paity Loveless, Shenandoah,
Ricky Skaggs, Kathy Mattaa,
Rodnay Crowsll, Tanya Tuck-
er, Michael Martin Murphey,
the Nitty Gritty Dirt Band, and
many. many more are schedul-
ed to pedorm during the 23rd
annual “Country Music Associa-
tion Awards” {Monday, 10/9,
9pm) #

Anne Murray and Kenny |
Rogers will host the two- g
hour CBS telecast, which fea-
twres the first llve performance 3}
of the pair's Capltol single, “If |
Ever Fall In Love Again.” The
awards show, broadcast from
Mashville's Grand Ole Opry, will
be simulcast by the Mutual
Broadcasting System.

Friday, 10/6
e Mother’s Finest, “The Ar-
senio Hall Show" (syndicated;
check local listings for station
and air time),

Saturday, 10/7

e S A

¢ Rickie Lee Jones, "Satur-
day Night Live” (NBC,
11:30pm).

¢ Jeffrey Osborne, “Byron

Allen” {ABC, 11:30pm)

Sunday, 10/8

e “Barry Manilow SRO On
Broadway” (Showtime, 8pm)
The pianist/singer/songwriter
performs amost all his best-
loved hits in an hourlong career
chronicle taped at NYC's Ger-
shwin Theatre

Monday, 10/9

# e Debbie Harry, Philip
. Glass, and Loudon Wain-
Z  wright lll, "Night Music” (NBC, &
12:15am)

Tuesday, 10110
e Herb Alpert, "Later With
Bob Costas” (NBC, 1:30pm) %
¢ Take 6 "Arsenio Hall '
¢ Tony Oriando & Dawn,
'Pat Sajak

%

AR

1
]
5
[}
5
.
]
-

S0

i Wednesday, 10/11

:
%« Bon Jovi, “Late Night With %
: David Letterman” (NBC,) |
& 12:30am), %
‘; * Winger, “Arsenio Hall &
i *Lyle Lovett, “The Tonight g
2 Show Starring Johnny Carson”
;;:; (NBC, 11:30pm). ;:
= £
. Thursday, 10/12 |
% « Belinda Carlisle. “David
i Lefterman.” E
4 e DJ. Jazzy Joff & Fresh
.jg Prince, "“Arsenio Hall "~ ;‘i
& * Gary Morris, "Johnny Car- 'g
s §
gw i
T
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MOST VWJs AXED

VH-1 To Revamp Programming

eginning November 13, the

VH-1 music video channel

will drop its video jocks and
start to offer longform video pro-
grams, according to Daily Variety.
In its new look, MTV’s sister ser-
vice will consist of half music and
half longform programming, in-
cluding at least two new comedy
programs.

VJs remaining at the four-year-
old channel include Bobby Rivers,
who’s expected to keep his Sunday
mormng show, and Tim Byrd who

will host an abbreviated version of
his countdown program. Former
VJ Rosie 0’Donnell will return to
host one of the two new comedy
programs.

Other changes will include the
addition of a 15-minute daily life-
style news segment, which will be
expanded on the weekends. The
channel is seeking a host for the
program, called ‘“The Whole En-
chilada.” More fine-tuning is ex-
pected in December.

New Cable Magazme To
Compete With ‘TV Guide’

YC-based TVSM Inc. plans

to launch a weekly version

of their Cable Guide — ten-
tatively called TV Times — that
will compete directly with TV
Guide.

The full-size television and enter-
tainment magazine — which will
carry cable system-specific list-
ings — is expected to be launched
in February in the San Diego and
Huntington Beach, CA markets.

About 20 markets should be car-
rying the title by Labor Day 1990,
and TVSM expects to have 300
guides in publication within four
years.

Although a similar 1983 venture
by Time Inc. proved to be a
disaster, TVSM executives aren’t
worried about their project. They
say the company not only has the
technology necessary to handle all
the different editions, but also has
found great interest among com-
panies that are currently advertis-
ing in existing cable and TV maga-
zines.

Households that subscribe to
cable TV — which now account for
55% of all US households with TVs
— will be charged $2.79 a month for
the TV Times, or about 64 cents
apiece.

% NEW THIS WEEK
§ ® KEITH WHITLEY — | WONDER DO YOU THINK OF ME (BMG Video)

Livin’,” “Don’t Close Your Eyes,

10/6.)

B-52’s doing that

they fall in love, and

S e S R S T T S T A R P e

i

. space) in the nation's videostores?

S e e e

From the late country artist's RCA album of the same name comes this
video compilation, which contains six tunes: ‘‘Homecoming '63,”
" "When You Say Nothing At All,"
No Stranger To The Rain,” and “it Ain't Nothin'."”
includes a tribute segment from Country Music Television. (Street date

®EARTH GIRLS ARE EASY (Vestron Video)

Like omigawd, the Sire/Reprise soundtrack’s rad — you've got total
babes Hall & Oates doing a remake of the O’Jays “Love Train,” the
“Cosmic Thing,” Information Society, Depeche
Mode, Jesus & Mary Chain, professional Valley Girl Julie Brown (who
co-wrote the screenplay and stars in the movie, too), and more! Jeff
Goldblum stars as an alien who lands in Geena Davis’s pool, and then
. hey, there's my house! No way!! (10/11.)
® PET SEMATARY (Paramount Home Video)

Based on the book by master o’ horror Stephen King, this thriller is
musically distinguished by the presence of original punk-rockers the Ra-
mones, who perform the title tune, in a slightly different version than the
one found on their recent Sire/WB LP,
Ramones cuts can be heard throughout the flick as well. (10/12.)

THE VALLEY GIRL MEETS THE BOY FROM NEW YORK CITY — Can
Julie Brown (I) and Joey Ramone find love and happiness (and shelf

“Hard

The half-hour tape also

B e e R e e i

"“Brain Drain.” Several vintage
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In an industry that lends new meaning to the phrase “Here today, gone tomorrow,”
the Selector Music Scheduling System has the distinction of being a stable force that
programmers of all music formats can rely on. We've dedicated ourselves to offering a
system that improves and evolves with the radio business. And, after ten years of growth and
service we are looking forward to an even more exciting future as the fully integrated

Paperless Studio takes shape.

We want to thank the 1000 talented and innovative broadcasters who have chosen Selector
as their scheduling system, making it the standard by which other music systems are
judged, the world over. If you are not currently using Selector, call us today for a free

demonstration disk.

Oelecty™

The Music Scheduling System.
One Chase Road - Suite 206 Scarsdale, New York 10583 (513) 941-0829 (914) 723-8567 FAX (914) 7236651

RADIO COMPUTING SERVICES, INC.
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WEEKEND BOX OFFICE

SEPT. 29 — OCT. 1

1 Black Rain $6.5
(Paramount)

2 Sea Of Love $6.1
(Universal)

3 Uncle Buck $2.7
(Universal)

4 Parenthood $2.6
(Universal)

5 Johnny Handsome $2.4
(Tri-Star)*

6 When Harry Met $1.9
Sally... (Columbia)

7 in Country $1.369
(Warner Bros.)

8 Sex, Lies, $1.368
And Videotape (Miramax)
9 Turner & Hooch $1.31

(Buena Vista)
10 Lethal Weapon Il $1.2
(Warner Bros.)

Al figures in millions
*First Week in Release
Source: Exhibitor Relations Co.

IN NO SENSE INNOCENT —
Joe Cocker.

COMING ATTRACTIONS:
This week’s openers include
“An Innocent Man,” with Tom
Selleck playing the title role.
Capitol recording artist Joe
sings the movie's

+ theme song, “When The Night

~ Comes,"”

written by Bryan
Adams, Jim Vallance, and Di-
ane Warren.

S

|

MEDIA

A-READIN’ AND A-ROCKIN’

Bios, Tour Guides Top Music-Related Book Releases

ant to peek inside the har-

rowing life of a teenage

rock queen or go on the
road with the “world’'s greatest
rock 'n roll band?”

If s0, you need venture no farther
than your local bookstore, where
you’ll currently find books describ-
ing both adventures in almost
phonographic detail.

Here’s an advance peek at these
and other hot music-related page-
turners, all of which should be lin-
ing your local bookstore’s shelves
no later than October 11:

Run-Run-Runaway

“Neon Angel: The Cherie Currie
Story” by Cherie Currie and Neal
Shusterman ($4.95/Price Stern
Sloan). With the admitted goal of
wanting “to scare the daylights out
of some people,” former Runa-
ways lead singer Currie chillingly
recounts how drugs and alcohol
nearly destroyed her life and
career.

Rather than elaborate on the
many wild 'n woolly stories sur-
rounding her daze with Joan Jett,
Lita Ford, Michael Steele, Sandy
West, Jackie Fox, et. al., Currie on-
ly casually mentions her former
bandmates, leaving readers hang-
ing on unexplained lines (“we
spend our free time fast and fur-
iously”’) and wanting to know more
about briefly mentioned subjects
(the “bad things” that happened on
the group’s Japanese tour).

Even the passage concerning
Currie’s role in the 1980 Jodie Fos-
ter film “Foxes” is devoid of pleas-
urable anecdotes, serving only as a
subplot to her continuing tale of
drug abuse. The book also features
eight pages of photos of the
onetime Cherry Bomb, who is now
(in her words) “reformed” and
counsels patients at a drug
rehabilitation center in Southern
California.

Stoned

“It’s Only Rock 'N’ Roll: My On-
The-Road Adventures With The
Rolling Stones” by Chet Flippo
($8.95/8t, Martin’s Press). Many of
these collected tales involve the

Rolling Stones themselves (drug
busts, arrests, etc.), but many
more center on Flippo’s sometimes
comical efforts to interview said
rockers.

In the book, Flippo, who writes
for Rolling Stone, covers the band’s
first full outing with guitarist Ron
Wood (on the 1975 “Tour Of The
Americas”), the El Mocambo re-
cording sessions for the “Love You
Live” LP, and (briefly) a couple of
dates of the 1978 US tour.

The author also devotes nearly
half the book’s 180 pages to Keith
Richard’s celebrated drug traffick-
ing charges in Canada (including a
so-serious-it’s-funny listing of the
actual police report), and ex-
amines how the resulting trial’s
tribulations affected the band’s in-
ner power structure. An appendix
listing the group’s career-long tour
itinerary (complete with television
appearances) completes the pack-
age.

’4‘,
Loy
TN s

Backing up his theory with infor-
mation gleaned from personal in-
terviews and extensive FBI
documents, Bresler concludes that
a newly revitalized Lennon was
once again becoming a ‘‘political
animal,” and as such, had to be
eliminated before he could rally
support against the just-elected
Ronald Reagan.

Hey Nineteen

“Aretha Franklin: The Queen Of
Soul” by Mark Bego ($18.95/St.
Martin’s Press). This 340-page bi-
ography not only covers all the ma-
jor events in Aretha Franklin’s
stellar recording career, but also
includes an examination of the
sometime tragic occurrences that
shaped the singer’s personal life.

Bego, whose previous works in-
clude ‘“Bette Midler: Outrageously
Divine” and “On The Road With
Michael (Jackson),” relies pri-
marily on interviews with such in-

dustry heavies as record producers
Clyde Otis and Jerry Wexler and
Arista chieftain Clive Davis to
weave together this real-to-reel
musical success story.

The book also contains a com-
plete discography (current through
the recent release of Franklin’s
duet with Whitney Houston), a
chronological listing of her 15
Grammy awards, and 16 pages of
photos.
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Johnny Too Bad

“Who Killed John Lennon” by
Fenton Bresler ($17.95/St. Martin’s
Press). This 300-page release —
penned by a British lawyer — sug-
gests that John Lennon’s assassin
was not a “lone nut,” but rather a
government-planted stooge who
was programmed to murder the
ex-Beatle.
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CURRENT
®BLACK RAIN (Virgin)
Singles: Back To Life/Soul Il Soul
I'll Be Holding On/Gregg Allman .
Other Featured Artists: Iggy Pop, UB40, Ryuichi Sakamoto
® JOHNNY HANDSOME (WB) :

Featured Artist: Ry Cooder
® WHEN HARRY MET SALLY... (Columbia)

Single: It Had To Be You/Harry Connick Jr.
®LETHAL WEAPON Il (WB)

Single: Knockin’ On Heaven's Door/Randy Crawford

Other Featured Artists: Beach Boys, George Harrison, Eric Clapton
® BATMAN (WB)

Single: Partyman/Prince
® DO THE RIGHT THING (Motown)

Singles: My Fantasy/Teddy Riley f/Guy

Feels So Good/Perri

Other Featured Artists: Public Enemy, Take 6, Al Jarreau
®LICENCE TO KILL (MCA)

Single: \f You Asked Me To/Patti LaBelle

Other Featured Artists: Gladys Knight, Ivory, Michael Kamen
® TRUE LOVE (RCA)

Single: Whole Wide World/A’me Lorain

Other Featured Artists: Grayson Hugh & Betty Wright, Eurythmics
® STRAIGHT NO CHASER (Columbia)

Featured Artist: Thelonious Monk

;
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Telescope a daypart = Confirm playlists ® Monitor overnights * Document a trend

—
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SQUEEZE PLAY is the latest incarnation of the ‘‘skimmer’ concept.
It is unigue because it’s integrated. Custom IC circuitry is deftly incor-
porated into a high-quality radio/cassette unit. A custom panel permits
the user to easily switch between skimming and normal operation, and
to select appropriate “‘record’” and “‘pause’ time intervals. The transport
shuts off automatically at the end of the cassette.

SQUEEZE PLAY has several useful applications. The most obvious is
skimming a competing station, quickly and painlessly gathering useful
information on playlist and rotations. However, a PD might want to skim
his own station, perhaps to determine if the all-nite jock is really following
the music rotation, or just to evaluate the effectiveness of the music-
rotation scheme. An enterprising PD might swap skimmer tapes with
colleagues in other markets, studying successful stations who employ
similar formats.

SQUEEZE PLAY operates from 117 volts AC. AM or FM stations can
be monitored. Record time can be varied from 2 seconds to 30 seconds.
Pause time can be varied from 30 seconds to 32 minutes.

HARRIS/ALLIED ©1989

ALLIED ==

BROADCAST EQUIPMENT

———A HARRIS COMPANY ————
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, 6 occupancy rates were slipping and competition was
tiffening. , we only had $1 million for advertising. ;
‘A radio campaign was our only choice. And while we anticipated some
improvement, what we got was a boom. In that year alone, our occupancy
shot up 6%, the largest increase 1n category history.

RADIO TURNED ON THE LIGHT.
© MOTEL 6 1S LEAVING IT ON.

ers have a deep, personal relationship with radio. They respond

it. They participate init. o o
Part of the reason Motel 6 has been so successful is that radio lisieners
get involved in our 60-second stories the way I got involved in the
-exploits of Dr. Nowhen I was akid. They see reflections of themselves
ur spokesman, Tom Bodett. This is the special magic of radio.
Radio reaches down and touches listeners’ hearts. Touch theirhearts

a5

d their minds follow. -
E MAKE WAVES BY BREAKING RULES.
Aotel 6 broke one of the most persistent myths of marketing: a major
national advertising campaign relying exclusively on radio can’t be
effective. Our campaign has proven that radio is as viable for reaching

national audiences as any other medium. The immediacy of radio and
ity to reach target markets may make it even more so.

Marketing & Devebpmm
Mowi6 |

WAL americantadiohistorv.com
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OVERVIEW

LAND OF DREAMS$

LIFESTYLES

Americans’ Most Popular
Fantasy — Being Rich

you’re gonna spend the million

dollar salary from your major
market radio gig, or ponder how
you’'ll blow a fictional family in-
heritance, congratulations, you're
living The American Daydream.

If you daydream about how

According to the NYC-based
Roper Organization, nearly half
(49%) of the nation daydreams
about being rich. Interestingly,
these fantasy financiers are most
likely to be found at the farthest
northern reaches of each coast
(63% of Northwesterners and 57%
of New Englanders).

Wish List

Overall, “world travel” is our
second favorite fantasy (44%), fol-
lowed by “being smarter” and
“knowing the future” (32% each),
“having a better job” (20%), and
“reliving the past” (24%).

Other top daydream topics in-
clude “to live in another part of the
world” and “having an important
person back in one’s life” (23%
each), “living a different life”
(19%), “living in a different era”
(18%), “being a great artist”
(16% ), and “‘being famous” (16%).

EGGS, BACON & ... PEPSI?

Extra-Caffeine Soft Drink
Targets Morning Market

hhh — nothing like a cup o’

Pepsi to wake up a person

in the morning. That’s what
PepsiCo hopes people will be say-
ing when it begins test-marketing
“Pepsi A M.” — an extra-caffeine
version of the company’s original
soft drink — in the Midwest later
this month.

The beverage giant will market
Pepsi A M. as a “cold, refreshing
alternative to coffee.” (Pepsi A.M.
has about one-quarter the caffeine
level of coffee, but more than regu-
lar Pepsi.)

Veteran beverage industry
watchers will recall that a similar,
caffeine-packed drink - “Jolt”
cola, which contained double the
caffeine of regular sodas — was in-
troduced several years back, but
has thus far captured less than 1%
of the US soft drink market.

Cola companies are attracted to
the growth potential of the morning

market, especially since coffee
consumption has declined steadily
since its peak year of 1962. Thus,
the success of Pepsi A.M. could
open the door to new soft-drink
advertising possibilities — par-
ticularly during your station’s
morning shows.

FOREVER YOUNG

Dov The Bom Bal Bogie!

AM/FM Radio Necklaces

. it's a necklace .

. it's “Switch-it,” a round AM/FM

t's a radio . .
radio encased in a clear plastic shell and hung on a necklace that dou-

bles as an antenna.

Switch-lt features colorful internal components and a headphone
adapter. The radio’s manufacturer — Berkeley, CA-based Fun Products
— calls it “Boom Balil Audio For The *90s.”

Multicolored customized casings are available, and the booming balls
themselves can be custom-printed as well. Aithough Switch-It's retail
price is $39.95, orders of 100 or more cost $24 each ($30 each for
customized units). For more info on the swingin’ sounds, phone the firm

at (415) 540-0334.

New Wrinkle-Removing Drug Discovered

magine a cream that removes

wrinkles from your skin.

That’s the claimed side effect
of an experimental new drug that
New York’s Rockefeller University
researchers are developing to pre-
vent complications that arise from
diabetes (heart disease, circula-
tory problems, and kidney
disease).

According to the scientists, sagg-
ing and wrinkling occurs when the
skin’s natural proteins (elastin and
collagen) “cross-link” with the
body’s blood sugar. The new drug,
called ‘‘aminoguanidane,” pre-
vents this cross-linking, and may
therefore stave off wrinkling.

Although it’ll be a few years be-

fore products containing the drug
will be available in bottles that you
can give away on the air, North-
vale, NJ-based Geritech Inc. has
developed a topical cream loaded
with the stuff and is currently seek-
ing a major US company to assist
with some planned clinical tests
scheduled for next year.

Where The
Boys Are

egardless of any loose talk

that you may hear coming

out of powder rooms, there
are more women in the US than
there are men. According to the US
Census Bureau, females account
for 51.3% of the population (as of
7/1/88), outnumbering males in all
states except Alaska, Hawaii, Ne-
vada, North Dakota, and Wyom-
ing.

Alaska — with its recent migra-
tion of young, work-seeking men —
has the highest proportion of males
(52.9% ) in the entire nation. What’s
more, Alaska is the only state
where men have a higher median
age (29.1 years) than women (28.1
years). Incidentally, the median
age of the entire US population is
32.3 years.

Although there are more male
than female babies born each year,
substantially more male infants
die during their first year of life
than do their female counterparts.
In spite of all this, there are more
men than women in every age
group up to the age of 34.

Born To:

KFMS/Las Vegas PD Brad
Larock, wife Kathy, son Brady
: Donald, September 19

WAKX/Duluth, MN OM/PD
Mark Grantin, wife Cindie,

daughter Michelle Anne, =
September 22 %
WRXK/Ft. Myers, FL PD

Dick Tyler, wife Sandy, son
Tyler Randolf, September 25

Marriages:

WSB-FM/Atlanta air talent
: Denise Alexander to Russ
i Kidwell, September 19
i WKZS/Portland, ME Pro
% duction Manager/air talent
. Kathy Williamson to Gregory
Edwards, September 30
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The effects are all

most colorful

e e e e e e
Infroducing radio’s 1

e e ]
Pressed fortime?

B e T D DD DD e e DDl
Morning

digital. The grins are
only natural.

Alvin vocal shift program—one of 70+ Eventide
Broadcast Ultra-Harmonizer® digital audio effects
designed to stretch your imagination (and your
smile ), And when you have fun, so do your listeners.

RADIO’'S MOST COLORFULBLACK BOX

EVENTIDE INC -
Etyeentlde

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 next step

TEL 201-641-1200° TWX: 710-991-8715» FAX: 201-641-1640

black box.

Shimmerish Swept Reverb program—one of 70+
Eventide Broadcast Ultra-Harmonizer® digital audio
effects you can use “right out of the box.” Just turn
the H3000B on, and it'll turn your listeners on.

RADIO’S MOST COLORFULBLACK BOX

EVENTIDE INC H
Eventide

ONE ALSAN WAY
LITTLE FERRY. NJ 07643 the next step

L TEL 201-641-1200+ TWX' 710-991-8715« FAX- 201-641-1640

Press directly
below.

TimeSqueeze™ automatic stereo time compres-
sion/expansion—one of 70+ Broadcast Ultra
Harmonizer® audio effects designed to make you
more effective. The HI000B: never before has so
little money done so much for your station’s sound

I RADIO’'S MOST COLORFULBLACK BOX

EVENTIDE INC H
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL' 201-641-1200° TWX' 710-991-8715 * FAX: 201-641-1640

wwwwwamericanradiohistons.com S

200-in-a-box.

Java The Hun vocal shifter—one of 70+ Broadcast
Ultra-Harmonizere digital effects designed to let
you dial up pre-programmed insanity. It's easy to
afford the broadcast-engineered H3000B's power
and flexibility: ask your Eventide distributor.

RADIO’'S MOST COLORFULBLACK BOX

EVENTIDE INC H
Eventide

ONE ALSAN WAY
LITTLE FERRY, NJ 07643 the next step

TEL 201-641-1200+ TWX" 710-991-8715 FAX: 201-641-1640
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- MELISSA
KTHERIDGE

“NO SOUVENIRS”

CHECK THIS CHR ACTION:

PIRATE add
WMMS add

KXXR 25-22 WERZ 38-35
KLQ add WPST
KATM add CHED 28-21
95XIL deb 37 KIXY

G98 add ZFUN

KFMW deb 40 0K95
CKOI 22-18 (HOT)

... PLUS:
AOR TRACKS: ©
AOR ALBUMS: ©
e MOST REQUESTED-TOP FIVE!
o ALBUM GOLD IN ONE WEEK!
o BILLBOARD LP: DEBUT 69*-30*

UBIC TELEVIRION VIDEQ HITS ONE™

Produced by Kevin McCormick, Niko Bolas, Melissa Etheridge
Management: W.F. Leopoid Management
Available now on Island Cempact Discs, Cassettes and Records

ISLAND

©1989 Island Records, Ine.
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Carpenter
Programs KQZY

Veteran programmer Scott Car-
penter has been named FPD of
Group W AC KQZY/Dallas. He
succeeds George Hart, who left to
manage CHR WNRJ/Pittsburgh.
KQZY has dropped its ‘“Cozy’’ and
“Soft Rock” image lines and is now
calling itself ““Star 105.3.”

Carpenter told R&R, “My first
concern is to clean this baby up for-
matically and make it tight. I in-
tend to make it a little more defin-
itive than KOST/Los Angeles,
which is a very successful station.
Our station is a skeleton and
there’s no meat on the bones, but
we're going to put it together real
fast.

“Group W has a very big com-
mitment to the station,”” he added.
“There’s no strong music-intensive
station in the market. (Crosstown
dominant AC) KVIL isn’t as music-
intensive as we will be. We won’t
be a mix like the typical oldies-
based AC. I’m going to be consider-
ing a lot of new music. We’ll also
have lots of contests and promo-
tions.”

Most recently, Carpenter was in
KABC/Los Angeles’s Creative Pro-
gramming department. His past
programming credits include
WIFE/Indianapolis, WWTC/Min-
neapolis, WAIV/Jacksonville,
KJR/Seattle, and KSTT/Daven-
port. He was also Asst. PD at
KCBS (AM)/San Francisco.

KQZY ranked 19th 12+ (2.0) in
the summer Birch and tied for 14th
(2.8) in the spring Arbitron.

WHBQ Names
Hendrickson GM

Gregorich PD; Z-Rock
Added At Night

KKUZ/Joplin, MO GM Bill Hen-
drickson has succeeded Roy Fox as
GM at Gold outlet WHBQ/Mem-
phis. On Tuesday (10/3) WHBQ be-
gan dayparting Z-Rock between
7pm-5am.

Stepping in as PD is former
WDXR/Paducah, KY program-
mer Roy Gregorich, who replaces
Ron Jordan. Gregorich is also
handling AM drive.

Hendrickson told R&R, “I was
hired to make this station profit-
able and I brought in Roy Grego-
rich to help. He’s been working
with Oldies and Classic Rock the
past few years, does a very fine
job, and is a wonderful individual.”

« Citing encouraging sales figures

fxince arriving on the scene, Hen-
“rickson told R&R, “We're less

“nan $10,000 from breaking even for
October. It will be the first month
the station has been in the black
since (Dr. George Flynn) has own-
ed the station. We’ve been doing a
great job in selling Oldies.”

A 25-year radio veteran, Hen-
drickson previously managed Mul-
timedia’s KAY & KLPQ/Shreve-
port.

WHBQ registered a 0.9 (12+) in
the summer Birch and a 0.8 in the
spring Arbitron.

Russ Morley
Morley New

Corp. PD
For Taylor

EZ Communications Regional
PD and WSTF/Orlando PD Russ
Morley has become Corporate Di-
rector/Programming at Taylor
Communications. He’ll base at
Taylor’s soon-to-be-acquired
WHYL,/Orlando.

Taylor Group VP Paul Levesque
said, “We've competed against
Russ and stations he’s shaped in
two Florida markets. We much
prefer having him with us as we
get set to win in Orlando.”

Morley, who also oversaw EZ’s
WMXC/Charlotte and WOKV &
WAIV/Jacksonville, remarked,
“In the short time I've been with
EZ Communications, I've come to
respect and admire the group. I
chose not to accept their transfer
offer” (believed to be a switch to
KAMJ/Phoenix) ‘“when (Taylor
Communications President) John
Taylor offered an exciting chal-
lenge to be part of a premier radio
group. Not since my days with Jim
Hilliard, George Johns, and Fair-
banks in the early ’80s have I felt
such enthusiasm and professional-
ism.”

Morley’s programming track
record also includes KIOI/San
Francisco.

Marince Moves
To WWSW
PD Chair

WWSW (3WS)/Pittsburgh Chief
Engineer Gary Marince has been
promoted to PD at the Shamrock
Gold outlet. He had been interim
PD for the past four months, and
will not continue with his CE
duties.

According to newly appointed
GM Michael Crusham, “Gary is an
amazing person. As a Pittsburgh
native he understands the market,
and he also has good people skills.
He works very well strategically
with the Research Group. Gary
will be innovative with 3WS, and
has a tremendous desire to win.”

Marince noted, “I’'m delighted to
be involved with the 3WS team in
this capacity. I'm very excited
about taking 3WS into the *90s, and
I look forward to serving our lis-
teners even more.”

Prior to joining WWSW Marince
was CE for crosstown AOR WDVE
for ten years.

WWSW ranked fourth 12+ (7.3)
in the spring Arbitron and seventh
in the summer Birech (5.3).

MCA Sets Alternative Marketing Department
Loscalzo, Ashlee, Cardillo Appointed

In a move designed to strengthen
its position in the hard rock, metal,
and alternative music areas, MCA
Records has created a full-service
Alternative Marketing Depart-
ment. Three executives will com-
prise the team: John Loscalzo is
National Director, Metal/Alterna-
tive Promotion; Lauren Ashlee be-
comes Director, Metal/Rock
Press; and Jim Cardillo is National
Director, Metal/Alternative Mar-
keting. All will be based at MCA'’s
Universal City offices.

The department’s staff will be
complemented by an expanded col-
lege promotion team that will in-
clude 25 new field reps covering
every region of the nation.

MCA Exec. VP/GM Richard
Palmese said, “This department
will provide our artists with every
oppartunity to realize success in to-
day’s very competitive market-
place. I'm excited that we’ve been
able to attract the talents of John,
Lauren, and Jim as additions to
our marketing team already in
place.”

T e o R
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SANDERSON
CFTR GM

Viner
Appointed

Rogers
President

Rogers Broadcasting has ele
vated CFTR & CHFI/Toronto VP/
GM Tony Viner to President of the
company. He will remain GM of
CHFI and Rogers’s multilingual
TV station in Toronto. Rogers VP/
Programming Sandy Sanderson
has been named GM at CFTR.

Viner replaces Jim Sward, who
has been reassigned to CANTEL,
Rogers’s cellular telephone sub-
sidiary.

A Rogers veteran since 1982,
Viner had previously served as GM
at crosstown CILQ. Sanderson join-
ed CFTR in 1983 after holding pro-
gramming positions at WABC/
New York and WLS/Chicago.

O S
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Meloy Adds
Station Manager
Duties At

WCPT & WCXR

Cathy Meloy, GSM at WCPT &
WCXR/Washington for the past
three years, has been elevated to
Station Manager. In addition to her
sales responsibilities, Meloy will
also begin working directly with
the engineering and promotion de-
partments.

WCPT & WCXR VP/GM Bill
Sherard commented, ‘“This is a re-
flection of the great job Cathy has
done for the company. She and her
sales team have broken all kinds of
records, and we’re pleased we can
give her these additional duties.”

Wwww americanradiohistorv.com

John Loscalzo Jim Cardillo

MCA Music Entertainment
Group Chairman Al Teller added,
““This move is evidence of our com-
mitment to keep MCA on top in the
’90s as we sign and develop new
rock and alternative artists.”

Loscalzo began his career as
PD/MD at WNYU/New York, and
went on to help Advanced Alter-
native Media start up Link Rec-
ords. Before joining MCA he wrote
for the trade publication Rockpool

Lauren Ashlee
and served as MD at WRCN/Long
Island.

Prior to her MCA appointment
Ashlee founded her own publicity
firm, Lauren Ashlee Communica-
tions, and later was named VP of
Total Music Public Relations.

Cardillo also began his career at
WNYU, and later worked in MCA'’s
Publicity & Artist Development de-
partment before servimg as VP/
Marketing for Concrete Marketing.

FOUNDER & PUBLISHER Bob Wilson

EXECUTIVE VP/GENERAL MANAGER: Dick Krizman
SENIOR VICE PRESIDENT/SALES & MARKETING: BIl Clark
SENIOR VICE PRESIDENT & EDITOR. Ken Barnes

FAX: (213) 203-9763
VICE PRESIDENT/EXECUTIVE EDITOR Gaall Mitchell
ART DIRECTOR RIchard Zumwalt
ASSISTANT T0 PUBLISHER Karen Biondo

L0S ANGELES: (213) 553-4330, 1930 Century Park West, Los Angeles, CA 90067.

FAX R&R

OVERVIEW EOITOR Don Waller

EOITORIAL OIRECTOR Jim Dawson

HOTFAX EDITOR Ron Rodrigues

NEWS EDITOR Mike Schaefer

ACEDITOR Mike Kinosian

A0R EDITOR. Harvey Kojan

CHR EDITOR. Joel Denver

COUNTRY EDITOR- Lon Helton

URBAN CONTEMPORARY EDITOR. Walit Love
EOITORIAL COOROINATOR. Ann Schnieders

Geoffrey Schackert, Mike Wheaton

VP/INFORMATION SERVICES: Dan Cole
MARKETING. Mike Lane (Director), Jili Bauhs

ASSOCIATE EDITORS: John Brake, Kristi Hinchman, Holly Skiar
ASSISTANT EOITORS: Paul Colbert, Robin Dixon, Hurricane Heeran, Lynn McDonnell,

DATA PROCESSING. Mike Onutfer (Manager), Mary Lou Downing, Marjon Garcia,
John Ernenputsch, Mitchell Greenwald, Thomas Yueh

| ® EDITORIAL
| (213) 203-9763
5 ® CIRCULATION
i (213) 2036727
® ADVERTISING
, (213) 2038450

i
|
|
|
f

PRODUCTION DIRECTOR Richard Agata

PH Y. Roger Zu

GRAPHICS: Teresa Dovidio, Tim Kummerow

ASSOCIATE ART DIRECTORS Marilyn Frandsen, Gary Van Der Steur

TYPoGRAPHY: Kent Thomas, Lucle Morris, Bill Mohr

CIRCULATION SERVICES COORDINATOR Kelley Schieffelin
CONTROLLER: Margaret Beckwith

assisTanT- Debbie Botengan

MAIL SERVICES: Rob Sparago, Matthew Parvis

Washington, DC 20045; FAX: (202) 783-0260
BUREAU CHIEF/ WASHINGTON EOITOR: Pat Clawson
ASSOCIATE EDITOR- Randall Bloomquist
ASSISTANT EDITOR" Vickie Ocheltree
DFFICE MANAGER: Deborah White
LEGAL COUNSEL: Jason Shrinsky

RECEPTION: Juanita Newton, Karen Mumaw, Dawn Garrett

WAJHINGTON: (202) 783-3822, National Press Building, Suite 807, 529 14th St. NW,

FAX: (615) 248-6655
BUREAU CHIEF: Lon Helton
ASSOCIATE EDITOR: Debe Fennell
CFFICE MANAGER: Phyllis Taylor-Sneddon

ADVERTISING COORDINATOR: Nancy Hoff

PROMOTIONS COORDINATOR Tina Leitz

READERS' SEAVICES COORDINATOR: JIII Smiley

SALES ASSISTANTS: Julle Lightner, Janet Parker
MARKETPLACE SaLES: Dave Carroll, lisa Glanzberg

NASHVILLE: (615) 244-8822, 1106 16th Avenue South, Nashville, TN 57212;

LOS ANGELES: (213) 553-4330; FAX: (213) 203-8450
VICE PRESIDENT/SALES. WESTERN REGION: Michael Atkinson

SALES REPRESENTATIVES: Jeff Gelb, Henry Mowry, Andre Roundtree

wagHINgTON: (202) 783-3826
VICE PRESIOENT/ SALES. Barry O'Brien
SALES REPRESENTATVE. Paul Curtin

NASHVILLE: (615) 244-8822
DIRECTOR /SALES: Vickl Layne

A WESTWOOD ONE COMPANY



www.americanradiohistory.com

24 e R&R October6, 1989

BOWEN FM PD

Carison Upped To OM At KRSP

Steve Carlson has been elevated
to the newly created OM position at
Carlson Communications Gold/
AOR combo KRSP-AM & FM/Salt
Lake City. A 17-year KRSP staffer,
Carlson has been PD at the AM
since 1981.

In addition, WZBH/Ocean City,
MD PD Ron Bowen has been nam-
ed PD at KRSP-FM. He replaces
Randy Rose, who exits after 11
years to pursue station ownership
in San Luis Obispo, CA.

Combo GM Alan Hague remark-
ed, “Steve’s knowledge of the
market will help direct our com-
pany into the *90s. Ron is a season-
ed AOR pro, and the two of them
should make for a terrific com-
bination that will help lead the FM
back to the top.”

Once a perennial market leader,
the FM has suffered a dramatic
ratings slide in the last year. Its
Birch 12+ has dropped 9.14.4,
while Arbitron shows the station
slipping 8.9-5.3.

Asked what the FM needs to do
to turn things around, Hague said,
“We need to capitalize on the equi-
ty we already have and simply be
the best rock 'n’ roll station in the
market. With 45 signals now in Salt
Lake, there’s been increased com-
petition from several stations, and
they’ve come at us real hard. Al-
most every type of rock is being
tried here.

‘“‘Losing our morning team (John
Carter & Dan Bammes, who de-
fected to crosstown AOR KLZX)
was particularly difficult,” Hague
added. “But we’re fighting back
even harder with a major advertis-
ing campaign, and we fully expect

to be back on top.”

Before becoming WZBH PD last
January, Bowen spent three years
programming in Key West at
WWUS and WAIL. He told R&R,
“It's a great opportunity to work
for a heritage AOR like KRSP. The
recent problems the station’s been
having are understandable given
the fragmentation that’s taken
place in the market. The biggest
mistake we could make would be to
make significant changes. I just
plan on bringing in some new
blood, hitting the streets real hard,
and emphasizing the station’s

strengths.”

=

Scroggs
Elevated To
WITH Station
Manager

Talk/Nostalgia-formatted WITH/
Baltimore has promoted Peggy
Secroggs to Station Manager.
Scroggs, who will report to station
owner James McCotter, will retain
her Business Manager duties.

WITH is awaiting FCC approval
for an ownership change to Atlan-
tic Coast Radio, the operators of
the Maryland State Network,
which supplies eight hours of pro-
gramming to WITH daily.

Scroggs joined WITH in January
from Baltimore’s Strategic Con-
cepts Ltd. ad agency.

Arista Announces Anniversary/AIDS Concert

Some 2000 metalists gathered in
Universal City, CA recently for the se-
cond annual Foundations Forum, spon-
sored by Concrete Marketing &
Management. Panels covered radio ex-
posure, commercial sponsorship, road
management, and more. Keynoter
Gene Simmons (pictured) of Kiss and
Simmons/RCA Records advised aspir-
ing metal stars to band together for
common goals.

Clark New
WGTR GSM

Jeff Clark has been elevated to

GSM at Cox combo WIOD &
WGTR/Miami. He served as
WIOD Sales Manager for the last
year.
“Jeff exhibits the style and sub-
stance it takes to be the best,” re-
marked WIOD & WGTR VP/GM
Michael Disney. ‘“To say we're ex-
cited is an understatement.”

Before moving to Miami Clark
was GSM at KIMN & KYGO/Den-
ver.

Entertainers and executives gathered recently to announce their involvement in Arista Records' 15th Anniversary/AIDS
Benefit Concert at Radio City Music Hall. A few of those commiited to the project are (I-r) actor and Co-Chairperson Michael
Douglas, Co-Chairperson Sandy Pittman, Arista artist Taylor Dayne, label President Clive Davis, and Co-Chairpersons

Jonathan Tisch and Scott Sanders.

Gosdin &

The Girls Greet Label Execs

Epic artists the Indigo Girls and Columbia artist Vern Gosdin mingled with branch managers at Nashville’s Vanderbilt Plaza.
Pressing the flesh are (I-r) Epic Records President Dave Glew, label Sr. VP Roy Wunsch, Indigo Girl Amy Ray, CBS Records
Division President Tommy Mottola, Indigo Girl Emily Saliers, and Gosdin.

Soto Promoted
To WALK GSM

WALK/assau NSM Tracy Soto
has been elevated to GSM, replac-
ing Barbara Ravinett, and will lead
a 12-member staff. Meanwhile, Sr.
AE Julian Ross is the station’s new
LSM.

WALK GM Ron Gold com-
mented, “Tracy and Julie have
been key members of WALK’s
sales staff since its acquisition in
1981 by American Media. With the
two of them now bringing their ex-
perience and enthusiasm to man-
aging our sales team, we're
stronger than ever in our ability to
service our clients.”

Soto told R&R, “I've seen the
station grow from number five
among Long Island stations to
number one in the world and I love
it. I've put a lot of blood, sweat, and
tears into it; we want to remain the
best radio station on Long Island.”

Soto joined the station nearly
eight years ago as an AE and has
been NSM for approximately three
years. She previously worked for
three years in sales at WGSM/
Huntington, NY.

KRFX Taps
Remington
As GSM

KBPI/Denver GSM Mark Rem-
ington has crossed the street to
take the same job at Jacor Classic
Hits outlet KRFX. He fills the va-
cancy created when Don Howe was
promoted to GM.

“If you can’t beat ’em, join 'em,”
remarked Remington, adding,
“Don Howe and I see eye to eye
when it comes to Jacor President
Frank Wood, who'’s a giant among
men. Frank reinvented the golf sw-
ing, and I only wish that someday
I'll get the opportunity to caddy for
him.”

Atlantic On
‘Street’ Beat

New Rap/Alternative
Black Division

Atlantic Records has created a
new division called Atlantic Street
to handle A&R, promotion, and
marketing responsibilities for the
label’s current and future rap and
alternative black music signings.

Based at the label’s New York
headquarters, Atlantic Street will
be headed by Sr. VP Sylvia Rhone.
Playing key roles are VP/Black
Music A&R Merlin Bobb and Man-
ager/Black Music Special Markets
Daryl Musgrove.

Rhone commented, ‘“‘Over the
past year we have scored sizable
successes in the rap arena with
such artists as MC Lyte, Kwame,
and most recently the D.0.C. The
formation of Atlantic Street allows
us to consolidate our impact on the
marketplace and to create a collec-
tive brand image for all our rap re-
leases.”

Lerner

Continued from Page 3
and beat them. At the same time
we repositioned the Beautiful Mu-
sic stations. We see ourselves as
the leader and innovator, and we
have a lot more tricks up our
sleeve.

“I built the station from the
ground up in November ’82 and
managed it for the first four years.
With Rich deciding to move on, I
thought this was a good time to
come back.”

Regarding promotion, Lerner
told R&R, “We’ve started a heavy
television campaign with (former
Philadelphia Eagles head coach)
Dick Vermeil as our spokesman.
We just concluded sponsoring a
major tennis tournament (the ‘Kiss
100 Tennis Invitational’) for the
third year. We received huge print
and television coverage. Our ‘Fre-
quent Listeners Club’ is now over
100,000 card-carrying members.”’

In addition to WSKZ, Lerner is a
principal in CHR WZOU/Boston.

WKSZ tied with WMGK for
eighth 12+ (4.6) in the spring Ar-
bitron and ranked 15th (3.1) in the
summer Birch.

Young ’N’ Restless Rocker

Cypress recording artist, soap star, and teen idol Michael Damian flashes his
perfect pearlies and his first gold record, for the single “Rock On.” Shown
backstage after an L.A. concert promoting Damian’s LP “Where Do We Go From
Here” are (I-r} Cypress Records President Craig Sussman, Damian, A&M Records
VP Billy Gilbert, Damian’s brothers and album co-producers Tom and Larry Weir,
and A&M Distributed Labels VP Chuck Gullo.
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Treat your listeners to five music-packed video treasures saluting the
greatest band of all time...The Beatles! Your winners could pick up
copies of the best selling music videos: THE BEATLES LIVE, JOHN

LENNON-LIVE IN NEW YORK CITY, and JOHN LENNON-
IMAGINE, as well as the informative documentary: THE PAUL
McCARTNEY SPECIAL and the full length biographical movie

JOHN AND YOKO, courtesy of SVS!

Promotional Window Call Tina Leitz at
November 14-26, 1989 in these markets:
Atlanta Los Angeles St. Louis
Baltimore Miami San Diego
Boston Minneapolis San Francisco
Chicago Nassau/Suffolk Seattle —
Dallas New York Tampa Ny
Detroit Philadelphia Washington, D.C. ®
Houston Pittsburgh M A RK ETI NG
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KCPX add
WXKS add
KWSS add
KLQ add

KUBE add

WNNK add
WKEE add
WRCK add
WROQ add
WKZL add
299 add

100KH! add 33
KF95 add 35
WPRR add 36
WWCK add 37
WQUT add 39
KQIZ add 40
WERZ add 40

...and many more!

“The Last Worthless

Evening”

One Of The
Most Added!
Over 40 Adds Including:

WZPL add 29

WPHR debut 33
KXXR 35-31

93Q 38-33
WAZY 32-26
Q98 debut 25
WBBQ debut 39
...and many more!

AOR TRACKS: - B
LP Sales Over PLATINUM!

Early Action:
WMMS debut 21
KEGL debut 20
KXYQ debut 26
B94 debut 28
WZO0U debut 33

TESLA

“Love
Song”

Top 5 Requests
on MTV!

Exploding At:
WDFX 15-12 (HOT)
KWOD 13-10 (HOT)
92X 18-14 (HOT)
PIRATE 19-17
WOKI 15-7 (HOT)
KIXY 10-3 (HOT)

Over 20 Adds Including:

KATM 24-15 (HOT) WMMS add
0K95 20-12 (HOT) KXYQ add
FM104 17-11 WPHR add
WNYP 35-27 FLY92 add
KROY debut 31 KJ103 add
WHHY add
WPXR add
WWCK add
K106 add

...and many many more!

LP Sales Over 900,000 Units!
AOR Breaker! AOR Tracks: C

Top 10 Most Requested AOR Track!

S

GEFFEN

RECORDS

Sony’s Entertainment Package:

Such A Deal?

ony’s purchase of CBS Records and

just-acquired Columbia Pictures for

$5.5 billion or so, as guided by Walter
Yetnikoff, may turn out to be the deal of the
decade. Insiders say Sony may spin off a
portion of its “American Software Division” to
outside investors via the Tokyo Stock
Exchange. The likely windfall profit could result
in an immediate break-even situation — or
better — or at the very least, cut the cost
of the deals by more than half.

You read it here last week . . . now
entertainment lawyer Peter Paterno has
publicly acknowledged he’s talking with Disney
about heading a new, hi-profile record label.
So far no contract, though. Reportedly, the
label would be called Touchstone Records.

As ST's inkstained wretches went to
press, it appeared likely that WYNF/Tampa PD
Carey Curelop would fill the KLOSIL.A. PD
slot that's been open for Lord, these nearly
nine months. Curelop and KLOS GM Bill
Sommers declined comment.

Has PolyGram Records President Dick
Asher been too successful for PG’s European
bosses? That might well be the reason behind
the rumors about his departure that have
been flying around for weeks. Whatever
happens at PolyGram, however, he’'s not —
despite what you may have been reading
elsewhere — heading for Capitol to replace
David Berman as President.

Speaking of Berman, ST's bunny ears hear
he may be headed back to Warner Bros.
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Irving Azoff reacted to last week’s ST
item about buying 50% of H.K. Management,
saying, “I'll never return to management.”
Nevertheless, Azoff did move into the H.K.
offices.

And while Azoff may never take another
3am phone call from an artist, ST still predicts
he'll soon own a piece of H.K.

Frankie Crocker has returned to WBLS/NY

as afternoon personality and APD to
programmer Ray Boyd.

Longtime KROQJL.A. Assistant PD/MD
Larry Groves is toast. Look for GM Trip Reeb
and PD Andy Schuon to handle those duties
for now.

Btk Hely For 4
Hugo Victims Continues o

i

‘Those areas hit by Hurricane Hugo
two weeks ago are still busy putting
‘things back together, and help is stif
“arriving from radio stations across the
~ nation. WNMB/North Myrtie Beach, SC
recently ratsed $16, OQG inha seven- nour
radiothon for the Hed Cross Hwncane -
_Relief Fund. L s
- Last Satwday {10/1}, aﬂ Binghamton,
i NY ' radio stetsqgs banded togethar fora
‘ ‘Hugo Help-A-Thon™ that not only rwed e
W $75OQHbUf @K)g%d tmee o ?‘;H ~
50-fo tmckswetnfaoﬁwwppxest’éx 2
' | = G

- HHOCK £ g
kSt Gl et S

Last Thursday (9/28) WPLJ/INY night
rocker Domino announced that Power 95 was
presenting New Kids On The Block as the
grand prize in a school spirit contest.

Apparently that wasn’t exactly the
agreement that had been made between
Columbia Records.and WPLJ. ST hears that
the promotion was supposed to be a
soundcheck prior to one of the New Kids’
scheduled concerts. Columbia reportedly
pulled the promotion, based on the
misrepresentation.

Nevertheless, Power 95 is back on the air
with the promotion, and is attempting to
purchase tickets at scalper prices —
reportedly in excess of $200 a seat
of the remaining New Kids concerts.
Reportedly the station already has spent more
than $200,000 to purchase 2000 tickets. No
one from WPLJ or Columbia was available for
comment.

ST also hears that crosstown rival Z100 —
which has done a school spirit contest for the
past four years — has had the term *school
spirit” service-marked. Look for possible legal
fireworks.

— to any

Continued on Page 31

ALELAWO0D AVE  BUFFALD. NEW YORK 14201
pOUG DOMBROWSKI

] Could Be Wild

comotion - marketing

(716) 885 - 5200
BRUCE MOSER

S

CONGRATULATIONS

WEME

#1 For Your First 20 Years—
Best Wishes For The Next
20 Years At #1!
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Continued from Page 28

WIOQ/Philadelphia VP/GM Mike Marder
and GSM Gus DeJohn are out. The new GM
is Gil Rozzo, who segues from the same slot
at KLUV/Dallas.

As ST went to press, one Top 50 GM is
more than a leetle miffed that his station’s
. owner decided to go on the bird without first
discussing the plan with him. The Southern
station — with legendary calls — recently
imported both the GM and PD.

Judy Vertucci has landed the RCA
vicago Local Promotion Mgr. gig, replacing
ive Remedi, who was elevated to Midwest
.gional Sales Director. Vertucci comes over
m the Midwest promo slot at B & W
Arketing.

Concurrently, Chris Hensley has been
tapped to handle the
Cleveland/Detroit/Buffalo/Pittsburgh region for
RCA. Hensley's background includes
promotion stints at EMI and RPM, and
management for Epic recording artists

ain People.

WGFXINashville PD Leigh Jacobs has
gned to take an as-yet-unannounced East
sast PD gig. Former WYBR/Rockford, IL and
KISS/San Antonio PD Mike Thomas has been
named acting PD at 'GFX, and is the lead
candidate to land the permanent position.
Trailing in the wake of Jacobs's exit -
comes word that MD Michael Butscher has
also left 'GFX to take up the programming
reins at a Baltimore-area outlet. Could that
station be WHFS/Annapolis?

Ty Braswaell is the new Elektra Promotion
Marketing Manager for the Southern
California/Arizona region. He replaces Del
Williams, who was upped to Regional Director
West Coast CHR. Braswell most recently
worked with Jackson Browne’s management
company.

Sherry Winston has exited the National
Director/Jazz Promotion post at Columbia
Records to devote fulltime efforts to her
recording 'n’ performing career. Winston
recently signed with the William Morris
Agency and is presently at work on her third
solo album.

Lee Michaels has resigned as GM of the
Gavin Report, and will start his own
consultancy — to be called Lee Michaels &
Associates — which will concentrate on
working with Urban stations.

Already inked: Urban/AC
WMMJ/Washington, WMYK/Norfolk, and
WDKX/Rochester. Reach Michaels at (415)
898-5147.

Virgin CEO/founder Richard Branson is
going to attempt to become the first person to
ever cross the Pacific Ocean in a hot air
balloon! (He already holds the record for an
Atlantic hot air balloon crossing.)

Look for this particular Virgin voyage to
take place in late November. Branson'’ll depart
from Japan and chart a course for California.
No date for his ETA, as it all depends on the
jetstream.

K101/SF MD Sandy Chin resigned last
Friday (9/29), and has the inside track on
Elektra's local NoCal promo gig. The Fairmont
AC now has PD and MD openings.

ST hears that Power 93/Tampa PD Marc
Chase has offered the APD/MD slot to
WOMX/Orlando night jock B.J. Harris.

Other changes at Power 93 have Dave
The Batman moving from late nights to
middays, while ‘‘Hollywood’’ Jeff Lawrence
slides into to an off-air production slot.

Meanwhile, those late nite crazies from
Y107/Nashville, Tim & Tom are joining Power
93 for latenights under the nom de air of the
“Two Little Pigs,” and Missi Whitaker —
formerly in promotions at Y107 — also segues
over to Power 93’s promo department.

And . . . the latest Power 93 on-air
shenanigans have jocks asking folks to “Flip
'Em The Pig” (otherwise known as the
infamous one-fingered salute) if they like
Power 93.

As ST's printer’s devils went to bed,
Super Club North America announced the
European retail giant had reached a definitive
agreement to buy the 167-outlet Record Bar
US retail chain. No word on the purchase
price.

Enigma ups Ron Cerrito from
Director/National Alternative Promotion to
Director/National Rock Promotion West Coast.
(Mark Diller remains as Cerrito’s counterpart
on the East Coast.)

Meanwhile, Amy Seldenwurm segues
from Manager to Director/National Alternative &
College Promotion. All will report to Enigma
VP/Rock Promo Jon Kirksey.

Allan Chapman exits the VP/GM slot at
CHR WOVV/West Palm Beach to become
GM at crosstown Country outlet WIRK.

Coming out of her apartment at 4:30am
on her way to work Tuesday (10/3),
KOSTI/L.A. morning show producer/Promo
Director Pam Baksr was mugged! The would-
be thief tried to steal her purse, but Baker
refused to surrender the handbag. Fortunately,
neighbors came to her rescue and beat up the
mugger, holding him until the police arrived.
Although her clothes were torn, a
scraped 'n’ bruised Baker still made it to work
on time! Baker told ST she wasn’t concerned
about losing her money or her credit cards,
she just didn't want to stand in line at the DMV
to get a new driver’s license!

WMMS/Cleveland afternooner Ruby
Cheeks is out — but under contract until
December 31 or her next gig. Reach her at
(216) 838-5121.

Meanwhile, the Buzzard’s new lineup has
midday man T.R. Rezny moving off-air and into
the production room to replace the ousted
Tom O’Brien.

Middays will be filled by Craig Kilpatrick
from nights, Lisa Dlllon has moved from the
morning zoo with Jeff & Flash to afternoons,
and the new night-rocker is 'MMS engineer
Ric Rocko ‘“The Rock Dog’’ Bennett.

WMZQ/Washington late-nighter Dave
Kellogg is out after 12 years. Former
crosstown WKYS 11-year vet Chuck Davis
will replace Kellogg.

Continued on Page 32
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On Over 50 Reporters
13 Debuts This Week:

CKOI deb 35  WOKI deb 30  95XIL deb 33
KWOD deb 34 KTUX deb 38 G98 deb 40
99WGY deb 37 FM104 deb 29 WOMP deb 40
WBBQ deb 36 KZZU deb 38 KFBQ deb 34
WROQ deb 13

Action:

KEGL 19-17  WPST 31-29  KPAT 39-36
KXXR 36-32  KNIN 35-31  KFMW 39-29
100KHI 39-37 99KG 35-30  OK95 33-28
New This Week:

99WAYS KWNZ WKFR

WKDD WKSF KTRS

KSND KIXY KMOK

Billboard LP Debut 98*
AOR Track @-©!
American Tour Begins Nov. 4th

THE FIrRST SINGLE FROM THE LP

CHANGE
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ACTIVE ROTATION ON

PrRODUCED BY TONY VISCONTI
DirecTIiON: ELLIOT ROBERTS
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ME OVER"

Frankie Blue (Z100):
“Number-One-Selling 12" in N.Y.! EXPLOSIVE!”

Harley Davidson (KGGI):
“We love the record. IT'S A SMASH!
Selling well in southern California’

Dave Shakes (WTIC):
“Slow jam secret weapon of the Fall. Sales
& requests will follow your airplay for sure!”

EXPLODING AT:

WPLJ 18-12 (HOT) KMEL 11-6

7100 17-14
WEGX add 29
B97 add 29
KTFM add 26
B96 add 29
X100 add

HOT97 4-4 (HOT)
w100 8-8

WPGC 1-1 (HOT)
HOT102 35-27
PWR106 add 34
KGGI 9-4 (HOT)
FM102 18-14 (HoT)WRVQ add

W

RECORDS INC

HOT977 add

WTIC 14-7 (HOT)

WCKZ 16-11 (HOT)

KITY 28-24 KJ103 add
KISN 34-31 299 24-17
KKLQ 23-21 KNMQ add
KC101 KKXX
WSPK KKMG 31-23
K106 deb 32 HOT96 add
KzzB 28-24 KIKI add 25
KZFM add Kama
KPRR deb 34 KDON add
WAPE KNRJ
WQUE

- 18% Hot Reports with

U]  63%stations playing charted!
OVER 300,000 units sold!

STREET TALK -
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Continued from Page 31

Is Japanese Telecom backing
Broadbeard Productions and preparing to get
into the US record manufacturing business?

WIOQ (Q102)/Philly hosted the “Q Open
House Party” for about 200 folks in the
record community last Wednesday (9/27) at
Club Enchante. VPs, directors, local promo
domos, and indies all gathered to honor oldies-
but-goodies Matty Singer, Juggy Gayles, and
Moe Preskell for their L-O-N-G years in the
biz.

The folks from the City of Brotherly
Cheesesteaks even gave Bobby Poe a plaque
for all the plaques that the Poe Kat’s given to
everyone else over the years. ST hears the
limos lined up outside the joint stretched all the
way to Market Street.

Former WNOR/Norfolk and
WMYG/Pittsburgh PD Ron Reger is the new
Program Manager for Norfolk-based Radio
Services. Reger will oversee the company’s
public radio stations, including WHRO/Norfolk.

WZBH/Ocean City, MD will not only lose
PD Ron Bowen — who's splitting to take the
KRSP/Salt Lake City PD job (see Page 24) —
but also MD Jeni Gipe, who'll be leaving to
take on the Asst. PD/night rocker duties at
new Classic Rocker KVFX/Modesto.

Gipe’s been replaced by Seth Michaels.
Bowen'’s replacement will be announced
shortly.

KCAQ/Oxnard MD Greg Williams joins
Pirate Radio as a swing/production
personality. KCAQ's Annie Sage takes over
his old MD chair.

Congratulations to Elektra Entertainment
Chairman Bob Krasnow on receiving the 1990
Humanitarian Award from the T.J. Martell
Foundation for Leukemia, Cancer and AIDS
Research. The offical presentation will take
place on June 8 at Avery Fisher Hall, Lincoln
Center, in NYC.

New Columbus, GA AOR WVRK has
named Blake Watson OM.

Kim Travis, consultant with Drake-
Chenault for four years, has left to launch
Kim Travis Programming Consultants. Reach
him at (505) 897-1376.

Could L.A. rivals KABC and KFI be back in
court shortly over the use of the words “Talk
Radio”?

Howie Castle, morning newsman at
Z298/Memphis, has been upped to MD,
replacing MD/afternooner Robert Harder, who
joined Jim Wood for mornings at KWSS/San
Jose.

Meanwhile, Charles Henry comes aboard
Z98 for afternoons and parttimer Randy
Young is now doing nights.

With the station sold to Diamond
Broadcasting, VP/Programming Randy Lane
will part company with Dittman, but will stay
on as a consultant when the sale goes through
in January. Reach him at the station at (301)
529-0098.

The correct phone number to reach Jim
Wood & Associates is (216) 722-7041.
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WYNY/NY morning man Scott Carpenter
was wondering on-air whether CBS-TV anchor
Dan Rather wears pants while on-camera,
since he never stands up. Rather was literally
in a lather when he heard the question — he
was in the shower at the time — and called
Carpenter to verify that trousers were indeed a
part of his on-air wardrobe.

Now that PD Bill Cahill is on the j-o-b at
94Q/Atlanta, he's already gotten rid of the
more obscure cuts the station was airing.
Don’'t expect to hear Murphy & McKeever
immediately, as research is coming in to
determine the station’s direction, focus, and
presentation.

Melissa Corrales has been upped from
Assistant to Atlantic VP/National Promo Lou
Sicurezza to National Pop Promo Field
Coordinator.

Hank Talbert, Capitol VP/Black Music
Promotion is out. VP/GM Black Music Division
Step Johnson is handling things for now.

Congrats to the Big Red Army at
Columbia on a three-format, out-of-the-box
Breaker with Billy Joel's “We Didn’t Start The
Fire.” Joel, incidentally, is recovering nicely
from his recent kidney stone operation.

Accelerated Chart Movement and A.D.
Muscolo Promotions have moved, and have
new phone numbers. Reach ACM at (818)
341-8414; Muscolo at (818) 341-9173.

"Twas almost prezactly a year ago
that WSIX/Nashville Sports Director Duncan
Stewart camped on a billboard for five weeks,
waiting for a Tennessee Volunteers football
victory. You also may recall that at one point
Stewart fell from his 40-foot perch, puncturing
his shin and hurting his back, and ultimately
undergoing surgery for a herniated disc.

Well, 'SIX and its insurer just recently
settled a workman’s compensation case
wherein Stewart was awarded $231 a
week for the next 88 weeks. (That's $20,328
by our finger 'n’ toe count.)

ST's bloodshot eye-to-the-newsstand
couldn’t help but notice that three-page photo
feature on NBC Radio Talknet host Bruce
Williams in this week’s issue of People.

Set your sundials for the R&R Convention
1990, May 10-12 at the Century Plaza and
JW Marriott Hotels in Century City/L.A.

Kiddos and superlatives to Adult
Contemporary Concepts President Tom
Watson and his wife, Mollie, on the birth of
their son, Blayne Fenimore (9/22).

Congrats to Sound 70/Nashville VP Wade
Conklin on his marriage to Lisa Sargent last
week (9/26).

And . . . congratulations to R&R CHR
Editor Joel Denver and Ria Sinclair on their
upcoming marriage in Malibu on Saturday

WPLJ/NY PD Gary Bryan flew Hollywood
Rusty Humphries in from KBEQ/KC to do
some weekend shifts under the name Big
Johnson! Is the Big Man headed for the Big
Apple?


www.americanradiohistory.com

MARKIE

“JUSTAFRIEND"

THE NEW SINGLE

FROM THE ALBUM THE BIZ NEVER
SLEEPS PRODUCED AND MIXED BY
THE DIABOLICAL B1Z MARKIE
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Newcomers KQLZ, KODJ
Shake Up Los Angeles

During recent months, an unprecedented level of in-
dustry attention has been focused on the launch of KQLZ
(Pirate Radio)/Los Angeles. What has gone largely unre-
ported, however, are several other important format and
call letter shifts that have significantly affected Los

Angeles listening.

Since January, there have been
six call letter and/or format
changes, several debuts, and one
frequency swap:

January:

* KWKW (Spanish) moves to
1330 kHz (from 1300)

¢ KFAC (AM) (Classical), which
had been at 1330 kHz, discontinues
broadcasting

¢ KAZN (Asian) signs on at 1300
kHz
March:

* KNX-FM drops AOR for oldies,
becomes KODJ

« KMPC-FM tightens AOR tar-
get, becomes KEDG (The Edge)

* KIQQ (Soft AC) drops format
and calls to become Rock/CHR
KQLZ, Pirate Radio
April:

¢ KEDG drops AOR in favor of
Soft AC
September:

¢ KFAC-FM drops Classical for
Rock/Urban/CHR hybrid as
KKBT.

Using data gleaned from Birch
Monthly Trend Reports, here is a
graphic portrayal of the evolution
of two new L.A. contenders: KQLZ
and KODJ. Both stations experi-
enced changes in audience com-
position. KQLZ, by switching from
Soft AC to Rock/CHR, shifted its
core demo from 3544 to 18-24.
KODJ’s adoption of Oldies (a de-
parture from its AOR days as
KNX-FM) caused it to move in the
opposite direction, from a core of
2534 to 35-44. And both stations
have been highly successful (see
G-1).

‘Welcome To The Jungle’

KQLZ’s TV campaign slogan
was prophetic for media buyers
and competing programmers in
the now-volatile L.A. CHR market.
As Pirate Radio rocketed from a
1.5 AQH share (persons 12+) in
February-March to a 6.7 in May-
June, all other format competitors
experienced varying degrees of
softening. Hardest hit were KROQ
and KLOS.

The effect of Pirate’s format
change was immediate and dra-
matic. Not only did its total au-
dience share double within 30 days,
but the Pirate audience profile also
shifted markedly. As can be seen,
the most dramatic changes occur-
red early on: the 3544s were rapid-
ly replaced by teens and 18-34s (see
(G2,3,4).

KODJ Seizes The Moment

The significance of Westwood
One hiring Scott Shannon to pro-
gram KQLZ was apparently not
lost on KODJ owner CBS Radio.
Long before the on-air debut of
KQLZ, CBS laid the groundwork to
introduce its Oldies format to L.A.
listeners.

Anticipating KIQQ’s abandon-
ment of Soft AC, KODJ program-

Tom Birch

mers may have contemplated the
opportunity to capture a share of
the disenfranchised KIQQ au-
dience — the very people an Oldies
station covets: 25-54 adults. As can

By Tom Birch

be seen in the pie chart (G-5),
KIQQ’'s primary cume-sharing
partners were KRTH, KOST, and
KIIS-FM.

KODJ programmers may also
have noted that KTIS would be busy
defending its younger flanks
against the Pirate Radio attack.
KOST and KBIG, already well-
established in the market, would
most likely pull out the stops to at-
tract KIQQ cumers.

Rather than risk getting lost in a
tight and expensive AC battle,
KODJ opted instead to take on
KRTH — the only Oldies competi-
tor locally available on FM. That
decision appears to have paid off,
as KODJ moved to within .4 of
KRTH-FM within 90 days after
adopting its new format.

And KODJ’s changes in demo-
graphic composition were equally
as fast — and dramatic — as
Pirate Radio’s. Within 60 days of
its format switch, KODJ had a new
core demographic: 3544. Within 90
days, the harder-to-get but easier-
to-keep 45-54s had found KODJ . . .
and KODJ’s core widened to 35-54
(see G-6, 7, 8).

KODJ AQH Demographic Composition
% Of AQH
50.4%
G-6
16.8%
12.8%
oty
4.0%
0% ! A
Teens 18-24 25-34 3544 4554
! January-February 1989
% Of AQH
48.1%
G-7
152%  43.0%
71%
4.8% I _L
Teens 18-24 25-34 3544 4554
March-April 1989
% Of AQH
35.3% 36.8%
-G-8
11.6%
5.2%
2.6%
o [ b
Teens 18-24 25-34 35-34 45-54
~ May-June 1989

Persons 12+ AQH Audience,
Monday-Sunday, 6am-Midnight

G-1 % Gain
January-  March- May- Jan-Feb to
February Aprit June May-June
KODJ 12,500 26,900 46,500 272%
KQLz 29,200 53,200 103,000 254%

G-2

G-4

KQLZ AQH Demographic Composition

% Of AQH
53.4%
22.3%
15.4%
3.4%
0,
1-0 /o r_Li
Teens 18-24 25-34 35-44 45-54
January-February 1989
% Of AQH
34.4%
21.1% 25.6%
10.5%
. 6.4%
Teens 18-24 25-34 35-44 45-54
March-April 1989
% Of AQH
31.8% ,
26.2% 2’§.4 %
|
l 11.3%
, . 1.3%
| & ! i m— N
Teens 18-24 25-34 35-44 45-54

May-June 1989

KIQQ Adults 25-54, Cume Sharing, Winter 1989

Source: Birch Radio Quarterly Summary Report,
Los Angeles, Winter 1989
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KEN BARNES

New Artists Still Rolling Along

Formats Becoming More Exclusive

New artists are still breaking at a consistently high
level this year, with an alltime record looking extremely
likely. But artist crossover to new formats was markedly
lower this quarter than in the two previous quarters, and
fewer new artists went on to score Top 15 hits.

The total of new artists achieving
their first-ever Breaker this past
summer (third quarter) was 39.
That brings the year-to-date total
to 126, a pace which threatens the
1987 year-end record of 147 new art-
ists broken.

In some of the new categories I
introduced in this year’s quarterly
new artist tallies, however, the new
artist news is not so cheering. Only
11 artists who had already broken
in a format earned their first
Breaker in a new format, com-
pared to 18 in the second quarter
and 20 in the first. And whereas
previously AOR and Urban broke a
couple of artists who’d first broken
in another format, this time there
was no crossover in those direc-
tions — all the new format Break-
ers came in CHR and AC, the more
traditional cherry-picking
crossover formats.

Also, 29 artists scored their first
Top 15 hits this past quarter, com-
pared to 45 in the second quarter.
However, the 29 figure may turn
out to be a return to normal level,
as the first-quarter number was 32.
As we look at these trends through
the years, they should become
clarified.

CHR’s Borrowed Breakers

CHR had its worst quarter I can
recall for breaking new artists first
— only one act, the veteran B-52’s,
earned its first-ever Breaker in
CHR. In the second quarter, there

CHR |

!
First-Ever Breaker J
B52’s (Reprise) :
First CHR Breaker |

Babyface (Solar/Epic) !

Bad English (Epic) :

Joff Healey Band (Arista) |

Grayson Hugh (RCA)

Skid Row (Atlantic)

Soul Il Soul (Virgin)

First CHR Top 15

(Capitalized = first-ever Top 15)

Babyface (Solar/Epic)

CURE (Eiektra) |

Dino (4th & Broadway/isiand)

Great White (Capitol)

Jeff Healey Band (Arista)

MICHAEL MORALES

(Wing/Polydor)
Skid Row (Atiantic)
Soul I Soul (Virgin) J

Christopher Williams helps keep
UC on a record pace

were seven such acts and in the
first quarter, ten!

But six other acts scored their
first CHR Breakers this summer,
and eight more hit Top 15 for the
first time, with the Cure and
Michael Morales reaching Top 15
for the first time anywhere.

Big Quarter For AOR

AOR contributed 13 first-time
Breakers, its best total of the year
and one of its best quarters ever.
As usual, a few of these are “‘cour-
tesy” new artists — ABWH being
the main offenders, with Jefferson
Airplane and Ten Years After
groups of ancient lineage who just
happened never to hit Breaker in
R&R before.

- AOR
- Tracks

! First-Ever Breaker

| Anderson, Bruford, Wakeman,
Howe (Arista)

Blue Murder (Geffen)

Bonham (WTG) |
| D.A.D (WB) |
| Giant (A&GM) |

Jefferson Airpiane (Epic)

Mick Jones (Atlantic)

Trevor Rabin (Elektra)

Stage Dolis (Chrysaiis)

Ten Years After (Chrysalis)

Texas (Mercury)

Tora Tora (A&M) |
‘ World Trade (Poiydor)

First AOR Top 15
(Capitalized = first-ever Top 15) |
BLUE MURDER (Geffen) |
MICK JONES (Atlantic)

SKID ROW (Atlantic)
STAGE DOLLS (Chrysalis)
TANGIER (Atco)

Last quarter the Cure and 10,000
Maniacs crossed into AOR after
previous successes in (respective-
ly) CHR and AC, but no one repeat-
ed that trick. The format did con-
tribute five first-time AOR Top 15
hitters, all of whom were garnering
their first Top 15s ever.

AC Steady, More Or Less

For the third straight quarter,
AC brought forth five first-ever
Breakers, including the 30+-year
legend Dion. Crossover AC Break-
ers were down from seven apiece
the first two quarters to five,
though they came from AOR,
CHR, and UC for an impressive
spread. First AC Top 15 artist were
way off second quarter’s 13 but
even with the first quarter’s five.

Country Sets A
Record Early

After two strong quarters for
new artist debuts, the pace was
maintained in Country this time,
with seven more new artists added
to the previous 13. That means that
in just three quarters, Country has
passed its previous four-quarter
record of 18 new artists broken.

Are they sustaining their suc-
cess? Well, in spring four new art-
ists made it to Top 15 for the first
time, and two more pulled it off this
past quarter (congrats to Suzy
Bogguss and Lionel Cartwright),
S0 signs are promising.

Dion (Arista)

John Farnham (RCA)

Souisister (EMI)

Darryl Tookes (SBK)

Andreas Voilenweider {Columbia)

|

’ |
First-Ever Breaker ‘

|

!

| First AC Breaker

| Jeff Healey Band (Arista) l
Jefferson Airplane (Epic)

Bonnie Raitt (Capitol) |
Roxette (EMI)

Jody Watley (MCA)

First AC Top 15 I
(Capitalized = first-ever Top 15)
DION (Arista)

TIM FINN (Capitol}

Joff Healey Band (Arista)
| van Morrison (Mercury)
Donny Osmond (Capitol)
Surtace (Columbia)

After almost ten years the -52’s were ready for a Breaker, nd they got“

it in CHR

Daniele Alexander adds to Coun-
try’s record-breaking new artist
total

AC makes Darryl Tookes SBKs
first new-artist Breaker

UC Amps Down A Bit

Although Urban still tied for the
most first-time Breaker artists
with 13, that number was down
from winter’s 16 and spring’s 15.
The overall momentum of 44, how-
ever, is strong enough to threaten
1987’s record of 58 new artists.

The first UC Top 15 category
held steady at eight (it was nine
last quarter, eight the quarter
before), and all of them were
reaching Top 15 for the first time
anywhere.

| |
- Country |

| First-Ever Chart Debut

Daniele Alexander (Mercury)

| Billy Hill (WB)

| Jann Browne (Curb) |
Shelby Lynne (Epic)

| Travis Tritt (WB)

] Wild Rose (Universal)
Zaca Creek (Columbia) l

‘ First Country Top 15 i
(Capitalized = first-ever Top 15)
SUZY BOGGUSS (Capitol)

‘ LIONEL CARTWRIGHT (MCA)

This year's AOR Giant?
Label Listings So Far

A quick look at label totals for
the first three quarters shows Co-
lumbia solidly in front with the
largest number of first-ever Break-
ers, 13, with Polydor, RCA, and
E/P/A tied at nine. Crossover
Breakers (artists with previous
Breakers extending their territor-
ies by breaking in a new format) is
led by E/P/A and Virgin with six
apiece, while most first-time Top
15s is narrowly held by Virgin with
11, just ahead of Capitol and
Polydor with 10 apiece. Final
standings -vill appear in January.

ucC

First-Ever Breaker

After 7 (Virgin)
Mikki Bleu (EMI)
Chill (Orpheus/EMI)
| Rhonda Clark (Tabu/CBS)
Entouch (Vintertainment/Elektra)
Finest Hour (Polydor}
D’Atra Hicks (Manhattan/Capitol)
Big Daddy Kane (Cold Chiliin'/ l

Reprise)
Terry Tate (Atlantic)
| Three Times Dope (Arista)
| Christopher Williams (Geffen)
l Wrecks 'N’ Effect (Motown)
|

Young MC (Delicious Vinyl/Island)

First UC Top 15 |

(Capitalized = first-ever Top 15)
| AFTER 7 (Virgin)
| SHARON BRYANT (Wing/Polydor) |
| RHONDA CLARK (Tabu/CBS)
| D’ATRA HICKS (Mantattan/
Capitol)
MOTHER'’S FINEST (Capitol)
| DAVID PEASTON (Geffen)
SYBIL (Next Plateau)
l CHRISTOPHER WILLIAMS |
(Geffen)

l
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HETONIGHT—THE BEST OF SHOOTING STAR
CHR Significant Action
22/8 Including

PIRATE add

- KBEQ add
KXXR 11-9 HOT

WROQ KRZR
- KZ106 KzZzU
WPXR 32-26 WPFM 34-28
KLQ KPAT 30-25
AT KATM OK95 34-24
Vit L KSND
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Elton, Duran Duran Stop Traffic

MONDAY, OCTOBER 16

1957/After being rejected by several record companies, Sam Cooke brings "You Send Me" to Keen Records,
which releases it. The song sells over 2 million copies.

1972/Creedence Clearwater Revival disbands.

1976/Stevie Wonder releases “Songs In The Key Of Life.” It becomes his biggest-selling album.

1985/"Sun City,” an all-star anti-apartheid single organized by Little Steven, is released.

1986/Concert sequences for “Hail Hail Rock & Roll" are filmed in St. Louis. Despite a public feud, Keith
Richards jams with Chuck Berry. Richards later tells reporters, | could have killed him.”

Born: Bob Weir (Grateful Dead) 1947, Joe Williams 1918

TUESDAY, OCTOBER 17

1960/Dion & the Belmonts break up.

1967/The rock musical '‘Hair” premieres at New York’s Public Theater.

1969/The Kinks begin their first US tour in four years. They'd been barred from performing here by the American
Federation of Musicians because of previous drinking and fighting onstage.

1986/REM's Michael Stipe displays two “Miller Music” banners he tore down during concert appearances. “We
don't believe in corporate sponsorship,” he explains. I wouldn’t drink Miller if they paid me.” Also, “Round
Midnight,” featuring Dexter Gordon and Herbie Hancock, opens nationally.

Born: Earl Thomas Conley 1941, Ziggy Marley 1968

WEDNESDAY, OCTOBER 18

1952/Hank Williams marries Billie Jean Jones Eshiiman.

1966/Jimi Hendrix makes his concert debut at France's Olympia Theatre. Rave reviews by Pete Townshend,
Eric Ciapton, Jeft Beck, and Brian Jones encourage the British press to herald Hendrix as the next big star.
1967/The antiwar comedy “How | Won The War,” starring John Lennon, premieres in England.

1968/Lennon is arrested for pot possession in London. The arrest will become the backbone of US Immigration's
multi-year battie to deny Lennon citizenship.

1986/Fieetwood Mac's Christine McVie weds Portuguese composer Eduardo DeMendonca.

Born: Gary Richrath (REO Speedwagon) 1949, Chuck Berry 1926, Laura Nyro 1947

Charlotte Caffey, Patrick S/mmons Tom Petty, Bob Weir

THURSDAY, OCTOBER 19

1952/Hank Williams Sr. and new bride Billie Jean repeat their wedding vows in front of a New Orleans concert
audience.

1955/Jim Reeves joins the Grand OI' Opry.

1966/Jeft Beck quits the Yardbirds as the group begins its first American tour. Jimmy Page takes over lead
guitar chores.

1968/Peter Frampton sits in with Small Faces at the invitation of Steve Marriott. The two later leave their
respective groups to form Humble Pie.

1987/Production begins on “Bird,” director Clint Eastwood's biography of jazz great Charlie Parker.

Born: Patrick Simmons (Doobie Brothers) 1945, Jennifer Holliday 1960, William Hart (Delfonics) 1947,
Jeannie C. Riley 1945, the late Peter Tosh 1944, George McCrae 1944

FRIDAY, OCTOBER 20

1967/Red Foley and Jim Reeves are elected to the CMA Hall Of Fame.

1976/Led Zeppelin's concert movie, “The Song Remalns The Same,” premieres in London.

1977/Three members of Lynyrd Skynyrd — Ronnie Van Zant, Steve Gaines, and Cassie Gaines — are killed in
a Mississippi plane crash.
' 1987/Citing earnings of less than $8000 in 1986, Andy Glbb files for bankruptcy.

1988/R&R celebrates its 15th anniversary. The L.A. Dodgers mark the occasion by winning the World Series.
Born: Tom Petty 1953

SATURDAY, OCTOBER 21

1958/n New York, Buddy Holly wraps up what will be his last studio session, recording several songs including
“Raining In My Heart.”

196 1/Bob Dylan begins recording his first album.

1971/Mick and Bianca Jagger have a daughter, Jade.

1975/Elton John is awarded a star on the Hollywood Walk Of Fame. Police are forced to block off streets
because of the crowd.

1988/Duran Duran holds a free concert in the Capitol Records parking lot for 5000+ screaming teens.

Born: Elvin Bishop 1942, Charlotte Caftey (Go-Go’s, Graces) 1953, Steve Cropper 1941, Manfred Mann
1941, Lee Loughnane (Chicago) 1946, Steve Lukather (Toto) 1957, Dizzy Gillespie 1917

SUNDAY, OCTOBER 22

1964/The Who, then known as the High Numbers, land their first major label audition — with EMI — and are turned
down.

1966/The Beach Boys release a rock & roll classic, “Good Vibrations.” Also, Ernest Tubb is elected to the CMA
Hall Of Fame. Exactly one year later, Eddy Arnold wins the same honor.

1971/“Heard this cat Shaft is a bad mutha . . ."" — “Theme From Shaft” by Isaac Hayes is released.

1976/Keith Moon plays his last North American show as the Who wraps up its tour in Toronto.

1988/Stevie Wonder plays a mostly-oldies/album cut set at L.A.'s Pacific Amphitheater, but is forced to end early
because of a community curfew.

Born: Shelby Lynne 1968, Bobby Fuller 1943, Eddie Brigati (Rascals) 1946
—Paul Colbert

WYT-americanradiohistorv.com
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But Seriously,’’ Phil Collins Finally

Completes New Solo Album

HIL COLLINS finally completed his new solo LP,
his first in five years, last week. He told ROL the
title will be ““. . . But Seriously,” adding, ‘This
sounds so weird talking about it, but I've spent years wait-
ing to do it. Some of the lyrics on the album are a lot
deeper than what people think I would normally write

about.”

The album is due out on Novem-
ber 20, and will be preceeded on
October 23 by the single ‘‘Another
Day In Paradise,” a song about
homelessness, which Collins
claims came to him spontaneously
one morning.

Other tracks deal with subjects
ranging from Northern Ireland to
South Africa. “I don’t want to come
on all profound and on my high
horse about it,” says Phil, “but
these are things that bother me as
a man in the street.”

From The Land Of Oz

Ex-BLACK SABBATH frontman
0ZZY OSBOURNE is hoping to
make amends with his wife/man-
ager, SHARON, and return home
next month. Osbourne has spent
the past few weeks in an alcohol
rehabilitation clinic near his home
in Buckinghamshire after alleged-
ly threatening to kill Sharon after a
night out on the town.

Osbourne appeared in court and
was released on bail — on the con-
dition that he stay at the dry-out
clinic and didn't visit his family.
However, in court again this week,
the ban was lifted, and charges
against him may now be dropped.

God Gets Poignant

Last weekend’s (10/1) high-
brow “South Bank Show” docu-
mentary on the life and career of
JIMI HENDRIX produced one or
two interesting archive moments
and a poignant quote from soul-
mate ERIC CLAPTON, talking
about his reactions when he was
told Hendrix was dead.

“I very rarely get angry, but I
was so fucking angry when I
heard,” quoth Clapton. ‘“Because I
felt like he’d betrayed me. I felt
like the loneliest person in the
world.”

DANCE TRACKS

9/22 10/6
2 1 NENEH CHERRY/Kisses On The Wind (Virgin)
12 SOUL Il SOUL/Back To Life (Virgin)

— 3 JANET JACKSON/Miss You Much (A&M)
9 4 COVERGIRLS/My Heart Skips A Beat (Capitol)
— 5 DE LA SOUL/Say No Go (Tommy Boy)
— 6 BABY FORD/Children Of The Revolution (Sire/WB)
7 7 DONNA SUMMER/Love's About To Change My Heart (Atlantic)
— 8 LIL LOUIS/French Kiss (Epic)
15 9 YOUNG MC/Bust A Move (Delicious Vinyl/Istand)
4 10 A. FRANKLIN & W. HOUSTON/It Isn't, It Wasn't, It Ain't Never... (Arista)
— 11 BARDEUX/I Love The Bass (Enigma)
10 12 D.MOB/it Is Time To Get Funky (FFRR/Polydor)
17 13 BABYFACE/It's No Crime (Solar/Epic)
12 14 SYBIL/Don't Make Me Over (Next Plateau)
— 15 JAYA/If You Leave Me Now (LMR)
18 16 FRANKIE KNUCKLES {/SATOSHI TOMIE/Tears (FFRR/PG)
5 17 iNNER CITY/Do You Love What You Feel (Virgin)
— 18 GEORGE LAMOND/Without You (Columbia)
20 19 REDHEAD KINGPIN/Do The Right Thing (Virgin)
— 20 KON KAN/Puss N’ Boots (Atlantic)
Moving Up

NICK PHILLIPS/Is That Love (Profile)
DINO/Sunshine (4th & B'way/Island)

HEAVY D. & BOYS/Somebody For Me (MCA)
BROTHER BEYOND/Be My Twin (Capitol)
D.0.C./It's Funky Enough (Ruthless)

CINDY VALENTINE/Pick Up The Pieces (Arista)
SINITTA/Right Back Where | Started From (Atlantic)
PAUL McCARTNEY/Ou Est Le Soleil? (Capitol)

Reproduced by permission of Dance Music Report
1988 by Disco News Inc. (212) 860-5580.

Dt Musie

Jimmy’s Back Pages

Another piece of weekend ar-
chive television that made ROL
smile: during a talk by a former
BBC1 controller about the history
of light entertainment, a clip was
shown from a 1958 BBC children’s
talent show called ‘“All Your Own.”

The clip featured two young mu-
sicians from Epsom in Surrey, who
billed themselves as the J.G. SKIF-
FLE GROUP. The drummer was
DAVID HOUSEMAN, and the gui-
tar player? A young fellow called
JAMES PAGE!

Asked by the presenter what
they were going to do when they
left school, young Jimmy replied,
“I want to do biological research!”

E——"
Jimmy Page — as a biological re-
searcher, in all seriousness.

Hot Flashes

NICK LOWE is finally due to
complete his much-delayed new al-
bum next week with producer
DAVE EDMUNDS.

ANDERSON WAKEMAN BRU-
FORD & HOWE recently inter-
rupted their touring schedule to go
back into the studio and record a
new version of the fourth section of
“Quartet,” called “I'm Alive,”
from their current album.

Sir BOB GELDOF is currently
working on “The Vegetarians Of
Love,” his second solo album. Set
far release in January, it’ll be the
fallow-up to his 86 release, ‘“Deep
In The Heart Of Nowhere.”

Silvertone Records, distributed
in the UK by Jive, will give us a

“Rock Over London” news is
a service of Rock Over London
Lid., who can be reached at
Giobe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

__ \WWAAAM-aRericanradichistienscom.

taste of the long-awaited J.J.
CALE album next week in the form
of a single, titled ‘“Shanghaid.”
From ‘Night Court’
To Pandora’s Box

PANDORA'’S BOX is the name
of the new band formed by JIM
STEINMAN, the mind behind
MEAT LOAF’s “Bat Out Of Hell”
album. The first Pandora’s Box
single (“It’s All Coming Back To
Me Now”’) is out this week, and the
album (“‘Original Sin”) follows in
November.

The band is made up of four fe-
male singers, two of whom — EL-
LEN FOLEY and ELAINE CAS-
WELL — are already well-known
as Steinman collaborators. (Foley
is perhaps even better-known to
American audiences for her co-
starring role as the public defender

on the hit TV sitcom “Night Court” the spoken parts

Phil Collins — as a comic, in all

seriousness.

a couple years back.) GINA TAY-
LOR and DELIRIA WILDE com-
plete the foursome, with Steinman
playing keyboards and delivering
of the album.

BRITAIN

BLACK BOX/Ride On Time (De Construction/RCA)
TECHNOTRONIC /FELLY/Pump Up The Jam (Swanyard)
SYDNEY YOUNGBLOOD/f Only | Could (CircaNVirgin)

BEAUTIFUL SOUTH/You Keep It All In (Go! Discs/PG)

w W
11
3 2
5 -3
{4 ERASURE/Drama! (Mute)
14 5
Z 6 RICHARD MARX/Right Here Waiting (EMI USA)
— 7 WET WET WET/Sweet Surrender (Precious/PG)
£ B TINA TURNER/The Best (Capitol)
4 9 MADONNA/Cherish (Sire/WB)
16 10 KATE BUSH/Sensual World (EMI)

11 BROS/Chocolate Box (CBS)

I.':

— 12 BILLY JOEL/We Didn't Start The Fire (CBS)
4 13 DAMIAN/Time Warp (Jive)
& 14 LONDON BOYS/Hariem Desire (WEA)
12 15 AEROSMITH/Love In An Elevator (Geffen)
11 16 TEARS FOR FEARS/Sowing The Seeds Of Love (Fontana/PG)
- — 17 GLORIA ESTEFAN/Oye Mi Canto (Hear My Voice) (Epic)
17 18 S-EXPRESS/Mantra For A State Of Mind (Rhythm Kingy
@> 15 19 JIVE BUNNY & MASTERMIXERS/Swing The Mood (Music Factory)
Y 10 20 JASON DONOVAN/Every Day (I Love You More) (PWL}
& :
£3\ Moving Up

. CHER/f | Could Turn Back Time (Geffen)
\".I CURIOSITY KILLED THE CAT/Name And Number (Mercury/PG)
. KARYN WHITE/Secret Rendezvous (WB)
" REBEL MC & DOUBLE TROUBLE/Street Tuff (Desire)
£ LIVING IN A BOX/Room In Your Heart (Chrysalis)

The Network Chan, courtesy MRIS

AUSTRALIA

LW
3 1 MENTAL AS ANYTHING/
World Seems Difficult

MAX Q/Way Of The World
GYAN/Wait

IAN MOSS/Out Of The Fire
KATE CEBERANO/Love
Dimension

JENNY MORRIS/She Has To
Be Loved

JAN MOSS/Such A Beautiful...
HUMMINGBIRDS/Blush

= ICEHOUSE Touch The Fire

10 10 NOISEWORKS/In My Youth

Most Added

HUNTERS & COLLECTORS/MWhen The
River Runs Dry

ICEHOUSE/Touch The Fire
DRAGON/Summer

WEDDINGS, PARTIES, ANYTHING/
Streets Of Farbes

Top 10 Australian records from playlists of
FM 104/Brisbane, 2MMM/Metbourne, FOX-
FM/Melbourne, 96 FM/Perth, SA-FM/Ade-
laide, 2-DAY/Sydney, 2MMM/Sydney, KIX
106/Canberra, and FM-104.7/Canberra.

N = oo
oW

=]
=2

8

0w~

CANADA

w Tw

1 1 ALANNAH MYLES/Black
Velvet

GRAPES OF WRATH/AIl The
Things | Wasn't
PARADOX/Watzrline

SASS JORDAM/Stranger Than
Paradise

PAUL HYDE/America Is Sexy
JEFF HEALEY BAND/Angel
Eyes

ANDREW CASH/MWhat Am |
Gonna Deo..

KIM MITCHELL/Rock N’ Roll
Duty

10 9 ANNETTE DUCHARME/Slavery
— 10 KON KAN/Puss N’ Boots

Most Added

LUBA/Giving Away A Miracle
BLUE RODEOMouse Of Dreams
NEO A4/That's The Way

ONE TO ONE/MWe've Got To Power

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.

3 2

2 3
6 4

4 8
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King Crimson, Eno, Fripp
Catalogs Coming On CD

ritain’s EG Records recently celebrated its 20th

anniversary by inking a deal with NYC-based

Caroline Records to distribute the UK label’s CD
releases in America, including previously unavailable-in-
the-US back catalog titles from King Crimson, Brian Eno,
and Robert Fripp.

Look for the first King Crimson
CDs — remastered by Fripp from
the group’s original master tapes
— to hit store shelves this month,

book and two sets of liner notes
complete the package.

with King Crimson and Eno boxed stlll Smokin .
sets due later this fall. The label Those improper Bostonians the
will also release Eno collaborations ~ Del Fuegos have just released their

first LP for RCA. Titled “Smoking
In The Fields,” the album is the
group’s fourth overall and features

with Fripp, Harold Budd, and Jon
Hassell as well as material from

Killing Joke. .
. h former Band bassist Rick Danko
Boxing Matches and former J. Geils Band mem-
Several US labels are rushingout  bers Magic Dick (harmonica) and

just-in-time-for-Christmas multi-
disc retrospectives as well, in-
cluding WB’s four-LP, three-CD
Rod Stewart release titled “Story
Teller: The Complete Anthology
1964 — 1990.”” Due November 7, the
package stretches from Rod The
Mod’s pre-Jeff Beck Group days to
the present, sporting hits, remixes,
unreleased songs, and several new-
ly recorded tunes.

That same day MCA will release
a multi-disc, 25-year Muddy
Waters retrospective, titled ‘“Mud-
dy Waters: The Chess Box.” The
six-LP (three-cassette and CD)

Seth Justman (keyboards).
Bunny’s Nephew,
Peter’s Son

Andrew Tosh, son of slain former
Wailers singer/songwriter Peter
Tosh and nephew of that inno-
vating reggae outfit’s Bunny
Wailer, will see his debut LP (“The
Youths”) released on Jamaica’s
Tomato Records later this month.

Quick Licks
¢ Polydor is simultaneously re-

leasing Scandinavian guitar-
maestro Yngwie Malmsteen’s live

boxed set contains 72 tracks, in- P and video (both titled “Trial By
cluding 10 previously unreleased  Fiyre: Live In Leningrad”) on Oc-
tracks and 23 rarities. A 32-page  toper 17.

This Promo Pumps Up The Volume

lesson on how to win the coveted Promo Item O’ The Week award

by mailing CD copies of the Grapes Of Wrath's new “Now And
Again” album inside OVERSIZED (and partially hollowed-out) books bearing
cleverly customized dustcovers (pictured).

Along with listing all the songs found on the album, the protective lining
carries volumes of valuable information about where the LP was recorded
(Woodstock, NY), who produced it (Anton Fier), and which guest musi-
cians were involved (Sneeky Pete Kleinow, Chuck Leavell)

The transformed tome's back cover sports the same nifty group photo
as found on the back of the CD, with "About The Authors” biographical in-
formation to boot.

The celebrated scholars at Capitol Records provided a textbook

¢ Britain’s Demon label will re-
lease a double-disc Elvis Costello
compilation (with material hand-
picked by Lil’ Elvis his badself)
titled “Girls Girls Girls.” The col-
lection will be one of the first ever
issued in LP, CD, cassette, and
DAT configurations.

¢ Cypress Records has signed
alternative popster Richard X.
Heyman, singer/songwriter Vinnie
Jones (whose label debut is set to
be produced by T-Bone Burnett),
and Beantown git-tar rawkers the
Breakdown.

Life’s A Stage

Saxophonist Idris Ackamoor and
singer Rhodessa Jones have cre-
ated a music-oriented play based
on the rough 'n’ tumble saga of Tke
and Tina Turner, titled “I Think
It’s Gonna Work Out Fine.”

Jones says the play, which open-
ed recently in San Francisco, de-
picts “the sort of business and pri-
vate pressures that drove Ike to be-
come this self-destructive bad
man.” The pair previously created
a play based on jazz greats Lester
Young and Billie Holiday.

The RIAA has issued the
following awards for the month
of September:

GOLD ALBUMS: "The End Of

The Innocence,” Don Henley,
Geffen; “Love,” Cult, Sire/Re-
prise; “Cuts Both Ways,"” Gloria
Estefan & Miami Sound Ma-
chine, Epic; "Greatest Hits
Vizlume 1, Johnny Paycheck,
Epic; “Anniversary — Ten Years
Of Hits,” George Jones, Epic
“indigo Girls,” Indigo Girls,
Epic; “New Kids On The
Block,” New Kids On The
Block, Columbia; “Heart Of
Stone,” Cher, Geffen; "Take It
To The Limit,” Willie Nelson,
Columbia; “No One Can Do It
Better,” D.O.C., Ruthless/Atlan
tic; “Paul's Boutique,” Beastie
Boys, Capitol; “Kilin’ Time,"
Clint Black, RCA; “Christmas
Time With The Judds,” Judds,
RCA; “Ghetto Music: The Blue-
print Of Hip Hop" and “By All
Means Necessary,” Boogie
Down Productions, Jive/RCA:
'As Nasty As They Wanna Be, "
2 Live Crew, Luke Skyywalker.
PLATINUM ALBUMS:
"Strangers In The Night,” Frank
Sinatra, Reprise; “Cuts Both
Ways,"” Gloria Estefan & Miami
Sound Machine; “Greatest Hits
Volume I" and “Prisoner in Dis-
guise,” Linda Ronstadt, Asy-
lum; “Pretty Paper,” Willie Nel-
son; “Greatest Hits,” David Al-
tan Coe, Columbia,
MULTI-PLATINUM ALBUMS:
“Skid Row," Skid Row, Atlantic:
“Twice Shy,” Great White
Capitol {both two million); “Duo-
tones,” Kenny G, Arista; “For
ever Your Girl," Paula Abdul,
Virgin  (both three million)
Greatest Hits Volume |," Linda
Ronstadt, Asylum; “Hangin’
Tough,” New Kids On The
Block (both four milion)
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Weeks On
HEAVY
PAULA ABDUL/Cold Hearted (Virgin) ... ... .. 12
AEROSMITH/Love In An Elevator (Geffen) . . . ... . 5
CURE/Lovesong (Elektra) .. ... . . . . .6
FINE YOUNG CANNIBALSIDcn t Look... (IRS/MCA) 8
JEFF HEALEY BAND/Angel Eyes (Arista). . .. 10
JANET JACKSON/Miss You Much (A&M) ... 6
ELTON JOHNMHealing Hands (MCA) ... . 7
LIVING COLOUR/Glamowr Boys (Epic) . ... .. . 9
MADONNA/Cherish (SireWB) .. ... .. 5
MOTLEY CRUE/Dr. Fecigood (Eleitra) ... 7
ROLLING STONES/Mixed Emotions (Columbia) . . .. &
ROXETTE Listen To Your Heart (EMI) ... ... .. . 4
STARSHIPAt's Not Enough (RCA) . ... . 8

TEARS FOR FEARS/Sowing The... (Fontana/Mercury) 5

WARRANTHeaven (Columbia) . .. ... . .. ... 11
SNEAK PREVIEW

B-52'S/Love Shack (Reprise} .. .. ... ... ... .. .. 2
BILLY JOEL/We Didn't Start The Fire (Columbia) . ... 7
RICHARD MARX/Angelia (EM1) ... .......ADD
WHITE LION/Radar Love (Atlantic}. .. .4

[T . o
e s e
BUZZBIN

BIG AUDIO DYNAMITE/James Brown (Cotumbia) . . 7
CAMPER VAN BEETHOVEN Pictures Ol... (Virgin) . . 7
RED HOT CHILI PEPPERS/Xnock Me Down (EMI) . . 2

BREAKTHROUGH VIDEQ
NENEH CHERRY/Manchild (Virgin). ... .. ... ADD
I e
i b

et T i

ALARM/Sold Me Down The River (IRS) . ... ... . 2
BANG TANGO/Someone Like You (MCA) . ... .. .. 12
BONHAM/MWait For You (WTG) . ..... . . .. .. 2
CHERA! | Could Turn Back Time (Geffen) .. .. ... .. 11
ALICE COOPER/Poison (Epic). .. ... ...... ... .. 9
CULT/Edie (Ciao Baby) {Sire/Reprise) .. ... .. .. .. 6
D.A.D/Sleeping My Day Away (WB) ... .. ... . . .. 2
ENUFF Z'NUFF/MNew Thing (Atco) ... .. ... .. 6
MELISSA ETHERIDGE/No Souvenirs (sland) . . . . . 7
EURYTHMICS/Don't Ask Me Why (Arista) ... .. 2

EURYTHMICS King & Queen Of America (Arista) . . .. 2
GREAT WHITE/Ange! Song (Capitol) . . .. . . .4
KIX/Don't Close Your Eyes (Atlantic) ... ..... ... . &
JOHN C. MELLENCAMP/Let it All.. (Mercury) .. ADD
MILLI VANILLI/Girl I'm Gonna Miss You (Arista) . .. 7
TOM PETTY/Runnin’ Down A Dream (MCA) 8
POCO/Call It Love (RCA) 1
PRINCE /Partyman (WB) . . 3
SKID ROW/18 And Life {Atlantic) . 18
TESLA/Love Song (Geffen) . 7
THOMPSON TWINS/Sugar Daddy (WB) .1
TRANSVISION VAMP/| Want Your Love (Un/MCA) . 7
TINA TURNER/The Best (Capitol) . ...5

BABYFACE/It's No Crime (Solar/Epic)
BAD ENGLISH/When | See You Smile (Epic) . ... ADD
JOE COCKER/When The Night Comes (Capitol) .. ADD
DAN REED NETWORK/Make It Easy (Mercury) - ADD
FIONA/Everything You Do (You're..) (Atlantic) . . . ADD

SR

GIANT/'m A Believer (A&M) .. ... ... . 7
DEBORAH HARRY/| Want Thal... (Sire/Reprise) . ADD
LENNY KRAVITZ/Let Love Rule (Virgin) . ... .. ADD

2IGGY MARLEY &.../Look Who's Oancing (Virgin) .
MICHAEL MORALES/What | Like... (Wing/Polydor) . . 4
WINGERMungry (Atlantic) .
YOUNG MC/Bust A Move (Delicious Vinyl/Asland) . .. . 6
NEIL YOUNG/Rockin' In The Free World (Reprise) . 2

BREAKOUT

OANGER OANGER Naughty... (Imagine/CBS Assoc) . 5

~N

DANGEROUS TOYS/Scared (Columbia) . . .ADD
FASTER PUSSYCAT/Poison Ivy (Elekira) . ... ADD
STEVE JONESFreedom Fighter (MCA) . . . 1
JAMES McMURTRY Painting By.. (Columbia) . . 2
KEVIN PAIGE/Don't Shut Me Out (Chrysalis) . . . 8
-

BAD ENGLISH/When | See You Smile (Epic}

NENEH CHERRY/Manchild (Virgin)

JOE COCKER/When The Night Comes (Capitol)
DANGEROUS TOYS/Scared (Columbia)

DAN REED NETWORK/Make It Easy (Mercury)
FASTER PUSSYCAT/Poison Ivy (Efektra)
FIDNA/Everything You Oo (You're Sexing Me) (Atlantic)
DEBORAH HARRY/ Want That Man (Sire/Reprise)
LENNY KRAVITZ/Let Love Rule (Virgin)

RICHARD MARX/Angelia (EMI)

JOHN CDUGAR MELLENCAMP/Let It All Hang Out
(Mercury)

SIMPLY RED/You've Got It (Elektra). . .. ... ... . .2
SYD STRAW/Think Too Hard (Virgin). .. . ... .4
TINA TURNER/The Best (Capitol) .. .. ... . 6
B e S R s

MELISSA ETHERIDGE/NO Souvenirs {Island) . . . ... 3

b VIOED 1S ONE
30.6 miton households
Sal LoCurto, Director/Music Programming

Normen Schoenfeki, Director/Telent & Artist Relations
Weeks On

FWE $TAR WDEDB‘

DAVID BYHNE/MakB Beheve Mambo (Sue/WB) .1
PETER FRAMPTON/Hoiding On To You (Atlantic) . . 2
RICKIE LEE JONES/Satellites (Geffen) . . . . .. .2
SHAKESPEAR'S SISTER/You're History (Polydor) .2
SOUL 11 SOUL/Back To Life (Virgin) . . .2
TUCK & PATTI/Castles Made Of Sand (Wlndham HlII) 7
DWIGHT YOAI(AM/Long White Cadullac (Repnse) . 2

CHER/H | Could Turn Back Time (Geflen) ... 3

GLORIA ESTEFAN/Get On Your Feet (Epic) ... . 2
EXPOSE/MWnen | Looked At Him (Arista) .. .. . 7
JEFF HEALEY BAND/Angel Eyes (Arista) ... ... 1§
JANET JACKSON/Miss You Much (AGM) ... . .. 6
ELTON JOHNMealing Hands (MCA) ... .. .. . 4
DON JOHNSON/Tell it Like Il Is (Epic) .. ... .. . 1
MADONNA/Cherish (Sire/WB) . o .2

VAN MORRISON/Have | Told You Lately (Mercuvy) 13

POCO/Call It Love (RCA) . ... .. ... ... .. .. . .. 8
BONNIE RAITTNick Of Time (Capitol) .. ... ... ... 9
ROLLING STONES/Mixed Emations (Columbia) 2
ROXETTE Listen To Your Heart (EMI) .. 4

S S s
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BABYFACE/t's No Crime (Solar/Epic) . . .4
BEE GEES/You WinAgain(WB) ... ... .. . . .1
MICHAEL BOLTON/How Am |... (Columbia) .. ..ADD
JACKSON BROWNE/Anything Can Happen (Elektra) . 5

TRACY CHAPMAN Crossroads (Ekektra) ... ... ADD
JOE COCKER/When The Night Comes (Capitol) . .. .. 6
EURYTHMICS/Don't Ask Me Why (Arsta) ... ....3
EURYTHMICS King & Queen Of America (Arista) . . 2
NANC! GRIFFITH'S A Hard Lite (MCA) .. .. 8

K.D. LANG/Trail Of Broken Hearts {Sire/WB)
BILLY OCEAN/Licence To Chill (Jive/RCA) .. .. ADD

et

REGINA BELLE/Baby Come To Me (Columbia) . ADD

GRATEFUL DEAD/Foolish Heart (Arista) . .. .. ADD
LENNY KRAVITZ/Let Love Rule (Virgin) ... ... 1
PATT! LaBELLE/ You Asked Me To (MCA) ... ... 3
JAMES McMURTRY Painting By... (Columbia) . . .. . 4
PAT METHENY /Slip Away (Getfen) .. ... ... .. .. 7
SQUEEZEN It's Love (AGM) . .. .. . 7

BARBRA STREISAND/We're Not Makin'.. (Columbla) 2
RANDY TRAVIS/I's Just A Matter Of Time (WB) . . . 70
NEIL YOUNG/Rockin' In The Free World (Reprise) ... 3

Information current as of October 3.

CONCERT P

A Gross
Pos. Artist Zn o
1 WHO $1621.0
2 GRATEFUL DEAD $1258.8 I
3 NEIL DIAMOND $610.5
4 ELTON JOHN $529.8
& CURE $434.7
B BONJOVI $3239
7 ROD STEWART $286.2
8 NEW ORDER/PUBLIC IMAGE LTD.!
SUGARCUBES $266.3
9 DOOBIE BROTHERS $211.7
10 METALLICA $206.0
11 NEW KIDS ON THE BLOCK $179.6
12 CLUB MTV TOUR $172.6
13 TOM PETTY &
HEARTBREAKERS $151 1
14 STEVE MILLER $133.9
15 KENNY G $128.2
16 0ZZY OSBOURNE $127 4
17 ANDERSON, BRUFORD,
WAKEMAN & HOWE $124 4
18 EAZY-EIN.W.A. $122 1
19 LITTLE FEAT $117.4
20 BOBDYLAN $110.7
New Tours
Among this week's new DU
ALABAMA
BOOGIE DOWN PRODUCTIONS/
YOUNG MC
NANCt GRIFFITH
JUDDS
EARL KLUGH

GLADYS KNIGHT
PATT! LaBELLE
STEPHANIE MILLS
MOLLY HATCHET

BILLY SQUIER
The CONCERT PULSE is a weekly computeriz-
ed report ranking each artist by thek average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters' On-Line
Listings, (800) 344-7383, or in Calfornia,
{209) 224-2631



www.americanradiohistory.com

AIR PERSONALITIES

R S
e

October6, 189 R&aR* 45

S R e

"DAN O'DAY

WQXE’S STEPHENS CRITIQUED

Perfecting Delivery

Developing smooth on-air delivery takes time, as well
as trial and error. I listened recently to one aircheck —
spotlighting areas in which all personalities should con-
tinue to strive for improvement.

Mark Stephens is the wakeup
man at AC WQXE/Elizabethtown,
KY. With only three years in radio,
Stephens impressed me with his
potential: he’s already making the
transition from “DJ” to “personal-
ity.” However, he still needs much
more focus and direction. Here,
with his permission, are show ex-
cerpts and my critique. The punc-
tuation indicates the pacing
employed in his on-air delivery.

Reduce Redundancies

MS: (music begins) WQXE,
Wednesday morning, Hump Day,
6:06 with the Mark Stephens Show,
rise and shine for me!

Music: (vocal begins from the
“‘Singing In The Rain*‘ soundtrack)
“Good mornin’, good mornin’/
We've talked the whole night
through/Good mornin’, good morn-
in’/To youw/Good mornin’, good
mornin’/It’s great to stay up late/
Good mornin’, good mornin’ to
you...”

(music fades into intro of first
record)
b R e R S

g

““A key skill is the
ability to create an
illusion of
spontaneity.”’

T PR

MS: WQXE, good morning, this
is Mark, patchy, early fog today.
Partly sunny skies, got a 30%
chance of a thunderstorm and a
high up to around 85 degrees, 30%
chance of thunderstorms this even-
ing and a low down to 62 even, a
30% chance of storms tomorrow
too and a high up to 83. Seventy-two
at WQXE with Double . . .

Stephens begins each show with
this song excerpt. I like the ideaq,
but not the execution. The song is
sung by two characters who have
stayed up all night talking. But it
doesn’t make sense to begin a mor-
ning radio show by saying, “We've
talked the whole night through”
and “‘It’s great to stay up late.”

ATTENTION JOCKS! if you
thirik | should be writing about you,
tall me why. Comments, sugges-
tions, quesfions, and complaints

| are walcome. Due to the voluma of
mall, | regrat that | cannot critigue
the airchecks | receive, But I'd
love to hear what you're doing.

Mark Stephens

Perhaps this song could be used
with more creative editing, utiliz-
ing some of the lyrics from addi-
tional verses. Or Stephens could
electronically eliminate the vocals
and record new, customized lyrics.

This entire first break seems ex-
cessively long and not a little
redundant. Let’s break it down: he
gives the call letters, says it’s mor-
ning, says his name, and exhorts,
“Rise and shine.”’ Then he plays a
song excerpt that says ‘“‘good mor-
ning”’ eight times. He then gives
the call letters, says good morning,
gives the weather and the calls
again.

Stephens takes 17 seconds to de-
liver a forecast that could be as
brief as, ‘‘It’s already 72 degrees;
it should get as high as 85 today,
and we’ve got a 30% chance of thun-
derstorms through tomorrow.”

Focus On Audience,
Not Peers

MS: Ed Huckleberry’s got . ..
(loudly) What?

Voice: (indecipherable, in back-
ground)

MS: Man, are you still here?

Voice: Yes.

MS: Michael Lindsey, that over-
night guy always hangs around!
He’s a good guy.

ML: (all of his lines continue to
be delivered from far off-mike)
That security guard, he won’t let
me out. Grady.

MS: (laughs) He’s a good guy.

ML: (indecipherable)

MS: Yeah, Grady (a Stephens
character) better not let you out!

ML: He wants money again.

MS: He wants money to let you
in and out of the building, Grady
does. He'll be in in about an hour,
probably. Uh, well, actually, he’s
gonna be up in here in just a sec-

ond, check on that morning calen-
dar with us, floating around here.
We’ve got Ed Huckleberry, check-
ing on some news, coming up in
about 15 minutes as well . . . and,
uh, what else we doing?

Oh, yeah, yeah! What else we'’re
doing today, Elvis Presley passed
away on this date 12 years ago,
and, uh, wipe that tear out of your
eye Michael. It’s all right buddy.
And don’t light more candles, okay
there’s already about 30 stubs in
here you musta had . . .

ML: It’s too dark in here.

MS: It’s too dark. Turn the lights
on, and, and blow the rest of the
candles out. He had a vigil going all
night. What we’re going to be doing
is taking your best Elvis imper-
sonations, starting now if you like.
You can call me anytime this mor-
ning, uh, 737-8000 and at about 9:50,
somewhere in that area this morn-
ing, we will play them all back,
back-to-back, all the best Elvis,
and they say that, that, uh, imper-
sonations, it’s the sincerest form of
flattery, so don’t feel like you're
you know you're doing bad to the
King because I'm sure he would
appreciate that, I really do think
that.

ML: Yeah, yeah.

MS: From the heart of my bot-
tom, I think that.

ML: (laughs)

MS: Right now (comic music be-
gins underneath) we’re going to
check on that morning calendar,
speaking of which, here’s Grady

' '(".rady: Well, Stephens, first of
all it was on this date in 1977 that

Stephens begins with a news pro-
mo but is interrupted by the night
Jjock. Lindsey isn’t there to do a bit
disguised as an interruption; he
simply provides a distraction for
Stephens and gets the program
way off track. It’s Stephens’s re-
sponsibility to prevent other station
staffers from interrupting. If he
has (overtly or implicitly) invited
the night jock to participate, it
should be with a clearly defined
goal in mind.

Given WQXE's AC demos, I as-
sume the audience includes a
healthy percentage of people who
enjoyed Elvis’'s music and were
saddened by his early death. Elvis
impressions might be 4 fun way to
celebrate his birth, but his death?

As for the Grady bit, the char-
acter voice is obviously faked, al-
though it’s not the worst I've heard.
But other than a little bit of over-
lapping dialogue and responsive
laughter, Stephens does nothing to
make the character seem real. The
first time Grady speaks is when he
opens the calendar feature. Having
Grady briefly interact with

_nany amaricanradiohistornv. com

Aircheck List

Strengths

® Friendly sound
® Topical focus
® Show preparation

® Good interaction with callers

Weaknesses

® Letting other staffers bog down show
® Not considering how bits may affect

audience

® Opening mike before thinking of what to say
® Being wordy instead of concise

Stephens first would have made
him seem more like an actual per-
son.

Personalize News Items

(Stephens relates a news item
about a woman who recovers her
purse — with contents still intact —
19 years qgfter losing it.)

MS: If that was my mom, you’d
find a bunch of Saltine crackers in
it. She goes to restaurants —

ML: And takes the little . . .

MS: Yes —

ML: The sesame seed crackers.

MS: You know, there’s like
chicken left over or something, and
melba toast . . .

ML: Melba toast is a good one.

MS: Yeah, or, “You got a bun
left? Let’s take it home!”

Stephens comes up with a great
personal tag for the news item, but
he allows Lindsey to drag it out.
Once again, you see what happens
when an air personality fails to
control the conversation.

MS: We are taking calls at
737-8000 all morning long for you to
do your best Elvis impersonation.
So if you can do an Elvis imper-
sonation, call me up and do it for
me. We’ll tape it and play it back
on WQXE.

Another key skill for air per-

sonalities is the ability to create an
illusion of spontaneity — regard-
less of the amount of preparation
involved. Instead of announcing
that any calls aired will have been
prerecorded, why not simply solicit
calls, record them, present them
as though they are live, and let
your listeners enjoy the excitement
of on-air calls that sound live.

Work As A Team

MS: (to newscaster) It’s this
time of year, Ed, that I really pity
you.

ED: Why is that?

MS: Because you are a parent,
and you have to purchase school
supplies and new clothes.

ED: Not yet, I don’t.

(awkward pause)

ED: I've got about three years to
go before that happens . . .

This is a classic example of a
team member who unwittingly ob-
structs a bit. Ed is concerned not
with helping Stephens reach the
punchline (a wry comment regard-
ing the cost of school supplies), but
instead with correcting Stephens,
who overestimates the age of Ed’s

child. This leads to a 25-second dia-
logue that goes nowhere, followed
by Stephens’s uneasy return to his
original point. The humorous pay-
off is worth his intended ten-second
setup, but it cannot support what
becomes a bloated, 52-second bit.

A radio show needs a teader, and
all the team members must under-
stand the importance of following
the leader.

LR R

““A radio show needs a
leader, and all team
members must
understand the
importance of following
the leader.”’

B R e R S
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Listener Contact

(Stephens introduces a phone
contestant who sells telephones for
GTE.)

MS: So I guess when I said, “Call
now to play the contest,” you went,
“Well, gee, today I guess I'll use
the blue phone. No, the pink phone
— no, I think I'll try the princess
phone . . .”

Excellent. Stephens effortlessly
plays off what the caller has given
him.

MS: 9:35 with Mark Stephens,
and the Elvis calls are just not
coming in . . .

After three hours of asking for
callers, no listeners have volun-
teered to ‘‘honor”’ Elvis by imper-
sonating him. This offers three
lessons:

® Think about why you’re doing a
bit.

« If you've promoted it adequate-
ly and the audience doesn’t re-
spond — drop it.

* And if you drop a bit cwing to
lack of audience response, don’t
bother to announce that you're
dropping it. Your listeners obvious-
ly don’t care.

Dan O'Day, author of ''Personall-
ty Radio,” conducts air talert semi- .
nars for stations, groups, and asso-
clations. He can be reached at
{213) 4798-1767.
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JOEL DENVER

Teen Titans

WOKI Rocks, WCKZ Dances Toward 12 + Market Domination

As all of us know, there’s more than one way to skin a
cat when it comes to programming. And finding a direct
route to 12+ market domination is no exception.

Some stations see teens as a sure
path to their 12+ goal. Not surpris-
ingly, their approaches can vary.
For example, WOKI (I-100)/Knox-
ville wins the demo with rock-
leaning CHR. But WCKZ (Kiss
102)/Charlotte corners teens by
way of dance-oriented program-
ming.

Teens As Catalysts

PD Clay Gish joined I-100 in
February 1988 when the station
pulled a 6.1 Arbitron 12+ share and
just about a 19 in teens. By spring
’88, WOKI was up to a 7.2 12+. In
summer ’88 it scored a 9.2, followed
by a 9.1 that fall, a 10.3 in winter
’89, and an 11.6 in the spring '89
sweep. Gish is not only on top with

‘‘Networking among
teens is amazing. They
spread the word faster
than any billboard or
TV advertising

campaign could.”
— Clay Gish

teens, with better than a 53 share,
but owns 12-24. WOKI is now fourth
in 18-34, with less than ten shares
separating it from demo leader
(AOR) WIMZ.

When Gish joined WOKI, he re-
called, “WTNZ was still on the air
with a dance-oriented CHR that
wasn’t making it, and WOKI was a
traditional CHR and ultra-current-
intensive. We pulled up all of the
pop material, toughened up our
sound, and added about 20% gold to
the mix — and we were on our way.
We couldn’t have seen the dramatic
gains in our market standings or in
adults if it weren’t for teens.

“They are the most aware of any
changes in the market. You can go
back to the Rick Sklar era at
WABC/New York or to when Bill
Drake took over a market and see
that teen awareness was the cata-
lyst. Both saw 18-34 women follow,
and eventually the 25-54 cells devel-
oped. The story in 1989 is no dif-
ferent.”

Even considering I-100’s stagger-
ing 53 share in teens, the demo’s
listening is rather scattered. WIMZ
claims eight shares, Country
WIVK has 12 shares, and AC
WMYU still grabs nearly 15 shares
of the demo.

Gish explained, “Most markets
have fragmented teen listenership.
The sub-teens and most female
teens like pop records and artists
like Debbie Gibson and New Kids

Clay Gish

On The Block. But 16-year-old
males, and a growing number of
females, have tastes that tend
toward a Bon Jovi or Guns N’
Roses style.

“Research we've undertaken
shows that young males identify
with the group, while females iden-
tify more with the song and the
music. Males like less repetition,
while female acceptance of love
songs is overwhelming. However,
we've proved that over a period of
time women have shown accept-
ance to Guns N’ Roses once they
were introduced to songs like ‘Pa-
tience.’ Poison’s ‘Every Rose Has
Its Thorn’ had broad teen and 18-34
appeal and widened the group’s
overall acceptance.”

Power Ballads
Add Balance

“Power ballads mixed with up-
tempo rockers or dance tunes give
you the balance needed for teens
and 18-34s,” Gish noted. “We play
Paula Abdul, Jody Watley, New
Kids, and Dino — as long as they're
all uptempo dance records. We just
play them in smaller doses than a

“‘Music is a lot like
fashion, and the trends
begin with young
people. Music trends
are created at CHR and
that’s why teens are

important.”’
— Mark Shands

Power station. We're going for a
balance between males and fe-
males, so songs we play have to be
mass appeal yet have a hip image.
That’s why I-100 won’t play the
pure pop female-appeal ballads.
“Instead, I-100 tends toward re-

CONTEMPORARY HIT RADIO

actionary records, be they uptem-
po or down. Because we're posi-
tioned this way and tend to jump on
Rolling Stones, Motley Crue, Aero-
smith, and Bon Jovi-type songs
early, we're more of a threat to
WIMZ than to WMYU, which has
gone to a more gold-based AC ap-
proach with news at the top of the
hour.”

Gish maintains that while the
thrust of I-100’s programuming is
toward 18-34, “the mix is the hip-
pest on the dial and the teens hap-
pen to listen to it. The networking
among teens is amazing. They
spread the word faster than any
billboard or TV advertising cam-
paign could.”

‘“Teens’ discretionary
money is at an alltime
high, so we’re cleaning
up on clients that have
youth-oriented

products.’’
— Clay Gish

Asked how GM Bill Hays feels
about I-100’s teen attraction, Gish
said, “He’s very satisfied with our
demos. We're making plenty of
money being dominant with teens
and are showing solid growth in
18-34. Teens’ discretionary money
is at an alltime high, so we’re
cleaning up on clients that have
youth-oriented products. We're
superserving not only the younger
demos, but the active demos who
buy things. I-100 is in the position of
virtually absorbing all those
available dollars in this market.”

Teens Critical To Format

Like I-100’s Gish, Kiss 102 PD
Mark Shands has a lot of teens to
brag about. “In the June/July
Birch monthly we scored a 74.6
share; that’s three out of four teens
listening to us. In the just-released
Arbitrend we’re up 8.7-9.6 12+. We
couldn’t have done that without the
teens. In 18-34 we’re now over a 13
share, but when I got here in May
we had just over a ten in that demo.
In the spring Arbitron we scored
more than a 31 in teens while (Ur-
ban) WPEG had a 16 and (rock
CHR) WROQ had a 14 share.”

Shands believes teens are criti-
cal to CHR. ‘“You have to take
yourself out of the station and look
at the world as a big picture. Music
is a lot like fashion, and the trends
begin with young people. Music
trends are created at CHR, and
that’s why teens are important.

“When sales managers tell PDs
they want 25+ numbers to fill in
the 1834 and 2554 cells, they
wrongly try to separate the teens
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keep up.

better.”

speak their language.”

Teen Angels

Given MTV, People magazine, and word of mouth
among themselves, teens are “trendsetters, not trend fol-
lowers,” says WOKI (I-100)/Knoxville PD Clay Gish. As a
result, stations must constantly stay on top of everything to

“Teens are often more aware than most of the airstaffs in America,”
continued Gish. “Psychographically, older teens are mentally where a
25-year-oid was ten years ago, while 12-14 year-olds have the mental
awareness of a 16-18 year-old from the last decade. Their awareness is
rapidly increasing, and you've got to feed their thirst for new things.
That's why new music works so well — the more cutting edge the

WCKZ/Charlotte PD Mark Shands believes in making music the
base of everything he does, including promotions. “We did a Janet Jack-
son listening party at a local record store by invitation, and the response
was unbelievable. i's bottom-up marketing: seeing what the audience is
into and building a promotion around their interests.

“Our promotions are based on music because the listeners have toid
us that's what they want. The biggest exception is Charlotte Hornets bas-
ketball tickets. But concert tickets, cassettes and CDs, movies, elec-
tronic equipment, and cash are our prize staples. And we’ve had great
success with live remotes from high school football games.

“Our mix show ‘Kiss 102 Fhunderstorm,’ programmed opposite {Ur-
ban) WPEG’s ‘Quiet Stormy’ from 10pm-midnight nightly, is wildly popular.
Like the word ‘jam,’ a 'mix’ is cooler than a single . . . just like an album
cut was cooler than a single when we were growing up. You've got to

from these adults. It’s an intercon-
nected process — almost all teens
have parents, and teens often con-
trol the radio in the home and espe-
cially in the car. When building
familiarity on a new record, call-
outs and requests kick in first with
teens, build to women 18-34, and
then spread to men. Few men over
18 comment about music at all.
“I'm like a record label: we both
want to build an artist who will be
successful because my station
wants to play winning music. To-
day’s teen artists are tomorrow’s
18+ artists. A good example is Ma-

Mark Shands

donna. According to our research,
she’s in the Phil Collins and Elton
John category — highly identifia-
ble with strong appeal, but not with
the younger-end intensity of Marti-
ka or Paula Abdul.”

Reaching Everyone

WCKZ is number one 12+ in
Birch and third in Arbitron, with
third-place 18-34 numbers and fifth-
place 25-54 standings in the latter
survey. Because of those numbers,
“We make a lot of money,” said
Shands. “The beauty of it for an
advertiser is that you can buy one
station and reach everyone, which

is what CHR is about. Since we are
a crossover station, we can provide
ethnic and non-ethnic listeners. It's
just like a hit record; Kiss 102 is a
hit station that reaches all kinds of
people at once.”

Shands continued, “I'm never
told we have to shed teens, but I
have to maintain credible adult
numbers in the process. We know
the teens are generating those
adult numbers; they aren’t sepa-
rate, as many managers wrongly
believe. There’s hardly an adult

‘‘When sales managers
tell PDs they want 25 +
numbers to fill in the
18-34 and 25-54 cells,
they wrongly try to
separate the teens from
these adults. It’s an
interconnected

process.’’
— Mark Shands

who didn’t get into ‘Wild Thing’ and
‘Funky Cold Medina’ for at least a
couple of weeks. And look how
many CHRs have attempted to go
adult CHR and ended up dying in
the process.

“Pirate Radio works in L.A., de-
spite the large Latin population,
because Scott Shannon put his
preconceptions about the market
aside and went for the hole. It all
depends on the market and the
competition. Choosing music in-
volves substance and image. Ev-
eryone likes Bobby Brown, but cer-
tain groups gravitate toward a Bon
Jovi while others relate to the
Cure, which is the image.

“Teens who can’t drive are more
like their parents, while older teens

Continued on Page 48
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Janet Jackson

“Miss You Much”

R&R CHR Chart €
Billboard Hot 100 #1
Billboard Album Chart 28 - €3

Produced by Jimmy Jam & Terry Lewis for Flyte Tyme Productions, Inc. Co-Producer: Janet Jackson, Executive Producer: John McGiain.
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*Video on MTVs Hard 30 and Headbangers Ball

26/10 Including: WXKS add KEGL on WMJQ add WPHR add WPFR add
WZOU add KXXR on WROQ add G98 add OK95 35-26
KKBQon  99WGY add KZ106 add KWTX add

From the atbumn EXTREME (s s238) Produced by Mack and Extreme Managed by Arma Andon and Louis Levin, SBK Management Agency: Premier Talent

Miehael

D a ma i a m
“Was It Nothing At All”...

the follow-up to the gold single “Rock On”
WLOL add KZOU add KZZU add WVBS add 39

AC Chart €§)

B Q98 add KZIO add 95XXX add  KFTZ add
- WANS add KKMG add WPFMadd  OK95 add
from the album Where Do We Go From We Here (vL 90301 Produced by Larry Weir, Michael Damian and Tom Weir  Management. Wen Brothers Entertainment
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The Name is Big
The Sound

is Even Bigger
Big
Noise

“NAME AND NUMBER”
“NAME AND NUMBER™

(7-99168) (PRCD 2926)

The first single from the debut album

BANG ! (91296}

BANG! iz

BANG! w120

Produced by Elliott Wolff
U.S. Representation: Allen Kovac — Left Bank Management
Personal Management: Simon Picken/MMC

ON YOUR DESK NOW!

On Atco Compact Discs, Cassettes and Records

-
SAY IT

&

Division of Atlantic Recording Corporation

AICO

Teen Titans

Continued from Page 46

who can drive begin to make their
own decisions and often choose
things their parents don’t like.
Tone Loc is one example. On the
rock side, the other extreme is
Motley Crue from a tolerance
standpoint.”

Mass Appeal Slant
Even with the proven fickle na-
ture of teens, Shands thinks it’s
easier to stay on top in this area
than to go for adults. “Fewer sta-

tions want teens. We give adver-
tisers more bang for their buck and
are likely to make as much money
as (Country) WSOC-FM or (AC)
WMXC.

“We’ll also come close in sales to
(Classic Rocker) WRFX and
should soon pass them. Mornings
are the only daypart where we
aren’t number one or two because
they’ve got John Boy & Billy, who
are market institutions. We’ve just
brought in Rick Jensen from
WAPI-FM (I95)/Birmingham
and teamed him with Kevin Mc-

Gowan and Sybil Wilkes, who
have been here a while.”

Shands is also taking advantage
of WBCY’s recent defection from
adult CHR to Gold. ‘“We were very
Urban in the past and have been
getting more mass appeal all the
time. The market has accepted our
dance positioning, and now we’re
beginning to add a few of the more
pop tunes from Warrant, Richard
Marx, and Cher. So far the teens
are not only tolerating this but ac-
cepting it. They’ll be the first to tell
us if we’ve gone too far.”

BUT OFFICER ... — WSRZ (Z106)/Sarasota wake-up guy Sam Malone (c) was hauled in by undercover “Manatee
Vice” cops from Manatee County for repeated feeble attempts at humor. Listeners pledged over $36,000 to the
American Cancer Society to bail Malone out of “comedy jail.”
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MOTION

e KCPX/Salt Lake City
names Chuck McCartney from
WKQD/Huntsville, AL to re-
place midday/Production Di-
rector Scotty Mac.

e Lori Lester from WAPI
(195)/Birmingham becomes
Promotions Director at WABB/
Mobile.

Patti Cheeks has landed the morning
sidekick siot at WNVZ/Norfolk; she’'lt be
inhabiting the morning zoo with PD
Chris Bailey . . . WLUM (Hot 102)/Mil-
waukee adds night man ‘‘Kickin’
Chris Kerr from WLUP/Chicago; Jam-
min’ Vern B exits . . . WPRR/Altoona,
PA’s Jim Hatch moves from evenings
to middays as PD John St. John shifts
to afternoons . . . WKRZ/Wilkes-Barre
night rocker Jerry Padden takes MD
duties in the wake of Jennifer Starr's
exit . .. Butch Menefee is stepping
down as WJAD/Albany-Bainbridge, GA
PD. His replacement is being sought.

Lots going on at KIOK (OK95)/Tri-
Cities, WA: middayer Dan Stone takes
over PD duties from Dean LeMaster
and moves to PM drive, MD John
Travis adds wakeup duties, Mak
Taylor joins as Production Director/
middays, and Steve Thomas is upped
from parttime to overnights . . . KKSS/
Albuquerque APD/MD Scott Kerr has
left the station. No replacement has
been named and PD Cadillac Jack will
handle music for now . . . WRQN/To-
ledo middayer Mark Allen adds Pro-

L \www americanradiohistory com

duction Director duties, and Trey Alex-
ander is named Music Asst.

At KKPR/Kearney, NE, ‘‘Sty’’ Sky
Copeland is the new PD/morning man,
Toni Mitcheli slides from mornings to
PM drive, Shawn Reese nabs nights,
and Zach Adston goes from parttime
to overnights . . . WZEE (Z104)/Mad-

ison, Wi adds Kate McGwire from
WKZW (KZ93) for middays and ups
parttimer Todd Kelly to overnights . . .
Johnny Ringo from WGH/Norfolk fills
the vacant weekend/swing shift at
WIKZ/Chambersburg, PA . . . Stanton
Jay replaces WZAT (Z102)/Savannah
APD/overnighter Shane DeWayne,
who leaves to pursue other interests.
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BRINGING IT ALL HOME

Grayson Hugh is stirring up the masses
—and the critics—with his incredibly
soulful singles. His surprising videos.
And his rousing, awe-inspiring concerts.
Now, the momentum continues with
the release of Grayson’s new single,
“BRING IT ALL BACK.” A strong,
strong song from an artist who is

winning acceptance at every level.

Grayson Hugh
“BRINGIT ALL BACK”

From the album
“BLIND TO REASON”

First Week Actior:

KISN Y137 Q104
WAEB WKZL Q101
100KHI ~ Z99 KNOE
WBBQ KCAQ WPFM
Q98 KWNZ  KIXY
e - WKSI WTHT = KWTO
On RTA Records cassetzes, WZYP ! WQIC KZOZ

compact discs and albums.

#2 Most Added AC

Gy Tmk(s) - Reg . {<) Resgi ) RCA Corporation.
£MG ioge + BMG Music » . 1933 BMG Mesic
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SALES SALES STRATEGY
STRATECY | R&R Columnist and radio sales
o strategist Chris Beck has
B assembled a practical "How To”
\(‘«,‘Q. Guide and reference foo} for
N beginners, senior sales people

and managers. The most up-to-
date and street-wise sfrafegies
and fechnologies for selling,
coaching and management,

Special introductory price. $18.50 (if ordered
before 11/30/8%) Quantity discounts availoble.

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy to read Ratings |
Reports on the Top 100 markets
Published twice a year

$35 each/$50 subscription for both issues

s Program Suppliers Guide ‘89 . . .

¥ ', i TR L A, . .

siiedides | Comprehensive directory of more

4 -ewie| than 1000 shows, producers and pro-
g ==| duction software ... easy to use A-Z
& S 2| listings. 10 per copy

A . T - S

T s

waas, | vear End Review Pack . .. Al the

Lma"e® Hits ... all the Charts ... all the for-
: mats. 1974-1988. oniy... s25

ccengsm The Music Guide...Features
.~ & * Complete alphabetical listings
AR 42 of all upcoming releases
iﬁ&f% through year end.
g o New artists’ profiles,
o

¥
f‘.‘FS e Updated record company

: directory. $10 per copy

Note: R&R subscribers receive the Ratings Report & Directory,
Program Suppliers Guide, and The Music Guide as a free
bonus with their annual subscription

ORDER TODAY. . .

Call 213¢553¢4330
ask for Jill Smiley =
Overnight delivery available tor additional charge

Most prices include postage & handling
. Allow 1-3 weeks for delivery caifornio residents add 6 5% Tox

=
AHE

i Tl T i

s

BRAD MESSER

I’ll Remember This
About Hurricane Hugo

It was a dark and stormy night. Hugo was moving in
and the meaner wind gusts were beginning to hit 50 or 60. I
was at a terminal writing a here-it-comes report when the
power surged, dimmed, and crapped out.

As the electricity died, my trusty
battery-backup instantly (actually,
nanosecondly) kicked in and saved
the computer from crashing. No
copy was lost, which was very han-
dy because the unfinished news
story had to go on the air in just a
few more minutes.

Dark, dark. Only the glow of the
computer screen, which wasn’t
throwing enough light to show the
difference between Roseanne Barr
and Raquel Welch. That’s pretty
dark.

In my imagination, I quickly
finished the report by utilizing my
touch-typing skills. In reality, how-
ever, I am a hunt-and-pecker who
must see the keyboard to type and I
couldn’t see it.

What happened next is a little
scene I'll remember always about
Hurricane Hugo.

It’s funny what people remem-

ber. My mental snapshot from
Hurricane Allen in 1980 is a 50-
mile stretch of knocked-down pine
trees. Camille in 1969 brings up the
image of a Mississippi Delta
church ripped bottomless and sit-
ting incongruously beside its own
foundation.

Two of the neatest news pictures
in my mind are from Carla in 1961.
Until Hugo, Carla was the biggest
hurricane I was ever in. My mind
plays back clearly the sight and
sounds of a big marina roof going
airborne across floodwaters cre-
ated by what some believed was a
20-foot storm surge.

Even more clearly, I remember
walking on high ground where all
the rattlesnakes in the world had
crawled to escape the rising water.
When you cover hurricanes on a
coast, you know to watch for
snakes and you know what must be

done. I had a dandy little pistol just
for the occasion. Shoot two or three
rattlers, take seven or eight careful
steps forward, stop and shoot a few
more, and repeat as necessary.

You get where you can drill ’em
between the eyes with a single shot,
not because of dead-eye marks-
manship, but because they’re so
damned close. It’s either plug ’em
or get fanged. Don’t get me wrong.
I don’t like killing things. But even
more distasteful than that is things
killing me. Saying, ‘“Go away,
snakey!” doesn’t quite do the job
on a cottonmouth or a diamond-
back.

Oh, yeah. Back to this 1989 mem-
ory that Hugo gave me. The incon-
gruity of it is almost profound.

I'll always remember sitting in
that lights-out room, using a mod-
ern PC with a meg o’ RAM and 20
megs under the hood, hunting and
pecking at the keyboard — by the
light of a candle. It took me com-
pletely by surprise that in the Com-
puter Age anyone would require a
one-candlepower blob of wax and
wick to function.

Market Nosedive

MONDAY, OCTOBER 16 — Two years ago stocks dropped 108.36 points, the first time the Dow Jones
Industrials ever lost more than 100 in a single session. Three days later, on Black Monday, the DJI dropped 508.
President Daniel Ortega suspended civil rights in Nicaragua in 1985. Pope John Paul |l (Karol Wojtyla) was elected in
1978. China became the fifth nation with nuclear weapons 25 years ago. Marconi demonstrated radio in the US 90
years ago, four years after his first broadcasts in Europe. Galius Day: “If today is dry, so will be spring.”

Birthdays: Bob Weir 40. Suzanne Somers 43. Angela Lansbury 64.

Billions For Mexico

TUESDAY, OCTOBER 17 — One year ago the US granted Mexico a loan package totalling $3.5 billion. As they
say in Washington, “a few billion here, a few billion there — pretty soon you're starting to talk some real money."”

In 1985 the scandal over the handling of the Achille Lauro cruise ship hijacking forced the resignation of ltaly’s premier.
The EPA reported in 1983 that Earth’s climate will heat up noticeably by the 1990s. “Hollywood Squares” premiered in
1966. Albert Einstein arrived in the US as a refugee in 1933. Radio Corporation of America was incorporated in

1919.

Birthdays: Margot Kidder and George Wendt 41. ““Evil’’ Knievel 51.

Korean Reunification Move
WEDNESDAY, OCTOBER 18 — One year ago South Korea's president called for negotiations almed at

reunification of North and South Korea.

In 1983 General Motors agreed to a $42 million out-of-court settlement in a suit alleging job discrimination against
Hispanics, blacks, and women. The first commercial long distance telephone service began in 1892 between New York
and Chicago. Alaska was formally transferred to the US by Russia in 1867 for a total price of just over $7 million. The

Mason-Dixon Line was established in 1767 between Maryland and Pennsylvania.

Birthdays: Thomas Hearns 31. Pam Dawber 38. Mike Ditka 50. Peter Boyle 54. George C. Scott 62. Chuck Berry

63.

Wall Street Black Monday

THURSDAY, OCTOBER 19 — The worst single day in Wall Street history, Black Monday, was two years ago.
More than half a trillion doliars vaporized when stocks dropped 508 points.
Four CIA agents died in El Salvador in 1984 when a surveillance plane crashed. Grenada's Prime Minister Maurice
Bishop was killed in a coup in 1983: the US invaded the island six days later. The first wedding in a balloon took place
over Cincinnati in 1874. In the last major battle of the American Revolution in 1781, more than 8000 British troops
surrendered after a ten-day siege at Yorktown, Virginia.
Birthdays: John Lithgow 44. Robert Reed 57.

Wall Street Yo-Yo

FRIDAY, OCTOBER 20 — Two years ago, one day after Black Monday on Wall Street, stocks rose a record 102
points, despite such chaotic conditions that many people couldn’t even contact their brokers. .

The Supreme Court ruled in 1980 that a divorced llinois mother of three had to give up her childsen because she was
living with a man to whom she wasn't married. A Guinness record was set in 1978 when 1300 elvers (eels) were
consumed in 13.7 seconds. The cog railroad up Pike's Peak was completed in 1890; it's America's steepest railroad,

rising one foot every four feet.

Birthdays: Tom Petty 37. Juan Marichal 51. Wiltiam Christopher 57. Mickey Mantle 58. Joyce Brothers 61. Louis

‘‘Grandpa’’ Jones 76.

Saturday (10/21): Carrie Fisher 33. Dan Rather 58.
Sunday (10/22): Catherine Deneuve 46. Annette Funicello 47. Christopher Lioyd 51. Timothy Leary 69.
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1 STER ROCKER TURNS 20

rhe ’CMF Story

WCMF/Rochest.

~ne of the country’s most suc-
cessful stations — is curreis..,
sary as a fulltime rock 'n’ roll s.

"~hrating its 20th anniver-
To get the inside

scoop on its two-decade evolution from (edgling ‘“‘under-
ground”’ outlet to market leader, I spoke with many of the
station’s most influential servants. Their remembrances

follow:

Bob Drake

Bob Drake was the first human
to play rock 'n’ roll on WCMF. Now
a salesman in Rochester, Drake is
the one who convinced manage-
ment to give the format a try.

“I was 21 when I started part-
time at ’CMF in 1967. It was just a
quiet littie MOR station. I had just
returned to Rochester from Bos-
ton, where progressive radio was
quite active. No one in Rochester
was doing this exciting new con-
cept, so I went to the management
and asked for an opportunity to
play rock, and they agreed.

“The name of the show was
‘Journey Into Sound.’ It began as a
one-hour show in the middle of the
afternoon. It was truly under-
ground, because there was no TV,
no billboards, no advertising of any
kind. People learned about it strict-
1y by word of mouth or by scanning
the dial.

*‘l was so excited about
getting the music on
the air that | would
drive to Buffalo and buy
the records myself.”’
—Bob Drake
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“I was so excited about getting
the music on the air that I would
drive to Buffalo and buy the rec-
ords myself. The record reps cer-
tainly weren’t calling us. When I
bought the records I stamped them
‘property of Bob Drake.” 'CMF still
has records up there with my name
on them!

“I did the program for about a
year-and-a-half, at which time I got
married and had to move on. It’s
amazing what 'CMF does today.
It’s very involved in the communi-
ty, which is one of the major things
I wanted to do. Any dreams I had
20 years ago have been realized to-
day.”

Tom Teuber,
poses with Charlie Rich in 1973.

'CMF’s first PD,

Current 'CMF PD Stan Main.

Tom Teuber

Tom Teuber’s parents were un-
doubtedly disappointed when he
left his job at the well-respected Jo-
liet Herald News to join an un-
known Rochester rock station.
"CMF’s first PD, Teuber left in 1973
when, as he says, ‘‘the commercial
pressures became too great.” He
eventually reconciled himself to
those pressures and programmed
several AORs before becoming a
Chicago-based consultant.

“I saw an opportunity to get paid
to do what I had done for nothing in
college. Not only that, but I didn’t
have to wear a tie every day, and in
1970 that was a powerful lure.

“It was totally free-form. There
was no PD. As a matter of fact,
there was no GM when I got there.
I was hired by the sales manager, a
head shop owner who sold time on
the side. After a few months I vol-
unteered to be the PD, and they
said okay. They gave me a raise,

T

‘| didn’t have to wear a
tie every day, and in
1970 that was a

powerful lure.”’
—Tom Teuber
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but I was still paid by the hour: in
addition to my five hours on the air,
I was allowed to put in for one addi-
tional hour for my work as PD.

“We learned by trial and error.
The closest we came to instituting
a format was when we noticed all
the Top 40 stations were playing
singles we had started. So we made
a list of all the compatible singles
and said, ‘How about if we play two
of these an hour?’ ”

ALBUM ORIENTED R

John McGhan

John McGhan’s first job at 'CMF
was to engineer the station’s “Lith-
uanian Hour.”’ He eventually grad-
uated to middays and remained at
'CMF for two years before em-
barking on a varied programming
career. McGhan is currently an in-
dependent producer based in L.A.

“I was very fortunate to be in on
the ground floor of FM. It was
magic time. Everything was AM;
everything was Top 40. We were
considered hippies, and no one
really took us seriously.

“There was absolutely no format
when I got there. Basically we’d all
get together and everybody would
make suggestions from among the
records they’d listened to. Even-
tually we were limited to what
records were actually in the studio
at the time. But in reality anything
was fair game.

“I was very big on production,
and I can remember the time a cli-
ent actually wanted my commer-
cial to go to the other stations in
town. And I couldn’t believe it — I
was actually going to get a spot on
another station! But our station
manager wouldn’t let me get paid
for that, because he said asking for
that extra $25 would be gouging the
client.”

B 4
In this 1973 photo, blade and tape
whiz John McGhan is captured in

the station's high-tech production
facilities.

Bernie Kimble

For over 15 years, the name Ber-
nie Kimble was synonymous with
Rochester radio. Hired by Teuber
in 1370, Kimble programmed 'CMF
for several years before crossing
the street to WMJQ. He is current-
ly “on the beach” save for part-
time work at WNUA/Chicago.

“We did a lot of local things to
make the station a part of the com-
munity. I built and operated what
was called the ‘Downstairs Studio,’
and we had local and national
groups come in and play on a regu-
lar basis.

Continued on Page 52
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® 1959: FCC grants license to Community Music Service to cperate an
FM station at 96.5 megacycles at 1.35kw; estimated construc-
tion costs are $7350; first-year operating costs of $16,698 are
predicted, with revenues expected to be $17,000

@ 1960: WCMF signs on with eclectic, block-programmed format
® 1962: Multiplex stereo broadcasting begins

© 1968: Bob Drake convinces management to let him do one-hour pro-
gressive rock show called “Journey Into Sound”

@ 1969: 'CMF goes “underground” fulltime; Drake leaves radio

©1970-71: Jim Trayhern named GM; Tom Teuber becomes station’s first
PD; John McGhan, Terri Hommert, Bernie Kimble hired; power raised
to 20kw; station goes 24 hours

@ 1973: Teuber, McGhan resign on the same day — independently — and
are eventually reunited at WPHD/Buffalo; Hemmert leaves for WGLD/
Chicago (one year later she crosses the street to WXRT, where she re-
mains today); Jim Sotet named PD

® 1974: Sotet exits for WABX/Detroit; Kimble upped to PD

@ 1978: Kimble crosses the street to WMJQ, which adopts Burkhart/Ab-
rams Superstars format under PD Al Peterson; Chuck Ingersoll named
'CMF PD; Ted Edwards crosses from 'MJQ to become 'CMF MD and
replaces Kimble in PM drive; 'CMF plummets 6.9-1.8 in fall Arbitron
while 'MJQ jumps 2.6-6.5

@ 1979: Bill Martin replaces Ingersoll; Kimble assumes 'MJQ FD duties;
'MJQ plasters 'CMF 11.6-2.6

©1980: Sconnix buys 'CMF; Ted Nixon assumes GM duties; Trip Reeb
replaces Martin; '"CMF becomes Jeft Pollack’s first client and beats
'MJQ 6.6-6.4

® 1981: Several '"MJQ staffers defect, including Dave Kane, who becomes
'CMF MD when Edwards jumps to WCOZ/Boston; '"MJQ drops Super-
stars, hires John Sebastian, and retakes ratings lead, 9.7-6.4

©1982: Reeb jumps to WMET/Chicago (where, ironically, he replaces
Teuber); Frank Holler succeeds Reeb; Kimble returns to 'CMF; 'CMF
bounces back 10.8-7.2

@ 1983: Reeb heads back for PD job as Holler exits to become PD at
WCOZ; Stoner buys station; Peter Coughlin named VP/GM; Kimble
leaves again for WSYR/Syracuse; 'MJQ switches to AOR/CHR hybrid
approach after losing 10.0-6.1

@ 1984: Power increased to 50kw; 'CMF’s lead shrinks to 8.8-8.2

©1985: Reeb departs for KISS/San Antonio; John Larson named PD;
'CMF opens 11.7-6.9 lead over 'MJQ

@1986: Larson heads south to KDKB/Phoenix; Greg Ausham hired as
PD; 'CMF explodes to a market-leading 15.6; Ausham leaves after nine
months for WQFM/Milwaukee; Stan Main named PD; crosstown WKLX
goes Classic Hits

@ 1987: 'MJQ flips to Country

@ 1988: 'KLX, which never made significant impact, adopts pure Gold for-
mat; 'CMF climbs to 17.1; Coughlin jumps to WNEW-FM/Naw York;
Suzanne McDonald named GM

©1989: 'CMF's high watermark (17.4) in the spring Arbitron is the highest
12+ of any AOR in the top 100 markets
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Continued from Page 51
“Burkhart/Abrams originally
approached 'CMF before they sign-
ed 'MJQ. We got a copy of the sales
presentation, and a lot of it made
sense. We fended Abrams off and
employed some of the concepts,
such as playing more accessible
music more often. There were no
significant changes — still no cate-
gories or rotations — but we gradu-
ally got tighter. We shrunk the
library from infinity to 800 albums.
However, the staff wanted to be
very esoteric and play anything
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came PD, and we had our biggest
book (11.8). However, we eventual-
ly had a management change and
things started to deteriorate. It all
comes from the top. A lot of us end-
ed up leaving, and I went back to
’CMF for another year. It was real-
ly incestuous.”

Ted Edwards

Ted Edwards was no stranger to
Rochester radio, having gone to
college at nearby Geneseo State.
He’s presently employed as PD at
KGB/San Diego.
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